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Your guide to the latest news from the music industry 

My Chemical Romance, _jd Iron Maiden are to he; 2007 Download Festival, which takes place on June 8-10 at 

EC return to 
Sony BMG probe CMP 

0 Ji worth remembering that digital 
madeupjust 1.6%oftheP ^ 
market last year - Editai lal, pl8 

abuyerfor thestatioa O Coldplay are to release their first singles collection next month, collecting ail 14 of their Parlophone 
Walter "Wally" Ridley, has passed away. obit pl9 » MTV Networks Europe has lost another of its management team with the departure of executive vice président Dieter Gorny, who lias left^ Park "to pursue new career opportunities". © Former PPL director of PR JiH Drew has joined the RadioCentre as head of PR 

Microsoft links 
with Universal , 0-40 London indepêhdenti Reckless Records and Sounds have both sh challenging i " Plans have been unveiled to bring ManchestePs In The City event to New York. The inaugural In The City Of New York event will take place on June 13-14 and will be curated by In The City founders Yvette Livesey and Anthony Wilson. 

EMI reorganises 
Classics labels • EMI Classics has announced a re- organisation within the division, with ' président of Virgin ctorof EMI Classics France, taking on the additional rôle of EMI Classics vice président of A&R. As part of the reshuffle, EMI Classics vice-president for international marketing and A&R Théo Up will step down from bis rôle at the end of February, following a 10-year career 

Radio Four. • One of the music industry's prime movers in the 1950s and 1960s, 

© Microsoft has launched it Vista operating System, whic includes a software device from music partner Universal. p6 © YouTube intends to start sharing its revenue with users, the site's co- founder Chad Hurley has announced. © Townhouse Studios has re- opened under the stewardship of producer Al Stone, who once trained at the studio. Stone, in co-operation with the Sanctuary Group, took over control of Townhouse on February L • Digital memory supplier MyMemory has launched a compétition giving unsigned bands  arecording session and festival appeararce. ® Popkomm is inviting applications for bands looking to feature in this yeaPs event online, Artists can now forward applications and digital files to vvww.popkomm.com/fe5tival. ® The Filter is to release a mobile phone version of its music recommendation software. • Arctic Monkeys, Kasabian, Muse, 

Warner buys 
Roadrunner 
® Wamer Music Group has formally announced the completion of its 73.5% acquisition of the Amsterdam- based Roadrunner Music Group. • Malcolm Gerrie's Whizz Kid Entertainment has bought digital content specialist and record label Tough Cookie. Whizz Kid, which is supported by venture capital funding through Ingénions Media, has bought the company as part of its strategy to build a portfolio of new-style music 
• Social networking site Bandwagon has launched an online initiative thaï promises to raise up to £f 

with 70% of gomgtoZO My Chemical Romance and The Killers alongside 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

jobs apiece, with a further 10 redundancies at the group's Northern Irish stations. 1G Radio is to re-brand Saga Radio stations as Smooth Radio, after the finalisation of the acquisition sd last week • AEG says the setback it suffered in  lo bring a super casino to The I have no impact on the development of the venue as a live music destination. © The BBC and Glastonbury Festival organisées have created a website to guide music fans through he process of buying tickets for this yeaPs event In an attempt to combat the problem of ticket touting, fans will iw have to pre-register their détails i the new site. • The Government's Creative Economy Programme is entering its final phase, with the DCMS asking Work Foundation chief and former Observer editor Will Hutton to write a thesis on the importance of the creabve economy. O Kingdom Radio Group pulled the plug on West Lothian's River FM ' st Monday, after failing to find 

panel, forum, pl9 © HMV is offering in-store discounts on Brit Award-nominated artists, as well as the opportunity to win a specially designed Mini Cooper, in 

Mika performed at the first of London last T1 what will be an occasional sériés wi b broac^s h f T' Set 
of gigs being staged under Radio as The Rad^f m ti0" Two's Music Club banner last tiJw CUlb 
Wcdnesday. Songs front his début Saturdav'afw .'î'"tllls 
album Life In Cartoon Motion, available fol vL !" •11 Wi" be a9re< 

today (Monday), plus a via anv BRr ™ T® lnteractive|y *al '  ■ • ■ Haî,e iuiu channel for set days. Mika mil) today launch a 
G™s

w
e'TofT-Mobilcst^t a performance i„ Londons Berkeley Square. 

cover of the Nilsson hit Evei-yhod/s Talkin' featured in the concert, which took place at the BBC Maida Vale Studios in 

Mastercard. © Bug Music has signed a co- publishing pact and administration deal with Hollywood actor/musician Jamie Foxx. ® ITV has commlssioned a third sériés of The Orange Playlist • Snow Patrol and Ash are among the latest naines to corne ont in support of the Oh Yeah project whith 
in Belfast. ® Atlantic Records has teamed up with creative gr Saatchi to and branded content properties me partnership will create innovative music-related properties that will deliver multi-platform communication outlets for brands and artists. • Digital distributor The Orchatd has entered into a licensing agreement with Pandora Media. I " deal means The Orchard will make its catalogue available to Pandora 'or , inclusion in the Music Genome Proi streaming audio to listeners of Pandora's discovery radio service m the UK. 



News 

News is edited by Paul Williams 
Making It In America conférence confirms top-level US music insiders as guest speakers 

Top players offer insights into US market 

7f ^ 

makingilllii. ^ ^ 
amencai 

Benassi and Tom Novy. Lee Abrams is chief creative officer of XM SateUite Radio, the broadcaster responsible for Bob Dylan's radio shows. Other names set to appear at the one-day event conférence include leading music lawyer Jay Quatrini from Davenport Lyons, " ly BMG artist Imogen Heap, 

work in the US market The day will be split between case studies and open sessions looking at the state of US radio, ways to get your product to market, and alternative routes to gain 
MWpublisher Ajax Scott says it is shaping up as one of the most significant on 

Makmg It In America 
itmerary so far 

by Stuart Clarke Top-level US-based music execu- 
Dreiand 
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EMI Publishing moves into producer management 
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multi-platform era 

Retailer seeks to improve efficiency of supply chain 
as distrî,butor tâkes on £250m buying responsibility 
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Warp's key album for 2007 to build on débuts success 

Maximum push for 

Maximo Parti album 

by Adam Benzine Newcastle quintet Maximo Park will look to capitalise on tlie grovv- ing trend of "tweenagers" gigs this month \vith a sériés of all-ages shows in support of their highly- antdcipated second album. The aim behind the gigs will be to target a younger audience of lo- to 13-year-olds - the market with reportedly the fastest-rising spend- ing power on the high street - rather than the band's current core fanbase of 18- to 30-year-olds. The gigs will place tire band alongside the likes of Franz Ferdinand, The View and Jamie T, who have ail played shows specifically aimed at the "tweenage" market. 
Connecting with new audiences ail the time," says Warp managing director and co-founder Steve BeckctL "The band probably aren't on the radar of kids in the play- ground, but if they go to a show and see their energy, I think theyTe goingto relate toit." The shows fomi part of Warp Records' biggest commercial push to date for a project, which will roll out with the commercial release of lead single dur Velocity on March 19, followed by the album Our Earthly Pleasures on April 2. The album will be one of the most important releases in Warp's 18- yearhistory, "We see ail our albums as 

body's completely focussed on it. "It's not like you can spread your bets when you're an indie. Around 80% of our office time is spent working on Maximo Park at the moment, We've got to make this work." 

and we want the album to hav 
a band," adds Maximo Park singe Paul Smith. "I love the first record' Sound, but I e songs th te four all-ages shows, which written over tlie last couple of years take place during February Match, will be followed by a full UK tour in April and May, leading to European and US jaunts later in the year. Although there is a healthy demand for the band Worldwide, Beckett's priority will be on solidifying existing markets. °I don't want to do that thing of trying to crack ail these tenitories 

Gil Norton seemed like 
an idéal choice [as 
producer] after hîs work 
on things like The Pixies Paul Smith, Maximo Park 
that you've not cracked," he says. "1 don't want to spread themtoothin- 
where we've done well, which is the UK, Japan and Germany, and then the rest of Europe and the US." The new album marks a change in producer for the band with début release A Certain TVigger's producer Paul Epworth replaced by Gil Norton, best known for his work with the Foo Fighters and The Pixies. "We decided not to stay with Paul Epworth because we wanted to step up the sonic side of , things," says Maxi- 

: a Utile bit heavier, and Gil Nor- ton seemed like an idéal choice after his work on things like The Pixies, and the raw power that he gets on those sorts of records." Beyond the initial launch cam- paign, the band will release a sec- ond single. Karaoké Plays, in June, followed by two more singles towards the end of the year. "This is definitely going to be a four-single campaign," says Beckett. "And we're definitely going to be playing 
Warp will be looking to build on the 500,000 global sales A Certain Ttigger registered, and Beckett says the label will be shipping far more units this time around in anticipation of greater sales. "I want a UK top fîve album and we're going to be shipping six-figures to make sure that happens," he says. While eyebrows were raised ' enthegroupbecameoneofonly a few guitar b< to the typically electronic Warp 2004, Smith says that the relation- ship with the label is nothing less than aperfectfit. "Warp has always trusted our vision," he says. "We were offered contracts by majors, but we've always just wanted to be happy as people, and Warp offered us Cre- ative control over everything. "We're now in a great position , where we've eamed acclaim id people have come to ' a différent way titan they 

Computer giant links up with 
Universal on new operating system 

Microsoft 

unveils Vista 
Universal has hailed its tie-up with Microsoft Vista as "the shape of things to come" in a new music industry boom. The major was last week unveiled as Microsoft's "music partner" at the launch of the Vista operating system, which tlie com- puter giant says will be in use on more than 100m computers with- in 12 months. Under the agreement, Univer- sal UK has developed a desktop "gadget" in collaboration with Microsoft that delivers music videos and news directly to a PC. The "gadget", one of a sériés of partner applications unveiled at the launch, is available to down- load for free from the Vista web- site www.windowsvista.co,uk and Universal expects it to be boxed with copies of Vista in the near future. In addition, the major is devel- oping a "secondary application" for Vista that will eventually allow it to sell music and video content direct to Vista users. "Music has never been as sexy. Any business moving in digital cir- des wants music because that is what consumers want," says Uni- versai Music Group International diptal senior vice président Rob Wells, who worked with Microsoft on the project. 

"There has never been a bet- ter time to be working in the music industry," he adds. "This sort of relationshîp is indica- tive of the boom years. There 
'tut 8 f !" CD Sales but 
stnfFtk 13 expérimental stuff that will unlock new 
ehannels. This is the shape of things to come." 

Wells explains that Uni- 
benefiting from a close reUfiom ship with the world's biggest tcch- 

nology company. "When M launches the Zune in Europe, we will be involved," he says. "There is also stuff coming for the Xbox 360 and we are already in when it cornes to these conversations." However, Jupiter Research 
argues that it is Microsoft that will benefit most from the agreement. "It is a nice glossv thing for Microsoft to be able to talk about at the launch but the Universal software isn't actually part of Vista," he says. "Vista is part of Microsoft's 

ontentis." "Consumers are label-agnos- tic," he adds. "Consumers don't want a close relationship with labels, they want them with bands. The failure of MusicNet and Pressplay shows that. If you don't have a complété catalogue you are going to suffer." Microsoft chainnan Bill Gates attended the launch of Vista, which took place at the British Library last Tuesday and included a live performance from Island act The Feeling. Gates said that Vista, which includes a new média centre and an improved search fiinction, would be taking enlertainment "to a whole new level, where you can buy music you are interested in and play games". He also praised Universal for building a gadget "for bands that you love". Windows client business group director Cynthia Crossley added. "Vista gives you control "f the médium. It challe think concepts 1 genre or  
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Music is one of our passions and we 
want to share that with our 17 million 
customers in the UK. We believe in 
making access to music simple and 
affordable, bringing people doser to 
the music they love, by creating 
exclusive products and unique events, 

Playing hostto some of the industry's 
biggest and breaking music talent, 
T-Mobile Street Gigs gave people the 
chance to see their favourite bands in 
venues they wouldn't expect. Always 
set in amazing locations, gig highlights 
included The Strokes playing at the 
Natural History Muséum, The Streets 
playing at London's only Lighthouse 
and Pharrell playing at Glasgow's 
world-famous Fruitmarket. 

T-Mobile are proud 

sponsors of the 

Music Week Awards 

Transmission with T-Mobile also 
brought established and new acts to 
our screens in a Friday night music 
programme co-created with Channel 4. 
The show travelled around the country 
bringing the UK public doser to 
established and breaking artists, 
featuring talent as diverse as The Long 
Blondes, Primai Scream, The Klaxons, 
The Gossip and DJ Shadow, 

2007 is another massive yearfor music. 
We're moving into ourthird year of 
T-Mobile Street Gigs, our second 
sériés of Transmission with T-Mobile 
and we have even more to corne. 

We're supporting the Music Week 
Awards because they celebrate great 
music and the unsung heroes behind 

MUSIC WEEK, 
■Mobile- 

I 



WALLY RIDLEY 

1913 - 2007 

More than a producer. 
From Elvis Presley to Benny Hill and Morecambe & Wise to Vera Lynn - a life of music and laughter. 
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, EVOLUTION OF DIGITAL MUSIC 1980: Philips and 
/ copy-prolection frce music-sliaring 

thenew fonnars 1988: MP3i perfcct digital copies on Digital Sony dcvelops ils Audio Tape results own proprietary 

the dise fails to play tlic US. employing   in certain CD and Apple's proprietary its RarysForSore DVD players. FairPlayDRM initlalh/e- Napster shuts dov/n 2004: Warp labelling Windows 
26m users at peak. MP3 download hardware and Apple launches iPod store Bleep.com. download stores 

With the argument about the effectiveness of digital rights management no doser to being 
resolved, what does the future hold for labels' attempts to control copyrighted material? 

