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HMV and Waterstone's stores tipped to merge as private equity group boosts buyout offer 

Bidder ups HMV offer 

uld have to eut do™ on deal wiU go through. for each offer, leadingto SharesinHMVj 
"If Parry Friday. "That is what has hap- posai to bring together the HMV pened in the US - stores such as and Waterstone's chains as a sensi- newrevised bid, up to 210p a share Barnes & Noble have positioned ble way of bringing down over- from the 190p bid last month. themselves as entertainment heads. "The two biggest costs tvill Clear Channel International retailers." be staff and rent," he says. "If you y.s.iZ'.'T'' 
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to light up SXSW M"s'c M/ee/f p 

Digital single 
ushers new era 
Black Eyed Peas make chart 
history by becoming the 
firstacttomakeaTop40 
début based on digital- 
only sales p3 
RaeandGilmour 
battle for albums 
Pink Floyd vétéran David 
Gilmourand neweomer 
Corinne Bailey Rae battle 
to top this week's 
albums chart p23 
Morrissey tunes 
in to TV support 
The Sanctuary label has 
secured a Channel Four 
show and a high-profile appearance at SXSW 
for the UK star p8 
For the iatest news 
as it happens, log on to 
EIIBEESBESïïrn 

■ 



the latest news from the music industry m mm Your guide to 

Industry gathers 
forMMFawards CMP 

consultancy. Chrysalis will be among the first clients of Suzi Scott Licensing, which launches today (Monday). 
of music. p4 

© 'Catalogue continues to be 
one of HMV's key trump 
cards' - Editorial, pl8 

O Mercury recruits Xfni and Choice's Charlotte Soussan. p5 

Sony BMG in TV 
production move O Sony BMG Ul< is furtlier widening its remit witb tlie launch of a TV production company joint venture run by two former BBC executives. Fever Media, which will be overseen by the major's futures division, will be headed by David Mortimer and Richard Hopkins, who most recently were respectively tlie BBC's head of factual entertainment and creative head of format entertainment • The European digital music market will be worth Clôbn (£Ubn) in 2011, representing 16% of total recorded music revenues, according to Jupiter Research. The company says lhat Eiirope's digil finally begun induding weak consumer demand, 

retail market, after the OFT signalled its intention to refer tliem to the 
that there were features of the market tliat suggest that tlie supermarkets' dominance had distorted compétition and hanned consumers. • Tlie EU has awarded grants to 24 touring artists as part of its European Tour Support (ETS) programme. Around 6120,000 (£82,000) was awarded to artists including the UK's 

© James Blunfs You're Beautiful has ' losCts BiHboard Hot 100 crown after a week, dropping to three as Ne-Yo's So Sick dimbs 9-1 and Sean Paul's Température rises 3-2. • Tlie inaugural Australian Music Prize lias faeen awarded to Sydney- based four piece The Drones for tlieir second album Wait Long By The River And Tlie Bodies Of Your Enemies Will 
executive Tim Schoonmaker lias secured a first UK radio licence in an 
Macquarie Bank. Mis Diamond FM application with Radio UK Holdings beat four otlier challengers to win an FM local commercial radio licence serving around 200,000 adults in Plymouth. • Adam Singer has questioned the future of the MCPS and PRS brands. p4 • Tlie création of a music co 

year es to be Dacren 

• Supermarkets look likely to 

Xfm tweaks 
showschedule 

Music Office. © Commercial radio statioi the UK will have to apply for a new CRCA-approved PPL licence, ahead of the scrapping of the traditional radio licence at the end of tliis month. Under 
the current radio licence will no longer cover the collection of royalties from digital radio streams picked up by users outsideof the UK. 
Gfeatest Hits has won an IFP1 for Sirujan-European sales, as bugabal3.es' Ùniversal-handled Taller In MânyWays daimed a tiretlm 

To read ail the 
news as it 
happens each 
day, log on to 
musicweekoom 

at San Francise Telephia, 02 and Pacific Bell, has as Worldwide CFO. iss officer Sarah Wilson is moving to work in lal promotions foi-Beggars e replaces Kate Eves, who is 

ii'.iiHKHWiiay online poli Welcome to the Music Week poil. Tliis week we ask; is Roger Parry's proposai, to merge HMV and Waterstone's stores into entertaiiimont centres, a viable way forward for the HMV Group? 
a. Yes b. No Last week, wo asked; is James Blunt's US success a oue-off, or is thls part of an uptui-n in the Stateside fortunes of UK acts? 
b. No (an upturn) 33% ••••••• 

• Kaiser Chiefs, Razorlight tan Brown, Tlie Ordinary Boys and Dirty Pretty Things have been confirmed for Carling Live 24, to be held in London on April 28-29, Tlie event has gigs scheduled across London music venues over 24 hours. © W/Wf has lined up acts including The Automatic, Forward Russia! and Boy Kill Boy for its 14-date New Music Tour, which begins at Bristol University 
selected by public vote as the UK's entry. Tlie Eurovision final takes place on May 20. • Music 14  pétition to back its Extend Tlie Terni! Campaign. p8-9 

O Live Nr ! a new festival 

Belgiums dEUS. AH week. John Kennedy, lan Camfield Eddy Temple Morris are ail having 
Manchester. X- lOpm to lam. ® A new film documenting the 35- year history of the festival will be lai Bristol, Leeds and Glasgow In April, supported by live acoustic sets by bands who have played the festival. Giastonbury The Film has been put togetlier by director Julien Temple. • Capital Gold is to extend its playlist by widening its catalogue of tracks. TTie station will play a wider sélection of hits from the past 40 years. • Foo Fighters and Coldplay are to 

To vote, simply visit our websit t | „ id click on the 

Ex-Pîstolsswïtch 
publishers Music Publisbing has signed an agreement to administer the publishing interests of Sex Pistols members Paul Cook, Steve Jones and the estate of Sid Vicious for tlie world outside North America Cook, Jones and the estate of Vicious are currently represented by Wamer/Chappell. • Independent music publishing group and record label Zest has bought reggae label Greensleeves Records for £3.25m in ils first acquisition since it was listed on AIM in Mardi 2005. Greensleeves Records has offices in London and New York. © Sbania Twain is corporately unitîng with her husband Mutt Lange after signing a deal through her company Loon Echo with Lange's long-time publishing home Zomba Music 
• Production company 3DD has announced a number of international pre-sales for its Channel 4 Album Chart Show. The new international version has been bought by 1NHD2 in the US, as well as SVT in Sweden and YLE in Finland. 9 Capital Radio and Tborpe Park have agreed a six-figure deal for the theme park to sponsor Richard Bacon's drivetime show for the next six months, starting today (Monday). 



News 

News edited by Paul Williams 
Singles rise up chart set to slow down, as chart rules are relaxed to permit digital-only sales 

Digital single ushers in new era 
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Cook. who expects the track to fewe move into the Top 10 this coming later s 

have had IS% of 

cemed they could bc put at a dis- advantage if digital sales count too early in the main charts and label executives who largely want ail download sales included without exception. HMV product director Simon Peck says the rule change allowing digital singles in a week earlier is "an idéal compromise" but it will need to be reviewed in the coming yearortwo. In a further concession to high- slreet retailers, singles will be exduded from the chart two weeks after being deleted physically, thus removing tracks that continue to sell on digital only. The OCC's ' 

Abbey Road studios set to host Channel 4 music sériés 
Abbey Road is gatherimj together a host of superstar acts for a new music TV show being recorded inside the world-famous studio. Live From Abbey Road will launch this November on Channel < and More 4, initially as a one-off 90-minute programme to mark the will feature three : studios' 75th anniversary, then rnnning as a 12-week sériés of hour-long shows. 

Van Hooke. Hooke draws a parallel with IVITV's Unplugged sériés in the Nineties because of their common focus on musical performance. However, while Unplugged incorporated one act per show, Van Hooke says Live From Abbey Road v Jm jt ' 2 

Music TV show: Van Hooke (left). Glecson 

tracks each and there will be opportunities to use archives as EMI has got incredible archive footage here." Filming will begin in May with the Initial 90-minute anniversary programme due to be broadcast in mid-November and covering the full range of Abbey Road's musical history from classical and film î through to the likes of The 

"ail the big names are kicking around" and keen to be invoived. "[Abbey Road] is like the holy grail of music to some extent," says Van Hooke. "To me ifs a very familiar place and I do think it's the best place for making music on earth." He adds one possible outcome could be bands reuniting just for the sériés. "Some of these bands 
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Digital era renders two-brand business c 
unfeasible, says Adam Singer at staff cc 

Alliance chief hints 

at MCPS-PRS merger 

Snce 

Most companies do not 

ingofthe "up for 
BPI -Vom point ^ -Hie0 MCPS^P^Alliance' smpmg at the BPI - ; he labelled the trade gthat 

MBF scopes out music council plan 
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Play.com poaches big 

fish from Amazon 
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Mercury rising as 

boss shuffles staff 
Mercurj' Records UK président Jason Iley has put the finishing touches to a complété réorganisa- tion of the company by restructur- 

Iley, whose reorganisation process started eight months ago following his arrivai as managing director, has brought in Xim and Choice FM head of marketing Charlotte Soussan as one of three lley; three key appoint 

now^elieve^havethebestpeople 

hour3 r^ahand^he dîdn" Ruiter'toThe^positi^ofmobde 

WHERE IN THE 

WORLD WILLYOUR 

NEXT CONTRACT 

COMEFROM? 

New to exporting and looking for advice - 
or already exporting and seeking new markets? 
As a government organisation with a unique 
global network of export experts, we can give 
you ail the advice and support you need. 

During 2006/7, UK Trade & Investment is 
supporting a sériés of overseas events including: 
■ Sonar Exhibition in Spain - June ■ Popkomm in Germany-September ■ Midem in Cannes, France - January 2007 ■ SXSWin USA - March 2007 
as well as business missions to: 
■ New York June ■ Japan-July/August ■ China-September ■ Los Angeles - November 

+44 (0)20 7215 8084 
simon.bryan@uktradeinvest.gov.uk 
www.uktradeinvest.gov.uk 

trade &l Mi INVESTMENT l'SS; 



ALBUMMN 3. JossSlone: GERMANYIN MindBodymd^ Off Tlie Seareh THE FIRST h'alf SouKReientless/ 
st IHits'3 Days (Pariophone) aBillyIdol:Devils 

A cut-out guide to the hottest acts : Gigs, retail and média back week of promotion in Berlin 

MW's top tips BPI leads UK push 

for SXSW 
through to Sunday.MH'here high- lights six of the key rising acts with international potential scheduled to perforai at this year's event. Music Week bas also partnered with MTV to offer highlights from the week's acts in the forai of a CD, which will be distributed ivith the magazine next month. ... _ More than 1,300 artiste will offer daily updates of the hest gigs play the five-day event, from and performances. In tum, established UK stars - Corinne Musicweek.com will offer news Bailey Rae, Arctic Monkeys, Mor- from the conférence. rissey and Snow Patrol - to fresh- In advance of the festival, faced acts such as Rumblestrips, which runs from Wednesday Boy Kill Boy and Switches, 

into German mariket 

thanks to Musicweek.com and Dooley's Weblog. Reports from the conférence 

Shinv Toy wuns 
Paolo 

•ou Say Party ; 

by Jim Larkin The BP! is co-ordinating a week of promotion for British music in Berlin as an experiment that may lead to a sériés of such events in cities around Europe. Four key Anglophile partners across live music, radio, retail and print média will use the May 19-26 trip to promote British music in the German capital and to educate UK labels in breaking the market. The programme will fall under the banner "British Music Week". Live promoter Karrera Klub 

* with 146.6m 

lemative rock a^from A^UK ZdeHbr simUarinitiatives in the acts play during the week and will venues across the City Public friture. "This is number one," he also host interviews and panel dis- 
and development Steve 

(£1.17bn) in 20 CDs sold. The bi acts in Germany are Robbie Williams. Coldplay, Gorillaz and Katie Melua. Albums by UK acts last year accounted for 12.1% of ail sales. Karrera Klub will be celebrat- ing its lOth anniversary during British Music Week. It has previ- ously promoted the likes of Franz Ferdinand, Arctic Monkeys, Pulp, Blur and Oasis in the city. The UK acts playing as part of the week are yet to be announced, but they are described by the BPI as 'the UK-s most cutting-edge new talent". Radio Eins will be recording andbroa 

in Berlin and the plan is to repeat will stage a point-of-sale promo- e, retailer Dussman it in a number of cities in the tional push featuring material by 

représentatives of the German and have held i 
rooto^dtrLlX^a:- 

Ge^lab^oWmoreabout ^—y^ s^o^tj ^ of the . 
BPI directorof communication with sales of more than €l.7bn iim@musicweek.com  

Hyde Park gigs trial mobile tickets 
Live Nation is to pioneer an ambitious mobile phone ticketing System when it launches its new festival in Hyde Park this : Hyde Park Calling, which is taking place on July 1 and 2 with Roger Waters and The Who as headliners, will mark the arrivai of the Ticket Rush mobile ticketing System, which Live Nation has been developing for 18 montlis to improve customer expérience and to counteract the likes of eBay and forgers. The first version will be used 

■natter of tîme before the to catch up. But, eventua using the phone like a ! at a hôtel, and people will be using it to buy drinks or pre-ordered merchandise." Hyde Park Calling is being developed in association with Hard Rock Café, which is branding the event as the first in a sériés of   such festivals designed to mark Watcre headlinlng Hyde Park Calllna show the chain's 35th anniversary this 

S~ 



Arcade Fire Arctic Monkeys Audio Bullys Avalanches Babyshambles Natasha Bedingfield Sister Bliss 
Bloc Party James Blunt Blur Bullet For My Valentine Kate Bush Melanie C Guy Chambers Peter 
Cincotti Concrètes The Coral Cari Barat Graham Coxon Jamie Cullum Cathy Dennis Depeche Mode 
Kara Dioguardi Doves Ms Dynamite Embrace Eminem Enya Michelle Escoffery Espionage Andrew 
Frampton Gem Jenna Gibbons Charlie Grant & Pete Woodroffe Gorillaz Go! Team Ed Harcourt 
Charlotte 
Entertainment 
Yusuf Islam 
Kasabian Dave 
Leigh Kenney 
Martin Buttrich 
My Chemical 
Music Nine 
Parkes Andy 
Patrick Sean 
Powter Prodigy 
Roll Deep 
Scissor Sisters 
Of Dork Mike 
Starsailor Billy 
Sugababes 
Simon Tong 
Fox Ultra Music 
Diane Warren 
Warp Stevie 
Zutons Laura 
Primai Scream 
The Feeling The 
Vanessa Brown 
Hynde Chris 
Ferry Zinc 
Amy Winehouse 
Ash Bent 
Breaks Co-op 
Lakeman Client 
Harrow Fergie 
Queenadreena 
Gouldman Hal 
Henry 
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Hatherley Hit 
Félix Howard 
1TV Jamiroquai 
Kelly Tom Kelly 
Timo Maas/ 
Dannii Minogue 
Romance The 
Black Alps Craig 
Partridge Nick 
Paul Daniel 
Eric Prydz Queen 
Charlie Russell 
Simply Red Son 
Spencer Stargate 
Steinberg Sting 
Supergrass Texas 
20th Century 
Peter Vettese 
White Stripes 
Wonder The 
Michelle Kelly 
22-20's Sia Furler 
Automatic Battle 
Vangelis Chrissie 
Difford Bryan 
2012P Agent X 
Ant Genn Baby 
Bigpockets 
Cara Dillon/Sam 
Cliff Jones David"- 

Finley Quaye 
Graham 
Heavenly Songs 
Priestman Jacob 

Schulze James McMillan Julian Gallagher Karen David Karl Gordon Kevin Lyttle Keziah Jones Linchpin 
Lindstrom Luke Toms So Solid Crew Mad Action Marianne Faithfull Mark Bâtes Mark Lanegan Mark 
Ronson Maryanne Morgan Mike Smith Mish Mash Neneh Cherry Nigel Lowis Pleasure Rob Haiford 
Robin Thicke Rodney P Rough Trade Music Rupee Sef Sam Frank SPC Publishing Steely/Clevie The 
Fight Tim Deluxe Toby Smith Tom Kent Wonder Wiredaisies Wichita Songs Stuart Zender 

