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M/ V ^ Justin Nozuka 
îifêl? Début album March 07 
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Joss Stone 
New album March 07 

Ben's Brother 
Début album Spring 07 

X J. 

Seth Lakeman 
2 times Radio 2 Folk Award winner 
New album Summer 07 

KT Tunstall 
3.5 million albums sold 
New album Autumn 07 

Union Of Knives 
New album Winter 07/08 
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News 

MiL-iMViaay Retailers report five-fold 
sales spikes for winners 
Amy Winehouse, Take That and The Killors were yesterday (Sun- day) on couree to be the main ben- eficiaries of a post-Brits sales boom, the impact of which was already apparent as the crédits rolled on the live TV show, Both HMV and Virgin Retail's download stores reported immé- diate sales uplifts of many of the artists who performed on the night, with some artists benefiting from as much as a five-fold 

Leading the field, a HMV head of music Gary Rolfe, are Take That and Amy Wine- house, whose success h due to a mbi of strong f es and tabloid appeal. such a bi ound Amy Winehouse, which people wifl pick up on," he says.1 can see it propellingherto over li sales, particularly as there ai 
the album. She will be one of the 

Virgin Retail head of mu Rob Carapkin expected 1 Killers to benefit from their spi ed live performance. "They ca 

to benefit from a raft of sales pro- motions around the Brits. These include HMV offering 10% off albums by ail nominated artists, Virgin Retail promoting albums from Brits artists in-store and Tesco running press advertise- 
"Commercially, the Brits have become a hugely significant event, with their effect on sales of i 

Brits dominâtes column inches, 
as secrecy adds to anticipation 

Organiser committed to live format, assut 

Brits back on tr» 

off for organise" 

By Paul Williams The Brits is poised to continue as a live TV event for the foreseeable future, after triumphantly passing its biggest broadcasting test in two 

The Brits vs Match Of The PV 
The Brits"—53 

Match Of The DayP31® 

"The reality is we've 

was caused by the industry having 

"The sho Brits co-chairman Peter, "We've proved we can now do it and Tm sure it's going to stay live for a long time to corne." Jamieson, in his last Brits before stepping down as BPI exec- ' e end of this 
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ssuccessful 2007 Brits spectacle improves TV audience 
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Oasis's perfonnance at 9,55pni. Overall, it certainly was a taie of two cliannels, with BBC2's Dragon's Den averagiiitj 3.0m (share 12%) ami Chaimel FouKs Relocation, Relocation 3.4ni (share 14%). 
nal and Bolton Wanderers, which Cup Final replay, but l'm happy as screened at the same time. The FA Cup match scored an average 5.7m viewers over the same time- frame as the Brits and claimed a 24% audience show, compared to 22% for the music ceremony. "It would have been better still had it not had to compete against a 

with the rise," sa, This year's show was half-an- because hour shorter than the previous two not to I years, which may have reduced the Allen ai ofviewer fatigue, but for "With m ic. The show would have benefited rather than suffering." paulw@miisicweel:.com 

How the Brits fared in the TV ratings 

U 

The Brits' audience trend 
11.8m: Jarvis invades Jacko's stage 1 9,5m; Spice Girls open the sh 9.2m: Three gongs for Ro 8.4m: Robbi 

Average audience 
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Universal wins biggest 

share of Brits to date 
As the dust was settling on the Brit Awards last week Universal Music Group International and UK chairman and CEO Lucian Grainge was already looking to 2008, tempting fate to suggest Mika could be the big winner at next year's event Chuffed with the dominant rôle the major played in this year's awards ceremony, Grainge pointed ont, "Let's not forget that Mika has the number one single and album this week; l'm hoping he will be on the show next year." Grainge's sentiments go some way to explaining the dominance Universal Music companies 

you have to be compétitive." It is a sentiment echoed by Universal Music Opérations président and Polydor co- président David Joseph who enjoyed Polydor Brits wins with James Morrison, Take That and Nelly Furtado this year. "The market really is an open fieid at the moment and you only have to look at Domino's success to see that Strategically, we are signing artists and getting them to market quicker than anyone else," he says. "I don't like to get compiacent about 

Wednesday, with the major scooping eight ont of the 12 shortlisted awards. In a show of its growing market and repertoire strength, Universal enjoyed its biggest share of the Brits prizes yet, leaving just four shortlisted category awards - best British group, best British album, international maie and British live act - to its competitors while Big Brotheris Oasis took the ontstandmg contribution award. The results echoed Universal's 2005 triumph when it also won eight awards - including three for Scissor Sisters - but witli additional catégories such as the pop act award and best urban act still included at the time, it was not guite as sweeping a victory. Universal accounted for some 30% of the albums soid in the UK and around one-third of singles sales in 2006. Radio One's head of music George Ergatoudis says the major's success last week merely reflects this market position. "They [Universal] offer new artists attractive conditions and, of course, they pursue the right acts in the first place. The music business is exactly that, a business, and whether anyone likes it or not, the rules are real: 

have achieved." Mercury supplicd three of Universal's other wins, via The Killers and Orson, and Island two 
We are signing artists 
and getting them 
to market quicker 
than anyone else David Joseph, Polydor 
(Amy Winehouse and The Fratellis) with Island président Nick Gatfield noting, "The success is a 
company is making in A&R and in domcstic talent If I was an artist manager ont there now looking at which label was going to sign my artist l'd find it very hard to go anywhere else." In a show of strength for the 
claimed the second highest awards tally of the night with two wins for Arctic Monkeys. Alongside a link with Oasis - whose repertoire is owned by Sony BMG and licensed ta Big Brother for the UK - Sony BMG picked up a prize through Justin Timberlake, while Warner's only win came through Muse. 

The Killers: Universal acts picked up eight ot the 13 Brit Awards on offer 
24,02-07 MUS1CWEEK 3 
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Fight against piracy 

receives ESm boost 
Trading Standards officers and other Ul< enforcement agencies are to win an additional £5m in the battle to fight music pirates and other IP criminals. The extra money cornes via recommendations in the Gowers Review which, while last year 
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Making It In America; part two 
:o crack the notoriously difficult US market, MW looks at l0W 2007 could be a pivotai year for British music 
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Featuresare edited by Christopher Barrett 

The classical market has faced the same challenges as any other in recent years, but, writes 
Andrew Stewart, one of music's more traditional genres is finding its feet in the digital world 

Classical tackles the 

Iheory of évolution 
Darwinian theorists once looked to classical record fans for proof positive of the evolutionary processes. Those who clamoured for dassics on dise readily hought in to the tempting technologi- cal advances of electric recordings, "full frequency range" albums, stereo LPs, the digital compact dise and SACD, inspiringboffins to strive towards sonic perfection for almost a century. The iPod génération, measured by the yardstick of recent market figures, has bucked the progressive trend, deciding that lo-fi MP3 downloads of Bach, Beethoven and beyond axe worth their money. Sound quality remains an issue for providers and potential consumers of download classics. Yet increased public demand for paid-for, download- able classical tracks has lately attracted serious attention from major labels, a host of independ- ents and e-tailers in search of new business. Universal Classics and Jazz UK unveiled its own dedicated online download store last month, launching with around 8,000 CDs' worth of music and offering WMA files at 320k while working towards the delivery of WAV files. Mean- while, EMI Classics and Sony BMG Classics are preparing to follow suit later tliis year, following on from the user-friendly download store estab- lished by Warner Classics last spring. Avie Records, LSO Live and Chandos are among the download standard-bearers for UK-based classi- cal indies hoping to capture a slice of burgeoning online niches, with Harmonia Mundi and Naxos also moving aggressively into download territory. In addition to her company's site providing exclusive online content, Universal Classics and Jazz new média manager Clare Nash explains that :o.uk offers other lures to tempt 

classical devotees, including Gramophone and consumer reviews. "We're getting 25,000 unique visitors a week, which means we're off to a fantas- tic start." The UCT new média team is currently brokering partnerships with independent labels, propelled by negotiations at Midem. "We have six or seven indies on board already, ranging from ones with 100 albums to others with over 2,000 titles. Other labels are keen to distribute their albums through the store. We want to be a site for everybody. Ultimately, we want. to provide con- sumers with an all-singing, all-dancing site." International download interest in Yo-Yo Ma's latest album, an eclectic mix of tracks recorded between 1978 and last year, offers a con pelling case for the future of online classi- cal sales. The cellist's Appassionato dise attracted 57% of initial sales through iTunes in the United States, with the balance restored in favour of high Street and mail-order purT chases by the end of week tliree of release. Sony BMG International A&R vice-president Chris Craker suggests that the album's retail pattern offers considérable encouragement to the entire classical business, especial- ly the major labels. "That statistic on a very healthy ship figure," he recalls. "I think the download percentage breakdown 

ic magazines, according with a few specialist m to Chris Craker, are over. Although Craker believes that targeting classi- cal download markets deraands fresh thinldng, he adds that running advertising promos for Ma's album on the iTunes pop homepage falls reassur- ingly short of rocket science. "It's inévitable that, in time, the UK classical market will replicate what has happened in the States with Appassion- ato and other key releases. I think we'U see vora- cious downloaders rushing to devour new titles while physical sales continue as a longer hum." Universal Classics and Jazz head of classics Mark Wilkinson agréés that classical downloads are set to soar in 2007- Internet sales and marketing matter to Wilkinson. However, he remains convinced that UCJ's enduring success as UK market leaders will continue | to dépend on its attention to 
s the quality of artist signings I and of the selling propositions attached to them. "The deliv- ety of physical product instore or by online mail order remains - /y vital to UCJ's business," he 

BbW- says- Wilkinson also ^ points to the tidal ; of high Street 

album in the initial week of release. Of course, Yo-Yo has a very high profile in the States. But those down- load sales also reflect our very strong paign with iTunes. It's about attending to marketing with new vigour for this particular area and addressing 

• / m 



retail interest that broke following the release last autumn of Voices Of The Valley, Fron Maie Voice Choir's début album. The dise has so far exceed- ed its projected 100,000-strong sales figure by 380,000 units. "Creativity is at the heart of what we do, but there's room to broaden our scope in order to stand out in an overcrowded marketplace," says Wilkinson. "Whatever you have to say, you must find ways of saying it differently. The public will vote \vith their wallets if you stand still." Standing still is not an option for staff at EMI Classics. The major label is midway through a restructuring of its marketing department, which sees the departure of Théo Lapp, vice-president, international marketing and A&R, at the month's end, and the ongoing revision of reporting lines. Costa Pilavachi, recently-installed président of EMI Classics, admits that the décision to end the widely admired Lapp's contract was not an easy one. °It was necessary for me to lighten our man- agement structure and make it more flexible," he explains. "1 want the core of the marketing department to be divided in two, with one half overseeing product création and the other con- cemed with international marketing and dealing with individual territories." Pilavachi is determined to strengthen the mar- keting of EMI Classics' digital downloads. "It's going to be lean and mean, but veiy flexible," he says. "As we enter the digital era, it's not just about marketing new releases; it's also about how we handle deep catalogue. I want these areas to work together. This is about renewal of an already well- run company. Any organisation needs to evolve, change and adapt. The priorities are différent today to what they were five years ago. I think our new structure will reflect our renewed priorities." When it cornes to the challenges of the down- load market, Pilavachi places development of the :r base high on his list. He stresses the 

lA/ill see i/oracious downloaders 
msliingto 
devour new m- titleswlnle 
physical sales continue as 
a longer Inirn 

importance in this case of partnerships and co- opération with existing digital e-tailers. "We have very good relationships with the main digital serv- ice providers," he observes. There are hundreds of digital service providers who are effectively replacing those high street record dealers no longer in business. Obviously, we'll ail feel better when the growth of digital exceeds the décliné of physical product, and we're ail working to that day. I feel confident that it's not that far away." Back at Sony BMG, Chris Craker admits that it has been quiet on the release front since the label's US chief executives were axed last November. He points to a major corporate restructuring at inter- national and UK levels, including the imminent relocation of Son/s legendaiy Masterworks A&R department from New York to London. "It's true that Sony BMG has been rather quiet over the last 12 months, but we have a reinvigorated mission to go fonvard with new projects," Craker explains. 

Fewer new albums will fit a revised marketing strategy driven by "event" titles from the likes of vétéran pianist Murray Perahia and albums by a small nuraber of new signings. While download classical business is likely to concentrate executive minds this year, wider con- cems about the relationship between A&R and marketing remain in sharp focus. The upward rise of a new breed of core classical artists, from singers Anna Netrebko and Juan Diego Florez to violinist Nicola Benedetti and trumpeter Alison Balsom, has proved that crossover is not the only path leading the majors to chart-topping sales. Deutsche Grammophon's Grammy award-win- ning executive producer Christopher Aider says that he is heartened by public interest in exciting classical artists. "One has to help the public make a choice in ail fields today," he observes. "The demise of the local record store means people do not readily have access to the advice of an informed retailer, so packaging is so important in gaining the public's attention. Attractive packag- ing is not more important than talent, but it helps convert the undecided, I would say. If you're unmoved by a performer, then that's the end of the artist for you. We remain totally committed to quality here but are fiilly aware that image can help gain an audience." Aider, who is set to exchange 30 years at Deutsche Grammophon for life as a freelance pro- ducer in April, says that the labels strategy of developing high-profile artists is matched by a corresponding development of consumer trust In short, it offers room to introduce rarely-heard repertoire to a large audience. "I don't accept the argument that people who listen to crossover move on to classical music, but we do see young people being attracted to mainstream classical releases from Lang Lang and Yundi Li. There are still high quality artists out there that large num- bers of people want to hear." 

