
 

Radio Advertisin g Pleases Railway 
Spot Programs in Three Cities Portray the Departure 
Of New Air -Cooled Train Carrying Receivers 

By L. C. PROBERT 
Assistant to the President 

Chesapeake & Ohio Railway 

THE CHESAPEAKE & Ohio Rail- 
way has been utilizing the medium 
of radio broadcasting in three of 
its important termini- Washing- 
ton, Cincinnati and Louisville -to 
acquaint the public with the new 
excellent service of its air- condi- 
tioned train, the George Washing- 
ton, which serves the national cap- 
ital, Cincinnati, Louisville, Indi- 
anapolis, St. Louis and Chicago. 
The C. & O. is the only railroad 
in the eastern half of the United 
States to use radio to tell the 
story of its service. 

As a service to its patrons and 
the travelling public, the George 
Washington, which was the first 
completely air -conditioned train to 
be placed in service between Wash- 
ington and the west, is also 
equipped with radio receiving sets 
so that travellers can sit in the 
train's observation -lounge cars and 
listen to their favorite programs. 
It is likewise the only train out 
of Washington which carries radio 
sets. 

Three Spot Programs 

THE GEORGE WASHINGTON 
program is carried daily by three 
stations, timed with the departure 
of the train from the respective 
city. In Washington WRC is used, 
in Louisville WHAS and in Cin- 
cinnati WKRC. The program lasts 
only a minute, but it has an ap- 
peal because its message is de- 
livered in the form of a train 
departure announcement with a 
booming call of "All Aboard" that 
has attracted favorable comment 
from hundreds of listeners. 

The program commences with 
the clang of a locomotive bell and 
then the announcer shouts: "All 
Aboard -the George Washington 
of the Chesapeake and Ohio ", giv- 
ing the major destinations of the 
train and citing that it is com- 
pletely air -conditioned. The sound 
of a departing train with the chug- 
ging of the locomotive, the toot of 
its whistle and the click of the 
cars' wheels closes the program. 

Feature Draws Comments 

IT IS difficult to measure in terms 
of dollars and cents the railroad 
tickets sold in Chesapeake and 
Ohio offices in these three cities 
as a result of the broadcasting. 
But, according to reports of the 
railway's passenger representa- 
tives, this medium of advertising 
has been most valuable in arous- 
ing the interest of travellers and 
the public in the George Washing- 
ton and the railway. In Washing- 
ton, Cincinnati and Louisville, the 
C. & O. passenger representative, 
in soliciting a traveller, is almost 
invariably greeted with the com- 
ment: "The Chesapeake and Ohio 
Railway? Why, I hear the George 
Washington leave nearly every 
night over the radio." 

Some rather interesting reac- 

AN INNOVATION in radio advertising is the one - 
minute program the Chesapeake & Ohio Railway 
is sponsoring daily in three cities. While intended 
primarily to acquaint the public with the ultra- 
modern George Washington, an air- conditioned, 
radio - equipped train, the brief programs publicize 
the railroad as well. In one sense the feature might 
be called purely commercial in that it deals entire- 
ly with the departure of the train, and yet it has 
aroused considerable favorable comment among 
listeners. The idea is well worth the study of other 
railways and broadcasters seeking railway accounts. 

tions have been recounted to the 
railway's representatives about 
the broadcasts. A government of- 
ficial in Washington used the train 
on a western trip because his 10- 
year -old son, he said, had "or- 
dered" him to go on the George 
Washington. The boy said: 
"Daddy, I want to hear them say 
All Aboard over the radio and 
know that you are on the train." 

Boys Play Train 

IN HYATTSVILLE, Md., a sub- 
urb of Washington, a group of a 
dozen boys for a number of even- 
ings tied together their little 
wagons and scooters and placed a 
radio set on the porch. When the 
George Washington program carne 
on -with two boys acting as the 
locomotive, another as the engi- 
neer and a fourth as the conduc- 
tor -their "train" started. 

Recently at a week -end party in 
Washington the guests were con- 
testing for a prize with their im- 
pressions of favorite radio pro- 
grams. The prize was won by the 
author of a poem, "All Aboard ", 
the program of the George Wash- 
ington. 

Verse Wins Prize 

THE prize- winning verse was as 
follows: 

Those radio announcers, 
Who call the evening train! 
They fill me with a wild desire 
To hit the trail again. 
Sometimes the call is high and 

sweet, 
Sometimes it's long and low, 
But when it soars alone the air 
I'm rarin', boys, to GO! 

