
OFF THE RECORD

WILL VIRGIN LEAVE AFI?
Is Virgin Italy about to quit its membership of music industry associ-
ation AFI? Will it transfer allegiance to the FIMI federation now
recognised as Italy's IFPI group? A Virgin defection from AFI will
provide a blow to the association, which sets great stock by the firm's
membership, along with other major independent companies Dischi
Ricordi, RTI Music and Nuova Fonit Cetra.

WORLD RECORD OR DISEASE?
The results of research conducted by Italian health institute ISS
claims that there are 27.550 radio stations and 31.015 TV stations on
domestic territory. The institute, however, does admit that "phantom"
frequencies may exist and that the number of stations actually broad-
casting may be less.

SHAKE UP IS MERE SPECULATION
Paul Robinson, editor of mainstream programmes at BBC Radio 1
FM, denies that a presenter shake-up is imminent. Robinson dis-
missed the rumour spread in London as "speculation borne out of
speculation."

SON OF EUROPLAY?
Word reaches us that some 15 European stations will be joining up in
September to promote domestic talent in a project named "Eurohit
Parade." Conceived by Pentti Teravainen, programme director at
EHR Radio 100+/Tampere-who is also the founder of disco promo-
tions company Discopress-the plan, started in March, involves set-
ting up a network of European private stations for a fortnightly
exchange of the most important domestic hits in each market.

SALU'S HAHN JOINS NRJ IN GERMANY
The cat's out of the bag. Adam Hahn, PD at EHR Radio Salu, is
joining a group led by NRJ to serve as PD and MD for the French
web's new station in Germany. Look for a rock -oriented EHR format.

Suede
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Continent, but which lacked the
all-important link to the buying
public: daytime radio airplay.

Suede is succeeding where
others have failed with the current
single So Young currently attract-
ing promising airplay on mainland
European stations. But the real
surprise is that the band's sound is
not merely relegated to album
rock programmers, but is also
receiving a warm reception from
EHR outlets.

M&M TrackFax data shows
that So Young is currently played
on 20 EHR stations in Europe, of
which 15 are based on the Conti-
nent. Regardless of format, a total
of 26 stations are playlisting the
song.

Signed to the London -based
independent label Nude Records
for the world and licensed to
Columbia outside the UK, the
band's smart hybrid of '70s glam
and hook -infected pop has been
hitting the UK market over the last
year or two. Through relentless
touring, it has built up a solid
underground reputation. Suede
moved forward after signing to
Nude last year and the release of
the debut single The Drowners.
This was followed by Metal Mick-
ey, which peaked at number 18 in
the UK chart and this year's Ani-
mal Nitrate, the band's biggest sin-
gle to date (UK peak, number 7).

To prove that the singles .suc-
cesses were not just a fluke. the
band's self -titled debut album
entered the UK chart at number I,
making it the biggest -selling debut

album since Frankie Goes To
Hollywood's Welcome To The
Pleasure Dome from '84. To date,
the album has sold more than
160.000 copies in the UK.

A supporter of the band from
the very beginning has been Italian
pubcaster Stereorai/Rome. Ac-
cording to DJ/journalist Paolo
"Mixo" Damasio, the station has
been playing material from the
band since the first single, The
Drowners. "We're getting pretty
cool reactions to their music," says
Damasio. "They're seen as very
trendy and they are the talk of the
town at the moment. We try to
break barriers and Suede fits right
into that philosophy."

Mainland European broadcast-
ers are often sceptical about the
UK's record industry machinery,
often seen as full of hype and
reacting on short-lived trends. Not
so for Suede, it seems.

London Franchises
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sports, AOR, alternative rock,
business and finance and country.

Major national and internation-
al media players, not only in radio,
are vying for a piece of one of
Europe's largest markets. The
Chrysalis Group is seeking an
FM ACE service and a speech -
based service on AM. They will
be contending against GWR
Group, Reuters and Associated
Newspapers who are proposing
two different speech services on
AM and FM, one of which is
called London Business Radio.

Another ACE contender is the
CLT/Trans World Communica-
tions Consortium, vying for an
FM licence.

Of all the existing licence hold-

ers, news/talk LBC AM and FM
faces the most competition with
six newcomers proposing speech -
based similar formats. Jazz, soul
and blues station Jazz FM, which
recently won the largest of the five
regional ILR franchises, will have
its licence challenged by Euro
Jazz FM, a consortium involving
former Jazz FM staff.

