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Free US download service SpiralFrog to spawn UK version of ad-funded model next spring ^ 

UK launch for SpiralFrog4 

derived from advertising on the last Tliesday, "Advertising bas been sold before it is ready to launch outside 

A£riL2^year.^ f ered^do%vnloadf which^ rt^d tSt^nfnow'iT 
breaking deal witliJTnivp^l for portable music player. But they are involved in." He highlighta Napster monetise some kind of advertising ing to other operators hoping to N^^^^aheadof 0aU£^patible, n.ust be^ whichhas.intheUS,beenoffering ntodelforsotnetinte," offcr sunilar, ad-funded services. 
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Numbers add up 
for magie band S, «« 

liotoday of soul on it" 

The specialistretail chain 
launchesthe biggestad 
campaign in its history, 
with music iconsat the 
heartofit p3 
Robbie bas China 
in bis band 
Robbie Williams tofollow 
the Stones and Westlife 
into Chinese market, with tour set to kick off in 
Shanghai p4 
Music TV set for 
autuinn boost 
Industry préparés for oneof 
the most intense pre-Xmas 
periods for music TV yet, 
as channels reveal 
packedschedulepS 
For the latest news 
as rt liappens, logonto 



© 'Free music wili potentially douse most 
consumers' early desire for a music 
acquisition' - Editorial, p6 

CMP 

Week Directory every Airmai! 1E 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

Your guide to the latest news from the music industry 

Bertelsmann calls 
timecmBMGbîds 
last Thursday for bindiog offers for ils BMG Music Publishing business. Tlie German média group, which is sellirg tlie publishing business to raise money to Help fond a $45bn (£2.4bn) share buy-back from Groupe Bruxelles Lambert, is unlikely to reveal the winning bid before its intérim resuits, which it wili announce on Wednesday. • Tlie huge dominance of digital on 
IFPI figures revealing nearly three- quarters of the market globally last year was made up of downloads. A report in the newly-published 2006 Global Recording Industry In Numbers shows 74% of singles units sold last year Worldwide were in the digital market with the US leading the way with 99% of its singles market made up of downloads. Japan was second with 76m.units sold and the UK third with 53m units. Meanwhile, the UK also dominated the global performance rights collections business last year, according to the report, taking 20% of 

131.4m i second-placed France which accounted for 14% of the global market and claimed revenues of SUS 923m (£48.401). © Zenith Entertainment, the company which owned CD:UK has collapsed into administrative receivership and its assets are being sold off. Subsidiary company Blaze, which produced CftUK, SMiTV Live and continues to make CD;USA wili live on as it has already been sold off to US company South! Factory. However, Zenith has had administrative receivers from PricewaterhouseCoopers appointed, which is continuing to trade the company, but seeking a buyer for its remaining assets, © The Beatles have been given a clear run to sue EMI for alleged unpaid royalties. p4 • US performing rights organisation BMI has posted annual revenues of $779m (£410m) for the year ending 
• Europe is looking to harmonise criminal penalties against organised music pirates. p4 

the Gnaris Barkley chart-topping single Crazy and its accompanying album St Elsewhere. • John Beeder, the recently-appointed président and C00 of distributor Handleman, has resigned. • An aspiring singer-songwriter has corne up with a novel way of getting bis record funded - by selling rights to the lyrics on a line-by-line basis. 

sel LO take place on Thursday, October video of the year for I Write Sins Not 12, marking the second anniversary of Tragédies. See musicweek.com for foll .... DJ's last broadeast on Radio One wili report live from the events from across the UK, while the station's Peel Night wili take place at a date to be announced during the BBC Electric Proms in Camden, London, from October 25 to 29. • Independent publisher Genoa Bay is to undertake a radical relaunch of recorded tlie song Rollercoaster and he Ploymusic magazine in October. From is selling each of its many lines to individuais and companies who wili eventually take a share of any royalties earned. 

I 

availabie as a 212-page monthly title at a cover price of £3.50, with an initial print run of 60,000 copies and national distribution by specialist 
issue wili include a cover-mount CD. ® A new survey has shed light on the wide-reaching impact that community websites have had on music consumption. The 2006 Digital Music Survey compiled by . Entertainment Media Research for law firm Olswang, reveals that 73% of users have d 

© Billy Bragg has attacked MTVs new social networking site Flux, insisting that its contract of use puts the ownership of material in question. In an article on The Guardian website, 
they have downloaded music for :rom community websites and 

social network sites of "making claims on ownership on the material that users make availabie through their services". MTV says he has misunderstood the terms of use. 

or CDs from artists discovered on these sites. • Tlie MTV Gonzo Tour is to return for its fourth year, with acts including Jet Razorlight and Kooks. The tour comprises dates at six Barfly venues around the UK, starting in Birmingham on Friday October 13, 
Glasgow on October 22. © James Blunfs YouVe Beautiful won him the best maie award and the prize for best cineniatography at the MTV Video Awards in New York Radio One has announced détails of lasf Thursday. Among th 

RlunveilsJohn 
Peel Day détails 
the second John Peel Day, which is winners, Panic! At tlie Disco won 

• The BBC wili this Wednesday launch a digital édition of its Top Of The Pops magazine, offering a "more interactive reading experience", The digital édition is produced in conjunction with Zinio Systems. • Legendaty soul singer Sam Moore 
2006 Mobo Awards. They join Corinne Bailey Rae and former Destiny's Child singer LeToya at the event which takes place on September 20 at London's Royal Albert Hall. Meanwhile, White is 

Ailerons and Eskiimo. © Robbie Williams is to perform China for the first time. p4 

SMGrejects 
mergerbid 
® SMG, which owns Virgin Rai rejected a revised merger bid fr Ulster Télévision, on the ground it undervalues the company. Ho the SMG board indicates its willingness to meet with the UTV board to discuss terms for potential merger. 

er contract with Sanctuary 

CEO joins main 
Chrysalis board 
• Chrysalis Music Division CEO Jeremy Lascelies has been appointed to the main board of Chrysalis Group.    Lascelies, who has been with the group August Bank Holiday ( since 1994, formally took up his position last Friday following a strong 

broadeast tlie UK's biggest mus webcast of tlie year with its coverage of tiie Carling Weekender: Reading Festival. The Internet Service Provider webcast 13 acts including Poarl 

about the future of the band with the independent group. Presland concédés the departure of former chief executive Andy Taylor, who was a "chief advisor" to Iron Maiden, is going to help 
® MTV Networks is taking 100% contrai of MTV Japan by buying out its partner in the business, private equity group H&Q Asia Pacific. • Parlophone has confimied press reports that itis in talks with 

m B, Muse (pictured) and experience, autlienuc the Veali Yeali Yeahs at the says Tiscali's contact 

watch tlie archived footage. Of tliose who logged on, 80S _ uiui H iii ^ were based in Oie UK, while other Babyshambles over users watcliedfiommarkets as album far afield as Brazil and Mexico. # San "The Tiscali webcast of the Reading Festival was a tme live 
w multi- 

partially on the back of its interest in 
Almost a quarter of a million people tuned into the webcast, while Oiat figure is expectod to treble as more people log on to 

developnient manager Jon Salmon. "If you did not have a ticket, Oiis was the closest thing to experiendng Oie energy and excitement of Oie festival." 

MusicNet to develop a music library service to offer customers its range of portable music players, MusicNet wili 
subscrlption digital music seivice being launched by Samsung. It is going live first in the UK Gennany and France before rolling out to Asia and the rest of Europe. 
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HMV eues bold new ad initiative 

iGons provide key to HMV's new 
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Documents could shed light on shared revenues 

Beatles hâve secret 

weapon |n EMI fight 

s 

probably before the end ofthis 

s: 

and could be a key to unlocking the financial arguments between the two parties. Valner refuses to com- ment on this. 

r's soundtrack this autumn, in December, Apple managing while Parlophone bas scheduled airector Neil Aspinall said, "EMI Sean Lennon's second album, persist in ignoring their obliga- Friendly Fb-e, for September 25. lions and duty to account fairly rabert@niusicweek.coni 

Europe to tighten piracy penalties 
Europe is examining how it might Enforcement Directive 20041 

idea where Parliament 
isaoinu laterthismontii 
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Robbie launches hïs( 
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Full détails of the Chinese date are expected to be unveiied soon, but Capitol Music UK senior international project manager Caroie MacDonald says to pave —• rrnn the way for the concert itself, EMI 

«SES 

It will be one ofse 

piaying concerts for the first time. potential and thfifG arc 
a lot of artists starting 
to play there 



Télévision fi mis ready new music shows for autumn 

TV set to push music 

Music on TV during autumn 2006 



SpiralFrog's plans to offer free downloads means traditional retailers must te riventive 

Free music poses high streel threat 
catches on, the compilations business - at least - would be dealt a farther debilitating blow. For rigbts owners, of course, the potential revenue that could be derived from advertising is certainly appealing. But traditional retailers of ail kinds - includ- ing digital pay-per-track operators - will notbe pleased by the érection of an online billboard, on the web, pro- claiming "free music - as much as you can eat". It is intriguing that such a business model emerges as the market leader in the traditional retail space, HMV, unveils a new aggressive strategy. Times are tough for ail retailers on the high street. It is everyone for themselves and HMV is taking a strong, confident position as it look forward towards the crucial autumn season. For ail of the headlines over recent months, HMV is still a highly profitable retail chain. Many retailers in other sectors would envy its continuing dominance of the music market. But, like everyone else, they cannot afford to get it wrong in the lead-up to Christmas. If the first sight of their new Nipper-free ad créative is anything to go by, they could well have got it right. Steve Knott and co should be applauded for their boldness. 

The manner of last week's announceraent, that Uni- versal has struck a deal with free music start-up SpiralFrog, may have corne as a surprise to the major group - but it should not have been surprised at the excitement caused by the announcement. Of course, the advertising-funded free-music model has been around for décades, via radio and music TV, to name just two sectors. But never has such a model allowed consumers to walk away with their own copies of music files, to play at their leisure, on demand, whenever they want. Of course, we ail recorded tracks from frizzy AM chart shows onto grimy c-60s, but that was always a side issue rather than the heart of the business model. Besides, record labels have traditionally had some- thing to say, either through "home taping is killing music" or tape levy campaigns. The fact that, under the SpiralFrog model, tracks expire after a month, is neitherherenor there. That is pienty enough time for any consumer to tiy out a new album - besides, it seems that re-registering to keep those tracks is pretty simple. Free music will potentially douse most consumers' early desire for a music acquisition. If such a model 

DOOLEY'S DIARY 

In à 

Option paralysis 
hîtsLondon Remember where you hcard it Dooley didn't quite know where to tum last Thursday night, when, fresh off the plane from Invemess (more of that later) he was confronted with 
Sisters at Koko, Primai Scream at the 100 Club and Tiny Dancers at the Borderline. Scissor Sisters were performing a gig for MTV, which was later screened on Sunday night It was the first televised concert featuring material from their new album, so MTV was suitably chuffed... Anyhoo, Inverness - yes, that place in Scotland, Dooley hopped a flight last Wednesday to the windy Scottish town mid-week for the launch of highland's music conférence, Go North. The event is moving from Aberdee 
thecity, itisagood No doubl about what the hottest ticket in town was last week. It w, the Rob Stringeris leaving bash, at Kensington Roof Gar Wednesday night (invit Ged Doherty quipped tt had died and gone to hell, at least one other Sony vet felt he had been transported back a decade to one of Son/s sales conférences of yore, whili many of the assembled throng were t busy socialising to notice. Either way, was a once-in-a-lifetime gathering of the great the good and the not so good Slringer had rubbed shoulders with in 21 years at tire company (his anniversary was last Friday). Video 

illwarm the heart of every Watford fen) set the mood, while Niclq' Wire. Mike Pickering and lan Broudie added a Personal touch. Meanwhile, Stringer himself topped it ail with his own speech - or rather the finale that he enlisted Marks Farrow and Mark Crossingham to deliver, namely the news that he and partner Julia had just secretly tied the knot Stateside. A night to remember indeed... If anyone is wondering how 

on earth the SpiralFrog story got on the front page of the FT- well apparently the national discovered that the US-based company had been shopping in London for a third round of funding, after it had conduded its deal with Universai in the US... The Universal Classics & Jazz team headed off for the Faenol Festival in Wales the other day, to see the likes of Bryn Terfel, Shirley Bassey and The Proclaimers. While there, they decided to rope in some helpers from HMV, Classic FM, Songs Of Praise and Deutsche Grammophon to have a crack at the world record for fitting people inside a mini Sadly, they didn't quite equal the record of 18, as you car see below... Empire Management, home to Uly Allen and The Feeling, has taken on management for Futurecuts, the production duo amajorityofAllen's Dooley hears that The Beautiful South are out of their •e songwriting duo JveRotherayofthe band can lay claim to the statistic that one in seven households in the UK own a copy of one of their albums . 

