
In this week's issue: Universal scoops Sanctuary; 
White Stripes break record. Plus: the charts in full 
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• Publishing: 
number one Worldwide 

• Management: 
artistroster 
including Elton 
John, James Blunt 
and The Who 

• Records: 
biggest in the world 

• Live: 
agent for more 
than 200 artists, 
merchandising for 
hundreds of acts 

With its Sanctuary bid on fhe table, Universal is looking to add to its recording and 
publishing empire by moving into live, artist management and merchandising businesses 

Universal domination 
Companies 
By Gordon Masson Universal is looking to consolidate its position as the market leader in music Worldwide by turning its attention to the one area it does not dominate - the live sector. Having recently assumed the title of the world's biggest music publisher, through its acquisition of BMG Music Publishing, the company, which has dominated the recorded music market globally for the past decade, is now focusing on the live sector with its takcover bid for Sanctuary Group. While rival majore are looking to set up their own in-house artist management and agency opéra- tions, Universal is attempting to bypass that process by exploiting 

the successful artist services divi- sion of Sanctuary's business and immediately tap into the expéri- ence of established staff who boast existing relationships with hun- dreds of acts. The boards of both companies announced last FHday that they had agreed a 20p-per-share transac- tion, which would value Sanctuaiy at about £44.5m. Univereal would also assume Sanctuary's debts of £59.8m, valuing the takeover at £X04.3m, if it is successful. The deal is expected to close within 60 days, provided Sanctu- ary's shareholdere agree to the pro- posai and that compétition regula- tors also give the green light Given Sanctuary's relatively small record- ed music and publishing business- es, observere are not anticipating objections to the takeover. 

Music Week underetands that Universal will not look to oflload any of the cun-ent Sanctuary assets and, while insiders describe the company's recorded music cata- logue as "interesting'', it is the mer- chandising, artist management and agcncy side of lhe business that is the real lure for UMGI. In a statement, Univereal chair- man/CEO Doug Morris says, "The Sanctuary business will be a good stratégie fit for us and our objective over the coming months is for Lucian Grainge and lus team to work with [Sanctuary CEO] Frank Presland and the Sanctuary man- agement team, and their artists. "We have a great opportunity to strengthen Sanctuary's position as a significant player in artist man- agement, agency and merchandis- ing, as consumers' appetite for 

music grows Worldwide." Sources suggest that Univereal's move signais a new strategy to build a business in the live music 
merchandising are ail businesses that are growing and Univereal is not in the habit of just buying something and sitting back," says one observer. "They always look to grow the businesses they are in." That means Sanctuary's exist- ing affiliâtes might be reinvigorat- ed by new investment, or Univereal may start looking at similar busi- nesses around the world to grow its live portfolio. Among Sanctuary's existing subsidiaries are; lïinifold, which manages Robert Plant and Tire Who; Twenty First Artists, which manages Elton John, James Blunt, Just Jack and Lulu; and Bravado, 

which is tire global market leader in artist merchandise. In the US, Sanctuary emplqys 16 artist man- agers, who look aller acts including Fleetwood MacandZZTop. Sanctuary also owns Helter Skclter, which has a roster of more than 200 acts, including Amy Wînehouse, Avril Lavigne, Corinne Bailey Rae, Delays, Dido and James Morrison. Welcoming the finandal stabil- ity that Univereal would bring, Sanctuary chairman Robert Ayling says, '[Univereal's] acquisition of Sanctuaiy can allow tire Sanctuaiy business to benefit from the already well-established relation- ships between Sanctuaiy and Uni- vereal and from a more supportive capital structure." ;j gordoti@musicweek.com • Analysis, p3 

Whlte Stripes 
boost vïnyl sales 
Record seveti-inch sales 
for The White Stripes' 
new single underline 
the format's 
resurgence p6 

MTVrevampto 
reverse fortunes 
MTVaimstoreturnto 
glory via a radical 
relaunch, with new 
collaborations high up 
the agenda p9 

Atributeto 
Crowded House 
MW looks at the act'slegacy 
and profiles Time On Earth, their first studio album sincel993'sTogether 
Alone plM5 

For the latest news 
asithappens, log onto 
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Week Sub'xriplloas, 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek-com 

0 'While consumers appear to be turning away 
from physical CD singles in large numbers 
old-fashioned vinyl is surgmg - Editorial, pzu 

Your guide to the latest news from the music industry 

Managers renew 
copyrights push « Tlie Music Managers' Forum last week wrote to creative industries minister Shaun Woodward urging the Government to use proposed changes in copyright law to benefit perldimers. With legislators examining a proposai to extend the tenu beyond 50 years on sound recordings, the MMF says ownership should revert to the perfomiers after 50 years. * Fnll letter on musicweek.com 

• Nitin Sawhney and Merlin CEO Charles Caldas will address flim's eighth AGM, taking place at the 
28. Business at the AGM will include votmg on new board members. There are seven nominees to fill four rôles: Harry Cowell (Private and Confidential), Geoff Kempin (Eagle Rock), Safta Jaffety (J & S), Trevor McNamee (Jalapeno), Roo Pigott (Alamo), Andy Macdonald (Independiente), Peter Pritchard (Media) and Ronnie Gurr (Luna). • Angelo, Gordon & Co bas reportedly bought 13m convertible bonds in EMI. • Warner Music Group and Violator Management founder Chris Lighty are partnering on a new joint venture called Brand Asset Group in a bid to generate more revenues by exploiting 
O 7digital has unveilcd a raft of new features for ils download store. p7 • Manchester-based music promotions company Red Alert has gone into liquidation. However, a newly established company, Red Alert Media, has been launched under the directorship of joumalist Collette Neild. 

® A group of artists and US industry organisations has formée) MusicFirst Coalition which is calling for perfomiers to be paid when their music is played on US radio. O Warner is sbll consi1 an offer for EMI p4 • "Tlie Creamfields festival, which takes place in Cheshire on August 25, has been granted a licence increase to 49,999 people O Apple is to hold a festival in London. p4 

Manager joins 
riglits fîmt • Blueprint Management founder John Glover has Joined the management team of Compact Collections, a leading indépendant administration and Worldwide rights collection agency. ® Music-brand specialist agency Frukt has appointed Sarah Cratchley as its head of consumer insighL Cratchley previously held the équivalent rôle at ITV. • Gabriela Lopes has been promoted to the position of director of market research for the IFPI. • Academy Music Group has named Daryl Robinson as manager of Academy Events, Its in-house promoting division. O GMG Radio lias tumed to the ranks of sister opération Guardian News & Media to recruit Stuart Taylor as commercial director. • American collections society BMI has promoted Hanna Pantle to the position of assistant vice président, corporate and média relations. ® Former CBS and Warner Music A&R man Hugh Attwooll has died at 

London Calling to 
hostEraevent • Era has announced détails of the line-up for its New Music Conférence, to be held on June 28 as part of the London Calling event at London's Earls Court The conférence begins with a sériés of sessions examining the future of music retailing in the UK, the afternoon session will feature présentations from record companies and independent distributors and the 

newly-announced for the South African Live Earth concert • New York-based singer-songwriter Cat Power has won this yearisShotJpst MusicTrize - the US équivalent of the Natiôiiwide kto^uncPrizé « The BBC is hosbng a stage at this years Giastonbury Festival. p4 O Amy Winehouse last week broke into the Top 10 of the Billboard Hot 100, with Rehab rocketmg 48-10. @ Annie Lennox, Corinne Bailey Rae, 
Marc Almond are to perform live at a 
London's Royal Albert Hall on Peace Day on September 21 • Rock music TV channel 

^ G 

Eavis says he is disappointed with the low quality of some of the photos printed on Giastonbury tickets, as it emerged last week that some tickets were beginning to appear on eBay. ® More than 5m DAB digital radios have been sold to date in the UK, according to research body GfK 6 Chrysalis Group has reportedly entered talks with an unnatned private equity group regarding the sale of its radio assets. O IFPI figures released last week indicate that UK music fans remain the biggest buyers of CDs in the world for the-ftnrttryfair m a row. CrtVIUSlcblalion last week launched a fiat-rate monthly subscriplion service which offers users access to unlimited music downloads on most handsets in Europe and Asia. 

Tlie label receivcd gold (100,000 sales) and diamond (250,000 sales) awartls for Maxùiio Park's (picturcd) Our Earthly Plcasures and A Certain Trlgger albums respectively, as well as three silver 

awards (50,000 sales) for albums by Jamie Lidell, !!! and Boards Of Canada. Other UK-signed award wirniers includcd Katîe Mclua and Nizlopi, who received platinum (S^CLODO sales) awards for their Piece By ' Piece album and JCBSyng singles respectively. Meanwiîiie, Cat Power, Enter Shiliari and Frank Zappa won gold awards. 

 p Media's newly-created broadeaster Nowdigital has been awarded the local DAB radio multiplex licence for Hertfordshire, Bedfbrdshire and Buckinghamshire. Ofcom has also awarded five new community radio licences in Northern Ireland and Scotland. 

m 
O Downtown Records, tin that is home to Gnarls Barkley and Cold War Kids, is reportedly planning to launch RCRD LBU an online label featuring advertising-supported free music that will launch this autumn. • This yearis Kerrang! Awards are to take place on Tliursday August 23 at The Brewery in London's East End. ® Northern Irish rockers Ash say their next album will be their lasL p5 

Gigs On Demand, a high quality, buffer- free, streaming pay-per-view service, via the channel's website rockworld.tv. ® Xfm South Wales is sponsoring a new two-day Welsh music festival, featuring 72 bands in eight venues, later this year. Festival24 takes place in Cardiff on September 7-8 and will feature breakthrough bands such as The Heights, Miss Conduct and TainL 

Singing waîtress 
inks major deal ® Victoria Hart, the waitress-curn- singer who hit the headlines after her performance at George Clooney and Brad Pitt's boat party in Cannes last month, has been signed to Decca/Universal Classic5& Jazz. • Social networking site Bebo lias struck a deal with îTunes that will allow Bebo members one free download each week. The agreement will link Bebo's users directly to the iTunes Music Store and the companies are hoping to entice record labels and artists to leverage the service to help buildfan bases, 6 Prince has finalised a deal to distribute his new album Planet Earth 
O EMI Records managii Terry Felgate has signed 

O DJ, pr Coco has signed a mix album deal with Ministry of Sound. S Four leading Belfast music venues have been sold to CDC Leisure, a consortium formed by David Neely, who manages the venues, and local businessmen Colin Wasson and Ciaran Smyth. ® Classic FM has struck a Elm advertising deal with Ford Galaxy. ® Emap's Magic 105.4 has signed a sponsorship deal with Vue Cinémas to launch the statîon's new on-air quiz, ^JMtfpâumh. ® Contraryto last week's Snapshot on Cherry Ghost, the artist's fortheoming sir as a CD. 



News 

Universal's Sanctuary acquisition will force the majors to hasten search for new revenue streams 

Aîining for 360 degrees of snccess 

by Gordon Masson 
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Demonstrating the différent 
takeover would give Universal is Elton John; the Company would have the artist signed for man- 
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ULMAMA ENVELOPES GH0STW00D TOKIO Lip Gloss (RCA) Life On The Run (unsigned) Ready, Currently the Beach (Brille) AnAustralian (Fascin subject of a huge This band are group, formerly Likean 
PATRICK IAMF1NN WATSON Hard (Ugly Her(DJ Touche YEAHS Don't Break My Luscîous Life Trutii/RCA) Remix) (Lavolta) TellMeWhat Heart (Mercury) Kissy Sell Out's Rockers To Afterherstrong 
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/ FTONES FESTIVAL July 4: Black Rebel BmtlKr Naomi T0^,; ^ o!? / LINE-UP Mototcycle Club, July 9: Tlie View. July 13: Alhlele, JulylT^eBad / July 1 Mita, Leoa Mine Black Alps TheDeadâOs TinyDanccrs Plus,Rebekka / Jean Marie July 5: guests tbc July 10, Imogeu July 19: Paolo Bakken / July Z Crowded July 6: guests tbc Hcap, James Wolf Nulini, Ghosts July 18: The Pigeon /<•_ House, Justin July7:Groove July 11 Editors, July 15: Gianna Détectives, TTœ / Jv Nozuka Armada Mulya GoodBooks Rannini, Elissa Rakes / ^ July 3: Travis, The Buena Bcardy Man July 12 Scott July 16; Ludovico July 19: Bevcrley /-sSf1 Hoosieis July 8; Ash, Beo's Matthews, Terra Einaudi. Ohafcr Knight Raul Midon 

Tetra Firtna faces compétition as major re-enters arena 

Warner reconsiders 

EMI takeover plans 
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Ash to concentrate solely 

on singles in Warner deal 
Irish rockers Ash are to continue their relationship with Warner, despite announcing they will cease making traditional albums to switch their efforts to singles instead. The band's manager Stephen Taverner reveals the group's sixth album Twilight Of The Innocents, which will be released on July 2, will be the last under their présent deal with the major. 

v,? 

label, but instead of now being for a it means the band is not tied in to overexcited about the prospects of certain number of albums, it will manie promo periods when an what lies ahead, but in the mean- 

ing il for 

h J • 
Tavemer reveals, "This is Tim's here in the studio, though, so it spontaneityandereativity." 

Digital company announces a raft of new customer features in wake of Lastfm partnership 

7dk)ital unveis revamped onine store 
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Record seven-inch sales for White Stripes' new single prove the loved format is here to stay 

The wdcome relm of the old guard 
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Speakers from Starbucks, AEG and 02 add gloss to fresh perspective on the business 

Musïc & Brands conférence takes shape 

Musîc Meets Brands speakers 

IRANDS 
communications, Dicse 

im Campling, VP of Managoma 

lhc BPI, we really will be covering ail bases." Panel sessions will focus on i Phlpson, head of how brands can assess the success communication, T- of partnerships, who they should 
3 Pimintol, music go to in order to strike partner- inn and A&R ships, how music can work within 

the growing interest in brand- 
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:ilîg emerging talent 

Edgar. DJs including Radio One 
Bobby Fricti^n'ako'figure on"the 
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in the UK in support ofnew 

Company to boost digital focus and merge UK and international opérations 

MTV aims to win back lost 

ground with radical roiamp 

by Ben Cardew — ■ MTV is to radicaUy overhaul ils UK and International operatii 
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250 jobs have been lost across Spanking New Music Week, the dnve intégration between MTV wanted someone MTVs International offices in Lon- Gonzo Tour and a session with an channels - usine the new Txst oP likeascientistan. , Warsaw, Miami and as part of a global re- key executives air as part of ncludine: UK & Unplugeed seri 
who left last week; UK 

Michiel Bakker; UK & Ireland vice exemple getting UK VJs to inter- manager Matt Cook as director of Company announced the appoint- president talent and music Mardi view artists, or trying to do as many talent and music for the UK net- ment of former TwoFour Group Caught: and UK & Ireland vice things as we can in the UK" he says. work, alongside former Radio One executive director Philip OTerrall président of commercial strategy And this focus will bleed into music producer Chris Price, who as vice président of digital média 
Vteiiere to tare a say al MTV Music Awanls SitSfïSSSTf 

bsssîsk JSXsSLy, 



. . Spht Eni, .based on tne, . • ' ♦. • » • • • •. ' crther siaé of éartb vrw . ^ , • . .Nei# Zeala'pd. ♦ . *. ' • ♦ . *.'1 ' * .'A yëàrmfeter fn 1977., .âr\. ^ *. ' . •' '• * ; • V « .aspiring young nrVusVçi'an ana • • ■» . " •? .. ' v ' ■ brothèr of. the bands founogr, : . .. - • ' ♦ • • ' ' yo/ned that. barici; H\s*naTOg . . -, «. ■' ' . ' ' waô Neil Finn, 30. years ou . . , , , ' . ' • wé are m the yegr 2007.. Tttrougn • ../ils .^0/0 refeàses and records ; ' with Split Eriz,, Crowdeô \douse ; ... . ., 
• ' ■;■•••.; '.and f/ie F/nn Brcthers,-NpW F\r\r\ . ^ ■ 

• ftas beçom'é one of-.the f\rves^:_ , . 
• . • gnd' most inf I uenf i a\' song SNvWèTS • * 

. ' .. ; . ; bf his gerferation in 'thè wojfVd . : ' 
! and kn:owri un»verse! ChrysaVvs . v * ♦ 

. V. •' Musfc ha.s, bècdme thé ♦AeaOïxu^'. v :.. ' " .. 
: -in dépend eut * • m u s i.c. p" ub \ \ sh et ^ # " • 

. Jnthe-world ané known umvetse;* ■ •. 