EU 
EMI Music Publishing, proudly celebrating 11 years as the UK's premier publisher. 
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PETER JAMIESON 
SUPPORTS 

.ptim 
the music sound copyright - and thaï i evety way IVe analvsed 

Your signature can help extend the UK copyright term 

Add your voice - 

sign the pétition 

me omy conceivable p who will profit by not extending the term âré^jeople who set up business to market other people's recordings and thereby avoid investing in sound recordings. l't sec it is going to benefit the co âTSTlni nd, because a multiplicily of Beatles recordings, for example, of difl'ering quality and origin, sold in ail sorts of places and prices, is going to lead to ail sorts of confu- sion. I think the moment you get valuable music in the public domain, it will immediately con- signittopiracy. Some people say that surely the creators will still get their royalties evenifthesound recording is out of copyright, but 1 don't think thafs the case at ail. The people who are going to be selling these record- ings, if they aren't the original own- 
Ican'tsee that it can be 
in anybody's interests 
not to extend it 
ers, aren't going to bother to pay publishing royalties either. We know that the issue at the 

the great danger for sound record- ing is that it's like dimbing Mount Everest to recoup the investment. So, if the Government is going to do anything, rather than seek to try and subsidise the not-for- profit music sector, they should divert some of that incentivisation into the commercial music sector. You would then get many more companies investing properly in music and not simply waiting and hoping that somehow they will be able to find an out of copyright titlc and market it without obligation to anybody. My real dream is not necessari- ly to make the term a bit longer, because other countries have. If the Government really wants to be dever, il should equalise copyright. I can't see any real reason to pénalisé the nedormcr. A music copyright should be the same, for the author, the creator, for the investor, the writer and the per- 
Petw Jamieton fc executive ciiairrnai of the 

Music Week this week launches a music industry-wide pétition as part of its Extend The Term! cam- paign, urging the UK Government to support the extension of copy- right in sound recordings. We are calling on every reader to make a différence and back the drive to extend the copyright term beyond its existing 50-year term in the European Union. To add their voice to the cam- paign, readers are asked to put their name to an Extend The Term! Pledge, and send it back to Music Week, via email, fax or post. The pledge appears on the page opposite and is also available for download from Musicweek.com and from Dooley's Weblog - http://blog.musicweek.com, The pétition is a central plank of Music Week's Extend Tlie Term! campaign, which launched two weeks ago and has already 

unfold, with March 28 looming as 
Already many senior tives have pencilled in that Hies- day, as the date when the Music Business Forum will host one of the most important meetings 

such as s Uni. interested parties a preparing individual submi which they will feed into the Review as evidence before the April 21 deadline. Many appear to be waiting until nearer the deadline before submitting their 
groundswell of opinion from with- in the business that a single, uni- fied voice from the record induslry should also be heard alongside individual submissions. British Music Rights director général and co-chair of the MBF Emma Pike 

We just need to commit that to japer and présent it in a light vhere Andrew Gowers is coming from." With submissions to the Copy- right Directive nurabering ai 
ing the Review to receive at that many separate pièces of evidence by April 21, with one source suggesting the number ■rently of submissions could be as high d other 
as 800. According to the Treasury office - the Review team, which is likely to number around two dozen staff and will work within the Treasury secrétariat - Gowers will then report to the Chancelier, the Secretary of State for Trade and Industry and the Secretary of State for Culture, Media and Sport in autumn 2006. Although no other dates have yet been specified, it is also expected that Gowers will make further calls for additional evidence during 

» : 
y others, will présent facts and figures for won the backing of many key industry executives, including the IFPI's John Kennedy, the BPI's Peter Jamieson, PPL's Fran Nevrkla and the Musicians Union's John Smith, among many others. The campaign aims to présent the Gowers Review with a com- pelling case - and evidence of the broad music industry support - to call upon the UK Government to bring the UK in line with tire US and extend copyright in sound recordings beyond 50 years. Many industry organisations are already linking with MWto get as many of their members as possi- ble to sign up to the pétition, which we will présent to the 

before he closes his call for evi- dencc on Apnl 21^ Gowers' review of intelleclual properly - which includes examin- ing the current term of recorded copyright - was thrown open a week ago for evidence, an act which has set the clock ticking. One week after the Gowers Review was thrown open for evi- dence, a timetable is beginning to 

But she stresses there is a valu- able rôle for the MBF to also pro- vide evidence on behalf of the whole industiy because there are 
Pike says, "We cm unffe onœrtffin issues - the flexibility of the copy- right System, for examplc." However, she is unable at this stage to elaborate on what specifi- cally the MBF message will be. "The initial MBF meeting will be a discussion to find common ground. We have known for a while what the Review is about so we have been thinking about it," 

PPL director of government relations Dominic McGonigal says the MBF meeting is key because "it raakes amse for us as an industiy 
McGonigal says the industry is 

with the deadline for evidence fol- lowing just three weeks later. "We are ail well abreast of the issues," he says. "They arc not new to us. 

l uciug undertaken by .. u.soour Bernt Hugenholtz of the University of Amsterdam. Hugen- holtz has been charged with reviewing and simplilying the copyright acquis - the body of EU law concerning copyright, which includes the terni of sound record- ings. Because the UK is the biggest music market in the EU, Gowers and the UK's thinking on copyright term is expected to be weighted heavily. Later this year, the EC will pro- duce an impact assessment and member states and stakeholders will be given an opportunity to comment. Hugenholtz will report lus findings in the latter part" of this year. A further year-long EC study of copyright will follow from the Hugenholtz and Gowers' reviews in 2007. It will again include a review of the term for sound recordings making any Europc- wide décision on the issue unlikely Before 2008. 

I fully support the 
Music Week Extend 
The Term! campaign. 
It's very important to 
understand that it is 
not just the rights of 
record companies but 
also those of 
performers, musicians 
and producers that are 
in danger of losing 
protection Paul McGuinness, Principle Management managing director 
I am a firm believer 
thatthe UK 
Government needs to 
extend the term from 
the présent 50 years. 
Extending the term of 
copyright for artists 
like myself is crucial 
because our works will 
soon slip out of 
copyright under the 
existing law and 
become open to 
exploitation - with ail 
that entails - from 

We absolutely support 
the MW campaign. It is 
a no-brainer that we 
are behind it John Smith, Musicians Union général secretary 
What Music Week is 
doing is very 
impressive. It's good to 
see campaigning 
journalism in a trade 
magazine -1 really 
believe this 
contribution can be 
influential and make a 
différence John Kennedy, IFPI chairman/CEO 
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I, THE UNDERSIGNED, 

calluponthe 

UK GOVERNMENT 

to support the 

EXTENSION 

of the terni of 

COPYRIGHT 

in sound recorduigs 

Name: _ 
Email: 

Company: 
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EXTENDf 

THETERMei 

Contribute to Music Week's Extend The Term! pétition, by completing your pledge sheet and sending it by fax to 020 79218327, via email to extendthetei-ni@miisicweek.com or via post to Extend The Term!, c/o Music Week, Ist Floor, Ludgate Honse, 245 Blackfriars Road, London SE19UY. A copy of the pledge can also be downloaded from musicweek.com and Dooley's Blog at http://blog.musicweek.com/. 
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CREATIVE PACKAGING I 
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Packaging That Serves The Music Industry 

what we do. 
CMCS Group Pic has worked wlth the music industry for over 30 years and embodies the knowledge and experience needed to 
rrrr Pack SOlUti0nS- 0,,erin8 P^aging reoZm r "n CMCS Can Cater for al1 client equuements. Producing packaging to suit each individual artist 

deveonl:;0"6 WhiCh CMCS 3Peciallses. Leading CAD des «n Z ri?'» nS"re that CMCS offer JF J Pack designs that ! sough' after by consumers value- sought'afteVhl ZT.' to 0ffer the 'added 
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Innovations such as the Dual Disc and CD cases with speakers 
are helping to stoke interest in music packaging, a sector which 
has responded well to market pressures, says James Rose 

Thinking 

outside of 

the box 

Suai Dises 
arrive via 
JadtsM 
reissues 
On February 20 this year, Sony BMG released the first Dual Disc single, a re-issue of Michael Jackson's Thriller, into the shops as the first of a sériés of 20 weekly Jackson 

The Dual Disc, which stores audio tracks on one side and DVD content on the reverse, was identified by the major as idéal for the Michael Jackson campaign, which follows last 
selling run of Elvls Presley re- 

"We wanted to do something new," says Charlie Stanford, marketing manager for the Visionary; The Video Singles Michael Jackson Project at Sony BMG. "Michael Jackson is renowned as a vîsual artist and so we have the 

perfect marriage of great videos and great music, focused on what makes him a great entertainer." Each single offers remastered versions of the original single edit and video and a remix. Each single in the sériés is being sold at £4.99, or £10 for the limited édition box set of the first release Thriller. The packaging designed for the sériés has information about the spécial content on the reverse and Is given a sticker for the front at retail, 

Thriller, which was released on February 20, was the UK's first Dual Disc, and forms part of a singles boxed-set (below) 

but is otherwise racked in the same way as a conventional CD. Each single is presented in a double sleeve which was approved by Jackson fanclubs consulted by Sony BMG. The inner sleeve is a replica of the original plain Epie design, distressed to look like a vintage release. The outer sleeve used re-scanned artwork from the original 
On the back of the outer sleeve is one element of a composite image of a Jackson face, which appears when ' 20 sleeves are set together in rows. The projcct was designed by Peacock 

compelling content and, as people buy it, awareness spreads." 

Features are edited by Joanna Jones 
While recent jumps in oil prices have caused the price of polycarbonate, from which standard CD jewei cases are made, to fluctuate wildly, with no sign of greater stability ahead, the onus on the packaging sector to stay one step ahead of the game is greater than ever in 2006. Meanwhile, nnstable oil prices are not the only pressure pushing the packaging industry towards greater innovation. The ever-increas- ing uptake of digital downloads among music buyers and the subséquent upsurge in piracy also continue to take their toll on the tradition- al business of packaging physical product. Adam Teskey, managing director of fhll serv- ice design and packaging group CMCS, says, "Piracy is still increasingly afïecting the packag- ing industry; the ease of duplicating both film and music does not seem to be abating." But for some, the seeming polarity between the two ends of the market - with downloading at one end and physical product at the other - can provide new opportunities for packaging companies. Luigi Pozzoli, vice président of sales at bespoke packaging specialists Pozzoli, says recent devel- opments have increased his business. "In 2005, though everybody witnessed a decrease in sales of physical releases and an increase in légal (and illégal) downloads, we experienced a growth in the demand for spécial packaging," says Pozzoli. "It seems that the mar- ket is moving in two directions; downloading on one side, which represents the cheap end of the market, and spécial packaging for the high end." Designer Stuart Crouch of Peacock Design also believes that an upsurge in the use of spé- cial packaging, in particular, has occurred, driv- en by downloads. "The plastic box will never go away," says Crouch. "But there's definitely a lot more Cre- ative packaging around and it's purely to count- er the impact of downloads." Similarly, AGI Media sales director Jonathan Rodgers believes the potential of creative pack- aging to add value to a product is finally being recognised after a period where it was ignored. "The market in CD packaging has seen a re- emergence of spécial packaging after it had been out of vogue for a few years," he says. "It's now perceived as adding value to the physical release, so long as it is cost effective." For Henry Lavelle, founder and creative director of bespoke packaging corapany Modo, says the development of digital transfer of music is an incentive to creativity. "People talk a lot about downloads taking away from our core business, but downloads make it ail the more important for labels to be doing something spécial for the fans to convince them that it's worth buying a hard copy," he says. "It's a long way off, but it's inévitable in the long term that the physical issue becomes a niche thing for hard-core fans. Meanwhile, compétition between manufacturées is intense because the margins are getting tighter." Indeed, the fierce compétition is leading some manufacturers to look to drversify beyond the music industry, according to Tim Illing- worth, CEO of audio packaging specialists Origgio. "Some manufacturers are looking to move into areas outside of music, such as comedy, speech and advertising, because of the pres- sures on the industry," he says. For those who remain solely in the music sec- tor, creativity is key. For Modo, a company that built its réputation on innovative packaging, that means acknowl- edging the finite life of a CD. The company has now developed a biodégradable CD case made from potato- 
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based "paper foam", which was launched at Midem in January. The Act-Pac has the same basic properties as card, including vulnerability to liquid spills, but the company reports signifi- cant interest from the industiy, with Poptones- signed King Biscuit Time opting to use the packaging for their May 15 album release, Black Gold. "We are now manufacturing stock in antici- pation of a couple of big orders," says Tavelle. "A major artist is just about to place an order." The Act-Pac is designed to last for the life of the product, but to biodegrade when the CD is finally thrown away, rather than adding to the pressure on landfill sites. "The customer is making less of an impact on the environment when he or she buys the CD and it may also be important to a major artist selling hundreds of thousands of units, who is responsible for a huge amount of plastic waste with standard packaging," says Tavelle. At présent, Modo is making its sales pitch to record labels rather than consuraers. "There are already tax breaks in Europe for corapanies who reduce the amount of non-recyclable and non- biodegradable packaging they put out," says Tavelle. "We had a meeting three or four years ago with the purchasing director at Universal who said that it was possible that UK compa- nies would begin to be levied on the amount of plastic they put out." However, consumers are also putting pres- sure on the labels to find eco-friendly options. "Customers have an emotional attachment to 

UK's larges! indie switches 
fbcus from DVDs to CDs 

dccided to concentratc on DVD production In its recovery. The company bouglit ncighbouriiig replicator MPO and installed ncw DVD machines and has returned to its previous production level of 220,000 DVDs a day. It is now also producing CDs again, biicking the recent downward trend of the CD market and dircctly as a result 

the artist and so feel more of a connection to the product they are buying from the record com- pany," says Tavelle. "Ifs not just another product and that makes it more important that the record company is seen to be doing soraething for the 

The UK's largest independent manufacturer of optical dises, VDC, is returning to making CDs again after a pcrlod of focusing its opérations on DVDs. The company's former manufacturing and mastering facifity in Wembley was completely destroyed by fire in July last year and its joint managing dircctors Ashwin Bedi and Sanjay Mohindra 

Although the manufacturing method for the Act-Pac does not permit it to compete with the standard jewel case on price, Tavelle says the cost will only be a few pence higher than that of the increasingly common Digi-Pac (a plastic tray typically housed in a card case) and points out that it is not in any way tied to the price of oil. The tactile Act-Pac looks unlike a standard jewel case, yet Tavelle insists that it is not seen by record labels as spécial packaging but will be used for regular single and album releases. However, the distinction between standard and non-standard packaging is becoming blurred as labels opt for more distinctive pack- aging options for increasingly mainstream releases. "Thafs the market trend," says Jeremy Patter- son of Sound Performance, which has bought a share in Modo. "We are expecting some of our bigger clients to adopt non-standard packaging. "Non-standard packaging such as the various forms of the Digi-Pac is already comraonly used to create interest in secondary releases such as album re-releases and catalogue releases." Peacock Design's Stuart Crouch explains that the Digi-Pac has several advantages for the 
of feedback from customers. "Over the years we have built up relationships with certain customers who need CDs as well as DVDs," says Ashwin Bedi. "We returned to CD manufacturing because of requests from them rather than because of a demand in the market." Bedi believes that manufacturers are operating In testing conditions. "We are still expcrienclng difficulties and increases in raw maierlal prîces and customers are always lookfng to buy better," lie says. "Many have the urge to look abroad, 

designer over standard jewel cases. "Digi-Pacs make it possible to use more inter- esting materials like varnishes and foils," he says. "With a jewel case, everything you do has to sit in a plastic box and the plastic flattens off foils and the spine restricts the design. "With the Digi-Pac you can achieve more interesting effects like inserting foam studs for the CD to sit on. Our design for Kate Bush's Aer- ial used one continuai image spread across the 
Crouch agréés that the record industry is par- ticularly aware of environmental issues, partly because of the personal interest of some artists. "For some time, certain artists have requested that their sleeves and booklets are printed on recycled paper." Advances in personal computers have also added to designers' need to take account of top- ical issues, says Crouch. "The packaging industry has to be responsive to things in the média about the environment because it's so compétitive now for printers and designers. "New businesses are cropping up ail over the place; a 'design team' can be one man in his bed- roora with a computer and a lot of manufactur- ing can be done abroad. "We have to constantly corne up with new ideas as a way of winning jobs. If you have an idea that is completely new, it's going to make an impression." Peacock Design has been experimenting with lenticulars - hologram-like images which can 

flexibmty a local manufacturer 
"The challenge is to keep manufacturing in the UK with compétition coming from Europe." However, Bedi downplays 

