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Hatsofftonew 
TimbeHalce album 
Justin Timberiake's London club show sold out in four minutes on Friday, with ail 2,100 tickets disappearing at a rate of nine per second. The July Bd.  

many of the songs from the singer's anticipated second album, FutureSex/LoveSounds, the follow up to his 1.8m-selling 2002 début, which is released through RCA on September U. The new album sees Tîmberlake teaming up with a production hne-up including Rick Rubin, Timberland and will.i.am. RCA kicked off the Ul< campaign for his lead single. 

SexyBack, last Friday with an exclusive ringtone offer, making the track available here ahead of any other market Worldwide and preceding the July 10 radio date. "It was a way to generate some excitement and create a truly Worldwide exclusive," says product manager Julie Gray. "He's a massive priority for the company and this is was a way to 

kick things off in a big way and provide a nice lead into the gig." The singer lias teamed up with photographer Terry Richardson for a sériés of shots (see above) which will slowly unveil more of the singer as the campaign progresses. "The idea is to unveil more about the album and his look as we get doser to the album. It's about building it step by step." 

grand link-ups 
point way ahead 
Ahead of this month's Music 
& Brands event, MW 
examines how several 
brand partnerships 
have succeededplO 
Secrets ont for 
Private opération 
Lessthanayearafter its 
launch, news is spreading 
about multi-talented 
outfit Private And 
Confidential pl3 
Reggae set for 
summersizzla 
As the lead-up to this year's 
Carnival season begins, MW highlights the key reggae 
tracksthataresetto 
cross over pl9 
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as it happens, Icg on to 
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Colleagues and artists welcome appointment of "music man" Doherty to lead UK and Ireland 

Sony BMG crowns UK chief 

by Martin Talbot Ged Doherty has been crowned the new chairman and CEO of Sony BMG Music Entertainment in the UK. Doherty's appointment was confirmed to stafi'at die corapany's Bedford House HQ, on Friday lunchtime, precisely four weeks aller his predecessor Rob Stringer was installed as président of Sony labels in New York. Doherty will report directly to 

chief operating officcr Tim Bowen, taking on responsibility for the company's entire UK and Ireland 
Although Stringer does not take over his new US rôle until September, it is understood that Doherty will assume overall 

and managers alike. "X have received calls from quite a few managers, saying, 'You have to promote Ged - he should get the job," n the rc ifol- Doherty takes lowing a 14-year spell which seen him head Sony's internation- al marketing in New York, run Columhia UK as managing direc-   «ging 

it means diat I understand artists, managers, lawyers, promoters and 
process better than most. "I feel very proud in taking on this job. While there is a huge responsibility at ail times to treas- ure the catalogue, our future lies in our ability to develop as a fully ' : company vvorking 

He's been there for me from the beginning in the UK and has 
what takes f< 

c man," he director, and ac 
superfluous." Bowen is confident the sélection will he embraced by staff 

BMG and, most recend» Sony BMG. Doherty says, "I can't exactly claim diat my hislory is that of a typical label chairman, but I hope 

usic, videos and creatmty to 

to do whatevei have to do and is fearless about facilitating that." Will Young adds, "Simon Fuller, Ged and I have worked tosether for four years now and I relationship a lot. The of Gcds passion for together with his 
rly hours make 

irtin@musicweek.com 
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© "Re-mounting a merger 
would be problematic to say the least - 
Editorial, p22 
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Design consultants 

&'V Fahey (8365/billy) 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

Your guide to the latest news from the music industry 

PRS appoints 
new directors 

ie MCPS-PRS AGMsawfive members appointed to the PRS d last Fridav. Lindsev De Paul won the ballot to fi the available space for a writer director, while Catherine Bell, Andrew Kinq, Andrew Stuart Homall became iher directors. Wanda Goldwag and Estelle Morris were confirmed as external directors. The organisation's Iconic Song Award was presented to Donovan, who performed at the event, which was staged at London's Cadogan Hall. p5. " Warner Music Group lias ramped up its bidding war to acquire EMI. p3 evision production company has announced a number of with Eastem European broadcasters for its music TV shows, including The Album Chart Show. ® The Cribs have signed to Warner Bros outside of the UK. The deal has byTom Whalleyand Rachel Howard at Wamer's LA office and includes an agreement to remain with Wichita Recordings in the UK/Eire and sign direct to Warner Bros for the rest of the world. ® Impala has launched an online pétition to oppose the mooted merger between EMI and Wamer Music Group. The body's chairman Michel lambot says an increase i 

nd Asda at the TUC, the union sa; 

fotirth fiscal quarter as a resuit of lower revenues at its US music opération. The company lost $6.5m (£3.5m) in the quarter to April 29, compared to a net profit of $4.dm (£2.4m) for the same period last yeai Revenue for the fourth quarter was £284.7m (£154m), compared to $273.9ni (£1481® in 2005. @ HMV's new text ordering service will make its first press appearance n support of an ad for Musei 

Manchester and London before finishing up in Birmingham. ® A new independent label has been established by Nation Records in order to release a controversial album by Aki Nawaz, after the company's silent directors Martin Mills and Andrew Heath threatened to resign. The album, Ail Is War (The Benefits Of G-had), makes references to suicide bombers and Osama Bin Laden and had so upset Beggars Group executives Mills and Heath that they threatened to resign if Nation released the record. In response. a new label called Five Uncivilised Tribes has been established that is independent of Mills and Heath. ® Creamfields has been given approval from the authorities to move to a new home in Daresbury, Cheshire, 

become senior vice président He later became co-vice président of EMI's Manhattan label. • Film and télévision producer Jill Sinclair, co-founder of the ZTT record label was admitted to intensive care last week after being accidentally shot in the neck by her 
i the garden of 

UK acts show 
well in US chart 
• New albums from Co Rae and Keane havi US Billboard 200. charge is Keane, who Under The Iron Sea, at number four while Bailey Rae debuted at number 17 with her eponymous début album, achieving first-week sales of more than 40,000. © Invincible Media is to launch a new download chart show on Sky TV. The 30-minute Officiai Download Chart Show will 1 from London's Cargo on July 14 at 8pm. It will be syndicated to 321 TV, radio and satellite TV ® Diesel-U-Music ; finalists for its October awards at don last week. 

ed to hospital in Reading, is married to producer 
ZTT in the 1980s. • Kool And The Gang co-founder Claydes "Charles" Smith has died at the âge of 57 after a prolonged illness. During his 40 years with the band, he helped to Write many of theirbiggest hits, including Célébration and Jungle Boogie. August 26. • The BBC is out of touch with the général public in cancelling Top Of The Pops, according to a new poil produced by HMV.co.uk. Some 71% of management firm and explainmg people asked in a poil last w that TOTP should not have t 

x software application from YourSpins gives users the opportunity to remix li 

the singer, de . sacked his manager. Gut Records head Guy Holmes, who since April has CEO of Jackson's label, Two Seas, will continue to run the label with général manager, Nina Frykberg, but will suspend his temporary rôle as 

© Digital Stores Pitt as head of new business following the online retailer's recent expansion, Pitt has previously worked at NME.com, Peoplesound.com and 

Newfightagaînst 
eBay ticket touts 
• DF Concerts and Ticketmaster have stepped up the fight against touting by cancelling any T In The Park tickets being sold for a profil i 
original purchasers and refunded their paymenL as well as informing eBay that the tickets are no longer valid. Ticketmaster has also asked eBay to either cancel tl or, where tickets h 
• The MCPS-PRS Al looking to "beef up" its research and development to kecp on top of new iicensing opportunities. Speaking at London Calling, MCPS-PRS online director Jet Bell said the collection society is looking at potential licenses for user-generated audio and Visual content on the internet • The GMB Union has called off a 

June 30, after thousands of workers voted to strike in a dispute over pay and bargaining rights. However, following negotiation between GMB 

Top producer 
Arif Mardin dïes 

f Mardin has died at the âge of bllowing a long battle with 
Host Lauren Laverne (pictured with David E Sugar) confirmed the nine acts as Caskade, ILLAMADi, L-Mane, Giikicker, Quad Riot The Very, David E Sugar, Duke Dumontand The English Channel. The finalists will tliis week start a six-date national tour with in Glasgow, Leeds, Nottingham, 

s from the i, Dusty Springfield, The Bee Gees an 1 " ' Jones. Jn his long cai 

EÏÏSHUiy snline poH 

Tliis week we ask; Is Colin Murray the riglit man to fill Radio One's 

The event will ta on July 6 and feature ■ ig Angels by co-wnter Guy Chambers, with Beverley Knight, and members of the Society of Distinguished Songwriters. ® Mark Poston has been appointed to the newly created rôle of director, Angel Music Group. Poston was previously director of global marketing, Capitol Music, at EMI Australia. Former Mercury A&R man Elias Christidis is appointed to the position of A&R director, Innocent, and Elin Falk joins Angel in the newly- created rôle of head of marketing strategy. Falk is currently global communications strategist for Carat International. © Correction: Popworld isa Channel 4 programme, not ITV, as stated last week. 
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THIS YEAR'S TIMELINE May 1EMI offer rejcct lalcsl offer 

News is odfted by Paul Williams 
Merger plans turn hostile, as two chiefs grapple for upper hand to safeguard potential rôle 

EMI and Warner déclaré war 
Nicoli, who fil WMG in 2001, ; prepared to push i tive bids. Wallis, 

: launched a bid for Another analyst adds, "The înture capitaliste in WMG want a exit strategy, but they also want te best possible return. It bas n assumed they would be n 

stresses that Bronfman is under no pressure to sell, claiming he is in a "win/win situation". He adds, "Bronfinan bought for ?2.6bn, he took WMG from $17 and could sell 

ix-year struggle to create the /orld's second largest record endgame is now in sighl. Any designs EMI may have had BMG Music Publishing arc 

■ -   ,-ZJ 5 5 g P . ^ p. , S . . . ' gjtyanaiyst Music Pchainnan and CEO 
tekeeverof be 

of debt far, the pattem has been led by 
r SkSt»^^ 

the cards ïn the 
tries 
aces aces one matter however, insisting that their opponent's latest offers - $31 per share for WMG, made by EMI; 320p per share for EMI, offered by Warner - undervalue their respec- tive groups. One analyst says there is some truth in that because EMI's shares were trading at over 310p last week - the highest for several years - while WMG shares, which were as low as $20 in April and S26 a month ago, surpassed $28. "Normally there is a 15% pre- mium above the share price, which is the bare minimum, so neither side is being particularly génér- ons," says one analyst. "In fact, Warner is being cheeky in terms of price." Both sides seem united in their opinion that a merger can deliver value to shareholders, in addition to stressing that they are happy as standalone unite. One analyst esti- mâtes around $400m of cost sav- ings could be delivered from a merged group. Against this, the big question now is how far 

Bronfman. • Around 70% of the WMG stock is owned by private equity groups, wh( 
accept a quick exit, at the right price. • EMI's fïnancial muscle is nicely toned, with Nicoli recently delivering financial results that outstripped the global market with pre-tax profits up nearly 13%. e EMI is further advanced in its streamlining process which began in autumn 2001; Bronfman only began the process after acquiring WMG at the start of 2004. • EMI's $4.5bn fund-raising strategy does not involve saddling itself with more debt, instead relying on a 

purchased WMG together in 2003, and will be more aware of their attitude to any new bid. • Bronfman has delivered growth to WMG with the group's worth growing from $2.6bn three years ago to more than $4bn today. 

It is accepted that the regula- tors would not allow a combina- tion of EMI Music Publishing and Warner/Chappell. According to WMG, this has already been addressed by EMI in its "pre-con- dition" that the US group should publishing outfit However, it is less clear whether the regulatory authorities would allow EMI to acquire ail or parte of BMG Music, if the publishing out- fit is split up. 
WMG's résistance to^ell Warn- er/Chappell before a tie up of the recording businesses because of calls an increased "e ;r EMI 

shareholders, many of whom are thought unlikely to support a hostile bid for WMG S the financing for Broufman's E2.5bn bid is, theoretically, in place, based on debt provided by its existing hackers, rather than a drawn-out share issue. 
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Kylie Minoguc Live In Berlin Showgirl Tour (2005), Channel ■ (2005), Channel A. 1.8m 
UKMusIc Hall Of BBC2,lm(2006 500,000 

lia, Sorry David Cray, Vie 
(2006), Channel 4, Channel 4,1.2 

gc 1.5m Holland, BBC2. 

Friday night slot will help build on new music show's initial success 

C4 élevâtes album show 

in boost for music output 
sives from George Michael, Justin Timberlake and Bcyonce and cov- erage of the Bestival, Ibiza Rocks 

ining the history of Abbey Road studios, the third UK Music Hall 

giving it a new consistency. 3DD about possible 

il srra 

tiing Lips: performance for Channel 4,s Tlie Album Chart Slv 

Copyright reform tops Aim agenda 

help set the agenda on eopyright 
[nt^SLrn^ 

istry unity part of a 

ofa'dig- 

of July 12, but 
riëhstw"ZT^sS In presenting his 



ar Rupert Jones year (300.00 .    :rd City Pire: News 1152 AM ^^markcting Gibson (96.6 TFM) 
ou..^ i, YounaandLizBrace ^rd''° Rrnwnina(Heart 

Murray takes on Peel's former slot 

RI switches 

specialist DJs 
include four In Music We Trust ig Monday to Thursday for an hour before Mur- 

says head of 
[PeelJ, but we 

Radio vétéran wms 

top CRCA honour 
Simon Bâtes' 35-year career in Ul< hosted by Virgin Radio breakfast radio was recognised witli the show présenter Christian O'Connell, spécial award at the annual Commercial Radio Companies Association Awards last Friday. 

with guest presenters including Jamie Tlieakston, Tony Blackburn ai Bâtes, who currently hosts the Shaun Woodward. 

Radio charts must not talie TOTP route 

of I WantTo Hold Your HanTby 

bubbHngand 

Real Radio setto 
launch in Paisley 
9 Real Radio Is expanding into Paisley after buying the broadcast licence of Q96. Q96 was launched in September 1992 and was one of the stations that passed into the ownership of UTV when it bought TWG. Real Radio is now in discussions with Ofcom to agree a deal to allow it to move the sta- tion to its Glasgow studio, but to main- tain its local format The acquisition is 

bas been put T^te'tge'of"the15^ 
EsEHSS 

• Lucinda Holman bas be 



The Sunday Times 

Jif 3 snaps at iTunes' heels 

m CUSTOMBRS of mobile- phone finn 3 bought more than 1m songs and music videos lasl month, making it the second- biggest source of digital down- loads alier Apple's iTunes stores, whtes Paul Dumian. The company believes the 1 m-a-month milestone is an indi- cator of the potential for "third génération" mobile services. It claims that in April it took 17% of the UK markel for digital 

lUsic, already the biggest and lost advanced in Europe. In another sign of 3's confi- dence, the compr ' ' dence, the company ts to strengthen ils retail distribution by opening 60 of ils own shops and by taking sites in about 300 Superdrug stores. It already sells ils phones from 136 Superdrug stores — both companies are owned by Hutchison Whampoa. the Hong Kong-based group. Superdrug 

is to invest £22m to improve the phone counters, making them more appealing to women. Although Vodafone and Orange also sell song down- loads, 3 is responsible for more than three-quarters of the dig- ital music bought over a mobile phone, according to the Officiai Charts Company. Including iTunes and other online music stores, 4.15m songs were bought digitally in April. 
14th May 2006 

We like music. 

So do our customers. 

Which is why we sold over a million downloads last month, 
and were awarded Best Digital Music Service by Music Week. 

award 
Welcome to our Network 

Service limitations apply. See three.co.uk 



Radio group targets R2 listeners in AM and digital push 

GCapgetstoworkon 

station merger plans 

• strategy review, that it bas vet been reached. "The ration- famous AM brand, rival Emap is to merge the two aie behind it is Capital Gold bas a moving in the opposite direction. opérations to create a digital huge but dedining AM ai national network which could try We bave Capital Gold on S to take on the might of tlie BBC 

Eamon5 Holmesthe6 b^p^ dik." sheTdd^. ^ ^ t0 ' four hours a dayPItVjust the after- 

a move ail eight services. these sti "We're taldng AM veiy serions- listen on 

The 2006 Edge Employer Awards. 
Rewarding practical learning at work. 

Tbeory is ail very well. But there is no substituts for hands-on, 
lai world experience-Thafs the principle behind the Edge 

% Employer Awards. We believe in rewarding organisations 
put practical learning - from apprenticeships and 

volunteering to work placements and traineeships - at the heart of everything 
they do. And that means you. Practice makes perfect (and £300,000). 

The winners will not only set a shining example to their peers, they'll also walk 
away with a share of over £300,000 to reinvest in on-the-job development. Just imagine how far that could take your employées and your business. You'll 
also need to find a home for your Edge Employer Award - but that shouldn't 
be a problem for a place with practical skills like yours, should it? 
•The awards trophy was designed by student Tim Haynes 

Caliosoo 980 3343 or visit www.edgeawards.co.uk to find out more. 
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THE HITS 

DON'T LIE. 

ONE SONG. TWO VIDEOS. 
ONLY AT YAHOO! MUSIC. 

We asked the fans to move their hips like Shakira. They did. 10,000 of them. The original "Hips Don't Lie" and the Fans Only version got over 2 million views in 1 month across Europe.* And BOTH videos hit #1. 
Thanks Shakira, Epie, and ail the fans. Those numbers don't lie. 
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Leading the way 

Rîghtsandwrongs 
of festival deals 

Glastonbury, 2006 looks set to be a vintage year - in more ways than one if The Rolllng 
August intact, so a time when Fmany corporate brands attempt to muscle in on the festival scene and use it to leverage and promote their products. It is an obvious strategy. After ail, tens of thousands of music lovers (aged mostly between 18 and 30) held captive in a limited area is any marketer's dream. The big question, after many décades of festivals, is whether brands have been able to engage and interact with their diverse and désirable audience in a way that encourages product trial, promûtes brand loyalty and adds value to a festival's offering? Well, the jury's stlll out. Some brands do It well, others make a pig's ear out of it. At one of last summer's events, a crédit card company pitched up with a trestle table in the middle of a sodden field and used two scantily- clad lasses to try and sign up people to their latest crédit card. Wrong brand, wrong occasion. Music festivals are escapist parties on 

The jury's still out. Some brands do 
[festival branding] well, others 
make a pig's ear out of it 
a sizeable communal scale and the last thing anyone does is think about crédit. Even the free gift offered was totally unrelated to the event 

Other brands have done it properly. Rather than simply plonk themselves down in the middle of a field, they've taken time to create a good working relationship with the promoter and to research the event in order to subsequently integrate themselves into the consumer lifestyle. Just as importantly, they've left no détail untouched and gone ta considérable lengths to make sure that each step of their involvement is fully relevant and engaging. After ail, what's the point of spending hundreds of thousands of pounds on a branded festival beer tent when the actual product is served up warm? In event marketing, small détails like this make ail the différence. Time and agaln we see brands fall because they didn't (a) research the event properly, (b) lacked attention to détail, and (c) fallcd to add value to those customers attcnding the festival by integrating themselves into their lifestyle. Cet these right, however, and the rewards wlll dwarf the original Investment. Hugh Robertson is managing director of RPM. 

