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EVERYBODY'S TALKING ABOUT 

KELLY CLARKSON... 

A GLOBAL SUPERSTAR! 

'BREAKAWAY' 

3 MILLION ALBUMS - USA 
TRIPLE PLATINUM USA TRIPLE PLAT1NUM AUSTRALIA 
TRIPLE PLATINUM CANADA PLATINUM NEW ZEALAND 

PLATINUM SOUTH AFRICA PLATINUM IRELAND 
GOLD SINGAPORE GOLD INDONESIA 

PLATINUM - UK 
(AFTER ONLY EiGHT WEEKS) 

Si THE UK 
THE BEST ISYETTO COME... 

'BECAUSE OF YOU' 
THE SINGLE RELEASED NOV 28 

■ 'BECAUSE OFYOU' US STORY: NO.1 AT TOP 40 MAINSTREAM. 
ONE OF ONLY SEVEN VIDEOS EVER TO DEBUT AT NO.1 ON MTV'S TRL VIDEO. 

■ 'SINCE U BEEN GONE' UK TOP 5 & SEVEN WEEKS IN TOP 10 
■ 'BEHIND THESE HAZEL EYES' UK TOP 10 
■ ALBUM SUPPORTED BY MAJOR NATIONAL TV CAMPAIGN 
■ MASSIVE OUTDOOR CAMPAIGN; 1NCLUDING 6 SHEETS IN SHOPPING MALLS 

PROMOTION: PROMO TRIP NOV 28 - DEC 5 TV PERFORMANCES OF SINGLE ON 
TOTP, CDiUK, GMTV, DES & MEL, POPWORLD, TOTP RELOADED. INTERVIEW AND 
VIDEO PLAY ON THE PAUL O'GRADY SHOW AND MTV TRL. 
INTERVIEWS RADIO 1, RADIO 2, CAPITAL LONDON. LOCAL RADIO INTERVIEWS WITH 
GCAP GROUP, BRMB "BREAKFAST SHOW", WEST FM, CLYDE 1, RADIO CITY, ROCK 
FM, LINCS FM, FORTH 1. METRO, WISH FM, LOCAL RADIO GROUP, THE WAVE 
SWANSEA, HIT 40 UK, MUSIC CONTROL GCAP NETWORK SHOW. 
UK TOUR: FEB 17 MANCHESTER APOLLO 18 GLASGOW CLYDE AUDITORIUM 
20 NEWCASTLE ARENA 22 HAMMERSMITH APOLLO 25 BOURNEMOUTH BIC 
27 BIRMINGHAM NEC 28 CARDIFF ARENA MARCH 2 DUBLIN THE POINT 
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Navin signais higher profile for MPA 

Minislry 

man joins 

publishers 

by Paul Williams Music publishers have tumed to industry heavyweight Stephen Navin in a bid to raise their profile 
Navin. currently the Govern- ment's music industry advisor, will take over in January as chief exec- utive of the Music Publishers Association (MPA). replacing Sarah Faulder who has left the organisation after nine years to become chargée de mission at Biem in Paris. The appointment of Navin is récognition by the MPA that it needs to step up its efforts to com- municate publishers' views to the wider industry community. "We need someone who will get peo- ple's full attention," says MPA chairman Paul Curran. "We don't necessarily think we'll get eveiy- one to agree with what we're say- ing, but at least they will under- stand what our position is." Curran adds that the departure of Faulder gave the MPA the opportunity to consider where the organisation was and where it was heading. "We need to be explain- ing and be more outward-looking in explaining what music publish- ers do," he says. In Navin, the MPA will have at its helm an industry vétéran with extensive experience in the record industry and within government circles. He has spent the past three 

years as the main link between the Government and the industry, while his vast record company experience includes senior rôles at Virgin, BMG and V2. Curran notes, "He's a very good Communicator. He's passionate about his subject and he's also a good listener. We need to build dialogue in ail 
record companies but broadcast- ers and online businesses." Navin's arrivai will corne at a time of great change for the MPA. Before he takes over in the new year, the organisation will leave its home in central London's York Buildings in December to into offices in Berners Street where British Music Rights and the_  . h" d 
The organisation also reaches a landmark year in 2006 when it célébrâtes its I2Sth anniversary. Navin, who since takdng up the government post in 2002 has been involved in such initiatives as the Live Music Forum - to which he recruited Feargal Sharkey - says he is waiting until he has started the new job before outlining his priorities. However, he is adamant that the MPA needs to make its voice more strongly heard. "We need to expand our chests abit and put our heads up and strike out a bit more and let people know we're here and we're important," he says. 
• Quickfire, p21 

at MTV Awards 
Coldplay led a strong British contingent as this vear's MTV . EuQipBjyiusiCjaiffiatds were hailed by many as the best show in the event's 12-year history. The spectacular event, staged at the Atlantic Pavilion in the Portuguese capital, saw Coldplay and Green Day lead the honours, 

i for best song, with Speed Of / Sound, as well as the best UK& Ireland act award, while Green Day won best album for American Idiot and best rock act Overall, Britsjlicked up six of the 13 main awards, matching US actsTâlïy with Columbiau singer Shakira taking the remaining i /award. The other British winners y were Robbie Williams (best maie), Gorillaz (bësfgroup), James Blunt 

(best new act) and Chemical Brothers (best video for Believe), while Sir Bob Geldof won the Free Your Mind Award for his work through Live Aid and Live 8. The show opened with the Worldwide TV première of a performance of Madonna's single Hung Up, as well as sets from Coldplay, Foo Fighters, Shakira, Pussycat Girls, Black Eyed Peas, Akon and System Of A Down. « See story, p4 

Domesettorise 
from the ashes 
Theownerofthe Millennium 
Dome, US live giant AEG, unveils its plans toturn 
the site into the UK's biggestarena p6 

Parky: music 
and ail that jazz 
Ashe ishonouredbythe 
Music Industry Trusts, MW talkstoMichaeiParkinson 
about his rôle as a 

p8 

Queen rock as 
loudasever 
Despite the death of Freddie Mercury, Queen are still in thespotlightthanksto 
reissues, a world tour and a musical pli 

For the latest news 
as it happons, log on to 

.■M 
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SUBSCR1PTI0N HOTUNE: 01858 4Î8816 NEWSTRADE HOTUNE: 020 7638 4656 

To read ail the 
news as it 
happens each 
day, log on to 
musicweelccom 

0 Twelve years on since its Brandenberg 
^ Gâte début the EMAs are setting new 

benchmarks for music awards - 
Editorial p20 

Your guide to the latest news from the music industry 

Blunt boosts EM1 
publishing share 

i. According to the n of British Orchestras, thi 1 Revenue had faileri to tell the industry that Class 1 National Insurance contributions had become payable on the fees of freelance musicians until recently. 

23,9% market share across singles and albums. Universal finished secon with 18.0%, while last time's Victor BMG slipped to third with 12.7%, Fu resulls will be published next week. • Mariah Carey. 50 Cent and Black Eyed Peas helped Universal Music Group push up revenues by 5% to €3,2ilm in the fîrst nine months of this year. Oie group outperformed tl market in North America, Europe an Australia and helped offset market weaknesses in Asia. 

Ofcom shuts 
pirate stations 

in the Greater London area have been forced off air in the latest Ofcom opération. Police officers, working with Ofcom staff. 

iIRÉil 
> Robbie Williams' Intensive Care 

downloaded from Apple's iTunes Music Store since the service was launched on October 12. • MTV's parent group Viacom lias turned in a solid financial performance for the third quarter, with its music networks faring well. Group revenues for the three months to September 30 2005 increased 10% to $5.9bn (£33bn) against the same period last year. • Universal lias released its first two titles on the new Universal Media Disc format for the PlayStation Portable. The releases, 50 Cenfs The Massacre - Spécial Edition and Scissor Sisters' We Are Scissor Sisters And So Are You, feature both 
• The industry and Government are working on a UK charter for the online music market. p4 © Orchestras in Britain are facing 
of a communication I 

ed 53 rai nitters and aerials linked to pirate broadeasters. ® Green Day were yesterday / (Sunday)set forthelongestTop OfV _ " —twlîënthey ire due to play the full I the full nine-miiiuti Jésus Ot Suburbia. 

service will initially offer sai _ from Johnny Vaughan, Richard Bacon and Jeremy Kyle's shows, • Retailers have reacted angrily to plans by the Guardian newspaper to give away original artists albums through a token collect scheme. From today (Monday), the newspaper will run a month-long scheme with a "classic album" to collect every week. Virgin Retail trading director Mark /s. on the back of CD covermounts, offering qualily back catalogue will only further damage specialist retailers. O Sony lias launched a média manager to allow users to transfer music files from their computer to their PlayStation Portable. © Festive chart contenders look to December 25. p4 • Instrument retailer Hobgoblin lias launched a record label covering acoustic, roots, folk, jaz2 and Latin. 

Ozzysettojoin 
UK Hall Of Famé 

iw North East FM licence with its 

Denmark, Germany, the Netherlands and Italy, while arriving at two in tive European markets, including France. Norway 
• London has emerged as one of the cheapest places in Europe to buy chart CDs, Although London was found to be the most expensive EU capital city overall across a range of grocery products by an average of 5%, the research from German bank Dresdner Kleinwort Wasserstein found the a Top 10 CD in 

• Nitin Sawhney is among the nominces for the BBC Radio Three World Music Awards. Others 

November 27. while the poil wi concert takes place on April 7 at the Carling Brixton Academy. • The BBC6 Music Selectorre 12, with Foo FigHters, liefs and Peter Kay set to programme the channel for a day. • Music Week Awards-winning Derby retailer Reveal Records is to launch its own label. The first three releases on Reveal Records will be from Joan As Police Woman, a member of Antony & The Johnsons and Rufus Wainwright's band, American roots group Deep Elm and 
© Capital FM lias launched a free podeast service offering highlights from, the station's flagship shows. The 

i1'riii--ii'dwiaay online poN 

This week we ask: in the light of Dfcom's crackdown on pirate radio announced last Thursday, is pirate radio the plague of the airwaves or valuable co  

Last week, we asked: Blaze and 02 are both Mailing music TV broadeasts to mobile phones, but would you watcli music télévision o„ uni if h^nrlcof? un 

curreht staff member Dean Muhsin. 

02 board backs 
takeover offer 
® 02's board has accepted a £17.7bn takeover from Spanish télécoms company Telefonica, prompting spéculation that another bidder may emerge. It is though that Deutsche Telecom is currently deciding whether to make a counter bid. 

\ Sabbath and Eurythmies will join I the list of inductees at this yearis UK 1 Music Hall Of Famé on November 116. The event at London's Alexandra j Palace will be broadeast in its two- I hour entirety in the US on VHI © Sony/ATV Music Publishing lias promoted three members of staff in a 

Iridge senior repertoire manager and former consultant Flash Taylor is made A&R manager. ® Steve Winwood is to be the principal honouree at US performing rights organisation BMI's annual London awards dinner on Tuesday, November 29 at The Dorchester in: 
Xpressbeats.c( Amy Farrant to the newly-c rôle of marketing manager. @ LsaEyan was due last Saturday to 
lights in Regent Street Bananarama 

i Turin Brakes' gig yesterday îunday) at the London Palladium 'as due to be made available digitally 12 hours after taking place, i tie-up with 7 Digital. The gig was planned to be made available exclusively from the band's website, www.turirbrakes.com, from today (Monday). • Computer gaming giant Electronic Arts ha with Ni Music Group to launch a digital distribution label to make its catalogue of Sound effects and theme tunes available through digital retailers. @ Graphico New Media is to develop mobile, websites for Universal Music artists, with mobile service provider Bango supplying access and billing facilities, Graphico has to date developed WAP sites for seven Universal artists including McFly, Girls Aloud and Sugababes. • AOL has bought digital music subscnption co 
• The DCMS isasking for more music companies to become involved^ 
enterprises. The study ends this Friday, but, according to a spokesman for one industry body, the response  ;ry to the survey has 

® Correction; Contrary to figures published in the previous édition of Music Week, UniversaTs share of the Top 20 of the compilations chart for the week ending November 5 was 



News 

Government's referral to Copyright Tribunal has impact on income from pubs, clubs and shops 

PPL squares up for royalties battle 

by Paul Williams PPL is preparing to do battle with the Government oyer the organi- 
pounds of extra income for music from the nation's pubs, clubs 

The society, which collecte roy- alties for the broadcast of sound recordings, is facing a showdown after the DTI referred the society's proposed new tariffs for pubs, shops and workplaces to the Copy- right Tribunal. Under new powers introduced 
Industry0Secreta^of State Alan Johnson has decided to leave it to 

tZ-Tph/S 

Copyright législation 
créâtes enormous 
hardships for both 

one - to make changes to UK copyright législation, because the existing législation is wrong and 
mous hardships for both the per- former community and the labels in the public performance envi- ronment. Simply, UK législation is a ^ contrary to the rest of Europe." bctweèn Ui The matter before the tribunal, two sides. which is unlikely to convene for Backinli many months, poses potentially fondamental problems for PPL in actfc terms of ite ability to collect annu- against the al tariffs from business premises. Oovemmer Although the Government : ays it can begin introducing the new tar- ™ iffs ahead of the tribunal's find- 

Long-running row cornes to a head 
new charges removed, by the Copyright Government on 

the EC Copyright IbOOO licensecs 

should be adapted had a 28-day 

2005 were spent 
industry tofmd a 
TntïTrS 

rive, sc^preventing PPL cdlecting 
pubhcly ^^Thes^pro- 

am too'high?: 

Samsays lots withThTGovernmenf- b'otlfthe reaS0nSf0r 20oTwhneaanyone paying th^ir the yery pouerfui pub industry will bc able to do IhTh^Ttrth ^Sbt yèl-^ 
rTqufrfnta body Spi in^abek 

SLTrtptPedbN=?' 

tbeSszra: 

THE MUSIC WEEK PLAYLIST 
«Ht 

0 o 
Words Just Cet (Play It Agami """"y " " , (MvSoace) themselves at the Banquet) (TmeTiger) reviews rollim 

t'pppp 



M-nmjROPE 
2005 WirJNERS Bcst'attcniative System Of A Down 
Shakira Speed Of Sound Best group Corillaz Best R&B Alicia Best rock Green Keys 

Battle wide open as labels line up 
contenders for Christmas crown 

Alltoplayfbr 

in Xmas chart 

Spectacuiar lUIIV Awards 

bacted by digital imovatioii 

1 be flying the flag for charity.. ssue of The Pogues featurin Kirsty MacCoU's 1987 Christmas 

The MTV Europe Music Awards moved into new territory on a number of fronts as it celebrated its 12th event lasl week. Adeal announced on the day of the event saw MTV Networks strike an accord with Warner Music, which saw content front the show being made available to mobile phone users across 
Starting last Friday afternoon, 

EMI was the biggest corporate ,ner on the night, accounting five awards overall, compared Warner and Sony BMG's awards apiece and Univer- 
MTV Networks Europe prési- dent and chief executive Brent Hansen says the décision to opt for a pre-existing building - the Atlantic Pavilion, which was built 

Eleven yearsrifter East^i? cial^^hildrenfo Need single0 In of music videos. ^ len^and,rf course Jwas knocked he says.Jt is physicahy a very big 

treeandyou 
cant 

ing for a hit tvithCraxyFrog's ver- sion of Jingle Bells which is 
(When You TeU Me That You Love xSiESIr 

are looking for soraething tan- 
(Jingle Bells), Santa (Santa's Grot- to). Nizlopi (JCB Song) and Tony 

The/re ol Do They 



©'There are no shortcuts in the US market 
Over and above great songs, great voices 
and talent with true substance, bands 
must put in the legwork' - Viewpoint, p20 

Sanctuary clears decks 

for drganic growth' 
Sanctuary Group says it lias undertaken a "review of its accounting policies" to ensur nothing from the past cornes to bite it following its ! 

As the group préparés for the arrivai of its much-anticipated annual results (likely to be released in mid-January 2006), the board has signalled to the Stock Exchange changes to its accounting policies, which includes writing off some goodwill, artist advances and stock. The effect of this is that 

less chance of anything being left from the past to hurt us in the future," he adds. One source concédés this is standard accountancy practice because goodwill - that would have been paid for many of Sanctuary's acquisitions - cannot be justified if the group is making iosses. Many companies operate with net liabilities because many assets such as copyright are not represented on the balance sheet Taylor says the resuit of the restructuring means income exceeds costs and, with no 

Tàyîor and 
"We on hold until they get tl is set of results outof the 

Publisher to feature artists' lyrics on mugs and T-shirts 

EMI gets lyricat with 

merchandising plan 

by Jim I  EMI Music Publishing is to pio- neer non-lraditional ways of exploiting its catalogue of 1.5m 
ture its lyrics across an array of products. Already the Company has developed a range of mugs featur- ing lyrics from New York, New 

'\jÊm /Hl 

used in this fashion. But one group said to be very keen on the idea are the members of Queen, who are interested in developing the idea of linking lyrics with images across a range of products. Channon says he has been very 
"The retail marketing is not what you'd call buoyant at the moment, but the response from the retail sector has been staggering," he adds. 

newroîe. film.Tv andT'edia^ 
plans UKm 

srrsro brnui= ^«h 
T-shirts will 

IP Fonim's legacy goes on 

up by the 

X"— "There was a sense in the early key driver ofcreativityr ThcMP Forum, created 

paid^or proper^'," 

being charged with 
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Vegas, the Nokia cnigmatic figure of Republicanparty.lt is policy wiliiin AEG 

The company behind the Staples Center, the home of the Grammys and 
many big US shows, is the template for the revamped Millennium Dome 

Dome rebirth promises 

boost for UK live music 

by Jim Larkin Next week, it will be six months sincc US giant Anschutz Entertain- ment Group made its bold promise to reinvent the Millennium Dome, changing its name to The 02 and transforming it into a music and entertainment complex. In the months which have elapsed since, work has bcgun in eamest to create what AEG believes will be the UK's largest concert arena, as well as a separate 2,000 seat theatre, an exhibition space and bars and restaurants. AEG has now unveiled to Music Week its detailed plans for the site, which it aims to convert into Lon- don's bcst and biggest venue, where it says the world's superstar artists will be queuing up to play when it opens for business in July 2007. "People will be wondering why they didn't (  in the first place," says AEG prési- dent and CEO Tony Leiwcke. As AEG sees it, The 02 will not only attract more artists to play in London, but also draw in faits from 

Catch the ambush? 