• C hep a Us Mus-iç i s pvouà f ' . ' 
• • représent Neil Fi n h.; ,We sâMe. Vxttt .* v •; 

. for rè-form i'npCrowded- ^ 

'hail 'the/rel-ease of .th.éù " 

aM/Jï "Time On Eanh- 

Chrysàlis 
'* •; . ' . Music • 



! Featureiaie «fitedl by Christdphcr Bacrttt 
Crowded House, one of modèm pop'sbest-loved bànds; are Iback. Paul Sullivan looks atthe j 
act's legacy and profiles Time On Earth, their first Studio album since 1993's Together Alone 

"It wasn't about any strategy, it was ju^ a mindset," says Neil Finn of the reprise: of Crowded House. "There was never much cliance of a one-off reunion tour. Jt had tq be a rekindlingqf spirits." The kind of passion and çonfideiice that1 led Crowded Hoùse to lift themselves towards inter- national success still emanates ffoni the band's frontnian as they préparé, onqe again, to take their rightful placeon the world stage. 1 Crowded House, or The Crowdies as they're affectionatelyjknownlby their many jfens, are as hkeable as their hard-to-dislike mélodies. i "They were, and still are, the nicest bunch of people you cbuld ever raeet" says CAAs Emma Banks, who has beeri the band's agent since; the early Nineties. "Theyhave a qoraplete lack ofany delusions of grandeur and they know how to behaye like decent, reasonablejhuraan beings, even through the rigours and stresses of toiiring. While ! ifs their songs rather than their personalities that got them wherethey are, theiricharacters helped, if only because people - promoters and snch - often give 1( ;o those whq dont behave like 
ie from the ashes of New 

Zealand's foremqst New. Wave/Glam-Pop group Split Enzt who diàbanded in 1984. After à brief stint as The Mullanes, thé band -■ then made up of Neil Finn (vocals, guilar), Paul Hester (drums) and NickSeymour Gtass),! and liv-l ing in Melbourne - decamped to Los Angeles,! where thqy inkedja deal with Capitol and rénamed1 
tnemselvjss Crowded House in tribute to their con-: gested liying conditions. Teamihg up with then-unknown producer; MitchelljFroomjthe trio recorded theid epony-i mous début album in 1986. With minimal promo-, tjonal support from the làbel, they were fprced to. rèly on tlieir owh resourceftilness to make their; way. A slew of Ibw-profile gigs ih record stores, restaurants and small downtown venues, àimed at ihdustry insiders and other interested parties, cre-i ated a word-of-niouth following that woujd even-j thally prove succéssful. ! Their Unique Style of intelligent, dreapy popi caught on, buoyed by appearances oii North; American chat shows, where they displayéd a win-; ning mixture of dpwn-to-earth Antipodean charm and boisterous aritics. : The band's hard work eventually paid off. By; 1J987 theyi were sailing up the US chârts with Doriti Dream Ifs Over arid Sometliing So Strohg, both; ' ' ' sbngs taken from their; debtlt. The sequek . 1988's Temple Of 3* Low Men, was a' less exubérant,' i 

Thev were reflectïve albuni. Its darker tone rcndered the album less accessible than! its predecessor ând again there was littlepromotional support. j Despite its disadvantages, Temple Of Low bien saw tracks snch as Better Be Home Soon, I Feel Possessed and Sister Madly cernent Fihns réputa- tion as an erudite, if nccasionally unpredictable, songwriter. i Nonethelqss, due to relatively disàppointing sales, plans for a major US tour were eventually dropped, and by mid-1989 Crowded House were ail but defimçt and Neil reunited with lus brother (and Split Eriz founder) Tim Ipnn. ! . But Crowded House were far from ovpr. The duo penned song$ for a prbposed Einn Brotliers albiim that subsequenlly fotind their way onio the new Crowded House album, the açclaimed Woodfaçe. At the same dme, Tini was made a full-time mefn- berof the band. \ ' J Though Wiodfece's first single, the anti-Ameri- can Chocolate Cake, eflectively stymied the banid's chances of success iii the US| the sorig Weather With You smashed into the UK chaits, and gainfed tire band a huge UK and European follôwing. WiDodface tvent on to achieve plalinum status in the UK and gave the, band their chance to show- case;their superlativeiive skillS at prestigious ven- ues such as WembleyArena. j ! ; "Ône thing a lot of people forget is " that Crowded Mmicf» / 



McKiiilay. "Quirky and unconventiona], they are exceptional musicians and have a very spécial chemistry together." "There are not many gigs you go to that make you just feel good to be alive," agréés Emma Banks. "You wouldn't be bored if it went on for tbree bonis. There are great songs and a great interac- tion. Paul was always a spécial character, very quirky. I remember a gig at Wembley when he dis- appeared offthe stage and tumed up at the mixing desk mid-gig. At Hammersrnith he just got up and went to the loo. They could get away with murder. As a member of the public, you watch and think 'they would be great to go to the pub with'." Tim Finn left the band in November 1991, though both Neil and Tim were awarded OBEs frora the Qneen in 1993 for their contribution to New Zealand music. The same year, having recruited American guitarist Mark Hart and the former Killing Joke bassist-tumed-producer Youth, the band unleashed their fourth album, TbgetherAlone. The album entered the UK charts at number four, pre-empting a successfal European tour. But, on the eve of the US tour, Rester opted to leave the band in order to spend more time with his new family. Hiring a session drummer, the band com- 

Brothers projecL In 1996, the end of Crowded House was formal- ly announced. That same year, Recurring Dream, a career-spanning collection of greatest hits featur- ing a few new songs, was released, which duly went straight to number one in the Australian and UK charts. The success of the album provoked the décision to "give the band a proper send-ofiT, with a final concert in Sydney. On November 24s 1996, the original members of Crowded House, including Rester, got together and played a mémorable finale on the sleps of the Sydney Opéra House to an audience of over 100,000. It tumed out to be one of the biggesl con- certs in Australian histoiy. "It was extraordinary" recalls Finn. "Although it was a benefit gig, it kind of converged with the break-up of the band and just gathered momen- tum. Sydney parties like no other town on earth anyway, so to be in that particular spot was just unbdievable. Even now, it's an unusual occurrence for bands to play there. That day was like a photo- graph for a lot of people, in their memories, and it is in mine as well. There was something about being there that was extraordinary." After the split, the former Crowded House members continued to be musically active. Hester 

Although 
the album is obviously about more 
than Paul, 
his spirit was definiteiy 
there 
Cimviiei! Hauso 

I 

formed the Largest Livmg Thrngs, hosted a music show on Australia's ABC network and enjoyed a recurring rôle on the children's TV show The Wig- gles. Finn forged a successlul solo career, and with his sibling Tim, released two Finn Brothers albums (Finn in 1995 and 2004's Everyone Is Here). Meanwhile, Seymour moved to Ireland, where he joined Deadstar and produced bands such as Blotooth and Bell XI. With interest in Crowded House remaining high, Afterglow, a collection of rare and unreleased recordings, was warmly received in 1999. According to Finn, there were "some murmur- ings of reforming", but the tragic events of 2005 sharply refocused their minds - following a long battle with dépression, Paul Hester took his own life. He was 46. "In the aftermath, [reforming] wasn't in our minds at ail," says Finn. The following year, to commemorate the loth anniversaiy of the band's farewell live extravagan- za in Sydney, a double CD/DVD set was released, entitled Farewell to the World. Soon after, Neil Finn started work on a new solo album alongside Seymour and producer Ethan Johns. At some point during those sessions, it was decided that the time was finally right for a Crowd- ed House revival. The resuit, Time On Earth, is dedicated to the memoiy of Hester and, according to Seymour, is infused with his personality. "Although the album is obviously about more than Paul, his spirit was definiteiy there," he says. "We noticed it especially on the occasions when Neil and I were discussing the songs. We started to réalisé that many of the expressions we were using for how good or bad a song was, were expressions that Paul would have used, expressions we would- n't normally use outeide this context at ail. He had such a great gift of the gab. He was a proper lar- rikin Aussie and he is 
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RAK Studios wouid like to wish 

Crowded House 
AND 

Steve Lillywhite 
every success with their new album 

'Time On Earth' 
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Long players: three of the band's best 
Crowdcd Hoiise, 19S6 Woodfacc, 1991 l!Lded House's fourth album, Togcthei- The band's début album was a décisive effort Crowded House's third album umtcd the oro band d(-op thei|. |ong.term to mark a departure from the coruscating songwriting prowess of both Ned and Tim rmn hio , co||aborator Mitchell Froom in keyboard pop of Split Enz in favour of a to provide the hand with its European produ et, |<i||ing Joke bassist Youth. It more stripped-down, mélodie, guitar-led breaktlirough. Merging ensp harmonies and ra the first Crowded House album to sound. Aided by Mitchell Froom's mémorable hooks, Woodface produced four UK was aïs Mar|{ Ha|,t It proved a capracious production, the album contains Top 40 hits with Weather With You reaching fea ® . dar|{el. affair than its the band's two inaugural US hits. Don't seven. Fall At Your Feet (17), Four Seasons In consp.cuous y «a

t^t
r
s
a
accordion so|oSi Dream Ifs Over (which peaked at number 27 One Day (26) and Ifs Only Natural (24). ^Hoeridoos log drumming and input from a in the UK) and Something So Strong, but Despite their UK success, the lyncal content d dgeridoos, log arum j h in the UK) and Something So Strong, bi despite its relatively mainstream approach.the band's eponymous début featured a dark brooding most évident on World Wherc You Live and Hole 

Despite their UK success, the lyrical content didgennoos, .ug - of Chocolaté Cake, which ridiculed Americans Maori choir; To9eth^1f ' "j features an as obese gluttons, momentarily halted the most adventurous album and featu es an band's chances of US success. but Woodface's array of engagmg mater,al not least the charn, would endure and it remains one of the two UK hit singles Distant Sun and Nails band's most lauded long players. In My Feet. 
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We're thrilled that you're playing Hyde Park Calling 
and looking forward to working with you on your UK to 
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The évolution of Trie On Earth 
After an 11-year hiatus, Crowded House return with a new album. Music Week discusses 
the project with the album's creators 

10 days in Los Angeles, Matt Shen-od stood ont that in mind we stayed around the same kind of as an idéal fit.JCHe is^not only a charming and palette we've^used in the past: Wurhtzer, 

ÎC— ssîîasssrsi! 
S Leighton Pope has found working with Crowded House a particular joy, not least due to the personalities involved. "The best thing about 
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the missing link in the évolution of music business 
London Calling is the fastest growing music industry event in the world. It's also the only one exclusively 
focused on the impact and opportunities of the digital révolution which is turning the music industry on its head. 
London Calling is your direct route to the new business models. new partners and new technologies which will ensure you stay ahead of the pack. 
Combining a major exhibition, a future-thinking, world-class speaker line-up and expert one-to-one advice, London Calling is the meeting place this summer for the forward-thinking managers, artlsts, publishers, labels, service providers and technology 

With over 400 exhibitors and dozens of leading speakers and advisors from literally dozens of countries, London Calling is jam-packed with new ideas, new music and new technologies, plus showcases, gigs, parties and more networking events than you can shake a stick at. 

ILONDON 
| CALLING 

The Future of Music Business 28th - 29th June 2007 Earls Court, London 
QllibUS tfwti Street digjlat j 9 ers 

Register now at: www.londoncalling2007com 
Music Week readers can save £50 on the price of a London Calling deleqate oaq h 
entering the spécial promotional code: M2591378160W or call +44 (0)20 8232 1680S ^ sirnP ^ 



ICALUNO WEOHESDAY, 
Calling Cologne, Chris ' NcigKbourftootl: Thé most cultino wTÏ^'' Nlglit Chrystina          ^   :.|£" NelghbouHiood - Tomlin, Karlo, Booty Sessions Nfelopi Orgasm Addicts Hcrol Productions 

Code, Mail KebW, Andrey Ryan, Th GINCLIK; Sarah showease Uagnet Oner.Nina Blistcrs, Heray Harrison, JD Hardrm, Man, Da Maniacs, Provençal, EvOn and Dingle 

Calling the shots on 

tomorrow's world 
Thousands of senior decision-makers from across the music industry will gather at 
London's Calling on June 28 and 29 to swap cards, brush Blackberries and eut deals. 
Music Week previews what is becoming an increasingly important international event 