Ben & Jerry's bas been running festivals in the US since 1989, when it first hosted its One World, One Heart event. The event is no longer running in the US, but Ben & Jerry's wanted to take its essence - ice cream, entertainment and a social mission - to the UK. The company approached creative entertainment agency Cake in an effort to emulate the US success in London, with the aira of creating a bespoke, branded festival. The resulting project, Ben & Jerry's Sundae, was an ice cream and music festival on London's Clapham Common which featured artists such as The Thrills, British Sea Power, Alabama 3 and Yeti. Proceeds from ticket sales went towards the renovating Clapham Bandstand, upholding Ben & Jerry's motto that "business has a responsibility to the communily in which it opérâtes". Agency partner Cake created and designed the bulk of the project in-house, using Cake Design for the creative treatment. Cake Live for the pro- duction of the event and Cake PR for the festival's marketing and PR. The event retums this month for its second year on July 29 to 30. Due to its success last year, which saw tickets selling out in three hours, the festival has expanded to two dates and more than doubled capacity. Artists set to appear at this year's shows will include Badly Drawn Boy, Echo & The Bunnymen, José Gonzélez, Nerina Pallot, and Larrikin Love, alongside quirky Ben & Jerry's activities such as "toe wrestling" and a range of fête and fairground-style attractions. Time frame; Ben & Jerry's Sundae first took place in August 2005. The event is back this year on July 29-30. The press campaign for Ben & Jerry's Sundae 2006 started on May 19,2006. Project champions: Ben & Jerxys (PR) Phillippa Marshall; Ben & Jerry's (marketing) Antonia Kaul; Cake (project managers - production, design, event management, PR) Mike Mathieson. 

i m s 

In the latest of a sériés of features desig 
this month's Music & Brands conférence 

partnerships, examining how they worl<,\ 
how they will be developed in the futii 

Hôtel group Malmaison has become the first UK chain to launch its own branded CD and plans to become the first to sign a recording artist. The boutique hôtel chain - which now boasts nine UK sites, including Oxford, London, Edin- 

H 

burgh and Manchester - ous move into the music arena with the launch earlier this spring of its first CD, Sound Afl'ects Malmaison Volume 1, an African-inspired collec- tion of chillout tunes, which is sold through the hôtel chain, in HMV and digitally through Uni- versal Digital Media. The move, orchestrated by Steven Howard, founder of music consultancy and marketing services company The TCB Group, will be fol- lowed by a further sériés of CDs over the coming years exploring the music of south America and Asia. In addition to the existing retailers, it is planned that the CDs will also be available in upmarket and quirky fashion stores throughout the UK, including Liberty's in London. The initiatives reflect the chain's efforts to build on its already strong link with the music business, as the hôtel of choice for artists such as Kylte Minogue, El ton John and Lemon Jelly. While Malmaison-branded and Mulberry- made iPod and iPod speaker cases are sold along- side iPod travel speakers, each hôtel is also sup- plied with a carefiilly selected iTunes playlist via a m aster music server based in London. The hotcl chain is a key sponsor of this sum- mer's Tower Music Festival in London featuring the Pet Shop Boys, James Brown and Dionne Warwick and last year saw the chain hosting Jazz On The Quay in Edinburgh, an event which Colthart wants to extend ne\t rcar into othcr ciliés in which Malmaison opérâtes, under the brand name Jazz On The Key. This would be tien in with ajazz-flavoured CD, which would ag*1*11 

sold through the chain and at retail. . In addition, Howard - whose company «"S 



Music & Brands sponsorecl by Ricali takes place at London's 
Landmark Hôtel on Wednesday July 19. To register, visit 

musicandbrands2006.com or call 0870 6091095 ricall 
music. we gef it. 

in brand link- 

igned to whet readers' appetites ahead of 
ce, Music Week looks at a sériés of brand 
, what they have brought to both sides and 
Lite. By Adam Benzine and Richard Heap 

helps source the répertoire for Malmaison - is talking to his management clients Roxy Music about collaborating with DJs or producers on 
More ambitious are Howard's plans for Mal- maison to sign an act. He suggests that an artist whose sound fits the hôtel group's laidback image could effectively sign up to the group and create his or her own CD, which can then be sold at the hôtels, through its website and also through record stores. Timeframe: Launched June 2005 and will be rolled out over the next few years Project champions: TCB Group, Steven Howard; Malmaison, chief operating officer, Robert Cook; Malmaison, group marketing director, Roz Colthart. 

Reebok's I Am What I Am advertising campaign last year represented the sportswear firm's biggest média spend to date. Previously, the campaign featured global icons such as US rappers 50 Cent and Jay-Z, along with basketball icon Allen Iver- son. The challenge in the UK was to find a lifestyle icon who could identify with both the Reebok product and its target market. Reebok's UK agency Cake identified The Streets' front man Mike Skinner as a potential endorser - not only did his persona appeal to Reebok consumers, but he was also a genuine fan of Reebok Classic shoes, having name-checked them ("Let's put on our Classics and have a httle dance") on his début album. 

Reebok and Cake met with Mike Skinner's management. Coalition, and thrashed out a deal that would see Skinner feature in a raulti-plat- form campaign including advertising, retail prés- ence, PAs, viral marketing and mobile content. Entering into a genuine partnership, Reebok also helped promote the launch of The Streets new album, The Hardest Way To Make An Easy Liv- ing, through tagging display shoes with the album artwork and release date. Reebok also provided footwear for Skinner and his band throughout their European tour and paved the way for trade initiatives with JD Sports. The deal was announced in August 2005 by Skinner himself at the V Festival in Stafford, to widespread press coverage. Since the announce- ment of the deal, the shoe manufacturer reports that sales of Reebok Classics have shot through the roof. Reebok and the singer's management are currently in negotiations with a view to renewing the deal until 2007. Timeframe; Launched August 2005, on the basis of a 12-month deal. Project champions: Reebok UK director of mar- keting Michael Price; Reebok UK development manager Chris Tovell; Cake créative director Mark Whelan; Cake senior account manager Lucy TAnson; Coalition Management manager Tim Vîgon. 

DF Concerts and MCD Promotions first tearaed up in 1994 to create T in the Park, a brand music vehicle for Tennent's Lager. At that first event, some 17,000 people tumed up each day to watch acts including Rage Agalnst The Machine, Manie Street Preachers, Blur, Pulp and Oasis. This year, the event will attract 69,000 people a day, who will watch the likes of Red Hot Chili Peppers, Franz Ferdinand, Kaiser Chiefs and The Strokes. DF had built a réputation of supporting live music in Scotland during the late Eighties and, with Tennent's also looking to increase its support of live music, the two groups came together in a bid to stage a festival which would offer an annu- al focal point for the Scottish music scene. The first T In The Park took place at Strathclyde Country Park 12 years ago, DF Concerts also teamed up with Irish finn MCD Promotions to create sister corapany Big Day Out to promote the event, When the festival's original site was redevel- oped as a supermarket in 1997, the festival moved to tire Balado Activity Centre near Kinross. This 
drawn from right across Scotland and the north of England, and enabled the 1997 festival headlined by lïavis, Texas and Fun Lovin' Criminals to attract 45% of ticket buyers from outside Scotland. The past decade has seen a dramatic rise in the number of festival-goers who camp on-site for the whole weekend; today, some 65% of ticket-hold- ers opt to stay on-site for the whole weekend, compared to just 5% for the festival's first year. T In The Park was just the beginning of Ten- nent's music-related events. This year, T On The Fringe features live music from August 12 to 30, 

during the Edinburgh Fringe festival, with per- formances from the likes of Muse, Snow Patrol and The Raconteurs; the Triptych Festival in April featuring DJs in cities including Glasgow, Edinburgh and Aberdeen; while the T Break ini- tiative is designed to support new Scottish bands. Time frame: The first T In The Park was staged in 1994 and has established itself as a major feature of the summer festival circuit. Project champions: DF Concerts CEO Geoff Ellis; Tennent's head of sponsorship George Kyle; Material Marketing & Communications partner Colin Spence. 
Music & Brands 
offers key bonus 
Every delegate at this month's Music & Brands conférence will walk away with an exclusive Toolkit of goodies, delivered via USB key. Music & Brands, the conférence presented by Music Week, will take place at London's Landmark Hôtel on July 19, bringing together some of the key players in both sectors to discuss issues surrounding their partnerships and to discuss their expériences. The USB Toolkit will be given away to every delegate, featuring a bespoke application - designed by Xtaster - which will provide access to a wide range of extras, including case studies, 
background resources from the day itself. In addition, the event's headline sponsor Ricall is offering a trial pass to its online database service, which will be available through the USB Toolkit Among the highlights of the day are a keynote by pop imprésario and entrepreneur Lou Pearlman, case studies looking at the partnerships between Robbie Williams and T-Mobile, Coors and Channel Four on Carling Live 24, as well as Coca Cola's new Looking On The Coke Side Of Life campaign. But the day will not end when the panel sessions do. An evening showease at the Landmark will also feature performances from The Automatic, The Young Knives and Richard Hawley, with Radio One's Rob Da Bank DJing. Sonic branding for the conférence is being designed by Delicious Digital, the cutting-edge opération which has provided similar services for a range of companies, including BBC stations such as Radio Five Live, as well as Richard Branson's new Virgin Galactic space travel opération. Full détails of the da/s events are outlined on the event website, musicandbrands2006.com. Prospective delegates can register for the event via the same website, or by cailing 0870 6091095. 
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It might be based in the sleepy and leafy environs of Kingston-Upon-Thames, butPrivateAnd Con- fidential Music's Fairlight Mews studio is a hive of activity. Last week, Heather Small wrapped up recording of her new album Close To A Miracle - currently receiving patronage from no less a fig- ure than Oprah Winfrey. The ex-M People vocal- ist's second solo collection is due for a July 24 release on the company's in-house record label. Delta Goodrem and former Atomic Kitten vocal- ist Liz McClamon are other recent studio clients. Today, Danish classical crossover duo Mariah & Michael are cutting vocals with producer Ben 'Jammin' Robbins for their forthcoming album Opposites, while the mercurial figure of Sir Hariy Cowell juggles simultaneous enquiries on severâl différent phones. Tonight, P&C's staff - under the moniker of Goalpoker - will lay down tracks for a proposed dance coverof Kenny Rogers'The Gam-  ' neforthesummerholiday 
If variety is the spice of life, then this is precise- ly what Cowell claims he is aiming for. That, says Private and Confidential's co-founder and head of A&R and management, is the whole point of this new venture - to inject a dose of unpredictability and some much-needed fiin and excitement back to the industry. "I want P&C to be based around how it hap- pened in the Sixties and Seventies, where you've got a production team," he explains. "The idea is to go back to basics and always start off with the record and then décidé how we're going to sell it and who is going to be involved with it.° Opening for business in September 2005, the company opérâtes as a multi-faceted production house - incorporating the recording facilities of Fairlight Mews studios (see pl5), in addition to separate arms for management and publishing, as well as an in-house record label. Amid these dif- férent elements, the studio remains the central hub and the company's bread-and-butter busi- 
However, unlike other examples of that much- vaunted 360° business model, P&C works very much on a project-by-project basis. Its approach is always flexible - utilising its own facilities and staff wherever possible, but outsourcing expertise as and when a particular project requires. Fleet-footed enough to raeet the deraands of the modem music industry, this is a strategy built on old-fashioned values, where the song cornes first. A marketing campaign will always follow the music, not the other way round. "Sometimes we'll be involved with projects beyond recording and sometimes we won't," says Cowell. "With Heather Small, we don't manage her and we have nothing to do with her publish- ing, but we are producing the record and putting it ont With Mariah & Michael, we don't publish the record - it'll probably go out through a major - but I do manage them and we are producing it. So it's ail about what's right for each spécifie release, making a great record, going with it and picking up what you can." Forming P&C after leaving Rive Droite, where he was managing director from 2001 to 2005, Cowell has enjoyed an eclectic 25-year career in the music industry - progressing from Genesis' drum technician, to studio co-owner and manag- er at The Stone Room, to artist manager for the likes of Asia, Ultravox and Helen Teny. At Rive Droite he eamed a réputation for signing classical crossover artists such as Katherine Jenkins, as well as a string of international successes includ- ing Russian boy band Smash!! (Universal), Bel- gium's Natalia (BMG) and Australian Pop Idol winner Anthony Callea (Sony BMG). He also signed producer Ben 'Jammin Rob- bins, who is now the co-founder of the PNC Group. Robbins had made his name working for 
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Open for less than a year, Private and Confidential hopes to bring 
fun and excitement back into the industry, taking an old-style 
back-to-basics approach to recording, writes Adam Webb 

Private has 

gotaneye 

for variety 

the likes of A-Ha, Cliff Richard, Tina Arena and Errol Brown. At Rive Droite, he would co-pro- duce Katherine Jenkins' chart-topping Première album, compose France's 2004 Eurovision entry for Jonatan Cerrada (SonyBMG) and find his songs placed on albums by, among others, Keedie (EMI Classics), Disney TV soundtrack Flatmania, Smash!! (Universal) and Australian Pop Idol Anthony Callea's number one hit single. Studio manager Daniel Ott, A&R Stephen Massa and songwriters Lou Mullen and Mark Hanna also joined the opération. The resuit, according to Robbins, is a tightly-knit team where each individual member will work on particular elements of the business, as well as contributing Creative musical input. 

Key players: (from left) Daniel Ott, Sir Harry Cowell, 

I want P&C to be based around how it happened in the Sixties and Seventies SirHanyCowgll 

"Eveiything's under one roof," he says. There's the studio, obviously, and the other aspects of the company like management and publishing, but there's also songwriters here and everyone in the building can lend something to a project "[For instance] Lou and Mark are involved as writers, now that the publishing company is up and running, so they can use our second studio upstairs to make démos sound good and they can use Dan to help put everything together. Also, by default, if l'm sitting here thinking, 'God, I could really do with some guitar' and I know Mark is upstairs, then it's only natural that I call him and say, 'Mate, could you just pop down and do a mid- dle-eight for me?' And then Eve got Lou, who's a great singer and who Tve used as a backing singer 



for the past 10 years. So it's becoming more of a 
For the artists themselves, this low-key and hands-on approach to creativity, ail housed in a converted mews building and with little emphasis on dock watching is fan tas tic, says Heather Small. "I think because of the set-up at Private And Confidential, there is much more of an emotional attachment to the work they do. Nothing gets signed unless they like it and enjoy working it, It is a very personal way of working and definitely ail about the music," she says. "For me, [the highlight of this album] was recording and working with someone like Ben Robbins, who completely understands where I am coming from musically and vocally. Finishing up with an album I love is definitely a highlight." 

"It is a very old school environment, which is really refreshing these days," adds Small s manag- er Kate Allen, of Bandana Management. It makes life a lot easier for us working with a small team as you don't have to speak to 10 différent people to get the answer you need. They are eccentric, but definitely efficient. "Where you have the choiee of realistically only four majors in the world, if you want real Person- al attention for your artist then you are better off going to a well-funded independent, like Private And Confidential. Being a priority is everything and it is far better to be the nuraber one priority at a small company than a small priority at the num- ber one company." The practical impact of this set up has been évi- dent since day one, says Cowell, with P&C staff able to turn projects around extremely quickly, from conception to release. The second week we entered this building we did a record for Keedie and the English cricket team, a version of Jérusalem, and the week after we made that record, it was at radio and it was a hit It came out at Christmas and got to number 19. That was exciting. If we'd gone through a major it wouldn't have happened, because we only had three weeks to turn it around." This flexibility and speed are major assets in an increasingly corporate industiy, explains Henry Semmence, managing director at Absolute Sales & Marketing, who worked with Private and Con- fidential on Jérusalem and will be distributing the Heather Small and Goalpoker records. "Obviously, those releases are at diffèrent ends of the spectrum," he says. "One's a proper artist release album deal and the other's a one-off dance 

single, but Private & Confidential, with our hclp, are able to do the same kind of job for both différ- ent styles. They've got the studio facihties and the A&R abilities to create projects veiy quickly. This whole Gambler project was only thought up two weeks ago and now between us we've put together a whole team of people as well as a strategy for physical and digital sales, distribution and the video. So these kinds of opportunities can be taken to market very quickly, while in the case of Heather Small, we can forward plan a proper release schedule. "Private and Confidential is positioning itself in the market place where they can capitalise extremely well on the opportunities that corne theirway." The Goalpoker single exemplified this, says Robbins, which started life as a light-hearted con- versation before being transformed into a fiilly- fledged recording project in a matter of days. "It ail happened within a raonth. It's cheesy as hell, but poker is a big thing at the moment and, if we get it out in time, it could be one of those awfiil holiday records that goes ail round the world. It's a classic example of eveiything being in-house and us having total control over it" Given their track record at Rive Droite, it is per- haps little surprise that Cowell and Robbins also retain a global perspective to business ("I think 'the world'," says Cowell) with current manage- ment clients including 20-year-old Japanese vio- linist Diana Yukawa and Georgia-born singer Tinatin, both currently unsigned. Yukawa, who is based in London and already topped the charts in her home countiy with Elegy 
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Fairiight Mews Studios are hi-techr but in iow-hey surroundings 
Combining the laid back ambience of a convertod house with state of the art recording équipaient, Private & Confidential Fairlight Mews Studio offers a faii-ly unique proposition; hi-tcch spécifications in low key 

The set-up comprises two separate areas: the high- ceilinged and daylight-strewn Studio A on the ground floor and a smaller Studio B upstairs acting as a pre-production suite for writing and recording démos. The larger studio is spacious enough to accommodate strings, full bands, drums, brass or piano and is divided simply into a control room and 30m sq live room with moveable vocal booth. From a Mackie DxbZOO 72-channel mixing desk and DAW controller with Miller & Kriesel MPS-2510 monitors (plus MPS 5310 subwoofer for mixing), this provides a warm analogue atmosphère with cutting-edge digital sound, suitable for anythîng from classical projects 

Pre-Amp Compresser (Focusrite Liquid Channel, Audient ASP008) and software including Antares Autotune 4, Waves TDM Diamond, Synchro Arts Vocalign, East West QLSO Orchestra Platinum, Sony Oxford and Logic Pro7. Studio B runs from a Mackie Midi controller via two Miller & Kreisel MPS-lôU. monitors and a TL Audio 2051 valve Pre-compressor and again offers a full range of digital software, and again offers an identicai range of software to Studio A. But, aside from this impressive spec, it is the studio's physical 
Private and Confidentiars multi-tasking staff that lends Fairlight Mews its USPs. "Ifs just so flexible and laid back here," says in-house wrrter Lou Mullen, fresh from finishing tracks for Australian singer Erica Baxter with Kevin Hughes and Adam Argyle (Mel C). "Ifs a great building as well, and that, in ïtself, something from our back gives you a good creative vibe. Also, we can turn things around much quicker than the majors...if someone wants a song for "X projecf, then myself and Mark [Hanna, writing partner] can go 

catalogue. Also, aside from Ben in the main room, we've got Daniel [Ott, studio manager] who can work in Studio B and engineer for us." Ott also acknowledges the 

studio's laidback fcel. "That was Sir Harry's aim in the first place," he says. "Everyone who cornes 
vibe it has for writing and what a nice place it is to work in - when the sun's out and you're in the courtyard, there's just nowhere 

The facility to call on creative staff at the drop of a hat is crucial ta Private And Confidential's proactive approach, says Ben Robbins. This is a place that does not stand still and where everyone gets involved. "Ifs like with writing sessions," he explains. "You can talk about it until the cows corne home, but you might as well just go and do H. Having endless meetings docsn't actually take you any further, it Just puts up more barriers - and for me, the point of our studio is more about getting on with the artist interpreting what they want and making them feel conrfortable. Ifs about breaking down those barriers and making the experience seamless, "We have a real immediacy here that you don't find anywhere else," he adds. "I love being able to walk through that door and the A&R department is there and everything is to hand. We're not quite there yet but, without elevating ourselves too much, the idea is a bit like Motown, where everything is based in the building." 
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Heather Small poised to do Proud for Private flnd Confidciitial 
Heather Small's new album offers a perfecl insight into Private And Confidential's project-by-project ethos. Released on Private And 
Close To A Miracle was produced at Fairlight Mews Studio by Ben Robbins and features 
the likes of Steve DuBerry, Jim Diamond and Peter Vetesse. Xronically, considering Small bas one of the most recognisable voices in UK music, Sir Harry Cowelf says he was not a massive fan of M People. "But what changed it for me was when I saw hcr at Midem three years ago singing a straight R&B song which I absolutely loved," he says. "So, when we got together, I asked her if she would sing the album more straight and I promised her that she would not lose the voice that is only Heather Small's. As a resuit, I think we'vc made an album that 
tell it's Heather Small, just as you could recognise Mariah Carey - but we've played it down. A lot of 

ed for having a 

mouth," he adds. "l've never been frightened of telling an artist that I think they're wrong and I don't see the point of being an indépendant if you're going to play the game. I honestly believe that artists want to be told they're wrong - and that's why they employ us. Unfortunately, when you're on the payroll you're frightened to say that, because that's when you lose your mortgage. That's why, when I was a manager, I always managed two or three acts at once - if an artist didn't like my opinion and wanted to fire me it didn't matter, because I always had other acts." Playing to its strengths, Private And Confidential bas employed a team of independent specialists to promote the record - jncluding ex-Universal Classics & Jazz staff Nikki Sanderson and Linda Valentine for TV and press and Jeff Chegwin as plugger for national radio. The idea, says Cowell, was to wield the marketing budget cost- effectively, particularly for an artist where TV appearances would play such a crucial rôle. The strategy seems to be paying off. Lead single Radio On 
(BMG/RCA), is recording an album of new classi- cal material with the likes of Craig Armstrong, Michael Nyman and Sacha Puttnam. Tinatin has recorded her début album with Chris Neil (Mike & The Mechanics, Celine Dion, Cher). Her track, I Pray, was recently adopted by the UN for their HIV-awareness campaign and will be used at the unveiling of the Tear Of Grief monument this September II - a gift ffom Russ- ian président Vladimir Putin that will sit at the entrance to New York Harbour in direct view of both the Statue of Liberty and Ground Zéro. Whether these development projects are released through P&C or through a major is immaterial, says Cowell - the strategy again is to make a good record and then strike the appropri- 

