
Convincing commercial 

KLrv(Tv) Tyler, Tex. has 
found new way of selling adver- 
tiser's products, or so it seems. 
During afternoon taping of power 
saw commercial, State Senator 
Walter Richter, of Gonzales, Tex., 
who was waiting to cut five min- 
ute tape, was so impressed with 
demonstration model that he 
bought demonstration tool on 
spot, hauled it to his car, then 
reappeared for his taping. 

plicant is composed of 150 community 
leaders. 

Commission vote in waiving AM 
rule was 5 -1, with Commissioner Ken- 
neth A. Cox dissenting. He said that, 
although he opposes concentration of 
control of mass media, he believes com- 
mission should not waive technical 
rules except for compelling reasons. 

He said new applicant could have 
achieved objective of diversified broad- 
casting for New Castle by applying for 
one of existing facilities at renewal 
time. 

CBS -TV makes 13 

of Arbitron top 20 

CBS -TV placed seven programs in 
top 10 regularly scheduled shows and 
13 in top 20 in American Research 
Bureau's National Arbitron rating re- 
port for Oct. 25 -31. NBC -TV placed 
two in top 10, four in top 20, while 
ABC had one in top 10 and three in 
top 20. CBS also had Miss Teenage 
America special, which tied for 20th. 

Bonanza (NBC), Andy Griffith (CBS), 
Ed Sullivan (CBS), Peyton Place I 
(ABC) and Dick Van Dyke (CBS) 
were top five in that order. Only 1.8 
rating point separated sixth (Red Skel- 
ton and Beverly Hillbillies, both CBS) 
and 20th (Teenage America and Gilli- 
gan's Island, also both CBS). 

NBC's Get Smart, in top 20 last four 
weeks, missed this time by less than 
rating point. CBS's Green Acres missed 
for the first time this season, by 1.6 
point. 

Here are ARB's top 20 for week 
Oct. 25 -31: 

Rank Program Rating 

1 Bonanza (NBC) 27.8 
2 Andy Griffith (CBS) 23.8 
3 Ed Sullivan (CBS) 23.5 
4 Peyton Place I (ABC) 22.9 
5 Dick Van Dyke (CBS) 22.4 
6 Red Skelton (CBS) 21.7 

Rank Program Rating 

6 Beverly Hillbillies (CBS) 21.7 
8 Lucy (CBS) 21.3 
9 Daniel Boone (NBC) 21.2 

10 Hogan's Heroes (CBS) 21.0 
11 Jackie Gleason (CBS) 20.7 
12 Lawrence Welk (ABC) 20.6 
12 Lost in Space (CBS) 20.6 
14 Gomer Pyle (CBS) 20.4 

(Due to technical difficulties, rating 
of 'Gomer Pyle' did not include New 
York area sample.) 

15 My Three Sons (CBS) 20.5 
16 I've Got a Secret (CBS) 20.3 
16 "F" Troop (ABC) 20.3 
18 Walt Disney (NBC) 20.2 
19 Man from U.N.C.L.E (NBC) 20.1 
20 Miss Teenage America (CBS) 19.8 
20 Gilligan's Island (CBS) 19.8 

WFIA switches to all 

religious programing 

Under new call letters WFIA, Polaris 
Broadcasting Co.'s Louisville radio sta- 
tion, formerly WKYW, has switched to 
new religious programing format, it has 
been announced by Joseph Stamler 
executive vice president of Polaris. 

According to Mr. Stamler, WFIA 
stands for "with faith in America," 
pointing up the emphasis on inter-de- 
nominational religious programing un- 
der the direction of Robert S. Gadner, 
general manager. 

Mr. Stamler explained that new policy 
for Louisville daytimer was decided 
upon after local market survey showed 
increasing interest among listeners for 
religious programs. Station is not ac- 
cepting any advertising for alcoholic 
beverages, tobacco, or personal hygiene 
products. 

WFIA features approximately 55% 
religious- oriented programs, including 
nationally syndicated religious shows, 
inter -denominational speakers, sacred 
and gospel music, and public service 
announcements on church activities. 
Remainder of schedule includes "com- 
patible" programing, such as hourly 
news reports, sports, weather, farm pro- 
grams, and continuation of station's 
"good music" policy. 

Remote color TV taping 

Reeves Sound Studios, New York, 
plans soon to start using telephone com- 
pany lines to do "remote" color TV 
taping. 

Two new Plumbicon color cameras, 
monitors and electronic switching equip- 
ment will be trucked to production 
houses in New York as technical back- 
up on assignments. Pickups then will be 
piped back to Reeves Studios, where 
eight new Ampex VR 2000 video tape 
recorders -described as part of over - 
million- dollar package -have been in- 
stalled. Operating cost estimated at 
$1,600 to $1,700 per day. 

$2 million expansion 

in CATV's for Jerrold 

Jerrold Electronics Corp. has an- 
nounced contracts to build 12 new com- 
munity antenna systems. This represents 
$2 million, Harry Hastings, Jerrold's 
CATV Systems manager, said. 

New systems, totaling more than 530 
miles of plant, includes East Hampton - 
Amagansett- Montauk, N. Y.; Flemings - 
burg, Hopkinsville and Harrodsburg, 
Ky.; Martins Ferry, Piqua and Steuben- 
ville, Ohio; Winchester, Va.; New 
Iberia, La.; St. Joseph, Mo.; Madison, 
W. Va., and Macomb, Ill. 

New contracts brings to 2,000 miles 
total amount of CATV plant under 
contract to Jerrold; including following 
systems now under construction: Harris- 
burg, Pa., 300 miles; Absecon- Pleasant- 
ville -Linwood- Somers Point -Egg Har- 
bor, N. J., 100 miles; Melbourne -Eau 
Gallie, Fla.. 180 -mile extension. 

Seven Arts on Amex today 

Trading of common shares of Seven 
Arts Production Ltd., Toronto, is sched- 
uled to begin today (Nov. 8) on Ameri- 
can Stock Exchange. Its shares are 
traded in Canada on Toronto Stock Ex- 
change. Previously in U.S. Seven Arts' 
stock was traded over -the- counter. 

Zenith's 22 -inch color tube 

Zenith Radio Corp., Chicago, has an- 
nounced plans to introduce new 22 -inch 
rectangular color tube by mid -1966. 

Tube, midway between 25- and 19- 
inch sizes, was developed by Zenith sub- 
sidiary, Rauland Corp., and Corning 
Glass Works, with no price set as yet. 

During first quarter of 1966, pro- 
duction prototypes will be delivered 
from Corning for pilot runs. 

Nielsens are out, out 

New 30- market Nielsen report 
on network TV ratings for week 
ending Oct. 31 was out Friday 
(Nov. 5)- completely out. 

Shortly after it was distributed, 
Nielsen officials discovered errors, 
attributed to mixups related to 
change -back from daylight saving 
to standard time, and advised 
clients to forget this version and 
wait for new one -which they 
hoped to have ready for mailing 
over weekend. 

On that schedule it would reach 
clients at same time as new Niel- 
sen National Report, also due for 
delivery today (Oct. 8). 
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