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Dispute erupts over timing of combinée! singles chart, as Aim takes its case to the OFT 

OFT threat hits chart 

which isStopp?<fby Tony Christie industVstatement of consumer nwket0plà«tl™ itt0isPraendnthtat! ^000^. 
By Paul Williams ^ To) AmariUo, is "not yet safe for gests Aim was not properly con- loads each making up half of the maintains the OCCs recognised The UK singles chart officially publi moved into the digital era yester- ously by the OCC and BPI 
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top SXSW tip list -• 

intoiivegroup'shotseat, 
as Vince Power départs 

MW teams up with MTV2 to 
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B-track CD featuring the 
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Croon army 
fights back 
Tony Christie's chart nin and 
Sony BMG's new label for mature artists shows the 
greypound Isa force to 
be reckoned with p9 
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® "Aim's proucl réputation as an effective, 
campaigning organisation can only be 
tarnishecT - Editorial, pl6 
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news as it 
happens each 
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musicweekcom 

Your guide to the latest news from the music industry 

Universal tops 
market share 
® Universals runaway success with Tony Christie and Peter Ka/s (Is TOs Ttie Way To) Amarillo helped it to an unbeatable 38.2% of the singles market in quarter one. The major also led on albums with a 27.2% share. Full détails next week. • EMI is forecasting group profit before tax, amortisation and exceptional items for the year ending March 312005 will be approximately £141m. This is slightly ahead of an original estimated figure of £138m. • Private equity group Apax bas called off ils bid for Woolworths, having last month put in an offer of 58.2p per share, The Woolworths board says that in the absence of an offer fram Apax, it is recommending a final dividend of 1.26 p per share 

Sony/ATV loses 
îts top man 
© Charlie Pinder bas exited his post as Sony/ATV Music Publishing's UK managing director atter more thaii five years, Pinder, who joined the publisher in 1993 as an A&R scout  n September 1999. 

Loudeye board 
• A 20% growth entertainment prc lias helped Tesco for the year to 
iPod helped the computer giant generate $290m (£154m) in profits during the last quarter. Newly- announced results for the period ending March 26 2005 show that revenues climbed from $46m (£24.5m) in the same period last year to $290m (£146m). Naxos is thought t 

had begun to public domaii 

• The IFPl's former CEO JayE has joined the board c 0D2's owner Loudeye. He is currently chairman emeritus of the IFPL • Zomba Music Publishing président Richard Blackstone has been named as the chairman and CEO of 

and a half at Zomba Music Publishing, becoming président in 2002. © Jonathan Shalit, who looks after acts including Jamelia and Javine, has joined Music Managers Forum bi of directors, Meanwhile, former chairman John Glover and Dennis Muirhead have stepped down from the board and will now act as 

• Reggae artist JumorDelgadgdied aoed 46 in London lastidailday. He had been busy touring Europe and producing new albums by Big Youth and Black Uhuru's Michâel Rose. • Glasgow band The Delgados are to draw their 10-year career to a close after the departure of bass player Stewart Henderson, The band members will continue to run their record label Chemikal Underground in its lOth anniversary year. 

Management as co-manager of recently-signed acts Magdalen Green (formerly Northern Remedy) and McKendrick. • London-based Heart 106.2 has named the team behind its newly- launched Jamie Theakston breakfast show, which débuts today (Monday). It includes Emma Marston, previously producing commercial radio's Hit 40 UK chart show, as executive producer. Quickfire, pl7 

Five sîgns deal 
for MTV awards 

copyright I Capitol argued that the reissued recordings their own 

taken over by New York- venture capital firm Bafe • Sony BMG Music is i the former BMG Cl. Classical to create i music division, Sony BMG Masterworks. It will be headed by président Gilbert Hetherwick. • The Music Managers Forum has reHaunched a web-based resource for nline. i virtual support network to any manager who 
the IFPl's anti-piracy list p4 • A French court has rejected an attempt by Johnny Hallyday to 

recordings from Universal Music. The 

• Ex-Sony BMG reç head Bob Hermon, who spent 32 years at Sony, has set up his own 

Movie Awards. @ Apple ITunes is second birthday wit 
will play the company's Regents Street store over the course of the next few months, starting with Stéréophonies tomorrow (Tuesday). 

Radio One and 6 Music DJ Steve Lamacq (pictured) and Rough Trade founder Geoff Travis were among the naines honoured at the Radio Academy's annual awards night in London last Thursday. Coldplay's Chris Martin presenteri Lamacq with the PRS John Peel Award for Outstanding Contribution to Music Radio award at London's Café de Paris, while Travis received the Scott Piering 

award, which celebrates industry figures who have helped to bridge gaps between the radio and music industry. Other winners included R&B singer Jamelia, who won the award for most played artist on British radio; Parlophone's Kevin McCabe was named best national plugger; Jason Bailey from Virgin won hest régional plugger; and Paul Weller won the PPL lifetime achievement award. 

® Top Of The Pops magazine has undergone a re-desigr as it préparés to gô fortnightly after 10 years as a ' - iApril27,The 

i first time as part of a free night at the Cavern in Liverpool tomorrow (Tuesday). Ras Kwame, Huw Stephers and Rob Da Bank will play a DJ tag team session. • The Ivors is linking with Radio Two to mark 50 years. p5 • Jamie Cullum, Ray Gelato and Clare Teal are shortlisted as jazz artist of the year for BBC Radio's fifth annual BBC Jazz Award ceremony, taking place on July 2 at London's Mermaid Theatre. ® A portable entertainment device is providing a new promotional 
© The Music Radio 2005 conférence 
they an 

EMI in global deal 
for Cat Stevens 
« EMI Music Publishing has licensed the entire back catalogue of Cat Stevens, now known as Yusuf Islam, in a long terni global deal covering more than 200 songs. 

y organisers have confirmed this yeafs festival headliners will be The White Stripes, Coldplay and Kylie Minogue. Other acts due to play the Pyramid Stage include Brian Wjlson, New Order, Garbage, The Killers and Van 
ds Group has ibel deal with former Cars frontman and longtime producer Rie Ocasek to work with their new and establlshed acts. • Music publisher Music Copyright Solutions has signed producer Gary Miller to its rester. Miller has previously written and produced songs for artists including David Bowie, Simply Red and Kylie Minogue. ® Gwen Stefani, Foo Flghters, The Chemical Brothers and Kasabian are among more than 30 bands and DJs lined-up for Radio One's Big Weekend in Sunderland. The May 7-8 event will take place at Penshaw Monument, Herrington Park, 



News 

ns is edited by Paul Williams 
Denis Desmond takes reigns as Vince Power exits to develop new live music empire 

MCD chief takes Mean Fiddler hot seat 
share in Mean Fiddler, mil sil on ence on UK shores, putting and report to its board, which will together a 12.5% stake in The ÎJjgl also include Clear Channel global Academy Group, 33.3% in V Fes- •a* by Nicola Slacle MCD Productions chief executive 

the OFT, 

D and Clear The Point in Dubli/since it 

nvestmenSi^ 
months. "IVe got plans for an old Garage, Upstairs at t'he Garage, Isle Of Wight festivaf - in con- 

bur to six weeks. in safe hands, the staff are in safe cabaret club in Piccadilly's old 39% share in the Glastonbury also owns- the Download festival 

Mean Fiddler is "no easy task", but only one who is walking," he says. pany already owned a 24.3% quietly been building a solid près- nicota@rnasicv 

Capital programmer extends reach after GWR merger 
Cao.ta.PMNetwork^ 

takeup'tlléraîe when th^new ÎTaS^i 
|THE MUSIC WEEK PLAYLIST J 

H â (Pim iû i g» T. 
COLDPLÛV ROISIN MURPHY SYSTEM OF A MINT ROYALE GARBAGE AMBULANCE LTD THE TOMMYS AMY SMITH THE 1NFADELS JOY 21PPER uuh9»r» Rubv Bluc (Echo) DOWN Singing In The SexIsNotTlie Anecdote OVT Five Star Queen lOSFectHigh Untitled (Wall of The Heartlight -   BYOB (Colunihia) Rain(FaiUi& Enemy (Warner Records) Of The Backseat (NewFronticr Sound) Set (13 Amp) 



(I Bel TliatYou) Look 

Next wave of légal action to begin in July or September 

IFPI takes its piracy 

war to Latin America 

^aving "=2^^ 
isbeing 

"I think1 the UK is doiAg a ve^ 
I 

"I think the UK is doing a very good job. They've got 26 settle- gooa jon. iney ve got 20 settie- 

the 401'in Germany and 200 in 

nd Mexico, worth the région which others will fol- ber of lawsuits. "It is 
the nSrt thePmessage: he says, addtagthat 

- within a few years - 75 coun- Europe led the way in the lat- iswrong. 

WAA'in the'ust^ooa'lnd^n rMdlTœÎL^Mrad'^jkpM, coUegeranTeMertn^into more who have joined the six other  — uTifkeTy'tttevetyco 

Downloading from the 

radio moves step doser 
The âge of downloading tracks around the £130 mark. The UBC from DAB radio is within sight spokesman says, "To make this following deals between the radio work we need copyright ov  

zsssssz 
-ted and licensed. 

S t Hh l" SKSoiSL Radio One whcre it 
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© For BRI certifications, 
see Datafile pl9 

Radio must meet demands of 

listeners, says Capital chief 

nsumpfen dueto" technolo^ proplmming^ald Cok^Thl 
Id have to collect money themerf the day. The BBC, the plLtîc toTt^LTeTto^omeone 

said the first step ^"bBC^oanTMusTcInterac- s^Te r^oteXolo^pro^deÎ ' ' ' gettogrips tivecontroller Simon Nelson said, WorldSpace. He pointed to the US te demands ^These technologies can transform where demand for subscription- 

1 ^ehel? h^ toldthe erent bg^udiènces."'0'11 and 6X151 dire^torUeffSr 
Vh^is^Te^Q1 sfsucces'sfhl? rerenuTrtre^Tn finew%vay.0he faid/N^sterhi iJmhïfa but se of the Club Card - they added, with listeners able to take who's gonna get thera through ail 

:s chief executive of the 

m 

Ivors and R2 in search 

for best British song 

be honoured in theS^ngs OfThé" rùchXitMngrtorwc'fdu'ad Décades poil, which will begin made a spécial influence over 

advertising sennce 

rice on kun^hThls^riday, ^Wle^UroU 

tisers is used to 



Download propels 

Gorillaz track up chart 

Tense times as Aim chief awaits investigation décision 

New chart on trial 

as Aim calls in OFT 

pteife A ; / occ saysr don't believe the'hype' over chart 
By Paul Williams Aira's Alison Wenham is expecting wcre put to the test last * WT to hear first Word this week on weduaiuldclalmsthat 4 ;T T SoWa.ffaiôr " whether the Office of Pair Tïading ^"^l'tmwdthan E!T!7J^—- the pliyslcal chart média ««rtinator James 

sttwacK t»— to tire OFT, as 

agree wïth the'prindple jou can'l bul ad.â "U ,hau|.|"'a ddaaaUa ThereU muT^mpl^ inS-* 
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South By Southwest is one of the premier showcases for the 
world's most exciting new bands. In conjunction with MTV2, 
MW has selected 13 of the hottest overseas acts from this 
year's event for a joint venture CD which cornes free with this 
jssue. Here's 13 of the best buzz bands set to break through 

Hot out of SXSW 

LBeYourOwnPet 
- Fire Department 
Being hailed as this year's White Stripes/Strokcs, these Nashville teenagers raised the current hype stakes on them in the UK as they successfully earned the title of US buzz band of SXSW 2005, with their gig becoming an A&R scrum for 
pubiishers from both sides of the Atlantic. Having already released a one-off single with XL in the UK, there is a further one-off single ta come through Rough Trade before the band commit to a 

band are currently causing a significant buzz in the UK with their New Order meets Daft Punk meets 
Playing with Mylo across the country in May and, played by Franz Ferdinand on their Radio One DJ set they successfully bridge indie and dancefloor sensibilities with their début album Bright Like Neon Love. 

This track is soon to be released as the US quintel's début single on Lizard King Records (the label's first new signing since last year's Killers success story). They recently visited the UK for several shows in London and will be returning to these shores witli their electro-pop anthems in 

5. Wolfmother - Dimension The new kids of Australian rock stirred major label interest after a whirlwind tour of the UK in December 2004, but decided to release their début EP on Modular Records, where Cut Copy are also labelmates. The talk of SXSW, their Black Sabbath and Led Zeppelin-inspired riffs h 

6. The Greater Good - Hold On This Dallas outfit have been causing a stir after initially attracting early 
of Lizard King Records and the man who brought the world last year's SXSW CD headliners The Killers. Fusing strong songwriting and soulful vocals, The Greater Good are signed to Lone* Records. 

