
TV in Dayton, Ohio (BROADCASTING, 
April 14, 1980). WATR-TV is NBC affiliate 
on ch. 20 with 200 kw visual, 20 kw aural 
and antenna 510 feet above average ter- 
rain. 

WYDE(AM) Birmingham, Ala. Sold by 
Columbia Pictures Radio Inc. to Alainde 
Inc. for $1.5 million. Seller is subsidiary of 
New York-based Columbia Pictures In- 
dustries which owns KPCX-AM-FM Salt 
Lake City and wwvA(Am)-wcP1(Fm) 
Wheeling, W. Va. Edward R. Boyd is presi- 
dent of radio group for Columbia Pictures 
Communications. Columbia Pictures has 
agreed to acquire Providence, R.I.-based 
Outlet Co., group ownerof twoAM's, five 
FM's and five TV's, for $160 million 
(BROADCASTING, July 13). Buyer is owned 
by Frank Spain (70%), Ronald E. Hale 
(27.8%) and Mrs. Garnett S. Wilbourn 
(2.2%). They own wii-rv(rv) Meridian and 
hold CP for WLHT-TV Hattiesburg, both 
Mississippi. Spain owns 35% of WTVA-TV 
Tupelo, Miss., and 35% of WIVX-TV Fort 
Pierce, Fla. Hale owns WJFL(AM)- 
WQMV(FM) Vicksburg, Miss. WYDE is on 
850 khz with 50 kw day and 1 kw night. 

WAZY-AM-FM Lafayette, Ind. Sold by 
Peoria MO Journal Star to Richard 
Lightfoot for $1,350,000. Seller is Peoria, 
111.-based publisher and owner of five 
AM's and four FM's. Henry P. Slane is 
president. Buyer owns wsuB(Am)- 
wQGN(Fm) Groton, Conn. WAZY is 1 kw 

daytimer on 1410 khz. WAZY-FM is on 96.5 
mhz with 50 kw and antenna 500 feet 
above average terrain. 

Other approved station sales include: 
WAPR(AM) Avon Park, Fla.; WABW-TV 
Pelham, Ga.; WXXX(AM) Hattiesburg, 
Miss.; WTND(AM) Orangeburg, S.C.; 
WJCW(AM)- WQUT(FM) Johnson City, Tenn.; 
WYPR(AM) Danville, Va.; WEER-AM-FM 
Warrenton, Va.; and wFHR(AM)- 
WWRVFM) Wisconsin Rapids, Wis. (see 
"For the Record," page 84). 

Darwin's theory 
applied to 
cable's future 
CTM-Annenberg conference hears 
predictions that only the strong 
will survive and need to separate 
'steak from sizzle' in industry 

Only the strongest and best-managed pro- 
gram services will survive the imminent 
and inevitable shake-out period facing the 
cable television industry. That was the 
consensus reached among a panel of in- 
dustry executives participating in a coast- 
to-coast teleconference last Tuesday (Dec. 
1) during the CTM-Annenberg 
"Telecommunications in the Eighties" 

INCREASE YOUR SALES 
with the Welsh Company Radio Sales Training Program. Jim Williams put 
over 20 years of research and practical experience into the creation of this 
cassette program. It is equally suited for training new salespeople or re- 
training you old pros. 

According to Welsh Company research, 70% of U.S. radio 
stations did not make a profit last year, at least on paper. 
Only 25% of the people who begin a career in radio adver- 
tising sales even complete the first year. 

BO% of the stations using the Welsh Company's methods made a profit. 
55% of their new salespeople made it through the first year. 90% of those 
who make it through the first year make radio sales a lifetime career. 

WHAT'S COVERED IN THE PROGRAM 
The program is over 12 hours long, covering almost every aspect of radio 
advertising sales. Here are just some of the areas covered: 

Demonstration Tapes 
Written Contracts 
Talk Dollars. ..Not Spots 
Account Lists 
Pitchitis 
Overpromising 

Tangibility of Radio 
Time Management 
Selling Budgets 
Collections 
How To Close 
The 15 System 

The Welsh Company Sales Training Program is a very disciplined 
that guarantees your station annual billing increases. 

ORDER TODAY 
Call Mike Phillips at (919) 278-1306. VISA and MasterCard orders accepted. 
Sorry, no COD's. Payment must be in U.S. funds. The program Is delivered 
on 12 cassettes in an attractive binder. Your order will be shipped prepaid 
the day we receive It. 

P.O. Box 985 Laurinburg, N.C. 28352-0985 
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meeting at the University of Southern 
California in Los Angeles. 

Discussing "Risks and Rewards in 
Video Programing" from the conference 
site were Cable News Network founder 
Ted Turner, ABC Video Enterprises Vice 
President John T. Healy, Entertainment 
Channel President Arthur R. Taylor and 
Hearst/ABC Video Services Chairman 
Raymond E. Jos lin. CTM president 
Robert Schmidt moderated the panel from 
Los Angeles. Questioning the group from 
the Washington studios of the Cable 
Satellite Public Affairs Network (C- 
SPAN) were CTM Vice President and 
General Counsel Michael H. Cardozo; the 
assistant secretary of commerce for com- 
munications and information, Bernard J. 

Wunder Jr.; chief counsel and staff direc- 
tor for the House Telecommunications 
Subcommittee, David Aylward, and Wall 
Street Journal reporter Stanley M. Crock. 
The 90-minute session will be shown at 4 

p.m. (EST) on Dec. 18 over C-SPAN. 
Turner set the tone for the session with 

his prediction that "there are going to be a 

lot of failures" among cable program ser- 
vices during the next few years. "Too 
many services are being launched too 
quickly for them all to survive," he said. 
However, he indicated that his supersta- 
tion, WTBS(TV) Atlanta, and his two news 
networks will not be among the failures, 
although he did not rule that out. 

Referring to ABC's joint venture with 
Westinghouse to introduce Satellite 
News Channels as direct competition to 
the Cable News Network, Turner said 
"the worst that can happen is they'll do 
what they predicted to do and put me out 
of business. But I'm not out yet?' 

Turner estimated CNN will generate be- 
tween $16 and $17 million this year, and 
expects it to earn nearly $40 million in 
1982. His superstation, WTBS, will bring in 
about $55 million in advertising revenues 
this year, and Turner projects that will 
grow to $125 million next year. 

"In the future, there will be some net- 
works that are totally advertiser-sup- 
ported," he continued, noting that "adver- 
tising sales [alone] just aren't adequate to- 
day to provide a first-class quality service" 
for cable television. 

Turner labeled predictions of 100-chan- 
nel cable systems as "not realistic" and 
said he expects "seven or eight viable ca- 
ble networks will be emerging in the next 
five years. This programing explosion will 
be a big bust for a lot of people?' In 
response to a question, Turner estimated 
that 90% of U.S. homes would have access 
to cable by 1990, and that the commercial 
over-the-air networks "will be put out of 
business ... Their demise will probably be 
the best thing that happens to the Ameri- 
can people." He predicted that poor pro- 
gram quality-in Turner's words, "crud 
and mumbo - jumbo" -would be the single 
biggest factor leading to the abandonment 
of networks by the general audience. 

Taylor, a former president and director 
of CBS Inc., countered Turner by main- 
taining that "the free networks will remain 
the dominant mass advertising and enter- 
tainment vehicles" for the foreseeable 


