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SPORTSCHANNEL'S GAME PLAN: INCENTIVES, THEME NIGHTS 
Service hopes to boost its carriage and become more national in scope 

In an effort to increase distribution, 
SportsChannel America is offering 
operators a new rate card with in- 

centives for carrying additional 
NBC /Cablevision services. It has also 
established theme night programing to 
give the channel identity beyond hock- 
ey, and to make it easily promotable. 

SCA is trying to boost its viewership, 
currently at 10.5 million, beyond its re- 
gional sports networks. There are 10 re- 
gional SportsChannels, all of which (ex- 
cept New York which has two channels) 
combine their regional programing with 
SCA's national programing. SCA wants 
to use the new programing and discount 
incentive package to reach the 20 mil- 
lion to 23 million subscribers without 
the regional networks, a tough task in a 
tight channel capacity environment. 

SCA started out to make the change 
by conducting an ad hoc survey of more 
than a dozen MSO's in June and July, 
according to Jeff Ruhe, president and 
chief operating officer. What they want- 
ed "was a low -cost alternative, and a 

long -term commitment on our part that 
we would stick with our rates," he said. 

SCA is offering operators five -year 
contracts, with rates dependent on their 
carriage of NBC /Cablevision carriage of 
American Movie Classics, Bravo, the 
new In Court, CNBC and the IO region- 
al SportsChannels in other systems. The 
new rate card will affect current SCA 
affiliates as well. They too will get low- 
er rates. "Everyone that currently car- 
ries us can switch to the new contract," 

Ruhe 

Ruhe said. 
Ruhe declined to specify the net- 

work's distribution goal, and said it was 
no accident that SCA was revealing the 
plan now, as operators begin to prepare 
their 1991 budgets. It's also well timed 
with the November launch of In Court, 
which could benefit from the incentive 
plan. 

"This is something other groups of 
cable services, like Viacom and Turner, 
have done to boost distribution, particu- 
larly of a new service," said Tom Rog- 
ers, president, NBC Cable. "Discounts 
increase based on the number of sub- 
scribers you have carrying NBC /Cab- 
levision services, and on the number of 
other services you carry." 

The theme programing is being mar- 
keted as a "7 -Day Sports Weekend." 
Beginning Oct. 1, Monday offers "Feet, 
Fists and Fury," with pro boxing, kick- 
boxing, and UWF wrestling. Tuesday, 
Thursday, and Saturday feature NHL 
hockey. Wednesday will have "SCA's 
U.S. Olympic Showcase," and "Scho- 
lastic Sports America," showcasing 
high school sports, will be shown on 
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