& SUNDAY: "A weekend of riotous fui Dooley was présent at both the TDK festival in Kings Cross and Reading festival. He has often been accused of being deaf.but thiswas ridiculous: wherever he went, the music was just too quiet" TUESDAY: "Tom Chaplin is the singer in a band that was on the road for a depressing 18 months. For music journalists, who only get to view the process very briefly when flown to some exotic location 
somehow magical." WEDNESDAY; "Step forward singer- songwriter Jonathan Haselden, who is to finance his attempts at making it by flogging, line by line, the lyrics of a song he has written to companies ready to back him." FRIDAY: Tt seems our recent interview with Robbie Williams has found its share of supporters over the last week. The Daily Star took one quote out of context and said the interview an exclusive, informing is that Ro News to us in fact, re 
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SpiralFrog makes ïts mark 
MW talks to SpiralFrog's sales and marketing 
chief Lance Ford to find out exactly how the 
controversial new service is going to work 

the corner of 
work for advertising agency Universal McCann, and I came on board because we know how the advertising market works. We make a good team. Ithastakenusayeartogettothe point where we can tell people what we're up to, and during that time we've secured the backing of two institutions in London, When will the service go live and when will it be available in the UK? The service is already being tested ai ■c in the US bv De  April next year f( ^ So, you will be otfering music for free. How on earth is anyone going to make any cash? Ifs often the simple ideas which are the most effective and this is no différente 

egg timer a| thefëlSSSH^ means they can monitor the progress of their download, regardless of where they are® the website. The deeper they get iifto the gak thgy will be subject to more of thé regular banner and video adiHffifflffita No-one will be forcing anyone to look àt, or watcb, 

the rights owners adequately 

advertising. Every download will rouqhlv 90 secondsto arrive and empli . 
editorial-led site where we will au® advertising in the shape of bannetçid 

too long to ask 

I Ifs a very simple n®||IWe have^B I organised our deals orp 5050 spjit ■ I oasis. We work out how niuch thè ; I rights owner gi||% tracking how many trnes their sergs are : ' downloadéd. Then, we workout the I percentag&cftherJKestheywU® get-'^pfevenuesattnalï takenout of the gdvertismg potso to speak. ■ Isn't there a worry that users will vlslt'the site once, grab as many downloads as possible, and never refurn?'-^ "that would be a nfflor flaw naturally We've had to think what best course of action is How we irk it isiTOiffèr downloads which B&nire af^ustg^MBlh. Tlie ^stome®ill be given plenty of notice ' via emailsfes the expiry date nears 

Apparently the tracks aren't compatible with.the iPod? No, we obviously oan't use aie Apple I DRM, but we are iS^Mromows I -Uediajaibich is cfflgapiewith ail 
Now that you bave Universal on board, do you think that the other labels will follow suit? We have already struck deals with I most of the big indie labéf and are,, I currently in n^^fflffiph the ottieil three majors, We're quite far down the road with most of lhem.and ifs I just a tg|B of negotiating téms that we can ail be happy with. If they're , not signed up on launch, we think it will only be a matter of weeks after. . The performance of the site is enough to convince anyone. What will be the key to the success of the service? First off, we're convincedtB^Hi ^ J^bajA^ipeof the audience Which. T is still ùsing P2P. If pecple know that. they can get tlieir free downloads in a safe environment then they would pPfBertoleavf fe-Pjànd come to us. Whafs more, the site' won't just be a download service. The content will be very much at the core ot the site and there wîlTbe a whole 1 raft of community aspects to help 

Is SpiralFrog a sound 
business model? 

Music Week consults industry 
leading blogs to canvas opinion on whether SpiralFrog is a business model that will ' 

Craig Hamilton, DA Recordings/ 
is interesting, bot it remains to be scen whether consumers will be content with what is essentiallv rented contant. There is. I believe, an element of ownership the activity of listening 

Jupiter Research Blog 

ith digital i also EMI/Mashboxx/Snocap and ail the majors' settlement with Kazaa. Dovelopmg ad-supported free music services is aclually something we have been telling the npp'industry they should do for some.time now." - Mark Mulligan, hUp^Avehlogs. jupiterresearch.com/analysts/ 

Alexander Ross, Wiggin "1 remember gdmg to a conférence in 2000 when a speaker said that in five or six years the music industry willjœan amateur industry. in Ippich musicians will not make a P?ving from their music and the music r will be free to consumers. The free- to-consumer model has been with us for years in the form of ITV. But I am surprised that Universal has said this now when the whole industr/s emphasis is on maintaining value. This is making a statement that 

Better-quality service without any cost? 

SpiralFrog generated press Worldwide last week. However, while the advertising-backed business model has caught the eye of tlie press, it is not entirely 
What can SpiralFrog hope to 
are they attempting to attract? SpiralFrog is pitching itself as the service which will lure users of peer- to-peer networks en-masse by offering a better quality of service, which again, does not call for the 
Are there any other advertising- backed models supporting digital 
Nothing exactly the sameas SpiralFrog, but there are plenty which have a similar approach. SpiralFrog is aligning itself with the likesof 

   . :h already has a deal th EMI in place and will be offering a service givtng users the option listen to tracks ffito five times for free. Only Mashboxx? Oh no. On launch in the US in December, it vyill also be pitching itself against Napster, which already allows customerslosçten to tracks up to five times without having to pay a penny, and in a sense it is also.going up against YouTube. whichTO recently befriended Warner togiviaway free ailation 
ith the i which is in tal 

funded model. With so mucli compétition out there, is it likely that SpiralFrog can gain enough audience to snstain an advertising-backed model? In the face of such compétition, and 

igst^tdpwn, there is likely tobeiyi 1 ,• stampede to gain tire attention of tlie P2P audience. How big is that P2P audience, given recent légal action taken by the BPI and IFPI against file- sharers? ^TieraP audience has barely changed since 2002. despite légal action, according to figures by Jupiter Research. According to the research finn. the P2P audience in the UK accounts for 10% of ail internet users across the country. That 10% log on to a P2P network to obtain music at least once ppr month - hence SpiralFrog's plans to ensure that its downloads expire after a monte. Considering the UK's internet popûjpbn currently stands al 34m indivlduals. it is safe to say that if SjJHÎssfuI, SpiralFrog has a porenfial audience of 3.4ni people in the UK alone. However, the compétition will be hunting down that audience too. 

Digitalmuslcncws Blog I "Spiral Frpg looks to have an extensive management team and has been flying under tee radar for a while. They and UMG should be lauded for trying a différent approach to music distribution and. if anyone can sell ads, it ought to be Spiralfrog given the background of their CEO. But this will come down to PRecutiQa'fl^I fear |hat there will be too.many hoops for consumers to jump through. However, I hope l'm wrong." - Paul Resnikoff. 

Ben Drury, 7Digital "Ad-funded busirffiss models definitely have a Iple to play in online music radio is the direct compaTOWi-but giving away free downloads in exchange for viewing ||5 is not the vyay to go. It instantly dévalués musicand legitimate'download services. Tlie s détails are sketchy, but it scems like is a huge amount of hype and hyperbole - it makes mewopder " er this will be as dubidus as its namesake/the eraz^1 Fragr •  

Vagueware Blog "Ifs a lame business model tnat wm backfire on them badly. The opportunity to do something genuinely innovative seems to have passed them by. I predict Spiral Frog will hit the deadpool within IS montes of launching, and I also expect that in the process, will convince a much wider audience of the disadvantages of Digital Rights Management - with DRM as bad as this is slapping you in tee face, it is hard to not conclude that you dont want or need it in your life." - Paul Robinson, httpV/vagueware.com/ 2006/9/1/universal-group-with- spiralfrog-offer-free-music- downloads ■ . Russell Hart, Entertainment Media Research "The major challenge is to link the advertising to audio in a monetisable fashion and an audible fashion.'  Hie Lefsetz Letter Blog 

Both Appleton, vz 

industry needs to 

with Altnet and i vo years ago, where fans jad tracks and video for I a percentage of 

eamed from music fans e copyrighted material thaï payback to the artist and label." 

SoiralFroo is reniai, ifs just that you pay for it with your eyeballs/tinie as opposed to cash, has been proven to be a failure. NapsteKs going out of business and Rhapsody is a niche product. So, why the HELL should I care, should anybody give a fuck, about a service that allows you to have tee material on tee man's terms when you can steal it ail and own it with no questions asked? Isn't the solution to monetise the stealing, by charging at the ISP level, as opposed to capitalising enterprises that nobody wants. trvinn tn mnvince people to be    " - thevreairea Letsetz, httpy/lefsetz.com/ wordpress/index.php/arcbives/2006/ 08/29/spiralfrog/ 



Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min. 4cm x 1 col) Spot colour: add 10% Full colour add 20% Ail rates subject to standani VAT 

The latest jobs are also auailable online every Monday at www.musicweek.com Booking deadline: Thursday lOam for publication the following Monday (space pennitting). Canccllation deadline lOam Wednesday prior to publication (for séries bookings; 17 days prior lo publication). 
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Contact Maria; 020 79218315 
email: maha@musicweel<.com 

Head Of International 

info@hartmedia.co.uk 

THE MUSIC RECRUITMENT CONSULTANTS 
020 7569 www.handle.co.uk XlCll J.\jLxV~/ 

BUSINESS TO BUSINESS 

WANTED mm. 

CASH PAID 
music memorabilia, guitar picks,crewclothing,tour merchandise, record awards promo surpluses & complété collections-willcollect call JullanorMark... office: 01474 815 099 

frmjt 
wêauia 

In September 2006, a sériés 
of important concerts will take 
place around the world to raise 
awareness to the plight of the 
Amazon rainforest. 