"I was talking to Brian Rawling about this the other day, but as a production house we've got to find our own artists now. We are the A&R source and, because production costs have corne way down now, we've actually got to find things early on and then sell them to the majors with an over- ride and a production. Then we make our money. We're luclq' that we'll tum over on production over £300,000 this year, and then if we have any 
things, then the sky's the limit... Tm doing albums that have the potential to sell millions. They are crossover records - that's what 

magazine and More, while high- profile TV appearances have already been secured on BBC Breakfast, GMTV, Heaven On Earth and Songs Of Praise. "It is a clear advantage, dealing with the top independent promotion people in their fields," says Kate Allen, of Small's Bandana 

Management. "For i have to wait three days for my calls to be returned! But the proof of the pudding is in the promotion programme that is already in place for Heather's album." The campaign is being rolled out against a wave of publicity for Small's signature tune Proud, which has seemingly taken on a life of its own. A co-write with Peter Vetesse, the title track from 

her 2002 début album has already become synonymous with Britain's triumphant bid for the 2012 Olympics, the 60th anniversary of VE Day and England's victory in the 2003 Rugby World Cup. Now, courtesy of Oprah Winfrey, its impact has crossed the Atlantic, The US TV star used the song to ceiebrate the 25th anniversary of her chat show, while it has also been licensed to the soundtrack of the Angela Bassett movie Akeela And The Bee. Small will perform the song at the opening of the Gay Games in Chicago on July 15. "This is a long-term campaign," adds Cowell of Private and Confidential's biggest release to date. "We've got a second single in September and a tour and then we'll be aiming for Sunday AM, Parkinson, Strictly Corne Dancing, Lenny Henry and a new chat show hosted by Sharon Osbourne. The idea was to keep this record in the shops from July right the way through to Christmas, and then to keep hitting it with TV advertising when we 
I do. When I see the sales that Katherine Jenkins is doing - because I signed her when I was at Rive Droite - that's the market I want to be in. It's not reliant on radio, it's not even reliant on a hit single and a video; it's rehant on making a great record that you can somehow TV advertise and then get on whatever shows you can and suddenly, half a million sales later, you're in business. Tm trying to make records for people who still buy records. Records that are not reliant on radio, but that I can TV-advertise or put out on a tour and that people can buy in Asda and Woolworths. That may change, but I still think l've probably got five or six years." The short term will be about balance - for Private and Confidential to retain its flexible and spontaneous working practices but to not become overstretched. It is, Cowell says, one of the few production companies with the experience of working on records and with writers from across the genres - whether that's R&B with Steve & Paul Jervier (Take That, Lemar), classical crossover with Morgan Pochin (Katherine Jenk- ins, Julian Uoyd Webber), pop with Para Sheyne and Nigel Rush (Genie In A Botde), or production music with James Radford (Volkswagen, Ameri- can Airlines). "We're very diverse in what we can do and, though some people might perceive it as weak- ness, I personally am not known for a sound," adds 

Robbins. "I actually see that as a positive. If there's anything I can't do then l'il just bring in someone else in who's at the top of their tree. For instance, on the Mariah &Michael record, for the orches- tration, I called in Morgan Pochin, who had pro- duced Katherine Jenkins. It's about doing what's best for the record." Going forward, P&C's objective will be to main- tain this flexible approach : to utilise their publish- ing, management and label arms wherever appli- cable and to realise which artists might require the additional sales and marketing muscle of a major label or third-party financing. This latter point is especially important and one on which Cowell remains bullish. Private and Confidential, he argues, offers a welcome antidote to corporate homogeneity. More than that, by tak- ing control of creative functions and hiring the right individuals for a spécifie job, it offers a potentially attractive option to the majors - essen- tially an outsourced A&R department. "I don't want to go to record companies begging for money," he says. "If l've got something that they can sell then they need me more than I need them, that's the way I see it. I still need their money and I do want their expertise, but l'U wait for them to corne to me - and if they don't corne to me, then next year l'Il float the company on the stock market and get the money that way. "But ultimately, I would rather be linked to a record company, just so that I could go to the international department and say, 'Do you see this record?', and if they don't then 1 can go a différent route." The next few months will certainly be intrigu- ing. With Heather Small's marketing campaign already kicked off, Goalpoker set for a September release and Worldwide interest in both Tinatin and Diana Yukawa, the friture for Cowell and Pri- vate and Confidential looks wide open. "I nm d very rock'n'roll," laughs Cowell. Tm always on the bail, but it's not formai - we're flying by the seat of our pants. and you're always going to find me nin- mng round like a blue-arsed fly." And that, you sense, is just the way he likes it. 
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Sarah Bentley reports on the market trends affecting 
reggae, and highlights the 10 tracks with the biggest 
chance of crossover success this summer 
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crossover? 

If the charts are any guide, the 2004 to 2005 reg- gae-dancehall frenzy would appear to have peaked and lulled. With their most recent records, Sean Paul and Damian Marley fell short of achieving a Top 10 hit, while a Diwali or Coolie - Jamaican rhythm productions which crossed genres and sold hun- dreds of thousands of units in 2004 - has failed to matérialisé so far in 2006. Scratch the surface deeper, though, and the music is bubbling nicely, with healthy sales, new revenue channels thanks to digital formats and a continually broadening market. Four years ago, pure dancehall and reggae was confined to back street music venues, pirate radio stations and limited exposure on specialist radio. Today it is no surprise to hear a dancehall record get daytime play on commercial radio. In August 2005, Chris Goldfinger's Radio One Dancehall And Reggae show moved from Satur- day night, 12am to 2am, to a prime time Friday, Upm to lam spot. Since then his audience has cat- apulted from 680,000 to 1.3m listeners. Goldfinger partly attributes this to dancehaU's success in shedding its old image. "Tbings have changed. Now l'ra playing in upmarket venues in 

city centres rather than backstreet West Indian 
Styles driving the current, big core releases include dancing tunes (tracks that instruct rev- ellers on the latest dance moves), conscious- dancehall (records with righteous vocals - usually from Rastafarian artists), and vocal dancehall (records with R&B-style singing). Even though dancing tunes, induding current anthems such as Tony Matterhorn's Dutty Wine and Eléphant Man's Gangster Rock, are most popular in clubs, EMI Music Publishing manag- ing director Guy Moot thinks that vocal dancehall has even more potential to cross over. "The majorily of artists making dancing tunes are so locked into the local Jamaican market, they can't make records with international appeal. There's room for a Jamaican singer, l'd like a young Gamett Silk with an MTV Base- friendly image." The obvious marketability of the new généra- tion of Jamaican R&B singers currently crop- ping up on riddim compilations and seven-inch- es will no doubt soon be the focus of bidding wars. From talent including Kris Kelly, Rudy, M'Lonie, Jovi Rockwell, Alaine and Tami Chynn, 

DJs such as Radio One's 
Trevor Nelson are more likely to play a BabyCham record if it'sa collabor- ation or a remix Matchstick, 

only the latter has been signed to a major - with Universal America snapping her up after the 2003 single. Me Nuh Want That. Once an artist has been signed, collaborations and remixes remain an essential part of the pro- file-building process. Although Sean Paul has slowed down his output and kept his second album The Trinity strictly dancehall, he is still reaching a wider audience with collaborations such as Slow Wine with R. Kelly and the Univer- sal-released Ciy Baby Cry with Carlos Santana & 
Atlantic's fresh hope for dancehall ci success Baby Cham - signed through producer Dave Kelly's imprint Madhouse in 2004 - has his Ghetto Story single on the Kelly-produced 85 rid- dim due for release on August 14. Cham came to mainstream attention in the summer of 2004 with a eut on the Fiesta (the same riddim album which featured Beenie Man's 2004 hit Dude) called Vitamin S. A subséquent LiT Mo collabora- tion and a remix of Nina Skye's Turning Me On provided what Warner club promotions manager Matchstick describes as essential "scene-setting" releases for the Ghetto Stoiy campaign. "Those tracks create awareness at specialist 
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level outside the core reggae-dancehall audience. Hip hop and R&B DJs such as Radio One's Trevor Nelson are more likely to play a Baby Cham record if it's a collaboration or a remix," he says. Baby Cham has taken the remix route with ver- sions of Ghetto Story featuring Akon and Alicia Keys respectively. A testament to Cham's rising star, Keys requested tire prqject. Warner club pro- motions manager Matchstick comments, "It works for both parties. It introduces Cham to new audiences, while giving Alicia a chance to show she's down with the streeL" As with Ghetto Story, the majority of reggae and dancehall lunes given raainstream releases have been hits on the underground for sût months to ayear. Unless handled wisely, this cycle can cre- ate problems for any Company looking to translate the track's popularity to sales and chart positions. Smart Move Promotions managing director Lee Francis says, "When a track that's blown up on the underground gets a mainstream release, the majors don't go back to the people that creat- ed the buzz. Unless you make them feel part of the crossover process, they will move on. Then, when mainstream DJ's look down to the core and don't hear the track, they won't think its worthy of support." It is not just about bubbling up, but in some cases bubbling down to create a foundation of support. Maurice Hamilton of SMC Europe has been overseeing the marketing of VP records releases in the UKsince 1999 and was responsible for street promotions of Damian Marleyk Wel- come To Jamrock album campaign for Island. Despite the fact that Beautiful, the third single from the album, was never played in the core 

market before the officiai release, he thought it essential this market was serviced. "The core will go back to something they'd pre- viously overlooked. They don't care about release dates. They want to see their music rise and their endorsement gives it authenticity in the main- stream," says Hamilton. Appealing to core and mainstream markets simultaneously is a marketing challenge Atlantic has risen to for Sean Paul's Never Gonna Be The Same campaign. Planned for dis- tribution at the Notting Hill Carnival, one of the marketing tools takes on the look of an interna- tional calling card, a product any regular caller 

to Jamaica will be ail too familiar with. Replacing the calling card PIN number under the scratch panel will be a code to receive a free ringtone, wallpaper or preview of a new Sean Paul song. "It works on two levels," says Matchstick, "It speaks directly to the core, as these cards are part of their daily lives. For people that never use them, they're getting something free." This highlights how the reggae and dancehall sector is finally optimising digital opportunities. It is also licensing tracks for downloads and ring- tones and creating content for wallpapers, video ringtones and sites such as MySpace and YouTtibe. Ail VP, Greensleeves, Atlantic, Island, Virgin and EMI-signed artists have a website. MySpace page and music licensed for download to most major e-tailers. Soul Jazz Records CEO Stuart Baker says, "After initially feeling threat- ened by the changes in technology, we now see the benefits and are using itto our advantage." Despite being the first reggae independent to have a website, and working with iTunes and other major e-tailers since its inception, Greensleeves has only recently started to see loss- es in sales due to illégal downloading balance out against its new digital revenue channels. Greensleeves A&R Chris Cracknell says, "Illégal downloading was hitting us hard, but now we're looking forward to the market growing." Downloading is a contributing factor to the broadening market appeal of reggae and dance- hall, something Maurice Hamilton sees as hav- ing massive long-term benefits. "Thanks to downloading, music that was previously only available in little record shops in Brixton, is now available to everyone online." 
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The digital révolution is not only affecting the way labels market and sell reggae, but tire actual music too. As Jamaica has become increasingly tech-sawy, hits no longer corne from established studios with long tenu connections but a plethora of young, computer literate, bedroom produccrs using CuBase and ProTool packages. Guy Moot cites this as one of the most exciting developments: "The hot young producers are showing amazing innovation and it's them driving the best sounds. When they scale a track's tempo down so it can be played in R&B and hip hop clubs, something spécial happens." Two years ago, Chris Goldfinger remembers being met with a confused "what?" when he asked people in Jamaica to email promo tracks as MP3 files. Now it is standard procédure and the win- dow from a tune's completion to radio play has dramatically narrowed. "Now artists do dubs and I get them a few hours later," says Goldfinger. "Dub studios are going to become the fax machines of dancehall." Indeed, Jamaica's new digital adeptness could be jeopardising the future of rhythm albums. Such releases have been a staple release for Greensleeves for the past five years (the label is currently on its 84th), but Chris Cracknell plans to slow things down due to what he is calling, "The death of the riddim album." He says, "It has always been DJs buying riddim albums, but as the filter-down process from Jamaica to the UK has changed from months to weeks, even days, it's impossible to keep up. But it's not so bad. We'll be sélective about which we put out and hopefully grassroots artists will retum to making proper albums as opposed to a 

collection of their biggest riddim hits." On the back catalogue front, things are chang- ing too, with Trojan planning to slow down the pace of its re-issues schedule, Sanctuary's Nick Boume says, "The market's flooded. The key to a good catalogue release now is having a good story behind it. The 'Best Of...' won't eut the mustard anymore." Greensleeves' plan of attack for its next round of re-issues, which is scheduled to tie in with its 30th anniver- sary in 2007, is to eut the £ priee. Chris Cracknell says, I "In 2002, our re-issues f retailed for around £8.99. 1 Next year it will be more I like £5.99 with spécial 1 "four for £20" deals. At bargain prices like that, customers 

On June 19, EMI released a re-issues sériés from UK reggae vétéran Dennis Bovell of albums which had not previously been available on CD in the UK Product manager Tom Wegg-Prosser feels that making tracks available digitally fuels physical sales. "It gives fans an opportunity to test tracks before committing to the album," he says. "This middle-aged, maie démographie don't want to merely download music, they want the whole package." Meanwhile, outside purist reggae-dancehali, left of centre artists are forging strong fan bases. Vétéran English toaster Rick)' Rankin's Ceasefire album on Roots Manuva's fledging label Banana Klan is crossing boundaries, while Ninja Tune's • _ fdture-dub hip hop produc- er, Lotek Hi-Fi, is building TA'Af his profile. On the more commercial side, Kano's Home Sweet Home follow-up (100,000 sold to date), which is slated for an autumn release on 679, features collaborations with producers Don Corleon and Left- side, grassroots DJ Vybz Kartel and vet- ran singer Barrington Levy, the latter being the first single release for late r. Meanwhile, Manuva's young protégé Jimmy Screech (the UKs answer to Sean Paul) has just done a single deal with Buddhist Punk, while singer Bobby Kray's début single, Main Man caused a stampede of majors angling to sîgn his Dennis Bovell-produced album. Whether it is at an underground or crossover level, the UK market will continue to seize the opportunities this ever-changing genre provides. 
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EDITORIAL 
MARTIN TALBOT 

After excellent financial results, heads of both majors have cases to lead a combined company 

Who will win EMI Warner merger? 
run a combined company. 

But, for ail the certainty which was estabhshed last week, plenty of unknowns remain, not least who will ultimately win out. 
Ultimately, that décision will tall to Eric and 

Edgar's bosses - the shareholders of EMI and the fonds who own the majority of Warner Music Group. What is ironie, perhaps, is the fact that the winners and losers will, ultimately, corne from the same side. One inévitable conséquence of the Mexican stand- off scénario we find ourselves in is that it will drive the winning bid higher and higher. As a resuit, if Edgar Bronfman loses control of Warner - for instance - in an EMI takeover, it will be Bain Capital, Thomas H Lee and the rest of his hackers who will make hay. This is an issue which does highlight the most sig- nificant glimmer of doubt within this entire scénario - Warner and EMI's nightmare outeome. Counterbids are ail very well, but if they reach the level where an acquisition fails to make sense, the rug would be pulled ffom under any bid. At that stage, re-mounting a merger of any kind would be problematic to say the least. The opportunity may well slip ffom the companies' hands. 

Anyone with any doubts that Warner would ultimate- ly merge with EMI can now surely dismiss them ffom their minds. After the events of last week, it appears absolutely clear that a takeover - EMI of Warner, or Warner of EMI - will come to pass, with the key events due to take place before the end of this year. But anyone who thought it might be a touching, romantic courtship should also dismiss such notions. The nature and tone of last week's events, at the high- est levels of corporate management, remove any chances ofthat. There was much talk in the média last week of egos getting in the way of a deal; that the bids and counter- bids are characteristic of two apparently megaloma- niac music executives - Eric and Edgar - who insist, stubbomly, that they should be in charge, with no thought to the best interests of their shareholders. But that is pretty unfair. For a start, neither should be characterised as megalomaniac music execs; both eut their teeth in business well outside of music... And anyone who has steered Warner and EMI to the kinds of financial results both have achieved in recent months have a right to believe they can 

DOOLEY'S DIARY 

AGMs mean lots 
of ioosetaik 
Remember where you heard it There was plenty of strong initial feedback on London Calling at the end of last week, with footfall pretty good throughout Thursday - boosted by attendance at the Aim AGM on Thursday aftemoon - and into Friday, which culminated in Music WeeKs boozy World Cup réception. Dooley, of course, was busy going to press and had to make do with a cup of herbal tea and a Garibaidi... Ellis Rich chose a novel way to kick start last Frida/s PRS AGM. In a very darkencd room he flashed up ten slogans in 1.000 point letters which he presented as threats to the future of collecting sociétés. Tltles induded Orphan Works, The Uncertainty Of Sharing, No Respect Piracy, Quotas On Radio and Erosion Of Value. For a minute, Dooley thought he was sitting in a Fall album,..MCPS-PRS supremo Adam Singer was on sparkling form and Is still dearly revelling in the techno- speak he learned from a trip to the 

GSM mobile conférence earlier this year. "You can't talk about convergence unless you have entwined your etymology with semantic synergy and fused meaning-laden words into Telco polyglot" he explained, helpfully. "It is said that in war, the first casualty is truth: well in convergence the first casualty is English." Hear hear.. As the radio industry gathered for the last CRCA Awards - next yeaks event will be the RadioCentre Awards, apparently - Christian O'Connell made a couple of digs at the crowd's fashion sense. "Already IVe seen some of the most beautiful combinations of jackets and chinos: this is a big day for commercial radio." And then at radio studio engineers: "I think next year there should be an award for station engineer with best hallitosis and BO. No, I love engineers: you're not ail paedos",.. While co-hosting the news award at the ceremony Tony Blackbum made a shock announcement "l'm going to retire at the end of the year - the end of the year 2030." Here's to another 24 years..And on Paul Brown's last day as CRCA chairman, a film montage climaxed with a mock-up Bond poster "Tire Spy Who Loved Radio". But it was his reaction to Virgin Radio ceo Fru Hazlitt - dressed as a scantily clad Bond girl on the same image - which proved most disturbing: "YouVe fulfilled a thousand fentasies that Tm going to go off and indulge tonight". Ulp..,Hornall Brothers signed up Rouan Keating for a Worldwide publishing 

«si 

R 
.v^ 

1 

(pictured left) was with Keating to complété the paperwork. before the star flew off for a promotionai jaunt 

around Australia The deal came about through Homall Brothers' représentation of Paul Brady, with whom Keating co-wrote The Long Goodbye, which became a number one country hit in the US. In fart, Keating is far more than a former boy band singer with a pretty face; he has co- written six of the songs on his current album Bring You Home...On a new 
publishing deal with Perfect Songs, EMI Publishing has secured hot female singer-songwriter Duffy and Warner Chappell has complétée! the deal to sign Get Cape. Wear Cape Fly...Congratulations ail round to Sony BMG's independent distribution arm Red Ink, currently enjoying chart success with albums from Fatboy Slim and Lost Prophets. Congrats too, to P&P songs, who celebrate their first annlversary with Sandi Tliom - their 

first direct signing - high in both singles and albums chart.. ...Dooley had his spies out at Sir Elton's White Tie & Tîara bail last week and, besides disappointment at the absence of Mr Beckham - for obvious reasons - he was excited to see a certain Mr Alain Levy, taking a break from the continuai merger murmurs on a table with Kylie, Rod Stewart, Sharon Osbourne and a bevy of other glittering starsJIhe fabulous Ray Lamontagne invoked the wrath of the London gig crowd at Dingwalls last Monday, walking out and decamping back to his hôtel room after protesting at the audience's chattering through his support art A 
Me gentle persuasion broughthim back to the venue though for a storming set ...Word reaches Dooley Of a very strange anti-DRM campaiqn 
Wting the BPI, Both executive 

strategy diredor Steve Redmond have been receiving shadowy calls on their mobile phones at ail hours of the day, expressing a desire for a DRM- free world. However, when Jamieson had the bright idea of askmg them "why?", our wannabe freedom fighters were apparently stumped for an answer.Jt is thought that digital store Karmadownload will soon be back on the world wide web, as owners have agreed an investment plan with an as-yet unknown backer. Re-launch for the new service is expected by the end of the summer... Funny how things change - around the time of The Rapture's début album release, the band were seeking a big deal for their publishing. It failed to matérialisé. Fast forward two years and the band have completed a 
Dangermouse and Paul Epworth and their publishing is again on the market with the band in a decidedly stronger position,..Kaiser Chiefs will enter the studio in August to begin work on the follow-up to 2005's Employment The band have written most of the material for the set which will be released in 2007 Also set for a return is Amy Winehouse, who has been writing with Mark Ronson in New York. Dooley can confirm that the tracks are rather good... Also busy of late is Jarvis Cocker, The honorary Parisian has completed work on his solo album, which will be released by Rough Trade this September, and in between sessions found time to co-write the new Charlotte Gainsbourg album, with Air and producer Nigel Godrich .. 



