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ABC dealing for Allbritton’s TVs

Is said to be paying more than $1 billion for eight stations

By Sara Brown

Itbritton Communications Co.’s
Aeighl television stations and two

local marketing agreements
(LMAS) reportedly are being sold to
ABC Inc. for more than $1 billion,
almost 16 times the group’s $62.8 mil-
hion broadceast cash flow in 1997,

All the stations are ABC affiliates.

Although the deal may still be in the
negotiation phase, sources say that
Allbritton. which already rejected a
smaller offer from ABC, sources say,
has informed the stations™ manage-
ment of an impending sale.

The group’s wita-1v (for Joseph L.
Allbritton) Washington is the mosi
attractive station for ABC.. sources
say.

ABC currently owns 10 television
stations, which reach 24.29% of U.S.
TV houscholds. The Allbritton stations

would add another 4.8%. boosting
ABC’s total coverage 1o 29%.

ABC was number six on BROAD-
CASTING & CABLE's list of top 25 TV
groups in April based on its FCC cov-
erage (discounting UHF stations by
50% and not counting LMASs) of
23.9%. With the Allbritton stations. the
group would have FCC coverage of
28.1% and would move up the list two
places. unseating both NBC Inc. and
Tribune Broadcasting,

The Allbritton stations would bring
ABC’s total to 18 TV stations and two
LMAs with no market overlaps,

ABC was the only buyer consulted
about the sale. according to sources,
The price—if in excess of $1 billion—
would be high, considering the absence
of any bidding process.

Officiuls at Altbritton and ABC have
not publicly addressed reports of the
sale and did not return phone calls. =
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Unity Motion to launch HDTV this week

By Glen Dickson

tart-up HDTV
satellite distrib-
utor Unity

Motion is planning its
first national broad-
cast of HDTV pro-
gramming Tuesday
(Junc  23). St
Louis—based Unity
Motion will uplink a
Ku-band signal from Washington Inter-
national Teleport in Alexandria. Va., and
distribute it via the GE Americom Tel-
star 5 satetlite. Downlink sites in Scattle,
Los Angeles and St. Louis will demon-
strate the programming—which wili
include both ATSC-standard 10801 and
480P content—to home theater dealers
and select customers.

According to Sean Henry, Unity
Motion vice president of sales and mar-
keting, programming demonstrated will
include a full-length screening of the
Sony Pictures movie “Jumanji™ and a
mix of prerecorded documentary,
sports and news footage. Unity Motion
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Unity’s HDTV satellite demo will include
the movie ‘Jumaniji,’

has secured the
rights to 15

other motion
pictures from
Sony. Henry

says: the titles
will be disclosed
as Unity Motion
rolls them out
during its pro-
maotion this
summer. Henry
isn’t discussing the price Unity Motion
paid for “Jumanji.” either. citing a
nondisclosure agreement between the
company and Sony. But he says that

Sony charged “half of one percent™ of

what Unity Motion had budgeted for
the Robin Wiltiams flick.

Unity Motion, which has secured pri-
vate investor funding through Marion
Bass Securities, ptans its official launch
for late September. The company will
use transponder space on either the Tel-
star 7 or 8 satellite, according to Henry.
Consumer huardware required for the
service includes a DBS-type dish,
which will range between 18 inches and

30 inches in its final specification. Sig-
nals will be decoded by a Samsung-
built [RD and displayed on a multisyne
monitor made by Princeton Graphics,
The monitor shows each ATSC format
in its native mode. The Samsung IRD
also will have a built-in 8-VSB decoder
10 handle terrestrial DTV signals from a
separate off-air antenna.

The equipment, which will go on sale
in late September. will cost $2.495 for the
dish and IRD and $6.995 for the monitor.
Unity Motion won't charge anything for
its programming until second quarter
1999, Henry says. It will then charge $35-
$50 per month for its service, which it
views as complementary to a consumer’s
existing cable or DBS provider.

“We make no pretensions that any-
body is going to replace their cable,
Primestar or DirecTV for this.” Henry
Says.

Unity Motion will begin shipping
demo systems to dealers in mid-July
and will run a series of in-store demon-
strations throughout the summer.
Henry's goal is to run 125 demo sites a
night by mid-August. ]