''e™towhicl' downloads are affecting manufacturers. From a business point of 
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customers to find creative ways to attract consumers." He has identified creative packaging as one method which can be used. "Innovative packaging does cost more money, but if the choice is between not having any sales and having the sales but reducing the margins a little, our customers still want to sell product. "The question then becomes, how do they move that cost on? The pressure cornes from the customer wanting to buy better and manufacturers arc In the firing line." 
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change several times depending on the angle of view - for its cover of a forthcoming Doctor Who DVD box set. Exciting visual effects tvill grab the immédiate interest of the consumer, but pack- aging can now claim to be moving into the audio sphere. A tiny speaker Sys- tem which fits into a stan- dard jewel case has recently I won its designer, Morag 1 Hutcheon, a female inven- tors' award and her compa- | ny, Origgio, is now bringing pB| the pre.vu device to market. ; Composed of electronics, f H a battery and a speaker, j B pre.vu can play up to a minute of pre-recorded itsH audio content over 1,000 ^^B times. That content might be music samples, messages jt' R from the artist, sponsor nH messages, advertising, instructions or compétition -«.v . détails. Origgio CEO Tim Illingworth says, "For con- sumers now, différent colours and sizes in pack- aging are not a big enough differentiator at the point of décision; people need more informa- 
According to Illingworth, pre.vu has been approved by licensing bodies, passed fit for the 
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Âerial 

Withthe Digi-Pac you 
can achieve more interesting effects, like inserting 
foam studs for the CDto sit on. Our design for Kate Bush's Aerial used 

       à one 
EU's CE standard and CDs fitted with it would Continuai image . )r record SDread companies on putting together the possibility ' , of a licensing deal where they will bring out a dCfOSS the number of releases in an offer to retail," says CaSC Illingworth. "We are also working with some stuart Crouclt, of the larger independents on some of their Peacock Design 

bigger releases." Illingworth adds; "Each CD becomes a listen- ing post. The majority of consumers in the retail environment are browsing. This allows them to listen to the best parts of the best tracks imme- diately. "It's a great idea for supermarkets in particu- lar, since they dont have any listening posts but sell an increasing amount of music." The audio device also offers extended mar- keting for the record company, in that the fami- ly and friends of the owner would be able to hear its content without the need for a CD play- er well after he or she has left the store. As well as promoting other records by the sarae artist. the record company could use pre.vu to promote more broadly, the company 
' "Pre.vu is a new média device which also allows you to sell your back catalogue or other records from a particular genre, in that you can put lots of samples onto one dise," says Illing- 

As with Modo's Act-Pac, pre.vu adds to the cost of packaging. For small volumes, the audio device will add £2 to the cost of a CD, falling to £1 for larger orders with discounts. The next few raonths should détermine whether Origgio can make the business model work, but it is clear that there is a need for groundbreaking packaging ideas to revitalise the physical product. With oil prices, downloads and piracy squeez- ing packagers' margins, investment in innova- tion appears the best means of seizing the ini- tiative in the music market. 
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Local politicians in Salzburg and Vienna - where tourists can hardly move for the moun- tains of Amadeus coffee mugs and chocolaté boxes sluffed with "Mozart Balls" - bave already come under beavy criticism for their overt com- mercial exploitation of the 250th anniversary of Mozart's birth. But ail the UK classical record companies are doing their bit to concentrate the emphasis squarely on the Austrian composer's monumen- tal artistic achievements, a strategy which could well pay dividends over the retail counter. The international focus of attention on Mozart highlights many of the changes that bave taken place in the classical record business since the last big Mozart anniversary shindig, held in 1991, for the bicentenary of his death. Fifteen years ago came the delivery of Philips' Mozart Edition, a complété survey of every note known to have been set down by the composer's quill pen, lavishly packaged, fully documented and marketed at a premium price. The Philips project returned a handsome profit and it remains a staple of the Mozart catalogue, unlikely to be surpassed or attempted at such a high level again and reissued for 2006 as a 180- disc cap-box or 17 separate mid-priced volumes. In 2006, however, Universal Classics has taken a sawy stratégie view on Mozart, schedul- ing around 25 new releases, a 20-disc catalogue sériés billed as The Mozart Collection, impor- tant additions to Deutsche Grammophon's Original Masters line, and an enhanced récré- ation of the yellow label's 1956 Jubilee Edition offered as two six-disc sets. Universal's Mozart Forever branding effectively brings new and archive material under one neat marketing umbrella. Highlights issued to date include Mikhail Pletnev's first ever album of Mozart piano sonatas (DG), the G minor and E fiât major piano quartets performed by the Fauré Quartet (DG), an iconoclastic reading of the C minor Mass from Paul McCreesh and his Gabrieli Consort and Players (Archiv), and an outstanding interprétation of La Clemenza di Tito, starring Magdalena Kozena, Rainer Trost and Lisa Milne and conducted by Sir Charles Mackerras (DG). Deutsche Grammophon's Mozart 1956 Jubilee Edition, pegged at an attractive bargain price, includes the first international CD release of Eugen Jochum's Requiem interprétation, per- formed as part of a pre-Tridentine Mass For The Dead in St Stephen's Cathedral, Vienna in December 1956. Other highlights of the Jubilee rétrospective include Hungarian conductor Fer- enc Fricsay's complété repertoire of Mozart orchestral works and rarities from the Amadeus and Loewenguth Quartets (DG). Graham Southern, classical manager, core classics and catalogue for Universal Classics and Jazz UK, points to an effective ongoing cata- logue campaign offering Universal's top 70 Mozart titles to retailers at a 30% discount. "WeTe looking to reach the widest possible mar- ket," he says. "In July we will hit the supermar- kets with the Mozart Box, a three-CD compila- tion retailing for £8." Southern says that this summer's heavy dose of Mozart performances, both by professional and amateur organisations, présents a further platform for Mozart Year marketing. "The idea is to reach ail sorts of con- sumers, from collectors to classical neweomers." Universal's Mozart Forever campaign (www.mozartforever.cora) rolls forward in April with the release of Die Zauberflôte, recorded in Modena last September under Claudio Abbado's direction, with an exciting cast of vétéran and rising-star artists, René Pape, Dorothea Roschmann and Hanno Muller-Brachmann among them (DG). An ail-Mozart album from 

With Salzburg and Vienna set to cash in on Mozart's anniversary, 
classical labels are poised to reap rewards. By Andrew Stewart 

Mozart 

waltzes into 

250th year 

husband-and-wife pairing of Magdalena Kozena and Simon Rattle is in the can for issue this September, their first recording together. May sees the release of a dise of piano concertos from Maurizio Pollini and the Vienna Philhar- monie, with the final title in Gerraan uber-vio- linist Anne-Sophie Mutter's "Mozart triptych" project slated to appear in August. Controver- sial German conductor Christian Thielemann will présent his take on the Requiem on Deutsche Grammophon this October, while the period instrument ensembles Les Musiciens du Louvre and Concerto Kôln feature this summer on the yellow label in albums devoted respec- tively to Mozart's final two symphonies and "greatest hits". The commitment to Mozart Year is no less strong from EMI Classics. The London-based major marked the composer's birthday month 

in January with a critically acclaimed dise of wind serenades played by the Berlin Philhar- monie Wind Ensemble, followed in February by a recording of the "Hoffmeister" and "Disso- nance" slring quartets from the Belcea Quartet. This month saw the release of beguilingly poetic interprétations of six piano trios by Daniel Barenboim and exciting young partners Nikolai Znaider and Kyril Zlotnikov and the reissue under the Great Recordings of the Century ban- ner of Otto Klemperer's majestic interprétations of favourite symphonies, the "Hafiher" "Prague" and "Jupiter" among them. According to Thomas Kaurich, recently appointed head of EMI Classics UK, the A&R and marketing approaches to Mozart Year have been smartly conceived by the classical majors, "This is more than just a one-shot deal for Mozart's birthday in January," he says, "There's 



Festival (May 19- Nidiolas Hylner.    ns. Zaider Détails remain ' festival tas become semi-slagcd by under wraps a strong flvture In 01- ars 
the gap betwe! 

still a lot going on and there will be strong activ- ité' running throughout the year." He adds that EMI's range of releases représenta the breadth of the Mozart audience, ranging from Mozart For My Baby and popular compilations to a bumper crop of legendary recordings set for issue in May on EMI Classics Historical. Marketing for EMI's Mozart product is driven by ads in the specialist classical press, e-mail shots and a dedicated website (www.raozart- anniversary.com). "The website has been a way for us to feature on newer releases and give our Mozart catalogue a big push " says Kaurich. "A wide public engages with the man and his leg- end. and also with the purity of his music. That makes him reach far beyond the obvious core classical audience." Forthcoming EMI Classics Mozart titles include the Flûte Concertos performed by Emanuel Pahud with the Berlin Philharmonie and Claudio Abbado, an album of Mozart from the movies, cannily presented with the empha- sis on the Amadeus part of his name, a six-disc Best Mozart 100 archive compilation, and an entiy-level Mozart Discovery dise. Virgin Classics, meanwhile, has captured deserved review space, complété with positive reactions, with a string of new Mozart titles since the year's turn. The label opened its Mozart Year account in January with an album of opéra and concert arias sung by Latvian mezzo-soprano Elina Garanca, accompanied by Camerata Salzburg under Louis Langrée, artis- tic director of New York's prestigious Mostly Mozart summer festival. Polish piano wizard Piotr Anderszewski boosted his already strong 

A wide public 
with the man and his legend, and alsowitli the purity of his music. That makes him reach farbeyond the obvious core 
audience Thomas Kaurich, EMI Classics UK 

Virgin Classics discography in February with the issue of Mozart's Piano Concertos Nos. 17 and 20, play-directing the Scottish Chamber Orchestra. Two heavywcight Mozart titles mark Virgin Classics' March release sheet, topped by Cosi Fan Tutte conducted by Daniel Harding, hero of La Scala's season-opening Idomeneo last December, and featuring a dream cast from the Aix-en-Provence Festival. Fabio Biondi's period instrument readings of Violin Concertos Nos. 1- 3 also promise to score high critical marks. The merged forces of BMG Sony Classical offer unbeatable Mozart catalogue resources. The majors initial contributions command attention for a variety of reasons. Mozart 250 A Célébration offers an attractive proposition for consuraers in search of a représentative sélec- tion of the composer's music. The A&R line-up, which ranges from such past greats as Rafaël Kubelik and Georg Szell to big names of today, James Galway and Sir Colin Davis among them, adds to the value of this budget compilation. The label's early music brand, Deutsche Harmo- nia Mundi, has just issued the second volume in Nikolaus Harnoncourt's period-instrument sur- vey of Mozart's early symphonies with Concen- tus Musicus Wien, while Sony Classical has an important album of works for two pianos from the Groethuysen duo, including world première recordings of newly completed fragments and a rare arrangement of the Adagio K.546 and Fugue K.426 in C minor. Warner Classics added a critical feather or two to its artistic cap at the beginning of the year with the release of Daniel Barenboim's bold, life-enhancing concert recording from the 

besieged West Bank city of Ramallah with his West-Eastern Divan Orchestra, a band of young musicians drawn from Arab countries and Israël. Their account of Mozart's Sinfonia con- certante K.297b was hailed by International Record Review as the best yet, an endorsement fully supported by the evidence of the perform- ance. The Warner Mozart catalogue has already received an impressive makeover, gathering together essential recordings and rarities to fill 250th anniversary boxes devoted to the compos- er's mature opéras, the complété piano concer- tos, key chamber works, the complété sacred music and symphonies, the complété violin con- certos and concertos for wind instruments, and the violin and piano sonatas. The nine budget boxes, totalling 90 dises, amounts to an unbeat- able reissue bargain. Indie classical labels came to the Mozart anniversary feast with gourmet delicacies in the first quarter, with more on the stocks for release later this year. Harmonia Mundi's contribution underlines the strength in depth of the compa- ny's back catalogue as well as its uncompromis- ing commitment to new product. Next month sees the issue of La Clemenza di Tito from Gramophone Award-winning artistic team of René Jacobs and the Freiburger Barock- orchester (HMC). An album of Mozart's sacred music, including the dazzling solo motet Exsul- tate, jubilate and two Regina coeli settings, has performed well at retail for Hyperion, helped by five-star reviews for young Brit soprano Carolyn Sampson's mesmerising artistry. Classic FM, meanwhile, has launched a two-disc Mozart addition to its retail friendly '...for Babies' line. 
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Corning soon... martin(g)musicweek.com 
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Sixteen are set 
tohitfresh hîghs 
by Andrew Stewart The Sixteen, among the world's finest professional chamber choirs and certainly one of the most impressive in live perform- ance, have been at the vanguard of the British choral renaissance. The UK outfit and its founder- 

As'voiceTof Classic FM, The while the ' Sixteen have dramatically extend- such early music hits as Allegri's ed their UK fanbase, helped along Miserere, he was encouraged to the way by an annual Choral Pil- programme pièces never know- 
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Schubert 'Trouf Quintet: String trios D581, D471. Leopold String Trio; Lewis, Mitchell (Hyperion CDA6752) Hyperion's March dise of ^ themonthisa cracker, underlining the sheer quality of these young UK artists as they go about their art and craft. The 

leadership, is on a high at présent, reflected in the élégant playing, sumptuous sound and genuine commitment ftom the band. Ads in the speciaiist press and a retail price of around £15.99 should see The Wasps flying off the shelves. 
Mahler Symphony No.7. Berlin Staatskapelle/Barenboim, (Warner Classics 2564 62963-2) 

when her name joined the lisl of more than 1,300 deaths from sraallpox lo be recorded thatyear. Purcell's music for her funeral service, known widely today from its use in Kubrick's A Clockwork Orange and at Princess Diana's funeral, provides the dark side of this album, balanced by two of the composer's half-dozen birthday odes for the monarch. 
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Tlie Wasps. Goodman; Hallé Choir Berlin Staatskapelle players that the Czech Philharmonie 
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The décliné of the specialist retail sector will damage the long term health of British music 

Spécialiste' future will affect us ail 

martiii@niusinveek.com 

These are chaJlenging times for everyone connected with HMV. The latest suggestion by would-be boss Roger Parry, that the music, video and games chain could merge with its books sister chain, provides a new twist to the drama. How it will ail play out is anyone's guess, but such a strategy would certainly come with its challenges. Catalogue continues to be one of HMVs key tramp cards, despite the disappointing trading of 2005. And, unless any combined chain centred on more department store-sized opérations like its flagship Oxford Street stores, it is hard to see how a combined offer could achieve that without some kind of com- promise on range. Parry also makes loud noises about the importance of the internet however. And this is where the future of catalogue business could well be heading. But, if a chain such as HMV was to no longer com- pete in deep catalogue, instead trading across the market, in music, DVD, games and books, where does that leave it? As a generalist, some might argue. Whatever, there are sure to be twists and tums ahead still. In parallel, the news that supermarkets are to come 

under compétition scrutiny again raises the debate about the importance of specialist music retail. The supermarkets have been positive in some ways - in reaching a consumer base which feels intimidat- ed by specialists and thus helping grow the market of music buyers. But they have been négative too. Independent retail has had a torrid time over recent years, and now spe- cialist music retailers such as HMV are too - both being hit by the grocers' savage pricing policies. Specialist retailers - indie and multiple alike - are vital for the future health of the music sector. It is through such stores that many bands first get the chance to reach an audience. Of course, the compétition commission is unlike- ly to take any direct action of benefit to specialist music retailers. But its probe will again alert an increasingly politicised consumer base to the con- cerns about the effects of supermarket dominance. Négative publicity of recent months has caused the tide to tum against McDonald's. The same politi- cised consumers could be educated that the demise of specialist retail will also damage British music, in the long term. 
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With chart huggers Corinne Bailey Rae, Chico and 
04 under his wing, Global Talent's Ashley Tate 
talks about managing acts across a number offrants 

thi-one.,.Look ou launch of a new Lo with one of the music industry's mosi successful and established evcnts... More murmurs. fs a certain retail association considering a name change? Could US radio format- i-format Jack be conning thi 

