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Publîsherssnap 
up new talent TVvo of the niost hotly-contested music publishing deals of tlie year so far were completed last week as Tlie Twang (pictured) and Remi Nicole finalised agreements with Warner/Chappell and EMI «ïggectively. 
Warner/CHappell followed Birmingham band being courted by leading UK publîshers for the best part of three months, while Nicole attracted 

ealwi t week.'Manaip of Wildlife 

[Jiosecured Radio , album will follow B^*ri yofJo Nicole, wbo drew sit_ Whileyfo7tH»(|jX|aj$nlVliirnaghan- mterestwith her Future Cut- produced demos.fast year sighed a produced'demos in October, record deal with Mark Lewis aiid Martin Toher of B-Uniqué, whicli will release their début single Wide Awake on March 19. Their is-yet-untitled ' Jonny Douglas, \ album release. She signed record deal with Darcus Beese at »' Island in January. In a sign of the continuing , ; 

Industry awaits live show, as Brits 
organisers swear ail will be OK 

Live Brits: 

safety net 

in place 

By Ben Cardew Brits organisers are putting in place every conceivable safety measure to ensure the event's first live televised broadcast in nearly two décades does not end in disaster. The UK music industry's biggest spectacle of the year takes place this Wednesday at Londons Earls Court and will go out live on 1TV1, some 18 years after the busi- 
when the last live-screened Brits was hit by one embarrassment after another. Since then the annu- al ceremony has been pre-recorded for broadcast, However, Brits producer Helen Terry is promising that robust checks are in place to avoid any repeats this year of the infa- 
ed by Mick Fleetwood and Sam Fox. "I don't think [the 1989 show] was that bad. It was incom- pétent really but not the présen- tées' fault," she says. "However, with the team that we have, it will never happen. We have had disas- ter meetings and discussed ail the possibilities." She adds that there are a num- ber of security features in place should anything go wrong. The programme will run with a 30-sec- ond delay and there will be tech- nology - dubbed a "fuck button" by 

organisers - that will allow pro- ducers to bleep out any obscene or offensive language used. In addition, plans are in place to switch the live feed to backstage interviews with Feame Cotton, should anything untoward happen during the show, whieh will feature live performances from acts including the Scissor Sisters, who will open the show, Oasis and Amy Winehouse. To cater for live TV, the event will be split between two stages, themed as "love and hate". This premise will be carried through into the aftershow party, where guests will be able to get both mar- ried and divorced, reflecting the event's Valentine's Day timing. Organisers have announced the names of three guest presenters: Joss Stone will présent UK maie; re Tyler Ferry will give the award for best 
Cocker will présent British break- 

BPI executive chairman and Brits co-chairman Peter Jamieson says that the event marks a new beginning for the awards. "With Oasis receiving a major award [outstanding contribution to music] it adds an edge, as does having Russell Brand as a host," he says. "We have ail the ingrédients for a spectacular night" 
# Brits feature, pl3-15 

Beatles boss's 
exit speculated 
Apple Corps' settlement 
with Apple Inc may been 
have been prompted by 
Neil Aspinall's retirement plans p3 

ISKyoung pis 
head to US 
In thefirstofatwo-part 
feature, MW looks at the UK 
acts, such as Paolo Nutini, hopingtomakeamark 
in the US p8-9 

Live: sales go 
through the roof 
MW reports on the live 
sector, in which festivals 
and stadium concerts are 
regularly selling out in 
hours pl7-18 

For the latest news 
asithappensjogonto 
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Week Oirectwy evcry 
subscripiions will only 

To read ail the 
news as it 
happens each 
day, log on to 
musicweekoom 

@ It now seems almost a œrta'n|ythat 

The Beatles' catalogue will finaliy enter 
the download âge soon' - Editorial, plO 

Your guide to the latest news from the music industry 

EMI appoints new 
général counsel 
® EMI Group lias appointed Chris Ancliff, currently senior vice président of légal affairs and associate général counsel, as général counsel. He takes over the job from Charles Ashcroft, who will now concentrate solely on his rôle as conipany secretary. Andiff will also take over responsibility for govemment relations. • Vétéran US singer Frankie Laine, whose recording of I Believe holds the record for the longest nm at number one on the UK singles chart, has died aged 93. Laine, one of the biggest stars ot thé Fifties on both sides of the Atlantic, passed away on Febmary 6in San Diego, Califomia, 
following hip replacement su 

Effective from April this year, Barry will be responsible for developing and nmning BT Vision's programming strategy, content offering, broadcast opérations and on-air 

• Grammy-nominated producer Rick Rubïn is tipped to occupy a new post at Columbia Records. In a deal orchestrated by Sony f executive Rob Stringer label chairman Steve Ba is expected to be offered the posit of Columbia Records co-chairman, • IslanH Rprnrris I Irhan Mnsir ha appointed producer an ' 

Ozzfest 2007 to 
lie free to fans 
• The 2007 Ozzfest tour will be free. Costs for this year's 25-date US tour will be covered by financial support from sponsors. To gain entry, fans can go to www.ozzfest.com or www.live nation.com, where links will direct them to sponsor sites and tickets. » Virgin Media launches. p4 ® Vodafone is to offer customers the opportunity to access MySpace on their mobile phones. Launching first in the UK, the initiative will allow consumers to edit tl profiles, find a photos and blogs a receive MySpace ir mobiles. @ British Music V Munich. p4 ® Tlie View, Tîny Dancers and The Hours will be among the artists performing at the Worldspace UPop@Abbey Road Sessions W Napster from today (Monday) to Thursday. ® MySpace is to sh 

two-day event will take place on Jure 7-8 and showcase gigs, seminars and advice sessions. The showcase will also run in conjunction with the Rock Ness festival. • Labels cautiousiy welcome Fopp buying Music Zone stores, p5 O Arctic Monkeys' second album Favourite Worst Nightmare will be released by Domino on April 23, 

brigade.rtl.de an and will offer 1.5m audio files and more than 20,000 music videos for downloading and streaming. • Cinven and the US private equity firm Texas Pacific Group werelast week reported to be takeoverapproa ' 

Warner and 
Lastim unité 
• Warner Music has signed a 

offers in Europe and the US. cribsheet, pli • X Factor winner Leona Lewis has signed a reported five-album deal with Sony BMG's Clive Davis in the US^     O EMI and AOL have inked a deal that will allow new videos by the likes of Coldplay, Norah Jones and Corinne Bailey Rae to be made available to 

CFA appeals to 
Government 
® The Concert Promoters Association urged the Government it to get tougher on ticket touts at the fourth ticketing summit at the DCMS offices last Thursday. SJM's Rob 

Malcolm McLaren covering new works and most of his.back catalogue. • CSS, Nouvelle Vague and Blood 
Ballantine and DF Concerts Geoff Ellis represented the CPA at the meeting with Culture Secretary Tessa  er for Creative 

Jermaine Dupri to the newly-created will move from At position ot président, putting him in charge of the entre opération. • Vétéran music lawyer Patrick Rackow is launching his own 

• A new start-up called Omnifone is looking to challenge Apple's iPhone. p4 'sh showcase event goNorth 

ed Shoes are among the first acts to Industries Shaun Woodward. I for the second Great Escape Festival. Norman Cook has been confirmed as the first keynote speaker at the event, which takes place in Brighton on May 17-19. © RTLde and Musicbrigade are to launch an online digital music service 

• The funeral took place last Friday for Jacques Campet, a bastion of Sony and Sony BMG in mainland Europe, who died in Paris at the âge of 64. Campet, who most recently held the title of senior vice président, Continental Europe, had been battling cancer for two years. • Music publisher Any Budde, who 

Eighties, has died aged 58 aftcr a short battle with cancer. Budde latterly lived in Los Angeles and owned and ran Budde Music. • Empire Management has added Paul Epworth to its producer management roster. Empire also manages Future Cut (Lily Allen, Remi Nicole) as well as Natasha Bedingfield, The Feeling, Lily Allen and Amy MacDonald, • BT Vision has appointed former MTV UK managing dlrector Michael Barry as its director of programming, 

Scth Lakcman picked up two tho biggest accolades at last week's Radio Two Folk Awards. The Relentless-signed act was named singer of the year and also wou the album of the year gong for his work Frecdom Fields. Other winners iucludcd Chris Thilc, v 

Swarbrick for best duo. Bellowhead scooped the best group and best live act awards. The awards wero broadcast on Radio Two last Wednesday. The lifetime achievement ; went to acoustic bass player Danny Thompson who, in more won musicfan of than 40 years in the industrv 
, „ . , Poiwart, who has playcd with Roy Orbison won best original song for Oaisy, Rod Stewart and Pentanni» . and Martin Cartby and Dave recorded four solo aibmnf' a"d 

A new website has launched to exploit the new chart rules in the name of charity, The site, www. itshouldhavebeennumberLco.uk. aims to give singles that originally 
to top the charts. fiay' Rnll With It, which lost out on the number one slot to BluKs Country House in the famous Britpop singles battle, is the first single to be given the site's support 
blamed by Warner Music as it reported revenue declining 11% to $928m (£471m) for the three months ending December 312006. Operating income before dépréciation and amortization (OIBDA) declined 31% to $140m (£71m). However. digital revenue was îlOOm (£51m), up 45% from the previous quarter, © Al Gore was last week reported to be on the verge of announcing a sériés ot concerts "bigger than Live Aid", in a bid to bring the subject of climate change to a global audience. ® Viacom has ordered YouTube to remove more than 100,000 clips of shows and film content, including footage from MTV, from its website. © eBay is moving its tax base from the UKto Luxembourg, allowing itto pay a lower rate of VAT. The move exploits a loophole in European Union VAT rules which allows online retailers to shop around for the 
S GMG Radio wins a new FM licence for Manchester. p6 



News 

News is ediled by Paul Williams 
Former Beatles roadie speculated to be leaving, as label settles dispute with computer giant 

Has Beatles boss decided to let it be? 

by Robert Ashton The Beatles' willingness to bury the hatchet with iTunes may have been precipitated by the retire- ment plans of Apple Corps boss Neil Aspinall. Aspinall, who has been employed by The Beatles in varions jobs from roadie to company man- ager since 1363, is understoodto be looking to move to pastures new, This move could have persuad- ed the remaining Beatles and the estâtes of John Lennon and George Harrison to hurry to put ' 

Apple v Apple 

m. m 

ie Beatles to be sold on the In statements Apple Inc CEO Apple Corps to résolve ail its big ! platform and. although nei- Steve Jobs said, "We love The Beat- deals and issues and have ail its would comment on that, les and it has been painfid being at ducks lined up for the digital cen- aid in a statement that he odds with them over these trade- tury. The ongoing royalty battle 

arguments in favour of The Beat- les linking with illmes for years because they know they can make a fortune out of sales of the group on the internet. He adds, "Cash from Beatles sales will do wonders for the EMI share price." Some industry commentators even suggest that the arrivai of The Beatles on the internet could kick- start a change in gear of digital sales - Jobs said in his DRM statement last Ihesday that only 3% of music on the 90m iPods sold to date had been purchased from iTunes. Online retailer RecordStore's sales director Simon Moxon says, 
c^tnly hêlp Apple"?! is'^for 
^ITAsphSl "planning to bow 

deaî vrith Applflnc a'nd'T' since Apple lostits against the iPod co s, but some msiders sug- Aspinall added, "It is great to has been trymg to get The Beatles toth anniversary of Sgt put this dispute behind us and on board way before last year's 

But, if Aspinall is 

Encouragement and cynicism over Jobs' call to axe DRM 
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Fourth German city added to showcase for UK artists 

Brilish Music Week 

heading to Munich 

Menthe musical flavouroflast 

by the first acts 

are broadening the scope of it and an incredibly congested and com- The 2006 promotion saw nearly also broadening the scale of the petitive international market, any- 8,000 Berliners attend and it gen- acts. If Berlin last year was the trial, thing that helps elevate UK acts up erated a 5.4% increase in radio air- 2007 is the final test of the concept." the local agenda in one of Europc's play of British music in Berlin over He also hopes to roll out the biggest markets is to be welcomed. the course ofthe week. BMW concept to indude further The BPI-sponsored BMW is avety robert@n« 

Virgin plans music channel 

The company, bom out ofthe merger of NTL and Telewest and 

dire*,, of Cmi Ad'iVsSSÎ Oadi'' olilvho 

Omnifone mobile service 

aimstotakeoniPhone 
A British technology company is have deals in place with ail four today (Monday) launching a majors to supply content and is in subscription-based music service discussions with several indie 

id Africa, and as a resul't it 
Ji|fŒtnches 



Cockbum Street He 
Montgomery starts 
martel stall in 
1987: Montgomery 
shop. in Edinburgh's Scotland. 
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Mixed réaction as Fopp buys 

67 former Music Zone stores 
The music industry has given a cautious welcome to Fopp's acqui- sition of 67 former Music Zone stores, despite fears that the Glas- gow-based retailer may be on the verge of repeating Music Zone's own mistakes. While negotiations are believed to be ongoing between the admin- istrator and suppliers over stock left in Music Zone stores, Fopp announced last Monday that it had bought 67 former Music Zone out- lets, as well as the company's head office and warehouses in Stockport and Denton. The move takes the number of Fopp outlets to 113, just behind Virgin Retail's 127 UK and Ireland stores, and cornes a raonth after Music Zone collapsed into admin- istration in the wake of a difficult Christmas trading period, However, several music indus- try insiders expressed fears that the retailer may be expanding too quickly. They claim that in doing so it risks repeating the mistakes of Music Zone, which in January 2006 bought 43 former MVC stores from administrator Kroll, a deal that many believed con- 

m 

"It is a strange fit to the Fopp brand because the stores are very différent. They have a very différ- ent offer and very différent con- 

little bit nervous, but I think that 
David Pryde is very good and he wfll have thought this through." Nick Gladding of retail analyst Verdict was more blunt in bis waming. "It is a big step up in scale for them," he says. "My concem would be that they face the same problems that Music Zone did when it bought the MVC stores. A number of these stores have had poor trading in recent times. Fopp has the challenge of improving their performance and enlarging their opération. "It is a difficult thing to do in a difficult market." 

merely because both companies operate on a budget pricing modeL "I think Fopp is a bit différent from Music Zone in terms of 

them from the supermarkets. Peo- ple visit Fopp because you can get interesting products. The question mark is, is there a big enough mar- ket for Fopp in those towns?" Vital managing director Peter Thompson adds, "Fopp has a much more upmarket appeal, I can see it being much more appealingto cus- 
Howe : quesl s the ■s, Music Zone :r had a 

Berwick Street's Reckless Records and CD City join growing list of independent casualties 

Second-hand record shops close 

by Adam Benzine and Ash Dosanjh For the record-buying aficionado Soho's Berwick Street stands as something of a Mecca, brimming with music stores on both sides tcmptingly offering everything from run-of-the-mill chart fodder to more specialist delights. But the depressing times that have gripped the général high street record retailers are being felt here, too, among the street's dedicated music stores and, more widely, by other new and second- hand independent record outlets that not so long ago vvere thriving. Reckless Records, which had operated on Berwick Street for 23 years, closed its doors for the last time on Febmaty 1, joining Steve's Sounds along the road and being followed just two days later by CD City in the : 

¥ H 
■m Hf 

"We'i three record shops week," says Mister CD pro- r David Killinglon, whose tore is on the brink of clo- 

sure. "This store used to be on two floors -1 have one floor now. I used to have five staff, now Tve got none. Tve had my shop on the market for five months and not a sniff of inter- est in the premises, There's just no future in music retail. No one under the âge of 25 buys into a prodnet anymore and they're essentially my future cuslomers." These latest closures draw a 

trend which, 
closures of Bristol's Impérial Records, Reckless's Camdei 

arden," says Si founder Phil Barton. "VVe ail know that our strength is being together, so the closure of Reckless is really bad news for us. Every time there 
there's no protection for us." Most retailers are agreed as to the reasons behind the closures, citing rising rent rates coupled with an inability to compete with heavy-discounting supermarkets and internet stores which bj-pass VAT charges by basing their opér- ations abroad. "We can't compete with places like HMV when they list pre- release stuff on their website at £8.99, already pre-discounted," says Reckless Records général manager Duncan Kerr. "Tesco lists every single record id the they can get their hand on and from Croydon's tlien they ofter il out at a cheaper :anos store that it price even if they dont have it in g. stock." adds Rough Trade retailer 

; independent retail- ers, however, there is still enough of a market to maintain a London location. According to Music and CD Exchange's management assis- tant Dug Parker, the business is yet to feel the overly négative affects from online music sites. 
was a few years ago, but we're still making a profit," he says. "I can't why F couldn't have done the same." Yet for most stores, the oft- repeated mantra that they siraply need to diversity and spécialisé to. survive may no longer be enough. Beanos and Reckless have both 

d with the free-for-all of eBay. 

record shops in Berwick ; the same way there is a communi- ty of diamond dealers in Hatton 
y of Seai :n you 1 

for £8.99 when the dealer price of the CD is £9.15, it's just madness." 

50 good independent record shops that are left in this country, because soon there won't be any," says Sister Ray's Barton.  adamb; ashCBmusicweekcom 



RADIO ONE LIVE APRIL Radio One Simnw 
SSdio Séance "eeds 
teL"" S^PTEMBER; 

Station adds more events to busy schedule to mixed industry reaction 

Kaisers to kick off Radio 

One's biggest live year yet 

by Jim Larfcin Radio One is tonight (Monday) launching what it is billing as ils biggest year yet for live music cov- erage with a one-off exclusive con- cert featuring Kaiser Cbiefs. The BBC station's 2007 live music programme will not only incorporate broadcasts from tradi- tional summer festivals such as Glastonbuiy, Reading/Leeds, T In The Park and, for the first time, Download, but it is also promising 
extend those it already organises. Among the new live propertdes being planned, the nehvork is preparing to roll out an event called the Winter Weekend in November, which is being described as a large event in London for under-18s. Ahead of that, the Radio One Big Weekend is retuming in May with a third stage and a30,000 capacity, making it Europe's largest free tick- etcd festival, while Sut Weeks Of Summer is being extended to fea- ture increased capacities and larger stages at venues around the UK and mainland Europe. 

In addition, the BBC Proms will be back in October, and there will be a sériés of one-off gigs called Radio One Présents, to include tonight's Kaiser Chiefe gig and another by My Chemical Romance in April. The Big Weekend is now emerging as the event which kicks off the UlCs outdoor festival season. Détails about the line-up and loca- tion will not be released until Feb- ruary 26, but once again it will be staged in an area typically over- looked by the festival circuit, with north Wales being rumoured for 

and events Jason Carter says the 
the BBC lias buiit up itself. Howev- er, there is mixed support for this policy among the live sector. While BBC coverage of tradi- tional events like Glastonbuiy is welcomed for its impact in helping the festival circuit grow as a whole, there are those in the live sector who question the merit of the BBC'sown events. Primary Talent managing director Peter EUiott says, "Radio 

has helped make festivals a lifestyle choice and broadened their appeal. However, radio's involvement in its own events will erode the wider live circuit because thcy're not proper festivals and fans get short changed. Bands play short sets, they don't get paid properly and there's an élément of implied - and I stress implied - blackmail, where- by bands feel they have to take part or else the station won't sup- port them." As such, Elliott believes that if there is room in the calendar for firrther festivals then they should be left to the commercial sector to run so that bands can be paid cor- rectly and radio can cover it in the usual way. However, a Radio One spokesman points out that, because its Big Weekend is both free and staged in areas where the festivals 

In addition to the rock festivals, Radio One will al ' ' ingfromdanceevf 

GMG's head of music is set to lead the march 

licence for Manchester. The win for its Rock Talk format follows recent acquisitions of two Century stations from GCap and Saga Radio. It ail means a bigger job for Terrv Underhill in bis new rôle of group head of music as GMG. 
GMG seems like a company on the 

between two distinct camps - the Real/Century audience and the Smooth/Saga audience? Yes. We've already integrated the Century and Real music policies into one, so that they have the same music database and same weekly meetings to décidé what theyVe going to play. And we're going to rebrand Saga because the over 50-audience aren't the same fiiddy duddies that that âge group was when I was at school. The idea that someone who's 50 dœsn't like new music is out of date, What percentage of the output of 

the création of your new rôle? As the group has expanded across the short term, it was felt it was time to have someone spccifically dedicated to music, l've been here since the beginning and l'm pleased they chose me. Century and Real are positioned to reach a similar audience, and Saga has a lot in common with Smooth in London, so the task in hand is to brand-manage the music output So you see the output as splitting 

music? It's difficult because Saga's got strict formats saying less than 20% of music can be less than 20 years old, and Smooth will never be a station which is ail about championing new music. That said, if Rod Stewart cornes along with a new album like American Songbook then our listeners will want to hear it But with Century and Real, we really get the opportunity to break new bands We were playing The Feeling and Tire Kooks from a really early stage, How do you define your two 

Undertilll: aimlng GMG slgbts at Chrysalls 
The/re ail over 25. Real and Century wouid be for 25 to 45-year-olds and in areas we broadeast we're very popular. Real went to number one in Wales, so we know what they like. The Smooth and Saga audiences are the over 50s and it's interesting because no-one's really trying to reach them in the way that we're going to. Are you mainly going up against Radio TWo for audience? The/re the core competitor for Real and Century and they do less well in areas where we operate. But the over- 50s market is changing, because they can remember growlng up with bands like The Who and The Jam at a time when they were cutting-edge 

bands and they still want to listen to them. How réceptive do you think your audience would be to buying downloads through your stations' 
We had a little go a that a year ago, and I think when you're going up against huge internet empires like iTunes ifs difficult to compete. Online however, is very important to us and ' giving people the ability to find out what theyVe listening to and perhaps to click through to a retail partner would be a valuable service. If we play a record someone had forgotten years ago and they feel the urge to buy it they should be able to. We know our listeners would be more likelyto go and buy from a recognised site than something illégal, so the opportunities for the music industry are sizeable, How closely are you working with the music Industry? Ifs fairly straightforward: we need to 
play the best music tokeep people listening and they need to sell records to stay In business, so we need to 
work out new waysof helping each other. One of the simplestof those is the download mo^1 • •• isto find other w, 

ras 
Sonys întroduce 
internet award 
• Sony Radio Academy Awards organisers are introducing an internet programme award for the 2007 event The new category aims to recognise excellence in the création of radio programmes produced for distribution via the internet The shortlists for ail 30 judged Sony Awards catégories will be unveiled on March 27 with the ceremony itself taking place on April 30 at London's Grosvenor House Hôtel. • Commercial radio trade body RadioCentre has appointed former Capital and Yahoo! executive Martina King as the head of its advertising unit King has taken the position of chairman of the Radio Advertising Bureau, the organisation that merged with the Commercial Radio Companies Association last July to 

adult population of 647,000. • Despite a huge efficiency review, Emap is still forecasting a current financial year performance "toward the bottom end of market expectations". The média group, which owns the Magic and Kiss brands, suggests that market conditions in consumer média - and radio in particular - have been weaker than anticipated. • Chris Tarrant is making his return to commercial radio with a four- programme deal for Classic Gold's digital services. Tarrant will be hosting the Small Price 2 Pay compétition, which will air on Sunday evenings from later this month, • Chrysalis Group has given an upbeat trading statement in which it says both its radio and music publishing divisions are outperforming the market In radio the company is expecting flat revenues thanks to an encouraging start to the year, with January revenues up 5% on the same period last year helping to offset a 10% décliné before Christmas. @ GMG Radio has recruited Emap's Alison Forshaw as deputy group sales director. Forshaw is currently sales director at Emap's Key 103 in Manchester and will be joining GMG in April. The company has also appointed former Saga Radio executive Gavin McCoy as the programme director of Smooth Radio in London. He has been with Saga for six years, most recently acting as head of présentation for its digital opération. ® Moray Firth Radio présenter Helen McPherson has been named the Country Music Association's international broadeaster of the year. The award was announced at a CMA awards evening in Glasgow and came in récognition of the 25 years McPherson has spent broadeasting across the north of Scotland. 



