
by Grant Parish which will double our cover- 
age area." 

African examination 

The Public Broadcasting Service will focus 
on the crisis in South Africa during the week 
of Sept. 29 -Oct. 5. Coverage will begin with 
a documentary, Allan Boesak: Choosing for 
Justice, on Sept. 29 at 10 -10:30 p.m. NYT. A 
primer, South Africa Report, will air on Oct. 2 
at 8 -10 p.m., and will be followed by a docu- 
mentary, Woza Albert: An Ossie and Ruby 
Special, at 10 -11 p.m. The South African 
controversy will also be explored on regular 
PBS series including The MacNeil/Lehrer 
NewsHour, Nova, Bill Moyers' Journal, Cap- 
itol Journal and Tony Brown's Journal. 

Big chance 

Television promotion and PR people some- 
times hold contests in which the winning 
viewer gets to play a bit part in a television 
series. Tribune Broadcasting along with co- 
sponsors Claster Television and Sunbow 
Productions have gone a step further. They 
are offering to create a cartoon character in 
the winner's image that will appear on their 
G.I. Joe series which premieres on 120 sta- 
tions today (Sept. 23). The contest, called 
"Get Your Mug on TV with G.I. Joe," invites 
children to send in their photograph to one 
of the five Tribune independent stations in 
New York, Chicago, Denver, Atlanta and 
New Orleans. If they see their face broad- 
cast in a spot during the show, they can call 
and win a G.I. Joe mug or toy. Then the 
winners of the daily prizes qualify for the 
grand prize. Each Tribune station will ran- 
domly select a winner who will then be ani- 
mated into an episode of G.I. Joe and men- 
tioned by name. 

New for Kingman 

Jack Klugman will star in a mid -season com- 
edy replacement for NBC -TV based on the 
British series Home to Roost, about a di- 
vorced father trying to renew his relation' 
ship with his son after years of separation. 
The program is a Taft Entertainment project 
and is currently searching for a supporting 
cast. 

Fair attraction. For its live broadcasts 
from the Erie county fair, CBS affiliate 
WIVB-TV Buffalo, N.Y., had a $30,000 
broadcast facility built on the fairgrounds 
at Hamburg, N.Y. The studio was operat- 
ed through a remote production truck 
and the signal microwaved back to the 
station. Steve Baskerville, weather an- 
chor for CBS Morning News, attended 
the fair and used the studio for live weath- 
ercasts. Approximately 55 staff members 
participated in the daily broadcasts, 
which aired at noon and 6 p.m. on week- 
days and at 6 p.m. on weekends. The 
project will be repeated annually, accord- 
ing to creative services director, Ron 
Gates. 

Cross -promotion. NBC -TVs new fall television season and Marshall Field's Department 
Stores' new fall fashion season are being promoted together by NBC and the Field's stores in 
Chicago, Milwaukee, Dallas and Houston in a campaign the network says may be the first 
large -scale effort of its kind. NBC programs and personalities were featured in more than a 
million Marshall Field's catalogues inserted in Sunday newspapers in the four cities to kick off 
the campaign Sept. 8. That was also declared "Miami Vice Day" in Chicago by Mayor Harold 
Washington, and there was a parade down State Street to Marshall Field's with Miami Vice 
stars, Philip Michael Thomas (I) and Don Johnson. On Sept. 10 Today's Willard Scott originat- 
ed his weather reports at the store and was guest of honor at a breakfast for 500 people, then 
went to Milwaukee for lunch with Marshall Field's President Burnett W. Donoho and winners of 
a letter- writing contest. Sept. 14 was designated "Super Soap Saturday" at the stores in 
Chicago and Milwaukee, with visits there by eight stars of NBC daytime dramas. Saturday 
was also "Super Saturday" at Field's Galleria store in Dallas, and Sept. 15 was "Super 
Sunday" at two stores in Houston, with visits to both cities by stars of Gimme a Break, Knight 
Rider, St. Elsewhere and Hill Street Blues. Avideo of highlights of NBCS new fall programs 
was seen on sets placed at strategic locations (including show windows) in all the stores. 
NBC also set up boutiques to sell T- shirts, jackets and other NBC merchandise. Fields is also 
conducting a "Let's All Be There" contest in which a winning couple in each of the four cities 
will receive new wardrobes and be flown to Los Angeles to tour NBC's Burbank studios, see a 
taping of The Tonight Show Starring Johnny Carson and visit the sets of NBC productions. 
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As compiled by BROADCASTING, Sept. 11 