Floyds are just 
lîke buses 

yesterday (Sunday) aimmg to niake industry at history for the EMX label by replacing last week,, 

BiS—i S 

î'nfnot saying 

a srnnll fee'Sha''ln9 6X0113,196 ^ aoIinslTtA wilÎÎsoL^3 coHeg^'^' ^ 

our Olympic bid, they've now gone Mot surpnsmgiy. tne move .las ..... — r.=„v„ - and legalised P2P. Hardly helpful, is created uiiresl among gttgloN ^ ^ ^ 

œu.e,f. 
tomorrow (Tuesday) and it might, just 

number of changes to the bill, designed I to placate the hardliners. Tliese include a ending prison sentences and reducing tl fines for illégal downloading. tl 
in an anti-piracy bill? Iknow, ironie, isrftit? But 



Classified ^ 
Contact: Maria Edwards, Mnsic Week Classified Sales, CMP Information, 3rd Floor, Uidgate House, 245 Blackfriars Road, London SE19UR 7:02079218315 F: 020 7560 4010 E: maria6nmsicweek.com 

Rates per single coiumn cm Jobs: £40 Business lo Business & Courses: ) Notice Board: £18 (min. 4cni x 1 co! Spot colour add 10% Full colour: add 20% Ail rates subject to standard VAT 

The latest jobs are also available online 
Booking deadiine; Thursday lOam lor publication the fbllowing Monday (space pcrniilting) Cancellalion deadiine: lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 

ESH W 

SENIOR PRESS OFFICER 
UNIVERSAL CtASSICS AND JAZZ • LONDON 
As the UK's leading music company, Universal Music UK's family of record labels - including Universal Classics & Jazz, Polydor, Mercury, UMTV and Universal Island - are responsible for some of the most famous artists in the world. 
Working within Universal Classics & Jazz, whose rester includes the likes of Jamie Cullum, Madeleine Peyroux, Katherine Jenkins and Andréa Bocelli, you'll be responsible for developing média relationships and act as our first point of contact for the national and music press. You'll work with Journalists closely and entertain them regularly, ensuring that they have the information they need to guarantee our acts get the exposure they deserve. 
An organised and creative individual, you'll need at 'i least four years' relevant PR experience. Equally | important, however, will be a genuine passion for music - particularly within this area - and a full book of contacts in the national and music press. 
To àpply, please send your CV and covering letter toTîm Palmer, Resourcing Officer, Universal Music UK Ltd, 364-366 Kensington High Street, London W14 8NS. 
Tel; 020 7471 5320. E; tim.palmer@umusic.com 
Closing date; 24th March 2006 

EVERY WEEK 93% 
OF PEOPLE IN THE UK 
TUNE INTOTHE BBC 
WHAT DID YOU EXPECT? 

DO 

DO 

n 
Executive Producer Ref.siou 
London 
The BBC Radio I station sound team create high-quality promotions and campaigns for the station, and are responsible for the delivery of network sound. 
You'll lead this team in developing the sound of Radio I across mainstream and specialist output.This will involve managing producers and assistant producers, as well as working closely with the Radio I marketing team. 
It's a highly specialised rôle, calling for a proven track record in digital audio editing and solid management skills.You should also be a dynamic, creative kind of person who'll thrive in a fast-paced environment. 
Applications to be received by 24 March. 
You can apply for this rôle and learn about how we do things at the BBC, by visiting bbc.co.uk/jobs If you do not have Internet access, please call 0870 333 1330.Textphone 020 8008 4300. Ceefax page 696. 

to place an 
advertisement 

'.oali maria 
020 7921 8315 
maria@musicweek.com 

ocareermoves 
Oïsrjan   _ <- 
oi;  ^j,06057 

OweflïSdS Assistannt £23k JI062I6 

o ES 3 rnus,c v med,a " £22k m0JV|e060i94 
ss 

The End & AKA are seeking a Head of PR & Marketing 
Focusing on devislng and managing PR stratégies across ail platforms you will take responsibillty for 
You will have the abilrty to think strategically, creatively and implement ideas, have excellent contacts and outstanding industry knowledge. 

Export Manager 
mdependent record label seeks an organised, hard working and music loving individual to become our export manager, 
Please send CV and covering letter with salary expectations to: Box no. 10, Music Week, 3rd Floor, Ludgate Hse, 245 Blackfriars Rd, London SE1 9UY 

THE MUSIC RECRUITMENT CONSULTANTS 
020 7569 9999 Kari J|_ www.handle.co.uk lldllCLlCÎ music@handle.co.uk 

ESSSii 
   

MOVE ON UP 
Find your next job at 

MUSICWEEKvCOItl 20 MUSICWEEK 18.O3J06 

THE HATCH STUDIO 
WORCESTÈRSHIRE 

IDYLLIC RURAL recording studio 
www.thehAtchstudio.co.uk 07906 333 986 



Classified 
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Contact: Maria Edwartls, Music Week 
Scd Floon Ludgate House, 245 Blackfriars Road, London SE19LIR T: 020 79218315 
E: maria@musicvireek.com 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min, 4on x 1 col) Spot coiour: add 10% Fuil coiour: add 20% M rates subject to standard VAT 

Dre latest jobs are also avaiiable online euery Monday at wwwxnusicwecluom Booking deadBne: Tbursday lOam for pubiicaiioii the foflowing Monday (space pcrmilting). Cancellation dcadline lOam Wednesday prier lo publication (for serres bookingi 17 days pnor to pubfcatm). 
business to business 

MiTil ! Free Music Courses 
Open Day 25th March 11-4 
Music Production /Technology/ Performance and TutorTrainingaccredited courses avaiiable. Pull time/part time. 18yrs+. Slart September. For détails contact CM on 020 7633 0550 or email everyone@cmonline.org,uk 

CASH RAID for CDs, vinyl LPs, 12" & 7" music memorabilia, guitar picks, crewclothing, tour marchandise, record awards promo surpluses & complété collections ■ will collect 

RAT yj RECORDS 

Posting Records? 
RECORDS WANTED CASH PAID 

Building a 
Studio? 
DO A/or 

KINETEC RECORDS 
yitëMS N0.1 UNDERGROUND OANCE MUSICJPEPŒISTS 

LAUbuIES ITSJ^y ONLINE STORE |M|fl 

www.KinEETec.coirn 

TECHNO. ACID TECHNOHARD TECHNO 
HARO DANCE, HARO TRANCE. HARDCORE 
DRUM & BASS. BREAKBEAT, HARD HOUSE 
DEEP HOUSE, ELECTRO, SCRATCH & DJ TOOLS 
MERCHANDISE. CLOTHING, RECORD BAGS & BOXES. SLIPMATS 
DJ HARDWARE. MUSIC PRODUCTION HARDWARE & SOFTWARE & MUCH MORE... 

■■ V 
Sf:ITTLE POWAND STREET. LONDON W1W 8BW i : +44 (0) 20 7323 5303 : +44 (0) 20 7323 5909 E; info®kinetec.com W; www.kinetec.com • w. 

' "PENING HOURSr # K'HÇpTeC MONDAY - SATURDAY12PM - 8PM. SUNDAY11AM - 4PM f P I FREE PARKING & NO CONGESTION CHARGE AFTER 6:3flPM 

West London Studio & Office Space 
corxirèonedpr^^rnrning 
mews Vvitn olr Street parking and 
Office t30 sq tt £ 450 p-cren. Contact: 07771743 077 

to place an 
advertisement 

call maria 020 79218315 
maria@musicweek.com 
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The best directing talent at your fingertips 
For your copy contact Maria Edwards on: 
maria a miisicweeU.com or 020 7921 8315 

NEW ISSUE OUT NOW 
, INCLUDING PROMO DVD 11 

Featuring great videos and short films 



Datafile 

BHtain's most 
comprehensive 
charts service 

Week 10 

SINGLES numberone CHICOIT'SCHICO TIME (Sony BMG) It is still Chico time, as the Welsh-born Moroccan, who finished fifth in the lalest season of X-Factor, continues atop the singles chart with his début single, albeit with sales tumbling by 43% to 29,258. 
ARTIST ALBUMS NUMBERONE DAVID GILMOUR ON AN ISLAND (FMI) Recorded partly on his houseboal on the Thames, and partly in Abbey Road, David Gilmour's first number one solo album includes contributions from David Crosby and Graham Nash, and lyrics by Polly Samson-Gilmour's wife. 
COMPILATIONS NUMBERONE VARIOUS CLUBLAND XTREME HARDCORE 2 (AATW/UMTV) Theeighth number one for AATW/UMTV's Clubland sériés since it was introduced in 2002, and the follow- up to Clubland Xtreme Hardcore, which topped the chart last May and went on to selIBO,483 copies. 
AIRPLAY NUMBERONE CORINNE BAILEYRAE PUT YOUR RECORDS ON (FMI) Finally rising to the top af ter three weeks at number two, Put Your Records On had an audience of 80.10m last week - the highest for any record so far ih 2006. It was aired 2,125 times by Stations on the chart panel, with top tallies of 30 on Core, 53 on Rock FM "'and 52 an TFM. 

EMI label 
bagstoptwo 
album slots 
by Alan Jones Although as a Company EMI bas frequently registered back-to- back number ones in the 50-year history of the album chart - most recently in February of2005, when Parlophone label act Athlete's Tourist dethroned Virgin artists Tire Chemical Brothers' Push The Button - the EMI label bas never had back-to-back number ones until this week. It achieves this historié first thanks to Pink Floyd alutnnus David Gilmour's third solo album On An Island replacing rising 
self-litled début at the summit. Gilmour's album was helped to its lofly perch by a blitz of média coverage, induding a unique Gilmour BBC Radio T\vo concert being added to BBC TVs (with picl 
previous solo albums reached the Top 10, ifs a major triumph for Gilmour, which undoubtedly also owes something to Pink Floyd's much trumpeted reunion at last year's Live 8 concert. For Gilmour, it is his first number one since Floyd's live album Puise debuted at the summit in 1995. Meanwhile, although she was dethroned by her labelmate, Corinne Bailey Rae's album continues to sell at a fait clip. It 

shifted a further 67,122 copies last week - 38% down on its début week - to take second place in the chart. Bailey Rae's second single Put Your Records On dips 3-5 on its third week on the singles chart, attracting a further 16,14-7 buyers to lift its 20-day sales total to 67,123 sales. It also takes over at the top of the airplay chart, and is being given enormous support by the BBC s two behemoths Radio One, where it was aired 26 times 
played, and Radio Two, where its tally of 23 plays outshone ail other singles. Airplay, of course, fuels sales. It is working for Orson, whose début single No Tomorrow shares 

most-played honours on Radio One, with 28 spins last week but appears not to be working for the other record with 28 plays, Joey Negro's Make A Move On Me, which débuts this week at number 47. But appea 
eight 12-inch —, — single escaned last week, it and : CD single of Make A Move On Me aren't scheduled to hit retail until today (Monday), and the rest of its 1,913 sales last week were digital downloads which are now aliowed to count towards the chart a week prior to physical formats being îssued. Expect Negro's single to take a massive leap upwards a week hence. 

SINGLES Sales versus last week: -27% Year to date versus last year. +1872% MARKET SHARES Universal 378% Sony BMG 22.6% Warner FMI Others 14.4% 
ALBUMS Sales versus last week:-05% Year to date versus last year: -2.9% MARKET SHARES FMI Universal Sony BMG 
Others 

316% 12.2% 105% B.6% 
COMPILATIONS Sales versus last week; -11.3% Year to date versus last year -179% MARKET SHARES Universal 41.1% FMI 19.8% Sony BMG 18.6% 

27% MoS 
RADIO AIRPLAY MARKET SHARES Universal 30.0% FMI 20.4% Sony BMG 20.2% Warner 18.2% Others 11,2% 
CHART SHARE Origin of singles sales {Top 75): UK: 65.3% US; 34 7% Other 0% Origin of albums sales (Top 75): UK: 57.3% US: 38,7% Other: 4.0% 

ALBUMS   THIS WEEK Roots Manuva Altemately Deep (Big Dada); The Concrètes In Colour (FMI); Fightstar Grand Unification (Island): India Arie India Songs Vol. 1 (Island): Graham Coxon Love Travels... (Parlophone): Placebo Meds (Virgin): Nine Black AlpsGlitterGuIch (Island): Donald Fagen Morph The Cal (Reprise): Vittorio In The Hands Of Love (Polydor) MARCH 20 LL Cool J Todd Smith (Mercury): Beverly Knight Voice: The Best Of (Parlophone): Bell XI Flock (Island): Hundred Reasons Kill Your 0wn(V2): Prince 3121 (Island): My Chemical Romance Life On The Murder Scene (Polydor): Journey South Joumey South (RCA): Shapeshifters Sound Advice (Positiva) MÀRCH27 Dem Franchise Boys On Top Of Our 

Game (Virgin): Be Your Own Pet Be Your (yTTTnrr Own Pet (XL): Massive Attack Collected (Virgin): Secret Machines Ten Silver Drops (Reprise): Embrace This New Day (Independiente): Yeali Yeah Yeahs Show Your Bones (Dress Up/Fiction): Trina Glamorous Life (Atlantic)   

Lips At War With The Mystics (WEA); Morrissey Ringleader Of The Tormentors (Attack): Stéréophonies Live From Dakota (V2): Ladyfuzz Kerfuffle (WEA): The Vines Vision Valley (FMI): MVP 100% Proof (Positiva): Pink Im Not Dead (RCA)   APRILIO 
Charlatans Simpatico (Sanctuary), The s|ng|e Crazy on Apt,i| la |S the Streels The Hardesl.. (679): Rihannatoc rcs|l|t 0f a collaboration between (Mercury): Lambchop The Décliné... (City Dangermouse (Gorillaz) and Slang): Semifinalists Semifinalists (Régal) vocaiiSt cce-Lo. 