We dîd... so you dîd too. 
Movies. Music. Fashion. Gossip We know the business like no-one we know. 

Ap Entertainment www.aptn.ci 

Don Henley asked the damning question; "Are we in Russia?" But witliin London, The 02 is part of a wider transformation for larger facilities. Wembley Arena, the Sta- dium and the surrounding area are bcing transformed, Earl's Court has made an investment in its interna] infrastructure and the Royal Festi- 
But dues as to what to expect from the Dome lie in Los Angeles, where AEG built the Staples Cen- ter, home of the Grammy Awards for the past two ycars and the venue for shows by the likes of The Eagles, Madonna, The Rolling Stones and Elton John. Like the Dome - now rebrand- ed as The 02 through a ESm-per- year partnership with the télécom- munications giant - the Staples Center was eslablished within a publicly-owned complex lhat had come to be viewed as a hapless white éléphant for the city. Now in its seventh year, it attracts 4m peo- ple annually to see sports, music events and conférences. The size of the three-tier arena is - litcrally when viewed from above - dizzyingly impressive. For music events, the capacity reaches 26,000, while $lm has been invest- ed in upgrading the acousdcs dur- ingrecentyears. But it is the ail-round expéri- ence of taking in a concert there which makcs it spécial. It offers an opportunity to sample some of the town's bcst restaurants and is also immaculatcly clean and comfort- able. Once the show is over, there is the opportunity to explore the nightclubs, films and ballrooms 

Because of the limits of the roof of The 02, its arena will be a two-, rather tlian a tiiree-tier structure, leaving capacity slightly lower than the Staples Center, but there are some notable similarities. One is the presence of 90 executive suites, which will cost between £90,000 and £150,000 to rent out for a year. But The 02 is not simply about the main arena, which occupies just 40% of the floor space. With 02s involvement, a 2,000 capacity venue will also host more intimate performances, as well as the same quality and variety of bars and restaurants as found at the Staples Center and a large bubble-shaped exhibition space. The man charged with booking acts for The 02 is former Rod Stewart manager Brandon 
are already vying to play the open- ing show, he says, with more likely to join the list. "UK music is on a roU, and there are anumber of new British bands that will be ready to play by the time we open," he says. Along with Canary Wharf, Excel and a Eurostar liiik-up, The 02 is one part of a development of the area. It will benefit from strong transport links, with the extended Jubilee Line, as well an AEG- planned river-hased system. The ugly duckling of 20offs 

sic industry. it se 

président and 
/ Campbell - the in with the I responsibility of I developing The 10Z - talks about 

Why has AEG chosen to invest in London and why now? Ifs the music capital of the world. More events go on in London than anywhere else and there wasn't a large venue that we thought was fit for a city of its importance. If the Dome hadn't been available, would you still have built an arena in London? We did look at ail the other arenas already here and thought about buying them and updating them, but we decided a newly-built arena would be the best thing to do. So we had to find a site, and the Government was kind enough to have built iL What are the unique challenges faced when it cornes to building an arena of this size in London? The main différences are due to the structure itself and the fact it is undercover. It means we've got a lot of the core parts already built but it is also like a dosed film set We don't have to stop for rain, but we can't have crânes in there, so ifs a funny process in which we're essentially 

The licence we have is for 23,000 people, but capacity will probably be more like 20,000. We have the ability 
which halves the capacity of the place without changing the atmosphère. How many nights per month do you expect the arena to be used for music events? The target is to stage 150 events in the first year, 100 of which will be music, 25 sport and another 25 family entertainment How much do you expect the average ticket price to be? Most wiil be in the of £28 to £35 range, but ifs hard to tell exactly. Ifs important we don't repeat the mistakes of many US arenas who got greedy and overcharged for tickets and saw longer-term damage as a result But ultimately, the market will décidé Is there a danger of creatîng an arena that is too clean, comfortable and corporate for the rock'n'roll experience? Ail we have to do is preserve the rock'n'roll atmosphère - by making sure the acoustics are excellent and the stage rigs first dass. We won't need to go around pouring beer on the 

in 1997, which was sold three years laler 
vice chairmim of MoS and in 2003 he 
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The Road to Berlin®. 
• * 

* * * * 1ÊÊL 
3DD, Neal Adcocks, Lizzie Adshead, Alfacam, Phil Allen, Bob Angus, Vicky Beever. 

* Adam Birch, Jules Bowen, Dave Bracey, Charles Bradbrook, Bravado#Ierchandise 
John Bray, Chris Briggs, Britannia Row, Hamish Brown, Bstyling, David Campbell* 

^Centra Executive Travel, Rebecca Coates, Raye Cosbert, Théo Cox, CTV, Gary Currier 
Doneand Dusted, Stephen Duffy, Marcus Ehresmann, Sherif El Barberi, Mark England ^ 

Nick Evans, Smart Ferguson, FFP GmbH, Mark Fisher, Paul Fletcher, Ffenchy 4 . ^ 
Tom Golseth, Alex Goodison, Rich Garrod, Flo Guenand, Al Gurdon, Hamish Hamiltom 

Mathias Hanel, Hangman Studios, lan Hanson, Guy Harding, Limo Heara 
k Hello Charlie, James Herring, Jaeki Hildisch, Susanne Hort, lan Huffam # * 

•Matthias Immel, Rick Inglessis, Sue Iredale, John James, Howard Jones, Nigel Jones 
Gina Kane, Toni Kappesz, Heike Kraemer, Michelle Kramer, Graham Kuhn John Leahy 

LeéLodge, Marcus Love, Doug Lucas, Ralf Lulsdorf, Doris Lutz, Shawn McDermotf 
Carole MaçDonald, Gary Marshall, Aiden McCabe, Craig McCulloch Jerry Meehan 

Métro Voices, Meyer Manfred, Miniik, Mojo, Uli Muecke, Penny Nagle. Simon NiMett 
Cary Nightingale, Adam Noble, Gary Nuttall. Jenny O'Grady Jules Oldroyd, Oûtside Line 
Julian Pasqual, John Paterno, Ralph Pighin, Popcorn, PRG Ltd, Rima Travel, Wob Roberts 

Nicolai Slbottka, Scumeck Sabottka, Lloyd Salmons, Simon Sandersi Nick Scullard 
Will Shapland, Chris Sharrock, Del Shoebridge, Shooting Partners, Tina Skinner 
Paul Smith, Darren Staats, Stage Truck, Steel Monkey, lan Steward, Stefan Streit 

Summit Steel, Ntil Taylor, Trinity Street, Richard Turner, Niel Van Hoff, Yolande Veldt 
Velomax Berlin,Tony Wadsworth, Bryony Watts, Eric Winbolt, Mick Winder 
Ray Wjnkler, Oliver^Voods, Claire Worrall, Rick Worsfold-, Kai Wunderlich 

f # * , ♦ ' V 
Thanks for your Intense Gare 
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IN GOOD COMPANY CO. LTD 



Music industry pay 

Pou! Williams talks to Michael Parkinson, whose ITV1 chatshow and R2 show have underlined hist, 
Probably not since he was wrestled to the ground by a frisky black emu back in the Seventies bas Michael Parkinson been so stunned than on learning he was to receive an award from the music industry. Tonight (Monday) the chat show host will follow in the footsteps of such luminaries as Sir Elton John, Sir George Martin and Atlantic co-founder Ahmet Ertegun by being honoured for services to music at tins year's Music Industry TVusts Dinner at London's Grosvenor House Hôtel. Tve been lucky. IVe had many awards in my life, but this is the most surprising one of them ail," puzzles Parky ahead of the Brit School and Nordoff-Robbins Music Therapy-supporting evehL "Blimey, for God's sake, I can't play a bar of music, I can't sing a note. l'm just delighted and baftled. As a kid, ifTd shown any talent for music I wouldn't have minded following it. I took my piano lessons. It lost the fight with football. It just couldn't compete." But music has been a vital ingrédient for much of the Yorkshireman's half-century career. Just several weeks into lus long-runningTV chat show arriving on BBCl screens for the first time back in 1971, he came face to face with John and Yoko, in what would be Lennon's last-ever interview on UK TO And, just to show some people will do anything for their art, Parkinson ended up inside a big bag mid-chat, fulfilling the ex-Beatle's agree- ment tliat if the broadcaster mentioned a certain famous band he would have to do the rest of the interview inside tire bag. Two years later, Parky was teaming up with Paul McCartney as one of the "convicts" on the front cover of Band On The Run in which he was pho- lographed alongside the likes of John Conteh, Christopher Lee and Kenny Lynch. But, as fasci- nating as his adventures with ex-Beatles are, it is musical endeavours over the past few years on his BBCl (now ITO1) chat show and Radio Two Sun- day programme, which are surely why he is being honoured at the dinner. It was his personal recommendation that land- ed Jamie Cullum his record deal with Universal Classics & Jazz, while countless other acts, among them Katie Melua and Michael Bublé, can thank him for helping along their careers. In fact, according to Universal Classics & Jazz managing director Bill Holland, the whole adult market, so vital now to record companies, owes a massive debt to Parky, who tumed 70 in March. The market already existed, but he was the first person who got his finger on the puise on what the market would respond to," says Holland. The artists we knew were so right for that market the market wouldn't have known about them unless Michael had given them that exposure." In our meeting with him one Monday lunchtime at the Brit School in Croydon, Parky' instantly demonstrates he is as reraarkable in the flesh as he is on TO. As good a conversationalist as any chat-show host would love any of his guests to be, he may sometimes live up to the stereotypical gruffYorkshireman, but he cornes across as a man of sincerity, passion and worldliness. 

Tue had many awards in my life but this isthe most surprising oneof them ail 
IVe had a very huge say,afinal say in the contents of the show and therefore the shows have always reflected my tastesin 

Télévision is awful as far 
as music is concemed. Itneedsa kick upthe arse 

Have you reached any conclusions why they're giving you this? They say it's because of my services to music. I never regarded it in that way at ail. Tve never been on a crusade. IVe just been very lucky in that ail the shows Tve ever done Tve been exec producer, if you like, so Tve had a very huge say, a final say in the contents of the show and therefore the shows have always reflected my tastes in music. IVe never gone along with the trends or fashions of music, so it's been a great Personal choice. Nowadays, what Tve seen in music, switching the dial around radio sta- tions it's the same music on every station, whether it's called Magic or Capital, it's basi- cally the same music. There's very little choice around now. 
So what do you think your TV and radio pro- grammes have managed to achieve? What we've done on the radio show and cer- tainly on the TO show is actually give people a choice about other kinds of music, other than that which is destined for kids and the hit parade, so I think that's maybe one of the rea- sons l'm getting this award. A lot of people out there feel frustrated like I do. You go to Amer- ica, for instance, and I can find the Sinatra channel. You can't find that here. I mean Jazz FM, what ever happened to that? Smooth FM: what is it? I listen in vain for something that attracts me so I think maybe that's a reason as well. On the radio show, IVe had the policy of playing young people who I like. A lot of these people, like Katie Melua and Jamie Cullum and Michael Bublé, I regard them as the next génération, the next guardians of the Great American Songbook. It's important to ail of us who love music to make sure that's preserved. 

Whenthe BBC asked metodo this radio show I said to them 'l'm not being rude, but there's one condition - I choose my own music. I do not play the playlist' 

Do you find it remarkable that, here we are in 2005 and it's often you and Terry Wogan cited as the most influential hitmakers in the country? A couple of old farts like us! I do find it extraordinary. I can't give you a reason for that at ail. 
Is that, though, down to what you say about radio stations having narrow playlists, mean- ing there often aren't many avenues for the Jamie Cullums of this world to corne through? It's not so much the radio stations. They are at one end of the scale. l'm disappointed by a lot of the music press, I really am, how narrow- minded they are, how tinny-eared they are, how someone like Jamie gets bad press. Why not give him some help for God's sake? Some bloody group you've never heard of and they'U never get anywhere they're promoted as if they're the next great things. They're not actu- ally. They should tell the truth. There's no rea- son why you shouldn't have that kind of music at ail, but don't give it precedence over Jamie's kind of music. 
At what stage did you notice that your pro- 
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ys tribute to Parky 

Éastemaking talents, so much so that the music industry is to honour him for his services to music 
Hewasthe first person whogothis fingeron the puise [of adult music] onwhatthe market would respondto Bill Holland, 

We were sent a tape... 
we played it andl 
thought 'God, tliis is good'. I rang 
up Bill Holland at Universal andlsaid 
'You should 
sign tliis kid because he'sgood'. 
He signed him up immediately Michael Parkinson 

grammes, both on radio and TV, were having an influence on music sales? l've thought a bit about it and The Razorlight thing was quite interesting. Razorlight mean nothing to me. What the hell, Tm not going to go out and huy a Razorlight album. Except Tm sitting at home watching Glastonbury and Tm channel-hopping and I come across tins kid standing in the middle with three black gospel singers with this very good song. I thought it was great. It sounded wonderful and I thought if we did that with proper backing with a hig gospel choir it could work, so we booked thera. We did that and that kind of shocked people in a sense. What's Parky doing putting Razorlight on? I think that started one or two wheels stirring in the média. 
Wliat do you think of music TV these days? Télévision is awful as far as music is con- cerned. It needs a kick up the arse. As for radio, when the BBC asked me to do this radio show I said to them Tm not being rude, but there's one condition - I choose my own music. I do not play the playlist' and they said, 'But you can't do that' and I said, 'But you've asked me the condition I want and that's the condition." And they said, 'Why don't you like the playlist?' and I said, 'I don't listen to Radio Two because of the music they play.' It's as sim- ple as that. It doesn't have any appeal to me at ail. And eventually I won the argument and they let me choose the music. So that's really how it happened. It's interesting it links to the TV thing as well. It starts on the radio show and feeds into the TV show. 
With your radio and TV shows, do you think they'vc influenced the market or is the mar- ket naturally moving to your tastes? I don't know. I don't understand the économies of this at ail. I don't know how much influence we're having on the market I don't care to know quite frankly. I just keep putting on music that I like and I hope to Christ that someone else does as well. And if people say it's influential, fine. Tm delighted by that, but I don't know the ins and outs of it at ail. If Tm on any kind of crusade at ail it's a personal one. It's got nothing to do with the record industry at ail. It's a very per- sonal one; it's about caring about a certain kind of music that I see has been terribly neglected by TV and the music industry. 
Suddenly, it seems, the record industry has discovered there are people aged over 40 who actually buy records. I know, it's a staggering thought, it really is. It's like télévision. There's been so much télé- vision aimed at that group of people aged 18 and 34. The fact of the matter is when I was between 18 and 341 can't remember many Fri- days and Saturdays when I was in the house. I was out with my wife and before that with ray girlfriend or wherever it might ha.ve been. It's strange, if you look at my audience as an example, it's got a nice hase across the board, 

but substantially it's those people 34 upwards who listen to the show and buy the records. It's a big market. It's a huge market. Why should they be treated in such a disdainful manner by the média? 
How much of a part do you play in ternis of which musical guests end up on the shows? Like everything, I have a final say. That is not to say every person who appears on the show is my personal choice, but 99% of them are and occasionally TU concédé to somebody Tm not sure about, but Tve always kept a very tight control on it. You see, if the show's ealled Parkinson, it's got to mean something beyond just being called Parkinson. It's got to reflect me. It's got to reflect my tastes. I mean, it would be silly for me to have on some zany prog rock group from wherever. If we have debates now on ITV about the kind of people we have on the show, it's music guests we have the controversy about. It's absurd the way TV particularly is liraiting in the way it présents music. Td love to do a programme on télévi- sion where I just have ail young acts on across a wide spectrum of music. 
You mentioned Jamie Cullum earlier. Didn't you recommend him to the record company? We were sent a tape. We do listen to them. The majority of them are not very good, you have to say that. I wish they would stop sending thera, particularly friends with talented children. But none the less you get the odd one and we played it and I thought 'God, this is good'. I rang up Bill HoUand at Universal and I said You should sign this kid, because he's good'. He signed him up immediately. Bill is now regarded as some kind of guru. 
He's forever grateful. Are you finding labels are wooing you more and more now? Yeah, I get sent more and more music and get a bit more attention from them, but we're not sort of wooed' and bribed and get offered yachts for the weekend and things like that, nothing like that, no. But what's interesting now is the pub [Parky's pub The Royal Oak near Bray, Maidenhead, run by his son Nick], because now record companies say 'Have a look at my artist' but if you're looking for télé- vision you've got to look at the act as well as lis- ten to them and that's working quite nicely, showeasing down there and it's being used more and more by record companies to bring people down there, média and people like that. 
How long do you see yourself continuing to do the TV show? Tve got another year to do on the présent con- tract. Tve signed for another year after that with a year option, but anytirae I feel like I can't do it any more I won't. Tm fit and well and I enjoy it and Tm not showing too many signs of seniïity at présent, so why not? TheVll tell you when to go and I shall know before anyone else. But at présent Tve got no plans for reliring at ail. 
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Despite the death of Freddie Mercury in 1991, Queen's legacy 
remains active and strong today, with a 2005 world tour, a hit 
musical and reissues boosting demand. l/a/er/e Potfer reports 