through Sept. 18, and based on filings, au- 
thorizations and other FCC actions. 
Abbreviations: AFC -Antenna For Communications. 
AU- Administrative Law Judge. alt. -alternate. ann.- 
announced. ant.- antenna. aur.- aural. aux.- auxiliary. 
CH- critical hours. CP -construction permit. D-day. 
DA -directional antenna. Doc- Docket. ERP- effective 
radiated power. HAAT- height above average terrain. 
khz- kilohertz. kw- kilowatts. m- meters. MEOC- 
maximum expected operation value. mhz- megahertz. 
mod.- modification. N- night. PSA- presunrise service 
authority. RCL -remote control location. S A -Scientific 
Atlanta. SH-specified hours. SL -studio location. TL- 
transmitter location. trans.- transmitter. TPO- transmitter 
power output. U- unlimited hours. vis.- visual. w -watts. 
*- noncommercial. 

Ownership Changes 

Applications 
KPRD(AM)-KZNS(FM) Barstow, Calif. (AM: 1230 

khz; I kw -D; 250 w -N) -Seeks assignment of license from 
Barstow Broadcasting Corp. to First Americans Communi- 
cations for $300,000, comprising $50,000 cash and remain- 
der note at going interest rate on closing date. Seller is debtor 
in possession owned by Milt Klein and Sayle R. Ray, who 
also own KPRO(AM) Riverside, Calif. Buyer is owned by 
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owned by Courtney Flatau and Paul G. Dries. Flatau also 
owns KSES(AM) Yucca Valley, Calif. Filed Sept. 11. 

WRIT(AM) Vernon, Conn. (1170 khz; I kw -D) -Seeks 
assignment of license from Tolland County Broadcasting 
Inc. to Family Stations Inc. for $136,900. Seller is owned by 
Edward F. Perry, who also owns WATD(FM) Marshfield, 
Mass., and is purchasing WAMK(AM) Brockton, Mass. 
Buyer is Oakland, Calif. -based nonstock, nonprofit station 
group of two AM's, 19 FM's and FM CP's and two TV's, 
headed by Harold Camping. Filed Sept. 9. 

WWFL(FM) Clermont, Fla. (1340 khz; 1 kw -D; 250 w- 
N) -Seeks transfer of control of K.A.B. Communications 
Inc. from Granville R. Peach and family and Harry C. Drake 
and family to Michael F. Hirschman and his wife, Sharon, 
for $237,000. Sellers have no other broadcast interests. Buy- 
ers have no other broadcast interests. Filed Sept. 16. 

WKXJ(AM)- WCKQ(FM) Campbellsville, Ky. (1450 
khz; 1 kw -D; 250 w -N; FM: 103.9 mhz; 2.35 kw; HAAT: 
345 ft.) -Seeks assignment of license from Taylor County 
Broadcasting Co. to Heartland Communications Inc. for 
$725,000, comprising $535,000 cash and remainder note. 
Seller is owned by Lowell Caulk; Jim Jackson, Marti Hazel - 
Patterson and Laurie Van Dyke, who have no other broadcast 
interests. Buyer is owned by George E. Owen. He owns 
Media Marketing Inc., Louisville, Ky -based advertising 
agency. Filed Sept. 10. 

WALE(AM) Fall River, Mass. (1400 khz; 1 kw -U)- 
Seeks assignment of license from Keynote Broadcasting Inc. 
to Frank Battaglia for 51,050,000, comprising $300,000 
cash and remainder note at 10% over 10 years. Seller is 
owned by Milton E. Mitler, who has no other broadcast 
interests. Buyer owns Place Management Corp.. Woodside, 
N.Y. -based computer software design company. It has no 
other broadcast interests. Filed Sept. 9. 