The road that stretches far away, 
Its quivering tracks I see. 
Those miles of hot and shining 

steel 
Are beckoning to me! 
The tang of smoke is in the air 
I see the milling throng; 
The engineer leans from his cab, 
And whistles loud and long. 

Let others have their symphonies, 
Or jazz that brings forth cheers. 

Those boys who call the evening 
train 

Are music to my ears. 
Upon the harp -strings of my heart 
They strike a thrilling chord. 
I wouldn't miss it for the world. 
That call of "ALL ABOARD!" 

The nature of the broadcast has 
undoutedly stimulated great inter- 
est among the radio listeners of 
the three cities and their vicinity. 
According to the comments re- 
ceived from the "air audience" in 
those places, the advertising mes- 
sage is considered most favorably. 
Many listeners have declared that 
the George Washington broadcasts 
are so unique and interesting as 
tó eliminate any advertising motif 
in their minds while they hear the 
program. 

In fact, in Washington, Cincin- 
nati and Louisville, the George 
Washington has come to be known 
as the "radio train ". 

Transcriptions Taxable 
As Phonograph Records 
ELECTRICAL transcriptions used 
for broadcasting purposes are held 
taxable by the Bureau of Internal 
Revenue under the Revenue Act of 
1932, as phonograph records. The 
ruling follows: 

"Advice is requested concerning 
the taxibility of electrical trans- 
criptions as phonograph records. 
Article 46 of Regulations 46, Reve- 
nue Act of 1932, provides that 'all 
phonograph records are subject to 
tax regardless of the substance of 
which made or the manner in which 
used.' Electrical transcriptions used 
by broadcasting systems are phono- 
graph records and are taxable as 
such under section 607 of the Reve- 
nue Act of 1932, when sold by the 
manufacturer." 

Stations Warned 
BROADCASTERS are warned to 
beware of a solicitor who suggests 
staging a "prosperity auction" by 
WJAG, Norfolk, Neb. The solici- 
tor, according to WJAG, left town 
and several bad checks after sell- 
ing the idea to 42 merchants. 

WLW Gets Talent 
In N. Y. Auditions 
Cincinnati Group Satisfied 
With Results of Trips 

EXECUTIVES of 
WLW, Cincin- 
nati, spent the 
week of Oct. 30 
in New York to 
search for suit- 
able broadcasting 
and artist bureau 
talent. In the 
course of the 

Mr. Clark week more than 
400 applicants 

were given auditions. The suc- 
cessful applicants will be sent to 
Cincinnati at the expense of the 
station. 

The WLW group included, John 
L. Clark, general manager; Rich- 
ard Nicholls, assistant general 
manager in charge of programs; 
Gene Perazzo, of the program 
staff, and David Conlin, of the en- 
gineering staff. 

Mr. Conlin 
brought along 
WLW micro- 
phones and am- 
plifying e q u i p- 
ment to conduct 
the auditions. A 
microphone was 
set up in a room 
in the Hotel New 
Yorker where the Mr. Nicholls applicants p e r- 
formed, and the executives sat in 
an adjoining room to hear the 
tests. 

Mr. Nicholls told the New York 
correspondent of BROADCASTING 
that this was the third series of 
auditions held in New York. 

"Such excellent talent is avail- 
able in New York that we find 
this audition system suitable for 
our purposes," he said. "All of the 
talent we obtained on our last 
trip to New York, over a month 
ago, resulted in every one of the 
New York artists being sold to a 
WLW sponsor. 

"WLW is in search of the best 
talent in the country. This talent 
is being booked for what will be 
the world's biggest station -a 
500,000 -watt unit." 

On Oct. 30 an advertisement in 
a New York newspaper invited 
applicants to telephone for audi- 
tion appointments. All who ap- 
plied were heard. 

Some of the applicants accepted 
by WLW are: Frank Henderson, 
dramatist; Paul Stewart, drama- 
tist; Randall Sisters (also known 
as the Aaron Sisters) vocal trio; 
Sunshine Boys, piano and vocal 
duo, and Alice Remsen, blues 
singer. 

Radio Sponsor Gains 
GENERAL FOODS Corp., New 
York, a leading radio advertiser, 
reports a net profit for the first 
three quarters of 1932 of $10,339,- 
147. Though lower than the same 
period last year, this figure em- 
braces a substantial increase in 
business since last July due prob- 
ably to increased confidence among 
the buying public, Colby M. Ches- 
ter, president, stated in making 
public the figures. 
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