Queen: slïll 

champions 

of the world 

Of ail the giants of rock music - and lets face it, they are up there at the top of the rock family tree - Queen remain as utterly unique today as they did in their Seventies and Eighties heyday. And just as popular. In 2005, they overtookThe Beat- les to claim more time on the UK albums chart than any other act to date - a total of1,332 weeks, or 25-and-a-half years. But, when their talisman- ic frontman Freddie Mercury died in 1991, few would have raised an eyebrow if the remaining members had called it a "day. The band would still 

have left a phénoménal legacy in tenus of their Qumi: (almvc, i-r) vastback catalogue and legendary status. rSSrcury, However, in recent years, the eftorts of guitanst john Dcacon ^ Brian May and drammer Roger Taylor have Roger Taylor ensured tirât Queen continue as a living breathing entity. Whether embracing new technology to revisit some of the band's classic performances, spreading the word to a new computer-literate génération, backing the hugely successful We Wlll Rock You musical or, finally, getting back out on the road with former Free singer Paul Rodgers, 

Queen's career has effectivcly been reactivated - sustaining not only their past glories, but winning over an army of new fans in the process. Certainly, when bassist John Deacon joined Queen in 1971, it meant the coming together of four outstanding songwriters. Individually, each member of the band would go on to wri te a single that would be a number one hit somewhere in the world. "They were a unique songwriting team and absolutely operated as a group," says Ben Elton, who wrote the hit musical We Will Rock You, based on Queen's music. "I thinkthat's évident in the incredibly cohesive quality of their produc- tions. These vast productions they created with far less technology than is available today reflect an amazing meeting of four musical talents." In those pre-MTV days, the main route to suc- cess for any self-respecting rock band was to hit the road, and Queen were no exception. Fronted by arguably the greatest showman in rock music, before Freddie's illness made it impossible for him to travel, the band rarely took any long breaks from the road and repeatedly visited not only the UK, Europe and the US, but also Australasia, Japan and South America, perfecting their stage- craft and building up a solid and loyal fanbase around the world. "Queen always gave the impression of being hard workers," says Mike Smith, director of A&R for EMI Publishing, com- menting on the reasons behind their success. "A lotofbandsdon't" Queen had already enjoyed two Top 10 singles when Bohemian Rhapsody was released on Octo- ber 311975. At almost six minutes long and com- bining enigmatic lyrics with a pseudo-operatic mid-section, it seemed an unlikely candidate for chart success. But, after DJ Kenny Everett cham- pioned it at Capital Radio, it captured the public's imagination and gave the band their first UK number one. As the song's complexity made it dif- ficult to play live, and the band were on tour any- way, they shot a performance for Top Of The Pops which is often credited as being the world's first promotional video. It wasn't - The Beatles' film for Penny Lane/Strawbeny Fields, for one, pre- ceded it by over eight years - but the impact of its striking visual images was a groundbreaking moment in pop history, nevertheless. Frequently topping readers' and listeners' poils over the years, Bohemian Rhapsody has become the epitome of a true classic, not to mention the subject of some indepth analysis. To celebrate the song's 30th anniversary, this year BBC3 commis- sioned a documentary The Story Of Bohemian Rhapsody which has also been shown on BBC2, while Radio 4 examined it in the recent pro- gramme Rhapsody In Bohemia "It's the song in the Queen arsenal that defines Queen," says Cari Johnston, who produced the BBC3 documentary. "It's got a bit of everything that Queen were good at. It was veiy difficult for them [to record], because the technology that is available to artists now wasn't around then, so it was a very, very slow process; ail the layers of harmony and instrumentation took such a long time to build. But it is probably the most loved song in Britain." Mistrustful ofthe press throughout their career, Queen found other ways to reach out to new fans, aside from their use of video technology. Through headlining major festivals like 1984's San Remo Song Festival, watched live by a TV audience of 30m, and the Golden Rose Pop Festival Mon- treux, broadeast to over 40 countries, they were able to showease their raaterial far more eftective- ly than through press interviews. And when they were slated by critics for playing Apartheid-era South Africa - albeit to mixed audiences in Sun City - at the end of 1984, their riposte was two headline shows at Brazil's Rock In Rio in January 1985, in front ofbetween 250,000 and 300,000 
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1974: Opening the jn the UK charu, 
Auslralia. Queen enjoy Uietr first riuniDeraginthc international hit US, They embark on single with Seven their first American Scas Of Rhya whlcll tour in April, again peaks at number 10 opening for Mott 

Freddie Mercury: tire dcath of Queen's show- 

fans per night and a TV audience of200m. Later that year came their show-stcaling per- formance at Live Aid, which featured the breath- taking moment when, unprompted, the audience imitated the Radio Ga Ga video by simultaneous- ly raising their hands and clapping along, with military précision, to the chorus. Nineteen years later in 2004, Queen's appearance at Live Aid was voted number nine in Q magazine's poil of the 100 Greatest Gigs Of Ail Time. Even when Freddie's illness prevented the band from touring, the strength of their recorded material meant that Queen still enjoyed a num- ber one with Innuendo, the last group album completed before he died. (The posthumously- recorded Made In Heaven album would, howev- er, reach number one in November 1995.) In the aftermath, the band were, understandably, inac- tive for a while and to ail intents and purposes, appeared to be over - John Deacon certainly hav- ing gone into retirement. However, since the turn of the Millennium, Brian May and Roger Taylor have to ail intents and purposes reactivated the Queen legend. Their involvement in the musical We Will Rock You has led to Queen's music reaching a far wider audi- ence in tenus of both âge and démographie. "Obviously, We Will Rock You's gone far beyond the fan base that would simply go to anything Queen," says Ben Elton, referring to the shows 41- month run at London's Dominion Theatre. "That would last you a few weeks, even with a band as huge as Queen, But we've played to over 2m pun- ters in Britain and more than 5m abroad." Since Freddie'f Vt/there has been spécula- tion that Queefr y îit regroup with George Michael, or even,P ' ^Williams, stepping in as vocalist. Howeveitv V performing together at last yearis UK Hall Of Famé Awards in London, Brian and Roger hit the road again in 2005 with former Free/Bad Company singer Paul Rodgers, ftonting aband billed as Queen + Paul Rodgers. "It had been something that they'd talked about doing for a long time, but could never find the right person to sing the songs, and they felt that they couldn't carry the show solely as Brian and Roger," says Paul Roberts of Phil Mclntyre Enter- tainment, who, as well as being We Will Rock You's producer, is Queen's Worldwide agent, exduding the US. The dates ail sold out and by and large had phénoménal reaction. As I said to Brian and Roger on their first night at Brixton, it was nice to see thera back in their natural habitat, rather than backstage at the Dominion Theatre." Queen + Paul Rodgers won band of the year at Classic Rock's inaugural awards ceremony this year, a category voted for by readers - and, 

according to Classic Rock editor Sian Llewellyn, they polled significantly more votes than any other contender. "When Freddie passed away, everyone thought Queen were over," she says. "How could they pos- sibly continue without their effervescent ffont- man? There was this overwhelming idea that Queen 'was' Freddie. But in reality - and this is not to take anything away from Freddie - Queen were veiy much the sum of their respective parts, being the only band in history whose members have ail written a number one single -1 mean, not even The Beatles managed that "It also helps that Paul Rodgers is a formidable rock quantity in his own right. He proves his worth as a singer, never once trying to imitate Freddie, but rather giving songs with which we are so familiar a new lease of hfe." It appears that the band's career has now entered a new era. Tony Wadsworth, chairman and CEO, EMI Music, UK & Ireland, says, "I think that what they have donc in recent years is realise that there's so much love for Queen. The set of songs and the performances that they have is effectively a brand, and a brand that has got huge value and integrity. TheyVe managed to extend the life of that brand, probably for hundreds of years to come, but if the whole catalogue of songs and performances wasn't as good as it actually is, everything they've donc recently would have meant nothing." Although Queen's flamboyant frontman may be gone, the songs live on. The band have written more anthems (We Will Rock You, We Are The Champions, Another One Bites The Dust) than any other, yet at the same time also penned some charmingly touching love songs (You're My Best Friend, Love Of My Life, These Are The Days Of Our Lives). They were equally at home with the grandiose (Bohemian Rhapsody, Innuendo), the ludicrous (Fat-Bottoraed Girls, Tm Going Slightly Mad) and the poignant (Who Wants To Live For- ever, The Show Must Go On). "They managed to write songs - particularly the big three, We Are The Champions, We Will Rock You and Bohemian Rhapsody - that are part of the soundtrack of everybody's life," says Paul Roberts. 'There's something about those songs that have ingrained themselves into the DNA of the British public. There are now little kids being bom with it as part of their make-up." Mike Smith confirms that Queen's songs are constantly in demand for use in ad campaigns and as cover versions. "Since Freddie's death, there has been a complété re-evaluation of the band and their songwriting," he says. "We've seen a whole new génération of younger, very hip rausicians 

They've managed to 
extend the life of the 
Queen brand probably for 
hundreds of yearsto 
come Tony Wadsworth, 

citing them as an influence." He points to the recently released Killer Queen; A Tribute To Queen, comprising cover versions by the likes of Flaming Lips, Joss Stone and Sum 41, as an exam- ple of how relevant the band remains. Having recently completed dates in Japan, it is anticipated that the Queen + Paul Rodgers tour will next stop in the US. What is certain, however, is that Queen will continue to maintain the high standards in output that they have always demanded of themselves and others. With complété ownership of their masters, they have control over any future releases. "They have their own team ofproducers and engineers, so they listen to everything, view everything, and basically deliver into us, rather than us putting stuff togeth- er and making a proposai to them," explains EMI senior product manager Emma Kelley. "They are absolutely 100% hands-on," confirms Tony Wadsworth. "But we have a great working relationship, so although a lot of the energy and ideas originate from the band, it doesn't mean to say that they aren't open to input from other par- ties, including EMI as their record company. There's a fantastic spirit of teamwork in the rela- tionship between Queen, their management and EMI that goes back raany, many years." Queen also keep in touch with their fans through their website ("one of the most active sites we've had," notes Wadsworth) and their thriving fan club, run by sisters Jacky Smith and Val Moss, which is one of the few that has a street address rather than a PO box, and possibly the only one that encourages fans to pay a visit to view their "mini-museum" of memorabilia, The band also seem to possess a happy knack of finding fans to work for them and who can pro- vide valuable input to their projects. Greg Brooks was appointed as their officiai archivist after pub- lishing Queen Live; A Concert Documentary in 1995, listing every show the band ever played, while long-time fans Simon Lupton and Rhys Thomas became the band's DVD producers after asking Brian May to write the theme song for a sitcom they were making for BBC3. With such a tight team in place, Queen look set to not only maintain their legendary status, but to enhance it in the years to come. "The recent stage musical and touring has reminded eveiy- body that this is a catalogue of songs like no other," says Tony Wadsworth. "Queen have such a broad appeal across ail âge groups that it does feel like this is going to be one of those bands whose music will still be remerabered in two or three hundred years' time. And there aren't very many of those around." 
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Featuring 32 Queen hits, and enjoyed by 5m people around the 
world, the Queen musical has gone from strength to strength 

We Will Rock You 

powers to success 

On eraerging from Tottenham Court Road tube station, visitors' eyes are inevitably drawn to a colossal statue of Freddie Mercury outside the Dominion Théâtre. With the musical We Will Rock You now running for three-and-a-half years, this bronzed, fist-aloft depiction of Queen's much- loved frontman has become part of London's tourist landscape. Featuring 32 of the band's great- est hits, the London production has been seen by more than 2m people and is the longest running musical to play at the théâtre. The concept for Wr Will Rock You was sown when producer Paul Roberts of Phil Mclntyre Entertainment and writer Ben El ion attended the opening night of the Abba musical Mamma Mia! in 1999. Roberts subsequently approached Queen manager Jim Beach about staging a musical fea- turing Queen songs, which would be written by Elton. The band had already been working with Robert de Nîro's Tribeca Productions on a musical based on Freddie Mercurys life, but with the idea stalled at the workshop stage, both parties imme- diately expressed an interest. AU that was needed was a script "1 didn't have an idea," confesses Elton. "One thing I absolutely knew was that it shouldn't be a biography of Freddie. AU four of them wrote the songs and they're about something very much broader than Frcddie's life, whatever the triumphs and tragédies of that were. "EventuaUy, the idea occurred to me that Queen ara a legendary band and their lyrics and the songs have an epic quality, so I thought we needed to reflect the vibe of the band. Thafs why I came up 

with this King Arthur, guitar-in-the-stone, siUy, overblown legend, because Queen love to be siUy and they certainly love to be epic. I pitched the idea to them and they absolutely loved it." The narrative of the show is set in a futuristic world, controlled by the giant Globalsoft corpora- tion, where live music is banned and the nation's youth can only listen to synthesised pop. The group ofyoungsters rebel and look to ayoung hero, Galileo Figaro, to help them break free. The stoiyline demanded a suitably spectacular production, which was both complex and expen- sive to build. Previously, production designers Mark Fisher and Willie Williams had created sets for stadium acts such as Pink Floyd, U2, The Rolling Stones and Janet Jackson, but this was the first time they had worked on a stage musical. The thing about musicals is [that] they're very dépendent on the flow of the scenes," explains Fisher. "If you don't structure things so they take account of that, it can be quite difficult to make it flow well. We had our ups and downs in the begin- ràng, but we got there, I think." The set also introduced one of stadium rock's staples - eight giant video screens - to the West End stage. At a cost of £2m, these were the most expensive pièces of equipment in the £6.5m show. "It's a huge production and it's an incredibly expensive show. Queen never do things by halves," laughs Elton. "Its break-even is about an 80% audience. Technically, it's very difliculk" But, as Brian May once infamously said during an argument about what the show should look like: 'Are we not Queen?' recounts Paul Roberts. "It 

  ie Brian and Roger had worked with a team of people on what they'd cre- ated, so it was a huge journey for them as well. Suddenly, they weren't as in control as much as they had been in the past, so there was a huge élé- ment of trust on their behalf and a huge responsi- bility given to everybody else to try and work with this mighty canon of songs. Thankfully, the investment in terms of time, effort and money paid off. We WiU Rock You was a hit as soon as it opened, says général manager Stephen Murtagh, who has worked at the Domin- ion for 10 years and so saw the project through from the start. "The public have well and tmly taken the show to th'eir hearts," he says. "It's not unusual to be standing in the foyer and hear people say, 'This is my fourth, fifth... umpteenth time of seeing the show'. l've not worked on a show previously that's had such a high repeat Visitation, which is testimo- ny to Ben Elton, Mark Fisher and the rest of the creative team. I like to say it's a very 'RonseaT show: it does exactly what it says on the tin. It sets out to entertain and that's exactly what it does. "It's a show that appeals to a very wide démo- graphie and a very wide âge range as well. This year we're celebrating the 30th anniversary of Bohemian Rhapsody and dearly a lot of the audi- ence were not born when that was originally released, so there's a whole new génération that are discovering Queen." We Will Rock You has won multiple Theatrego- ers' Choice Awards and the best performance of the year in Capital Gold's first Legends Awards, ail voted for by the public. However, the plaudits have not been confined to the UK. The Kôln production is now the most successful musical in Germany to date and other international productions have proved popular in Australia, Japan, the US, Spain and Russia. There are plans for new productions to open in South Africa, Switzerland and Italy next year, and the London show is currendy booking until April 2006, with discussions underway about a fiirther extension. In total, more than 5m people have seen the show Worldwide. There is even talk of a sequel. "Ben wrote one âges ago," reveals Paul Roberts. "It's very funny and brings things full circle. So there may be a sequel, there may not be - it's not decided." One thing not in doubt is the timelessness of Queen's songs. We Will Rock You's success has conclusively demonstrated this, by reaching out beyond their core audience and introducing a whole new génération of fans to the band. "We Will Rock You was a good reminder to everybody," Elton says. "Certainly, their Greatest Hits albums went through the roof after we , opened and have stayed there since. But Queen's enduring quality goes far beyond We Will Rock You. Ifs over 30 years of phénoménal success." 
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Whether it's remixing for DVD or releasing live sets 
online, the band have stayed at the forefront of change 

Queen embrase 

new technology 

As a band renowned for the high quality of their musical output, it is perhaps little suiprise that Queen also have a réputation for being quick to embrace teclinological change. In 1998, they were one of the first bands to develop their own action adventure computer game, Queen: The eYe, which featured instrumental mûtes from ail of their albums up to and including Innuendo. In recent years too, they have focused on how tech- nology can enhance their relationship with fans, as well as delivering audio and video in state-of- the-art formats. Queens sound engineers Justin Shirley-Smith and Kris Fredriksson have been engaged in the long-term prqject of remixing recordings of old concerts in 5.1 surround sound for DVD release, as well as virtually every single that Queen have ever released. Their combined output in 5.1 has so 

far included Greatest Video Hits 1 and 2, Live At Wembley Stadium, Queen On Pire - Live At The Bowi and the recently released Retum Of The Champions, recorded on the band's UK tour with Paul Rodgers. The latcst prqject is a 30th anniver- sary édition of A Night At The Opéra, to be released on November 21. Issued as a CD/DVD corabination package, the visual component, pro- duced by Simon Lupton and Rhys Thomas, fea- tures new videos, a picture gallery of rare photo- graphs, an archive audio commentaryby the band and on-screen lyrics. A DVD-Audio version of A Night At The Opéra was released in 2002, but Fredriksson believes the new version will find a place in the band's canon. Tve spoken to well-known peo- ple in bands who are really keen on this music that didn't even know these songs had been 

The band... have been 
very proactive 
with technology Ben Dniry, 7 Digital  

mixed in 5.1," he says. "DVD-Audio is such a niche format that people are scared theyTe going to buy a dise that's not going to work on their system. [So] we thought, 'What's the ulti- mate way of getting these mixes heard?'. We decided if we put some visual content on there, people would realise this is a DVD-Video dise and it would give them a feeling of confidence. That was part of the point of this product." But embracing advances in audio and video technology are not the only areas where Queen have been proactive. Brian May is probably the most vocal of the band when it cornes to the internet, regularly posting forthright personal views in the Soapbox section of his own website www.brianmay.com - but ail the members of the band realised the importance of a healthy online " y when they relaunched their website 