7. Viva Voce - Alive With Pleasure Modem rock duo Kevin and Anita Robinson - who are now based in Portland, Oregon - recently delivered their latest album The Heart Can Melt Your Brain through Minty Fresh Records. Catch them live in Europe when they retum in May 
8. The Morning After Girls - Straight Thru You These psychedelic Melbourne rockers, who have toured with the likes of BRMC, The Black Keys and Dandy Warhols, went inlo SXSW looking to s 
9. Pong - Interpol Austin rock quintet earlier this year delivered their latest album Bubble 

10. Silver - Funeral Class One One of the only European feature on this CD, the Oslo-based dark punk rock band won plaudits in their home territory of Norway and caused a stir in the US as early as last year ahead of their performance at 2005's South By Southwest. 
12. Supersystem - Born Into The World This DC/NY quartet with a distinctive sound described as "equal parts worldbeat Kraftwerk and Pixies", are set to build on their SXSW buzz with extensive US and European touring plans coinciding with last week's release of first album Always Never Again. 
13. Every Move A Picture - 
This San Francisco quartet's brand of dance punk, which has seen them compared to names such as The Killers, Interpol and The Rapture, has already attracted the attention of Xfm and NME as well as industry watchers in their 

4. We Are Scientists - Nobody Move, Nobody Cet Huit 
Qrlginally haillng from l'iy?' LA, this NY-hased ;!|f trio rccorded their jÊf ' à début album earlier j V îf3 this year and bave Jfc i || recently showcased é-, jte their brand of mélodie f Ç. 1 pop rock toUK audiences after complcting a week of live dates arotmd the £ UK, includiug several London shows. ^jir 

i 



Emerging talent is getting a leg up thanks to MTV's commitment to live music, from its 
British showcase at SXSW in April to its Spanking New Music Week staged last week 

New acts emerge as MTV 

plugs into live showcases 

Ever since the early Nineties and the launch of ite Unplugged brand, MTV bas always been closely associated with the riches of the live music stage. And, following the launch of its first SXSW showcase in Austin, Texas, last month, the arrivai of the third Spanking New Music Week and a string ofother new projects, the music channel's UK network is putting live music at the heart of its schedules. "We've always tried to spearhead new music," says Mardi Caught, director of talent and aitist relations for MTV Networks UK and Ireland. "The nice thing now is tliat we've more scope to play with différent bands and support tliem at an earli- er stage. When you look back at Unplugged, it was ail big namc bands, but things like Gonzo and Baselounge and Spanking New Music Week give bands their first chance to be seen. It's nice to have a platfbrm where you can go from development to global and keep everyone happy." MTVs development over the past five years of nine différent digital channels, spread across the genres, gives the broadcaster much broader scope for covering a wider range of talent, Last month, MTV2 took six of the UK's hottesl bands to SXSW tbr a showcase of British talent, in partnership with the NME and the UK industry, while Zane Lowe also filmed his daily MTV2 show Gonzo atthe festival. "We wanted to have a mix- ture of vétérans who'd been to the US a couple of times, like The Music and Idlewild, who had been touring and could bring people in that way, but we also wanted to showcase bands who hadn't yet been seen on télévision," says Caught. "We often give bands their chance to perform live on télévi- sion and it's great because it isn't a three minute thing on a TV chart show; its actually saying to people 'look, here's a gig and here's people playing, and heres a real band plugged in and loud'." With the show also givinS new artists Hard-Fi and Nine Black Alps the chance to play their first US shows - and resulting in an NME covermount CD featuring new British bands - MTV was delighted with the resuit and is already planning a second joumey to Austin, Texas, next spring and in subséquent years. "We're already trying to work out what we can do next year for it," adds Caught. The company's commitment abroad is also being matched at home and this week sees the return to the screen of MTVs annual Spanking New Music Week. First launched in 2003, the quality of the acts which have corne through the season underlines its value to MTV - the 2003 shows included performances from The Thrills and Audio Bullys, with periormances trom Kasabian, Bloc Party and Natasha Bedingfield fol- lowing last year. For this year's SNMW - which was staged in Manchester last week - the shows were broken down into three distinct and différent nights, each featuring a différent genre tailored to a spécifie MTV channel (see breakout above). 

"It's ail about being the first to show these peo- ple," says Caught. "Thke Kasabian; we're particu- larly proud, because we got to support them before they even got radio play and we had the platform to do that. The great thing about the way we work with live music is that we can support a band by giving them their first TV performance, and then we can do tours with them and take them out of London." While SXSW and SNMW are the latest exam- ples of MTV's work with live music, they are only the tip of the iceberg. Two years ago saw the launch of Gonzo On Tour, which took bands to Barfly ven- ues across the country; throughout 2003 and 2004, the acts have included Franz Ferdinand, Snow Patrol, Kaiser Chiefs, Kasabian and Maximo Park. And, the network's association with music's biggest names is not to be forgotten either. MTV channels Worldwide will broadeast a Cold- play spécial on June 5, the day before the release of the band's hotly-anticipated album X&Y. The 60- minute concert, which is being filmed by MTV Net- works International in front of an invited audience in East London on Tuesday this week, will also be 

'We're saying to 
people, 'look, here's a gig and 
here's 
people playing, and 
here's a real band 
plugged in and lond' Mardi Caught, MTV UK And Ireland 

accompanied by a 30-mmute spécial which will see the band talk through the making of the album. "It's nice to watch a band go from being smallish, with the Blue Room EP, to becoming possibly one of the biggest bands in the world," says Caught. "We documented their last album À Rush Of Blood To The Head, and it's great that we get to go back and have a second bite of the cherry a couple of years on and millions of album sales later. It's very important for us to be able to have those kind of relationships with bands and maintain them throughout their career. It's nice that MTV gets to document their histoiy." MTV has previously aired one-off album-show- case specials from Radiohead, Oasis and, most recently, Beck and the opportunity to présent what will probably be the hottest album of the year is just another sign of their strong association with die some of the biggest bands. "People are going to gigs again, which is great," adds Caught. "The fact that we can reilect that on télévision and take MTV out of the télévision box and to the people, via a gig, is a fantastic thing." Adam Benzine 



Features are editecl by Joanna Jones 

With Tony Christie topping both the singles and albums chart and Sony BMG forming a new label 
for more mature listeners, the grey pound bas become most sought after, writes Ben Cardew 

Croon army is f ighting 

back with a vengeance 

OMtimers 
mmmnew 

leaseoflife 
For a man celebrated for the serles Phoenix Nights, Peter Kay Is now gaining a réputation around industry circles for Inspiring supposedly lifeless phoenixes to triumphantly rise from the ashes. A year after assistlng Engelbert Humperdinck to his highest position on the Ul< albums chart In three décades partially thanks to his appearance with the crooner In a TV beer commercial, the comic bas, in one fell swoop, given Tony Christie the biggest success of his lengthy career and slngle-handedly boosted the physical singles market The re-lssued (Is This The Way To) Amarillo was yesterday on course for a fifth stralght week at the top of the UK singles chart In a year when every other chart- topper has managed a solitary week at number one, while Its over-the-counter sales are rapldly headlng towards a million at a tlme when many number ones struggle to sell even 30,000 copies a week. Amarlllo's success has been coupled with a piatlnum-selllng best of album for Christie who has tasted llfe not Just as a Top 10 albums artist for the first time In his career but also managed a couple of weeks at number one on the same countdown. His comeback could hardly have corne at a better tlme for Universal Muslc TV managing dlrector Brian Berg, comlng In a guarter in which over-the-counter sales In the exec's bread and butter compilation market have tumbled 6.6%, compared to artist albums Improving nearly 1% on the year. Havlng wltnessed the power of what Peter Kay could do through UMTV's Engelbert Humperdinck best of early last year, It was Berg who had the Idea of uslng the same comlc for Christie as his company consldered ways of Injectlng new llfe Into a serles of 

"Tony Christie was one of those acts we looked at last year and we had a meeting with Tony and he had some new songs which I went through and got input from our A&R David Rose," recalls Berg. "We had more discussions and I said •you're qulte friendly with Peter Kay' and I asked 'do you think there is any chance Peter might be interested In getting Involved In the video'. I knew he was always golng on about Amarillo In his live show and I remembered seeing hlm on Jonathan Ross last year slnglng it" Berg contacted Kay's management Phll Mclntyre Productions and was told the comlc would be keen to get Involved, provlded ail Amarlllo's proceeds went to Comlc Relief. With the Christie rétrospective The Définitive Collection scheduled for a Mother's Day release, UMTV then scheduled the single a week after Universal's other Comlc Rellef-supportlng single, the McFly double A-sIde Ail 

About You/You've Got A Friend. In a break with the usual weeks-upfront promotion, the video for Amarillo starring Kay only made its TV début three days before the single's release as an exclusive for Comlc Relief night But, by the following day, it had already been plcked up by the muslc TV channels, while an appearance by Kay on Michael Parklnson's ITV1 programme lhat nlght gave further high-profile exposure to the promo. Opening with sales of 266,844, the single debuted at number one in its first week, but a clever strategy with formats ensured its popularity carried into at least a second week. Adding to a first enhanced CD, UMTV introduced a DVD single format towards the end of the first week. UMTV will continue the campalgn by re-issuing Christie's Avenues And Alleyways theme from The Protectors in June. Pau! Williams 

When The Beatles were finally heaten to the num- ber one slot in 1967, ending an unparalleled run of hits, they were defeated not by the ybuthful rock of The Rolling Stones or the hip psychedelia of The Small Faces, but by Engelbert Humperdinck, the crooner from Leicester, with his classic ballad Please Release Me. But while the Sixties will always be remem- bered for The Beatles, The Stones and the 'British invasion", 2005 raay go down in memory as the year that the oldies bit back: Tony Christie contin- ued his stranglehold on the singles chart last week, Tony Bennett is touring, Radio 2 rules the airwaves and we may be on the verge of a Shakin Stevens revival. In addition, Sony BMG has just formed a new label within its commercial market- ing départaient, dealing exclusively with artists which appeal to the more mature audience. Ironically, it is the same post-war baby boom génération which drove the Sixties pop explosion, now grown up and hitting retirement âge, that is behind the new interest in acts for the older audi- ence. "Just because you get over 40, it doesn't mean you're not going to buy CDs," says Jo Headland, the marketing director at Sony BMG's new label. Bill Holland, managing director of Universal Classics and Jazz, agréés. "There are more people of an older démographie alive now," he says. "They have more money to spend, retire earlier and they are listening to more music now than ever." And it is not just older artists they are listening to. While older acts such as Neil Diamond and Julio Iglesias remain incredibly popular, the rise of young sîngers such as Jamie Cullum and Patrizio Buanne showthat the more mature audi- ence is open to newsounds. Paul Robey, group programme director at Saga Radio, believes that the influence of the family is important in this respect. "Older people want to be educated about what is going on in the world," he says. 'They want to know what their grandchil- dren are listening to." Conversely, what their grandchildren are listen- ing to is increasingly likely to be music destined for the older audience. Altbough Saga Radio is targeted at an over-45 audience, Robey believes the music his station plays appeals to a broad spectrum. "There's more crossover than ever between générations. Older people are younger minded and younger people are more older mind- ed," he sais. "Ifs because of the mélodie style. Songs have stood the test of time, making them acceptable to the younger audience." He believes that interest among the younger audience is driv- en by the use of the music in adverts and dance tunes, as well as modem artists, such as Robbie Williams and Westlife, revivingolder songs. Indeed, wily marketing executives are now using interest among the younger audience to drive awareness in the older démographie. "We try to service the older média and the younger 



Four releases to watch 
Tliere's more 

- 

Madeleine Peyroux Careless Love Classics and Jazz) "Our job 
word of mouth says Tom Lewis, head of jazz at Universal Classics and Jazz. "Our campaig was created with that i 

As a resuit, is shunning the huge TV campaigns of many adult-orientated acts, in favour of a more softly softly approach. "The album is being picked up by early adopters," Lewis says. "We want to fînd more of them." Not that the label lias entirely avoided TV. Instead it has placed adverts on niche satellite and freeview channels. such as Ul< Living and The Bîography Channel. The aim, according to Lewis, is to appeai to a small, discerning audience. "If only 5,000 people are watching and they hear the music, they will like Madeleine Peyroux," he predicts. Radio has also beeu very important to the campaign, with support from Radio 2, where both album and single are playlisted, and BBC London. After this initial succcss, Lewis has now set his sights on Radio 1. 

