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30 MILLION ALBUMS 
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Saints corne 
ma^ching back 

CaM Sai;iU, one of tlie UK's most sùccêssful acts of the past decade, are to begin recording tlieir fîrst album in more than four years after signing a long-term deal with Parlopbone. There had been spéculation about the return of the London 

four-piece after they were spotted leaving the offices of a number of Ul< majors last year, but Parlophone looked to be in the door from day one after Jamie Nelson fîrst suggested the group should reform. "It just sort of came up in conversation with Shaznay and by chance they'd ail met up a week or so before, so it ail just fell into place really," says the 

Innocent Records A&R dii who will A&R the project for Parlophone. Nelson adds the group have started writing for what would be their third album and, if ail goes well, a record could be out before the end of the year. It is ninc years since the release of Ail Saints' self-titled début which included the hits Never Ever, I Know Where It's At 

the group's place in the market. "I just don't think anyone has taken their place," he says. "They'vc always been the right side of crédible, the right side of cool and I think so long as they deliver the right record you can't really go wrong." 
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Deai will simplify licensing EMI-published songs for digital music services across Europe 

EMI inks Euro digital deal 

by Martin Talbot EMI Music Publishing a deal with the UK's MCPS-PRS and Germany's Gema which threatens to overturn tire licensing of songs in the digital world. EMI, which is recognised as the world's biggest music publish- ing company, will confirai today (Monday) that it has entered into a "heads of agreement" with the two collection societies to ofier a one- stop shop for licensing its reper- 

The deal, once il ivillallowany digital n to clear rights for EMI-published copyrights centrally, by obtaining one single licence, rather than striking deals on a market-by- market basis with up to 24 collec- 
One condition of the deal is the 

.ranbybotli MCPS-PRS and Gema, which will be responsi- ble for granting the online licence. It is also understood that EMI has 

and the Alliai se the 
publishing opérations. EMI Music Publishing's prési- dent and CEO continental Europe Peter Ende says, "Our goal with this initiative is to lielp speed the development of new online and mobile services across the expanse 

EMI Music Publishing manag- ing director UK Guy Moot adds, "The old rules of doing business need bringing up to date to give users the ease of licensing they and the digital world need." 

The deal, which will send rip- ples around this week's Midem conférence in France, has been many months in the making. It is understood that, after EMI sent out tenders to Europe's lead- ing collection societies last som- mer, the major then asked both MCPS-PRS and Gema to work together on a joint proposai, after receiving similar plans from the two organisations. Work on the final détails of the heads of agreement began just before Christmas, before they were signed last week. But the deal will 

only corne into fi agreement is fi nex-t couple of months: April 1 is being targeted as a slart date for the service, although EMI will also have to allow for existing agree- ments around Europe to expire. The deal will initially only apply to Anglo-American repert- 
in the ul Canada, UK, Ireland, South Africa, New Zealand and Australia - although other reper- toire is may follow in the future. 



© 'The end point will be a place 
where there are just three or four 
super-societies' - Editorial, pl6 
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News 

News edited by Paul WURams 
UKcollection society unveils joint ventures which will enable it to "harvest a digital Europe" 

Alliance sets European agenda 

Plt is certainly bold in maki^g Europe0 In Séct^the new the announcemenls. "Europe is svill look to strike non-e; 
Alliance is taking a lead," it says providereanddigitalretailere.The 

Todayh deal with EMI Music The president ofSGAEs man- 
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Trend for authentic talent and wise 
deals boosts indies' sales successes 
Dance labels look 

to broaden appeal 
by Simon Ward A few years back, the thought of an indie guitar band on Warp selling 80,000 copies of their Mercury- nominated album or a dance label releasing a folk album by a Swedish 
the Top 10 in the process - would 

been quietly spearhea wave of post-dance musjc. Albums from Uie likes of The Ralfe Band (Skint), Vashli Bunj-an (FalCat), M ugison (Accidentai), Maximo Park and Gravenhurst (both Warp) bave ail been crilical 
relatively healthy amounts and reinvigorating tlieir parent labels 
01 And the coming months will see further examples from the likes of Infadels, Absentee, Battles and Fink, to name a few (see above). The most obvions current impie of tins trend is Peacefrog, 

and driven by new, cheap lechnolo- gy for home-producers. But 2004 onwards will be seen as a reversion of focus on the song as the domi- nant form, now thaï homc-produc- er technology is so ubiquitous." With bedroom-produced elec- tronic music experiencing dimin- 
argne that it was a case ofadapt or die" for both label and artists. And, 

foui a techno label, but whose Swedish signing José Gonzalez is currently enjoying chart success. Yesterday (Sunday) he was looking to follow a number nine singles début a week ago for the track Heartbeats - which was included on Sony Bravias recent "bouncing bail" TV ad - by moving into the artist albums Top 10 with parent album Veneer. Ninja Tunes managing director Peter Quicke, whose own label s act Fink has shifted from instrumental downtempo material to guitar-led, ' soulforhis ;,-In the years 1985 to 2003, i 

rewards to date. The label has steered Maximo Park into the Top 20, won them coverage in the indie press and even snared a Mercury Music Award nomination. Warp managing director Steve Becketl suggests Maximo Park's signing was not a conscious déci- sion to find a guitar act. "I saw them play a disastrous gig at the Notting Hill Arts Centre," he says. "The PA blew up, but I loved their energy and decided then I wanted to sign them." According to Billy Campbell from Ladbroke Grove's Rough TVade shop, "The label heads are now more mature. They don't go clubbing - if you're having a bit of lunch you'd be more likely to stick on a José Gonzalez album." With Warp primed to unveil new rock signings Battles, and Peacefrog act Nouvelle Vagues ver- sion of Teenage Kicks scheduled for a late Februaiy release, it seems thisis no short-lived trend. Although hardly a seachange usic, the doors 
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Pïracy war stepped up as 

IFPI chief warns ISPs 
by Jim Larkin The IFPI is to change the focus of its online anti-piracy fight from 
warned they may face légal action if they fail to co-operate. The threat came as the 1FPI last week unveiled figures showing the industryk global digital music sales trebled to Sl.lbn (£624m) in 2005 and revealcd illégal file-sharing 
level as the previous year, despite massive uptake in broadband use. However, IFPI chairman and CEO John Kennedy says the chief priority this year must be to har- ness the support of ISPs if ils battle is to be taken further. Kennedy says, "We're saying to them, "You have a business based on music and therefore you have a social 

Digital activity m 
Europe in 2005 

As a resuit, Kennedy says the matter could end up being pursued through the courts. He says, Tm saying, Tfyou don't play bail there are two alternatives; we'll get Brus- 
:e the ei 

i fighting piracy'." Kennedy says he wants the ISPs to begin an éducation campaign aimed at internet users, through which they are made aware that horised file-sharing is illégal. )e follow 

ISPs, who will then be expected t close offenders' accounts. "Wc don't axpeet this to happen overnight, but once it does, the piracy problem would be dramati- cally reduced," says Kennedy. However, Kennedy says he has experienced inertia from the ISPs, who he first contacted and asked for co-operalion ayear ago and has 
for many ISPs is that cracking down on illégal file-sharers will simply 
We're saying [to ISPs], 
'You have a social 
responsibility' 

help us or we'll légal framework" However, Kennedy says he • go 'the extra mile" before he g up dialogue with the ISPs 

ing 

He expects the matter to corne to the fore at the Cannes Film Festival in May, when the ISPs will be pub- lishing their first charter. But Kennedy was in buoyant mood last week as a resuit of the IFPI's Digital Music Report, which reported that 420m tracks were downloaded in 2005 - a 20-fold increase on figures for 2003 - and the volume of tracks licensed online by record cc 
 the recording from digital sales the current 6% to 



0 Ever since The Sugarcubes and Bjôrk put Iceland on the musical map in 
the late Eighties/early Nineties, a stream of talent bas leaked from the 
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EUK says lucrative deal may not be renewed in 2007 

Distributors circle as 

Tesco deal hits rocks 
'Overall, our performance in tertainment was pretty comfort- able and thcre was no kamikaze pricing like some others," Bish- 

"The writing is on the wall for 

in the UK market," says Handle- end profits wdl be towards the foods and it has a long way to go man commercial director David upper end of market estimâtes of before it is firing on ail eylinders," 

Mrs doubts dog indie retail 



EMI act top rundown of British albums' overseas sales Top ukglobal seiiers } . ^      \ \ , t;iu i,i,rj sales (m) 

CoMplay lead UK acts 

scoiiiig global sales 
degree the/re part ofthe US nuisi- beyond 10m, while the band's cal landscape now. It also speaks début Parachutes surpassed 7m for the work our American label units as it added 64-7,000 overseas 
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Wednesday 15th February at Earls Court 1 please email britstickets@bpi.co.uk for an application form. Tickets are for the balcony area. that include the show and parte- 
Doors open 6;45pm > Show starts 7:30pm Show Ends & Party starts approx. 10:30pm Party Ends 2:00am 
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Canadian newcomer's breakthrough track rules the airwaves, 
while Universal ieads the way as a whole. By Paul Williams 

Bad Day is good 

news for Powter 

Bad Day turned 2005 into an extraordinary year for Daniel Powter as his breakthrough hit domi- nated Europe's airwaves. The Canadian singer-songwriter's smash out- manoeuvred fellow Warner signings James Blunt and Green Day to top Nielsen Music Con- trols survey of the biggest European radio hits of the year. Nielsen Music Controls Pan European Airplay 100 is based on the music played by 100 radio stations across 16 markets Europe-wide (see full panel above). Bad Day accumulated nearly 4.4m audience radio points across the 100 stations during the year, as Powter also topped the individuel air- play charts for the year in France, Germany and Switzerland, while finishing in the runner-up spot in Denraark, Norway and Sweden. Powter's success was the pinnacle of what turned into a rewarding year for Warner on European radio, as it claimed a clean sweep of 2005s three most popular radio tracks, two through new artists. On the équivalent chart in 2004, the same major failed to capture a single 

title in the Top 10; its highest-ranked hit was Kevin Lyttle's Tum Me On at 14. Besides the chart-topping performance of the newly arrived Powter for Warner, James Blunt grew from just a tiny base in 2004 to become one of the year's biggest stars both in store and on air, as You're Beautiful finished as Europe's second-top radio hit, while Green Day added the weight of experience to Warner's top-three monopolisation by finishing third with Boule- vard Of Broken Dreams. The Blunt hit not only became the highest- ranked radio hit of the year back in his native UK as well as in Ireland, but scored highly in a num- ber of continental markets, including Denmark and the Netherlands, where it finished fourth for the year, and in Germany and Norway where the track ranked fifth. You're BeautifuTs European radio success was a key driver in helping lift sales of his album Back To Bedlam to more than 5m units over the course of the year. Green Da/s third-placed hit perforraed well in both Finland and Switzerland, where it was 

the year's second-top hit, and in Germany, where it finished fifth. The band were one of a number of acts to claim three titles across the overall Top 100, although these were ail topped by Univer- sal's Gwen Stefani with four, led by her Eve col- laboration Rich Girl at 11. Despite supplying the top three titles, across tire Top 100 chart Warner failed to keep pace with market leader Universal, which accounted for 37 titles and a 36.3% share of the European Top 100 - based on audience - more than seven percentage points ahead of second-placed Sony BMG in its first full year since the 2004 merger. Universal's highest-placed hit, Signs by Snoop Dogg featuring Justin Timberlake, only ranked in eighth position, although ninth-placed Don't Phunk With My Heart by The Black Eyed Peas and Pussycat Dolls with Don't Cha at 10 secured it three titles in the Top 10. Sony BMG's 29.0% share of the Top 100 is led by Mario, in fourth place, with Let Me Love You, while its artist Natalie Imbruglia scored her biggest pan-European hit since Torn in 1997/98 by ranking sixth with Shiver. Two years after he claimed 2003's top Euro- pean radio hit with Feel, Robbie Williams finish- es seventh this time with Tripping, which is beaten by Coldplay's Speed Of Sound in fifth position as EMI's highest-ranked track on the chart. EMI claims 16 tracks across the top 100, fewer than Universal (38) and Sony BMG (30), but two more than Warner, even though the major clocked up a superior market share as a number of its titles are skewed more towards the top of the countdown. Against EMI's 14.2% share, Warner cornes in with 18.1% of the Top 100. Just three indie tracks managed to penetrate the chart, among them former Spice Girl Melanie C who, despite making little impact in the UK, sits at 72 with Next Best Superstar on her own Red Girl label. It performed notably strongly in Germany where it was 14th on the year's airplay chart, one place above another of her tracks, First Day Of My Life. The one-time Sporty Spice hit is one of 3) (TK- sourced hits on the Top 100, a share dwarfed by the US, which claims 57 titles. including three- quartersbf the Top 20. The huge domination of US-signed acts also leaves little room for_conti- qentaLEuropean signings, which are represent- ed in just 12 positions. Swede Eric Frydz' massive dance hit Call On Me is the highest at 45, while those also repre- sented include Raphaël at 60 with Caravane, which finished as France's second top airplay hit of the year, and Juanes' La Camisa Negra, which took runner-up spot in Spain for the year and was 64th overall across Europe. 
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Nielsen Music Control 

