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Cadena 100 Pioneers ACE/Rock Format
by Howell Llewellyn

 PROGRAMMING
For many he is Spain's King of Radio,
and there's no doubt that for a long
while he ruled the airwaves. Then in
May 1992, Rafael Revert left Cadena
SER's Los 40 Principales which he
helped to found in 1966 as a 16 -year -old,
and moved to the Catholic -church -
owned Cadena COPE to set up its new
music net, Cadena 100.

Just three years later, the latest
Estudio General de Medios (EGM) lis-
tener survey covering April -May (the
next was due in mid -December) gave
Cadena 100 an audience of 945.000, up
from a previous high of 630.000. Revert
felt as if he ruled the roost once again.

"We aimed for a million listeners in
five years, and we did it in three," beams
Revert. "Let's see if we can make it 1.5
million before our first five years are
up."

What has made Cadena 100, which
belongs to a group long frowned upon by
youngsters for its link to institution-
alised religion, become Spain's third
most popular music net after Los 40 and
SER's all -Spanish Cadena Dial?

"From the start I wanted rock to be
the basis of our culture," answers
Revert. "We never play pop music, but
neither do we put on hard rock except
between 21:00-23:00. Our philosophy is
not to play music that offends people.
Listeners don't have to like everything
we include in our playlist, but I don't
want them to be molested by it either."

The result is that ACE/rock Cadena
100 is clearly distinguishable from its
main competitor, chart -tied EHR Los
40. Just one recent example is Cadena
100's attention given covers of Jimi Hen-
drix songs from the acclaimed In From
The Storm compilation.

"When I started here I knew that
Spain lacked a rock network and after
years at Los 40, I felt that many people,
including the kids, were getting tired of
just listening to the charts." Revert says
that with eight music nets now vying for
an audience, not only have standards
risen throughout the radio sector, but
that all nets, even Los 40, are playlist-
ing music for an 'older' public.

"The music radio scene has changed -

a lot since 1992," Revert comments.
"Even Los 40 plays stuff like Sinatra
nowadays." Cadena 100 aims for the 20-
35 age group, says Revert, then corrects

himself-"Well, maybe up to 40." His
typical listener is "25, likes rock, is not
too bothered about the charts, never
shouts or talks loud, but tells you things
as a friend would to a friend, without
being too strident."

Cadena 100's core artists are by no
means all rock. Revert names Eric
Clapton, Mike Oldfield, Elvis Presley
(there is a weekly programme devoted
to the king,) Bruce Springsteen, Garth
Brooks, Madredeus, Spain's Vargas
Blues Band ("there's always room for
blues here"), and Nacho Cano.

Nacho Cano is one-third of Spain's
most successful pop group ever-
Mecano-and in December is undertak-
ing his first solo tour to promote his

According to Cadena 100 founder
Rafael Revert, "Listeners don't have to
like everything we include in our
playlist, but I don't want them to be
molested by it either."

album Un Mundo Separado Por El
Mismo Dios (A world separated by the
same God). Cadena 100 set a precedent
in September (M&M, Sept 23) when it
decided to buy many of the concerts on
Cano's tour, controlling the promotion,
sponsorship and ticket sales.

Luis Salamon, artistic director at
Cano's label Virgin Records Espana,
comments, "Cadena 100's support of
Nacho is spectacular. They have invest-
ed a lot in the tour and have put the
station at the service of Cano, with
whole page adverts in the newspaper
where he has performed."

The day Music & Media spoke to
Salamon, the Rolling Stones' Stripped
on Virgin went straight into the charts
at number 5. Songs from Stripped were
on Cadena 100's playlist, and Salamon
pointed out that the Stones public
would coincide very much with that of

the net.
Like other music nets, the 49 -station

Cadena 100 arranges occasional scoops
where it is the first web to play a new
album, even if only during certain
hours. Examples have been albums by
Oldfield, Clapton, Elton John, and in
early November the Beatles Free As A
Bird.