Since ils launch in 2005, London Calling's tra- jectory has been nothing short of extraordinary. The reasons why the UK's capital city has never hosted a business conférence of note, is one of those strange anomalies. But, last year, London Calling made a significant impact, on these shores and beyond. Much of this can be attributed to a change of focus. By forging partnerships with events organi- sation specialists Ithaca Business Media - who also provided around £500,000 of backing - and music strategy and communications agency Frukt, London Calling identified its gap in the market and seized the opportunity. In 2006, London Calling brought together established and forward-thinking members of the music world, includingthe BPI, Aim, MCPS-PRS, UKTVade & Investment and the British Council, along with brands and technology companies such as Nokia, Heineken, MySpace and Last,FM. This was quite clearly a new type of event; ambi- tious, fresh, egalitarian and thought-provoking - but also a welcome antidote to the turbulent mar- ket conditions rocking traditional business mod- els, and a glimpse of how the music industry might reinvent itself. It was also World Cup year, with 3,500 delegates watching the footie on big screens, drinking beer, eating chips, and being entertained by showeases of exciting new talent at Koko, Neighbourhood and Cargo. Surely trade shows were not meant to be like this, and certainly not in SW5... "1 was genuinely taken aback with what happened at London Calling last year," says Itha- ca Business Media managing director Andy Center. "The event really came of âge. I saw loads of likeminded people talking, listening to each other and it was a brilliant vibe. Our one ambi- tion is that when people leave at the end of the day, they think 'that was worth it'." Il says much that, in 2007 - its third year - Lon- 

don Calling is beginning to feel like an established event. This year will see speakers representing everyone from Coca-Cola to the London Sympho- ny Orchestra and Sony BMG India to Universal McCann. Packed with twice as many panellists and exhibitors, along with practical workshops, keynote interviews, inspirational forums and a sig- nificant push to increase the number of interna- tional delegates, Center is adamant that, in the current business dimate - changing so fast, not tied to past/old business models - the event's lack of legacy is an advantage. Still reeling from the seismic shockwaves of the digital révolution, Earls Court between June 28 and 29 will be where the music industry will be pieced back together by the broad church of people who can déterminé its future and make sense of this brave new world. Appropriately, the conference's tag line is Music Business 2.0. "The whole point of London Calhng is that we're trying to make it ail about tomorrow," says Center. "Nobody knows what shape it's going to be, and what we aim to do is create the maximum number of opportunities for the maximum number of interactions between people with shared interests. "That's what the internet and digital business are about, aren't they? We're trying to allow people the opportunity to customise their presence by drawing upon a mlx of expert advice, panels and one-to-one sessions to stimulale something difièr- ent. London Calling will become whatever its audience wants to make it." "Hopefully, what makes London Calling différ- ent is that ail these new éléments to the business, like the intégration and investment in music by brands and technology companies, and concepts like personalisation and social networking, are not bolted on," adds Frukt creative director Jack Homer. "This is what London Calling was about when it was conceived in the first place. These con- cepts are not an aflerthought Music 2.0 is ail these 

We aim to create the 
number of opportun- ities for the maximum number of interactions between people with shared interests Andy Center, 

things working together, not separated." Alluding to recent events, where three twen- tysomethings go from living in a tent in Shoreditch to selling their music recommendation service for a cool $280m, everyone involved with the event's organisation is keen to stress its egalitarian cre- dentials, and across-the-board appeal to both bat- tled-hardened CEOs and fledgling start-ups. This is reflected not only in the actual pro- gramme, says London Calling partner David Con- way, which encompasses everything from a sériés of "how to" panels on the show floor to more weighty discussions upstairs in the Forum [see breakout on pl4], but also in the ticket price. "In 2006, there were two tickets for the two dif- férent areas," says Conway, "but this year you can pretty much go where you wanL It's one ticket, one price - so we're actively trying to appeal to the small start-ups and an aspiring audience - and that ticket will getyou pretty much everywhere." Given its central location, this is a positive dou- ble whammy for small independents, says Aim CEO Alison Wenhara, which will again use the event to host its AGM. "London Calling is keenly priced for independents and it's considerably cheaper than other trade fairs. I wouldn't normal- ly associate Aim with any one event, but the man- agement team there have been incredibly brave and are very serious about making this successful." Aim has confirraed Nitin Sawhney as this year's AGM keynote speaker. He is widely regarded as one of the most influential and versatile creative talents alive today. This élimination of hierarchy should work both ways, adds Center, with music industiy vétérans able to network freely with the e: tomorrow. 
To claim a £50 Music Week delegate discount, please enter the spécial 
registering at www.londoncalling2007.com 



•.•AVW.llOlliXiciOl'l r-oGran-n^ccn'd entry for ail London 

•"The great power of the internet is its ability to démocratisé - everyone's got a shot now, and that puts a wider audience in reach of everyone and it means that the guys in suits have to corne down from their ivory towers and get dot™ there with next génération of people who might eat their lunch. We're hoping that we can hring logether that next génération of entrepreneurs and act as a bridge to hoth the big name people in the industry and also some big ideas." The other significant push is to bring the rest of the world to London. "In my eyes, the évolution this year is ail about attracting a truly internation- al audience," says Conway. Showing their commitraent to this task, Ithaca has built stratégie partnerships with Creative Lon- don and UK Trade & Investment, utilising the resources of both bodies for funding and contacts. The resuit sees the conférence place a significant emphasis on the potential of emerging markets, as weÛ as représentatives from 44 countries making use of the networking facilities in the Win & Impala International Pavilion. "WeVe got pavilions for the French, for Ger- many, Sweden, Norway, Australia, India, Brazil, Hungary and Spain, just to name a few, and dele- gates from China, Israël and Japon " says Conway. "Having the likes of Creative London and UKT&I onboard has obviously meant a great deal finan- dally but, because of tïieir various offices through- out the world, thcy've also been able reach out to help us get top international speakers from Los Angeles to Beijing." "We wanted to bring in people who are deal- makers, who are arriving with the real intention of doing some business," says UKT&I music strategy manager Philippa McEvoy, on the govemmental body's rôle. "Our department is promoting the British music industry as the best in the world, as the number one destination to find new music, as well as promoting British music abroad. The Cre- ative industries have been identified as one of the top five sectors in promoting UK PLC," Making London Calling a truly global confér- ence will be essential for its long-term future, says Christian Marstrander, CEO of Luxembourg- based download store and headline sponsor Prefu- eled. "One of the reasons for us to be at London Calling is to seek partners from around the world, and we're hoping that they have a lot of visitors from Asia, Australia and the US. We have already met European companies at Midem and, for me to fly to London from Luxembourg, its only 45 min- utes - so Tm really hoping that this becomes a global event" With al! panel sessions being curated and stage- managed by individuel producers, Homer also promises a strong emphasis on multimédia and disserainating information in interesting ways. Certainly, highlights including a BPI-sponsored session with Squeeze on tire making of their classic Cool For Cats album and keynote interview with the legendary Tony Visconti are sure to raise the event's profile. "Regardless of ail the changes in the industry, you still need the music - and preferably music that is not too short term in its appeal," says Frukt's Homer. "The rest of the business will fol- low, and to have soraeone of that calibre as a big interview, who has been involved with Bowie and Bolan and ail that other amazing timeless music, is really exciting," "Brands and tcchnology companies are joining tire party to stimulate the music industry, not the other way around," says Center. That's important. London Calling is attempting to broaden the scope of music industry events, because that is what the internet itself has done, and we're trying to bring new people to the party. But the hosts of the party are still people from the music industry."  Regist» at wwwJondoncaUingZOOZcoin or + 4) (0) 20 82321680. 

THE FORUM LINE-UP „ J .    irpvnote speeches, debate, big ideas, global The Forum is the beating heart of London Ca lincj. y biggest names and the brightest issues - it offers delegates the chance to p.ck the brains ot t e gu brains actively shaping music business 2.0. Here s the se Expert insight: (i-o  ——— - ■■ i" a SH [Fpj's j0hn Kennedy, 

Thuesday, June 28 Entertainment Retailers 
Room 2; 10.15ani - ll.lSam A discussion on how 
adapt in today's marketpiace. Understand key trends and issues in music retail. Get a first hand overview from key retailers, labels and distributors. Richard Sefton - Vital. Steve Kersley - Proper. Ben Drury- 7digital. Nigel House - Rougir Trade. Richard Wlnte - Chalkys. Phil Barton - Sister Ray. 
Kim Bailey - ERA. Chris Maskery - Pinnacle. Nicola Tuer - Sony BMG. Paul Quirk - ERA. 
Impala/Win Digital Business Session Theatre: lO.lSam - 11.45am A discussion on key issues, trends and opportunities in the digital âge. Moderator. Paul Brindley - MusicAlly Mark Mitchell - King Harvest. Dérek Sivers - CD Baby. Kevin Arnold - I0DA. Wally Van Middendorp - Roadrunner Records. Russel Coultart - Digital 
Charles Caldas - Merlin. 
Label 2.0 Room 1:10.30am - ILlSam As the old label model crumbles, new routes and possibilities are explored 
founder & director, Frukt 
Julian Hedley - MD, Tenon Media Group. Clive Rich-Former VP, Futures Division, Sony BMG, Mark Krais - Bray & Krais lawyers. Toby L founder, Transgressive. 
User Generated Content Room 2; lL30am - 12.15pni UGC: whatis it? How do I find it? And how am I going to make money out of it? Martin Stiksel - co-founder, LastFM. Gerd Leonhard - CEO 

- VP, T-Corn nnovations GmbH. Frédéric Court - partner, Advent vehture Partners. DelDias-AEI Mobile. 
Tire Good The Bad and The Ugly - Campaigns of the Year LIVE Room 1: Ipm - L45pm Brand experts take to the stage to maire public the dark art of marketing. Moderator Mal Fogarty, Frukt James Scroggs - VP marketing, MTV Networks UK & Ireiand. Michael Tully - Consumer Insights Manager, 0MD 

Room 3:3.15pm - 4.00pm How 'non-Western' markets have been repositioning and re-energising themselves. Moderator. Mal Fogarty, Frukt AfdhelAziz-music & entertainment manager, Nokia 
Umut Ozaydinli - music marketing manager, Coca Cola Global. Vijay Lazarus - président Indian Music Industry Association/PPL India. Ralf Luelsdorf - head of music sponsoring, T-Mobile International. 
Future Of Radio - Radio Academy Room 2:5pni - 5.45pm Tracking changes in the radio sector and where the industry is heading next Moderator: Nik Goodman - founder, Nik Goodman Media Consulting. Tim Westergren - CSO/founder, Pandora. James Cridland-director of digital média, Virgin Radio, Chris Kimber- managing 

Frîday, June 29 Tlie Cradle and nie Grave Room 2; lO.lSam - ILOOam nie entire music value chain is up for grabs and this panel reveals where movement can and sliould happen. Moderator Mark Mulligan - VP & research director, 

ins - head of ISO Live (London Symphony Orchestra). ElinFalk-head of digital strategy, EMEA at Universal McCann. 
Mobile - Where Next? Room 2; U.30am - 12.15pm The latest developments in mobile services, devices and consumer trends Moderator fini Grimsditch, Frukt Martin Harriman - VP of sales & marketing and business development, Ericsson. Dominic Pride - senior product 

- GM Europe, 
Ben Drury - MD, 7 Digital. Thorsten Schliesche, VP sales and marketing Europe, Napster Germany, Stephen Purdham, CEO, We7. 
Prefueled DRM Session - Sliould I Stay or Should IGo? Room 2; 2.00pm - 2,45pm nie final word on digital rights management, including the présentation of new research and a delegate vote on interoperability Rob Westone - VP, label relations, eMusic. Christian Mastrander - founder, Prefueied, Bob Kohn - chairman & CEO, Royalty Share. Alex Branson - director of licensing, Broad Street Digital. 
Artist Contracts Room 2:3.15pni - 4,00pm A fascinating insight into the changing mies of the artist contract Cliff Fluet-partner, Lewis Silkitl. 

Orange/France Telecom 

Sync Licensing to TV and Film - a spécial session hosted by Aim The Theatre; XO.OOpm - 12.00pm A panel session on sync licensing focused specifically on licensing to TV and film allowing an in- depth look at the processes and opportunities in these 
Nitin Sawhney - 
Phil Bird, Ricall. Simon Goffe-Yes Music. Pat Fulgoni-Chocolaté Fireguard. Gary Downing-director of ■ synchronisation, Chrysalis. Rudy Chung - Hit The Ground Running. Loi Hammond - Vertigo Films. 
TME BIG INTERVIEWS 
Thufsday, June 28 John Kennedy and Alison 
Room 1 - 11.45ani- 12.45pm Modelling the new music economy. The IFPI's chairman and CEO John Kennedy outlines 

Tony Visconti Room 1:2.00pni - 3.00pin Tlie création of timeless 
Tony Visconti is the producers' producer and lie will offer priceless insights into the recording and creative process beliind the music wliicli will pulsate long into tlie future. 
Friday, June 29 Patrick Vien Room 2:12.45pni - 1.45pm New htisiness areas for labels tooperate successfully. The CEO of Warner Music International will discuss how tlie Company is restructuring to tap into new business and why such a move is essential for labels to operate sncccssfully in the 21st Ccntury. 
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The Future of Music Business 
28th - 29th June 2007 

Earls Court, London 

ll.i.UM.MIIII.f.M 

Getting by with a little help from our friands, 

LONDON 
CRLLING 

Two unforgettable days in London, 

The best bands, The hottest networking, 

The wildest parties, 
Here's just a sélection from the more than 400 companies, organisations and associations from 
across the music industry and beyond that you'll meet at London Calling to consider the future of 
music business - and have a beer. Our thanks to them and we look forward to seeing you there too. 

ÉiftJ broad street digital 

Forum sponsors: 

ericsson ^ lewissilkin 

acquamedia (TINgropves IScounc/l 'd 
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Register now at: www.londoncalling2007.com 
Music Week readers can save £50 on the full price of a London Calling delegate pass by 
simply entering the spécial promotional code: M2591378160W. Or just call +44 (0)20 8232 1680. 
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Old-fashioned vinyl is just part of the growing demand for everything froni the Seventies 

The StHpes spark seven-inch surge 

EDITORIAL Whenever, in the past, the broadsheets have devoted extensive column inches to the resurgence of vinyl, it has been easy to turn your head and move on. The actual volumes reflected have remained des- perately low. And large percentage increases on top of such a low base are nothing to get too excited about; fundamentally, 100% of nothing is nothing. In fact, it has been natural to conclude that the interest in such stories has, in many cases, had more to do with the génération represented by forty- and fifty-something newspaper editors than any true market shift. But something intriguing does seem to be hap- pening in the seven-inch market, at least. The scale of last week's White Stripes success is, of course, a bit of a one-off, but with quarter one's vinyl sales already up 15% on last year, the surge of interest is not ail about Jack and Meg White. While consumers appear to be turning away from physical CD singles in large numbers - sales down 39% in the first quarter - old-fashioned vinyl is surging, it seems. Maybe, the newest génération of teenage music fans, who are immersing themselves in 30-year-old music in a way which previous générations never could - via the internet - are also falling in love with 

other iconography of that era, too. 
Fashion has already stumbled across this develop- 

ment, marketing T-shirts in Seventies-style distressed look. It is the same hankenng for an antique experience which the seven-inch surge pos- 
sibly reflects, too. As one act reflects backwards with its singles pol- icy, Ash are looking forward - with the new strategy of releasing their future music, track-by-track. Of course, Ash are only turning the conventional 
model into reverse. Rather than releasing an album and following it with a string of singles, they are proposing to release track-by-track before poten- tially bundling them together as a compilation - an album by any other name. And that is fine for Ash. But it does not work for ail acts, especially those who think of their works as whole albums, rather than track-by-track compilations. Thankfully, for the retailers who have helped make Ash who they are, those digital singles will also be available physically. But how they schedule those releases and avoid penalising less digitally-sawy consumers - not to mention bricks-and-mortar retailers - will be intriguing to watch, over the coming months. 