The Giants Stadium, New York - 6th September 2006 
The Los Angeles Mémorial Coliseum - 8th-9th September 2006 

The Millennium Stadium, Cardiff 
23rd September 2006 

subject to license 
Major Artists To Be Announced 

In association with Simply Entertainment 
www.rainforestcentral.com 



BUSINESS TO BUSINESS 
AUDIO SYSTEMS 

- Twochannel j ■ Home Cinéma - Sludio Monilors - (8000 Colours) 

the future is here! 

www.vividaudio.co.uk 

, STANLEY 1 PRODUCTIONS Good oldfashloned Service ► Ail types of Stock ( Audio, Video, CD iDVÛ) ► High Speed duplication services ► Audio Conve(SionsfDA7;Hm(0isc, Cassette, Vfnyt, Micro cassettes, DA88 tracte to separate ■ WAV or AIFF files) ► Telecine for Super 8,16mm or 35mm ► CD & DVD on-body design and print ► Showreel and Promo video editing ► Video conversions (Conrertaudio or Mtteo lo any computer Pies lor use on web or CD-Rom) ► USA/European Video conversions ► Full FSming services 

DISTRIBUTORS, BROKERS, LABELS  : NOW for ihe lowest tailoied piicing and volume dis< îmers agree: Our product has (ne highest indusuy ecci 

V01CE2HIRE 
(D 

vota*"1# campoign" 

an impact but have smal! budgets, 

Established 2004 David Newham Associates spécialisés in provlding 
on music copyright llcensing. 

5 industry who require PRS 

MUSIC COPYRIGHT 
Licensing 

We can provide you with professional advice and services for ail of your music licensing requirements: 
• Helping you to complété ail forms and 

BtH.LU-WJJ.I.hll 

_5pecialist . in Replacement Cases & Packaging items ' CD album cases available in dear or coloured 1 CD single cases - ail types of double CD cases 1 Trays available in standard coloured and clear 1 Cassette cases single & doubles > Video cases ail colours & sizes > Card masterbags CD, Video, Cassette - 7" 10" 12" - Paper 7" 12" & 12" POLYLINED > Polythene sleeves & Resealable sleeves • Mailing envelopes, Video 7" & 12" CD various types available. Also ail sizes of jiffy bags « Window displays ' CD/Record deaning cloths • PVC sleeves for 7" 10" 12" and CD • DVD cases • Recordable CD & Minidisc m 
Best prices grven. Next day delivery (in mosf cases) Phone for samples and full stock list Phone: 01283 566823 Fax: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE14 3SE E-mail: malpriest@aol.com , Web: www.soundswholesaleltd.co.uk > 

Attention! Ail A&R Departments 

48 track 1Z Radars/96 charme) Audient console for low cost îverdubs and additional track laying and any pre-production. track devetopment and songwriter work. 

We have hit Songs! Do you have Contacts? 
We have catalogue of quality songs of différent genres, suitable for single and album release. AH the material is, as yet to be pubhshed. 

ius opportunity exists for someone who has contacts in the music business to get involved in what should prove to be an exciting future. 
Contact Harry on 079161439 54 (London) 

Livingston Studios p www.LivingstonStudios.co.uk U= 
Contact Lise 8i Verity Tel: 020 8889 6558 email: Mail@LivingstonStudios.co,uk 

music week classified 
call 0207921 8315 



The digital révolution has arrived. 

So your music is on the right digital platform; 
Yout' marketing îs hitting the spot; 

And you're in the charts. 

But are your royalties being properly paid? 
Music Week explores royalty reporting channels. Who îs setting the standards? 

Are artist labels and publishers losing ont? 

To promote your 
company withïn tins 

feature contact 
Dwaine Tyndale on 

020 7921 8314 
dwaine@musicweek.com 

The first stop for Music Video 
Every issue gives you 

More - profiles of the best new creative work, from music video to DVD, live visuals, 
animation, TV programming and advertising. 
More - emphasis on new directional talent. 
More - features on the business of creativity. 
More - data, including full production crédits for ail the latest music videos. 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 35 

Upfront pl2 > TV & radio airplaypB > New releases pl8 > Singles & albums p20 

SINGLES NUMBERONE JUSTIN TIMBERLAKE SEXYBACKJive Last week, tlic baille (or raimbcr one was sctlled by downloads - botli Beyoncé and Shakiras singles lalliedexactly 15,162 physkal sales but Beyoncé's downloads were 14,203 comparedto Shakiras 10,673,ltis preliy rle.ir cul this week, willi Justin Timberiakefs 36,803 CD sales. 69912-indi sales and 12,054 digilal sales making a combined tally of 49,556 - more lhan twice as many as anyother record. 
ARTIST ALBUMS NUMBERONE KASABIAN EMPIRE Columbia Tho first single and tille track bas spent six weeks in the Top 20 thus far, and help KasaKan's Empire to earn the group ils first nimber one album, and sales of more than 100,000 for the number one album for the Uth lime in 35 weeks so far in 2006. 
COMPILATION ALBUMS  NUMBERONE NOW! 64 Ils sales were down another 20.4% last week, but Now! 64,s 31.075 tally is far superior to new number two, Ibiza Annual 2006, which sold 17,220. Now! 64 Iras now been number one for six straight weeks, selling 622,965 copies. 
RADIO AIRPLAY NUMBERONE SCISSOR SISTERS I DONT FEEL LIKE DANCINTolydor Witb the biggesl audience of any record for lire third week in a tow, Scissor Sisters' single tops the most-played list for the first lime, willr 2,350 monitored plays last week. 190 more than nearest challenger, James Morrison's You GiveMeSomelhing. 

Kasabian 
and Justin 
hit the top 
by Alan Jones Although the big hitters liave yet to emerge, last week brought about welcome improvements in both singles and albums sales. Justin Timberlake's first solo single for three vears. SexvBack vaults 13-1 on sales of 49.556. the 
Gnarls Barkley's Crazy sold 50,163 copies on ils sixth week at the summit some 17 weeks ago. Meanwhile, Kasabian's second album, Empire, surged to a first 

l's self-titled first album debuted and peaked at number four, witb first week sales of36,484 nearly two years ago, and bas gone on to sell 713,008. Sexyback's 13-1 leap here bas been beaten by only 12 singles in Top 40 history. In America, meanwhile. it roclceIsT?l-l on the Hot 100 this week, enjoying the third highest lump to number one in 66 years ot singles chart history' on the back of first week download sales of249,903, but fairly modest airplayl SexyBack is the first single to top the US and UK charts simultaneously since 2004, when Usher's Yeah ledbothlists. Domestically, SexyBack helped UK singles sales to climb 3% to 1,202,807 last week, witb a very 

a i. 

... 

strong Top 10 in winch Cascades Everytime We Touch saw ils sales décliné gently by 17.9% on its sixth week to 15,340 but was pushed down 4-10. It is not much compensation for them, but it is the highest sale for a number 10 single for 37 weeks, the last number 10 selling more copies being Coldplay's Talk, which sold 19,846 copies in the sales week ending on Christmas Eve 
Kasabian's stellax start helped hoist artist album sales by 8% to 1.968,979 last week but was tough on Snow Patrol, whose Eyes Open set dips 1-2 even though its sales jumped 11% week-on-week to 55,269. That, in tum, was only 73 copies more than the first week sale of Bob Pvlan's 31st studio 

Diddy PD5 (Atlantic): Omarion 21 (RCA): The Killers Sam's Town (Mercury): Yunimy Bingham The First Seed (Island): 

mm 

album Modem Times which beat the opening tally of ail the rest, witb 55.196 sales. Completing a very strong quartet, Iron Maiden open at number four on sales of44,134, a total which would have sufficed for number one in the year's worst week, and which is the highest for a number four album for 15 weeks. Of course, the successes of Kasabian and Timberlake represent a double top for Sony BMG. Tire achievements of Mike 
Logan's RCA put Sony BMG on top of the singles and albums 

* 36.1%) and represent a sterling start for new chairman Ged tothe US of Rob Stringer last week. 

WESSSEESÊÊT 
SINGLES Sales versus last week: +6T% Yearto date versus last year: +44,0% MARKET SHARES Sony BMG 35.7% Universal 32.9% Warner EM1 Others 6.3% 6.6% 
ALBUMS Sales versus last week; +85% Year (o date versus last year +0.3% MARKET SHARES Sony BMG 36.1% Universal 315% EMI 14.7% Wamer 12.1% Others 5.6% 
COMPILATIONS Sales versus last week:-10.8% Year to date versus last year. -9.7% MARKET SHARES Universal 29.7% MinistryOf Sound 225% EM! 192% Wamer 114% Sony BMG 74% Others 9.8% 
RADIO AIRPLAY MARKET SHARES Universal 379% Sony BMG 29.6% EMI 155% Warner 77% Others 9.4% 
CHART SHARE Originof singles sales (Top 75): UK: 385% US: 44,0% Other 175% Origin of albums sales (Top 75): UK: 64.4% US; 34.4% Other L2% 
For fuller listings, see musicwrekcoin 



Ilpfront 

Boe selected 

by Classic FM 

Former car mechanic 
plucked from obscurity 
by Moulin Rouge 
director is setto 
reiease début album 
ALFIE BOE ALF1E BOE (CLASSIC FM PRESENTS) Classic FM Présents, the joint- venture incubator label established by Sony BMG and Classic FM last year, is gearing up for the launch of its first signing with the reiease of Alfie Boe's eponymous début. The album - released on September 11 - will be the first material released by the classical ténor and former car mechanic who was discovered by film and opéra director Baz Luhrmann while taking part in the ROH Young Artists Programme in London. He landed the lead rôle in Luhrmann's Broadway staging of La Boheme, winning a Tony Award for his performance. Classic FM Présents commercial opérations manager 

Katherine G aspect of Boe's appeal was his potential to reach audiences beyond the archetypal Classic FM démographie. "We believe that we bave a mass-raarket product here," she says. "We have 6m Classic FM listeners - and we certainly think that the record is going to appeal to them - but the intention is to market Boe's audience beyond that." As part of its launch, Classic FM Présents is already engaging Boe in as many events as possible. This month he will perforra at half-time at Old Trafford and last Friday he joined acts including Ronan Keating, The Zutons and Paolo Nutini to tum on the lights at the Blackpool Illuminations festivities. Hewillalso be performing at Twickenham rugby ground. Tt's about securing 
audiences," says Gilbertson. Industry and média représentatives got their first taste of Boe's talents at a London showease last month, when he performed to a sélection of média at Home House members club. The label's marketing plans include a 

Classic FM, in Classic FM Magazine and on Classic FM TV, the classical satellite TV channel. Online is also playing a key part in the label's launch campaign as it plugs inlo outlets not traditionally associated with classical music to draw in audiences. "He's had huge interest via sites such as MySpace. We've had emails from people who have discovered him via the site." says Gilbertson. "Traditionally, it hasn't been an area people would think about, but we have kept the doors open." Boe will make his live public début al London's Royal Albert Hall on September 21 as part of the Classic FM Uve festivities. 
CAMPAIGN SUMMARY A&R: Joanna Wilson & Tim Lihoreau, Classic FM Présents Marketing: Katharine Gilbertson, Classic FM National TV & Radio: Eisa Davies, Usa Davies Promotions Régional Radio & TV: Steve Dinwoodie, Raised On Radio Online and Published Media: Jody Dunleavy, DMinc Management Neil ferris, Brilliant! 

