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the staff must prepare comparision of the 
KIRO -Tv to ARTEC before the commission 
is willing to vote on it. The commissioners 
disagreed on whether the issues were the 
same in both cases. 

However, the commission did vote last 
week to allow Tulsa Cable Television to 
carry the signal of wTBS(rv) Atlanta on the 
ground that TCT successfully demon- 
strated that carriage of the additional sig- 
nal would not adversely affect the local 
Tulsa television stations' ability to serve 
the public. The case had been in the U.S. 
Court of Appeals in Washington and had 
been returned to the FCC, at the commis- 
sion's request, for reconsideration. 

Amexco buys half 
of Warner Cable; 
expansion planned 
$250 million line of credit will 
be pursued; Hauser remains CEO 

In a major move into cable, American Ex- 
press Co. is acquiring a 50% interest in 
Warner Cable Communications from par- 
ent company, Warner Communications 
Inc., for $175 million. 

The agreement in principle was dis- 
closed Friday afternoon in an announce- 
ment that said the transaction is expected 
to be consummated "late this year subject 
to any necessary regulatory approvals and 
completion of a definitive written agree- 
ment" 

The jointly owned company, to be 
known as Warner Amex Cable Com- 
munications, expects to establish a $250 - 
million line of credit for further expansion I 

of its cable operations. The announcement 
said this expansion would be pursued 
"vigorously." 

Gustave M. Hauser, chief executive of- 
ficer of Warner Cable and slated to hold 
the same role in the new company, saw it 
as a boon not only for Warner Cable but 
also for the entire cable industry that 
"such a giant" as American Express had 
committed its "huge resources" to cable 
development. Warner Communications 
and American Express together have an- 
nual revenues of about $6 billion, he 
noted. 

Hauser dismissed speculation that 
Warner Cable had spent so much on its 
experimental two -way Qube system that 
Warner Communications felt a need for fi- 
nancial backstopping. 

"No way," he said, adding that not only 
Warner Communications but the Warner 
Cable subsidiary itself "has all the 
resources needed to do all we've been 
doing. 

"But looking 10 years out, or five years 
out," he added, "we see a tremendous op- 
portunity and a great requirement for 
capital -as the industry goes on -to wire 
America." 

Early reaction among Wall Street 
analysts suggested the deal could hold sig- 

nificant long -term advantages for both 
companies. By this reasoning, Warner 
wants to get the largest possible share of 
cable franchises that may become available 
in the near future -an ambition that could 
entail billions of dollars -and will be able 
to use the Amex funds to back up any 
competitive advantage of its Qube system 
without needing to be limited by its own 
balance sheet. For Amex's part, the view 
was that it clearly has been looking to get 
into cable and that it gets a much better 
deal by doing so in connection with an in- 
teractive system like Qube that could be 
used for electronic billing and shopping. 

One analyst viewed the Warner -Amex 
combination as part of a "pre -emptive 
strategy" on Warner's part to dominate 
the cable market. Another estimated that 
Amex's $175- million investment exceeds 
Warner's total investment in cable to date, 
which he put at $150 million to $170 mil- 
lion. 

James D. Robinson Ill, chairman of 
American Express, saw the cable industry 
as being "on the leading edge of a major 
communications revolution in the U.S.,' 
with Warner Cable at the forefront of the 
industry. Amex's move, he said, "is a 
compatible extension of our travel and en- 
tertainment- related services and gives us 
entry into the fast -growing, at -home con- 
sumer and entertainment industry." 

Steven J. Ross, WC1 chairman, said that 
Amex's "marketing experience and high 
degree of consumer acceptance will con- 
tribute significantly to the success of our 
joint business." He added: "In view of the 
rapid growth we foresee for our cable 
operations, the capital requirements will 
be substantial. The combined financial 
resources of Warner Communications and 
American Express will help to realize the 
huge potential of the cable industry." 

Warner Communications and American 
Express will have equal representation on 
the board of the new company. 

Warner Cable now has 140 cable 
systems with approximately 700,000 sub- 
scribers in 37 states. It also operates a 

Ross Robinson 

satellite -delivered pay cable network (Star 
Channel) with 150,000 subscribers and a 

satellite -delivered children's programing 
network with one million subscribers. 

In 1978, American Express reported net 
earnings of $308 million on revenues of 
$4.1 billion. Warner Communications had 
$87.1 million in net income on $1.3 billion 
in operating revenues. Warner's cable 
operations reported pretax income of $1.1 
million on $60.4 million revenues. Devel- 
opment expense for Qube in 1978 was 
put at $11 million. 

An earlier American Express approach 
to the communications field -its attempt 
to acquire McGraw -Hill, including its 
broadcastings arm -was rebuffed earlier 
this year. 

Staggered start 
of new season 
sees ABC off 
at a good clip 
A couple of its new shows don't 
do so well, but returning programs 
pick up about where they left off; 
real competition begins this week 

ABC -TV broke out its new season pre- 
mieres last week, and from ratings avail- 
able by Friday, its returning shows will re- 
main strong and be joined by at least one 
new entry, Benson. There may be prob- 

Called in for a talk. The heads of ABC, CBS, and RCA and of their network companies 
were in Washington on Thursday for an unannounced meeting with President Carter on the 
energy problem. The executives' help in informing the public was on the President's mind. 
The President did not, according to White House spokesman Jody Powell, ask for news or 
editorial support for the administration's policies. But he did attempt to impress on the ex- 
ecutives the importance of informing the public about what he sees as a crisis and of the 
need for conservation. 

The President led a brainstorming session on the issue with Leonard Goldenson, chair- 
man of ABC Inc. and its president, Elton H. Rule; William S. Paley, chairman of CBS Inc. and 

its president John D. Backe; and Edgar H. Griffiths, president of RCA, and Fred Silverman, 
president of NBC. Jerry Rafshoon, the White House media adviser, who arranged the meet- 
ing, was also present. Reportedly, the meeting ranged over the possibility of TV specials on 

the subject to incorporating the issue in entertainment programs, to the formation of a 

committee to continue the discussion. He also invited the executives to call him at any 

time with suggestions. 
The tone of the meeting as conveyed to Powell, who did not attend, was apparently not 

so grave as to dampen his occasional puckishness. Asked at his regular press briefing 
what transpired at the meeting, he said he could flatly deny that "the salaries of network 
employes" or "excessive advertising rates" was discussed. In response to another ques- 
tion, he said. "News as a subject was not discussed ... Because the network executives 
weren't very interested in it, I gather." After the laughter subsided, he said, "I take that back. I 

swear to God I do" 
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