SINGLES THIS WEEK The Open We Can Never Say Goodbye (Polydor); Black Eyed Peas Pump It (Polydor); Kelly Clarkson Walk Away (Sony BMG): Foo Fighters No Way Back (Sony BMG): GirlsAloudWholeLolta History (Polydor); Massive Attack Live With Me (Virgin); KT Tunstall Another Place ToFall(Relentless): James Blunt Wiseman (Atlantic) MARCH 20 Nouvelle Vague Teenage Kicks (Peacefrog): Sean Paul Température (Atlantic); The Strokes Heart In A Cage (Rougir Trade); Pink Stupid Girl (Sony BMG); Yeah Yeah Yeahs Gold Lion (Polydor): Kom Corning Undone (Virgin): Nelly Grillz (Island): G4 Mothers Day FP (RCA)  

David Gray Alibi (Atlartic): Prince Black Sweat (Universal): NizIopiGirls (FDM): The Streets When You Wasnl Famous (679); Embrace This New Day (Independiente): Editors Ail Sparks (Kitchenware); Charlatans Blackened Blue Boys (Sanctuary): Doves Some Cities Live EP (FMI) APR1L3 Maiy J Blige One (Island): Son Of Dork We're Not Alone (Mercury): The Zutons Why Won't You Give Me Your Love? (Oeltasonic): Hope Of The States Blood Meridian (Columbia); Deep Dish Dreams (Positiva)   APRILIO Damian Marley Beautiful (Island): Coldplay The Hardest Part (Pariophone); Eminein Shake That (Interscope); Gorillaz Kids With Guns/EI Manana (Parlophone): Hard-Fi Better Do Betler (Atlantic): Lorraine 1 Feel It (Columbia) 



TV switches 

onto Motrissey 

Sanctuary pulls out 
stops for Morrissey's 
eighth album, with raft 
of TV slots and SXSW or 

e secured 

culmination of an extensive télévision schedule for the star in the lead up to release, which will incorporate a performance on Tonight With Jonathan Ross and Top Of The Pops, an interview with BBC Newsnight and live Koko in London for a 

as a great opportunity to raise awareness with both UK and US média. Morrissey being part of Radio Two'si  ijjjHB 

m April 6 foi rtofSancluaiys tal campaign for Morrissey's eighth studio album and will feature live performances of the album's four 
decided track ffom the artist's extensive catalogue. In addition, Morrissey will take part in an interview with T4 about his career. The programme is the 

y will headline the Radio TVvo showcase event at SXSW in Texas this week and has committed to interviews with Zane Lowe (Radio One), Stuart Maconie (Radio Two) and David Fricke from RollingStone, who will interview him in front of a live audience at the event. "Every year SXSW continues to grow to be a key event in UK music média," says Ivory. "We saw this 

key cities. 
CAMPAIGN SUMMARY MARKETING: Jennifer Ivory, Sanctuary RADIO/TV PROMOTION: Tony Cooke, Claire Jarvis, Scream Promotions PRESS: John Best. Sanctuary REGIONAL PRESS: Stephen Ewashkew, 

American TV goes Ooh La La over 

Goldfrapp, as Coke deal kicks in 
      (Monday) perform the track The Tonight Show with Jay Leno and the single is currently building 

TASTEMAKERSTIPS 
Mish Mash Speechless 
(Data) 

W goodand soulful tune. It has been knocking around for a while, so it s good t< see it's getting a full release as it works really well on the radio 

tops that piagued his career aller Retum Of The Mack's success. DMX guests here - the first time he has done so with a UK artist - illustrating Mark's status in the US." 
Guillemots From The 
Cliff(Fantastic Plastic) GARY R0BERTS0N,S1STER RAY 

id-back, it is his side of the stoiy regarding the run-ins with the law and the attention from the red- 

KisslOO 

m 100 100 is looking to build a doser interaction with its audience with the launch of a VIP club called Kiss Click. The web-driven initiative invites listeners to sign up to a service which offers access to exclusive prises, behind-the- scenes news from the station and a daily newsletter, among other things. Programme director Andrew Jeffries says the dub is 

hits. Think Dexy's, Jellyfish and The Flaming Lips. There's pop thrills here for everyone." 

:r an initial soft launch, the officially kicked into gear mday. Other features include a points initiative whereby users of the Kiss Click service receive points for their activity online. Once enough points are built up they can be traded for prises such as iPods and earlv ticket sales. "We've had a really strong response," says Jeffries. "It's a simple concept that makes sense to listeners." Kiss remains a leading force for breaking dance and urban music and Jeffries, who joined% 

SsîS3»'- KSrûsaf*' 
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esm làm Union of Knives I Décliné st* is.ifyoubiink.you-iim^ 
(Stimulus/Relentless) SSSÏÏSSSr JOHN KENNEDY, XFM Me-One, each of the four tracks here bave massive radio potential." 

Dur Top 10 
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UKhip 

Me-One StilIConcerned 
single will surely give them the profile theydeserve and Ebergis a 

Kiss 100 is the station S 
and SuStl 

^0atS 

foi: 

Instore - David Gilmour, Shakira, David Essex. Mystery Jets, Billy Bragg, Van Morrison, Jason Mrar, Little Willies, Morning Runner, Léo Sayer, Delays, Elvis Costello, Mothers Day Promotion 

Recommended - Beverley Knight, For My Mum. Songs ^ THat Warm Tbe Heart. David Gray: Instore - Andy 

Windows - Up To 70% off^nds of CDs & DVDs; 
Andy0Abraham^Bell X^te^y K^pl^InSt0re 