2005 Europe Airplay Top 100 
# / W é 1 DANIEL POWTER BAD DAYwswn 4,356,680 49,520 51 ANASTACIA HEAVY ON MY HEART son emg 1,233,163 14,318 l JAMES BLUNT YOU'RE BEAUTIFU1. vm™ 3,578,883 39,807 52 AVRIL LAVIGNE NOBODY'S HOME sowsmg 1,212.063 17,274 3 GREEN DAY BOULEVARD OF BROKEN DREAMS wamr 3,371,549 42,700 53 BRIAN MCFADDEN REALTO ME son bmc. l,2n,024 15,448 4 MARIO LET MELOVEYOUsoNyB.MG 3.251,811 37,928 54 KELLY CLARKSON SINCE U BEEN GONEsonvbmg 1,209859 16,316 5 COLDPLAY SPEED OF SOUND EMI 2,997,567 34,094 55 DEPECHE MODE PRECIOUS emi 1,169,477 13,525 6 NATALIEIMBRUGLIA SHIVER SOSVBMC 2,733,820 31,423 56 CIARA FEAT. MISSY ELLIOTT1.2 STEP son f /. 1.158,745 12,873 7 ROBBIE WILLIAMS TR1RRING emi 2.628,475 29,432 57 BON JOVI HAVE A NICE DAY universai 1,143,878 13,453 8 SNOOP DOGG FEAT. J T1MBERLAKE S1GNS iiuivfkm 2,594,020 26,685 58 ANASTACIA S1CK AND T1RED son bmc 1,132.464 16.433 9 THE BLACK EYED PEAS DONT PHUNK WITH MY HEART UPIVERSAL 2,545,647 59 STARSAILOR FOUR TO THE FLOOR emi 1,129,401 7.781 10 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA univERsat 2,526,417 25,931 60 RAPHAËL CARAVANE emi 1,128,235 6,010 U GWEN STEFANI FEAT. EVE RICH GlRLimivfRSAt 2,434,982 30,481 61 U2VERTIG0 universai 1,123,269 12317 12 THE BLACK EYED PEAS DONT LIEUITORSAL 2,414,424 26,887 62 MARIAH CAREY IT'S LIKE THAT universal 1,121,083 11.038 13 SHAK1RA FEAT. ALEJANDRO SANZ LA TORTURA so;iy m 2.390.575 29,542 63 NICKELBACK PHOTOGRAPH universal 1120405 12426 14 MADONNAHUNGUPw» 2,343,291 24,181 64 JUANES LA CAMISA NEGRA universai 1,086,136 14.477 15 MAROON 5 SHE W1LL BE LOVED sokvbmg 2,317,700 27,375 65 AMER1E1THÎNG son bmc. 1,073,086 8,868 16 MARIAH CAREY WE BELONG TOGETHER UBVERSAL 2.263,152 24,990 66 PHANTOM PLANET CAUFORNIAsonvbmc 1058.035 13,897 17 GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS WAWR 2,219,349 26,038 67 DESTINY'S CHILD LOSE MY BREATH son bmc 1,055,154 17201 18 LEMAR IF THERE'S ANY JUSTICE son bmc 2,138,767 15,329 68 THE CHEMICAL BROTHERS GALVANIZE emi 1,032.877 13,598 19 ROB THOMAS LONELY NO MORE vw 2,082,483 26,391 69 THE GAME FEAT. 50 CENT HATE IT OR LOVE IT univers.» 1,009,890 13,111 20 KEANE TH1S1S THE LAST TIME UNIVERSAI 2,008,928 24,630 70 KYUE MINOGUEI BELIEVE IN YOU emi 1,008,034 13,384 21 NATASHA BEDINGFIELD UNWRITTENsonybmc 1,977,387 25,512 71 DESTINY'S CHILD FEAT. TI & UL S0LD1ER sonvbmg 1,000,212 11,652 22 AKON LONELY uNivtRSAt 1,931,206 18.393 72 MELANIE C NEXT BEST SUPERSTAR iuwenkni 999,113 12.255 23 GORILLAZ FEEL GOOD INC.tHi 1,875,300 22,652 73 AKON LOCKEDUP universai 996,269 7,114 24 GWEN STEFANI COOLUNIWSAI 1,851,277 23,493 74 KEANE SOMEWHERE ONLY WE KNOW universal 979,850 7596 25 MAROON 5 TH1S LOVE son bmc 1,831,030 23107 75 ANASTACIA LEFT 0UTS1DE ALONE son bmc. 970,416 14,305 26 BACKSTREET BOYS INCOMPLETE son bmc 1,781,993 22,966 76 AKON BELLY DANCER (BANANZA) ihiversal 953,812 8,297 27 SUGABABES PUSH THE BUTTON IWIVERSAL 1,777,657 23,483 77 JACK JOHNSON SITTING. WAITING, WISHING unmrsal 948,496 7412 28 RIHANNA PON DE REPLAY WVJKM 1,768,902 18,787 78 EMMANUEL MOIRE JE FAIS DE TOI MON ESSENTIEL«arner 947,894 4,597 29 USHER CAUGHT UPswybmg 1,748,909 18,929 79 EMINEM LIKE TOY SOLDIERS universai 943350 14,841 30 MOBY LIFT ME UPmi 1.677,697 19,667 80 ROBBIE WILUAMS MISUNDERSTOOD au 922,204 12,370 31 U2 S0MET1MES YOU CANT MAKEIT ON YOUR OWN uNimsat 1,649,466 17.691 81 MARIAH CAREY FEAT. JER DUPRI GET YOUR NUMBERuniversal 919,299 8,464 32 GWEN STEFANI WHAT YOU WAITING FOR? uiiiversal 1,642,111 19,155 82 RONAN KEATING FEAT. YUSUF FATHER & SON universal 916,684 12,097 33 02 CITY OF BUNDING L1GHTSamm 1,5,8,819 15,842 83 K'MARO FEMME UKEU warner 911,783 12,212 34 JENNIFER LOPEZ GET RIGHT son bmc 1,544,069 16,621 84 THE GOO GOO DOLLS GIVE A LITTLE BIT warner 906,397 8,750 35 KEANE EVERYBODY'S CHANGING umvœat 1,508,071 14,968 85 JOANA Z1MMER1 BELIEVE unmrm. 901,052 10,273 36 THE KILLERS SOMEBODY TOLO MEunitow. 1,505,642 12,209 86 OUTKAST HEY YA! son bmc 900,039 11.699 37 CRAIG DAVID ALL THE WAY wsbm 1,499,545 17,458 87 AMEL BENT MA PHILOSOPHIE son b.ic 886,136 4,592 38 GWEN STEFANI HOLLABACK GIRl universai 1,451,333 15,449 88 JAMELIA STOP emi 878,074 8,015 39 NELLY FEAT. TIM MCCRAW OVER AND OVER universai 1,409.899 18,259 89 R.E.M.LEAV1NG NEW YORK warvie 869.307 10,785 40 SEAN PAUL WE BE BURNIN'wakfr 1,401,315 14,109 90 GOOD CHARLOTTE IJUST WANNA L1VE son evc 864,168 13.252 41 MAROON 5 SUNDAY MORNING son bmc 1,396,243 16,668 91 JUL1GEILEZE1T universal 862,845 12,971 42 HOOBASTANK THE REASON univeksal 1,384,133 16,760 92 S1NSEMIL1A TOUT LE BONHEUR DU MONDE son bmc 860,342 4,663 43 KT TIINSTALL RI ACK HORSE AND THE CHERRY TREE emi 1,379.837 14,400 93 THE CORAL IN THE MORNINGsonybmc 847,910 11,217 44 NATASHA BEDINGFIELD THESE WORDS son g/s 1.374,541 15,780 94 ROBBIE WILLIAMS FEEL emi 844,768 10,030 

45 ERIC PRYDZ CA11. ON ME ikoependeki 1,321,770 11,857 95 NO DOUBT IT'S MY LIFE universal 830,608 11,767 
46 50 CFNT CANDY SHOP unmrsal 1,282,159 14,749 96 DEPECHE MODE ENJOY THE SILENCE emi 825,534 8,126 47 JAY-Z/llNKIN PARK NUMB/ENCORE warner 1.264,275 18,848 97 M AH POKORA FEAT. SWEETY ELLE ME CONTROLE universal 821,064 3,734 
48 GREEN DAY HOI IOAYwabker 1,259,589 11,132 98 SHAK1RA DONT BOTHER sonybmg 807,229 9,010 
49 MICHAEL GRAY THE WEEKEND imEPEKotur 1,244596 13,049 99 CAESARSJERKITOUTemi 799,986 8,364 
50 DESTINY'S CHILD GIRLsonvbmg 1,236,565 14,563 100 JAMELIA SUPERSTAR emi 794,977 10,589 
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Reykjavfk's annual Airways festival is one of the most exciting events in the music calendar. Rc 

Festival is hot spot 

It is Saturday night and the buzz around down- to\vn Reykjavik is palpable. Weekends are usual- ly wild in this most hedonistic of North Atlantic outposts, but tonight's mood is unusually effer- vescent. Despite the cold, queues snake around the clubs and cafés, full of young bip Icelanders in minimal clothing and shivering, expectant tourists. Those not already queuing are walking towards queues, flinging out band names that drift through the icy air like snow: Sign, AMPOP, Benni Hemm Hemm, Apparat Organ Quartet, Juliette & The Licks, Au Revoir Simone, Gus Gus... The small-but-perfectly-formed capital is in the middle of the seventh annual Airwaves festi- val, one of the hippest events on the internation- al music calendar. It is so hip that even the chilly October weather can't dampen the excitement Once finally inside the seething belly of a space named Nasa, the second-largest of the festival's half-dozen main venues that are scattered around Reykjavik's diminutive centre, things warm up as Clap Your Hands Say Yeah go some way to justifying their considérable hype. Other international acts - including The Zutons, The Fiery Fumaces and José Gonzalez - will play wonderful sets to adoring crowds, but the raison d'être of Airwaves is to profile the endless innovation of the local scene. Reykjavik's small size and low-key atmos- phère - imagine a eute, overgrown fishing vil- lage with ail the facilities of a city 10 times its size - makes it perfect for hopping quickly from venue to venue, encouraging maximum expo- sure (queues permitting) to Airwave's glorious spread of sounds. A plethora of lesser-publicised subterranean gigs, some spontaneous, take place in a range of ad-hoc venues: cafés, record stores, clothes shops and churches. At the tiny 12 Tônar record store, young upstarts Jakobinarina (see breakout) will deliver a scintillating performance, while the Lobster Of Famé Gallery (a curious space owned by Smekkleysa, the legendary local label started and maintainedby members ofThe Sugarcubes) will see sets from the equally precocious Mam- mût, along with local favourites SKE. The energy is infectious, but ever since The Sugarcubes and Bjôrk put Iceland on the musi- cal map in the late Eighties/early Nineties, a stream of talent has leaked from the island like lava, shockingly disproportionate to its tiny 300,000 population. Artists and bands such as Mûm, Gus Gus, Sigur Ros, Minus, Quarashi, Trabant, Worm Is Green, Ozy, Leaves, Jaguar, Daniel Agûst and Mugison, to name but a few, bave ail raade some kind of global impact, usually with highly original and wilfully way- ward sounds. Airwaves provides yearly illustration that the country's well of talent is far from drying up. What started off in 1999 as a one-off party in an aircraft hangar to launch a new album by Ice- landic dance gurus Gus Gus has now also become a sprawling célébration of music from around the world (The Hives, Flaming Lips, Suede, Blackalicious, FourTet, Chicks On Speed and Thievery Corporation have ail played), as 

well as a showease for the country's hottest musical property. This year, 160 artists, mostly local, played to 4,000 ticket-holders; a proportion of whom (approx 10-15%) were représentatives from the music business; label bosses, A&Rs, distribu- tors, publishers and joumalists. "1 am completely blown away at the quality of the local bands and how knowledgeable they ail are about the international scene," enthuses Sean Adams, founder of UK web magazine and record label Drowned In Sound. "Being able to see so many of the bands in a few days and walk- ing in randomly to venues to hear beautiful swirling indie, then some really intense rock and lots of great folk music. The quality is really high, much more so than South By Southwest or In The City, and the sound in every venue is great - no feedback or technical delays or any of that. You get a real sense that the world's mass culture is filtered out to [bands] here." "Last year's festival was the best yet," echoes Stephen Bass, managing director of Moshi Moshi, which sponsored an eclectic Friday night line-up at Nasa that saw performances from local reggae act Hjâlmar and Bulgarian-folk purveyors Stôrsveit Nix Noltes, alongside Moshi Moshi signings Au Revoir Simone and Architec- ture in Helsinki. "As a label, it's a chance to have a weekend away with our bands and also do a certain amount of international promotion with atten- dance of média from around Europe," he adds, "Iceland is a unique place and there is an air of excitement to the festival that, from our point of view, is good to be associated with. For a small population, there are ahell of a lot of weird and wonderful bands ready to put on a show in Ice- land, which means that there is always a chance 

you are going to catch something a little spécial." Of course, the benefits flow both ways. The opportunity for local bands to impress astute international A&Rs is equal to that of visiting music fans to check out the Icelandic scene. Sigur Rôs, Quarashi and Mûm were ail "discov- ered" at Airwaves festivals and most bands are aware that overseas opportunities abound, Ker- rangl's night at the capacious Reykjavik Arts Centre was a case in point. Headlining act Juli- ette & The Licks provoked a lukewarm critical response, but the performance calibre of the local bands who supported - Dr. Spock and Sign - was formidable. "We gave it ail that we had for the Kerrang! stage," says Sign's drummer Egill Rafnasson. "But then we got to play the after party as sur- prise guests. For us, that was the high point of the weekend. We got to meet a lot of great peo- ple, people we wouldn't meet if it wasn't for the festival. The thing about Airwaves is that the bands go there prepared and in good shape and they give it their ail... to the last drop of blood." And itisnotjustthe young bucks who get excit- ed. Playing at Gaukurinn on the Friday night, Einar Ôrn Benediktsson, of Purrkurr Pillnikk and Sugarcubes famé, literally blew the speakers with his new Ghostigital project. "[This year's festival] was good, in variety and quality," he says. "For the fîrst time a daily paper covering the festival was published, by Reykjavik Grapevine. "Ghostigital had ail the qualities to become a classic, and it did, though we don't play the festival to get outside interest, we play as a célé- bration of Icelandic music and the audience whose festival this is. Rather than helping the scene, as such, Airwaves is simply harvest time and a focus point for ail to work towards. It should start to branch out soon, though. 



