
three stations have scheduled the episodes 
in 8 -10 p.m. slots. 

Stations also are understood to be stick- 
ing close to or at the same pricing level for 
spots in Byzantium as they did with The 
Bastard. Often referred to in and out of 
OPT circles is KCOP, which normally gets 
between $400 and $600 for a half- minute 
during prime time. For Byzantium, it is 
receiving $6,000 a spot. 

`America Alive' 
but not entirely well 

America Alive, NBC -TV's new daytime 
experiment, is far from an instant smash 
in the national, ratings. NBC was quick to 
point out that it wasn't expected to be. 

For its first week on the air, July 24 -28, 
Alive posted a 3.5 rating and a 13 share 
average (12 noon -1 p.m. NYT). Its pre- 
decessor in the first half hour, Sanford 
and Son, had averaged a 4.8/19 during the 
four previous weeks, despite having a 7% 
lower clearance rate than Alive's (BROAD- 
CASTING, July 31). The Gong Show, which 
had aired in the 12:30 -1 p.m. time period, 
averaged a 5.4/21 for the four weeks prior 
to Alive's debut with an almost equal 
clearance rate. 

Competing shows on the other two net- 
works all improved their performances 
during the week of Alive's premiere. ABC - 
TV's $20,000 Pyramid (12 noon -12:30 
p.m.) moved from a 5.5/23 average in the 
previous four weeks to a 6.1/24 for July 
24 -28, while CBS's entry in that half -hour, 
The Young and the Restless, moved from 
a. 7.3/29 to a 7.5/29. In the 12:30 -1 p.m. 
time period, ABC's Ryan's Hope moved 
from a 6.8/27 to a 7.8/30 and CBS's 
Search for Tomorrow went from a 6.3/25 
to 7.2/28. 

Program Briefs 

Bird's eye view. ABC Sports will experi 
ment with camera suspended over footbal 
field during pre- season coverage of 
Miami- Minnesota game Aug. 18. 
Guidewires strung from Orange Bowl 
stands at mid -field will support platform 
with remote- control camera,, which pans, 
tilts and zooms automatically. Plan is to 
use suitable shots for instaht replay, not 
live action. 

Strong mover. Viacom claims to have 
cleared 80 markets "via Mailgram" for 
first -run animated Halloween special, The 
Devil and Daniel Mouse. Among those 
already on board is NBC -owned TV station 
group. Producer is Nelvana Productions 
Ltd. of Toronto, which last year supplied 
Viacom with Cosmic Christmas. Stations 
that took that show were sent Devil 
Mailgram. 
Sights on 'Horizons'. Post -Newsweek Sta- 
tions is working out deal with Coe Film 
Associates for rights to children's films it 
hopes initially to package into at least four 
specials, with big -name MC for 1979. 

Plans are still tentative but idea is to create 
hour -long anthologies of films of varying 
lengths from U.S. and abroad, present 
them on four P -N TV's and syndicate 
them elsewhere. Working title is Horizons; 
prime -time airing on group's stations is 

possibility. 

One -two punch. For tie -in with ABC -TV's 
Ali -Spinks heavyweight fight Sept. 15, 
Cinema Shares International Television 
Ltd., New York, is offering two Ali 
movies: Ali The Fighter (90 minutes) and 
Ali The Man (60 minutes). Initial push is 
to ABC -TV affiliates. 

Bigger slices. ABC Sports and Profes- 
sional Golfers Association of America 
have signed new contract that extends 
ABC -TV's coverage of PGA champion- 
ships through 1982 and provides for net- 
work's rights to Ryder Cup coverage in 
1979. 

All of Boones. ABC Television has signed 
Pat Boone family -Pat, Shirley, Debby, 
Cherry, Lindy and Laura -to long -tern 
contract to star in two holiday specials 
(Thanksgiving and Easter) that could lead 
to weekly series. 

Stepping up. Personal managers Bob Le- 
mond and Lois Zetter, whose clients in- 
clude John Travolta, have signed deal with 
Paramount Pictures to produce theatrical 
and made -for -TV movies. 

Broadcast Journalism® 

Outside law firm 
engaged to probe 
charges against 
ABC documentary 
News chief Arledge backs his 
producers, but wants to make 
sure no doubt remains about 
news staging complaint to FCC 

ABC has commissioned an outside law 
firm to investigate allegations that parts of 
last June's Close -Up news documentary, 
"Youth Terror: The View from Behind the 
Gun," were staged. 

The June 28 prime -time broadcast 
prompted a complaint to the FCC from an 
organization called the Black Producers 
Association. The main charges of staging 
involved two scenes -one showing a 

young Puerto Rican shooting a gun arid 
another a gang fight. The BPA claimed its 
source was Hugh A. Hill, a production 
staff member on the documentary. It 
blamed producer Helen Whitney for the 
alleged set -ups. Both Miss Whitney and 
her boss, Close -Up executive producer 
Pamela Hill, vehemently denied the 
charges (BROADCASTING, Aug. 7). 

And even as he announced the in- 

Doubleday Broadcasting Co. 
has sold all the assets of 

KRIZ (Phoenix) 

to 

Family Life 
Broadcasting System 

The undersigned acted 
as broker in this transaction: 

Richter -Kalil &Co., Inc. 
3438 North Country ClubTucson, Arizona 85716 

(602) 795 -1050 
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