The future looks good: the best of classical's emerging young talent 
Young British classical artists • » -b-hct——  . ammin rhnca V Emightennient. We plan t< Young British classical artists are among those setting major label A&R agendas where mainstream repertoire traditionally rules. The point is well made by the rise of Kate Royal, who signed an exclusive contract with EMI Classics last October and has since set down her début album for the company's full-price label. The 27-year-old Londoner, a strong favourite for this year's Classical Brit young artist award, addressed a new audience as soprano soloist in Paul McCartney's choral work Ecce Cor Meum. Royal's strikîngly attractive voice and equally alluring appearance have also caught the attention of casting directors and orchestra managers Worldwide, presenting her with acclaimed débuts at Glyndebourne Festival and with Simon Rattle's Berlin Philharmonie Orchestra. 

Class acte EMI Classics arts Kate Royal (Icft) and Natasha Marsh have been maklng slgnlflcant i 
so much to offer," says EMI Classics président Costa Pilavachi. "Her album présents a kaléidoscope of what she do and offers a chance for 

 - satisfying than getting an artist away and / aetimg an artist away and ....en it cornes to presenting getting product to perform Natasha are excitinn si 
aZ"v"À\ \ J, 00 anfl olte,'s a chance f01" in mainstream or cross Roya s début dise spans an people to discover every aspect repertoire, UCJ's Mark pressive reoerto re ranoe. nf d„,„i cn-v   "^J^iviarK impressive repertoire extendlng from works by Mozart and Mendelssohn to the music of Debussy, Stravinsky and Orff. "The public is always happy to discover a new artist who has 

of Kate Royal. She's a super- sophisticated performer. I would say she's the first English soprano for many years with this kind of promise, who offers the complété package, l'm sure she will be very well 

— u ,u would perform." 
Wilkinson says that judging the Welsh s o p ra n o E M n M a na h a Thomas, an early musfc expert, 

Enlightenment. We pian to relaunch the Heliodor label as an early music line with this title. Elin is a very exciting prospect for us." Youth is in the ascendant at EMI Classics UK, where director Thomas Kaurich is pleased to be marketing Alfie Boe and Natasha Marsh. Both singers have proven classical track records and have shown considérable crossover promise. Boe's release on Classic FM's own label made strong lieadway in the classical chart at the end of last year, and Kaurich expects even better returns from the tenor's March 12-released album, Onward. Soprano Marsh's Craig Leon- produced début album, Amour, already has the makings of a chart-topping crossover hit for EMI Classics. "Alfie and Natasha are exciting signings 

remains key. "There's a nsn inhérent in everything we do and the financial investment involved is often frightening," he explains. "But there's 

 «cuiy inublC eX|] who has been by UCJ. "Her début solo album, for release i May, will mainly be of baroque arias with Harry Christophers us on the and the Orchestra of the Age of faig way." 

observes. "They live happily in the classical and mainstream crossover worlds, have great integrity, are out there singing opéra at Covent Garden, and can really reach out to people. i feel these two artists will put 



Release date 12th March 

atfiG boG 

onward 

A brand new album 
of uplifting songs 
featuring new 
arrangements by 
John Rutter and 
Karl Jenkins. Includes 
the timeless classics 
You'll Never WalkAlone, 
I Vow To Thee My 
Country and the 
spectacular new 
single A Living Frayer 

"Alfie Boe is a stunning 
discovery who could 
be the best ténor of his 
génération" The Observer 

Don't miss Alfie live on tour 
with the Fron Maie Voice 
Choir from 24th February 
Visit us online and sign up today to receive ail the latest news, music, video and more 
www.alfie-boe.comwww.alfieboeuk.com www.myspace.com/alfîeboe www.emiclassics.oo.uk 
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With picture & sound quality this good, there's no going back. 
More titles coming soon including; Yes Live At Montreux 2003 Santana Hymns For Peace and Deep Purple Live At Montreux 2006 

hroijvo 



Features are edited by Christoptœr Barreft 

Although some commentators say music DVD's days are numbered, 2006 was a boom year 
for the sector and, as Christopher Barrett reports, 2007 should see sales continue to rise 

A ray of light for 

music DVD market 

)espite remaining something of a niche genre in he overall DVD market, more music titles were old lïLst year than in any since the first music )VD hit the market back in 1998. With well over seven million units sold in 1006, a near 10% uplift on the prior year, the ;ategory remains a strong one for retailers and abels alike. But, with new formats and the digi- al delivery of audiovisual music material hur- ;eoning, some helieve music DVD's days are mmbered. "Ifs a niche and collectors' market, but I still bel that with the right artists and product there s a good market out there. But \yith traditional etail struggling and some retailers reviewing heir music chart, it will increasingly becorae a nore specialised market and I think that is vhere the internet and other routes to market vill thrive," says Spencer Pollard, managing lirector of fast-growing independent distributor Jberation Entertainment. However, with new catégories, such as music- ve games, sparking interest m 

music DVD, the genre being virtually unaffected by piracy and ils obvious appeal to the depend- able "£50 man" démographie, it's not surprising that retailers believe there is considérable life left in the category. "Music DVD is still a very big format for us," says Asda buying manager for music and games Duncan Cross. "It's increasingly compétitive in the marketplace, but it is a format that continues to grow in Asda so we are in it for the long haul." Virgin Retail head of music Rob Carapkin is equally enthusiastic. "We grew music DVD sales more than 10% last year and I don't see why that shouldn't continue this year as long as the new releases and campaign activity hold up," he says. But in line with other physical music formats, DVD prices are tumbling and retailers are increasingly looking to labels to provide prod- ucts brimming with added value in order to gen- erate sales and maintain a reasonable margin. "Music DVD has too long been the poor sec- ond cousin of music [albums] and I think once it gets constant focus it could be turned around," 

states HMV internet DVD buyer Rob Edwards. "Unfortunately, music DVD is still very niche, but when labels do a proper job, like the Puise DVD from Pink Floyd, and take care and put money behind a title they really seem to work, but too often they seem like an after thought." "Packaging is absolutely a focus," avers Cross. "Music DVD is not often an impulse purchase: it targets fans, people who really know what they are looking for and are prepared to pay a higher price if the packaging is attractive." Campkin adds, "Everyone talks about price déflation in the market, but I am of the opinion that if you give people a package, not just the album, but a DVD element, then fans will go out andbuythem." While packaging is key and the inclusion of a live show or héritage artists goes a long way to guaranteeing the success of a music DVD, tim- ing is also a vital factor and something that retailers believe labels should pay much doser 
"You will get an album and a tour and then 



PlayStation 3 set to give Blu-i-ay the edge over its HD rival 
Since the launch of Blu-ray and HD DVD in the UK last October, the much touted battle of the next génération video formats is yet ta resembie anything more than a PR-driven souffle, wlth the newspaper column inches dedicated to it far outnumbering units sold. But on March 23, ail that could change with the tardy arrivai on UK soi) of Sony's PlayStation 3. Initially priced at £425, the highly- anticipatcd launch of the Blu- ray compatible games console is widely expected to give the format a huge advantage. By 2010, entertainment technology consultant Understanding & Solutions predicts that the PS3 will make up 52% of the total number of hîgh-definition DVD 

"We see the emergence and launch of PS3 as belng crltical. It plays a major part of our view that Blu-ray will corne to dominate in a relatively short 

ing & Solutions managing director Jim Bottoms. But with HD DVD cnjoying self-explanatory branding and the obvious benefits of being backed by Microsoft, there remains everything to play for and the vast majority of record labels are closely watching the progress of both formats before pledging an allegiance. Having released a batch of 

high-definition video titles across both formats last year, Eagle Rock has proved to be the pioneer of music on HD video in the UK. The independent label's UK marketing manager lan Rowe says that Eagle is "completely committed to releasing titles in both formats", and confirais that it is set to issue HD DVD titles from Carlos Santana and Yes in June and re-promote its previous five Blu-ray releases 

around the launch of the PS3. While EMI is also keeping a foot in both camps with its forthcoming David Gilmour project, being released across both HD DVD and Blu-ray, Sony BMG is obviously aligned to Blu-ray and is issuing titles from John Legend, Tony Bennett and Destiny's Child, on March 26. But despite its partisan approach, Sony BMG, along with the majority of labels, is taking cautions first steps into the realm of HD video. The music business has seen a succession of formats such as DVD-Audio and SACD whimper to extinction and with widespread digital delivery on the horizon the industry's reticence is understandable. "In the past few years there have been two or tliree new formats, such as DualDisc and UMD, that we and a number of labels have tried and they have not really picked up. "I think everybody wants to be a bit more careful and see how the market will develop," 

says Sony BMG Visual média marketing manager Sergci Kojine. Meanwhile, as retailers gear up for the release of the PS3 they remain largely unconvinced by music labels' plans for both Blu-ray and HD DVD. "As far as we are concerned, at présent, music suppliers do not have any set releases for Blu-ray. They have plans for them, but whether they will actually be out in time for the PS3 launch is not clear," says Virgin Retail head of music Rob Campkin, "It's yet another format, that with ail due respect, they have not got their head around. Because it's a Visual format, it doesn't seem to be a priority," says HMV internet DVD buyer Rob Edwards. "But if any music supplier approaches us with an opportunity on Blu-ray we would certainiy look at it and grab it with both hands. We expect to have a similar opportunity with Blu-ray as we did when music DVD first started." 

BOB DYLAN PONT 
WM 

I 

sixth months later along cornes a DVD, which doesn't benefit from any of the initial exposure," says Edwards. The HMV buyer is not alone in believing that the simultaneous releases of an album and DVD greatly benefits the latter's sales. By some way the biggest selling music DVD of 2006 was Take That - The Ultimate Tour. Released alongside the vétéran boy band's Beautiful World album, the DVD went on to sell 199,000 units, 45,000 more than it's closest rival, Pink Floyd's Puise. Sergei Kojine, visual média marketing manag- er at Sony BMG, agréés with the retailers' com- ments, but says that it is not always possible to deliver such an all-encompassing campaign. "Unfortunately they are right," says Kojine. "But we do try. For example, in March there is the Dolly Parton UK tour and we have put together an integrated campaign across the board. Among other things, we are doing a new best of compila- tion, re-releasing scveral CD catalogue items and issuing two new DVDs. Also Bob Dylan will be touring in April and we have a spectacular new DVD scheduled to coïncide with the tour." Timing is crucial on DVD; we leamt long ago that releasing titles in isolation, or once an album campaign is finished, achieves very little," agréés EMI director of audiovisuel Stefan Demetriou, who has coordinated the release of the forthcom- ing Corinne Bailey Rae DVD to coincide with her live dates, new album and the awards season. 

"The key is to make any DVD or audiovisuel pro- gramme an intégral part of the overall artist plot and ensure they are as involved as if it were a new studio album," continues Demetriou. Production schedules, authoring and post production are ail significant factors in the évo- lution of a music DVD, meaning that the effec- tive timing of a release requires considérable planning. But, despite the challenges involved in successfully planning the release of a DVD, the fact that the vast majority of artists have estab- lished fan bases to target makes the marketing process comparatively simple. "You know there are dedicated fan bases already established, album sales you can work with and areas where the acts are particularly popular, al] of which allows you to concentrate your marketing and sales efforts," says Pollard. "When you project on a music DVD you should be able to accurately predict sales. It's a safe business, but I wouldn't say that music DVD alone is ever going to get anyone very rich." With that in mind, independent labels and majors alike are increasingly looking at new delivery methods to maximise their audiovisuel music archives with many successfully exploit- ing TV and digital rights. The rapid rise of YouTube has enabled mil- lions of users to access footage of their favourite artists for free at the dick of a mouse. Whether it is a new single or vintage classic, the public's 

Music DVD hastoo long been the 
poorsecond cousin of music 
[albums] and I think once itgets 
constant focus it could be tumed around 

consumption of music-based audiovisuel maté- riel has changed dramatically. But following a plethora of deals, such as EMTs recent ad-sup- ported video streaming agreement with AOL and several majors' ad-share deal with YouTube, record labels are swiftly capitalising on the new 
"YouTube is just another, quite expansive, music channel," says Campkin who believes that the comparatively poor quality of the clips avail- able encourages viewers to "buy elsewhere". "New générations are becoming ever more visually aware and the passive audiences of the early days of music télévision have gone forever," says Demetriou. "This can only be a good thing as people respond to créative and challenging audiovisual material like never before." With consumers increasingly demanding interactivity. so DVD authoring houses are working hard to maintain the appeal of music DVDs. London-based post-production special- ist The Pavement is now offering its clients a new feature that blends DVD content with updateable, real-time internet content. The technology allows a DVD to be played in a cus- tomised DVD browser where it can link to a video clip from one website, flash animation from another and text from yet another website. The new feature could help generate sales by providing exclusive content that can be unlocked" while playing the DVD. The Pavement believes the technology is more closely suited to music DVD than any other genre and has begun to demo the System to music rideo j rectors and product managers. "It's a complete- y new, fantastic way to truly connect artists with eir tans and deliver top-qualily audiovisual content by making the best of both DVD and the internets strongest features," says The Pavement co-founder Kristen O'Sullivan. 

„ time being then, with strong retail bo":— and new technologies helping to looks ii t
PrOSpe0te of the formilt- music DVD 
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••• Hon't miss out 

i Week to go! 

Last few places remaining... 

Register now! 

