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Hicks's sticks hit 267 
Chancellor /Evergreen /Viacom deal creates radio group with $870 million in revenue 

By Elizabeth A. Rathbun 
and Donna Petrozzello 

WASHINGTON 

Thumas O. Hicks is the 
latest victor in radio's 
consolidation wars. 

With last Tuesday's merg- 
er of Chancellor Broad- 
casting Co. into Evergreen 
Media Corp., Hicks effec- 
tively would control 267 
radio stations with estimat- 
ed 1996 revenue of 
$869.55 million, according 
to BIA Research Inc. 

The numbers include 
Viacom International Inc.'s 
IO major -market stations, 
which will be bought by the 
newly merged Chancellor 
Media Corp. for $1.075 bil- 
lion. The merger itself is 
valued at $1.5 billion. 

If approved by the Jus- 
tice Department and the 
FCC, the merger would 
give Chancellor Media 103 
radio stations and estimated 
revenue of $700 million in 
1996, the companies 
involved say. That puts 
Chancellor second only to CBS Radio, 
which had $1.02 billion in estimated rev- 
enue -but only 79 stations -in 1996, 
BIA says. 

"The radio industry has two huge 
companies: CBS and this one," says bro- 
ker William J. Steding of Star Media 
Group. Steding initiated the merger and 
represented Chancellor Broadcasting. 

Hicks's private investment firm, 
Hicks, Muse, Tate & Furst Inc., 
created Chancellor Broadcasting 
in 1993 and owns 90% of it. 
Together, Tom Hicks and Hicks 
Muse control more than 200 radio 

Scott K. Ginsburg (I) will preside over the new Chancellor, 
while Tom Hicks remains its chairman. 

stations via Chancellor, Capstar Broad- 
casting Partners Inc. and GulfStar 
Communications Inc. Evergreen con- 
trols 42 stations; its chairman, Scott K. 
Ginsburg, is also its 55.6% owner. 

Justice Department officials who 
investigate major radio- company 
mergers have noted that Hicks's hold- 
ings seem to he carefully distributed to 
avoid potential antitrust problems. And 

the new Chancellor largely 
avoids the Justice Depart- 
ment's trigger of 35% of a 
market's radio revenue, 
Steding says (see box, 
page 8). 

The new Chancellor 
intends to get even bigger. 
It already has targeted 
Walt Disney Co. /ABC 
Inc.'s 21 radio stations, as 
well as the five major -mar- 
ket stations owned by 
Gannett Co., Steding says. 

This mega- merger 
might inspire Disney to 
sell, brokers speculate: the 
former giant now appears 
mid -size. 

"If Viacom is not in 
radio anymore, I suspect 
someone in upper manage- 
ment at ABC has to be 
saying, 'What are we 
doing here ?' " says broker 
Michael Bergner. 

While there are no limits 
on how many stations a 
broadcaster can own na- 
tionally, the Telecommuni- 
cations Act of 1996 caps 
the number of stations that 

can be owned in one market at eight. To 
meet that cap, the new Chancellor will 
have to sell or trade two FMs in both 
San Francisco and Chicago, one FM in 
Detroit and one FM and two AMs in 
Washington. 

The new Chancellor will feature 
diverse programing on its stations. In 
New York, it will own both Evergreen's 
top -rated rhythm /dance WKTU(FM) and 

Viacom's lagging classic rock 
WAXQ(FM). 

It would make sense for Ever- 
green to "drastically adjust" some 
of the lower -rated Viacom sta- 

Thomas O. Hicks 
Chairman, Hicks, Muse, Tate & Furst Inc. 
267 radio stations /$870 million revenue' 

Chancellor /Evergreen/Viacom 
103 stations 
$700 million 

Revenue is estimated for 1996. 

GulfStar 
41 stations 

$123 million 

Capstat 
123 stations 

$46.55 million 

Source: BIA Research Inc. 
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