Music is one of our passions and we 
wantto share that with our 17 million 
customers in the UK. We believe in 
making access to music simple and 
affordable, bringing people closerto 
the music they love, by creating 

, • exclusive products and unique events. 

Playing host to some of the industry's 
biggest and breaking music talent, 
T-Mobile Street Gigs gave people the 
chance to see theirfavourite bands in 
venues they wouldn't expect. Always 
set in amazing locations, gig highlights 
included The Strokes playing at the 
Natural History Muséum, The Streets 

' playing at London's only Lighthouse 
and Pharreil playing at Glasgow's 
world-famous Fruitmarket. 

Transmission with T-Mobile also 
brought established and new acts to 
our screens in a Friday night music 
programme co-created with Channel 4. 
The show travelled around the country 
bringing the UK public closerto 
established and breaking artists, 
featuring talent as diverse as The Long 
Blondes, Primai Scream, The Klaxons, 
The Gossip and DJ Shadow. 

2007 is another massive year for music. 
We're moving into our third year of 
T-Mobile Street Gigs, our second 
sériés of Transmission with T-Mobile 
and we have even more to corne. 

We're supporting the Music Week 

m 
y. 

T-Mobile are proud 

sponsors of the 

Music Week Awards 
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music and the unsung heroes behind 
that great music. 
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celebrating great people in music 
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Lily Aiien Last year, British music had success in America not seen sit 
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Sl,ice the days of A Flock of Seagulls - and 2007 is set to be 
9; the UK artists hoping to make it big across the Pond 
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The deal between Apple Corps and Apple Inc could pave the way for a Beatlesrenaissance 

Apple vs Apple: we can work it oui 
"If there's anything that you want," The Beatles gener- ously offered as the opening gambit of their 1963 smash From Me To You. It could equally be the calling card of digital music services such as iTunes, in their quest to make available the complété recorded cata- logue of popular music at the touch of a button. Only, of course, there is a glaring gap on the digital shelves of iHines and co at présent - they are missing no less than the Fab Four's entire oeuvre. The deal announced last week between Apple Corps and Apple Inc will soon correct that anomaly and it now seems almost a certainty that some time soon The Beatles' catalogue will finally enter the download âge. Such a development should not be underplayed in its significance. It was no accident the settlement to this long-nmning légal dispute tumed into front-page news - nearly four décades after the group last record- ed together, they are still hot news and, rather than them being late to the digital party, for many the party will only begin once The Beatles have joined. The Fabs were among the last significant acts to make their recordings available on CD, but when at long last they did appear, with much appropriate fan- 

the vinyl and tapes and invest in a CD player. We can similarly expect some of those who have not yet ven- tured into download purchasing - although they may have transferred their CD collections to their MP3 players - to reconsider post-digital Beatles. One suggestion that has accompanied news of this deal is that it will lead to Beatles downloads over- whelming the singles chart. Indeed, bookmaker William Hill is offering odds of 10/1 the group will have the entire Top 10 at some stage this year. Although the relatively low sales required these days to score highly in the singles chart would definitely resuit in Beatles tracks retuming to the Top 40, that over- looks the fact the groups catalogue is more than a dozen or so tracks of worth and sales will not simply be concentrated on a few titles. Instead, if the albums are allowed to be unbundled, sales will be spread across many tracks, creati ng The Beatles' own long-tail effect. For those who already own ail The Beatles albums on CD, there may be little new to offer - although the promise of remastered CDs may answer that - but for the millions who own only the 1 compilation a chance to pick and choose from the greatest recorded music catalogue in history will be too tf 

wanted at a touch of lbutton. At least well 

Perry FarreHtet night^Here Sut. 
Drowned In Sound writer Gareth 

The lafest event in the 

labels aie tightening ^7^6™ with'0' LollipoRv 
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Jonathan Daniels will be speaking T",*"r'traiî7 71 ^ ^ 
at the Making It In America ^ 
conférence on February 27 

ailf6rlC8s Forum is edrted by Jim Laridn 

Making it big in America 

Working outside the realms of traditional média, Cmsh Managements 
J®iiatiiaiî Baiiieis bas propelled bands such as Fall Out Boy and Gym 
Class Heroes into the US and UK mainstream. Fie tells MW how he did it 

si 

management stable bas forged a musfcis digital music, period-ifs What are the areas you look to recentyears? 

any onlheSdiolnd you're b thebig 

^"ratrsr o player, called the iPod. Ifs a very big country here, hall Out Boy, 
■"SKSi sii.ss.xr 

fart'thatth^ are big is just bizarre. 
know.'sod bless, fin happy for il ^Daniels v .es,  

AUhe end of the Nineties, 

Crushlbased ontoe th'S on a CaTheJ like to 

that tracked 
A lotof'yo'ur bands - Fall have not had 

Absolutely. Fall Out Boy were eighth most added at radio; radio basically said, "We will never play this band". and with Panic! At The Disco.we made that record for $11,000. We never, never expected to be on the 
the Panic! kids called me and said "Can you take it off?" because that wasn't part of their plan. Ifs funny, people used to say there was a ceiling on my bands, but the floor of the business appeared to fall through the ceiling. Here [in the US] on iTunes today Fall Out Boy is number one and Gym Class Heroes is number three, and on PureVolume - a really good indicator here for us - Academy Is... is number one, Fall Out Boy is number two and Gym Class is number four; it 

^ 8 I 

• ^ 

Warner joins 
Web 2.0 
goid rush 

purchase the track. Top Warner dig strategy bod Alex Zubilliga says thi deal "reflects WMG's dedication to fostering the growth of community driven music discovery services". 
cash from the Web 2.0 gold rush, and Lastfm is the only user-generated content site which everyone loves that 



Hurry! 

Only 2 weeks left ••• 

Limited places available 

Register Now! 
America remains the one international territory that almost 
every artist and music company dreams of cracking. And with 
ail the changes sweeping the industry, it is more important than 
ever to find new avenues into the largest market in the world. 
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Tuesday 27 February 2007 
Rich Mix Cultural Foundation 
35-47 Bethnal Green Road, London El 5LA 
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This session wlll set up the day by providing an overview of the US market, with ail the latest facts and figures, and the UK acts who done well the pastyear. 
9.45am FROM DEALTO RETAIL: getting started in the US 

Peter Gordon (Thirsty Ear/Worldwide Independent Network), David Massey (Daylight Entertainment), Patrick Moxey (Ultra Records), JayQuatrini (Davenport Lyons) This session will address the key question: how do you take your music to a US audience? Do you need a major, or can indies do a better job for you? Do you needa US-based manager? How do you find an agent? Is physical distribution the answer? Or will a digital deal suffice? 
lo.joam 
CASE STUDY: Corinne Bailey Rae 
-» Mike Allen (EMI UK), Kevin Brown (EMI UK), Miller Williams (Global Talent Publishing) 

n.ooam REFRESHMENT BREAK 
n.3oam IT'S GACA: 
the mysteries of American radio Lee Abrams (XM Satellite Radio), Clive Dickens (Absolute Radio), Neil Lasher (EMI Music Publishing), Lany Rosin (Edison Media Research) This session will provide an overview of the changes that have been sweeping the US radio sector, and their impact on anyone looking to raise their profile in the US. How important is radio for new acts today? Which formats are on the rise/in décliné? What is the impact of satellite. And, fundamentally who are the programmers that UK artists needtoknow? 
iR.ispm CASE STUDY: Imogen Heap Imogen Heap (artist), Mark Wood (Radius Music) 
i2.45pm LUNCH 
MSpm TAKING THE SCENIC ROUTE: 
alternative pathways into the 

média 
Simon Banks (SB Management/ KTTunstall), Imogen Heap, Jeff McGusky (Jeff McClusky Associates), 

Alex Patsavas (Chop Shop)(tbc) There is much more to média exposure than radio, with adverts, primetimeTV shows such as Gray's Anatomy, not to mention tastemaker blogs ail offering alternative routes to raise profile. But how do you get your artists featured on these new channels long before radio picks you up? And how do you do it without 
major label muscle? 
2.3opm CASE STUDY: Franz Ferdinand 

Cerne Canning (Supervision Management), Mirelle Davis (Wind Up Bird) 
3.oopm 
HIHINGTHEROAD Nick Detnon (Belly Of The Beast/ Dizzee Rascal), Marty Diamond (Little Big Man), Una Johnston (SxSW) 
This session will examine how healthy the US live market is, asking 
howyounger UK acts (or even héritage acts) can arrange successful tours, Which are the key markets to 

play? How do you hook up with an agent? And, when it cornes to the crunch, how can acts help fund their 

3.45pm REFRESHMENT BREAK 
4.iopm ONE ON ONE WITH JONATHAN 
DANIEL 
-> Jonathan Daniel (Crush Music Media Management/Fall Out Boy, 
Panic! atThe Disco) 
4-45Pm AN AMERICAN JURY: running 
the rule over the next big 
things In a spin on the traditional demo jury, a sélection of our US guests will 
bring the curtain down on the day by listening to selected tracks by 
British acts with big hopes in the US and offer some genuinely practical 
suggestions on howthey can make it in America. 
Finishing at s.sopm Join usât the end of the day for drinks and a further 
opportunity to network with ail the speakers and delegates 

To register for this conférence contact Imelda Bamford: 
lmelda@musicweek.com or 020 7921 8300 



INTERNATIONAL SHORTUSTS 

F U 

(Geffen); Pink Hot Chili Pcppers M.a.i; ârusu bcsfi; international (LaFace/Sony 8MG) (WamcrBros); Beck (Interscope); (einale solo artlsb Best InteniaUonr' - "'■ BobDytantCohimbia): Beyoncé (Columbia); group: The Flamii Damien Rice (Mth Cat Power œ»».,  Floor/ Wamer); Jack (Matador); Chrétina Features are editecl by Christopher Barrett 

On the eve of this year's Brit Awards, Music l/l/ee/<rspotlights 
the teams working alongside the UK-focused nominees 

Behindthe 

imts 2007 

Brad Hunner, Radar Plugging. Régional radio promotions: Jessica Bailey, Anglo Plugging. TV promotions: MicheUe O'Conner, Bird Girl. Marketing: Joe Munns, Polydor. Press; Katherine Williams, MBC. Régional press: Fred Mcllor, MBC. Online press: Matt Brown, Hyperlauneh. Student press: Mark Wainwright, Wild Promotions. Publisher Universal. Publisher A&R: Dougie Bruce. Management Ed Millett, Lunchtime Management Lawyer Peter McGaughrin, Clintons. Accountant Samantha Atkins, Dales Evans. Lîve booking agent Paul Wilson, CAA. 

Lily Allen British breakthrough act; best British album; best British single; best British female. Producers: Future Cut, Greg Kurstin. Engineer: Mike Pelanconi. Distributon EMI. Label: Régal (Parlophone). Label A&R: Jamie Nelson and Nathan Thompson, Parlophone. National radio promotions: Kevin McCabe, Parlophone. Régional radio promotions: Clare Beaumont and Mark Gleed, Parlophone.TV promotions: Helena McGeough, Parlophone. Club promotions: James Pitt, EMI. Marketing: Katherine Parrott, Parlophone. Press: Murray Chalmers. Parlophone. Régional press: Gordon Duncan, APB. Online press: Jon Bills and Rachel Clare, Parlophone. Student press: Jon Kell and Rob Clark, EMI. Managers: Adrian Jolly Empire. Live booking agent Dave Chumley Primary Talent 
Arctic Monkeys Best British album; best British band. Producer; Jim Abbiss. Distributor: Vital Label: Domino. Label A&R: Lawrence Bell, Domino. National radio promotions: Rob Lynch, Airplayer Régional radio promotions: Julie Tliompson, Anglo Plugging. Marketing: Jonny Bradshaw, Domino. Press: Anton Brookes, Bad Moon Régional press: lan Cheek. Online press; nile on. Student press/club promo; Nick Davis, Cool Delta. TV promotions: Karen Williams, Big Sister Publisher: EMI Publishing. Publisher A&R: Kenny McGoff, EMI Publishing. Management Geoff Barradale & lan McAndrew, Wildlile Entertainment. Lawyer; Gavin Maude, Russells Accountant: Steve Jeffrey, SRLV. Live booking agent: Charlie Myatt, 13 Artists 
Jarvîs Cocker Best British maie. Producer Graham Sutton, Jarvis Cocker. Engineer Graham Sutton & Robbie Nelson Distributor: Pinnacle. Label: Rough TVade. Label A&Rs: Geoff TVavis, Jeannette Lee. National radio promotions: Bryn Williams, Hungry Media. Régional radio promotions: Jo Hart & Sue Reinhardt, Hart Media Ltd. TV promotions; Michelle O'Connor, Bird Girl Club promotions: Mark Wainwright, Wild Promotions. Marketing: Clare Britt, Rough Trade. Press: Belh Drake, Bestest PR. Online press: Heten Lawrence. Holler. Publisher; Wamer-Chappell. Publisher A&R; David Donald. Management: Jeannette Lee, Rougit TVade. Lawyer: Simon Esplen, 
Russell's. Accountant: Julia TVice, Trice & Co. Live booking agent: Jeff Craf, X-Ray Touring 

The Feeling Best British single, Producer The Feeling. Distributor; Universal Music Group. Label; Island. Label A&R: Louis Bloom. National radio promotions; Kate Bumett. Régional radio promotions: Phil Witts, Charity Baker. TV promotions: Kate Bumett Club promotions: Dave Roberts, Wild, Marketing: Sarah Boorraan. Press: Ted Cummings, Island. Régional press Sarah Hall. Online press: Chloe, Hyperlauneh. Publisher EMI Publisher A&R: Kenny McGoff. Management Adrian Jolly, Empire Management. Lawyer Kirsty Williams Accountant: SRLV. Live booking agent: Emma Banks, CAA. 
The Fratellis British breakthrough act. Producer Tony Hoffer. Label: Island. National radio promotions: Suzy Hyland. TV promotions: Andréa Edmondson. Press: John Coyne. Régional press: John Coyne. Live booking agent John 

Guillemots Best British live act Producers; Fyfe Dangerfield, Chris Shaw, Adam Noble. Engineer Adam Noble. Distributor Universal. Label: Polydor. Label A&R: Colin Barlow, Alex Close. National radio promotions: 

fraiiie for best British band, best British 

Best British female. Label: Parlophone. Label A&Rs: Jamie Nelson, Parlophone. National radio promotions: Kevin McCabe, Parlophone. Régional radio promotions; Clare Beaumont and Mark Gleed, Parlophone. TV promotions; Helena McGeough, Parlophone. Club promotions: Craig Jones, Eurosolution. Marketing: Claire O'Brien, Parlophone. Press; Murray Chalmers, Parlophone. Régional press: Warren Higgins, ChuffMedia. Online press: Jon Bills and Rachel Clare, Parlophone. Student press: Jon Kell and Rob Clark. Managers: Jonathan Shalit, Shalit Global. 
Kasabian Best British live act; Best British group. Producers; Jim Abbiss & Kasabian. Engineer Bamy. Distributor Arvato. Label; Columbia. Label A&R: Mike Pickering. National radio promotions: Jo Kenney. Régional radio promotions: Gary Hobson. TV promotions; Becky Walker. Club promotions: Duncan, Zzonked. Marketing; Vicky Richardson. Press: Julie Smith and Jakub Blackman, Sony BMG. Régional press: Claire Ruddock, Hall OrNothing Online press; Dan Ayers, Student press: Tom Roberts, UpShot Publisher EMI. Publisher A&R: Kenny McGoff. Management Graeme Lowe, The Family Entertainment, Live booking agent Mike Dewdney, ITB. 
The Kïllers Best international group: Best international album. Producers: Flood, Alan Moulder, The Killers. Distributor Universal. Label: Vertigo. Label A&R; Rob Stevenson, IDJ. National radio promotions; Mark Rankin, Rob Pascoe. Régional radio promotions: Alex Whitcombe, Alan Smith. TV promotions: Holly Davies & Alex Lane. Marketing: Clive Cawley. Press: Rachel Hendry. Régional press: Fleur Gilbert, APB. Online press; Katerina Marka, Outside Line. Student Press; Fleur Gilbert @ APB. Publisher Universal. Management Robert Reynolds, Callister- Reynolds. Live booking agent Kirk Sommer, WÛliam Morris Agency. 
The Kooks Best British single; British breakthrough act Producer Tony Hoffer, Engineers: Todd Burke, Tony Hoffer. Distributor EMI. Label: Virgin, Label A&R: Nick Burgess. National radio promotions: ManishArora. Régional radio promotions; Martin Finn, Jason Bailey, Kat Auber. TV promotions: Amanda Warren, Vicky Ellis-Jones. Marketing: Kelly Bush. Press; Susie Eraber. Régional press; Fleur Gilbert, APB. Digital: Sarah Sherry. Student press: Rob Clark. Publisher Famous Music. Publisher A&R: Luke McGrellis. Management Rob Swerdlow, Mark Nicholson, Dave Nicoll. Lawyer Andrew Myers, Clintons. Accountant: OJ Kilkenny. Live booking agent: Charlie Myatt, 13 Artists. 