is, but he hasn't becomc a huge crédible artist," admits Jaime Strang, account director at PPR Publicity, who oversees the PR campaign for Kenny's new duets album. "He may be perceived as a bit cheesy." ind, the campaign is an attempt to reposition him for the older market and reinforce the idea that he is a crédible artist. The campaign is press-driven, targeting the women's and lifestyle magazines, such as Bella and Best, with features and picture-led stories on Kenny and his collaborators, as well as compétitions and, where possible, reviews. PPR has also serviced the music press with a white label single of Beautiful, Kenny's duet with Chaka Khan from the new album, with just Khan's name on the label. The idea is that people will listen to the song without being prejudiced by their view of Kenny. The response so far has apparently been encouraging, it seems. Strang describes the campaign as "dipping a toe in the water" and clearly it is fairly low key. However, 

if it is successful - and Sony BMC is targeting sales of around 30,000 to 40,000 - then there is every chance that the next record will be heavily advertised. 
Varions - Songs That Won The War (Démon) A four-disc box set released to celebrate the 60th anniversary of VE Day, Songs That Won The War is probably aimed at an older audience than almost any othcr new release in the field. However, the fundamental approach remains the same - TV advertising. The company has signed up Dame Vera Lynn to appear in a sériés of adverts to promote the album, starting on April-24^thcjlay.before the album is released. f Vlichael Neidujp creative marketing manager Ty_aLOcniQiir jtfesscs the importance of TV. "TV is a way of reaching a wider audience, especially with an album like this, which is a big gift purchase," he says. "But you must not patronise the older audience - they know what they want." Naturally, the marketing of the album is being fitted in around the coverage of the VE Day célébrations. But, while the album is not officially associated with the massive VE Day célébrations in Trafalgar Square, Neidus acknowledges this may prove a boost. 
Patrizio Buanne - The Italian (Universal Music TV) i appearances on Des and j Mel, Hell's Kitchen 2 and singing the national anthems before the England v Azerbaijan World Cup qualifier, Patrizio Buanne certainly gets around. He has i made a visit to St James ce on the promo trail, where he presented young people with their Duke of Edinburgh awards. However, the marketing campaign behind the young Italian singer is ail very clearly targeted. "We've been focused on the female angle," says Hans Griffiths, marketing manager at Universal Music TV. "We know where his market lies." For Griffiths, this approach is partially a matter of necessity. "Lots of artists recently have launched off a huge profile," he says. "We are doing it at a more grass roots level, more organîcally." It is a campaign which also recognises the importance of régional promotion, rather than concentrating exclusively on the huge TV shows. "When he does something, even if it's not a huge audience like Parkinson, he does connect with people, it's a slow burn," says Griffiths. And the approach seems to be workîng with 115,000 copies of Buanne's début shipped. 

than ever between générations. Older people 
are younger minded and younger people are more older 
minded 

média," says PPR Publicity managing director Pete Flatt, who has worked on campaigns for Engelbert Humperdinck and Kenny G. "I t's good to get bits in the younger média, as it helps the image with the younger audience and this has a knock on effect on the older market." Flatt adds, "There's a value in creating a kitsch credibility around artists. We did that with Engel- bert Humperdinck. It helps selling to ail média." However, with the youthful bias of many média outlets, the older démographie remains a difficult audience to tap in to. "They are hard to reach," says UCJ's Holland. "And they have to hear some- thing before buying it. For example, with a new Oasis album, you just have to have an ad in The Guardian and the fans would buy it. It's différent for Tony Christie. Fans need something to reawaken their feelings." This is one reason why télévision is so impor- tant in promoting music to the older audience. Mike Parkinson, co-producer of the hugely influ- ential Parkinson show and son of the host, says, "That génération was brought up with TV, they are the télévision génération. Parkinson can intro- duce our core audience to new strands of music that they wouldn't necessarily look for." However, even for a programme as well established as Parkinson there is still a risk in booking acts that are not tried and tested. "It can have an effect on ratings," Parkinson says. "We have got to be aware of the audience. Something that would sit well on Ant and Dec wouldn't necessarily sit well with us." TV advertising, of course, continues to be a key part of the marketing mix. Universal Music TVs Olivia Newton-John The Définitive Collection, which achieved gold status on the back of heavy TV advertising, is just one exaraple of how the strategy can work. However, this approach is expensive and, therefore, risky. "You've got to be sure that there is a market there," says Holland. "It's normal to do tests in an area like Scotland, where TV advertising is relatively cheap. If you get a massive response, then you roll it out nationally." While it may be difficult to market music to the 
creative approach. As managing director of Quite Great Solutions, Pete Bassett has been involved in the marketing of acts such as Cliff Richard and Russell Watson. He says that he relishes the chal- lenges it brings. "It's quite liberating. It's ail about breaking down boundaries and people's assump- tions," he says, citing placing artists in travel and motoring sections in newspapers rather than tra- ditional music press. With a wealth of material still to be exploited and interest among the older audience at ahigh, it would seem that record labels have everything to gain from the strength of the grey pound. 

BBS 
Are you in the business of delivering music online? 

Candidates should demonstrate their ability to' ♦ Provide a wide range of commercial music. The British Broadcasting Corporation is the United Kingdom'; publicly-funded national broadeaster. It broadeasts 300,000 items of music per month in itsTV and radio programmes. 
In line with developments in the Corporation and the music industry, the BBC wishes to explore the possibilité of providing an online self service m for its programme makers. 

The deadline for replies is 16th May 2005. 

— range of commercial music. ♦ Provide formats that range from browse to broadeast quality. ♦ Provide metadata that meets BBC search and reporting requirements. 
.a •d ^ documents are available a. http.l/bbc.co.uk/supplymg/tenders/musicjibrary.shtml 



M 

Clrissical is edited by Joanna Jones 
Company silences critics with new brand identity 

Qualîty releases are helping 

Warner Classics to prosper 
by Andrew Stewart 
egj'have helped revive I 

is set to niake the magazine's June set the deparlure of several artisls 



O What do you think of Aim's décision to protest 
to the OFT over the Consolidated chart? 
Write to mwletters@musicweek.com 

Aim's call for an investigation into the new combined chart may ultimately benefit nobody 

OFT appeal can only end in tears 

EDITORIAL 
MARTIN TALBOT 

Martin Talbot, editor. 
Ludgate House. 245 Blackfriars Road, London SE19UR 

Here \ve stand, on the verge of a new era, heralding a chart which represents the way forward for the music business. It should be a moment for pride and célé- bration - but instead it is a focus of conflict. How we have arrived at a point where one trade association is effectively calhng for the OFT to investi- gate the actions of two others - the BPI and Bard, which jointly own the Officiai Charts Company - is anyones guess. Across 18 months of negotiation, those steering the OCC have hurdled their fair share of obstacles. We have seen concems from retailers in particular - many months ago, about the low volume of download sales and, more recently, the potential for download- only releases to emerge on any Consolidated chart - but they have been ironed ont over time. But now the Consolidated chart's most determined and aggressive opposition has corne from a labels organisation, Aim. The concern of some indie labels is perhaps under- standable. It is true that they do not have some of the advantages of their major counterparts when it cornes to capitahsing on the download boom - the fact that several independently-released singles were worse off 

in last week's combined chart midweeks than in the physical chart équivalent underlines this - but it is regretful that Aim has chosen the path that it has. They argue that there was no alternative. But tum- ing to the OFT is a dangerous gamble. Whether the OFT will actually be able to find against the OCC is a question in itself. It is surely a matter of market conditions if labels are finding it dif- ficult to get their repertoire online. This doesn't mean there is no sympathy for them, but the rôle of a chart organisation is simply to track the market. The indies' beef is with those online retailers which they have, to date, been unable to do deals with - not the organisation which charts the évi- dence of these difficulties. What is surely the case is that this entire mess can only end in tears. The air of music business unity which has developed over recent years may already have been irrepairably damaged. And if the OFT does décidé to press ahead with a full investigation, the industry's underwear will be laid out and scrabbed in the ftill glare of the média. The resuit will be an unseemly mess which, poten- tially, benefits nobody. 

Digital formats gain as much 

attention as physical releases 
Like many, Tve been on the road show recently at the Aim, BPI and EMI events ail related to the con- tinued development of ail things digital. Clearly there's a lot of beat on the issue and rightly so. A criti- cal mass has been reached that is driven in the main by that much overlooked entiiy; buyers of music. These guys, often avid in their inter- 
have spoken. The continued growth of legitimate sales of downloads clearly shows they have accepted downloading as a "format". This is the key. Labels, média 
Many labels do not 
have the resources to 
meetthe newdemands 
and retail are starting to give digi- tal formats the same attention and priority they give to physical releas- es, not least due to the inclusion of digital formats in the charts. Many labels do not have the resources to meet the new demande of the digital business. Digital pro- duction and effective supply does demand a clear understanding of what's required by the retailers, ail of whom vary in their particular delivcry needs. In these early days, 

standards are far from a reality. At retail, it's no surprise certain catalogues and companies have been prioritised and that s undeni- ably frustrating for those exduded. Similarly, poor commercial ternis, 
ceptable delays in product going live" are ail justifiable criticisms. Market forces dictate ternis in any business and digital agreements with retailers are no exception. Strength in numbers and a degree of quality over quantity enable the likes of Aim and VitahPias Digital to go into battle on behalf of our labels and the commercials achieved are highly compétitive. Additional options exist for independent labels. Specialist genre and mp3 sites (not supported by the majors) are able to support releases in ways that otherwise might not get the same exposure 

The outlook is looking brighter. Bottle necks are reducing and sup- ply processes are more efficient. Critically, as the revenues start to build, much needed resouree at retail is also being added. As the 
retailers continues to develop and market dominance by a few key players will not last for Mrian Pope is head of VitatPias Digital 

What will be the impact of 
downloads from the radio? 

WiHillllliiHl'F ownership. I wouldn't order that How big an impact do you think Ferrari." the technology unveiled by UBC Media Group last week - which ill allow Heart listeners to buy 

Steve Tandy, Gut Records/Intermedia "It's something that Tve been thinking is logical for a long time and it makes complété and utter sense. It's a way of selling more singles and it could benefit botii radio and the music industry. My only concern would be 

Ruth Barlow, Beggars Group 'Tve got mixed feelings about it because it's asking a lot of the consumer to adjust to the technology, but ultimately ifs really positive as it turns the radio into a supermarket 
revenue for tl 

talent? Other than that, l'm ail for it" Guy Moot, EMI Music Publlshlng "Any way that makes légal downloading simpler - and more user- friendly for the consumer - has to be a good thing. But it obviously has to be accountable." 

there are two issues to bear in mind: the first is whether radio is able to meet the expectationsof the download audience in terms of the range of tracks available to download. Secondly, the record Industry will have realistic expectations on the royalty front, so radio will have to make sure it's economically viable."   Caroline Mi "Itwi 

"It will eventually become another source for digital music downloads, but not for another few years. Factors to consider are the ownership of DAB radio in the UK, the number of Heart FM listeners and the percentage of these who can be expected to purchase tracks over DAB, Mobile providers have yet to make significant gains from the sale of full t 

to radio's 

it can be exciting for the listener is the number and type of songs available to download. Stations with varied and wider playlists which incorporate new 
very attractive." 



Forum is edited by Jim Larkin 
Heart 106.2 breakfast présenter Jamie Theakston 
chats to MW about London's compétitive brealcfast 
slot and how he plans to edge ahead of his rivais 
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tboughts on risk taking: "Dorft take risks because youVe gambling with your money and other people's money 
and, if that's risky, then f"" it"...Meaiiwhile, the evening awards ceremony at the Café de Paris also 
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1 JOBS AND COURSES 

Leaders in Education and Management 
Training for the Creative Industries 
Lecturer/Senior Lecturer in Music & Entertainment Industry Management (Four posts) 
£23,643 - £36,429 pa 

jtti undagraduate and postgraduate levai. You will be a ils and you wfl preferably have expetience of tsachlng at highef educatton levai. An appropriato highar degros and/or teaching qualilicalioo would also be désirable. In addition,  iwithother aspects olstudenl support and 
nd the (dlowing areas of teaching and scholarship: 

Management Strategy & Business Enterprise for the Creative Industries You wai deïver nxidJes that integrate cora business and management theory with day to day music and entertainment industry management opérations, provking sludents with a firm foundation for future seff-employment. a employment within organisations across the cuitural and Creative Industry sector. Job Rof: 05/024/MW 
Cultural/Social Theory and Popular Music Yoo Win deSver modules thaï introduoe sludents to a range of kay cuitural and sodological perspectives on Western Popular Music, The emphasis wï bf  ' industry management practices. J< ' 
Recording Studio Production You wiï defwer modules spedfcalhy related to music production and m   . demonstrale both theoretical understanding and practioal experience of worWng with a wide range of both music and multimédia related technologies. Job Ref: 05/027/MW 
Live Events & Venue Management tbu wi defirar mockies that cover afl aspects of events and venue management including; licensing, health and safety. tour management, promotions, budgeling and management operatioos (or both Indoor and outdoor events. Expérience of woriring in the ive sector is Assistance with relooation costs may be available 

aaSBfMMM 
GROUP FINANCIAL CONINOLLER 

ic industry. An excellent opportunity for a forward thinking FC move into a great company offering excellent long lerm p-4— il. Ref:9840 

Working with the Head of Pl£ ircri^. ic nrniftcts such as title. 