TOTP can still have a future 

with is a show tiying to please the whole family, but which ended up 
So, firstly, rd say there are two iiences for Top Of The Pops-so 

fnflienCesd ^ ^ day for Top Of 

Wright! In other words, Radio or maybe JK & Joël. Using Radio IthLtoTe^ack Wright. In other words, Radio or maybe JK & Joël. Using Radio Two DJs, who could also promote One DJs means they can proraote 

lhat it's not just a rétro show, it is that are ont the following few 
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Contact: Maria Edwards, Music Week Croup Sales, CMP Information, 3rd Floor, Ludgalc Housc, 245 Blackfriars Road, London SE19UR T: 020 79218315 

Rates per single column cm Jobs: £40 Business to Business & Courses; £21 Notice Board: £18 (min. 4cm xl col) SpotcolouraddlO* Full colour; add 20% Ail rates subject to standard VAT 

The latest Jobs are also auailable online every Monday at www.musicweek.com Booking deadline: Tliursday lOam for publication the following Monday (space permitling). Cancellation deadline: lOam Wednesday prier to publication (for séries bookings: 17 days prier to publication). 
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;e send your CV in 
1D 1BS mu 

V2 RECORDS ONE OF THE UK'S LEADING INDEPENDENT LABELS ARE LOOKING FOR BRIGHT, PASSIONATE, AMBITIOUS MUSIC LOYERS TO JOIN OUR TEAM WORKING VYITH A BRILLIANT ROSTER OF ARTISTS INCLUDING STEREOPHONICS, THE RAKES, PAUL WELLER, THE DATSUNS THE BLACK KEYS, UTTLE MAN TATE, BUGZ IN THE AHIC, AND MANY MORE 
TV PROMOTIONS MANAGER 

mding ol how TV pn 
id markeling to deve 

with artists, management, markeling and promotion to develop com| 
Must take a creative and non-conventional approach to on-line PR c promotion, web site developmenl, community and database buildir 

MARKETING COORDINATOR Needed to assisl the UK marketing team to ensure the smooth runni of the deparfment, Must be willîng to 'work your socks off in suppoi ail markeling and promotionoi activity including mailouts, coverini 
running the payment system, and helping to keep office sanily inta 

Applications with CV to Iisa.schooley@v2mu5ic.com by July 14th 2C 
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020 7921 8315 
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GREENSLEEVES 
Sales & Marketing IV Greensleeves is a leadi publisher. We are lookii manager. This is a great opportui 

General Office Assistan Greensleeves is also lool ments as well as carry or with excellent admin skil opportunity to w first m e into th Please email CV's to in 
24 MUSICWEÊK 08.0706 
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  [JW 

mu-^ic4 | j PRODUCT MANAGER 1 
gP Sound HlA Performance 

web/graphic designer - EcompetitivT"^^^^^H required to join a small and friendly experi- enced team working on a range of projects Sound Performance a market teading CD and DVD manufacturing service, is expanding. 

portforioo(services, odering Srst class poslproduatonMUœ'ln the heart ol soho. we are a small, (riendly company with big name 

gs 10buM. mainlanandocrfni^VImprovesqirphpdatîïiase110 

You must have experience In Record Company marketing, ideally in Commercial Marketing, and work well with tight budgets and deadlines. 
if you are enthusiastic, energetic and can offer new ideas on products and marketing then we want to hear from you. 
Please send cv to jobs@gutrecords.com 

join our hard working, diverse team. Office Manager (Ref: OM) Reporting to the MD but working with ail departments, this is a varied rôle with responsibility for HR, office management, marketing and administration. The successful candidate will demonstrate superb communication skills, an attention to détail, the ability to multitask and will be expected lo work on their own iniliab've. Excellent basic salary. Sales Executive (Ref; SE) The successful candidate will have a proven ability to 
The UK's new music 

nftn community is growing QUUU and needs: 

win and retain business, an enthusiastic outlook and a good Knowledge of the independent music industry. Experience in CD/DVD manufacturing. production or print would be an advantage. Basic salary and commission. Please appiy enclosing your CV and salary expectations, 
to appiy, please send a covering lelter/e-mail together v/ilh your cv 

www.music4.com 

• AttR Licensing Specialists • Web Designers • Web Developers 
to andrea@bandwagon.co.uk before814/7/6. niUSiC~h 

no later than 12th July, to: Nicky Scott Sound Performance 3 Greenwich Quay, Clarence Road, London SES 3EY nicky.s@soundperformance.co.uk No agencies please 
BUSINESS TO BUSINESS AUDIO SYSTEMS 

In September 2006, a sériés 
of important concerts will take 
place around the world to raise 
awareness to the plight of the 
Amazon rainforest. 

The Giants Stadium, New York - éth September 2006 
The Los Angeles Mémorial Coliseum - 8th-9th September 2006 

The Millennium Stadium, Cardiff 
23rd September 2006 

subject to license 
Major ArtistsTo BeAnnounced 

m with Simpty Entertainment .rainforestcentral.com 

REPLICATION 
CD DVD VINYL REPLICATION INSTANT ONLINE LIVE QUOTES & PRICE MATCH GUARANTEE 
DISTRIBUTORS, BROKERS, LABELS Caltys : HOW for the lowesv wilored prîclng and volume discounts 

WANTED 
CASH PAID for CDs, vinylLPs, 12"&7" music memorabilia, guitar picks,crewclothing,tour merchandise, record awards promo surpluses & complété collections-will coliect call Julian or Mark... office: 01474 815 099 mobile: 07850 406 064 e-mail: mw@eil.com  

Twochonnel Home Cinemo Studio Monitors (8000 Colours) 

SERVICES 

the future is here! 

  m - Bandit has been published monthly for over 18 years and featured over 2000 

RETAIL 
SERVICES 
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Contact: Maria Edwards, Music Week Group Sales, CMP Information, 3rd Floor, Ludgate Houso, 245 Blackfriars Road, Undon SB 9UR 
Rates per single column cm dois: £40 Business to Business & Courses: £21 Notice Board; £18 (min. 4cm xl col) Spotcolour:addlO% Fullcolour;add20% Ail rates subjcctto standard VAT 

KEYZ ENTERTAINMENT INNOVATIVE MUSIC BUSINESS CONSULTANÇY FOR SALE 
Â ' Brldglng the gop beîween orllsts, music business imd lechnology CD SHOP 

• ciorifylng contracts ond rights manogemenl ON MAIN ROAD, SHEPHERD BUSH GREEN MBA (Music Industries) qualifled music Indusiry conwftbnls; v/llh over 15 years ESTABLISHED 8 YEARS 
Téléphoné: +44(0)7956 931.042 Emoil; Jrk@Keyz-enl.fshel.co.uk 

£80,000 RENT-20K, RATES-4.5K LEASE15 YEARS REMAIN1NG FOR SALE ON GOING BUSINESS WITH STOCK VALUE £40,000 + MRDKING. 0208 811 1711 

THE HATCH STUDIO WORCESTCRSHIRK 

LIC RURAL RECORDING STUDIO vvvvvv.Tï iehatcustuuio.co.uk 

ïï Ë m M m B m B m:" " " 

jgKwasw 
DRUM & BASS. BREAKBEAT, HARD HOUSE 
DEEP HOUSE, ELECTRO, SCRATCH & DJ TOOLS 
MERCHANDISE. CLOTHING. RECORD BAGS & BOXES. SLIPMATS 
DJ HARDWARE. MUSIC PRODUCTION HARDWARE & SOFTWARE & MUCH MORE... 

ffi|$SSfîILLY SECIJRES,,()PI>ING «w MOLTIPLE WORLDWIDE DELII/ERV OPTIONS 

ISA LITTLE PORTLAND STREET, LONDON W1W8BW 
T: +IÀ (0) 20 7323 5303 F : +44 (0) 20 7323 5909 

info@kinetec.com . : www.kinetec.com i?ï"lîi3HGURS: 

www.musicweekdirectory.com 
The définitive guide to companies active in the-UK music and média industry. 
So which ever sector you are interested in whether it be record companies, music publishers managers, 
recording studios, venues, you name it then they are listed here.The Music Week business directory is updat- 
ed on an ongoing basis throughôut the year to ensure that jMs as accurate and up-to-date as possible. 
Musicweekdirectory.com is now free to access for anyone looking for business partners across the Ul< 
industry. And we've created a load of new promotional opportunités for you, erisuring that you stand out 
from your competitors and deliver the message that you want to get across to a vast audience 
For more information visit www.musicweekdirectory.com Or contact Maria Edwards, Senior Adverfrsing Consultant on 0207 9218315 or via é-mail ijiaria@musicweefc.com 
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Britain's most 
comprehensive 
charts service 

Week 26 

Upfront p28 > TV & radio aîrplav p31 > New reieases p34 ^ Singles & albums p36 

SINGLES^ numberone SHAKIRA feat WYCLEF JEAN H1PS DONT LIE Epie The f rst Colonibianeverto reachnumber _ one,Shakira reaches tlie summit with tbê assistance of Wyclef Jean, former member of The Fugees, who are, incidentally, the only Haitian act to reach number one. 
ARTIST ALBUMS NUMBERONE LOSTPROPHETS LIBERATION TRANSMISSION Visible Noise The Lostprophets emulate fellow Welsh bands The Manie Street Preachers, Catatonia and The Stéréophonies by landing a number one album with Liberation Transmission. Lostprophets are so praud of their roots, they are taking only Welsh bands on their UK tour, which kicks offtoday. 
COMPILATION ALBUMS NUMBERONE CLLBLAND 9 AATW/UMTV The Clubland sériés racks up its ninth 
Clubland 9 seiling a stellar 49,456 copies last week, nearly three times as many as ninner-upClassic Euphoria. 
RADIO A1RPLAY NUMBERONE ULYAUINSMILE Régal Debuting at number B on the singles chart on downloads alone, Lily Allen's first single is clearly a contender for the sales crawn next week but is already top of the airplay chart, where it jumps 8-1 this week, dethroning The Zutons' Valérie. 

ALBUMS THIS WEEK Nouvelle Vague A Bande A Part (Peacefrog): Johnny Cash American V (Lost Highway); Muse Black Holes And Révélations (Warner Brothers): ESC Keep On Moving (Soul Jazz); Laid A Room For You (Skint); The Eagles Of Death Métal Death By Sexy (Columbia): Love 1s AH Nine Times... (Parlophone) JULYIO Regina Spektor Begin To Hope (Warner Bros): Fields 4 From The Village (Atlantic): Thom Yorke The Eraser (XL); Guillemots Through The Windowpane (Polydor); Bob Sinclar Western Dream (Defected): Peaches Impeach My Bush (XL); Counting Crows Live (Polydor) ÔÛUnT Lily Allen Alright Still (Régal): Razorlight Razoriighl (Mercury); The Pipettes We Are The Pipettes (Memphis Industries): 

Less profit 
buta 
numberone 
by Alan Jones A week after introductory single, the euphorie anthem Rooftops (A Liberation Broadcast) peaked at number eight, Welsh quintet Lostprophets début at number one with their third album Liberation TYansmission. The album, which sold 55,425 copies last week, is their first number one. Their 2001 début Pake Sound Of Progress peaked at number 44 seiling 159,643 copies, while 2004's Start Something reached number four and sold 329,950 copies. It was not until May 1998 that Catatonia's International Velvet became the first album by a Welsh band to reach number one - but it has been done by a further seven albums by Welsh groups since, with Catatonia adding another, The Manie Street Preachers scoring once and The Stéréophonies topping the list with four différent albums before Lostprophets, whose arrivai at the 
the fortunes of Not Accepted Anywhere, the début album from another Welsh band with chart- topping potential, The Automatic. Despite the release of The Lostprophets album, albp 40 début for Plan B and seasonal price réductions helping old favourites like The Fugees' The 

Mekon Something Came Up (Wall Of Sound): Paolo Nutini These Streets (Atlantic): Max Sedgley From The Roots To The Shoots (Sunday Best); Tlie Basement Illicit Hugs And Playground Thugs (Columbia)  JDIY24 Rooster Circles And Satellites (RCA): James Dean Bradfield The Great Western (Columbia): Sleepy Jackson Personality (Virgin); Jurassic 5 Feedback (Polydor): SheWants Revenge She 
Wants Revenge (Polydor): Tapes 'n Tapes The Loon (XL)  
DMX Year Of The Dog Again (RCA): Obie Trice Second Rounds (Polydor)  aDcDstt „ , Paris Hilton Paris Hilton (Wamer Bros): 
Nick Lachev Whats Left Of Me (RCA) 
Christina Aguilera Back To Basics (RCA): LambchopDamaged (City Slang) 

Lostprophets: Welsh rockers first not 
Score, What's Going On by Marvin Gaye, The Kinks' Ultimate Collection and Lou Reed's Transformer to stage a retum to the chart - the latter album making its 40th appearance since its 1973 release - artist album sales were once again affected by bot weather and the World Cup, faliing 3.6% week-on-week to 2.002,965. The release of Clubland 9, the latest in AH Around The World's popular dance compilation sériés in conjunction with Univetsal TV, helped the sector to a 5.2% improvement at 527,353, keeping the overall décliné in album sales to 1.9% at 2,539,218. Compared to the same week in 2005, however, overall album sales were down 13.1%. First week sales of49,456 for 

IM'I'hil'll 

Clubland 9 are slightly up on the 47,916 opening of Clubland 7 in the same week last year, and represent the best first week for the sériés since Clubland 6 opened with sales of50,548 in 2004. Overall sales in the Clubland sériés, which indudes two Clubland Xtreme reieases and nine regular albums, exceed 3,250,000 since their June 2002 launch - a total beaten among compilation brands only by Now! That's What I Call Music, Clubland 9's success is part of a bigger revival in the fortunes of dance compilations, which hold down sbc of the top eight places in the compilation chart this week - their best tally this century - with the 

which is relcased on September 25, is titled The Collection and features an extended version of Amos's 1992 début, Little Earthquakes and 22 B-sidcs. 

SINGLES Sales versus last week: -7.6% Year to date versus last year +745% MARKET SHARES Universal 425% Sony 25.6% EM1 85% 71% Others 163% 
ALBUMS Sales versus last week; -10.4% Year to date versus last year. +224% MARKET SHARES Universal 412% Sony 20.1% Wamer 105% EM1 Others 10.1% 18,4% 
COMPILATIONS Sales versus last week: -277% Year to date versus last year: -10.6% MARKET SHARES Universal 35.6% Sony 23.0% EMI 112% Wamer 29% Others 273% 
RADIO AIRPLAY MARKET SHARES Universal 40.3% Sony 231% Wamer D.7% EMI 124% Indies 10,4% 
CHART SHARE Origin of singles sales (Top 75): UK: 54.7% US: 32.0% OtherB.3% Origin of albums sales (Top 75); UK: 54,7% US: 42.7% Other 27% 

For ftiller listings, see musicweek.com 
SINGLES THIS WEEK Justice Vs Simian We Are Your Friends (Virgin): Razorlight In The Moming (Mercury): José Gonzalez Hand On Your Hearl (Peacefrog): Bob Sinclar World Hold On... (Defected); Snow Patrol Chasing Cars (Polydor): George Michael An Easier Affair (Aegean): Lily Allen Smile (Régal); Paolo Nutini Last Requesl (Atlantic): The Pipettes Pull Shapes (Memphis Industries) JULYIO Jim Noir Eanie Meany (My Dad); Shayne Ward Stand By Me (RCA): James Dean Bradfield Thats No Way To Tell A Lie (Columbia); Dirty Pretty Things Deadwood (Mercury); Richard Ashcroft WordsJustGetlnTheWay (Parlophone): Rooster Home (Brightside); The Strokes You Only live Once (Rough Trade): Busta Rhymes ! Love My Chick 

(Polydor): Tapes 'N Tapes Insister (XL) JULY17 Zéro 7 You're My Flame (Atlantic): Red Hot Chili Peppers Tell Me Bahy (Wamer Bras): Feeder Save Us (Echo); Rihanna Unfaithful (Mercury): Shapeshifters 
Please (fsland); Franz Ferdinand Eleanor Put Your Boots Back On (Domino): Gnarls Baridey Smiley Faces (Wamer Brothers) JULY24 Kasahian Empire (Columbia): Madonna Get Together (Wamer Brothers): Pet Shop Boys Minimal (Parlophone): Lorraine Transatlantic Fiight (Waterfall) JULY31 Paris Hilton Stars Are Blind (Wamer Brothers): Christina Aguilera Ainl No Other Man (RCA): Boy Kill Boy Civil Sin (Mercury): The Futureheads Worry... (Wamer Brothers): Ghostface Killah Back Like That (Mercury) 
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Mercury links 

up with Tesco 
this was a nice early introduction to our targcl." The promotion has coincided 

le WebbsXs will p—iQtheU^which - 
beavailableasafree, 
timed-out download 
from Tesco's website 

= 0= release. It is, sa. manager Shane Murray, ai opportunity to take the duo to the consi very heart of their target audient ;rs who were hearing the TV: Holly Davies, Alex Une, Mercury 
REGIONAL PRESS: Fleur Gilbert. APB 

on air, or catchmg Ihem 
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After much TalkTalk, Carphone 

ad soundbed receives full release 

Pigeon Détectives You 
Know I Love You (Dance 
ToThe Radio) JIM LAHflT, HEAD OF MUS1C, BBC 

juxtaposing the name of these much heralded Minneapolis indie rock wunderkinds one more time, then I swear, I won'tbe responsible for ray ac 

es 
Tom NovyTake It (Data) 

trSotce 

Tapes'nTap( 
The Loon (XL) 