America remains the one international territory that 
almost every artist and music company dreams of cracking. 
And with ail the changes sweeping the industry, tt is more 
important than ever to find new avenues into the largest 
market in the world. 
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Tuesday 27 February 2007 
Rich Mix Cultural Foundation 
35-47 Bethnal Green Road, London El 6LA 
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mmm mba 

Programme 
g.îoam THE SIZE OFTHE PRIZE 
Thls session will set up the day by providing an overview of the US 
market, with ail the latest farts and figures, and the U K arts who done wellthepastyear. 
9.45am FROM DEALTO RETAIL: 
gettlng started in the US -> Peter Gordon (Thirsty Ear/Worldwide Indépendant 
Network), David Massey (Daylight Entertainment), Patrick Moxey (Ultra Records), Jay Ouatrini (Davenport 
Lyons) 
This session will address the key question: how do you take your 
music to a US audience? Do you need a major, or can indies do a better job for you? Doyouneeda US-based manager? How do you find an agent? 
Is physical distribution the answer? Or will a digital deal suffice? 
io.3oam CASE STUDY; Corinne 
Bailey Rae Mike Allen (EMI UK), Kevin Brown (EMi UK), Miller Williams (Global Talent Publishing) 

ii.ooam REFRESHMENT BREAK 
n.3oam IT'S CACA: the mysteries of American radio Lee Abrams (XM Satellite Radio), Clive Dickens (Absolute Radio), Neil Lasher (EMI Music Publishing), Larry Rosin (Edison Media Research) 
This session will provide an overview of the changes that have been sweeping the US radio sertor, and their impart on anyone looking to raise their profile in the US. How important is radio for new arts today? Which formats are on the rise/in décliné? What is the impart 
of satellite. And, fundamentally, who are the programmers that UK artists needtoknow? 
I2.i5pm CASE STUDY; Imogen Heap Imogen Heap (artist), Mark Wood 
(Radius Music) 
i2.45pm LUNCH 
i-45Prii TAKING THE SCENIC ROUTE: 
alternative pathways into the 

média Simon Banks (SB Management/ KTTunstall), Imogen Heap, Jeff McClusky (Jeff McClusky Assodates), Zak Biddu (UKNY Music/Lady Sovereign), Nick Robinson (BMI) There is much more to média exposure than radio, with adverts, primetime TV shows such as Gray's Anatomy, not to mention tastemaker blogs ail offering alternative routes to raise profile. But how do you get your artists featured on these new channels long before radio picks you up? And how do you do it without major label muscle? 
2.3opm CASE STUDY: Franz Ferdinand Ceme Canning (Supervision Management), Mirelle Davis (Wind Up Bird) 

Nick Detnon (Belly Of The Beast/ 
Dizzee Rascal), Marty Diamond (Little Big Man), Una Johnston (SxSW) This session will examine how healthy the US live market is, asking how younger UK arts (or even héritage arts) can arrange successful tours. 

Which are the key markets to play? Howdoyouhookupwith an agent? 
And, when it cornes to the crunch, how can arts help fund their tour? 
3.45pm REFRESHMENT BREAK 
4.iopm ONE ON ONE WITH JONATHAN DANIEL Jonathan Daniel (Crush Music Media Management/Fall Out Boy, Panic! atThe Disco) 
4-45pm AN AMERICAN JURY: running the rule over the next big things In a spin on the traditional demo jury,a sélection of our US guests will bring the curtain down on the day by listening to selected tracks by British arts with big hopes in the US and offer some genuinely practical suggestions on howthey can make it 

Finishing at 5.3opm Join us at the end of the day for drinks and a further opportunity to network with ail the speakers and delegates 

To register for this conférence contact Imelda Bamford: 
lmelda@musicweeT(.com or 020 7921 8300 
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Electrifying and live - the Brits returns to form, but UK artists still have \M)H< to do in the US 
Why us Brite cant gel camed away 

The return of the Brits last week as a live TV spectac- ular can only be regarded as something of a triumph. But it also suggests that, had the industry been bolder and more daring, it could have made this blindingly- obvious move manyyears ago. A few niggles aside, this year's ceremony at Earls Court was one of the best Brits I have seen. Russejl Brand provided that rare qualitv of being a hdst who is in total control, in possession of a ready wit and who knows jusfhow far to push the bound- aries. In addition, many of the live performances were electrifying and the winners were largely justified, albeit a bit unhealthily biased towards one company. But what really made it was the fact the show was totally live. That added an extra buzz to the room, the knowledge that whatever passed in front of your eyes would, in seconds, be seen by millions of viewers around the UK. What a shame that same buzz could- n't have been présent over recent years. While it was prudent to have initially switched to a pre-recorded event in the painftil aftermath of Fox- Fleetwoodgate, waiting so long to retum to a live set- ting can only really be explained by over-caution and a lack of courage and conviction. 

With memories naturally refreshed of the 1989 fiasco last week, it may appear odd to say it, but one criticism of this year's show was that it was perhaps a 
little too slick. For ail the ceremony's faultless présen- tation, it felt it needed a spécial moment to lift it above the norm. Jarvis and Jacko incidents only happen by chance, of course, but the re-introduction, say, of the one-night-only duets that used to characterise the 
Brits or an "off-message" perfonnance, such as the reformed Police at the Grammys a few days earlier, could provide a talking point. While the UK music industry and event organiser the BPI should be rightly proud of how this year's Brits tumed ont, the Grammys the previous Sunday must rank as one of the most disappointing from a British perspective in a very long time, given the num- ber of nominations gathered. It offers a reminder that, despite UK talent compet- ing more effectively across the pond than for many years, America firmly remains a market where domes- tic artists raie - making up 93% of sales, according to most recent IFPI figures. The homegrown-dominated Grammys provides some much-needed perspective. We Brits should not get too carried away. 

Monkey business 
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That said, the Univei-sal party was bizarre as they "grow up". The band their international assault Thev pretty hot toc. Despite a pledrora of were said to have demanded that ail became the first AusSan band 
ad teng shui apparently 
fromthtlsl'ofwight6 ■a 

^ ^ ""d her MySpace ' 

Up To Dry 

& tl^fuTertries on Dooli^ 16 MUSICWEEK 24.02.07 



Ml 

m l 

ii. 
10 o ^ S 

::2 

ê 

ê 

Hf r f r 

i iCIÎiiï 
51 

S 



o 

C\J 

o 

C\J 

M 

S» 

m 

-5'" 

: in 

1 s - ë 
1 § 

rc 
£ 3 

O 

O 

a 



I î I 
il 

t 11 
y 

pi 

au m 

» i iiJlilliiil il II 

1 

il 

i|ï5ïiij iiiJS 

i ■ 

IJ y ilsliisi ss-IIËI 

t i1 ïlj 
1 

|ii 

i iii 

is Isl 

M 



S S ES S S K S 8 ts K 3 S S _ « S G S G C e S 

S 

o 
$ 

SL 
< rô" 
g 

O) ~ = 



[SMS 

Forum is odited by Jim 

Putting on the BHts - how to 

itage music's biggest party 
There are requests. 
Amy Winehouse wants 
10 kosher meals sealed 
and blessed by a rabbi 

we're the right side of the line 7pni. One hour left to go. The front pit llam. I walk the floor with our is looking a bit empty. We tend to fill it 
tics of Edinburgh has only just arrived. especially usher them quickly to the front 

ipm. Thank God for trainers - Earls run around maracally trymg to get Court is enormous. You end up right people in the right places, walking miles for this show. Why is it 8pra. I walk up to the back of the that whenever my walkie-talkie auditorium just as the Scissor Sist crackles into life they always want me take the stage and take a deep brc at the other end of the building? The Brit Awards 2007 have begun ses 

Stand-out 
acts, but no 
Brits "evenf 

Did the changes made to the iw-look, live 2007 Brit Awards icceed in revitalising the event? 
chard Murdoch, Radio One "The fart that it was live added a level 

^^VirginRetai, 

highpoint of the music industry calendar and have become a fanta 

away with nothing as Tm a fan, but it 
^^Ssgot 

Awards showcase back to ils lîve best 
animat-youkeep it on a tlght leash, THere WHS al WHyS this was a triumph for live music 

«rEr SSauve SSsaSs 
  If but it ^utThr^mtor 

directed S 

teprelateS 

JoersonallyTiattBijaelLBrand and «Tfindhîs so-called quips at the expense of Robbie or his political 'jokes' funny. But having said that he held things together well and will no 
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IJOBS 

OUR PROGRAMMES REACH 
HUNDREDS OF MILLIONS OF 
PEOPLE AROUNP THE WORLD 
WHAT DID YOU EXPECT? 

LAST,.lEÂR,WEJH«trrO P^PAREMORE 
THAN 250 arrFPTANCE ^PEECHES 
WHAT DID YOU EX^ÉCT? 

Producer, Music Programming Ref.721434 
London 
BBC Radio International markets BBC radio programmes to radio stations and other services around the world.We are looking for a Producer who will be responsible for identifying, clearing and packaging rock and pop : material for international commercial exploitation.You'Il be working closely : with colleagues in the BBC, liaising with artists/labels, and helping produce recordings and effective promotional material. 

| With strong relationship building skills, you'll be a key point of liaison with BBC Audio and Music and artist/label contacts for rock and pop output. You'll I preferably have production experience and an awareness of current music trends.With a demonstrable understanding of the music industry, you'll understand rights/legal issues enough to help co-ordinate dearance/payment of contributors.The rôle requires well-developed negotiation skills, and initiative and tenacity to operate in a complex environment. 
Applications to be received by 26 February. 
You can apply for this rôle by visiting bbcworldwide.com/jobs where you can also find full détails of this vacancy. If you do not have Internet access, please call 020 8433 2898. 
□BS Worldwide 

EVERY WEEK 93% OF PEOPLE IN 
THE UKTUNE INTOTHE BBC □ 

ra WHAT DID YOU EXPECT? UÈÀ 
51 

Brand Executive, Audio & Music Team 
London, c. £30,000, 12-month cc 
As part of the team promoting the BBC's audio and music brands, you'll initially focus on driving the reach and interactivity for BBC Radio 1,2 and Five Live primarily using new média. You'll also manage aspects ofTV, radio and off-air promotions for these brands. 
You'll have substantial experience in a marketing position, with experience of stratégie brand planning, managing effective multi-media campaigns, briefing agencies and evaluating effectiveness. In addition to excellent présentation and interpersonal skills, you'll be brimming with ideas to develop these brands and will demonstrate a flair for creative promotion especially using digital média. 
Applications to be received by 26 February. 
You can apply for this rôle and learn about how we do things at the BBC, by visiting bbc.co.uk/jobs If you do not have Internet access, please call 0870 333 1330. Textphone 020 8008 4300. Ceefax page 696. 

to place an advertisement 
call maria 020 7921 8315 

maria@musicweek.com 

1 IXtra is the BBC Radio station for new black music. which plays the very best i in contemporary Hip-Hop, Rn'B and Dancehall together with ail the other | relevant music genres and with a strong emphasis on live music and supporting ! new UK artists. We deliver this informed and stylish music alongside hfestyle, ! news and discussion programmes to discerning IS-24 year old music fens. 1 We are seeking highly musically motivated people to undertake a sériés of ' crucial rôles across the station. You'll have a passion for, and in-depth | knowledge of, contemporary black music. You'll also demonstrate a sound i knowledge of music radio programming, along with an understanding of the ! musical taste and urban lifestyles of the 15 to 24 year old target audience, i Fantastic organisational and administrative abilities, relevant technical expertise and great communication skills are also essential. 
Broadcast Assistant, IXtra Ref:723499 

! London Providing full support to programme producers, the Broadcast Assistant will be self-motivated, adaptable and thoroughly informed on urban cultures. 
Producer, IXtra Ref;723709 
London 
A key part of the team, you'll strive to deliver unique programming which | encapsulâtes the mood, lifestyle and musical preferences of today's j contemporary black music fan. 
Executive Producer, IXtra Ref:725599 
London Responsible for the planning and effective, efficient production of I Xtra, you'll lead and manage the programme making teams as well as generate and develop 

[ You can find out more about these vacancies by visiting www.bbc.co.uk/jobs/lxtra If you do not have Internet access, please call [ 0870 333 1330.Textphone 020 8008 4300, Ceefax page 696. 
| Applications to be received by S March. 

®tra 

seelcs the following: 
INTERNATIONAL PROMOTIONS MANAGER The successful applicant will need to liaise regularly with overseas partners on press, we , an ra 10 play, and produce international promotional reports. y will be responsible for ail aspects of artist promo trips. from travel and accommodation to budgetmg and overseeing interaew schedules. Must have 
nr»enrLVn !" h". Wr'tten communicatio" skills, as well as breathtaking organisational and time management skills. Previous promo experience essential. 
NATIONAL RADIO PLUGGER 
national' radio^This ™ f With a Pr°ven record at the world of UK nahonal r ^ ^^T with a broad range of contacts in diverse roster^musicls a m'°t 10 ^ an imPa« at radio with a 

c lovers and eager to join the expanding 
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handle Established 2004 

MUSIC COPYRIGHT 
Licensing 
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PACKAGING WANTED 
DUPLICATION Posting Records? 

STANLEY PRODUCTIONS Good o/d bshioned Service 

ROYALTIES 
SERVICES WANTED 

to place an advertisement I yk1 ^ i^l> 
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BUSINESS TO BUSINESS 

MATTHEW SWAIN 

We are Buying 
Record Labels 
and Catalog. 
Referai fees and spotters Fees also paid. for more détails 

www.musicgain.coni 
or call 0845 282 0000 

Call Tdnvgt Rat Records 

Matrix Studio Complex, SW6 
Soundproof space available as production studio or office in London's number one music destination. 

Great facilities including Café, Gym and Hi-tech meeting rooms. 
£800 p/m ail inclusive. Flexible terms. 

Contact: Kate 0207 384 6400 
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Ai (Mi, 
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Do you run courses for the music industry? 

H 

Whether you target those building their skills as they move 
up in the industry or those trying to break into the industry. 
Never has the need been stronger for staff to develop and diversify. 
Music Week has thé readers you need to reàch. . 

: Acivertise yout services to those comitted to hxovihg fôrwàrd. 