DOOLEY'S DIARY Hard-Figet =3 ™ 
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to top it ail off 
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anching out into publishing 
Songwriter Catlif Dennis has created her own publishing company, Toxic Songs - named 
after the hit she wrote for Britney Spears - and made her first signing, Fabien Waltmann 

Wliy diti you décidé to create your own publishing Company? Was it something you had been planning? 

happened so naturally that it's easy for me to keep my delineation between business and friendship. I am quite an ambitions business woman and I am expecting - and hoping for - big things with my first writer. I am going to be tough 

What has he written? He is just starting to write. We have been friends for about five years. In that time I hadrft really talked to him about writing. Then last year I said to him, "You should be writing." He is such a tasteful programmer and in three months he had done 25 backmg tracks. The shoe is now on the other foot for 
for me to try and find people who an then br ■ut the be 

;e. l'm not looking to 
with the quality not the quantity. If I have just Fabien for the time being, that is fine. I have to feel passionately about somebody. Why did you make Fabien your first 
He grew up in France and he was signed as an artist to Talkirf Loud in 1995. He used to programme for Nellie Hooper, he has done mixes for Madonna, Nelly Furtado and U2. He has 

Fabien. It's a challenge. Which artists would you like Fabien to write for? He is very versatile. His tracks are 
be great The backing tracks are already there; they would be great for Nelly Furtado or Gwen Stefani. We have already had interest from the people at Sony BMG about J- Lo. Ifs urban pop. You are mainly known as a pop writer - do you think the pop scene is healthy at the moment? Everything keeps shifting. If you are part of the scene you have to find a way to make it work for you. I like ail the new bands that are coming out of the UK at the n 

People don't know me. I have never listened to much pop music. Ifs not me. But it is what I Write. My preference is much darker for listening to music at home. If people have an opinion of me, then what is it founded on? While sales of recorded music are down at the moment, publishing companies seem to be going from strength to strength. Do you think that publishing will continue to 
No-one can say for sure. But I am lucky that I work in a field that hasn't been affected. But everything keeps changing and you have to keep your fingers crossed that your field is safe. I try to be optimistic and I try not to think about the down side of things. I try to think of how I can find a way through. I am doing a project for myself at the moment One of the things that I would like to do is 
That i: something I am working id to focus on things and for them.  

-k, The Fn he Atlantic in the Nincties, but is best 

being influenced by that stuff. ;w stuff and done Do you think people would be 
wrote Kylie Minogue's Can't Get You Out Of My Head, S Club 7's Never Had A Dream Come True and Britney 

From 02 victory to a new career in music 

In April, trained médical doctor Eoghan Colgan won the 02 Undiscovered compétition and decided to cast aside the life of a GP to pursue a career in the music industry. Here he talks about the impact the success has had on his life. 
How has the 02 Undiscovered award changed things for you? Ifs changed my life pian. I was due to start working as a GP registrar in August, but have decided to put that on hold. It put me in connection with people in the business and got me noticedby people that Iwanted to be noticed by. Ifs a confidence boost. Well, I always had confidence in myself, but I guess it was a bit of confirmation that maybe I had a 

as much as l'd like to and 1 felt I needed to get my there a bit more than l've to do, so my only 

, a group of industry îs an opportunity to nd CDs to people that 

l've been approached by a few managers, but l'm just taking my time to make a right décision. Some of the panellists have been taking private meetings with me, so l'm taking their advice. At the time of the final you were 

e thing thafs mosl important to me is gigging - working a lot of hours I wasn't able to do that But I would spend every spare moment doing something musical. This [award] helped 
difficult to give up my job without something a bit more concrète, so 

stival this weekend an will have to get a six o'clock flight back on Monday moming to be at work by 9am. You couldn't get more contrasting jobs. Ifs one of those things you look back on these days in a few years when you were slruggling to do it Ifs ail good. 11 change it. 
find tii 

- 
; i .i » 

r * * 
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Classified^ 
Contact Maria Edwards, Music Week CMP Information, Ist Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 1:020 79218315 F: 0207 9218372 

Rates per single column cm Jobs: £40 Business to Business & Courses. £21 Notce Board: £18 (mia 4cm xl col) Spot retour add 10% Pull colour add 20% Ali rates subjectto standard VAT 

The iatest jobs are also availablc online every Monday at www.niusicweek.com Booking deadline: Tbursday Ipm for publication the following Monday (space permitling). Canœllation deadiine- lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 

Amstore Group 
A young and vibrant London based company involved in CD, DVD and USB monufacfuring, Vinyl Pressing, Print Management & Media Packaging. 

Copyright Manager 

sales MANAGER An entrepreneurial, dynamic sales person is required to help further grow our client base. You will be responsible for managing and maintaining existing accounts, dealing with incoming enquiries as well as implementing and developing marketing stratégies. You will be a confident negotiator facilitating the rôle of deal-breaker and doser, converting potentiel business into firm orders. Your skills: Ideally you will have experience in the CD/DVD manufacturing, Vinyl, Flash Memory or the Print industry. A proven track record of successfully pitching for and maintaining new business is essential. In addition, you will possess strong II skills, be an effective Communicator with excellent time-management ability and be able to work efficiently under pressure in a target-led environment. Salary £40K OTE 

Copyright manager required for fast growing music publishing company. 
The successful candidate will have 5 or more years experience working within a commercial music publishing copyright environment and deta ed knowledge of international music copyright admimstration.You will most likely have worked for PRS/MCPS during your career and will have experience m the administration of télévision and film related music rights throughout the world. You are self-motivated, disciplined and demonstrate a mature approach to your work with an eye for detail.You will retain the ability to commercially prioritise and inspire your staff to achieve excellent results.You will also possess good communication skills and be required to represent the Company on an international basis. 
Importantly, you will be a team player and ideally, be in a management rôle or have extensive experience at department level. 
Excellent package awaits the right candidate induding top salary and private health care. Applications in writing containing a detailed CV and covering letter to PO Box MW 029, Music Week magazine, 245 Blackfriars Road, I st Floor, Ludgate House, London SE I 9UY 

to apply, please send a covering letter and your Gurrenf CV ASAP to: sales@amstore.co.uk 

m 

SÊSSÏi 

to place a recruitment advertisement 
call Maria on 020 79218315 

maria@musicweek.com 

média group 
Content Manager 

ROUGH 

TRAÛt 

seeks a Press Officer 
Needs to love our records and be a hybrid 

of Derek Taylorznû Katherine Hepburn 
Please reply with CV to: press.officer@roughtraderecords.com 
www.roughtraderecords.com • www.myspace.com/roughlraderecords 

REALISE YOUR 
P0TENTIAL 

JOBS ACR0SS THE 
INDUSTRY 
THAT C0ULD WELL 
BE PERFECT FOR YOU 

GLICK ON 
music week.com/Jobs 



Classified 
Contact; Maria Edwards, Muslc Week CMP Information, Ist Fioor, Ludgate House, 245 Blackfriars Road, London SE19UR T; 020 79218315 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min 4cm* 1 col) Spot coiour add 10% Pull cofour add 20% Ali rates subject lo standard VAT 

nie latest jobs are also availablc online every Monday at www.musicweek.com Booking deadlme: Thursday Ipm for publication the lollovring Monday (space 

business to business 
STORAGE 

CD DVD VINYL REPL1CATI0N INSTANT ONLINE LIVE QUOTES & PRICE MATCH GUARANTEE UK manufactured for security, quality and speed Ourcustomers agree that we're offer the most reliable, cost effective, replication service in the business. 
DUPLICATIONS 

o STANLEY PRODUCTIQ 

UseYourEars.com 
Musicians - Managers - Music PR - Promoters - Venues 

Pluggers - Merchandising - Agents - Producers - Awards 
Studios - Rehearsal Rooms - Distributors - Music Schools 
Record Companies - Publishers - Festivals - Instruments 

Recruitment - Software - Sound Engineers - Manufacturing 
Booking Agents - Lawyers - Journalists - Duplication 

Télévision - Radio - Lighting - Labels - Contracts - Mastering 
Live Music - Music Hire - Conférences - Photographers 

Musician & Music Indusby Networking 

mediasourcing.eom 0845 686 0001 
PACKAGING 

CD ma»6'5 

t c o 1 rnaliers 
Wilton of London Established 25 Years tel: 020 8341 7070 fax: 020 8341 1176 

Independent Record Company and 
Publishing Company for sale. 

Includes 18 Top 40 Hits and a substantial catalogue. Excellent turnover. Great potential for future exploitation. Interested parties please contact Music Week quoting Box MW028 
via e-mail to maria@musicweek.com 

AUCTION 

mjQ 

STUDIO 

Attention! AN A&R Departments Independent recording services based in West London 

your one becomes our one if you plug, promote. publieize, play, coliect. review. distribute or scll, 991.com is cailing you. if you're clearing a bo*. shelf. attic or basement, a shop. office, iibrary or warehouse. we're the one. so dust off your awards. dig eut your vinyl and unearth your acetates bccause we travel the planet in seareb of records, cds and music memcrabilia. and yeurs couid bejust the one we want. cail julian or mark 

| 

JUKE BOX SERVICES 
^ SALES, REPAIRS AND RENTALS 
ji 020 82881700 1 
| 15 LION ROAD, M TWICKENHAM ^ MIDDLESEXTWHfH 

for business contacts visit musicweekdirectory.com 
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PRESENTS 

Wednesday 18 July 2007 
The Landmark Hotei, London, UK 

RANDS 
THE LANDMARK LONDON 18 07 07 

STARBUCKS, H BAR MUSIC AND THE SIGNING OF PAUL MCCARTNEY 
m Ken Lombard, Président of Entertainment, Starbucks JBIb 
^^Œ^E^NÎON~6FR6CÏ^^^âœ? 
Il ! With traditional income streams in a state of flux, brand partnerships have become 
n i increasingly important to the music industcy. But what are brands getting from their association j 1 
i l with music? And what have been the key developments in the past l2 months? jSHB 
K WHO OWNS THE GÔLD? 
| Music consumption has never been higher, but the new music economy is a jungle, as varions music business sectors ■ 

attempt to claim ownership of rights - and thus make sense of what could become a confused and fragmented 
! world. What are the implications of the potential confusion - and where should brands go to build partnerships? J 
rBREÀKINGTHË B(R)AND - GRASS ROOTS MARKETING 1 Brand partnerships have long been established as a means of launching musical careers - from Babylon Zoo to José 
; Gonzalez - with 2006's ubiquitous trends being the ever-growing variety of unsigned talent searches; are they evidence | 

'p| of a seismic shift or simply a short-cut for brands to snatch a^piece of that elusive Web 2.0 action? 
COMPUTER LOVE 

® The distinction between real life and computer fantasy is blurring ail around us - through the 
development of gaming and interactive worlds such as Second Life and Habbo Hôtel. How does 

' music fit in these potential partnerships? And how are interactive platforms changing the business? ] | 
ifCASE STUDY: THE 02 

AEG and 02 discuss their partnership on London's new £505m entertainment complex. H 

Speakers include Guilio Brunini, CEO BrandAmp, Matt Black, Coldcut and co-founder Ninja Tune Jim Campling, SVP of Marketing Partnerships, Live Nation, Les Ottolenghi, CEO Intent Media Networks Geoff Gray, Group Managing Partner, Naked, Eric Marie, D.E.F Management 1 Justin Shukat, GM & Partner, Primary Wave Publishing, Marcel Engh, VP Brand Entertainment Sony BMG Europe 1 Karen Phipson, Head of Brand Communication, T-Mobile UK, Tony Wadsworth, CEO EMI Music UK and Ireland, non-executive Chairman BPI Amanda Jennings, Head of Sponsorship, 02, Jessica Koravos, MD AEG Enterprises Pete Hutchison, MD Peacefrog, Ange! Gambino, VP Music Bebo Sergio Pimintel, Music Licensing and A&R Manager, Sony Computer Entertainment Europe Chris Chinaioy, Brand Manager, Boss fragrance & skincare, P&G Prestige Products Andy Griffiths, Head of Communications, Diesel UK, Phil Guest, MD Habbo UK 

» www.musicmeetsbrands.com « 



Datafile 

Britain's most 
comprehensive 
charts service 

Week 24 

SINGLES numberone RIHANNAFHAT.JAY-ZUMBRELLA (DefJam) Umbrella remains "up" at the top of the chart for the fifth week in a row, making it the iongest-mnning numberone bv a (einale/male pairinq since 1993, when Dutch duo 2 Unlimited's No Umits spent fiveweeksatthesummit 
ARTIST ALBUMS 
TRAVEUNG WILBURYS COLLECTION (Rhino) Rhino Records, which is affiliated with Warner Music in the UK. scores its first number oue album this week with The Traveling Wilburys' Collection, 
COMPILATIONS NUMBERONE VAR10US TOP GEAR ANTHEMS (EMI/Virgin) The 12th compilation since 1994 on a variety of labels to boast a link with Top Gear, the BBC's popular motoring show, Top Gear Anthems is the first to reach number one, and does so decisively, with sales of 48,611, nearly 50% more than mnner-up Dad Rocks' 32,636 tally. 
RADIO AIRPLAY NUMBERONE R1HANNA FEAT. JAY-Z UMBRELLA (DefJam) Continuing to dominate on sales, TV airplay and radio airplay, Umbrella tops the latter list less convincingly than the first two, with an audience of 49.71m giving ita lead ofjust over 4m on nearest rival, Makes Me Wonder by Maroon 5. 

ALBUMS Clinic Funf (Domino); White Stripes Icky ^hump (XL), Gallows Orchestra Of Waves (Warner Brothers): Enrique Iglesias Insomniac (Polydor): Smashing Pumpldns Zeitqeist (Wamer Bros) JUHE25 Siobahn Donaghy Ghosts (Pariophone); The Eneray We'il Live And Die In These Towns (Wamers): Kelly Rowland Ms Kelly (RCA); Beastie Boys The Mix-Up (Pariophone): Andréa Corr Ten Feet High (Atlantic); Edhors An End Has A Start (Columbia): Kelly Claiteon My December (RCA): Gareth Gates Pictures Of The MerSideOlniversal) jUîyz Chemical Brothers We Are The Night Wirgin): Ash Twilight Of The Innocents (Warner Brothers): Crowded House Time On Earth (Pariophone); TJ. IL vs TIR (Atlantic) 

P 

>1 
print, became much sought-after 

Father's Day 
sends sales 
skywards 

than in 2006, when sales were 2,964,634 and 2005 (3,284,529). The singles market picked up of more than £50 whenever they too, improving 7% to 1,407,214, appeared on eBay. Collection although oniy three singles sold thus uncorks a lot of pent-up more than 12,000 copies, while demand and accordingly sold Rihanna and Jay-Z's Umbrella 110.130 copies last week. fifth week at number Volume 1 and Volume 3 had comparatively modest chart peaks of 16 ansj_14, respectively, sales of 39, ;he artist albums chart, hashisiyth nmriDer one. Bob Dylanlïïs" sëvêntïîrjêffLynne and Roy 
in their original inca: Collection is one of four Beatles-related albums in the are moveable feasts, Father's Day Orbison their third, Tom Petty bis chart. Harrison's former turns up on the third Sunday of first and the Rhino label its first colleagues Paul McCartney (65 June every year, providing a this week, ail of which can only   welcome boost to retail. mean one thing - rock This year was no exception supergroup The Travc'" and, after falling for six weeks in Wilburys top the albums chart and a row, album sales climbed ' 38.6% to 2,743,174. That is their third highesl level of the year. 

today) moves 5-10, with ne album Memory Aime with sales up 2.. 

trailing the 2,939,079 tally in the and 1990 follow-up Volui Wilburys' 1988 album Volume 1 CD and DVD ve 
ofLennon Legend: The Very Best Of John Lennon, packaging together the iofthe 

week before Mother's Day 13 weeks ago) and the 3,084,851 sales mark set 17 weeks ago when Valenline's Day and The Brits provided the impetus. On a less optimistic note, Father's Day gave a lesser boost 

JULY9 New Young Pony Club Fantaslic Playroom (Modular): Interpol Dur Love To Admire (Pariophone); Cherry Ghost Thirst For Romance (EMI); Nick Drake Family Tree(lsland): Smashing Pumpkins Zeitgeist (Warner Brothers): Little Fiâmes The Day 1s Not Today (Deltasonic)  

The Thrills Teenager (Virgin); Newton Faulkner HandbuiltBy Robots (RCA): 
Sum 41 Underdass Hero (Mercury): 
Kom tbc (Virgin): Mario Go (RCA): PrettyRickyUte Night Spécial 
(Atlantic): Good Books Control (Columbia): 

(there was no Volume 2), plus bonus tracks and a DVD with promotional clips and a documentary. Roy Orbison died after Volume l's release and George Harrison expired in 2001 and the albums, long out of 

pilation, enters at number 30 on sales of 9,089, having been giving a Father's Day push. Meanwhile, a week after its 40th birthday, The Beatles' Sgt. Pepper's Lonely Hearts Club Band set improves 48-47 on sales of5,547. 