The offcr h open a!so be made 

Paul Sullivan examines what makes it such a unique célébration of live music 

: for young talent 

;e Iceland Airwaves festivals around 
oo, of cc 

We should s the world." There's a bigger picture t advantages of Airwaves for musicians and the music industry are obvious, but the event was initially founded by national airline Icelandair with the aim of developing the island's tourism industrj'. "Icelandair's motive for involvement was to create an event out of season, when our flights were not so full, with the objective of attracting more guests to Iceland," explains Ice- landair's Addy Olafsdottir. "The festival has put Reykjavik on the music world map. The first one attracted perhaps 100 people from abroad, but today the mix between locals and guests is about 60/40 - 40% coming from abroad. The knock- on effect is immense [for local businesses]." Most Icelanders recognise the local music scene's potential as atourist magnet and a way of spreading the word about the country's other charms - its scenery, history, high quality of liv- ing and lack of urban development. The City of Reykjavik co-sponsors Airwaves and supports a range other music festivals and events through- out the year. In conjunction with Icelandair, they also give grants to Icelandic musicians to per- form and promote Icelandic music abroad. "Icelandic music is important and valuable to the marketing of Reykjavik as a vibrant and unconventional cultural city," says spokesperson Svanhildur Konrâdsdôttir. "The development started in the early Eighties, when a lively and organic scene created bands that were to tum into Kûk] and The Sugarcubes. Then, later, these evolved into an explosion of young and expéri- mental bands and individual musicians that felt that they needed to get out with their music and their message." As for the future of the event, Thorsteinn Stephensen (aka Steini) of Mr. Destiny (see Q&A, right), the Reykjavik-based promotion company who own and run the show, are keen to pursue a policy of progression, though not at the expense of destroying the event's more intimate charms. "The festival has been sold out the past two years as far as tickets from abroad is con- cemed," he says. "This raeans we bave up to 1,500 guests coming. This number may grow as new hôtels are being built and the number of flights is on the up, but we have always tried to keep our foot on the brake when it cornes to growing in size. If the festival gets too big too fast we will lose control of the atmosphère. "We try to keep our focus on improying the quality. Hopefully, we will be getting in more sponsorship money and higher ticket priées to fund improvements, as we are not looking at turning Airwaves into a mass festival. Mr. Des- tiny is also looking at opportunities outside of Iceland. We have had requests from people about some co-operations in other cities and this is something we would very much like to take further. We are also working on a new festival in Reykjavik, called The Rite Of Spring, a folk/world/jazz festival with an Icelandic edge." If such an event could achieve anything like the impact of Airwaves, it would have achieved much indeed. 

Jakobinarina: 
the sound of 
the future 
Jakobman'na's performance at Grand Rokk was one of Airwaves 2005's undoubtcd higliliyhts, and enougb to have David Fricke, senior editor of Rolling Stone, eulogising that 

The band - Jako to their friends - formed in December 2004 in Hafnafjordur, close to Reykjavik. The average âge of the founding members - Gunnar (vocals), Hallberg (guitar), Signrdur (drums), Bjorgvin (bass) and Âgûst(keyboards)- is 16, but ail had been in bands beforc, from punk outfit Lufthansa ta folktronica act Kosijama. Heimir, the band's second guitarist, joined more recently from up-and-coming rockers Lada Sport. "The band bcgan because we wanted to have a good time and hang out," he says. "That spirit 

Oescribing their sound as 'body inovin' electro indie rock", the group cite a wide range of musical influences that seem to belle their âge. Sigur Rôs, The Beatles, The Smiths, The Cure and Kraftwerk are ail favourites, but they are equally excited by !!!, The Unicorns and The Mountain Goats. Their mature brand of electro-rock is a mish-mash of ail of the above, and delivered witli a non-compromising energy that won them First Place at Misiktilraunir - Iceland's fanions "Battle Of The 

Bands" - in 2005, and the subséquent headlining slot on Airwaves' opcning night. "We had only been piaying as Jakobinarina for three months and we only had three songs that were decent enough to be performed for an audience," says Heinir. "So winning the Battle of the Bands 
always thought we were the best band participating." They have since gone on to support The White Stripes {in Reykjavik) and are scheduled to display their precocious "school-rock" skills ta even wider audiences at this year's South by Southwest. "Our sound is mature in the way that we've creatcd our own spécial sound at the âges of 15 and 16, but I don't think 
created by guys in their thirties," claims Heimir. "I think Jako captures the spirit of being a teenager very well. It's kind of like the soundtrack of adolescence, though it lias no teen-lovc Dashboard Confessional Euro- crap lyrics." 

Q&A: Thorsteinn Stephensen 
What rôle bas ^ Airwaves played in putting Icelandic 

1 put on the map by the I Sugarcubes, and later I Bjôrk. Sigur Rôs have confirmed to people where exactly on the map Iceland is. Once 1 these two have drawn I the world map, ' Iceland Airwaves can be a pretty good city guide You have booked many international acts long before any other international promoter. Can you name some of your Personal highlights and how do you find the artists? I find these artists with help from friends: people that 1 trust. We are basically looking for killer live acts and we don't care if the bands are signed or not The Rapture, TV On The Radio, José Gonzalez, Tlie Bravery and Ciap Your Hands Say Yeah were ail pretty an zing. 
The Icelandic bands. It is pretty amazing that the size of Reykjavik can corne up with 100 ac year after year, and 90% are actually quite go and some a bit more than that. What do you consider to be the main chani tenus of how the event is run now compan 

with how it was organised in the b( Today there is a solld group of people working on the festival, some of them ail year round and some for a few months. In the beginning, there was just me, so 1 don't know if the word 'organisation" really applies. Previously, it was hard to get people involved, as not many people believed in the idea. Today it is a completely différent scene and everybody wants to be a part of it. What aspects of Airwaves would you like to develop? If the bands could get more help to work on the follow-up after the festival, Today, being in a band is almost like running a small company and not many of the bands have any kind of management or infrastructure to act on the opportunities that présent themselves to them. What is your most mémorable moment from Airwaves? Sigur Rôs's perfomances in 2000 and 2001. How many people have visited Airwaves? 7,000 to 10.000. What rôle does Airwaves play in terms of showeasing international acts? I would like to think that people are beginning to notice that they can actually expect to see something amazing they have never seen before and it does not have to be Icelandic, . ' ;, '. | 
Çontact Eldar Astthorsson, PR 



Despite having a tiny population, the country's tnusicians are 
punching well above their weight, writes Pau!Su/livon 

Iceland's music 

scene is as cool 

as a glacier 

For a geographically isolated country with only 300,000 inhabitants, Iceland has produced a disproportionate number of internationally appealing acts over the past two décades, includ- ing global superstars such as The Sugarcubes, Bjork, Sigur Rôs, Gus Gus and Mûm. Boasting a lot of musicians is one thing, but what makes Iceland's scene so distinctive is the sheer diversity of its output and its artists' over- all feel for innovation, freshness and new ideas. The dam burst in the late Eighties, when The Sugarcubes broke onto the international scene with their accessible yet irreverent post-punk sound. They, in turn, spawned Bjork, who pow- ered her way into the mega-star firmament with her impish, leftfield pop, and since then there has alwai^ been one Icelandic act or another fly- ing the banner for innovative music. Théories abound as to the reasons for the island's rich and varied musical output. It could be the isolation. It might be the country's loca- tion, between Europe and North America. Maybe it's the grandiloquent landscape; the dark nights and cold weather forcing people inside studios and rehearsal rooms. Or perhaps it could be just a legacy of Iceland's Vîking past - after ail, the motto of Smekkleysa, the label formed and still run by members of the Sugar- cubes, remains "World Domination Or Death!" There may be some truth in ail of the above, but the locals tend towards more prosaic théo- ries. 'It's about having something to do as friends," reckons Vidar Hakon Gislason, from electronic disco-rock troubadours Trabant. "It's something people can do as a group, instead of going to the cinéma together. And you're creat- ing something. If you paint or write something it's isolated, but music is more communal." As for the diversity of the scene, Vidar points out that most Icelandic musicians are in more than one band - °and the last thing you want to 

s play the same thing in différ- ent bands. Also, because everyone knows each other in Iceland, we are ail very reluctant to sound like our friends." Whatever the reason, the formidable output of the alternative music scene (almost exclusively centred around the "101", or downtown, région of Reykjavik) has played a key rôle in promoting Iceland as a tourist destination. Pre-The Sugar- cubes and Bjork, between 1972 and 1983, tourist figures were fairly static at around 65,000 to 75,000 peryear. Between 1984 and 1989, as the music scene started to peak, they rose annually, reaching 150,000 in 1990. These days, visiter numbers hover around the 500,000 mark and are still climbing. Whether music is the root cause of these statistical escalations cannot be quantified, but it speaks volumes that the Ice- landic tourist board had a spécial section devot- ed exclusively to Bjork for much of the Nineties. "Music is a valuable commodity in itself and is a great incentive to tourists," confions Gudjôn Svansson from Iceland's Trade Council, Ice- Trade. "The TVade Council is focusing more and more on the créative industries and other indus- tries not traditionally viewed as export indus- tries, the tourist industry being one example. Besides selling albums on foreign markets, the artists create a lot of interest for Iceland as a country well worth visiting. "Bjork has probably donc more to promote Iceland Worldwide, just by being herself and doing what she does, than any other Icelandic 

person, or organisation for that matter," he adds. "Bands such as Sigur Rôs are also creating a lot of interest, and events such as Iceland Airwaves likewise. Supporting the creative industries is important for us as a society to maintain our variety and well-being and to make sure that we can make a living and prosper without having to dépend on one or two single industries as we had to not so many décades ago." Aside from the "alternative" scene, Iceland has a thriving domestic music scene, which is less known to tourists, but equally important for the country's overall economy. More than 200 titles are released annually, covering ail genres, from classical and folk to indie rock and pop. CD sales reach around 700,000 to 1m units annually, and 55% of the albums sold are by Icelandic artists. To put these figures in context, although the dominant industries remain fishing and alu- minium production, CD sales account for 1% of Iceland's gross national product. This year's Midem will see a sizeable influx of Icelandic labels eager to explore international distribution and licensîng links. Geimsteinn, founded by Rûnar Jûliusson, lead singer of leg- endary Sixties rock band Hljômar (the Icelandic équivalent to The Beatles) was formed in 1976 and is the oldest label in Iceland, having released close to 100 titles. Dimraa, established in 1992, produces CDs and books, mainly focusing on jazz, folk and poetry. Reykjavik Records was founded by Icelandic piano player Jakob Magnusson and represents an equally wide-range of styles - everything from jazz to hip hop and R&B to classical - as do many other independent labels such as Smekkleysa and 12 Tonar. "The Icelandic market as such is a very small one, so artists are not focusing so much on 'making it big' in the music scene," says Geimsteinn manager Julius Gudraundsson. "It has more to do with them enjoying making their own music. The styles and sounds are ail over the place. The three last artists we signed are a reg- gae band (Hjalmar), a country and western band (Baggalûtur) and a hard rock band (Deep Jimi and the Zep Creams)." Nonetheless, the country boasts its own domestic pop stars and labels, of which Sena is the biggest, having been in the forefront of releasing mainstream Icelandic pop. Also piv- otai is Einar Bardarson's Believer label, which was founded around the spécifie concept of pro- moting a four-piece girl group called Nylon in the UK market. Hailing from Reykjavik, Nylon have already achieved considérable success at home with two number one albums (both of which outsold Rob- bie Williams when he released albums in the same week), a number-one selling DVD, seven number one singles and constant rotation on Icelandic radio. Managed by Martin O'Shea of Intégral Man- agement - and former manager of Atomic Kit- ten - the band also have their own TV sériés. Their first fully English-language album will be released early this year, with distribution from Universal, and preceded by a UK single in late March or early April. "With the fantastic run that they had in Ice- land, it was obvious to ail involved that their international appeal needed to be tested," says Bardarson. who also plays the Simon Cowell rôle in the Icelandic version of Pop Idol. "We have some strong Icelandic investors on board and the people involved are mainly inter- ested in the idea to make fun things happen for the girls in London and then Worldwide. We are hoping to release the first single before summer. The actual date has not been set yet, but every- thing is coming together and it's looking like its going to be out in April. We are very excited." 
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With their unique sounds influenced by their unique surroundings, Icelandic musiciens have been winning over fans and critics for years. 
Every year, Reykjavik cornes alive to the beat of numerous music festivals, culminating in the annual Iceland Airwaves in October. 

