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management marketing sales 

Brevity and branding are the ideal 

characteristics of a radio station billboard - so said a blue -ribbon panel of experts 
on outdoor advertising at R &R 
Convention '99. MMS Editor Jeff Axelrod 
offers a recap of the points outlined at the 

session, along with capsule reviews of 
eight outdoor campaigns. Also this week: 
Management columnist Dick Kazan 

reminds you, the supervisor, that your top 
priority is always finding and hiring great 
talent for your company; and sales trainer 
Irwin Pollack picks up the management 
theme with some questions you can ask 
yourself regarding the relationship you 
have with your employees. 
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INNOVATION STATION! 
That's the name of R &R's new column 
detailing the latest and greatest in the 

worlds of the Internet, digital delivery and 

technological achievements as they relate 

to the radio and records industries. Our 

first column touches on the issues of 
MP3, Microsoft's Media Player and digital 
commerce in the music industry. 

Debuts next week in MMS 

IN THE NEWS 

Al Mayers appointed PD 

of WRKO /Boston 

Darryl Parks now Clear Channel 

Reg. Dir. of N/T Programming 

Al Chio takes PD post for Rhythmic 
Oldies WPLUMiami 

Salem Communications flies 
out of gate in IPO 

Ron Alexenburg becomes Sr. 

VP /Philadelphia Intl Records 
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THIS #7 WEEK 
CHR/POP 

BACKSTREET BOYS I Want It That Way (Jive) 

CHR/RHYTHMIC 
702 Where My Girls At? (Motown) 

URBAN 
DESTINY'S CHILD Bills, Bills, Bills (Grass Roots/Columbia) 

URBAN AC 
MAXWELL Fortunate (Rock Land /lnterscope /Columbia) 

COUNTRY 
LONESTAR Amazed (BNA) 

AC 
PHIL COLLINS You'll Be In My Heart (Hollywood) 

HOT AL 
RICKY MARTIN Livin' La Vida Loca (C2 /Columbia) 

NAC/SMOOTH JAB 
DAVID BENOIT ReJoyce (GRP) 

ROCK 
DEF LEPPARD Promises (Mercury /IDJMG) 

ACTIVE ROCK 
RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.) 

ALTERNATIVE 
RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.) 

ADULT ALTERNATIVE 
SANTANA I/ROB THOMAS Smooth (Arista) 

NEWSSTAND PRICE $6.50 

Arbitron Diary Of A Madman 
II An inside look at the life of a diarykeeper 

BY ADAM JACOBSON 
R &R STAFF WRITER 
jacobson@rronline.com 

On April 4, 1999 - Easter 
Sunday -a long -held dream of 
mine became a reality: I received 
a telephone call 
from Arbitron, 
asking for my par- 
ticipation in the 
spring '99 radio 
ratings survey for 
Los Angeles. An- 
swering the totally 
random call was 
like receiving man- 
na from heaven. 
Here I was, Radio 
Editor at R &R - 
The Industry's 
Newspaper - and 
I was going to get 
my very own Ar- 
bitron diary! 

The call didn't actually come 
to my house, but I happened to 
be at a friend's in Burbank. She 
had no interest in dealing with 
"another telemarketer" and 
thanked me for taking the call 
for her. 

The Arbitron representative 

described the job of the diary - 
keeper and then asked me a few 
questions about myself, includ- 
ing if I was familiar with Ar- 
bitron in any way. I said yes, ad- 
mitting I worked for R &R. 

"What is that, a 
record label ?" the 
rep asked. I was 
stunned. "No, it's a 
newspaper that cov- 
ers the radio and 
record industries," I 

replied, figuring that 
would set off the 
screening alarms 
and disqualify me. 

I was wrong. On 
April 10 I received 
a letter from Ar- 
bitron President 
Steve Morris, 
thanking me for 
agreeing to take part 

in the next Arbitron survey. En- 
closed with the letter was a crisp 
new $1 bill. 

Four days later, a colorful 
package similar in size to a box 
of new checks arrived in the 

Lott To Oversee New 

Capitol Records Grp. 

EMI Music has tapped Roy 
Lott as President/CEO of the 
newly formed Capitol Records 
Group. Under the new structure, 
Lott continues running Capitol 
Records and will now oversee 
CapitoUNashville, Virgin/Nash- 
ville, EMI Latin, EMI Canada, 
Blue Note Records, Angel 
Records and the Christian Mu- 
sic Group. All heads of those 
companies now report to Lott, 
who continues reporting to EMI 
Recorded Music President Ken 
Berry. Virgin Records America 
and Priority Records remain un- 
der Berry's control. 