SINGLES Sales versus last week: +7.8% Year to dale versus last year -3.6% MARKET SHARES Universal 435% SonyBMG 22.4% EMI 53% Warner 4.9% Indies 23,9% 
ARTIST ALBUMS Sales versus last week: +34.2% Year to date versus last year -10.7% MARKET SHARES Universal 55.5% Wamer 18,0% SonyBMG 11.4% 9.1% EMI Others 
COMPILATIONS Sales versus last week; +54.9% Year to date versus last year +4.1% MARKET SHARES EMI 39J% Universal 36,0% SonyBMG 15.3% Warbner 26% MinistryOf Sound 69% 
RADIO AIRPLAY MARKET SHARES Universal 41.9% SonyBMG 23.5% EMI 11, 6% Wamer 8,7% Indies 14.3% 
CHART SHARE Origin of singles sales (Top 75): UK; 49.3% US: 427% Other 8.0% Origin of albums sales (Top 75): UK: 58.7% US: 40.0% Otherl.3% 

For fuller listings, see musicweek.com 
rmrmTMmm singles THIS WEEK 

Winehouse Frank (island) 

Hard-Fi tbc (Atlantic) 

Athlete retum with a new studio album this Septembcr ou Pariophone. The studio set is the band's third for the label and is the follow-up to double-platinum Tourist, which spawed the hit Wires and Half Liglit The band will mark the album with three sold-out niglits at Koko in London next month. The dates will be followeri with a national tour in October. 

THIS WEEK Chemical Brothers Do It Again (Virgin): Ash Polaris (Wamer Bros): Muse Problématique (Wamer Bros): Ciara Get Up (RCA); Take That Td Wait For Life (Polydor): Just Jack Writer's Block (Mercury): Enter Shikari Jonny Sniper (Ambush Reality):The Bravery Time Won't Let Me Go (Polydor): Kate Nash Fdundations (Polydor); Arctic Monkeys Oa Frame 2R (Domino): Clipse Wamp Wamp (RCA): Gareth Gates Angel On My Shoulder (Universal) JUNE25 The Enemy Had Enough (Wamer Bros): Bon Jovi (You Want To) Make A Memory (Mercury): Tlie Killers For Reasons Unknown (Mercury); Gwen Stefani 4 in The Moming (interscope): Klaxons It's Not Over Yet (Polydor): The Horrors She Is The New Thing (Loog): Amy 

JULY2 Jusb'n Timberlake Love Stoned (Jive); Natasha Bedingfield Souimate (Phonogenic): Avril Lavigne When You're Gone (Columbia); Fall Out Boy The Takeover (Mercury): 50 Cent Straight To The Bank (Polydor): Unklejam What Am IFighhhg For (Virgin)  JULY9 Roisin Murphy Ovetpowered (EMI): Kings Of Léon Fans (Columbia): Razorlight Hold On (Mercury): My Chemical Romance Teenagers (Wamer Bros): Garbage Tell Me Where It Hurts (Warner Bros); Funeral For A Friend Walk Away (Atlanfa'c)  JULY16 Manie Street Preachers Autumn Song (Columbia):The Thrills Nothing Changes Around Here (Virgin): Beyonce Green Light (RCA): Kom Hold It Oown (Virgin) 
2^06-07 MUSICWEEK 25 



Upfront 

Domino rails a 

Double Six 

Domino publishing 
offshoot aims to Help 
entry-level acts with 

s deals 

whole load of promos, why don't \ve just step it up a gear?" says Domino Publishing's général manager Paul Lambden. McGuinness, who recently won the praise of Sir Paul McCartney, was signed to Domino Publishing by Domino 

LEARN1NGS0F(DOUBLESIX) début album,The Early ^ alevelandultin; 
at Domino™"1 " Undef^Be'd oHuly^The6™ Aller a mn of Publishing, designedto provide nature of the deal meanshe is mont'   

zssasxm:* 

people in the TV and film world planning to rel and that vvould be that, but, we himself. We just thought we'd thought, instead of just getting a ramp it up a bit. Finallythis 

Koopato recoup via the DIY 

route with self-released material 

=9n° ^ 

rE 
s 

s 

m 
White Rabbits The 
Plot/Kid On My 
Shoulders (Young Turks) USA VERRICO, THE TIMES "Duel drummers and 

 5 Magicians' glorious early Nineties' US alt.rock rackets are Pavement through to the core, with the delightfully ramshackle Forever on the Edge featuring self-aware slacker lyrics - 'Some idiot might sign us' - delivered by frontman Dan Ormsby; finally, a man who is a believable British retort to the drawling rambles of Stephen Malkmus. Think Hefner's Darren Hayman fronting Guided By Voices. 

L. Man feat. Dom P 
Pushin (Lovedough) 

vrith a tendencv 
Demo 4 or 5 

Brighton band. soulful beat produced 

party m 
te maior label""1 IrOlll OVGr 15 COU ngupwith flew in at their o 

costto see the si 



gp^WARDS ALBUMS XXXX* 

Mr Miyagi Pick Your 
Mixtape award he still crows Poison (HUSSie aboutbere. Black/demo) 
Electric Soft Parade J0N HILLC0CK'XfM 

(Truck) 

wygr 
big label flop. Banger scene, but also a blippy, excitingba Misunderstanding is the stand- scratchy set of PC speakers and " out from No Need To Be Eighties gaming hero Zak which isw 

Top 10 

Son 

asa 
Of The Week: Editors, HeartbeatTumrÎier^ Albl,mS 
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Unklejam: Wliat An I Fîghting For (Virgin) 



Airplay - 

  

TV Airplay Chart 

m 

1// 

1 
RIHANNA FEAT. JAY-Z UMBRELLA ITT 395 MY CHEMICAL ROMANCE TEENAGER^^^^^^S1 

325 3 CALVIN HARRIS THE GIRLS 306 4 MUTYA BUENA REAL GIRL 297 5 î GYM CLASS HEROES CUPID'S CHOKEHOLD 262 5 î BEYONCE & SHAKIRA BEAUTIFUL LIAR « 262 7 19 CASCADA A NEVER ENDING DREAM 255 138 AVRIL LAVIGNE WHEN YOU'RE GONE :—^7 243 9 » BOOTY LUV SHINE 236 10 LINKIN PARK WHAT EVE DONE 231 
11 8 HELLOGOODBYE HERE (IN YOUR ARMS) 230 
11 12 THE CHEMICAL BROTHERS DO 1T AGAIN «m 230 
13 15 KELLY CLARKSON NEVER AGAIN som 222 
14 MAROON 5 MAKES ME WONDER «« 221 
15 14 BOB SINCLAR & CUTEE.B SOUND OF FREEDOM oeffc® 216 
16 16 GWEN STEFANI4 IN THE MORNING toiscope 214 
17 138 NATASHA BEDINGFIELD SOULMATE mmim 198 
18 192 FERGIE BIG GIRLS DONT CRY POLVOO. 191 
19 10 ENRIQUE IGLESIAS DO YOU KNOW (PING PONG SONG) mm 190 
20 13 TAKETHATI'DWAIT FOR LIFE «mo» 189 
21 46 JAMES MORRISON ONE LAST CHANCE 1™ 180 
22 38 THE FRATELLIS OLE BLACK ¥ BLUE EYES faim 171 
23 20 ALEX GAUDINO FEAT. CRYSTAL WATERS DESTINATION CALABRIA OATA 168 
24 33 GARETH GATES ANGEL ON MYSHOULDER i' 159 
25 ARMAND VAN HELDENNYC BEAT 158 
26 18 THE KILLERS FOR REASONS UNKNOWN 153 
27 32 EDITORS SMOKERS OUTSIDE THE HOSPITAL DOORS 152 
28 21 MASTERS AT WORK WORK 151 
29 23 THESHAPESHIFTERSPUSHER 150 
30 40 THE HOOSIERS WORRIED ABOUT RAY 147 
31 11 TIMBALAND/FURTADO/TIMBERLAKE GIVEIT TO ME 141 
32 63 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS »» 139 

138 33 33 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE 
34 25 NELLY FURTADO SAY ITRIGHT tEm' 136 
35 SIMON WEBBE RIDE THE STORM m 131 

129 
127 36 26 AMERIE TAKE CONTROL 37 FALL OUT BOY THNKS FRTH MMRS m 

38 27 KELLY ROWLAND FEAT. EVE LIKE THIS _ m 125 
39 115 NE-YODOYOU " 124 
40 4, fifinnup armada FEAT. STUSH GET DOWN tmurK 122 

«FKl IW 40 Okite, MIV ^u-v Hltl MIV UK S I,tW MFVi 0 TV. Soin. Sradl tt» TV. n» to H» SU «F. ' 

onceptfor the 

apparently leaviiicj lier boyfiiciul 

Rihanna remains on the top, 
with My Chemical Romance 
leaping straight up to two, while 
Avril Lavigne enters at eight 
mmam 

THE WHITE STRIPES1CKY THUMP GYM CLASS HERPES CUPIQ-S CHOKLHOLD MUTYA BUENA REAL GIRL CALVIN HARRIS THE G1RLS EDITORS SMOKERS OUTSIDE THE HOSPITAl DOORSKIIC MY CHEMICAL ROMANCE TEENAGERS RIHANNA FEAT. JAY-Z UMBRELLA 
THE CHEMICAL BROTHERS DO 1T AGA1N 

31721 AVRIL LAVIGNE WHEN YQU'RE GONE 41671 FERGIE BIG GIRLS DONT CRY 5114 | BEYONCE & SHAKIRA BEAUT1FUL LIAR I 6 CALVIN HARRIS THE GIRLS 
1 |HELLOGOQDBYEHERE(INYOURARMS) 

mmsa 
FALL PUT BOY THNKS FR TH MMRS HELLOGOODBYE HERE (IN YOUR ARMS) 
MY CHEMICAL ROMANCE I M NOT OKAY (1 PROMISE) s RED HOT CHILI PEPPERS HUMP DE BUMP WITHIN TEMPTAnON THE HOWLING MY CHEMICAL ROMANCE TEENAGERS ELUQT MINOR JESS1CA 

THE WHITE STRIPES ICKY THUMP 
QUEENS OF THE STONE AGE SICK, SICK S1CK BIFFY CLYRO LIVINGIS A PROBLEM 8ECAUSE._ THE KILLERS FOR REASONS UN'KNOWN 
UNKIN PARK WHAT TVE DONE MAXIMO PARK BQOKS FROM BOXES KLAXONS ITS N'OT OVER VET 

RIHANNA FEAT. JAY-Z UMBRELLA KELLY ROWLAND FEAT. EVE LIKE TH1S TIMBALAND/FHRTAIW/TIMBERLAKE CIVE 11 TO ME BQBBYVALENT1NO ANONYMOUS NEllY FURTADO SAY1T R1GHT 
GYM CLASS HERPES CUP1DT CKOKCriOLO 
AKON DONT MATTER 

GMTV 
Lotmx (Mon). Robin 
CMTV Today. Andy WtBwms CWed) 
Today. Just Jack 
CHANNEL 

I Lld> <i 

My Chemical 
MY CHEMICAL ROMANCE WELCQME TO THE BLACK PARADE smii 

EDITORS SMOKERS OUTSIDE THE HOSPITAL DOORSKHoamti 

23.00.07 MUSICWEEK 29 



Rihanna remains at number one, 
while Beverley Knight, Reverend & 
The Makers and The Twang ail make 
large leaps up the chart into the Top 10 
S!MMI^ÊÊÊÊÊÊÊÊÊÊÊÊÊÊÊr 

8 ! THE TWANG EITHER WAY MJNIQUE/POLYDOR | 18 27 23317 ?, 2 1 ARMAND VAN HELDEN NYC BEAT soumwfrieo 23 26 23360 3 6 i REVEREND AND THE MAKERS HEAVYWE1GHT CHAMPION -WAiiOF SOUM) 20 23 22429 
4 4 1 THEHOLLOWAYS GENERATOR m 21 22 222% 4 1 j RIHANNA FEAT.JAY-Z UMBRELLAdefjam 25 22 17861 6 231 KLAXONS ITS NOT OVER YET polyoor .. 21 17715 7 19 | THE ENEMY HAD ENOUGH warner BROS ; 20 17710 7 3 | CALVIN HARRIS THEGIRLScolumbia 22 20 16783 9 4 GYM CLASS HEROES CUPIDS CHOKEHOLD oecaydance/FUELED w RAMEN 19 15649 9 8 1 MUTYA BUENA REAL6IRL AFH & BROADWAY 18 19 15025 11 7 | EDITORS SMOKERS OUTS1DE THE HOSPITAL DOORS kitchenware 19 18 1 15190 U 17 j PIGEON DETECTIVES I M NOT SORRY oanceto the radio 15 18 12803 13 8 | THE FRAY OVER MY HEAD (CABLE CAR) epic 18 17 17249 13 16] MAROON 5 MAKES ME WONDER a&woctone 16 17 15695 13 8 1 STEREOPHONICS BANK HOLIDAY MONDAY V2R 18 17 14323 16 8 1 LINK1N PARK WHATIVEDONE warner BROS 18 16 16075 17 19 THE FRATELLIS OLE BLACK TJ' BLUE EYES faujout M 15 14251 17 @| ARCTIC MONKEYS aOURESECENT ADOLESCENT domino 15 13122 19 Ol AVRIL LAVIGNE VVHEN YOU'RE GONE columbia 6 14 12430 19 231 JUSTIN TIMBERLAKE LOVESTONED jive 12 14 11733 21 O | JUST JACK WRITERS BLOCK mercury 9 12 10167 21 231 JACK PENATE TORN ON THE PLATFORM beggars banquet 12 12 9934 23 8 | UNKLEJAM WHAT AM1F1GHT1NG FOR? vircin 18 11 10411 23 ©| MY CHEMICAL ROMANCE TEENA6ERS reprise 8 11 10284 23 221 THE CHEMICAL BROTHERS 00 IT AGAIN vircin 13 n 9164 23 231 THE WHITE STRIFES ICKY THUMP xi 12 11 H&î 27 ©| GROOVE ARMADA SONG 4 MUTYA(OUT OFCONTROL)columbia 2 10 8537 27 8 j BEYONCE & SHAKIRA BEAUTIFUL LIAR columbia 1B 10 8063 27 ©I THE WOMBATS K1LL THE D1RECT0R mthfiDOR 6 10 8025 
* © | KELLY ROWLAND FEAT. EVE UKE TH1S RCA «2007 10 «05 