LaMontagne set to up profile to 

top his word-of-mouth success 

Chrysalis Music Publishing, which 
whk-hhetped 

takerMhe album 
aXT 

Hybrid I Choose Noise 
(Distinctive) CILA WARNCKE, REV1EWS EDITOR, ONE WEEK TO UVE 
"Progressive breaks epicists Hybrid sailed through their 'difficult' second album, Moming Sci Fi, with flying colours (and help from Peter Hook). The follow-up, I Choose Noise, will cernent their réputation as first class conjurées of sweeping, cinematic soundscapes and soothing, multi-hued breakbeat loveliness." 
BeatFrealcz Superfreak 
(Data) KELVIN ROBERTS, HEAD OF MUSIC, RADIO CITY 

This is a brilliant follow-up to BeatFreakz' début hit. Somebodys Watching Me. Once again the act 

have reworked a crédible Eighties club hit into a contemporary smash; this time reworking Rick James' classic, which was sampled to huge effect in 1990 by a certain MC Hammer. This is destined to be a big hit. The track really stands out from the crowd." 
Joan As Police Woman 
Real Life (Reveal) SOPHIE HARRIS, TIME OUT/GUARDIAN ring spent years in the shadows - as 2 of Antony's Johnsons, Rufiis Wainright's bandmates and muse to Jeff Buckley - Joan Wasser finally releases her own début record and it's as good as its promise. Joan's arrangements draw on a kind of smoky, classic Seventies songwriting template, while her voice - sensual and direct - gives these songs a balmy, end-of- summer-in-New York City feel. She's captivating live, too." 

gPi 

The Basement 

Northern Ireland retailerThe Basement plans an expansion over the next two years that will see it grow from its existing two 
Belfast alon Owner Phil Bamhill says his ambition to expand the business's foundations forms part of a long- term view to expand the brand and fiirther couple The 

independent music. Taking the shape of a dedicated area in-store, the plan will include new releases by rising local talent being highlighted with reiease information, band biographies and photos. "It started from a personal interest in the local music scene," says Bamhill, who opened the first Basement store in Lame 
An upstairs music lounge, named The Loft, will be launched at the Carrickfergus store later " 'xdaysaweek, tins year. Open six days a week, The Loft will play host to industry 
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BPIAWARDS albums 
Streets (piatinum) Tiie Feeling - TwelM Stops fit ^ 
Wolfinother (gold) 

From Holi (gold) Primai Scream- Riot City Blues (gold) Mîssy Elliott - Respect M.E.(5llver) 

Aaron Nevuie mng it un 
Home-The SoiflCIassics 
BILL BUCKLEY, BLUES AND SOUL MAGAZINE i"In a year of ^eaUouWrs 

NeviS^s Bring It 
stands out for one very spécial reason - his unique, other-worldly voice. That magnificent voice makes beautifully familiar songs such as You Send Me and Rainy Night In Georgia even more magical." 

Psapp Hi (Domino 
Recordings) NICK LUSCOMBE, XFM FL0-M0TI0N 

"Psapp are one 1 ofthoserare 
naginative 

I the sake of being 

qualities of great songwriting and My Top 10 arranging to ever greater forward-thinking directions. The latest single ftom the The Only Thing I Ever Wanted, Hi, (complété with electric video!!) deserves to be a big hit." 

11!^,I:"!".™!! 

The Datsuns Smoke & 
Mirrars (V2) ANDREW PERRY THE DAILY TELEGRAPH, 0MMANDM0J0 

"Best known for their mucky- pup grunge/ métal live shows, these expatNZ rockers have moved forward considerably on this third album. There's a lot of proper grown-up rock on here, some tracks with synths and pop mélodies à la Van Halen, others with gospel singers and this mega-Zeppelin Sound. But there's also plenty of the old energy. It rocks!" 

G00D SHOES MORDEN (BRILLE RECORDS) LOS CAMPESINOS! DEATH TO LOS CAMPESINOS! UNS1GNED) FRYARS BENEOICT ARN0L0 (UNSIGNED) 
10. FEAB OF FLYING BOUTE MASTER (YOUNG & 
"As part of editing a magazine for up-and-coming artists, l'm continually listening to vast amounts of new music. These tracks are from some of those who I believe to be the brightest musicians in the current crop. Some might still be at Sixth Form, others signed to major labels, but that doesn't lessen the significance of what makes a brilliant song, Whether it is twee pop, new rave or indie punk, they reflect the new music we love and the music we think they will love, too." 

Top 10 local imsigned 

es go very corporate very quickly," says Barnhill. Tve always been quite close to local music; my brother is in a band, one of my employées is in a band, so Tm always looking for ways we can get more deeply involved. The lounge adds to the experience for local music fans - we become 

The lounge adds to the 
experience - we 
become more than a 
run-of-the-mill retailer 
more than just a run-of-the-mill music retailer and there's more than enough good local talent around to justify it" Additional in-store stock includes guitar strings and an extensive concert poster section. ' g The Basement 
tradem , Barnhill says iture of the business o manage to avoid faced by many high is. "We're unique in the business bas faced 

few challenges. Some buy-and- sell stores you walk into and the/re these dusty little holes with stock piled up everywhere. We try to keep a balance. When you come inside the store it's a nice experience." With 50% of its weekly trade generated by a mail-order business, The Basemenfs online presence plays an important rôle in keeping the sales coming. Barnhill says it attracts an average of3,000 hits per week. "It's an area we're looking to expand. As we open more stores it's going to play an increasingly important rôle for the business,' he adds. Address: 7 North St, Carrickfergus. Northern Ireland. Tel; (028) 9336 3678 Website: http://www.ba5ementni.com 

Echo & The Bunnymen, Adam & The Ants, Brynl Terfel, Mastodon, Diana Krall, The Fratellis, Charlie Landsborough, Album of the week - Lemar  
Instore - Beatles Campaign. Justin Timberlake, Le Fratellis, Liam Frost, Bat For Lashes, Kelis, Mars Vo Diana Krall, Bryn Terfel.  
Album of the month - Basement Jaxx; In-store - Amp Fiddler, Grizzly Bear, Bonnie Prince Billy, Yo La Tengo, Kîd Koala, Aim, Sunshine Underground, lain Archer 

Recommended - Capital Gold's 50s Legends, Lionel Richie; Instore - Dave Pearce, Kelis, Justin Timberlake, Lemar, Fratellis, Anthems, Funky House 06, Freddie Mercury DVD 
Windows - Value campaign - chart CDs from £9.85,2 for £10 on selected CDs & DVDs: CD of the Week - Mastadon; In-store Justin Timberlake, Babyshambles, Kelis. Kiss, The Fratellis, Air. Snow Patrol, Razorlight 
Mojo - The Great Dépression. Dawn Landes, Pajo, Graciously, Xavier Rudd, Fionn Regan; Selecta - Death Before Distemper, Martin Luther, Weduesday 13th, Seafood, Pama International 

CoincKurw'c Instore - Beyonce, Basement Jaxx, Missy Elliott, Freddie JdmsUUI y S Mercury Audioslave, Andrew Lloyd Webber, Bread, Dancemania, Tumble Tots, Original Garage Anthems, Driving Songs, Holst The Planets; Album Of The Week - Beyonce 

te, Lemar, Bryn Terfel, Fratellis, Adam & The Ants, Lionel Richie, Diana Krall, Kelis, Charlie Landsborough, Echo & The Bunnymen, Lionel Richie 
Windows - Beyonce, Missy EllioL Basement Jaxx: In- store - Beyonce, Basement Jaxx, Missy EllioL Audioslave, OutkasL Muse, Mystery Jets, Nelly Furtado, Scissor Sisters, Robbie Williams. 

WHSmith Instore-Paris, Pri 
wnm wnRTHg Album of the week - Lemar; Single Of The Week - WUULWUKm» Ja[i.e|.a In store _ Justjn ■nmber|akei Lemar, Kelis, Dave 

Pearce, Funky House, Anthems, Fleetwood Mac. Sugababes, Green Day, Supertramp, Bob Dylan, Stone Roses, Fall Out Boy, Shakira, Prodigy, Jam, Bob Marie 

■Duncan James Can't Slop A River: Erabraco 
Gentleman: Katle Mclua lit Only Pain; Keano Crystal Balt Muse Starlight Renan Keating Ir Santli Tliom What If l'm Right Shawn Colvln RM Me Up; Tlie Zutons Oh Staccy: 

Slaccy (Look What You'veC 

Uam FrestTTie City Is Al Standstill, Lilly Allen LDN; 'Utile Man Tate House Party At Boolli/X Muse Sopermassive Black Hole; Musc Starlight 
Lostprophets A To.vn Called Hypocrisy: Mystery 

led Hot Chili Peppers Tell Me Baty Scissor 

CAPITAL XFM GALAXY 

Basement Jaxx Hush Boy; Chocolaté Puma Always And Foieven Dirty South V Evcmiore - ' tate. Missy Elliott We Run Tliis; Pink U ' Stacic Orrico l'm Not Missing You; 
Arctlc Monkeys Leave Before The Lights Come 

Recover The F^Dng Never Be Lonely; The Fratellis Chelsea Dagger: The Killcrs When You Were Young; The Kooks Slw Mc^-es In Her Own Way; The Raconteurs Hands; Tire Rapture Cet Mysdf Into It 'The Vînes Don t Usten To Tlie Radio; The Zutons Valérie; The Zutons Oh 



Records released 18.09.06 
ALBUM OF THE WEEK SINGLE OF THE WEEK Tlie Killers When You Were Young 

mr: 

4 

s 

inM^ch, th^sweerbroodînfe 6 The Captain And The Kid 

SSEHr" SSzHSSr SSaSu SHHsr" Zr"""""' band embark on a 26-date UK alongside José Gonzalez and third straight Top 10 hit, this is a extensive promotion wiU include Sweet Fifteen: Rough Cuts (Rough 

to SS 

^èîslSits Ez 

It is pajingTtScnds'at FUidio 1 FTHO^SS) 
^Sormr

p,ay 

I^ybugisthc as The Gap and Love In The iwo^Tfae perfectly honed leftfield pop. ^rebodmg Turf Dancing to the Tl^Rapture   ^ 
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K Nielsen Music Control 

TV AiKpIay Chart 

//' ■?/ pipil JUSTIN TIMBERLAKE SEXYBACK . i " 383 
P^| »! THE ALL-AMERICAN REJECTS IT ENDS TONIGHT «l™ 364 

3 SCISSOR SISTERS1 DONT FEEL LlKE DANCIN' f«vdo« 352 
4 PINK U + UR HAND LAFACE 330 
5 4 NELLY FURTADO FEAT. TIMBALAND PROMISCUOUS et™ | 321 
6 6S US5 MARIA rafitM 319 
7 5 BEYONCE DEJA VU ^ 315 
8 12 LEMAR IT'S NOT THAT EASY «CA 256 
9 CHRISTINA AGUILERA AIN'T NO OTHER MAN 252 
10 SUPAFLY INC MOVINGTOO FAST «« 251 
11 13 CASSIE ME & U MBOÏ 234 
12 10 THE FEELING NEVER BE LONELY buno 223 
13 14 DAVID GUETTA VS THE EGG LOVE DONT LET ME GO... as™ 218 
13 6 ROBBIE WILLIAMS RUDEBOX o^is 218 
15 9 JAMELIA SOMETHING ABOUT YOU 214 
16 11 LEANN RIMES/BRIAN MCFADDEN EVERYBODY'S SOMEONE ai® 211 
17 8 RIHANNA UNFAITHFUL ™ 208 . 
18 18 BASEMENT JAXX HUSH BOY XL 206 
19 14 EVANESCENCE CALL ME WHEN YOU'RE SOBER 185 
20 18 OUTKAST FEAT. SCAR & SLEEPY BROWN MORRIS BROWN m 182 
21 16 FERGIELONDON BRIDGE 178 
22 23 BOB SINCLAR & CUTEE.B ROCK THIS PARTY OEfiarj) 177 