New Business 
Want to be part of the download distribution (r)e 

jigc;aw — 

^www.musicweek.com/jobs) 

DUR PROGRAMMES RÉÀiirç 
HUNDREDS OF MîLLIONS OF 
PEOPLE AROUND THE 
WHAT DID YOU EXPECl? IS8K8S8 

iPBB.Ï 
Licensing Executive, Réf. 77429 Business Affairs Music Team 
London 

1 You'll work on the licensing and exploitation of audio and audio-visual recordings from the BBC's radio and télévision archives ranging front the early 1960s to current BBC radio sessions. You'll also work on BBC-owned répertoire including Bob the Builder and Tweenies. 
With at least three years' commercial music experience, and a proven knowledge of licensing. you'll know about a wide range of music, and will be able to negotiate with record companies and artists at ail levels. You'll also need to be résilient under pressure, and have the admin skills to manage high volumes of agreements. 
Applications to be received by 3 May. 
Piease apply online at bbcworldwide.com/jobs where you can find full détails of this vacancy. If you do not have access to the Internet, please téléphoné 020 8433 2898. 

Worldwide 

■st End. is one of the UK's faste: 

Is. New Media, Sport, Corporat* 

SENIOR / PRESS OFFICER - MUSIC DIVISION 
SENIOR / PRESS OFFICER - BRANDS DIVISION 

years e'ither In'ho ' Wi"^robably have h""in PR for a minimum ofthreer 
For both Jobs you will definitely be passlonate about music and ail forms of medi 
3w vnu, lifri »»ooS'Vel! lead broadshee«. tabloïds, magazines, the trades an know your ABCs, BARBs and RAJARs; have an organiser burstina with contacts an able to fl.p seamlessly from your portable music player to your mobile phone, 
To apply please send your CV and covering letter, with current salary, to: 

1-178Tottenham Court Road, Loi 
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Classif ied ^ 
Contact: Maria Edwanls, Music Wcck Classlfinl Sales, CMP Information, Btli Ffoor, Ludgatc Honse, 245 Blackfriars Road, London SO 9UR T: 020 79218315 F: 020 79218372 E: mariafrmusicweek.com 

Notice Board: £18 (min. 4cm x 1 col) Spot colour: add 10% Fullcolour;add20% Ali rates subject to standard VAT 

The latest jolis are also available online every Friday at www.(nusicweekxoni Bookmg deadiine: Thiasday lOam for publicalion the fefte/ring Monday (space permitfing) Canceliation deadiine. lOam Wednesday prier to publication (fer sériés bcokings: 17 days pnor to publication). 
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□ 
Arts & Entertainment Division 

Executive Producer Due to the expansion of the IMG Arts & Entertainment division, a fantastic new opporlunity has arisen for an Executive Producer. Vour raie will be to take full responsibility for the implementation of a variety of entertainment projects within the UK, This position will require the successful candidate to combine their excellent personal management skillsof staff and contractors with artists and sponsors and take financial accountability for ail projects. You will have previous experience of overseeing from start to finish the implementation of large entertainment projects, as well as hands on event management experience. A high level of numeracy and familiarity with crealing and managing complex budgets is a must. Ideally you will have a sales focus and an excellent Knowledge of the entertainment industry. The idéal candidate will be able to deraonstrate initiative, be highly organised and have strong management skills. 
Events that the Division are currently producing indude the English Héritage Picnio Concerts at Kenwood, Audley End & Marble Hill; The Hampton Court Palace Festival, the Althorp Picnio Concerts, the Talton Park Picnic Concerts, the Spanish Riding School of Vienna and the Natural History Muséum Ice Rink. Artists that the Division has worked with include Elton John, Jools Holland, Norah Jones, Van Morrison, José Carreras and Andréa Bocelli. 
Interested applicants should send their CV with covering letter to Alexandra Threshie, Recruitment Manager, IMG, McCormack House, Hogarth Business Park, Chiswick, London W4 2TH or email her at athreshte@lmgworld.com 

P.A. REQUIRED FOR 
MUSIC ARTIST AGENCY 

1*% FÀ I Free Music Courses 
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BUSINESS TO BUSINESS 

Jobs: £40 Contact: Maria Edwards, Muslc Week Classified Sales, CMP Information, 8lh Floor, Ludgale House, Business ra Dusme» « - 245 Blackfriars Road, London SE19UR Notice Board: £18 (mm. 4cm x 1 col T: 020 79218315 Spot colour: add 10% F: 020 79218372 Full colour; add 20% Ail rates subject to standard VAT 

The latesl jobs are also available online every Friday at www,nn15icwcek.com Booking deadlinc; Thursday Mam for publication tiie following Monday (space perroitling). Canccllation deadline: lOam Wednesday prior lo publication (for sériés bookings; 17 days prior to publication). 
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Wilton of London Established 25 Years tel: 020 8341 7070 fax: 020 8341 1176 

red 

:d dvd vinyl + games 
display sorage 

apsi 

www.reddisplays.com ,ei:oi733239001 

S, damont 
Manufacturers Of Vinyl Records 

Tel;020 85735122 Fax; 020 8561 0979 Manufacturors of 7" & 12" Vinyl Records 

PORTMAN MUSIC SERVICES LIMITED 

LD ROLLED 

ADMINISTRATION SERVICES 

THE GROÏEHIM STUDIOS WIO 
020 8960 960I 

Optn 7 Days Exata Valut for Honey 
The (inest service front one of London's premier music facilities 

Contact Maria: 020 7921 8315 email: maha@musicweek.com 

do you mn courses for the 

music industry? 
whether you target those building their skills as they move up in the 
industry or those trying to break into the industry 

never lias the need been stronger for staff to develop and diversify 

music week lias the readers you need to reach. 
.KlvtTlise youT services to those comitted to movihg Torward. call maria 020 7921 8315 email maria@musicweek.CQin 

16 MUSÎCWEEK 23.04.05 



Datafile 

Bntain's most 
comprehensive 
charts service 

Week 16 

UpfrontplB > TV & radio airplay p21 > New releases p24 > Singles & albums p26 

SINGLES NUMBER ONE TONY CHRISTIE (1S THIS THE WAY TO) AMARILLO UMTV With 822,565 sales to date, Amarillo cemenîsteposition as the eiohth biaaest seller of theilsLCentury, although it is slowmg down In the race to the 1m mark. 
ALBUMS NUMBER ONE BASEMENT JAXX THE SINGLES XL Recordings Increasing sales by 3.3% weekon-week the Basemenl Jaxx collection does something no other compilation by a dance act - not even The Chemical Brothers, who have had more number ones than any other dance act - lias done, byreaching number one. 
COMPILATIONS NUMBER ONE N0WI60 EMI/Vingin/UMTV Taldng a 40% dip week-on-week to 43,853 sales, Now! 60 still remains well ahead of the compétition on its fourth week at number one, with nearest challenger Teenage Kicks selling just 18,044 copies. Now! 60's sales to date, 547,584, make it the best-selling album overall. 
RADIO AIRPLAY NUMBER ONE NATAUEIMBRUGL1A SHIVER Brightside Regaining pôle position, after having lost it to Mario's Let Me Love You last week, Imbruglia's Shiver bas been top of the airplay list for four weeks in total, It had its biggest audience to date last week, and a 15.5% cushion over Mario, who slips to number two. 

THIS WEEK The Features Exhibit A (Temptation); M.I A Arular (XL); Leela James A Change IsGonna Corne (Warner Bros) APRIL 25 Ben Folds Songs For Silverman (Epie); Eels Blinking Ughts... (Polydor); Hot Hot Heat Elevator (Warner Bros); Bruce Springsteen Oevils And Dust (Columbia): The Glitteratl The Glitteratl (Atlantic) MAY 2 Ludacris The Red Llght District (Mercury): Tom Mcrae Ail Maps Welcome (PB) MAY 9 -Jteve Brooksteln HeartAnjLSeyliBMG): Teenage FantelirSiâde (PeMa); Morcheeba The Antidote (Echo); Team Sleep Team Sleep (WEA): Kathtyn Williams Over Fly Over (CAW) 

Vétéran 
leads way 
into new era 
by Alan Jones It might be a new era for the singles chart, with downloads being added to physical sales for the first time, but it is the same old number one. with Tony Christie's (Is This The Way To) Amarillo effortlessly retaining its crown, with physical sales of 64,339 (down 35.4%) and -Çf downlbad sales of 4,661, adding up to a nice, round 69,000. Runners-up Razorlight's Somewhere Else only managed to get 41.3% of the way to that tally, with combined sales of28,537- Amarillo has now been at the point for five weeks, enjoying the 
Black Eyed Peas' Where 1s The Love spent six weeks at the top in 2003, although Eric Prydz' Call On Me also managed five weeks on top, split into separate reigns of three weeks and two weeks last autumn. Physical singles sales were last week, at 392,882, 

King Of Tire Rodeo, which ranks 37 on physical sales but 41 on combined sales. 
_ shortônce  added, these being the new releases by the Brand New Heavies (62 physical, 78 combined), Melanie Blatt (67-82), The Features (71-85), DJ Fresh (70-87), 10,000 Things (74-90) and Konflict (75-92), The addition of downloads made the sales threshold for the Too 75 105% higher than last weelTand 51% higher than for this week on 

downloads to the chart increased the combined market to 747,502. Only 12 singles in the Top 75 (those at 1,2,7,12,13,26,28.29, 35,36,51 and 60) have the same position in the combined chart as in the physical chart, with the first record to miss ont on a Top 40 place being the Kings Of Leon's 

Falthless Forever Faithless (Cheeky); Faith Evans The First Lady (FMI): The Duke Splrit Cuts Across The Land (Loog); Van Morrison Magic Time (Polydor); Juliette & The Ucks You're Speaking My Lanauaae(Hassle)  MAY 23 Belle & Sébastian Push Barman To Open Old Wounds (Jeepster); Slnead O'Conner Collaborations (FMI): The Coral The Invisible Invasion (Deltasonlc): Four Tet Fvprythino's Ecslalic (Domino)  

In the Top 40, the only two singles not available as downloads are Tiesto's Adagio For Strings and Hal's Play The Hits. It cost them both six places, with physical positions of 31 and 32 becoming combined placings of 37 and 38. Meanwhile. Gorillaz' Feel Good 

accounted for just 125 sales, or 3.05% of its total, and ranks only 197th on physical sales. Downloads accounted for 47.4% of the singles market here last week - but in the US, the download market is more mature and 6,358,000 digital tracks were purchased there last week compared to 80,000 physical singles. Downloads make up 98.75% of the US market and the number one download - Weezers Beverly Hills - sold 40^406 last week, while the number one physical single, Goin Crazy by Natalie, sold 5,814 copies. Ail of the Top 200 downloads sold more than 2,400 copies, compared with just two physical singles. 

SINGLES Sales versus last week; -10.9% Year to date versus last year -19.0% MARKET SHARES Universal 44.7% SonyBMG 327% FMI a3% Warner 3.1% Others 111% 
ALBUMS Sales versus last week; -5.8% Year to date versus last year -22% MARKET SHARES Universal 31.8% SonyBMG 24.2% Warner 165% FM! Others 19.0% 
COMPILATIONS Sales versus last week: -17.5% Year to date versus last year -115% MARKET SHARES EMI 35.7% Universal 35.1% SonyBMG 10.1% Warner 85% MinistryOf Sound 53% 
RADIO AIRPLAY MARKET SHARES SonyBMG 382% Universal 338% 

CHART SHARE Origin of singles sales {Top 75); UK: 60,1%. US: 38.0%. Other 1.9% Origin of albums sales (Top 75): UK: 67.0%. US; 29.2%. Olher: 3,8% 
For fullcr listings, soe musicweekxom 
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Brother): Turin Brakes Jack In A Box (Source); Black Eyed Peas Monkey Business (A&M)    
Coldplay X&Y (Parlophone): Gerl Passion (Virgin); Whlte Strlpes Get Behlnd Me Satan (Beggars Banquet) 

Tlte Whlto Stripes i return on June 6, with the rush- rclcnso of new nlbiim Cet Bchind Me Satan. Ttio album was tccordctl over a two-week stretch at Jack Whltc's home studio and mlxod In Mcmphls, Tennessee. The duo are planning "ovents" to (auncli tbe album rather than traditional concerts, although tbey wlll be appearlug at Clastonbury lu June. 