Playing host to great new acts from around the world - as well as some of Iceland's best-kept secrets - Reykjavik is where c music and art meet and progressive energy is unleashed. 
There's something going on. Visit the source. Visit Reykjavik. 
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Visit Reykjavik i Adalstraeti 2-101 Reykjavik - Iceland - Tel. +354 590 1500 - Fax 590 1501 www.visitrevkjavik.is - înfd@visi 
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Cornucopia of sounds 

from the frozen north 

Music WeelSs latest CD, which looks at fresh talent from Iceland, showcases plenty of 
thrilling new acts, perfortning a diverse array of music, writes Stuart Clarke 

f tbere were a single word to lescribe Icelandic music it would le "eclectic". For such a small ountr>^ the breadth of styles and sounds that its musicians produce is breath- taldng. From the rock stylings of Sign and the atmospheric sounds of Mugison and Bang Gang to the the reggae of Hjâlmar, this is a nation with something to suit ail tastes. 
1. Jakobinarina - I Got A Date With My Télévision Jako, as they're known, were a stand-out at last October's Airwaves Festival. Perhaps the most astonishing thing is the average âge of the group's raembers - just 16. You've got to admire a band that can rock the socks offthe international music press at night and still make it to school the next day. vww.myspace.com/jakobinarina 

Johannsson, whose first love is music, but who has tumed his hand to many média. Bang Ganghave made a spécial album that is melodious, quirky, heartfelt, and dark. vww.banggang.net 
3. Jaguar - One Of Us Jaguar are one of the most exciting young funk bands around, playing London's Jazz Café regularly and attracting praise from the press including DJ magazine, which recently said their music "echoes the Seventies glory days of funk and jazz-funk". 
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un top left Muqlson; Kimono; Slqn; Banq Gang 
soundtrack for a small indie film called Little THp To Heaven. His music is atmospheric, manie and groovy ail at once and he has already landed praise in the UK from tlie likes of The Guardian. Uncut and Time Ouf. 

4. AMPOP - My Delusions Icelandic trio AMPOP released their début EP, My Delusions, through Stimulus Records locally and count Xfrn, Zane Lowe, Jonathan Ross and Vie Galloway among their many supporters. 

7. Worm Is Green - Electron John Worm Is Green started as the bedroom elec- tronica project of Arni Asgeirsson, who enlisted longtime friends from his home- town of Akranes, to flesh ont his mélodie soundscapes. Their second album, titled Push Play, is already out in Iceland and will be released Worldwide in 2006. 

10. Dikta - Breaking The Waves Dikta are a young four-piece rock band who recently recorded their second album with Ace, the former guitarist of Skunk Anansie, The members of Dikta have been friends since childhood and their new album is a hybrid of emo-spiced new-wave rock. wum.dikta.net 
IL My Summer As A Salvation Soldier - Nupur Lala My Summer As A Salvation Soldier - a.k.a Thôrir - is a one-man band of extraordinary magnitude. Already creating a stir abroad, he will be among the many heading to SXSW this year - not to be missed. 

5. Hairdoctor - Major Label Hairdoctor is the brainchild of Jon Atli - the hairdresscr to the stars in Reykjavik - and his musical partner in crime, Ami. Their début album, Shampoo, brims with cute and rough lo-fi pop music. Think Duran Duran 

8. Ske - Beautiful Flowers A genuine brew of expérimental, alternative mélodie pop. This track has been A-listed on national radio in Iceland and is being serv- iced as a single intheUK,along with an ani- mated video in March. vmw.ske.is 

6. Mugison - Go Blind Since last May, Mugison has played mon than 60 shows in Europe, the US and Japan and found time between dates to pen i 

9. Kimono ■ An ambitious piece of rock. Fans of Polvo, Télévision and Shellac will spot their influ- ences, but the band retain a distinct individ- uality. They play London's Barfiy on Febra- ary 7 and an album will be released through Smekkleysa/Bad Taste SM on February 27. 

12. Nix Noltes Big Band - Isinova Oro Balkan influences abound from a band that supported Animal Collective recently. www.nixnoltes.tk 
13. Lights On Tlie Highway - Jameson State Lighls On The Highway's self-titled ftill- length début album was released in the sum- merof2005 and spawned three hit radio sin- gles on Icelandic rock radio, Jameson State being one ofthem. 
wrww.myspacc.com/lightsonthehighway 

re Iceland's sole reggae band. but 

are more than just that. Their live perform- ances are massive and their two albums have both reached gold in Iceland. www.hjalmarmitsic.com 
15. Sign - A Little Bit With shades of Kiss and Whitesnake, Sign présent sophisticated guitar-driven rock songs fused with beautiful mélodies and a monster rhythm section. They play London's Barfiy on February 28 before going on to 
including SXSW. www.sign.is vrvm.myspace.com/sign 
16. Canora - Kelvinator Canora are a four-piece métal band from Ice- land's capital Reykjavik. Their début album is set to be released this year. 
17. Leaves - The Spell The Spell is lifted from Leaves' début album, The Angela Test, and is indicative of their soaring, melody drenched musical ability. 

18. Eberg - Tm Moving To Wales Written with their longues planted firmly in cheeks (surely?), l'm Moving To Wales is taken from the album VofïVoff, which is released on Instant Karma in April 2006. 
19. Brain Police - Coed Fever Namechecked by Sigur Ros, Brain Police are a strong Icelandic rock band who pen songs that ooze the national character. vmw.brainpolice.net 
20. Deep Jimi & The Zep Creams - He Puts It In You And You're Ali His The title says it ail. Their live performances have been compared to having sex by some Icelandic journalists - and who are we to argue with that? wmo.deepjimi.com 
2L Cynic Guru - Drugs A dassic violinist fronting an alt/pop/rock band with strong results. wwta.cynicguru.com 
22. Ragnheidur Grondai - It's Your Tum This 21-year-old singer of the year for 2004 has become Iceland's brightest star and best selling arlist, Ragnheidur is a singer-song- 
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The réputations of collection societies is growing as the Alliance takes on Europe 

Super-societies are on their way 
The world of collection societies lias not been dull since the arrivai on the scene of Adam Singer. This time last year, Singer was making his first appearance as the group CEO of the MCPS-PRS Alliance at Midem in Cannes. This week, he will retum, threatening to take the entire European col- lection societies structure by the scrutf of its neck. Collection societies such as the Alliance are not viewed as the music industry's most glamorous organisations. To those witli little understanding of what they do, they are viewed as pretty dry, dusty establishments; one step above quantity surveyors, one down trom banks perhaps. And, it's true, in an industry dominated by glitter- ing lights and glamorous lifestyles, such organisations will always struggle to compete in ternis of the "bling" factor. But they have always been absolutely crucial for those looking to make money from music, collect- ing cash from the exploitation of music and distribut- ing it to those who make it. And, in the case of the publishing royalties collect- ed by the likes of MCPS-PRS, this income is taking on ever-growing importance, especially to those who write some or ail of their own material. In an era when 

- as several managers have pointed out recently - even major label artists selling more than 1m albums can struggle to earn record label royalties which are swallowed up by advances and other costs, MCPS or PUS income can often be the only revenue there is. It is a great time for the Alliance to be setting the pace. And Adam Singer certainly bas great ambitions for his organisation. As he himself acknowledges, the UK's Alliance has long remained, ever-so-slightly, an outsider in the European societies' structure. Following the two new deals, he insists, it is ahead of the curve. "We are now a major player in Europe in a way we haven't been before," he says. And by part- nering with two of the other big five societies, it has put itself in an undeniably strong position. The coming months are sure to see further steps down the same road, by other societies across Europe, with similarly lofty ambitions. The end point will be a place where there are just three or four super-societies, handling most royalties, faster, more efficiently and with greater accuracy. In the meantime, the collection societies' battle for the high ground could well transform that aforemen- tioned réputation. 

The 'mobilisation' of artists 

présents golden opportunity 

C£2.27bn) 
purchase and delivery expected to reach $9bn (£5.lbn) in 2010, two 

implement the new "Mobile A&R" content, production and creativity. Ninety per cent of MP3 player owners are 35 and above. Record labels, artâst managers and music publishers need strate- 
This new discipline will 
also help extend the 
industry's leverage 
tenl to help expand an artist's 
draw the global mobile audience to buy new répertoire, visuals and mobile merchandising products. With 43m unique handset owners in the UK alone, the music industry has to seize the opportu- nity to usher in new pricing models to raise revenue above the 79p per track level that iTunes has set. This demands that music execs and 

A&R departments need to learn new creative ways of constructing mobile "clusters" of product - a new single could have a promo video, TV footage, mobile music soap opéra formats and graphies as a "bundle", for which consumées would willingly pay more than 79p. This new discipline will also help extend the industiy s leverage with phone companies, where music services are a significant growth area. Blending bundlcd music and artist content will help 

mobile fa sumers into trusted recommenda- tion engines. Sawy artist managers are benefiting from the creative 
global mobile phone sales expected to exceed 800m units in 2006 alone (versus 42m iPods sold since inception), embracing new pricing bundles and clever mobile A&R is an imperative that the music busi- 

i Simon is président and CEO of dobilium Mobile Group and nian of the Mobile Entertain- ; Forum - Americas 

Which indies should MP use 
as a mode! for his probe? 

Labour MP Jim Dowd is heading an investigation into indie retailers in the face of supemiarket compétition. Which are the moepenuent retailers Dowd should look at for an example of the sort of business model that will survive 
Andy Adamson, THE "The ones that are good are the ones that spécialisé in offering something that the compétition can't compete on, Usually they have very good service and a depth of range and knowledge that you can't even get in HMV and Virgin, for example, Quirks, What Records, Chalk/s. In the chains you have Fopp and Music Zone has a very interesting proposition.1' 

go into those stores they can expect to find the latest most cutting edge music. More recently, Reveal in Derby has corne on in leaps and bounds. Tom Rose has a great rapport with reps to 
Danny Parnes, Everlasting Music "Pure Groove on Holloway Road, London, is an example of how the community indie retailer can thrive. They have a website with range and a crédible éditorial approach, promote local and in-store gigs, and now have a label and publishing side."  Wilf Mann, Nova Sales & Distribution "The thing about independents is that a lot of them sit back and wait for customers to corne through the door and then try and sell them stuff, but others are more proactive and will get on the phone and say T want 50 units 

Vital thatan "The most rounded independent lan retailer we deal with is Reveal in Derby. They approach distributors to get great deals and promote very actively in-store. Among the others, Piccadilly Records in Manchester is very active with its website, Rough Trade has a really broad range on their stock list and Pure Groove are strong 

in Cardiff." ins,Planetof Sound, Ayr key for independent retailers, but then they've got to cover the mainstream as well. 1 don't think you can pick oui a particular retailer as a 

Chris Maskery, Pinnacle Records "Stores such as Selectadisc and Rough Trade have very long-standing réputations. They have cultivated a niche and people know that when they 
16 MUSICWEEK 2aOL06 

"I do have a sneaky regard for Sister Ray, especially now it's moved to the former Selectadisc site in Berwick Street It just feels like a dassic indie record store should, where you can smell the vinyl and you can browse away for hours on end." 
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Forum is edited by Jim La 
Moving frotn Xfms brsskfast show to tako ovgk thG 
samG slot at Virgin Radio, DJ Christian O'Connell 
talks about what mates thG mGdium spGcial in 2006 

si 

Comparée! with Xfm, there wiH be a On the subject d/tohnology, we OTTwaHtat live in an âge of iTunes and 

of it at ail, i is that it's picking up on the of it ail, tohear. 

atouniJ ttaght that 

îtls 

f™mSreToJrgamediûmey 

sssiaKss^m, !çs^&'sssf ssr**,~"fc 

and he's fucking persistent," he helpfully informed them.Jbe night also offered a sneak preview of new music from Norah Jones who. for her third album, bas teamed up with a new band called Little Willles...Tbere is no conclusion yet whether EMI will be handling the 

Ail Saints ail ™ 
over again 

ZfSssior 



Ctassified Sales, CMP Information, 3rd Floor, Luilgate Honse, 245 Blackfriars Road, London SE19UR 
Jobs: £40 Business to Business & Courses: £2 Notice Board: £18 (min. 4cm xl col) Spot colour; .adrf 10% Fullcolour;add20% AU rates subied to standard VAT 

The latest jobs arr 
Bookingdcadiine.Thi publication the foiiowing Monday (space pcmiitting). Cancellation deadline: lOam Wedncsday prior to publication (foi sériés bookings: 17 days prior to publication). 

JOBS AND COURSES 

SENIOR 
LEVEL 
TALENT 
BUYER 
SEARCH! 
One of the world's largest live entertainment companies is looking for an experienced entrepreneurial, talent buyer to assist in our company's continued live entertainment development across the UK and Europe! 

vD 

MARKETING ASSISTANT x3 (Catalogue, Spécial Markets & DVD) Jemon Music Group is looking to recaiif 3 Marketing 

if you are i (including solory détails), slaHng which posilion ; lin Ud, 33 Foley Streel, London ' 

Bookkeeper / Crédit Controller required for Music Agency, EC2. 