23 21 SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE SOOY6M5 174 
24 571 THE KILLERS WHEN YOU WERE YOUNG vmico 173 
25 25 .IAMFS MORRISON YOU GIVE ME SOMETHING 172 
26 PUSSYCAT DOLLS FEAT. SNOOP DOGG BUTTONS AiM 165 
27 20 KELIS BOSSY vim 160 

157 28 
28 

IvlUbt b lAKLlun t 
CHAMILLIONAIRE FEAT. KRAYZIE BONE RIDIN l'MB 157 

30 29 CASCADA EVERYTIME WE TOUCH 156 
31 27 LOSTPROPHETS A TOWN CALLED HYPOCRISY v,S![iJ 'm 154 
32 64 OK GO HERE IT GOES AGAIN 150 
33 „ MATT WILLIS HEY KID 145 
34 35 THF MOVES IN HER OWN WAY ™IN 144 
35 i 30 flpnrin iwnNKFYS 1FAVE BEFORE THE LIGHTS COME ON MM» 138 
36 1 23 KATIEMELUA IT'S ONLY PAIN T'™ 133 
37 70 LILY ALLEN LDN   132 
37 24 KEANE CRYSTAL BAL L - ^ 132 
39 3, JEALOUSY LUCY  ™cir 131 
40 PAOLO NUTINIJENNY DONT BE HASTY   128 
■ h* slC lOCUnbw S 

Justin Timberlake and Sexyback 
top TV, with The Ail American 
Rejects close behind and 
Supafly Inc coming in fast. 

liilti'fiiiil'hiri 

LOSTPROPHETS A TOWN CALLED HYPOCRISY 

[jjijggjjgljgB 

GHOSTFACE KILLAH/NE-YO/KANYE WEST BACK UKL. Dfi 

09.09.00 MUSICWEEK15 



Scissor Sisters remain the airplay favourites, 
as Robbie Williams leaps straight in at 18 
with Rudebox and Keisha White is the 
highestclimberatH 

M 101 SCISSOR SISTERS I DONT FEEL UKE OANCIN'poiykii! 10 26 1978? n 1 j DAVID GUETTA VS THE EGO LOVE DONT LET ME GO. cusio 26 3 | 8 1 NELLY FURTADO FEAT. nMBAlAND PROMISCUOUS GEFFÎN 24 4 13 ARCTIC MONKEYS liAVE BEFORE THE UGHTS COME ON DOMIWJ 23 4 j 4 BEYONCE DEJAVUawvsiK 23 61101 THE FRATEUIS CHELSEA DAGGERISUW 21 6118 j MUSE STARLIGHT RMHïTOBOiBîOS 21 6 | 8 ( CHRISTINAAGUILERA AINT NO OTHER MAN RCA 21 9 2 | THE FEEUNG NEVER BE LONELY isuuœ 20 9 6 JUSTIN TIMBERLAKE SEXYBACKZOUBA 20 91151 BASEMENT JAXX HUSH BOY XL 20 12 151 THE KILLERS WHENVOUWERE YOUNGVERTICO 19 12 27 JAMEUA SOMETHING ABOUT YOU pssiomM 19 12 10 j PINK U + UR HAND iafacî 19 15 7 CHAMILUONAIRE FEAT. KRAYZIE BONE RIDIN' ISLAHO 18 16 141KEUS BOSSYmm 17 16 21 { LEMAR ITS NOT THAT EASY rca 17 18 © ROBBIEWILUAMS RUDEBOXchrïSAUS 16 19 4 SNOW PATROL CHASlNGCARSfimos 15 19 2 KASABIAN EMPIRE camiBiA 15 21 21 UlY ALLEN LDN WKLOFHONE 14 22 27 LOSTPROPHETS A TOWNCALLEDHYPOCRISY visible MUSE 11 22 15 KEANE CRYSTAL BALL isum U 22 O UL CHRIS CHECK1NGIT OUT rca 11 25 Ol CHRIS LAKE CHANGES islavo 10 25 Oj RA20RUCHT AMERICA verugo 10 25126 JEALOUSY LUCYpimEcnv u 10 8145 25 © THE AUTOMATIC RECOVERmwkwpoiyiios 8 10 6516 29 ©j FERG1E LONDON BRIDGE polydor 29 ©1 SUPAFLY INC MOVING T00 FAST data S 9 7370 29 © ARMAND VAN HELDEN MYMYMY somES» FRIED 9 29) 211 CASSIE ME & U BAfl BU7 9 ■ © PHARREU. FEAT. KANYE WEST NUMBERONEvircin 9 

10 i SNOW PATROL 
131 THE FEEUNG HEVER BE LONEIY m 

| JAMES M0BR1S0N YOJ G1VE ME SQMETH1NG POO 
| THEKOOKS SHE MOVES IN HER OWN WAY vison AINTNQOTHERMANKA 

6 | RIHANNA UNFAITHFUL DEf 
9 | SHAKIRA FEAT. WYCLEF JEAN 8 j THEZUTONS VALERIE deltasc AR ITS NOT THAT EASY RCA FIU. MY UmE WORLD isu 
281 KEANE CRYSTALBALLlsu | DAVID GUEnA VS THE EGO LOVE DONT LET ME GO, GUS 

jSAHOITHOHWHAT IF FM RIGHT sca 25 j RONAN KEATING IRISpocTO! 14 \ ORSOH HARRlNESSMPmm 201 NEUY FURTADO MAHEATERcff I| JAMEUA SOMETHINGABOUTVOUMfi 171 PA01QNUT1N1 USTREQUETatuh 
HE 1S1T ANY V/ONDER? ISIA'.D ORSON NOTOORROWutKum 271 SAHOITHOM 1VUSH1WAS A PUIIK ROCKER (WITH aOWERSJ BC* NEUY FURTADO FIAT. TMBAIAND PROMISCUOUScifm >»r,(»riOOOOmSuo 17 Avilit 

Tlie UK Radio Aii 

A / /// / / / / //é 
1 
2 

SCISSOR SIStCRS 1 1 

THE FEELING NEVER BE LONELV 1398 
24 

57.43 
-4 

3 5 41 LEMAR IT'S NOT THAT EASY 1311 18 51.49 18 
4 u . 13 JAMES MORRISON YOU GIVE ME SOMETHING ™™o« 2160 4121 -2 
5 7 28 KEANE CRYSTAL BALL 1029 35 40,82 -E 
6 8 1 JUSTIN TIMBERLAKE SEXYBACK 1034 24 39.25 2 
7 12 16 CHRISTINA AGU1LERA AIN'T NO OTHER MAN 1S95 8 39.03 -6 
8 e 8 8 DAVID GUETTA VS THE EGG LOVE DONT LET ME GO... 1014 10 37.84 "4 
9 
10 

13 4 38 MUSE STARLIGHT heuuhwtawuros 658 24 35.68 20 
15 10 2 SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE «0 1320 • -2 34,78 19 

11 7 10 7 SNOW PATROL CHASING CARS ™ 1579 12 32.93 -20 
L? 14 3 BEYONCE FEAT. JAZ-Z DEJA VU 909 38 32.14 
13 18 15 NELLY FURTADO FEAT. TIMBALAND PROMISCUOUS ca*. 692 17 31.71 17 
14 10 36 PINKWHO KNEW ^ 1780 ■2 30.30 ■14 
15 a 0 JAMEUA SOMETHING ABOUT YOU 724 36 29.94 23 
16 16 26 THE KOOKS SHE MOVES IN HER OWN WAY «u 1734 ■2 29.75 5 

m r U PINK U&UR HAND lame 1011 35 27,96 1 
30 ROBBIE WILLIAMS RUDEBOX 592 29 27.69 170 

19 r 0 KEISHA WHITE ICHOOSE LIFE ™ova 126 75 26.71 ni 
20 12 a ULY ALLEN SMILE 1492 -18 2637 -14 

121 25 0 THE KILLERS WHEN YOU WERE YOUNG M,go 558 23 26.05 20 
j 22 32 5 THE FRATELLIS CHELSEA DAGGER M 346 36 24.55 31 
123 36 14 ARCTIC MONKEYS LEAVE BEFORE THE UGHTS COME ON»™» 308 0 2421 43 

24 11 34 RONAN KEATING IRIS m™ 831 19 23.98 ■34 
25 24 a BASEMENT JAXX HUSH BOY xl 431 13 23.35 3 

CD MASTERING DVD AND ECD AUTHORING VINYL MASTERING 

SECURE DIGITAL Dl:l 1VERY {WAMÎNEÎ & FTP) AUD 
VIDEO CONVERSIONS (ALL FORMATS) ON/OFFLINE AVI1 

AUDIO CONVERSIONS VIDEO DUPLICATIQN 

upped support 
plays, altliough downloads oniV beginnlng 

SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE 
5 ho NELLY FURTADO FEAT. TIMBAUNDPROMISCUOUS 6 3 PINKWHO KNEW ~ 



K Nielsen Music Control 

irplay Chart 

/j/If 
26 28 4 CHAMILLIONAIRE FEAT. KRAYZIE BONE RIDIN' bum 485 5 2037 m 
27 0 RICHARD HAWLEY HOTEL ROOM «OIE 51 16 19.89 n 
28 31 0 JEALOUSY LUCY iwucnv 284 50 1980 5 
29 29 3 22 SANDI THONl WHAT IF l'M R1GHT 892 14 19.5 -5 
30 22 H 18 RIHANNA UNFAITHFUL deejam 1334 -22 18.91 -25 
31 

i 32 

i 33 
30 19 43 THE FEELINC FILL MY UTILE WORLD .sl«. 1212 -8 18.71 ■6 
79 1 0 RAZORLIGHT AMERICA VERTICO 403 103 18.64 127 
50 2 0 LILY ALLEN LDN p«E 419 86 18.44 45 

34 26 15 45 THE ZUTONS VALERIE 1383 •5 1836 •19 
1 35 40 3 64 KELISBOSSY «ROI» 177 17 17.92 19 

36 
38 

23 6 0 THE ROLLING STONES BIGGEST MISTAKE 90 -8 17.77 •31 
m 1 0 THE ZUTONS OH STACEY (LOOK WHAT YOU'VE DONE!) oaïAsomc 300 61 17.69 .198 
35 11 17 ROGUE TRADERS VOODOO CHILD 681 5 17.17 •3 