SINGLES  THIS WEEK Elvls Presley Way Down (RCA): A Rush Hour (Warner Bros); The Tears Refugees (Independlente); Ja Rule Caught Up (Def Jam); Bodyrockers I Like The Way (Mercury) flPRlL25 Lucie Sllvas The Game Is Won (Mercury); Destlny's Chlld Glrl (Sony): Athlete Half Llght (Parlophone); Ludacris Number One Spot (Def Jam); Bloc Party Banquet (Wlchita); Rooster YouVe So Right For Me (Brightside); Snoop Dogg Feat, Justin Tlmberlake Signs (Polydor) MAY 2 IdlewIldlUnderstandlt (Parlophone): Chemical Brothers Belleve (Virgin): Sons And Daughters Dance Me In (Domino): The Duke Splrit Love Is... (Loog); Faith Evans Again (EMI): The Klllers Smlle Like You Mean It (Uzarti King): Van Morrison 

MAY 9 Gorllta Feel Good Inc (Parlophone); The Coral In The Morning (Oeltasonic); Doves Snowden (Heavenly); Cllff Richard What Car (Decca): Crazy Frog Axel F (Gusto); Kelly Osboume 1 Word (Sanctuarvl MAY 16 Audio BuliysBabyShot Me Down (Virgin): Mylo In My Arms (Breastfed): Jennifer Lopez Hold You Down (Epie); Oasis Lyla (Blg Brother): New Order Jetstream (London): Kano Brown Eyes (679); Daniel Bedingfield The Way (Polydor); Gwen Stefani Hollaback Girl (Polydor)  MAY 23 Nelly N Dey Say (Island): Geri Desire (Innocent): Brian Mcfadden Démons (Modest); The Magic Numbers Forever Lost (FMI); MobySpiders (Mute) 
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Frog ringtone 

spawns legs 

Oneofthemost 
successful ringtones to Snf 
date may provide the Ihavea' 
foundation for a sériés 
of novelty hit 

-l m 

month Wolfeang Boss at Ministiy of exposed to it. 1 m alwavs on the 
Axel F by Crazy Frog \vill be released on May 9 with Ring Ding Dingby Pondlife folloNving a fortnight later, while Gut is whicluolfeSëen 

iPod Shuffle TV campaign propels 

Caesars album into the spotlight 

*4 

•ipoTi 

The Rakes Retreat 
(Moshi Moshi) CONOR MCNICHOLAS, EDITOR, NME 

surfaced a while back on Sven Vatb's Cocoon imprint. Like Rocker, Skint wcre quick on the bail to snap it up. It is text/e-mail meltdown when I play it on radio and mad rowdyness when I play it 

I theiriastsingie Ajay Feat. SIB Aaja !SuTbut Sajana(Move Gloser) 
(Scion Records) 

fu^'^dofhUdëLlhil Alter Ego Rocker (Skint) 

SSontan S = 



Happy Mondnys 

X-Press 2 Feat. Kurt 
Wagner Give It (Skint) ROB DA BANK, ONEMUSIC, RADIO ONE 
"I just got a hot vvatermarked CD of this forthcoming spring smash. Lambchop's Mr Wagner sounds in fine form and is backed with his own Nashville choir, Primai Scream's hom section and the hombastic house party beats of X-Press 2. Sounds like this is going to be fucking 

Kelly Osbourne One 
Word (Sanctuary) 

from the forthcoming Sleeping In The Nothing album, this is co- written and produced by Unda Perry, who bas helped turn- around the careers of both Pink and Christina Aguilera. This is basically a cheeky rewrite of Visage's Fade To Grey and given a fashionable retro-modern niakeover" 
Ricky Ranking Can't 
Trick I (Banana Klan) 

known for being Roots' hype man, this single shows that he can easily rock a crowd on his own terras. This is a wonderfully raw, Imaginative dub-infused hip-hop tune that owes as much to Augustus Pablo as it does Pete Rock." 

JK, JK & Joël, Radio One 
ERIC B AND RflKIM IKNOW YOU GOT SOUL MYLOINMYARMS JOSH WINK HIOHER STATE OF CONSCIOUSNESS 
BIZARRE INC SUCH A FEELING 

T started nightclub work mid-1991, unpaid, and these two Bizarre Inc tracks confirmed I should continue playing records for nothing, The first 12-inch 1 bought was Eric B And Rakim's I Know You GotSoul and it remains a true floor-filler in my set Mylo's In My Arms - 
samples Boy Meets Girl's Waiting For A Star To Fall and Kim Carnes' Bette Davis Eyes. Myall-time favourite dance tune is Higher State Of Consciousness and the Dex & Jonesy mix takes it to another 

TheRevealToplO 

3. Garbage Bleed Like Me (Warner Music) 4. Martha Wainwright Martha Wainwrighl (Drowned In Sound) 5. BSP Open Season (Rough Trade) 6. Arcade Pire Funeral (Rough Trade) 

10. Yo La Tango Futurist (Matador) 
Laura Veirs and Newcastle's Maximo Park. Chris Maskery at Pinnacle PR bas nothing but good things to say about the success of Reveal. "It's just a real shining light for the indies " he says. "The past three years lias been so difficult 

'Reveal is just a real 
shining light for the 
indies... Tom [Rose] is 
a real music man' 
for smail re ig. Tom is a real m man and he has fabulons relationships with the reps that call in onhim." While Rose would like to emulale the success of Selectadisc and other successfnl independent retailers, he also sees the importance of standing ont from the crowd. "Many small places are being squashcd out of the market and, although competitors are there, I try not 

people are doing," he says.^ 
doinghis job at Reveal thoroughly. Wîth 15,000 différent album titles under or roof, customer orders are rare. 'We stock anything except classical and chart," he says. "V serve the 50-pound man, but \ get people who s 
larger (more than 250 sq fl), more central location marks another promising step fonvard for the independent 

iVrl iyA Instore - RazorlighL Tony Christie feat Peter Kaye, Kaiser Chiefs, Melanie C. Happy Songs, Maximum Bass CD; Single of the week- BodyRockers 

Instore - Aesop Rock, The Kills, Mogwai, M Ward, The Flaming Lips, Thievery Corporation, Ambulance Ltd. Soul 

®HMV Instore - Hal, Yellowjackets, Mariza, The Game, Petul; Clark, G-Unit Eels, Hot Hot Heat Rooster, Le tigre, Sunshine, Bodyrockers. Athlefe, Robert Plant, Elvis Presley, Paddingtons, Tears, Kathryn Williams: Press a - Reggae Hits Vol. 34, Platinum Pied Pipers, Amerie, F Shop Boys, Autechre, Jaga, Bruce Springsteen, Akon, ! 
In-store - Bruce Springsteen, MisTeeq, Rock Godz, VE Day, Songs That Won The War; Morrisons Album Of The Week - Bruce Springsteen 
Windows - Big Titles Small Prices campaign; Instore - Bruce Springsteen, Caesars, Eels, Hal, Mis-teeq, Indie Anthems, Rock Godz; Music DVDs - Ramones: Recommends - Amerie, Ben Folds, The Fall. The Features, The Glitterati, Lynden David Hall, Bobby Valentino, The Yards: Press ads - Bruce Springsteen. 
Selecta listening posts - CassetteBoy, Hal, Lyrics Bom, Pet Shop Boys, Tegan & Sara; Mojo listening posts - Greg Ashley, Alasdair Roberts, Weird War, The Zincs, Vie Chesnutt, Stewart Francke 

Sainsbury's Bruce Springsteen, Robert Downey Jnr, Misteeq, Caesars, Rock Godz, Kings & Queens Of Country, Indie Anthems, VE Day, Songs That Won The War, The Ramones; Sainsburys Album Of The Week - Bruce Sf Sin0les - Elvis, Rooster, Athlete, Snoop Dogg. Destiny's LChild, The Tears: Albums - Rod Stewart, Kings & Queens of Country, Rock Godz. Songs that Won the War, Hal. Robert Downey Jnr, Bruce Springsteen, Mis-Teeq, Indie Anthems. Caesars. VE Day - The Album, Océans Twelve 
Windows - Caasars, BodyRockers, Mine Inch Nails, Hard-Fi, Ja Rule, Editors, 5 for £30 campaign; Instore - Razorlight, MIA, Yourcodenameisrailo, Maximum Bass 

WHQmif h Dea'0' t',e wee'< " Cassars, Indie Anthems; Gwen \ \ n oi nu n stefanj Snoop Dogg 50 Cent. A|bum of the week _ 
Bruce Springsteen; Album Chart Recommends - VE Day; Classical Rec - Mary Poppins. Music DVD Rec - The Ramones, Display Panel - Kings & Queens of Country 

WOOLWORTHS Album of the week - Indie Anthems: single of the week - The Tears; In-store albums - Caesars, Basement Jaxx, Athlete, VE Day The Album, Bruce Springsteen 

caprtal». 
CAPITAL 

Silvas The Game 1s Won; Natalie Imbruglia Countinq Down 71» Days (album); Natasha I Bruise Easily; Nerina Pallot Fir 
MyHearf Athlete HalfUQhL My Gosli. BevcHcy Knight Kecp Tliis Eycd Pcas Dont Phunk With iny Heorl 

Catch My Disonso. Cacs Ricliard Whal Car "Do.- Turn The Lights Out Whcn ' Agam; Jcm Finally Wokcfi i Brooke Bock In 71» Circus (album): Lcmar Tini Over And Over 'Oasis Lyla. Pra Me * Rob Tlromas Lonely No More Rot SoRiQttFbfMeSd  r',"- Snoop Dogg Sajns-SI is-StoocbridgcfTOkOu 
GALAXY 



CT Qr 
ALBOM OF THE WEEK Robert Plant & The Strange Sensation 

SINGLE @F TIIE WEEIC Faitli Evans 

! Ev0ans'soVghl?pro
fnULtlun.ph,a 

playlisted at Capital, Kiss FM and Radio One (B-list) and featnred on 

showing strong support, with that explodes as Dais, 

:f.=Œrd 

rsr 
Z1-=e 

PerfërtBircMhisïgeu 

Ile .lut Radîo One (C>fot)PSo T\to and comt^'music'! buTît hasAe Océans Apart^Lomax Xfin bave playlisted thesong. charm to appeal to both a L0MAXCD007) producmg De I xing Tlie Bees, 

This fifth single from the Uiple- platinum selling albumHot Fuss 

bag. of 
The Duke Spirit Love 1s An Unfamiliar Name Queen Of New ImSoTiredOf 

The resuit is jagged rock'n'roll high, but, while the two bands vitality right from the word go. Its with bags of impact and should share a certain angular pop nous. lead-offsingleJerkltOutis TomMcR build on the bands recent Top 30 Maximo Park don't quite live up to already a hit on radio (Radio Pne AIIMaps' 



Airplay K Nielsen Music Controi 

TV Airplay Chart 

m SN00P DOGG S1GNS 688 
D « OASIS LYLA 493 3 GORILLAZ FEEL G00D INC. «r 4 DESTINY'S CHILDGIRL 446 5 1 IVIARIAH CAREYITS LIKE THAT 409 

6 sa EMINEM MOCKING B1RD .n™ lôT 
M » AMERIE1THING 388 

8 6 MARIO LET ME LOVE YOU 387 
9 CIARA FEAT. MISSY ELLIOTT 1,2 STEP uwe 386 
10 V WILL SMITH SWITCH mm 351 
11 GWEN STEFANI FEAT. EVE RICH GIRL mehsco* 344 
12 » THE KILLERS SMILE UKE YOU MEAN1T lizaro™ 333 
13 WEEZER BEVERLY HILLS mm 327 
14 14 50 CENT CANDY SHOP n,™ 320 
15 JENNIFER LOPEZ FEAT. FAT JOE HOLD YOU DOWN me lîT 
16 17 AKON LONELY isu» 306 
17 H TONY CHRISTIE FEAT. PETER KAY ...AMARILLO 298 
18 T BASEMENT JAXX OH MYGOSH a 294 
19 23 ROOSTER YOU'RE SO RIGHT FOR ME «t 277 
20 15 NATALIEIMBRUGLIA SHIVER «DE 253 
21 CAESARS JERKIT OUT mm 251 
22 17 LEMAR T1MET06R0W isr 
23 17 RAZORLIGHT SOMEWHERE ELSE vm.co 245 
24 77 THE GAME HATE IT OR LOVE IT raivra 242 , 
25 17 LUCIE SILVAS THE GAME IS WON 241 
26 17 GREENDAYH0L1DAY ïjT 
27 17 STEREOPHONICS DAKOTA 219 
28 17 KYLIE MINOGUE GIVING YOU UP ««« 213 
29 QUEENS OF THE STONE AGE LITTLE SISTER JHI 30 NELLY FEAT. TIM MCGRAW OVER AND OVER MRTWI^ 209 
31 ATHLETE HALFLIGHT 206 
32 17 THE KILLERS SOMEBODYTOLD ME liZARDKM 194 
32 17 BLOC PARTY BANQUET ™I™ 194 
34 T BODYROCKERS 1 LIKE THE WAY «cm J93_ 
34 17 LINDSAY LOHAN OVER cmm.c$S£ 193 
36 FAITH EVANS AGAIN 
37 17 USHER CAUGHT UP ^ 187 
38 17 ROB THOMAS LONELY NO MORE J83_ 
39 T NATASHA REDTNGFIELD I BRUISE EASILY 180 
40 17 1JEM THEY 177 
□ . fc-j ,Winlw UÎV toKS. MTV Hils, M xlod Iran tuli (uthcraJ (ran 00,00 on Sun IVBasc. VH1. Ite Box. Snvbh Hils. KiSs, Ma 