RADIO & TV PROMOTIONS 
Independent plugging company looking for young 

Assisling wilh Ihe craotion of soies sheets 

to cil parties imolved 

SALES ADMINISTRATOR . Music Group is looking to retail and liaising wilh 

2|entertain 

MOVE 

ON UP 
Find your next job at 

Independent plugging company lo radio and TV plugger, a love of alternative music and at least one year's experience a plus but not essential to the right candidate. You'll be highly organised and a good Communicator and will be working on both new development acts as well as 
ur CV to: 

A&R Direclor. Enlertainmenl group. Outstanding company to source créative projects and artists through UK and European contacts. You will exploit and break products. You musl have at least 7 years successtul A&R/special maiketing experience^coupied wiUi a projects from start to finish. A track record in building 
solid international experience tohMdJiMivis^n workin 

:el!eni package. 

large division vWthin global co. You wiU be responsibleta 
supporTn^ys^rads^ ^[P?,^ced

t
Business Anaylsl^tc 

r to provide total HR support to r both operational and stratégie 
ilobally. Superb analytical and he development of SQL scripts. Account Manager. Agency. Slrong background In either v contraS aird ^ tleyel

ù
opin9

k[j|lis sitle of business ^ 
Head o( Royalties. Record Co. The rolo will be responsibl departmenl and accounting ail royalties. You must have i of managing royally audits and proven abilily ot managir 

à
 

1
 

«biglife» 
Management require experienced artist management assistant / PA. Immédiate start. Right salary for the right candidate (as long as it's not more than Tara's on). Email CVs to: reception@biglifemanagement.com 

Publicist Needed QUITE GREAT PR seeks innovative and hard working pu at least 2 years experience to work on a rester of both e and major new artiste for 2006. Your contacte book will 
genre of campaigns and be pass succced. We offer a compétitive salary I We are based in Cambridge. Email: liarvey@quitegreat.co.uk ' 

18 MUSICWEEK ZBCJPb 



Classified 
Contact; Maria Eclwarils, Music Week Classified Sales, CMP Information, 3rd Floor, Ludgate House, 245 Blackfiiars Road, london SQ 9UR 1:02079218315 F; 020 79218372 E:niaria@niusicweekxom 

Rates per single column cm Tlie latest jobs are also aïailabte online every Monday al wwwjnusicwcekxom Booking deadline: Tlwrsday lûam for pubtolion Ihe follosving Mcnday (spacc pemjtling), Cancellation deadline: lOam Wednesday pnor to publication (for sériés bookings: 17 days prier lo publication). 
BUSINESS to business 

FRAMOUS Ltd j; I 

The Midi 
Music Company 

Music Industry Workshops! 

CASH PAID forCDs.vmy LPs, 12° & 7" 

Call 020 8694 6093 for information and Bookings 

Promoting your brand new 

2006 Music Courses? 

Music Week has the readers 

you need to reach 

Advertise here for maximum exposure 
and now even botter value 
New rates avaiiable 

^ Maria on 020 7921 8315 or Email maria@n*Kicweek.corn 
To fine, out more, piease contact -via  



The best music industry directory is about to get even better 

Corning soon 

The brand new Music Week Directory website 



Britainfs most 
comprehensive 
charts service 

ARTIST ALBUMS 

Originof singles sales (Top 75): UK; 653% US: 30.7% Other: 4.0% 

albums  thisweek POD Testify (Atlantic): Beck Guerolita (Polydor);NotoriousBIG The Final Chapter (Atlantic): Richard Ashcroft Keys To The World (Parlophone): Clap Vour Hands Say Yeah Clap Your Hands Say Yeah (Wichita): Cypress Hill Best Of (Sony BMG): Clearlake Amber (Domino); Kooks Inside In/Inside Dut (Virgin); Readymade FC Babilonia (Peacefrog): Tortoise & Bonnie Prince Billy The Great And The Good (Domino): Yellowcard 
ssrssr- 

Arctic Monkeys Whatever People Say 1 AmJhatsWhatrmNot (Domino); Doldcut Sound Mirror (Ninja Tune): The Infadels We Are The Infadels (Wall Of 

Social Scene (City Slang/V2); Isobel Campbell & Mark Lanegan Ballad Of The BrokenSeas(V2):  FEBRUARY 6 Calla Collisions (Beggars Banquet): Jason Mraz Mr A-Z (Atlantic); Belle & Sébastian The Life PursuiKRough Trade):Ashlee Simpson ÎAm Me (Polydor): My Chemical Romance Life On The Murder Scene (WEA): Children Of Bodom Are You Dead Yet? (Island); Alexis StrumCocoon (Mercury): Tiga Sexor(PlAS): The Open Statues (Polydor): Jack Johnson Curions George (Brushfire/Island): Sway This Is My Demo (AH City):  nT 

SINGLES THISWEEK Pharrell Williams Angel (Virgin): Beck Ghettochip Malfunction (Polydor): A-ha Analogue (Polydor): Starsailor This Time (FMI): Alex Parks Honesty (Polydor): Playgroup Fronl2Back (Defected): Moby Slippin Away (Mute) JANUARY 30 Bon Jovi Welcome To Wberever You Are (Mercury); 50 Cent Bustiers Ambition (Polydor): Ashlee Simpson Boyfriend (Polydor): Mogwai Friend Of The Night (PI AS): Ms Dynamite Fall In Love Again (Polydor); Beth Orton Conceived (Heavenly): Lee Ryan When I Think Of You (Brightside): The Go! Team Ladyflash (Memphis Industries) 

Ultimatum (Island): tATu Friend Of Foe (Polydor): The Darkness 1s It Just Me (Atlantic): El Présidente Turn This Thing Around (Sony BMG): Daniel Powter Jimmy (WEA): Fall Out Boy Sugar We Are Going Down (Mercury) FEBRUARY13 Magic Numbers I See You, You See Me (Heavenly); Stevie Wonder From The BottomOfMyHeart (Island); Paul Weller Blink (V2): Nickelback Far Away (Roadrunner) FEBRUARY 20 Rammstein Mann Gagen Mann (Island): Jim Noir The Key Of C (My Dad): Funeral For A Friend Roses For The Dead (Atlantic): Maximo Park I Want You To Say (Warp); Corrine Bailey Rae Put Your Records On (EM1): Westlife Amaaing (Sony BMG); Madonna Sorry (WEA): Skye Love Show (Atlantic): New OrderTum(London) 



Upfront 
m 
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Back to school 

for Placebo 

Virgin targets sixth- 
formers who are fans 
of Placebo-influenced 
artiste as part of push 
for Mardi album 

S^srUbe 

offering ini es for sL\-lh- 
to promole the album launch. "Xtaster bas doue successful schools campaigns for Franz Ferdinand and The Killers," says Virgin marketing manager Anna Derbyshire. "They are looking for 20 schools willing to host Placebo days with promotions, 

Isle ofWight 
in fans of the other bands. "Bloc Party fans in particular are very obsessive," saj's Derbyshire. "We expect the 12-inches to become collectors' items with them." Virgin is also releasing a spécial édition ofthe album. "We looked at the spécial édition of lan Brown's Greatest Hits, which was well-packaged, but the bonus 

PRESS: Scott Steele. Virgin Records RADIO: Manish Arora & Laurence Pinkus, Virgin Records TV; Victoria Gralton, impromptu REGIONAL PRESS: APB REGIONAL RAOIO/TV: Martin Finn. Virgin ONLINE PROMOTION: Victoria Ferrell, Virgin ONLINE MARKETING: Sarah Sherry, Virgin MARKETING: Anna Derbyshire, Virgin 

Atlantic on course for top albums 

spot in year-long Hard-Fi campaign 

■IThlrSius 
i l,h=X'» 

Maps Lost My Soul/ 
Sparks In The Snow 
(Last Space Recordings) 

,ik The 
(Engine Room) 

Radio Two 

More than 12,000 people responded to Radio Two's Search for a Songwriter initiative in 200£ and, inspired by the level of interest it received, this year the station will begin initiatives aimed at heiping songwriters develop their skills. Project co-ordinator Mark Hagen says the station was ' " "by " " 

Late last year, the station ran pilot programs in Norwich, Plymouth and Dundee, which took the shape of fortnightiy meetings where 20 or so local writers would gettogether and collaborate on material. In April, Radio Two will play a more hands-on rôle in developing these songwriting groups nationaily. "We'll co-ordiuate these groups online and will be keeping a 

rr-Xuo 

RADIO 1 



ptoure anTSte terrible fcsS amoÏotB and My ÏOp 10 spelling ("4Ever"? Nasty), The This Swizz Beatz producedtrack H 

ïHsiSï... ISSEs.,- — 

(Arista) 

Si 

Rare And Plentiful 
s Touch It (Distinctive Records) 

ai. With l'Il Huit You ai 

pârftoWtoi/fSS The Radio Twopolicy SI Sn over the past six years 

th'ough the^Xn^nen^ Address; Broadcastincj House. London, 
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ALBUM OF THE WEEK Belle & Sébastian The Life Pursuit 
SINGLE OF THE WEEK Fall Ont Boy Sugar, We're Going Down 

a 

rrs 1 Es 

tempo offering.lt bas a West movingslowlyyetsteadUyinthe TPLP^ Coast.BryanAdamsfeel aboutit, right direction. Already enjoying Fomu and stands a half-decent chance rotation at Radio One, Radio-Rvo dance getpretly orchestral mer-afarciyfrom 

m^tr-SoSnos. Z 

fducer TOsïs SHS^n éSSSolses Briocimsir 
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the Wgf-pitched 
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S heir 
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Airplay 

/T A 

K 

TV Airplay Chart 

BhVUNCb htAI. SL1M THUG CHECK ON IT 531 2 CHRIS BROWNRUNIT! 367 
M THE DARKNESS ISITJUSTME' 359 4 SHAYNE WARD THAT'S MY GOAL 358 

5 KANYE WEST FEAT. ADAM LEVINE HEARD 'EM SAY 311 
5 SHAKIRA DONT BOTHER „ 311 
7 ASHLEE SIMPSON BOYFRIEND 310 
8 MADONNA HONG UP wa^os 287 
9 N0T0RI0US BIG/DIDDY/NELLY/JAGGED EDGE/AS NASTY GIRL ™Eoï 284 
10 SUGABABES UGLY M 274 
11 EMINEM WHEN l'M GONE 272 
12 KELLY CLARKSON BECAUSE 0F YOU RCA 269 
13 RICHARD ASHCROFT BREAK THE NIGHT WITH COLOUR 266 
14 THE PUSSYCAT DOLLS STICKWITU 254 
15 WILL YOUNG ALL TIME LOVE 253 
16 THE BLACK EYEDPEASMYHUMPS 251 
17 50 CENT HUSTLERS AMBITION «PE 248 
18 PHARRELLANGEL m.» 244 
19 SOURCE FEATURING CANDI STATON YOU 60T THE LOVE rosi™ 243 
20 HLTACK SAY SAY SAY (WAITING 4 YOU) msio 242 
21 LEE RYAN WHEN ITHINKOF YOU 238 
22 ORSON NO T0M0RR0W 226 
23 COLDPLAY TALK '«E 218 
24 A-HA ANALOGUE «LYDOR 208 
25 LIZ MCCLARLON WOMAN IN LOVE 203 
26 FALL OUT BOY SUGAR, WE'RE GOIN DOWN ™ 200 
27 HARD-FI CASH MACHINE 197 
28 JAMES BLUNTGOODBYEMY LOVER 194 
29 MECK THUNDER IN MY HEART AGAIN APOLL^r 188 
30 FRIDAY HILL ONE MORE NIGHT ALONE « 187 
31 DHT FEAT. EMDEE LISTEN TO YOUR HEART 186 
32 ALEX PARKS HONESTY 134 
32 ANTONY COSTA DO YOU EVER THINK OF ME 184 
34 KUBBGROW 182 
35 PROTOCOL WHERE'S THE PLEASURE ^ 181 
36 TATU FRIEND OR FOE 180 
37 TOM NOVY YOUR BODY 177 
38 MARCOS HERNANDEZ1F YOU WERE MINE m 175 

174 39 NIZLOPIJCB SONG ™ 
40 STûRSûTI OR TH1S TIME 168 

lias been getting 

enjoying a 685- 325-41-8-21-12- 6-2 trajectory on the TV airplay 

including 69 from B4,63 from MTV Base and 57 from Chart Show TV. 