20 MUSICWE£K 24X)2j07 



Patafile 

Britain's most 
comprehensive 
charts service 

Week 07 

SINGLES NUMBERONE MIKA GRACE KELLY (Casablanca/lslaiid) A fifth straight week at number one for Mika's Grace Kelly, which is the longest- running number one since Gnarls Barkley's Crazy (number one for nine weeks last April, May and June). 
ARIST ALBUMS NUMBERONE MIKA LIFE IN CARTOON MOTION (Casablanca/Island) Valentine's Day and The Brits provided a twin impetus for album sales last week, with ail but six of the Top 40 artist albums improving their sales as a resulL One of the exceptions was Mika's Life In Cartoon Motion, which nevertheless completed an easy second week at number one on sales of 82,000 - a 242%dip,week-on-week. 
COMPILATIONS NUMBERONE VAR10US ONE LOVE (UMTV) Its sales rocketing 109% week-on-week, UMTVs One Love won the battle for sales among Valentine's Day gift givers, thanks io a welkhosen blend of hits from the likes of Take That, Snow Patrol, James MorrisonandBoyzone. 
RADIO AIRPLAY NUMBERONE KAISER CHIEFSRUBV (B Unique/Polydor) Unable to overhaul Grace Kelly on the sales chart, where it has been runner-up to Mika's hit for two weeks, Rubyeasespast its rival, toeam The Kaiser Chiefs their first number one on the airplay chart 

ALBUMS THIS WEEK Findlay Brown Seperated By The Sea (Peacefrog); The Fray How To Save A Life (Epie); Sting The Joumey And The Labyrinth (Universal Classics): Lucinda Williams West (Mercury): Yoko Ono Yes, I'mAWitch(Parlophone); FEBRUARY 26 Ciara The Evolution (RCA); Bobby Conn King For A Day (Thnll Jockey); Fantasia Fantasia (J): Kaiser Chiefs Yours Truly, Angry Mob (Polydor); Patrick Wolf The Magic Position (Polydor); Richard Swift Dressed Up For The Letdown (Polydor) MÂRCH5 Wiily Mason If The Océan Gets Rough (Virgin); Mr. Hudson And The Library Taie Of Two Cities (Mercury); Tracey Thom Oui Of The Woods (Virgin) Grindemian Grinderman (Mute); The Horrors Slrange House (Polydor) 

Valentine/ 
Brits effect 
boosts sales 
by Alan Jones With Valentine's Day and The Brit Awards both taking place last Wednesday, the albums market was given a major boost. Valentine's Day largely benefited the compilation market, with numerous themed love song sélections helping the sector to 
on-week to 759,920 sales. Meanwhile, The Brit Awards helped artist album sales to climb to 2,325,561 - a 21.4% increase over the prior week. Overaïl album sales, at 3,084,851, were up 26.9% over the previous week to their highest level of2007 and, perhaps more importantly, 4.36% up on the same week last year, when Valentine's Day and The Brits 

The improvement in the albums market couldn't prevent half a dozen of the Top 40 albums from registering déclinés, including Mika's Life In Cartoon Motion, which remains at number one despite a 24.2% dip in sales to 81,500. On a happier note, albums by artists with Brits nominations, awards and/or performances registered handsome gains, as did love songs compilations. The Brit effect triggered doubled sales for Snow Patrol's 

MARCH12 LCD Soundsystem Sound Of Sllver (EM1): Raymond Quinn My Way (RCA): Corinne Bailey Rae Live In London And New York (EMI); Beverley Knight Music City Soul (Parlophone): Simply Red Stay (Siinplyredcom): Lucie Silvas Sinking In (Mercury)  MARCH 19 Candie Payne 1 Wish (Deltasonic): Good Charlottte Good Moming Revival (Columbia); Neil Young Liye At The Massey Hall (Warner Brothers): Enter Shikari Take To The Skies (Ambush Reality)   MARCHÉ The BeesOctopus (Virgin); Ross Copperman Weicome To Reality (RCA); Jennifer Lopez Como Ama Una Mujer (RCA): Joe Joe.. Joe Who?Joe Thomas (Polydor): Elton John Rocket Man (Rocket); Money Mark Brand New Tomorrow (Island) 

m: Gossip's 2006-released Standing In Tlie Way Of Control heads for chart peak Other 

ARTIST ALBUMS Sales versus last week;+2L4% Year to date versus last year -55% MARKET SHARES Universal 570% EMI 18.8% SonyBMG 11.0% Warner 8T% 
Eyes Open (up 8-3 on a sales increase of 121.2% at 45,000); Take That's Beautiful World (16-5, 164.3%, 33,500), The Killers' Sam's Town (30-13,190.3%, 22,000), The Red Hot Chili Peppers' Stadium Arcadium (60- 
Winehouse's Frank (55-37, 114.4%, 8,500) and the Kaiser Chiefs' Employment (80-46, 170.2%, 6,500). Valentine's Day, and advertising lifted Phil Collins' Love Songs (19-7,176.3%. 33,000) and Matt Monro's From Matt With Love (39-30,133.8%, 12,000), and numerous multi- artist compilations. Oasis'spécial Brit Award for outstanding contribution to music, and their performance of a five-song set on the live telecast, resulted in a big increase in sales across their catalogue, most 

notably their Stop The Clocks compilation, which jumps 29-20 on sales up 97.6% at 15,500 On a quiet week for singles, Mika and the Kaiser Chiefs 
the more interesting records on the chart is Standing In The Way Of Control by the Gossip. Released last October on seven- inch, 12-inch, CD and download, it initially peaked at number 64 but has remained in the Top 200 ever since, thanks to positive press and word of mouth. Although il is hard to find in physical form (only 30 were sold in stores last week), it has dimbed 171-63-42-34-25-27-17 this year, with constantly increasing downloads swelling its overall sales to 32,500. Ifs set to be made available again physically next week and a Top 10 placing seems aformaility. 

COMPILATIONS Sales versus last week:+474% Year to date versus last year+11.5% MARKET SHARES Universal 4Z6% SonyBMG 23.7% 
MOS 125% 

RADIO AIRPLAY MARKET SHARES Universal 625% 

CHART SHARE Origin of singles sales (Top 75): UK: 52.0% US: 413% Other: 6.7% Origin of albums sales (Top 75): UK: 76,0% US: 24.0% Other: 0.0% 
For fuller listings, see musicweek.com 

Funeral For A Friend will release their third studio album on May 13 entitled Taies Don't Tell Tliemselves, on Atlantic. The band bave previewed one of the tracks, entitled Out Of Reacb online and bave Invited fans to post their own videos for tlie track on YonTube. The album was produced by Gil Norton (Pixies, Foo Fighters, 

SINGLES TH1SWEEK Tire Magic Numbers This Is A Song (EMI): Kelis Lil' Star (Virgin): Captain Keep An Open Mind (EMI); !!! Heart Of Hearts (Warp): Robbie Williams Shes Madonna (Chrysalis); Kaiser Chiefs Ruby (Polydor) FEBRUARY 26 The Killers ReadMy Mind (Vertigo): Justin Timberlake What Goes Around (Jive): Ail Saints Chick Fit (Parlophone); Lit Chris Figure It Out (RCA): Lucie Silvas Sinking In (Mercury); McFly Transylvania (Polydor): Gwen Stefani The Great Escape (Interscope); Take That Shine (Polydor); Joss Stone Tell Me Bout 
MARCH 5 The Rapture Pièces Of People We Love (Mercury); Christina Aguilera Candy Man (RCA): Lily Allen Sharae for You 

(Régal); John Legend PDA/Show Me (RCA); Scissor Sisters She's My Man (Polydor): Justin Timberlake What Gœs Around (RCA); Nelly Furtado Say It Right (Interscope) MARCH 12 Lucie Silvas The Same Side (Mercury): Westlife Total Eclipse Of The Heart (RCA): Pink Leave Me Alone (RCA); P. Diddy Last Night (Atlantic): Sugababes Vs Girls Aloud Walk This Way (Polydor); James Morrison Undiscovered (Polydor) MARCH 19 Lemar Tick Tock (RCA); Mutya Real Girl (Island): Jamelia No More (Parlophone); Fergie Glamorous (Polydor): Razorlight 1 CanT Stop This foeling IVe Got (Mercury); Jamelia No More (Parlophone) MARCH 26 Norah Jones tbc (Parlophone): Faithless Music Matters (Columbia); Jay-Z Hollywood (Mercury) 



Upfront 

A u 

Hats off to 

the smokers 
"He's such a versatile artist" says Dat Sound management's Matt H art. "Obviously, Shameless has quite a réputation in the Irish rapper hopes to 

build on specialist radio buM.3an^0"0 

support with a brace of punSt 
fnKthrnminn mippçpc mdie is bip hop and guitar music 

When Tlie Sun Goes Down released on April 2 and, in a play 
be rolled out, 

their early interest bas led to smoking ban campaign across 
DJs. iXtra and Tim Westwood stickers featuring the "smoke 

Radio Two begins a new chapter 

in the bookofThe Révélations 

If ICallYou On The Téléphoné 

r 

Hot Press 

Irish magazine Hot Press is marking its 30th anniversary tiiis year by targeting an increasingly global audience and new business 

apply for that tooadds Stokes. The first issue of Hot Press was published in 1977 and it has built a réputation over the years for spotting some of Ireland's strongest musical exports. Indeed, the magazine is credited with giving U2 their first média 

ms. 

-sa. 
srss sr— 

& The Libra^ Too Laie 
te Kecp Your Hands Off Deadj Bryan Ferty Tliey Times They Arc A- 

^ Ctefrom™?5'EL0'Findlay B''0Wn' Fr0"< A"d 

M 
Ferree, Pop ul'ptTd ^TstinFHeClrsh Werin"^ Album of The Month - The Hold Steady ' 
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Hot Press Top 10 1. Directoi* We Tlirive On Big Cities 
There is a depth to the 
magazine which means 
that musicians will be 
treated with respect 

6 Royseven The Aii of Insincerîty international 
SI 

(teŒ 

IESÇO 

imiOT WHS.niih 

TASTEMAKERS T1PS 
Sly& The Family Stone 
Album reissue sériés 
(Sony BMG) 

remixes here, indudine one by .. _ Eric Smax and Thomas Gold My TOR 10 which appeals to more harder DJs like Judge Jules' - but I DARREN TATE wouldn'tbesurprisedifthis Artist, DT8 Project crossed over to mainsti it works an absolute tri 
drueaddled 06 501,23 (Hetl parLiaandan |<andi) 
sSebX "KES.FASHIONEDITOR, 

w 

Atrium In Love With You 
(Positiva) 

LTS.PaStoa 

a world of 



(Ambush Reality); 
g'/j? 

é'. & X 
ALBUM Or THE WEEK Willy Mason If The Océan Gets Rough 

SIMGLE OF THE WEEK Ben Mills Beside You 

Myse"t which has been'pteylisted by Capital and daytime-listedby 

sers 
sss 

lh< Ip 
Keycuts on thislargely intimai 

!HHSs:roput SSS? =sUm ae^^SonPr 

beWnd allthat second album smee leaving Ash. A simiiar low-key offering as her mZ, 

agasss ■ 

O^OfT^Woods (Virgin 
s—srcï 

dbum.ItÏA-S'at Radio One Anarli AA2WP025CD)OU5 ' 



Airplay K Nielsen Music Control 

TV Aitplay Chart 

- FERGIE GLAM0R0ÛS ... 324 2 ■ KAISER CHIEFS RUBY 300 3 i TAKETHAT SHINE mvm 
276 4 NELLY FURTAD0 SAYIT RIGHT CE[rEK 5 FALL OUT BOY THIS AINT A SCENE IT'S AN ARMS RACE ME»™ 272 6 5 MIKA GRACE KELLY C»SAW,,Wisea» 260 7 KELIS FEAT. CEE-LO LIL STAR 253 8 RED HOT CHILI PEPPERS DESECRATION SMILE wm™ 238 9 ' THE FRAY HOW TO SAVE A LIFE 237 10 16 LILY ALLEN ALFIE 233 

» V CAMILLE JONES VS FEDDE LE GRAND THE CREEES 231 
12 » GWEN STEFANI FEAT. AKON THE SWEET ESCAPE GEFFE,, 228 
13 14 CASCADA MIRACLE Im 220 
14 m THE KILLERS READ MY MIND VER™ 219 
15 GIRLS ALOUD & SUGABABES WALK THIS WAY 216 
16 B 600D CHARLOnE KEEP YOUR HANDS OFF MY GIRL epie»! 214 
17 14 SOPHIE ELLIS-BEXTOR CATCH YOU F«CI«™ 212 
18 8 BEYONCE LISTEN mmm 207 
19 0 JUSTIN TIMBERLAKE WHAT GOES AROUND... COMES AROUND jm 190 
20 II' JUST JACK STARZ IN THEIR EYES MER™ 188 
21 22 ALL SAINTS CHICK FIT «« 181 
22 19 AKON FEAT. SNOOP DOGGIWANNA LOVE YOU 180 
23 23 MASON EXCEEDER mw* 179 
24 66 GNARLS BARKLEY GO-GO GADGET GOSPEL «m 167 
25 20 ROBBIE WILLIAMS SHE'SMADONNA wm* 164 
26 308 SCISSOR SISTERS SHE'S MY MAN w.™» 163 
26 30 WI-FI FEAT. MELANIE M BE WITHOUT YOU 163 ■ 
26 55 JOSSSTONE TELL ME'BOUT IT 163 
29 25 OMARIONICE BOX " 161 
30 10 SNOWPATROLOPEN YOUR EYES 159 
31 36 +44 WHEN YOUR HEART STOPS BEATING «« 158 
32 26 JOJO TOO LITTLE TOO LATE " 151 
33 18 2PAC FEAT. ASHANTI&TI.PAC'S LIFE ^OEH 145 
34 20 CORINNE BAILEYRAEI'DLIKETO COODCROOWIM, 144 
35 117 P. DIDDY FEAT. KEYSHIA COLE LAST NIGHT mmimm* 141 
36 29 BLOC PARTY THE PRAYER 139 
37 31 KLAXONS GOLDEN SKANS 135 
38 FREEMASONS FEAT. SIEDAH GARRETT RAIN DOWN LOVE ioako 
39 36 SIMON WEBBE MY SOUL PLEADS FOR YOU «« 132 
40 28 BOOTY LUV BOOGIE 2NITE mm'" 131 

the clip attracted support from uine specialist TV 

Tlmberlakc 
the chart at 

Actually, "cl 

34 minutes long, and more of a short film. Timberlake's passionat 
ScaHett 

was alred most firequcntly on B4 (45 timos). 