BBC Radio iXtra 

^tra 
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Action) 

narfinm^^ZÎ^" The day every car r^3r^r Has a DAB radio as gggj. 
;||srz; ^brimant _ - 

SE^S^W,,,..^ iSes^ a DAB chip in mobile phones, is when if U be brilliant Thafs when 
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mssm LMWebberBiggest^ 

X 
The Morning After Girls, Blackbud, TV On The Radio,9 

SHffi 
Windows - July Sale, Lost S2. Superman: Instore - Cut 

m 
Recommended - Summe^Holiday Hits, Classical Baby, 

mm week - Thom Yorke; Instore - Lostprophets, Plan B, 

Wimf^nunnil Rain, Six Organs Of Admittance, Mocky, Lansing-Dreiden; Seiecta listening posts - The Dualers, Dave Cloud &The Gospel Of Power, Kill The DJ, Twilight Singers, DJ MK 
Samsbury's 

IÊSÇO Latino Mix, My First Nursery Rhymes, Ravin, Red Hot Chili 

S- "rtorr- Thom YwkeJRnk'floycHISBX Mlte™^Plan 
James Dean Bradfrefd^iSa « Rooster""^ 
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Records released 170706 
ALBUM OF THE WEEK Razorlight Razorlight 

SINGLE OF THE WEEK Gnai-ls Barkley Smiley Faces 

(Too Pure S' 
paces^thei r sou nc^is^ery much pditical 

se: œ 

album^ackEfthe D^Housels a (Island 

upbyhis 

is repeatcd a few too many limes, piano-ledhXTt^at : revers ncw broaden8 
but it is a peroickety point - depths to the band's songwi-iting Coxon remains one of the most skills. It is hardly made for radio, 
the'uîk ' gSiSSSasL ^XCStSSA ESE1- 

James Morrison  Rad.o IW. Ronson covering ail the pop bases to s™ hSSgSt 
bingtÔS^ TaranUila'wîtrfern Art ARTCOl) for a "mobile Timnks to a stint at the top of the Thereisarealbitofmagiearound Knoek L Out and UttlcTt ' Uwrence, Niïï 



TV Airpiay Chart 

A w 
i ■' PUSSYCAT DOLLS FEAT. SNOOP DOGG BUTONS 393 2 NtLLV FUKIADU MANhAIER CErtBI 385 3 ' JAMES MORRISON YOU GIVE ME SOMETHING 369 4 MADONNAGETTOGETHER 
4 10 RED HOT CHILI PEPPERS TELL ME BABY mnm 366 
4 2« CHRISTINA AGUILERA Al NT NO OTHER MAN m 366 
7 3 RIHANNA UNFAITHFUL mm 360 
8 CHRIS BROWN GIMME THAT JNÎ 306 
9 S RAZORLIGHT IN THE MORNING VE™ 301 
10 8 MUSE SUPERMASSIVE BLACK HOLE m 289 
11 NE-YO SEXY LOVE OEEJAM 275 
12 26 LILY ALLEN SMILE «ECAL 257 
13 19 PARIS HILTON STARS ARE BLIND V.«EBB»OS 253 
14 M B SINCLAR/S EDWARDS WORLD, HOLD ON (CHILDREN OF...) o™ 252 
15 18 THE KOOKS SHE MOVES IN HER OWN WAY m™ 245 
16 H ROGUE TRADERS VOODOO CHILD RCA 238 
17 16 SHAKIRA FEAT. WYCLEFF JEAN HIPS DONT LIE S» BMC 227 
18 22 FRANK l'MNOTSHY POLYDOR 223 
19 9 THE ALL-AMERICAN REJECTS DIRTY LITTLE SECRET u™ 222 
20 KELLY CLARKSON BREAKAWAY RCA 209 
21 20 PINKWHOKNEW ^ 208 
21 23 THE AUTOMATIC MONSTER mwwm* 208 
23 24 SHAYNEWARD STAND BY ME SYCO 206 
24 15 CHRISTINA MILIAN FEAT. YOUNG JEEZY SAYI «mm 205 
25 u THE ZUTONS VALERIE ™onic 200 
26 » OAKENFOLD/BRITTANY MURPHY FASTER KILL PUSSYCAT PWCIO 197 
26 12 SERGIO MENDES/THE BLACK EYED PEAS MAS QUE NADA mm 197 
28 108 SEAN PAUL NEVER GONNA BE THE SAME «IA™ 193 
29 52 SUPERMODE TELL ME WHY DATA 189 
30 22 INFERNAL FROM PARIS TO BERLIN 186 
30 29 MCFLY PLEASE, PLEASE M 186 
32 32 R1ISTA RHYMES ILÔVE MY CHICK ra™« 180 
33 34 PAOLO NUTINILASTREQUEST ATIANTIC 173 
34 30 RIHANNA S.O.S. 164 
35 39 SHAPESHIFTERS & CHIC SENSITIVITY positi« 163 
36 35 NTCK LACHEY WHAT'S LEFTOFME S0W6M0 160 
37 3, KEANE ISITANY WONDER? laA"D 157 
38 35 RftlKTFR HOMF mmK 154 
39 "7 BEATFREAKZ SOMEBODY'S WATCHING ME DATA 153 
40 „ SANDITHOMIWISHIWAS A PUNK... (WITH FLOWERS... ) RCA 152 
■ ««te ■ ««te ticiin'ber S 

K 

Pussycat Dolls nudge their way 
from two last week to the top 
this week, with their hit Buttons 
featuring Snoop Dogg. 
mmma 

Polydor becomc hcfirst label to occupy ail of the 

NELLY FURTADO MANEATER 
MADONNAGETTOGETHER THE AUTOMATIC MONSTER THE ZUTONS VALERIE RAZORUGHT IN THE MO MUSE SUPERMASSIVE BL/ KEANEIS1T AMY WONDER? 

Frlday Night Wrth 
PeteDoherty&The 

CHANNEL 4 B4 (Mon-Fri) McFly Llve (Sat) 

CHRISTINA AGUILERA A1NT NO OTHER MAN MADONNAGETTOGETHER 
B SINCLAR/S EDWARDS WORLD. HOLD OM 
BUSTA RHYMESI LOVE MY CHICK THE KOOKS SHE MOVES IN HER OWN WAY S MENDES/THE BLACK EYED PEAS MAS QUE NADA MCFLY PLEASE PLEASE 

Q 7 | RED HOT CHILI PEPPERS TELL ME BABY «WMReBOS 
3 3 I LORDI HARO ROCK HALLELUJAH sow BMC 
4 s BON JOVIWHO SAYS YOU CAN7 GO HOME WROJSY 
6 1 jMUSE SUPERMASSIVE BLACK HOLE asi 
9 20 FALL OUT BOY SUGAR, WERE COIN DOWN HEFCUW 

ll'll 
B 1 MUSE SUPERMASSIVE BLACK HOLE Ait 
i : ) THE AUTOMATIC MONSTER B UMut/fOiraCR 
3 ; 2 RAZORUGHT IN THE MORNING vtRnco 
7 1 0 THE ALL-AMERICAN REJECTS OIRTY LITTLE SECRETimsscopt 
10 1 5 THE ZUTONS VALERIE DaTASOiilc 5 LOSTPROPHETS ROOFTOPS vislBUiioist 

SI ! NELLY FURTADO MANEATER COTEN 2 9 ULY ALLEN SMILE RfOAL 3 2 MADONNAGETTOGETHER warseubros 3 4 THE AUTOMATIC MONSTER MIHW/POLVOOS 5 6 THE ZUTONS VALERIE MDASONIC 5 10 RAZORUGHT IN THE MORNING VtSTKO 5 4 MUSE SUPERMASSIVE BLACK HOLE Ait 8 8 KEANE ISITANYWONOER? ISLAM) 8 49 CHRISTINA AGUILERA AINT NO OTHER MAN SCA 10 18 THE KOOKS SHE MOVES IN HER OWN WAY VUKIN 
0a0706MUSICWEEK31 

The Landmark Hôtel, 
London 

REGISTER NOW: 
www.musicaiidbrands2006.coin 

0870 609 1095 



After extensive hype on MySpace 
where users could stream Smile, the single 
release still proves a hit on radio for Lily 
Allen and the EMI imprint Régal. 
033 

RAZORUCHT INTHEMORNINGVER (S SHE M0VE5 IN HER OWNWAYvis NELLYFURTADO MANEATERctfrra THEAinPMAnC MONSTERamiQuaroivccs ARMAND VAN HELDEN MY MY MY sorom fsied GNARLS BARKLEY SM11EY FACES vvarkerbros 
KEANE 1S1TANYWC MUSE SUPERMASSIVE BIACKHOI PUSSYCAT DOUS FEAT. SNI PINKWHO KNEWuvfsce ROGUE TRADERS VOODOO CHILOrca JACK JOHNSON UP51DE DOWN bru RIHANNA UNFAITHFUL DE; JA.M CHRISTINA AGUILERA A1NT NO OTHER MAN m 
FALLOUTBOY It CANDIES mcuRv RED HOT CHIU PEPPERS TELi ME BABY WASTO bros SNOW PATROL CHASING CARS Poivra 
SERG10 MENDES/THE BLACK EYED PEAS MAS QUE NADA pou JUSTICE VS SIMIAN WE ARE VOUR FRIENDS STOCE 
MCFIY PLEASE. PLEASE ISEAWD 
KEUY CLARKSON BR 

mmsasm 
! | SANDITHOM 1W1SH1WAS A PUNK. (W1TH apWERSJ ri 

1 ; 6 iTHEFEEUNG nqMYUTTLE WORLD isu S,.?] NEU.Y FURTADO MANEATERCEEELN 1 Lllï ALLEN SMILE BEGAE 7 | 5 | WiqYOUNG WHOAMls» 8 ; 17 i KELLY CLARKSON BREAKAWAY m î | NERINAPALLOT EVERYBODYS GONE TO WAR hto aa J ! GNARLS BARKLEY CE 11 12 I JACK JOHNSON UPS1DE DOWN eRusmBE/iaAMi ']£ 10 | SNOW PATROL YOURE AU 1 HAVE mi D 16 | MADONNA GETTOGETHERV.'AR?;ERBROS 14 28i THEKOOKS SU 
16:14 i ORSON NQTQMORROWIJLR 17 ; 201 THE ZUTONS VALERIE DawsoHic 
19 18 CORINNE BAILEY RAE PUT YQUR RECORDS ON moo GRQovtjaii 20 15 1 BEVERLEY KNIGHT PII EOFMYHEARTKMPHONE 21; 19 j INFERNAL FRI 
23 131 CORINNE BAILEY RAE 61 PUSSYCAT DOLLS FEAT. SNI 25 Qj SERC10 MENDES/THE BLACK EYED PEAS MAS QUE NA 25 291 B SINCLAR/S EDWARDS WORLD, HOLD ON ICHIUREN-) DEC 27 231 GEORGE MICHAEL AN EASlERAFFAlPaain 28 o j SHAKIRA FEAT. WYCLEFF JEAN H1P5 DONT LIE soif/m. 

The UK Radio Ail 

1 
? » * ULY ALLEN SW11LE ' 

THE KOOKS SHE MOVES IN HER OWN WAV mu" 
1616 
1195 

69 
46 

6U4 
5632 

63 
10 

î , THE ZUTONS VALERIE ™,c 1073 H 55.89 4 

4 j 29 KEANE ISITANYWONDER? IMND 1627 2 55.42 30 
lA. 4 12 PINKWHO KNEW UFACE 2106 6 47.85 5 

6 KELLY CLARKSON BREAKAWAY RCS 1359 52 4632 49 
7 5 2 NFI.LY FURTADO MANEATER CEFTEN 1550 7 4i06 i 

j 8 2 RAZORLIGHT INiTHE M0RN1NG 651 19 38,68 50 
9 3 1, THE FEELINGFILLMYLiniE WORLD 1647 6 37.84 -33 

JO ir 7" PAOLO NUTINILAST REQUEST m 532 34 37.68 49 
V 7" JAMES MORRISON YOU GIVE ME SOMETHING 605 79 37.29 83 

12 24 0 RIHANNA UNFAITHFUL 1IEF™ 549 58 37.25 55 
B , 43 JACK JOHNSON UPSIDE DOWN BRUSHP,™» 1197 2 31.82 ■6 
14 a 0 BOB SINCLAR/STEVE EDWARDS WORLD, HOLO ON... WECIED 766 14 31.71 23 
15 15 3 PUSSYCAT DOLLS FEAT. SNOOP DOGG BUTTONS 780 13 31.03 n 
16 20 58 KEISHA WHITE DONT MISTAKE ME « 372 -30 30.55 17 
17 U 16 ARMAND VAN HELDEN MY MY MY wmmmv, 540 7 28.64 ■8 

1 18 42 0 GNARLS BARKLEY SMILEY FACES ^«OROS 501 27 28.60 85 
19 ir 6 THE AUTOMATIC MONSTER «WTOOOR 689 11 2739 -1 
20 16 66 WILLYOUNG WHO AM I SOKVBMC 1374 -5 26.03 7 
21 18 4 SANDI THOM I WISH I WAS A PUNK... (WITH FLOWERS...) RCA 1609 25.12 8 
22 13 0 THE WEBB SISTERSI STILL HEARIT «rc® 268 66 24.80 ■19 
23 29 0 CHRISTINA AGUILERA AIN'T NO OTHER MAN 837 52 24.77 23 
24 14 18 0 GNARLS BARKLEY CRAZY W-WRBROS 1145 -33 23.69 ■24 

i 25 3! 5 10 MUSE SUPERMASSIVE BLACK HOLE 374 36 23.48 21 ■ Hgte .T»», InWS 3 Bogt stincmseiiuJifimB AudiiwreraiiB KgtelTopSOCtcto S BwahmascinpljyiB AufectmeasîoISCI 

Takenfrom: People Gonna Talk - dw * 

s | KEANE ISITANYWONDER? i | JACK JOHNSON UPSIDE DOWN i SNOW PATROL YOU'REALLI HAVE 
2 I THE FEEUNG F1LL MY LITTLE WORLD 7 [ il, [ULYAUEN SMILE 51 KELLY CLARKSON BREAKAWAY ~ / SANDI THOM IWISH1 WAS A PUNK, (WITH FLOWERS..I B I | ORSON NO TOMORROW 

PINKWHO KNEW 2i ' NEUY FURTADO MANEATER «f®1 
3 5 ARMAND VAN HELDEN MYMYMY sounWMR» 4 12 NE-YO SEXY LOVE WW 15 27 uu KABEAT VS scon BROWN ELYSIUM (I GO CRAZY) MI» 6j 6 PUSSYCAT DOLLS FEAT. SNOOP DOGG BUTONS 7 ' LMiNtMSHAKETHAT iNinsscat 8 10 BIG ANG FEAT. S10BHANITS OVER NOW Mîlï 
977 JutY NEGRO MAKE A MOVE ON ME ^ îô|7ô .iuMNUVY FEAT. LIMA TAKEIT ^ 



K Nielsen Music Control 

irpiay Chart 

i / /l W 26 » 8 S MhNUtS/1 Hb bLAUK hYbU PEAS MAS QUE NADA p™ 761 29 22.93 -16 27 » 5 NE-Y0 SEXY LOVE ttFJ#M 702 25 22319 33 28 56 0 M ADONNA CET T0GETHER 1042 14 20.82 85 29 » GEORGE MICHAEL AN EASIER AFFAIR 702 4 20.55 ■84 30 36 H L0STPR0PHETS R00FT0PS mmm* 396 39 18,89 12 31 a 3 SN0W PATR0L YOU'RE AIL I HAVE 1141 -15 18.82 ■22 32 « » R0GUE TRADERS VOODOO CHILD 369 72 17.48 28 
33 » n CORINNE BAILEY RAE PUT Y0UR RECORDS ON cooomovmo 823 -3 17.46 -3 
34 o RED HOT CHILI PEPPERS TELL ME BABY w«mbros 293 91 17.32 76 
35 i? 24 EMBRACE WORLD AT YOUR FEET mm»am 367 -7 16.87 -79 
36 30 0 ORSON NO T0M0RR0W mwm 945 -9 16.73 -16 
37 26 21 RIHANNA S O.S. m m 865 -49 16.41 -36 
38 21 0 SNOW PATROL CHASING CARS 286 64 16.28 76 
39 0 FALL DUT BOY 16 CANDLES mcw 171 2 16.10 79 
40 32 82 ROBBIE WILLIAMS SINSINSIN cwmis 983 -22 1530 ■27 
41 127 0 ROOSTER HOME n™* 273 20 153 217 
42 0 BEVERLEY KNIGHT PIECE OF MY HEART 807 -17 14.96 -4 : 43 135 0 RAY LAMONTAGNE TROUBLE .4mr™ 89 20 14.49 216 
44 « si NERINA PALLOT EVERYBODY'S GONE TO WAR «wux» 1309 ■5 14.44 •23 
45 M 0 SUPERMODE TELL ME WHY »» 250 5 14.35 33 
46 1« 0 MCFLY PLEASE, PLEASE .su» 214 60 13.67 216 
47 55 1 SHAKIRA FEAT. WYCLEFF JEAN HIPS DONT LIE 680 31 13.56 19 
48 « 90 KELLY CLARKSON BECAUSE OF YOU «« 571 -1 13.43 ■5 
49 75 0 TILL WEST & DJ DELICIOUS SAME MAN «.siryofsou» 197 19 1387 59 
50 81 0 BUSTA RHYMESI LOVE MY CHICK 267 28 13 62 

i J* Mark Lamarn Andy Kershaw. h PhilIJupitus, S Livewith Simon Mayo, .pot Bms on BBC Radio London. 

Togethert lop 

1 PAOLO NUTINl LAST REQUEST ATLANIIC 3769 2 JAMES MORRISON YOU GIVE ME SOMETHING polydor 37.3 3 RIHANNA UNFAHHFULOEFJAM 3726 4 BOB SINCLAR/S EDWARDS WORLD, HOLD 0N_ DEFKÎEO 3171 5 GNARLS BARKLEY SMILEY FACES WABNER BROS 28.61 6 THE WEBB SISTERSISTILL HEARIT MERCURY 24.8 7 CHRISTINA AGUILERA AI NT NO OTHER MAN RCA 24.77 3 MADONNA GET TOGETHER WARMR BMS 20B3 9 GEORGE MICHAEL AN EASIER AFFAIR ALGEAN 2055 10 ROGUE TRADERS VOODOO CHILD RCA 1749 11 RED HOT CHILI PEPPERS TELL ME BABY WARNER EROS 1732 12 SNOW PATROL CHASING CARS POLYDOR 1628 13 FALL DUT BOY 16 CANDLES MERCURY 16.1 14 ROOSTER HOME brightsioe 151 15 RAY LAMONTAGNE TROUBLE hth floor 14.49 16 SUPERMODE TELL ME WHY data 1436 17 MCFLY PLEASE, PLEASE islako 13.67 
19 BUSTA RHYMES i LOVE MY CHICK polydor 1300 20 JUSTICE VS. SIMIAN WE ARE YOUR FRIENOS source 12.00 

MEMm 



New raleases 
A- /O 
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Motorhead AH TTie Aces (Castle Music CMFVD 1295) Helloween High Live (CMFVD 1315) Blue Oyster Cuit A Long Day's Night (CMFVD 1347) Uriali Heep BirdOfPrey-Best Of (CMFVD 1298) Lynyrd Skynyrd Lyve - The Vicious Cycle Tour (CMFVD 1348) Five excellent value CD/DVD combinations for rockers cornes in the shape of these séminal albums ail now packaged witb a booklet and companion DVD for £12.99. Motorhead's DVD is an expanded version of their best-selling "best of" live set from 1979 and finds Lemmy and bis cohorls in fine form; Helloween are captured in blistering action in Italy and Spain in 1996, a set which requires the audio component of their set to be expanded to two CDs; the more intelligent sound of Blue Oyster Cuit is in fidl force in a 2002 Chicago concert; Uriah Heep blow away the cobwebs in a tight 1985 set; and Lynyrd Skynyrd show why they are the définitive Southern rock band. with a swaggering set from Nashville in 2003 packed with familiar classics like Sweet Home Alabama, Free Bird, Gimme Back My Bullets and What's Your Name. 
Eurovision Song Contest Athens 2006 (CMC/EM13648309) ■■■■■■■ Thiscompre- hensive double- W dise set includes "A '-uS not only the B final itself, which saw Lordi give Finland and métal their first 
but also the semi-final, behind the scenes footage and an exclusive interview with Lordi. With 37 countries competing, there's also an amazingly wide breadtli of music, bad, indiffèrent and, yes, even good. An overall playing time of six hours means it is great value for money, with excellent visuals and audio quality, though the substitution of a serious, fact-packed comroentary by Jan Peddersen and Ivor Lyttle for Terry Wogan's more sardonic analysis of events may not suit everyone. 