Oasis make massive early 
impact withlyla, as Eminem 
and Weezer also take giant 
leaps upward 
l'iii'iiimti'iyin 

mmim 

mmmim 

wmsim 

mm 

SPANKING NEW MUSIC 
wEEKBffi LIVE THIS WEEK FROM MANCHESTER 

6PM-7PM ONLV ON MTV 



Shiver puts Natalie Imbruglia back on top, 
as Athlete, Razorlight and Destiny's Child 
lead the way up the Top 10 and The Caesars, 
Akon and The Coral make leaps up the chart 

3 j STUDIO BISEEGIRLSKisitAiA 29 j : j RAZORLIGHT SOMEWHEREELSEveriico 28 1 lî | ATHLETE HALF UGHT PASiOPtfCW 26 ho 1 CAESARS JERK ITOUTwbciii 26 20369 | ; SNOOP OOGG SIGNS EEFFBt 26 20213 ! i j FREELOADERS FEAT. THE REAL THING SO MUCH LOVE TO GIVE sa™ 26 19333 b | MAROON 5 MUST GET OUT J 26 | ,o j GORILLAZ FEEL GOÛD INC. PARUimotE 11814 ■ ? | PHANTOM PLANET CAUFORNIAmc 12939 il 0 | GWEN STEFANI FEAT. EVE RICH GIRL ikierocope un; )| lï | SUNSET STRIPPERS FALL1NC STARS DBtcnov | 1 | ) l^iôl KASABIAN CLUB FOOT RCA )] Q BODYROCKERS1L1KE THE WAY uedcurv ) oo DESTINY'S CHILD GIRL CCUMA i !3 BASEMENT JAXX OH MY GOSH a > 2B ; OASIS LYEAbiobroms j 291 AKON LONELY isum 1! l KYUE MINOGUE G1VING YOU UPPARiAPHfflt s|Ol THE KILLERS SMÎLEL1KE YOU MEAN ITuarorac i|©s EMINEMMOCKINGB1RDaftermath 2 0| NATAUEIMBRUGUA SHIVER B81GHTSW 2j 26 THE CORAL IN THE MORNINGdetascmc 2| E I FEEDERFEELING A MOMENT EM 5 161 MARIAH CAREY ITS UKETHAT Dtf JAM SjOl JEMTHEYslo 5j 23 I NELLY FEAT. TIM MCGRAW OVER AND OVER DEBTOURBflSUU® Sj 23 | JULIET AVALON vircih bjOI THE CHEMICAL BROTHERS BELIEVEfseestyuoost [1 23 LEMAR TIME TOGROW sont 13 B 23 j STEREOPHONICS DAKOTA w 13 B{ A) j KAISER CH1EFS OH MY GOD whioubpolyk» 16 13 SU! 

NATALIE IMBRUCUA SHIVER bru MARIO LET ME LOVE VOUj GWEN STEFAN1FEAT. EVE RICH GIRL lWia$ccrc 
LEMAR riMETOGROWso-f.- KYLIE MINOGUE G1VING YOU UP mR! SCISSOR S1STERS RITHY/GORGEOUS tooob 
MCFIYAU.ABOUTVOUISU 
BEVERLEY KN1GHT KEEP TH1S PIRE BURN1NG far 

àQ" 26 50 27, lï 28 ^ MÔ 

MAROON 5 MUST GET OUT l DESTINY'S CHlUIGiRLmwBiA SNOOP OOCC SIGNS Cfffffl PHANTOM PLANET CAL IFORNIA L'i; RACHEL STEVENS NEGOTIATE WITH LOVE rot KEANE THI5IS THE LAST TIME isu DANIEL BED1NCFIELD V.'RftP MY WORDS AROUND YOU rotvDOi SUNSET STRIPPERS FALL1NG STARS Wl 
TONY CHRISTIE FEAT. PETER KAY AMARILLO «m CREENDAY BOULEVARD OFI MARIAH CAREY1 T'SLIKE FNAT ua- 
SHAPESHIFTERS BACK ÎO BAS1CS rosi USHERCAIJGHTUPuTOt 

"ISOCENTCANDYSHOPiRro 

The UK Radio Ai i 

/ /// 
11 NATALIE IMBRUGLIA SHIVER , 2446 5 68.64 0 

2 „ MARIO IFT MF IOVF YOU 2386 •4 59.39 •18 
3 0 ATHLETE HALF LIGHT mmm 391 84 58.00 31 

4 39 MAROON 5 MUST GET OUT 1460 28 56,39 ■1 
RA70RLTGHT SOMFWHERE ELSE raT,ra 780 28 50.43 25 

, T DESTINY'S CHILD GIRL mm"i 1377 26 47.78 26 
T ïT NATASHA BEDINGFIELD I BRUISE EASILY 1758 24 46.84 12 

8 9 10 GWEN STEFANI FEAT. EVE RICH GIRL 2071 | -5 44.56 •10 
1 0 SNOOP OOGG SIGNS GEfFEN 1295 50 41.97 24 

10 6 12 LEMAR TIME TOGROW ^ 1709, 2 39.71 -27 
11 , 18 SUNSET STRIPPERS FALLING STARS oistcrioN 1022 -24 38.06 ■8 
12 8 12 28 NELLY FEAT. TIM MCGRAW OVER AND OVER mmamam 1589 ■26 3757 -18 

«1 3 0 CAESARS JERKIT OUT VIRCl» 784 46 34.17 42 
14 1 6 25 KYLIE MINOGUE GIVING YOU UP 1636 4 3434 -56 

a 5 13 STUDIO BISEEGIRLS 829, 3 33-82 26 
1 19 7~ 7" MARIAH CAREY ITS UKETHAT OEFJILM ' 844 3 33J3 8 

17 12 9 15 JEMTHEY ™ 1700 -5 32.90 ■16 
26 8 27 BASEMENT JAXX OH MYGOSH XL 1008 3 30.96 16 

19 17 .9 0 SCISSOR SISTERS FILTHY/GORGEOUS K™» 1627 30.26 h? 
20 M 9 20 PHANTOM PLANET CALIFORNIA " 1301 2 30.12 -19 
21 22 15 BEVERLEY KNIGHT KEEP THIS FIRE BURNIN6 P«E 1391 -6 2787 0 

21 3 9 FREELOADERS FEAT. REAL THING SO MUCH LOVE TO GIVEAATW 442 20 27.1U 
23 ir ¥* STEREOPHONICS DAKOTA V2 1066 ■4 2637 -n 

79 25 0 KEANE THIS IS THE LAST TIME kuw 104/ -6 25.98 4 
25 2, 6 . TONY CHRISTIE FEAT. PETER KAY ...AMARILLO ONIVBISALTOCTO 908 -9 2539 ■8 

Ijeak in 2003. but 

| NATALIE IMBRUGLIA SHIVER ? | KEANE TH1S1S THE LAST TIME 3 | SCISSOR SISTERSniTHY/GORGEOUS 3 | GWEN STEFANI FEAT. EVE RICH 61RL ? LEMAR TIME TOGROW 3 j BEVERLEY KNIGHT KEEP TH1S PIRE BURN1NG 3 | MAROON 5 MUST GET OUT 
T] NATASHA BEDINGFIELDIBRU1SE EAS1LY 



K Nielsen 

irplay Chart 

/ / 

ELTON JOHN TURN THE LIGHTS OUT WHEN YOU LEAVE 
« 

CIARA FEAT. WIISSY ELLIOTT1 ? GTFP 

S». 

AU the sales and airplay charls publisned m Music Week are also available online every Snnday evening at wwwjiiusicweek.com 
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mm, Albums 
□ VAR10US BERLIN SUPER 80 MooitOf (LP COHW 0651) □ VAR10US GANGS TYLE LABEL SAMPLER VOL 2 GSR (CO GSR 033) S RS 

j FRONTLINE RELEASES DANCE □ALVAREZ. CHRISTIAN S0PH1ST1CATID GROOVETBA DetectoO? DELECI □ CALYX NO RIRNING BACX MoYmg Shadow (CD SHADOW 330) □DANIETO C1RUGIA CASUAL U Cwer (CD UCOVER 2200) □ EMJAYS HOLA RAPPY/IBA Club Sole (12' CSOLE 012) □ FLASH, SAMUEL CANT STOP THE N'USIK/IBA Dead Cal Boonce (12" OCB C 

□BIDOMSEIEID PRESCRIPTION FOR THE BLUES Acratal (CO FABCD18/T □ KHAN. AMJAD ALI MOKSHA RMI «WWrçWCO CORW124)  ■□MARTIN, RAY UHfORCEnABUtoiBUCIlia'CO 40361 llonso 
EkîwS URBAN Hok ClCROWN CITY ROCKERS EARÎHTONES BmiibiI (CO BR11422) KDS/P HipHop 

□ KARTON 3 STR1PE/TBA Sound Not Scme (12' SNS 08) □ LOS HERMANOS ONANOTHER LEVEL SURMENE (IP SUBLP 3009) BreS □ CR1MM, MF SCARS AND HEM0R1ES Ojy By (My (CD DBD OlOCO) lato 
^oSt o LADO, MINE NECROPHIUA Dlinlï Ejt (CD THI571562) Haiï □ Lf ON. JULIETTÏ UNCONOITIONAL FYlsto (CD COJL1001) l WÊ 

thatA-Ha  J released26 
fm-mà sinsieswithin 
! ILiSl/vnM the 20-year remit of this set, and one of the missing tracks is a hit, namely 1988's The Blood Tliat Moves The Body. Such considérations aside, it is an album of pop perfection fiom the Nordic trio, with tracks arranged in chronologieal order. In trulh, they never quite matched the superb introductory hits Take On Me and The Sun Always Shines On TV, but they did craft some fine tunes over a seven- albums career and this. 

New Waves: 45 Original 45s From The Post Punk Era (Family Recotdings 9829774) Hot on the heels of its hrilliant 12-inch/Eighties set which has sold 45,000 in the past 10 weeks, UMTV ofishoot Family Recordings now tums its attention to the diversity of music issued in the immédiate post- 
set. Alongside more abrasive, spiky cuts such as Elvis Costello's Pump It Up and Stiff Litlle Fingers' Alternative Ulster, you will find the pure pop of Buggles' Video Killed The Radio Star, Hazel O'Connor's touching Will You, Splodgenessabounds' 2 Pints Of Lager and mod revivalists The Lambrettas doctoring of Poison Ivy. 
The Korgis Kollection (Angel Air SJPCD 204) With only tv. I bonafidehits 

I Had You and th< I reflective beauty Evetybody's GotTo learn Sometime - the Korgis hâve nevertheless managed to attrac cuit audience to their mélodie, well-crafted tunes, hence previous 21st centuiy compilations of their work on Music Club, Armoury and Castle. Released with the full approval of the band, this hand-picked 'best of" rarely flags, and includcs the DNA remix of Everybody's Got To Learn Sometime that became a major club hit in 1993, plus threc 1978 démos and an altemate mût. 
24 MUS1CWEEK 2304J05 

HAt ■ s 

CATALOGUE & REISSUES n? COlffllK RED If YOU AINT COT A WEAPON Sncto ICD CMEDD1094) 
JVE Collectaljtes (CD COL 6711-2) 

□ cura. PEIDU FEELIN CROOVY Sanduiiy (CD aiQCD 658) □ cura PETDLA MVIDVE Coteclabte (CO COL 8t(M-2) □CUFF, JIIT ~ ' □ CUFT, JIHMY MUSIC MAKER Woinded Bnl (CD VVOU 2188) □COTTARSJFŒ ON FIR£ GreenlraY (CD CDTRAX 281} 

R«WPop 
□ CAYNOR, GLORIA NEVER CAN SAV G0ÛD6YE Solo (CD 50010) 

□TtCAK&SARASO JEAlOUSSandiwylCOSANCO 291) 
□! □V ROCK 

_ _ OIE CAN YOU 00 IT Pickwick (CO 751082) 
^ □CREEN, PETER UTTIE OREAMER Sanduary (CO CHRCO1117) î°p □crowIngconcern.thethegrmi □ RAYES, TOBBY JAZZ TETE A TETE KaiLH (CO HRKCO 8111) □ HEART CRAZY M YOU Faltoi (CD UN MÎ3) □ HEAVEN17 COME WITH ME Fakai (CD UN 3936) □ HOUDAY, BILUE LADY L1VE Saiïliuiy (CD PLSCO 746)   BIUIE THE GENIUS Of Vaw (CD 9828694) 

□ UJCIAHO JAH WORDS Sartay (CO R20CD 025) □ MARLEY, BOB SOUL REV0LU110NARIES Ironn (CD TJPSX 245) □ MARTIN,DEANUVEFROMLASVEGASEMI Coûtant ICO 5602292) 