Bai 

TVZ LIV6 FROM GONZO ON TOUR VH2 UVE FROM OLYMPIC STODIOS 23-26 JANUARY 10.30PM ON VH2 79 JANUARY 8PM ON MTV2 

Beyonce retains her dotninance 
overthe chart's peak, while 
The Darkness' new promo, 
IsItJustMe, climbs 65-3 

[777? 

liiiii'rliiii'bllriïil 



Will Young's AH Time Love moves 5-1 as 
Sugababes lose the chart crown. Tracks by 
José Gonzalez, El Présidente and The Magic 
Numbers make their débuts lower down 
m 
|| 7 1 SUNBLOCK 11LBE READY SIDC-WXM 'ir 29 2 { 2 | HI TACK SAY SAY SAY (WAITING 4 YOUJGUSTO 25 2 18 1 FAli OUT BOY SUGAR, WE'RE GOIN DOWN MERCPRY 25 417 1 MECK THUNDER IN MY HEART AGAIN APOumnaiR 24 4 112 j NOTORIOUS BIG/ DIDDY/NELLY/JAGGED EDGE/AV NASTYGIRLswboï 24 ôj 1 IPHARRELLANCEl virai» 23 6 ! 211 50 CENT HUSTliRS AMBITION INIOSCOPE 23 6j 7 [YOUNGJEEZY SOULSURVIVOROEFJAM 91 7 } HARD-FÏ CASH MACHINE NECESSARV lOj 15 | TOM NOVY YOUR BODY daia 10| 18 RICHARD ASHCROFT BREAK THE NIGHT WITH COLOUR memwM 121 7 KANYE WEST FEAT. ADAM LEVINE HEARD 'EM SAY ROC-A-fEUA 20 U] 5 | SUGABABES UGLYISLWD 19 I3j 17 I ROBBIE WILUAMS ADVERTISINGSPACEMnwiiS 19 15 4 BEYONCE FEAT. SLIMTHUG CHECK ON ITCOWWia 18 151 5 COLDPLAY TALK parlofhone 18 17| 151 THESTROKES JUICEBOX ROUCH ÎRAK 15 17 j 30 j CHRIS BROWN RUNITIjive 10 15 «49 
wl 2 |ARCT1CM0NKEYS WHEN THE SUN GOES DOWN DOMINO 28 14 10286 19]© MADONNA SORRYwarnerBROS 14 19 j 231 EDITDRS MUNICH hichenware 14 23 231 EMINEM WHEN I M GONE iNTERScUPt U 23| © SOURCE FEATURING CANDI STATON YOU GOT THE LOVE POSinvA U 23] 23 THE 00! TEAM LADYRASH uemphis industries 13 26]28|WILLY0UNG ALL TIME LOVE SONY BMC 12 271291 STARSAILOR THIS TIME emi 11 271© CORINNE BA11EYRAE PUT YOUR RECORDS ON gooogroove 11 29 12 ] FRANZ FERDINAND WAIKAWAY OOUINO 10 30 ©j KUBB GROWitRCURï 9 30] 221 HOUND DOCS 1 LIKE G1RLS direction 9 30118 FOOnOHTERS RESOLVE rca y fB|©| THE PUSSYCAT DOILS STICKWITU asm ^■oc-^fm^stlwrtf^oonoai.,.' «20O6lt,lL. ji j'J . 2006 
mmmmsm 
r 2 ! THE PUSSYCAT DOUS STICKWITUm 31 5 BOBBIEWUIIAMS ADVERT1SING SPACE cw 31 6 KEU.Y CLARKSON BECAUSEOFYOUliCA 5 | U 1 W1I1YOUNG ALI TIME LOVÊSKI 

D| SUGABABES RUSH THE BU Mj 151 RICHARD ASHCROFT BREAK THE NIGHT WITH COLOUR par 1| 8 j JAMES BLUHT GO 
I3|12|DAH1ELP0WTERBA 14 {17 BEYONCE FEAT. SUM THUC CHECK ONITcoi 1 | G1RLS ALQUD SEETHEDAYmifiioi; 16) 181 HLTACK SAVSAY SAY (WAITING 4YOUlcusio 
ÏBiQ'; MADONNA SORRYvat 19 j 28 ^STARSAILDR THISTIMEm >0116 } ROBBIE WILLIAMS TR1PP1NG CMïStus ipl 221221 SIMON WEBBE HO YAiRRIES CKQCD 22i 221 KT TUNSTAli SUDDENLYISEE etiiHUi 23| 19 j JAMES BLUNT Hl( 24|0| SOURCE FEATUR1NG CANDI STATON YOU GOT THE LAVE re 25i 26 i NOTORIOUS B1G/ D1DDY/NEU.Y/JAGGED EDCE/AV NASTY GIRlMcro 26i 24 j DHT FEAT. EMDEE LISTEN TO YOUR HEART cm 
29i 21 ■ THE PUSSYCAT POLIS FEAT. BUSTA RHYMES DONT CHA m 

The UK Radio Ai 

RICHARD ASHCROFT BREAK THE NIGHT WITH COLOUR»^ 

ROBBIE WILLIAMS ADVERT1SING SPACE 
THE PUSSYCAT DOLLS STICKWITU 
SHAYNE WARD THAT'S MY GOAL 
BEYONCE FEAT. SLIMTHUG CHECK ON IT 
STARSAILOR THIS TIME 
MADONNA HUNG UP 

■LY0UN6ALL TIME LOVE 
/ * / ' / / / 

HLTACK SAY SAY SAY (WAITING 4 YOU) 
LEE RYAN WHENITHINKOFYOU 
MECK THUNDER IN MY HEART AGAIN 
KELLY CLARKSON BECAUSE OF YOU 
SUGABABES PUSH THE BUTTON 
NOTORIOUS BIG/DIDDY/NELLY/JAGGED EDGE/flVERY STORM NASTY GIRL ^ 
SUNBLOCK FLLBE READY 
RICHARD HAWLEY JUST LIKE THE RAIN 
TOM NOVY FEAT. MICHAEL MARSHALL YOUR BODY 
DANIEL POWTERBADDAY 
KANYE WEST FEAT. ADAM LEVINE HEARD 'EM SAY 

the SI 
lot of creop bock when 

progress to dat 1 (9-24-29-10-8) 

NASTY GIRL BAD » NOTORIOUS BIG/DIDDY/NEUY/JflGOEI 
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K Nielsen Music Control 

irplay Chart 

// / //# 
26 
28 

« PROTOCOL WHERE'S THE PLEASURE ■. 262 45 -r 0 
« 

0 MADONNASORRY wmmm 902 112 a.78 51 18 JAMES BLUNTGOODBYEMY LOVER « 1314 ■5 21.48 ■27 29 « o 50 CENT HUSTLER'S AMBITION mrascoPE 241 ■10 20.92 60 

î 
« 26 HARD-FI CASH MACHINE ne™ 598 -12 20.91 0 66 o CHRIS BROWN RUNIT! m 589 38 20.60 56 0 FALL OUT BOY SUGAR, WE'RE GOIN DOWN mem 362 86 18.96 58 

33 « 33 GIRLS ALOUD SEE THE DAY «m» 1043 M: 18,71 -60 
34 26 1 ARCTIC MONKEYS WHEN THE SUN GOES DOWN mm 549 27 18.44 ■ -22 

135 33 19 EMINEM WHEN TM GONE mosco* 491 -24 18.28 1 
36 32 66 KT TUNSTALL SUDDENLYI SEE «eunt^ss 692 •8 18.16 ■7 
37 

m 39 
41 

36 0 YOUNG JEEZY SOUL SURVIVOR mm 188 -15 16 ■7 
142 0 EL PRESIDENTE TURN THIS THING AROUND «e 375 52 15J5 250 
37 60 THE STROKES JUICEBOX ROOOITOOE 203 ■15 14.9 •15 
82 0 THE SOURCE FEAT. CANDI STATON YOU GOT THE LOVE POSIOVA 622 81 14.76 97 
34 40 HOUNDDOGSILIKE GIRLS o,™ 529 ■14 14.36 -24 

1 45 
L 

0 CORINNE BAILEY RAE PUT YOUR RECORDS ON «««OOVE 424 312 14.27 39 
0 ASHLEE SIMPSON BOYFRIEND mmo* 223 77 14,05 183 

622 16 JOSÉ GONZALEZ HEARTBEATS PEACE™» 201 857 13.35 929 
0 FRANZ FERDINAND WALK AWAY 498 ■18 12.96 ■82 

46 35 29 SIMON WEBBE NO WORRIES « 706 ■53 1271 ■40 
758 0 THE MAGIC NUMBERSI SEE YOU, YOU SEE ME « 28 0 1268 1187 
54 0 JAMES BLUNT HIGH « 632 -19 1247 6 

49 3» 13 BELLE AND SEBASTIAN FUNNY LITTLE FROG 181 20 12.32 -30 
50 4, 10 51 HERD & FITZ/ABIGAIL BAILEY IJUST CANT GET ENOUGH A.™ 394 -7 11.77 ■33 

With 250,000 
tressions per wee 

i»t advertise online 
iî'es team on 020 792183 

airplay chart bi 
Fop 50 of 

?■! i) (il 
tû 3 1 WIU. YOUNG AIL TIME LOVE sonybmc 3 3 A-HA ANALOGUE rames 3 8 RICHARD HAWLEY JUST UKE THE RAIN MWE 5 3 1 TEXAS SLEEP MERCURY 5 3 LEE RYAN WHEN ITHINK OF YOU SSICHISIOE 5 3 1 STARSAILOR THIS TIME EM 8 9 PROTOCOL WHERE'S THE PLEASURE POCYOOR 9 15 M0BYSUPP1NGAWAY mm 10 61 THE MAGIC NUMBERS I SEE YOU YOU SEE ME HEAVENEY 10 331 EL PRESIDENTE TURN THIS THING AROUND es 10 17 j KUBB GRÛW MERCURY 13 10 1 BELLE AND SEBASTIAN FUNNY LiniE FROG ROUGHTRAK 13 16 TINA OICO WARM SAND fiœsr csaotsm 13 16 KAISER CHIEFS YOU CAN HAVE IT ALL B-IMOUE/TOOTOR 16 i SUGABABES UGLY isuffl 17 22 STEV1E WONDER FROM THE BOTTOM OF MY HEART MOTO Y 17 61 JOSÉ GONZALEZ HEARTBEATS PEACEEÎOC 19 22 SHAYNE WARD THATS MY GOAL SYCO «USE 19 11 COLDPLAY TALK EsaorowE 21 22 THE PUSSYCAT DOUS STICKWITU MU 

CAPITAL 
Coldplay; X&Y; 

AH the sales and airplay charts published in Music Week are also available online every Sunday evening at www.musicweek.com 



Singles 

More than half the Top 10 is made of new 
entries this week, with the Arctic Monkeys 

a, scoringtheirsecond numberone with 
Hheir second single 

ME ROUND (L1KE A RECORD) 
zrr. 

E=E 

=roy 

ssr 
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The Officiai UK 

ARCTICMONKEYS WHËNTHËSUN GOES DOWN 
N0T0RI0US BIG/DIDDY/NELLY/JAGGED EDGE/AVERY STORM NASTY GIRL 

Jp/ WILL YOUNG AIL TIME LOVE 

AD SUNBLOC 
iS! 

rHCOLOUR 

LITTLEFROG 

HEAKi tihAlb 

OFYOU 

: 3VE ME 

BOYS 
yôDr 

luvMcIn 
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V7j 
THE OFFiCIAL UK SINGLES CHART 

Singles Chart 
As usai by To|)Of The Pops ami Radio One 

J /&# # 39 24 COLDPLAY TALK 
40 30 HOUND DOGSIL1KE GIRLS 
41 32 JAMESBLUNTW^RE BEAUTIFUL ® 
42 34 26 DANIEL POWTÉR BAD DAY 
43 54 2 FALL OUI BOY SUGAR WE'RE GOIN DOWN 
44 29 9 GORILLAZ DIRTY HARRY 
45 39 13 WESTLIFE YOU RAISE ME UP 
46 26 6 W^TWEFEATDIANA ROSS WHEN YOU TELL ME THAT YOU LOVE ME 
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21 1 6 COLDPLAY TALK ffctofto* 
23 1 24 ({ 0 EM1NEM WHEN l'M GONE irtencw 
25 î .9 DHT FEAT. EMDEE L1STEN TO YOUR HEART Data 
27 1 8 SIMON WEBBE NO WORRIES toxert 
29 2 !4 THE PUSSYCATDOLLS FEAT. BUSTARHYMES DONT CHA Atw 
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19 i î PUSSYCATDOLLSSTICKW1TU MM 
21 ^ FORWARD RUSSIA TWELVE CMCEToreSMio 
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25 i ' KQOKS YOU DONT IDVE ME VIMIN 
27 S SUNSHINE UNDERGROUND COMMERCIAL BREAKDOWN CIIVRKMRS 
30 .• I AARON SMITH ET LUVLIDANCIN' fais S SWAY LITTLE DEREK «hcitv 
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More than six months after its release date, 
Hard-Fi's début album finally makes the 
number one spot, while a similarly slow- 
burning album by Editors moves up to two 

! ! VARIOUS L1VE 8 - JULY2ND2005 

i j JOHNHY CASH THE M IN BLACK-H1SËARLYYEAR5 13 |"EARRY WH1TE liCENDS IN CONCERT - LARGERTH, B|IO|ROYORB1SONTHEAN1 

14 j 18 1 ROD STEWART AND THE FACES LUE BEST OE 15 j 16 j BOB DYLAN1966 WORLD TOUR - THE HOME MOVIES RSRETURNOF THE CHAMPIONS 31 POSTER AND ALLEN AFTER AIL THESE YEARS 
19| BOfMEAT LOAF HITS OUT OF HELE 
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canjflaign. Staines baiid Hard-R's debirt album Sta« OfCCTV finally tops tlie chart 29 

Top 75 just betore yielding its fourth Top 20 single Cash 

sales of 107318 eight weeks ago, altfiough its liest wcekly sale 032.109) was 

of 530,932- including 23 
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E3 hard-fi STARS OF CC I V ® 

! 2~ T TT EDITORS THE BACK KUUM @ 
3 i 42 JAMES BLUNT BACK TO BEDLAM ® s ® i 
4 10 9 WILL YOUNG KEEP ON ® 
5 6 8 EMINEM ÇURJAINCALL-THE HITS ® 3 ]aavm9mmm 
6 7 3 THE STROKES FIRST IMPRESSIONS OF EARTH ® Rwh7l!dtBraAoaraoil, 
7 16 3 JOSÉ GONZALEZ VENEER ® 
8 5 46 KAISER CHIEFS EMPLOYMENT ® 4 ® 1 