39 33 9 CASSIE ME & U ^.DBOÏ 421 2 16.87 
12 | 40 22 57 ARMAND VAN HELDEN MYMYMY «™ED 393 m 16.80 

:i 
.29 1 0 LIONEL RICHIEICALLIT LOVE 195 65 16.78 245 

2 0 ELTON JOHN THE BRIDGE 70 79 16.69 90 
43 r 6 63 ORSON HAPPINESS ™ 868 -15 16.39 -31 
44 20 6 19 KASABIAN EMPIRE »™6.a 422 5 14.84 -65, 
45 42 22 0 WILLYOUNGWHO AMI 662 -a 14.27 0 

46 19 6 52 MARIA LAWSON SLEEPWALKING 393 ■25 13.96 -94 
i 47 55 , 0 CHRIS LAKE CHANGES ^ 172 -5 13,9 17 
i 48 

49 
50 

47 u 0 NELLY FURTADO MANEATER cf™ 771 1 13.26 2 

m ! „ LOSTPROPHETS A TOWN CALLED HYPOCRISY VBIMHOBE 188 29 113.13 32 
| u 1^, PHARRELL FEAT. KANYE WEST NUMBER ONE «ROT 359 3 j 13.11 6 

iSiB-E 

nirplay chart 

i!l40 4 É ma 

09.09.06 MUS1CWEEK17 



Steppin' Ont - The Very Best Of (UMTV/A&M 9842273) Wilhan identica) title (apart from Steppin' replacing Stepping) to a 1990 number seven album, this long overdue update of Joe Jaclîsons extensive and eclectic recording career bas more tracks (19 against 15) and a better sleeve than its predecessor. Amazingly, Jackson only ever had three Top 40 hits - Steppin' Out, Is She Really Goin' Out With Him and It's Différent For Girls - but although these are tire first three tracks on the album, it's a tribute to his talent that the quality does not dip thereafter. The assertive Tm The Man, the touchlng Breaking Us In T\vo and quirky Sunday Papers were ail deserving of success, and Jackson's take ou Tuxecio Junction and Nocturne are both excellent examples ofhow he evolved from a prickly niche 
rounded and mature talent. 

9 - Convicted - i murderer i Huddie ; Ledbetter - : aka Leadbelly ■ . -spentmany of his formative years in jail 
recording until he was well over 40 years old, but his catalogue of folk and blues (some of it inspired adaptations of existing material, the rest his own work) has eamed him a deserved réputation as one of the leading musicians of his time. Possessed of a clear and forceful vocal style, Leadbelly accompanied himself on 12-string guitar and was also able to play many other 
compilation packs 28 ofhis recordings onto a single CD and includes dassic tracks such as Pick A Baie Of Cotton, TB Blues and the définitive version of Goodnight Ircne - some boast when you consider the song lias becn recordcd by some of the all-time giants, including Frank Sinatra, Bryan Ferry, JohnnyCash, Pete Seeger and Nat King Cole. 

Albums 
FRONTLINE RELEASES CLASSICAL IDSATIE. ERIK MUSIQUE DE LA ROSE AND CROIX LTMICD LTMCD 2469) 
DANCE □ BOIASHAPES1996-2006; . □CASTRO tOPttlAURA MU 

□ SOULTOEORYNCmlKC SIAYSTHE SAME Grot Alt □ STÏAKCE EROIT PROJECT HEAUNG ftp ICO OH 220! □ SUN 0K PAP1 KO ORCHESTRE PHÎLHARMOOK Sonq I 

JAZZ 

■frost,liamshowmehov □ JIM BOB BEST Of Ctoiy m ICO CDMRED 312) ■ KEUS KEUS WAS HERE V«5in (CD CDV 3020) 

□ HAYMAN. DARREN TABLE I OR ONE Irak S fcM ICO HEAI38C0) □HEAVENS FATENIPENOINGEpil# ICO 58282! D H0LY TERR0R EL BEVENOO BlKtorl (CD BLACK I04C0) □ HOWUNG HEX MGHTCLUB VERSION OF THE ETERNAL Diag Dly (CD OC 320C0) Q HURT VOL 1 Cipiltl (CD 3699502) □ JAPANESE TORTURE C0M VOLTAGE MONSIER Retipsc (CD 0110800C0) □ LET0M BR0KEN CoM Mal Induslry ICO CM1159) □L0ST PROPRETS A10WN CAlifD KYP0CRISY toble Nnse (CD IDRMENT 86C0) □ LOVE ENDS SUICIDEA IN THE D1SASIER MeUbUf (CD 39S1M57) □ LOVEJOY ENGLAND MADE ME Matra» (CD MATINEE 0621 □ UIV MACHINE TURKS YOU ON Rise Abmc (CD RARCO 00!) □ MATADORS THE MUSC Of SENOS RAY Dwl DodlCOOOR 31) □ MATCHtSIM 11 4' l • ni ! t U □ MCEV0Y, E1EAN0R OUT TRERE Moîtodist IDN M0SACD3030) □MEDOSA'S SPEU MERCUR1AL BEHAVIOUR CoH Mal Industiy (CD CMI155) QM74I2 INFERNAL AFFAIRS Cold Mal IndustiY ICD CMI 161) □NEGATIVE REACTION UNDER THE AKC1ENIPENALIY TDR (CD TDR 025-21 □ NICE BOYS N (CE BOYS BiiOman (CD BMR 09U □ NO MEANS HO AIL ROAOS1EA0 TO AUSFAHRI Wrong (CD VVRONG 33CDE) □NOURAIIAN, SAUM BEAU 1IFUI NOISE Tapele (CD INDIGO 65842) □ O'NEIU TARA JANE IN CISCLES Qoartcnltt (CD OS 096CD) □ ON THE LAST DAY MEAHING IN THE STATIC VictOfy (CD VR 316) □ PANIC CHANNEUTHE ONE CapM (CD CAP 353182) 
□RADIO B1RDMAN 2EN0 BEACH Pyrai Sun (CD CSR 002) S) □ RAISON D'ETRE MEFAMORPHYSES CoM Meat Intetry (CD CMI 158) SI □ RED SPARROWES EVERY RED HEART SHINES TOWAROS THE RED SUN NeufM (CD NR 045) St □ROME BERUNMd Meat IndustrylCO CMI 156) S) OSANCIDRUM THE HEAVENS SHAli BURN Risrai (CD RIS1NGCD 008) SI □ SAY ANYTHING IS A REAL BOY ReJ Ink (CD 88697002522) P □ SEAÎSNIFTERS,TltE REISSUEDSSopic ReudeavttJS (CD SRV 0351 S) □SIGNAL HOME FRAGILE CONSTIIUTIONAL CaHm Copy Media (CD CCM 003) V/ □SPY51PLAYF0BY0URUFE Copceate Rtsk(C0C0RP082) SI 
QTAILGATORSIAILGATORS Uieny Red (CD COMPSYCHO 51) P □TALISMAN TRUIH AND (JVE AT SVVEDEH ROCK Da/s 01 Glory (CD RICO 0091 P □TO-MERA TRANSCENOEHTAL CandfeSghi (CD CANDIE14300) Pt Q TOMASSI, ROLO ROLD TAMASSI Holy Roar (CD HRR 003CD) S) □ UZEDA STEliA Tach & Go (CD TG 298) V □ VARIOUS TERMINAL SALES VOL 2 Sut) Ptp (CD SPCO 722) SI □ VARIOUS DANCEMUSICISDEA0EYe(CD50569E) P □ VARIOUS ENEMY THAT UVES WTTHIN RADIO Gott (CD GOITCD 048) P 
□ WAKING EYES.THE VIDEO SOUND Coallm (CD 261732) 

ROOTS □LAS MATAS AMISTADES JARDIN INTERIOR Htœt Joli (CD HJRCO 261 □ LUSH, CONNIE LIVE AT THE CAVERN CLUB Bfues Slwuter KD SS 040859) □ MASTER MUSICIANS OF JOUJOUKA BOUJELOUD Sub Posa (CD SR 243) □ RHYTHM FOUNDATION EVERCHAKGING DUB TopDllblCD TBXCD141 □TURBULENCE & R1CH1E SPICE THE PERFECT BALANCE Weeded (CD TSCO1001) □ VARIOUS BLUES lEGENDS Galaxy (CD HZTV 015) 

'im^e ^VARIOUS THE MUPPET CHRISTMAS CAROl EM1 GoH (CD 37U852I URBAN □ BEEDA WEEDA TURFOIOGY101 Real rm (CD a 1008) □ BLADE ST0RMSAREBREWING69I ln(tiienlial (CD 6911NR 02C0) Rock/Pop □COU)CRUSHBROTHERSTROOPERSBBOY(COTEG76516CO) □ MASTA KOIA MADE IN BROOKLYN Natu.» Sounds (LP NSD126LP) □ MOSES,EDWIN AFRICAN GOSPEL YEARS OF JAMAL NAFSUM Steta (CD SIESTA 218CO) □ NATURAL BLACK FAR FROM REAUÎY GieeiUeciYa (CD GRELCD 293) RraWPop □ PRINCE PO FRETTYBLACK Nasty Habits (CD TEC 2429) DSCIENZ OF LIFE BLAXPL0ITAT10H SESSIONS Cm/e Atlad (CD SWRCD 20) □ STEPHENS, TANYA RE6ELUT10N VP (CD VPCO1791) 
CATALOGUE & REISSUES 
1 JAKHSIKONG, LOUIS UUUIS AHMSIBONG Fl») 2000 (CD 302061 □ BEATLES, THE INI) MAIE SCRAPBOOK Pd™itk (CD 7517691 □ BECHEI, SIDNEYIHE D1SC0VERY OF JAZZ VOL 2 Ceelmon (CD 1EJG 2050) □ BRAND NEW HEAVIES BRAND NEW HEAVIES Apate (GO MCUTACD14) □ BORREU, ROLAND REGGAE CHRONIMS Pitkwid (CD 706212) □ BYRILDONAIDOFFTO THE RACES Blu; " '     

□ CEIEBRITY PILOTS,THE BENEATH THE WvatENI, A BEACH! Suim Iras te (CD SIR 0011 S) □ CHANNELS WAITING FOR IHE HEXT ENO Of THE WORLD D,sclwd (CO OIS 151C0) □CONTRAST,THEFORG£TTOTEIL THE TIME Raie "   I COLLECTABLf KING CR1MS0N VOL 1 Oetlan Colçan (0) OGM 50011 lEPITAPHOedati Colgan (CD DGM 5002) KHIFE, THE OEEP CUIS B* (U> BRILIP1051 
IDHOON FESTIVAL P1AÏERS JAZZ AND ALL THAT Huréon (CO HZIV 0121 MAVAU, JOHN BARE WIRES Uamisal (CD USP 5201   -TE DEMONS DANCE Blue Noie (CD 3626702) I THE DISCOVERY Of JAZZ VOL 2 Coilurion (CO IEX 20481 



Albums listed thisweek: 232 Yearto date: 8,334 
Singles listed thisweek: 143 
Yearto date: 5,395 New relrases informalion con be faxed to Owen Lawrence on (020) 79218327 or c-malled to owen@musicwcck.com RBCOrdS TeleaSed 11,09.06 

npiNKNEY, OWICHT RFGGAt CHROTilCL nPïlbN THE STANDARD FIGHT Holy Roar. nilEM 1HE BESTOFlliE IRS YEMSCMI Calak^» (CD 3W □Rocas. KENNV FOR THE COOO TIMES Galaiy ICO 139719 nBOCERS. KENNY GOLDEN HITS Gaux, (CD 2701M2) nSHVER. HORACE DOIN THE IHING Bîue Noie (CD 3626822 □ SINSTRA, FRAHK THE SINATRA SHOW Pkiovitk (CD 7T03 
3VARI0US DRIVINO SONGS EM1 TV(CO (TTOCO 7851 