It's the last rites for DRM... 
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What the majors say 
Unïversai We continue to support and deploy digital rights management Obviously, we remain flexible and open-minded regarding solutions to the interoperability dilemma, but this is something that requires 

Sony BMG The company remains committed to DRM. 
EMI The digital music marlcet is rapidly evolving and we are constantly experimenting as consumer habits and business models evolve. But 

Warner music sei We don't sce DRM going away. for fans. We always work towards establishing stratégie AlHI partnerships, pîoneering new DRM lias products and exciting user accepted expériences within a framework independ 
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america* 

America remains the one international 
territory that almost every artist and music 
company dreams of cracking. And with ail 
the changes sweeping the industry, it is more 
important than ever to find new avenues 
into the largest market in the world. 

Tuesday 27 February 2007 •#î 
Rich Mix Cultural Foundation 
35-47 Bethnal Green Road, London El 6LA 

IN PARTNERSHIP WITH 
UK TRADE& INVESTMENT M «B» 

SUPPORTED BY 

CONFIRMED SPEAKERS INCLUDE:-^ Lee Abrams - chief CTeative officer, XM Satellite Radio;-> Simon Banks - founder, SB Management (KT 
Tunstall); Cerne Canning - partner, Supervision Management (Franz Ferdinand); Jonathan Daniel - ceo, Crush Music Media Management 
(Fall Out Boy, Panic! At The Disco);-> Mirelle Davis - founder, Wind Up Bird;H> Marty Diamond - président, Little Big Man Booking (Coldplay, 
Damien Rice, David Gray);Clive Dickens - Absolute Radio;Peter Cordon - président,Thirsty Ear Recordings;-> Imogen Heap - artist;-^ Jay 
Ouatrini - partner, Davenport Lyons; -> Neil Lasher - VP promotion, marketing, artist relations, EMI Music Publishing; 
-> David Massey - président, Daylight Entertainment; -> Patrick Moxey - président, Ultra Records; -)• Larry Rosin - président, Edison Media 
Research; Mark Wood - founder, Radius Music (Imogen Heap) 

Starting at g.soam 
FROM DEALTO RETAIL: 
getting started in the US 
This session will address the key question: how do you take your music to a US audience? Do you need a major, or can indies 
do a better job for you? Do you need a US- based manager? How do you find an agent? 
Is physical distribution the answer? Or will a digital deal suffice? 
CASE STUDY: Imogen Heap 
IT'S GAGA: the mysteries of American radio 
This session will provide an overview of the changes that have been sweeping the US 
radio sector, and their impact on anyone 

looking to raise their profile in the US. How 
important is radio for new acts today? Which formats are on the rise/in décliné? What is the impact of satellite. And, fundamentally, who are the programmées that UK artists need to know? 
TAKING THE SCENIC ROUTE: 
alternative pathways into the média 
There is much more to média exposure than radio, with adverts.primetime TV shows such as Gray's Anatomy, not to mention tastemakerblogs ail offering alternative routes to raise profite. But how do you get your artists featured on these new channels long before radio picks you up? And how do you do it without major label muscle? 
CASE STUDY; Franz Ferdinand 

HITTING THE ROAD 
This session will examine how healthy the US live market is, asking howyounger UK acts (or even héritage acts) can arrange successful tours. Which are the key markets to play? How do you hook up with an agent? And, when it cornes to the crunch, how can acts help fund their tour? 
AN AMERICAN JURY: running the rule over the next big things 
in a spin on the traditional demo jury, a sélection of our US guests will bring the curtain down on the day by listening to selected tracks by British acts with big hopes in the US and offer some genuinely practical suggestions on how they can make it in America. 
-> Finishing at s.jopm 

Join us at the end of the day for drinks and a further opportunity to network with ail the speakers and delegates 

To register for this conférence go to page 15 or for further information contact 
Imelda Bamford: lmelda@musicweel<.com or 020 7921 8300 
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The Web 2.0 révolution is not only helping bands reach their audience like never before, 
it is also strengthening the arm of online promotion, says Adam Webb 

PR switches on to 

digital revoliition 

music 

-a 
Q 

m 
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Whether it is the personalised environs of MySpace, Bebo and YouTube, or the opportu- nity to create and share tailor-made playlists via online radio stations such as Last.FM, there is little doubt that the so-called Web 2.0 révo- lution has done much to empower and connect individual consumers. That musicians are utilising these new tools as a cheap and effective way of building a fan- base is hardly earth-shattering news, Neither is the fact that an online huzz can leverage front-page headlines - just ask Lily Allen, 

Arctic Monkeys, Sandi Thom and, more recently, unsigned Top 40 stars Koopa. The extent to which these artists actually tapped into a groundswell of genuine bottom- up online support is still open to question - certainly, the Monkeys and Allen have dis- tanced themselves from the whole MySpace phenomenon - but the fact remains that the music industry has been quicker than most to benefit from a new raft of online opportunities and digital promotion is now an established and crucial part of almost any 

release campaign. Against this has been a seismic change in the média landscape, with traditional print titles investing heavily in 
This, in tum, has opened new marketing avenues for the music industry. The Sun, for instance, now offers a weekly music podcast, while The Guardian's website has a spécifie music section, complété with blog. Even the The Daily Telegraph's site has an area dedicat- ed towards new music videos. Digital média has also had an unshackling effect, allowing music to reach way beyond international boundaries. A positive album review on, say, US website Pitchfork, could afîect UK sales in a manner that would have been unthinkable 10 years ago with print média. Collectively, the impact of these changes on music promotion is significant. Recent restruc- turing at Beggars Group, where press activity is to be Consolidated into one média department, indicate that some sort of tipping point has been reached - that promotion across ail plat- forms is essentially one and the same and the distinction between digital and print média is becoming irrelevant. Yet, for David Cooper of Manchester-based In House Press, the notion of a digital merito- cracy sweeping away the need for PR and plugging is probably overstating things a bit. Digital innovations have joined traditional média channels, not supplanted them. Meanwhile, the sheer volume of music out there, particularly online, means that the rôle of trusted filters has become more important than ever - especially when it cornes to feeding journalists with information and breaking new artists. "The rôle of a PR company is similar to that of A&R at a label,' explains Cooper, "and our hope is that when something cornes through on In House-headed paper that it moves up the journalist's pile of things to listen to, as they know who we are and there's a quality around the music we represent. "If a new band from, say, Durham sent a demo to 200 journalists with a little letter, then l'd say that hardly any of them would listen to it. If it came from In House, then they probably would." Rather than threaten to eut out the middle man, sites like MySpace have actually become integrated into the promotional process, adds rock and métal specialist Alison Edwards of Pure Press - essentially making them the first 



We're essentially putting the digital world at the front end of what we do. Since day one we've avoided frying to gliettoise it, and now we've moved it front of stage Martin tais. BegganCrouii    

échelon of that filtering process. "MySpace has become a really important tool for PRs, says Edwards. "Bands are already testing and pro- moting themselves without you having to do it, so it's a really helpful thing. "One band came to me recently with a CD and a MySpace link and they've since told me that they've released the single on download only and sold 200 to 300 copies, which to me sounds pretty good for an unsigned band. So it makes my life easier, because it's already a story and I can use that with what 1 do." Such stratégies are also utilised by major- label artists, says William Rice at Purple PR. Rice kick-started the current press campaign for Mika by servicing the single Relax (Take It Easy)/Billy Brown to gossip website Popbitch in July of last year. Subséquent interest drove traffic to the artist's MySpace page - where track plays spiked by 40,000 within a couple of days - and created a buzz that the wider média could latch on to. "MySpace is now part of the fabric of the music industry," says Rice. "It has essentially become the new 'grassroots' and is very impor- tant to press officers as a means of presenting evidence to print média about artists. "It's a PR's job to get information out to the public in the most effective way," he adds, "regardless of whether the médium is print média or online. We are at that point of change where the Unes between both have begun to blur and change is definitely on its way." Of course, some agencies do spécialisé solely in digital promotion. One of these is Gilotti Music and New Media, which, accord- ing to founder, Leslie Gilotti, is distinct ftom traditional PR because the nature of online promotion often nécessitâtes involvement with other areas such as retail and marketing. 

MySpace has become 
the new 'grassroots' 
and isvery important 
to press officers as a 
presenting evidence to print média 
about artists 

Consequently, as well as aiming lo get clients reviewed on websites, the Company also offers a host of other services, mcluding website development, video hosting ancl encoding and the création of viral content such as digital games. "I do a lot on the marketing side, she explains, "and l'm spending a lot more time coming up with stratégies beyond sending out CDs and getting them reviewed. For instance, a lot of my games are starting to cross over into the mobile area and also into digital TV. 
"We also get involved in digital retaibng and from my point of view we're now evolving from getting exposure to doing stuff that actually drive sales. I can't speak from a traditional PR point, but it's much more than about simply getting exposure." The potential to capture accurate consumer data from digital channels can also benefit pluggers and make the success (or otherwise) of campaigns much more quantifiable, says Eden Blackman, director of Ish Media. "With any record that you promote, you're always going to have a certain amount of doubters, particularly if you're working with alternative artists. But what's happening digitally will hopefully put an end to radio people using research, which drives me up the wall, and we can have physical proof that people are actually downloading a record. You can't have a better plot than that - people saying 'we heard it and we bought it'." One start-up planning to take advantage of such opportunities is Foundation, an innova- tive new service that aims to provide artists with inroads into the US market via radio DJs, bloggers, journalists, synch agents and other tastemakers. Founded by Something In Constructions 

Beggars: blurring the boundaries between marketing and promotion 
Recent restructuring by the Beggars Group to merge its online and offline press 
cross-platform "média department" highlights how far digital channels have come in becoming part and parcel of the promotional mix. The move, announced in January, will also see Beggars double its number of web developers to four, as they look to build on a réputation for producing innovative digital campaigns - a réputation cemented at last year's BT Digital Music Awards, where the label picked up two awards for Thom Yorke and one for the White Stripes. "We're essentially putting the digital world at the front end of what we do," explains Beggars founder, Martin Mills. "Since day one we've avoided trying to ghettoise it and now we've moved it front of stage. "There's also less of a distinction between new média and traditional média, and thafs also true with marketing and promotion. The old divisions of marketing meaning "spending money" and promotion meaning 'getting things free' have become very blurred. I think that tlpping point has been and passed, and we're just acknowledging that" 

"The way we were working before was very traditional and it was becoming more like a department split in two," says Rich Walker, Beggars' head of média, who will now assume overall charge of the entire department. "That really didn't make any sense and so what we've tried to do is bring everything together so we can become much more creative in the way we work. It was inévitable, really - be it print or online, promotion is promotion." Some of the changes made sense purely because of Beggars' spécifie business structure, adds Dan Adants, Beggars newly promoted digital sales and marketing manager. The label's digital sales are proportionately above average, especially in the US; with seven separate labels and nine overseas offices, there is a need to co-ordinate international departments; and the eclecticism of its roster - which features artists ranging from Scott Walker to Yo La Tengo the White Stripes to Dizzee Rasca'l 
-favours the sort oftailored and targeted promotion that digital campaigns can offer. "Regardless of an industry point of view about how we felt 
about things, it was apparent that the people who were listening to 

r artists had made digital part of their everyday lives and it was up to us to react to that and make sure they could find the relevant information online," says Adams. The facility to target individual bands at very spécifie dentographics through digital campaigns is particularly important, he continues. "There's a band we're working with called Future Of The Left, which is quite small scale, but we are keeping them incredîbly busy at the moment. If you were in traditional press you might not know that - and that's because there's another way of getting to fans, whether that's online interviews or podeasts or whatever." Looking forward, there is also the future prospect of servicing music promos to journalists in digital formats. "That's an inevitability," says Walker, "and we've been pushing for it for a couple of years. "By delivering digitally and marketing digitally, it gives you more tools to get the word out and présent an artist to people. So if it does that, and it helps you sell music, and it gives the fans something extra, then there's hardly au argument against it, really." 