Albums 
FRONTLINE RELEASES DANCE □ AUDIOMRAPY PRESEHTS ACROSS THE BORDERS NETHERLANOS Awfotherapy (CD ATCW) i □ BOB SINCLAIR WESTERN OREAM Defeded (CD BSWEST 01CD) ■ CUT CHEMIST THE AUDIENCES USTEN1NG Wamer Brothere (CD 9362485592) QKOCUN, M1KE VS Noys Musrc (CD NOYSCO 01) □MIKE THE PERFECT BLENO Armada (CD ARMA 057) □NAMOSH MOCCATONGUE Bunqalcr.v (CD BUNG121CD) : □ OCHRE LEM001E Benbecula (CD BLS 034C0) □PEWCTIAL LOW UNIVERSAL F10W Organic Ctuli (CD ORGCHILL 002C0) □SUMft ERIK MY ROCKY MOUNTAIN Pulver (CD PULVER 027) □ VARIOUS FALL1N OFF THE REEL VOL 1 Trulh & Soa! (CD TSCO 002) □ VARIOUS FOR THE LOVE OF HOUSE In Tte House (CD FTL 02C0) 

ROOTS □ BOULBA. TARAGE MERCI POUR L£ T1EP FbmMW □ BUARQUE. CHICO DE HOLLANDA NAITAUA Disc □ GLADIATORS FATHER AND SONS X11IBIS (CO 64 □ ROOTS TONIC MEETS BILL LASWELL ROOTS TO 

□VARIOUS K1NGS OF DIGG1N' Rapster (CO RR 0061CD LP RR 0061LP) □VARIOUS THE NO 1FUNKY HOUSE ALBUM VOL 2 Decadance (CO OECESS10) □VARIOUS A RETROSPECTIVE OF HOUSE VOL 1 Sound Dimension (CO SD1MCD 3) □VARIOUS A RETROSPECTIVE OF HOUSE VOL 2 Sound Dimension (CO SD1MCD 4) □VARIOUS M INTROSPECiTVE OF HOUSE VOL 1 Sound Dimension (CO SOIMCO 7) □ VARIOUS AN 1NTR0SPECTIVE OF HOUSE VOL 2 Sound Dimension (CD SOIMCO 8) 

OTHER □ AUSTEN, LOUIE HEAR MY SONG - THE BEST OF Tiric (CO T1RK 018C0) □ VARIOUS DRIV1HG WITH DISNEY EMI (CO VTDCD 806) 
POP □ BOUNTY KILLER NAH NO MERCY BEST OF VP (CD VPCO1741) □ BRAMBLETT, RANDALL R1CH SOMEDAY New West (CD NW 6101) □ BURY YOUR DEAD BEAUTY AND THE BREAKDOWN Victory (CO VR 300) □ DATAROCK COMPUTER CAMP LOVE Yap (CD YAPOOU □ DAY IN THE LlfEA NINE REASONS TO SAY GOOOBYE Victory (CD CCM 001) □ DEXTER, JULIE MOON BOSSA Dôme (CD DOMECD 70) 
□ GRAfFIN, GREC COLD AS THE CLAY Epitaph (CD 68092) □ HENSLEY, KEN COLD AUTUMN SUNDAY Blg Max (CO BMP 0501) □ MAN OF THE YEAR MAN OF THE YEAR Neltwerk (CD 19802) □MCLEAN. UNDA NO IANGUAGE Nelhverk (CD 19812) □ METRIC LIVE 1T OUT Orowned In Sound (CD DIS 020) □ N PHECT & DEPLAY BEAUTIFUL BYTES Gnxwe Attack (CD BWCD 03) □ORIGINAL LONDON CAST GOOD & RARE Sepia (CD SEP1A1072) □ PEANUT BUTTER WOU PRESENTS STONES THRCfW TEN YEARS Slones to 
□ RADIO STARS HOU DAY ALBUM Chiswid (CO CDWIKM 301) □ SANDERS, FEUCIA THE SONG FROM MOUUN ROUGE Sepia (CD SEPIA 1073) □ SMim JACK S1N6S JACK JACK JACK Sepia (CO SEPIA 1074) 
□SUNSHINE70S PERFECT SOUNOTRACK TO YOUR SUMMER Gut (CO GACD04) 5! TIDWELL, CORTNEY DONT LET TE STARS KEEP US TAN6LED UP Ever (CD EVER 03C0) □VARIOUS HIPHEN PILE UP VOL 2 Discograph (CD 6129122) □VARIOUS PILGRIM - A TRI BUTE TO KRIS KfilSTOFFERSON Nev/ West (CD 12038932) □VARIOUS JACK1N YOUR BEATZ Nice Tunes (CD M1G 032) □VARIOUS PRESENTS P & P STORY Soss'd (CO PNPCO 001) □VARIOUS MUSIC FROM GLASTONBURY THE HLM Ths Glastonbury Phonographic 
□VARIOUS CLASSICS FOR OINNER EMI (CO VTDCO 808) s. □ VARIOUS THE CONDITION OF MUZAK 2 Expanding (CD EVSC2 06) VARIOUS THE GOLDEN AGE OF AMERICAN POPULAR MUSIC Ace (CD CDCHD1111) * VARIOUS THE LE1BER & STOLLER STORY VOL 2 Ace (CO CDCHD 1116) □ VOICEMAIL HEY VP (CO VPCO 1728 LP VPRL1728) □ WEST, MAE THE FABULOUS MAE WEST & OTHER GIRLS Sepia (CD SEPIA 1075) □ WHIRLW1ND BL0W1NG UP A STORM CWsvwck (CO CDWIKM 7) 

□CSS CANSEI DE SER SEXY Sub Pop (CD SPCO 717) □ CUTTINC P1NK WITH KNIVES OH V/OW! Adaadat (CO mum uui^uj □FRESHLY GROUND NOMVULA Red Ink (CO 82876862542) □ GENERAL SURGERY LEFT HAf.'D PATHOlOGY Listenable (CO POSH 082) □CERSCHJHE THE GERSCH Tortuga (CD TR 0») □ CIRLSCHOOL NICHTMARE AT MAPlE CROSS Sanctuary (CO CMRCD1382) □CRAHAM, JON DEE FUd Bbe Rose (CO BLUOP 039U ® GUIUEMOTS THROUGH THE WINDOWPANE Mydor (CO 9877824) □ INTEGRITY PALM SUNDAY Spook Oty (CO SCR 028C0) 
□JAMES, DENISE PROMISES Rainbw QuarU (CD RQTZ125: O LATR1CEILLUVINATE Ultra (CO Ul 13482 ON UL13485} □LONE OFFICIAI TUCKASSEE TAKE Honest Jons (CO HJRCD 24) □ HISHKA ONE TREE Comerstone (CO CRASCD 043) □ORCAN GRAB THE GUN Too Pure (LP PURE 195LP) □RAINBOW LIVE COLOGNE SPORTHALLE Purple (CD T2C0 0105) □ RAMBUN JACK ELUOTI STAND ALONE Epitaph (CD 68142) □RANCID VAT RANC1D VAT VS THE REST OF THE WORLD Sied Cage (CD SCR 050) M STEVENS, SUFJAN AVALANCHE Rough Tradc (CO RTRADCO 350) □TW1N ZERO THE TOMB10 EVERY HOPE undetgrotwe (CD UGCD 037) □VARIOUS CHEM 037CD ChemiVal Underground (CD CHEM 037CD0VD) □VARIOUS WDMBATONBAT NR One (CO HR9C0) 

CATALOGUE & REISSUES 
□ ARMSimNG, tOUIS VOL 21936 Amb □ flWSTONG, UMS VOL 3193H937 « □ ABMSTHONG, IBUIS VOL 41938 Ambossa □AHMSTRONU UJUIS VOL 519381939 Amt □ ASUSISONC, LOUIS VOL 619391940 Ami □ ARMSIMNa LOUIS VOL 71940.1911 Ami 

□ ARMSTSOtlO, LOUIS CARME HALL CONCERT 1947 Amb □ ASHTON. TONY i FR1ENDS UVE AT ABBEY RQAD Purplt (CD T2C0 0107) □ BELAfONTÏ. HARRY OSLY ONE UKE ME fWcmtk (CO 7058921 
ACE WHE.RE NIÛHTMARES AND DREAMS UNITE GSR (CD GSR 048) ENE BRUSE SPEL Heilo (CO HCD 7188) SIC FEST1VAIRAIN 4 SHINE Chmy Red (CD CRREV33) 

□ C1SI, EMANOEUE URBAN ADVENTURES Elibctb (CD ELA 621054) OCIARK, PETUIA PET SOUNOS VOL 2 Pickwick (CD 705932) □ CLAYTON, BOCK CLASSICS 1953 Classe (CD 1427) □ COLEMAN, M1CHAEL BLUES BRUNCH ATTHE MABT Dclmaik(COOE785) 

MESSENGER Oelmart (CO DE 570) 
□ DIV1NG FOR PEARLS OIVING FOR PEARLS Oajs 01 Gloiï ICO CAHDY 02) 
□IU JEAN-MARC CHAUE CLAUDE CHAUi PRESENTS JUST GOOD MUSIC (Mimsic 
□ EYELESS IN GAZA RUSF REO SEPTEMBER Cbeny Red (CO COMRED UJ) □FAITHIISS RENAISSANCE Sound DmicnsiM (CD S0IMCD3) |ÉBr -IRA TUSCARORA NATIONAL BUJES Dixielrag (CD DFGD 86101 

□GLADIATORS S0METH1NG A GVVAAN XIUBIS (CO 6102922) □ GLADIATORS ONCE UPON A TIME Xlll Bô (CO 64029221 □OIADIATOBS LM IN PARIS 2000 xniBIS (CO 70022640639) Q CLENN, TYREE CLASSICS 1947T952 CMs '   
□HENSIEY, KEN THE LAST DANCE Sacraneoto (CO SMT 3203) 
□HUSKI LOVE PEACE PAIN WmlBganfcn (CDXIE S)143' □ IMPEUUTERIEYE Of THE HUSR1CANE Days OIGImï (CD OAYS 004) □ IMPELUTTERl CRUNCH SCREAHING SYM DaysOI Ctav (CO OAYS 051 □JACKSON, MIUIECAUCHT UP Ace (CO CDSEVVM 203) □ JAZZMOB INFERNAL MACHINE Jaîzaway (CD JARCD 022) □ J08IM, ANTONIO CARLOS EM MINAS AU VIVO PIANO E VOZ Discmcdi (CD DM 419802) □ JOB1M, ANTONIO CAR10SINEOITO Discmet"     □ JOBIM. ANTONIO CARLOS INEDITCYEM VIN □ JOETOWNSENO/MARTINCREFNBEIURN1..... □ KENTON, STAN CLASSICS 19511952 Classics (CD 1428) □«10 CREOLE 4 THE COCONUIS UVE! Pikwidi (CD 706052) □ KOKIA PEARL • THE BEST COUECTION Dotmedi (CD DM 415602) □ KORNER, ALEXIS AT THE CAVERN Sanctuary (CD CMRCD 13721 □ KORNER, ALEXIS BLUES INCORPORATED Saoeluar» (CO CMRCD 13711 □ KORNER, ALEXIS R&8 FROM THE MARQUEE Sanctan (CO CMSCO (3 □ (ARSEN, JON THE NEXT SIEP HlK CU. (CD HCRCD1371 □ LAUREL Si HARDY COUECTION VOL 6 Pickwick (CO 763029) □LEWIS. RAMSEYVVIIH ONE VOICE Bine Noie (CD 338 4712) □ lEWIS, RAMSEY& NANCY WilSONMEANTTOBE Blue Nole(COâ5( 
BrASS^Tc^8647543 



Albums listedthis week: 241 Yearto date: 6,500 
Singles listed this week: 116 Yeatto date: 4,040 
on (020) 79218327 or e-ma Records released 10.07.06 
Q MORI, CHIEKO KATVOU FUU 5U • KOTO reînay (CO FY 8111) 
□ NQSOH, W1LLIE, 4 FRIENDS THE GREAT OUTIAW VAIENTINE CWJCERT Hckwkk KD 751679) Pif flNICKODEMUS ENDANGFREO SPECIES Kudos (CD WONDERCD 02) p nNORVft RED CLASSICS1950-1951 Qassics (CO 1422) D □OLIVIER TEMIME SAISAISA1 Elabelh (CO EU 62104) 0 □ OOFOTROO(OTRllHr,:oi(:!)HCD71o7i m QOlfTUW, TMECET IN IHEVANCI'erryRed(CDINL4W02) p Q PARADONS, THE REGGAE DiRON 1CLES Pickwick (CO 706122) p]( ■PEACHES1MPEACH MY BUSH XL (CO XLCO 201LP XLLP 201) V/1 pPETERSON. OSCAR CLASSICS 1952 VOL 3 Clas&s (CO 1426) 0 □QYATUOR. MOSAUNIY PUYS THE MUSIC OF BEYTELMAKN Mmaai (CD) 0 □ RAW ARTISTIC SOUL \VHAT ABOUT LOVE Kudos (CD GOCO 002) p □SCHWALM MUSKAIN FEAL BRIAN ENO Musilain (CD MKR 001CD) 0 □ SEBADGH SEBADOHIII Domino (CO REW1GCD 22) V/1 pSIFFRE, LABI THE LAST SONGS EMI (CO 356 8822) E □SKATAUTES, THE ROOTS PARTYXUI Bis (CO 6404042) t, □ SUM MAGIC & THE TEARDROPS THAT AINT RIGHT Delmark (CD DE 786) D pSPEAR OF DEST1NY UVE AT BARRCMANDS Easlerslooe (CD ESRC 023) CZ QSPEAR Of DEST1NY MANOR MOBILE SPECIAL Easlerslone (CD ESRC 022) CZ □SQUIBAN, DIDIER U PUGE Loz Productions (CO LOZ 47) 0 □ STARDUST, ALVIN COME ON EVERYBODY Pidcvrtck (CD 706062) PK QSTORM STORMII Days Of Glory (CD CANDY 019) p pTANGERINE DREAM ESSENTIAL Virgin Catalogue (CO TAND14) E □THEATRE OF HATE UVE IN -82 Eastcrstone (CD ESRC 013) CZ □THEATRE OF HATE RETRIBUTION Easlmlone (CO ESRC 012) CZ "■"-QUIRHER, IKE CLASSICS 1951T954 Classics (CD 5176) 0 □TW1UCHT SINGERS BLACKBERRY BELLE One Ultle Indian (CO TPLP 401C0) P □TWIUGHT SINGERS SHE LOVES YOU One Utile Indian (CD TPLP 426CD) P □TWIUGHT SINGERS POWDER BURNS One Uttle Indian (CD TPLP 444C0 LP TPLP444) P □ URTRECER. RENE/ISABELLE GEORGES SOMETHING TO UVE FOR Elabeth (CO EU 621053) D □ USTAD SHUJAAT HUSAIN KHAN GAYAKIANG Felmay (CD FY 8106) D □VAN ZANDT. JOHNNY NO MORE DIRTY DEALS DaysOf Glory (CD CANDY 023) P □VANIA VANIA DiscmedKCOZZ 409602) D Q VARIOUS DIVA ITAUANA Médiane (CD AMK 5002) NO 

□ VARIOUS 50 SU8UMES FEMAIE JAZZ SINGERS VOL 2 Body & Soul (CO BS 2929) □VARIOUS NEW CRACK CITY Pickwick (CD CSR 08084) □VARIOUS MORE STREETS THAN THE A-Z Pkkwick (CO 780069) □VARIOUS OJ RENOEVU PRESENTS NAPALM VOL 3 Pickwick (CD 765452) □VARIOUS PUNK ROCK RARITIES VOL 1 Cteny Red (CO COPUNX 63) □VARIOUS FROM BAM BAM TO CHERRY OH BABY VP (CO VPCO 2330) □VARIOUS KINC JAMMY KING ATTHECONTROIS VP (CD VPCO 1733) □VARIOUS THE MOST OANGEROUS GAME Pickwick (CO 763059) □VARIOUS UK TAKEOVER: THE SOUNDTRACK Pickwick (CO 765462) □ VARIOUS AFRICA VISION VOL 2 BUDA (CD 3017265) □VARIOUS AFRICAN PEARLS VOL 1 Syflart (CD 6129042) □VARIOUS RADIO TRANSIT Choux De Bmxefles (CO CHOU 0603) □VARIOUS NU BRAZ • SONHO BOSSA Irma (CO IRM 825CD) □VARIOUS MADE IN GERMANY Lolai World (CD SOULSTAR 078) □VARIOUS MADE IN FRANCE Ebfaclh (CO EU 621052) □VARIOUS DJANGO FESTIVAL 4 Hot Club (CO HCRCO U9) □VARIOUS 3105 Mole Uslening Pearb (CO 177712) □ VARIOUS TRIP HOP ANTHOLOCY Wagram Electronic (CO 3116082) □ VARIOUS RARE GROOVES REGGAE 04 Nova (CO 3112292) □VARIOUS GYPSY GARDEN 2 Lola's World (CD SOULSTAR 080) □ VARIOUS FORRO IN THE Dr- □VARIOUS UPERITIVOITAI 
MUSIC DVD POP/ROCK 

Singles 
DANCE □Î3HZ HOT FtASHES/CR/fflf «i 1HE TIME Deldrive (T DEFTOREE) □ ANCa ANX&DJ AKEJSIJ DONT USE YOURSElf Wax Hlbil Q2*WXH1506) □ANT & NICK CRATER DUR BROKER TWCWer 02' CUISTER 79) □ ASADITOC Wrang (12- WRONC 018) □ BIOCROUND CET BUSY W! DK Kouse 02" OKH 001) □ BOKNICI, DANNY RETURNTO SATURN Hidden Fdnn (12" UDF 12001) □CENTRAL AVENUE WEVE cor JOV DuKnold (12" DUFF 0121 □ ClOUD WHAT 00 ™ WANT Exceflraul 02" E7EC 651 □ CRASH N BURN IlifECT YOUR lOW Sby Up Foitof 02" SUF 85) 