The UK Radio Ait 

/ / //é" 
1 RIHANNA FF AT. .IAY-Z UMBRELLA : 1592 7 49.71 ■13 
? V" u MAROON 5 WIAKES ME WONDER #ww,0''t 1444 1 45.54 U 

3 , 5 MUTYA BUENA REAL GIRL 1733 13 44.93 ■14 
4 , 7 GYM CLASS HEROES CUPID'S CHOKEHOLD 1417 7 38.74 •7 
5 
6 
7 

16 y, NELLY FURTADO SAY IT RIGHT GErF£N 1476 -2 31.5 2 

JL THF TWANG F1THER WAY «UE/poutooh 578 21 29,98 32 
BEVERLEY KNIGHT AFTERYOU 173 75 29.14 117 

8 20 4 12 REVEREND AND THE MAKERS HEAVYWEIGHT CHAMPIONwauofs»» 453 -17 28.28 15 
9 , 19 THE FRAY OVER MY HEAD (CABLE CAR) m 604 : 2i 27.87 2 

10 16 73 16 KAISER CHIEFS RUBY 1122 1 27.80 5 
11 

nr 
10 20 41 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE «a 13U2 ■u 26.66 * 

3 o ROBIN THICKE LOST WITHOUT U 5D 17 26.37 15 
13 , 5 t CALVIN HARRIS THE GIRLS 830 3 26.05 -0 
14 « 19 53 TAKE THAT SHINE 1262 -4 25.87 •9 

lis 21 5 22 ARMAND VAN HELDEN NYC BEAT 160 -13 25.21 10 
16 ,7 16 0 PINK LEAVE ME ALONE (FM LONELY) ^ 1277 -5 25.14 ■3 
17 31 3 14 THEHOLLOWAYS GENERATOR ™ i m •4 2457 26 
18 32 4 0 THE FRATELLIS OLE BLACK ¥ BLUE EYES ^ 593 27 24.46 26 
19 11 3 3 ENRIQUE IGLESIAS DO YOU KNOW (PING PONG SONG) 854 54 24.27 -16 
20 6 13 8 BEYONCE & SHAKIRA BEAUTIFUL UAR COLUMBIA 910 -6 24.21 ■27 
21 5 5 0 CHERRY GHOST PEOPLE HELP THE PEOPLE HEAVEMÏ 401 -2 23,92 ■53 

[ 22 
! 24 

26 7 0 FOUNTAINS OF WAYNE SOMEONE TO LOVE «o. 76 36 23.85 15 
48 4 0 NATASHA BEDINGFIELD SOULMATE «« 557 76 23.21 68 
20 2 0 SIMON WEBBE GRACE 235 147 2296 
72 1 0 PAUL MCCARTNEY DANCE TONIGHT Htmrac 117 60 2L85 125 

mmsasasm 

TIMBAUND/FURTAWVTIMBERLAKE GIVEIT T0 ME 



K 

-   

irplay Chart 

À w R / '//d 51 1 0 IHb bNtMY HAD tNUUGH 246 27 21.66 67 2/ 8 38 LINKIN PARK WHAT l'VE DONE 333 ■17 20,80 7 
28 « 0 ANUKbA CORR SHAME ON YOD ATI.HTIC 137 28 20.53 39 29 » 5 24 UNKLEJAM WHAT AMIFIGHTING FOR? VifiGIfl 556 3 20.30 ■36 
i 

1 0 ARC 110 MUNKbYS FLOURESECENT ADOLESCENT 285 77 20.30 62 1 KLAXONS IT'S NOT OVER YET p«™R 233 23 20.19 114 32 2= « 26 BOOTY LUV SHINE 833 -5 19.96 -S 
i 

2 63 JUSTIN TIMBERLAKE LOVESTONED 537 55 19.82 22 1 o TAKETHATTDWAIT FOR LIFE «mx» 650 18 19,52 119 
35 27 3 30 EDITORS SMOKERS OUTSIDE THE HOSPITAL DOORS K,tc« 385 16 19.05 ■10 
36 a 27 47 MIKA GRACE KELLY 840 -7 18.5 ■21 
37 5' « GWEN STEFANI4 IN THE MORNING o™ 501 91 18.07 
n 100 > » AVRIL LAVIGNE WHEN YOU'RE GONE COU«B« 450 110 17.41 138 

39 8 8 0 KAISER CHIEFS EVERYTHINGIS AVERAGE NOWADAYS^mw™* 1054 2 17.37 -71 
40 30 4 0 STEREOPHONICS BANK HOLIDAY MONDAY «2» 223 ■30 17.32 •15 
41 35 12 35 MIKA LOVE TODAY casabi^su» 780 ■14 17.16 •8 
42 18 0 SCISSOR SISTERS SHE'S MY MAN 837 4 17.12 
43 34 22 51 JUSTIN TIMBERLAKE WHAT GOES AROUND... ME 829 ■20 16.12 ■16 
44 18 8 10 HELLOGOODBYE HERE (IN YOUR ARMS) 948 ■9 15.94 •59 

E h 2 CROWDEDHOUSE DONT STOP NOW «« 56 22 15.85 61 
1 0 THE HOOSIERS WORRIED ABOUT RAY RCA 648 6 15.82 56 

47 i 5 43 THE PIGEON DETECTIVES l'M NOT SORRY «A,™ 269 2 15,80 0 
48 42 22 23 THE FRAY HOW TO SAVE A LIFE ™ 814 ■7 15.66 -2 
49 46 13 »' TIMBALAND/FURTADO/TIMBERLAKE GIVEIT TO ME 413 -18 14.96 2 
50 53 1 0 JUST JACK WRITERS BLOCK 3™ 277 34 14.86 20 

V1ANIC STREET PREACHERS YOUR LOVE ALONE,..COI.UV.8IA 
ED1T0RS SMOKERS 0UTS1DE THE HOSPllAL DOOR REVEREND AND THE MAKERS HEAVYWEIGHT CHAMPION. 
MAX1MO PARK 800KS FROM 

gis 



New releases 

|£NN"IO MO 

than 500 films and TV sériés, so finding enough material fortliis triple-CD set, which comprises 61 sélections, 

he Good The Bad & The Ugly and Once Upon A Time In The West, although in more, recent years his haunting mélodies have provided atmosphère and inlensity to acclaimed films Hke The Mission, The Untouchables and Cinéma Paradiso. Naturally, there are sélections from ail of these here and Morricone's sparse, evocative style provides 

writlen to accompany. 
the Zombies Odessey And Oracle (Big Beat CDH1P025) I The Zombies' 

as brief, 1 withtbemid- I Sorties singles I She'sNot There and Tell Her No their only hits. Much press coveragc at the time concentrated on their académie achievements, as they were dubbed Britain's brainiest band. They were more successful in America and, in 1968, they produced the wonderfiil Odessey And Oracle album, a beautifully- crafted, intelligent pop album whose mélodie intensity and refined elegance has rarelybeen surpassed. The album is reissued in a reproduction cardboard sleeve as part of Ace Records' Hip Pocket sériés as dosing track Time Of The Season is currently used in TV advertising campaigns by Magners and Marks & Spencer and is also reaching a new audience through American Idol runner-up Blake Lewis' US Top 20 cover. Showcasing the beautifijlly-enunciated, velvet tones of Colin Blunstonc, Odessey And Oracle is a warm, romantic album also featuring the beautifiilly chiming Care Of Ccll 44, whose harmonies recal! vintage Beadi Boys, and the optimisticThis Will Be Our Year, which was successfully covered by The Beautiful South in 2005, 

Albums 
FRONTLINE RELEASES DANCE □ BACKDRAFT PRESENT BACK 2 BOTCHIT Botchil & Scarper (CD BOS2CDLP22) □W MAYONNAISE STILL ALIVE Anlicon (CD ABR0075) □E-Z ROLLERS CONDUCTOR Inlercom (CD A1C0M0CMC0) 
□ MISHA TEARDROP SWEETHEART Tomlûb (LP T0M102LP CD T0M102C0) 
O OSUNLADE ELD.'ENTS BEYOND StricUy RJr/thm (CD SR336C0 LP SR336LP1) □ OUTUNES OUR L1VES ARE T00 SHORT Sonar Kbllectiv (CD SK139CD LP SK139LP) □PENN1NGT0N. JAMES PRESENTS DARK ENERffi' Submerge (CD UWE22-1) □ SLAM HUMAN RESPONSE Soma (CD SOM ACD059 ON S0MADA059) □TUSS,THE RUSHUP EDGE RephkK ICO CAÎ189C0) □ VARIOUS STRICILY-MASTERS AT WORK Slrictly Rlivlhni (CD SR338CO) □ VARIOUS PURE PACHA 2007; SARAH MAIN & PETE TONG Gui (CD GAC012) □ VARIOUS HAROCORE REUNI TEO 2 Rumour (C0C0RA1D574) □VARIOUS CLUB CRUSHERS Traffice Diteftasimenl (CD AVCD1700) □VARIOUS CAFE MAMBO 07 Deîeded (CD MAMBOWCD)      ■ • TKE SOUND OF RENAISSANCE Remissance (CD REN35C0) 
JAZZ □AUSTEN. RATTl AVANT GERSHW1N Rendervous (CD REN51232) □ BARNES, ALAN/HARRY ALLEN BARNEST0RM1NG WbodviBe (CD WVC0I15) □BLEY, PAUL SOLO IN MONOSEE ECM (CD 1709775) □ CORNELL. TUEY SONGS FOR JOY & SADNESS Minor Music (CD MM801095) □HIROSHIMA LITTLE TOKYO Heads Up (COHUCD3123) 

□ SPYRO GYRA GOOD TO GOGO Hcads Up (CD HUC03127) □ SUMMERS, ANDY 5YNAESTHESIA CMP (CD CfAPCO 10U) □ VESNA A NEW ONE Essay (CD 2AMA00ICD) □VITOUS. MIROSLAV UN1VERSAL SYNCOPATIONS II ECM (CD 1718357) 
JZIAD, KAR1M DAWI Birdjam (CD 1NT34552) 
□M1CE PARADE MICE PARADE Fatcat (CD FATCD63) 
□THE FRAGILE ARMY Gui (CD 1NSRECC005 LP INSRECCD05V) 
M ADAMS, RYAN EASY T1GER Mercury (CD 1733566) 61CLARKSON. KELLY MY DECEMBER RCA (CD 88697069002) □ COBURN COBURN Gftwe Attad (CD GSC02) □COCO ELEKTRIK ARMY BEH1N0 THE SUN Try Science (CO0C002CD) 
□ DOGS TALL STORIES FROM UNDER THE TABLES Weekendcr (CD VVEEK0019) 

□CUN CLUB DA 8L00D DONE S1GNED MY NAME SdncUury (CD CMQ0D1508) 
DKAWAMURA, SAMON TRANSLATIONS Nesola (CO GREIC02009) 
□PAPP. JUUUS ABSTRACT LATIN LOUNGE King Slreet (CD KC0258) 

DSCHNAUSS. ULRICH GOODBYE Indepenctcntc (CD 1S0M68CD LP 1S0M68DLP) 
□TUOMO MY TH1NG Kudos (CO JUP019C0 LP JUP019LPI □VARIOUS SONGS FOR SUNDAY Sanctuary (CO PDSCD690) 

1ARCHITECTS RUIN United By Fafe (CD FATE001) □ BAD BRAINS BUILD A NATION Megafocce (CO MECA1W8 LP MEGA1049LP) □ BLACK STR08E BURN YOUR mi CHURCH Playkxider (CO PLAYR23C0 LP PLAYR23LP) □BOTCH UNiFYING THEMES REDUX Garden 01 Exile (LP GOEU) □BURST ORIGtVPREY ON UFE Gsrdcn Of Exile (LP G0E6) □OONKIN, DYLAN F000 FOR THOUGHTLESSNESS Wail Of Sound (CD V'/0SO05CD) □ ECTOCRAM FLUFF ON A FARAWAY HILL Klangbad (CD KLANGBAD34) □ ENEMY CROUND IN MEMORY OF THEM ALL Gangslyle (CO GSR053) 

□GREENLEAF THE NEW NOPJML Snuil Slone(CD SS074) 
□ JOE SH1THEAD KOTHLEY BAND OF REBELS Snddcn Dcalh (CO S0R0074) □ JUNIOR VARSITY CINEMATOGRAPHIC Victory (CO VR346) □ LERCHE, SONDRE PHAN70M PUNCH GrwJard (CD C0GR0N63 DN 0AGR063) □LUHIDEE UNEXPECTED T'/T (CD TV2900?) □ NO MEANS NO SMALL PARTS 1S0LAÎED & DESTROYED Wrong (CO WRONG34CO) □PEPE DELUXE SfttRE TIME MACHINE CalstaHs(CO RIDCD017) □ PIERCE THE EVIL A FLAIR FOR THE OP.AMATIC Equal Vision (CD EVRI32J O POHYS TURN THE UCHTS OUT Malador (LP OLE 7351) 

□SICH HANGMAffS HYMN Osmose Pnxl'Xbons (CD 0PCD1%) 

□VARIOUS RAKENHELLS REVaS Paie Blœ (CO PB003C0 DN PBCOÎ) □VARIOUSWALK TALL KICK ASS Utile Lcague (CD HCD008) H VOICES, THE SOUND OF YOUtJG AMERICA My Kunq Fu (CO MYKUNGFU20) □ WIHKSJHE BIRIHDAY PASIV Ad* (CD ACHE0Î2) Q ZERO HEMTAKTY (NVIl E VOU» SOUL Gjngsblt (CO 050058 

SOUNDTRACK 

HHOMESICK JAMES SHAKE VOUR HONEY HAKER SPVIC0SPV49782) □ (RIE TIPPA TALK IDE 1RUTH GreenstoK (CD LOCOOOl) □PALACia ARDY KE1M0UN Muta (CO (NT 3(712)  -, ISPACE Greauleeves (CO GREICD3011J> GREL301I 

