
3M To Sell 'Cantata' Unit
Via Sound Systems Dealers

ST. PAUL, Minnesota—In order bet-

ter to facilitate sales of its “Cantata”

background music unit, the 3M Com-
pany is having its business products

centers offer franchises to sell the

unit to sound systems dealers.

The 3M brand “Cantata” 700 back-

ground music system was previously

available only from the corporation’s

network of 200 3M business products

centers.

In addition, AM radio stations in

outlying markets will be eligible for

dealer franchises. Like operators of

sound system companies, radio station

operators have the technical know-

how to sell and service this type of

equipment, according to Ray E. Lind-

gren, project manager.

“Our business products centers

simply will act as wholesalers to these

new dealers,” he said. This new

measure will provide better national

distribution.”

LindgTen pointed out the new fran-

chises will be concentrated in areas

at both ends of the population spec-

trum: large metropolitan areas where

it is
,

not possible to obtain desired

sales coverage without building an

unwieldy direct sales force, and

smaller cities and towns that are

difficult to service with existing

salesmen.

Key to acceptance of 3M’s back-

ground music system since its intro-

duction in 1965 has been the depar-

ture for the first time from the old

principle of leasing music from cen-

tral studios. The 3M unit is completely

self-contained, with a capacity of 700

selections on one small tape cartridge,

and is completely automatic in opera-

tion. The entire package, including

the music, is sold outright. It is

never leased.

Through direct contracts with its

music publishers, 3M handles per-

formance fees at the parent company
level and includes them in sales price.

A variety of libraries enables the

owner to play the music of his choice.

He is not dependent upon a central

studio that transmits the same music
to all types of businesses.

Regional meetings with small

groups of sound system dealers will

be held soon throughout the country,
Lindgren said.

ABC's Ampco & Pamco
Looking For Tunesmiths

NEW YORK—ABC Records’ music
publishing arms, Ampco Music
(ASCAP) and Pamco Music (BMI)
are looking for new songwriters.

Ampco and Pamco first began sign-

ing staff writers in late 1966 and now
boast sucb tunesmiths as Johnny
Cymbal, Mike Lindell and the team
of Cashman, Pistilli & West. Hottest
copyrights include “Mary In The
Morning,” “Sunday Will Never Be
The Same” and “Richard & Me.”

Ampco and Pamco also plan a

professional staff expansion with the

addition of offices on the West Coast
and the hiring of personnel to aid

music representative Larry Fogel in

the promotion of copyrights.

Dennis Minogue, head of Ampco and
Pamco, invites all writers to contact

him for an appointment on the ninth

floor of the ABC Building at 1330
Avenue of the Americas, New York
City (LT-1-7777, extension 8883).

Blood, Sweat & Tears
Toils Through U.S. Tour

NEW YORK—Blood, Sweat and
Tears, Columbia Records’ new pop
group, has set out on a nine-city

cross-country personal appearance
tour to promote its debut Columbia
album, “Child Is Father "To The Man.”
The tour began last Friday (23).

In each city the group visits, Co-
lumbia will host a Blood, Sweat and
Tears party aimed at promoting the

LP and introducing the act to repre-

sentatives of the local press, teen
publications, and underground news-
papers. The following cities will be
toured by Blood, Sweat and Tears:
Boston, Philadelphia, Miami, Cleve-

land, Detroit, Chicago, St. Louis, San
Francisco, and Los Angeles.

The group consists of leader A1
Kooper, vocal and organ, who writes
much of the act’s material; Steve
Katz, vocal and guitar; Bob Colomby,
drums; Jim Fielder, bass; Fred Lip-
sius, saxophone; Richard Halligan,
trombone; and Jerry Weiss and
Randy Brecker, trumpets. Kooper and
Katz are responsible for the arrange-
ments. They are both former members
of the Blues Project. Colomby toured
for six months with folk artist Eric

Andersen before joining Blood,

Sweat and Tears. Fielder formerly
appeared with the Mothers of Inven-

tion and the Buffalo Springfield, while

Lipsius, Halligan, Weiss and Brecker
have had experience on the jazz scene.

Area Code: 615 — 244-1867

RECORD PRESSING COMPANY, inc.

