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Uve, from Dayton, It's the news. Worwrv) Dayton, Ohio, presents what its news executives 
say is a quality newscast at 6 p.m. But they felt they needed something more -an edge -in 
gaining audience. So they decided to invite people to view the show as it was being broad- 
cast. The large studio can accommodate an audience of 75. And since Sept. 6, anchor Jack 
Hicks and the rest of the news team have been working before an audience whose members 
have been selected from mailing lists and ZIP Code directories. News directors Steve Olszyk 
credits the station S general manager, Howard Ritchie, with the idea, and says the hope is for 
"a ripple effect," with members of the audience talking about it to friends and thus simulating 
interest in the program, which trails wHio -Tv's evening news in the ratings. "We'll keep it up for 
a year," Olszyk says. 

suffered a minor setback from a public rela- 
tions standpoint, said Corporan, that busi- 
ness probably did not incur any "fundamen- 
tal damage." Much was made of a focus 
group session conducted by KMBC -TV's news 
consultants at the time, Media Associates 
(which subsequently merged with another 
consulting firm, ERA Research, to form Au- 
dience Research and Development, Dallas), 
during which a consultant, in a recording of 
the session was heard describing Craft as a 

"mutt." There are those, including Cor- 
poran, who suspect that while such a charac- 
terization is unfortunate, it may have been 
taken out of context. Corporan suggested 
that the consultant may have been trying to 
elicit a reaction from the group. "The best 
reporters have been known to ask tough 
questions that bring their subjects right out 
of their chairs," he said. 

Willis Duff, chief executive officer of Au- 
dience Research and Development, contend- 
ed that the "mutt" remark was made "in re- 
sponse to what somebody else said." And in 
any event, "it had no measurable effect on 
the research." 

The impact of Craft, suggested Duff, will 
probably not be long -standing, and is more 
or less a byproduct of the "enormous amount 
of media exposure that she recieved after the 
verdict. She was on every talk show and 
interview program and in each instance pre- 
sented a straightforward and repeated littany, 
focusing on the issues of cosmetics versus 
journalism and why she was fired." And the 
repeated exposure on television of her story, 
said Duff, "impacted the public mind. The 
newspaper people echoed her like the Grand 
Canyon," said Duff, and in the process took 
advantage of the opportunity to force TV 

journalism into the role of the "unsubstan 
tial, irresponsible" heavy, while painting 
print journalism as the pure, balanced, truth- 
ful medium. 

"I was really irked," said Duff, "when 
Craft, appearing on one program, made the 
comment, 'I'm a journalist and there are few 
of us left [in television news].' In a sense, 
she took her case out against the entire in- 
dustry, which doesn't deserve it." 

The growth of syndicated news 

While the Craft case is bound to attract ro- 
bust discussion at RTNDA, the questions of 
how, or whether, to use syndicated news pro- 
gram services in the local newscast is also a 

hot topic among news directors, according 
to Steve Ridge, manager, television consul- 
tation, Frank N. Magid Associates, the Mar- 
ion, Iowa -based media consulting firm. Not 
only are a number of the available services 
selling quite well, said Ridge, but in many 
instances, stations are picking them up "in 
place of expansion," perhaps because such 
services cost less (or the costs are more 
spread out) than the investment required by a 

station to expand its local news. 
While many of the available services are 

inserts, segments and other short-form offer- 
ings, today (Sept. 19) marks the debut of a 

half -hour, feature- oriented ( "news- you -can- 
use programing," as Ridge puts it) program 
entitled Newscope. The new offering is a co- 
production of Gannett and Telepictures, and 
a spokesman indicated that as of last week 
between 80 and 90 stations had signed to 
carry the program (designed as a lead -in or 
lead -out of local or network news), covering 
over 85% of U.S. TV homes. Newscope is 
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being produced at a new production center in 
Los Angeles, and each day at 3 p.m. NYT, 
the various "pieces" of the program will be 
transmitted via satellite to affiliates. Pieces 
include the videotaped segments for the 
day's program, prompter -ready scripts to be 
transmitted via high -speed data channels and 
graphics. All the station has to supply is the 
anchor (or team) and superimposed cap- 
fions, giving the program a local look. Daily 
segments will deal with personal finance, 
medical topics, consumer affairs, the econo- 
my and entertainment. The program will air 
six days a week, Monday through Saturday. 

Telepictures also produces a weekly ser- 
vice called News Information Weekly Ser- 
vice (NIWS), available on cassettee or via 
satellite, providing about 25 reports on to- 
pics similar to those covered in Newscope. 
About 125 stations subscribe to that service 
in the U.S. (28 of the top 30 markets) and a 

total of 160 stations worldwide. 
Westinghouse Broadcasting & Cable Co., 

syndicates Newsfeed, which offers hard 
news and sports. The service is described as 

a consortium, which currently includes 48 
U.S. member stations, four Australian (Net- 
work 10) stations and a Brazilian network. 
Newsfeed has set up a Washington bureau 
and member stations also contribute pieces, 
for which they are compensated. Stations 
pay a weekly fee for the service. Newsfeed 
transmits twice a day, an hour -long feed be- 
ginning at 4 p.m. and one at about 10:10 
p.m. that lasts for about 45 minutes. During 
the first feed, between 25 and 35 items are 
transmitted and the second handles between 
10 and 20 items. 

One timely project that Newsfeed is under- 
taking is a series of conversations between 
Group W's wBz -Tv Boston sports director 
and a Network 10 correspondent in Australia 
concerning the America's Cup final which 
started last week. The two journalists have 
been linked via Westar IV and the Trans- 
Pacific satellite known as Transpac. 

Newsfeed also offers one weekly series, 
usually in three to five parts, of general in- 
terest or of interest to a particular part of the 
country. 

'Rimer Broadcasting System, is also tap- 
ping the broadcast market with its two 24- 
hour news services that were originally de- 
veloped for cable -CNN and CNN Headline 
News. It also syndicates the weekly CNN 
program, The Week in Review, a recap of 
major news events, as a separate offering. 
CNN is offered as an excerpt service with 
subscribing stations allowed up to 10 min- 
utes of material per hour with rights to carry 
live coverage of major breaking stories in 

Duff 