IfA'idyAbraham'South' p™ice'Bevi 
~~~~~ Neil Sedaka, Panic! At The Disco, Ray J, The 

WH Smith 

Bette Midler"^ 

C UST 



7 AM Suffer Well (Mute); 
Records released 2703.06 

Prince 3121 

f, 

m 

J 
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^B'ueEyes^ ^ 

itslbrillitmt. dOTadthe song'tmd a b^autiftily feTri^nSiterLXets TWs New Day (Independierte   bittersweet melody, reminiscent synths, it bas a glacial, hypnotic IS0M60CD) Sol Seppy 

Burgess. The band begin a 16 date UK tour on April 24. 

 — gaasgas? 
Thefollow-up to the Top 20 You "m won so much acclmm. ^ s^-h.gh Sp^X^foÙloraXophie Dorft Love Me, Naïveis a punchy, Semhinalists^ ^ muscularNolJseCiyingandthe Michalitsi^os. Thp English-born 

bZZS^SrZ' |enplvhiX^bXtnkfi^Ca 

^dj^ctîdsXh Murr 

s 
thisbumper package of Ledby Radio One C-Ust Karen O and co arc back with this follow-up. Kicking off with the single Gold Lion, itis a thrilling remix^Double A-s?de 
ESË55; 

through to forthcom^e finlle ** ^ With the 115,11 
Live WîthX wSr 6 ^ COUlcl bu ma5Sive' 

David Cray The Pipettes 
» issifSEi SSSESS 



Airplay K 

TV Airplay Chart 

l m 
UH 1 PUSSYCAT DOLLS FEAT. WILLIAM. BEEP «M 148 r 2 J SUGABABES RED DRESS ~ 115 3 « MECK FEAT. LEO SAYER THUNDER IN MY HEART AGAIN ahm»™ 367 3 1 Ht BLACK EYEU PEAS PUMPIT ASM 367 1 5 KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY ROdA-FEUA 356 2 fi 5 5 MADONNA SORRY WA8NERBMB 356 E 

7 NE-YO SU S1CK 351 
8 THE STREETS WHEN YOU WASNT FAMOUS 342 S 
9 10 SEAN PAUL TEMPERATURE «« 340 
10 GIRLS ALOUD WHOLE LOnA HISTORY po.™» 336 
11 BEYONCE FEAT. SLIM THUG CHECK ON IT « 329 
12 » MISH MASH SPEECHLESS DATA 305 
13 15 JOEYNEGRO MAKE A MOVE ON ME DATA 278 
14 CORINNE BAILEY RAE PUT YOUR RECORDS ON cmmmui 275 
15 17 PINKSTUPID GIRLS «« 252 
16 FRANZ FERDINAND THE FALLEN DOMINO 250 
17 n CHRIS BROWN FEAT. JUELZ SANTANA RUN IT! JM 244 
18 31 KT TUNSTALL ANOTHER PLACE TO FALL remu® 228 
19 8' NOTORIOUS BIG/DIDDY/NELLY... NASTY GIRL flADBOV 221 P 20 S ORSON NO TOMORROW «cw 2D f. m 87 ANDY ABRAHAM HANG UP SONY BUO 204 
22 KELLY CLARKSON WALK AWAY 202 
23 22 MVP BOUNCE, SHAKE, MOVE, STOP! ™TIVA 196 
24 292 BLAZE FEAT. BARBARA TUCKER MOST PRECIOUS LOVE 1™ 194 
25 33 NELLY FEAT. PAUL WALL, ALI & GIPP GRILLZ 192 
26 17 CHARLOTTE CHURCH MOODSWINGS... 190 2 
26 25 THE ZUTONS WHY WONT YOU GIVE ME YOUR LOVE «ussowc 190 C 
26 26 KEYSHIA COLE I SHOULD HAVE CHEATED «xv» 190 
29 KELLY CLARKSON BECAUSE OF YOU RCA 188 P 
29 19 BOW WOW FEAT. CIARALIKE YOU 188 f. 
31 230 FOO FIGHTERS NO WAY BACK RCA 185 P li 32 EMBRACE NATURE'S LAW 177 E 
33 27 THE SHAPESHIFTERSINCREDIBLE m 176 
33 3, CHTCO TT'S CHICO TIME S»YBH5 176 
35 3J CRAIG DAVID UNBELIEVABLE WARNER BROS 172 
36 43 PRTNCF RI ACK SWFAT ISL™ 170 
36 35 PI ACFRO RFCAUSET WANTYOU VIRGIN 170 
38 27 WESTLIFEAMAZING 5 16? 
39 252 JAMES BLUNTWISEMEN m 166 P 
40 20 RAY J ONE WISH 164 1 ■ H^slTop-lC I High«l lop 4C )Cll"'bt' S^^^mmilntoHMTOO'V.SciiaSinssIlWsIV, Si TV 

WV\*t 0 tvo. 
^ Uj\A'c ewer 

To cast your vote, go to ; www. vhl. co. uk/lyric 

Pussycat Dolls spend a sixth 
week at number one as 
Sugababes hold at two and 
Meck moves up to three 
TT Tlifi' 

MECK FEAT. LEO SAYER THUNDER IN MY HEART AGAI.N PUSSYCAT DOLLS FEAT. WILL1 J\M. BEER KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY Pi THE STREETS WHEN YOU WASNT FAMOUS SUGABABES RED PRESS FALL PUT BOY SUGAR. WE'RE 60IN DOWN 
LARRIKEN LOVE EDWOULD BEYONCE FEAT. SUM TtiUG CHECK ON IT 

mmmam 
ai THE STREETS WHEN YOU WASNT FAMOUS !l 2 | KANYE WEST FEAT. LUPE FI/! 

i| 7 | MECK FEAT. LEO SAYER THUH î G IRIS ALOUD WHOLE UOTTA HISTORY 
f j CORINNE BAILEYRAE PUT YOUR RECORDS ON GC ) 17 MISH MASH SPEECHLESS 9\2fy 8| KELLY CLARKSON WALK AWAY RCA 

| LOSTPROPHETS LAST TRAIN HOME visible noise 
3 6 1 FALL OUI BOY SUGAR. WE'RE GOIN DOWN mercurv 
4 3 | THE AU-AMERICAN REJECTS MOVE ALONG POLYDQR 
7 2 | PANIC! AT THE DISCOI WRITE S1NS NOT TRAGEDIES atlantic 
8 | T! ||LINK1NPARKINTHEEND warner BROS 

Ii'ii 
D 3 WE ARE SCIENTISTSITS A HIT VIRCIN 
3 1 FRANZ FERDINAND THE FALLEN DOMINO 
5 6 MAX1M0 PARKIWANT YOU TO STAY WARP 
6 2f LARRIKEN LOVE EDWOULD INFKtious 
9 22 THE STREETS WHEN YOU WASNT FAMOUS 679 

KANYE WEST FEAT. EURE FIASCO TOUCH THE SKY la MARY J.BUGEBEW1TH0UT YOU KEYSH1A COLE1SHOULD HAVE CHEATED NOTORIOUS BlGyDlDPY/NEllY- NASTY G1RL CHRIS BROWN FEAT. JUELZ SANTANA RUN IT! PUSSYCAT DOLLS FEAT. WILLI.AM. BEEP BEYONCE FEAT. SUM THUC CHECK ON IT 
BOW WOW FEAT. C1ARA UKE YOU 

M.iry J BITgc fraL 
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Corinne Bailey Rae swaps places with 
Madonna to climb to one, while James Blunt 
împroves to three, The Feeling settle in at 
four and Pink leaps into the top five 
ET 
nai JOEY NEGRO MAKE A MOVE ON ME DATA 28 17644 nj l 6 ORSON NO TOMORROW MERCURY 23 28 20732 10 CORINNE BAILEY RAE PUT YOUR RECORDS ON GOOOGROOVE/EMI 26 iy;o (M THE BLACK EYED PEAS PUMPIT mm 20 26 18180 14 THE FEELING SEWN ISIANO 20 25 18348 

1 6 KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY ROOA FEUA "23 " 24 18197 20 PINK STUPID GIRIS LAFACE 18 24 17514 f 12 GNARLS BARKLEY CRAZY WARNER BROS 21 24 16069 loi 12 THE SHAPESHIFTERS 1NCRED1BLE POSITIVA 21 23 17915 loi 3 HLTACK SAY SAY SAY (WAITING 4 YOU) cusro 23 16301 ÏÔ] 3 PUSSYCAT DOUS FEAT. WILLIAM. BEEPAAM 24 23 15813 10| 1 MECK FEAT. UO SAYER THUNDER IN MY HEART AGAIN AP0U&TREE2A1R 26 23 14256 14 14 NE-YO SOSICKOEEJAM 20 22 13193 15128 JAMES BLUNT WISEMEN AJIANTIC 10 21 13779 15|21 THE STREETS WHEN YOU WASNT FAMOUS 679 17 21 11814 17 {10 ARCTIC MONKEYS WHEN THE SUN GOES DOWN DOMINO 22 20 1716 FAU OUT BOY SUGAR, WE'RE GOIN DOWN MERCURY 23 20 12603 19| 2 SUGABABES RED DRESS ISLAND 25 18 10968 19130 FOORGHTERS NOWAYBACKRCA 18 10762 2lj 21 THE SOURCE FEAT. CANDI STATON YOU GOT THE LOVE POSITIVA 17 17 11392 22(14 CHARLOTTE CHURCH MOODSWINGS... SONY BMG 20 16 10771 22(0 KT TUNSTAU ANOTHER PLACE TO FALL RELENTIESS 4 16 10534 24® THEKOOKS NAÏVE VIRGIN 7 15 9413 24|25 JUEL2 SANTANA THERE IT GO (THE WH1STLE SONG) DEf JAM 13 15 7493 26(27 EMBRACE NATURES LAWindependiemte 14 11917 26(0 NEUY FEAT. PAUL WALL, ALI & GIPP GRILLZ isiano 14 7544 28| 24 FREEMASONS FEAT. AMANDA WILSON WATCHIN" loadeo 15 13 9312 28 25 THE AU-AMERICAN REJECTS MOVE ALONG polydor 13 | 13 6150 30O EDITORS AU SPARKS kitchemware b 12 ! 6941 faut CwlroL CoaifiiM fnm gathend fram OOTX) on Suxlay 5 Mardi 2006 unU 24.00 on Sat 1 fAîich 2006 
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1 1 P 8 CORINNE BAILEY RAE PUT YOUR RECORDS ON p^^ivi 2125 7 80.09 19 
2 1 ■ 9 7 MADONNA SORRY 2320 71.68 : 

54 JAMES BLUNT WISEMEN 1492 51 56.61 39 
9 THE FEELING SEWN 1280 21 56,14 30 
0 PINK STUPID GIRLS 1153 28 52.46 60 

24 JACK JOHNSON BETTER TOGETHER 1197 51 50.93 16 
7 : 8 MECK FEAT. LEO SAYER THUNDER IN MY HEART AGAIN «uot^IR 2036 ■1 49.25 -20 

i 8 ; ORSON NO TOMORROW MW™ 1078 16 46.54 30 
9 4 SUGABABES RED DRESS 1138 28 45.88 -2 

s io 9 0 KT TUNSTALL ANOTHER PLACE TO FALL «atNnHs 984 67 45,64 26 
11 8 23 HLTACK SAY SAY SAY (WAITING 4 YOU) orao 1151 -5 36.36 -1 

1 12 24 0 BEVERLEY KNIGHT PIECE OFMY HEART «m 1025 22 34.96 36 
13 12 3 PUSSYCAT DOLLS FEAT. WILLIAM. BEEP «.M 982 ■6 33.81 ■3 

5 14 18 0 EMBRACE NATURES LAW o™™ 593 31 32.89 13 
15 B 35 KELLY CLARKSON BECAUSE OF YOU ^ 1787 0 32.18 -4 
16 » NE-YO SOSICK 1149 -3 3L82 8 
17 22 6 KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY ROOMELA 801 23 30.77 gfïv 
18 10 27 WILL YOUNG ALL TIME LOVE 1788 -12 29.64 ■21 

119 23 12 THE SHAPESHIFTERS INCREDIBLE rai™ 887 9 29.21 11 20 16 20 CHARLOTTE CHURCH MOODSWINGS... 1240 6 29 4 
21 20 15 THE SOURCE FEAT. CANDI STATON YOU GOT THE LOVE ra,™ 1096 ■6 27.19 -3 i 22 
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w / / /i 2b 10 0 RUBBlt WILLIAMS AUVhk 1ISING SPACE «m.s 1280 .9 20,57 •5 27 V 18 CRAIG DAVID UNBELIEVABLE WAJ)KEBBfloS 897 4 19.53 -15 28 40 25 KEISHA WHITE THE WEAKNESS IN ME 542 10 17.73 19 29 » THE UTTLE WILLIES ROLL ON b™ 59 2 17.48 ■16 feli] » NEIL DIAMOND DELIRIOUS LOVE 22 10 17.18 70 31 47 ■ DAVID GRAYAUBI ATlAt™ 127 17 17.02 "a 32 29 « 22 FALL DUT BOY SUGAR, WE'RE GOIN DOWN hihcory 328 49 16.76 -30 |33 Ht u : » NOTORIOUS BIG/DIDDY/NELLY... NASTY GIRL BAD BOY 521 •9 16.68 . 10 34 « 5 28 WESTLIFEAMAZING 628 -47 16.10 •89 35 3? 0 DANIEL POWTER BAD DAY WA^shos 645 1 15.91 -2 

36 M 3 0 THE STREETS WHEN YOU WASNT FAMOUS 679 264 18 15.69 30 
37 21 ' 21 THE ORDINARY BOYS BOYS WILL BE BOYS BUMQUE 474 -21 15.47 ■81 
38 » 9 14 CHRIS BROWN FEAT. JUELZ SANTANA RUNIT! J1VE 609 •31 15.08 •87 
39 34 4 30 FREEMASONS FEAT. AMANDA WILSON WATCHIN' 323 5 14.98 ■15 
Ï 

1 0 MORRISSEY YOU HAVE KILLED ME «« 116 63 14.94 209 
1 0 FOO FIGHTERS NO WAY BACK m 237 17 14.57 49 

42 32 28 0 SUGABABES RUSH THE BUTTON isu» 774 -20 14.47 -33 
84 1 0 THE KOOKS NAÏVE VIRGI» 261 110 13.94 104 

44 38 12 31 BEYONCE FEAT. SUM THUG CHECK ON IT COUMM 602 -22 13.77 -13 
45 0 KELLY CLARKSON WALK AWAY RCA 601 30 1356 12 
46 33 6 41 SIMON WEBBE AFTER ALL THIS TIME i-™ 757 •9 1352 -35 
47 0 1 0 DAVE MATTHEWS BAND AMERICAN BABY V2 16 0 12.49 0 
48 45 17 63 SUGABABES UGLY isu» 898 'M 123Î7 -16 
49 46 31 73 KT TUNSTALL SUDDENLYISEE MUESS 454 -15 11.18 -26 
H 1 0 FRANZ FERDINAND THE FALLEN DOMINO 282 52 n 204 
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RADIO 1 

Dirty Pretty Things: 



Albums 

Frank Sinatra/Various Duets/Duets II (Capitol 3428072) nLet's be frank (sony!) - Sinatra waa in hislate 
his voice was shot lo pièces by tlie time he eut Duels in 1993 and Duets II the following year. So the shorteomings are only too obvious despite the fact the malerial is first class, the arrangements are exquisite and the co-vocalists top drawer. The basic premise of both albums îs Sinatra in a big band setting reinterpreting some of his best known songs with a guest vocalist. The resuit is some superb singing from the likes of Luther Vandross (Lady Is A Tïamp), Anita Baker (Witchcrafl) and Barbra Streisand (Tve Got A Crush On You). The irony is that it does not matter too much that Sinatra's technique had deserted him - tbese historié last recordings are enjoyable in their own right, shorteomings and al!. 

The Righteous Brothers Gold - Greatest Hits (Polydor 9853558) | Considering I the Righteous I Brothers only 1 registered five ] UK Top 40 s hits, this48- track double dise may seem theoretically overlong, but it is actually stuffed to the gills with good material. Those who pick it up expecting ail the material to be along the Unes of their classic hits Unchained Melody and You've Lost That Lovin' Feeling may feel a bit disappointed that the first third of the songs here are altogether more primitive rock'n'roll era recordings. There is also a fair amount of solo material from both Bobby Hatfield and Bill Mcdley - who faraously didn't get on. The best material here is clearly their Goflin/King, Mann/VVeil and Spector collaborations, though a soulful Georgia On My Mind and the epic Ebb Tide are excellent too, and Medleys solo take on I Can't Make II Alone wrings every ounce of émotion from the song, and îs a match for RI Proby's better 
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FRONTLINE RELEASES DANCE □ ARCHITICT COUNT CAUCVULOM PROJECT Grove Altxk (CD POC 7038) JflOOnŒ,ItlOD SUBFACES feo((CD TRESOR 2210) □ COlflMA D0VETA1L Kfcm (CO SLCD 07T) HDAlESSANDRa BIUY STARCITY Resopal ICO SSPREO 003COI □ DAVIS, CARY WOCOUTE SIAR CbocoOle Slar (CD TES 330800) 

□ COITAR WOLf GOLDEN BLACK ktel DBlreï (CD MUSIY 016C0) □ HEADS, rat UNDER IDE STRESS OFAHEADLOSG D1VE Invada (CD INV 02400) □ H0NEYWEU. PECGY F Al NT HUMS AgernP (C0 AGN 017CD) Q JUNKB0X JUNK60X Reactcn (CD RARL 3CD) □KAY0 DOT DCWS1NG ANEMONE WITH C0PPER TONCUE RotoBc Empra (C0 R0B0 058) 

J HIEM HALF Wtge UW ReconlinRS (CD WLH 010) J JAZZANOVA THE REMIXES 2002-2005 Smar (Me» (CD SK 077U>) 1 jaoïA G FOR LOST FRIENDS BÀigo 8eals [CD BING0CD 007) QJEWTANGCIAN THR0WBACK BREAKES TrjfBc (tP JJR10031 □ tUSHUFÏ ORDEROF OPERATIONS Scawio (CD SCCO 012) Q MAORACBER KISS1NG MY GRANOMA Kind (CD KINCO 02) □ NEEKO MER SPACE Compoîl (CD HKR 017) B NICHTMARES ON «VAX IN A SPACE OUTTA 500)10 Wi-p (CD VVARPCD133) 

□ SIDW SUICIDE STIMULATION SAME CitOK Alla* (C0F1032) □ SAI0t(E,AlEXPARA00llASom(CD SOMACD 047) QSPEECH DEFECT FRESHC0AST Kudos (CD JUGCCD 001) □SWAYZAK ROUTE DE LE SLACK - REMIXES AND RARITIES IK7(C0 K7195CO) 