IRY (WIER SIIVSICD SILCOOT) 

l^.JDZTHETHIRDHANDXL ReconJings ICO XLCO 263) QSMOOVE GRAVY; REM1XES AND BASITIES Acid 1m (CD AJXCDI92) □ SOUL OF MAN RE-UCKEO TKE BESI OF Hngalicldn M fLRlOTS) Ej—pEAtun BUTTER WOlf PRESENTS CHROME CH1LDREN 2 

CATALOGUE & REISSUES 
OSE & HIS GIRLS Sanctuary (CO P0SC0677) - . w   iOI Exile {LPG0E9) Rock/Pop □ ARMSTRONG, LOUIS 1954-56 ClASSIC STUDIO & LIVE PER 

Rock/Pop Q DR STRANGELY STRANGE HALCYON DAYS Hux P MOR □ EYE WITNESS EYE WTTNESS/MESSIAH COMPU R«WPcp □EYEFEARAWORLD FULLOF GREY Oockyard (CO Rock/Pcp □ FIVE DAY WEEK STRAW PEOPLEJHE F1VE DAY Rock/Pop Cherry Red (C0RETR0812) 

RockyPop Q CORKY'S ZYGOric MYNCÎ PATIO Sanctuary (CO Ch RockyPop Q CORKY'S ZYGOTIC MYNCI GORKYS ZYGOTIC fJYf- 
□CREEN, PETER SUPERNATURAL Siupper (CO SMt 

.0 
VIE >■ [ It I , , I lit 1 ; 

J -Q JAN1 DEAN RIOE THE WILD SURF AND FOIX N ROLL Boal Goœ On (CD BC0CD636) 

□ 1AWRI 
C] LEWIS, JERRY (EEUVE FROM AUST1N IX Nm Wbst (CD NW6I22) □UVE THE FOREVER CHANG1HG CONCERT Snappci (CO SMDCD574I □MANNE, SHEUY195446 AHdJaalCOAMSCMM) □ HAOW THE UNF0RGIV1NG SOUNDS OF Mint (CD MRD 019) □ MARTIN, N1CH0LAS LlSTENi DANCE S,ïeluarï (CD POSCD675) □ MASS CRACK OF DAWN Esupc (CD ESM153) □ MAETNEWS, JESSIE A CENTENARY CEIEBRAI ION Am) Easy (CD AMSC90n 
□ MORGAN, tEE FINEST IN JAZZ Bto (Me (CD 38612621 □ OLOnEED, SAUY ANTHOLOCV Sanclauy (CD CMOTTOll 



Albums listed thisweek: 232 Yeartodate: 5,217 Singles listed thisweek: 136 
Yeartodate: 2,923 

Records released 25.06.07 
[-J0SIBISA nCADS Beat Gocs On (00 BG0C0690) 

^^SLEY(aVlS1»IA^ALRJGHTSnapper(CDSROLLCD802rr ^ ^ HoUARTn PSOPHOS SCHOCNBFRG BERG WtBERN Zig Zag (CD ZZT070502) -, PRIVINGTDNS PAPA OOM MOW ktQWCho^RejiCD SH0UD5) 
□ VARIOUS HELLHOUHD ON MY TRAIL THE SONGS □VAR10US THE 0AIE OPPOSITION H Unr.trsjl (CD £ □WHISKEY REBELS CRi_ATE OR OIE Prison (CD PRI! 

samlayfeelini 
SMITH JIMMY FINEST IN JAZZ Bluo Note (CD 3861242) SURFARIS HIT CITY 64 AKD FUN CITY USA Beat Goos On (CD BG0CD686) SWAH BILLY ROCK ON W1TH THE RHYTHM Cfiory Red (CD RETR08M) SYMPHONY X PARAD1SE LOST SPV (CD SPV79252) TAB BENOIT/DEBBIE DAV1ES/KENNY NEAL H0MES1CK FOR THE ROAO Taaic/Oiscowr Blues CO C083454) 1TUESDAYS CHILDREN SIRANGE UGHT FROM THE EAST Cherry Red (CD CRREV209) TURNER. BIG JOE FEEUNG HAPPY Snappor (CD SR01LCD809) VAN IMMERSEEL, JOS RACHMANINOV SUITES Zig Zag (CD ZZT06U05) VARIOUS BULLE! RECORDS BLUES SPV (CD SPV49762) VARIOUS LUCKY VOU (OSH Coksseum (CD VS06822) VARIOUS 70S POP HITS REGGAE STYLE Sancluary (CD PDSC0691) VARIOUS BEST Of NORTH OF WATFORD Sancluary (CD POSCD676) ] VARIOUS IWANNA PUNK ROCK STEP FORWARO Sancluary (CD CMQC01510) ] VARIOUS REAL LIFE PERMANENT Sancluary (CD CMXBX1239) VARIOUS TROJAN SELECTA VOL 6 Trojan (CD TJJCD362) VARIOUS CLASSIC SOUNDTRACKS Snapper (CD SFILWCDOIÔX) 

MUS1C DVD POP/ROCK STINGS UGHT CAPS New Rc 

Singles ■ PENATE JACK 10M OS IDE PLATFORM Kl. (CD Xia76CD T XLS276A) 

□ATOMIZEBI PBCFtB SOT 10 Nag Nag Nag (T NNt 

□DAFEET, PETE RIS fOD REMIX loît My Dog 02" IWD0016I 
G DILLOK, CARA BLACK IS THE COIOW ^ijcnabMta 02' ACD073) G DJ AUBILETS RIOE Real Titre HT TR396026) QDJ SMALL CHANGE BSTO 6ÎS STEVIE NUGGET Ef Sslni (T M<701) 

GClACIERFUliRIVERROADI . I 

G NEW WORID AQUARIUM THEDEADBEARSEPNwagtlR* FMAQ002) C G OMEGA 3 WHAT WE WAITING FOR Tidy (12* TlCYRASTl AI G OST & KJEXTRULZS.ROBIMSricE Snack (CD SNACK001) Al G PHONIQUE CASUALTIES DosaousOR" DES71) Al QRAHIERI, MARIO VOOKA 4x4x4 (12" AxAxIO) Al QSANDYRIVEIiA&HAZEFREAKBIadvràarWiaOT) Al G SEBASTIEN SAN POINT Of NO RETURN PARI I&2 InltmaConal 0) Olgok) (IT 010010219) V/ GSUïSlAPBACKEP Cynosure (12' CYH023) c 
QSLOPE GEMINI Swiar Kollektw (12' SK149) □ STOHEBRIDCE SOS UMIV (ON Ibc) 

DVAIilOUS CR2 OASSICS • ELEORO CR2 02" 120 G VARIOUS CR2 OASSICS - DIRIY H0U3E (PART 31C 
OTHER □œ. EVA NO MEMORY OP TIME Sonar Kole» (IT SB7022) QUNKIE BURN MY SHADOW Snmnder (00 SUBROWCOS T SURROMSir SUI 

□ DATAROCK IUSEDI0OANCEWirHMYDADDYS4llwtiklCD36402212'3MO2U GOEVIES CUS GOLOOUST Eat ElocUic (IR" EE007I U FOY VANCE Bf WITH ME Rulryvrate (ON RWXCOSID) ■HOOSlERS.THEVraRRirDABOUT RAY RCA (00 88888929856) □ IKON BREAKING Kudosdr JA152) 

QNASH. KAIIFOUNOAIIONS MAto (001735509) □ N02UKA. JUSTIN MB IliERAPY MAS Oulcasto ICO 0UICD66 T 0UT66) 

□ SARCASSO TRIO ITS SOT IN HELE Boy Scail (7*0180011 □ SCOimNC FOR CIRES ITS SOT ABOUT YOU Eue (CO mmUiiut □ STIFANI, CWEN1 IN THE MORNING InlBScrço (001735560) ■ SUNSEE RUBOOWH SHUT UP1 AH DREAMING Samtoy (00 RIRADC0399) O THICKE, ROBIN LOST WITHOUT U PoW» (ON lire CD 1736885) □ SCHHAUSS, ULRICH QU1CKSAND MEMORY EP IndtpsndBlle (12* IS0H119I) ROCK □ ACTRESS HANDS MME THE SOMMER OAVS Ijfe 1s Easy (CO EIE 005COS) □ ALEXIDE1AN0 S XPANSUL WASHED OUT EP Etltmm (12* lEFTOU) ■ BON JOÏI (YOU WANT TOI MAKE A MEMORY Matury (DU Ibc) □BRICHT SPARK TAXE A LOOK AT YOUR UFE Fera (T f0RZA02) O BROWN, FINDLAY LOSING THE WIU. TO SURVIVE □ BUFFALO TOM BAO PHONE CALE New V G CHAUFFER DR1VEN AVLATOR LEATHER □CLSMiDJENlITV THE SPlŒMtCT* 81*009) □ DOUBLEDLTTCHBACKIDVOUR LOVE BlaLanl Beats (12* B607]) □ DOUGAL k CAMMER HOID ME CLOSE Essmtial PlaUncm (12* CPPO-W □ ENDOR WE LIVE IN DOORS Say DMy (7* SDDOOll □EPHEX1SPSYMBI05IS Nu EiMgytlR* NUNRGOM) □ GORGE TRIO SPUT Acte (T ACHE031) □ HAM SANDWICH CUCK CUCK BOOM Roule 109 (ON ROUOMO) 

□ MY VITiaOL A PYRRH [C VICTORY EPX(raMJe(COXMREP120) □ NEON NEON TRICK FOR TREAT LM (12* LEXIMT) G NEW YOUHG PONY CLUB (CE CREAM Islam) (OS Ibc) □ NORTH SEA RADIO ORCHESTRA THE END OF OilMES Ool 17* 00f009) 

Bob Lind Elusive Butleffly - Ttie Complété Jack Nitzsche Sessions (8ig Beat CDW1KD265) ^ {TV' Comprising 25 
: "TOr si l orchcstrated folk-rock songs ■HSHI ^ fromthcJack kSUWI* — Nitzsche- produted 1966 sessioos, this releasecontains thealbums Dont Be Concerned and Photographs Of Peelings in their entirety and adds a trio of previously unreleased démos. Lind's measured, slightly understated vocals and delicate mélodies are beautifidly served by Jack Nitzsche's arrangements, which cloak them in acoustic guitare and sweeping strings, tuming vignettes iike Mr Zéro and Cheryl s Goin' Home into mini- 
JJ Barnes/Debbie Taylor Bom Again/Comin' Down On You (Castle CMQCD1501) fourth H release in | Castle's Outta Sight Soul sériés 1 bundies together 
of1973 vintage New York sophistication. It is essentiaUy a showease for the talents of Patrick Adams, the precociously talented 23-year-old who wrote and produced both LPs. Firet up, JJ Bames' comeback album Born Again is a solid, smooth set, containing sumptuous soul such as Can't See Me Leasing You and the more uptempo Good Men Dont GrowOnTrees. Debbie Taylor's only album, Comin' Down On You, is less commercial and altogether deeper soul, with Taylor's dominant and assured vocals on tracks like Second Tb None calling to mind Millie Jackson. 
The Travelling Wilburys Vol. 1/Vol. 3 (Rhino 8122799824) A collaboration 

Dylan, Roy 
PetlL- and Jefl' Lynne, The Traveling Wilburys' good- humoured and playftil 1988 album Vol. Iwas an instant success. Shaped more by Jeff Lynne than bis bandmates, it was a hugely enjoyable romp which spawned hit singles in the form of Handle With Care and End Of The Line. Orbison died later that year, but bis colleagues reconvened in 1990 for Vol. 3, another rollicking set from which She's My Baby and Wdbury T\rist 
then, of couree, Harrison bas also died and the albums bave long since gone out of print. But they return in this excellent package 
and expanded with bonus tracks and a DVD featuring a documentary and videos. 



Singles 

Rihanna does enough to repel The White 
Stripes, in a compétitive week at the top of 
the chart, which sees the addition of five 
new entries to the Top 20 

The Officiai UK 

: j RIHANNA FEAT. JAY-Z UMBROLA c-1. . 
3 , CALVIN HABRIS THE G1RLS s^evo 4 ; CYM CLASS HEROES CUPIDS CHOKEHOLD E, tr-, 5 2 MAROON 5 MAKES ME WONDER 0» 6 3 HELLOGOODBYE HERE (IN YOUR ARMS) ft... >■ -u 7 • BEYONCE & SHAKIRA BEAUTIFUL LIAR c;.-l-j 
T: ENRIQUE IGLESIAS DO YOU KNCY/ !> REVEREND AND THE MAKERS HEAVYWEIGHT CHAMPION Of THE WORLD v./ soi 10!© THE WHITE STRIPEICKYTHUMP «; U Û KELLY ROWLAND FEAT. EVE UKE THIS 12 B T1MBALAND/FURTAD0/TIMBERLAKEG1VE ITTOME -o: 13; o SNOWPATROL SIGNAL FIRE F«;O. 14 !2 THE TWANG EITHER VWY w; «A, 15: 10 BOOTY LUV SHINE HMiM. 16! u AKÛN DONTMATTER is.sw 17 0 UNKLEJAM WHAT AM1FIGHTING FOR 18 j© TOECHEMICAL BROTHERS 0011 AGAIN 

ARMAND VAN HELDEN NYC BEAT s.:»-fe, 

nrètot selling 

THE WHITE STRIPES 11 Hlir 

ELLYROWLAND FEAT. EVE LIKE TH1S 
MUTYA BUENA REAL GIRL 
CALVIN HARRIS THE GIRLS 

8EY0NCE & SHAKIRA BEAUTIFUL LIAR 
(ELLY CLARKSON NEVER AGAIN PL M 

53œ 

BÔXËS 

WILLDO 
MYHEAD (CABLE CAR) 

r;iUM ARMAND V NYC BEAT : L- ■■ S THECHEMI EMICAL BROTHERS DOIT AGAIN © 
WM ^AT A^mGHTING FOR 

SÔÛNDÔFFREE'DOM 

TO SAVE A LIFE 

SÔNË 

li§ 
ils: 