Jazz FM is also backing a bid
by Radio Viva AM, a speech and
music station targeting women
aged 25-49.

Another station proposal tar-
geting women is EMAP-backed
London AM, offering a "blend of
music catering particularly for 30-
49 -year -old women."

Somewhat conspicuous by its
absence was Virgin Radio,
despite speculation from media
pundits that Richard Branson

would throw his hat into the Lon-
don ring.

Southeast group owner Allied
Radio is also in the running, with
a soft ACE FM and all -talk AM
bid.

All of the existing licence
holders, LBC Newstalk, Jazz FM,
dance -formatted Kiss FM, EZ
Melody Radio FM and ethnic -
formatted Spectrum have re-
applied for their licences.

Of the 48 applications submit-
ted, 16 are for FM services only
and 22 for AM licences only. Five
groups have submitted applica-
tions for licences on both wave-
bands. No applicant proposed an
EHR service as the current Lon-
don EHR licence holder -Capital
Radio's franchise is not up for
renewal until October 1995, as is
Capital Gold.
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areas are still left unsolved, how-
ever. They include:
 The opt -out clause. Stations
have the option not to play the
track chosen for any particular
month if it does not fit their for-
mat. However, in order for a
record to attract true pan European
airplay, member stations should be
fully committed. A half-hearted
approach is doomed to fail.
 Airplay rotation. For a Europlay

selection to debut in M&M's for-
matted airplay rankings, "A" list
rotation is essential. However, a
survey of the last Europlay -Bass
Bumpers' Runnin' (on Dance
Street) -showed that airplay sup-
port can be scattered. Whereas Los
40 Principales and M40 both had
the track in power rotation -play-
ing it on average four times a
day -Radio Donna was more hes-
itant and aired it only once a day
for a two-week period.
 The station roster. More Euro-
pean stations are needed to make

the project work. Six stations is
not yet enough for a Europlay
record to enter M&M's airplay
charts.

Despite these problems, Prick
feels the project has already justi-
fied itself. The first Europlay
record of January, 2 Unlimited's
No Limit (Byte) went on to
become a Eurochart number 1 in
May while the selection of Soul -

sister (with Broken) helped, so is
claimed, the band to gain a support
slot on Sting's recent European
concert tour.

"We were very suspicious at
first," admits BRTN Studio Brus-
sels head of music Mark Coenen.
"There are so many bands these
days on the front cover of NME
who don't even have a single out.
But after we played Animal
Nitrate, we received positive lis-
tener response and in our Sunday
morning request programme, the
band ended at number 6."

Asked about Suede's future,
Coenen says, "This band has a
face, the singer [Brett Anderson]
has charisma and we think they're
going to last; they are a real hit
band. Usually this sort of music is
reserved for the evening program-
ming, but this track gets power -
play status with us [an average of
three times a day]."

EHR City Radio/Gothenburg
music director Lars Bodin says
the record does not directly fit the
station's format, but that the pro-

duction of the song gave it that lit-
tle extra. "It's a far better produc-
tion than most indie product," he
says. "They are not overdoing
things, there's something to relate
to; it's a real song with a hookline.
We're currently putting our feelers
out and see it carrying on for the
next two weeks."

Sony Music International VP
European repertoire Andy
Stephens says touring has been a
key element in spreading the mes-
sage on the Continent. The band
toured Europe from April 19 to
May 23, taking in every European
territory with the exception of Por-
tugal. "People have been sceptical
about another UK flash in the pan,
but everywhere they have played,
they have received positive com-
ments," he claims. "We have been
very cautious not to over -hype the
record. We're now on the right side
of the line with regards to [receiv-

ing] airplay."
Suede is currently touring the

US, followed by a 10 -day visit to
Japan and is scheduled to return to
Europe in late August. "The band
is very eager to return to the studio
to record their second album
[again produced by Ed Buller],"
continues Stephens, "but we are
trying to encourage them to con-
solidate the basis built in Europe.
Going back to the marketplace is
an important element of the cam-
paign."

The band is managed by Saul
Galpern, together with Deacon
Blue manager Peter Felstead,
founder of Nude. According to
Nude's Karen Davies, press cov-
erage in the UK reached such pro-
portions that radio could simply
not ignore the band. "By the time
Animal Nitrate was released there
was such a buzz around the band
that radio went straight for them."