0 For full listings of teams behind ail catégories, UK and international, 
log on to musicweel<.com 

Lemar Best British maie solo act. Producers: Brian Rawling& Paul Meehan. Engiueci- Matt Rirmidge. Distributor Arvat». Label: White Rabbit. Label A&R: Nick Raphaël & Jo Charrington. National radio promotions: Leighton Woods. Régional radio promotions: Lynn SwmdlehnrsL TV promotions: Jacqui Quaife. Club promotions: Jennifer Mills. Marketing: Simon Bamabas. Press: Joanna Burns. Joanna Buras PR Régional press: Beth Broolcfield. Student press: Joanna Burns, Joanna Burns PR. Publishers; Angelic Music, EMI Music, Key Trav Music. Management: Richard Griffitlis & Hany Magee, Modest! Management, Lawyer; Paul Spraggon. Accountant Dales Evans. Live booking agent: Paul Fitzgerald, Concorde. 
Leona Lewis Best British single. Producer. Steve Mac. Engineers: Chris Laws & Dan Pursej'. Distiibutor Arvato. Label: Syco Music. Label A&R: Simon Cowell. Marketing: Laurence Boakes. National radio promotions: Leighton Woods. Régional radio promotions; Lynn Swindlehurst. TV promotions: Annette Millar. National/Régional press: Annabe! Fox, Outside Organisation. Publisher: BMG, Sony/ATV. Management Richard Griffiths and Hany Magee for Modest! Management Ltd. 
George Michael Best British live act, Producer: George Michael. Distributor. Avarto. Label: Aegean/Sony BMG. Label A&R: George Michael. National radio promotions: Mick Garbutt & Charlie Lycett, Lucid PR Régional radio promotions: Lynn Swindlehurst TV promotions: Jacqui Quaife. Club promotions: Craig Jones, Eurosolutions. Marketing: Simon Bamabas & Mikey Ellis. Press: Connie Filippello Publicity. Régional press: Connie Filippello Publicity. Online Press: Seb Weller. Publisher: George Michael Publisher A&R: George Michael. Management AndyStephens. Lawyer: Chris rt Stephen 

James Morrison Best British maie; British breakthrough act Producers: Martin Terefe, Steve Robson, Jimmy Hogarth, Eg White. Engineers: Martin Terefe, George Tandero, Kelly Pribble, Andréas Olsson, Richard Flack, Jimmy Hogarth, Eg White. Label: Polydor. Label A&R: Colin Barlow, Polydor. National radio promotions: Neil Hughes & Nick Bray, Polydor. Régional radio promotions: Nîcki Ross, Polydor. TV promotions: Rachel Cook, Polydor. Marketing: Orla Lee, Polydor. Press: Richard Dawes, Polydor. Régional press: Warren Higgins, Chuffinedia. Online press; Hyperlaunch, Publisher Sony-ATV. Managers; Paul Mcdonald & Spencer Wells, Connected Artists. Live booking agent Paul Franklin. 
Muse Best British band; best British album; best British live act, Producers: Rich Costey, Muse. Engineer Rich Costey, Distributor Tire Entertainment Network. Label: Hélium 3/Wamer. Label A&R: Muse & Korda Marshall. National radio promotions: Jane Arty & Peter Black, Warner. Régional radio promotions: David Winterbum, Wamers. TV Promotions: Claire Le Marquand, Warner. Club promotions; Tom Roberts, Upshot. Marketing: Nadine Parker & Matt Thomas, Warner. National 
M MUS1CWEEK170207 

press: Terri Hall, Hall OrNothing. Régional press: lan Cheek. Online press: Sara Sparrow, Warner. Student press: Tom Roberts, Upshot. Publisher Wamer-Chappell. Publisher A&R: Richard Manners. Managers: Anthony Addis Lawyer Andrew Myers, Clintons. Accountant: Addis & Co. Live booking agent Geoff Meall, The Agency. 
Paolo Nutini Best British maie. Producers; Ken Nelson, Matty Benbrook, Tom Elmhirst, Jim Duguid. Engineer: Mark Phythian. Distributor The Entertainment Network. Label: Atlantic. Label A&R: Thomas Haimovici. National radio promotions; Jasper Bumham. Régional 

& 

radio promotions; Carrie Curtis. TV promotions: Sarah Hawkes & Jeni Saint. Marketing: Stuart Camp. Press; Emma Elwood. Régional press: Maureen McCann, Momentum PR Online press: Jack Melhuish. Student press: Tom Roberts, Upshot. Publisher Wamer-Chappell. Publisher A&R: Jane Rees, Warner Chappell. Management Brendan Moon, Morse Code Management. Lawyer Kieran Jay, Herbet Reeves & Co. Accountant: Pat Savage, OJ Kilkenny. Live Booking Agent: Angus BaskerviËe, 13 Artists. 
Oasis Outstanding contribution to music. Label: Big Brother. Distributor Vital/The Entertainment Network. National radio promotions; Dylan White & Rob Lynch. Régional radio promotions: Julie Thompson, Anglo Plugging. TV promotions: Karen Williams, Big Sister Club promotions: Tom Roberts & Stephen Bames, Upshot Communications. Marketing: 

Emma Greengrass, Big Brother. Press: Tetri Hall, Hall Or Nothing. Régional press: Claire Ruddock, Hall Or Nothing. Online press: Matt Brown, Hyperlaunch. Student press: Hall OrNothing. Publishers; Oasis Music. Création Songs, Sony/ATV, Universal, EMI Wamer-Chappell. Managers: Marcus Russell, Ignition Management. Lawyer John Statham, Statham Gill Davies. Accountant: Derek Fraser at OJ Kilkenny. Live booking agent: Ben Winchester, Primaiy Talent 
Nerina Pallot Best British female solo artist Label: 14th Floor. Label A&R: Christian Tattersfield, Alex Gilbert. National radio promotions: Charlie Lycett & Mick Garbutt, Lucid PR Régional radio promotions: Bob Hermon. TV promotions: Genny Dwarka and Stacy Blackman, Warner. Marketing: Elkie Brooks, 14th Floor. Press: Peter Hall, 14th Floor. Régional press: Caroline Beashel, 14th Floor. Online press: Rob Dix, 14th Floor. Student press; Tom Roberts, Upshot. Publisher. Chrysalis, Publisher A&R: Jeremy Lascelles. Management Caroline Killouiy, Fruit Live booking agent; Emma Banks, CAA. 
Corinne Bailey Rae British breakthrough act; best British female; best British single. Producer Steve Chrisanthou. Distributor EMI. Label: EMI.Label A&R: Matthew Rumbold. National radio promotions: Tina Skinner.Regional radio promotions: Adrian Treddinick. TV promotions: Jude Bennett. Marketing: Matt Dixon. National press: William Luff. EMI. Régional press: James Heward, Pomona.Online press: Stuart Freeman, EMI. Student press: Dolly CIew & Rob Clark. Publisher Global Talent Publisher A&R: Miller Williams Managers; Bob Miller & Robert Miller Management Live booking agent Paul Franklyn, Helter Skelter 
Razorlight Best British group; best British single. Producer Chris Thomas, Engineer Sam Miller Distributor Universal Label: Vertigo. Label A&R: Richard O'Donovan. National radio promotions: Mark Ranldn. Régional radio promotions: Alex Whitecombe & Alan Smith. TV Promotions: Holly Davies. Club promotions: David Roberts, Wild. Marketing: Duncan Scott & Rachael Paley. | Press: Ritu Morton. Régional press: Mike Gourlay. Online press: Outside Line. Publisher Sony-ATV. Publisher A&R: Flash Taylor, Sony- [ ATV. Management Roger Morton Blackbook Management. Lawyer Peter McGauglirin, Clintons. Accountant: David Mansfîeld, David Mansfield Accounts. Live booking agent Chris Myhill, The Agency. 
Snow Patrol Best British group; best British album: best British single. Producer Jacknife Lee. Engineer Tom McFall. Sam Bell. Distributor Universal. Label: Fiction. Label A&R; Jim Chancellor. National radio promotions; Dan Drake. Régional radio promotions; Nicki Ross, Polydor. TV promotions; 
Sn , el.Co?k-Club promotions: Krista Greer at Wdd. Marketing; Joe Munns at Fiction. Press: ram Ribbeck. Fiction. Régional press: Gordon Duncan, APB. Online Press: Matt Brown. Hyperlaunch. Publisher Big Life. Management Jazz Summers & Tim Pany, Big Life Management. Lawyer Tony English, Russells, 
XRa113'71' hoohing agent Steve Strange, 



sfc Weefs Brit pubfîshersandPRs. 1 Every effort tes 
coiicctfoll listings 

Tahe That Best British single. Producer. John Shanks. Engineer: JefF Rotlischild. Distributor: Universal. Label: Polydor. Label A&R; Colin Barlow. Head of promotions: Neil Hughes. National radio promotions; Nick Bray. Régional radio promotions: Tony Myers, Nicki Ross. TV promotions: Rachel Cook, Pippa Evers. Marketing; Emma Powell. Press: Richard Dawes, Polydor. Régional press; Chareen Steel, Polydor. Online press: Hyperlaunch. Publisbers: Sony/ATV, BMG, EMI. Managers; Jonathan Wild, 10 Management. Lawyer: Richard Bray, Bray & Krais. Accountant: Wayne Critchley, EBM Ltd. Promoter; Simon Moran, SJM. 
Sandi Thom Best British single, Producers; lan Brown and Stephen Darrell Smith. Exec producer: John McLaughlin. Engineer; Steve Darrell Smith. Distributor: Arvato. Label: RCA. Label A&R: Johnny Blackburn. National radio promotions; Leighton Woods. Régional radio promotions; Lynn Swindlehurst. TV promotions: Richie Crossley. Marketing: Shyamala Tharmendiran. Press: Kate Head. Régional press; Beth Brookfield. Online press: Seh Weller. Student press: David Barclay, Wild PR. Publisher: EMI/P&P Songs. Publisher A&R: Frank Ferguson/Peter McCamley. Management: lan Brown, IBC Management. Lawyer; Rupert Sprawson, DavenportLions. Accountant; Stéphanie Morris, Hardwick and Morris. 

Best British live act. Producers: Mark Ronson, Soul Mekanik, Pet Shop Boys, Jerry Meehan, William Orbit, Dave Lee, Brandon Christy, Craig Russo. Mixers: Jeremy Wheatley, Serban Ghenea, Tim Weidner, William Orbit, Paul Lani. Engineers: Mark Ronson, Matt Kemp, Chris Brook, Vaughan Merrick, Derek Pacuk, Tim Weidner, Brandon Christy, Craig Russo, lain Robertson, Pete Gleadall, John O'Donnell. Distributor: EMI. Label: EMI. Label A&R: Chris Briggs. National radio promotions: Tina Skinner. Régional radio promotions: Adrian Treddinick. TV promotions: Jude Bennett. Marketing: Paul Fletcher. Press: Bryony Watts, Taylor Herring. Online press: Stuart Freeman. TV promotions: EMI. Publisher: Chrysalis. Management: IE Music. Live booking agent: lan Huffam 
Amy Winehouse Best British female solo artist; best British album. Producers: Mark Ronson & Salaam Remi. Distributor: Universal. Label: Island. Label A&R: Dracus Beese. National radio promotions; Charley Byrnes & Steve Pitron Régional radio promotions: Phil Witts & Charity Baker. TV promotions: Mike Mooney. Marketing: Sarah Boorman. Press: Shane OTSfeill. Régional press: Sarah Hall. Online press; Justin Cross. Publisher: EMI. Publisher A&R: Guy Moot, Managements: Raye Cosbert. Lawyer: Simon Esplen, Russells. Accountant: Margaret Cody, Smallfield Cody. Live booking agent: Paul Franklin. 

Thom Yorke Best British maie. Producer: Nigel Godrich. Distributor: Vital. Label: XL Recordings. Label A&R: Ben Beardsworth. Régional radio promotions: Ruth Barlow. TV promotions; Craig McNeil. Club promotions: Chris Bellara. Marketing: Stewart Green & Jo Morris.Press: Murray Chalmers, EMI.Régional press: Richard Onslow. Online strategy: Jane Pollard Student press: Richard Onslow. Publisher: Chrysalis Music. Managers: Courtyard. Live booking agent; 13 Artists. Digital director: Simon Wheeler. Web developer: David 

Will Young Best British single, Producer: Stephen Lipson. Engineer: Heff Moraes. Distributor: Arvato. Label; 19 Recordings. Label A&R: Ged Doherty. National radio promotions; Leighton Woods, Mark Murphy. Régional radio promotions: Lynn Swindelhurst. TV promotions: Jacqui Quaife, Richie Crossley. Marketing: Julie Gray, Adam Griffin. Press: Sam Oxley, Henry's House. Régional press: Sam Oxley, Henry's House. Online press: Seb Weller. Student press: Sam Oxley, Henry's House. Publisher; Reverb 2 Music. Publisher A&R: Annette Barrett. Management: Simon Fuller, 19 Entertainment. Lawyer: Charles Law. Accountant: John Handley, Handley Roberts Ltd. Live booking Agent: Bob Gold, GAA. 

Fînd the latest videos every day 

www.promonews.co.uk 

The first stop for music video 
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wolvescivic 

Independent Venue, Independent Brewery, ^ 
Independent Minded People - Can't go wrong. 

Arctic Monkeys Audiosiave BeautifulSouth Beverley Knjqllt Bonzo Dfg Doh qph BandBullet For My valentme cna 
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wolvescivic.co.uk BANKS'S Enquiries: markblackstock@wolvescivic.co.uk 

Massive attack and 
ROSKILDE FESTIVAL SUPPORT 
THE HOPING FOUNDATION 
Roskilde Festival has donated £ 10,950 to a Massive Attack benefit con- 
cert with ail profits going to the Hoping Foundation who supports " ^ 
Palestinian children living in refugee camps in the Middle East. ^ 
Roskilde Festival is a non-profit organisation. Any profits 
from Roskilde Festival are donated directly to 
humanitarian or cultural purposes by bSSÉ 
Roskilde Festival Charity Society, benefiting 
people ail over the world. pT $$ 

- r# 

WWW.ROSKILDE-FESTIVAL.DK 



i Features are edited by Christopher Barrett 

With festivals and stadium concerts regularly selling out within hours, there has never been 
! more demand for live music - and that means business is booming, says Cte de Whalley 

Going live 

1 0,; m tte m tte park park. 

Many of the 70,000 people who had flocked to Scotland's T In The Park weekend festival in July last year were still raaking their way home, the sounds of The Who, Red Hot Chili Peppers and Franz Ferdinand ringing in their ears, when DF ' Concerts CEO GeofF EUis put half of the tickets for the 2007 event up for sale via téléphoné and the internet - and sold them ail within an hour. As a conséquence, DF not only entered the new year with the best part of sitting in its bank account, but was perfectly positioned to realise Ellis's ambition of launching a second fes- tival, to be named Connect, which will be held in September in the grounds of Inverary Castle, on Scotland's picturesque west coast. "The T In The Park take up was a great show ol public confidence in us as promoters," says Elhs. "But in reality we've been in the financial posi- tion to consider another weekend camping event for the past couple of years. The important thing was to make sure eveiything had been properly thought out before we announced it. Of course, DF were not the only festival pro- moters for whom business boomed in 2006. The success of market-leaders such as Readmg and Leeds, V, Creamfields and Womad at one end of the spectrum to smaller, lower-profile events 

such as Bestival, Wickerman and newcomer End Of The Road at the other, indicated that the pub- lic's appetite for gigs on the grass showed little sign of abating. That appetite has not been confined to the alffesco either. From Liverpool to Bournemouth, The Isle Of Man to Inverness, new luxury 2,000- plus capacity venues are opening up ail over the country to develop the demand among the 40 and 50-something démographie for civilised seated concerts. In London the legendary Roundhouse is back and leading promoters Metropolis, SJM and MCD have set about expanding the circuit by putting shows into new sites, such as London's Somerset House. Finally, at grassroots level, young rock fans have been pouring into pubs and clubs in nurabers which haven't been witnessed since the punk explosion of the late Seventies. Last year, for example, the 400-capacily Barfly in Birmingham drew over 60,000 to shows by such artists as The Kooks, Brakes and The Macabees while the Junction in Cambridge saw business double to make 2006 the most successful year since it first opened its doors in 1990. "More people seem to be going to more live shows and more artists are giving better value 

More people seem to be going to more live shows and more artists are giving better value for money NciIWarnock CEOofltK flgency Group 

for money," says Neil Warnock CEO of The Agency Group. "But the most exciting thing is that we have regained an infrastructure which allows bands to work their way up the ladder from the grassroots to the big halls and then the stadiums." Among such venerable and bankable names as Motorhead, Status Quo and Deep Purple, on Warnock's rester are relative neweomers Muse. This hard-working three-piece, still largely unknown to a wider public despite a 2006 Top 10 album Black Holes And Révélations, raised eyebrows in December when they not only announced, but immediately sold, some 100,000 tickets to two inaugural shows at the new Wembley Stadium in June. This sort of advance acceptance cornes as no surprise to AEG's senior VP international Rob Hallett, who also has largely sold out shows scheduled for Justin Timberlake and the Scissor Sisters when the new 23,000-capacity 02 arena in the site of the Millennium Dorne cornes on 
"Pre-recorded music is now so cheap and easy to get hold of that it has lost a lot of its value," says Hallett. "Live shows, on the other hand, are far more precious and people are prepared to 



Work permit plan: a blow 
for international artists 

pay to see them. And as long as the industry does its best to make them feel they bave got tbeir money's worth, I don't see that falling away." But simply providing the pubbc with a sense of occasion is only half the challenge facing pro- moters in 2007. Central to AEG's ofier at 02, its Indigo club offshoot and a two-week long Tower Of London festival in June, will be total trans- port and entertainment packages including rivertaxi trips and candlelit dinners in the Bloody Tower. "The days of simply herding peo- ple into a draughty old cattle shed are long gone says Hallett. Creating points of différence are of prime importance, especially in the open-air sector. While its evenls like the Carling-sponsored Reading and Leeds festivals remain a favourite rite of passage for the 16- to 23-year-old audi- ence - and the welcome reappearance of Glas- tonbury on the concert calendar will continue to draw those expecting a more holistic experience - the launch last year by the Mean Fiddler Music Group (MFMG) of its new Latitude event in Suf- folk was predicated on appealing to a more "cul- tured" audience by including poetry, literature and even a Royal Court Theatre tent. "The key is to find a niche in the market which is not already catered for," reports MFMG man- aging director of festivals Melvin Benn. "We drew 12,000 people to the first Latitude, which wasn't enough to make a profit, but was better than we expected. It can take three or four years to establish a new brand with the public. Any- body who cornes into the market thinking other- wise is naïve with a capital N." Inevitably there are casualties, of course, such as last year's Spafest in Bath and Lost Weekend in Comwall. But, says Paul Fenn, joint MD of Asgard Promotions, it's not hard to see most of them coming. "Every year we get calls from football clubs and stately homes wanting to get in on the act;' he says. 'But there is a lirait to the number of acts who can sell those kinds of events. And Tra not going to have my artists playing for the ben- efit of some scaffolder who will probably be the only person to get paid if a show fails." Fenn is also concemed that possible rises in interest rates over the next 12 months might have a detrimental effect on ticket sales. MFMG's Benn, on the otherhand, believes there is still capacity for growth in the sector, but wams against a false sense of confidence. 'The future is difficult to predict because entertainment is not like home building where you can identify a shortfall in the market and then aim to fill it," he continues. "Over the past few years business has been growing steadily by between 10 to 15% a year, although that doesn't mean it's necessarily more profitable." Neverthelcss the big moncy which is there for those willing to work hard for it, has led to the sense of creeping corporatisation which has 

Just as the Government is considering the formation of a new academy dedicated to improving live sector service skills, the Home Office is paised to land a blow which could set the UK industry back 20 years. Under législation due to corne into force in April 2009, every member of the entourages of ail non-EU acts entering the UK will have to carry their own biométrie work permit. These will only be available in person at British Embassles or Consulates in the individual's country of origin. Currently only one permit is required per touring party and is issued by a government office in Sheffield. According to Paul Fenn, joint MD of Asgard Promotions, who spécialisés in bringing US and World Music acts into the UK, the proposed changes will prove an administrative and logistical niglitmare. "The biggest acts can carry as many as 60 or more people on the road, sometimes from more than one country or at least from many différent towns or cities in that country," he says. "It will only take one of them not to have got his permit together in time 

has corne to regard the |l concert industry as a cash il cow and so raises prices, il the bill for a big act like Red 11 Hot Chili Peppers or The H Killers could run into ^ thousands of pounds. And the promoter will be expected to pick it up. But, says Steve Richards, director of entertainment at industry work permit specialist T&S Immigration Services, the hardest hit will be those little bands brought into the UK by record companies for showease gigs and promotional appearances. For them a minimal eightfold rise in costs will stretch marketing budgets to breaking point. "The new régulations were first announced in 2005 and have been designed to control migrant labour by employing an elaborate points system," continues Richards, a former civil servant who since 1991 has proccssed an estimated 30,000 work permits a year and numbers ail the UK's ieading record companies 
"Initially there was no mention of entertainers among the eligible catégories although sportsmen like footballers and boxers are exempt." It was only as a resuit of pressure exerted on then Minister for Immigration Tony McNulty MP by Richards and a 

defined the sector over the past five years. In only the latest development in a sériés of high- profile mergers and acquisitions, US-backed conglomerate Live Nation's attempt to purchase the Academy Music Group's 13 venues has been referred to the Compétition Commission, prompting an announcement that London sites the Hammersmith Apollo and The Forum will be immediately sold off if the merger gains gov- ernment approval. Elsewhere the owner of Nottingham's Rock City has expanded into nightclub premises in Bristol while plans are afoot on the south coast for a new chain of branded pub gigs modelled on Soutbampton's successful Joiners Arms. On every rung of the ladder it would appear that the live music sector is growing ever more busi- nesslike and professional in outlook. Consequently, the US industry no the UK and European markets in a The end of 2006 saw AEG buying in promoter Marshall Arts while 2007 has begun with two of North America's most prestigious artist agencies William Morris and Creative Artists Agency (CAA) opening music offices in London under the supervision of former Dire Straits' manager Ed Bicknell and ex-Helter Skel- ter directors Emma Banks and Mike Greek respectively. Having made the move the other way by set- ting up offices in New York in 1992 - and furlher expanding over the past two years into Los 

iv regards new light. :o top UK 

There are nowso many 
overseas markets 
opening up, likethe Pacific Rim, South 
America and the old 
Eastern hloc Nci! Warnock, CEO, The Agency 

Angeles and Toronto - The Agency Group's Warnock is "astonished" that the Americans have waited so long to make this move. "They've finally woken up not just to the fact that there are now so many overseas markets opening up, like the Pacific Rim, South America and the old Eastern bloc, but that UK agents and promoters have become so expert at dealing with them," says Warnock. "Wlien I first started in this business a real world tour would take eight months and include two lengthy swings Vhrough the US. Now it can take two and a half years to penetrate ail the markets properly." The trend may be towards greater consolida- tion in the live sector, but there is little doubt that it has been the strong relationships between artists, agents, promoters and venue owners - and ever increasing levels of trust and trans- parency - which has helped it flourish at a time when other parts of the music industry have been seen to flounder. But for promoters like Melvin Benn, one fac- tor is the most crucial of ail. Unlike the record companies who only deal with their market through intermediates, people 
the ti Side are working at the coal face ail In a sector where the public's immédiate needs are, absolutely paramount." he continues, "there isn,t a gig in the country where the promoter rsnt on the door to make sure that those needs 
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SEJ WESTPDRT BAR / REABING RBOMS / BRAES / ART BAR 
IBCA / FAT SAMS / GAIRB HALL / RNIVERSIÏÏ BF ABERTAY / THE SHBRE 
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INVERNESS 2007 
SHOWCASE DATES 

7 & 8 J U N E 
FOR FURTHER INFORMATION GO TO. 
WWW.GOEVENTSJNFO 

NOW OPEN FOR ifl 
SHOWCASE SUBMISSIONS 

9-10 J0NE2007 
LOCH NESS - SCOTIANO 
www.rockness.co.uk 



Classifiecl^ Ist FI ooi", Ludgate Housc, 245 Blackfriars Road, london SE19UR T: 020 79218315 F; 0207 9218130 E; niaria(âimuslcweel(.coni 

Jobs; £40 Business to Business & Courses: £21 Notice Board; £18 (min. 4cm x 1 col) Spot colour add 10% 
AH rates subject to standard VAT 

vailable online cvery Monday at www.niusicweek.com Booking deadline: Tbursday lOam for publication the following Monday (space permitting). CancellaUon deadline: lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 

T1CKETQ3S ticketmaster 
Two great opportunities to join an established label & distribution company within their international HQ 
Sales Manager idéal candidate will have at least 3 years' experience, with a focus in the UK market, You will build strong relationships with UK distributor and key accounts to outline priorities, set targets for new releases and ensure sell through. You will be required to create tailored campaigns in tandem with chains, identify opportunities for increased sales and profile, and coordinate with label managers to ensure adéquate retail coverage for tours and promotional activity in the market. 
Inventory Manager Idéal candidate will have at least 2 years' sales experience. Duties include liaising with US-based labels and international distribution warehouses in the UK and Europe. We will rely on you to manage and monitor inventory levels, liase with our Sales and Production Departments and maintain and update database of inventory re-order levels for ail of our titles. 
To apply please send your CV quoting the Vacancy you are applying for to; Music Week, Box MW024, 1st Floor, Ludgate House, 245 Blackfriars Road, London SE1 9UY 

Client Account Manager, TicketWeb c. £23k Leicester Square, London 

tive Communicator, self-motivated and possess strong organisational skills this could be the opportunity for you. 
ricketmaster's sales channeis, inoluding our online te; 

■ordinator by email 

ocareermoves 
ROYALTY MANAGER 

■pifabric 

Location: North London of titree years Royalty experience required to self-manage the reporting of Record & Publishing Royalties for Music & Film Distributor. The successful candidate will possess strong communication skills together with good attention to détail. Experience using Musicale software an advantage but not a necessity. 
CV's to Andy Harwood via ahanwood@prismleisure.com 

Financial Controller Salary £45,000 Fabric is a vibrant & grrming company lhal requites a business minded FC, fideally 2 yearst- POE) who has a genuiie passion (or Music Managing a team ol 3, resporable lot produdng accounls 8, mgl informalion lor divisions ind nighlciub. record label & publtehing. Reporting lo MD. Ws commercial rôle b part o! Kie Snr Mgt team, making cutting edge business dedséns and advandng be company. Great caeer oixxxltr^ for doim to eartb Mvidual! 
_ . T: 020 7307 5720 E; moreOconsuiljam.com JAM, 30 Gresse Street, London, W1T 1 OR 

get to the latest jobs 
wherever you are 
whenever you want 
before person sitting next to you ... [J 



Classified i 

business to business 

Contact Maria Edwards, Music Wcck CMP Information, Ist Floor, Lndgate House, 245 Biackfriars Road, London SE19UR T: 020 79218315 F: 0207 9218D0 E; maria@inusicweek.com 

Rates per single column cm Jobs; £40 Business to Business & Courses: £21 
Spot colour add 10% Full colour add 20% AU taies subject 

Ibc latcst jobs are also available online every Monday at www.rausicwcek.com Booking dcadline: Thursday lOam l'or publication the following Monday fspace permilting). Canccilation deadline: lOam Wednesdày prior to publication (for sériés bookings; 17 days prior to publication). 