I9 | 39 JACK JOHNSON IN BETWEEN DREAMS ® 2 
10 n 27 KELLY CLARKSON BREAKAWAY ® 2 
11 35 GORILLAZ DEMON DAYS®4®i 
12 52 KT TUNSTALL EYE TO THE TELESCOPE ® 3 ® 1 
13 13 10 MADONNA CONFESSIONS ON A DANCE FLOOR ® 2 WmiftotosM„lj02mN1 
14 12 33 COLDPLAY X&Y ® s ® 3 
15 8 13 KATIE MELUA PIECE BY PIECE ® 3 ©. 
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1 20 38 10 SIMON WEBBE SANCTUARY ® 
21 22 10 TAKE THAT NEVER FORGET - THE ULTIMATE 
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23 24 13 SUGABABES TALLER IN MORE WAYS ® 2 IsMCIDSKIU) 24 20 94 SCISSOR SISTERS SCISSOR SISTERS ®, © 2 
25 25 47 ROD STEWART THE STORY SO FAR - THE VERY BEST OF ® ® 1 
26 23 16 FRANZ FERDINAND YOU COULD HAVE IT SO MUCH BETTER ® Cmln/Fian, Imlnnd Cttrino WICCOMWM) 27 27 34 THE BLACK EYED PEAS MONKEY BUSINESS ® ® 1 wJUaïïi/Board/Tirnbaland^pldojpflkpiTeTrip MM 9882184 (U) 28 30 12 WESTLIFE FACE TO FACE ® 3 
29 37 ILDIVO ANGORA® 3 
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31 28 73 LEO ZEPPELIN FOURSYMBOLS 
32 33 32 THE MAGIC NUMBERS THE MAGIC NUMBERS ® 
33 34 13 ARCADE FIREFUNERAL® 
34 32 44 MICHMUACKSON NUMBER ONES ®., © ■ 
35 26 19 GOLDFRAPP SUPERNATURE ® 
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39 .0 31 FLEETW00D MAC THE VERY BEST OF ® ; FleetwoodMac/McLecs/Virious WSM8I??736î53(TFNi 4U 35 38 REM IN TIME - THE BEST 0F -1988-2003 ® i ® 2 
41 48 8 KELLY CLARKSON THANKFUL 
42 U EI^THMICS ULI1MATE COLLECTION ® 
43 0 9 50 CENT & G UNIT GET RICH OR DIE TRYIN' (0ST) 
44 41 66 RAZORLIGHTUPALL NIGHT s? 
45 34 36 FAITHLESS FOREVER FAITHLESS - THE GREATEST HITS ® 3 
46 52 35 IL DIVOILDIVO®-i®i 
47 42 10 GREENDAY BULLET IN A BIBLE 
48 44 6 MARY J BLIGE THE BREAKTHROUGH ® 
49 43 75 KATIE MELUA CALL OFF THE SEARCH ® 5 © 2 
50 45 74 THE EAGLES HOTEL CALIFORNIA ® 
51 46 19 DAVID GRAY LIFE IN SLOW MOTION ® 2 de VrieyGratfMcCljne/Pdson AtLmlic 5046797662 aEW 52 47 76 KEANE HOPES AND FEARS ® 7 ® 3 
53 0 BRITNEY SPEARS GREATEST HITS - MY PREROGATIVE ® ! 
54 54 19 PRINCEJHE VERY BEST OF ® 
55 56 7 C1RLSALOUDLHEMI JF. ® 
56 66 80 THEKILLERS H0TFUSS®4 
57 60 BLINK182 GREATEST HITS® 
58 a 42 MAR1AH CAREY IE EMANCIPATION OF MM ® 2® 1 
59 55 11 KATE BUSH AERIAL® , 
60 58 31 STEREOPHONICS LANGUAGE.SEX.VIOLENCE.OTHER?. ®. v,TO,roi058((,) 
61 65 7 NEILYOUNG GREATEST HITS ® 
62 * 9 ANTONY & THE JOHNSONSIAM A BIRD NOW ® 
63 61 73: U2 THE BEST OF 1980-1990 ® s ® 7 
64 53 13 SUPERTRAMP RETROSPECTACLE ® 
M/i W FALL OUT BOY FROM UNDER THE CORK TREE ® ^ 
66 68 SNOW PATROL FINAL STRAW ® ®. 
67 50 2 JA RULE EXODUS 
68 63 10 lAN BROWN THEGREAjpT ® 
69 59 34 OASIS DONT BELiEVE THE TRU1H ® 3 
70 62 12 KATHERINE JENKINS LIVING A DREAM ® Lwwm 
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New releases 

Alice Cooper Good To See You Again (Eagle Vision ERED\/502) 

n his Billion Dollar Babies tour was filmed for theatrical release the following year as Good To See You Again. Unavailable ever since, it's 6nal!y available lo own, tvith upgraded S.l sound - although, it bas to be said, picture quality and lighting are less than would be deemed acceptable for a new recording. While the stage performances are powerfûl musically, with excellent recordings of Hello Hooray, No More Mr Nice Guy and I Love The Dead, the performances are threaded into an unconvincing taie and, at this distance, the décapitation, necrophilia, baby stabbing et al are surprisingly urunoving. Cooper's audio commentary is an excellent spécial feature and the option to play the concert only, without the flimsy storyline, is another welcome extra. 
Love You Madly/A Concert Of Sacred Music (Eagle Vision EREDV 490) Two Emmy- nominated 1965 recordings, produced by writer Ralph J Gleason, show Ellington in fine form in the 
life. Love You Madly is a sharply observed documentary on the life and legacy of the jazz composer and bandleader, showing him and his band in several concert venues, and also talking about the songwriting process that led him to write Sophisticated Lady and Take The A Train. A Concert Of Sacred Music is a recording of a concert at San Francisco's Grâce Cathedral. Combining jazz, classical, spiritual, gospel and blues, it has long been hailed by Ellington enthusiasts as one of his greatest achievements and by Ellington himself as his "most important statement". A powerfully performed and emotionally charged set, it features choice sélections from Ellington's repertoire, as well as the specially written In The Beginning, God. 

Albums 
FRONTLINE RELEASES DANCE □ALLURE CHAPTER111 Nice (CD NICE 036) □AYERS, ROY VIRGIN U81QUITY: REMIXEO RapsterICD RR 0048CD1 □BACK1W RECREATION Lumenessencc (CD LUMCO 016) 
□ HIP^E PSYCHO-DEUCS THE COMPLETE TR1P NRK (C0 NRK107C0) □ MEXENCE CYR1N M00ERN RHAPS00Y F Com (CO F 236C0) □MISS KITTIN/VAR10US UVE AT SONAR Novamute (CD NOMU164CD) □NULUKR NUMBER1 Kudos (CD TONE 24) O QUANTIC ONE OFF REM1XES AND B-SIDES Toi Jfojghts (LP TRUE? 086 CO TRUCO 036) □ ROYKSOPP ROYKSOPPS N1GHT 0UT (UVE EP) Wàil Of Sound (ON WALLE112) □ V THE REVELATION IS N0W TELEVISED BBE (CD BBECD 058) □ VARI0US KAY DEE RECORDS Kay Dee (CD KD 01C0) □ VARI0US PLAYEO IN FUEL THE 90 S Resisl (C0 RESISTCO 62) □VARIOUS H0SP1TAUSED Hospital (C0 NHS100C0) □ VARIOUS KUJBB JAZZ B0XSET 2 Slip "rf Slide (C0 SUPCO197) 

□VARIOUS PRIVATE PARTY IIParkLanc (CD CRAZVUKCD 05) 
□VARIOUS GERMAN TECHN0 Transhmar (CD II 001CO) □VARIOUS GOYA VOL 1 Essay (C0 GOYA 01CD) □ VARIOUS GOYA VOL 2 Essay (C0 GOYA 02C0) 
JAZZ 
□ EDWARDS, MARK UVE AT APPLEBY FESTIVAL Trio (C0 TR 571) □PANAYl ANDY. QUARTET NEWS FROM BLUEP0RT Vtodvffle (C0 WVC0109) □ PAUL M0T1AN BAND GARDEN 0F EDEN ECM (CD 9876027) □ RYPOAL TERJE VOSSABRYGG ECM (C0 9875381) □TRIO TIME JAZZ JUBILATION CaPJgraph (CD CLGCDCM3) □VARIOUS LONOON IS THE PLACE FaR ME (PART 3) Honesl Joa's (CD HJRC0 21) 
OTHER O DJ SCOTCH EGO KFC C0RE Adaadat (LP ADA 0007LP) □ EAST WEST BLAST TEST P0PUIAR MUSIC FOR UNP0PULAR PE0PLE Ipecac (CD IPC 68) : □ FERRARL LUC SON MEMORISE Sub Rosa (CO SR 252) □ FORTDAX DIVERS Very Friendly (CD VF 014C0) □ CREZLY BEAR H0RN 0F PLENTY Rumralcel (C0 RUM 003) □LECKMAN, JENS 0H V0URE S0 SIEENT JENS Seoelly Canadian (C0 SC126) O READYMADE FC BABIL0NIA Peacefrog (CD PFG 074C0UK LP PFG 074) □ SUD 00YSSEY: B Accensioci (CD INDIGO 63642) 
POP H BUBLE, MICHAEL CAUGHT IN THEACTWEA (CD 9362494442) 

□ BORH AGAIN PAGAN Sha □BOYRACER A PUNCH UP THE BRACKET 555 Recordings (CD 555 CD72) □ BR0KEN FAMILY BANDJHE BALLS Tradc & Reld (CD HEAT 41C0) □ BR0WN, PETE UVING UFE BACKWARDS Hanest (CD 3388262) □ CEUBATE RIFLES, THE BEY0ND RESPECT Bang (C0 BANGCO 7) □CLOGSIANTERN Talîres (CD TAL 023) □ DEVINE & STATION CARDIFFAN LTM (CD LTMCD 2435) 
□ EMMANUEL DILIUSIONS 0F GRANDEUR Utile League (C0 LLCD 003) □ FARINA ALLDTMENTS Pickfed Egg (CD EGG 58CD) □ GERMLIN Y0UTH P1XXELL Adaadat (CO ADA 008) 
□HELRUNAR FR0STNACHT Prophecy (CD W0LF 014) □ HOOPER, BRIAN HENRY LEMON UME AND BUTER Bang (CD BANGCD 4)  □ FERUNDERA    
□UCKY PRESS FIRE T0 CONTINUE STIT (CO STLT 00007) 

□ SECRETS OF THE MOON THE EXHIBITIONS EP Prophecy (C0 WOlf 0D) 

□TIME 8EF0RE THERE WAS Shadoks (CD SH.AD0KS 054) □ T0T0 iAlLl'iC FCÎ.Vll 'J frt-I v ' iCD ffro F?- □TOWN&COUNTRY UP ABÛVE Thnll Jockey (CD THRILL165) □VARIOUS METAL UFE Hopetess (CO SC 0312) □VARIOUS LOVE PEACE AND POETRY 9 QOK (CO QOKCD 047) □VOUC JOE OERWENT WATERS SAINT Invada (CD 1NV 023CD) □ YO ZUSHISONGS FROM A DAZZLING DR1F Pointy (CO POINT 019CD) 
ROOTS □SEVEN DUB DUB CLUB EDITION Groove Altack (CO CCT30062)^ ^ 
□VARIOUS ANTHOLOGY OF BRITISH AND IRISH FOLK Sanctuary (CO CMBX1031 □VARIOUS TROJAN SELECTA VOL 1 Sanctuary (CD TJJCD 272) □VARIOUS STUDIO ONE SOUL 2 Sod Jazz (CD SJRCD127) □VARIOUS THE SOUND DIMENSION Soûl -Jazz (CO SJRCO127) □VARIOUS FOREVER1RELAND K-Tel (CO ECO 3976) □ VARTHNA MIERO Real Worid/Virgin (CD CORWX135) 

□ EDO K SEX 0 MAT1C Man (LP MAN 06) M HAM1LT0N, ANTHONY A1NT NOBODY W0RRY1NG Sony BMG (CO 82876747122) 
□ KAREEM BATTIEFIELD Ramadan (LP RAMADAM 01) □ NICE, PAUL FRESH TO DEF Ail Access (CD PNFD1) □ RUCKER, URSULA MAAT MAMAIK7 (CD K7194CD) " "DUB MASSIVE NEGRIL TO KINGSTON CITY Nocturne (CD NTCO 728) 

CATALOGUE & REISSUES 

□ GREEN, CHANT 1R0N CITY Cherry Sed (CO mEFOUB 5) □ HAJMON* SINOERS ULTIVAIE WORSHIP SONGS Sanctuary (CO PISCD 750) □HEUOWEEN WAUS OF JERICHO Sancluary ICO CMQDD1177) 