TOP NAME SPEAKERS 
INCLUDE: 
Lee Abrams - chief creative 
officer, XM Satellite Radio 
Jonathan Daniel - ceo, Crush 
Music Media Management 
Marty Diamond - président, 
Little Big Man Booking 
Imogen Heap - artist 
David Massey - président, 
Daylight Entertainment 
Patrick Moxey - président, 
Ultra Records 
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Registration Form 

Registration includes 
access to ail conférence 
sessions, lunch, 
refreshment breaks and 
the evening réception 

Also... 
Network with ail the big 
names andyour peers 
at a drinks réception at 
the end of the day 

Please post or fax the completed form back to Imelda Bamford, Music Week Events/Specialist 
Markets Events,ist Floor, Ludgate House,245 Blackfriars Road, London SEi gUY 

Titte; Fît (Mr, Mrs, Ms, etc) 
Job title: 
Company name: 
Company address: 

Téléphoné number; 
Email address: 

Postcode: 
Fax number; 

DELECATE FEES; Cost Total Qu; 
Full delegate £175.00 + VAT £205.62 
Association delegate £135.00+VAT £158.63 
To be eligible for the association delegate discount, you must be able to prove you ar 
AIM, BRI, PPL, MCPS-PRS, MMF or MPA. 
Total payment costs: £ 

a memberof either 

PAYMENT OPTIONS: 
□ By credit/debit card - please débit my card 
Card Number; 
Card type: □ Visa □ Mastercard □ Switch □ Amex 
Validfrom: Expirydate: Issue Number: (Swit 
Card holders name: 

Signature; Date: 
Card billing address if différent to address above: 

□ By chèque, endosed - payable to CMP Information Ltd 
Information you supply to CMP Information ltd may be used for publication (where you provide détails for inclusion in our directories or catalogues and on our websites) and also to provide you with information about our products or services in the form of direct marketing activity by phone, fax or post. Information may also be made available to jrd parties on a list lease or list rental basis for the purpose of direct marketing. If at any time you no longer wish to (!) receive anything from CMP Information Ltd or (il) to haveyour information made available to jrd parties, please write to the Data Protection Co-ordinator, Dept MWC1039, CMP Information Ltd, FREEPOST ION 15637,Tonbridge, TNg iBR or Freephone 0800 279 0357 quoting the following codes: (i) MWC1039 C, (il) MWC1039T 

Price: £175.00 
+ VAT per person* 

•Discounts available for association members 

For further information contact Imelda Bamford: lmelda@musicweek.com or 020 7921 8300 



How PR helned spread the word about The Gossip WE^END 

Hot Gossip; from TV to SuniJay supplément (rlgllt), The Gossip havc becor 

enough, especially for an independent release, but this was certainly the case for The Gossip and their anti-Repnblican call to arms, Standing In Tlie Way Of Control. Signed to US label Kill Rock Stars since 1999 and licensed to Back Yard in the UK, the track, taken from their fourth album, achieved the véritable double whammy of daytîme Radio One as weil as an incendiary live performance on Friday Night With Jonathan Ross. Meanwhile, after topping the NMFs anmial Cool List (but not, controversially, its front cover), lead singer, Beth Ditto, was ail over the news at the tail-end of 2006, including a high-profile shot on the front of The Guardian's Weekend magazine. Now signed to Columbia, the band will headline London's Astoria on February 24, while, after a surge of online interest, Standing In The Way Of Control is due for re-release on March 5 after fealuring in the trailer 

for new Channel 4 show Skins. The band's PR was directed by Lauren Zoric of Dog Day Press. Zoric has since departed home to Australia, but, according to Dog Day's Nathan Beazer, whose other idiosyncratic clients inelude Antony & The Johnsons, José Gonzalez and Joanna Newsom, the campaign's success is testament to the long-haul approach of building a campaign from grassroots. "When it started, lauren put in an awful lot of work to build on the press coverage that the band had on previous records," 

he says. "She built it up from a core fanbase - people like i-D were always supportive, as were magazines like Disorder and Plan B, so she had that base to work from. "[The volume of success] did surprise me, but someone like Beth is a gift, as it's very rare you get artists who are that outspoken and that direct, who don't edit themselves. "Those individuel people only turn up once in a while, and Lauren placed it in the right hands and kept reminding people about how spécial the band were. And then the whole Jonathan Ross thing helped take it to a différent level." At that point, says Beazer, it might have seemed that the band appeared from nowhere. "But that's the whole point," he adds. "Somebody's been working very hard behind the scenes and although you wake up and the band's there, Lauren was chipping away for a whole year. It was the resuit of a lot of work by a lot of people." 

Th© online futur© of fl&R... 

/ tm 
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fls used by €M1 Parlophone and a number of 
Independent labels and featured in the national press 

http;//ujuuuu.s0niCQ.co.ulVtools tel: 0870 421 4278 



n Charles from Team . is already looking to oshi Moshi band Hotclub , witn a view to them signing a US deal. a strategy o tiers a cost-effective way dng a territory that was once viewed t impénétrable to anyone except with the big] 
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Top 25 airplay hits of Q4 2006 

Oeft)VRaroHfght and (right) 

hart. 
média régional radio, tv, specialist & student radio promotions please contact Jo Hart 110 gloucester avenue the primrose hill business centre london NW1 8HX t. +44 (0) 207 209 3760 f. +44 (0) 207 209 3761 info@hartmedia.co.uk 

Nominaied for Musk Week Best Independent Promotions Company 2006 

harlnever 

misses 

a beat fr 
THE SUBWAYS / JARVIS COCKER / JULIETTE & THE LICKS / ENTER SHIKARI / MADNESS / DRIVE BY ARGUMENT 
THE GOSSIP / BIG BROVAZ / TOMMY LEE / THE HEDRONS / CERYS MATTHEWS / BOB SINCLAR / BODYROX 
CHERRY BLACKSTONE / IAIN ARCHER / JIM SCREECH / THE SHAKES / GLISS / MARIE MILLER / UPPER STREET 
BEN LEE TYLER / SEVENDUST / PAUL OAKENFOLD / THE CINEMATICS / DEACON BLUE / MATTAFIX / EAGLES / NAYO 
JAMIE CULLUM / JUSTIN TIMBERLAKE / EASYWORLD / BRIT & ALEX / ART BRUT / APARTMENT / R KELLY 
BRITNEY SPEARS / MYLEENE KLASS / GEORGE BENSON / FREESTYLERS / KRAFTY KUTS / JOOLS HOLLAND 
GROOVE ARMADA / A GIRL CALLED EDDY / INTENSO PROJECT / PERFECTO LABEL / IMOGEN HEAP / NATAUE COLE 
MOHAIR / COURTNEY PINE / JOHNNY MARR & THE HEALERS / BETA BAND / VOICST / THE HAZEY JANES 
SO SOLID CREW / PAUL CARRACK / W1NTER ROBERTS / DIANA KRALL / STEVE BROOKSTEIN / LEVEL 42 
DANIEL O'DONNELL / FUTURE FUNK SQUAD / SUSY THOMAS / SAVANNAH KNIGHT / FREESTYLERS 
NIK KERSHAW / YING YANG TWINS / MILBURN / RICKY ROSS / MISHA WILLIAMS / ROB SHARPLES 
BATTLE / AMBULANCE LTD / JC CHASEZ / TOWERS OF LONDON / LIL JON / THE SUFFRAJETS / EAMON 
ANNA KRANTZ / FAITH HILL / COSMIC ROUGH RIDERS / DAN SARTAIN / TEDDY THOMPSON / GARY JULES 



Despite initia! raised eyebrows, there's no need to worry about Virgin s distribution EUK deal 

Why Virgin deal makes perfect sense 
entrusting a big part of its business to what is effec- 
tively a pick 'n' mix retailer's distribution arm. But let's get a reality check here. Virgin as a business hasn't tumed a profit in years in 
the UK and is in the depths of the toughest battle for survival the high street music sector bas had to endure 
in history. This move may resuit in it being in less direct control of what it stocks, but if it means getting the business back on track and achieving managing director Simon Douglas's declared aim at its confér- ence in Spain last April of returning to profit by Christ- mas this year, then it must do what is ever necessaiy. As his colleague Steve Kincaid puts it on the front page of this magazine, it really is a case of "adapt or die", What is crucial in this partnership with EUK, though, is that as far as the customer is concemed, nothing must seem to have changed. For the chain's offer to be watered down would destroy one of the ongoing reasons why the high street still needs Virgin, and HMV for that matter. The fact EUK already suc- cessfully supplies Fopp, one of the most exciting high street destinations for music, should give something of an indication that the industry does not need to wony. This CD customer, for one, wishes Virgin well. 

paulw@musicweek.com 

Call me a Luddite, but I still buy CDs. And it turns out l'm not alone. Despite continuing média perceptions that download is already the daddy and CD has seem- ingly gone the way of Betamax and Jade Goody's career, it is worth remembering that digital made up just 1.6% of the UK's albums market last year, leaving CD to claim a whooping 98.4% share of 155m unit sales across the 12 months. The big problem, of course, for the traditional high street music players is that, even leaving the inévitable ongoing encroachment of digital into this market for the moment, supermarkets are eating into their sales and hammering already paper-thin margins. The impact of ail this has been devastating for what were, only at the start of the year, the three biggest music specialists on the high street. In the first month alone of2007, HMV has lost its UK chief, Music Zone has gone bust and now Virgin is handing over its entire buying opérations to EUK, a move that would have been unthinkable even one or two years ago. On the face of it, this décision seems bizarre to say the least. Effectively a music specialist, which prides itself on its expertise and extensive knowledge as key points of différence to the generalists and grocers, is 
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If, in the world ot 

(possibly)! - as well as none other 
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EESHUiy online poil Following the closure last week of well-known 

lltfe know exactly who to 

blâme for the mess we're in 

t 

Recently, Music Week carried a piece in which Jeremy Lascelles, CEO of Chrysalis. said, "The increasing size of the majors and their abuse oftheir corporate mus- cle has probably been the most detrimental thing for the music business in its history." As chair- man of Dramatico, currently Britain's leading indie in Europe, I couldn't agree more. Price-cutting has been led by majors (and giant retailers), but the effect is industry- 
Dramatico didn't hâve 
to discount Katie 
Melua to get her to 
number one  
wide. It is more dangerous to us than illégal downloading or piracy. In December 2005, one of the big players started selling their chart product to dealers for £4 and stepped up their advertising. We, who observed this, rolled our eyes and anticipated that by the next Christmas, the 2005 précé- dent would lead to fiirther price 

Sure enough, prices under £4 to dealer were common this recent Christmas. Dramatico didn't have to discount Katie Melua to get her to number one in 2004 and 2005. Maybe in the fight for market 

dominance by the Titans of our industry, making only a penny or losing only a pound on a record is affordable. However, now we are ail on a slippery slope and it's the retailers who are driving the prices down - not just on food, but on records, too. Hooray! Lower prices for everyone. In fact, let's make everything free (see internet for endless possibilities). AU consumers like low prices. But the cost of marketing - partic- ularly in-store - is going up, not 
Retail chains make millions from selling store profile and they've racked up their charges for labels having a display unit astro- nomically in the past couple of years. Retail compliance with these display deals is also a huge issue. A leading supermarket took £50,000 from us at Dramatico for two facings on a free-standing dis- play unit last November and December. We used a professional firm of compliance auditors to check every one of their stores and found them to be only 36% com- pliant. Adding up the facings on that one display unit shows that the supermarket made £2m just from the labels buying onto that 
Retail must slart co-operating with record companies to make the industry realistic; good value 

think the major record companies 
supermarkets, but they do, on a horrifie scale, in their lust for vol- ume. Numbers of sales rather than an équitable return per unit sold for themselves and their artists seem to be the priority. They are the only ones who can afford to act like this because they have vast catalogues. Retailers used to feel a real 
Price-cutting is more 
dangerous to us than 
illégal downloading 
or piracy  

is carried out in massive food shops. I dont think Sainsbury's or Tesco would give a monkey's if the 
tomorrow. They'd just put bananas on the remaining shelf space. Why don't Universal and Sony BMG merge with EMI and Warner, Sainsbury's, Tesco, Woolworths and Asda and then they could ail supply each other with free records to give away to the public. Il just might work. We could call it 

ike Batt is chairman of Dramatico 

On the cutting edge for six décades 

* 

Walter (Wally) Ridley, who died last month aged 93, was a towering figure in music. A man on the cutting edge of radical change in a business he spent six décades working in. He steered the careers of some of music's most iconic - and idiosyncratic - figures, from Vera Lynn and Aima Cogan to Benny Hill, But he wasn't infallible. One day in the Fifties, he was sent half a dozen new singles from his American contact at RCA, which went thraugh EMI's HMV label at the time. Ridley listened to them on a wind-up gramophone. According to former EMI staffer Brian Southall, Ridley was appalled by one singefs ' goutofthebig 

Walter was a towering 
figure in the history of 
EMI and the British 
music industry Tony Wadsworth, EMI 
had perfect pitch and could change key mid-song to help demonstrate a song to the listening praducers. After moving to music publisher Peter Maurice in 1935, Ridley began coaching the young Vera Lynn and later directed her famous wartime 

ire leaving the label in 1977, he recorded myriad songs - serious and silly, MOR to pop - by artists as varied as Max Bygraves, Eartha Kitt, Aima Cogan, Rosemary Squires, Andy Stewart, Swinging Blue Jeans, Johnny Kidd & ihe Pirates and Benny Hill. He told Southall he gave Abbev Road its first hit with Bygraves' Cowpuncher's Cantata in 1952 

potential and hired him m ; was put in charge of the 

Norman Newell at Columbia - was charged with creating, from scratch, y was bom playing piano aged ; talent earned him a job aged just 15, helping sell new songs to stage and radio. Journalist, press officer and friend Syd Gillingham remembers he 
While Martin and Paramour had their hands full with The Beatles and Cliff Richard, Ridley set about his task of bringing new music to the masses. 

m Ridley made in handling the careers of many through rapidly-changing styles, tastes and technologies. "Walter was a towering figure in the history of EMI and the British music industry," he says. "EMI owes a huge debt of gratitude for ail the work he did m the post-war years to build the company." Despite ail the fantastic music Ridley recorded for EMI, Southall ■■ that the A&R man had an favouriteof hiso1 
1958 hit calledli Love sung by Cnrrv l Bresslaw. A strange choice? "I thought so," says Southall. "But he said it was something he had made the most from after starting with 

Jump on the 
Bandwagon 

Social networking site Bandwagon has launched a Million Pound Jukebox initiative, paying up to 
A million pound jukebox! Inflation 
Don't be facetious, the million pounds refers to the amount of money that the jukebox project is trying to raise. And how exactly is it doing this? A Frfties-style hulathon? No. In fact it's very 2007: Bandwagon - which is behind the whole wheeze - is selling advertising space on the 
(www.millionpoundjukebox.com) at just £1 per pixel. Sounds like a bargain. How big IS a pixel exactly? Sadly, not very big. Besides, there's a 100-pixel minimum, so you can see it without serious eye damage, Hang on a second, that sounds a little like another web initiative...'nie Million Dollar Homepage, wasn't it? We're sure any similarity is entirely 

But of course - the hottest development acts and unsigned talent from the UK and Ireland, 20 of 
That's not quite £lm, though, is it? H IS, however, 70% of net revenue. Which franklyairftbad, OK, so Tm a red-hot ne from the UK and Irelan I sign? First of ail, you needto ci Bandwagon profile. And why would I want Well, it's allegedly "an edi online community that fa new independent music". 

w talent 

Tm sold. Now what? Every week a new playtist is added to the jukebox, featuring 10 tracks from 10 différent artists. After 12 weeks an industry A&R panel will choose 20 playlisted artists to receive the cash. That they can spend on booze and 
Not a bit of it The money is to be spent on music development and promotion, such as shooting a video. But why would anyone advertise in such eye-troubling 
A&R model, innit? Very 2007, very sexy. Plus it gives advertisers the chance to be connected directly to the best new music. And. if you hurry, you might be able to gel one of 10,000 free pixels that Bandwagon is giving away to mark the occasion. Now wonder they say it's "a tremendous way to provide cash for digital A&R, promoting new talent and providing support for upcoming artists". 