- ^ 

4 3664 

G1VE 1 MINUTE OF YOUR LIFE TO AIDS 

Thank you to Queen for 

their continued support 

visiTwww.46664.com 



February. the only 

www.queenonline.com in 2001. "It coincided with a lot more activity within the band," says Nick Weymouth, head of coramunities at Out- side Line, which runs and maintains the site. "They had a five- or six-year plan, with the idea of the musical and the DVDs being relaunched, so the website was part of that." Before the relaunch, the site had a database of around 9,000; today, it is doser to 110,000. To create excitement around the relaunch, Out- side Line arranged a "virtual tour" taldng four pre- viously available shows filmed in London, Budapest, Rio de Janeiro and Los Angeles and webcasting them as-live. Fans registered for a fully designed "virtual ticket" to obtain the links and the shows were made available for a few hours, spread over 10 days, with images and set lists following in the news section to increase the feeling of authenticity. By the end of the virtual tour, 50,000 additional fans had signed up to the website's database. Outside Line has continued to introduce groundbreaking initiatives such as the Bootleg- ging The Bootleggers project, which was intro- duced in 2004. "Queen are one of the most boot- legged bands ever," says Weymouth, "and the band can't stand bootleggers, because they hate to see their fans getting ripped off." Officiai band archivist Greg Brooks asked three Queen boot- leg experts to help select the 100 best bootleg albums in terras of sound quality and material. These are now being made available for down- load as part of an ongoing sériés for just £5, with ail profits going to the Mercury Phoenix TVust. "They've priced the bootlegs really well," observes Ben Drury, MD of 7 Digital, who mn 

Queen Online's digital download store. "If you were at the Queen concert in Sapporo, Japan, in 1976 and suddenly you can buy it for a fiver - it's a good deal, isn'tit?" For the tirae being however. the bootlegging The Bootleggers project has been temporarily suspended, as a new initiative, the Live And Per- sonal download sériés, is unveiled. This has seen songs from every concert on this year's tour, selected and mixed by Justin Shirley-Smith, made available for download the day after the show took place, enabling fans to compile their own live album at 99p a track. A limited-edition live album package and booklet was also made available, along with an artworked blank CD. This CD cost £5, with profits going to the Mer- cury Phoenix Trust. "That's something we've always wanted to do and it worked unbelievably well," says Weymouth. "The fans went craxy for it and the tracks just flew out every night." By the end of the dates, more than 71,000 tracks had been sold, as well as 6,000 CDs, which made more than £25,000 for the Mercury Phoenix Trust. "The band and management, along with EMI of course, have been very proactive with technolo- gy," says Drury. "They've been able to pioneer things like this and they also understand they've got such a strong fanbase distributed around the world who tend to be quite online-sawy. We've seen a lot of sales in Japan, Germany, USA, Brazil - ail over the place." Although the Return Of The Champions live album was released by EMI in more conven- tional style towards the end of the tour, Tony 

With digital média, there are new products that you can bring to marketall thetime Tony Wadswortii, 

Wadsworth, chairman and CEO, EMI Music, UK & Ireland, sees no conflict with the down- loads that preceded it. "It's showing that with digital média, there are new products that you can bring to market ail the tirae," he says. "I think that excited the band and it excites us, so it was something we were really happy to do with them." There are currently no plans for Queen & Paul Rodgers to record new material together, but the band will be looking to release highlights from the vast archives of recordings with Freddie Mercury. Apparently there are some 4,000 tapes 
"We're uncovering ail sorts of video gems on old formats that will hopefully emerge on DVD some time soon," says, Simon Lupton. 

from your friends at Eagle Vision 
Worldwide télévision distributors for Queen & EMI 

THE MAKING OF A NIGHT AT THE OPERA: CLASSIC ALBUMS 
An Isis Production for BBC and Eagl© Rock Entsrtainmant Broadcasting BBC 2, December 2005 

Also broad , Austraiia, Japan, 
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following day. the remaining 1995: Made In UK album charts. oîuSSPriSed 1998: Queen's CD 
ÏÏtrffflT-n» Mercury Uiat were Tire eYe, is of ill health, Freddie 

is suffeiing from 

Stars of today rally round Queen's AIDS-fighting Trust 

Charity bonis bright 

in Freddie's memory 
Queen have been linked to a number of charitable projects - most famously through their appear- ance at 1985's Live Aid. But, following Freddie Mercury's untimely death, it is not surprising that the two charities they are most personally involved with focus on the fight against HIV/AIDS. Indeed, it was in November 1991 that the band's remaining raembers and manager Jim Beach launched the Mercury Phoenix Trust - a charity specifically directed to raise funds and awareness about AIDS in the late singer's memory. It was officially launched through the Freddie Mercury Tribute Concert for AIDS Awareness at London's Wembley Stadium on April 20 1992. Alongside Brian May, Roger Taylor and John Deacon, the event featured a broad spectrum of artists, from Metallica and Guns N'Roses through to George Michael and Lisa Stansfield. It was also televised across 13 satellite links, including the first such connection to South Africa, Since then, a range of initiatives have continued to raise ftmds for the trust. These included the Five Live EP (1993), culled from performances 

featuring George Michael and Lisa Stansfield at tire 1992 event; the 1995 Queen album Made In Heaven; national street collections; We Will Rock You charity galas; and, most recently, the pro- ceeds from a slring of Queen bootlegs which were charitable made available on wwtv.queenonline.com BrianMav" In its 13 years of existence, the Mercury SUpp0rting Phoenix Trust has donated more than £8m to Nelson Mani organisations fightdng AIDS worldwide. In addi- ^6M fund tion, the proceeds from the re-release of Bohemi- cape Town, an Rhapsody in 1992 were donated to The Ter- Novcmbei- zi ence Higgins Trust. It was hardly surprising, therefore, that former South African Président Nelson Mandela should contact Brian May and Roger Taylor when he was setting up his 46664 charity, an organisation that 
HIV/AIDS pandémie and raise funds to both assist prévention of the spread of the disease and offer support to its victims in Southern Africa. Along with Bono and the Eurythmies' Dave Stew- art, May and Taylor became founding artists of 46664 and participated in its inaugural concert in 

i 
Cape Town in 2003. The show reached a broad- cast audience of 2bn people. The pair have continued to support the charity's work, most notably by debuting Queen's new col- laboration with Paul Rodgers at a 46664 concert in Fancourt, South Africa, in March of this year, this time appearing alongside Annie Lennox and 

46664s Tim Massey says that the band's popu- larity and high profile has been of tremendous assistance. "Queen are loved worldwide," he déclarés. "Its very very helpful to have a band like that, who are so influential and who so many young people look up to, especially when you're approaching new artists to peribrm. I remember Katie Melua couldn't believe that she could per- form with Queen and the same happened with Anastacia. It's a tremendous help to us to have bands of their stature supporting 46664." 

Like ail great opéras, 

this one will just 

run and run. 

Best vvishes from Lee & Thompson. Lawyers by royal appointment for thirty years. 

Lee^Thompson 
SOLfCITORS 

Greengarden House 15-22 St. Christopber's Place, London WlU 1NL Tel. 020 7935 4665 Fax. 020 7563 4949 mail@leeandthompson.com www.leeandthompson.com 
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*°°*Bri^ ait) Japan (John and Roger Taylor Deaconhaving ice that they effectively reUrcd). 
Bowl CD and DVD reconded in 19821s released. UK, EuroS thc 

Replicas of Brian May's Spécial Red guitar is music to fans' ears 

The ultimate guitar 
On Jvme 3 2002, the concert to commemorate the Queen's Golden Jubilee opened in majestic fashion with the iconic image of Brian May sil- houetted against the sky, performing the nation- al anthem on his home-made custom guitar ftom the roof of Buckingham Palace. When he was painstakingly constructing the Spécial Red guitar some 40 years previously, surely he could never have imagined that one day he'd he per- forming on it by royal appointment. Indeed, the instrument had somewhat idyosyncratic DIY origins. The teenage May built his first guitar out of scrap materials with the assistance of his father Harold over an 18- month period in 1962 and 1963. The wood for the central section of the body was taken from an oak table, while the neck was carved out of a former fireplace, with motorbike valve springs controlling the tension of the strings. Brian's mother contributed pearl buttons to decorate the fretboard and a knitting needle for a vibra- 

Although May has since acquired a varied col- lection of guitars, the Spécial Red remains his favourite and is pivotai to the band's Sound. However, its one-off nature also meant that, for a long time, fans were unable to purchase a Brian May signature guitar. 

m 

There's never been anythinq liue Brian s guitar In 1984, US guitar manufacturers Guild pro- duced the first officiai Spécial Red replica. Though using more conventional materials 

than the original, the complexities of produc- tion resulted in a particularly expensive model. However, at the start of the Millennium, Barry Moorhouse, MD of guitar manufacturer House Music approached May with a plan to manufac- ture a more affordable instrument in the Far East. With the guitarist's co-operation, the first Burns Brian May signature guitars were shipped in autumn 2001 at the more affordable price of £499 and proved an instant success. Within 12 months, Guitarist magazine named it "guitar of the year" and demand remained high around the world, helped in part by the international success of the musical We Will Rock You. "Subsequently, the Brian May signature guitar has become standard requisite for We Will Rock You," explains Moorhouse. "They use about 10 of them in that show, because, obviously, it's a good start in replicating the Queen sound." The relationship between May and House Music is set to continue for the foreseeable future. Before Christmas, they will launch Mini Mays, a smaller version for use while travelling or for children. A Brian May acoustic guitar is also in development, as are plans to produce a range of accessories and a bass guitar. "In 50 years, there's never been anything like Brian's guitar," enthuses Moorhouse. "The vast majority of signature sériés guitars are stockline models which are played by successful artists and then released as a spécial with a few minor modifications. There are very few examples where the artist has conceptualised and assem- bled a guitar and even fewer examples of that then becoming a fiill production model." 

| INC. m BOSS CENTRE b THE flCOBSTIG CENTRE | 
The UK's Lettding Specialist Guitar Store 

on the Edge of the Square Mile 
in the City of London... 

..^sscay^ 

S"VCE iO»9 

Suppliers «o 'We Will Rock You' 
and Stockîsts o* ^ 

6 

BRUNE STREET LONDON El 7NH • 020 7247 7847 www.acousticcentre.com • www.basscentre.com 

ZERO DB ES 
IS PROUD 
OF ITS 
ASSOCIATION 
WITH 
QUEEN 

zéro db 
zéro db télévision facilities crews/equipment editing post production 
10-14 Lonsdale Road London NW6 6RD UK T: +44 (0)20 7604 4100 F: +44 (0)20 7604 4144 info@zerodb.tv www.zerodb.tv 
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The European Music Awards have evolved into a music event which is hard to better 

MTV show sets new benchmark 

EDITORIAL 
MARTIN TALBOT 

Awards shows have longbeen astaple of the entertain- ment industry. The music industry, in particular, wouldn't be what it is without fréquent opportunities to pay tribute to our very best talent - whether through the Brits, the Ivors, the Grammys, this week's Music Industry Trusts event, next week's Hall Of Famé bash or, even, our own Music Week Awards. Of them ail, the MTV Europe Music Awards faces one of the toughest jobs there is. At the centre of the challenge is the fact that Euro- pean industry doesn't, truly, centre on a community which it can call its own, not in the way that there are in individual, national markets. After ail, who in the UK considers themselves to be a part of the "European" music industry, rather than the British music busmess? In tum, reflecting the passions of such a huge, diver- gent community, which numbers 700m people and is centred on a land-mass spanning 10.6m sq km, in any coherent fashion has its own difficulties. On top of that, any show attempting to reflect the tastes of Europe's many music fans has mighty expectations to live up to. Any event representing such a huge région, in terms of size, scale and influ- 

ence, simply has to paint on a huge canvas. The EMAs is the only annual event with the balls to face up to such a test. But it is a test which it passes with some panache. Today, tire EMAs has evolved into an event which is as spectacular as any music awards show anywhere; if there is a more spectacular, jaw-dropping one any- where in the world, I would like to see it. Few who commented after Thursdayb show had anything but positive words to say. One visitor from the States declared it to be the best show staged by any MTV division, anywhere in the world. It is an assertion which is not hard to believe. The magnificent Atlantic Pavillion venue - which resembled an upturned ark - and ecstatic Portuguese audience played a key rôle last week. But the strength and balance of the line-up - from household names to bands who will wind-up your par- ents, such as System Of A Down - the sheer scale, Visu- al impact and seamlessness put the EMAs, frankly, on a différent level to other awards shows. Twelve years on since its Brandenberg Gâte début, MTV's EMAs are setting new benchmarks for music awards. 

Beware the feeding f renzy 

that follows the good times 
recording skills - and by 

being suggested that important in raising the profile of rt of a new cra in UK new British talent in the US. At 

UK music still travels 
and works well in the 
world's markets 

can break in the US, 
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Can you think of novel ways 
to exploit music lyrics? 

EMI Music Publishing is 
offer it for sale to the public. We 

product which in no way 
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Industry vétéran Stephen tewn looks ahead to 
leading the Music Publishers Association and reflects 
on his three years in the corridors of Government 

we could do something about future. If it's going to cost of pounds there are better ways of spending millions of pounds in tliis fantastic industry we're proud of. On the other hand, I appreciate that a copyright tribunal, whatever the costs, might clear the air. 
currentjob? 

... tryincito 

more responsibility. mis anmversary of the organisation ar 

you pick outas in the role?Ur 
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goingtopay 
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mu faumirites to topic. People are trying to figure. 

DOOLEYS DIARY completely clearing what was at one time a backlog of two dozen Copyright Tribunal references. So it is particular irksome for him that the only référencé it is now facing bas corne from the Government itself... The international picture is looking decidediy bright for Sheffield's Arctic Monkeys, with a US deal imminent The band kick off a short run of US 

Dining with 
Parky and co 

oui Japanese shows to follow at end of the month. Their video is currently number one on the combined Japanese video chart.. Despite ail 
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Kazakstani for "vagina"... Lookout 
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Contact: Maria Edwards, Music Wcck Classified Sales, CMP Information, 3rd Floor, Ludgate House, 245 Blackfriars Road, London SE19UR T: 020 79218315 F: 020 79218372 E: maria@nnisicweek.com 

Business to Business & Courses: £21 Notice Board: £18 (min. dcm x 1 col) Spotcolour.addlO% Full colour;add20% Ali rates subjeclto standard VAT 

The latest johs are also availablc online cuerr Monday at www.miisicwcek.com Booking deadline. Thursday lOam lor publication the following Monday (space permitting). Cancellation deadline; lOam Wednesday prior lo publication (for sériés bookings: 17 days prior to publication). 
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VICTORY 

RECORDS 

DIRECTOR OF INTERNATIONAL SALES 
We seek the right individuel to coordinate ail international (ex - 
N. America) marketing activities for the Victory Records product line. This includes the création, implementation and overseeing 
of sales and marketing plans along with acting as the liason with our international distribu- tion partners. Candidate must have a true grasp of the interna- tional music market along with proven sales experience. 

DM THE MuHs) STATES 

LONDON OFFICE IS HIRING 
VICTORY RECORDS is looking for experienced music business players 
to join our European team in our Camden office. Sales, Promotion and 
Publicity superstars should apply. VICTORY RECORDS is the TOP, inde- 
pendent, rock label in the United States. We are now setting our sights 
on the UK and Europe. VICTORY RECORDS is more than just another 
record label. We are a forward thinking lifestyle company, and the pre- 
mière independent rock brand. Join us and be part of musical history. 

IF YOUR EXPERIENCE CAN BRING VALUE PLEASE APPLY: 
FAX COVER LETTER / CV / RESUME / SALARY HISTORY TO (1)312.873.3889 (WE RESPECT ALL APPLIOANTS INFORMATION WITH THE UTMOST IN ABSOLUTE CONFIDENTIAUTY) 

VICTORY RECORDS UK 85 - 87 Bayham Street Camden Town, London NW1 0AG UK Phone; +44 (0)207 4247896 

VICTOR Y RECORDS ^ 

www.VICTORYRECORDS.com 

gettothe latest jobs 

wherever you are 

whenever you want 

before person sîttmg 

nexttoyou... 

MUSICWEEK .coin 

WEUSH MUSIC FOUNDATION 
Project & Stakeholder Manager 

MUSIC WEEK 
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Contact: Maria Edwards, Music Wcck Classified Sales, CMP Information, 3rd f loor, Ludgate House, 245 Biackfriars Road, london SE19UR 
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THE BEST CASH & CARRY IN TOWNm 
Posting Records? 