Singles Chart 

39 M GOSSIP LISTEN UP 
40 22 ■   1 Hlb 1 
41 21 CIIKN"SliÊ^I PECT. AKON THE SWEET ESCAPE 
42 ./ MY CHEMICAL ROMANCE TEENAGERS o 
43 5 PIGEON DETECTIVES l'M NOT SORRY 
44 33 8 MA^STREET PREACHERS YOUR LOVE ALONE IS NOT ENOUGH^ w 
45 .9 2 QUEENS OF THE STONE AGE 3'S & 7'S 
46 < RUMBLE STRIPS MOTORCYCLE 
47 23 MIKA GRACE KELLY® 
48 JUSTICE DANCE 
49 CHERRY GHOST PEOPLE HELP THE PEOPLE o 
50 42 10 MARK RONSON FEAT. DANIEL MERRIWEATHER STOP ME 
51 54 41 SNOW PATROL CHASING CARS 
52 / r RICHARD GREYTAINTED LOVE 
53 TAKETHATSHINE (Stmiis) V2/EMI/BMG/S«iy ATV (Me naiyRdKwi) t«)4» 1721794 iUl 54 45 21 JUSTIN TIMBERLAKE WHAT GOES AROUND COMES AROUND, 
55 GWEN STEFANI 4 IN THE MORNING © 
56 FALL OUT BOY THNKS FR TH MMRS (Babyface) Sony AlV(Fafl Oui Boy) Mercury 1732074 (U) 57 44 18 FERGIE GLAMOROUS ^ 
58 j. 14 ALEX GAUDINO FEAT. CRYSTAL WATERS DESTINATION CALABRIA (Guadino) Unwnal/EMl (FortunattvOjnrVScarpclIJii/KoiJsch) DaM DA1A153CÛS (U) 59 ! 51 16 CHRISTINA AGUILERA CANDYMAN o 
60 à i FERGIE BIG GIRLS DONT CRY (PERSONAL) © 
61 KIMSOZZI BREAK UP (CrooK/Parmar) Wamef-Chapp&U'OeO (ThomanderTWtolran) &Aslana SUBS25C0S (U) 62 » AMY WINEHOOSE BACK TO BLACK 
63 / r JUSTIN TIMBERLAKE LOVESTONEDITHINK SHE KNOWS INTERLUDE(0 
64 CALVIN HARRIS ACCEPTABLE IN THE 80S 
65 JAMIE T SHEILA 
66 72; < ARCTIC MONKEYS FLUORESCENT ADOLESCENT © IIWCioi») EMUCC (TmCf/telit MoctonTBtnnîlI) ftmra K'IBE) 67 /Ï t PENDULUM BLOOD SUGAR/AXLE GRINDER o 
68 MICHAELBUBLEEVERYTHING (Foiter/Galica) Sony ATV (tbc) Reprise W761CD1 (GIN) 69 35 GHOSTS THE WORLD ISOUTSIDE 
70 / / NATASHA BEDINGFIELD SOULMATE © 
71 R KELLY FEAT. TI&T-PAIN l'M A FLIRT 
72 74 40 JW^UNKJNmRK^MB/ENCORE 
73 o 20 ENRIQUE IGLESIAS HERO® , , r . ^ ||iDWim 
74 o 5 THE WHITE STRIPES 7 NATION ARMY (MïW EMI/Pcppcrmint Stripe (Whitd K >LS162C0 (VTIHf) 75 I"- 2 pRENELL/aSA MARIE EXPERIENCE KEEP ON JUMPIN' 

As used by 

Essex is. of course. Any Drenm Will Do. a I99i chart- topper for Jason 

THE WHITE STRIPESICKY TH1 
ENRIQUE IGLESIAS DO YOU KNOW (PING PONG SONG) KELLY ROWLAND FEAT. EVE L1KE TH1S MUTYA BUENA REAL GIRL CALVIN HARRIS THE G1RLS 

HELLOGOODBYE HERE (IN YOUR ARMS) 
NELLY FURTADO SAY1T Rl( GWEN STEFANI FEAT. AKQN THE SWEET ESCAPE KAISER CHIEFSRUBY REVEREND AND THE MAKERS HEAVYWE1GHT CH TIMBALAND/FURTADO/TIMBERLAKE G1VE1T TO ME 
THE FRAY HOW TO SAVE A UFE TAKETHATSHINE BOOTY LUV SH1NE THE FRAY OVER MY HEAD (CABLE CAR) AKON DONT MATTER MIKA GRACE KELLY NE-YO BECAUSE OF YOU KE WHAT GOES AROUND COMES AROUND 
UNKLEJAM WHAT AM1 FIGHTIN'G FOR? 

SNOWPATROL SIGNAL RRE LEE MEAD ANY DREAM WILL DO KAISER CHIEFSEVERYTH1NG1S - SNOW PATROL CHASING CARS BOB SINCLAR/CUTEE B/DOLLARMAN SOUND OF FRt MANIC STREET PREACHERS YOUR LOVE ALONE IS NOT ENOUGH AVRIL LAVIGNE WHEN YOU'RE 60NE EDITORS SMOKERS OUTS1DE THE HOSPITAL DOQRS 

RIHANNA FEAT JAY-Z UMBRELLA 

MAX1MO PARK BOQKS FROM BOXES KELLY ROWLAND FEAT. EVE L1KE TH1S s: 4 BEYONCE & SHAKIRA BEAUTIFUL UAR 91,0 ERASURE SUNDAY GIRL mj* 10 ;0 THE HOLLOWAYS GENERATOR TVI U1 3 MUTYA BUENA REAL GIRL 4m * 8*^ 12 7 HELLOGOODBYE HERE (IN YOUR ARMS) w.vo r™ 13, 9 GYM CLASS HEROES CUPID'S CHOKEHOLD c, Rar.«. 14';0 GOSSIP LISTEN UP ^L Y^Reccrfi^ 151© RUMBLE STRIPS MOTORCYCLE f * tout 16! s CALVIN HARRIS THE GIRLS (Mu 17 3 AKON DONT MATTER 18 O JUSTICE DANCE ^«s^dBa^er 19; 6 BOB SINCLAR/CUTEE B/DOLLARMAN SOUND OF FREEDOM fcfetcd 20' » AVRIL LAVIGNE GIRLFRIEND 21jO RICHARD GREY TA1NTED LOVE ApnSo 22j 2 QUEENS OF THE STONE AGE S'S & TS to* 23i 12 TIMBALAND/FURTADO/TIMBERLAKE G1 V£ IT TO ME !r.!cr^ 24j u REVEREND & THE MAKERS HEAVYWEIGHT CHAMPION OF THE WORLD 25i 16 BOOTY LUV SH1NE 26| u KIMSOZZI BREAK UP Sutsiaw 27120 NE-YO BECAUSE OF YOU MJam 28! 19 MAROON 5 MAKES ME WONDER 29' 10 THE ZIMMERSMY GENERATION Xtfws 30, 11 CORENELL/LISA MARIE EXPERIENCE KEEP ON JUMPIN' 



Albums 

Traveling Wilburys, Bon Jovi and The Police 
dominate the top of the chart, as Hank 
Marvin and Genesis also climb, on the back 
of the Father's Day effect 

jm 

The Officiai UK 

Irr ORIGINAL CAS! RECORDING JOSEPH & THE AMAZING TECHNICOLOR. OrWWM 
■s ? BRUCE SPRINGSTEEN & SESSIONS UVE IN DUBLIN Ctebu lAfiW WHO VVHOS BETTER WHOS BEST FAteim 5 5 BOB OYIAN DONT UDOK BACK CMùim 
7 3 PINK UVE EROM WEMBLEY ARENA Ufmim 
9 Ô VARIOUS ART1STS JOHNNY CASH PTS - A CONCERT BEHIND Ev Ctats m 
11 6 JEFF BUCKLEY UVE IN CHICAGO s™ AMO IAS« 
13Ô aVIS PRESLEY TUPELOS OWN Meouss itario, a 

' 15 7 LIVE CAST RECOROING LES MISERABLES IN CONCERT «dMCotafa.»» 
17 16 PINK aOYDPULSE-20.10.94 PMI (El 
19 17 ao ZOOM-UVE BMGVtolARV) 

—- 
b .'.1 ili'J ù 1 11L' 

i8 VARIOUS TOP GEARANTHEMS EMI Vit.® . 
lo VARIOUS NME PTS THE ESSENTIAL BANDS - FESTIVAL un«nai rvoi) 
51 1 6|0 VARIOUS OVER THE RA1NB0W UCJIUI 
7112 VARIOUS 1977 - THE SPIR1T OF PUNK EMITïS^BMGlE) 
9 16 VARIOUS DAD S ANTHEMS UCIBJ) 
11 3 VARIOUS CLUBBERS GUIDE SUMMER 2007 HmUïOfSmxKU! 
13110 VARIOUS THE BEST D1SC0INTOWN u.-; :t u: 
1S|0 VARIOUS CLASS1C SCHOOL OF ROCK ii™e™i tv «il 
17jl7 VARIOUS PlAYITLOUD Umerdivnn 
I9ll3 on VARIOUS 90S ANTHEMS u^lTvm 

H 1 | VARIOUS NOW THATS WHATICALL MUS1C 66 EMI V^U'/TV 
313 ORIGINAL TV SOUNDTRACK HÎGH SCHOOL MUSICAL va 6™, 
5 5 VARIOUS BRITS HITS - THE ALBUM OF THE YEAR UMTV 
7 7 ORIGINAL TV SOUNDTRACK HANNAH MONTANA m**, 
9: 8 VARIOUS 10180S HITS ' EMIVajn 
11 16 12; 10 VARIOUS JUST GREAT SONGS EMI rete, BMC 
13,13 M lï VARIOUS PLAYITLOUD uslv VARIOUS HIP HOP CLASSICS uitrv 15165 16! 15 1714 18 18 

VARIOUS TOP GEARANTHEMS EMIvwn 
VARIOUS THE MASH IIP MIX 2007 m* tsml 

20 21) VARIOUS ElECIROHOUSE SESSIONS l VARIOUSDAVE PEARCE - DANCEANIHEMS 2007 

AVEUNG WILBURYS COLLECTION 

QUEENS OF THE STONE AGE ERA VULGARIS 

beating the first 

MUTYA BUENA REAL GIRL ® 
MARK RONSON VERSION 
NELLY FURTADO LOOSE ® 

THE PIGEON DETECTIVES WAIT FOR ME ® 

JOSH GROBAN AWAKE 

■ 



Albums Chart 

/i / é/â 
39 29 12 S1MPLY RED STAY 
40 27 40 JUSTIN TIMBEPLflKF FUTURESEX/LOVESOUNDS ® 7 ©, 
41 35 11 KINGS OF LEON BECAUSE OF THE TIMES 
42 40 6 MANIC STREET PREACHERS SEND AWAY THE TIGERS 
43 36 4 OZZY OSBOURNE BLACK RAIN 
44 0 AEROSMITH THE VERY BEST OF 
45 21 2 BRUCE SPRINGSTEEN & SESSIONS LIVE IN DUBLIN 
46 e 22 OASIS' tL|I' 1 HE CL(M 1 S® 
47 48 200 THE BEATLES SGT PEPPER'S LONELY HEARTS CLUB BAND 
48 56 13 THINLIZZY GREATEST HITS® 
49 37 19 KLAXONS MYTHS OF THE NEAR FUTURE ® 
50 41 8 TRAVIS THE BOY WITH NO NAME® 
51 58 37 THE KILLERS SAM'S TOWN ® 3 flooimteMo VW.» 1702675 II) 52 49 1, FALL OUT BOY INFIN1TY ON HI6H ® A<raiMj|tolWlte/St«nl Mf/njtv 1723786 (U) 53 42 30 AKON KONVICTED ® ^ m 
54 52 45 AMYWINEHOUSE FRANK® 
55 65 46 JAMES MORRISON UNDISCOVERED ® i Teralî/RcteoiYHwjarth/Vltjrte Pol)4or 9878240 M 56 36 7 NE-YO BECAUSE OF YOU ® Cold/HailioVKf-WKmlef M J» 1732691(01 57 43 3 JEFF BUCKLEY SO REAL - SONGS FROM 
58 55 48 PA0L0NUTINITHESESTREETS®2 
59 44 7 BOB MARLEY AND THE WAILERS EXODUS 
60 45 8 BEYONCE B'DAY 
61 46 39 SCISSOR SISTERS TA-DAH ® 4 
62 0 RAZORLIGHT RAZ0RLI6HT®i 
63 60 26 GWEN STEFANI THE SWEET ESCAPE ^ ^ 
64 m TINY DANGERS FREE SCHOOL MILK 
65 62 34 MY CHEMICAL ROMANCE THE BLACK PARADE 
66 0 96 SNOW PATROL FINAL STRAW ® 4 ®, 
67 32 3 R.KELLY DOUBLE UP 
68 © MUSE BLACK HOLES & REVELATIONS ® 2 
69 0 1= . HAEL /C® 0 
70 69 | MAXIMO PARK E PLEASURES 
71 47 RUFUS WAINWRIGHT RELEASE THE STARS Wamwhglu Gcffpti 1733588 (U) 72 ALFIE BOE ONWARD 
73 dio ELTON JOHN ROCKET MAN - THE DEFINITIVE HITS © p^TE^^nas/BoWanow Menaty 1726850 (U) 74 6 9 RUSSE1L WflTSON THAT'S LIFE ® 
75 Cjio FEE""1"1 l '7   

Time. Tt debuted 

instrumental spin on Whilc My 
Weeps and Tlîe 

highest chartinc oflBBIÔ alBums since 1969; The 6£- 

a|THE WHITE STR1PESICKY THUMP ï]©| MftXlMO PARK BOOKS FROM BOXES T| Ql THE HQUOWAYS GEMERATOR 4l©[ GOSSIP LISTEN UP 5 3 : REVEREND & THE MflKERSHEA'/YWEIGHTCHAMPiOHOF THE WORLD -i;- l | BOB S1NCLAR/CUTEE B/DOLURMAN SOUND OFFRE ' | 2 | CORENEU/USfl MARIE EX1 11 5 [ ARMAND VAN HEIDEN NYC BEAT ilgîll PENDULUM BUOOD SUGAR/AXLE GRIMPER 

il DIZZEERASCAL MATHS 4 ENGLISH i I ARCTIC MONKEYS FAV0UR1TE WORST N1GHTMARE 
i [ MAXIMO PARK PUR EARTHLY PLEASURES |®| ORBITALL1VEATGLASTPN'BJRY r GOSSIP STANDING IN THE WAV OF RY HARDER - THE GREATEST HITS 

9 j 4 | WIIEYPLAYT1ME1SOVER 

2 [Q QUEENS QF THE STONE AGE ERA VULGARIS 3 1 2 |UNI(1N PARK MINUTES TOMIDNIGHT 
I [MUSEBLACKHOLES&REVEUTIONS 6103 AEROSM1TH THE VERY BEST OF 

| DREAM THEATER SVSTEMATIC CHAOS CE THE BLACK PARADE H THINUZZY GREATEST HITS 

E 
5 I MICHAEE BUBLE M1CHAEL BUBLE I | VARIOUS ART1STS COMEINTO THE CODE i | MICHAEE BUBLE TOTAaY BUBLE 

P,  8 ; @ NORAH JONES NOTTOO LATE î 9 I CARY MOORE CLOSE AS YOU CET 10 ; ® | NINA SIMONE SONGS TO S1NG - THE BEST OF 

I KATHERINE JENKINS LR KD 
] KATHERINE JENKINS UVING A DREAM 5 | FRON MALE VOICE CHOIR V01CES0F THE VAUEY 7 | CARRERAS/DOMINGO/PAVAROTTIWITHMEHTATHEESSENT1ALCOLLECTION 

10 8] STING SONGS FROM THE LABYRINTH 

For full specialist chart listings, visit www.musicweek.com 
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#1 ALBUM 
#1 SINGLE FOR FIVE WEEKS 
#1 AIRPLAY NATIONAL RADIO 
#1 AIRPLAY ILR RADIO 
#1 TV AIRPLAY 
#1 DOWNLOAD 
#1 RINGTONE 
#1 VIDEO DOWNLOAD 
#1 iTUNES VIDEO 
# 1 iTUNES TRACK FOR FIVE WEEKS 
#1 MUSIC WEEKURBAN 
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