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RKO has sold WAXY(FM) Fort Lauderdale, Fia. to Evergreen Media 
Corp. for $24 million. Dallas -based group of three AM's and 
three FM's, headed by Scott Ginsburg, has agreed to purchase 
station in latest RKO settlement. FCC decided earlier to allow 
settlements of RICO broadcast properties without resolving RKO 
appeal of AL l's decision to revoke licenses (BROADCASTING, July 
25). Blackburn & Co.'s Joe Sitrick, broker for deal, said settle- 
ments with competing applicants are under discussion. 

o 

CBS has announced several schedule revisions for October. Live! 
Dick Clark Presents moves to Saturday, 8 -9 p.m., beginning Oct. 
8 from Wednesday, 8 -9. Show will replace First Impressions and 
Frank's Place which have their last broadcasts on Oct. 1. On 
Wednesday, Oct. 19, network will present hour -long version cf 
Family Feud, at 8 -9, followed by two -part episode of Wiseguy at 
9 -11. 

Gulf + Western said last week it formed Wilshire Court Productions 
to produce programing for USA Network, which announced earli- 
er intention to commission several dozen made -fors to debut 
next spring. John J. McMahon, who has been independen: 
producer for MGM/UA Television, has been tapped as presiden: 
of new company. Gulf + Western, along with MCA, jointly own 
USA Network. According to Mel Harris, Paramount Television 
Group president, Paramount and MCA may account for as many . 

as 20 of the initial 26 made -for's that USA plans to exhibit next 
season. 

NATPE said last week that 90% of floor space for 1989 convention 
in Houston (Jan. 24 -29) has been sold, with more than 175 corn- 

panies having booked space. 
o 

President Reagan, in Chicago Friday (Sept. 30) for speaking 
engagements, stopped at Wrigley Field to take in Cubs game. 
While there, he joined Cubs announcer Harry Caray in WGN-TV 

broadcast booth and took to mike for one -and -one -half innings of 
play -by -play, including double play. According to Chicago Cubs 
executive VP, Don Grenesko, White House contacted WON -Tv 
parent Tribune Broadcasting some two weeks ago about possi- 
bility of joining Caray in booth. Reagan began career as sports 
announcer for woc(AM) Davenport and wiiO(AM) Des Moines, both 
Iowa. 

Fox Television Stations Inc., owner of WFLD(TV) Chicago. is seek- 
ing to get out of multi -year contract to broadcast White Sox games. 
In complaint filed last Wednesday (Sept. 28), Fox alleged that 
White Sox breached contract by undermining station's advertis- 
ing exclusivity agreement and "strip- mining the White Sox team 
of salary investment, player quality, and fan goodwill." Fox said 
ratings of games has dropped as result. In 1988, Fox said, it paid 
$5.4 million in license fees while receiving net revenue of $4.7 
million. Taking into account production fees, Fox said it would 
lose $1.5 million on White Sox broadcasts this season. 

o 
As expected. members of Teamsters Local 399 in Los Angeles 
voted overwhelmingly to reject contract proposal of Alliance of 
Motion Picture and Television Producers, making strike imminent 
today, Monday, Oct. 3. Final tally of vote was 1,441 against, 196 
for contract which alliance calls last offer. Transportation drivers 
union is protesting wage roll -backs that alliance deems neces- 

Presidential prime time 
If the two presidential candidates who debated on Sunday, Sept. 
25, were self- conscious holding sway before 65 million television 
viewers, so were the news accounts of the event that followed 
immediately after and the next day. Alongside stories of how the 
candidates themselves had performed were stories about how 
the media wrote those stories, and about how campaign staffs 
and politicians attempted to influence the writing. One newspa- 
per wired one hundred voters to impart minute -by- minute reac- 
tions to the 90- minute televised spectacle. 

Despite network suggestions that they would be saddled with 
poor ratings, the coverage and post -coverage analysis on CBS 
performed almost as well as the lead -in and lead -out programing. 
On ABC it performed even better. Nor did NBC seem greatly 
affected, ratings -wise, by having to break for 90- minutes (it 
carried only five minutes of post-debate analysis). Fox Broadcast- 
ing obtained some of its best ratings ever by carrying its regular 
Sunday -night entertainment schedule, instead of the debate; 
later in tine evening, a small number of Fox affiliates carried a 
taped version of the event. 

All networks shared a common pool feed, provided by NBC. 
That network's own transmission of the feed, in several cities, 
was interrupted by a power failure at a crucial moment in the 
debate when Vice President George Bush was responding to 
Democratic candidate Michael Dukakis's statement about cut- 
ting the budget. Said Bush, "Is this the time to unleash our one - 
liners? But the Vice President's one -finer- "That answer was 
about as clear as the Boston harbor-was lost by NBC. Michael 
Castro, unit manager for the program, said the network received 
calls from viewers who thought the interruption was intentional. 

Before the debate, which was held at a chapel on the campus 
of Wake Forest University, both candidates had private rehears- 
als. Dukakis reportedly used makeup to minimize shadows under 
his eyes and had staffers bring several shirts and ties so he could 
pick the best combination given the lighting and background. 

The story preceeding the event included questions as to 
whether the format chosen by the debate commission and the 
campaigns would allow for an adequate discussion of issues. The 

structure did not allow for direct confrontation between the 
candidates, but rather had each of them questioned by a panel of 
three journalists, including ABC's Peter Jennings. The event was 
moderated by Jim Lehrer, co- anchor of The MacNeil- Lehrer 
NewsHour. 

After the event, Ed Fouhy, executive producer of the debates 
for the commission, said: "I was very pleased how well they (the 
panel of journalists) performed. There was a poll that showed 
80% of the respondents said the panel 'asked about the issues 
that matter most in this election.' I think we fooled a lot of people 
in that regard," he said. 

Representatives of both campaigns had requested to sit inside 
the NBC mobile unit during the televised encounter, but the 
request was refused by Robert Asman, senior producer at NBC 

Washington and the pool producer. Instead, Asman had an open 
line to Fouhy, who in turn was connected to each campaign 
office, neither of which, Fouhy said, made any complaints about 
the pool coverage during the ninety- minutes. 

The seven -camera operation also refused to adhere to the 
commission's agreement with the campaigns, which included 
stipulations that there be no camera shots of the over 2,000 
person audience, including at least 700 journalists. 

While the debate ran on ABC, CBS and NBC, Fox carried 
America's Most Wanted 9.6/15, Married...with children 9.2/14, 

and Garry Shandling Show 73/11. At 9:30 p.m., the Tracey 
Ullman Show got a 5.8/9. The Sunday night schedule received its 
best rating ever. 

Fox's delayed broadcast of the debate was carried by only 

eight affiliates, in addition to the Fox -owned stations. 
Other schedule changes announced last week affected this 

Wednesday's debate of vice presidential candidates and the 
baseball playoffs, carried the same day on ABC. The Commission 
of Presidential Debates and Major League Baseball said the 
debate will be moved from 9 pm to 8:30 p.m., while the 
American League Championship will be moved from 8:28 p.m. to 

1:20 p.m., and the National League Championship will move 

from 3:07 p.m. to 10:03 p.m. 
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