Albums Charts 

Fergie makes an impressive 
chart start, tnoving 81 places 
tosteal the top spot from 
TakeThat 
mmm 

un 



While the Kaiser Chiefs mie the chart, there 
are three number one contenders bubbling 
under, as The Killers, Gwen Stefani and 
Justin Timberlake stride into the top 10 

F 8 ! GWEN STEFANI FEAT, AKON THE SWEET ESCAPE CEFFEN 20 23 20853 [ 1 j MASON EXCEEOER DATA/BOSS 22 23 21372 3 7 I FAli OUT BOV TH1S AINT A SCENE ITS AN ARMS RACE MERCURY 22 22 20374 3 3 j^MIKA GRACE KELLY C4SABUMMS1AYD 25 22 20199 3 14 I THE FRAY HOW T0 SAVE A UFE me 17 22 19938 3 3 KLAXONS GOLDEN SKANS RISSE 25 22 18819 7 16 i GOSSIP STANDING IN THE WAY 0F C0NTR0L mxim 13 21 18565 7 12 THE KILLERS REAO MY MIND vroreo 1S 21 18230 9 sj KAISER CHIEFS RUBY BORIQUEOTÏDCR 20 20 19426 9 12 BLOC PARTY THE PRAYERmCHTO 18 20 18223 9 2 JUST JACK STARZ IN THEIR EYES MERCURY 26 20 15689 12 3 1 KEUS FEAT. CEE-LO UL STAR VIRGIN 25 19 16764 B 6 (THEVIEW SAMEJEANS 1965 » 18 15595 B 111 AKON FEAT. SN00P OOCG I WANNA LOVE YOU UNKERM H 18 13131 15 14 j SN0WPATR0L OPENYOUREYESncnou 17 15 13438 15 16 | JUSTIN TIMBERUKE WHATGOES AROUNDÏCOMESAROUNDJM 15 15 1265» 21 J0SSST0NE TELL ME BOUT ITREUSUESS SR? 15 11327 301TAKETHAT SHINE TOIYDOR 9 14 11189 211SCISSOR SISTERS SHE'S MY MAN POLYDOS 12 13 10884 19 ©1 CALVIN HARRIS ACCEPTABLE IN THE BO'SCOUIMBIA S 13 8402 21 © THEFRATELUS BABY FRATELU fAUflli 12 10744 21 21 i JUNIOR JACK DAREMEISTUPIDISCOIOETECTID 12 10139 21 261 SOPHIE aUS-BEXTOR CATCH YOU FASCiMim 12 9356 24 19 I RED HOT CHILI PEPPERS DESECRATION SMILE WARNER BROS n 9-439 24 301 NELLY FURTADO SAYIT RIGHT CEFFEN 11 914-4 26 O) RA20RLIGHT 1CANT STOP THE FEEUNGIVE GOT VERIIGO 10 10862 26 261 WI-FI FEAT. MELANIE M BE WITHOUT YOU AU AROUSB the WORUI 10 9058 26 19 KEANE A BAD DREAM ISLAND 10 8516 26 0! ARCADE FIRE KEEPTHECARRUNNINGMERCUW 10 8512 P Oj UNKLEJAM LUVYA VIRGIN 10 7443 
3 Kiekfn Uiiac Ccatrol Compsied freun d2ta gathend frwn 0000 on Sun Feb 11 to 24.00 on Sa! Feb 17 2007 

Q 1 1 H1KA GRACE KELLY CASABIANCWISIAND 2097 2210 38650 2| 3 j SNOW PATROL CHAS1NG CARS FICTION 1683 1546 24845 3 1 2 j TAKETHAT PATIENCEtoivocr 1723 1488 23582 4 i 4 | JUST JACK STARZ IN TNEIR EYES MERCURY 1387 1304 19979 5 ; 5 | THE FRATEUIS WHISTU FOR THE CHOIR FAILOUI 1300 1204 20S43 6 6 1 BOOTYLUV B00GlE2NITE«£Oi(Ami 1251 1169 19351 7 j B j KAISER CHIEFS RUBY B-URIQUE/polydor 940 1100 17636 8 i 9 | RATORUGHT AfJERICA VERTTGO 1175 i 1093 19943 9 6 |THEFEELING LOVE n WHEN YOU CALE isumo 1251 1054 19153 10i 8 j THE KOOKS SHEMOVES IN HEROWN WAY virgin 1219 i 16957 11112 RA20RL1GHT BEFOREIFALLTO PIECES VERTIGO 999 1017 16210 12 26|TAKETHAT SHINEkxvoor 623 1006 15303 B. 111 JAMES MORRISON WONDERFULWORlDpomoR 1035 966 13678 14 14 ; PINK U & UR HAND LAFACE 890 866 12586 15 i 17 i KEUS FEAT. CEE4D LIL STAR virci» 816 854 12482 16 181 NELLY FURTADO ALL0000 THINGS (COME TO AN ENO) ceffbi 735 845 14921 17,16 i THE VIEW SAMEJEANSl%5 877 838 13187 18! 101JOJO TOO UTILETOOLATE MERCURY 1061 825 12069 19 201 JUSTIN TIMBERLAKE WHAT GOES AROUND. COMES AROUND JIVE 710 795 12752 20:28 j SOPHIE ELLIS-BEXTOR CATCH YOU FASCiMnov 5M 793 
22 19 j THE ORDINARY BOYS 1LUV YOU BLjNigiî/FayDOR 733 718 7151 23 25 j RED HOT CHIU PEPPERS DESECRATION SMILE WARNER BROS 627 667 10262 24 0 THE FRAY HOW TD SAVE A LIFE ERIC 509 630 10770 25' 27 ! THE FEEUNG NEVER BE LONELY ISUUIO 561 617 10010 26 01CWEN STEFANI FEAT. AKON THE SWEET ESCAPE ceffen 497 615 9635 27 01 SCISSOR SISTERS SHE'S MY MAN HMios 248 593 7754 28 231 PINK WHOKNEWUFKE 663 593 11334 29; 221 KEANE A EAO DREAM isuw 695 537 9235 H" 24 i BEYONCE 1RREPLACEABLE couœiA Ml 571 13310 

tlie UK Radio A'r 

/& • f /// / J / 
1 2 KAISER CHIEFS RUBY ^ ^ _ 1282 17 65.46 30 
2 ! , MIKA GRACE KELLY casabimwisiano 2348 4 64.20 -17 
3 U TAKETHAT SHINE FOI>œ? 1053 62 48.88 55 
4 2 U KELIS FEAT. CEE-LO LIL STAR ma" 971 3 48J1 -16 
5 14 s THE KILLERS READ MY MIND VEST1C0 614 27. 45,14 62 
6 7 24 SOPHIE ELLIS-BEXTOR CATCH YOU 871 38 40.54 27 
7 8 CWEN STEFANI FEAT. AKON THE SWEET ESCAPE ™ 694 23 38.50 54 
8 23 j 14 JUSTIN TIMBERLAKE WHAT GOES AROUND... COMES AROUND* 882 12 37.42 69 
9 4 JUST JACK STARZ IN THEIR EYES 1440 -7 35.90 ■21 
10 8 10 6 MASON EXCEEDER 583 -38 31.66 0 

|u 20 5 7 THE FRAY HOW TO SAVE A LIFE ™ 654 24 30.80 25 
12 6 8 13 THE VIEW SAME JEANS ™ 985 r4 30.5 -26 
13 11 34 12 SNOW PATROL CHASING CARS ™n 1570 -9 2726 •8 
14 D 16 18 BOOTYLUV B00GIE2NITE 1181 -8 26,44 ■5 
15 21 5 FALL OUT BOY THIS AINT A SCENE IT'S AN ARMS RACE™ 422 -12 2567 4 
16 18 26 SNOW PATROL OPENYOUR EYES fiction 464 16 25.42 2 
17 10 10 TAKETHAT PATIENCE foiyoor 1524 -15 2537 -19 
18 12 23 KLAXONS GOLDEN SKANS 506 -28 24.92 -18 
19 42 0 SCISSOR SISTERS SHE'S MY MAN ram» 670 122 24.82 52 
20 35 0 GHOSTS STAY THE NIGHT auantic 285 45 24.23 31 
21 25 34 RAZORLIGHT AMERICA VERUCO 1109 •8 24,03 10 
22 « AKON FEAT. SNOOP DOGG I WANNA LOVE YOU u« 444 -15 23.96 ,-n 

96 0 PAOLO NUTINI NEW SHOES ara™ 222 64 2325 256 
24 26 0 CORINNE BAILEYRAEI'DLIKETO coobctove/EMI 581 7 22.64 5 
25 5 8 0 KEANE A BAD DREAM isum 615 -21 2232 -89 TopSOE nUyl iBiggc 1 increase in audience H inoeasc B Kighest Top 50 Qiniter B B^l ixrease in plays H irerease of 505 s*™. 

now surges 14-5. Some 614 spins on Music Contrai 
the track an 
than 45m last week, with 33 plays from Virgin Xtreme and 29 
Scotland leadlng 

MSP 
CD MASTERING DVD AND ECD AUTHORING VINYL MASTEI^I SECURE DIGITAL DELIVERY (WAMINET & FTP) Vin H VIDEO CONVERSIONS (ALL FORMATS) ON/OFFLINE. D| AUDIO CONVERSIONS VIDEO DUPLICATlC 

AKON FEAT. SN00P DOGGIWANNA LOVE YOU 



K Nielsen Music Control 

frplay Chart 

26 18 2 12 GOSSIP STANDING IN THE WAY OF CONTROL bto® 278 . 78 21.77 54 27 B 15 41 THE FRATELLIS WHISTLE FOR THE CHOIR 1263 •8 2L68 -15 28 » 1 27 RED HOT CHILI PEPPERS DESECRATION SMILE v»« 703 4 21.59 -11 29 2 JOSSSTONE TELL ME'BOUT IT ^ss 485 30 2L30 44 30 39 » THE KOOKS SHE MOVES IN HER OWN WAY 1067 -17 21.17 -18 31 A 16 S THE PEELING LOVE IT WHEN YOU CALE 1073 -20 20.46 3 32 32 21 BLOC PARTY THE FRAYER wlcm,A 175 -30 20.39 6 
33 41 30 33 SCISSOR SISTERS I DONT FEEL LIKE DANCIN' ro™* 798 -12 19.16 15 
34 49 16 50 NELLY FURTADO ALL GOOD THINGS (COME TO AN END) oErmi 932 13 17.62 28 
35 40 13 63 RAZORLIGHT BEFOREIFALL TO PIECES vmioo 1046 1 17J9 1 
36 37 4 45 SIMON WEBBE MY SOUL PLEADS FOR YOU 449 2 17.27 -3 
37 39 12 36 SHARAM PATT (PARTY ALL THE TIME) o™ 422 2 16.55 -4 
38 29 8 9 JOJO TOO LITTLE TOO LATE w 887 -30 16.46 -25 
39 24 4 0 JOSH GROBAN FEBRUARY SONG REPRISE 46 -26 16.07 -37 
40 43 3 61 JUNIOR JACK DARE ME (STUPIDISCO) OEEECIB 354 4 15,83 ■1 
41 55 . 0 THE MAGIC NUMBERS THIS IS A SONG mnm 280 32 15.69 26 
42 1 o THE REVELATIONS IF I CALLED YOU ON THE TELEPHONECRATVBRCER 29 93 15-24 80 
43 1M 1 0 THE FRATELLIS BABY FRATELU .su» 278 68 14.94 277 
44 135 1 0 SIMPLY RED SO NOT OVER YOU SIMPLVRE»™ 224 46 14.63 205 
45 59 1 NELLY FURTADO SAYITRIGHT «rm; 347 32 14.61 24 
46 33 20 43 BEYONCEIRREPLACEABLE «mm 599 ■13 1432 -31 
47 38 0 JACK SAVORETTI DREAMERS DE«EUS 91 17 143 ■22 
48 30 22 71 JAMES MORRISON WONDERFUL WORLD «MOR 993 -7 13.96 -43 

! 49 54 1 38 THE FEELING ROSE isu» 433 69 13.33 6 
50 « 8 20 THE ORDINARY BOYS ILUV YOU «TOYOOR 812 1 12.91 -45 

efflSË 

il 
Chasing his thira straight Top 10 iiii-ploy hit Paolo 

SCISSOR S1STERS SHE S MY MAfJ rcr.,'^ GHOSTSSTAYTHENiC 
CORINNE BAILEYRAEI'D UK£ TO coco CTO JOSSSTONETELLME BP JOSH CROBAN FEBRUARY SONG THE MAGIC NUMBERS THIS1S A SOMC hictily THE REVELATIONS IF ICALLED YOU ON THE TEliPHOHE ami vs. THE FRATELLIS BABY FRATELU imo SIMPLY RED SO NOT OVER YDU si WBFJgiM JACK SAVORETTIDREAMERS Dt / CAMILLE JONES VS FEDDE LE CRAND THE CRI R0BB1E WILLIAMS SHESMADONNA casvMUS RAZ0RL1GHT1CANT STOP THE FEEUNG1VE GOTvmico UNKLEJAMIHV YA VliftIH ARCADE FIRE KEEP THE CAR RUHN1NG l'iccav 
GIRLS ALOUD 8t SUGABABES WALK THIS WAY POl-TO» EAT. MELANIE M BE WITHOUT YDU Miw JAMES M0RR1S0N UNDISCOVERED raym 