UtfMMYOAMAGECASESanctuaryOCMHOOMS 
Easy Lislmng □ MOITRONl* THE A1B0M Vitçin Catalogne (CD 31126121 Rotk/Ft» □ MCUN, CLAUDE JAWBO Ace (CD JAMBO 001) Rock/Pcp □ MOTORPSYCHO ANCE1S AND DEMONS AT PLAY Slrdimsn (LP BABBlf OOTLPI Rock/Pcg □ MUNGO JERRY IN THE SUMMERTIME Sancluary ICO PISCO 775) □ NARO LEAO NARA 67 teny Red (CD ACMEM 63CD) □ OCDEN, NIOELROUNO MIONIGHT Sanctuary (CO PISCO 774) Indre □ORANGE HUMBLE BAHD,TUE HUMBUN ACROSS AMERICA UuqFJng Oullavr Mdjj (CD LORCO 0321 □ ORIGINAL LONDON CAS! THE BUCCANEER AND OlWEBS Sqia (CD SEPIA10591 Psychedelic □ORIGINAL LONDON CAS! THE WATERGYPSIES Scpia (CO SEPIA 1060) Me □ ORIGINAL [ONDON CAS! SALAD DAYS Sepia (CD SEPIA 1061) Indre □ tONDON CAST THE JA22 TRAIN Scpo ICO SEPIA 10621 Prog Rock □PYNE.MICK AUNE TOGETHES Spollile (CD SPJ 406CD) Indie □ PVNE, MICK UVE AT RONNIE SCOTTS SpoHe (CD SPJ 561CD) Rctk □ RADIO ZUMB1DO LA TRANSISTOR EN RAVAL Qualermass (CD OS 156) Rock □RAPIERS1961 Ace (CD CDCHM1091) RocL □ SCAFFDLO UVE AT THE QUEEN EUZABETH HALL Cherry Red (CO ACMEM 63C0} Rnd □ SMUT PEDDLERS PORN AGAIN Easlem Coiference (CD ECR1020) Indre □STEVENS, MICK THE RIVER StadobtCO SHADOKS 0721 Rock □ STRANGEWAYS SÎRANGEWAYS Majatc Rock ICO HAICO 0691 RetL □ SmANGEWAYS NATIVE SONS Majeste Rick IDMAJCD 070) Indie □ STRANGEWAYS WALK IN THE EIRE Majestic Rock (CD MAJCD 071) Reck □SUICIDE GHOST RIDERS Roir (tP RUSLP 8239) Métal □THEODORE, MIKE COSUIC WIND Ace (CD COSEWD1201 Rock' B "THOMAS, IRMA A WOHANS VIEWPOINT Ace (CD CDKENO 260) Indic □ TORNADOS, THE TELSTAR Sanctuary (CD PLSCD 776) Rock □TRAVERS, PAT BOOM BOOM UVE AT THE DIAMOND Ctery Red (CO CDLEM 82) Rock □TYSON, TAN COWBOVDGRAPHY AcetCDVMD 794741 Bock □"«'N. TAN IOUTGREW THE WAGON Aie (CD VMD 79473) Rock Q VANETY SEDIHE LITTIE STABSÛFHAPP1NESS Cargo (CD CUK 005CO) Ual □ VARIOUS DUTCH RARE GROOVE Kudos (CO SI 1032) Rock □VARIOUS REACI1VATE 9 Resisl (CD RESISTCO ÉO) Rock □ """MIS REACITVATE10 Resisl (CO RESISTCO 61) Inde TUVARIOUS FUP HITS PUS FUP MISSES Ace (CO COCBD10861 Ur.,1 □ VARIOUS HOLLYWOOD MAVERJCK Ace ICO COCHO1073) 
^ aïMIOUS WEST TEXASBOP Ace(c"cDaTm°CDM 



Albums listed this week; 231 
Yeartodate: 821 
Singles listed this week: 114 
Yeartodate: 435 

□ VARIOUS CRIiAT CHURCH ORGANS Sancluar^ (CO PISCO 773) □ VARIOUS LOVE SONGS FOR COOL VALENTMS Sanctuary (CD PISCO 782) □VARIOUS THIS 1S FASY Sanctuary (CD PLSCD 777) -HD VARIOUS m HITS or 1935 Sanctuary (CD CMETD1267) □VARIOUS ALPHA BOYS SCHOOL MUS1C Trpjan(CD TJCCD179) □VARIOUS mi MORE ONE HIT WONDERS K-Tel (CO ECD 3967) □VARIOUS NO 1 GOLDEN CHART TOPPERS K-Tel (CD ECO 3968) □VARIOUS NO. 1ROCKIN CHART TOPPERS K-Tel (CD ECD 3969) □VARIOUS CET DANC1N K-Tel (CD ECD 3970) □VARIOUS NIGHT FEVER K-Tel (CO ECD 3971) □VARIOUS ALVVAYS AND FOREVER K-Tel (CD ECO 3972) □VARIOUS JUST ONE IDOK K-Tel (CD ECO 3973) 
□VARIOUS BEH1N0 CLOSED OOORS K-Td (CD ECD 3975) □VARIOUS THE LEGENOOF JIM REEVESK-TeKCO ECD 3977) □VARIOUS GREAT ITAUAN LOVE SONGS K-Td (CD ECO 3978) 

ÎUS THE ULTIMATE LOVE COLLECTION K-Td (CO KTE 2011) 

Oance □ VARIOUS BABYS FAVOURITES 2 Tte CUss 01 Clay.   Pop □ VARIOUS ULTIMATE BREAKS AND BEATS VOL 23 Street Beat (LP SBR 5231P) Pop □ VARIOUS ULTIMATE BREAKS AND BEATS VOL 24 Slreel Beat (CO SBR 524LP) Pop □ VARIOUS ULTIMATE BRFAKS AND BEATS VOL 25 Slreet Beat (CO SBR 525LP) 
Country □ WALKER, SCOH CLIMATE OF HUNTER V.rgin Catalogue (CD CDVR 2303) Ilaiian □ WELSH ALEX DOCGIN AROUND Black Uon (CD BLCD 7Ô0510) Easy Lblcning □ WHIPLASH MESSAGES IN BLOOO Displeased (CO D 00067) □VARIOUS 1HE FIRST EVER NUMBER1S K-Td (CO ECO 3981) □VARIOUS THE HEART OF A WOWAN K-Tel (CD ECO 3982) □VARIOUS NOÎHING BUT NUMBER IS K-Td (CD KTE 2001) □VARIOUS THE ULTIMATE HOOKED ON NUMBER 1S K-Td (CD KTE 2002) 

MUSIC DVD POP/ROCK 
□VARIOUS SCHOOL PARTY ANTHEMS K-Td (CD KTE 2004) □VARIOUS SOUO SOUL K-Td (CD KTE 2004) □VARIOUS DANCE ALL NIGHT K-Td (CO KTE 2006) □VARIOUS ESSENTIAL EIGHTIES K-Td (CO KTE 2007) □VARIOUSSIMPIY SOUL K-Td (CD KTE 2008) □VARIOUS A BOX FULL OF LOVE K-Td (CO KTE 2019) □VARIOUS DISCOINFERNO K-Td (CD KTE 2018) □VARIOUS NO. 1CHARTBUSTERS K-Td (CD KTE 2017) 

Singles 

□ATOMra ZERO ZERO Nag flag Njg (1? NNN OOZI 
□ BEAT PHARMSCY HERE TO GO D«p Space 00" WVIy □ BEAUIYSCHOOi SJ1CI0E Erasc (12' ER OUI □ BECKSTER RAVE EP Jackmows (12" JCK 004} □ BERO NIXON BOX ESCAPE EP Minus 02" MINUS 37) □ BiAMEARTlFIClAl INTELLIGENCE Mgwg Stata ( □ BROWNOUT HOWENACE Kndts (T FSR 7018) □ CHAMANDE BEAT U AND I Pousse (12-P 07) □ CHRONKITtIM 
[3 DIFFERENT CEAR U CANT GO WRONG RART 4 AND 5 Lajy Ep (12' FC □ DIMITRIFROM PARIS IN THE HOOSE OF UJVE In te Houso 02' mil □ DISCO BRO   HOIVINC! PUSH BEAT Kudos HO" EQX 0041 

□ECO. TNE WALKING AWAY CR2 (12* 12C 2021) O FABER. RASMUS CET OVER HERE ALUII BUck ION FP 004012* AZNV 222) □FEUXOAHOUSECATJACKU Gigolo 02* GIGOLO 177) □ FUOOPERIELECTRICFUNK B-mquo 02* BARQLTD 022) 

Qinlahd knights fou. MOON Dicp ur orom m □ INSTANT FUNK WIOE «VORLD OF SPORT Sossd (7* SA1SA 70011 □JOHNSON, MAJ1KJHMP UndonMter 02* N20 074) □KM BRING ON THE NOISE Rta«f 02* BECOVER 039) □KMO ROC TAXE ME AWAV Bugged (M (12* BUG 016) □ Klft STIAN DMANFAVA Pat Tm (1?* TPI 008) □lAKH, CHRIS CHANGE Altoiulm Roolc 02* ARR 029) □ ULJAY BOMBAY BLENDS VOL 1 JJïOaMiiffi* JOUI) □ 10NC, BEN STEPUP TO THE PLATFORM PotenOB (12* POT 022) □ WMIHARY AMSIERDAM Anjautots 02' ANJ 0551 

□ MORGAN,JOHNACIO 6RCWNIES Pumplanl 02* PPM 003) Q MTJD MAX HUNGER EP Ware 02" VVARE Wl □ NASTIC, MARKO BELGRADE BUfiNER EP VPtl (12* WET 024) □ PETER NICE TRIO.THE HARP OF GOU) Hospilnl (7* NHS TltXll □ PETROLHEADZ SWEET SURRENDER Ousk TJ Ojm (IT DFO 0021 □PIGNA HERO 20/20 Vision (12* VIS 127) □ P01SKA FONDU Biratin1 (12* BRK 061 □ R KEUÏ TOUCIIED A DREAM Mmml (12* ALO 002) □ REMOVAl 9 OF 10 Raravc AD (7*90(10) □ ROCC, J COLD HEAT FUNK Nm AgM (12* NA 5021) □ RUDMAN, DJJA FÛ0U5H WAYS Red Mnsic (12* RE0007I □seoir, m ris beher cor ik* cor ou □SHURIKAN LMNGINSIDE FrarangeŒ* f R 066) □ STUCON SONIC DISTRESS FnjsMed Folk (12* FF 0101 QSKREAM SKREAMIZM VOL I Tmpa (12* TÎMPA 0161 □ TIESTD THE IGVES WE10ST MnUsNtvn (12* MAELT 042) □ UDOH, CHRIS THE BEEUEEOOU UitanlnRBea2"URIR022l □ VANCUARD FEIERALARM Fnsbec Tracks(12* FT 066) □VARIONS DISCO DIMENSIONS 11 Kudos UT SKHEP 04) □VARIOUS ELECTRO LOVE Big loso (12* El 0010P) □VARIOUS SOMA CLASSICS Soml 02* SOMA178) □ VARIOUS MASTERCUI BAR CROOVES AjwœlCDMCUTCOlU □ VARIOUS BAR SUSU VM. 2 Susu (CD SUALBCDISI □ VERNON i OECOSIA NO ADOICIION WITHOUT COCO REASON Fiat iRound (12* FAF □ VOOM VOOM ALL INEED 9(7 (12* K7196EP) □WARRIOR REM1X AS A MAN Wjmor (7* WR 006) □ XAMPU OOWN BEAT S1SIER DesiIRsii (12* FQY 021) □ YOUNGMAN, BILL B0RNTrtSûr(12' 11ÎESOR222I 
'OP 

1WELCOME10 WHEREVER VDU ARE Hemiy 1009879525) 001 TEAM,™E LAOYFLASH Mtmgkis injuste ICO MI 054C0S) HICAH P YARD OF BLONDE GIBLSM Tine Hol*| (CO FTH 016CO) N01SETTES.THE HAIE fcmsgiEsivt (COTRANS OZU ORTOH BETH CONCEIVEO HfMSlIy (CO CDEM 681! RVAN LEF i 08 SZoZSZaV) 

«I; rock 
Dm □ CADILLAC W1LDER THAN THIS PtpRctMHCOPf U) Ituv □DAVID GILHODR CIRES HEAVY METAL MUSIC MAGAZINES Fm MusIc Piudnclions 

□ MAQOA STOP [ P Minus (12* MINUS 35) □ MAMA RAZZI AS IKISS VDU Susu (12* 12SUSU 35) □ MAOR l£VI LETAL Anjunljeats 02* ANJDEEOOÛ3) □ MASIER H NO ORDINARY Vtga (12* VEGA 2n □ MIUS. JEfF THE EELLS Punposo Mate UZ" PM 20) □MONKONE PHONOLOO EP fei 12 (12* I12EP002) 

A Film About Jimi Hendrix (Warner Home Video D 069846) nnw i-.-r-iLiàuja Jqo Boyd's  J|M| engrossing 1973 HENDRIX Hendrix profile 
tsuperbly upgraded wilh enhanced pietnres, crisp 5.1 Dolby digital sound and the addition of more than 87 minutes of bonus features, including previously unseen footage of Hendrix live at I970's Atlanta Pop Festival. Boyd's 

feature, however, with insights from Hendrix's family and firiends as well as musical peers like Mick Jagger, Eric Clapton and Pete Townshend splieed into electrifying and extensive footage of Hendrix in concert at Monterey, Woodstock, The Isle Of Wight, The Marquée and New York s Fillmore EasL 
Billy Bragg Volume 1 (Cooking Vinyl BRAGGBOX 001) 

1 a ® Brag^ dise boxed set - gS ~ covering 1982 to A»;, i-J* 1990-features expanded éditions of singer- songwriter Billy gjt Bragg's first foin* ÎMItsaafcL.ifTLf! albums(Life'sA Riot With Spy Vs Spy, Brewing Up, Talking Wilh The Taxman About Poetry and The Internationale) and two DVDs. Songs of passion, anger, wit, angst and poignant' punctuate his output, and can touch most hearls, while the more politically- inspired socialist rally calls may have fewer admirers. The first DVD, Here & There, documents Bragg's appearances in East Berlin, Lithuania and Nicaragua, 
South Bank Show profile and a 
Glenn Tilbrook One For The Road Sony BMG/Image Entertainment 82876782199) 

star Glenn Tilbrook's first solo 
with the engaging star of tire piece travelling to gigs in a less than reliablc mobile home. It is more than just a road movie, however. with Tilbrook performing fine live acoustic versions of Squeeze hits such as Tempted. Is That Love and Take Me Tm Yours. Extensive extras include Tilbrook's audio commentary, an interview with his former Squeeze collcague Chris Difford and Ms Pickard's 1991 public access TV interview with Difford and Tilbrook. 
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