î STANLEY 

► AU types of média j Audio, Video, CD 8, DVD) ► High Speed duplicafon services ► Audio Conversbns ( DAT, UinIDIsc, Cassette, Vrnyl, Micro cassettes, DAS8 iacks to separate WAV or AIFF files, ReeltoReet) ► TelecineforSuperS, 16nimof 35mm ► CD & DVD on-body design and print ► Video Filming and Edithg, DVD Authorng ► Video conversions f Couvert aud/o or video loany computer files for use on web or CD-Rom ) ► USA/European Video conversions 

WeareBuying 
Record Labels 
andCatalog. 

Funk 
Soul 
Rock 
artist/songwriter 
with big myspace 
following needs 
driven & ambitious 
manager totake 
thingsfurther. 

_Specialist . 

www.niusitgain.coni 
or call 0845 282 0000 

FOR SALE RETAIL 
RECORDS 
WANTED CASH PAID displays 

SERVICES 
ARTIST 

distance 

ARTIST 

m 

'oiythene : 

CD album cases available in clear or coioured CD single cases - ail types of double CD cases ~ ailable in standard coioured and clear cases single & doubles 
Card masterbags CD, Video, Cassette - 7" 10" 12" "cl 2" POLYLINED 3s & Resealable sleeves , pjes. Video 7" & 12" CD various vaiiable. Also ail sizes of jiffy bags  w displays CD/Record cleaning cloths " " ' 5S for 7" 10" 12" and CD DVD cases ^ Recordable CD & Minîdisc 

w/ven. Next day delivery (in mosf cases) Phone for samples and full stock list 01283 566823 Fax; 01283 568631 nit 2, Park Street, Burton On Trent, Staffs. DE14 3SE E-mail: matpriesl@aol.com feh: wNvw.soundswholesaleltd.co.uk ^ 

FRAMED 
AWARDS 
SPI •NiaSEN MUSIC C0NTR01* iMPAU 
www.awardframers.com 

"INSIDE" 
The new Record by 

London Singer and Songwriter 
IVOR CAME 

Singles and Albums to Download from 
www.ivorgame.com 

A/so available from /Tunes 
V y 



il II si ^ 2001 KÉYfiOTE 
Pete Townshend 
Wednesday, March 14 at 6:30pm 
RSOISTER NOW FOR iXSW 2007! 
Visit sxsw.com to register to attend and get Information 
on the conférence, Includlng up-to-date llsts of speakers, 
panelists and showcaslng artists. 

SXSliO 
MUSIC MARCH 16-18 2®©? MSSÎIH ÎX 
SXSW Europe MlrKo Whittleld Elnsledlerweg 6 D-72074 Tueblngen-Pfrondorl GERMANY mlrt(o@sxsw.com Tel; +49-707-188-5604 
SXSW Headquarters Post OUice Box 4999 • Auslln, sxsw@sxsw.com 

SXSW UK & Ireland Transatlantlo Air Trovel Una Jolinston Me|tia Trave'110 
OUI Ruan, 7 Ard no Croise Sara Manzono Thurles Co TlDDerarv sara@medlatTavel.com    T„I. a A on_'7C'37_oonn 
Tel/Fax; +353-504-26488 

178785 USA Tel: 512-467-7979 Fax; 512-451-0754 

iFC BLErîSER tv, uncut. 

BOOK NOW 
AND SAVE 

T H E 
GOLD BOOK 

20 

oncto one 

THEGOLD BOOK20 

IS NOW AVAILABLE 

To order your copy before February 
28th and save up to 20% please 
email Lianne at îkdavey@cmpi.biz 
for an order form. 



Datafile 

Britain's most 
comprehensive 
charts service 

Week 06 

mml 

SINGLES NUMBERONE MIKA GRACE KELLY (Casablanca/lsiand) Mika's Gtace Kelly emulates ils immédiate predecessors at numbcr one (Leona Lewis' A Moment Like This and Take That's Patience) by extending its stay at the top to four weeks. The last lime three consécutive number one hits spent more than three weeks at number one was in 199L/2, when Queen's Bohemian Rhapsody. Wet Wet Wefs Goodnight Girl and Shakespears Sister's Stay tumed the trick. 
ARTIST ALBUMS NUMBERONE MIKA LIFE IN CARTOON MOTION (Casablanca/Island) Mika's début album Life In Cartoon Motion débuts convincingly at number one. He's the first Universal artist to simultaneously top singles and albums charts since Akon in May 2005. 

LATIONS 

RADIO AIRPLAY 
he airplay chart for the fourth row, Grâce Kelly soarsto the 

tally (2,258) of the year, Its audience is 
plays tally is 28% superior to its nearest 

Snow cools 
physical 
sales 
by Alan Jones Without a hit single or album to his name when 2007 commenced, Mika now tops both charts in emphatic style. The Beirut-bom Brit's début album, Life In Cartoon Motion, has had mixed reviews, including a single star (poor) rating from The Guardian and one out of 10 from Drowned In Sound, but beats off strong compétition from second albums by Bloc Party and Fait Out Boy to top the artist albums chart on sales oflOS.OOO. This naturally impacts on his Grâce Kelly single, which faraheadof 

the singles Top 200 thlsw 
>ince it was first made available 20 weeks ago. Next physical iingle Love Today (release date: 

also down slightly, falling 2.2% t 932,710, although downloads iproved by 3.8% to 798,06 ' 

^autiMT^dSmAb 
rStnh^sie 
the'previouslyrdeLed ReTax,6 IJiTw, 

SINGLES Sales versus last weck:-i2% Year to date versus last year: +152% MARKET SHARES Universal 60J% Sony BMG EMI 
Other 

42% 3.8% 24.6% 
ARTIST ALBUMS Sales versus last week:-13% Year to date versus last year: -63% MARKET SHARES Universal 56.6% EMI 13.7% Sony BMG 10.0% Warner 75% Other 12.2% 
COMPILATIONS Sales versus last week:-25% Year to date versus last year. +82% MARKET SHARES Universal 35.05 

Others 
RADIO Ail MARKET SHARES Universal Sony BMG EMI Other 
CHART SHARE Origin of singles sales (Top 75): UK; 50.7% US: 44.0% Other 5.3% Origin of albums sales (Top 75): UK: 720% US: 28.0% Other. 0.0% 

ALBUMS THIS WEEK Jessica Simpson A Public Affair (Epie): Tokyo Police Club A Lesson In Crime Memphis Industries): The Little Ones Sing Song (EMI): Shilpa Shetty A Bollywood Dream (Saregama): The Hours Narcissus Road (Polydor) 

Position (Polydor) 

Findlay Brown Separated By The Sea (Peacefrog): The Fray How To Save A Life (Epie): Lucinda Williams West (Mercury): Yoko Ono Yes, Tm A Witch (Parlophone) 

MARCH5 WillyMason If The Océan GetsRough (Virgin); Candie Payne I Wish (Deltasonic): Tracey Tlwm Out Of The Woods (Virgin): Air Pocket Symphony (Virgin): Bryan Ferry Oylanesque (Virgin): Grinderman Grinderman (Mute): The Horrors Strange House (Polydor) MARCH12 Lucie Silvas The Same Side (Mercury); LCD Soundsystem Sound Of Sllver (EMI): Raymond Quinn My Way (RCA); Corinne Bailey Rae Live In London And 
Ciara The Evolul King For A DaytThrill Jockey): Infernal From Paris To Berlin (Isiand): Malcolm Middleton A Brighter Beat (Full Time Hobby); Omarion 21 (RCA); Kaiser Chiefs Yours Truly, Angry Mob (B-Unique m ' ' ' " ' ickWolf The Magic 

Malcolm Ai;„„c Acrmnram/ fbrDnmfEMILThe Tell Me Bout It on Mardi î Aliens Astronomy For Dogs (EMI): The Bees Octopus (Virgin): Stephen Marley tbc (Isiand); Good Charlottte Good Moming Revival (Columbia) 

SINGLES THIS WEEK Corinne Bailey Rae Td Like To (Good Groove/EMI); The Feeling Rose (Isiand); The Thrills Nothing Changes Round Here (Virgin): Red Hot Chili Peppers Desecration Smile (Warner Bros); Akon feat Snoop Doggy Dogg I Wanna Love You (Isiand): Snow Patrol Open Your Eyes (Polydor) FEBRUARY19 The Magic Numbers This Is A Song (Heavenly): Kelis Lil' Star (Virgin): Tracey Thom Its Ali True (Virgin): Robbie Williams & Pet Shop Boys She's Madonna (Chrysalis): Grinderman No Pussy Blues (Mute) FEBRUARY 26 The Killers Read My Mind (Vertigo); Justin Hmberlake What Goes Anound Cornes Around (Jive): Ail Saints Chick Fit (Parlophone): CSS Off The Hook (Warner 

Bros): Lil' Chris Figure It Out (RCA); McFly Transylvania (Polydor): Gwen Stefani The Great Escape (Interscope); Take ThatShine (Polydor) MARCH 5 Christina Aguilera Candy Man (RCA): Lily Allen Shame For You (Régal); The Bees Who Cares What The Question Is? (Virgin): Lemar Tick Tock (White Rabbit/RCA): Faithless Music Matters (Columbia); Scissor Sisters Shes My Man 
TheHeari 

Once Upon A 
The Good The Bad & The Queen tbc (Parlophone): Mutya Real Girl (Isiand): The Thrills tbc (Virgin): Joy Division I Tear Us Apart (Warner Bros): 
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An alarming 

format choice 

Fallout rip up the 
mlebook once again 
with the first 

before-used form," he says. Fallout will mobilise its oum database with abespoke Rumbie Strips comic book which will be sent ont this month, with similar promotions to follow in th Sigsand 

Gym Class Heroes 
Cupid's Chokehold (Fueled 
By Ramen) JESSICA PHILLIPS, DEPUTY ED1T0R, 

DVD/vinyl dual format lt isnot ^e fimt time Faiiom 

to foUow fn April. 

| "This is the kind of trackyou 1 can'thelp imiling through - it'sjustgot I thathappy vibe le kind that's been 

„..„,o twenty-something ji enviable grasp of raelody and off-kilter pop sensibilities; pleasingly performed with enoughedgeto cross the motorway from the indie set to the Top 40. Having won friends and fans across the US & Canada, the Memphis Industries-signed quartet begin their UK campaign in 2007 with support from Xfm, DrownedinSound.com and MME." 

Info the mind's eye with Kasabian, 

a temple and a little black magie 

Mancini Up Country 
(Prophecy) =55=: 

be^mtîfhl singer, 
ItOn 

h'ousŒ 

^ rcSd^tntthat year's Camden Crawl event by have taken part in the past holding an 'Indie Idle' include Cet Cape. Wear Cape. Fly, 



nie plalinum)Jamii-oqua old); i - High Times: The ite'- Life In Singles 1992-2006 

tmmi uaa Alex Gaudino Destination 
Calabria (Data) 
TOM FERGUSON, CflLAXY PRESENTER 
'Calabria in ite varions guises bas never left the dancefloor since ils conception in 2003 by original producer Rune. Bootlegged with the Crystal Waters vocal Destination Unknown bas seen this heralded as die définitive Ibiza anthem for the last three years. A dever move on Data's part to sort ont the legals and ensure this sees its crossover potential. This is destined for veiy big things." 
Flood Of Red Lost In The 
Light (Small Town) DflRREN TAYLOR, EDITOR, ROCK SOUND 
"With a hectic touring schedule, Scottish tykes Flood Of Red are building an amazing réputation on the live circuit. This début EP, featuring the anthemic lead track Don't Sleep Swim, is going to cernent their title as one of the 

MyToplO 
Ry Cooder My Name Is 
Buddy (Nonesuch) LD8ALEAN NO COKE (LOGIC) 2- AMY W1NEH0USE REHAB (ISLAND) 3 THE KNIFE SUENT SHOUT (BRILLE) 4. PETER, BJORN AND JOHN YDUNG FOLKS (V2) 5 CASSIE LONG WAY 2 GO (ATLANTIC) 6. LAtIRlE ANDERSON 0 SUPERMAN (WARNERS) 7. ROBYN WITH KLEERUP WITH EVERY HEARTBEAT (EMU 

as Bob Dylan and Tom Waits, because it could be argued that he bas been equally influential. After Châvez Ravine, a compelling act of musical excavation, cornes My Name Is Buddy, the taie of a fictional feline detailing bis travels tbrough Depression-era America. But you know what? You don't bave to follow the narrative. It's enough to listen to the masterful playing (with contributions from Pete Seeger, Van Dyke Parks and Flaco Jiménez) and the luxuriant joy of a song like Farm Girl." 

"If you said you listened to Dr Alban in my class in sixth grade you were considered a punk. Now when I hear it I go mad; that monster bass and the fact that Dr Alban déclarés his style of music "hip-hop reggae inna dancehall style" at the beginning of the song melts my heart The hook in Strange Love niakes me want to cry. So does the drums and the whistling in Young Folks. And Long Way 2 Go is the perfect teenage 

Gigwise Top 10 
2. goFASTER» (Fake DIY) 3. Assembly Now (unsigned) A. Fox N Wolf (Kitsune) 

10, Frida/s Ghost (unsigned) 
The View, Little Man Taie and the Guillemots. The site also hosts Gigwise Moblogs, which are mobile phone blogs where bands report from tours or festivals with a photograph, text or video. Gigwise also encourages fans to voice their opinions on the site's forums and take part in poils conceming news items and 

We'renotafraidto 
voice our opinion on 
the great, the good and 
the abysmal  
other topics of interest As well as offering its readers a wide variety of content, publishing more than 15 daily news ilems and covering both signed and unsigned acts, Gigwise also bas regular compétitions that often bave a twist to them. In the past, prizes have included becoming a roadie for The Spinto Band and having an acupuncture session with The Needles. The site also bas a dedicated new bands section called 

InDemand, which gives exposure to the most promismg up-and- coming artists. 'Unlike some publications we are not afraid to be brutally honest with our opinion," says Colothan. "While we would never berate something for the sake of it, if something is not great we'U tell our readers. This honesty eau be a rarity, especially amongst publications who strive to keep larger acts happy." With more than 75,000 pages of content, Gigwise currently boasts around 30,000 unique users per day from Australia, the US, UK and the rest of Europe. 

Website: www.gigwisej 

Instore - Little Barrie, Ruby Suns, Findiay Brown, Benjei Ferree, Pop Levi, Field Music, Kristin Hersh, Tinawerin; Album of the Month - The Hold Steady, Boys And Girl: In America 
ihnny Mathis, Ginuwine; Singles - Ja FrosL Armand Van Helden, Royseven, Ludacris, Towers Of London, Simon Webbe. Windows - Brits 2007, Valentines Day, Open Season. 

Day, Unforgettable Love Sor Corinne Bailey Rae, The Kilk Lesley GarrelL Brits Hits 20 " " ;e, Snow Patrol, Jo 
Selecta - The Ataris, Goldrush, Blackfield, The Fall: Mojo - PG Six, Sarah Nixey, Rose Kemp, Goldrush, Glen Hansard & Marketa Irglova 

Instore - Art Garfunkel, The Fray. Natasha Marsh, Sainsbury's Johnny Cash, Mash Dp Mix, Life On Mars OST. Album Of The Week - The Fray. 

Instore - Mika, Bloc Party, Fall Dut Boy, Nich Lachy. 

WHSmith instore - Katherine Jenkins; Katie Melua: Oasis: Il Divo 
Album of the Week - The Fray: Instore - Muse, Red Hot WOOLWORTHS Chili Peppers, Brits 2007, Amy Winehouse, Corinne Bailey Rae, Lily Allen, Art Garfunkel, Johnny Cash, Hardcore Nation Classics, Mash Up Mix. 

Ch|^.KetetotCe.UUISUcS=ph,e YH. Wb. ..Y fa"» Gi^Things Come To An M, P Did^ iSSSÏÏÛT" H IsBcxtorCatcliYourtake-niatStaneiTHe CAPITAL Pieœs Rod Hot Chili Peppcre Desecration Chrisllna Aguilera Tell Me: Seamus Haji Last Badly Drawn Boy Joomcy A To B; Billy Talent 
bD^t'00^wToaT»UZyWnehousoYouKn^Fm yr» ^S;"edL'fe'Sharan^L ^0^^^CSS Hqfonco Usten; Corinne Bailey Rae l'd Uke To; uayÎLst Dnke Spécial Freewheel: Gwen Stcfanl feat. Creepi f Bextor Calch You: Take That Shine: the Fecllng Blffy Clyro Saturday Superhouse: Bloc Party We Are Not The Enemy; *0ood Charlotte Keep Alton The Sweet Escape: John Legond PDA (We ^ldU=Tft tototo BW ^ ^ ^ ^ Fray How To SeweALife; The Hoors The Prayer Fall Ont Boy This Aio't A Sceoe. Ifs Vour Hands Off My Girl; Good Shoes Never ust Dortt Gare); Mustln Nozuka After Tonignt frce ctnf,n„A|,on -ntp Sweet Escace- Back When You Were Good; The Killers Read An Arms Race; Gosslp Standing In The Way Of Meant To Hurt You* 'Grâce WonderfuL Justin Timbcrlake Whal Goes Around. Cornes Night Gwen StetanvAKo Mind; The TWang Wide Awake; Tlny Control; Just Jack Stars In Their Eyes; Kaiser Harrisons Mondays Amis. Howling Bells Low Arouod.-RohhleWilliamsShe'sMadonna: •HontecrushorsTouchM ,Jam^aBwaneu r||^ JYou;Unc|oJam^Yi. chlefs^^A^^MrHappening;IdlewildEnMtlwLCD Simon Webbe My Soul Rcads For You; Slmply Tht ^ " k D W|||y Mason ^ Me & The Ubrary Too Ute Too Late: Musc Knighu Soundsystem North American Scum, Los Red So Not Over You: The Magic Numbers This SloneTellMe M^urtor Jaoxuare ' .yw 0( CydonU My Chemical Ronunco Famous Campesinos We Throw Parties: Melrlc Empty Is A Song iust

L
J!1

dJ S,» rnS KMser Chlefs G A LA A Y ® ^ Words; Razoriight Before I Fall To Pièces; 'Snowfight In The City Centre Six Seconds CUST ï w MpPhfsOne KeaneABad A UST 1 •Razoriight I Can t Stop This Feeling l've GoL The AJlens Setting Sun; The Bees Who Cares Badly Orawn Boy A Joumey From A To B; Bcn's Ruby; Kasahian . . Akon/Snoop Dogg I Wanna Love You; Alex Red Hot Chili Peppers Desecration Smile; What The Question 1s? The Enemy its Not OK; Brother Beauty Queon; 'Bryan Ferry They ^ T T . yiv A|icn Gaudinlo Destination Calabria; Beyonce Rumbie StHps Alarm Clock: Snow Patrol Open The Horrors Gloves; KBC Poisonous EmWem; Jmes They Are A-Changirf; 'Duncan James Golden Skars. Lcmar i .a «x y ^ a In.ep|acab,e; BeyonCe Ring The Alarm; Big Your Eyes; Snow Patrol feat Martha The Maccabees Abmit Your Dress. Mapio State Amazed; Electric Ught Orchestra Latitude 88 Shame For Me. Magic nu ^ Vs Miche||e Narinc what you Do; Booty Walnwright Set The Fire To The Third Bar; The Joanna; The Secret Show Levers; Sunshine North; Kcanc A Bad Dream; Mika Grâce Kelly; Mason Vs Prinews supers & ^ Luv 2 Nite; Freemasons Rain Down Fceling Rose; The Fratcllis Boby Fratelii; The Underground Borders; Whlp Muzzte Tokyo Red Hot Chili Peppers Desecration Smile Twuï Nclly Furtado AH Love: Jojo Too Little Too Late: Just Jack Killers Bones; The Killers Read My Mind; Police Club Cneer It Up: Towers Of London Tm *Regl.« Spcktor Fidelity; 'Sclssor Sisters ^ Ww^oA^^d) N^yFUrtado Starz In Their Eyes; Mason Vs Princess Klaxons Golden Skans; The Magic Numbers A Rat Union of Knives Ev.l has Never 