JTAKE THATSHINE 21 SCISSOR SISTERS SHE'S MY MA 3 | SOPHIE ELUS-BEXTOR CATCH YOU 41 KAISER CH1EFS RUBV 

9| RAZORUGHT1 CANT STDP THE FEt lOj THE FRAY HOW TO SAVE A LIFE 

IKELIS FEAT. CEE-LO UL STAR | THE REVELATIONS 1F1 CALLED YDU ON.. JACK SAVORETTI ORI 
| CORINNE BA1LEY RAEID LIKE TO l| PAOLO NUTINI NEWSHl | SIMPLY RED SO NOT OVI | THE MAGIC NUMBERS THIS 1S A SONG | JUSTIN NOZUKA AFTER TONIGHT "| SIMON WEBBE MY SOUL PLEADS FOR YOU GWEN STEFANI FEAT AKON THE SWEET ESCAPE "| JOHN LEGEND POA (WE JUST DONT CARE) | DUKE SPECIAL FREEWHEEL | REGINA SPEKTOR F1DEL1TY 

OH THE RADIO 

RADIOJTWO 
Tappa Zukie gueste 
Crooked Still guest 
Ry Cooder at 60 

Cliiofs: Yours Truly. Angry Mob 
RADIO THREE 

' ' J.iM.ïi''nîiiif•' Ail the sales and airplay charts published in Music Week are atso availablc online every Sunday evening at www.musicweck.coni 
24.02.07 MUSICWEEK 27 



New releases a 

Joe Meek - Tlie EP Collection (Castle CMXBX1461), Vampires, Cowboys, Spacemen & Spooks (CMEDDM56). Tliey Were Wrongl (CMQDD1457) Heinz Just Uke Eddie - Tlie Anthology (CMEDD1460) Castle really pushes the boat 
anniversary of the death of brilliant producer Joe Meek with a plethora of releases bound to be snapped up by bis légions of admirers. The EP Collection is a fabulons little boxed set, featuring CD versions of a dozen Meek-related EPs, ail packaged in miniature reproductions of their original sleeves. Artists featured include The Tornades, John Leyton and Mike Berry. Vampires... is a 60 song, two-CD set featuring the best of Meeks atmospheric instrumentais, while They Were Wrong! crams in 62 tracks by "Joe's boys". Including recordings by Neil Christian, Freddie Starr, Michael Cox and many more, it features 38 tracks previously unavailable on CD plus 11 previously unreleased recordings. Completing the set, Just Uke Eddie takes its title from the former Tomados bassist s début hit, and includes ail 51 tracks he made with Meek between 1963 and 1966, three of them previously unreleased. 

Candies In The Rain/Leftover Wine (Edsel EDSD2001), the Good Book/Gather Me (EDSD2002), Born To Be/Affectionately Melanie (E0SS1001) l Marking 
birthdaylast week, her first six albums are   I available on CD for the first time in more than a decade, with improved Sound, bonus tracks and extensive sleevenotes. Candies In The Rain marked her move into the mainstream and includes the marathon seven-minutc Lay Down (Candies In The Rain), a glorious collision of folk and gospel, recorded with The Edwin Hawkins Singers, as well as her adaptation of A.A.Milne's charming Alexander Beetle. This was clcarly her best album but thcre's plenty of good material on the other albums too, and sales should be brisk. 

Albums 
FRONTLINE RELEASES DANCE O 4 HERO PLAY WITH THE CHANCES ftavOmis 

'PETE «IMMCV SiMted (CD 5C1U79) 

□ ED REAL 1IA9D OANŒ AWAROS Tidy ta (CD IIDVHD 01) O ELUS IS1AND SOUND IDE GOOD SEED feactfag (CD PHI 086CO LP PfG 086) QGUSGUSFOSEVERGuntjHoKCO GENGHISCD 001) □ M0HR, MAX 1RICKMASTERS REVENGt Haytesc (CD PtAVHOUSECD 33 Q MSTRKRFT THE LOOKS lîllll (C0 LGAN 2(*»M2ftUD 
□ S1UC0H SCALLY BIOROIO SiLmS; (CD SAI038C01 Q STEREOTYP KEEPIN ME Kudos (C0 GSCO 028) r □VARIOUS GLOBAL UNDERGROUND COLLECTION 001 Glotol Undewtmil ICO CUPACK ICO) V 

□ VARIOUS BUDORATTllUDE ■ U BERDADE Wagran (C0 3121573 O VARIOUS 0IN0 UENNY UVE FROM L0ND0N101 ION TFM 007V) □ VARIOUS ElECIRO WORKOUIMIXEO BY DIS0 LENNYIDJ (ON ÏÏM 008) 
□VARIOUS MIAMI 07 IN IHE H0USE InlhcHouscICO PH19C0I □ VARIOUS 10TAL WORKOUT EURO CLUB HITS IDJ (ON TFM (YMXV) O WARREH, NICK mRIS Gltllll Undtramnil 
JAZZ □ BARBARA THOMPSON NEVER SAY G000BYE lotoilioi (CD INI 3A052) □ BEASIEY, WALTER READY FOR LOVE Hat Up (00 HUC0 3U6) □ BENTYNE. CHERYl IHE B00X 0F LOVE Tdarc (C0 CD 83662) □ COBHAM, BILLY/COUN TOYINS AND BR B1C BAND MEETING 0F THE SPIRIIS Telan 
□ CURIOS HIDDEN Jaffll (C0 JEICO 07«) □irAimD,RENAT0SINltIIC033Jan(C033JAZZ15D □ OESARE, TONY KISS Telait (CD C0 83651) □ FRANZETTI, CARLOS S0NGS FOR LOYERS Ctety (CD JD 303 □ HERSca FREO PERSON AL FAVORITES Ctelry (CD SAC0 323) □JAMES, ZENA TEU. ME MORE Jamil (CD JiïCO 0643) □JOHN ETHERIDGE TRIO NORTHSTITCHEDUP Jazz Cd! (CD J1 □ KINSEY, SCOTT KINESTHEHCS IcMai (C0111134512) □LOEB, CHUCK PRESENCE Hea* Up (C0 HUCD3U7) 

□ MAUN,JESSEGUnERI»r □ MIDOlnON, MAIOOLM A BRICH 1ER BEAT M rn» Hotilï (CD FTH 033COI □ NEWVAUDEVIUr BAND WINCHESTER CAIHEORAL Oeny Red (CD REIRO 80?) □ PITNEY, CENE THE PLATIUUM C0UECI10N EMI Cataloj» (CD 3748282) a SWIFT, RICHARD DRESSED UP FOR THE 1EID0WN Pol|dor (CO1715537) □VARIOUS UNDER THE INFIUENCE US40 OMC (CD UHCDOOS) □ WWr, PATRICK THE MAGIC POSITION Polydor (CD 1704886) 
ROCK □ AMERICA SIRUTTIH OUR SWE Wenemeld (CD INAK 5507SACD) □ ARCY BAROY100% TBUG ROCK Slip One (1P SIEPPOIP174) □ EATTIECORE EVERIIIGHT Hapahi (CD NPR 206) 

□OOVIHWITHIH IHE HEIST BECIHS HERE Caslet (CD CSK104CD) □ FAST CAMELS.THE IHE MAGIC OPTICIAH lirai Teta ICO TETRA 009) □ CA1IS, ERIC THE PSYCHEMUC UNDERGROUND Mazzol (CO PRO 72232) □ CHOST IS OANCINCJHE IHEGHOSIlSDANCINCSofic Unytn (CD SUNCO111) □ OIBSON, LAURA1F YOU COI/E10 GREEI ME Husll (CD HSHOM) □GRAVES EASY NOI EASYHuililCDHSH062) □ HEll RA2AH RENAISSANCE CHILD Nalure Sont (CO NSOI28C0) □ HERM1T CRABS,THE FECI. COCO FACTOfi Mate (CO MATINEE 0631 □ BOT CROSS RISK BCVIVAL Eoull VislMl (CO EVR 7021 

□ KLEINOW, SNEAKY PETE IHESNEAKV ( 
□ OHETWOINSIEAD llMt (CO TIC® 004) □ OTWAY, JOHN EUNSEN BORNER Amazing Feel ( □0U1RACE0US CHERRY SIAV HAPPV Raintow Qmrtz (CD WTZ ™ □ PLAYIHG nElDS,THE HE110 NEW WOSLD taliited (CO Ç?1' , .yy □PSYOPUS OUR PUZZL1NG ENCOUNTERS C0NS10ERED MetalBlade (CD 3984I4M)2 COI □ REASONABIE DOUFT BUILT10 RESIST Caskel {CD GSK107CD) □SAMAE AEONICS Centiiry Media (CD 776553 □ SILOS, THE THE H1GHWAY (S A CIRCIE Bte Rose (CD BLUCO M» □ SIRENIA NINE DESUNIES AND A DCWNFALL Nudwr Blail (CD NB1757C0) □ SOUTHERN CULTURE ON THE SK1DS COUNTRVPOL1IAN FAVOURITES Vtp R« □SPIKE ITS A TREAT10 BE ALIVE Démolition (CD DEMCD140) □SUHKU.MOONGHOSÎSOFTHEGHOSrHIGHWAYCaldoVerde{COCV004) □ SUPER XX MAN VOL XT; A BETTER PLACE Hush (CO HSH 065) □ TIAMAT COMMANDMENIS Centoy Media (CO 776632) □ VARIOUS 1N0USTRIAL HITS OF THE VOS Oeopalra (CDCIP IMilCOl ■ VARIOUS 001T TOURSELF Soul Jazz (CD SJRCD153) □ VICTORY STATE K1CKBACKIHERUGAND EVERYBODY S1NG Casket (CD CSK 105CD) □ VOIBEAT ROCK THE REBd Maicot (CD M 72100) 

□TAYIOB, ons DERNinON OF A Cl □ UROYOLDSCHOOLNEV"  

URBAN □ BLACK MILKPOPULARE □ CONSEQUENCE DONT OUIT1 

CATALOGUE & REISSUES Q999NASIYTAU □AIM C01D WATER MUSIC Alic (ON ATKXOfl 003) □A1M HINTERLAND Alic ION AII0CD8 004) □AIM MEANS OF PRODUCTION Alic (ON ATICCDB 005) QANTINOWNERE LEACUE SECRET RADIO RECORDINGS Randi Ule ICO CRIDE 701 
□ BLEY, PAUL PARTNERS OWL (CO 0147302) □ BUIE, BARBARA BY POPULAfi DEMANO Clieiiy Red (CD SHOUI33) □ BUCKAR00S,THE THE BEST OF Slmdazed (CO SC11115) □ BYRDS, THE SWEETHEARIS Of THE RODEO Sundazed (LP 535) □ CAMEO NASTY UVE AND FUNKY P.Blige (CD CDSGP1053 Q CLARK, GENE WTniTHEGOSOJN BROTHERS Sundazed HP SC 11188) □ DAMNED OAMKED DAMNED DAMNED Sanctpar» (CD CMETD14531 □ DAVIS, MUES MILES DAVIS Masleztuls (CD MCUIACD18) □ DEM1UR0 BREAIH OF THE DEM1URG Miscol (CO M 721500) □ DIAMOND JOE SOUND OF MEEKSVHLE Clwiy Red (CO CRREV195) 

Pop GDONAIDSON, LOU LUSH UFE Bfue Note [CO 374342) Rock/Pop □DRHOOKHITS ANDHISÎORYEMI Calalogue (CD 3865022) Easy Uslerâxi aDPEW. UNDERCURRENT Bine Noie (CD 374362) □ CE0RC1AHS1922-1923 ReWeial (CO RTR 79003) Rodt/IMp □CRIFFIN, JOKNNY1NTR0DUCING Blue Note (CD 37421821 RocWop □HALEY, BILL ROCKINLITIIE TUNES Prestige (CD CDSGP 5056) Eas, Ustecirg aHAMPTON, UONa JUS! m Telarc (CD CO 833D) Rock/Pop □miEACE, SIEVE FOR FO NEXI AND NOI OR FMI Calalrxioc (CD COVR 2244) 

HUOOIA NUIT DES BALANÇOIRES CeaiKMd (CD CRAM122) JAWBONE JAWBONE Qicny Red (CD CRREV 195) KATATDNIA DISCOURAGED ONES Sruppzr (CD COVHEO155) KONIUIEE UNLEEM1TED OWl (CD 01473O2I 
'CIRL Cherry Red (CO CRREV 197) IDE AND JOVlêlarc (COCO 83542] MARTIN, DEAN DATE WIIH DEAN Sarduary (CD PBXCD 380) MCGRITf, JIMMY RIGHITURN ON 8LUE Teivc (CD CD 83366) ""my.HMFROM IHE HEAI OWL (CD 9824598) ON, TOM E SIMPLY MEDITATION Melro (ON ODMETR 033 ON, TOM E SOUNDS OF NATURE Mclra (ON OOMETR 038) OES NOIHING HERE IS PERTECT RUDE (CO RDR 031CD) 

(EN ITS Ali VOURS flare (CD ROYCO 248) 
E THE RICHTI0UCH Blue Nale (CO 3742202)' 



Albums listedthis week: 220 
Vear to date: 1778 Singles listed thisweek: 129 
Year to date: 895 ^ ^ ^ ^ ^ 
onToMl'^l8327 or c-mailed lo Qwen@musicweek.CDm Records released 26.02.07 
rn SAkPANtTUM OlSKULWrNT daladtc (CD GR 001C0) nsciomsT oiib iandinc flmta ilp umimom nSCIEHTlST OU0 lANDINCi 2 AufaiuK (LP UJXXLPB 017) n SHAM i9 UN nto Rjndi Ufe (CD CRIDE 66) n SHAKO, JIMMY ElUEBELL POIXA SotUioij (CD PDSCD 67! PSHWB. HORACE VOU COTTA TAU A UTUE LOVE Bte Noie (CD 374: 
□SLAUGHTIBAKDTHE 

qtjader,calsoundsou 
nvARIOUS DESTINATION NEW TORk Apace 

„ ,   ERAH10VE FOR LOVE Flare (CD ROYCD 249) ^ Q WRtTING ON THE WAU. PO/LER OF THE PiCTORESCheTy Red ( 
MUSIC DVD POP/ROCK □ UZaTHElASTC  

j VAR WS ROUGH GUIDE TO THE BLUES Rough Grafe (CD RGNET USOCD) 