Classified 245 Blackfriars Road, London SE19UR 7:020 79218315 F; 0207 9218130 E: iiiaria@music\ 

Rates per single colunm cm Jobs; £40 Business to Business & Courses. £21 Notice Board: £18 (min. 4cm xl col) Spot colour; add 10% Full colour; add 20% Ail rates subjectto standard VAT 

Tito latest Jobs art evory Mouday at www.inuslcweck.coni Booklng deadline: Tliiirsday lOam for publication lire (ollowing Monday (spacc permitting). Canccllation deadline; lOam Wedncsday prior to publication (for sériés bookings: 17 days prior to publication). 

Tenon média 
Assistant Manager This Is an exciting opportunity tp join our ropiclly e txpanding Music Group bascd in London who are looking fbr a motive be responsible for fînandal managomeni of new an ited individuQj to 
clients. Thete wiH atso be some responsibility for m anaging staff. 
You will be ATT/CTA qualified (or of équivalent exp rerience) and bave previous expeiience assisting with Internatioi nal and UKActs. 
occounting and cash flow managemenL 
To apply pleose send your CV and covering letler to sarah.ocOTinor@tenongroup.com. 

oie covers ail aspects of Domino's royalty reporting ion in the UK and USA. The idéal candidate will in extensive background in royalty reporting, preferably, though not essential, in a music company, ■vith strong analytical and administration skills. 
FINANCE ASSISTANT s part of the finance team you will be m îsponsible for the management of Domi purchase ledger fiinction, which includes; il ■ es, reconciling supplier accounts and and solving queries. 

THE MUSIC RECRUITMENT CONSULTANTS 
0207569 9999 Lnr|] www.handle.co.uk 1 ICtlIvixVv 111usic@handle.co.uk 

[u-myx] 
U-MYX, one of the most exciting companies tiiusic space is looking lo recruit a Financial Planr THe roie will include monthly accoc as well as ad-hoc analysi part-qualified or QBE Accountant with 2- 

il II 

INDYDEUNEY&'rF 
MONTY WHITEBLOOM www.promonews.co.uk BARNEYCLAY BiaxplolUtlon Irom beyond the grave 
HOWARD GREÉNHALGH Peace aneVaithicss o;' 
PROMO DVD 14 lop quality videos in bumper Christraas package The inside guide to music videos 

Check out promonews.co.uk 



Classified i 
Contact Maria Edwards, Music Week CMP Information, Ist Floor, Lndgate House, 245 Blackfrlars Road, London SE19UR T; 020 79218315 F: 0207 9218130 E; niaria@muslcwcck.com 

Rates per single column cm Jolis; £40 Business to Business & Courses: £21 Notice Board: £18 (min, 4cm * 1 col) Spot colour; add 10% Full calour add 20% Ali rates subject to standard VAT 

The latest jobs are also available online every Monday at www.musicweckcom Booking tleadline: Thursday lOam for publication tbe foliowing Monday (space permilting). Canccllation deadline: lOam Wednesday prior to publication (for sériés bookings; 17 days prior to publication). 
business to business 
duplication 

1 STANLEY 

► Ail types of média ( Audio, Video, CD S DVD) HghSpeedduplicalion services ► Audk) Conversions ( DAT, MiniDisc, Cassette, Vînyl, Micro cassettes, DA8S tracks to separala WAV or AIFF fîtes, Real to Real) ► TelecinefbrSuperS, 16mm or 35mm ► CD & DVD on-body design and print ► Video FiWng and EdiSng, DVD Authoring ► Video conversions ( Convert audlo or video loany computer files for use on web or CD-Rom) ► USA/European Video conversions ► Audio Baking 

POB.TMAN MUSIC SERVICES LIMITED 1 
| ROYALTY & COPYRIGHT | ADMINISTRATION SERVICES 

Tel: 01962 732033 F; Email: marla@portmai 
iria Comiskey ax: 01962 732032 

JUKE BOX 
SERVICES 

iBgm REPAIRS AND E|||M RHNTALS. 

MIDDLESÉX TWi 4JH 

to place an advertisement 
call maria 

<3207921 8315 
mariaSmusicweek.cflm 

m 

We are Buying 
Record Labels 
and Catalog. 
Referai fees and spotters Fees also paid. for more détails 

www.musiieain.coin 
or call 084S 282 0000 

We buy Records, CDs & Memorabilia. Nationwide collection. Cash paW^ Collectrçnsyclearances, promosi'feviètrçcopiep, surpluses. Call Tôm at Rat Records , for a quole; 01852 5Ô0332 
07795424575 www.ratrécofdsuk.net ratrecords@btconnectco.uk 

seeking publisher/management 
'uttimate Chili eut music, great mélodies' 
'watch dut for this band in the future" 
'a Sound of their own and great songs, kil 

PACKAGING COURSES 
Posting Records? 

Wilton of London Estabushed 25 Years tel: 020 8341 7070 fax; 020 8341 1176 

music INDUSTRY trainmg by music 
business PROFESSIONALS for career development and staff training 

group discounts & in-house training available 
www.giobalmusicbiz.co.uk 

Whether you target those building their skills as they move 
up in the industry or those trying to break into the industry. 
Never has the need been stronger for staff to develop and diversify. 
Music Week has the reader? you need to reach. 
Advertise yoiir .services to those comitted to moving forward. 



MUSICWEEK 
—Mobile 

Celebrate Your 
Achlevements... 

The Music Week Awards 
wiH be highlighting the 
success stories of S006. 
Come and celebrate with 
the best in the business. 
'ables are selling quickly so make ure you get your bookiiig now. 

Don't miss the célébrations at the industiy event of the year, contact Louiza@musicweek.com r call 080 7955 3754. 

W MUSIC M» . ^ 



Oatafile 

Britain's most 
comprehensive 
charts service 

Week 05 

ypfront p24 > TV & radio airplay p27 > New releases p30 > Singles & albums p32 

SINGLES^ nDmbërone MIKA GRACE KELLY (Casablanca/Island) Physicaliy released at last. Grâce Kelly sold more copies last week (nearly 77500) than any singles in the last year, aside Irom Gnarls Barkley's Crazy and Leona Lewis' A Moment Like This. 
ARTIST ALBUMS NUMBERONE NORAH JONES MOT TOOLATE (Blue Note) The only Blue Note artist to have a number one album, Norab Jones makes it tbree in a raw with Nol Too Late, despite the tact she bas only one Top 40 hit to lier crédit (Sunrise reached number 30 in 2004). Jones should also complété a hat- trick of number one albums in the US when the new chart is released next week. 
COMPILATIONS NUMBERONE VARIOUS RADIO l'S LIVE LOUNGÉ (SonyBMGTV) Its sales declining by a mere 4.1% to 16,000 on its 16th week in the chart, Radio l's Live Lounge bas never dipped below number four, and is number one for the fifth week in a row, and seventh week in ail, as its sales tally rises to 677,000. 
AIRPLAY NUMBERONE MIKA GRACE KELLY (Casablanca/Island) Becoming the country's most-played song for the first time, with 2,002 airings last week, Grâce Kelly continues al the top of the airplay chart with its audience of 68.94m being over 20% more than any other record. 

Strong 
week for 
new albums 
With new en tries from Norah Jones, the Klaxons, Jamie T, Just Jack and Madonna providing an unseasonable five débuts to the Top 10, and new releases from The Shins, Josh Groban, Doris Day, Little Man Tate, Clap Your Hands Say Yeah and The Alkaline Trio invading the lower reaches of the art ist albums chart, overall album sales improved by 7% last week to 2,469,839. While the Klaxons made a lot of noise early in the week, with their Myths OfThe Near Future topping mid-week sales flashes, it was Norah Jones who eventually rang the bell of more buyere to emerge with her third number one album in a row with Not Too Late. First single Thinking About You peaked at number 89, but Not Too Late sold fin.SOO copies. the 27-year-old New Yorker her latest chart topper. Jones' 2002 début album Corne Awav With Me wasn't so fast off the mark - it didn't top the chart until its 44th week on the Top 75, although it has sold a massive 9 q«7nnn copies to date. The 2004 follow-up Feels Like Home did open at number one, and much bigger than Not Too Late, with first-week sales of 236,000, on its way to sales to date of 

1,119,000. Jones is also a member ofThe Little Willies, whose self- titled 2003 album peaked at number 41 and has thus far sold only 19,000 copies. The Klaxons had to settle for a number two début, on sales of 57,500, while there were also excellent débuts for albums chart first timers Jamie T's Panic Prévention (number four, 42,000 sales) and Just Jack's Overtones (number six, 25,000 sales). Madonna's second live CD/DVD set in a year, The Confessions Tour, sold more than 22,000 to début at number seven. As expected, the physical release of Mika's Grâce Kelly more than doubled the single's sales, and helped it surge far ahead of the chasing pack, although Fall Out Boys 6-2 jump with This Ain't A Scene, Its An Arms Race allows the single to match its success in 

the band's native America. Meanwhile, Bloc Party secure their highest charting single to date, as The Frayer jumps 13-4 on sales of18,500, beating the number five peak scaled by So Here We Are exactly two years ago. The Frayer is Bloc Party's seventh hit single in ail, and the first to be taken from their new album, A Weekend In The City, which is released today (Monday). A combinalion of physical and download sales help Kasabian to secure the week's highest singles chart début, at number 22, with Me Plus One. The third single from the band's Empire album, following the title track (number nine) and Shoot The Runner (number 17), it sold 5,000 copies last week, and its release coincides with an 12-21 dip in the fortunes of the album, which sold 9,500 copies last week to lift its cumulative sales to 465,000. 

SINGLES Sales versus last week: -34% Year to date versus last year +205% MARKET SHARES Universal 58.0% SonyBMG 13.9% MinistryOf Sound 9.1% 
3.4% 10.8% 

ARTIST ALBUMS Sales versus last week: +5.8% Year to date versus last year -75% MARKET SHARES Universal 44.0% EMI 23.6% SonyBMG 15.8% Wamer 128% Other 3.8% 
COMPILATIONS Sales versus last week: +11.3% Year to date versus last year: +8.6% MARKETSHARES Universal 334% MinistryOf Sound 23.9% SonyBMG 171% EMI 10.7% Other 14.9% 
RADIO AIRPLAY MARKET SHARES Universal 50.7% SonyBMG 133% EMI 8.4% Wamer 5.6% Other 22.0% 
CHART SHARE Origin of singles sales (Top 75): UK; 46.7% US: 46.7% Other 6.6% Origin of albums sales (Top 75): UK; 76.0% US: 213% Other 27% 

The High Llamas Can Cladders (Drag City); The Ripps Long Live The Ripps (Catskills); Findlay Brown Seperated By The Sea (Peacefrog): Tire Fray How To Save A Life (Sony BMG): Sting The 

MARCH5 Christina Aguilera Candy Man (RCA): Lily Allen Sharae For You (Régal): The Bees Who Cares What The Question 1s? (Virgin): Lemar Tick Tock /RCA): Faithless Music Matters (Columbia): Scissor Sisters Shes My 



Upfront 

Stefy to wreck 

Cupid's plans 

RCA act ai m to 
connect with those 
unaffected by 
Valentine's Day with 
US act's début single 

Gray says the tie-in with Miss Sixty enables RCA to connect with the act's target audience during a period traditionally associated with romance with : 

■1* r 
chart is full of guitar-based rock bands. There is nothing '■ to teenage girls right 

| ssssx. 

i-EE 

Nothing to stand in the way of 

Gossip's breakthrough single 

far, its chart progresshasbeen exclusively digital driven, but UK independent Back Yard Recordings will be making a physical version 

Good Shoes Think Before 
You Speak (Brille) LAUREN COCHRflNE, MUSIC EDITOR, ID MAGAZINE 

"Good Shoes M (Èi give suburbia newhope. The QHhHA Morden boys make the kind of 
stripped-down pop-punk, in the tradition of The Members and Martha and the Muffins. It will ' their 

forward to her soon-released long player. Nayo combines the sophisticated sultriness of Sade with the youthful sass of Corinne Bailey Rae. The bonus is that Nayo's approach has more soul than both of them." 
Catweasels This Is Just 
The Night Time, Andy 
(Longest Mile) JAMES CURK, PRESENTER, THE NORTHERN UPROAR, BBC RADIO NEWCASTLE 