□YEAH ÏEAH, JOEY DBLE POSITIVE EP Kudos (12" TMRR OMI 
OTHER □ ENDUSER BOLLYYVOOO BREAKS Ad Nois 

□DAVIS, THOMHÏ NIGHTRAIN Code Red (ON CODE 030) □ DEXTER, JULIE FOOLED 8Ï A SMILE Dome 02" 12D0ME 213) □ D1CWEED, JOHN WARUNG BEACH 2 Bedrock 02" BED65R) □ DUPLAUCVIKIER STIMULATION EP BBE 82" BBE12036 CD BBE12036CDM) □ ENDUSIER S LARVAE UNRAVELEO EARS Ad Noiscem (12" AON 6U2I □ FISCHERSPOONER WE NEED A WAR InlemaUoml DJ Gigolo 02" GIGOLO 163) □ FUNKACENDA LE SOUK EP Big Une 02" Bl 028) □GONZALEZ, JOSE CROSSES EP Wax (12" WAX 006) □ GROOVE AHACK DANNY BREAKS Groove Altek (12" AZ 008) □ CUYJIIEVER SAY NO EP Deep to 02" DEC 017) □ HARDSOUL S RON CARROli MV UFE Heriaxil (12" HSP 001) □ HARRIS, PAUL HND YOURSEIF A FRIEND Tootam 02" TOOL 019) □ INLAND KNICHTS ROUGH DIAMONDS EP Drop 02" DRM 048) □ IS0UL8 CIVE 1T UP Sooer Kol Wv 02" SK107) □ JIVA FEAT. RUIA TIMEIAPSE Pure SubsUnte 02" PSR 007) □ JOJO DE FREQ MAKE SOME NOISE Bugged Oui 02" BUG 018) □ KA11BER 003 Kalber 02" KAL 0031 □ UYO 4 BUSHWACKA TBC Oimelo 02" OLM 008) □ 1EM0N 8 MODEl B/MODa 87IBA Plus 8 02" PLUS 8089) □ LERON, YVES EAUX 4 LUKE STAR FEa SAf E Vapaurise 112" VS 011) □ UNUS LOVES NIGHTMUS1C Bnustfcd 02" BfD 022) □irrru bio banothe pressure onc si 02" of oobi □locm LONDON ACIO CITY Rouleniaster 02" ROUTE 0581 □ LOCO DICE SEEING THROUGH SHAOBWS Minus 02" MINUS 41) □ LUCKY STARS BE HERE AT MIDN1GHT EP UrMn Torque 02" URTR 027) □ MAELSTROM SLAMMING FREEDOM Ijbro» 02" IS 016) □ MANBa TUR AXIOM EP So Sound 02" SSR 014) □ MORCAN, JOHN 4 KEVIN 5HIU CHECK Poœrplanl 02" PPM 0041 □ O'CAUAGHAN 4 KEARNEY EXACTLY Oiscover (12" DISCOVER 022) □ PARAIUL SOUND GYPSV OOG Hope (CD HOPE 061) OPHOTORIFT CAUCHT IN MY TRAP The Original Eledtic (ON OERC1017 0ERC1) □ PRESTA. PETER DANCE Bajnboo 02" BA 023) □ RASCO PRESSURES OF LIE E Gtooue Altack 02" POC 7036) Q RECLOOSE OUST Peacefrog 02" PfG 080} □ RIVERA, ROBBIE DUBA] TRACK Juicy Traa 02" JT 013) □ SCHUMACHER. THOMAS HOME 3/3 Spiel-Zeng 02" SPIl 036) □SPARO ASTROSCIENCE/TBA Scénario 02" SC 038) □ SPEAKER PUNKS FOXY LADY Speater Punk 02" SPANK 0021 □SPOON. DAVE 0UÎS1DE EP Toolroom ta 02" TRT19) Q STERLING MOSS VS LAB 4 DRILLER KILLER/CYANIDE Ratelrax 02* RACETRAX 010) □ SUCKER DJS BOMBAY SAPHIRE Kinky Vinyl 02" KINK 043) □ SOPER 8 4 POS 5 Aniunatwls (CD ANJ 064) □SUPER JUNO SOUNDS FROM THE 1S1AND EP Moiré Aude 02" MORRIS 049) □ lONE CONTROL1AKE1T TO 1HE TOP EP 1 Tone 112" TNCL 001) □ VAN BUUREN, ARMIN CONTROL FREAK Nebola 02" NEBF 088) □VARIOUSCOMPILATION I Cocoon 02"CORIP011) □VARIOUS MAISON COMP Krlsnnc OT KITS 0061P) □VARIOUS RELEASE YOURSELF VOL SSteallh 02" RELCOMP 05EP11 □VARIOUS RIO BAILE FUNK: MORE FAVELA BOOIY Essay 02" AY 09) 

□BUEN CHICO CIV1NG YOUR GIFTS Failh 4 Hope ICO FH 0637) □ CAlflWEU, ANDY DONT WU LOVE ME Real te 02" OM 222SV) □ DISCO ENSEMBLE WE MIGHT FALL APART Full Stcam (T 1700103) □ ENVBOPESI DONT EVEN KNOW Brille (12" BRILS UT) □ GRAND UNION JANE JANE Pcople Troe (ON SEED 02DI □KORCIS SOMETHING ABOUT THE BEATLES Angel Air (CD RAJP903) □ PIGEON DETECTIVES.THE YOU KNOW I LOVE YOU Danœ To Ihî Radio (T DITR 015) □PROTOKOa M0V1NG FORWARD Htc# (CD ILICDS 004) O RICKY WE ARE ENGLAND Beat Craay (CD BEAT 0CI7CD T BEAT OOTX) L3 ROGUE TRADERS VOODOO CH1L0 RCA (CO) 

ROCK □ ACIO MOTHERS TEMPLIKEOO GOOD CHHD/TÎA Ochrt (7" OCH 057) □ ANTIX 4 REAZN KN01.VWH01AMExeculiveQ2"EXE 009) □ BRICOLAGE FOOISTEPS Ci«[<ng Benl (T BENT 08971 ~1 OLAP YOUR HANDS SAY YEAH THE SK1N OF MYYELLOWCOUNTRY TEETH Wiciita 
O COCOSUMA BAM! TUIUIU1 Selanla (ON SET7DWK153 T SET 7153) ■ DIRTY PRETTY THINGS OEAOWOOD Vertigo (CD DEADCJ1) □ DOUCAL 4 CRAMMER TEa ME A STORY Essential Plalinnm (12" EPP 039) 

□ MARC SMITH GRAVITY Noloràli Wnyl 02" NOTV 00!) Q MILSURN CHESHIRE CAT SMILE Merarry (CD 98588662) □ NATIONAL PARK THE ONLY STARS Yield 17" YIELD 00171 □N1KEY, SARAH SIRANGaOVE Serrée (CD RGMENT 04CD) 

□ CAPRACARA V KIT CLAYTON OPAL FIASH Seul Jaza 02" SJR14112) □ DANGEROOOM OU) SCHOOL Lex (7" LEX 038SVN12" LEX 038EP) ■ PIAN S MAMA (LOVES A CRACKHEADI679 Recoidngi (CO 679U35CDI □ WALKER, NATAUE NO ONE ELSE Owsdo 02" OOR 0821 
□ WALKER, LUKE 4 DJ LOKIALPACA/01RTV SECRET Cung Ho 02" GEN0H1S 0041 

John Fogerty The Long Road Home In Concert (Fantasy 7270229) 1 This DVD was 1 recorded live at | the famed Wiltem Theater in Los Angeles 1 iast September. | In an electrifying performance, Fogerty sticks vety closely to the album's track listing, omitting only Almost Saturday Night and adding Blue 
Baggage. Superbly rendered in high définition video and mixed in 5.1 Dolby Digital sound, the 105-minute présentation shows Fogerty to be a dynamic and charismatic performer. 
Fatfaoy Slim Why Make Videos (Skint BRASSIC 40 DVD) HT, ,., 1 The video j équivalent of SI A J® FatboySlim's newly released WhyTry Harder compilation may actually see its sales suffer from the bundling of a pared down hits DVD with initial quantifies of the album. More than 15,000 copies of the CD/DVD set were sold on its first week but that video included the promos to only 11 songs, while this deluxe édition provides promotional versions of 16 of FatboySlim's finest and adds documentary features and live footage of Fatboy Slim gigs in Brixton, Brighton and Brazil. His videos have been innovative, cutfing edge and consistently entertaining, whether made of a shoestring, or on bigger budgets, and the visuals certainly provide an extra dimension to bis music that few others can match. 
Stéréophonies Language. Sex. Violence. Other? (V2/Liberation Entertainment LIB6001) naaMBH Acompanion DVD to The 1 Stéréophonies' : album of the same ■■T . .jij name, which has —g sold more than 500,000 copies since its release in March 2005, this 90-minute compilation rounds up the promotional videos for the singles Dakota, Superman, Devil and Rewind, adds live footage of old favourites like Mr Writer, Local Boy In The Photograph and Madame Helga and includes personal interviews with ail of the band's members in a tightly edited 30-minute documentary. It also features footage of the recording sessions for the Language. Sex. Violence. Other? album, showing the first sessions, including the recording of démos. An essential purchase for fans and îikely to be of interest even to those less committed to the band. 
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Singles 

Lily Allen scores her first Top 20 placing 
on a rundown which sees Shakira and 
Wyclef Jean topple Nelly Furtado's 
Maneaterfrom pôle postion. 

N£LLY FURTADO MANEftTER SHAKIRA FEAT. WYCLEF JEAN H1PS DONT LIE SANDITHOH1WISHIWAS A PUNK ROCKER (W1TH FUWERS J THE AUTOMATIC MONSTER RIHANNA UNFA1THFUL PUSSYCAT DOilS FEAT. SNOOP DOGG BU TTOHS INFIRNAIFROM PARIS TO BERLIN THE KOOKS SHE MOVES IN HER OWN WAY 
SERtaO MENDES FEAT. THE BLACK EYED PEAS MAS QUE NA MUSE SUPERMASSIVE BLACK HOLE 
LOSTPROPHETS ROOFTOPS (A LIBERATION BROADCAST) CHRIST1NA AGUHERA A1NT NO OTHER MAN 
THE FEEUNG Fia MY UTTIE WORLD 
OAKEHFOLD FEAT. BRITTANY MURPHY FASTER K1LL PUSSYCAT GNARLS BARKIEY CRA2Y 

mimsm 

i j NEUY FURTADO MANEATER H1 WAS A PUNK ROCKER (WFTH aOWERS. 
) | INFERNAL FROM PARIS TO BERLIN J | SHAKIRA FEAT. WYCLEF JEAN H1PS DONT LIE 5 Ignaresbarkieycrazy 7:~r[piNKWH0KNEW ' | TONY CHRISTIE IIS THIS THE WAY TO) THE WORLD CUP? ) BEATFREAKZ SOMEBODYS WATCHING ME 

ITfeî'l ARMAND VAN HELDEN MYMYMY 
131 H BUSTA RHYMES TOUCHIT V IEMBRACE WORLD AT YOURFEET 15 18 1 THE AUTOMATIC NIONSTER 16 ! 13 I OAKENFOLD FEAT. BRITTANY MURPHY FASTER K1LL PUSSYCAT 17! 13 RED HPT CHIU PEPPERS DANICAL1FQRNIA N IbEA^LOVE  19 i M 1 PUSSYCAT DOliS FEAT. SNOOP DOGG BUTONS ni 20 _ IsERGIO MENDES FEAT. THE BLACK EYEDPEAS MAS QUE HADA 

? I SHAKIRA FEAT. WYCLEF JEAN H1PS DONT LIE 1 NELUf FURTADO MANEATER 3 1 GNARLS BARKIEY CRAZY F ) THE AUTOMATIC MONSTER s 1 RIHANNA UNFAITHFUL M | CHRISTINA AGU11ERA A1HT NO (ÏÏHER MAN 
":'p|NK\VnO EV/ 

15 ' n ( NELLY FURTADO MANEATER 16! 151 LOSTPROPHETS ROOFTOPS (A LIBERATION BROADCAST) 17; 15 ! SPORTFRlUNDE STIUER '54.74. 90,2006  
2(1 a i THE FEEUNG FII-L MVLITTLE WORLO 

The Officiai UK i 
/ 

Â I / M 2 7 SHAKIRA FEAT. WYCLEF JEAN HIPS DON 1 Lit (SluklM)Skty ATV/EMl/FanwB/Pur^ePaldi(SlviluTyjgjn)    ' " 'L " - 2 1 5 NELLY FURTADO MANEATER. .[W ^ 
3 u 2 PUSSYCÂt DOLLS FEAT. SNOOP DOGG tUTH 1 ! 

L Shakira Slmkira was denied a number 
début single Whenever 
2002 despite first 
109,348 because 
the first Will Young single Anything ïs Possible/ 
Slie finally lands that number one tins week, as her Hips Don't Lie collaboration with Wyclef Jean 
54-3-2-1, itsold9 
32,584 copies last week to take its 

4 3 7 SANDI THOMI WISH 1 WAS A PUNK... (WITH FLOWERS IN MY ) . , . . il . _   L7L-3:-: 
5 21 2 NE-YOSEXY LOVE    M^.iomoji 
6 5 5 THE AUTOMATIC MONSTER   f1 
7 14 2 THE KOOKS SHE MOVES IN HER OWN WAY (Hûîfer)Famous(Pntcturd/IiirrisaïaHerty/Garred)        . .^,7. " " 8 5 SERGIO MENDES FEAT THE BLACK EYED PEAS MAS QUE^ADA^ 
9 7 12 INFERNAL FROM PARIS TO BERUN MKL (Infenvd) Chr>Taiis/EMI (PffJvers/bqcmun/Rafn)  .^p&.oaptjoui^uhu) 10 4 o MUSE SUPERMASSIVF. BLACK HOLE V^B^booicoc™ 
11 » 3 THE ZUTONS VALERIE M nTrnM71aM (Slreet) EMI (McCabc/The Zulons) Ut.u^ULiLUW/ wkv» 12 10 8 PINKWHO KNEW (Matin/Dr Duke) EMI/KbMl (Piiik/MalByGoltwaW) oiO/mmu (ARV) 

MM ULYALjlNMl^ Rwl {E) 
14 LOSTPROPHETS ROOFTOPS (A LIBERATION BROADCAST) (Rock) Sdmona (bstprophels) VlsiH® Notse TORUENT73CD (P) 15 M RAZORLIGHT IN THE MORNING © ^ m 
16 12 - ARMAND VAN HELDEN FEAT TARA MYMYMY (Van Helden) UnKwa'/S«ry ATtfBuq (Van HeMcn/Jcn^Hinqlon/WrigliVMâ.-ifi'VVei!) Southem Frèd ECB97C0S WTHE) 17 16 TH^EFEE^INGJILL MY LITTLE WORLD ^MCST^KU) fpt.nl <n04Q4Q 

Fixation Volume 2 album, which 
chart last week 
after Hips Don't 
dipsto number 17. 

II 

his début single So Sick vaulted 
Sexy Love9 

double digit climb, vaulting 21- 5 on sales of 18,984. Although 

So Sick, it lias 
for tlie 23 year old's début album In My 
climbed for fivc wecks in a row, improving 93-79- 
Back In the Top 40 for Ihe first 
it sold 7,426 copies last week taking its total to 126,009. 

18 B A PAUL OAKENFOLD/BRITTANY MURPHY FASTER KILL PUSSYCAT (Oikenloid) PerleclcVPol'aution/CC (OatenWd/GiKaWi) Pcrfecîo CDPER008 (P) 19 - w MICHAEL JACKSON BLOOD ON THE DANCE FLOOR 
20 A BADDIEL/SKINNER/THE LIGHTNING SEEDS 3 LIONS 
21 20 | RIHANNA SOS 
22 62 2 KELLY CLARKSON BREAKAWAY 
23 JW GUILLEMOTS MADE-UP LOVE SONG #43 (Oangerfield) Uiiivenal (Oanqerfield) Pûfydor 1700946 (U) 24 8 EMBRACE WORLD AT YOURFEET 
25 26 THE KOOKS NAÏVE 
26 18 3 THE ALL AMERICAN REJECTS DIRTY LITTLE SECRET (Benson) Smdh Ukc Phys Ed/BMG ft'/hcc-fe/RilUr) OreamWorta 985025-1 (U) 27 23 10 BEATFREAKZ SOMEBODY'S WATCHING ME (Beatfreato) EMI (Gordy) OiUDAIAlî3CDS(U) 28 W THE LONG BLONDES WEEKEND WITHOUT MAKEUP (Mackey/FUdO CC (Donan/The Long Blondes) Rccoh Tradc RTRADSC0351 (P) 29 KEANEIMT AtJ/WONPFP 
30 24 5 TONY CHRISTIE (ÏS THIS THE WAY TO) THE WORLD CUP? (P!«th) Wamcr-CIappc-a/Sorry ATV,1&shier (Sedaka/Gitenfiefd/Big Gcorqe/Slrinqcr) Tua COSfiOGl6 (F) 31 33 9 LL COOL J FEAT JENNIFER LOPEZ CONTROL MYSELF (Dupri/LROC) EMI/Sony AIV/WC (Sn!rtli/Oupn/Phi!lK/Tofcf,,;Mi'ttf/B.imbaala/Bakcf ) CtUin 9856569(0.' 32 27 2 LUPE FIASCO KICK PUSH (SwjndlraWcl Ist and 15ttVBUG tiM) Altolt ATOÎHCWlTEH 33 25 FRATELLIS HENRIETTA 
34 CORD WINTER 
35 f£,KiNi°yE mm «ET KINDUNG 36 36 10 REDHOTOIILIPEPPER5 uani california 
37 29 9 TIJ^J^WÂNNA   " ' ' 
38 4 bULU MUSiC FT KIMBLEE FADE {Caspe/Nathanson)Daec(CAsoe/Nathanson) ... , ^(UkiûrPMU) 

miaw HaBoancManinm oirtvunipstc«nù -■ t -—  SSS#ÏTOntt EfK SiriZ SKSKO.M 3 L10HS 20 SlS 3 WI M'SIAK MI Si FIIL My LmiE WOSUl 17 PtOfUS «(TK£M 10 AiOTmiro-TOnir-a commumm SSsm ÎbÔmSoebiino Knmssmm^ 
| Sw™ffiDfAD7l) ÏÏwUTOinAîl, ÏÏS7ÏÏTOW'IS5' ÏÏfS'0"'''' 



aI^HS 

Singles Chart 

l//m 39 i l-AI BUY SL1M 1 MAI ULU PAIR OF JEANS f (falboy $hm) A Sontjs/Oread Piper/ChryulK/CalsliUs (Cooic/DaumcnL/Kedy/Sdfre) simi AKlfil wn (WTHFl 40 35 
7 PRIMAI SCREAM COUNTRY GIRL 

41 J^^CpïlENlOY THE SILENCE 
42 IPAULU NU 1 INI 1 ' l 'Ij'H SI 
43 .9 7 JACK JOHNSON U PSI DE DOWN 
44 34 s ICRAZY^FROG WE ARE THE CHAMPIONS 
45 ^1 BELLE & SEBASTIAN THE WHITE COLLAR BOY 
46 S;•' MARY JJLIGE FEAT. BROOK-LYN ENOUGH CRYIN* 
47 V 6 STAN BOARDMAN STAN'S WORLD CUP SONG (McKoy/H.II) Wamer-Chappen/Harkit (Coalcs/Boaidman) Harkil HRKCD8155 (P) 48 41 a CHRISTINA MILIAN/YOUNG JEEZY SAYI 
49 40 s 1 ORSON BRIGHTIDEA 
50 » a 'sHAM6WTH| SPECIAL ASSEMBLY HURRY UP ENGLAND... 
51 46 7 NERINA PALLOT EVERYBODY'S GONE TO WAR j (Wclng) Chryvîls {PaT-oU 14!h Flocr 14FLR13C0 (TEN) 52 50 u {CHICANE FEAT. TOM JONES STONED IN LOVE (Qscane/Kedqis/Oîbome) Bucks/Wamcr-Chappc-ll/B/Seconds Oui (Braceqirdlc/Hedg^ller/Rctering/Joncs) Univc-niil TV 9878360 (U) 53 ÎNOW ni'(L, i 
54 32 a BON JOVI WHO SAYS YOU CANT GO HOME (ShanWBon Jcr.-i/Sambûra) Sony ATV/Uniwrwl (Bon Jon/Sambora) Mercury 9858248 (U) 55 =7 .7 THE BLACK EYED PEAS PUMP II 
56 60 a SUNBLOCK FIRST TIME 
57 1 43 JAMIE OXX 
58 48 2 KEISHA WHITE DONTMISTAKE ME 
59 i 63 lo 5|J^C0^^S^ADY AS SHE GOES    | 
60 56 12 SHAYNE WARD NO PROMISES ^ 8 
61 44 ? THE ORDINARY BOYS FEAT. LADY SOVEREIGN NINE2FIVE 1 | î J.h-i.D-L- 
62 65 u |NINA SIMONE AINTGOT NO - l'VE 60T LIFE    
63 51 s RONAN KEATING &J{ATE RUSBY ALL OVER A6AIN K^wbwm 
64 y^ A-STUpiO FEAT. POLINA SOS H 