ALBUM OF THE WEEiC Kaiser Chiefs Yours Truly, Angry Mob B-Unique/Polydor BUN122CD 

<r/<2r 
SIwSLE OF THE WEEiC Take That 

S-°yrics are likelj^tokeep fortuné 

===;■- mms album and UK tour. With 
ESSSîs- 

début Teu'Me^Bou^It is a fSty Tbe Looks (Modular SS^cS" 

push thehypnotic H^lingfrom 
i a UKe 10 tbooo uroove/tMl not gomg to wm the group CDEM716) blanket day airplay just yet, it Ko" 

that spring to mind. This drips DIY: Tbe Rise Of Indépendant Music w,th c'ass and wtll make tlie After Punk {Seul Jazz SJRCD153) 

THRILQ77) Bobby Conn is ba^k with lus surprised - theJbùnVcontains 

Brown, Ben C^d^w^t^art Clark^Ash Dosanjh, Jim Urkin,' NickTescoandSin 



TV Airplay Chart 

i ii 
TAKE THAT SHINE 1 TTT" ^ 355 2 KAISER CHIEFSRUBY 341 3 1ALLUU1 BUY IHISAIN 1 A SCENE IT'S AN ARMS RACE MERCURY 335 4 ' NELLY FURTAD0 SAYITRIGHT CEFFE1, 307 

5 3 MIKA GRACE KELLV ca»™™ 306 
6 5 KELIS FEAT. CEE-LO LIE STAR VIRGlfi 293 

i 7 24 THE FRAY H0W T0 SAVE A LIFE EPIC 275 
8 > BEYONCE LISTEN « 271 186 GIRLS AL0UD & SUGABABES WALK THIS WAY POLYOOR 270 . 
10 SN0W PATR0L 0PEN Y0UR EYES 268 
11 ' JUST JACK STARZ IN THEIR EYES MERCURY 263 
12 15 GWEN STEFANI THE SWEET ESCAPE GEFFEN 259 
13 15 G00D CHARLOTTE KEEP Y0UR HANDS OFF MY G1RL 246 
14 U SOPHIE ELLIS-BEXTOR CATCH YOU FASC,™ 239 
14 19 CASCADA MIRACLE [m 239 
16 816 ULY ALLEN AIRE REGAL 237 
17 105 RED HOT CHILI PEPPERS DESECRATION SMILE WARRERBROS 235 
18 6 2PAC FEAT. ASHANTI & TI PAC'S LIFE ITOE 230 
19 17 AKON FEAT. SNOOP DOGGIWANNA LOVE YOU URMRSAL 221 
20 13 CORINNE BAILEY RAE l'D LIKE TO 1000 GRO0VE/EU1 216 
20 141 ROBBIE WILLIAMS SHE'SMADONNA CHUVSAUS 216 
22 il ALL SAINTS CHICK FIT «« 215 
23 70 MASON EXCEEDER 208 
24 1? THE VIEW SAME JEANS 1965 199 
25 23 OMARIONICE BOX RCA 197 
26 25 JOJO T00 LITTLE T00 LATE 195 
27 se CAMILLE JONES VS FEDDE LE GRAND THE CREEPS DATA 191 
28 14 BOOTY LUV BOOGIE 2NITE 190 
29 32 BLOC PARTY THE PRAYER m 172 
30 35 WI-FI FEAT. MELANIE M BE WITHOUT YOU AU. AROOND WE WORLO 167 
31 31 SHARAM PATT (PARTY ALL THE TIME) DATA 165 
31 33 KLAXONS GOLDEN SKANS 165 
33 29 MY CHEMICAL ROMANCE FAMOUS LAST WORDS «™SE 157 
34 18 ERIC PRYDZ VS FLOYD PROPER EDUCATION wî#'TOmi,t 155 ; 
35 28 P DTDDY FEAT. CHRISTINA AGUILERA TELL ME 150 
36 a SIMON WEBBE MY SOUL PLEADS FOR YOU AffiEL 149 
36 48 +44 WHEN YOUR HEART STOPS BEATING INTERSCORE 149 
38 33 p.hfrkhiimapprfcîatfd 148 
39 THE FEELING ROSE ISM 143 
39 50 DANCE NATION MOVE YOUR LOVE DATA 143 

■ KS1BIIIÇ« «K«te| 10,41 la,mb,' I
[S^^HmKtIi^«IV2.QreScuttSiiusiiHilj 

nSatFeblO; 

TV airplay chart. New single Alfie 

and débuts at 16 witli a first-week tally of 237 airincjs. Some 60 plays fit)ni 84 provide the main 
features a puppet in the starring rôle, as the song's subject - Allen's 

Albums Charts 

K Nielsen Music Control 

TakeThatgetofftoavery 
strong start, climbing to the top 
spotwith the second single off 
their new album 
li'ii l'IiMi» d'J »A'i d 
m M AsmsTTmi LM D 2 | THE FRAY HOW TO SAVE A UFE RCA 
r KLAXONS GOLDEN SKANS roivKS 
4 4 KAISER CHIEFS RUBY ETiNiœEffOLVocs 
7 8 1 SNOW PATROL OPEN YOUR EYES paitOR 
9 4 | JUST JACK STARZ IN THEIR EYES WROII* 

m un Annsrnni D 1 1 TAKE THAT SHINE POLVDCR 
3|0 ULY ALLEN AIRE REOAI 
5 3 NELLY FURTADO SAYIT R1GHT GEm* 
7 5 KEUS FEAT. CEE-LOLIL STAR viRCiv 
9 4 10 8 | MIKA GRACE KELLY CASABIAWISLASO 1 FAIL OUT BOY THIS A1NTA SCENE 1TS AN ARMS RACE km» 

The FeeRng (FH) 
CHANNEL 4 

LetThe Music Piay 
Story (Thur) 

çassmacsB 

[j AKON FEAT. SNOOP DOGO1 WANNA LOVE YOU IHVCEHL 2 9 OMARION ICE BOX RCA 3 2 LUDACRIS FEAT. MARY J RUNAWAY LOVE MtfCUJ-/ 3 2 2PAC FEAT. ASHANTI & T.I. PACS UFE poroa 5 6 P DIDDY FEAT. CHRISTINA AGUILERA TELL ME 6A0 BOY 5 10 BEYONCE USTEN COUMIA 7 5 SNOOP DOGG THATS THAT CErrw 8 8 MARY J. BLIGE MJB DA MVP CEfFER 8 7 KEUS FEAT. CEE-LO UL STAR vism 8 12 CHERISH UNAPPRECIATED (wiorHB,! 



While Mika holds at the top, Sophie Ellis 
Bextor climbs the Top 10 and Take That 
skyrocket from 74 to 9. Increased spins also 
see The Killers move from 35 to 14 
Il 11 \ 11 IMMBilliHBlliliMiiili 

> MASON EXCEEDER OAWBOSS 27 20514 2|2 JUST JACK STARZ IN THEIR EYES MEram 23 26 23241 3 17 KEUS FEAT. CEE-LO UL STAR vira» 16 25 23994 35 MIKA GRACE KELLYCASABIAVCMSUND 25 KLAXONS GOLDEN SKANSRINSE • i 25 20430 6I 7 THE VIEW SAME JEANS 1965 24 23269 7 in FALL OUT BOY THIS A1NT ASCENEITS AN ARMS RACE MEKDBV 18 22 16836 8[n" KASABIAN MEPIUSONECOUJWBJA 16 20 19060 BO CWEN STEFANI FEAT. AKON THE SWEET ESCAPE MIERSCOPE 8 20 18244 BIT KAISER CHIEFS RUBY raïQOEmvœ 23 20 158a ufe; AKON FEAT. SNOOP DOGO IWANNA LOVE YOD rnivERSAL 19 121 6 BLOC PARTY THE PRAYERWICBITA 18 12 21 THE KILLERS READMYMINDVESTIGO M 18 12805 MPT THEFRAY HOWTO SAVE A LIFE Efic 19 17 16134 14 |B" SNOW PATROL OPEN YOUR EYES roiVDOS 17 17 15463 «P GOSSIP STANDING IN THE WAY OF CONTROLbsocyaro 6 15 12144 16® JAMIET CALM DOWN DEAREST viran 17 15 11302 16 [22 JUSTIN TIMBERLAKE Y1HAT GOES AROUND.. COMES AROUND JIVE 13 15 10977 19 [20 RED HOT CHILI PEPPERS OESECRATION 5MILE WSB.VESBSOS 15 13 12264 19® i! i i i 17 13 10080 21® SCISSOR SISTERS SHES MY MAN TOVDOR 7 12 10792 21® NAS H1P HOP IS DEAD MEBCURV 8 12 10556 21 JOSS STONE TELL ME TOUT IT ffilBmBS 8 12 10535 21|© 1 JUNIOR JACK DARE ME (STUP1DISC0) defecteo 12 21 23| ERICKE THE BEAT ISROCKINDUSIO 12 12 6879 26 27 Wl-FI FEAT, MELAN1E M EEWITHOUTYOUFASCim™;! 10 11 9081 261© | SOPHIE ELUS-BEXTOR CATCH YOUfavra 7 n 8424 28] 7 | SHARAM PATT (PARTY ALL THE TIMQ DATA 19 10 8315 28101 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS DATA 6 10 8051 30 ©| TAKE THAT SHINEroivooa 9 7502 30 © NELLY FURTADO SAY IT RIGHT ccm 3 

ff1' 
Qi MIKA GRACE KELLY casabwnca/isiand 1846 2097 37445 2 1 TAKE THAT PATIENCE polydos 1846 1723 29103 3 3 SNOW PATROL CHASING CARS FICTION 1592 1683 27397 4 9 JUST JACK STARZ IN THEIR EYES mercury 1163 1587 19750 5 7 THE FRATELUS WHISTLE FOR THE CHOIR FALLOUT 1278 1300 20481 6; 5 BOOTYLUV B006IE 2NITE HED KAfffii 1298 1251 20266 6 4 THE FEEUNG LOVE IT WHEN YOU CALL ISIA.NO 1385 1251 19710 8: 8 THE KOOKS SHE MOVES IN HER ÛWN WAY VIRGJN 1274 1219 20082 9 6 RAZORLIGHT AMERICA VERTIGO 1290 lira 20687 10 10 JOJO TOO UTTLE TOO LATE J^EROJRY 1135 1061 14677 un JAMES MORRISON WONDERFUL WORLD POLYDOR 1061 1035 15097 12112 RAZORLIGHT BEFOREI FALL TO PIECES VERTIGO 1060 999 15600 13; 17 KAISER CHIEFS RUBY WWIQUE/POLYDOR 781 940 14001 14:14 PINK U&URHANDLAFACE 1050 890 13672 15 13 SCISSOR SISTERS 1 DONT FEEL UKE 0ANC1N' POLYDOR 1052 884 16001 16 15 THE VIEW SAME JEANS l%5 828 877 12938 17:21 KEUS FEAT. CEE-LO ULSTAR VIRGIN 653 816 11354 1816 NELLY FURTADO ALL GOOD THINGS (COME TO AN END) CEFFEN 813 735 12614 19 24 THE ORDINARY BOYS 1 LUVYOUWNIWPÛLYDCR 618 733 7534 20 20 f/lASON EXCEEDER ÛATA'EOSS 689 710 11038 20© JUSTIN TIMBERLAKE WHAT GOES AROUND.. COMES AROUND JIVE 457 710 10555 22 19 KEANE A BAD DREAM ISLAM) 715 W5 11091 23 23 PINK WHO KNEW LAFACE 619 «3 12260 24 18 BEYONCE IRREPLACEABLE COUJMSIA 721 641 16125 25 28 RED HOT CHILI PEPPERS OESECRATION SMILE WARNER BROS 518 627 7697 26© TAKE THAT SH1NE polydor 257 62 8875 27 22 THE FEEUNG NEVER BE LONELY iSLAfio 622 581 10567 28© SOPHIE ELUS-BEXTOR CATCH YOU fascination 368 660 7979 29 30 AMY WINEHOUSE YOU KNOW l'M NO GOOD iSLAfit) 498 540 6701 30 27 Ali SAINTS ROCK STEADY parlûphûhe 576 529 8456 

The UK Radio Air 
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3 s f f KELIS FhAI. Utt-LU Lit blAK 
KAISER CHIEFS RUBY 1100 16 50,39 ■14 

~~4~ T JUST JACK STARZ IN THFIR EYES 1538 17 43.32 l 
5 T~ V KEANE A BAD DREAM ISUND 747 -3 4221 •3 
6 V v THE VIEW SAME JEANS 1,65 1027 3 38.46 0 

f V V SOPHIE ELLIS-BEXTOR CATCH YOU 633 3198 3 
8 T 7" MASON EXCEEDER m'm5 806 J_ 3U3_ ■3 
9 » 7" TAKE THAT SHINE mrm 652 144 3L57 271 
10 ~ "T "7 TAKE THAT PATIENCE roL™R 1760 ■7 3023 ■13 

TT ~v ̂T IT SNOW PATROL CHASING CARS 1704 _b_ 29.57 10 
12 T V KLAXONS GOLDEN SKANS ™SE 650 •16 29.39 -5 
13 T V BOOTY LUV BOOGIE 2NITE , S 1280 -5 27.85 ■n 

ir V THE KILLERS READMYMIND veruco 484 26 27.80 50 
15 T" v AKON FEAT. SNOOP DOGGI WANNA LOVE YOU ™sal 511 26.60 71 
16 « 10 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE «iehsco* 566 49 25.07 _92 

: 17: 22 "7 THE KOOKS SHE MOVES IN HER OWN WAY » 1246 4 24,94 __u 
18 24 56 SNOW PATROL OPEN YOUR EYES » 399 18 24.94 J2 
19 21 43 THE FRATELLIS WHISTLE FOR THE CHOIR "vm 1358 -1 24.89 10 
20 20 6 THEFRAY HOWTO SAVE A LIFE «« 529 68 24.67 2 
21 23 V FALL OUT BOY THIS AINT A SCENE IT'S AN ARMS RACE™ 472 12 24.53 
22 V V RED HOT CHILI PEPPERS DESECRATION SMILE WAR^OS 678 18 23.96 HT 
23 JL _29_ JUSTIN TIMBERLAKE WHAT GOES AROUND,. COMES AROUND M 791 51 22.12 u 
24 39 0 JOSH GROBAN FEBRUARY SONG «™sE 58 7 22.07 34 
25] | ir 41 RAZORLIGHT AMERICA v™ 1193 -10 21.89 -28 ■ Hlgtet TC50E IB^ ilmœtinaitonB 4^^^ 1^ 

played (11 spins) 
third (25 plays) or 

audience by 6m and adding 256 plays in a week, Mika'sGrace Kelly 

a row. Some 45 plays pix>pel it 4-1 
most-played list, while 41 plays 

r^G | IDIC CD MASTERING DVD AND ECD AUTHORING VINYL MASTES SECURE DIGITAL DELIVERY (WAMINET & FTPl VIDEO CONVERSIONS (ALL FORMATS) ON/OFFLINE/ u
c AUDIO CONVERSIONS VIDEO DUPLICATIC 

airplay chart, where Patience slips 7-10, as and 64-1C Radio Twc 

[1 3 1 MIKA GRACE KHiY CASABixvcA/isuia fci 3 2| 4 | SNOW PATROL CHASING CARS ncrm 2|4 BEYONCE IRREPLACEABLE  cauMBlA 
3 4 JUST JACK STARZ IN THEIR EYES utscum 3. | i BIG BASS VS M1CHELLE NARINE WHAT YOU DO ACV.: c MASON EXCEEDER »,«.te 4 i j RAZORLIGHT BEFOREI FAliTO PIECES verugo 4 a BOOTY LUV BOOGIE 2N1TE HSDM®: 5 2 TAKE THAT PATIENCE pavom #7 AKON FEAT. SNOOP DOGG I WANNA LOVE YOU u mtssil 6 6 ! THE FRATELUS WHISTLE FOR THE CHOIR fAusui "fiTT P DIDDY FEAT. CHRIST1NA AGUILERATELL ME BJDBÛÏ 7 e THE KOOKS SHE MOVES IN HER OWN WAY vj cm 7 [ 5 CAMIliE JONES VS FEDDE LE GRAND THF CRFFPS 'data 8 u j RED HOT CHILI PEPPERS OESECRATION SMILE wvwRBRœ s , SHARAM PAH (PARTY ALL THE TIMD ws 91 u KAISER CHIEFS RUBY fsuvœtMviœ o jlT NELLY FURTADO SAY IT RIGHT cofe» lO] 9 | RAZORLIGHT AMERICA ira,K0 lofT" ALEX GAUDINO DESTINATION CALABRIA 



K Nielsen Music Control 

irplay Chart 

l 
/ i à 
W / / / / 26 a 3 0 CUKlNNt BAlltV KAt l'L) LIKt 10 cm_ M3 25 21,64 27 61 KAbABlAN ML PLUS ONt t IOLUU01A 329 4 21.62 35 28 0 DUKE SPECIAL FREEWHEEL V2 241 15 20.66 -18 29 ' JUJO IUULU ILE 100LAI'E 1150 ■6 20.55 ■23 30 21 » JAMES MORRISON WONDEREUL WORLD t™ 1063 -3 19,93 -7 31 » « 48 THE FEELING LOVE IT WHEN YOU CALL 1283 •11 19.89 | 

! 32 | 5 u BLOC PARTY THE FRAYER „.cHm 228 518 19.19 .2 33 a B 36 BEYONCEIRREPLACEABLE coui™. 677 -12 19.03 | -10 
34 13 14 THE ORDINARY BOYS ILUV YOU swo™» 820 22 18.77 -64 35 « 2 » GHOSTS STAY THE NIGHT mm. 197 56 18.43 14 
36 1 0 JUSTIN NOZUKA AETER TONIGHT o«i«si£ 16 3oë; 18.25 163 
37 3 70 SIMON WEBBE MY SOUL PLEADS FOR YOU «m 439 35 17.82 26 
38 Î6 3 0 JACK SAVORETTIDREAMERS OEANGEUS 78 90 17.67 
39 ,8 U 26 SHARAM PATT (PARTY ALL THE TIME) DATA 412 4 17.23 -41 
40 8 « RAZORLIGHT BEEOREI FALL TO PIECES vumco 1031 •10 1723 
41 3° a 39 SCISSOR SISTERSI DONT FEEL LIKE DANCIN' poivra 895 ■19 16.66 

[42- 8, i 0 SCISSOR SISTERS SHE'S MY MAN poivra 302 119 16.32 68 
43 2 0 JUNIOR JACK DARE ME (STUPIDISCO) DEUCTED 341 24 15.94 24 
44 1 » 27 » PINKU&URHAND «CE 919 ■17 15.32 -25 

|45 S, 1 0 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS DATA 300 18 14.97 42 
1 46 r 1 0 JOSSSTONE TELL ME'BOUT IT «MUESS 373 133 14.83 93 
| 47 « 0 PINKWHOKNEW «« 672 8 14.6 7 

U3 1 27 GOSSIP STANDING IN THE WAY OF CONTROL coi» 156 133 1407 147 
49 15 38 NELLY FURTADO ALL GOOD THINGS (COME TO AN END) CEFTEK 822 -9 13.73 ■6 

[50 51 1 21 2PAC FEAT. ASHANTI & TI PAC'S LIFE TOSCOPE 259 38 13.64 12 
ilrot C( toi il) giltmd (ron 00.00 on 0000 on Mo» Ftb 4 irU 24JOO 0) Sil M10 2007. Stolm ratel bj aaltnto fit 

ÉBE 
1 (INC. 7") VIDEO STREAMING - WEB AND MOBILE PHONE '/IDIO RESTORATION DVD-R/CD-R DUPLICATION :|VID + FCP AUDIO EDITING IN-HOUSE DESIGN TEAM ■qN DIGITAL ARCHIVING (AUDIO AND VIDEO) 

i 1 THE FEEUNG LOVE IT WHEN YOU CALL ISUM) 2| 0 MIKA GRACF KELLY casabuMWISUM) 3 5 THE FRATELLIS WHISTLE FOR THE CHOIR W"*" ■4 1 SNOW PATROL CHASING CARS H™ 5 ; TAKETHAT PATIENCE Fa,DOS 

■' ' BOOTY LUV B00G1E 2N1TE HC0KW1)I 

-lli THE KOOKS SHE MOVES IN HER OWN WAY vis» ïh PINKU&URHAND ^ in u NELLY FURTADO ALL GOOD THINGS (COME 10 AN END) CEFTEH laj •JAMFA MnoBICON THF PIECES DONT FIT ANYMORE Poivra 

JUST JACK STARZ IN THEIR EYES KAISER CH1EFSRUBY MUSE KN1GHTS OF CYD0N1A 
SHOW RATROL/M. WA1NWRICHT SET THE HRE-, RMORUCHT 6EF0RE1FALL TQ PIECES BLOC PARTY THE FRAYER ~ FAU. OUI BOY TRIS A1NT A SCENE 1TS AN ARMS RACE > KLAXONS GOLDEN SKANS ~ RED MOT CHILI PEPPERS 0ESECRAT10N SMlli wââi 

ESQB 

AH the sales and airplay charts publisheel In Music Week are also available online every Sunday evening at www.imisicweek.com 



Varlous Brits Hits - The DVD Of The Year (UMTV 9846052) 1 A listed playing " aeof90 minutes 1 suggests this | célébration ofthe 
inees might ide abbreviated clips of the 30 promotional videos and three live performances herein. Happily this is not the case. The actual mnning time is a more générons 126 minutes. By its very nature an edectic sélection, it is also one of excellence, with returning heroes such as Keane, Snow Patrol and Embrace showing they have lost none of their flair or appeal. Meanwhile, breakthrough acts such as Gnarls Barkley, Ray Lamontagne and Lily Allen more than justify their inclusion. The DVD rightly concentrâtes primarily on the domestic awards and even tilts its hat at Oasis (winners of the Outstanding Contribution Award) via the inclusion of the dassic Wonderwall promo. It is strictly one track apiece on the promotional videos though Razorlight, The Feding and Snow Patrol ail chalk up a second appearance via impressive live (TV studio) performance footage. 