NayoAfrican Girl (Fyro 
Music)   

Sandman magazine 

sfandman 
togive 

i 



daybefore Catwe ■life." 
The Rum Circus Four 
Points On The Compass 
(Yellow Belly) SIMON PRICUNDEPENDENT ON SUNDAY 

m m for a session on the show, which received an incredible MV TOD 10 response. As well as the gorgeous This Old Love, he playcd Bédouin NIC HOWDEN Song which perfectly illustrâtes Editor. Access AH Areas how his Israeli background and history manifest themselves in his ic. It'sso 
The MaccabeesAbout 
YourDress (Fiction) 

3. NEW AGE STEPPERS FADE AWAY (ON U-SOUND 4. THE STRANCLERS RELENTLESS (UBERTY) 5 ROBYN HITCHCOCK &TH1 

Lior This Old Love (Red 
Ink) 

more for Sandmaw Top 10 band to get on the 

Working For A Nuclear Free City (Mélodie) CXpOSUre Ib yredlKI 

Instore - Little Barrie. Ruby Suns, Findlay Brown, 

My Love, One Love, l'm In The 

IESCO Instore _ Mika, Bioc Party, Fa„ out Boy, Ni 

sr 
Sr GÂLAXY 

m 



ALBUMS 
(Butterfly) ^ ^ 

Sorne Enchanted Evening (Atco) IndigoMoss: 

1 SINSLE 0F THE WEEIC Kaiser Chiefs Ruby 
B-Unique/Polydor BUNIWCD) Tlie fîrst single from Kaiser Chiefs' 1 Febniai-y 26-released second album Yours Truly, Angry Mob is an anthemic, poppy rocker witli a | book at every turn - and bas i number one written ail over it It sees the band reunited with producer Stephen Street and cornes with a brilliant video directed by Stylewar. Ruby is enjoying blanket support from radio and télévision, and the band will embark on a 12-date UK tour | around the single's release. 

ALBUM OF THE WEEK The Fray How To Save A Life 
Sony BMG SNY939312 Sonically similar to Coldplay, Tlie Fray liave shiftecl more than 1m copies of their début album in their US homeland. Featuring 12 tracks of guitar-led rock with lush piano mélodies, this could well repeat their US success on these shores, given a little TV and radio exposure. A 13-datc UK tour throughout February and Mardi and forthcoming single How To Save A Life sbould give them the impetus they need to make an impact 

Buzzcocks with ADD. On this 
Sne 

SI 

Fram"! To B (EMI 
Ifs hardto tell why the public 

IsTn'ooa^r smashing into'icy electro beats, gig at Brixton The resuit isbrilUant, if terrif™ even darkcr by John 

this fourth single from 
sholdd help 

Bryan Ferry 
SIS 

Bob Dylan a great deal - The Figure It dut (RCA 88f Times They Are A-Changin' is the Tliis third single from 



Airplay i: Nielsen Music Control 

TV Airplay Cliàrt 

À P1 BEYONCE LISTEN  ^7 Mi 
2 '■ KAISER CHIEFS RUBY 335 
3 MIKA GRACE KELLY 334 
3 FALL OUT BOY THIS AINT A SCENE IT'S AN ARMS RACE me™ 334 
5 12 KEUS FEAT. CEE-LOLIL STAR mm 327 
6 3 2PAC FEAT. ASHANTI & T.I. PACS LIFE polvoor 301 
7 4 JUST JACK STARZ IN THEIR EYES me™ 285 
8 SNOW PATROL OPEN YOUR EYES 284 
9 83 NELLY FURTADO SAYIT RIGHT CEFFE» 281 
10 105 TAKE THAT SHINE mm 272 
11 15 SOPHIE ELLIS-BEXTOR CATCH YOU FASCINA™ 253 
12 1 THE VIEW SAME JEANS m 252 
13 CORINNE BAILEY RAETD LIKETO 250 
14 a BOOTY LUV BOOGIE 2NITE «5»™™ 246 
15 23 GWEN STEFANI THE SWEET ESCAPE m* 238 
15 « GOOD CHARLOTTE KEEP YOUR HANDS OFF MY GIRL mm*.m 238 
17 14 AKON FEAT. SNOOP DOGGIWANNA LOVE YOU «RSM. 235 
18 5 ERIC PRYDZ VS FLOYD PROPER EDUCATION 232 
19 42 CASCADA MIRACLE 227 
20 24 MASON EXCEEDER 217 
21 10 ALL SAINTS CHICK FIT 215 
22 22 SIMON WEBBEMY SOUL PLEADS FOR YOU «m 207 
23 51 OMARIONICE BOX 199 
24 150 THE FRAY HOW TO SAVE A LIFE 196 
25 31 JOJO TOO LITTLE TOO LATE 194 
26 46 BOWLING FOR SOUP HIGH SCHOOL NEVER ENDS 193 
27 17 JUSTIN TIMBERLAKE FEAT. TI MY LOVE -« 190 
28 2, P DIDDY FEAT. CHRISTINA AGUILERA TELL ME SME!1Ï 186 
29 27 MY CHEMICAL ROMANCE FAMOUS LAST WORDS 185 
30 20 JESSICA SIMPSON A PUBLIC AFFAIR 184 

31 H SHARAM PATT (PARTY ALL THE TIME) »» 182 
32 16 BLOC PARTY THF PRAYER m 181 
33 59 CHERISH UNAPPRECIATED KM?E0Œ 180 
34 21 ERICKE THE BEAT ISROCKIN 171 
35 18 WI-FI FEAT. MELANIE M BE WITHOUT YOU AU AROUMJ 168 
36 ,5 FREEMASONS FEAT. SIEDAH GARRETT RAIN DOWN LOVE IOAM 160 
37 40 NATHAN DO WITHOUT MY LOVE 157 
38 58 KLAXONS GOLDEN SKANS p0l,OT- 144 
39 25 LEONA LEWIS A MOMENT LIKE 1HIS MU'MUJ»- 143 
40 28 AMY WINEHOUSE YOU KNOW FM NO GOOD laA® 141 
■*#« :Î:: 

Albums Charts 

Beyonce is still number one, 
despite strong gains from the 
Kaiser Chiefs, and Take That, 
who soar from 105 to 10 

371 THE FRAY HOW TO SAVE A UFE 
3 1 FALl OUT BOY THIS AINT A SCENE ITS AN ARM5 RACEMERCW. 6 | THE VIEW SAME JEANS 

JUST JACK STARZ IN THEIR EYES 16 | KLAXONS GOLDEN SKANS 3 | KAISER CHIEFS RUBY 11)2 WINDOW IN THE SKIES 131 SNQW PATROE OPEN YOUR EYES 9] 2PACFEAT.ASHANTI&TJ.PACSUFE 

148 TAKE THAT SHINE 
| 4 | MIKA GRACE KELLY S | KEUS FEAT. CEE-LOUL STAR 

l | THE VIEW SAME JEANS i 1171 FALL OOT BOY THIS AINT A SCENE ITSANARMSRACE v i | 7 I JUST JACK STARZ IN THEIR EYES M GWEN STEFANI THE SWEET ESCAPE 

1 { GOOD CHARLOTTE KEEP YDUR HANDSOFFMY i j t44 WHEN YOUR HEART STOPS BEAT1NG i | FAU. OUT BOY TH1SA1NTASCENE ITSANARMSRACE ■" 

il LOSTPROPHEFS CANT CATCH TONIORROW i | RED HOT CH1U PEPPERS SNQW (HEY OH) ) | 6?. I NIRVANA COME AS YOU ARE ÏÔ|T]UNK1NPARKIN THE END 

KAISER CHIEFS RUBY BLOC PARTY THE PRAYER KLAXONS GOLDEN SKANS B1FFYCLYR0 SEMI-MENTAL THE VIEW SAME JEANS 
BILLY TALENT FALLENLEAVES SNQW PATROL OPEN YOUR EYES JAMIE T CALM DOWN DEARE5T COLD WAR K1DS HANG ME UP H) DRY 

li'liiimil'hl1 

i 
jrmi 

AKON FEAT. SNOOP DOCC IWANNA LOVE YOU LUDACRIS FEAT. MARY J RUNAWAY LOVE 2PAC FEAT. ASHANTI & TJ. PACS LIFE NAS HIP HOP IS DEAD SNOOP DOCGTHATS THAT P DIDOY FEAT. CHR1STINA AGUILERA TELL ME KEUS FEAT. CEE-L0L1L STAR MARY J. BLIGE MJ8 DA MVP 

fcmrligtitJarvB, The Kilfers, Flaming 

E4 Music (Mort-Fri) 

FALL OUT BOY THIS AINT A SCENE ITS AN ARMS RACE vf KCUSY 
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Mika is stili at number one on the singles, 
and radio charts, although the Kaiser Chiefs 
and Kelis make considérable gains, climbing 
totwoand three, respectively 
Eggaa 

^'l BIFFYCLYRO SATURDAY 

d J d M J Ï.T J1I-M a fi'; "    "7 

IH MIKA GRACE KELLY casabuwca/ISWHD 787.. 
-i1 
3 2 SNOW PATROL CHAS1NG CARS ncnm m 7M37 
s; 7 BOOTYUIV B00GiE2NITEH£0KAMîi 1793 777 
7 8 THE FRATELUS WHISTLE FOR THE CHOIR FAUCWT IEA 1778 20989 
9 B JUST JACK STARZ IN THEIR EYES MERCURY 93) DU 16,H 10 10 JOJO 100 UTTLE TOO LATE MESCURV m B5 ®07 
1214 RAZORUGHT BEFORE1FALLTO PIECES mnco 979 1060 16046 13 12 SCISSORSISTERS I DONT FEEL UKE DANCIN' TOLYCOR 99i 1057 18M8 
15 18 THE VIEW SAME JEANS I%5 n, 878 1 .745. 
17 21 KAISER CHIEFS RUBY EMHKE-fPOLYIXR U781 
19 27 KEANE A 8A0 DREAM ISLAKD 53, 715 
2lO KEUS FEAT. CEE-LO UL STAR m« ,770 
23 24 PINK WHO KNEW laface M, .7080 
25 22 ERIC PRYD2VS FLOYD PROPER EDUCATION MU/rosnivA 651 616 706, 26; 0 KLAXONS GOLDEN SKANSKIYOOS .77 605 
28 0 29 Ô RED HOT CHIU PEPPERS DESECRATION SMILE wamb œos _ïL 
30,29 JAMES MORRISON THE PIECES DONT FIT ANYMORE reiYDOB AMY WINEHOUSE YOU KNOW TM NO GOOD isuyffl m « «5, 

The UK Radio Air 

/f // té# / / B 
■2 

1 MIKA GRACE KELLY ' 2002 15 68.93 ■8 
? 15 „ KAISER CHIEFS RUBY bu«poiyoor 947 20 57.35 110 
ï 10 19 KELIS FEAT. CEE-LO L1L STAR vlscl" 731 34 43,54 34 
4 6 45 KEANE A BAD DREAM ,SUM) 771 26 43.46 ■11 
5 ) 5 3 JUST JACK STARZ IN THEIR EYES m 1315 16 42.67 ■6 
6 5 6 7 THE VIEW SAME JEANS 1,65 994 12 38.49 -2 
7 6 16 £ TAKETHAT PATIENCE ra™R 1891 -7 34.31 ■8 

: 8 u U 46 RAZORUGHT BEFORE IFALL TO PIECES 1139 5 33.56 8 
9 , 8 5 MASON EXCEEDER DA,WBœs 797 1 32.68 •12 

EU 51 , 78 SOPHIE ELLIS-BEXTOR CATCH YOU 429 78 3L01 160 
11 4 14 13 BOOTY LUV BOOGIE 2NITE mmœ 1341 1 31 -37 
12 16 8 KLAXONS GOLDEN SKANS rayMS 753 27 30,96 17 
13 17 6 U THE ORDINARY BOYS I LUV YOU 672 q 30.80 1 
14 13 73 47 RAZORUGHT AMERICA 1317 -n 28.05 •8 
15 17 $ 24 SNOW PATROL CHASING CARS 1610 •2 26,87 3 
16 19 6 6 JOJO TOO LITTLE TOO LATE ™ 1216 2 25.19 -2 
17 36 3 9 AKON FEAT SNOOP DOGGIWANNA LOVE YOU UMVERSAI 417 30 24.41 38 
18 18 .0 16 SHARAM PATT {PARTY ALL THE TIME) DATA 395 ■16 2439 -5 
19 M 3 0 DUKE SPECIAL FREEWHEEL V2 210 ■8 24.30 38 
20 40 l 10 THE FRAY HOW TO SAVE A LIFE RCA 314 227 24J2 47 
21 76 13 41 THE FRATELUS WHISTLE FOR THE CHOIR rw 1367 2 22.62 6 
22 70 37 77 THE KOOKS SHE MOVES IN HER OWN WAY vi« 1293 -7 2233 -U 
23 77 3 ; FALL OUT BOY THIS AIN'T A SCENE ITS AN ARMS RACEi 422 1 2239 -6 
24 21 2 52 SNOW PATROL OPENYOUR EYES r.™ 339 25 22.30 4? 
25 25 14 54 THE FEEUNG LOVE ITWHEN YOU CALL .six» 1425 -8 21.69 0 BKotelTw50£6WBB99îsl4«^"rf«ii<B«t«ct™6BoBlligteiriïi50C!iJite H Bigsot inTOMnpl^B SutomotMOlSOÏCYmM! 