DUS CHRISTMAS SONGS FROU100 ACRE VJOODENH Gold (CO 3711121 

□VARI0USC0MEDVCLASS1CSI 
□VSRIOUSTHE(55 Q VAR10US ANNIE OAS □ VAR10US ACID JAZZ Apace {CD MCUTCD18) QVARIOUS THEY MIGHT BE GIANTS EMI Gdd (CO □VARIOUS THE NIGHTMARE BEFORE CHRISTMAS □ VARIOUS ARABIA BLUES EMI Catalogue (CO 3751 □VARIOUS CAPITAL GOLD SOS L£GEimc ""in' ' □VARIOUS HAUOWEEN SONGS ANC □VARIOUS HEULO CKILDREN EVERY) □VARIOUS I LOVE DISCO EMI TV (CD VTDL10) 

□WAL1£R. FATS THE D1SC0VERY Of JAZZ VOL 2 Cent □ WILSON, DELROY REGGAE CHRONICLES Pickwick (CD ,vouc, □ ZAN CLAN WHO THE FUCK ARE YOU Days Of GSocy (CO BECO 003) 
MUSIC DVD POP/ROCK □ SPR1HGSTEEN, BRUCE MUSIC IN REV 

Singles 
DANCE □ACEKT AIUIN CIRCUIT BREAKER M Citle (Tî" TW 09U □AMS S EHET" ™ 

□BELTRAM, JOEY CODE 6 Très» OT TRESOR 226) 
□ BLACK VUVn 1SIT ME VDU REALLY LOVE Tnil 
□ BORHTRICKYtEl MEOUTSpinOuKlT'lRECOll) □BUTTRICH. MARTIN FUQ, CLIP PianelEdZ'PE 65287) □ CAZWEU. AU. OVER YOUR FACE Wesl End (12" WES10451) □CERBEUO, HERNAN PIANO CHOICE Vapounse (12" VS 012) □ ClATTEREOX CO'TTROL FREAK EP Touchin Bass [12' TB 023) 
□ CUE KIDSJHE CRYSIAL GLASS Vta Habil (U" WXH1606) □ DARONDO LEGS EP Lu* H Haighl 02' EH 0051) □ DELAHft AIE» INTELUGEHCE REFRAMED EP Rus 8 (IT PUIS 80921 □ DEFiALAS, CHRISTIN ALBUM SAMPLER EeualoràinZ- ER009) □ DESMET, OLIVEH SFEW Mym (12' MYNA 029) □DU SPICE STEEL BROIHaBadZB, □DOPE, KENNY THEY CANT STOP IT Dopwrax (12-Cm 066) □ DRONEiTHE CALL ME Subdniul 02- SSA12) □ DT8 PROJECT HATRAMA Mcnk) (12' MND 0351 □ECLAT REVOLUTION Hotré Audio (12- MORRIS 0511 □ EUERYTHING. DONALD STOPANDUStEN Tretrange 02" a 077) □ EYES OF IDVE MY U3VEIS YOU Bon Tu Dante (12'B20 0017T) □ FACTOR 60 FACIDR SESENTA Feelin Mnsk 02- FM 001) 

□ HARDFlDORIDGCERHaiUlloor(12-HF008) □ IAM BANDIT G1UME SPECIAL THRIUS White 02" IAM OOU □ IMPACT AU 1NEED Bbtent Beats (IT 68 06U □ JAMES, SAMANTHA BISE On (12' OU 211SV) □ JASON HATES JAZZ PRAY FOR 10VE Oefeled ICO DFTD141C0X) □ JB PROJECT DONKEY PUNCH RHenllBS Virr/I OZ RLNT 025) □ JIMPSIIR SQUARE UP Burzlo Fly (12-020 BU22) □ J1NX IN DUBSKAWARS Rcsio 02" RSI014) □ JOHNSON, MATHEW AUTOMATIC Wagon Repair (ir WAG 0161 □ JONA1IZ1A EPCel Phvsical (12-GPMOSS) □ KAOS CEREBRAL TREMELO KHsunelU- KITSUl Q KASKADE BESnUUIUa(12*UL 14366) O KISH MAUVE MODERN LOVE Sunday Bîsl (ON SBEST 380 □KLONE BLÛOOSHOT Widstyle (IT WHD 0101 □ KOGUN&PLEDGERIITFÛ'Il t('Tr, '!■ 1 H 4''J F' □ KRAAK » SMAAK KEEP ME HOME Jalcpcnn «2' JAL 042) □ LAHD SHARK SHAKE ME Real Tint OZ CCM 027SV) OLAY0& BUSHWACKA L1FE2LIVE Ointto (IT OiW 009) □UL LOUIS BLACKOUI Malltmato OZ MATH OUI □ LIE SCI HIT ME OU Real Time (UT TR 396020) □ LOSISTICS BEATBOX MASTER Hpspita! (12- NHS1111 □ 1050UIWHAT RA010 Ptajliûuse (12' PLAY 126) □LOUDERBACH EHEMY LOVE REMIX EP 1 Undertne 02" UNO 0091 □ MASHTROHIC B10N1C FUNK Bedmct «2' BEO 67) □ MA1DS, EDDIE GIMME AU. THAT JAZZ Baigrooits (12'BARSIN 003} 
uj miun, imuDEL FIAVOR SAVOR EP Om (12" SLT 008, □MODELTHE ANCEIS UNKNOWN FEARS Inlematexial DJ Gigolo (12 GIG010174) □ HY MY SWISS ON RYE PUïtMSC (IT PLAY 122) O NARC0T1C THRUST WAIT1NG FOR YOU Free2ai ION F2A12010) □OFFTCIALS,THE HAKE1T BFTFER Soondste nr UKE 003) PtANET JAZZ MONSTER Ema Audo 02- EXACTA («91 

RECLOOSEIAKDED Musc Fw Eraks (ff MFF12047) RIPPED 2 FCUK C4RIT BLANCHE Rip(td 2 Foii (12' R2E 006) 1, SAMUa L EASY WALKER ftip Map (12' MAP 001) 

□TRIBU, DWIOHT ACKNOWIEDGEMENT FOR X Kindred OZ KSES 2101 □ V-SAG1HE OTRIOI Ballon 112" BABLTD 0121 □VARIOUS B1NG0 ALLSIARS VI Bingo Beats 02' BINCO 051) 
lus THIS1SISSSI SAMPLER Klckin (12- KICK 1501 

XES VOL 1 Lnsl Hy Oog (12" LMD 010) 

1ER. IA1N WHENII KICKS IN We Luit Von ION AMOUR 25E CO AMOUR 250) 

^ ■ OH CAPE WEAR CAPE ElY THE CHRONICLES OF A BOHEHIANIÏEHAGER ABantlc 
NS10 BRAZIL Pnlyder (00 FPS 055)   )NA WE RE FROM BARCELONA Mute (CD COIFOP 3) O JAMEUA SOMETHING ABOUT YOU Parloplnt (CD COR 6713) □ KITTY DAISY & LEWIS MEAN SUN OF A CUN Stnday Best (CO SBESIC 361 ■ KLAXONS ATLANTIS TO INTERZONE MISI-- 

□ T0UR1SIIBATTLE ON Faith i. Hope (7-FH 0647) □VE11S,THEADVICEF0RY0UNG LOVERS10 BE Rtugb Trade (T RTRADS 367) 

BB|..--ORS FOR LEFTY MAMA WURBWSWIU HND A HOME Rttgh Irade (T RTRADS 360) P □ STARSOf AÏIATlONMARIEEn ' IDSlNTERNAUZESubPnpfrSPTZS) 

URBAN □ AK1RA THE DON OH! WHAIA GUIRIOUS THING ScmeUing In Cttslncllon (T SlOfOTE 03 □ CUPSE WE GOT THE REMIX EvD Empne 112' EE 002) □ DJ KHALED BORN AND RAISEO Tralli: OT KOC124U7) □ J SANDS PLACE 10 BE Gtom Atlack 112' BUK141 □JONES. HASIR UVING LEGENOS Mn Fer Minule (12' MPM 0510) 

Greatest Hits (Columbia/Legacy 82876858892) ■ Rjght up there withToto, Boston and REO Specd wagon, Jouraeywerc oneofthebest AOR/Arena Rock bands and their stock in trade was tight, mélodie tunes sung by Steve Peny. New éditions of their best studio albums - Infinity, Evolution, Escape and Departure - are attractively marketed in gatefold digipaeks with 16-page booklets and bonus tracks. The essence of their success is more headily and handily distilled on Greatest Hits, which has had a similar overhaul, and accommodâtes ail their biggest hits, including Who s Ctying Now, power bailad Open Amis and Dont Stop Believin', on which Perry's sweet vocals are enhanced by some blistering guitar riffs from Neal Schon. 
Ont Of Sight: More Sounds From The In Crowd (Universal 5844712) l(»B(HIIIIBHfïïïïl Amoremodest SA&A0 successorto [ 200rs 100-song ^ "Offî"- I four dise set The 'i j ht Crowd: The Ultimatc Mod Collection, Ont Of Sight evokes the santé atmosphère, as originally experienced in clubs such as The Flamingo and The 100 Club. The 50 songs spread across two dises are well up to standard, with classic American fare such as Bobby Hebb's Sunny and Billy Stewart's araazing soulful version of Summertime alongside homegrown gems such as The Small Faces' mod classic Hcy Girl and Tiraebox's excellent blue-eyed soul nugget Beggiri. The package also includes a lavishiy illustrated and informative 48 page booklet. 
Aretha Franklin Live AtFillmoreWest (Atlantic/Rhino 8122776292) Queen of soul Aretha Franklin 

 expanded and —.jastered 1971 recording from Bill Graham's famous venue Franklin spent four nights at Fillmore West and the original 2LP set documenting the best performances make up the first CD of this two dise set, while the second is made up of alternale versions and songs not originally featured on the album. Franklin enthrais the audience with a raucous Respect, whips them into a frenzy with an impassioned Bridge Over Houbled Water and leaves them limp with a powerful Dont PlayThat Song, ably supported by King Curtis, whose own Live At Fillmore West set (8122776322) is released simultaneously and is a similarly superb célébration of the soulful saxophonist. 