□ URSULA 1000 HERE C0ME5 TOMORROW ESL (C0 ESL 090 □VARIOOS MASSIVE ClASSICS lîiltomuble (CD TN 003) □VARIOUS TOWARDS NOVA ZEMBLASomtay (CO SEM OOICOI n VARIOOS FABRIC 21MATTHEW DEAfi AS AUDION Falrt ICO FABRIC 531 □VARIOOS G0A NE0 FULL ON VOL 2 YSE (CD YSE 097CD) □ VARIOUS G0A BEACH VOLAMoaSunsliLie E<pkrà (CD YSE 100CD) □ VARIOUS COMPOST BLACK LABEL SERIES Ctmposl (CD COMP 21521 □VARIOUS LETS BOOGALOO VOL 3 Kute (CD RKX 012) □ VARIOOS «EXIATIC PRESENTS PICK AND MIX Sintliaiy ICO OQFCD 0201 □VARIOUS L0SSASN ICO IDSS 001) □VARIOUS THE DON ROARS ROOTS (CD RJMCD101) □ VARIOOS WALXIN THE DUCK GUdmw (CD CSCO185) □ VARIOUS 8AY AREA FUNK 2 Luv N" Hajghl (CD IHCD 050) 
JAZZ □ COSBURN, SYMEON BREAXFASI WITH THE BLUES OT (CD VEGCD 28003) □NIKS BARTSCHS RONIN STOA ECU (CO 9373631) □WEB8, NOËL SATIN SHEETS Prestige (COCOSGP 0762) 
OTHER □DJ OUVE HEAPS AS Tlie Agnallure (CD AG 042) □ DROWSY SNOVV ON MOSS ON STONE Faltat (CO FAICO 421 □ MAUS, JOHN JOHN MAUS UpsclTlie Rhytlm (CD UIR 003C0) □ MODERNINSUTUTE EXCELLENT SWIMMER Eipandiig (CD ECO 23;06) 
□ HOMO NEW TONES Ubiquly (CD URCD194) □ RUSSE11, ARTHUR FIRST THOUGKT BEST THOUGHT AudJa (CO AU 10052CO) □ SHIPP.MATTNEWI Kudos (COTHI571662) □TSUYUKa AKIHOKANE TM Jxkty (CO THRIU. 158) □ VARIOOS JIBARO TIMES FM Arepa (IP ARERA 005) □ VARIOUS REWINO' 5 Utafity (CO URCD 195) □ VOLCANOÎ BEAUTIFUL SEIZURE Tlie Lea( Label (CO BAY 54CD) 
POP □ BAKER. JOSEPHINE A CENTENARY1RIBUTE Sepà (CD SEPIA1065) B GE1B, HOWE SNO ANGEL LIKE VOU1MI Jtrttï (CD THRILL167) QGRAVmt, DEB8IE OEFVISC CRAVITY Jey (CD COIAY13931 " " I BOTH SIDESOF THE GUN Virgin (COCOVUSXX 279)  ASONS KILL YOUR OWN V2 (CO WR1036412) □ BUICHIHE PRINCE OF MEDOY Sepû ICO SEPIA 1064) 
□ RITTER, JOSH THE ANIMAL YEARS V2 (CO WR 1036982) □ ROCHE SUZZY VIHY THE LONG FACE Co(*ing V«r,l (CD COOKCI □ ROOSt JOSH SUBITTULO Nethmi (CD 304762) 

THE WAYS HOTTD (OSE Bte lue (CD 3555352) 
ROCK □ 3 DOO HIGKT IT AINT EASY Goll (CO GOTICD 037) □60 FOOISAMMY FALUNG FROM FIVE STORIES Trtgget Hm ICO THR 001) □ AMOHO THE MISSIHC DISOROER Of THE TEMPLAR WStBBd Hand (CO WHR (X13CO) □ AFWESEEDCAST PEBECR1NE HB Milia Oraip (CO TMG 04^0) □ BARZiN MY LIFE IN ROOMS Mmtome ICO MONO 17CDI □ BUCHIDEIROIF Ta/J, 1 Go (CO TG 296) □ BOBAELEX APOLOGIZE FOR NOTHINC TVT (CO IV 272021 □ BUTTLE ROCKETS,THE LIVE Bkie Rose (CD BOJCO 0384) O BRUH ANE A TEMPORARY DM VZ (CO WR 1037602) □ BUFFETS,THE SAUCY JACK ftmugal Goods (CO DAMC000 252C0) O CEUBRATTOH CETEBRATiON 4A0 (CO CAD 2512C0 LP CAD 2512) □ CHAHHEL LIGHT VESSEt EXCEUXKT SPIRIIS Rytalac ICO HNCD1514) □COCTEAU TWINS UJUABIES TO VI01A1NE VOL 14A0 (C0DA02513CD) □COWBÛY MOUffl VOODOO SHOPPt Etewlliirty (CD ELV 709)) □ DISLOCATION DANCE THE MIDNIGHISH1FT AND SINGLES LIM (CD LTMCO 2463) □DISHEMBER THE 000TUAI BEVER WAS fiegan (CO RR 083CD1 □ DRIVE BT TROCKERS A ELISSINO A'.'D A CURSE tWlrnsit (CD NW 60891 " "VER REVER AP0R1A Cmiel (CO CSK 0/5C0) ! FIRST TO LAST HEROÏNE tRiUifLi (CD 67792) □fuelbuiooed maicr the inévitable uw (cocop oascoi 

□ IECIONTHE REVOCATION Listenable (CD POSH 0781 □ LI4UND, USA LRUND (LAN AWAY SreoKng Cm (CD CUN 6C0) □ LORDS THIS AINT A HATE THING Giingo (CO WAAT 029CD) □10VE EQUALS OEATH NIGHTAMER1CA Fat WitcL Chmls (CO FAT 10CD) □ MARTIN, JEFF THE POOL Wascot (CD M 7I78CDI □ MCLACAN, IAH TROUBLEMAKER Cotl (CO CCOCD 0361   IRA UNDER AN KOUR Fdra OlBrrero ICO FG 24) 

□ MR TUBE 1 THE FIYING OBJECTS USIEN UP Sisïel M»ag ICO SNCO 046) □ NEW AWSTBLDAMS STORY UKE A STAR Vagrant (ON VRUK031D) □ PINK RAZÛRS WAITINC TO WASH UP Robotic Eirprc (CO R060 057) ■ OUASIWHEH THE COING GEIS DARK Oonno (CO W1GC01751 □RACE. HUGO 4 THE TRUE SPIRITIA0IST PRIESIS GSIteta® (CD CRCO 644) □ SAINTE CATie»INES,TNE DANCING FOR DECADENCE Fal WrKk Clioids (CD FAT 709CDI □ SCHULZ WHAIAPOLOGY Slidd(ll[leal)i(CDS0ROO63) 
□ SN0WDR0PS,THE SLEEPYDUST Malinee (CO MATINEE 053) □ TRES CHICAS BLOOM RED AND THE OROINARY CIRl Ytf R« (CD YEP 2099) □ TWELTH GATE THRESHOLDOF REVELATION Season Of Mis! (CD SOM125CO) □VARIOUS BLACK FLAG TRIBUTE La» Of Inertia (CO 101024CD) □VARIOUS BRIDGE NINE RECORDS Bridge (tue ICO S9R 051CD) 
ROOTS □«ANE, NURU SICIL RNerboal (CD TUGCD1041) □ LADYSMITN BLACK MAMBAZO LONG WA1K TO FREEDOM Heads Up (CO HUCO 31091 □ USUVANO, ROlp NUOVE WUSICHE ECM (CD 4763049) 
□ VARIOOS TRÛJAN SOUND SYSTEM: UVE IN SESSION Trojan (CD TJZCO 289) □ VARIOUS ROOTS OFDUBFUNXSTantylCD TNIYCO 011) □ VARIOUSTIBETAN AND BHUIANESE INSTRUMENTAL Sob Rœa (CO SR 2301 
URBAN □ APATHY EASTERN PH1L0S0PHY BeU,grande (CD BBGCO 9016) □ BEAIS, JOEYINDIE ROCK BLUES 247 (CD ARB 006CD) □DOAY ONE LOOP EXTENSIONS Needle Vfek (CD NWC 03CD) □ ECU K FRENFTIKO Man (CD MAN 08) □ GRANDMASTER FLASH GREATES! HITS Sarduaiy (CO SMRCO 337) □ J ZONE & CBPH TITIE EVERY HOC KASITS DAY Traffe (CD HC 30002CD) □ JaSOFTM0NEYAjiticûn(CDABR0O56CD) ■ KNICHT, BEVERLEY VOICE THE BEST OF Paduihore (CD 3545662) □ MADLIB BEAT KONDUKTA Stores Htm» (CO STH 2133CD) □ MC LARS GRADUATE Nettwerk (CD 304762) □ MR TRICK AND WAXFACTOR UP THE ANH Rbyllim Inorams (CO RICO 01) □ NAUCHTY BY NATURE UCONS TVT (CD TV 23402) 

: CHANGE Up Aime (CD ANC 1002CD) A MASTERCUTS PRESENTS Apacs (CO MCUT5C0 07) i WEIGNTIESS Wartek (CD TEC 76515CD) BANG FOR THE BUCK Ail City ICO ACM 1006) 

CATALOGUE & REISSUES 

□CHARCE PERFECTION PLUS Cberty Red (CO CDMGRAM196) ■pop □CHERRYREDS.THE BOY HERO Pisitrre Impari (CD P1CD 014) ùv □COBAIN, KUBT COLIECTORS BOX CHrame Dreams (CD BSCD 6025) □DARKEST HOUR SO SEDATED SO SECURE Victcry (CD VR 290) Ppp OENS ROGER SWIMM1NG Ryfaklisc (CD HNCO1613) Up Q ENTER MY SIEEHCE COORDINAIE DISASIER JMT (CO JMT 30402C0) ^ □CORKYSZYCOTTCMYNCI TATAYSancUiafy(CDCWRCD876) ppp □CORKY'S ZYCOTIC MYNC1 PATIO Sanctuarv (CD CMRCO 895) ppp □CORKY'S ZYCOTIC MYNCIBWYD TIME Smcbwy (CO CMRCD 9251 ^ □CRAHOMASTEH FLASH ADVENTURES OF GRANOMASTERS SjiKlmiy (CD CMETO DI8I □ HAWK1NS COLBMAN CRAZY RHYTHU Mdnite Jaa & Blue  □HIIOECARDE ENIRAN'CING MUSIC Sepia (CO SEPIA 1066) kxk □IVYIEACUE MAJOR LEACDESanctoaiy (CD CMDOD1323) p 
:otk □KEUER, GRETA REMEMBER ME ANO OTHER SONGS Sepa (CD SEP[A 1063) NN (Ul □KONnZ LEE KONITZ Black Eim (CD BICO 769922) ^ □ L1CEIA YOUR GHOST IS A GIFT Ferret Music (CD FER 06SCO) pu kxk tlTTlE MILTON RUNNING WiLD BLUES Snapper (CD SNAP 262CD) p tek UMAVIS STAPLES PIECE OF THE ACTION Snapper (CD SNAP 263C0) p 
M □ MAYFIEU}, CURT1S CURTIS UVE Snapper (CD SNAP 274C0) p tek □MOONSTONE M00NST0NE No Wdy Oui (CD RR 8076CD) pu «k Û OUWELD, SAUY AMTHOLOGY Ssicluary (CD CMODD B2-1) p îck QPEIBIMN, OSCAR fOOR BinTERfLY Flex (CD 1ECE1024) ma Ock Q POMUS, DOC BLUES IN THE RED Cfiorry Red (CO CRREV148) p 
: s 
œk □ PRESLEY, ELVIS MILLION DOLLAR Snapper (CD SNAD 551CD) p 
: : ock —SANDS. EVIE ESTATE OF MIND Chcny Rc<( (CD CRREV 153) p 
S HS===~ar»'~r 



Albums listed thisweelc 221 Yeartodate: 2,476 
Singles listed this week: 154 Yeartodate; 1,389 New releases information can be faxed to Owen L on (020) 79218327 or e-mailed to owen@musicv Records released 20.03.06 
□SUGARHIU GANG RAPPERS DELIGHT Sancluary (CD CMDDD1317) HiaESCOPES TASTE Cheny Red (CD CRREV152) PTREMT, JACKIE VVHERE ARE YOU NOW Sinduary (CD CMDDD 1272) □ VARIOUS GU3BAL CHIliOUT ■ □VARIOUS GLOBAL CHU 10UT-  □ VENOM METAL BLACK Sancluary (CD CMFCD1 
□VARIOUS GOA TRAKCE VOL 4 YSE (CD YSE 097C0) □VARIOUS DESSA ROSA Jay (CD COJAY 21392) □VARIOUS orr M BEATFN TRACK Rough Guides (CD RGN 

□ WYMAN, BILLY STONED ALÛNE Sancluary (CD Sf^EDO 234) □ YOUNG. LESTER THE DISCOVERY Of JAZZ Centurion (CD 1EJG 2025) □ YOUNG. LESTER LESTER YOUNG Fia (CD IEBI1030) 
DUS ROUGH GUIDE TO ELAMENCO NUEVO Rough Guides (CD □VARIOUS SAINT GERMAIN DES-PRES REVISITE EMI Catalogue (CD 3594322)"'" □VARIOUS THE BESLAND BEST FRIENDS EVER! VOL 2 EMI/Virgin (CD VIDL 04) □VARIOUS DECADES: THE STORY OF THE 60S 705 80S EMI/Virgin (CD VTDL 03) □VARIOUS BALLROOM DANCING V0L7 fore-.-er Go!d (CD FG 348) 

MUSIC DVD 
u.yuuming □ VARIOUS COUNIWUMSONtBClKicCMmtry Corot! (CCCOVDC psyuilcfting □VARIOUSROœNBOUCOUmRyClassicCoujitylCCCDVDOOS) ti^Uslmng OVARIOUSNASIIVIUf œUNTRVaasMCounUyConcBtsICOIVDOOO) DMmlBnpo Q VARIOUS av£ FOR THE ROAD Cteic ÛMlUv Ca>»ls (CCCOVO 0101 

Singles 
DANCE O?0(MRekt»*(U"REK0(M) □SOIWANGCLASSICSr" 
O AL£X S VS TOH & GARCIA OPENIT DWIOSED DOWN SP Craw Q2-SPGROOVE 011) □ AmON-X LOWISEP Rocyded Uop! (12' REIDOP OIS) □APPARAT BERDIJ. MONTREAL Ta AVIV Slitalapolt (l? SIR1KE 69) 

□ BREAKACE FORGET THE NAME SciwUCc Wn (ir SW 003) □ BREAKESTRA STAND UP UMqiity ffi" UR12191) O BUC SH1CK ftto Fbt (12" RPR 69) : I.-iii.-.v, □CARCO, CHRIS SH1FTIT Ctal Clxio(12" CHCH W6) □CIRCUIT BREAKER DOW CIVE Tag (l? TAC 009) QdEWS, TIH SURPRISE Nine ' '    

QLIHEA SNOWSTORH IN A ClflBE Unduvla! Audio(T URCH 0101 □MACKIIN, BEN RELEASE/CRUSH AM (12- A2NY 2251 OMANOAN, TOM LOVE PLljlimt 02" PLY 0041 
□METNYK SILENCE Gaymonlty 02" GAY14) 

DRUM BAND WERE GONNA ROCK NEW VORKOnmc Atladi (IT SEED015) 

□RACE, MORGAN lANDUNE Hearing Alt! 02" HA 004) 
Qparris,tommitsubshidea    . □ PHONEHEADS BUDOY LANGUAGE «3 PtioflNKads 112" BUD 0041) □PRIKCIPU, JAM1E VOUR LOVE UndnUog (ir UDET 0061 □ REYHOIO FOOD EOR THOUGHT EP Dut 01 Obil (12" ORfl 016) □ RIVERA. R06BIE BIZARRE 1DVE TRIANGLE JUC)' Mwc (12" JM 28) □RUSSEU. AUGE av IN THE HANO Tm Ttaughts 02" IRU 095) □ SAM FRAN DISKO Tl       □ SAN 8. SEBASTIAN I □ SAWYER.T0M1 
□SIMHOttTHE Ali THIS UWE 83d Vani (12" BACK15WX01) 
□SMITH 1PLEDGER H1 JACK Aji|iratols I12" ANJ 053) □ SOUUIOUBIWHY YOU HUSI EP Scffllte HT BASSIN 002) □ SOUTH CENTRAL 01AMONOS SuHmml 112" SUB160) □ STR06E TUNK SHAKE YOUR 60DY WBd îimc 112" WITM 002) □ SUCARS,THE 000 VMP M Sncakm (7" 6S 001) □ TEJAOA, JOHN THE END OF IT AU Pjtelle 112" PALETTE 039) □TDIRY, TOODKLLP ON JUMPING MmlKto 02" 9852926) □m WEST SAME MAN Rtfira 02" REF 005) □TOMAHAWK IS MUSIC Nite (IT 0513 P8EA) 

□ TDRSKE. BJORN NY LUGG Snultan Siip»sounU (12" SIS 11112) □ UMM ALBUM SAMPLER NuUeiB (U" 06« PNUK) □ URBAN DEUGHTS ROCK N ROLL STAR/TBA Umguc 02" UHIQ 0951) 
□VARIOUS HARDWARE LIMITED 01 Rtoigade HïUimiï (12" RHLTD 01) □ VARI0OSSPBlNGEPCIAa2-CIAO30l □ VARIOUS RE AUOCAaON EP Devilfisli OT RETORM 0211 □ VARIOUS DJICEY PRESENTS Y4K EP 1Y4K (12" Y4K  □VARIOUS SAMPLE VOL 1 So Sound (12" SSR 0131 

OTHER □DANIELSON1M SLOW BUT IM SLOPPY Anta (T ABR 0062) □ KARN, MICK OF AND ABOUT MX (CD MKSP1) □LOVE CHUCK SPREADTHE LOVE SmaEtown Supenound (12" SLT 007) O MEAT BEAT MANIEESTD Oa CENTRE Tlmlï Ejr ICO THI57164212" 1 

□ ERASURE BOY Mult ICO CDMUIE 3591 
Q HAWLEY, RICHARD BORM UNOER A BAD SIC!) Mult ICO CDHUTE 362) 9 LADYFUZZ BOUNCY BAIL l™igrt!!m (CD TRANS 024) 

□BELARUS STANDING IN THE RiGHT PLACE Preoou! (T NOTDNE 21 □ BRIDGE CANILTHE PANGS OF GUILT En! u E! , □ DRONES, THE SHARK RN BLUES Ail TonMmï"! PatUB (T ATPRSPU □ FAVOURITE SOHS, THÉ IREASON EP loog (CD LOOC 0131 □ FIE1DS SONG FOR THE FIEIBS BM Itb (T K9 DOIS) □COOD SHOES WE ARE NOTIHE SAME BnllelCO BRHE06C0I □ KllUNO JOKE HOSANNAS FROM THE BASEMENT Coolnng Vn)i (7" FRY 251) □ KK RAMPAGE SIOFS E ANO F Rococoir IKC 0007) □ LACUKA COIL DUR 1RUTH Cenluy Mcdù ICD 7765981 □ LADY MARGA RUN4C0VER Slop! 00" SIDP 007) □ LES INCOMPETIHTS HOW IT Ali VVHNT VJRONG WHIe He.il (CD OPE OUCD) 

□ WAK1NG EYES,IHE BUT IALREADY HAVE IT CdaBdd (TIWE12SVUK) 
ROOTS 

URBAN 
ERE SAV HEV THERE EP Rhymaim (12" USE 0074) 

□ DJHOOPKAUS AH WALD Kudos 02" LEI0041 
O PAUL SEAH TEMPERATUBE AUmlit ICO AT 02350012" AT 0235T) □ SOUL POSITTOH HANO ME OOWN Eliïii*W(en (12" RSE 007»   "TBAMS NEW BÛOTY Vagin 02* VUST 322) 

Nancy Sinatra 7)10 Essential (Liberty 3562332) Sounding great and looking 
Nancy Sinatra is grantcd an 

rétrospective via this excellent 25-song set, which spans her entire career, from the classic kitsch of These Boots Are Made For Walidng, through to the tongue-in-cheek and enormously enjoyable duets with Lee Haziewood, her number one Somethin' Stupid duet with her dad Frank and even her 2004 Morrissey-penned hit Let Me Kiss You. The collection closes with the Audio Bullys remix of her tecording of Cher's hit Bang Bang, and there's even the previously unreleased Machine Gun Kelly, a fine version of James Taylor's tribute to one of 

