
when neither CBS nor NBC could match 
the final playoff game between the New 
York Yankees and the Kansas City Royals. 
NBC's CHiPs took the lead -off hour with a 

34 share, leaving CBS's Rhoda and Good 
Times with 25 and 24 shares. NBC filled 
out the night with a two -hour Sword of 
Justice that scored only a 28 share, quite a 

drop from its 37 -share preview outing 
Sept. 10. CBS's American Girls and 
Dallas fared worse, scoring 25 and 22 
shares. 

On Thursday ABC unloaded some of 
the powerhouse series that had been pre- 
empted on Tuesday, preventing any useful 
comparisons for the night. Happy Days 
led off with a 47 share, followed by Mork 
and Mindÿ s and Three's Company's 49's, 
7hxi's 42, Barney Miller's 44 and Soap's 
42. NBC's Quincy held up well with a 30 
share at 9 -10 p.m. despite a 22 -share 
lead -in from Project UFO. 

The only nights of the week with regular 
competition were Monday and Sunday. 
Despite ABC's Dallas -Washington game, 
NBC won the former with Little House on 
the Prairie and part one of Little Women, 
both of which scored 36 shares. (Little 
Women concluded on Tuesday with a 31 
share.) But the most noteworthy perfor- 
mances of the night were those of CBS's 
new lead -off shows, WKRP in Cincinnati 
and People. Both shows are hurting. 
WKRP came in with a 26 share at 8 -8:30 
p.m., managing a tie with ABC's Wekome 
Back, Kotter, which loses a few share 
points from being pre- empted on the West 
Coast for football. People came in with a 

27 share at 8:30 -9 p.m., just beating ABC's 
Operation Petticoat which had a 25. 

Sunday night remains a three- network 
battle royal. The way it's shaping up, most 
viewers watch CBS's 60 Minutes at 7 -8 
p.m. (it had a 42 share Oct. 8.) then switch 
to either ABC's Battlestar Galactica (a 38 
share) or NBC's Centennial (a 34). That 
leaves CBS's Mary hanging, in this case 
with a 24 share, but the network bounces 
back with All in the Family and Alice (33 
and 35 shares). At 10 -11 p.m., while ABC 
finishes its movie, CBS puts Kaz against 
NBC's Lifeline. In the first direct competi- 
tion between the two new shows, Kaz im- 
proved over its previous performances and 
won the time period with a 34 share. 
Lifeline came in with a 25 share, which 
may not be too far off what the network 
would consider acceptable for the 
prestigious program. 

Covering all bases. NBC Sporta 
telecasts of World Series last week 
featured "four -point isolation coverage" 
designed by director Harry Coyle. The 
technique employs 11 cameras -nine 
stationary and two hand -held- hooked 
up to videotape equipment to provide 
replays from four different perspectives 
at both high and low angles- center 
field, first base, third base and home 
plate. It was up to Mr. Coyle, a 30 -year 
veteran of mobile TV broadcasts, to han- 
dle both live and replay direction. 

ABC's ahead 
while the sun 
shines, too 
It went into the fourth quarter 
with a 25 -week string of success 
and thinks it can hold to lead; 
CBS and NBC concede possibility 

ABC -TV, already rich in prime time, is get- 
ting richer in daytime as well. 

As the year's fourth quarter got under 
way this month, the network wrapped up 
its 25th straight weekly audience win and 
third straight quarterly win in the 10 
a.m. -4:30 p.m. NYT daypart and, at the 
same time appeared to be holding off its 
traditional post- summer slump as the na- 
tion's children returned to school. 

Daytime programers at CBS -TV and 
NBC -TV said they would be watching the 
competition carefully for any fourth - 
quarter settling in the next few weeks 
before solidifying plans for major schedule 
revisions in January. 

ABC finished the third quarter with a 

7.7 daytime ratings average to CBS's 6.5 
and NBC's 5.3. Until last January, when 
ABC initiated its afternoon block of soap 
operas, the network hadn't won any 
quarter but the third since 1973. It edged 
slightly ahead of CBS in the first quarter of 
this year with a 7.7 average to CBS's 7.6 

and NBC's 6.4, and gained a firmer hold 
during the second quarter with a 6.6 
average to CBS's 6.2 and NBC's 5.5. 

The third quarter win was expected - 
ABC's younger audience in general and 
Happy Days in particular attract a lot of 
vacationing youngsters -but the network 
held steady during September with a 7.2 
average to CBS's 6.2 and NBC's 4.9. 

While ABC was sneaking into the lead 
in households, it was leaping into the lead 
in the most desirable daytime demogra- 
phic, 18 -to 49- year -old women. According 
to ABC's figures, since January the net- 
work has had 46% of the daytime viewers 
in tHat category (a 23% gain over the same 
period last year) while CBS had 32% and 
NBC 22% (losses of 7% and 11 %, respec- 
tively). 

Daytime sales show the results. For the 
fourth quarter, ABC is getting an average 
of $13,500 for 30- second daytime spots, 
compared to CBS's $10,500 and NBC's 
$7,000- $7,500. That's an increase of at 
least 25% for ABC over the fourth quarter 
last year -third quarter sales were up 
32% -which has thus far brought the net- 
work at least $152 million in up -front 
revenues for the new daytime season. 

Michael Ogiens, CBS's vice president of 
daytime programs, argued at that net- 
work's affiliates convention last May that 
ABC's lead came primarily from 
"unusually high" ratings for Happy Days 
and Family Feud, and that ABC's expan- 
sions of One Life to Live and General Hos- 

How it's been going in the daytime 

Rank Program Network 

Over -all Standings 

Rating Share 

Women 
18-49 

Rank (000) 

1 Family Feud ABC 9.1 38 5 3,210 
2 All My Children ABC 8.6 32 1 4,290 
3 Another World NBC 8.3 28 8 2,790 
4 As the World Thrns CBS 8.1 30 7 2,800 
5 All in the Family CBS 7.9 27 12 2,210 
6 The Young and the Restless CBS 7.8 31 6 3,120 
7 The Guiding Light CBS 7.5 27 10 2,600 
8 General Hospital ABC 7.2 25 4 3,230 - One Life to Live ABC 7.2 26 3 2,420 

10 Happy Days ABC 7.1 33 11 2,290 - Ryan's Hope ABC 7.1 28 2 3,470 
- Search for Tomorrow CBS 7.1 28 9 2,620 
13 Days of Our Lives NBC 6.9 25 14 2,160 
14 The Doctors NBC 6.5 24 17 2,000 
15 The Price Is Right (2) CBS 6.1 28 18 1,810 
- The Wheel of Fortune NBC 6.1 27 22 1,150 
17 Love of Life CBS 5.8 25 15 2,080 
- Match Game '78 CBS 5.8 19 20 1,490 
19 The Price Is Right (1) CBS 5.7 28 19 1,660 
20 The $20,000 Pyramid ABC 5.6 22 15 2,080 
21 The Edge of Night ABC 5.5 18 12 2,210 
22 The Hollywood Squares NBC 5.4 27 21 1,240 
23 The New High Rollers NBC 5.1 24 26 900 
24 Card Sharks NBC 4.3 24 23 950 
25 The New Tic The Dough CBS 3.9 21 23 950 
26 America Alive NBC 3.5 14 27 690 
27 For Richer, For Poorer NBC 3.4 13 25 930 

Ratings data, from the Nielson Television Index, is for January -August 1978. 
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