Wilton of London Estabushed 25 Years 020 8341 7070 fax: 020 8341 1 
«■—r 

FRAMOUS Ltd 1 We pay cash an collect at your PRODUCTION 
COWlPfllW SŒKS 
SOUL-CHICKS flGED 
15-21 FOR EXCIUNG 
NEW PROJECT. 
CALL 07909101908 
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ov Battersea SW11 impressive industrial style 2 bed 2 txalh duplex aport- riienls tnisl red to high spécifi- cation. Accommodation: epen plan receplion/kitchen, pnvoie bolcony, limestone bathioom and shower room, GCH, video entry and comrni 

www.musicweek.coin/jobs 

Is Mus/'c Your Bus 

Advertise here weekly 
Contact Maria on 020 7921 8315 
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MTV Networks International would liketo 
thank evervonc involved in mokmg this the 
biggest and best MTV Europe Music Awords yet. 
Host: 'Borat SagdiyeV Performers: Akon, Coldplay, Foo Fighters, 
rnriltaz 6 De ta Soûl, Grcen Day, Madonna, Pussycat Dolls, 
Robbte Williams, Shakira, System O/ADown and The Black Eyed Peas. 
» c-ters- Alison Cotdfrapp,Anastacia, Brittany Murphy, Craig David, Diego lima 
r ?farda Bernai laredleto, John Legend, luis Figo, Nelly Furtado, Nuno Gomee, Se^ FauTshaggy. Sugababes and t.A.T.u.. plus ail the labels and management. 
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Britain's most 
comprehensive 
charts service 

Week 45 

SINGLES numberone WESTUFH YOU RAISE ME UP S With sales of 155,500 in just 13 days, Westlife's latesfsmglehàsmofe than doubled lifetime sales of last single Obvions, and is on schedule to become their biggest hit since 200rs QuegaOf My Heart, which sold 322X148 copies. 
ARTIST ALBUMS NUMBERONE WESTUFE FACE TO FACE S Westlife become the first maie group to top the singles and albums charts simultaneously since 2001, when Limp Bizkit did the double courtesy of Rollin' V (single) and Chocolaté Starfish And The Hot Dog Ravored Water (album). 
COMPILATION ALBUMS NUMBERONE POP PARTY 3 Sony BMC/Universal Strengthening its grip at the top of the compilation chart despite the release of I The Annual 2006 which débuts at two on sales of 32,591, Pop Party 3 increased its sales by 15,6% last week to 43,836,, Overall compilation sales jumped to 519,073, eaming an 18.1% slice of the market compared to their 2005 low shareofjustl7%twoweekspreviously. ^ 
AIRPLAY NUMBERONE MADONNA HUNG UP WARNER BROS Madonna's Hong Up takes pôle position on the airplay chart by a margin of 5.9%, having accumulated 2,128 plays and an audience of 7729m in the week. DAB station Core provided more plays (66) than the other 91 stations on which Hong Upwasaired last week. 

Double 
whammy for 
Westlife 
by Alan Jones Westlife have had five number one albums and 13 number one singles but never topped both ^charts simultaneously - until tbis 

They do so by dint of the fact Abat their 17th single. You Raise ' Me Up, sold a ûirth£r58JZ5 copies last week - a 40.2% dip week-on-week but far in excess of the 22,986 copies the number two single by Arctic Monkeys sold - even as their seventh album Face To Face made the second best "startôï their career, with first ,week sales of216,879. They are ,a]so the first Irish act to.hold both chart titles at the same jime. it is not the only notable feat achieved by Westlife this week - on the sixth a nniversary of their albums chart début, their total albumjjJes soared past the 7m màrirïast Wednesday, while their cumulative singles sales were on 
Westlife's emphatic r the album chart sumrait ends Robbie Williams' reign with Intensive Care after just one week. Williams' album suffered a 66.9% dip in sales last week, but managed a still robust 123,658 sales to bring its 13-day cume to 497,543, making it, even at this early stage, the year's 17th biggest 

selling artist album. Intensive Care achieved the second highest sale for a number two album thus far in 2005, trailing only the Foo Fighters' In Your Honour, which sold 159,179 copies when debuting at number two in June. Sales of47,949 sales earn a number three début for Rod Stewart's new album Thanks For The Memory - The Great American Songbook Volume IV. That is considerably more (40.5%) than the 34,117 sales its predecessor Stardust - The Great American Songbook Volume III sold when it debuted at number three a year ago. Thanks For The Memory only just managed to take third place in a compétitive top five, with Katherine Jenkins' Living A Dream and The 

Prodigy's Singles 1990-2005 almost matching iL Jenkins' album sold 47,493 copies, and The Prodigy's 46,400. With Westlife making less of an impact last week than Robbie Wfiliams did the previous week, artist album sales slipped by 0.3% to 2,345,544 last week but an 8.1% increase in compilation album sales to 519,073 ensured that overaU album sales increased, although only by 1.1% to 2,864,618 - 0.71% below their level in the same week last year. Meanwhile, singles dipped by 8.4% last week to 939,645 sales. Physical sales bore the brunt of the décliné, fallingby 19.9% to 320,772, while downloads were offjust 1.0% at 618,873. 

SINGLES Sales versus last week: -8.4% Year to date venus last year. +475% MARKET SHARES Sony BMG 25.2% EM! 20,4% Universal 
Others 95% 26.0% 
ALBUMS Sales versus last week: -0.3% Year to date versus last year: +3.3% MARKET SHARES Sony BMG 332% Universal 26,1% EMI 19.4% Warner 93% Others 12^% 
COMPILATIONS Sales versus last week:+8,1% Year to date versus last year -15.8% MARKET SHARES Universal 276% Sony BMG 21.4% Warner 174% EMI 157% Others 159% 
RADIO AIRPLAY MARKET SHARES Warner 26.1% EMI 239% Universal 23.8% Sony BMG 14.6% Others 11.6% 
CHART SHARE Origin of singles sales (Top 75): UK: 720% US: 24.0% Other: 4.0% Qrigin of albums sales (Top 75): UK; 61.3% US: 36.0% Other 27% 

albums  thïswêêk — 
Texas Red Book (Mercury): Anastacia Reces Of A Dream (Sony BMG): Kate Bush Aerial (EMI); Eurythmies Ultimate Collection (Sony BMG): Il Divo Ancora (Sony BMG): Bob Marley Singles Collection (Island): Beastie Boys Solid Md Hits (Parlophone): 50 Cent Get Rich ÇîPieTryin' (Polydor) NOVEMBER14 Babyshambles Down In Albion (Rough We):GreenDay Bulletin A Bubble (WEA): Madonna Confessions On A Dancefloor (WEA): Kubb Mother (Mercury): Bananarama Drama (A&G); Bright Eyes Motion Sickness (Saddle Cnsk); Dirty Three Great Waves (Bella Union) N0VÈMBÊR2Î Eoya Amarantine (WEA): Limp Bizkit Createst Hits (Polydor): System Of A 

Down Hypnotise (Sony BMG): Mary J Blige Rétrospective (Island): Will Young Keep On (Sony BMG): Son OfDork Ticket OuttaLoserville (Mercury): Varions 1980 Pnrwarrl - 25 Years Of 4AD (4AD) NOVEMBER 28 The Bee Gees Love Songs (Polydor), G4 G4 And Friends (Sony BMG): The Darkness One Way Ticket,. (AtlanUc): 
Ozzy Osboume Under Covers (Epic): Shakira Oral Fixation Vol. 2 (Sony_BMG)_ 
Westlife Face To Face (Sony BMG): Alanis îorissetteThe Collection (WEA):Girls 
Aloud Chemistry (Polydor): Eminem Curtain Call (Polydor); Jim Noir TowiOf 
œsss» 
Pharrell Williams In MyMind (Virgin): BeckGuerolita (Polydor): Jaheim Ghetto 
Classics (WEA) 

Beth Orton will release lier studio album on February 13, titled Comfort Of Strangers. The album was recoi-ded at New Yorlds Sear Sound studio over a two-week perlod with musicianand composer Jim O'Rourke, who produced the set and also plays bass, piano and marimba. Orton's previous album, Daybreaker, was released in 2002. 

THÏSWEEK Kaiser Chiefs Modem Way (Polydor): The Game Put You... (Polydor): Santana Just Feel Better (Sony BMG): Jamiroquai (Dont) Give Hate A Chance (Sony BMG); Madonna Hung Up (WEA): Son Of Dork Ticket Oulta Loserville (Mercury): Simon Webbe No Worries (Innocent) NOVEMBER 14 Girls Aloud Biology (Polydor): Will Young Switch It On (Sony BMG): Anastacia Pièces OL (Sony BMG): Tbe Darkness One Way Ticket (Must Destroy): The White Stripes The Déniai Twist (XL): Liberty X A Night. (Virgin): Green Day Jésus Of Suburbia (WEA) NOVEMBER 21 Destiny's Child Stand Up... (Columbia): Paul McCartney Jenny Wren (Parlophone): 50 Cent Window Shopper (Polydor): Gorillaz Dirty Harry 

(Parlophone); Foo Fighters Résolve (Sony BMG): Antony & The Johnsons You Are MySister (Rough Trade) NOVEMBER 28 Stevie Wonder Positivity (Island): Babyshambles Albion (Rough Trade): David Cray Hospital Food (IHT/Atlantic): John Legend So High (Sony BMG): Oasis Let There Be.. (Big Brather): Pussycat Dolls Stickwitu (Polydor): Kelly Ciarkson Breakaway (Sony BMG): Jamie Cullum Mind Trick (UCJ); Sean Paul Ever Blazin (AtlanUc) DECEMBER 5 Outkast Idlewild (Sony BMG): Franz Ferdinand Walk Away (Domino): Gwen Stefani Luxurious (Polydor): The Strokes Jnicebox (Rough Trade): Sugababes Ugly (Island): Pharrell Williams Angel (Virgin): Charlotte Chureh Even God (Sony BMG): Kanye West Heard 'Em Say (Roc A Fella) 
mlOSMUSICWEEKZS 



Upfrant 

G4 target Xmas 

stockings 

Sony BMG in swift 
follow-up with second 
G4 album, just in time 
to capitalise on the 
gift-buying market. 

with Christmas and X-Factor back on the air, we're in a good position to release a second album.' Sony BMG is again targeting the gift-buying public, a move which was successful with the group's début, whose release tied in with Mother's Day this year. The major aims to galvanise support fi-om daytime TV audiences who make up a large 

Notorious B.I.G Feat. 
Diddy, Nelly, Jagged 
Edge & Avery Storm 
Nasty Girl (Bad Boy) CHRISTIAN SMITH, HEAO OF MUSIC, KISS100 

Corinne Bailey Rae Like 
A Star EP (EMI) STEVE 0, DANCE & URBAN MANAGER, 

iksof 
lights on December 17. The arc wherc the group uscd to busk before rising through th X-Factor. Raphaël is cautious aboul trying to broaden the groups con fan-base and says the Christmas release date brings with it promotional limitations as well a opportunities. "At this time of 

been spin , the track Hold Ya Head which ■s Biggie with Bob Marley, part of the groups core target opportunities. At this time ot demographicGuejts from the year. the market is more saturated album, inclucEHgLedejLfiprrett than ever, so there's less 
SKSSSSCSt of This Morning and Des & Mel, favour is that people have an 

"Having stolen the show when she appeared on the first épisode of | Later...With 3 Tools Holland, Ms Bailey Rae is set for big things in 2006. She has a soulful voice that is guaranteed to melt your heart and a set of songs that should put her among the premier league of UK singer- 
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Paddingtons launch début with 

Christian Dior seal of approval 

ŒSalbr 
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Leeks. "Ail the Russian Vogue to 

Lô Lamp Fall 
ms (World Circuit) 

IXtra 

mm foŒfsu0»^ 



Wef Hlis'sLHTh^0the wÔtefoffem 

Liars It Fit When I Was 
A Kid (Mute) 

gHMV 

Ugly 

Gris Gris, Levy, Eddie 

Stop 10 

XË2-Ç9 Instore - Will Young, LibertyT Black Eyèd do more of 

Efs3 Kanye West Goldfrapp, Tl,e Magic Numbers. Th< Eyed Peas. Babyshambles, The Black Eyed Peas, 

ZZ gaSîsgg 

m i=s M. 



Hoodie (Island); (Polydor); 
(Island); Enya; 
System Of A Down: Records released 21.11.05 

^   SINGLE OF THE WEEK Liberty X A Night To Remember 
Will Young Keep On 

\3Bf- EMI Virgin/Unique VTSCD9 Liberty Xadopt a vintagedisco ESE'l^we^d 

HIIHHHHHhHBHHHH Bi 

/•SrwL ; 

f 1 

Whîle being led by the uptempo first single Switcli It On, it is tlie 

hisbig 

|(/l the Cash biopic ™llfecl 

bum note is unJikely to stop his The third single front Foo 

umb/Encoreremained in stagle Uy Yonr Sd^shifting" a 20 for 13 weeks - but The respectable 80,000 copies to date. 

Webbe Mtd finishéd with a faandyoucan expert tohear TommyLee Tommyland: The Ride 

and ontheb"krfftehreœ^ performances at tlte MTV Awards 

==iF,h most Specials-like on this ska- 
^rrSrr. singles bave ail hit the Top 30. so t°arorbw'dTnîovtfor"wsJ^n0de 

Tliis week's revlewers- D aalri BV d Berï Oardew, Sluart Clarke Chrisi Franks, Jim 



Airplay K Nielsen Muslc Control 

TV Airplay Chart 

W 
- GORILLAZ DIRTY HARRY MlKTIIWl 554 2 MADONNA HUNG UP MAVERICX 547 3 i GIRLS ALOUD BI0L0GY POLVOOR 409 4 2 SUGABABES PUSH THE BUTT0N lmo 400 5 PHARRELL FEAT. GWEN STEFANICANI HAVE IT LIKE THAT ™.«, 377 6 WILL Y0UNG SWITCHIT ON „ 350 7 THE BLACK EYED PEAS MYHUMPS A4M 347 8 THE PUSSYCAT DOLLS STICK WIT U ASM 317 

9 T2 KANYE WEST FEAT. JAMIE FOXX G0LD DIGGER ROOA-FEUA 284 
9 KELLY CLARKSON BECAUSE OF YOU SOBYBMG 284 
11 MARIAH CAREY/JERMAINE DUPRIGET YOUR NUMBER mm 262 
12 15 WESTLIFE YOU RAISE ME UP s 258 
13 10 CRAIG DAVID DONT LOVE YOU NO MORE WARNER BROS 252 ! 
14 13 RIHANNA IF IT'S LOVIN' THAT YOU WANT OETOAM 240 
15 JAMIROQUAI (DONT) GIVE HATE A CHANCE « 237 
16 22 DESTINY'S CHILD STAND UP FOR LOVE COLUMBIA 230 
17 1B JAMES BLUNTHIGH A™™ 224 
18 101 SEAN PAUL EVER BLAZIN' ATLA.™ 223 
19 H SIMON WEBBE NO WORRIES «oem 222 
19 U ANASTACIA PIECES OF A DREAM ™ 222 
21 101 50 CENT W1ND0W SHOPPER 11,™ 217 
22 20 ROBBIE WILLIAMS TRIPPING COKAHS 216 
23 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA 214 
24 23 DANIEL POWTERBADDAY WARNER BEOS 199 
25 26 SON OF DORK TICKET OUTTA LOSERVILLE MERW 191 
26 17 SEAN PAUL WEBEBURNIN' wu™ 179 
27 10 MY CHEMICAL ROMANCE l'M NOT OKAY (I PROMISE) REPRISE 173 
28 ,5 KAISER CHIEFS MODERN WAY ummms 168 
29 25 CHARLOTTE CHURCH CALL MY NAME SONYBMG 160 
30 29 MCFLY1WANNA HOLD YOU ^ 155 
31 168 BLINK182 NOT NOW ISM 150 
32 48 KANO FEAT. LEO THE LION NITE NITE 679 149 
33 28 LADY SOVEREIGN HOODIE <SM0 145 
34 33 DANIEL POWTER FREE LOOP WARmBR>s 142 
35 o STEREOPHONICS REWIND V2 141 
36 K BANANARAMA LOOK ON THE FLOOR (HYPNOTIC TANGO) AiO 140 
37 36 IINTTTNG NATTONS FEAT. LAURA MORE AI NO CORRIDA OUI 139 
37 52 BOB SINCLAR FEAT. GARY NESTA PINE LOVE GENERATION «wra 139 
39 56 TEXAS nûNTRFSIST m 138 
40 ,68 GOLDIELOOKIN CHAIN R'N'B ATIANTIC 135 

winning support from 13 TV 

d M pi,-s »1 »« SUI"5, M . MlVli! 4 Irsb»! UTO Q TV. toa Smsh KUIV uw IV Fbunt Kcnang! W. Kiss TV, Mjgi; IV, UTV Base MTV 
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niSUBUHVS o TBTICICLES i»!*" 
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Dirty Harry by Gorillaz races 
49 places to the top,while 
Madonna moves 30-2 as Girls 
Aloud drop from one to three 
aagBBiiaa 

Bmamuss 
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MY CHEMICAL ROMANCE IM NOT OKAY (IPROMIS0 

mmm 

la 2 KANO FEAT. LEO THE UON NITE NITE 679 2 1 KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER RKWraLA 3 22 ULKIMLIGHTERSUP SUAWic 4 5 BOBBY VALENTINO TELL ME MERCURV 5 10 MARIAH CAREY/JERMAINE DUPRI GET YOUR NUMBER CET AV.. 6 12 PHARREUL/GWEN STEFANI CAN I HAVE IT LIKE THAÏ ÏIEGIN 7 7 KRAY TWINZ WHAT WE DO CANW.IO 8 9 BOW WOW FEAT OMARION LET ME HOLD YOU SW BMO 8 4 RAYJONEWISH SANCIUARV 10 16 ROLE DEEP SHAKE A LEG REIENTLESS 



Madonna moves to the top of the airplay 
chart after three weeks to replace Robbie 
Williams, while Will Young, Kaiser Chiefs 
and Jamiroquai move into the Top 10 

1 1 | BOB S1HCIAR FEAT. Gfi 
TUT PHARREU. FEflT. GWEN STAFAH1 CAN1 HAVE 
TjTTKftNYtWESTFEAT.Jft 7| 7 [KAISERCHIEFS 2 | ROBBIE WILLIAMS II j 12 | JAMIROQUAI (DONT) G1VE HATE A CHANCE m 11114 | THEDARKNESS ONEW/ 

17 j 181 02 AU BECAUSE OF YOU ism 171231 THE BLACK EÏED PEAS MYHUMPSM.'. 
ÏÏjQ | THE WHFIt STR1PES THE DEN1AL TWIST XL 

0| D.O.ILS FEAT. TECHNOTRONIC lE FM NOTQKAY g PROMISE) bep 
Î5i 191 AUDIO BUL1YS FM IN LOVE sou 25| 281 ATHLETE TWENTY FOUR HOURS pasi 28|0| G1RLSALOUD B10L0GY poivre 