"65" 52 T]thestreetsneverwenttochurch ■ mawxDWW 
66 67 ■ WlLLYOUNG.VHi^f.l 
67 68 1ARY J BL1CE&U , ^ 

"68 T 12 FALL OUT BOY DANCE, DANCt M mim (AiTon) Sony ATWClÙjqo X/So(tcoie/100.00Q-X-.TCF (Wenlz/Slimp/Hurley/Troruiun)    r...-K-r, w.cwi w 69 58 5 LORDI HARO ROCK HALLELUJAH taB«o»62,»w. 
70 o io DIRTYPRETTYTHINGS BANGBANGYOlTRtDtAD ■fiil.|,Tr_in 
71 o 36 PUSSYCAT DOLLS FEAT. BUSTA RHYMES DON T CHA © mm,m 
72 66 251 JOSE GONZALEZ HEARTBEA1S 
73 © i? CORINNE BAILEY RAE^UT YOUR RECORDS ON 

"74" "7 ̂  GEORGE MICHAEL AN EAS1EK AhhAlK Q,, . ^ m 
75 i" TONEDEFALLSTARS WHÔDOYOU THINK YOU ARE KIDDINUUKbEN 
■ u», ■ s*.. WJSt BHiqhtillfcvEnIrv ® Plaimm I600.I»0I ® SJm OOO.COO) 

34 for Earth ' boncj. miiiG Jean " ; also bie biggest 

NELLY FURTADO MANEATER SHAKIRA FEAT. WYCLEF JEAN H1PS DONT UE SANDITHOM1W1SHIWAS A PUNK ROCKER (W1TH FLOWERS IN I MUSE SUPERMASSIVE BLACK HOLE THE AUTOMATIC MONSTER SERGIO MENDES FEAT. THE BLACK EYED PEAS MAS QUE NA 
m 39 LOSTPROPHETS R00FT0PS (A LIBERATION BROADCAST) THE ZUTONS VALERIE 

THE FEEUNG RU MY UTTLE WORLD 

INFERNAL FROM PARIS TO BERLIN 

KEANEIS1T ANYWONDER? PUSSYCAT DOLLS FEAT. SNOOP DOGG BUTTONS 
ARMAND VAN HELDEN MYMYMY 
THE KOOKS SHE MOVES IN HER OWN WAY GNARLS BARKLEY CRAZY SNOW PATROL YOU'RE ALLI HAVE 
JACK JOHNSON UPSIDEDOWN OAKENFOLD FEAT. BRITTANY MURPHY FASTER K1LL PUSSYCAT BEATFREAK2 SOMEBODYS ' NER1NA PALLOT EVERYBODYS GONE TO WAR ORSON NO TOMORROW BADDIEL/SK1NNER/THE UGHTNING SEEDS 3 UONS EMBRACE WORLD AT YOURFEET ROBB1E WILLIAMS SINS1NS1N RED HOT CHILI PEPPERS DAN1CAUFORNIA SOLU MUSIC FEAT. KIMBLEE FADE THE ALL-AMERICAN REJECTS DIRTY UTTLE $E( CORINNE BAILEYRAE POT YOI Il COOL J FEAT. JENNIFER LOPEZ CONTROL MYSELF KELLY CLARKSON BREAKAWAY BON JOVIWHO SAYS YOU CANT GO HOME CHRISTINA MILIAN/YOUNG JEE PRIMAL SCREAM COUNTRY G1RL 

□ 0 MnSTTÏÏLE LàcKdsin&lon PUSSYCAT DOLLS FEAT. SNOOP DOGG BUTTONS SANDI THOM IWISHI WAS A PUNK ROCKER ka o NE-YO SEXY LOVE DEFJAM 5 4 NELLY FURTADO MANEATER 6 b SERGIO MENDES/BLACK EYED PEAS MAS QUE NADA concûrd;UCJ 7 0 KOOKS SHE MOVES IN HER OWN WAY VIRGIN 8 INFERNAL FROM PARIS TO BERLIN 9 MUSE SUPERMASSIVE BLACK HOLE «aiuv marner bkos 10 © MICHAEL JACKSON BLOOO ON THE DANCE aOOR ^ 11 PINK WHO KNEW lafacl 12 AUTOMATIC MONSTER B UNIQUE/poqdûr 13 ZUTONS VALERIE oaïASOMC 14 ~6~ LOSTPROPHETS ROOFTOPS (A LIBERATION BROADCAST) visible «OISE 15 12 GNARLS BARKLEY CRAZY warîcR gros 16 0 LONG BLONDES WEEKEND WITHOUT MAKEUP WWH tkadl 17 0 GUILLEMOTS MADE-UP LOVESONG NUMBER 43 polyks 18 0 LARRIKIN LOVE DOWNING STREET KINDUNG \\nmws 19 O CORD W1NTER isiako 20 EMBRACE WORLD AT YOURFEET independienie 21 TONY CHRISTIE (IS THIS THE WAY TO) THE WORLD CUP no 22 o BELLE & SEBASTIAN THE WHITE COLLAR BOY kough trak 23 0 LACUNA COIL ENJOY THE SILENCE ' E-niv. vedia 24 ARMAND VAN HELDEN MYMYMY somHW.rpiro 25 0 KELLY CLARKSON BREAKAWAY O FATBOY SLIM THAT OLD PAIR OF JEANS skim 27 STAN BOARDMAN STAN'S WORLD CUP SONG 28 BEATFREAKZ SOMEBODYS WATCHING ME data 29 CRAZY FROG WE ARE THE CHAMPIONS (OING A DANG DONC) «iâio 30 0 MARY J BLIGE FEAT. BROOK-LYN ENOUGH CRYIN «fien 31,28 TIWHYYOU WANNA ahantic 
AH the sales and airplay charts published in Music Week are also available online every Sunday evening at www.musicweek.com 
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Albums 

Lostprophets début with the first number 
one album of their career - Liberation 
Translation. It is a new entry on what is a 
relatively quiet week on the chart 

TE 
■ THE EAGLES FAREWEIL TOUR - UVE FRI MADONNA l'M GOING TO TELL VOUAS RICHARD THOMPSON 1000 YEARS OF POPULAR Ml 

PINKIUIYD THE WALL JAMES BLUNT CHASINGTIME-TH TAKE THAT FOR THE RE( QUEEH UVE AT WEMBLEY STAD1UM THE DOORS SOUNDSTAGE PERFORMANCES WHO QUADR0PHEN1A/T0MMY - L1VE KYUE MINOGUE SHOWGIRL BRUCE DICK1NS0N ANTHOLQGY AIVDC FAMILY JEWELS NIGHTWISH END OF AN ERA 
UVE CA5T REC0RD1NG LES MISERABLES IN CONCERT MICHAEl FLATIEY CELT1C T1GER 
gVIS PRE5LEY aviS'56 UZ VERTIGO 2005 - UVE FROM CHICAGO 

fj 2 [VARIOUSCLASSIC T PHOR • 3 j 3 | VAR10US R&B CLASSICS Il 1 j VARIOUS CLUBBERS GU 5] 8 ) VAR10US RENA1SSA filO VARIOUS GATECRASHER FOI _ 11 VARIOUS ESSEHTIAL R&B - SUMMER 2006 B | 6 VARIOUS HELTER SKELTER UNITED IN HARDCORE J!_j ' j VARIOUS FEELGOQDSO loioj VARIOUS BET'OND THE SEA~ Ta 7 I VARIOUS ENGLAND - THE ALBUM 12 Q VARIOUS SOMMER HITS D Q VARIOUS PLAVSCHOOLPÔP~ M 9 | VARIOUS FLOORFILLERS-CLUB CLASSICS OUSBIG CLUB HITS 16[ '.j VARIOUS CLASi C FM AT HEMOVII i7| 12 | VARIOUS NÛVV THAT 5 IHAT 1 CALL MU51C163 _ 3; VARIOUS FOOTBALL CRAZE HEAR [HE OOGS 19'10 } VARIOUS BF S MACCHESTER ÎITHt 6 4 j VARIOUS THE WEODINGD1SCO 

fM 
1 | ARCTIC MONKEYS WHATEVER PEOPLE SAY1AM THATS WHAT lîi ZI 2 j JACK JOHNSON IN BETWEEN DREAMS 

4 TfjÂMKBLUHT BACKTO BEDLAM 5 5 j RED HOT CHIU PEPPERS STAQ1UM ÂRCÂD1UM 6 i U | KQOKSINSIDE IN/I'ISIDE PUT 5 [KELLY ClARKSON SREAKAWAY ^ 
9 I KAISER CHIEFSEMPLOYMEOT 10 7 j WILLYOUNGKEEPON U i 10 | KT TUNSTAU EVE TQTHE TELESCOPE 

13; 13 | JOURNEYSOUTH JOURNEY SOUTH 14 ^ 14 [ GORÏLLAZ DEMOH PAYS 
16; 16 [HARD-Fl STARSOFCCIV 17'2B (KEANEUNOER THEIRQNSEA 
19 ,"51AHDY ABRAHAM THI 

Aller two woeks 

significantly higher, al 73,380, Hopes And Feare' 20 day total was 11.2% lower, at 308,388, 

7. Pussycat Dolls Burlesque babes The Pussycat Dolls register their fourth straight top thn 
ng 11-3 e 

The Officiai UK 

0 /g 
2 

i LOSTPROPHETSLlBÈRÂTlÔNIRANSMISSION 
KEANE UNDER THE IRON SEA ® 

i 3 23 THE KOOKS INSIDE IN/INSIDE DUT ® vuncmma 
' 4 2 2 FATBOY SLIM WHY TRY HARDER - THE GREATEST HIT|nlB8AS5O0C0LW.HE) 

5 8 D THE ZUTONS TIRED OF HANGING AROUND ® to0LIC004014Ç¥) 
6 7 9 NINA SIMONE THE VERY BES1 OF 
7 23 42 PUSSYCAT DOLLS PCD @2®! 
8 3 2 THE AUTOMATIC NOT ACCEPTED ANYWHERE 
9 5 4 SANDITHOM SMILE IT CONFUSES PEOPLE ® 
10 19 30 RIHANNA A GIRL LIKE ME ® Roqers/SturtevStai^le/RoUnvOlï/Corieon/Nob!» w J3m vo/eso (U) 11 A 4 THE FEELING TWELVE STOPS AND HOME ® T6eF«iWAndyGi«n Isund/Unlsund 9857881 (U) 12 32 9 SNOW PATROL EYES OPEN ® 
B 10 3 THE DIXIE CHICKS TAKING THE LONG WAY ® OKnVWt828f680n92MRV) 
14 » 3 NELLY FURTADO LOOSE 
15 27 SERGIO MENDES TIMELESS ® 
16 u 8 RED HOT CHILI PEPPERS STADIUM ARCADIUM 
17 M = SHAKIRA ORAL FIXATION VOL 2 
18 | 13 PINKI'M NOTDEAD® 
19 1= T FEEDERTHE SINGLES® 
20 34 50 KELLY CLARKSON BREAKAWAY ® 4 ® 3 
21 16 8 THE EAGLES THE COMPLETE GREATEST HITS ® Johns/Szyrxzyk/EaqîêVSchçinpr/JjcobWanotis WSM 8122737312 (TEN) 

\ 22 22 18 CORINNE BA1LEY RAE CORINNE BAILEY RAE ® 
a 23 30 18 JACK JOHNSON CURIOUS GEORGE (OST) ® 
1 24 1T DANNII MINOGUE THE HITS AND BEYONO 

25 28 62 JACK JOHNSON IN BETWEEN DREAMS ® 3 © i ttdalojr BnsMire/ljtml 9880252IU) 26 « 69 KAISER CHIEFS EMPLOYMENT ® s ® ! 
27 24 3 BUSJA.RHYMESTHE BIG BANG ® 
28 32 2 TRINITITRINITI QtniSion/Wizanlz Of OL/Taka/NocUnd UCJ 9877250 (U) 29 26 34 THE ROLLING STONES FORTY LICKS ® 2 ® i 1 30 £ V when you got words 

31 RONAN KEATING BRIFTG YOU HOME ® 
32 36 20 GEORGE BENSON 1 HE VERY BEST OF - THE GREATEST HITS OF ® JonesA»raydon/J.teef/Mardiii/bwnuAVald(!(V(aiss WSM 8122736932 dE'i' 33 2 RAY LAMONTAGNE TROUBLE 
34 38 93 THEKILLERSHOT FUSS®, 
35 35 14 M^MATTACKCOLLECTED - THE BEST OF® 
36 25 5 ORSON BRIGHTIDEA ® 
37 13 NE-YO IN MYOWN WORDS® 

39 10 GNARLSBARKl-tYS! ELSEWHERE 

miCMOWySifi SuST ffiST'38 llEA®"5 MARYJBUGESO il BMBUYKNICHTSa rAnSiSffi KK KtaYClARKSOS» MASSIVE «nAt*» ïllYIAIfST» FAumstrï?! «JoSâan fS" SUnrtnaM SSLsv; jSK KîiiS! KS» SÏm""" SLr» Sïïm, ISKtSA ST6 CRAZVFROCM GEOfiCt BENSflH 32 KAISER CSIEfS 26 KlMOBAR 
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Albums Chart 

39 37 11 SHAYNE WARD SHAYNt WARD ® MagnussOfl/KrYugoi/CutfjlhiT & Joc/Qui2/Uro»/MK , ,mir «-imMwnp r aru) 40 29 PRIMAI SCREAM RIOT CITY BLUES 
41 18 2 MADONNA l'M G01NG TO TELL YOU A SECRET 
42 20 4 PAUL SIMON SURPRISE " ' 
43 "0 41 GUNS N' ROSES GREATEST HITS ©3®2 
44 65 90 THE STONE ROSES THE STONE ROSES ® 
45 THE ALL AMERICAN REJECTS MOVE ALONG 
46 ' f BILLY TALENT BILLY TALENT II 
47 45 73 BON JOVI CROSS ROAD - THE BEST OF ® s ® i 
48 58 90 GREEN DAY AMERICAN IDIOT ® i ® i 
49 7 THE RACONTEURS BROKEN BOY SOLDIERS 
50 65 29 MARY J BLIGE THE BREAKTHROUGH ® 
51 26 JOSE GONZALEZ VENEER® Ortijcr Peacefrog PFG066C0 (V/THE) 52 * 37 THE BLAÇK EYED PEAS MONKEY BUSINESS ® i ®. 
53 46 25 JOHNNY CASH RING OF FIRE - THE LEGEND OF ® 
54 3 LEVEL 42 THE DEFINITIVE COLLECTION ® And.fWVtjOuU/Kjn.Ylfvel 42/lJndui^MereJekcl/i PdiAr 9859043 H» 55 « 89 KEANE HOPES AND FEARS ® 8 ® 3 
56 61 227 MADONNA THE IMMACULATE COLLECTION ® 12 
57 o 73 FUGEESTHESCORE®!®» 
58 54 13 BEVERLEY KNIGHT VOICE - THE BEST OF ® 
59 « 10 NERINA PALLOT FIRES ® 
60 o 23 THE LA'S THE LA'S ® , ,     
61 59 32 WILL YOUNG KEEP ON ® 3 
62 © WOLFMOTHER WOLFMOTHER 
63 60 ZERO 7 THE GARDEN ® a^sioi™™ 
64 / r CRAZYFROG MORE CRAZY HITS Railh/Reith/NocitiVUltersdiad/Various GiistoCUSC004(P) 65 ARCTIC MONKEYS WHATEVER PEOPLE SAY I AM, THATSWHAT,. 
66 44 14 DAVID GILMOUR ON AN 1SLAND ® 
67 © 3 MARVIN GAYE WHAT'S GOING ON? 
68 62 48 ROBBIE WILLIAMS GREATEST HITS ® 6 ® 5 
69 © 45 RAGE AGAINST THE MACHINE RAGE AGAINST THE MACHINE ®i2(tBi) 70 O 39 FAITHLESS FOREVER FAITHLESS - THE GREATEST HITS ©3^^^ 
71 © 7 KINKS THE ULT1MATE COLLECTION ® 
72 69 24 FALL OUT BOY FROM UNDER 1 HE CORK TREE ® 
73 O 37 LOUREED TRANSFORMER «ca 74321601^ ««w 
74 75 20 JACK JOHNSON BRUSHFIRE FAIRYTALES ® 
75 73 65 JAMES BLUNT BACK TO BEDLAM ® 9 ® 4 

! ARMAND VAH HELDEN FEAT. TARA MVMYMV ^ FATBOY SUM THAT OLD PAIR OF JEANS 
S STANBOARDMANSTAN S WORLD CUP SONO 11 7 TONY CHRISTIE (1S TtilS THE WAY TO) THE WORLD CUP? IO|©| SCRITTIPOUm THE BOOM BOOM BflP 

FATBOY SUMWHYTRYHARDER-THE GREATESJ HITS THE RACQNTEDRS BRI 

'LE SAYIAM. THATS WHAT FM NOT LOSTPROPHETS START SOMETHING THE PROD1GY THEIR LAW - THE SINGLES 1990-2005 PAUL WELLER CATCH-FLAME 

LOSTPROPHETS LIBERATION TRANSMISSION RED HOT CHIU PEPPERS STAD1UM ARCAD1UM B1LLY TALENT B1LLY TALENT 11 WOLFMOTHER WQLFMQTHER RAGE ACAINST THE MACHINE RAGE AGAINST THE MACHINE 

NINA SIMONE THE VEI GEORGE BENSON THE VERY BEST OF - THE GREATEST HIT NINA SIMONE SONGS TO S1NG - THE BEST OF MILES DAVIS JAZZ SEF 
ELLA FITZGERALD S1NGS HER FAVOURITE SONGBOOK VARIOUS THE JAZZ ALBUM 2006 
NORAH JONES COME AWAY W1TH ME 

THECHOIRBOYSTHECHOIRBOYS KATHERINE JENK1NS SECOND NATURE BRYNTERFEL SIMPLE G1FTS HAYLEY WESTENRA ODYSSEY RUSSELL WATSON THE VOICE - THE ULT1MATE COLLECTION KATHERINE JENK1NS L1VING A DREAM PAVAROTTI/DOM1NGO/CARRERAS NE5SUN DORMA KARL JENK1NS THE ARMEDMAN-< N1C0LA BENEDETTIMENDELSSOHN: CONCERTO FOR V10LM KARL JENKINS REQUIEM 

For full specialist chart listings, visit www.miisicweek.com 
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Cheers!...x2 

In this day and âge, it's quite a rarity for a management company 
to be involved with within weeks of one another... 

especially when it's a bunch of Yanks! 

It ail starts with artists it. And ends with the fans it. 
But in between, MANY talented people work their arses off 

to make it 

and Q Prime want thank the "other" team 
from Chelsea (now Kensington) for their efforts (thus far) 

on the adiur , including: 

Korda Marshall • Sarah Adams • Pete Black • Phoebe Sinclair 
Jason Morais • Adam Hollywood • Emma Newman 

and Q Prime would like to congratulate 
and thank everyone involved in attaining the first 
for Lostprophets, , especially: 

Julie Weir & everyone at Visible Noise • Angie Somerside & everyone at 
Red Ink • Karen, Rachel & everyone at Big Sister • Woolfie, Jodie & everyone 

at Hungry Like The Woolf Terri, Gillian & everyone at Hall or Nothing • 
Stacy, James & everyone at Intermedia Régional 

*And thanks to the Godfathers: Alain De La Mata and Nick Phillips 

Cheers to ail. Now let's get back to work!!! 

PRIME 

PS: And congratulations to our North American-managed client, MUSE, and Anthony Addis, 
on the imminent #1 début of their "Black Holes & Révélations" album 