"We got hold of a taped copy from
somebody in England and we made a
copy, so we were playing it some time
before anybody else in Spain," says
Revert. "In-house showcases are also a
feature of Cadena 100's service, and
have included Sheryl Crow, the Chief-
tains, Kenny G, Robert Plant, The
Lemonheads, Hootie and the Blowfish,
and Boyz II Men. "As you can see, none
of these are especially teen -oriented,"
remarks Revert.

Among the artists and albums he
says Cadena 100 have helped on their
way to Spanish success is Eric Clapton.
"When we started, he didn't sell more
than 10.000 units. But we played songs
from Unplugged all the time and it sold
400.000 copies here," he says.

Spanish examples include Medina
Azahara, a rock band with a flamenco
flavour whose last three albums have
sold more than 100.000 units each since
Cadena 100 playlisted them, Los
Suaves, and Danza Invisible, who
Revert describes as having "the typical
Cadena 100 sound, attractive without
being insipid."

Cadena 100 plays about 80% inter-

national music and 20% Spanish, but
Revert adds that this is the fault of
Spanish labels who are not coming up
with new Spanish acts. "It's all a ques-
tion of their budgets, as well as the
long-standing crisis of good new talent
and creativity," he observes.

Revert says that the net's key pro-
grammes are the 07:00-11:00 "Cien En
La Jungla" (100 In The Jungle) with
star DJ Jose Antonio Abellan, who was
poached away from Los 40, the hard -
rock "Emision Pirata" between 22:00-
23:00 and the 21:30-22:00 Imagi-
narock, a showcase for new groups who
send in their demo tapes (M&M, Nov
18). The output is all music apart from
"a bit of chat and joking from Abelian."

"One thing you'll never, never hear
on Cadena 100 is dance music, or the
Spanish version of techno called
'bakalao," says Revert with great
emphasis. "It just wouldn't fit in. It
would annoy a lot of people, at least my
listeners."

Polydor MD Adrian Vogel has known
Revert since he started at CBS Sony
aged 15. "Cadena 100 has been really
useful in pushing some acts, like Los
Suaves and the Greatest Hits compila-
tion of Creedence Clearwater Revival,"
Vogel says. "Cadena 100 is more adult
and attracts young professionals. It lies
somewhere between (alternative
rock/world music) Radio 3 and Los 40."

"Cadena 100 has quickly established
a loyal following and its own niche on
the Spanish radio scene," adds Vogel.

RTL's Maloney Robbed After MTV Show
by Christian Lorenz

PAIUS - Only the wonders of ISDN
could save Berlin EHR station 104.6
RTL presenter Nick Maloney last week
when he faced unforeseen problems
after the MTV Europe Music Awards at
Le Zenith.

After his backpack containing flight
ticket, cash, credit cards and creden-
tials was stolen at the ceremony's after
party he found himself grounded by the
general strike in France.

"It was a nightmare," says Maloney.
"From Monday to Friday I present a
five -hour evening show between 19:00
and 24:00. I had no chance of getting
back to Berlin in time for the broad-
cast."

But the situation was saved when
Maloney made his way to the French
RTL studios in the Rue Bayard to pre-
sent his "Nick At Night" show from
Paris via ISDN line.

The programme was broadcast as
usual from Berlin with Maloney filling
in his parts from Paris. Thanks to RTL
technicians, he was even able to talk to
listeners who called into the Berlin stu-
dio.

"If you're not used to working with
ISDN you get some ugly delays," cau-
tions Maloney. "But the average delay
amounts to 300-400 milliseconds with
maximum delay reaching only 800 mil-
liseconds so it will not be offputting. It
just adds a realistic feel to the broad-
cast."

"Music & Media is a definite must for any music radio station

in Europe. It is the only way to keep your finger on the pulse of

the industry."

Mark West - Operations Director
Juventus Radio - Budapest

MUSIC & MEDIA 0 DECEMBER 16, 1995