□ M1NNELLL UZA AU THAT JAZZ Mtclables (CD COL 8074-2)     ""CTION Soodiury (CD SMRCO1921  1 LE TEMPS OE VIE Nftvsomd (CO TL1355) □NAS SIREEI DISCIPLE 2 BMC (CD 5197309) □ NEW B1RTH (OVE POTION AmM (CD ACMCD) □ NEWTON, WAYNE UL-E FROM LAS VEGAS EMl CaUtame (CO 56014421 
r -{□ ORIOLES, THE RQAD TO D00W0P Aattal ICD ADMCO 5000) — □ PARKER.CRÏiiSnTmraUEUÏ lAftlUmyReJiUDCDlEMMI 



Albums listed this week: 251 Yearto date: 3,824 
Singles listed this week: 130 Yearto date: 1,964 
on {020) 79218327 or e-mailcd to owen@muslcweek.com Records released 25.04.05 

--B O 
IRAIIL& BARRY RYAN COLLECTION CI^RedO CRREV109) 

□ VARI0US THE WOOOSTOCK GENERATION Falcon (CD UN 55020) 
□SCARBURY. JOEY AMERICAS GREATEST HEROCoOf   lw w nscon HERON, CIL W1NTER IN AMERICA Snapper (CD SNAP I03( □ SINATRA. FRANK UVE FROM LAS VEGAS EMI Catalogue (CD 5601 Funk/Jaa —QVARIOUS GOLDEN 0LD1ES VOL 15 Golden Okfcs (CD 1010142) Easy Lislming □ VARIOUS GOLDEN 0LD1ES VOL 16 Golden Oldies (CD 1010152) Tedmo □ VAUGHAN, SARAH THE GENIUS OF Verve (CD 9828951) Noslalgb □ WATERINTO WINE BAND Hia CUMBING FOR BEG1NNERS Radk □THORNE. STEVE EM0T10NAL CREATURES PART 1 Gianl Electric □VARIOUS LATIN GROOVES Maslers Of Music (CD MOM 215) □VARIOUS LOUNGE LEGENOS Sanctuary (CD PLSCD 741) □ WOMACK. BOBBY ACROSS UOTH STRECT Snapper (CD ^□VAR □VAR □VARIOUS 60 GO TRAIN Sanctuary (CD CMRCO1132) □VARIOUS EIGHTIES BOX SET Trojan (CD TJETD 253) □VARIOUS UVE FROM LAS VEGAS EMI Catalogue (CD 8759352) □VARIOUS LES CHANSONS D'AMOUR Newsound (CD NST 255) □VARIOUS IA MUSIQUE DE VIE Newsound (CD NST 256) 

rnZ MUSIC DVD MUSIC DVD mklS □ VARIOUS LADIESNIGHTTDK (DV-PTJIN) ™ QVARIOUS60sAUSTARSVOL]TDK IDVR60AS1) 
□ MUSE MANIC DEPRESSION Cira 

Singles 

ICE UO MY1 STARS REMIXEIVTBA KAimlranl (12' KAU9) □ CAMEZ, LEANDRO PART VIBA luit □CHARITE i WUNK MV HEART/TBABÎgLiwe OT BL 0151 

USICKBOV VIVE LE MASH Ut™ Surpnse (T SUR □ SHVA, JON JUST WMiT U 2 DANCEABA Pesto M" PESTO 0061 pSKYURK TUATS MORE UKE n/TBA CR2 OTM 2000) □ STABIU2ER L)NBREAKA6L£/1BA Plastic Rjjsm G? TCCPfi 039) □ STERLING MOSS VS PRILTRATOR BECHARCE/TBA Racetra* (12- RACETRAX 061 □ STRAUSS, ROBERT SP1NNING1NSIDE «*JR LOVE EP/TBA Fremnot UT FR 055) □SWISS TSWISSVTBA Cartridge a? CTE 007) □TAYIOR. JAMIE JAMIE TAYLOR EP/TBA RIOT M RIO! 007) r"--—  Maarawœs) 
W1EP VOL 2A8A Shajan (IT" SHAYAN 005 

OTHER □ KIC CARPET Y0UR LOVE/TBA Kelh (taol {T IlfiNE 7002) □VARIOUS KATER/TBA Vanom (T VARS 007) U VIROS SYNDLCATE SLOW OOWN/IBA Plarït Mu lir ZIQ119) 

Daa-C □ WfADELS, THE CIVE YOURSElf TO ME/T8A Wall Of Ssund ICD WALLE100IT WALLT100) WI 
Si □LYNCH, SHANE DONT GOABA Ail Music (CD AMR 041201 CD AMR 041202) P ■ MIDLAKE BALLOON MAKER/TBA Bella Union (CD BELLACO 85) P □MOnONPICTURESMYQUEEN/TBASal On (TSAT 002-7) VTHH "  WS, THE PANIC ATTACK/TBA RjptooesAferligo (CO 9870603 T 9870857 T 9870602) U ""ERT SH1NEIT ALL AROUNO/TBA Sanctuary (CO SANXS 369COSANX369CO SANXD 369 

to date Fora «P 

new 

isii 

Varions The Jack Nitzsche Story - Hearing Is Believing 1%2-1979 (Ace CDCHD 

■ overview ofthe - careerof arranger, songivriter and producer Jack Nitzsche, one of the unsung heroes of rock'n'roll, this 26-track album is accompanied by a superbly annotated 28-page booklet and includes some great material. Alongside well known work such as Move Over Darling by Doris Day and Marianne FaithtulTs Sister Morphine - which feature very contrasting Nitszche arrangements - there are rare gems Uke Gany Bonner's The Heart Of Juliet Jones, Bufiy Sainte-Marie's take on CS&N's Helpless and Nitzsche's o\vn closing theme for One Flew Over The Cuckoo's Nest. Compelling stuff - and kudos to Ace for listing a further 17 cuts by the likes of 

David Bouvie The Collectiop (EMI Gold 8734962) 

diverse set avoids the hits and each of its 12 tracks - which are arranged in chronological order from 1969's Unwashed And Somewhat Slighdy Dazed to 1980s Tfeenage Wildlife - is taken from a différent album. This is an admirable attempt to bring something différent to the market, and a repositon' of some genuinely interesting but less well known material from Bowie, altlrough it is a shame there is no annotation to advise the listener of the reasons for individual tracks' inclusions. 
The Original Hip-Hop Sélection (Original Sélection OSEL 003) 

this double dise doozy compiled by former Mastercuts maestro lan Dewhirst, who now masterminds Salsoul reissues. Here Dewhirst turns his attention to héritage hip hop, and erams 30 fine examples onto a fine two-disc set. Some - like Eric B & Rakim's I Know You Got Soul, Tom Tom Club's Genius Of Love and Heavy D & The Boyz's Mr Big Stuff - were monster crossover hits but these are more than balanced by the inclusion of lesser known fare such as Mr Rock's Got My Mind Made Up and Just Ice's Cold Gettin' Dumb. This senes as an excellent primer for those just starting to explore the genre. 
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Tony Christie remains on top, to lead the / "Fk A fHF ■ AI 1 II IC 
UK'sfirstcombinedsingleschart, with / ||llu I I IwICU %#l% 
Razorlight, Ciara and Elvis Presley / , a. 
following close behind / // 

w 
1 
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TONY CHRISTIE FEAT. PETER KAY (IS THIS THE WAY TO) AMARILLO m n RAZORUGHT SOMEWHERE ELSE fera RAZORLIGHT E 3 CI FEAT. MIS Y ELLIOTT 1,2 5FER . 

31© 4:© CIARA FEAT. MISSY ELLIOTT12 STEP lito 2. Razorlight Râzorlighfs début 
Nightsold 
and spun off flvc 
Roi; Lies CminDor 56). Rip It Up (number 42). Stumble And Fall (number 27), Golden Touch (number nine) and Vice (number 38) - but Somewhere 
single front their 
album, blasts the 
higher oibit this week. Roleased hotonthe heelsof 
acclaimed by Q as 
thrilling change of 
Somewhere Else débuts at number two with first- week sales of 28,537. As tliisis flrst week ofthe 
this total includés 2310 downloads. 
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ELVIS PRESLEY THE WONDEK OE YUU   
MARIO LET ME LÛVEYOU J WILL SMITH SWITCH nw _L WILL SMITH SWITCH... . , 
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16 12 NATASHA BEDINGFIELD1 BRUISE EASILY n -an:. 12 3 LEMAR TIME TO GROW 170 INTERPOL OMERE fâuto 18; B JEMTHEY aio 13 14 3 STUDIO BISEEGIRLS 
n ANASTACIA HEAVY ON MY HEART E[k JOUET AVALON »5« 14 ' NATALIE IMBRUGLIA SHIVER 

SUNSET STRIPPERS FALLING STARS itei -n m3 
5 JEMTHEY KELIS FEAT. NAS IN PUBLIC v^n 

st KYUE MINOGUE G1VING YOU DP ^ 16 7 2 GARBAGE WHY 00 YOU LOVE ME (Garbjge) Uwversal (Gartwge) A&E WEA385C0 (TEM 
aTiô" MELANIE C NEXT BEST SUPERSTAR fiedci TT L2 2 NATASHA BEDINGFIELD I BRUISE EASILY 
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first artist to 
expectcd slring of 
Elvis Presley in 
début single Goodies got the better of Presley's 
although it didiYt 

21128 copies that 
tally for a number one. Ciara's follow-up 1.2 
Missy Efliolt sold 
week - 26,057, including 1,781 
bas to seltle for a 

S-Tfe Offorf Charls Conw 2005 "27" BASEMENT JAXX OH MYGOSH 
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Singles Chart 
As used by Top OfTIie Pops and Radio One 

/ i / m y 39 if MAROON 5 MUS1 GET OUI 
40 ± JHEFADERSNO SLEEP TONIGHT 
41 M KINGS OF LEON 1<ING OF THE RODEO 
42 36 SHAPESHIFTERS BACK10 BASICS 
43 35 CABINCREW STARTOFALL 
44 40 7 BRITNEY SPEARS DO S0METH1N' 
45 36 5 BEVERLEY KNIGHT KEEP THIS PIRE BURNING 
46 28 THE BEES CHICKENPAYBACK 
47 43 8 USHER CAUGHT UP 
48 26 ELVIS PRESLEY (YOU'RE THE) DEVIE IN DISGUISE 
49 27 3 MORRISSEY REDONDO BEACH/THEREIS A LIGHT THAT NEVER GOES DUT 
50 38 5 GREENDAYH LIK.i Grwn Day/Cavailo) Wamsy-Chappcll (AmutronqA/vrighiyPritdunJ) Reprise W661C01 (TEN) 51 37 3 MICHAELBUBLEHOME 
52 0 3 THE KAISER CHIEFS OH MYGOD (SlreeO UnivErsal (Hodgson/V/ilson/V/hite/Rci/Bames) BUiigijeBUN092COX(\yM) 53 45 3 G4 BOHEMIAN RHAPSODY 
54 : G 7 THE BRAVERY AN HONEST MISTAKE 
55 ! 50 THE GAME FEAT. 50 CENT HOW WE DO 
56 / SECRET MACHINES D LEADS WHEREITS LED 
57 47 r GIRLS ALOUD WAKEME DP 
58 0 U THE CHEMICAL BROTHERS GALVANIZE {The Cbenvcal Brothers) Universal/U Beila Ule My Muzdc (Rcrwiands/Simom/rartd) Frcvityle Oust CHEMSD21 (E) 59 48 KASABIAN CLUB FOOT (KjabianlEMKPtacraVKjilora BCABWlOiSEÎOWDV) 60 G 1? U2 SOMETIMES YOU GANT MAKE1T ON YOUR OWN 
61 46 LL COOL J FEAT. 7 AURELIUS i 1 

62 G n EMINEM LIKE TOY SOLDIERS t i ^ m 
63 54 21 JA^Z/KN^JWK^^CORÈ wEAWMOttnw 
64 32 2 ELTON JOHN TURN THE LIGHTS OUT WHEN YOU LEAVE 
65 YOURCODENAMElSiMILO 1 
66 STEREO STAR FEAT MIA J UT0P1A (WHERE IWANT TOBQ 

"ôT 59 20 GREEN DAY BOULEVARD OF BROKEN DREAMS 
68 M PURE REASON REVOLUTION THE BRIGHT AMBASSADORS OFMORNING (HoflhikYo'PureRoasonPcvoluiicn)Modcsl iCojrtn;-v.'jDnTi     S.-vL - . L.) 69 G 8 SNOOP DOGG FEAT. PHARRELL i PT J 1 F1 HO . 
70 j 44 3 ESTELLE 
71 l 57 5 QUEENS OF THE STONE ÂGE 1 R 
72 L 4 ELVIS PRESLEY RETURN TO SENDER 