Lynyrd Skynyi-d Gimme Back My Bullets (Geffen 9833400) Southern rock W»î -, il 'egends Lynyrd yflPgLtlM skjujTds yHiSyH classic third r ar®®' < album, dating ' *   ' back to 1976, is given the Deluxe Edition treatment by Universal, the original nine tracks being supplcmented by half a dozen live reeordings, while a DVD finally makes commercially available the band's Old Grey Whistle Test appearance from 1975. The CD sound is digitally remastered and it really shows the power ofthis excellent band. But the DVD is to die for, with Skynyrd giving a great performance at the BBC's Télévision Theatre, as they work their way through seven songs, including Sweet Home Alabama - their powerful defence of their home state - and the rousing guitar epic Free Bird, which 
of screen time and never flags for 

first four of Green's Hi albums, released between 1969 and 1972, and a trio of bonus tracks. It was Green's most fertile and successfiil period and produced classic original R&B hits such as Tired Of Being Alone, Let's Stay Togclher and Tm Still In Love With You and Green's unique covers of How Can You Mend A Broken Heart, Light My Pire and I Stand Accused, ail of which are here, with full annotation and a fine sélection of piclures in a 16 page booklet 
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Chico extends his time at one into a second 
week as Orson move up to two, Pussycat 
Dolls slip to three, while Sugababes and 
Kanye West make Top 10 débuts 
w mrr 
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SUGABABES 

ANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY 
MADONNA SORRY 

THE FEELING SEWN 
NOTORIOUS BIG/DIDDY/NELLY... NASTY GIRL 
MICHAEL JACKSON BILLIE JEAN 
THESHAPESHIFTERSINCREDIBLE 

NARUNIT! 
YOUGOTTHELO 

mm A 

OFFENDER 
lovr- 

V- LOVER 
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Singles Chart 
/i 

# f^A 39 31 9 SUNBLOCK111 PF/i.i "  — 
40 43 17 1 Hb BLACK tVLU ChAS MY HUMPS WBam) Catîlysl/Chcnv LuicAmicks lAdûmi/K,(to,) 41 : 53 [° JObt UONZALhZ HbAR 1 BtAI S ŒmjlolNCBffirwt) . rrrn'-nvTTn 42 29 3 blMUNWb^ 
43 33 12 bHAYNh WAKU IHAI 'b MY GOAL ® 
44 4! 2, KAISER CHI EPS IPREDICT Â RTOT/SM THAT SHIP (Slrect .Hams) Unwervil/Rondor (HodgsonAVJson/Roi/Baines/Wh.te) r i inmw/Pnk^ ni if-aw-n (i n 4b 50 41 JAMES BLUNT YUU'RE BEAUTIFUL ® IRothrock) EMI/Buds iShvkWGhoit/Kml) 46 5o L1Z MCCLARNON WOMAN IN LOVE/IGET THE SWEETEST FEELING 
47 i AyENGEPSEyproLD BEASTAND THE HARLOT 
48 HONDRED REASONS KILL YOUR OWN V2WR5036428!PI 49 42 2 THE ALL AMERICAN REJECTS MOVE ALONG Inlmcopc 9853100 (U) 50 JOEY NEGRO MAKE A MOVE ON ME N Data (U)i 51 20 2 GRAHAM COXON STANDING ON MY OWN AGAIN 
52 52 27 PUSSYCAT POLIS FEAT. BUSTA RHYMES DONT CHA ® (Green) Notling HiB (Catoway/Smith) MAI 9885052 (U) 53 51 21 ARCTIC MONKEYSIBET YOU LOOK GOOD ON THE DANCEFLOOR (Abbiss) EU! (Arclic Mcnteys) Domino RUC212CO (VTH0 54 Â f THE CONCRETES CHOSEN ONE 
55 3 THE PARKNESSISITJUSTME? Atlanlic DARK05C0 (T£N) 56 * 7 MICHAEL JACKSON ROCK WITH YOU 
57 JAMES BLUNT WISEMEN 
58 r PUSSYCAT POLl^ STICKWITU A&M 9888583 (U) 59 YELLOWCARP L1GHTS AND SOUNDS Partophw* CDCLS875 (0 60 46 5 JESSE MCCARTNEY BEAUTIFUL SOUL 
61 32 2 HOT CHIP OVER AND OVER 
62 60 12 MARY J BLIGE BEWITHOUTYOU (Co</Fair/B!itje) Un.-.tfy'AVamcr-Chappeil/ChrYsaSs (B!^e/Coj/Pefr>'Aiistin) Cf fff-n MCST040145 (U) 63 â GEMMA HAYES UNDERCOVER Sourct S0URDX119 (0 64 56 HARP-Fl CASH MACHINE Itinlx HARD05C0X (TEN) 65 23 2 JHE MYSTERY JETSJHE BOY WHO RAN AWAY 
66 59 14 SUGABABES UGLY rmnrm 
67 22 2 THE RAKES ALL TOO HUMAN V2WR5O362O8(0 
68 62 24 SUGABABES PUSH THE BUTTON ® IsIondCIDOLilU) 
69 45 3 MORNING RUNNER BURNING BENCHES P^cd^® 
70 75 4 CORINNE BAILEY RAE LIKE A STAR [M|cDaw8B 
71 65 16 GORILLAZ DIRTY HARRY t'.'l. J" Xl'-i .l li'V, PtB ;; F ■ ; !   PoiiophûW CDRS6676 (D 
72 0 2 STEVE HARLEY AND COCKNEY REBEL MAKE ME SMILE.. ̂O^GOnCDOJÛlP) 
73 71 36 KELLY CLARKSON SINGE U BEEN GONE îCA 82876700852 (ARV) 
74 70 23 50 CENT CANDY SHOP Intmcope 9881293 (U) 
75 33 2 THE UPPER ROOM ALL OVER 1H1S IUVVN 

Data (U)/> MayfieltTsclassic Mmi2n Up. itis 

It's less than two 
West made the 

sold 548,044 copies to date. Mil pass the 

and 20.7% ahead of Don't Stop Til Yon Cet Enough's 6,509 opening. 

âi CHICO IT'S CHICO TIME 2 |5 ORSON NO TOMORROW 3 PUSSYCAT DOLLS FEAT. WILLIAM. BEEP «m BO SUGABABES RED DRESS ^ 5 CORINNE BAILEY RAE PUT YOUR RECORDS ON KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY ïx-A-W. 7 MADONNASORRY WarwrB.« 8; 6 MECK FEAT. LEO SAYER THUNDER IN MY HEART AGAIN Apy -zF- 2 A. 9 1 7 THE FEELING SEWN 10 i s NOTORIOUS BIG/DIDDY/NELLY/JAGGED EDGE/AVERY STORM NASTY G1RL EaJ ^ U : n WILL YOUNG ALL TIME LOVE s^- 8MG 12 ! 13 KELLY CLARKSON BECAUSE OF YOU RCA 13j 12 THE SOURCE FEAT. CANDI STATON YOU GOT THE LOVE o THESHAPESHIFTERSINCREDIBLE Postoa 15; 14 HIJACK SAY SAY SAY (WAITING 4 YOU) Cu«o lôjlO CHRIS BROWN FEAT. JUELZSANTANARUNIT! ^ 17 j 18 JACK JOHNSON BETTER TOGETHER istand 18 CHARLOTTE CHURCH MOODSWINGS (TO COME AT ME UK£ THAT) Wj© CRAIG DAVID UNBEUEVABLE v*™ B® (0 THE BLACK EYEDPEASPUMP1T AAm 21jO MICHAEL JACKSON BILLIE JEAN 0 BOW WOW FEAT. CIARA UKE YOU i 38 JAMES BLUNT WISEMEN 24 j 17 THE ORDINARY BOYS BOYS WILL BE BOYS 25 9 SHAKIRA DONT BOTHER Epc 26 0 PLACEBO BECAUSE IWANT YOU v'nrp 27 21 FALL OUT BOY SUGAR, WE'RE G01N DOWN Mcrwy 28 19 KE1SHA WHITE THE WEAKNESS IN ME 29 22 BEYONCE FEAT. SUM THUG CHECK ON IT Wumto 30 25 MADONNA HUN6 UP Warner Bro 31 26 ROBBIE WILLIAMS ADVERTISINGSPACE 32 16 WESTUFEAMAZING s 33 24 SIMON WEBBEAFTER ALL THIS TIME imcmi 34; 29 SUGABABES PUSH THE BUHON isbnd 35 27 JAMES BLUNT GOODBYEMY LOVER Ailmiic 36 23 FREEMASONS FEAT. AMANDA WILSON WATCHIN' Lwfcd 37i 0 NE-YOSOSICK DdJam 38; 34 ARCTIC MONKEYS WHEN THE SUN GOES DOWN 133 40139 DANIEL POWTERBADDAY 

l jCHICOITSCHICOTIME 
? | PUSSYCflT POLIS FEAT. WIILI.AM BEEP i (madonnasorry 5 ! QI KANYE WEST FEAT. LUPE FlftSCO TOUCH THE SKY 6 jQj M1CHAEL JACKSON BIU.IE JEAN 7; 5 | ORSONNOTOMORROW ! j CORINNE BAILEYRAE PUT YOI . | MECK FEAT. LEO SftYER THUNDER IN MY HEABT A& 

BQ SHAPESH1FTERS 1NCRED1BLE ■ ; N0T0R10US B1G/D1DDY/NEU.Y NASTY G!RL 
) I BOW WOW FEAT. C1ABA 1.1 KE YOlj~ 
■ t SHAKIRA DONT BOTHER 

11 CHARLOTTE QHUBCH MOODSWIN'GS (TO COME AT ME UKE THAT) 5 | FREEMASONS FEAT. AMANDA WILSON WATCHIN' '6 " ]ÂVENGED SEVENFOLD BÉS,T ABDTHl PÂRLQI 

rplay charts published in Music Week are also îry Sunday evening at www.nmsicweek.com 
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Albums 

David Gilmour reaches number one for the 
first time as a solo artist and nearly 11 years 
after Pink Floyd's last chart-topper while 
Andréa Bocelli and Van Morrison go Top 10 
mmM 

The Officiai UK 

Il | JAMES BUJNT CHAS1NC TIME - THE BEDLAM SE! OjJÔHNHY MATOIS UVE IN (H 3 3 1 JOHNNY CASH THE M AN IH BLACK - HIS EARLY YEARS @ MOTLEY CRUE GARNI VAL OF S1NS 

10 BARRYWHITE EGElil il 2 | THEEAGlfSHElLFR! 8 ! PAUL WELLER STUDIO 150 
i | WESTUFE THE TURNARQUHD TOUR - UVE 

j THE JAM THE COMPLETE 20 jRODSTEWART AND THE FACES i E Bî r 3 
15 | IRONMAJDEN DEATH ON THERMO" 

□ O VARIOUS CLUBLAND XTREME HA! 21 1 I VARIOUS THE MASHUPE 3 | 2 | VARIOUS CLUBMIX 2006 
Il 7 | VARIOUS POP JR2 
M VARIOUS R&B LOVESON'GS i-THEMUSICEVENT 

6 "VARIOUS LE^'-WTSTHEE^ EllULtEOD 1Ô1 5 j VARIOUS THE VERY BEST OF EUPHORIE DANCE ih 11 VARIOUSR5BCLUBMi) 
B| 171 VARIOUS THE VERY BEST OF POWER 6ALLADS i fVARIOUS ARÏTSTS ODSKIT HEU anniEM 
Û] 16] VARIOUS THE BEST CLUB AHTHEMS CLASSICS S, i8 | OSf DIRIYDA'ICIOG 19| 19 j VARIOUS POP PARTY 3 

Former Pink Floyd legend David Gilmour turned 60 

! f ■: DAVID GILMOUR ON AN ISLAND imi _ ; i 
2 i CORINNE BAÎLEY RÂËÙi/HlîlE BAILEYRAE® 
3 .6 JACK JOHNSON IN BETWEEN DREAMS ® 2 ® i 
4 i 7 ANDREA BOCELLI AMORE s^wo™, 
5 ARCTIC MONKEYS WHATEVER PEOPLE SAYIAM... ® 3 
6 < 59 KT TUNSTALL EYE TO THE TELESCOPE ® 4 ® ! 
7 SIMON WEBBESANCTUARY® 
8 T ¥ VAN MORRISON PAY THE DEVIL 
9 9 3 NEIL DIAMOND 12 SONGS® 
10 10 49 JAMES BLUNT BACK TO BEDLAM ® 9 ® 4 RollirocJc/Hoqjrth Atlanbc 7567837525 (TEN) 11 » 34 KELLY CLARKSON BREAKAWAY ® 3 ©, 
12 7 )R1LlAZ AYS® o 
13 12 MADONNA CONFESSIONS ON A DANCE FLOOR ® 3 
14 7 DAVID ESSEXGREATEST HITS 
15 PUSSYCAT DOLLS PCD ® ; © 1 Ai.U 98856570)) 16 5 33 KAISER CHIEFS EMPLOYMENT® 5 © 1 
17 * 40 C0LDPLAYX&Y®;®4 
18 8 9 THE JAM SNAP! ® 
19 12 JOHNNY CASH RING OF FIRE - THE LEGEND OF ® 
20 28 KANYE WEST LATE REGISTRATION ® 2 WesUJusl Btoe Roc-A-WU 9885282 OJ) 21 M 2 NE-YO IN MYOWNWORDS 
22 â 7 SHAKIRA ORAL FIXATION VOL 2 7;08 i | 23 THE BLACK EYED PEAS MONKEY BUSINESS ® ® 1 
24 i 7 DELAYS YOjJ SEE COLOURS 
25 M MORNING RUNNER wilderness is paradise NOW 
26 m 22 SUGABABES TALLER IN MORE WAYS ® 2 © 1 
27 23 7 JOHNNYMATHIS il" u r, 1 3] OF 
28 25 6 JOHNNY CASH WALKING THE UNE - LEGENDARY SUN Hro METRTMJSOS (ARV) 29 11 JOSE GONZALEZ VENEER® 4,raïPfG066CD(VM) LEO SAYER ATJIIS VERY BEST m MOGWAIMR BEAST 

THt MYSTERY JETS MAKING DENS 
26 24 (Al LE MELUA PIECE BY PIECE ® 3 ®, 

34 J! H WILL YOUNG KEEP ON ® 2   
28 26 goldfrapp supernature ® 

36 1, 35 HARD-FI STARS OF CCTV ®T ^  
37 JO Hj ÎS

AGIC NUMBERS THE MAGIC NUMBERS ® 2 38| 55 MADONNA THE IMMACULAI L COLLECTION ® .2 Srt 7599254402 (IEW 



Albums Chart 

/ 0 /Â 
W 

39 56 5 JACKJOHNSON CURIOUS GEORGE (OSTf    
40 27 8 FALL OUI BOY FROM UNDER THE CORK TREE ® 
41 i gf IHt U 11 Lh WlLLltb 1 HE 11 11 LE WILL1ES 
4/i 30 4 PANIC! AT THE DISCO A FEVER YOU CANT SWEAT OUT 

: 43 39 6 JACKJOHNSON UN AND ON® dAA4400750122(lf) 44 41 4 JACK JOHNSON BRUSHFIRE FAIRYTALES ® 
4b 43 5 WE^ARE SCIENTISTS WITH LOVE AND SQUALOR ® ViraiiC0l/US270(EJ 46 29 7 K1CHARU ASHCROF F KEYS 10 THE WORLD ® Ashcroll/Pottcf Pafloohot» 354521? (F) 4/ 32 25 ROD STEWART IF WE FALL IN LOVE TONIGHT ® 
48 31 15 EM1NEM CUR1 AIN CALL - THE HITS ® J ® 2 Etrenem/Dr Dre/Bass/Tbe 45 Kinq/MeTMarVOiffindo Inl crtcope 9839084 (U) 49 37 17 EDITORS THE BACK ROOM ® rare KWC0342 (ARV) 50 36 23 FRAN/FERDINAND YOU COULD HAVE IT SO MUCH BEUER®^^ 
51 34 11 THE NOTORIOUS BIG DUETS - THE FINAL CHAPTER ® 
52 46 74 GREENDAY AMERICAN IDIOT ® 3 ® 3 
53 33 7 DANIEL O'DONNELL FROM DANIEL WITH LOVE Rpil/ReyTiolas DHCIVOUaiVOÏlM 154 70 38 DAVID BOWIE BEST OF BOWIE ® ® 1 EMI5398212 (E) 55 47 13 MARY J BLIGE THE BREAKTHROUGH ® Gc-ffcn 9889349(11) 56 48 23 PRINCE T(| VERY BEST OF ® 
57 =3 5 LEO SAYER ENDLESS JOURNEY - THE ESSENTIAL CertmTMWPem/Tmîy OMGTVDUCTWllOIDXI 58 64 THE KOOKSINSIDEIN/INSIDE OUT ® Virgin COVMIGAŒ) 59 53 WHITNEY HOUSTON THE GREATEST HITS ® 4 © 3 
60 68 .3 IL DIVO ANGORA ® 3 ® 2 
61 57 : 27 BLOC PARTY SILENT ALARM ® 
62 40 ' THE ORDINARY BOYS BRASSBOUND 
63 31 51 MICHAEL JACKSON NUMBER ONES ® 4 ®. 

! 64 0 19 CRAIGDAyiD THE STORY GOES 
65 0 10 QUEEN LIVE AT WEMBLEY STADIUM '86 rtophone 5910922(0 66 0 a GIRLS ALOUD CHEMISTRY ® 
67 35 9 JdJBB MOTHER ® ,^nv, 
68 421 19 WESTLIFE FACE TO FACE ®, ® 1 .irin„T,... 

I69 33 KEANE HOPES AND FLARS ® s ® = 
70 60 26 CjUyMLOŒ TISSUES AND ISSUES ® 
71 44 5 CHRIS BROWN 
72 59 37 THEKILLERSH0TFUSS®4 1 King LIZAR0011 (P) 
73 54 3 THE SUBWAYS YOUNG FOR ETLRN11Y 
74 49 DOLLY PARTON THOSE WERE 1HL UAYS EMI 3501422 (E) 
75 52, 4, OASIS DONT BELIEVE THE TRU1H ® 3 ^ W! fier RKIDC030 (ARV) 
■ite, U'a* iMnMÏÏr' ©mPUtoEm.ltatopMSM ^ 

PRINCE 56 THE BLACK EYEOPEAS 23 îîm? 

20,844. Tlie follow-up to last May's Magic Time - which was his highest charting 
three - Pay The Devil consîsts primarily of 

to 1,014,440. It Is 

D ©l THE RIFUS REPEATEDOFFENDER c^hv.f, 2 O HUNDRED REASONS KILLVDUROWN «m 3 2 j FREEMASONS FEAT. AMANDA WiLSON WATOT umtm) 4 © PENDULUMHOLDYÛURCOLOUR E<sit.atoS!i» 5 5 HI-TACK SAY SAY SAY (WAITING 4 U) ttes m 6 1 ( THERAKESALLTDOHUMAN nui 7 7 1 NCLOPIJCB SONG foum® 8 8 | ARCTIC MONKEYS WHEN THE SUN GOES OOWN 9 O JENNY LEWIS R1SE UP WITH F1STS 10 IO|NEWORDER bluemonday toSUtlAM» 

ARCTIC MONKEYS WHATEVER PEOPLE SAYIAM, THATS WHAT l'M 

ND YOU COULD HAVE IT SO MUCH BETTER BLOC PARTY SIEENT ALARM BASEMENTJAXX THE SINGLES KATIEMELUA PIECE BY PIECE THE STROKES FIRST IMPRESSIONS OF EARTH BELLE & SEBASTIAN THE LIFE PURSUIT 

| 3 |GREENDAY AMERICAN IDIOT 

sj 6 Iqueensofthestoneagesqngsforthedeaf 6! 4 | BULLET FOR M Y VALENTINE THE POISON 110 | THE DARKNESS ONE WAY TICKET TO HELLAND BACK ij 8 | FOO FIGHTERS IN YQI INHUMAN RAMPAGE 

5 NORAH JONES COMEAWAYWITH ME 
i NORAH JONES FEaSUKE HOME 

JAMIE CULLUM TWENTYSOMETHING 
s :: RAY CHARLES THE VERY BEST OF J j MICHAEL BUBLE [T S TIME 

J j Ol MILES DAVIS KIND OF BLUE ~ 

[ | KATHERINE JENKINS SECOND NATURE : | 2 | KATHERINE JENKINSLIVING A DREAM 3| 3 1 KARL JENKINS THE ARI AN - A MASS FOR PEAGE & | ANDREA BOCELU ARIA-THE< 5 : 7 1 KATHERINE JEf 

9 IQ RUSSELLWATSONTHE VOI iOlQI RUSSELLWATSON REPRISE " 

For full specialist chart listings, visit wwvv.nuisicweek.ci 
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