Singles 

Justin Timberlake jumps from thirteen into 
the top spot, as Scissor Sisters return with a 
digital-only top five entry, overall a number 
one on downloads only. 
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JUSÎWn^ERlAI^ ■HÉ 
2 ! : 13ISHAKIRA FEAIWYCLEF JEAN HIPS DONT Lit Epi: 82876842702 (ARV) 
3 ' BEYONÇE C. te82®8S4352iASv) 

SCISSOR SISTERS I DONT FEEL LIKE OANCIN' o ^ ^ 
5 THE FRATELLIS CHELSEA DAGGER 
6 3 CHAiyiILLIONAIRE FEAT BONE RIDIN' 
7 7 SNOW PATROL CHAS1NG CARS fiction 1701397 (61 
8 3 DAVID GUETTA VS THE EGC 1 [ i1 'M Lh 1 f.lt " ■ m Mo COCOS» (PI 
9 » CASSIE ML H Bid8wflI0251CD(IEai 
10 6 f, SCADA 1 l   
11 23 2 PI NI 1 ^ ^8,876860302,™ 
12 24 2 THEFEEUNG NEVER BELONELY (The Fceling/Creen) EMI (The FeeSng) IslandAJra-lshnd 1/05007 (U) 13 io- 8 JAMES MORRISON YOU GIVE ME SOMETHING (WMc) Unhmsal/Sony ATV (V/hileAfomion) Wydcr 9858670 (U) 14 8 8 ARCTIC MONKEYS LEAVE BEFORE THE LIGHTS COME ON (AbbiolEMllAidicMontay!) O3iimRIK236COWTH0 15 É / NELLY FURTADO FEAT. TIMBALAND PROMISCUOUS o 
16 CHRISTINA AGUILERA AINT NO OTHER MAN 
17 ' ROCUETRADERS . i il- v :M|L[, 
18 14 8 RIHANNA UNFAITHFUL (Sta/Oite) EMI/Uni\er«VSony ATV (Smith/Hcnrunsen/EnVsen) Oef J-im 1702249 (U) 19 ■= 8 KASABIAN EMPIRE CotataPARAOISESCWM 20 16 MICKY MODELEE V JESSY DANCING IN DARK (Modclle/Everelt) AGM/Bes {Oe Srwl/Pefwlen/Vanteen) AD Around Oie VMCDClOBESIOlflMWI 21 16 10 ULY ALLEN SMILE 

122 2 SANDITHOM WHAT IF FM RIGHT (Miohty VibraUons/ParUwuse) EM1/EM1/P&P (Gilbert/Thom) PCA 82876891352 (A2V1 23 11 3 M ATT WILLIS HEY KID PAeccinv 1705075(0) 24 21 10, PAOLO NUTINILASTREQUEST (Ndson) Wamef-CIuppel! (NuL-ni/Dogied/BcnlxodO AUiitic ATUX034C0 CTEN) 25 19 8 PARIS STARS ARE BLIND TOMosWTalCOlOENl 26 25 11 THE KOOKS SHE MOVES IN HER OWN WAY 
27 j 7 BASEMENT JAXX HUSH BOY XiXiSWlCOWTHO 28 20 3 KEANE CRYSTAL BAIL (Grecn/Keane) BMG (Rjce-OdeysOu^Ji/Huglit-s) IsLsnd/Uni-lstsnd 1704803 (U) 29 4 LITTLE MAN TATE HOUSE PARTY AT BOOTHY'S (Shiiks) CC (Windlê/Mirriotl) V2WR5041733{U) 30 7 ROBBIE WILLIAMS RUDEBOX© 
31 16 SANDI THOM IWISHIWAS A PUNK ROCKER (WITH FLOWERS...) ® (Brcwn/Sfrili) PiP/EMI (GlbeiiyThcm) rca 8287Ô8-1Î422 (ARV) 32 22 2 STACIE ORRICO FM NOT MlSSiNG^YOU 
33 30 2 LAZY-B UNDERWEAR GOESINSIDE THE PANTS (DougLis/Rastd) Lille Devfl/MCS (GiiîkWtlIinlftVRasled) tli' TV 9878961 (1 II 34 26 4 RONAN KEATING IRIS (Rre/rock) EMI (Tjytof) PfrVfcf 1705359IUI 35 32 10 RjAZORLIGHT IN THE MORNING _ / 
3b 43 15 PINK WHO KNEW 
37 36 

F 
SUPbRMOUb 1ELL ME WHY 

38 À MUSESTARLIGHTo •i 
S SSU SSI™61 1—INfflEfUTOEVmuiAUS ' 
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Singles Chart 

GNARLS BARKLEYSMILEY FACES 

THE ZUTONS VALERIE THE KOOKS SHE MOVCS lî HER OvVfJ VVA\ PHARRELL FEAT. KANYE WEST NUMBER ONE 
PUSSYCAT DOLLS FEAT. SNOOP DOGG BUTTONS oversiiadowiiig theirfitît, SNOW PATROL YOU RE ALLI HAVE 
MICHAEL GRAY FEAT. SHELLY POOLE BORDERL1NE 
RAY LAMONTAGNE TROUBLE 
THE KOOKS NAÏVE ® BASEMENT JAXX HU5H BOY MARIA LAWSON SLEEPWALKING 

PARIS STARS ARE BUND 
ARMAND VAN HELDEN FEAT. TARA MYMYMY KEANi ISIl ANV 

BUSTA RHYMESI LOVE MY CHICK 
MISSY ELLIOTT WE RUNTHIS n Ql JUSTIN TIMBERLAKE SEXYBACK 

DAVID GUETTA VS THE EGG LOVE DONT ŒT ME GO (WAIK1NG AWAV) 
MCFLY DONT STOP ME NOW/PLEASE PLEASE 
CHICODISCO ^ .  
KEANEISIT ANY WONDER? ROGUE TRADERS VOODOO CH1LD  LITTLE MAN TAIE HOUSE PARTY AT BOOTHY'S 
joUsitvSmWM^^ DANDY 
SUPAFLYlièWVÎ^^ 

L1LY ALLEN SMll E 

ÉinifomiiTO 
LIAM FROST & SLOWDÔWN FAMILY THE CITY IS AT STANDSTHll 
FRATELLISHENRIETTA 

S) Pbtiaun (600,000) ® S*» EOO, ©GoyWOO.OOO) ©New tr.liy l 

AH the sales and airplay charts published in Music Week are ; available online every Sunday evening at www.musicwcck.co 
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Albums 

Three new entries in the top Five; Kasabian's 
new album Empire enters at one, ahead of 
Bob Dylan (three) and Iran Maiden (four), as 
the albums market lifts 8% week-on-week. 
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# /J 
39 57 l/VOLFMOTHER WUU-MOTHER ® " , ^ Ofmia 4 n il 40 28 Ht MAMAb ANU 1 Ht PAPAS CALIFORNIA DREAMIN' -THE BEST... 
41 à MARIA LAWSON MARIA LAWSON 
42 60 (ASABIAN KASABIAN ® ? imm 43 21 THE YOUNG KNIVES VOICES OF ANIMAIS & MEN 46 44 39 17 RED HOT CHILI PEPPERS STADIUM ARCADIUM 
45 à MOTORHEAD KISS OF DEATH ÎPV Rettfdlncs SPVW/10 (KO) ; 46 67 S GUILLEMOTS THROUGH THE WINDOWPANE py, , 3877824 M 47 37 35 MADONNA CONFESSIONS ON A DANCE FLOOR ® 3 
48 41 " FATBOY SUM WHY TRY HARDER - THE GREATEST HITS ® 
49 50 63 THE BLACK EYED PEAS MONKEY BUSINESS ® 3 ®. 
50 66 THE AUTOMATIC NOT ACCEPTED ANYWHERE ® 
51 45 59 (ELLY CLARKSON BREAKAWAY ® * ® 1 ShjjiiVNlivUn/Golhvaîd/Hodges/MoodyA^ida/Various RCA 828766 30262 (ARV) 52 23 7- SLAYER CHRIST ILLUSION 
53 © | MUSE ABSOLUTION®®. teWWïWtesYKta Tasle Media Ud/Aluntic 5046685S72 000 54 62 99 GREEN DAY AMERICAN IDIOT ® 3 ® 3 Cj.a'WGrwn Dav Rfpnsfi 9362488502 (TEN) 55 32 2 SETH LAKEMAN FREEDOM FIELDS jj.-enun I Screom ISCD007 (PROPJ 
56 54 5 'UPPINISISTERS BETCHA BOTTOM DOLLAR UCJ 9857592(1» 
57 49 27 CORINNE BAILEY RAE CORINNE BAILEY RAE ® 7 ©. tojdGmv«tu 1354117210 
58 60 78 KAISER CHIEFS EMPLOYMENT ® 5 ® 2 
59 42 73 JAMES BLUNT BACK TO BEDLAM ® 9 ®.. 
60 59 63 GORILLAZ DEMON DAYS ® 5 ® 2 r,. 
61 M 61 COLDPLAY X&Y ® 7 © 4 
62 o 96 SCISSOR SISTERS SCISSOR SISTERS ® 7 © 2 96660580» 
63 47 97 CHRISTINA AGUILERA STRIPPED ® 3 © 3 IÎCA74321. 
64 STACIE ORRICO BEAUTIFUL AWAKLNING 
65 61 27 JACK JOHNSON CURIOUS GEORGt (UST) ® 
66 THE SUNSHINE UNDERGROUND RAISt 1 Ht aLARM^ lOCOOTO 
67 63 MADONNA THE IMMACULAI t COLLECTION ® .2 Sire 7599 264402®, 
68 58 1, SHAYNE WARD SHAYNE WARD © J298Û2(ARV) 
69 52 53 RED HOT CHILI PEPPERS GREATEST HITS ® 2 Wa,»6n»9362 485962®) 
70 55 6 PHARRELL WILLIAMS IN MY MIND © 
71 77 KT TUNSTALL EYE TO THE ) LLtSCUPE ® 5 ©. 5CDRa06(D 
72 45 . 8 THOM YORKE THE ERASER xlkbkxkwb 
73 FAITHLESSFOREVERFAI 1 HLtSb- 1 HtbktAILSI HITS®^ 684322 (ARV) 
74 51 34 JOSE GONZALEZ VENEER® )66CD(VTHD 
75 e ► 12 PRIMALSCREAM RIOTCITY BLUtb © ^8284 831652 {ARV3 
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fl1 NINA SIMONE THE VERY BEST OF RCAMM 
21 2 PUPPIN1 SISTERS BETCHA BOTTOM DOLLAR ou M ASTRUD GILBERTO THE VERY BEST OF ® 
5 4 MILES DAVIS THE VERY BEST OF - COOL & COLLECTED C^IARV, 
6 j 6 THE COMMITMENTS THE C0MM1TMENTS (OST) «ca/ihu rj wsw 
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trade show • conférence • festival 
20.-22. September 2006 • Berlin • Germany 
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September 21st 2006 Live Perspective Buying Tickets - Selling Tickets! In the old days black marketers bung around the vicinity of ticket booths and hawked leftover tickets. Then eBay & Co came along. This is obviously not good for the concert branch, as the resulting increase in takings does not go to the performing artist or the concert promoter. Is there any solution? The Tourism Factor for Festivals The components are obvious: cheap flights and the desire for extraordinary festivals are increasingly attracting an international audience. Within the last 10 years, many new events across Europe have profited from increased festival tourism. But the Europisation of the event audience requires spécial m 
Live Perspective is a focus day on the live entertainment market on September 21st, for more information please check wwvv.popkomm.com 
September 22nd 2006 Artist Angle Artists/ Careers and Business In the music business, artists are the most décisive économie raw material. Everybody knows about the legend of artists who rate their creative output more highly than monetary gain. But where are the différences in career planning between fresh talents and vétéran pop stars? What criteria are crucial for artists to reach the top of the value chain? 

Partner Country Brazil: 
fi. ^ 

mûslcadobraal 

For the whole conférence programme please check www.popkomm.com 
Meet our Partners: 
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