Q 1 j SUGABABES PUSHIHE 21 2 j ROBBIE WILLIAMS TB 

61 6 [THEPUSSYCATDOLLSFEAT.BUSTARHYMES DONTCHAm 
8 i 9 | CRAIG DAVID DONT LOVE YOU HO MORE m ,4 j JAMIROQUAI IDONT) G1VE HATE A CHANCE m | CHARLOTTE CHURCH CALL MY NAME sou 11 16 ; WILL YOUNG SW1TCH1T ON soo 
13 13! BOB SINCLAR FEAT. GARY NESTA FINE LOVE GENERATION Dm 
15 i 10 ! GWEN STEFAN1 COOL CffOSCM 11 OASIS THE IMPORTANCE OFBEINGIDLEBICBiilirHDi 17 ,01 SIMON WEBBE NO WORRIES im 
Bi21;TEXAS CANTRESISTA IN TURN VOUR CAR AROUND brighïsidl 
20! g IGORILLAZ DAREwMWQnt 91 KELLY CLARKSON BEHINO THESE HA 

3 i KANYE WEST FEAT. JAM1EF0XX GOLD D1GGER aoc 24:251 MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE BRi MARIAH CAREY FEAT. JERMAINE DUPR1 GETYQUR NUMBERoo FRANZ FERDINAND DO YOU V/ANT TO 
28:20 j U2 AU BECAUSE OF YOU isu 29:30]SEANPAUL VIEBEBURNIITvt 

The UK Radio Ai i 

/if / / J i / / y 
MADONNA HUNG UP 1 TT" ' 2128 21 77.29 18 

? ROBBIE WILLIAMS TRIPPING «ÏSAUS 2377 10 72.98 2 

3 10 5 SUGABABES PUSH THE BUHON M 2668 -3' 67.40 ■3 
4 8 34 JAMES BLUNT HIGH AIU™ 1896 4 52.00 -18 
5 , 4 CRùTC DAVID nnN'T 1GVE YOU NO MORE 1437 19 43.15 7 
6 14 5 0 WILL YOUNG SWITCHU ON 1189 16 38.45 31 
7 12 0 KAISER P.HTEFS MODERN WAY butootivoo» 546 36 36.84 20 
8 19 DANIEL POWTERBADDAY 1534 -9 35.18 -7 

i 9 ,5 î 0 JAMIROQUAI (DONT) GIVE HATE A CHANCE sooybmo 1360 27 34.85 25 
10 7 8 12 BOB SINCLAR/GARY NESTA FINE LOVE GENERATION i™ 1075 •2 34.22 -6 
11 8 38 KT TUNSTALL SUDDENLYISEE 1797 * 33.46 -5 

!12 5 u TEXAS CANTRESIST 790 9 33.07 21 
13 , 3 0 ATHLETE TWENTY FOUR HOURS 634 62 32.75 

S M 16 14 EURYTHMICS TVE GOT A QFE » 319 24 30.78 11 
15 3 0 SIMON WEBBE NO WORRIES "o™ 867 56 29.66 ■7 

1 16 3 0 DANIEL POWTER FREE LOOP 469 27 28.48 21 
17 10 j GOLDFRAPP NUMBER1 515 58 27,64 -18 
18 | 16 KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER 720 -10 27.32 ■8 

i 19 25 4 3 PHARRELL/GWEN STEFANI CAN I HAVE IT LIKE THAT «roin 4D 16 25.35 8 
20 18 3 2 ARCTIC MONKEYSIBET YOU LOOK GOOD ON THE.. °o««> 447 13 25.32 -7 
21 30 6 8 KATE BUSH KING OF THE MOUNTAIN ™ 316 30 25,05 13 
22 49 2 1 WESTLIFE YOU RAISE ME UP 1008 116 24.98 
23 38 3 0 LIL KIM L1GHTERS UP ^ 403 18 23.10 25 
24 20 13 6 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA «m 1597 -7 22.87 -11 
25 26 4 0 THE CORRS OLD TOWN «imiic 254 15 2127 -10 

| Highest Top 50 Clinber ■ Biggesl incn 

Make a big impression on musicweek.com 

Call the Music Week Sales team on 020 7921 8340 
to find ont more about online advertising 

Q 1 (SUGABABES PUSH THE BIOTON ISU» Q 1 SUGABABES PUSH THE BimON ISLAfiD 2| 4 ROBBIE WILLIAMS TRIPPING CHKSAUS 2 i THE PUSSYCAT DOUS FEAT. BUSTA RHYMES DONT CHA ASU 3| ! JAMES BLUNT HIGH atuwtic 3 2 BIG ANG FEAT. SIOBHAN IT 5 OVER NOW AAIW 4 2 DANIEL POWTERBADDAY mwffiraœ 4 8 MADONNA HUNG UP «Biia 5| 5 HTTUNSTAUSUDDENLYISEE REUNTIE» 5 6 SEAN PAUL WE BE BURNIN' VOAILANTB 6| 6 MADONNA HUNG UP WARNER BROS 6 9 DHT LISTEN TO YOUR HEART »» 7 a j GWEN STEFANI COOL ikiirscopc 1 8 BOB SINCLAR/GARY NESTA PINE LOVE GENERATION ttFEOED 8 8 KEUY CLARKSON BEHIND THESE HAZEL EYES RCA : 8 i MYLO/MIAMI SOUND MACHINE DOCTOR PRESSURE MWto 9 9 j COLDPLAYFIXYOU TOioracsE 9 22 MARIAH CAREY/JERMAINE DUPRI CET YOUR NUMBER «F W 10| il I CRAIG DAVID DONT LOVE YOU NO MORE warn ERBMS 10 I'-IRIHANNA PONDE REPLAY «fjm 
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K Nielsen Music Control 

rplay Chart 

/// / //. 
26 29 5 0 THE DARKNESS ONE WAY TICKET « 435 ,1 20.82 -6 27 32 3 » ROBERT P0ST THERE'S ONE THING ™ 44 -5 20.46 -6 28 ' 74 U2 AIL BECAUSE OF YOU isu» 630 -35 20.21 ■21 

IZ 29 S 1 « JACK JOHNSON SITTING, WAITING, WISHING «E 59 103 20.03 
30 34 ■' 32 BLOC PARTYTWO MORE YEARS wi»™ 218 ■33 20.01 
31 41 o THE BLACK EYED PEAS MY HUMPS «M 533 13 18.94 17 
32 23 15 55 OASIS THE IMPORTANCE OF BEING IDEE 8,g™ 1062 -18 18.46 -22 
33 « « GWEN STEFANICOOL «m™* 1080 ■14 1806 -25 
34 97 1 « GORILLAZ DIRTY HARRY p»™ 234 119 18.23 196 
35 » 5 41 THE MAGIC NUMBERS LOVE'S A GAME «w 266 39 18.19 -18 

136 39 12 24 MYLO/MIAMI SOUND MACHINE DOCTOR PRESSURE BRUS™ 604 -4 17.94 5 
37 31 15 37 COLDPLAY FIX YOU p»™ 1084 -8 16.60 -32 
38 a 8 46 LEE RYAN TURN YOUR CAR AROUND B»,G,,IS,DE 783 ■31 16.16 ■52 
39 19 9 43 CHARLOnE CHURCH CALL MY NAME 1254 •8 15.42 -74 

140 50 4 30 MCFLYIWANNA HOLD YOU isu» 331 -30 15.30 17 
41 37 15 21 GORILLAZ DARE p«»£ 871 -7 15.14 -29 
42 0 I 0 DAVID GRAYHOSPITAL FOOD 51 0 15.10 0 
43 40 3 31 DONS FEAT. TECHNOTRONIC PUMP UP THE JAM 354 14.94 -13 
44 42 26 49 JAMES BLUNT YOU'RE BEAUTIFUL « 669 14.66 -6 
45 36 7 0 SIMPLY RED PERFECT LOVE 303 1435 ■40 
46 3 12 46 FRANZ FERDINAND DO YOU WANTTO «"» 759 14.08 ■69 
47 43 13 57 RIHANNA PONDE REPLAY 515 13.5 -13 
48 46 7 22 KELLY CLARKSON BEHIND THESE HAZEL EYES 814 13.22 -7 
49 35 10 0 HARD-FILIVING FOR THE WEEKEND ««SSARY 433 12.88 -59 

i 50 53 1 28 KATIE MELUA NINE MILLION BICYCLES «« 185 -31 1239 2 

nearly 10 tin 

mEmm 

Lui misninc im 18 1 |KATE BUSH KINGOFTHE MOUNTAIN M 2 8 MADONNA HUNG UP WARNER BROS 3 3 ATHLETE TWENTY FOUR HOURS mhiophw 4 1 EURÏTHMICSIVE GOT A UFE RCS 4 9 TEXAS GANT RESIST merojry 6 5 j DANIEL POWTER FREE LOOP warkerbros 6 10 CRAIG DAVID DONT LOVE YOU NO MORE WARNER BROS 8 s ROBERT POSTTHERES ONE THING WRCURf 8 3 THECORRSOLDTOWN AUAmrc 
U 5 ROBBIE WILLIAMS TRIPP1NG ouvaus 11 H IGOLDFRAPPNUMBERI "mi 13 « DAVID GRAY HOSPITAl FOOD atuntc 13 17 W1LLYOUNGSWITCHITON sonvbmg 13 75 JACK JOHNSON SITTING, WAITING. WISHING bruswise 13 u THE MAGIC NUMBERS LOVE S A GAME ioweniy 17 n SIMON WEBBE NO W0RR1ES inwcekt 18 ÏO ISUPERGRASS LOW C parukm 19 7? j KATIE MELUA NINE MILLION BICYCLES oramaito 19 u IBARBRA STREISAND STRANGER IN A STRANGE LAND camaiiA 
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Singles y-v 
r# 

Westlife and Arctic Monkeys hold on to the 
top two positions as Pharrell Williams feat. 
Gwen Stefani and Craig David make the top 
five and Goldfrapp score a second Top 10 hit 

the Officiai UK 

HE MOUNTAIN 

LWERS 

THAT COUNTS IS LOVE 

MORE YEARS 

m 

37 
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Singles Chart 

/ / / 39 1 Hb KAKbS 22 UkANL) JUB 
40 17 2 MAXIMU PAkK APPLV SOME PRESSURE (Epwodh) Univeral (Uoyd/Smith) 41 24 2 mfcMAUlCWlMBfcRS LUVE'S A GAME 
42 26 4 ROLL DEEP SHAKE A LEG (Baker) EMI (Bakcr/AJyWilliamsA^Tc/Baurngaftner/Ap^cton/) r. ^ nr|r..n 43 34 6 CHARLOTTE CHURCH CALE MY NAME (V/hile/Scolt) UnStnaltC (While/Hedw/Church) Sony BMG 82876727642 (ARV) 44 3 

1wi^wLE^SIIIIî,ilol^A CPNTR0L ) Imcr 9885436(11) 4b / JO JINGLES DISCO Jo Jàigfes JJ27 (THQ 46 28 4 LEE RYAN TURN YOUR CAR AROUND 
47 43 u ^KERCHIEJFSIPREDICT A RIOT/SINK THAT SHIP 
48 38 7 FRANZ FERDINAND DO YOU WANT TO 
49 45 a JAMES BLUNT YOU'RE BEAUTIFUL ® 
50 39 4 BOW WOW FEAT. OMARION LET ME HOLD YOU 
51 35 3 RICKY MARTINI DONT CARE (StetW WanurThiiwWSP/IM (GoiroliyStcreWtarlaijfna) Soir, BUG 6760667 (AW) 52 NINE BLACK ALPS JUST FRIENDS 
53 THE KILLS NO WOW m» icit) emi m» tais) Domino RUG207C0 WTHE) 54 WHITE ROSE MOVEMENT ALSATION Indepcndientc ISOM99MS W7THE) 55 54 U OASIS THE IMPORTANCE OF BEING IDEE (Gi'tghef ) Oast/Swiy ATV (Gjltgkf ) &g Brother RKIDSCD31 (ARV) 56 2 TEST ICICLES CIRCLE SQUARE TRIANGLE 
57 46 h RIHANNA PON DE REPLAY Del Jam 9884878 (U) 58 BOB MARLEY AND THE WAILERS NO WOMAN NO CRY 
59 47 5 BRATZ ROCK ANGELZ Si) GOOD 
60 56 18 KELLY CLARKSON SINCE U BEEN GONE RCA 82876700852 (ARV) 61 29 3 DANNIIMINOGUE & SOUL SEEKERZ PERFECTION 1 The Wcxid COGIOBE483 (AUD/U) 62 4L 3 Unm BIBLE PIRE ^ ^  |    
63 57 u SIMON WEBBELAY YOUR HANDS Innocent SlfK076(E) 64 50 10 JESSICA SIMPSON THESE BOOTS ARE MADE FOR WALKIN^^^^ 
65 ALANIS MORISSEnE CRAZY mj 
66 51 6 TATUALL ABOUTUS . ^ Inlorscope 9885764 (U) 
67 61 10 DAVID GRAY THE ONE I LOVE M, fhn^kflfrJul» (CrTLVf.lfClur») AdlMlC Al WULJtU UtNJ 68 32 3 LOVE BITES YOU BROKE MYHEARI IsWMCSXD40427(U) 
69 42 5 RACHEL STEVENSI SAID^NEVER AGA1N (BU 1 HEKt Wt 
70 SAINT ETIENNE I : 
71 48 |5 DEPECHE MODE PRECIOUS ^DBO«â50 
72 36 2 THE RIFLES LOCAL BOY Rn^it Hook RHKQOICD (P) 
73 70 29 BODYROCKERSILIKE THE WAY Vkrairv 9871115 (U) 
74 49 4 U2 ALL BECAUSE OF YOU 
75 69 10 GWEN STEFANICOOL 

«Stei. ■ a«. .50» BH9tetllt*Eiiliy ©PUtaJm 1600,0001 ®Slv<f(700000l ■ UgheflCMof ®(kM (400.0001 
IKH/TOKHW wSSu19 

Sinclar with bis one and only Top 10 hit, the French dance DJand 

l'O i WESTUFE YOU RAISE ME UP s 2\ 2 ARCTIC MONKEYSIBET YOU LOOK GOOO ON THE DANCEFLOOR c^ QO PHARRELL FEAT. GWEN STEFANI CANI HAVE IT LIKE THAT vrp |^39 CRAIG DAVID DONT LOVE YOU NO MORE w-^er Br* 5 3 SUGABABES PUSH THE BUTTON tend 61 6 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA MM 7 5 ROBBIE WILLIAMS TRIPPING Corys^ 8 4 KATE BUSH K1NG0F THE MOUNTAIN &» 9© GOLOFRAPP NUMBER1 ifaie 10 7 HILARYDUFFWAKE UP a,-^ il n DANIEL POWTER BAD DAY Wawr em-. 12 12 BOB SINCLAR FEAT. GARY NESTA PINE LOVE GENERATION Orât«J 13 B JAMES BLUNT HIGH Atort* 14 O TEXAS CANTRESIST Mcrctty 15110 KANYE WEST FEAT. JAMIEFOXXGOLDDIGGER RocWfr ^ 16 j 14 KT TUNSTALL SUDDENLYISEE feteaie» 17 15 KELLY CLARKSON BEHIND THESE HAZEL EYES (SA 18 19 GORILLAZ DARE Parfc^ 19|© EURYTHMICS l'VE GOT A UFE RCA 20|® DARREN HAYESSO BEAUTIFUL Ccfcn&a 21 23 MADONNA HUNG UP WamerBr* 22|® ROSETTA UFE FEAT. B1LLY BRAGG WE LAUGHEO Cook^ v,^i 23|20 MYLO VS MIAMI SOUND MACHINE OOCTOR PRESSURE B^fei 24| 18 SEAN PAUL WE BE BURNIN' Attaiic 25| 16 MARIAH CAREY FEAT. JERMAINE DUPRIGET YOUR NUMBER/SHAKE IT OFF Def Jam 26 22 C0LDPLAYF1XY0U ftuioohone 27117 FRIDAY HILL BABY GOODBYE i^side 28| 21 UBERTY X SONG 4 LOVERS vv^n 29)30 JAMES BLUNT YOU'RE BEAUTIFUL Allant 30|O FIGHTSTAR GRAND UNIRCATION (PARTI) Uand 3l| 27 CHARLOTTE CHURCH CALL MY NAME s<«y bug 321® KRAY TWINZ FEAT. TWISTA & LETHAL B WHAT WE DO Gawwio 33 28 OASIS THE IMPORTANCE OF BEING 10LE Bq Brati» 34 26 GWEN STEFANI COOL intcrvxpe 35® RAY J ONE WISH Sancfoary 36 24 DONS FEAT. TECHNOTIîONIC PUMP UP THE JAM Data 37| 9 MCFLYIWANNA HOLD YOU Idmd 

<îli)| CRAIGDAVID DONT LOVE' (il]) j PHARRELL FEAT. GWEN : 
SilJCOLDFRAPPHUMBERI 

<31EU8YTHMICS1VE GOT A LIFE ~ 1F)| DARREN RAYES SO BEAUT1FIII~ 

| WESTLIFEYOU RAISE ME ' ARCTIC MONKE YS" Br T '/OU L: « K G lOlK N TH! I f JGT F! 0 j' 
|HATE BUSH'JMriFT'irMOIiNT/il)! 
|PUSSYCAT POILS FEAT. 