Music Sales
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691.8 million units, while deliver-
ies in the US rose 11.2% to 776.2
million units. Western Europe
now accounts for about 36.1% of
global IFPI sales while the US
has a 30.9% market share.

CD sales in Western Europe
climbed 20.8% to 429.6 million
units compared to 18.0% global-
ly. Cassette sales, however, fell
15.4% to 222.4 million units, ris-
ing 2.8%. Vinyl album shipments
slumped 53.9% in western
Europe compared to a 19.8%
drop globally. Singles deliveries
were off 7.2% to 115.8 million
units compared to a 0.4% drop.
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Wodd

1992 Western European Music Sales
(figures in millions)

Singles % chg. Vinyl % chg.

1.7 -5.6% 1.9 -24.0%

4.1 -32.9% 0.0 -95.0%

0.8 60.0% 2.0 -39.4%

0.5 -29.0% 2.6 -13.3%

16.8 -13.8% 0.3 -75.0%

26.6 6.8% 5.0 -78.5%

0.0 n/a 4.1 -12.8%

4.2 -33.3% 0.6 50.0%

0.8 -11.1% 0.1 70.0%
1.1 22.2% 3.1 -63.1%

0.7 -4.1% 0.4 -71.4%

0.0 -60.0% 0.8 -46.7%

1.3 18.2% 9.6 -42.2%
3.3 -17.5% 2.0 -66.7%

1.0 0.0% 0.6 20.0%

52.9 -6.0% 6.7 -48.1%

115.8 -7.2% 39.8 -53.9%

111.7 15.5% 2.3 -52.1%

331.6 2.9% 126.1 -14.0%

MCs % chg. CDs % chg. Total % chg. Albums % chg. Value % chg.

3.3 -2.9% 9.6 37.1% 16.5 12.2% 14.8 14.7% 288.6 6.2%

2.5 -19.4% 14.1 8.5% 20.7 -8.3% 16.6 0.7% 320.5 -1.5%

1.5 -11.8% 5.0 8.7% 9.3 -7.9% 8.5 -11.5% 192.0 0.3%

4.6 -19.3% 5.5 27.9% 13.2 -3.7% 12.7 -2.3% 135.7 -2.2%

35.5 -5.1% 78.5 20.0% 131.1 6.2% 114.3 9.9% 1,935.4 2.4%

55.6 -26.6% 123.7 21.2% 210.9 -6.7% 184.3 -8.4% 2,636.9 2.5%

1.9 -13.6% 1.8 63.6% 7.8 -2.5% 7.8 -2.5% 61.5 -26.3%

1.8 -28.0% 33.2 21.2% 39.8 8.7% 35.6 17.5% 647.4 -5.1%

2.3 -8.0% 1.1 22.2% 4.3 -5.3% 3.5 -3.9% 61.6 -1.5%

21.2 -1.9% 23.6 28.3% 49.0 -0.6% 47.9 -1.0% 653.8 3.0%

4.5 -13.5% 11.0 46.7% 16.6 11.9% 15.9 12.8% 232.5 9.5%

1.7 -10.5% 2.8 33.3% 5.3 -4.6% 5.3 -3.6% 74.0 8.6%

21.3 -7.8% 20.1 51.1% 52.3 -3.3% 51.0 -3.8% 586.7 -4.9%

4.5 0.0% 15.4 37.5% 25.2 -1.9% 21.9 0.9% 201.8 9.5%

3.8 -29.6% 13.7 -5.5% 19.1 -10.7% 18.1 -11.3% 321.9 -6.6%

56.4 -15.6% 70.5 12.3% 186.5 -6.2% 133.6 -6.2% 1,998.2 -1.6%

222.4 -15.4% 429.6 20.8% 807.6 -2.6% 691.8 -1.8% 10,348.5 n/a

366.4 1.7% 407.5 22.3% 887.9 -7.2% 776.2 11.2% 8,866.6 14.9%

1,551.9 35.6% 1,1519 15.0% 3,162.4 -97% 2,830.9 23.5% 28,705.0 n/a

Source: /FM. Dollar figures for retail value calculated from the opening and dosing rates for 1992 as listed in the Financial Times. 1991 exchange rates are

taken from the IMF Yearbook.
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