The Beatles The Unseen Beatles (Liberation Entertainment LIB 60480 

JHSgg This reviewer is UjfeJËlHl aware of at least 30 such releases, most " " ofthembeinglittle more than poorly conceived and executed clip compilations. However, this is in a différent league. It fealures an expanded (100 minute) version of a documentary screened on BBC2's Timewatch history sériés, which uses as its focal point the Beatles' last cver live performance at San Francisco's Candlestick Park on 29 August 1966. Rare and previously unseen footage hdp to illustrate the event, which is set in the context of the Beatles overall career by informative interviews with roadies, press officere, support bands and the like. DVD extras not included on the TV screening indude interviews with first manager Allan Williams and joumalist Larty Kane, plus footage of The Beatles in Jersey. A useful and inleresting addition to the Beatles' canon. 
30 MUSICWEEK 1702,07 

Albums 
FRONTL1NE RELEASES CLASSICAL □ PETROl PRESENTS CLASSICAL 2 EMI (CD 3729242) E 
DANCE O HOUSEMEISTER ENLARGE YOUR DOSE Boyz Noise (CD BNR UCO LP BNR ULP) A □ MALOHE & BARNES & SPONTANEOUS SIMPUC1TY FREEDOM SERENADE Luv ff feghl (CO LHCO 00S2) C □MICS. MIGUEL TH0SETH1NGS Sonar Koilectiv (CD SKIUCO) V □UP BUSTIE & OUI MEXICAN SESSIONS Gnwe Attack (CD CCT 30122) P □ VARIOUS COMPOST 250 Compost (CD COMP 2502) P □ VARIODS IN THE V,lA ,;Û:O (CD !TVI D orj A 

JAZZ O VARIOUS FOCUS JAZZ Sonar KoUectw (LP SK108LP) VTHE O VARIOUS ROMANIAN JAZZ Sonar KoUektiv (CD SKI32C0LPSK132P) V/TME 
OTHER □AXOLOTL ML'JORYTHEATER Important (CD IMPREC120CD) C □ BA1KAL F-I^L Inovrrl XP l1.!! ^Er 1F:;,) C □DEERHUNTER CRYPT06RAMS Kranlgf (CD KRANK104) SRD □ DJ SCOTCH EGG SCOTCHAUSEN Very Friendlj^Adaadat (CD VF 025C0) C □EIEH aOATING FREQUENCIESHNIUITM SYNTHES1S VOL 1 Important (LP IMPREC 125LP) C □GRUB8S. DAVID, AND SUSAN HOWE SOULS OF THE LABAD1E TRACT Drag City (CD BC 17CD)P □HAUSCHKA ROOM TO EXPAND Fat Cal (CD CD 1306 DA DA1306) V/ÎHE □MODIFflEOTOY ORCHESTRA TOYGOPOPWann Circuit (COWARM 004) C □OLVISBRAVAOO Résonant (CD RESCO 021) SRO □PETROL PRESENTS THE DEPARTURE LDUNGE; L0UN6EEAU (CD 3788282) E ■ TRANS AM SEX CHANGE Thriti Jodœy (CD THR1LL182 LP THRILL182LP) V/THE □ TR1STIAN0, LENNIE ABSTRACTION AND IMPROVISATION Cherry Red (CD F1VEF0UR18) P □ VANISH1NC VOICE STONE TABLET Important (CD IMPREC 122CD) C 
POP □ANALOGUE HINDFIEID A FINE ADJUSTMENT OF TIMI □ ATARISJHE WELCOME THE NIGHT Sanctuary (CD SEQCD 006) P □BESNARD LAKES, THE THE BESNARD LAXES ARE THE DARK HORSE SecçUy CarudaP (CD JAG106) V/THE □ BRACKEN WE KNOW THE NEED Anticon (CD ABR 0069C0 LP ABR 0069LP) SRD □ BRAND NEW DEJA ENTENDU/VOUR FAVOURITE WEAPON Sorepoinl (CD SORE 045CDB) V/THE □ BRANDOS, THE OVER THE BORDER B!ue Rose (CD 8UJDP 04U LP BLULP 0411) SHK/P ■ BROWN. F1N0LAY SEPERATED BY THE SEA Peacefrog (CO PFG101C0 OA PFG101DA) V/THE □CALE, JOHN CIRCUSUVE EMI (CO EMI 009463740402) E □CANCER BATS FRENCHIMMERS101N Hassle (DA HOFF 024D) V/THE □CARRACK. PAUL GREATEST HITS; THE STORY SO FAR Carrack UK (CO PCARCO14) AMD/U □CONN, BOBBY K1NG FOR A DAY ThnD Jockey (CO THRHLL177) V/THE □ OEAR AND THE KEADUGHTS S,'MIL STEPS, HEAVY HOOVES Equal Vision (CO EVR137) □ESCOFFERY.SHAUNMOVE 1NT0 SOUL (pister Muac (CD OYS   □GOLDRUSH HEART IS THE PLACE Truck (CD TRUCK 025) □HARMFUL 7 Kool AndiV (CO KACA 021) u □ MARSH NATASHA AMOUR Ange! (CO COANGE17) E □ NEWESI3 OAVCF RETRIBUTION Da-.s 01 G' r/(CDG.?RC0W6i P □ NEW YORK FUNDGUNSEPSaSy Cal (COSCCO 004) SRD □ NDŒY, SARAH S1NG MEMORY Esscntia! (CO FIGMENT 07) P O NORMANOAK A DOUBLE G1F7 OF TONGUES Secrelly Canadian (LP SC124LP) VTHE □ REUBER SUDPOL StaubgiAi (CD STAUB60LD 75) SHK/P □SAS, JUUAN RESURRECTION Mascot (CO PRO 72142) P □ SOUTHERST1LLCIZ7INEGS G. D'S0.» n F^ rD0Dnl01CJ) C □ STICK TO YOUR GUNS FOR WHATITSWOSTH Viclcry(C0SUM003) V/THE □ SUPERTHRILLER THE BLANX ALBUM frfert Music (CO MiNTCO 002) V/THE □TRAOCNTULD MARATHON Kudos (CO 925015) P □VARIOUS FIFTY: FADING WAYS Fading Ways (CD FWM 050) C ■ WILLIAMS. LUCINDA WEST Mercury (CO 9858348) U 
ROCK □ ABORTED SLAUGHTER & APfARATUS. A METH0D1CAL OVERTURE Century Media (CO 776490) E □ ATARAXIA PARIS SPLEEN Ctfd Meal Induslry (CD CMI165) SHK/P □BARK HAZE.THE UNTITLED Important (CO IMPREC 127C0 LP IMPREC 128LP) C □BARRACLOUGH. NICK, AND THE BURGLARS DAYUCHT R08BERY GcU Dises (CD GOTTCD 060) P □BEANCROWERS DANCE DANCE BABYSenes 8 (COSER003CD) C □BUSORIVER R0ADKIL10VERC0AT Epftaph (CO 68102 LP 68101) P OCHEEKS, THE RAW C0UNTRY51DE Beyood Your Mind (CO 8YMRCD 70010) C OCOLDPLAY X&Y LATIN AMERICAN EDITION WITH BONUS DVD Rjrlophone (CD 3862812) E QCOMEBACK KID BROADCASTING Victory (CD VR 323) V/THE □ CORN ON MACABRE CHAPTERS ! & O WITH DELETEO SCENE Magic BuCet (CD MBL 033) SHK/P □OAMi- —     - 
□ EXTREME NOISE TERROR/DRILLER SPUT Osmose Produclions (CD OPCO191) jFlfMAN HU r I ' 77i t □ FUZZTONES, M BOOM; THE SftdCS TRIBUTE Beycnd Yw Mind (CO BYMRCO 9001010" BVMR 90020) C □ GAMMA RAY POWERPLANT Sanctuary (CO NMRCO 034) P □ GHOST OF A THOUSANOJHE THIS IS VVHERE THE FIGHT BEGINS undergroove (CD UGCD 040) S □ GOAT SEMEN/ANAL VOMIT DEVOTOS Da 01 ABU) Osmose Prcduclions (CD OPCO 190) S □HIDOEN HAND THE RESURRECTION OF WHISKEY FOOTE Southern Lord (CO SUNN 70) □ JESU C'G.GUlRO- H-G-a Hô'G iCD li"'GG6!2ô) OUW^ORENr   □MARSH, JJ MUSIC FRÔMPLÂNËT >^JJ^ayn7cojjCO 01) □MENDEED THE OEAO UVE BY LOVE Risrng (CO R1S1NGC0 015) □MOHARCH DEAD MEN TEa NO TALES Crucial Blast (CO C8R 0592) □OOBERON V/A1T1NG FOR THE SON       □PSYCROPTIC SYMBOLS OF FAIUJRE Neurplic (CO 1001122) □VARIOUS ROCK AND ROa WITH COGNAC CoUeclor (CO CLCO 4508) ■ VARIOUS SHOCKROCK V/aJl 01 Sound (CO PASWOSC0002) 

□ JOIWITHOUT ZERO Real Wbrtd/Virgm (CO CORW143) 

URBAN ^ C - , □ BLEUBIRD RIP USA (THE B1RDFLEU) Endemik (CD END 010C0) 
- p g==^Sl

M,XtefCOTUBESSM C tow □ NAS ACAPELUtS YOU NEVEP. GOT VOL 7 AVNG (LP ACC 3M6) '■ □PBW01f666MlXPBWICDP6W 666C0l ^ n™ □ ttBERT ÎJEEDLE THRASHERS OMEGA Oirt StySe 0? OMEGA 001) t Q VARIOUS H! GRADE GANJA ANTHEMS GfMfBleevïS GRQCO 3003) r 
□VARIOUS OM: HIP HOP PRESENTS VOL ! Om (CO OH 249 LP OH B-tOVlP) P IW □VARIOUS PSttHEDEUC SONDOVOI Cool Muye (CO COOL 03030) O VARIOUS BEST OF R'UB Masleis Of Muîic [CD MOM 246) ^ □ VARIOUS REEOLE JACKERS VOLlNeedlelLPNOOl) '■ jœ □ YOUNG BUCK CHRONIC 2006 Unity (00 HO 0191 
CATALOGUE & REISSUES LtllM Q ADAHO VOL 2; LA NUrT Magic (CD MAGIC 5201122) liflSeU □ A1RL0RD CLOCKWORK REVEUGE Rodànbeal (CD RBCD103) ^ Urfi □AMEN CORNER AMER CORNER Muac Sessions (CD MS 023) * WlffeM □ AMERICA VWJR MOVE Mjqic (CO MAGIC 5201142) '■ AwnlG.irde □ ANTHONY. RICHARD JENÎENOS SIFFlf R LE TRAIN Magic (CD MAGIC 4975002) t tofi □ AVERACE WHITE BAND CUT THE CAKE AND OTHER HITS Coltectables (CO COL 8572-2) S Lofj □BATFINKS WAZZEC NBIASIED Oieny Red (CD CDMPSVCHO 5A) LcItWl □BEACHBOYS.THEUVEATKNEBTORTHSiupiK'ICDSMOCOSSO) P WtW □BEACH BOYS, THE SMILEYSMILf Magic (CD MAGIC WStôE) iMngs □BLACKFOOT GREATEST HFÎS Colîectables ICO COI 8571-2) « loF □BOND, EDDIE MEMPH1S ROCXABILIY KING Butfaio Bw (CD STCD 23) l Avant Gant; □C0CIIRAN,EDI)IELINRElEASEDMagiclCDAWClC3930581) * LeflfieH □CRUT, DELIA CELIA CRUZ Ktox (CO KBOX 35A6) « WlfisM Q DARTN. BOBBY ITS Y01VTHE BEST OF Black TiAp (CD BTCD 5) l □ DRIFTERS, THE THE DRIFTERS Itrewr Go!d (CD FG B-M) t □ FURY, BHIY RAR1T1ES VOL 8 Ont (CD OZITCO 88) C Rock/Pop □ GAMMA RAY BLAST FROM THE WtST Sanctuary (CD NMDDD 030) F RotW^p □GAMMA RAY LARD OF THE FREE Sanctuary (CD NMRCO 033) F Rock/Pop □0AMMARAYAUK'95Sairtjaiy(CDNI«D029) F Rod/IYp □GAMMA RAY HEADING FORTOMORROW Sanctiur) (CO NMRCO 03U F Rak/Pop □GAMMA RAY INSANTTY AIJD GENIUS Saretoaiy (CD NMRCO 032) F RctWtp □ GAMMA RAYSI6HNOMORE Sanctuary (CD NMRCO 035) F RocMYp Q GAMMA RAY SOMEWHERE OUT IN SRtCE Sarptuaty (CD NMRCO 036) I RodOPtp DCAIHAND, JUDY THE BEST OF JUDY GARLAND EMI (CO 3792102) E IWPop □ GAYE. MARVIN THE SOULEUL SOUND Of Collectabfes (CO COI 9351-2) » Rock/Pop □GAYE, MARVIN MARVIN GAYE Music Sessions (00 MS 027] » Rxk/ftp n GEH1RY. B0BB1E THE BBT OF EMI Calatam (M 3773382) E RocWop □HAYSIFANTAYZEE BATTLE HYMHS FORCHHDREH SINGING Cherry Red (CO COROP3) F Rodt/Pop □HEATYÏAVE ALWAYS AND FOREVER CofiedaUes (00 COL 9354-2) I 

Rock/Pop □ INTRUDERSJHE ONTHEMOVECc7lectables(CDCOL93532) Pop Q JAMES, TOMMY, & THE SHONDEILS ANTHOIOGY EM i (00 3788012) t RotWPop □ JAZZANOVA BELLE ET FOU (OST) Sonar KcJlekliv (CD SK ITTCD) V/ RKk/Pop □ JEFEERSON A1RPLANE UtST FUGHT Snappe (CD SNAD 55500) P Rock/Pop □ JOAHNIE SUMMERS SUMMERS JQANN1E Manjinal (CD MARGCD100) M Rotk/Pop □JONES, HOWARD TVHATIS LOVE CdectaNes (CD COL 7831-2) M RoWtp □ KIDD, JOHNHY LOST BBC SESSIONS AND MORE Black Flag (CD BtCD 519) M Rock/Pop □ IA0PER, CYHDIWANNA HAVE FUN Wlectattes (CD COI 9352-2] M Rock/Pop □!££, BRENDA UTTLE MISS DYNAMITE/HITS AND RARI IlES Birdimoonl (CO BMCO 7053) M PacWap □ LEVEL A2 LEVEL 42 Music Sesskvis (CD MS 031) M ftp □ LEVEN, JACKIE OR WHAT A BLDW THAT PHANIDM DEAL Cookino Vinyl (CO COOKCO 395) P Rock/Pop □ UHD, BOBTHEUinMATECOLLECTTON Black Mp (CD BTCD 5) M RoMkp □MAHHATTAHS, THE GREATEST HITS CoBoclatles (CD COL 9350-2} M RKk/Pop □ MAYF1ELD, CURTIS CURTIS MAYFIELD Music Sesskps (CO US 026) M □ MEDICINE HEAD NEW BOniES ANDOLO WEDICINE Clwiy Red (CD CDMRED 314) P QMONKEESIM A 8EL1EVER Falcon (CO UN 3436) M Rock □MORRISON. VAN ITS AIRIGHT FakontCO UN 3442) M Gotliic □ NELSON, RICKY R[CKlS21Mapic(C0 MAGIC 5233072) M Rtck □NEWTON, JUICE JUICE7QU1ET LIES CollecUtfcs (CO COL 2918-2) M HardRock □NICOAU.TOMORI!OWSEARTIES.NIC01MCIierTyl!ed(CDCOMGOIH251 P linkc □OJAYS THE 0LT1MATE COUECTION; EARIY YEARS Black TuEp (CD BTCD 39214) M Rock □PAUllRAUlAHEYPAULA! BlackTuîip(CDBTCO 2636409) M Indp □PAVONERTTABEST ANDRARERKkinteat(CDRIBC039) M Rock □PETROt PRESENTS GREATEST M0MEN1S EVER: BEETHOVEN EMI (CO) E Bock □PETROl PRESENTS CLASSICAL EMI ICO 3729232) E □ PETROL PRESENTS OPERA EMI (CD 3729252) □ PETROL PRESENTS THE DEPARTURE LTj'JRGt. CHILI EMI (CD 3788272) □ PEIROL PRESENTS THE DEPARTURE UOUNGE GROOVES EMI (CO 3788262) 

Rcck □PREStEY, ELVIS ELVIS PRESLEY Music Sessions (CD MS 025) McU □ PRINCE FEAIURING 94 EAST Musk Sessions (CO MS 022) u, Mcul □OUCKSIIVER MESSENGER SERVICE AT THE KABUKI THEATRE Snappcf (CO SNAD 556CD) P DRAFFERTY, GERRY CETY îû CrTV/NIGHT OWl Colkctabies (CD COL 2919-2) M, Rock □RARE B1RD EP1C FOREST Et (CD ACMEM 99CO) p PsythM, □RHINO BUCHET PAIN AND SUFFERING Acelale (CD ATE 7023) r Mal □RHINO BUCKET NO SO.NG LEFT BEHIND Aceljlo (CD ATE 7024) r ' □ROCHE HARRY, CONSTEUATION SPIRAL El (CD ACMEM100CD) p Rai □ RUTUS, THE ARCHAEOIQGY EMI Catalogue (CO 3853492) 
Rock □ SEA HACS SEA HAGS Days Of Glory (CO CANOY 026) p Rock pSEDAKA. NEIL HITS AND RARITIES Marginal (CD MARGCO124) m □SHIRFIIES, THE ULTIMATE COaECTIOJJ Marginal (CO MARGCD 44) M 

ïxk ™ R C0U-ECI10N KO MARGCD 1) ^ "Xk RûB pSLY & ROBBIE ROOTS OF SLY AND ROBBIE Trojan (CO TJACD 344) p Indie □STEPPENWOLf BORN TO BE W1LD Faiion (CO UN 3-183) 



Albums listedthis week: 236 
Yearto date: 1558 
Singles listed this week: 151 Yearto date: 766 M.nv releases information can be faxed lo Owen La' on (020) 79218327 or e-mailed to owen@musicw 

nTWITTX ROCICNROII YtARS Premio" (CD PRCO 6) nuNDERTONES TRUE CONFESSIONS: SINGLES A ANO B Sandua/y (CD SMEDD122) □ VARUXJS FOR MUM EKtl Catalogue (CD 8735502) H VARIWS BEST OF AFRICAN BEATS Apace (CD BARCO 36) H VAR10US BEST OF AS1AN BEATS Apace (CD BARC035) H VAR10US BEST OF CUBAN BEATS Apace (CD BARCO 37) H VARIOUS JONNY GREENWOODIS THE CONIROLLER Trojan (CD TJCCO 345) nVARlOUS MEGA CHART HITS VOL 1 Galaxy (CD 3822102) H VARIOUS SOUD SOUL Birchmounl (CD BMCO 8051) nVARlOUS ROCKIN"_RHVTHkLVERY_DARK Collector (CD SLCD1171) H VARIOUS HOT STEAMY LOVERS VOL 1 CoOedor (CD CLCD 4504) M VARIOUS HOT STEAMY LOVERS VOL 2 CoDeclor (CD CLCD 4505) ! nVARlOUS RUNNING WIID Buffak) Bop (CD BBCO 55068) / nVARIOUSHIGHSCHOOLCAESAR Buffak) Bop (CD BBCD 55018) \ nVARlOUS HONEYDOli Buffak) Bop (CD BBCD 55089) nVARlOUS HOT ROCKiN- Buffaîo Bop (CD BBCO 55088) I nVARlOUS SET ME FREE Buffak) Bop (CD BBCD 55180) Fl..»nifuic DfVYARn IY R&PNVARn Riiffalo Rnnfm RRTJ) W71) 

□VARIOUS IRELANO IN MUSIC AND SONG Ccfcctafafc (CD COL 0891-2) □ VARIOUS AMERICAN SONGS OF REVOUJTIONARY TIMES ANO THE CIV1 CoEedafcto (CD COL 0905-2) □ VARIOUS ARTISTS ROCK-A-BILLY PARTY Buffak) Bop (CD BBCO 55064) 
□WAKEMAN, RICK UVE AT THE BBC Hux (CD HUX 085) □WASHINGTON. DINAH MUSIC FOR LOVERS Blue Note (CD 3795702) □WASHINGTON. DINAH EVIL GAL 0 (CD ACMEM101CD) □WILLIAMS, JOE MUSIC FOR LOVERS Blue Note (CD 3795592) □ WIISON, NANCY MUSIC FOR LOVERS Blue Note (CD 3755462) □ WINTER, EDGAR THEY ONLY COME OOT AT NIGHT/SHOCK TREATMD1T Goll Dises 
□ WITCHFYNDE BEST OF WFICHFYNDE Cherry Red (CD COLEM 89} 

□VARIOUS STRICTLY INSTRUMENTAL VOL 4 Bull □VARIOUS SHAKEIT UP! Buffalo Bop (CD RR^n 9 □VARIOUS ROUGH SIUFR 30 ROCKERS! B □VARIOUS STEE BAND MUSIC OF THE 0 □VARIOUS BAGPIPE MUSIC & MARCHES ( □VARIOUS BIRD SONGS FROM THE AMAZ □VARIOUS CARNIVAL IN RIO CoDedables i 

Singles 
□ ANMJS1JUUA STONE MANGOIBEE Indi 

P AKT & NICK GRATtR UKTITIEO Powr Toob 02* PIS 036) □APH1IY AM) SEUH Tnu SOUND OF THE CUP Antidote 02" ANTIW1017) □ BELOCCA & SONEEC WHAT VOU FEE Scamlcss Blid<(12' SBIS1N OM) □ BERHARDl MARCO BERLIN BROTHEIS ftjb 02' DU6 34) □ CAIOWEU, AHOY WARRIOR On (12" OM 2A2SV) □ CHRIS MOSS ACID UJNDON S CAUlffi EP Mathemalics (12' MATH 016) □ OS CAN OT FIE ïï? Slntll» RhyDim 02'SR1260E) QCÛLES, NATHAN SNOWBOARDING OH 1BIZA EPHot Kild- 