bicjgest afrplay hit achieved witli an 

sxswo HUSIC MARCH 14-18 WQf AUSTIN TX 
W&f KiYKOîE; Peîe Townshend 
Visit SXSW.com îo regisfer fo attend and get information on the conférence, including up-to-date llsts of speakers, panellsts and showcaslng artists. 

sxsvf* 

TAKETHAT PATIENCE 
SNOW PATROL CHAS1NG CARS JUST JACK STARZ IN THE1R EYES THE FRATELUS WHISTLE FOR THE CHOIR THE FEEUNC LOVE ITWHENYOU CALE 
RAZORLIGHT AMERICA KLAXONS GOLDEN SKANS 

3 MASON EXCEEDER ' , Ew5S 2 1 BOOTY LUV BOOGIE 2NITE heokaidi 3 2 BEYONCEIRREPIACEABLE COIUMBIA 4 1 BIG BflSS VS MLCHELLE NARINE WHAT YOU 00 ' wa") 5 a CAMILLE JONES VS FEDDE LE GRAND THE CREEPS «» 6 5 AKON FEAT, SNOOP DOGG I WANNA LOVE YOU it.MKJI 7 ' P DIDDY FEAT. CHR1STINA AGU1LERA TF11 MF BAD ff.' 8 u ALEX GAUDINO DESTINATION CALABRIA DATA 9 SHARAM PAIT (PARTY ALL THE TIME) MA 101 17 NELLY FURTADO SAYIT R1GHT HfFffi 



K 

irplay Chart 

/ /M 
26 o RED HOT CHILI PEPPERS DESECRATIONSMÏF w_ & 573 4? 2162 50 27 28 20 73 JAMES MORRISON WONDERFUE WORLD 1091 .3 2434 3 
28 23 18 29 BEYONCEIRREPLACEABLE mmm 759 .2 20.98 •9 29 0 CORINNE BAILEY RAE FD LIKE TO oooocbxwem, 435 34 2037 8 30 32 28 38 SCISSOR SISTERSI DONT FEEL LIKE DANCIN' «ky™ 1064 5 20.30 5 31 ' » 31 AMY WINEHOUSE YOU KNOW FM NO GOOD 651 48 20 -78 132 . 3 44 JUSTIN TIMBERLAKE WHAT GOES AROUND... COMES AROUND« 523 49 19.96 14 
33 26 » PINKU &UR HAND ^ 1079 ■8 1910 ■6 
34 3 BLOC PARTY THE PRAYER m 269 12 18.82 ■13 
35 « 3 » THE KILLERS READ MY MIND va,™ 385 -I 18.51 23 
36 48 2 0 JACK SAVORETTI DREAMERS ^«us 41 105 17.82 33 
37 30 5 14 MY CHEMICAL ROMANCE FAMOUS LAST WORDS ™st 361 47 17.35 ■15 
38 122 1 0 THE MAGIC NUMBERS THISIS A SONG mv 203 5 16.94 206 
39 « 7 » JOSH GROBAN FEBRUARY SONG REPRISE 54 -9 16.52 31 
40 1H 1 0 GHOSTS STAY THE NIGHT »w,c 126 117 16.14 291 
41 31 3 22 KASABIAN ME PLUS ONE 316 2 15.99 ■21 
42 37 5 34 JAMIE T CALM DOWN DEAREST 205 ■5 15.65 ■13 

!« 46 14 33 NELLY FURTADO ALL GOOD THINGS (OOME TO AN END) Œ™ 897 -5 14.49 5 
44 35 2 0 SIMON WEBBE MY SOUL PLEADS FOR YOU a«L 325 14 14.14 -28 
45 43 10 21 P DIDDY FEAT. CHRISTINA AGUILERA TELL ME 360 0^ 13.73 ■5 
46 45 39 0 PINK WHO KNEW 625 0 13.69 4 
47 (8 1 65 ERICKE THE BEAT ISROCKIN COSTO 211 3 13.65 57 
48 63 1 23 GWEN STEFANI THE SWEET ESCAPE 380 73 13.06 31 
49 65 1 0 JUNIOR JACK DARE ME (STUPIDISCO) ™ 276 12 12.91 41 
50 14 H 12 ERIC PRYDZ VS FLOYD PROPER EDUCATION wmsm* 715 -7 12.52 -119 

ON THE RADIO THIS WEEK ARTISTimELM i 1 KAISER CHIEFS RUBY B-UTOPOLYOOR 5735 RADIO ONE 
LiveLoimgewith 2 DUKE SPECIAL FREEWHEELvz 24.30 3 RED HOT CHILI PEPPERS DESECRATION SMILE WARNFR BROS ; 21.62 Corinne Boiley Rae. 4 CORINNE BAILEY RAE l'D LIKE TO GOODCfiOff^i 20.38 The^teSite 5 THE KILLERS READ MY MIND VERTIGO 1851 Kooks ajid Lily ABen 6 JACK SAVORETTI DREAMERS K ASGELIS 1782 JoWhitey Record 7 THE MAGIC NUMBERS THIS 1S A SONG HEAVENLY 16.95 Of TTic Week - T; P 8 JOSH GROBAN FEBRUARY SONG REPRISE 1652 Enemy: Ifs Not OK 

9 GHOSTS STAY THE NIGHT AILANIIC 16.14 Record Of The 10 SIMON WEBBE MY SOUL PLEADS FOR YOU ANCEL 14.14 Week - 8:(fy Clyro; 
SuperiioiJse 11 JUNIOR JACK DARE ME (STUPIDISCO) DEFECTEO 12.91 12 BIFFY CLYRO SATURDAY SUPERHOUSE MTH FLÛOR 10.64 Scott Mills Record 13 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS DATA 1051 14 THE FEELING ROSE islako 1024 M: Bo V/ithout You 15 SCISSOR SISTERS SHE'S MY MAN POLVOOR 9.73 16 JOHN LEGEND PDA(WE JUST DONT CARE) SONY bug 937 Me'Bout It 17 TAKE THAT SHINE polvoor 850 18 GIRLS ALOUD VS SUGABABES WALK THIS WAY POLYDOR 780 Arcade Fire; Keep 19 JOSS STONE TELL ME 'BOUT IT REIENTLESS 768 TI» Car Running 20 UNKLEJAMLUVYA VIRGIN 636 Record OfThe 

IFC blendes 

op oftlie 

THE KOOKS SHE MOVES IN HER OWN WAY DONT FIT ANYMORE 

JMIKA GRACE KEliY 21 RED HOT CHILI PEPPERS DESECRATION SM1LE 3 THE FRAY HOW TO SAVE A LIFE 4] SOPHIE ELUS-BEXTDR CATCH YOU 5 JUST JACK STAR2 IN THEIR EYES 6|KEL1SFEAT.CEE-U)LILSTAR 7 IKIAXONS GOLDEN SKANS BlKEflNEABAODREAM 

KAISER CHIEFSRUBY 
MIKA GRACE KELLY 
SOPHIE ELUS-BEXTOR CATCH YOU KEUS FEAT. CEE-LO LIE STAR JACK SAVORETTIDRI 
GHOSTS STAY THE N1GHT CORINNE BAILEYRAEIDQKETO ANNA KRANTZ SWEETER DEVOTIOH SIMON WEBBE MY SOUL PLEADS FOR YOU THE VIEW SAME JEANS 
JOHN LEGEND PDA (WE JUST DONT CARE) 
JAMIE PEARCE MORE THAN ENOUGH THE ORD1NARY BOYS ILUV YOU ELECTRIC L1GHT ORCHESTRA LATITUDE 88 NORTH 
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Albums QSOUNDS UKE VIOLENCE WITH BLOOO ON h INOCIAWBULANT Ncurotic (CD 784941) 
FRONTLINE RELEASES CLASSICAL Q VARIOUS PfTROl PfiESENIS GREAUST MOMENTS EVEIt CUiSSICAl 2 EM! Caiji^uc (CD 3729242) E 

□ BIOCK BAHUEY DEAD AT THE COÎdBOL trar.r Allick ICD HKB 02021 

□TOKYO POUCE CUJB A LESSON IN CRIME ICO Ml 085C0) □ VAN DER CRAAF CENERATOR REA1 TIME Re! i 

label after One Night peaked at 

is It's Better Than Working 

□ZOZOBRA HAR.V.0NIC TREMORS Hydra Head (CD HH 666125) 

r Noscte 

z 8« 

Eywi fflrl, Hare'l To'dYou Ute™ 



r 
Albums listed this week: 232 
Yeaf to date: 1,322 Singles listed this week: 133 
Year to date:615 ^ ^ ^ ^ ^ 
S® ^218327 or e-mailed t0 <'W5n@niusicweek.com Records released 12.02.07 

P VARIOUS ROCKERS DEUGHT Quatcmuss {CD QS141) 
□VARIOUS1EN YEARS OF BRITTOP Chrome Dreams (CO BSCO 6033) iwwi nÏÏlWR PE1 Ml PRESENES GRIAIEST MOMENTS [VER BEFTMOVDJ BSSM SSS) E H VARIOUS Pf TROl PRESENTS GREATES! MOMENTS EVER. CLASSICAI. EMI titaJogue (CO 3729232) E p VARIOUS PETROL PRESENTS GREATES! MOMENTS EVER. MOZART EMI Cat-iiogue (CO 3729272) F. fi VARIOUS PETROL PRESENTS 6REATEST MOMENTS EVER OPERA EMI Catalogue (CO 3729252) E p VARIOUS THE OEPARTTJRE UXJNGE. CHlIi EMI Catalogue (CO 3788272) E □VARIOUS PETROL PRESENTS THE DF.FARTURE LOUNGE: SlNGE FMI Calaklgue (CO 3788262) E pVARTOUS PETROL PRESENTS THE DEPARTORE LOUNGE: LOVE EMI Catalrçue (CD 3788252) E 

□VARIOUS ORIGINAL CROONERSTTOdICD 387; □VARIOUS THE ORIGINAL BRASSBANOS ALBUM E □VARIOUS THE ORIGINAL MOVIES ALBUM EMI Gdd (CO 3874992) □VARIOUS THE. ORIGINAL NORTHERN SOUL ALBUMjMI Go!d (CD 3871962) □VARIOUS REGGAE RADIO STATION Earmark (LP EM 318) — □VARIOUS 000 WOP ACAPPEILA STARUCHT SESSIONS VOL 6 Cofeclables (CD 6775-2) □VARIOUS 0LD1E CLUB VOL 3 FALCON (CO UN 35044) 

□VARIOUS GREATEST UJVE SONGS Falcoa (CO UN 23015» □VARIOUS SCHLAGER REVUE Falcon (CO 23140) □ VAUGHAN. SARAH MUS1C FOR LOVERS Bîuo Note (CD 3795772) □ WEUS, KITTYILL BE Ali SMILES TONICHT BAU w ^ □WHITî, JAMES OFF WHITE Eannark (LP ZERECLPP 07) □ WHITI, JAMES BUY Eaimart HP ZEREOPP 081 □ WHITE, JAMES nA'JINC DEMONICS Eâm.rtlU'ZEtECCLW 
□ WILUAMSON, SONNY BOY THE 10ff» ^ ^ v0 □ WIISON. NANCY MUSIC EORIDVERS Bkic Note (003755462) □ WINANS, THE GOSPEL GREAIS Cofiedebies (CD 8565-2} □ WRECKIESSEIllCBIG SMASH ZTTtCOCQSEEZ21)  MUSIC DVD POP/ROCK □ JOHES, TOM 1H£ UIT1MATE COUECnOH Stfc IPLATWO 902) □ EARTH WINDAHDF1RE EARTH W1N0 AND EIRt 1MPH (0261) □ BAHniHKEI, ART ACROSS AMERICA IHPH (02611 □ STHEISANO, BARBARA TIMELESSIMPH102631 

Singles 
DANCE 0 ALY-US EOUDW ME Slrictly Rhjtlun (ON SR1288111IT SR1288R) □ AMESZ. RENE MY FAVOURITE BARBIE 25 Hert2 (E* 25H 002) ■ AMP nOBLER RID1H' WaK 01 Sound (12" G£N 053) iBAREAUTlJCiS I II n [ (d 11 [ | 
□ BIACK JOÏ UflTlTLED Trterange (K-FR 083) 
□ B1ACK MAGIC 111IT CO Slnclly Rtiylhm ION SR 1250001) □ EROWH, SCOTT LOVE PEAGE AND CASUALTY Eidiulion 02" EV 86) □BROWH. SCOTT HEAVEN IN YDUR EYES EvoluSm 02" PLUS 32) □BROWH, SCOTT MflKE VOU FREAK Ewluta 112' EVOLVE 007) QBURRIBGE. 1EE RAW DOG Almosl AnorYmoos (12" AAY 0021 □CAREY, IAN10VE WONT WAIT Gfah 02" GFAB 0021 □ CHOCOLATE THAÏ TIP THE BAR VOL 1 Vfet End (12-WES10581) □CHRIS MOSS AC1D LONDONS CALUNG Malharalics (12- MATH 016) □ CllllIO KICKERS BRIKG ON THE NIOHT New Ute (ir NEW 0081 □US CAN YOU FEELITSlnctly Rliyttïn (ON SR 126901) OCOOE 718 EQUINOX SlncHy Bliyta ION SR 121030112- SR 12103R) 0 CONGO THE BOSS SUicBy Rhytnni (DNSR12265D1I2'SR I2265R) □COST.ARNO & ARIAS MAGENTA CR2 QZ12C2 044) 

