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Senate Munitions Probe 
Touches FCC Chairman 
THE NAME of Anning S. Prall, 
chairman of the FCC, came before 
the Senate Munitions subcommit- 
tee on April 4 in connection with 
an apartment sharing arrange- 
ment he has with Joseph W. 
Powell, president of United Dry 
Docks Inc., and a close personal 
friend. Committee investigators 
attempted to draw the inference 
that there was impropriety in the 
arrangement under which the ship- 
ping official paid half of the 
monthly rental. Testimony was 
offered to the effect that Mr. Prall, 
for a dozen years a member of 
Congress from New York, had 
helped Mr. Powell in naval con- 
tract negotiations, having in- 
formed the President in 1933 that 
employment in New York would 
be helped if the Powell company 
received a PWA contract for the 
building of four destroyers. 

While Mr. Prall himself did not 
appear before the committee, he 
said Mr. Powell was one of his 
oldest personal friends and the 
apartment sharing arrangement 
was personal rather than any bus- 
iness arrangement. He said he 
could see nothing untoward or im- 
proper about it, and that anything 
Mr. Powell may have done in be- 
half of his son, an insurance man, 
could not be challenged as uneth- 
ical. 

NEW call letters assigned by the 
FCC and announced April 11 are 
WFMD, Frederick, Md., the new 
station of the Monocacy Broadcast- 
ing Co., and KAST, Astoria, Ore., 
licensed to Abraham Shapiro. 

The SALE of 
TWO CITIES! 

Pay for 1... GET 2! 
Our rate structure is based on our coverage for ONE city . . . 

yet we deliver complete coverage for TWO! 

KSTP is now - as it has been for many years - the Dominant 
Station (with 50.1q of the total radio audience) in the 9th 
U. S. RETAIL MARKET, the metropolitan area of St. Paul 
and Minneapolis where 74.3 cents of every retail dollar in 
Minnesota are spent! 

To get this coverage would require at least one newspaper in 
each city -at a combined rate of $1.45 per thousand circula- 
tion. KSTP's rate per thousand circulation is 25 cents! 

The conclusion -it would seem -is OBVIOUS! 

For further details write to: 
General Sales Office, KSTP, 
Minneapolis, Minnesota, or to 
Our NATIONAL REPRESENTA- 
TIVES: New York -Paul H. Rayiner 
Co. Chicago, Detroit, San Francisco- 
John Blair & Company. 

DOMINATES THE 9th U. S. RETAIL MARKET 
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Good Taste, Common Sense 
THESE qualities, says Miss Janet 
MacRorie, are the two stars by 
which radio writers today set their 
courses. She is critical editor of 
the NBC continuity acceptance de- 
partment, New York, and is shown 
conferring with Andrew Love, NBC 
continuity editor in San Francisco, 
where she arrived March 29 on a 
nationwide tour of NBC stations 
to unify continuity writing poli- 
cies. While in San Francisco she 
also conferred with Don E. Gil- 
man, NBC vice -president, western 
division. 

Hearings on West Coast 
Are Held by Col. Brown 
COL. THAD H. BROWN, member 
of the FCC, arrived in Los Angeles 
early in April accompanied by 
George B. Porter, FCC assistant 
general counsel. On April 2 Col. 
Brown inspected the FCC monitor 
station in the Palos Verdes Hills 
near San Pedro where James H. 
Homsy is in charge. Bernard H. 
Linden, inspector in charge of dis- 
trict 11 at Los Angeles, accompan- 
ied the party. 

Starting April 4 in the federal 
building, Col. Brown began hear- 
ing applications involving KMPC, 
Beverly Hills; KIEV, Glendale; 
KFWB, Hollywood; KGFJ and 
KRKD, Los Angeles. Slated were 
11 separate hearings, five of which 
were on medical accounts, and the 
others having to do with applica- 
tions for construction permits and, 
in the case of KFWB, for' addi- 
tional power. The hearings were 
expected to take a week or ten 
days. The Los Angeles Broad- 
casters' Association was to tender 
a luncheon to Col. Brown and Mr. 
Porter April 15. 

Sound Service Starts 
DEALING exclusively with agen- 
cies, Sound Service Inc., producing 
transcriptions, has moved its Hol- 
lywood quarters, with recording 
studios now at 5746 Sunset Blvd. 
The transfer was celebrated with an 
"open house" at the studios April 
6. Heading the company is Frank 
H. Hundley, president, with Fred 
O'Neil as vice president; Herbert 
Witherspoon as sales manager, and 
A. (Scotty) Brown as technical di- 
rector. Mr. Hundley is also busi- 
ness manager for Sid Grauman, 
noted Hollywood theater man, and 
Mr. Witherspoon formerly was 
with the Don Lee System. 

Extensive Network 
Planned in Europe 
Radio Informations of Paris 
To Add Several Stations 
PLANS for an extensive European 
network to c a r r y commercial 
broadcasting are being pushed by 
Radio Informations S. A., of Paris, 
which is represented in the United 
States by Radiodiffusion Eu- 
ropeenne, with offices in the RCA 
Building, New York. Wendell S. 
Gibbs, American representative, 
sailed April 10 for Europe to fa- 
miliarize himself with the progress 
being made there. 

Radio Informations already ope- 
rates a six -station network in five 
cities of Franee, with Radio - Tou- 
louse, Radio -Agen, Radio -Lyon, 
Radio -Bordeaux, and Poste Paris- 
ienne and Poste I11e de France, 
both in Paris. Leon Kierzkowski 
and J. Tremoulet, both advertising 
men, are at the head of this or- 
ganization. There are several ac- 
counts on this network for inter- 
national advertisers, including the 
English Dunlop Rubber Co. (auto- 
mobile tires). 

In addition, there will be added . 

in the near future three Belgian 
stations, Brussels, Liege and Ant - 
werp; two Spanish, Madrid and 
Barcelona; two Italian, Milan and 
Rome, and Radio -Maroc in French 
Morocco. 

Program Building 
THE SERVICE which is expected 
to appeal most to American ad- 
vertisers of products with an in- 
ternational sale is in the program 
building field. If transcriptions 
are used, the show can be put to- 
gether in the United States, and 
announcements in any desired num- 
ber of languages cued in. Rates 
have not been settled definitely, so 
it is impossible to say whether it 
would be cheaper to distribute 
discs to all stations, or originate 
from one and use lines to the 
others. 

For network purposes, the com- 
mon practice in Europe today is 
to use announcements in as many 
languages as necessary on all the 
stations in the hookup. Tests are 
being made to see whether timing 
cannot be sufficiently improved, so 
that half- minute opening and clos- 
ing commercials can be given lo- 
cally in the native language, and , 

the middle of the show cut in auto- 
matically. 

There is also available a service 
for carrying "communiques" -spot 
announcements. 

Dog Food Series 
H. MOFFAT Co., San Francisco, 
wholesale butchers and distributors 
of Scotty Allan's Dog Food, on 
April 5 started a series of 26 
quarter -hour dramatizations, twice 
weekly, Heroes of the Air on the 
hookup of KJBS, San Francisco, 
and KQW, San Jose, Cal. Consist- 
ing of live talent and featuring 
Capt. William C. Royle and cast, 
Wednesdays and Fridays, 5 -5:15 
p. m., the series offers direct sales 
talk with original true stories of 
heroic aviators. As a direct tie - 
in, juvenile listeners are asked to 
send in three labels from Scotty 
Allan's Dog Food packages for a 
set of plans for model airplanes. 
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