Singles DSRCE □IT THUMPERS DOLLL CROSS THE UNE Wf fa 02- TIW 2471) QAOJDOPEHEADONAMOPED Touchin Bass 02' TB 026) □AHOERSON, TLM EVERYBOOY Aaili 02" AZNY 242) □AMI 1NICK CARTER UNTITLEO Piwertool (IT" PTS 036) QAHDX ANOTHER UFE Switched On 02' SW10) Q BARBARA TUCKER BEA1LTTFUIPEOPIE SlncDï RhjUim ION SRB 01600 

OTHER □ FRANK N OANK CLAP HANDS Dopeness Galon 02-DG 60002) □OVERLAST SISIER ENVELOPE Oopenas Galore (12-DG 7001) O TOBIN, AMOH BLÛODSTDNE/ESTHERS Ninja Tune  □ VARLOUS CH01CES EP1 Ulwiuitï (12' UREP 212) □ VAR10US OCTOPUS BREAKS VOL 27 OcHçtfi 02* 06 227) 

□BORDER CROSSING CITY OF LOVE Kartel 00' KART 013) O BROWN, SCOH LOVE PEAGE AND CASUALTY Evolution (12" EV 861 □ BROWN, SCOTT MAKEYOUFREAKEvoElt»   OBROWN, SCOTT GOODBYE MY FRIEND Evnl 

□OS FUTURE SENSE Delsin 02- 62 DSR. QDEAO PRESIDENTS,THE WANNA BE WÏÏH VOU G Club 02' GCUJB 0041 □DJSANORINHOBAILEFUNKFMSIERSSII"    □ DORIA, ANDREA VAOO Cral Slull (UT — 
□ GAMMA ROX MAGICAL SickWatora (CDSKW001) □GUTCHDONTKISSMENanû(12'NANO 0066) □gregvJereonyourmindistwistt . OHALF HAWAII INTOYOU Won 02' PERLON 60) □LONEY DEAR THE BATTU OF IRINIOAO AND TOBAGO Stmelljng In Coosbucfoi 
□ JOHNSON, MAGIKIG1VE DP Undemato (12" H20 077) □ JOJO DEFREQSATURN RETURNS Mythic 02" MYTH OU □ K-SWINC & BEBER TOISIS THE SOUND Marine Parade (12- MAfA 0381 □KAM1SHAKE GETTING SIRONGER AmB 02- AZNY 238) □ KNICHT, MARK IUKH 7HAT Pop Pop Minic 02" POPPOP 006) □lAZY FAT PEOPIE PIXELG1RL EP Planet E (TT P£ 652891) □lIBERATOR. CHRIS HUCAL RAVE RECURRING Stay Up Forever (12- SUF 88) □ UQUIO PEOPIE 10VE IS ON IIS WAV SDp n Stde 02- SUP 22U □1002 FREAKV Slriclly Rhythm (DNSR1233301) □MEMORY BAND.THE REMIXES Fteefrog (T PFG103) □MERKA WHAT NOW Fal! 02-CTAFT 038) □ MOU PEOPU BREAK NICHF Slriclly Rbylhm (ON SR12357D1) □ MORE RORY THE CARMINE SANDS EP Jcrynl (12" JS 05) 

□ SWIFT, RICHARD KISSES FOR THE MISSES Polydor ICO 1713630) 

□ MUZ1MANH FEEUN MY SHTT Huvsy (12" HUSSYB 011) OH1MR00 MY UFE Maelstrom (12' MAD.T 05012- HAELTC 050) □ NU BALANCE BOUNCEBACKBinqo Beats (12" B1HG0 057) □FAIM SK1N PRODUCTIONS WRECKEO EP Fitfrange (12- FR 084) □ PHOHO VS UTWINEKO BIG BEAVER EP Détroit Undeiuroond (IT DEI07) □PONZIO, JIMMY IGOT SOMETHING FOR YOU Subliminal 02' SUB1801 □ REBEL SKE7CHY UUO Paybadl (12-PBP 0091 □ REEI2REALIUKETOMOVEITS' ~ " ' □roberteedd 
□ SCOPE STRUNG OUT UrtanTt»T|ue (12- URTR 032) □ SHEAK ESSENITAIS VOL 1 SUidly RhYlhm ION SR 12390DU 
□ SOUL BASICS MES,-,    □ SPACECYPSIE TRUE 1DVE AltoralM Rmte 02' ARR 035) Q SPOON, OAVE WONT DO IT AGA1N Bo Lme (12- B1032) □SPORTS DAY MEGAPHONE IP Sunday Best (DN SBEST 4301 □SIAFIK | GOT A FEEUNG Ncrtb Stand 02'NS OOU □STRIPUCKT STR1PUGHT EP Try Sdaice (IT TUCH I29Sn^ ^ □ TAU. JAMES PASS THE SUNTAN LOTION PUASE Spolcn 02' SPOKEN 005) □THES 1 TARGET GRA1NBE1T BEER Real Time (W TR 396022) □lOMMY FODR SEVEN THE INVISIBLE EP UM Mmis Zéro 02" LMZ 004) □IRYPIOMENE WATCH ME Apex 0? APEX TB) □tWISIED, Al RAISE THE ROOT TNC (12" TNCLTO 006) 
□VARIOUS FUTURE SOUND OF I    □VARHWS TRAFFIC111 PARI 3 Combinatim IKT CORE 049) □ VARIOUS KATAPULI TOI 3 SAHPIER1 KafaUKompakl (12' KARAI3U 

O MACCABEES, THE ABOUT TOUR DRESS Fiction ION tbc CO1724475) □ SENSES FAIL CANT BE SAVED Vagrant (ON VRUK 0450) □ IHONDERS, JOHNNY, & RATT1PAUAD1N CRAWFISH Jungle l?" JNG 023) □ VOXTROT TROUBLE Playiouder (7* P1AYR24S) 
URBAN □ EVANi ADRIANA HEY NOW Passion (T A£ 7270U □ KH) SUHDANCE HIP HOP ICON Fair Deal Q? FOR 005) □ MR T1BS CHARITY KBWl OB'KER 0141 □ SHY CHHD DROP THE PHONE PIAS (7" PIASWOSS 004) 

Trie Soul Of Spring Vol. 2 (Kent CDKEND268) — Cherrjpicking 
, obscure but worthy soul I sidesfromNew 1 York labels Spring, Event and Fosse, this is one of Kent's finest releases in a long time. From Act One's clean, mélodie, Philly-styled opener Goodbye Love (We're Through) and The Mayberry Movement's Id-school soul ballad Ifs So Good To Know, through to Ray Godfrey's Northern Soul stomper Sherry Washington and Millie Jaekson's intensely soulful take on High Inergy's US monster hit You Can't Tum Me OffOn The Middle Of Himing Me On), theres no filler, just 74 minutes of eclectic 

ud Gilberto September 17,1969 (Rev-Ola CRREV193) [ÉmW ; ■ The girl from . Ipanema, who initially graced : husband Joâo's _.    Bossa Nova recordings, moved into soft/sunshine pop territory \vith this album, where lier breathy, acccnted voice is a perfect match for eclectic and contemporaneous repertoire, including a nice tempo-switching version of The Bee Gees' Holiday, a serene and stylish cover of The Beatles, Here, There & Everywhere and early Nilsson gem Don't Leave Me, Baby - but the oddest and perhaps best track is an epic eight-minute treatment of Bcginning, an early recording from AOR favourites Chicago's jazz/rock phase. It fits Gilberto like a glove and lengthy brass and percussive sections only help to build it towards a glorious and slightly psydiedelic dimax. 

I recordedas 1 many albums as g John Lee 
er tally of more than 100 doesn't include compilations. The venerable bluesman, who died in rsoundedjaded,and produced some superb work way to bis seventies, as these two Nineties albums prove. Both are digitally remastered with new er notes and bonus tracks and feature Hooker in sparkling form. he firet album is more traditional, induding excellent versions of Hooker standards Dimples and the title track. The second set includcs reworkings of Annie Mae and Deep Blue Sea and features friends Carlos Santana and Van Morrison _ commercial appeal to the fine Chili Out (Thing's Gonna Change) and Serves Me Right/Syndicator. 
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Mika reigns suprême at number one 
for the fifth week, while the Brits boosts 
Take That, who rebound up the chart 
torestatnumberslO and 11 
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Singles Chart 
/M. 

y 39 47 14 THE|RATELLIS CHhLSbA DAGGER 
40 32 R DIDDY FEAT CHRISTINA AGUILERA 1ELL ME Bte) H'wtMI/WamwXluppdlAlniversal (MonlQO.TXn./ljv.TTnce/Snùtli/Knioh!AVuc/J0r^ Allamic AT076RGD fTFNl 41 43 8 THEeFRATELLIS WH1STLE FOR THE CHOIR 
42 42 7 AMYWINEHOUSE YOU KNOW FM NO GOOD 
43 36 18 BEYONCEIRREPLACEABLE 
44 i f CHIPZ COWBOY (Vsndcnbcip) EUI (Cssetibbom/Sluirif) 88697060862 (ARV) 45 70 2 SJMON WEBBE MY SOUL PLEADS FOR YOU 
46 TOWERS OF LONDON FM A RAT 
4/ +44 WHEN YOUR HEART STOPS BEATING 
48 30 6 MY CHEMICAL ROMANCE FAMOUS LAST WORDS 
49 40 17 FEDDE LE GRANDE PUT YOUR HANDS UP FOR DETROIT (Le Grande) EMI (le Grande) Data 0ATA140C0S (U) 50 38 13 NJELLY FURTADO ALL GOOD THINGS (COME TO AN END) 
51 3. 4 BEYONCE LISTEN 
52 66 2 ^DACRISFEATMARYJ BLIGE RUNAWAY LOVE 
53 48 14 THE FEELING LOVE IT WHEN YOU CALL (Grecn) EMI (The Feeling) Island 1713050 fli) 54 35 5 LADY SOVEREffiNLOVE ME OR HATE ME ^ ^ 
55 45 7 FREEMASONS FEAT. SIEDAH GARRETT RAIN DOWN 
56 À r FERŒGLAMOROUS ^ ^ 
57 FHM HIGH STREET HONEYSITOUCH MYSELF 
58 58 i JUSTIN TIMBERLAKE FEAT. TI MY LOVE 
59 62 2 MIKA LOLUPOP ) m 
60 â r EMMA BUNTON ALL I NEED TO KNOW (Franqlen) Wamef-Chappeî! (Banton/Hartman) 191723657 (U) 61 72 * JAMES MORRISON YOU GIVE ME SOMETHING 
62 £ r THE KILLERS READ MYMINDo 
63 RAZORLIGHJ BEFOREIFALL TO PIECES 
64 £ f JUNIOR JACK FEAT. SHENA DARE ME (STUP1DISC0) 0 
65 30. PAOLO NUTINI LAST REQUEST 
66 o ,7 GNARLS BARKLEY CRAZY ® , ( 
67 46 NAS FEAT. WILLIAM HIP HOP IS DEAD 
68 o 12 REDHOT CHILI^EPPERS^SNOW (HEY OH) w,alOTm51C0inEW 
69 74 26 ■ —r ■ -i - ■ n-i   
70 60 27 CASCADA ! : i ■ It.lL VVE T'HilH 
71 Q 18 JAMES MORRISON WONDERFUL WORLD ^V(mm 
72 55 roPYROX^iLUÇMNAYEAHYEAH. Ti.r..r..1  
73 53 BOWLING FOR SOUP HÏGH SCHOOL NEVER ENDS (Russ T/RedJicV) Z«nba/VaqucV Famiiaf (Reddiik/Schlcsmgcr) A & G Produclons CDAC009 (AWO-TJ) 74 1 12 THE KILLERS WHEN YOU WERE YOUNG 
75 H 30 ^ERCTI^ 1 P^DICTÂRIgT/SINKTHATSHIP ïït t.. ^ 

■S» ■ ©PiatanlSOOOOOl ®a«l!00800) ■ ngtetCfcito ©MdMOttOOOl Ote.M^tedoiitatodioiiï 

^pi 12,26. Snow Fatrol Nomlnated for 

1212% weck-on- week to 45.000. and jurnps 8-3 as a resulL In the Top 20 tlironghout its 41- 
carcer. its sales to date arc 1,667,000. 
itself rockets 23- 12 with sales up 64.8% at 9,500. 