□ SIR JAMES SPECIAL SUiclly Riiyljun (DN SR 12030!) □SUPPERY PROJECT S0ME7HIN0 UKETHIS Univenal (12- UNI OU) □ SUIPE WANT CHOO UWGA Sonar Kbfaliv 02-SK134) 
O SOUTH STREET PLAYER WHO KEEPS CHANGINC YDUR HIHD Slrétly Brytim 

□ TOMMYFOUR SEVEN THE INVISIBU EP Loee MtaZetoO2-lMZ0O4) O UNDERCROUND SOUmOH HIV DANCIN Slrélly Rhyllm (ON SR 1220D112- SR 1220R) "■•NIT BLACK FUCHT VVHERE1S CARIOS Staïqe «e 02' SL 0101 

□OEEP me SEVEN SIARS Innerçtojnd 02' INN 019) OTHER □KID 606 M. nNALCRACKOOWN EP Tigotes 02-TOASS 01) 
□MVERTEDSNNIHHATIKG RHYTHMS Air (DN AJRFIX 008DU □DJZfflC IN BASS WE TRUST Bingo Beats (12-BINCO 0581 □DONTHE THE HORNSONG Slrictly Rhytlim(!)NSR12539Dl) □ EDH* CANT REMEHBHR MaUmaUcs OT MATH 017) □EUPH0R1A SIUG WHAT VOU SEF. Bal Generatiai (IT NG 0661 

□ FRESHRO MYFlOWRmglirRONCOlT) 
O FUJIYA S M1YACIREMIXES Mass»! Advance 02" MA0VOO5) □BAISER NEURAl BLOCK Minus (IT MINUS 45) □OElfER, DON TOUR BEAT SCUNOS UKE Farplane (U" FP 008) □BREED, DOUGLAS E=W=M=3 Combinalion (12- CORE 04511 □ HARDRIVErODO NEVER FORGET Slrictly Rlrythm 02- SR 125610 □HARRIS, JOHNNY DONT PIGEONHOLE ME Tidy ta (ir TIDY 2461) 

□Kmcs Of TQMORROW SET MY SP1RIT FREE Striclly Kiythn fl? SR 12529DU □ KLASHNEKOFF MY UFE Ridlliin Kla HT RKP ffJI 
□MARSM0B1L MABCIA AMORE toiposl 02- COMP 24511 
0 HOOC, M1CHAEL ÎHAT SOUND Striclly Rhyllm (DN SR 125760112' SR 1257«) 

OPHUHKIE SOULS THA 
J RIVLR OCEAN LOVE AND HAPPINESS SlncU O RIVERA. ROBBIE FEa THIS Slrictly Rhylhm □ROYSEVIH 1W REVIVFD RMC ION □ HUNAWAY SHADOWS VIVtsI 02'1 □ SASCHAFUNKEAUXnXBcildiC 
O SESSION =9 
USHYCHIU) DROP THE 

aughan & Double Trouble The Real Deal: Greatest Hits 1 (Epic/legacy 82876815112) ■ De latc, great Stcvie Ray Vaughanis celebratedin this expanded and updated set, which features much of the best work of the acclaimed musidan, whose broad appeal reached far beyond that of most blues guitarists. Killed in a helicopter crash in 1990, Vaughan's consummate skill and artistry is demonstrated on awell-chosen and balanced sélection of tracks, including the excellent début hit Pride And Joy; the fabulons Crossfire, recorded in 1989 when Vaughan was firing on ail çylinders again followingyears of alcohol and drug abuse; and an incendiary live version of the slow- blues classic The Sky Is Crying. 
Original Soundtrack Rocky (Capitol 3664002) ■ Withthenew Rocky Balboa movie topping the box ofBce chart, and Gonna Fly Now (Theme From Rocky) dimbing the chart for the first time, it is a perfect opportunity to release this digitally remastered, 30th anniversary édition of the original Sylvester Stallone film's score. Although playing a brief 31 minutes, it is a knockout - a powerfully performed, sonîcally sculpted soundtrack, with Bill 

its of passion and pathos aplenty. The epic Gonna Fly Now motif is weaved into several of the er tracks, most notably You Take My Heart Away, a pleasing R&B vocal duet by DeEtta Uttle and Nelson Pigford. Ajoyful, soaring piece, it was a deserved Top 40 hit in 1977 and is one of the album's highlights. 
Folk Is Not A Four Letter Word - ne 2 (Oelay 68/Finders Keepers CDDELAY 05) 1 Arrivingayear I after the first me. Folk Is 1 Not A Four j Letter Word- 3 Volume 2 delivers the same left-field mlx of mtant folk tracks, some so bscure their rights' owners could ot be found. Compiler Andy btel bas doue agreat job rounding up oddities from around the world, including Midsommer's Swedish acid folk contribution Balladen Om BeUast; the haunting weirdness of Of Broken Links by Hawaii's These Hails; and French singer Emmanuelle Parrenin's progressive folk raantra Apres Londee. Betterknown, Alexis Komer's CCS offer the downtempo delight Sunrise, while Christian folkies Parchment shine a suitably hymnal Son Of God. 



Singles 

Mika makes it three weeks at the top, 
despite compétition fram Fait Out Boy, who 
climb to two, and Bloc Party. However, there 
are no new entries in the Top 20 

The Officiai UK< 
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Singles Chart 

/ // -Mu w 39 60 2 BEYONCE LISTEN 
40 74 2 30WLINGJ0R SOUP HIGH SCIHOQL NEVER ENDS 
41 0 6 THE FRAJELUS WHISTLE FOR THE CHOIR 
42 35 19 RAZORLIGHT AMERICA 
43 0 12 THE FRATELLISCHELSEADAGGER 
44 50 2 JUSTIN TIMBERLAKE WHAT60ES AROUND COMES AROUND 
45 23 3 KEANE A BAD DREAM Itod/iwam 11230570» 46 38 RAZORLIGHT BEFOREI FALL TO PIECES Mm»? 17143720» 47 NICK LACHEY WHAT'S LEFT OF ME 
48 BODYROX FEAT. LUCIANA YEAH YEAH 
49 a 3 2PAC FEAT. TI & ASHANTI PAC'S LIFE l-tenw m 50 41 18 MY CHEMICAL ROMANCE WELCOME TO THE BLACK PARADE 
51 33 CHRIS CORNELL YOU KNOW MY NAME i ! ^inmcoTO 
52 // SNOWPATROL T;T: mi r.F , W|«WO» 53 JESSICA SIMPSON A PUBLIC AFFAIR a r, tlml 54 48 THE FEELING LOVE IT WHEN YOU CALL (Green)EMI(TbeFeeSng) himd 1713050 (U) 55 39 13 JUSTIN TIMBERLAKE FEAT. TI MY LOVE 
56 © 2 JACKSON 5IWANT YOU BACK tpclAM 57 Â COLD WAR KIDS HANG ME UP TO DRY (WigniH/Wd Warc Kids) Bayan Psalms (Cold War Kiûs) YlWBIMOÔSJn» 58 r CASCADA EVERYTIMEWETOUCH 1« WWl CDC106L537 {AWDTUl 59 [ 4, 3= SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE 
60 47 3 SURVIVOR EYE OF THE TIGER ^ ^ 
61 SWITCHES DRAMA QUEEN ^AIWCSPCO™ 
62 50 9 GWEN STEFANIWIND IT UP , ^ V. a « ' lr''; -Y: t. 63 NOISETTES SISTER ROSETTA (CAPTURE THE SPIRIT) ^,7232670» 64 65 u THE GOO GOO DOLLSIRIS/STAY WITH YOU 
65 M ERICKE THE BEAT IS ROCKIN' © CrtO» 
66 54 16 GNARLS BARKLEY CRAZY® _    jrwi Brodwï WEA401CD fîUO 
67 o 12 «nWVflOillHOH 1 #C488WÏW396ZWW) 
68 M f SADIE AMA FALLIN' © HielrjOfSoKI M 
69 0 M:?™iŒ!l,ŒtNu0RE ««wMcoaw 70 20 2 LinLE MAN TATE SEXY IN LATIN V2 WR5042913 ftil 
71 71 24 JUSTIN TIMBERLAKE SbXYBACK     

~T2 r BILL CONTIGONNA FLY NOW (THEME FROM ROCKY) MB 
73 62 17 JAMES MORRISON WONDERFUL WORLD 1709.320» 
74 64 15 THE AUTOMATIC MONSTER 
75 C 21 THE FEELING NEVER BLLUNLLY ,0^^17050070» 
■s**. Bsto. •TO ©P^ITOOOO) ©SteTOOOO) BHighalOimbcr ®Goy (400.000) ©Newwlrylasedoadownloadso^ 

y > MIKA GRACE KELLY toaœoitei 2 6 FALL DUT BOY THIS A1NT A SCENE ITS AN ARMS RACE 3 1 2 JUST JACK STARZ IN THEIR EYES 4 ro BLOC PARTY THE PRAYER 51 3 6 i 4 i/IASON PERFECT (EXCEEDER) JOJO TOO UTTLE TOO LAIE   7 i 5 THE VIEW SAME JEANS 8 { 7 KLAXONS GOLDEN SKANS 9 14 AKON FEAT. SNOOP DOGGY D06GIWANNA LOVE YOU 10'23 THE FRAY HOW TO SAVE A UFE PCA nin TAKETHAT PATIENCE 12(12 BOOTY LUV B00G1E 2NITE 13; 15 SNOW PATROL CHASING CARS 141 9 THE ORDINARY BOYS I LUV YOU B^'Mydor i5;io ERIC PRYDZ VS FLOYD PROPER EDUCATION 16 16 RAZORUGHT AMERICA 17,33 THE FRATELLIS WHISTLE FOR THE CHOIR 18'; 17 BEYONCE IRREPLACEABLE 19; 18 SCISSOR SISTERSI DONT FEEL LIKE DANC1N' 20; 24 THE FEEUNG LOVE IT WHEN YOU CALL 21137 KELIS FEAT. CEE LOUL STAR 22122 SHARAM PATT (PARTY ALL THE TIME) teti 233 21 DIDDY FEAT. CHRIST1NA AGUILERA TELL ME MB* 24'29 RAZORLIGHT BEFORE I FALL TO PIECES 25126 THE KOOKS SHE MOVES IN HER OWN WAY 26125 NELLY FURTADO ALL GOOD THINGS (COME TO AN END) 27; 19 28 13 LEONA LEWIS A MOMENT LIKE THIS 293 8 MY CHEMICAL ROMANCE FAMOUSIAST WORDS 30332 JAMES MORRISON WONDERFUL WORLD MO GWEN STEFANI THE SWEET ESCAPE 32127 KEANE A BAD DREAM 3310 SOPHIE ELUS-BEXTOR CATCH YOU 34lO (ASABIAN ME PLUS ONE 35'30 AMY WINEHOUSE YOU KNOW FM NO GOOD 1^ 36 31 FREEMASONS FEAT. SIEDAH GARRETT RAIN DOWN LOVE 37|28 CASCADA TRULY MADLY OEEPLY 38iO JUSTIN TIMBERLAKE WHAT GOES AROUND. COMES AROUND 39! 0 TAKETHAT SHINE 40;O NELLY FURTADO SAY IT RIGHT Geff^ 

m MIKfl GRACE KELLY FALL PUT BOY TH1S AtNT A SCENE 3CPARTYTHEPRAYER JUST JACK STARZ IN THEIR EYES 

KASABIANME PLUS ON UQNA LEWIS A MOMENT L1KE THIS 
CASCADAIRULY MADLY OEI THE VIEW SAME JEANS SHARAM PATT (PARTY ALLTHE TIME) 
NICKIACHEY WHATS LEFT OF ME 

SWITCHES DRAMA QUEEN BOWUHG FOR SOUP H1GH NOISETTES S1STER ROSETTA (CAPTURE THE SRI NAS FEAT. WII11AM HIP HOP 1S DEAD . SIEDAH GARRETT RA1N DOWN LOVE 
COLD WAR KIDS HANG ME UP TO DRY FEDDE LE GRAND PUT YOURHANDSUPFt 29;0| UTTLEONESOHMJ 30110 LARR1KIN LOVE A OAY IN THE LIFE 

1 AH the sales and airplay charts published in Music Week are also [available online every Sunday eveniiig at www.nnisicweek.com 



Albums 

M 
Norah Jones daims the number one spot in 
a week that sees Klaxons, Jamie T, Just 
Jack and Madonna also enter the Top 10. 
Meanwhile, The View slip to three 

JM. 