0 HARDRIVE JUST BEUEVE Stnctly Bhytlra (ON SR121É0D112' SR 121ÉflR) 

□LA ROCK. YVES 700KEY Defected (DN OFTD UOOp □UKE A TIM ANGST EP Ule (ir UKE10) □UNK UNK EP Evolution OT EVOUHION 005) □ USSAT 4 VOITAXX ARSCHKATZEN Pm Trax 02'TPT □UKWfSTARS SWIMMIHG UNDER THE ICE Lost H* Dog (IT LWD 013) 

Stnctly Rhythm OB'SR12200R) 
□PET CLOUD 9 Graiand (ON OECRON AT) 

_ lOKlMUKJACK VOURASS International DJGIgoWlR-GIGOU) 205) □ RUDMAN, ILIJA UMMA Infant HT INFANT 009) "■■ION CAFE DEL MARIACHI Hopc (12- HOPE 065) 

□VARIOUS KATAPOLT VOL 3 SAMPLER 2 Karal/KonipjM fl2- KARAT 31) □VARIOUS HOUERIRONIX de Mcney Sludics (123 *IS FOCUS JAZZ Sonar KnEecli» (IT SK133) 

ICO GOU) FROM 1EAD Faiih & Hope (DN FH 067D) O CAT POWER THE GREATES! Matador ICO (RE 75SZ r OLE 7587) □DELOREKIOS 6ASIS Of EVERYTHING RMG Digilal (DN COTTAGECD 301 □ EARLYYEARS, THE THE GREAT AWAKENINGBegr "   O EmS-BEXTOR, SOPHIE CATCH YOU P^dor (DNtbcCO 172402112* I70648U □ ENTER SH1KAR1ANY1H1NG CAN HAPPEN Amtusli Really (DN AM8R OOTOn □FlOOOOf REDIOSTINTHE NIGHTSmalITovmlCDSIRCOOnDNSTRDOOll) □ HATHERLEY, CHARLOTTE [WANT YOU TOKH0WLilt)eSistïr(DNlSRLOO2Dn □ JEAIEMARIE LEON SCRATCH Grand Scheme (ON Ibc) □ KEITH HOLD THAT GUN ludcy Numter (CD LUCK OÛICO) 
QHRHUDSONilHElIBRARY100LAIETDÛLAlEUefaiY(DHlllctt)17._ . □ NIGHTMARE OFYOUMYNAMEISTROUBlEFûUTnie Hobty (DNFTH0140) 

□ UNK1E BOB PUTTHE RECORD ON Molhcr Cily (00 FRIENDLY 007 r FR1ENDLY OITV) □ WARD, M10 GO HOME EP 4A0 ICO BAD 2704C0 r AD 27041 □ WOLfMOTHER IDVE TRAIN Modnlar (DN tbc 12* 1723565) 

MTALENT, BIU.Y FAUEN LEAVES Alla Q VAGABOND FEAT. TAIS BANCE FOR ME Btatant Beats (12*68 069) A □VI0lfTSFDR£0Angutir(CDAfiC021C0rARC021) S □ X IS LOADEIVl AM THE DÛOR MOMENTBM FAILSAXJR CWN RADIO Stgat SKldc (7* FOD 073) S 

□ DEFARIWEVE BEEN DOW 1HIS ABB (12* ABB1090) □ DJ G & QUAUTY DIAMOND LET1T BiLUE UDNGLE MDO Scandaltag (7* SB 7002) □ HYDROPONICSOBND SYSTEM HARO MRKEP Super 8to (12* SB 06012) □ INCOGNITO THATS THE WAY OF THE WORLD Donra (CO COOÛME 22112* I2D0ME 221) B RELIS FEAT. CEE-LO UL STAR «rgin (CD 950011922) □ KRS OHE FEAT. MC LYTE MONEY Echo Vota (12* ECHO 5U) □ KYAAL/HEATWAVE JAMAiCAN JBDGEMENT/THE APPUCAT10N Pirehline (T a 7005) □ MC SHAN JANE! STOP TH IS CRAZY1HING Cold CHH 02* TECCC 7601) 

Pop Rtk/FVp 

Roadrage 2006 (Roadrunner RR 9309) 1 The title suggests j thishasbeen available for a I year. But this is a 1 new compilation 1 of clips (the fifth in the annual sériés) and should match the excellent sales of its predecessors. Featuring 29 videos frora acts on the Roadrunner rester in a two hour orgy of métal mayhem, Roadrage 2006 includes both promotional video clips and live performances and is priced to sell at just £7-99. There are triimtions from ail of the label's major acts, including Nickelback, Soulfly, Slipknot, Machine Head, Fear Factory and ~ n. Despite the existence of specialist channels such as Kerrang! and Scuzz, métal is not very well served by TV. so this DVD offers a rare and welcome and a shop window for 

Live At The Royal Albert Hall 
I (SanctuarySVEM 0351) fflOSBKBfl: Prog. rock heroes ■KHH Emerson Lake & ■pjlgai Palmer's return to 

1992 naturaUy added somewhat 
cadenzas of Welcome Back My Friends, To The Show That Never Ends. The whole performance, filmed at the historié Royal Albert Hall, is one of great power and superb artistry. While new, previously unperformed tracks such as Paper Blood were greeted warmly, the crowd's more rapturous réceptions were reserved for classic performances of ELP favourites, such as Fanfare For The Common Man, Tarkus and Lucky Man. 

" improvisational mg the leading on the biU are Peter Frampton, who reprises his Cornes Alive classic Do You Feel )o with an excellent n Guster; The Blue Oyster Cuit, sounding a little ragged, but ctearly enjoying themselves as they relive Don't _ ar The Reaper with Mue; and the intriguing ail star cast of Buddy Guy, Phil Lesh, John Mayer and Questlove, who place m stamp on Muddy Waters' blues classic Hoochie Coochie Man. 
1702.07 MUSIOWEEK 31 



Singles 

Strong radio play propels Kaiser Chiefs to the 
number two spot with Ruby, the first single 
from their forthcoming second album. The 
single is the only new entry to the Top 20 
fSSEESSSSi 
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188-124-107-72 (n the last three 

KAISER CHIEFS RUBY o 
HblK 

LOVE YOU 



THE OFFICIaL UK SINGLES CHART 

Singles Chart 

i /A. 
//^fy 

39 38 24 SClSSORti^hRS^DUm FEELLIKbDANCIN' 
40 32 16 FEJDDE LE GRANDE PUT YOUR HANDS UP FOR DETROIT 
41 42 20 RAZORLIGHT AMERICA ' 
42 * 6 AMYWINŒHOUSE YOU KNOW FM NO GOOD " 
43 41 7 THE FRATELLIS WH1STLE FOR THE CHOIR 
44 / LILYXiLEN ALFIE o    ' 
45 6 FREEMASONS FT S1EDHA GARRETT RAIN DOWN LOVE 
46 35 3 NASFT WILLIAM^P HOP IS DEAD 
47 43 B THEFRATELLIS CHELSEA DAGGER 
48 54 13 THE FEELING LOVE IT WHEN YOU CALL 
49 27 17 AMY W1NEH0USE REHAB PwolEUlm'rataMl Island 1709534(1)1 50 DAMIEN RICE ROQTLESSTREE 
51 OMARION ICE BOX o 
52 34 JAMIETCALM DOWN DEAREST Oamia VCaipland) Zanlu Uamtt T) «ninVSCDn923in 53 j 40 3 BOWLING FOR SOUP HIGH SCHOOL NEVER ENDS (Russ-T/Reddick) Zomba/Vagudy FamJiar (ReddicWScKesinger) A & G Productions CtlAG009 (AMûTJ) 54 j 46 RAZORLIGHT BEFOREI FALL TO PIECES 
55 ! 48 16 BODYROX FEAT. LUCLANA YEAH YEAH ^ e ^mmn2mm 
56 52 7 SNOW PATROL OPEN YOUR EYES 
57 \i r CASCADA INEED A MIRACLE o m 
58 JUSTIN T1MBERLAKE FEAT. TI MY LOVE   
59 5° 19 MY CHEMICAL ROMANCE WELCOME TO THE BLACK PARADE 
60 1 58 26 lASCADAE T '1EWET0UCH 
61 22 7 KASABIAN ME PLUS ONE r lpm„Kr.im (AbKss/Kasabian) EUI (Piaomo) WuWM PARADlSt48 (AKV) 62 £ / MIKALOLLIPQP o IiW(ul 63 KEANE ' REAiVl 
64 59 36 SHÂKIRÀ FEAT. WYCLEF JEAN HIPS DONT LIE (Shakira) Soit/ ATV/EMl/Famous/Purpte Patch (Shalcira/Jean) ^ o7d/6b-lW02 (m ) 65 151 10 CHRIS CORNELL YOU KNOW MY NAME ,, , inilT.n 

~66 £ / LUDACR1S FEAT. MARY J BLIGE RUNAWAY LOVE o 0    -   ! 

67 r SURVIVOR EYE OF THE TIGER (Utoy/Mace) BMG (Pctehck/Sullivan)     —■ 68 52 10 GWEN STEFANI WINDITUP 
69 0 K THE KOOKS SHE MOVES ÎN HER OWN WAV 
70 SIMON WEBBE ItfYSQUL PLEAPS FOR YOU o ^(a 71 69 r JAY-Z/LINKINPARK NJMB/ENCURE mmmm 
72 *4 JAMES MORRISON YOU GIVE ME SOMETHING ,s    —— 73 THE FEELING ROSE© lMm 74 71 25 JUSTIN TIMBERLAKE SEXYBACK (ru7iba'2niVTBnberlate/0ani.0 VVWombaAenmanA» Boach/Oai:.uuna7AVC (T .mk-rb.YVMosley/RRs) gJw 628/6870882 (ARY) 75 i «o 29 PAOLO NUTINILASJREQULS1 
■ SoK» •50% 5 «Sa'"»0' ©GddllOOiOOO) gsmrtritedmiMilosismY jQ 

with A Public Affaire Simpson's eighth hit single, 

Boyfriend, 
12 a yeai- a 

MIKA GRACE KELLY 
JUST JACK STARZ IN THEIR EYES 
MASONEXCEEDER 
JOJO100 UTTLE100 LATE THE VIEW SAME JEANS 11WANNALOVEYOU GWEN STEFANIFEAT. AKON THE SWEET ESCAPE TAKETHAT PATIENCE SNOW PATROL CHAS1NG CARS 
KEUS FEAT. CEE-LOUL'STAR 
THE ORDINARY BOYS 1LUVY0U 

BLOC PARTY THE FRAYER 

2PAC FEAT. ASHANTI & TI PAC S UPE OR SISTERSI DONT FEEL UKE DANCIN' SHARAM PAIT (PARTY ALL THE TIME) NELLY FURTADQ SAY II RK THE KOOKS SHE MOVES IN HER OWN WAY 
NELLY FURTADO ALL GO 
ERICKE THE BEAT IS ROI 
JESSICA SIMPSON A PUBLIC AFFA1R 

40,32 KEANE A BAD DREAM S The Officia! UK Charls Company 2007 
nwimmuiiw-i 
ni 1 1 MIKA GRACE KELLY IÎT] FALL DUT BOY TH1S AINT A SCENE ITS AN ARMS RACE 314 1 JUST JACK STARZ IN THEIR EYES 

7,7! ERIC PRYDZ VS FLOYD PROPER EDUCATION 
i BLOC PARTY THE FRAYER 10 O Q uggp  12 : C? I FHM H1GH STREET HONEYS 1TOUCH MYSELE 3)| 2PAC FEAT. ASHANTI&T1PAC'S LIFE 

13; 11 i BOOTYLUVBOI 14110 rOONÂIËWlS A MOMENT UKE THIS 15:12 j CASCADA TRULY N1ADLY DEÈ 
17' 14 SHARAM PATT (PARTY ALL THE TIMQ~ 18; 19 i THE ORDINARY BOYS 1 LUVIJ 
201 Bj THE VIEW SAME JEANS 21118 | AKOHFEÂTÊM K1AX0HS GOLDEN SKANS P DIDOY FEAT. CHRISTIHA AGUILERA TELL ME OAMIEN RICE ROQTLESSTREE NICK LACHEY WHATS LEFT OF ME A \ NAS FEAT WILLIAM HIP HOP 1S DEAD 27'^9~f KASAB1AN ME PLUS ONE asio FRISCO VICE MC TH1NK ABOUT THE WAY 29 251 FREEMASONS FEAT. SIEDAH GARRETT RAIN DOWN LOVE 30;~i8) FEODE LE GRAND PUT YOUR HANDS UP FOR DETROIT 
Ad tlie sales and airplay charts published in Mnsic Week are also available online every Stmday evening at www.mtisicweek.com 



Albums 

In a healthy week for new entries, 
Mika, Bloc Party and Fall Oui Boy 
make their chart débuts at numbers 
one, two and three respectively 

The Officiai UK 
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/ // 39   MATT IVIONRO FROM MATT WITH LOVE 
40 4! 55 THE KOOKSINSIDE IN/iNSIDE OUI ® 4 ©, 
41 59 40 CORINNE BAILEY RAE CORINNE BAILEY RAE ® 2 ®, " — (^inthou/HcrmaiV&tad/Bush/Hale/rorraiiy d'RKWB J 

42 34 12 U2U218,SINGLES® 2® 1 ' ' 
43 i f BOWLING FOR SOUP THE GREAT BURR110 EXTORTION CASE 
44 .6 2 THE SHINS WINCING THE NIGHT AWAY 
45 33 14 PAUL WELLER HIT PARADE® 
46 « 124 QUEEN GREATEST HITS III & ni ® 3 ® 3 
47 f THE HOURS NARCISSUS ROAD 
48 13 SUGABABES OVERLOADED - THE SINGLES COLLECTION ® Higgms/Xewrnania/AtatinAVheatlQ'/Rocbter/Varjous pj.md 1709334 (U) 49 30 8 THE ORDINARY BOYSHOW TO GET EVERYTHING YOU EVER WANTED 
50 61 8 GWEN STEFANI THE SWEET ESCAPE ® 
51 48 3 GOSSIP STANDING IN THE WAY OF CONTROL Hadiodt/PicdoUo Backyan) BACKITCDCI (V/THE) 52 36 33 TAKE THAT NEVER FORGET - THE ULTIMATE COLLECTION ® 3 
53 3, 24 RAY LAMONTAGNE TROUBLE ® 
54 40 32 MUSE BLACK HOLES & REVELATIONS ® 2 Costa/Musc H£l!wn3AVanier Bros 2564635095 (TOO 55 56 27 AMY WINEHOUSE FRANK ® 
56 54 MARY J BLIGE REFLECTIONS (A RETROSPECTIVE) ® 
57 37 23 BEYONCEB'DAY®l 
58 A f LADY SOVEREIGN PUBLIC WARNING 
59 o LIONEL RICHIE/THE COMMODORES THE DEFINITIVE COLLECTKN® 
60 69 » RED HOT CHILI PEPPERS STADIUM ARCADIUM ® 2 
61 60 28 FALL OUT BOY FROM UNDER THE CORK TREE ® 
62 43 15 GIRLS ALOUD THE SOUND OF - THE GREATEST HITS ® 2 _ [   
63 58 31 BLOC PARTY SILENT ALARM ® 
64 49 43 MADONNA CONFESSIONS ON A OANCE FLOOR ® 4 
65 44 9 MADELEINE PEYROUX HALF THE PERFECT WORLD ® 
66 46 133 NORAH JONES COME AWAY WITH ME ® 7 ® » 
67 55 16 GUILLEMOTS THROUGH THE W1ND0WPANE 
68 57 13 GEORGE MICHAEL TWENTY F1VE ® 2 ®. M-i-i r •• 1 :  - ^—  - 69 51 14 JAMIROQUAI HJGH TIMES SINGLES 1992-2006 ® 2 
70 63 15 EVANESCENCE THE OPEN DOOR 
71 65 14 DAMIEN RICE 9 ® . ■ 
72 M THE FRAY HOW TO SAVE A LIFE 

11 THE KILLERS HOT FUSS ® 4 
74 C! CL SNOW PATROL FINAL STRAW ® 4 ® 1 ««««M 

1s à NOISEnES WHAT'S THE TIME MK WOLF 
■fe. | Hqhest Ntw Ir.liy ®Kslnm 1300000) ©ito 160.0001 mSSao" | HTjhLt cijnUf ®(»II100000) ®IFPIPIalBuTi.ËKçeOinEi«pMtSal«) 

11. Lesley Garrett Lesley Garrett 
repertoire for 
Wlien I Fnll In Love and is rcwarded witli lier first Top 20 placing. The 51- year-old soprano 

breakthrough but none lias climbed highcr than number 28. 

Collins 
Songs, wl 

Christmas 2004. 

Do THE LONG BLONDES GIDOY STRATOSPHERES 
31 FREEMASONS FEAT. SIEDAH RAIN DOWN LOVE i vw cm, 4 O 5 3 
6 O JAKAZID FEAT. BARRY SCOTT CHUT BANG v v, (ak, 
70 XEROX TEENS ONKAWARA B54 ^ 
9 9 HSH GO DEEP FEAT. TRACEY K THE CURE & THE CAUSE wm> 

1 ( • IJ [ 111 n m V • 11 : n Mi 
tel i GOSSIP STANDING IN THE WAY OF CONTROL 8*^îvm 
3 o 4 HERO PLAY WITH THE CHANGES to*o.ucm) 
5 © THE-ALMIGHTY ANTHT*"*IN"OLOGY • GOSPEL ACCORDING TO c-sife <fi 
73 PENDULUM HOLD YOUR COLÛUR e.«toat ^(SRO) 
9 © • CAPDOWN WINO UP TOYS Fk^Pa^tP) 

1 
2 i 2 lîl i MUSE BLACK HOLES & REVELAT IONS H,-8.^ (leu i3l 9 9 j 3 EVANESCENCE THE OPEN DOOR wwupiARV) 
■o MY CHEMICAL ROMANCE THREE CHEERS FOR SWEET REVENGE wea atio 

THEUSEDBERTH Repmeu 
9! 8 PARAMORE ALL WE KNOW IS FALLING Ef Ra^n (TEf« 

0T6eO[6 âal UK Charts Company 2007 

NORAH JONES NOT TOO LATE AMYWINEHOUSE FRANK MADELEINE PEYROUX HALF THE PERFECT WORLD NORAH JONES COME AWAY WITH ME NORAH JONES FEELS UKE HOME 
NINA SIMONE THE VERY BEST OF 

SARAH BRIGHTMAN CU 
RUSSELL WATSON THE VOICE - THE ULT1MATE COLLECTION 
MARIO LANZA THE ESSENTIAL COLLECTION 
ALLANGELSALLANGELS 

For futl specialist chart listings, visit www.musicweek.com 



MUS1CWEEK. Music Week Awards 
Shortlist Party 

Join us to see who 
has made it through... 
The finaUsts for the 
Music Week Awards 
2007 wHI he announced 
in Soho, London on 
20th February. 
Join us for a few dririks and see who has the chance of heing named as one of this year's tndustry leaders. 
If you would like to come along and warm up for the big night, email louiza@musicweek.com and we will send you ail the détails. 
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THE NATIONAL PICTURE FAc 

KEY POINTS 
• Overall radio listening is at its highest level in Rajar 
history, with more than 45m adults (90%) tuning in at 
least once a week. However, average hours per 
listener have fallen slightly, from 23.9 one year ago to 
23.5 now. 
• Compared to Q4 of 2005, the commercial sector 
has improved its share of listening hours against the 
BBC. The BBC has a 54.4% share of total listening, 
compared to 43.2% by commercial radio. 
• In the key 15-44 démographie which commercial 
radio typically targets, it enjoys a 54% share of the 
audience. Commercial radio also has a 53% share of 
ail listening within London. 

"Heart has a restrictive playlist, but the breakfastshowplaysabroader sélection than any other. We play lots of songs just once, and they,re on 
rotation We've gone more off-piste welaunched the show, iteners needed to get used présenter and keeping the c polioy was the only way of i thaï sense of continuity." 

quarterforthe station. He says, "We've had some ' - 3 stuff like the Chart Show Proms and Sigur Rôs 

It may be pure ooincidence, but radio's best set of results in Rajarls 15-year history is notable for the fact that it finds station heads talking about one 
In the past. Rajar analysis has been clouded in issues such as technology, advertising strategy or présenter personality. Now, however, it is dear that stations have been focusing on getling the music right, and this baok- to-basics approaoh appears to have paid dividends. Both Radios One and Two put in strong performances on a national level, Emap and GMG Radio claimed their best-yet gnoup-wide results, Chrysalis saw ils flagship station Heart tighten its grip on the Le 

Orchard says, "We needed to do something that would restore value to adverts because the station had lost value through audience décliné and thi was a way of retaining it. We know this 
keepthe policy, bi commercials that t with Capital's ratings - it was the 

9iVin9 . tîfr-s.nitalls Browning suggests that it oapitai is about contemporary pop and Heart about more rhythmio R&B, then Magic would have been helped by the presence of softer acoustic music in the charts. However, Emap Radio managing director Mark Story says its format restraints mean it has to compete with its hand behind its back. "We're a top three London station. In ternis of the format, Heart or Capital should have a bigger audience but that doesn't always prove to be the case." Ail three men, however, were filled with a mutual admiration for the way the commercial sector had competed against the BBC in London. "From a commercial radio perspective it's really positive," says RadioCentre head of strategy and opérations Michael O'Brien. "Emap I 

Lesley Douglas cited a strong Children In Need as well as Chris Evans' sériés of outside broadeasts from around the country as particular highlights. She adds, "The number of concerts was up to the level we always do. Our live 
tio, the only other national 

s previous quarter but was down on the year. The station's chief executive Paul Jackson was content with the increase. saying, "We've got steady growth, which 
n of a fluctuation. But it's already 

itself from Kiss and Heart. Now we 

Our breakfast show 
plays a broader 

sélection than anyone Marcus Browning, 106.2 Heart 

reach, and 

th the le. 

