
SPONSOR'S I I t h ANNUAL TV/RADIO BASICS 
section 1 TELEVISION: status report in question-and-answer form. tS 
section 2 FILM: status report on film programming and commercials. 51 
section 3 TV BASICS: tv's dimensions and trends shown in charts. 69 
section 4 FILM BASICS: includes full list of tv spot film's clients. I l l 
section 5 COLOR BASICS: color equipment status of tv stations. 133 
section 6 RAOIO: status report includes spot and network radio. 139 
section 7 RADIO BASICS: growth, audience trends in chart form. 179 
section 8 INDUSTRY BASICS: refresher course on radio-tv ABC's. 225 
section 9 TIMEBUYERS OF U.S.: buyers listed with their accounts. 245 
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