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Janet Jackson's Rhythm Nation
by Ch is White

A&M Records has Munched its biggest marketing
campaign of 1989 for the new Janet Jackson album,

'Janet Jackson's Rhythm Nation 18,4:
414 is aiming for at least one million sales in Europe,
building on the success of its predecessor 'Control' -

which sold 300.000 this side of the Atlantic.

Tne new album reunites
Jackson with the Grammy

award winning production team
of Jimmy Jam and Terry Lewis,
who also produced Control. Re-
leased in 1980, Control sold more
than six million copies worldwide.
It yielded seven hit singles in the
US including When I Think Of
You, Nasty, What Have You
Done For Me Lately, Control,
The Pleasure Principle, Funny
How Time Plies and Let's Wait A
While.

Brim Yates, Director Of Opera-
tions ARM Europe: "There are
four or five phases to the cam-
paign which will be spread over a
long period, beginning with the
first single, Miss You Much,
which was released on August 21
and is available on 7", 12" and
CD formats. The album has a
black and white theme, and slides
and copies of the logo were sent
out to the press. At the same time

the 12" version of the single went
out to radio dance programmes
throughout Europe and also to

major clubs!'
ARM also flew out 52 "key

radio programmers" from the
UK, West Germany, France, Italy,

the Benelux, Scandinavia, Spain,
Switzerland and Greece to Cali-
forMa. They attended a special
playback of the Jackson album at
the Charlie Chaplin Sound stage
studio, which is owned by the
record company.

In keeping with the visual con-
cept of Rhythm Nation 1814, the
studio was decorated with black
and white drapes. A tele-musical

which was made by Jackson was
shown, featuring several tracks
from the album including Miss
You Much, Rhythm Nation and

Black Cat. And Jackson turned
up to meet the media. "It cost us
a pretty dollar',' says Yates.

Special embossed envelopes

were sent out to the European
media and key dealers, and there
were also insert cards for Rhythm
Nation 1814 in various trade
magazines.

The second phase of the
Jackson campaign promotes the
September 11 release of the album
and includes display material:
mobiles, posters and flags. Yates:
"Territories like Holland and Ita-
ly are doing TV campaigns while
others are looking to do the same
in the near future.

"AS also have the 27 -minute
tele-musical which cost USS 1.5
million to make. It is a concept
piece, shot in black and white, and
meals the meaning of 1814 -

although the final interpretation
is left very much to the viewer. It is
one of the best music videos that I
have seen for a long time and is
being serviced to European televi-
sion stations selectively -as well as
MTV, Music Box and Sky. We are
looking fora prime -time viewing
slot!' The album shipped more
than 200.000 units prior to
release

European Promotion For New Ofra Haza LP
Ofra Hata is nave in

Europe to help promote
her new LP 'Desert

Windt The first single is
'Wish Me Luck' and

Teldec believes there are
three or four more singles

on the album.

In 1988 Ofra Ham scored the
second best-selling single in

West Germany with Ire Nin'Alu.
"It not only spent a solid eight
weeks at nee 1 in the West German

charts, but it was also the winning
song at this year's Tokyo Song
Festival;' says Teldec Product
Manager Lothar Metz.

The single - from her first
Teldec LP, Shaday - helped to
establish ethno-pop as an interna-
tionally marketable product. In
August 1988, it spent two weeks at
the top of the Einochart Hot 100
Singles. Meanwhile, Shaday sold
over one million copies world -

by Robert Lyng

wide Some 100.000 units were
sold in the US alone, while in
Spain, Italy and Switzerland the
album went gold.

It is no wonder, therefore, that
Tedec's Warner partners around
the world are anxiously awaiting
the release of Desert Wind. It
came out in most of Europe on
September 29, with France and
Scandinavia following last week.
In the US, whereDesert Windwill
appear on the Sire label, and
Japan (Warner Pioneer), fans will
have to wait until November.

"The people at our partner
companies am very enthusiastic
about the record:' .plains Gerd
Dietrich, International Marketing
Manager at Hamburg based
Teldec. "Ofra recently visited the
record companies in West Ger-
many, France and the UK to tell
them about the LP, her work with
the producers Arif Martha, his
son Joe and Thomas Dolby - and
what is behind each song.

Desert Wind shows every sign
of providing a number of hits, Ac-
cording to Dietrich, marketing for
the first single, Wish Me Luck,
will focus on airplay and discos.
He adds: "In our opinion the LP
contains four or five singles.

"Arif and Joe Mardin, who
produced most of the songs, did a
special disco -mix of Wish Me
Luck for the 12" version. We have
already tested the maxi -single in
discos and with Rh throughout
Europe and the UK. The response
has been overwhelming:' Dietrich

says Ya Be Ye will be the first
single in the US.

Lothar Metz says the company
is "aggressively acquiring broad-
casting time" and that the
marketing machine will be in full
swing this month. "Ofra came to
Europe to promote the album on
October 3 and will be here until
October 20. She will do a number
of big TV shows as well as hun-
dreds of interviews. The video,
which was produced in Nov York,
will also be launched then. And
we will carry out a print advertis-
ing and national poster cam-
paign. The posters are available to
all of our partner labels
worldwide'

Dietrich says the LP will receive
a powerful promotion boost in
December. "Two songs from
Desert Wind and one song from
Shaday have been included in the
soundtrack of the film 'Wild Or-
chid'. The film will be released in
Italy and France in December!'
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