For Capital, whc quarter-on-quarter 

music is king. This, says GCap Media opérations director Steve Orchard, is what the oompany found through its 

from 5-9% against the BBC. Our share best contemporary music of the 15-44 market is still holding up erve." very well." However, this is not to say the BBCs big two music stations took a beating on a national scale. Radio One is stable against the fourth quarter of 2005 in reach and up 0.5 percentage points in share, while Radio Two is down by 0.2 percentage points in share on the year but up in reach. In each case, they helped by increases in listeners breakfast shows. One controller Andy Partitt sasonal dip between quarters ri four is typical due to listening 

played with v Orchard's 106.2 Heart programme director Marcus Browning. He says, "It's nice to hear they have a différent musical proposition to offer, They tried to move into Heart territory and " didn't accept it. They've i polioy and they, 
by two former BBC présentera Jamie Theakston and Emma B, which is helping the station to prosper. He says, à^V - Chris Evans: his sériés of outside broadeast 

RS IN GRAPHICS 
NATIONAL vVEEKLY AUDIENCE REACH 

Ali ILR 25.6m (62%) • Radio Two 13.3m (27%) ■ri Radio One 10.3m (21%) * Four 9'3m (,9%> Radio Fivo Live 4 4% BBC local 7.7m (19%) 7.7m (19%) FM 5.8m (12%) Radio Flvo Live S.Bm (12%) Others 6.9% ® Others 3,0m (6%) C Virgin (total) 2.5m (5%) • TalkSport 2.2m (4%) Radio Three 2.0m (4%) 

Source: Rajar/lpsos Mori. Survey period ending Dec 17, 21 
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"efe examines the battle 
g rise of digital radio 

M/ ETHEMUSIC 

book and making things better." Nevertheless, there ans those who think Virgin should be doing better, given the high profile of acts like Snow 

shouid be thriving It wasn't commercials 
Sg%ey that were the can play chart problem WÎth caPitai's ra*'n9s 
stuff, but they Steve Orchard, GCap Media haven't pulled it together." gross GMG Radio is also coming up fast this h 

GCap. it w^Tthefet Rajar performance from the two Century 

already paying off. "With Centuty we 

IC (54.4%, SHARE IN TSA) ■ rork - Reach: 28.71 m (58%). Houra: 465.63m (total). Local/ régional - Reach: 10.26m (21%). Hours: 109.96m (total). AN - Reach: 32.81m (66%). Hours: 575.59m (total); 11.6 (ave per head); 17,5 (ave per tetener). 
COMMERCIAL SECTOR (43.2%, SHARE IN TSA) National - Reach: 13.32m (27%). Hours: I10.63ni (total). AU-Reach: 31.35m (63%). Hours; 457.10m (total); 9.2 (ave per head); 14.6 (ave per listener). 

Rajar s history. 

J m 

m 

3.9m to 4.5m, as the of adults who own a DAB 11,1%to 16.0%. Ukewise, an extra 1.8% of people are now listening to radio online at least once a week, while 7.8% of adults are now listening to radio via their mobiles (the figure is 25% among the 15-24-year-old audience), compared to 6.3% a year ago. The winners among the digital expansion appear, for now, to be from 
6Music and IXtra are up, but Emap's The Hits has put on almost 250,000 extra listeners while Planet Rock and Mojo Radio have also seen growth. In ail, commercial digital radio has a 62% share of total hours against the BBC. It has been a hugely positive quarter for radio, and one that proves its ability to compete against the huge number of other entertainment options. RadioCantre's O'Brien suggests this is because radio can be consumed as a partner to other média in a way that télévision cannot, and it is also a simple enough médium that it can be integrated easily into new technologies, r, ail players will need to stay on results are to be the of a new golden âge for radio, and spend retum to 

Weekly reach - the number of adults who listen to a station (or at least five minutes per week. Reach % - the percentage of adults within a station's broadcast area listening for more than Ave minutes per week. Average hours per head - the average number of listening hours per head of ali adults within a station's broadcast area. Average hours per listener - the average number of listening hours among those adults with a station's broadcast area actualiy listening to a station for more than five minutes each week. Share in TSA % - the percentage of total listening hours a station lias among ail listening within its Total Survey Area. 



In the commercial radio sector, Emap's chare strengthen^ 
increasing compétition, Chrysalis célébrâtes A 
COMMERCIAL RADIO HOW TH 

Capital Radio's new boss Foi Hazlitt bas noted. with some justification, that people in the industry are obsessed with the station's performance. / golden child of Capital does in utmy, bi history in which it started without any real competilion, it is unfair to think o; it as a barometer either for commercial radio or even for GCap itself. What is emerging is that, follow the group's création less than two years ago, GCap is looking like a stable proposition in audience ten and this time around managed on 
Exduding the two Century sta which were sold off shortly befor of last year, group-wide hours ar on a like-for-like basis at 143m, < 

each week, giving i larger audience tha Radio Two. Highlights for thr very strong [ London's increase on the year from 4.6m to 6.7m and had an extra 70,000 rs tuning in. The One Network, 

1er station, reporting for only 
shoot up to 113.000 from an underwhelming 85,000 in the previous quarter. "The first book was a rogue," says Orchard. "We knew we had substantially more than it said. We've done some street-level marketing for 
where X should work, it's Manchester." Xfm will now turn its attention to South Wales, where it hopes 

spirils at Emap HQ, where the média empire's radio interests have just recorded their best performance to date. The station now attracts 11.9m people to its stations each week - up 4.3% on the year - who listen to a combined 108m hours. There has been a strengthenmg of the group's performance in London, . where not Since its création two oniyhas 
years ago, GCap is a 

year. Elsewhere, GCap's only national analogue station, Classic where FM, losl more than 400,000 listeners |HH| on the year. However, this side of the business will be bolstered later this year in the Rajars through new digital sister station TheJazz, which went livc on Christmas Day. Elsewhere in the digital spectrum, Planet Rock is going from strength •- 

stable proposition in    
audience terms second 

strength, putting oi ist 100,000 

in fourth spot is now , lipping at the heels of Capital. GCap would doubtless think otherwise, but there is a belief in Emap that Kiss couid even push Capital into fourth place, "Kiss is 18,000 behind Capital and we think that's do-able," says Emap Radio managing director Mark Story. 1 -■ nS—— jn the 
Ail of which ;,,,—... finally not losing any which is ail it couid hoped for - the „ " J position. the year 

There was a mixed performance throughoul the Xfm network. It was down slightly in London, which GCap opérations director Steve Orchard calied "disappoinfing", but its 

group's online performance  Orchard claims, a sense of confidence has at last returned to the organisation and 2007 couid well be the year it fights back. 

(the BBC controls a further four of the top 10, and GCap owns one). In this area, Emap has had an advantage in that its stations have been avallable to access on Freeview but, as Story points out, the likes of Heart and Virgin are now also available through Freeview. Indeed, Emap's strongest digital brands are showing impressive year- on-year increases in reach, with the nation's biggest digital-only station, The Hits, up by 27.4% and Mojo Radio up by 26.8%. Story is looking ahead optimistioally to 2007, believing that new ways of delivering radio, whether by podcast or mobile or online, mean there is room for further growth, 'This whole segmentation thing is happening and it provides tremendous opportunities for people to listen to radio however they w 

Vibe stations, have done well, with a combined 2.92m listeners tuning in - a 1.2% increase on the quarter. Kerrang! is also performing impressively after the brand was extended beyond its home on the digital spectrum and out into the analogue world. In the West Midlands 

It has been an encouraging few days for Chrysalis, after Heart strengthened its position as London's 

listeners on the year, meaning 405,000 adults are now tuning in. Across the UK as a whole, which includes digital listening, that figure stands at 1.37m. In the digital space Emap leads the way, controlling five of the 10 most 

by a trading update revealing revenues were up 5% in the early stages of the year, prompting at least one broker to upgrade his Chrysalis stock rating from "hold" to "buy". The interest also sparked renewed rumours of a sell-off of the group's 
understandable because, as the Rajars highlight, the group does 

NATIONAL WEEKLY AUDIENCE REACH (DIGITAL-ONLY SERVICES) 

Virgi 

Digital radio audiences continue albeit with converts appearing more excite with sports action than listening to music. While the BBC's digital-only music services 6Music (up 8.2% to 383,000) and 

were put in the shade by the Beeb's Five Live Sports Extra, whose audience expanded over the same period by 41.3% to 650,000 Several commercial radio digital services are also increasing reaches at a faster r "—BBC's t 

1.1115m listeners in quarter four, 27.4% up on the year, but 5.7% down on the quarter. Meanwhite, GCap's Planet Rock, which was behind 6 Music and 1Xtra last year, is ahead of both and reached a best-yet IXtra (up 4.5% to 368,000) showed modest than the BBC's two music stations inniMrt- . Doln and reachea a De:>l"y year-on-year increases in quarter four, both Emap's market-leading The Hits, which had9 ScTsy'" quarter of 424,000 listeners, up 



lina the way, GCap remains steady amid 
I nreoares to fight for a place in the top three 

HÉ BIG FOUR PERFORMED 

THE RAJARS IN GRAPHICS 
NATIONAL COMMERCIAL GROUPS REAGI i 

exceptionally well in the markets opérâtes in, pulling in large listem numbers from a handful of statior but its portfolio is very concentrai in ils Heart and Galaxy brands - comparedto radio groupsabove below it in the rankings. This would suggest that the group is having js finding new stations to 
and 

We'll be in third 

and, thanks to acquisitions of firstly two Century stations and then the Saga Radio stations, has become one of the big boys. It is différent to the other three players in that a significant part of its business is not concerned with the 15-44 démographie so sought after by the rest of commercial radio. Rather, it has Real Radio and Century, through 
place later this year over 25s, and John Simons, GMG Radio f™°th ^ Sa9a 

(which will be 
and that is being principally driven by the performance of flagship London station Heart. As the station's programme director Marcus Browning suggests, the commercial sector has upped its game and Chrysalis's recovery is part of a wider créative and économie comeback for the sector. He says, "Commercial radio has got better, and it automatically puts more pressure on the BBC. When (Chris) tvloyles took over, (Chris) Tarrant was on the wane and Jono (Coleman) was on and we were bracing ourselves for disaster. But now commercial radio has got a much better proposition." However, with GMG Radio closing the gap behind it, Chrysalis may need to start expanding soon if it is to hang onto to its number three 

Smooth next month) aiming for the over-55s. Group programme director John Simons says that, even without the new acquisitions, the latest Rajars would have been its best to date, for 
says, "From our group's perspective we're very pleased about Smooth in the north and Real in Scotland. They're both very in touch with their audience and we play a much broader variety of music than our 

Nationally, Total Smooth FM saw s 
although its performance in London was down by 8.3% to 496,000. Nevertheless, the company is in buoyant mood as it préparés to relaunch the Saga stations and, according to Simons, there is or priority for the year ahead. He says,^ 
that third place but we've still got another 'Saga' station to launch in London, and we'll be in third place 

I i 

0105 0205 03 05 0405 Q106 Q206 Q306 O406 Source: Rajar/lpsos Mon. Survey period ending Dec 17, 2006 

• Radio Two S Radio One 6.821m Radio Four 6.205m ® Classic FM 2.746m S Radio Five Li • Virgin (total) j TalkSport 1,0 • Heart 106.2* 0.948m . Radio Three 0.833m ô Capital* • Magic 105.4* 0.733m 
""G • Total Virgin London* 

Heart's Jamie Theakston — Capital's Johnny Vaughan has also suffered the indignity of being beaten by Radio Three for the first lime. Vaughan, the subject of a new three-year t, saw his audience slip year-on-year 
tact Vaughan's figures quarten-on-quarter will be of some comfort, although he is now 135,000 listeners behind Theakston and is the first DJ in Capital's 

history not to rule breakfast. Nationally, Radio Two's Tcrry Wogan edged close to 8m after adding 332,000 listeners over the quarter, Radio One's Chris Moyles enjoyed a modest 11,000 increaseto 8.82m and Christian O'Connell produced his best numbers yet (1.23m) since joining Virgin. 



The "tectonic plates of radio" finally shift, with Capital's 
three-decade breakfast dominance coming to an end 

LONDON CAPTURING 

THE CITY'S HEART 

It has been some years since the Simon Park Orchestra's theme to the BBC TV détective sériés Van Der Valk was last heard on Capital Radio, but Eye Level was sitting at number one back in eariy October 1973, the last 
breakfast listening. Since the station's launch on the leth of that month with David Symonds initially in the slot, Capital has dominated the ILR breakfast market in the oity through a succession of presenters, including Kenny Everett, Graham Dene, Mike Smith and, most notably, Chris 

At least, that was the case until little more than a week ago when whal Heart 106.2 programme direotor Marcus Browning described as the "tectonic plates of radio" shifting as 
Theakston relegated a Capital breakfast jock into second place for the first time ever, Admittedly, when Capital started broadcasting its only commercial rival was talk station LBC, which launched just eight days before the music station, but it is also true to say no new analogue frequencies have been added in London since Tarrant vacated breakfast in April 2004. Since then Capital has lost more than half a million listeners in the slot. In this latesl Rajars sweep Theakston claimed a best-yet reach of 948,000,180,000 more than the last quarter and 135,000 ahead of Vaughan, who actually managed to improve his own audience quarter-on- quarter, although on a yearly basis he 

For Browning. Theakston's strength is that he présents a less laddish alternative to Vaughan and Radio One's Chris Moyles, who Heart is also eclipsing in London. He says, "There's a battle for female listeners. Johnny isn't inclusive in a way that females want, and Moyles definitely isn't." 

was not good enough to combat a résilient Heart, which added another 139,000 listeners in the period and claimed its second highest share (7.1%) of London listening to date. Meanwhile, Emap's Magic in second place improved its own share, moving from 5.3% to 5.5%. Capital remained in third place on the commercial radio league table with a 4.7% share for the second successive quarter, but Emap's Kiss 100 in fourth spot is moving doser to the GCap station, Its share has climbed 0.1 percentage points for two 

righl, "Scott Muller haï programme director a spécial différence and ifs sounding verygooda 

Johnny Vaughan; second place 

this quarter, with outdoor ads across London followed by télévision adverts. We'll be competing for the number one slot this year. 2007 is our year," he says. There were mixed fortunes for GCap's two specialist London stations, with Xfm's share slipping to 1.3% and reach al 479,000, some 13.1 % below where it was at the same time a year earlier, but Choice FM is reaching heights it has never previously experienced. Its share of London listening is now more than double that of Xfm, sharply rising from 2.1% to 2.8% in the quarter, while it 
ie, Choice's reach is now 595,000, 25.5% higher than it was 12 months earlier. GMG Radio's Smooth FM will be subject to a format change in the spring in a bid to turn around its ' ut ahead of that the m actually managed to enjoy ar rt in fortun ' i quarter four, but was down on the year. It was a case of steady as she goes for SMG-owned Virgin whose combined AM and FM opérations in London experienced marginal lifts in reach in both quarterly and yearly terms, now claimmg 1,16m listeners in 

Against year-on-year rises in reach for four of the five top commercial players in London, the BBC's national stations Radio One and Radio Two both lost around 10% of their respective audiences over the 12 month period. Radio One's reach also fell over the quarter, losing 136,000 listeners to take it to 1.29m, although Radio Two won 10,000 new takers to give it a London reach of 1.97m. Slight national déclinés for GCapï Classic FM are contrasted by bigger falls in London. The classical station has lost 135,000 listeners in the city in 12 months, taking it to 1.28m. 



7^ radio columnist questions the BBC's digital tartirô 
^KinON I IP FOR OPADO I II reC09nises1heincreasing power of the brand LONDON up for grabs like never before 

■rue PARK audience anri ... Pfomoùonal radio advertisinn anH      =_ THE PARK 
VIEW 
b|CHARD PARK 

Wtiat a fascinatmg sex or Majar résulta this quarter, with the devil definitely in the détail. For instance, have you noticed that London's four big stations are clustered within a share point as they chase Magic and Heart? Those stations ail play upfront music and mix it in with tunes that suit their styles. Radio One, Capital, Kiss and Virgin have shares between 4.7% and 3.8%. This has never happehed before 

and suggests a battle for audience and listening hours in the year ahead. Radio One and Capital will be trying to stem losses and Virgin and Kiss will want to carry on growing, Which channel would tempt you most when you want to hear new tunes? Perhaps, ultimately, the station that makes you most aware of their offerings. Radio One and Capital will both be marketing to us, l'm sure. Nationally, Radio One continues to be strong so there must be some disappointment that IXtra and GMusic have not pushed forward and increased their audience to new heights. Digital radio should be setting new audience records with every card published as this is perceived to be a great period for ils development, but the BBC does not appear to be pushing the benefits of digital radio to the public. Their cross- 

yygggyr 
The West Midlands radio market is, in many ways, just as complex and diffioult to operate in as the London market. Like London, there is intense compétition, with many local commercial stations as weli as larger national brands such as Galaxy and Kerrang! offering specialist music. But there is also a much greater variety in the audience within the area, meaning stations in the West Midlands could find themselves simultaneously broadcasting to urban music fans in inner city Birmingham hoping to hear the latest Kano reiease as well as farmers in Shropshire more interested in the weather forecast. The answer most stations have adopted is to find a particular niche and target it as effectively as possible, rather than attempt a one-size-fits-all approach. And, although direct comparison is diffioult because broadcasters in the région have TSAs of varying sizes, the commercial player that has done this most effectively is 100.7 Heart FM. Heart targets 30-39-year-old 

women, and its music policy mixes contemporary acts like Scissor Sisters, Take That, James Blunt and The Feeling with older tracks from the Eighties and Nineties. Station manager Luis Clark says the station's success cornes in making everything about it relevant to its target audience. He says, "We're very focused in the music we play and very aware of the audience we're talking to. We're here to entertain, not to educate, so we're not interested in playing tracks upfront unless it's something we know will work with our audience, like Take That. Similarly, the content we talk about reflects their concerns, so when we talk about bîrd flu we'H discuss whether it's still safe for a mum in the Midlands to buy chicken." The biggest TSAs among the régional commercial players are held by Heart and sister Chrysalis station Galaxy Birmingham, which has a younger and more urban audience. However, GCap's 96.4 

promotional radio advertising remains primarily targeted towards keeping Radios One to Five at the top of our minds. I can't rernember many, if any trailers for spécifie digital 
The BBC does not 

appear to be pushing 
the benefits of 

digital radio 
channels. The future looks further off than it did six months ago and, although new sets are being purchased, probably not nearly enough music iovers are aware of the benefits available. Not ail stations are down. The rock trio of Kerrang!.Virgin Classic Rock and Planet Rock have ail continued to do well and are showing increased listenership. Of these stations, only Kerrang! is terresfrially available 

BRMB is broadeast just to the Birmingham area, rather than the entire West Midlands, and is the third biggest commercial operator in the area, behind 
In line with the national picture, Radio Two is the biggest station within the région. However, commercial players like Heart say they see Radio One as providing more direct compétition because of the âge range of the listeners the two stations attract. Given the region's musical héritage, it is no surprise to find that Kerrangl and its heavy rock offering are proving popular with listeners. Emap Radio managing director Mark Story says that in 

and then only to rock fans in the West Midlands, where it superbly mops up légions of rock fans in an area which gave us many great bands. Kerrang! is a truly national brand with high awareness driven from their magazine. Nobody will be unaware of what it sets out to achieve and the last Rajar report of 2006 suggests that brands are the way ahead for much of radio in the future. Heart, Magic and Xfm have ail developed to the position of being not far from national acceptance through DAB, Sky and their own online services. Finally, I must congratulate Heart for clinging on to the number one spot in London. They beat Magic by a few thousand listeners thanks to the arrivai of a sizeable crowd listeners to their breakfast show. 

Birmingham the station saw a 60% year-on-year increase in listeners in the IS-24-year-old helping drive its total 
Compared to Chrysalis, GCap and even GMG Radio, Emap is still a relatively small player in the région. But, given the progress Emap is making elsewhere in the country, coupled with ambitious plans at GMG and with GCap in fighting mood this year, Chrysalis knows its number one position cannot be taken for granted and it will be fighting hard to retain it this year, which is yet another way in which the West Midlands market is very simiiar to London. 

107.7 Heart FM 9.5% 
105.7 FM 6.6% Heart favourites: Take That (above) 
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TOP 10 RAJAH FACTS 

Radio listening reached its highest level in quarter four since 
the opening three months of 1992 when Rajar research began, 
with 45.05m tuning in at same point over the period. 

|The BBC lifted its share of overall listening by just 0.1 percentage points 
quarter-on-quarter to 54.4% as commercial radio narrowly slipped back, 

■from 43.6% to 43.2%. 
3 Radio Two moved above the 13m mark as the nation's 

most-listened-to station after adding 530,000 Hsteners 
quarter-on-quarter, aithough in London its reach falls 

neariy 10% year-on-year. 
4 Radio One remains safely above 10m listeners, aithough it suffered a 

3.0% setback over the three months and is 0.3% down on the year after 
claiming a 10.26m reach in quarter four. 

5 For the first time in its history Capital Radio cannot claim 
London's most-listened-to ILR breakfast show. Johnny 
Vaughan is now 135,000 listeners behind Heart's Jamie 

Theakston, who can claim a reach of 948,000. 
6Chrysalis Radio's Heart 106.2 added 139,000 listeners over the quarter 

and increased its share by one percentage point to remain London's 
biggest commercial radio station in both share and reach for a second 

successive quarter. 
7Emap's The Hits remains the most-listened-to digital-only 

service with a reach of 1.115m, some 27.4% up over the year. 
But GCap's Planet Rock is growing at a faster rate, improving 

by 30.5% over the same period to take its reach up to a best-yet of 
424,000 listeners. 
8 GCap's two specialist London music stations Choice and Xfm are 

enjoying mixed fortunes. While Xfm's audience has dipped to 479,000, 
Choice is claiming record numbers with 595,000 tuning in during Q4. 

9 Radio Two's Terry Wogan reclaims a lead of more than 1 m 
people as the UK's biggest breakfast show host with 7.98m 
listeners in quarter four, 10,000 more than a year earlier. His 

opposite number at Radio One, Chris Moyles, is also on the rise, 
winning an extra 163,000 listeners over the same period to take his 
reach to 6.82m. 

Classic FM's Simon Bâtes is shedding listeners at a faster rate than 
111 any other national analogue breakfast présenter. He has lost 10.1 % B of his audience over the year with his reach dropping to 2.75m in 

quarter four. 