The Officiai UK 

ïi 1 ! JEFF WAYNE/UK AREHA TOUR 06 THE WAR OF THE WORLDS - LÎVE ON STAGE Wvoîal Ydeo 
1 o NICK CAVE & THE BAD SEEDS THE ABATTOIR BLUES TOUR Ws iti 5 TAKE THAT FHE ULTIMATE TOUR 16 LIVE CAST RECORDING LES MISERABLES IN CONCERT 2 VARIOUS NOW THATS WHATICALL A MUSIC QUIZ 2 3 DUSTY SPRINGFIELD PEOPLE CET READY mu o 6 IL DIVO LIVE AT THE GREEK THEATRE 11 LED ZEPPaiN SONG REMAINS THE SAME 8 EVANESCENCEANYWHERE BUT HOME Epie m 0 4 THE BEATLES THE UNSEEN BEATLES Liteto tn m / PINKFUJYDPULSE-20.10.94 9 METALUCA THE VIDEOS 1989-2004 10 R0BB1E WILUAMS AND THROUGHIT ALL - UVE1997-2006 4© ERASURE ON THE ROAO TO NASHV1LLE 12 WESTUFE UVE AT WEMBLEY SIARV) 6© MCRY THE WONOERLAND TOUR 2005 ItoJM 13 KATHERINE JENKINS LIVE AT LLANGOLLEN UCJM 8 15 FOO F1GHTERS HYDE PARK/SKIN AND BONES BCAIAS» 17 aVISPRESLEY/JOHNNY CASH ROAD SHOW WKEIWJ 20© EU) ZOOM-LIVE BMGVkfcoIAKVÏ 

US THE VERY BEST OF EUPHÛR1C OANCE 
4 fol VARIOUS R&B LDVESOfJGS 2007 

Bj 2 1 VARIOUS HARDCORE. I | VARIOUS 12 INCHSO'S POP ià o VARIOUS m IN THE MOOD FOR LO' . ■ i . .OrTHE605&70S ia 18 I VARIOUS ESSENFIAL SONGS b VARIOUS CUIBBERS GUIDE 2007 11 VARIOUS ULTIMATE NRG 2 .1 VARIOUS II MIT 

20| 151 VARIOUS HMEPTS THE ES; 

mmmsssm 
AMY WINEHOUSE BACK TO BLACK isW 2 2 THE VIEW HATSOFFTO THE BUSKERS 1»5 3 3 SNOW PATROL EYES OPEN 4 4 JAMES MORRISON UNOISCOVEREO 5 6 RAZ0RL1GHT RAZÛRUGHT teb,. 6 5 THE FRATELUSCOSTELLO MUSIC « 7, 7 TAKE THAT BEAUFIFUL WORLD «yto 8 9 ULY AULEN A1RIGHT, STILL 9 8 PAOLONUTINI THESE STREETS 10 €> NORAH JONES MOT 100 LATE Ote» n 10 THE BEATLES LOVE AB* 12 12 KASABIAN EMPIRE 13© KLAXONS MYTHS OF THE NEAR FUTURE 14 U OASIS STOP THECLOCKS mwiicr 15 16 THE COOO THE BAD & THE OUEEN THE GOOD THE BAD & THE QUEEN i to-j m. 16 13 PINKl'MNOTOEAO IJI» 17 15 SCISSORSISTERSTA-DAH 18'14 U2U218 SINGLES 19 17 THE K1LLERS SAM S TOWN VWw 20 26 KEANE UNDER THE 1R0N SEA IrW 

/ /W 
i /£ 

f/Â    
2 KLAXONS MYTHS OF THE NEAR FUTURE 

  

3 1 THE VIEW HATS OFF TO THE BUSKERS œou™,™ 
4 r JAMIE TPANIC PREVENTION Ymcuœosm 
5 AMY WINÉHOUSE BACK TO BLACK ® um,™™ 

rSirto"35 6 l 
JUST JACK OVERTONES® M rrrury ,059723 (U) 

one. the Klaxons' ~T~ MADONNA THE CONFESSIONS 1UUR tllrm Brete ,362144892 88)1 
OfThe Near 8 o 40 SNOW PATROL EYES OPEN ®5®i nefaœ»,™ 
scttlc for a 9 4 27 JÂMËS MORRISON UNDISCOVERED ® 3 
début Despitc an 10 8 34 KEANE UNDER THE IRON SEA®2©i iswcirawiu, 
£7 in some shops) helping to 

11 2 THE GOOD THE BAD & THE QUEEN THE GOOD THE E ë Ê
 

il
 

12 T 29 RAZORLIGHT RAZORLIGHT ® 3 
B 21 THE FRATELLIS COSTELLO MUSIC ® 2 

overhauled by 14 9 29 y.LY,.ALLiNALRIGHT, STILL® 
set Not Too Late. Heroes of the 15 u 10 TAKE THAT BEAUTIFUL WORLD ®., W^Jor 1715551(11) 
S™™" 16 À r THE SHINS WINCING THE NIGHT AWAY Transgressive 5101194515 0 Klaxons remain in the Top 10 witli TT r JOSH GROBAN AWAKE Reprise 9362499991 (TEN) their second hit single Golden 18 AKON KONVICTED ® Urevwsal UNIVB0007968022 (U) Skans, wliich retreats 7-8 on 19 20 34 NELLY FURTADO LOOSE ® Cîflen 9853919(0) sales of 10,000, while album track 20 l r DORISDAY THE MAGIC OF 
(a coverofthe 21 n 23 KASABIAN EMPIRE® 
at number 195 on 22 ao 29 PAOLONUTINI THESE STREETS® 2 
650 downloads. 23 21 15 MY CHEMICAL ROMANCE THE BLACK PARADE 

24 ||; 35 THE FEELING TWELVE STOPS AND HOME ® 2 
poir 25 14 20 SCISSORSISTERSTA-DAH®-, 

26 24 4 JOJO THE HIGH ROAD 
27 

f 
UTTLE MAN TATE ABOUT WHAT YOU KNOW 

improving singles chart profile to his 28 18 1 Ht K1LLERS SAM'S TOWN ® 2 FIood/Mouider Vertioo 17026750)1 crédit-first hit Sheilagotto 29 13 11 OASIS STOP THECLOCKS ©, Oiiiv^/lo/Morris^ortf^lchtlûr/SlOTl number 22, If You 30 18 7 to get everything you everwant EU 
ISwhHe Cal'm 01 31 26 21 JUSTINTIMGERLAKE FUTURESEX/LOVESOUNDS ® >2®\ 
peaked at number 32 15 11 THE BEATLES LOVE® 2®, ' 

33 19 44 WNK^MNOTDEADsj®, " ' ' ' 
debuting at 
sales of 42,000. 

34 23 11 U2U218 SINGLES® 2®, ' " LancMyEnc/Ullywhile/Io'/ine/Tborrm/Ruhin rf .-pcouiu 35 © 28 ROD STEWART IF WE FALL IN LOVE TONIGHT ® 
Tlie qenre-defying ai-year-old from Wimbledon provides Virgin 

3b 32 32 liJfE 1HAI l'EVER, l-URGE 1 - THE ULTIMATE COLLECTION ® 3 „i,„„ 37 22 btYONCE B DAY ®  176881322IARV1 with ils highest charting début by 38 - |^WELLERHITPARp¥  " ' ' 
2003, when So Much For Tlie Ee — 
Tlic Thrills' Hrst S WTHHO «TOlT"50"'1 KUST 
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Albums Chart 
m //k 

/** i V /// M J/ 39 27 23 KAY LAMUNIAONE 1 ROUBLE® 
40 36 31 MUSt BLACK HOLLS & REVELATIONS ® 2 
41 29 54 THE KOOKSINSIDEIN/INSIDE OUT ® 4 ®, 
42 38 123 QUEEN GREATES! HITS III & III ®, ®, p 43 28 14 GIRLS ALOUD TH E SOUND OF - THE GREATEST HITS ® 2 
44 31 8 MADELEINE PEYROUX HALF THE PERFECT WORLD ® 
45 M CLAP YOUR HANDS SAY YEAH SOME LOUD THUNDER WtSUWtBBU/COm 46 132 NORAH JONES COME AWAY WITH ME ® 7 ® 6 
47 .» 12 SUGABABES OVERLOADED - THE SINGLES COLLECTION ® 

1 48 59 2 GOSSIP STANDING IN THE WAY OF CONTROL Bâckiarà 8ACK17C0C1 (V/THE1 49 47 42 MADONNA CONFESSIONS ON A DANCE FLOOR ® 4 « BrelhmBBffliMB nB 50 37 20 THE AUTOMATIC NOT ACCEPTED ANYWHERE ® BUii teJPdMor BU*1107 (U) 51 3, 13 JAMIR0QUA1HIGH TIMES SINGLES 1992-2006 ® ^ 
52 0 PHILCOLLINSLOVESON6S®2 Vïg'nPHILCOXllD 53 25 KYLIE MINOGUE SHOWGIRL - HOMECOMING LIVE teWm 3853312® 54 45 MARY J BLIGE REELECTIONS (A RETROSPECTIVE) ® 
55 4! 15 GUILLEMOTS THROUGH THE WINDOWPANE Wor 98778240» 56 46 26 AMYWINEHOUSE FRANK ® 
57 40 12 GEORGE MICHAEL TWENTY FIVE ® 2 Miyuêl/Douqlas/BaW^ A^aaSory 58697009012 (ARV) 58 58 30 BLOC PARTY SILENT ALARM ® V/ïhita WtBBOTSCO (P) 59 0 CORINNE BAILEY RAE CORINNE BAILEY RAE ® 2 ® 1 
60 68 27 FALL OUT BOY FROM UNDER THE CORK TREE ® MHtuy &0004146b2!(l» 61 61 3 GWEN STEFANI THE SWEET ESCAPE ® Stelani/The K€plunês/Aton/Hoope//Sy.'ia Beau/Kanal Intesttçe 1717390 M 62 34 465 QUEEN GREATEST HITS ® n P^wmmzm 
63 =1 14 EVANESCENCE THE OPEN DOOR Wind Up 82876860822 [AflVJ 64 0 NORAH JONES FEELS LIKE HOME ® 3 ® 3 BteW. 5983660© 65 * B DAMIEN RICE 9 © Rice/H.inniiun/Ujna/0 Sander/FilKimons He"a «fto 2564640422(108 66 42 B FRON MALE VOICE CHOIR VOICES OF THE VALLEY ® 
67 30 RONAN KEATING10 YEARS OF H11S ® 3 ® 1 1^,98684550» 
68 i f ALKALINE TRIO REMAINS AlftWAMn- TrWjJrr.nih/Fifm w. H. , 69 34 RED HOT CHILI PEPPERS STADIUM ARCAD1UM ® Vf BrolhM 9362499962 (TEH) 
70 50 118 THE KILLERS HOT FUSS ® 4 
71 55 89 JAMES BLUNT BACK TO BEDLAM ® .0 ® 4 Ro'JtfOcK./Hoq.uth   —  Atlantic 1567837525 (108 
72 69 21 LEMAR THE TRUTH ABOUT LOVt ® îttàt/8CA 82876894612 iARV) 
73 48 WESTLIFE THE LOVE ALBUM ® 2 S 88697019822 (ARV) 
74 72 DAVID BOWIE BESTOF BOWIE ® ©. 
75 52 ROBBIE WILLIAMS GREATEST HITS ® 6 ® 5 Oroah 8663192IE) 
■ su, ■ su 5^5483. 
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L1 FREEMASONS FEAT. S1EDHA GARRETT RA1N DOWN l B Q CAMERA OBSCURA1F LOOKS COULD K1L i JAKAZ1D FEAT. BARRY SCOTT CIUJT BAN6 41© POP LEVISUGAR ASSAULT ME NOW 5 M DARTZON'CE TW1CE AGA1N 61Q VARIOUS HARDCORE ADRENALINE SAMPLER"" 7J2j SPACE COWBOY FEAT. NADIA OH MY EGYPT1 AN LOYER 3 | JARVIS COCKER DONT LET H1M WASTE YOUR TIME 

loi €D | HOOK & SUNG & KID KENOBI THE BUMP ' K THE CURE & THE CAUSE 

COSSIP STANDING IN THE WAY OF CONTROL 
PENDULUM HOLD YOUR COLQUR EDDI READER PEACETIME ARCTIC MONKEYS WHATEVER PEOPŒ SAYIAM, THATS WHAT l'M 

FREEMASONS SHAKEDOWN 

I l 4 1 EVANESCENCE THE OPEN DOOR 11 5 | RED HOT CHILI PEPPERS STADIUM ARi 5 6 | MY CHEMICAL ROMANCE THREE CHEERS FOR SWEET REVENGE 6 7 | LOSTPRQPHETS LIBERATION 
PARAMORE Ali WE KNOW1$ FALL1NG 
AEROSMITH THE VERY BEST OF 

QOj NORAH JONES NOT TOUTE 1 | MADELEINE PEYROUX HALF THE PHRFECT WORID 5 NORAH JONES COMEAWAYWTTH ME l | AMYWINEHOUSE FRANK I j NORAH JONES FHELSUKE HOME 5| ERIC ClAPTON T HE BLUES ROOTS OF 
8 ; © | NINA SIMONE SONOS TO S1NG - THE BEST OF 9 | NINA SIMONE THE VERY BEST OF 7 I SEAS1CK STEVE DOGHOUSE MUSIC 

SSm 
I IFRON MALE VOICE CHOIR VOICES OF THE VALLEY 

313 1 KATHERINE JENKINSLIVINGADREAM 41 6 |SARAHBR1GHTMANCUSSICS-THE BEST OF 5^ 5 I KATHERINEJENKINSPREMIERE n JOflN DIEGO FLOREZ THE TENOR ) | RUSSELLWATSON THE VOICE-THE ULTIMATE COLLECTION )| MARIO LANZA THE ESSENTIAL COLLECTION 9 ! 10 | ALL ANGELS ALL ANGELS ITKATHERINE JENKINS SECOND NATURE 

mm 



★ 

★ 

D 

Check out our website to see the array of creative press we 
generate and the fabulous new and established acts we represent, 

we pride ourselves on innovative and impactful ideas, 
whether it be for pr or with our project development arm 

Quite Great Marketing Solutiions Ltd 

www. q u iteg reat.co.uk 

T: 01223 410000 E: Harvey@Quitegreat.co.uk 

Sign up now to www.bandwagon.co.uk the online community for ail artiste 