KAISER CHIEFSRUBY AKON FEAT, SNOOP DOGGIWANNA LOVE YOU JUST JACK STARZ IN THEIR EYES 
MASON EXCEEOER TH1S Al NT A SCENE ITS AN ARMS RACE 
THE FRAYHOWTO SAVE A LIFE GWEN STEFAN! FEAT. AKON THE SWEET ESCAPE JOJO TOQ UTILE TOO LATE TAKE THAÏ PATIENCE SNOW PATR0LCHAS1NG CARS 
BOOTY LUV B00G1E 2N1TE 

R SISTIRS1 DONT FEEIUKE DANC1N' THE PEELING LOVE 1T WHEN YOU CALL 

THE KOOKS SHE MOVES IN HER OWN WAY 
SNOW PATROLOPENVOUR EYES GOSSIP STANDING IN THE WAY OF CONTROL SHARAM PATT (PARTY AIL THE HME) 

ERICKETHE BEAT IS RQCK1N 2PAC FEAT. ASHAWTI &TI PAC'S LIEE 

G 1 WANN'A LOVL \OLI JUST JACK STARZ IN THEIR EYES FA1L OUT BOY TH1S AINT A SCI 
MASON EXCEEDER RED HOT CHILI PEPPERS DESECRAT10N SMILE 
TOWERS OE LONDON l'M A RAT ERIC PRYDZ VS FlOYD PROPER EDUCATION BOOTY LUV BOOGIE 2NITE LEONA LEWIS A MOMENT UKE THIS 2PAC FEAT, ASHANH & T1PACS l IFE 
• 44 WHEN YOUR HËART STOPS BEAT1N6 1W PATROL OPEN YQUR EYES SSICA SIMPSON A PUBUC AFFAIR SIMON WEBBE MY SOUL PLEAOS FOR YOU BLOC PARTY THE PRAYER ERICKETHE BEAT 1SR0CKIN' MY CHEMICAL ROMANCE FAMOUS LAST WORDS 

EMMA BUNTON ALL1NEED TO KNOW SHARAM PATT IPARTY ALL THE TIME) THE VIEW SAME JEANS FHMHIOH STREET HONEYSi P DIDDY FEAT. CHRIST1NA AGUILERA TELL ME THE LONG BLONDES G1DDY STRATOSPHERES 



Albums 

Mika retains his hold at number one, while 
Amy Winehouse, Snow Patrol, Take That 
and The Killers ail post strong gains on the 
back of their Brits performances last week 

12 | ROBB1E WHllAMS AMD THROUGH 1F 

2 I UVECASTREC0RD1NG LES MISERABLES 1M CONCERl JEFF WAYNE/UK ARENA TOUR 06 THE WAK OF THE WQRLDS - LM ON STAGE 5 1 TAKE THAT THE ULflMATE TOUR } VARiOUS BRITS HITS 2007 1 IllDIVOLIVEATTHEGl;: 1 DUSTY SPRINCFIELD PEOPLE GET READY ■» riNi-:rovd■ ; 

6 1 THE BEATLES THE UNSEEN BEATLES 191WESTUFE UVE AT WE ! LED ZEPPEUN SQHG REMAINS THE SAME 181 BORIS DAY THE DQ.R1S DAV SPECIÂT" 
24 PINK UVE IN EUROPE 2i roo'fiôBrÉRsi )E m, ■ »» bon 17 j EVANESCENCE'AHYVVHERE BUT HO,VIE 13 | ERIC CLAPTON & FR] 

1 
!'■ UnvenoiTVfU) 2 i § i § i 8 | VARIOUS BRITS HITS-THE ALBUM OF THE YEAR 9 | VARIOUS MY LOVE SonyBMGCARV) 4 VARIOUS RADIO TS UVE LOUNGE Sony BMG TV (ARV) 5 VARIOUS R&B CtUBMIX Sony BMG TV/UMTV (U) 2 VARIOUS THE VERY BEST OF EUPHORIC DANCE 8 7 ] VARIOUS TM IN THE MOOD FOR LOVE SjtteïT.iPi 16 i VARIOUS UNFORGETTABLE LOVESONGS ■ Oj VARIOUS DANCE ENERGY 13 VARIOUS THE SOUND OF LOVE 12 10 OSTHIGHSCHOOL MUSICAL B 6 VARIOUS ELECTROHOUSE SESSIONS 14 O VARIOUS CLUB 2K7 15 11 VARIOUS ESSENTIAL SONGS 16 12 j VARIOUS NOVV THATS WHAT1CAU. MUSIC! 65 17 OI VARIOUS NME PIS THE ESSENTIAL BANDS 18 O! VARIOUSMASHED 19 Oi VARIOUS ULT1MATE BOY BANDS 20 €>| ORIGINAL TV SOUNDTRACK HANNAH MONTANA Waitlfeney® k Office! UK Oarls Cocapvn 2007 

ai VARIOUS RADIO ES UVE LOUNGE s».,B«Giv 
31B VARIOUS ONE LOVE rav 
5 14 VARIOUS PSB LOVESONGS 2007 tv: nom 
1\ 5 VARIOUS 100 HUGE HITS Of THE 60S & 70S to™ IV 
9:8 VARIOUS NME PIS THE ESSENTIAL BANDS uvîv 
11, 21 VARIOUS FOREVER LOVE 
13 48 VARIOUS BRITS HITS - THE ALBUM OF THE YEAR UMIV 
15 19 VARIOUS E1ECTR0 HOUSE SESSIONS 
17 17 189 BilO 20 24 

VARIOUS ESSENTfAL SONGS ' uuw VARIOUS PU 1 YOUR HANDS UP Mmisire oi toJ VARIOUS 12 INCHBOSPOP VARIOUS 1M IN THE MOOD FOR UOVE tot™ rv iy ton Oar.r,, XÛ? 

Valentine's Day 
advcrtising helped 
Songs by a hefty 1763% last week. The album sold 
and leaps 19-7 to 
2005 number 

Collins" lOth solo top fïve album. The promotion of the album, which 
studio recordings, lias rippled ont and précipitâtes Top 200 re- 
Collins 1998 compilation Hits and 2004'sThe 

The Officiai UK ] 
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®[A LIFE IN CARTOON MOTION J 
2 s AMY WINEHOUSE BACK TO BLACK ® 2 1^171304,™ 
3 8 42 SNOW PATROL EYES OPEN ® 5 © 2 rhm™ 
4 3 NORAH JONES NOT TOO LATE ® 1 
5 16 12 JAKE THAT BEAUTIFUL WORLD ® 4 nmmsm 
6 3 2 FALL OUI BOY INFIN1TY ON H1GH fc„,72m(in 
7 19 PHTL COLLINS L0MN6S ® 2 
8 7 7 BLOC PARTY A WEEKEND IN THE CITY kNla WE86I2ÛCDI (U) 
9 02 31 RAZORLIGHT RAZORLIGHT ® 4 
10 io ! 29 JAMES MORRISON UNDISCOVERED ® 3 Pclydor 9878240 (U) 11 * THE VIEW HATS OFF TO THE BUSKERS 
12 31 LILY ALLEN ALRI6HT, STILL ® 
13 30 20 THE KILLERS SAM'STOWN® 2 ^ol702675(U) 14 | 23 THE FRATELLIS COSTELLO MUSIC ® 2 Holfer Faikwt 1707193 (U) 15 22 3 DIANA ROSS AND THE SUPREMES THE NO TS Motown 98180190!) 16 « 37 THE FEELING TWELVE STOPS AND HOME ® 2 Island985788! (U) 

IZ J w VAN MORRISON AT THE MOVIES - SOUNDTRACK HITS 
18 36 NELLY FURTADO LOOSE ® Geffen 9853919(U) 19 2 LESLEY GARRETT WHENI FALL IN LOVE UCJ172031900 20 29 13 OASIS STOP THE CLOCKS® 3 Kr RKI0C036X (V/TEN) 21 3 KLAXONS MYTHS OF THE NEAR FUTURE Ruse RINSELP1 (U) 22 31 22 SCISSORSISTERSTA-DAH®.. febittiddy/Grcch-Margueral PoivTtor 1705037 (U) 23 18 36 KEANE UNDER THE IRON SEA ® 2 ®. 
24 31 PAOLO NUTINI THESE STREETS ® 2 
2b 27 13 THE BEATLES LOVE® 2® 1 Acofe 37981 26 25 3 JOSH GROBAN AWAKE 
2.1 21 13 AKON KONVICTED © Tu-nfoft/Thian/Errâwm/Reyntfds/BryteAlarioos 11 i.jiupnvviTQAonoo n n 28 23 3 pORIS DAY THE MAGIC OF 
29 M 

3 JUST JACK OVERTONES ® AlligTV!,WK*'s    Mvituv 9859723(8} 30 39 2 MOTT MONRO FROM M ATT WITH LOVE 
31 9 3 JAM1E I FANIC PREVENTION ® 
32 37 23 S™™ rUTURESEX/LOVESOUNDS ® 2 ®, 

L33. 36 RED HOT CHILI PEPPERS S1ADIUM ARCADIUM ® 2 
34 41 41 ÇORINNEBAILEY RAE CORINNE BAILEY RAE ® 2 ® 1 
35 26 25 KASABIAN EMPIRE ® 
36 36 30 ROD b 1EWAR1 U- WE FALL IN LOVE TONIGHT ® 
37 55 28 AMYWINEHpUSÉTR/m®  — 
38 54 33 MUSE BLACK HOLES & RELATIONS ©2  " 



Albums CHart 

39 € U7 BARRY WRITE THh BARRY WRITE COLLECTION ® 5 ®, 
40 .0 56 THE KOOKSINSIDLIN/INSIDE OUI ®®, ' 
41 33 6 JOJO THE HIGH ROAD 
42 52 34 TAKE THAT NEVER FORGET - THE ULTIMATE COLLECTION ® 3 ' 
43 38 46 PINKFMNOTDEAD®3® 1 ^ Maw/Martin/Dr liJcc/Wa&ïr/Cljy/AI»a»vim/PinV7Var , ^ r-otarithao /«pyi 44 26 3 MADONNA THE CONFESSIONS TOUR 
4b 34 17 MY CHEMICAL ROMANCE THE BLACK PARADE 
46 G 79 KAISER CHIEFS EMPLOYMENT ® 5 ® 2 
4/ 50 9 GWEN STEFANI THE SWEET ESCAPE © S(efam/The Keplunes/Akw/Hooper/Swûz Beatz/Kanal InterscoM 1717390(11) 48 42 13 U2 U218 SINGLES®?®? 
49 48 14 SUGABABtb IHE ' l.'l T-1 1 LLEiTRlN ® 
50 5, 33 LIONEL RICHIE/THE COMMODORES THE DEFINITIVE COLLECTION ® 
51 45 PAUL WELLER HH LAI-" [iF. ® 
52 57 24 BEYONCE B'DAY ® 
53 46 125. QUEEN GREATEST HITS III & III ® 3 ® 3 
54 32 4 THE GOOD THE BAD & THE QUEEN THE GOOD THE BAD & THE QUEEN ® 
55 53 25 RAY LAMONTAGNE TROUBLE® 
56 48 THE QRDIN ARY BOYS HOW TO GET EVERYTHING YOU EVER WANTED 
57 | 120 THE KILLERS HOT FUSS ® « 
58 56 MARY J BLIGE REELECTIONS (A RETROSPECTIVE) ® 
59 © « SIMON WEBBE GRACE® 
60 74 86 SNOW PATROL FINAL STRAW ® 4 ®, 
61 66 D4 NORAH JONES COME AWAY WITH ME ® 7 ®,, 
62 a GOSSIP STANDING IN THE WAY OF CONTROL ^ ^ ^ 
63 © 17 WESTUFE THE LCVEALBUM ® 7 
64 © 39 ARCTIC MONKEYS WHATEVER PEOPLE SAY IAM, THATS WHAT TM NOT ® 1 ® 1 
65 

~66~ 35 
7/ JESSICA SIMPSON A PUBLIC AFFAIR 

COLD WAR KIDS ROBBERS & COWARDS 
67 68 GEORGE MICHAEL TWENTY FIVE ® 2 ®. 

~W 0 
l 

WESTUFE UNBREAKABLE - THE GREATEST HITS VOL l®^^ 
~W Â CORINNE BAILEY RAE CORINNE BAILEY RAE - SPECIAL EDITION^^^ 

JAMES BLUNT BACK TO BEDLAM ® 10 ® 4 
71 61 29 FALL OUT BOY FROM UNDER THE CORK TREE ® ^ 
72 63 32 BLOC PARTY SILENT ALARM ® ^ 
73 29 GNARLS BflRKLEY ST ELSEWHERE ® ® 1 
74 62 16 GIRLS ALOUD THE SOUND OF - THE GREATEST HITS ® 7 
75 22 LEMARTHE TRUTH ABOUT LOVE ® ^ RiWUÎCA62ffi48WO w. 

25. The Beatles 

2,725,000 cop 
Altogether, th< 
albums tliis œfltiify. with Sgt. Pcpper In 

IOItowersofiondonim 2| T] ERICKE THE BEAT IS ROCKIN' 3J 1 THE LONG BLONDES CIDDYSTI 4j 3] FREEMflSONS FEAT. S1EDHA GARRETT RAIN DOWH LOVE 510| JACK SAVORETTl DREAMERS i Ô SUGARS MONSTERS 7 lOl 11AM FRQST & SLOWDOWN FAMILYSHE PAINTED P1CTURES TlOI VARIOUSVAMPIRES C0W6OYS SPt 9 |Q| THE DECEMBERISTS0 VALENC1A 10| 5 |JAKAZ1D FEAT, BARRY SCOTT C1LL1TBANG 

| Ql THE FALL REFORMATION POST-TLC 
I 1 ARCTIC MONKEYS WHATEVER PtOPlE SAY1 AI.L THATS WHAT1M N'OT 410| TOKYO POUCE CLUB A LESSON IN CRIME ' | PEHDULUMHOLD YOUR CQLOUR 0 JARVIS COCKER JARWS 101 READER PEACETIME 

9 j 3 | 4 HERO PLAY WITH THE CHANGES 

FTTTI 

7 6 ERIC CLAPTON THE BLUES ROOTS OF o RAY CHARLES THE COLLECTION 91© THECOMMnMENTSTHE 

2i 1 (KATHERINE JEh 
ïl MARIO LANZA THE ESSENTIAL COLLECTION E-THE ULT1MATE COLLECTION 

8 14 | ANDREA BOCELU ARIA-1> 
10 181 THE CHOIRBÔYS THE CH01RB0YS lieu! UK Charls Conioany 2007 

For ful( specialist chart listings, visit www.niusicweek.com 
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