Tsuoababesium.i icuinri IHILARYDUFFWAKEUP 
Q TEXAS CANTRESIST 

"| FRIDAY HIU BAÎT ( 1IDBVE  Cjlj STATUS QUOALLTHATCOONTSIS LOVE 
P | BOB SINCLAR FEAT. GARY RESTA P1NE LOVE GENERATION H j UBERTY X SONG 4 LOVERS 

j KELLY CLARKS0NBEK1ND THESE HAZEL EYES 
[MARIAHCAREV uET J" uf'bLI F) HT )T 



Albums i 

Westlife score afifth albums chart-topper, 
while Rod Stewart's fourth Great American 
Songbook Collection débuts alongside 
Katherine Jenkins in the top five 

The Officiai UK 

WM^MJKÊÊÊÊÊÊÊÊtÊKgg^ Tfr 
XllÔ QUEEN & PAUL RODGERS RETURN OF THE CHAMPIONS in GEORGE HflRRISON & FRIENDS THE CONCERT FOR BANGLADESH Wmn VK «m m» 

1 2 
4 3 CREAM ROYAL ALBERT HALL - LONDON MAY 2356 2005 w.™ u™ v,™ n W L Westlife 5IO PETER GABRIEL ST1LL GROWING UP ■ L1VE & UNWRAPPEO w.™ Mua v®» cten) Westlife reglster 
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91,523. while chart-tonpers 

[KATHERINE JENKINS LlVING ADRÊÂM   
|THE PRODIGY THblK LftW^THËSÎNGLES 1990-2005 ® 
rBLINK 182 GREWHÏÏT- 
KELLY CLARKSON BREAKAWAY 

MARIAH CAREY GREATEST HITS 

DESTINY'S CHILD NOl'S 

mm 
MICHAELBALLMUSIC® 
THE MAGIC NUMBERS THE MAGIC NUMBtKb ® 

« ii nci ■ ! BARBRA STREISAND GUILTY T00 ® 
C0LDPLAYX&Y®5® 
SIMPLY RED SIMPLIFIED 

a 
TOKYO PROJECT PRESENTS THE COaECTION 

MICHAEL BUBLE IT'S TIME ® ® 
RAMMSTEIN ROSENROT MSMMmm 

PUSSYCAT DOLLS PCD 
AUDIO BULLYS GENERATION 

BRYNTERFEL SIMPLE GIFTS 
SANTANA ALL THATIAM 
JACK JOHNSON IN BETWEEN DREAMS 
WW.ÇAREYJHE EMANCIPATION OF M1MI ® 



Albums Chart 

/ J" p S 39 31 10 MCFLY WONDERLAND ® 
j 40 « 13 DANIEL POWTER DANIEL POWTER 

41 32 6 JAMIE CULLUM CATCHING TALES " " 
42 20 3 UEPECHb MUUb PLAV1NG IHEANGEL® 
43 33 3 ALED JONES NEW HORIZONS 
44 39 5 JOHN^L|NNONiTOJLKING CLASS HERO - THE DEFINITIVE ® 

!• O 16 MADELEINE PEYROUX CARELESS LOVE ® 
46 46 59 GREEN DAY AMERICAN IDIOT ® 3 ® ? 
47 42 6 SEAN PAUL THE TRINITY® 
48 36 ,8 HARD-FI STARS OFCCTV® 
49 34 PAUL WELLER AS IS NOW 
50 24 2 ALEX PARKS HONESTY Wvd« 9873924 (U) 51 44 23 OASIS DONT BELIEVE THE TRUTH ® 2 BiqBrothcrfiK[DCD30(ARV} 52 47 7 IAN BROWN THE GREATES! . Hcticd 9872374 (U) 53 / SLIPKNOT 9.0 LIVE Roidiwwf RP01153 (U) 54 29 3 STARSAILOR ON THE OUTSIDE ® EMi 3437222,0 55 40 17 CHARLOTTE CHURCH TISSUES AND ISSUES ® Chambers/V/hite/Scol/Fortiiun/nack/Johanssw/Var, StnyBkK 52054e (ACT) 56 j 7 NIRVANA SLIVER - THE BEST OF THE BOX 

~5r THEI(ILLERSH0TFUSS®4 UanHOnaUZASMUm 58 48 23 BLOC PARTY SIEENT ALARM® VYAhUWBBOTSCOm |59. 56 50 GWEN STEFANI LOVE ANGEL MUSIC BABY ® 3 ®. Inteirape 2103177(11 60 38 27 R0BB1E WILLIAMS GREATEST HITS 0^8668192(0 61 54 21 FOO FIGHTERS IN YOUR HONOUR ® 
62 » 34 50 CENT THE MASSACRE® ®i Inten04* 9880667(11) 63 53 6 HAYLEY WESTENRA ODYSSEY 
64 50 7 BON JOVI HAVE A NICE DAY® McrnoasiTwm 65 â THE PADDINGTONS FIRST COMES FIRST Meionv 9873435 011 66 THE CORRS HOME® Altatit 51011029321TEH) 

i 67 70 30 ILDiypiLDIV0®4®: 
68 63 22 THE WHITE STRIPES GET BEHIND ME SATAN ® XLXUSMIWMI 
69 M TEST ICICLES FOR SCREENING PURPOSES ONLY ornvmccmmnm 
70 43 3 STEVIE WONDER A TIME 2 LOVE 9882(794 (01 
71 71 4 BRATZ ROCK ANGELZ BRATZ ROCK ANGELZ 
72 41 3 RICK ASTLEY PORTRAIT Mamwaim 

Ll 75 16 JAMIROQUAI DYNAMITE® Soov Musk 520U12 (ARV) 
74 T T NEW ORDER SINGLES LOTta. 7564626902 (IÎN) 
75 il 12 MAXIMO PÀRK À CERTAIN TR1GGER® WaiD WARPC0130X MM) 
■ s.,, ■ sfc, r. BH.Iteltto.O.K, ©fUlmjnlîOaOOO) ®Sto(60,00(ll BftgtelOimto ©GoanOOOOOl ® KPI PIiihmh Ewûpf 164 turopejn Mieij 

S» 
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674.763 copies in 11 weeks, and Simpson's 293.816 in a fortnight 

ARCTIC MONKEYS1 BEI YQU LDOK GOQD ON THF. DANCEFLOOR 
, BILLY BRAGG WE LAUGHED BOB SINCLAR FEAT. GARY NESTA PINE LOVE GENERATION THE RARES 22 GRAND JOB STATUS QUO AIL THAT COUNTSIS LOVE 

MAXIMO PARK APPLY SOME PRESSURE TEST ICICLESCIRCLE SQUARE TRIANGLE 

l | THE PRODIGY THEIR LAW - THE SINGLES 1990-2Q05 2 | 2 [ KATIE MELUA PIECE BY PIECE 
\ BLOC PARTY SI LENT ALARM 
î | THE WHITE STRIPES GET BEHIND ME SATAN ) [ PAUL WELLER AS 1$ NOW î lll ARCADE PIRE FUNERAl. 

Qo ARTIST TIRE LABEL iOiSTRiSUm BLINK182 GREATEST HITS GeHeniU) ^lo RAMMSTE1N ROSENROT unwal «D Ao SLIPKNOT 90 LIVE RoadomncrdJ} 1 1 GREEN DAY AMERICAN IDIOT Reprise (TBO 5|4 FOO RGHTERS IN YOUR HONOUR RCA (ARV) 61© NIRVANA SLIVER - THE BEST OF THE BOX Geffen(U) il 2 VARIOUS ROADRUNNER UNITED - ALL-STARS SESSIONS Roadiunrav (U) 8 | 6 MY CHEMICAL ROMANCE THREE CHEERS FOR SWEET REVENGE WEAITEN) 9 | 5 BULLET FOR MYVALENTINE THE POISON VsibfeNweiP) io|© STORY OF THE YEAR IN THE WAKE OF DETERMINATION (TEW 

| 2 | MICHAEL BUBLE IFS TIME l | JAMIE CULLUM CATCH1NG TALES 1 | MADELEINE PEYROUXCARELESS LOVE 
5 | 5 | ELU FITZGERALD LOVESONGS 1 CHRIS REABLUEGU1TARS | NORAH JONES COME AWAY WITH ME i | JAMIE CULLUM TWENTYSOMETHING 9 1101 RAY CHARLES THE DEFINITIVE 101Q | THELONIUS MONK & JOHN COLTRANE AT CARNEGIE HALL Officiai UK Clwls Company 2005 

^ KATHERINE JENK1NS U>/ING ADREAM llBRYNTERFEL SIMPLE GIFTS 3 j 2 IflLED JONES NEW HORIZONS 41 3 1HAYLEY WESTENRA ODYSSEY 51® j CEC1UA BARTOU OPERA PR01BITA ,1 4 KATHERINE JENK1NS SECOND NATURE 
81 5 | JOHN RUTTER1HEG1FT0F MUSE 6 l KARUENKINS THEARMEO MAN - A MASS FOR PEAGE 10| 7 [KARUENKINS REQUIEM 



New raleases 

, More Perfect Harmony    f Groups 1967-1975 (Kent CDKEND 252) 1 Names including 1 TheClimates, I CC& Company | and Channel 3 ireknownonly 
cognoscente, but these and 21 other similarly obscure but smooth purveyors of sweet soul from the late Sorties and early Scventies are gatliered togetlier for this, another exemplary Kent release. Anyone who ever enjoyed the Stylistics, Chi-Lites or Détroit Spinners, could not fail to be irapressed by the excellence of the fare on offer here, with one slick, feelgood song after another. 
lan Dui-y Reasons To Be Cheerful - The Best Of lan Dury (Music Club Deluxe MCDLX 016) | Following sister 1 label Edsels 1 upgrading of the S late lan Dury s catalogue, Music Club offers this excellent overview of the hitmaker's canon via a mid-priced, two-disc set offering 36 reasons to be cheerful, drawing heavily from Dury's Stiff Records catalogue and adding pre-fame recordings by Kilbum & The High Roads and a handful of iive tracks. Ail the hits are here, most notably Hit Me With Your Rhythm Stick, which was very nearly a 1m seller. 
Various Chess Pièces (Chess 9831719), Psychedelic Jazz & Funky Grooves (9831752) 

Albums 
FRONTLINE RELEASES CLASSICAl □ CANTAMUS CIRLS CHOIIOTICANTAMUS EMI Ctosics (CD V 
DANCE □ BIOSPHERE DROPSONOE Kute (CD TO «CD! □ EN VOICE INCLINATION FORCOMPOSUBE MiWira (CD MIU! □EXCEPTOR SEtF œSTRUCIION Fuatoi ICO FUSE MCO) □ HEICHTS OF ABRAHAM IWCIHOUSAND AND SIX 231CD T 0351 □ KA1AHARI SURFERS PANGA MANAGEMENT Mot» (CD MOCU (XKCD) □ UEBING, CHRIS 4 SPEEDY J METAEISM Noramitt ICO NOMU160CO) □MEAT BEATMAHIFESIO AT THE CENTRE Kufcs ICO THI571592) □HANAR NANAH Xudûî (CD ABRCD 06! P □ N1CK CATCKDUBS OH SNAP Mad (CD MAD 002CDI C QQUIO LINE 000H AGE (CD WDM 55CM21 SH! □SENDERBERUN UNEQUAt ARTS Unqlecli (CD MDM 236921 SKI □SHV FX S T POWER D1ARY OF A OIGnAl SOUNDBOT Somlboï ICOSBOrCO 001) SRI □ SUPERNATTJRAL SPIT Gitww AHadt (CD URA10172) P KUNITTNG NATIONS 0,NE WORLD Guslo (CD GUSCD 021 P □ VARIOUS FRANCE FORWARO VSE (CD YSE OBEDO) AU □ VARIOUS G0A X VOL 2 VSE ICO VSE 087C0) AS □VARIOUS FABSIC 25 CARE CRA1G Fjbnc (CD FABRIC 491 VT Q VARIOUS CAMPING VOL 2 BpitcN Cwlnjl (CD BPC117C0) SRI □ VARIOUS RHYTHM CODE PRESENTS M00V HOUSE Melon (CD KICKCD137! SRI □VARIOUS PSVCHEDEUC FRANCE YSE (CD YSE 090CD) SRI □VARIOUS COMPOSI200 Compost (CD C0MP 20021 Q VARIOUS SAIS0UL PRESENIS ESSEN11AL 600GIE Suss d (CD SA1SAC0 026) P □VARIOUS SHAPES EP Z Tnj Thooghts (1? TRUEP 088) P □VARIOUS S0MA 2005 CÛMP Swna (CD SOMACO 045) W □VARIOUS SIDDHARTA VOL 3 Wogram (CD 3107792) W1 
OTHER O ANIMAL COLLECTIVE FEELSFalcat (CD EATSPULPFATSPUIP) W Q ANIMALS AND MEN REVR IN THE STATIC Maphus (CD MS 201) C □ BASHEN. PIERRE POP Ripli'îX ICO CAT KM» SR □ BROKESCH, SUSANNE EMERAED STARS Ondes On Speed (CO COSR 2ICD) SR ■ DFRTY THREE GREAT WAVES BolU Uniai (CD BELLACD108) P Q DOCKSTADER. TOU AER1AL (VOL 2) Sob Ross (CD SR 228! SF □ JUILEERAT, JUDITH SOULOQUY Shillalnïwlt (CD STR1KE 67) SF □ HCOARRIOIE, KAIE 4 ANNA M MCOARRIGIE CHR1SIMAS HOUR Noreucti (CD 7559799252! TE □ M1NCO THE ONCE WJD FUTURE WORLD Betd yctem (CO HR 04) C QRUSUDENFORMULAE Tennna) [Mst (CO TD 002} C □ VARIOUS NOW CHRISTMAS 2005 EDITION EMI/VifIFn (CD VTOCD 767) E ■ VARIOUS CHECK THE WATER Tle Eenl Label (CO BAY 50CD) SI □ WOODCRAFT FOIX1R0UGH OF BOWIAND Earwcm (CD EGS 08CD) C O 2TECIER, HARAIO SACK PUNXT StnubgoM (CO STAUBGOLD 59) SI 
POP H AT1A ANAIOGUE Polydor (CO 9874700} C S AMANOINE THIS IS WKERE OOR HEARTS COUiDE Falcal KO FATCD 37) « OADUETEIDURISF PaHophone G? 5607401) E H BABYSHAMBLES DOlVN IN ALBION Rniph Trade (CD RTRADCO 240 LP RIRADU' 2401 P □ 8ANANARAMA DRAMA A4G (CO AG 00300) 1 □ BRICHT ETES MOnaN SICKNESS Siddle Otdi KDSCE 88CD) BDIRESTRAnS/MARKKNOPFLERPRtVATE INVESllGAriONS Merar □ FRANK AND WAE1ERS, THE THE SOUVENIRS Fila ICO F1C0 0001) ■ KUBB MOIHER Mcmury (CD 98707671 ■ MADONNA CONFESSIONS ON A DANCEFEOOR Waraa Bipltos (CO 93624946021 □ MORISSETTE, ALAN1S THE COUECIION WEA (CD 9362494902) □ NUETAU. AMY BEST DAYS Innotenl (CO CDSIN 20) □ VARIOUS CAPITAL GOLD - PLATINUMIEGENDS EMl/Wg » (CO VIDCD 766) QWUCO KICKING TELEVISION ■ UVE IN CHICAGO Norauch (CO 75597990321 
ROCK □ AC1D MOIHERS TEMPEE ANTHEM OF THE SPACE Ektro (CD EKTRO 035) □ AMERICAN HERITAGE 61POIAR tscape Artisl (CD EA 260) □ANNIH1LAT0R SCHUO DELUXE AFM KO AFMCOO1009) □ ANOREXIA1ŒHVOSA THE SEPIEMBER EP LjstenaUe (CD POSH 075) QANSTY COWEOU) ANSIV COWFOtD Wonky Allas (CD WATC01) □ ANTHRAX AEIVE 2 Nudear Blast KO NB1533000) □ AVENCED SEVENFOIO WARMNESS ON THE SOUL Plastic Head (CO ED 071CD) 

Chess Pièces a double-disc, 48-song compilation anthologising someofthebest releases from Marshall Chess' legendary label. It is packed with top talent including bluesmen like John Lee Hooker, rocker Chuck Bcrry jazz legend Rarasey Lewis and the smooth soul of The Dells. Ils quality is matched only by its diversity. Psychedelic Jazz & Funky Grooves is cqually cnjoyable and something of an eye opener, shooting gems such as Cream's Taies Of Brave Ulysses and Jimi Hendrix's Uplown Traffic and 15 others througli a différent prism, wherein they are tumed into top notch jazz-funk by (in the case of the named tracks) Kotaiy Connection and Phil Upchurch. 