1T EVERSTRONGTAKEME HOME (WUMBLt TILI DIE) 
74 142 3 AVRIL LAVIGNE HE WASN' 1 
75 G ATHLETE WIRÉS 

■ ifa. •50. S "îst SteT' ® Osa (408000) 
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track provides Blackbuni's indic label Ail Arouiui 
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i TONY CHRISTIE FEAT. PETER KAY (TS THIS THE WAY TO) AMARILLO u.-.-; TV g© RAZORUGHT SOMEWHERE ELSE 3lO CIARA FEAT. MISSY ELLIOTT 1.2 STEP ^ 4 iO ELVIS PRESLEY THE WONDEROF YOU rca 5 no WILL SMITH SWITCH ^ 6: 3 MARIO LET ME LOVE YOU 7:6 50 CENT CANDY SHOP .-.r-;- 8 il MARIAH CAREY ITS LIKE THAT . 9 'O FREELOADERS FEAT. THE REAL THING SO MUCH LOVE TO GIVE a: 1^.6 r-v v*rb 10i 4 GWEN STEFANI RICH GIRL nj s NATAUEIMBRUGLIA SHIVER ^ -0 12 8 LEMARTIMETOGROW scrv 131 7 MCFLY ALL ABOUT YOU/YOU'VE GOT A FRIEND 1-^ 14' 12 NATASHA BEDINGFIELD1BRUISE EASILY Km#*. 15 14 JEMTHEY fab 16 19 STUDIO B1SEE GIRLS t,u 17 9 NELLY FEAT. TIM MCGRAW OVER AND OVER c^rty/iivid 18 15 SUNSET STRIPPERS FALUNG STARS a*àm 19, lî KYUE MINOGUE GIV1NG YOU UP fWw 20 26 PHANTOM PLANET CALIFORNIA iv - 21122 BASEMENT JAXX OH MY GOSH xt 22; 18 GARBAGE WHY DO YOU LOVE ME Wamer d.. 23, 17 BEVERLEY KNIGHT KEEP THIS RRE BURNING P. - : ^ MAROON 5 MUST GET OUT 25i28 STEREOPHONICS DAKOTA V2 26; 24 KELIS FEAT. NAS IN PUBLIC Wg* 27 j 20 RACHEL STEVENS NE60TIATE WITH LOVE Wydor 28i 16 SCISSOR SISTERS FILTHY/GORGEOUS Pci^ 29;o DAFT PUNK ROBOT ROCK 30:0 ANASTACIA HEAVY ON MY HEART ipt 31123 FEEDERFEEUNG A MOMENT Echo 32; 36 AKON LOCKED UP istod 3310 GORILLAZ FEEL GOOD INC. f^riopha* 34i 25 USHER CAUGHT UP U'«e 35 31 DESTINY'S CHILD GIRL Cdumto 36j 21 MELANIE C NEXT BEST SUPERSTAR Red Grt 37139 TWISTA FEAT. FAITH EVANS HOPE 38| 27 KEANE THIS IS THE LAST TIME ktad 39:0 INTERPOL CMERE 40: 37 SNOOP DOGG SIGNS Geffcn 

3 O TIESTO ADAGIO FOR STRINGS 4 | © | DJ FRESH FEAT. MC DflRRISON ALL TUAT JAZZ 
)) DRUNJA FEEL MY PA1N/1N THE GR1N0 VIP B Q| M1NTROYALEWA1TFORYQÛ 9 |©! FREEL0ADER5 FEAT. THE REAL THINGSOMUCHLOVETOGIVE. 1 [ THEPRODIGY SPITFIRE 

QI CIARA FEAT. MI5SY EUlOn L2 STEP j MARIO LET ME LOVE YQU | 50CENTCANDYSH0P |W1LL SMITH SW1TCH Imariahcareyitsukethat | LEMARTIMETOGROW | CWEN STEFANI FEAT. EVE R1CH GIRL | TWISTA FEAT. FA1TH EVANS HOPE 1 KELÏS FEAT. NAS IN PUBLIC | JENN1FER LOPEZ GET R1GHT 

Ail the sales and airplay charts published in Music Week are also available online every Sunday evening at wwwjnusicweek.com 



Albums 

Basement Jaxx's singles set achieves a 
dance hits first, while Garbage's comeback 
album and a Shakin' Stevens hits collection 
refresh the Top 10 

VM 
; |flC/DC FAMILY JEWELS EH 11VE AT WEMBLEV STADIUM  ;EV WHO PUT THE M IN MANCHESTER 
î | W1LIYOUNG LIVt: IN LDNDON IfOi QUEENGREATESTVIDEO Hll 
aj U2RATTIEANDHUM Oai THE CHARLATANS LIVE AT LAST - BR1XTON ACADEMY njTI TINA TURNERALL THE BE! f | VARIQUS CLASTONBURY ANTHEMS - THE BEST OF 13 O ELV1S PRESLEY SUN PAYS W1TH ELV1S/EIV1S PRESLEVS- M Q Th 15 Qw 111 NIRVANA NEVERM1ND i ] VARIOUS UVE AID | METALUCA SOME K1ND 0F MONSTER 3 | THPAC RESURRECTION ,81 UVE CAST RECORD1NC LES MISERABLES IN CONCERT 

i I SNOOP DOCG R & G - THE MASTERP1ECE î 150 CENT THE MASSACRE 2 1MARIAH CAREY THE EMANCIPATION OF M1MI 5 : Q j PJ FORMAT 1F YOU CANT J01N 'EM BEAT EM 
j | JOSSSTONE THE SOUL SESSIONS 5 VARIOUS KISS PRESENTS THE R&B COLLECTION 9 12 j JOHN LEGEND GET TJFTED o | LEMART1MET0GR0W 

THE KAISER CHIEFSEM 
THE KT TIERS HOTFUSS 
BASEMENT JAXX THE SIT 

BLOC PARTY SILENT ALARM DO ME BAD TH1NGS YES 
DJ FORMAT 1F YOU CANT JOIN 'EM BEAT EM 1AM KLOOT GODS AND MONSTERS 

0" 2i©i TIESTO ADAGIO FOR STRINGS HAl PLAY THE HITS FEEDERFEELINC A MOMENT 
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5 n AKON TROUBLE® 
3 2 6 TONY CHRISTIE THE DEFINITIVE COLLECTION ® 

à f GARBAGE BLEED LIKE ME 
s' nataIie imbruglia counting down the days Hovv«/Haninolon/JohnsA'jnous        82876683712 (ARV) 6 â r SHAKIN' STEVENS THE COLLEC1 ION MmMmm 
7 50 CENT THE MASSACRE ® 

m 10 ? G4G4®j 
9 4 5 STEREOPHONICS LANGUAGE.SEX.V10LENCE.0THER? ® 
10 6 THE KAISER CHIEFS EMPLOYMENT ® 
11 B 21 gweIj stefani love angel music BABY ® 
12 12 20 LEMAR TIME TO GROW ® 2 
13 45 THEKILLERS HOTFUSS®! 
14 â y A-HAJHE DEFINITIVE SINGLES COLLECTION 
15 GREEN DAY AMERICAN IDI0T®3®2 CavalWCreen Day Reprise 9362488502 (TEN) 16 MARIAH CAREY THE EMANCIPATION OF MIMI 
17 « JEM FINALLY WOKEN NwVJetn/Ge-Otoqy Alo 82876655682 tARV) 18 16 63 SCISSOR SISTERS SCISSOR SISTERS ® 7 ® 2 

26 21 SNOOP DOGG R & G - THE MASTERPIECE ® 
34 m QUEEN GREATEST HITS III & III ® i ® i 

21 19 31 KASABIAN KASABIAN ® 
27 FEEDER PUSHING THE SENSES ® 

23 21 49 l<EAN|H0PESANDFEARS®7®2 
24 â w MELANIE C BEAUTIFUL INTENTIONS 
25 20 11 MARIO TURNING POINT® 
26 17 QUEENS OF THE STONE AGE LULLABIES TO PARALYZE ® 
27 { 

f 
OLIVIA NEWTON-JOHN INDIGO - WOMEN OF SONG 

28 MICHAELBUBLEITSTIME® 
33 32 N ATASHA BEDINGF1ELD UNWRITTEN ® 3 ®. 

k|| 31 6 HApteMONDAYS GREATEST HITS ® 

32 
39 U ATHLETE TOURIST® V2n Vugt/Athlele/ConrfKM Par!ûoiione56',7CMO(0 
13 2 BRITISH SEA POWER OPEN SEASON 

34 
41 62 MAROON 5 SONGS ABOUT JANE ® 5 ® 2 
25 3 WILL SMITH'LOST AND FOUND ® 

35 29 29 JOSS STONE MIND BODY & SOUL ® 2 ® > CoTOiCcfdcn/Grocribcni/Klînaqiri/ShwtaT/W'riQhl p,*,i(l«x/va™i CDRaW (£1 36 40 22 ^EEN DAY INTERNATIONAL SUPERHITS® 
& 38 

0 PATRIZIO BUANNE THE ITALIAN ® 
I" 45 SCHILD ® 4 ®, 



THE OFHCIAI. UK ALBUM CHÂB'l I 

Albums Chart 

/ i w M 39 24 77 DAMIEN RICEO®: DRWHth Fto* DRU002CO (TEfO 
y 

51 9 BLOC PARTY SUENT ALARM® 
41 28 5 1 Ht BRAVERY IHE BRAVERY ® 
42 36 56 USHERC0NFESSI0NS®4®2 

m 64 0 CIARA GOODIES 
44 45 6 JOHN LEGJNDGET LIFTED 
4b 18 2 MORRISSEYLIVE AT EARLS COURT 

lu 
53 37 RAZORLIGHT UP AIL NIGHT ® 

47 37 62 FRANZ FERDINAND FRANZ FERDINAND ® 4 ®, Dtmino WICCDBfeX (\7THQ 4B 22 3 NEW ORDER WAITING FOR THE SIRENS' CALL 
49 43 58 JOSS STONE THE SOUL SESSIONS ® 3 ®. oilniii iiïnîiirmn-ln 50 32 2 AALIYAH ULTIMATE 

Kil « 18 LUCIE SILVAS BREATHE IN ® Mctmr, 9867025 011 52 46 21 U2 HOW TO DISMANTLE AN ATOMIC BOMB ® 3 ® 3 IstuidCIDXU? i(U) 53 35 5 PRINCE THE HITS/THE B-S1DES Priret Ftale/ PaiV 93M454402 fl EM 54 24 ILDIV0ILDIV0®4®. S»roMiok 82816651957 lADV) 55 44 23 LEMAR DEDICATED® 
tJ| 66 93 COLDPLAY A RUSH OF BLOOD TO THE HEAD ® 7 ® i Kii-an/Udptii/IWlM» mfcttoBÏlOKMllQ "57" 20 ELLYSUIT® o— 58 42 5 MOBY HOTEL mnmmmmta 59 60 12 KT TUNSTALL EYE TO THE TELESCOPE ® 

60 50 12 THE CHEMICAL BROTHERS PUSH THE BUTTON ® 
m 0 THE GAME THE DOCUMENTARY® 986.143™ 

62 38 3 BRANDY THE BEST OF 
63 120 COLDPLAY PARACHUTES® 0 
64 65 MY CHEMICAL ROMANCE THREE CHEERS FOR SWEET REVENGE^ 
y G a ROOSTER ROOSTER® Rûbscn/WoodroffeAii^l/Waliiyfiu'fv/tl'iUiUs  ËnotlUUc 83816676353 (ARV) 

66 4, 31 ATHLETE VEHICLES & ANIMAIS ®   V,n V.j]l/Ali'ai;     67 54 6 THE FUTUREHEADS THE FUTUREHEADS ® 679 5046738482 OCW 
68 / f 

DOME BAD THINGS YES UiEl Dwlrev 5046175732 (WIHf, 
69 MADELEINE PEYROUX CARELESS LOVE ^9823583») 
70 50 109 THE VERVE URBAN HYMNS®6 HuWràiCOWnLS® 
H e GREENDAYDOOKIE® I6pnit 9362457952(1110 

72 7 JENNIFERLOPEZ REBIKTH® apw.aam 
73 DJ FORMAT IF YOU GANT J01N EM BEAT EM 

"TT IAM KLOOT GODS AND MONSTERS 
75 56 6 THE POGUES THE ULTIMATE COLLEO1 ION ® vmaHasom 

6. Shakih' Stevens Missinq from the 

VARIOUS THE ALBUM 5 
VARIOUS FLOORFILlfRS 3 VARIOUS K1SS PRESENTS THE ( VARIOUS B1G TUNES 2 - LIVING FOR THE W£ VARIOUS REAL E1GHTIES - HITS PLUS EXTENDED MIXES VARIOUS THE VERY BEST OF AU WOMAN - PLATINUM VARIOUS POP PRINCESSES 2 VARIOUS ESSENT1ALR&B-SP1 
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