Your Standard of Comparison

415 FOURTH AVE., SO. NASHVILLE, TENN. 37207

TUNG IN TO COLOUR

VGRY SOON

HP Disks Make
Milwaukee Move
NEW YORK— Hip-Pocket Records
are scoring significant sales in Mil-
waukee. Sales of the disks have ac-
counted for as much as 15% of
singles sales at more than one store
in that city, according to Bob Mahl,
sales manager of Record City Dis-
tributors in Milwaukee.

“At stores whei'e the Philco-Ford
merchandiser is prominently display-
ed,” Mahl said, “sales are better than
satisfactory for this new product. The
display, one of the most attractive in
the business, takes a minimum
amount of space, and has a short,
hard-hitting message that does the
job.”

Mahl said that kids in the Milwau-
kee area apparently like the idea of
portability and the attractive price.

He said that whereas some of the
recent past hit tunes are hard to
find, the Philco-Ford catalog meets
that need and the quality of the rec-
ords themselves is very good.

At the same time, Vincent F. No-
vak, new products planning manager
of consumer electronics division of
Philco-Ford Corporation, reported that
favorable sales reports were coming
in from other parts of the country
on Hip-Pocket Records as well as the
companion unit, the Mini Radio/
Phono. He said that the records are
more widely displayed now and the
product “is off the ground and looking
at a bright future.”

Novak noted that although the rec-

ords can be played on any single play
phonograph, consumers liked the
complete portability that the combi-
nation of records and unit allowed.

Hip-Pocket Records and the Philco-

Ford Mini Radio/Phono were intro-

Membership Drive
j

Opened By AGAC
|

NEW YORK—In an effort to double I

its membership, the American Guild
j

of Authors and Composers has opened I

a nationwide recruiting campaign. .

President Edward Eliscu has appoint-
|

ed Alex Kramer as chairman of the^
recruiting committee which held its

first meeting this month. In the New I

York recruiting group are: Shelly i

Pinz, writer of the hit “Green Tam-
|

bourine”; Sheila Davis, writer of the
hit “Who Will Answer?;” Bob Colby, I

primarily a songwriter, but also pub-
lisher of the No. 1 hit “Love Is Blue”;
Gil Fuller, well-known arranger and^
record producer; veteran Gerald
Marks; Sheldon Harnick, lyricist of

'

the Broadway musical “Fiddler On i

The Roof”; as well as Irma Jurist 1

and Addy Fieger.

Vic Mizzy, west coast chairman
heads the Los Angeles membership
drive. The campaign will also take^
in Nashville, Chicago and Detroit,'
emphasizing AGAC’s advantages to
writers such as the AGAC contract,
the collection and auditing of royal-
ties, the copyright renewal service
and group insurance.

duced last fall. The initial catalog^
consists of 24 “proven hit” records
(48 sides) on disks of pure vinyl ‘

measuring 3% inches in diameter and
they are wafer thin.

The Mini Radio /Phono has six tran-
sistors, weighs less than two pounds i

and operates on four “penlite” bat-

teries or with an AC adapter. Sug-

.

gested retail price of the Mini Radio/A
Phono (Model 1376) is $24.95, the*
optional adapter is $4.95 and the
records 69<f each. The unit, which,
has an AM radio, plays Hip-Pocket
Records (45 RPM) as well as standard
45’s and 33’s.
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WHITE LIGHT AND HEAT IN CHICAGO—Verve’s Velvet Underground in-

troduced their new “White Light Heat” LP at a cocktail party held in Chi-
cago’s Bratskeller. The party was followed by a live Velvet Underground ;

performance at the Aardvark Cinemateque in the Windy City’s while-back :

revamped Old Town. Shown here (from the left) are: Jack Katz, Paul Frum-
kin, Morrie Price (head of Metro Dist. in Chi.), and Steve Sesnick.

Upcoming Events
)

A Schedule of Major Industry Events in the Coming Months

EVENT DATE PLACE

NARAS GRAMMY AWARDS FEB. 29, NY: NEW YORK HILTON
1968 CHICAGO: AMBASSADOR

EAST GUILD HALL
HOLLYWOOD: CENTURY
PLAZA
NASHVILLE: NAT'L
GUARD ARMORY

NARM CONVENTION

COUNTRY MUSIC WEEK

MAR. 17-22, HOLLYWOOD, FLA.

1968 DIPLOMAT HOTEL

OCT. 17-19, NASHVILLE, TENN.
1968

40 Cash Box—March 2, 1968