RSSSSr^FERoy,, « 

BSSSSSKSSdtoib, t □VARIOUS (CE CUBE Grcenstems (CD GREICD 7761 RS™S"S"Krc0D20in □V^WB^V^^^0ft^^PPI^^ASCENTE)O3|^0(ï8RASItKONSCOO2O16) t 

Omet □VARIOUS MUSIC FROM THE OC M1X 5 WEA (CD 9362494432) 
□EURBHOND REINFORCED JEWa CASE Upsel Ile Rbyllm (CD UIR005CD). LeUFeld QBEATFREAKS ART OF SOUL Kudos (CO JTPCO 003) Ecliricld Q BUCK 65 KENNEDY KllLED IHE HAI WEA (CD WEA 399C0) lelHttld □DJ PARA A WEAPON OF MASS DESTRUCTION Hot Stal (U> SHOT 01) IcllWd □ KIPRICH OUHA ROAO VP (CO VPRL1720) ItHFeld □IfVY.BARRINCTDN 10ST M1XES Audin ICD LUXXCD0I5) Avanl (Unie □ LONE CATALYSTS GOOD MUSIC Omit AlUckICO GAP 1032) WM □MAKAVEU DON KIUUUANIE THE 7 OAY THEORY Dealh Row (CO DROW113) Xnus □ HASPYKE STATICA6B(C0ABB1099-2) □ ROYAL FAM,THE BLACK CASILE Ntta Sounds (CO NSD119) □ VARIOUS MUSIC TROM THE SOUL Passiod (CD COEXP 221 □ VARIOUS A SWEDISH SOUL CASE Creabw SouU (CO CSCD 006) □ VARI00S RAWKUS RECORDS OASSIC CUTS Rawkm (CD RKS 597801cd) 
CATALOGUE & REISSUES 

□ CIRCIE CUILIONE Ektro ICO EKIRO 024) □ CRIMSONFIRE CRIMSONFtRE Maisslic (CD MAJCD067) □DEAD BOYS YOUNGER COUDER AND SNOITTER Bonp (CC □DEAD BOYS AU THIS AND MORE Bmp KO BCO 4066) □ EUJOT  .TSGBSi,, 

□AVENCEDSEVENFOU)WAKMNtSSU-I lut ouuLruiu n □ AYUR. A1BERT SUJGS SALDON ESP (CD ESPCO 4025) □ BAlURS,STlVlAlABt6iptCOBCD4046) ^ 35 -QBlACKKEYS.THETHEB!GCOMEUP AINetCD AtJVE0044C0) C -T □ BlOODY HûliIES,niE IF FOOTMEN TIRE YOU Aiiw (CD AUVE 0063CO) C ., 1 □ BOIT EHROWER1HOSE ONCE LOYAL MËÎai Blode (CD 398414506IDCD) Pl □ BOUNC1NG SOULS UVE Ctnmksaah (CD CAS 0250CO) f □ CAUENTSH CIRCLE P1TCH BIACK EFFECTS Meltl Biade KO 398414556 LDCD) Pl □CHAOS COHSPIRACYOUTOF PLACE CaskltKOCSKOÔOCD) PI □ CHAREEY HORSE UNHOLY ROUER Acetate (CO ATE 7019) C □CHHOISH, BIL1Ï MADE WITh A BSSSION SympaUiy Rr De Rrart Indusliy (CO SFÎR1449CO) C □C0UAPSERC0llAPSERE!taptAitet(CDEA290l SI □ COYHE KEVIN 4 JON LANCFORD ONCE OAY IN CHICAGO SFiincy (CO SP1NNEY 006) SI r rml AITOFLETE f. . D. I 1 J II C 0-1 S 

□ HEAÏY PETTIN ROCK AINT OEAD Haplic (CD HAJCD 016) □ HEAVY PETTIH IfTTlN (DOSE Majeslic Rock (CD MAJCO 0151 □ LOS HATAS VOL 2 Ektro (CD EKTRO 025) □ MODERNETTES CET IT 5TRA1CHT Soddw Dealh (CO SDR 0061) )NS TRAIN LIFE ILEAD Sanctuary (CO CMWCD1250) 

□ RESIDENTS,THE MARK OF IHE MOLE/INT 

□ COYHt KEVIN 4 JON LANCFORD ONCE OAY IN CHICAGO Spn» □CIRLALIBEIXIEI20NDEGREEHS Molhiesoindî (CD MSCO 04) □ DEATH SOUND OF PERSERVERANCE Nucicar Blast (CONB1548C0) □ DOZER TKROUGH M EYES OF HEAIHENS Smal Slmo (CD SS 06U □ ECTOGRAM EUCTRIC DECKCHA1R Artel (CO ANKSI115) □ EXPLOSIONS IN THE SKY HUAI STRAHGE, INNOCENCE Teirfnnr» Reidaicc (CO THF □ FREDOY1ÏNXX 4 THE JH BOYS lARCER THAH UFE Skydog KO SKY 622712) ■ OREEH OAY BUliET IN A BUBEE WEA KO 9362494(621 □ CREENHORNESilHEPATtERN SKIES V2 KO WR 50360031 □ KARVEY Mil* IHE KELLY SESSIONS Esiape Artist (CD EA 2601 □HOWARD, JOHN AS I WAS SAYING Ctery Red KO CDBRED 293) □ IN PIECES LIONS WRITE HISTORY Escape Artisl KO EA 280} □ JOY DIVISION l£T THE MOVIE BEGIN Mmlate (CO 1N1ERSTATE10795) □ JOTCE, BllUE ONE WlOING HEART Jnbetwtm (CO 1RC0 026) □ KEENANTS liTS SIART FROM THE BEGMNING CasW KO CSK 068COI □ 10S HATAS VOL 1 Ektro (CO EKFIIO 018) 

□RESIDENIS,™E TUNES ON TWO CITIES/BIG BUBBLE Mute ICD CDSTUMM 2591 □RICHARD, CLIFF THE PUPNUM COllECTION EMI Calalogiie (CO 3338032) □ SHARP, ELUOT ARC 2 THE SEVENTIES Alavislic (CO A1P 92CD) □SIOWDIVE UFE1 LEAD Sanctuary (CO CMEDD12441 □ SIOWDIVE PYGMAUON Sanetiary KO CMQCD1246) □SIOWDIVE S0UVLAX1 Saticliiary (CD CMEDD 1245) □SE JOHN, BRIDCET ASK ME NO QUESTIONS Ctery Red KD CDMREO 282) □ SI JOHN, BRIDCET SONGS FOR THE GENTLE MAN Cherry Red (CD CDMRED 283) □ SE JOHN. BRIDCET IHANK YOU FOR Chm Red (CD CDMRED 286) □ TOYAH MAYHEM Cticny Red (CO CDMRED 285) □TUCKY 8UZZARD DUE WILL BE YOUR DOCTOR Sanctoy (CO CMEDD 1249) QUB40THEBESTOFUB40VOLIAND2Vir!jinCata!oque(C[)DEPODX2) □ VARIOUS ART OF M U NDSAVS ASV (CO CDRSN 30271 □VARIOUS THE VERY BEST OF THE MEOITERRANEAN Nasccnte ICO NSCOD 2017) □VARIOUS ULT1MAÎE TRIBUTÏ TO LINKIN PARKChcrry Red KO EEDLINE19) □VARIOUS THE BEST OF REGGAE EMI GoH KD 34485121 □VARIOUS THE BEST OF BRITISH JAZZ EMI Gold (CD 3354932) 0VARIOOS CLASSICAL FAVOURFIES EMI Cdd KO 34519021 Q VARIOUS THE VERY BEST OF AFRICA Nasccnte (CONSCDD 2002) RSS ^ BEST 0f LATIN AMERICA Nj™l 10> NSCOD 2003) □VARIOUS IHE VERY BEST OF WORLD OUETS Nasccnte (CD NSCDD 2004) □VARIOUS THE VERY BEST OF THE BLUES Nascenle (CD NSCDD 2005) □VARIOUS THE VERY BEST OF COUNTRY Nascenl (CD NSCOD 2006) AIL Counlry R VmIÔIk me «S m "S™ MO" 
DUS THE VERY BEST OF IAI1N JAZZ Nasu,.» H nnc me Kr™ nrST ^ ('Elhl' Nascente (CD HSCDD 2012) OUS IHE VERY BEST OF FAR EAST Nasccnte KO NSCOD 2913) 



Albums listed this weelc 202 
Yeartodate: 10,597 
Singles listed this week: 176 
Yeartodate: 5,780 

Records released 14.11.05 
□ VARIOUS THE VERY BEST OF SALSA Nasccntc (CO NSCDO 2015) □ VARIOUS NOVA CLASSICS SIX Nova (CD 3106822) □ WA1TS. TOM THE ClASSIC INTERVIEW Chrome Drcams (CD CIS 2012) □ WATERS, PATTY THE COMPLETE ESP (CO ESPCD 4019) □YOUNG CANADIANS NO ESCAPE Sudden Dealh (CD SDR 0062) 
MUSIC DVD POP/ROCK QWHITt BARRY LEGtFiDS IN COU1 

□ TIMTOTIONS.THEUCENI    □ IVNN, umiTTA UGEfOS IN CONCERT WHEI (WHEI 102iu, □ DAVIS JR SAHMY LtGENDS IN CONCERT WHEI IWHtl 10257) □ «raiTTAKER. ROGER IECENOS IN CONCERT WHEI (GMVS10066) Dmarthbe al iegends m concert whei (whei 102m □ VARIOUS WESTWOOO RAW MERCURY (0874916) □SMAU FACES UNDER REVIEW CHROME OREAMS (CVIS 395) □AC/DC MUSIC IN REV-   " □ MAÇONNA SE* BOMBCHROMEI □ DYLAN, BOB TALES TROM A COU 

Singles 

DRUMSOUND & SIMON BASSLI NE SMITH THE REMKES RARE 1 TtchniqiiS 02' TECH 0321 SRI 

NU FOUNDATION TAK INC MY TIME teim 
OHLY FREAK CANT CET AWAY EROM VOUR lOVE Frerange 02' FR 061) ORAHOEIEMON OREAMS OF SANTA ANNA Ink (12' NIBNE 20IE) PAODEO CEU SIGNAI FA1LURE OC (12" DCR M) J PARR1SH, THEO IfVELS StuM Sigiutiire I12'SS 023) □ RASHKAISLAND BREEZE Suireaic (12' SS 0291 □PILCREM. RENNIE YAFFIE TCRar RENN3099) Q POGWASH PREDATOR Liqwf (1 ?" IOUID 005) □ REAL i RICHARDSOH SUNSHINE ON A RAINY W 

□ REMO BLACK SABRINA/IBAGmlWMFirGIANl 0751 □ RISING RHYIHM SUNKISSEO Inlrinsic Dr INT 019) □ ROYAL HOUSE CAN YOU PARIY Ink (12' NIBNE ZOTA) □ ROYAL HOUSE PARTY PEOPLE InL OT NIBNE 20T8) □ RUDMAN, UJA CLOSER DANCER Rfd (12- RED 0061 □ SANTDS, MARCO DENOTONTHEGUESTUSTI □SCANNERS ALONE Subïmtal (12-SUB1511 □ SEX ON MONDAY BRING BACK THE 10» """l □ SEYTON VS TYIER MICHAUD 2E 8IC  □ SHAFUNKERSHOTTER THAN THE WEATHERSR2112" SR 2011) □ SIR PIERS DONT YOU LOVE ME7/I8A Cmiais 02' CUR 0101 
□ SOCIETY HUMAN NATURE Kwtos (12* FSR 029) □ SUMMERHEADZCET ON THEPlOORFlBAHeadid?  □SUN 000,THE ANCIENT ECHOES EP Wang Efcctroil Or (GANG 097) □ SWAN LAKE IN THE NAME OFlflVE Inkfl?- NIBNE 20TO) □ TAISHAN BLACK MAMBA RJNK/TBA Resin (12' RS1009) 
□ TODD TERRY PROJECT BANJO Ink (IZ* N1BNEC 20TC) □TRENTEMOUER SERENETITcTacloeQE'TTT 009) □ UNION OF KN1VES UNION OF KN1VES [P Outcasle (T SI10051?) □VARIOUS Kla OR BE KILLEO EP Gnd Remrimgs FIT CRIDUK 006) 
□ VARIOUS HARD HOUSE ANTHEMS 6 SAMPLER NuH  □ VARIOUS FRANT1C RESI DENTS 5 SAMPIER Nukletiz (12' 0701PNUK) □ VARIOUS PUSSY GAIORE VDL2Ha,Spiel(12"HSM048) □ VICA 0XIDENTA11SM Kodos (10" RAW FMI □ VINCENT VAN COCODOUKNOWKiKte(7-MURENA035) □ WAUŒR, STEWART SPÉND THE OAY FROZEN FYïsoiu 02" PRS 0181 
OTHER ■ COLDCOT EVERYTHINGIS UNDER CONTROt NrçaTnre (CD ZENCOS1731 □ MO CARPET CARRIER BAG Kelh Mcod V TLONE 70051 □REED. ANGIE HUSTLE A HOSTLER CWo On Sp«d (12' COSR 291 

■ BLACK EYED PEAS MY HUMPS Polydor (CD 98872591 a DARKNESS.THE ONE WAY TICKET Musl Dostra/ICO DARK 01C0I □ ENYA AMARANT1NE Warner BrMhtre ICO WEA 397C01) ■ PEEUNG, THE FILL MY imiE WORLD IsNnd (CO CIO 912) □ FORT MINOR BELIEVE ME WEA ICO W 696CD1) 

ROCK □3RD DAN FAU FROM GRACE HOVÏ (CO HRCO OU) □ ANSWER, THE NEVER TO LATE Albert! (CO JASCDOK 017) 

( "KtaiHEYOO.  □ 1ANCASTER BOMEERS CRUaiY 8ffi£S Santtoy (7' SLOSl 006) □ PARISMAH A PUCE THAT OLOWS 48 Ûasil ION OSOS OUI □ RIPETTIi THE DIRIY H1N0 Monte Indœlres ICO Ml 05308) □ RECC1E A THE FUa EFFECT TAKE ME HOME PLEASE Yagranl (T VRUK 025SI □ ROTHKO A PERSONAl ACCOUNT OF CONFUCT Bsd Hand (CO BAOHAND 0021 □ SILVER JEWS PALACE Ora, C.W (T SN121 lON.THE APOILO Ciplini 01 Wiiliy (CO CARI 029 
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Liverpool Echo Liverpool Echo (Rev-Ola CDREV131) W'tfgSSrZ&ï Partly a parody oftheMersey- "ISBlv" ■ beat style ofthe - 'ttSt'''' — ' Sixtiesand } partly Seventics '3, ' power pop, Liverpool Echo's eponymous and only album, released on the independent Spark label in 1973, sold poorly at the time but bas become a much-prized collectors' item in recentyears and makes its long overdue CD début on the excellent Rev-Ola imprint Put together by seasoned sessionmen like Martin Briley, Clem Cattini and Herbie Flowers, il is an engaging sélection of songs, with beat ballad Girl On The Tïain, the wistful, slightly Rutles-esque Seems Like Today Will Never End, the country rockish Gone Gone Gone and the roddng If I Told You Once among the highlights. 
Eurythmies Boxed (RCA 82876741362) Released a week after Eurythmies' new Ultimate Collection compilation, this is arguabiy more deserving of that titie, being a comprehensive boxed set repackaging of remastered and expanded versions of ail eight of Eurythmies' regular album reieases. More than 40 bonus tracks - 12-tnch versions, B-sides, live cuts and covcrs - have been added and ail albums corne with 24-page liner notes and previously unpublished photos. Musically, tire duo's recordings have weathered the years superbiy; the beauty of Here Cornes The Rain Again and the simplicitv of You Have Placed A Chili In My Heart - to name but two of the 115 songs here - provide ample evidence of Eurythmies' talent. Ail albums are also avallable individually. 
Varions The Original House Sélection (Original Sélection OSEL 002), The Original Soul Sélection (OSEL 004), The Original Disco Sélection (OSEL 005) ■ These dises bring together three ofthe best of 10 titles on Démon Music 
Original Sélection sériés, which gathers together themed tracks on slipcased two-CD sets with a bargain dealer price Qf.E5.95. Original House revisits classics of the genre, including gems like Joe Smooth's Promised Land and You Used To Hold Me by Palphï Rosario; Original Disco sidesteps some of the more overused titles and présents Stéphanie Mills' Medicine Song and Material's Bustin' Out; Original Soul reprises Gregg Diamond's Hot Butterfly, with vocals from Luther Vandross, and also features the Chi-Lites' suitably mellow Stoned Out Of My Mind as well as Billy Paul's cloquent Bring The Family Back. 
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STARBUCKS ENTERTAINMENT Ken Lombard Président [USA] 

FRANCE TELECOM Patricia Langrand Senior EVP Content Division [France] 

NOKIA Anssi Vanjoki EVP & CM, Multimedia [Finland] 
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Tune in to the people 

nàake digital music move 

MIDEMNET AT MIDEM: THE WORLD'S ANNUAL 
FORUM FOR DIGITAL & MOBILE MUSIC 
In January 2006, international business leaders will 
again converge in Cannes to network and exchange 
digital music knowledge. 
Held at MIDEM, the world's largest music market, 
the new two-day MidemNet Forum includes a 
whole day dedicated to mobile music. 
Key Forum topics will include; 

ever-changing digital music revenue models, 
reaching emerging markets, 
new video and radio services, 
digital promotion, légal p2p, 
fixed/mobile convergence and dedicated mobile 
content... 

And youil get access to an exclusive market research. 
REGISTER BEFORE NOVEMBER 1 AND SAVE 38% 

BT(^ 

SPEAKERS INCLUDE: 
A1M, Alison Wenham, Chairman and Chief Executive [UK] 
AOL, Karen Howe,VP &CM Singingfish [USA] 
AWE [Omnicom Croup], Marcus Peterzell, Président, Sales & Marketing [USA] 
BBC, Jenny Abramsky CBE, Director, BBC Radio & Music [UK] 
Blueprint, Paul Burger, Chairman [UK] 
Clear Channel, Evan Harrison, EVP Radio and Head of Online music [USA] 
EMI Music, Adam Klein, EVP Strategy & Business Development [UK] 
Fandango, Tetsuo Mori, EVP [Japan] 
IMMF, Peter Jenner, Chairman [UK] 
iMusica, Felippe Llerena, Executive Director [Brazil] 
Motorola, Mike Gaumond,VP and CM Digital Media Solutions [USA] 
MTV Networks, Jeff Yapp, EVP, Music and Logo Enterprise Croup [USA] 
OMA/CoreMedia,Willms Buhse, Director Products & Marketing [Germany] 
RealNetworks, Tim Quirk, GM of Music Content & Programfning [USA] 
SK Telecom, Won Yong Jo, Senior Manager [Korea] 
Sony BMG Music Entertainment, Jeremiah Bosgang, EVP, Télévision [USA] 
Sony BMG Music Entertainment, Thomas Hesse, Président, Global 
Digital Bussiness Group [USA] 
TVT Records, Steve Gottlieb, CEO [USA] 
V2, Beth Appleton, New Media and Business Development Manager [UK] 

partners;   Research Partner: 
I Ih'iWy 0^ informa 

Day 2, MidemNet Mobile is sponsored by: 
diqitalmediawire 
music :)ally raî2n L Reed MIDEM 

MidemNet & MidemNet Mobile: 21-22 January 2006 • MIDEM: 22-26 January 2006 
Palais des Festivals, Cannes, France • www.midem.com 