"Roy's 20 years of experience 
with a vast knowledge of all 
genres of music in the North 
American music market make 
him the ideal person to guide 
these various companies," Berry 
remarked. "Additionally, when 
appropriate, Capitol's marketing 
and promotion staff will assist in 

LOTT/See Page 23 

DIARY /See Page 23 

JULI _ 

Southern Star Has Palk.._ 
Chancellor /Capstar merger set for Tuesday 

Capstar Broadcasting has 
restructured its radio entities in a 
preparatory move designed to 
ease the company's upcoming 
merger with Chancellor Media, 
set for Tuesday (7/13). Its 57- 
station, Ft. Lauderdale -based 
Southeast division, Southern 
Star Communications, is now 
effectively closed. Southern Star 
President/CEO Rick Peters left 
the company on June 29, as did 
most of the top -level executives 
at the office. 

"Everybody in corporate has 

been let go," Peters told R &R. 
"Basically, the reason for doing 
this was overhead. This is now 
a four- division company." Cap - 
star's stations have been man- 
aged on a regional basis, with 
bureaus in Nashville (SEAStar), 
San Diego (Pacific Star), Allen- 
town (Atlantic Star) and Cedar 
Rapids, IA (Central Star). In 
March, Capstar's Austin -based 
Gulfstar management operations 
were shifted to San Diego and 
absorbed by Pacific Star. 

CAPSTAR/See Page 16 

Dr. Laura: In Her Own Words 
Celebrating five years in syndication 

BY AL PETERSON 
R &R NEWS/TALK EDITOR 
alpeterson@rronline.com 

Even the most casu- 
al listener to Dr, Laura 
Schlessinger's daily 
program could likely 
sum things up in one 
simple sentence: If you 
don't really want an an- 
swer, don't ask the 
question! 

This month Dr. 
Laura celebrates five years in 
national syndication - five 
years that have seen her rise 
from a fairly successful L.A. ra- 
dio personality to a bona fide 
American media icon. Her dai- 
ly show, now syndicated by Pre- 
miere Radio Networks, has 
grown rapidly and spectacularly 
by anybody's standards. 

Today Dr. Laura's weekly ra- 
dio audience totals regularly ri- 
val that of fellow Premiere talk 
host Rush Limbaugh. And just a 
couple of years ago Jacor (now 

Schles 

Foster Revs Up 143 Records 
Artist signings, executive hirings signal 

new start for Grammy winner's imprint 

STEVE WONSIEWR:Z 
R &R MUSIC EDITOR 
swonz @rmnline.com 

It's difficult to 
imagine 14 -time 
Grammy Award win- 
ner David Foster 
having regrets about 
his record industry 
career. But he does. 
He wishes he had 
started 143 Records 
sooner. 

Foster certainly has noth- 
ing to prove when it comes to 
crafting hit records, yet he's 
eager to show the record in- 
dustry he can build a formi- 
dable label. Calling himself a 
"late bloomer" when it comes 
to record mogul aspirations, 
Foster comments, "I was part 
of a pack that included Ray 
Parker Jr., Lee Ritenour, Lar- 

Foster 

ry Carlton and 
Michael Omartian. 
We were doing ses- 
sions at the time, but 
knew there was an- 
other way to go - 
and you know what 
happened to those 
guys. Then I became 
a studio producer 
and, as wonderful as 
it was, I was con- 
cerned about where I 

would be if I was 45 or 50 
years old and the hits stopped 
coming. 

"It was a natural progres- 
sion. My only regret is that I 

didn't do it earlier, because I 
really love it. I look at my 
good friend [LaFace Records 
co-founder] Kenny Edmonds, 
who did it a good 10 years 

See Page 35 

singer 

merged with Clear Chan- 
nel) paid a cool $71 
million -plus for the rights 
to The Dr. Laura Show. 
Pretty heady stuff for any 
Talk radio host, yet a fa- 
mous literary line might 
come to mind when 
looking back over the 
past year of Schlessing- 
er's life: "It was the best 
of times; it was the worst 
of times." 

Although just one conversa- 
tion would convince anybody 
that Dr. Laura remains resolute- 
ly positive about herself, her dai- 
ly radio show and her future, it's 
not likely she'd cite last year on 
her list of favorites. Several 
events took place in 1998 that 
would test both Schlessinger's 
commitment to her radio pro- 
gram and her personal endur- 
ance. First came a rather unflat- 
tering profile in Vanity Fair, 

See Page 24 

Ness Nominated For 

Second Term At FCC 
BY MATT SPANGLER 
R &R WASHINGTON BUREAU 
spangler@rronline.com 

FCC Commissioner Susan 
Ness, whose first term expired 
June 30, may 
be around for 
another five 
years. Presi- 
de.nt Clinton 
renominated 
the Democrat- 
ic commis- 
sioner on July 
1, and her 
Senate confir- 
mation is ex- 
pected to go 
off (almost) without a hitch. 

Listing her accomplishments, 
Ness said, "I am proud to have 
spent the last five years working 
to improve children's education- 
al television, promote universal 
telephone service, connect class- 
rooms and libraries to the Inter- 
net, roll out digital television 

NESS/See Page 18 

Ness 
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