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rob thomas, 

frontman of matchbox twenty, winner of three 
Grammy awards, two-time Billboard Songwriter of 
the Year, co-writer and voice of Santana's 'Smooth , 
and collaborator with Mick Jagger, Bernie Taupin 
and more delivers his début solo album. 

• ied by the massive US single 'lonely no more' - only the second ^ ^ 
track in history to gain more than 1000 spins in a single week 
at Adult Top 40 

• campaign begins with a UK promo visit in May 

• release supported by national TV advertising, outdoor, press, radio 
and online marketing 

lonely no more 

the single 

out May 9 

...something to be ' 

the début solo album 1 

out May 23 

www.robthomasmusic.comwww.atlanticrecords.co.uk @MEUSMA mppman fntimîtaini" 
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Oasis getoffto 
blînding start 
Channel Four's exclusive preview of the proino for Oasîs's new Lyla single drew an impressive 1.3m viewers last Wednesday night. 
strong first week of the campaign for wliat is likely to be one of this 

year's biggest albums. Lyla was played for the first time Worldwide at 8.15am on Chris Moyles's Radio One breakfast show last Monday and picked up enough radio play across the board to leap into the airplay Top 20 on its first day's exposure. Support followed across a range of stations, with Radio One's Jo Whiley and Virgin breakfast 

duo Pete & Geoff making it their record of the week, while Zane Lowe dubbed it the "hottest record in the world". Big Brother's Emma Greengrass says, "The reaction 
you corne back with an Oasis record, you expect there to be a lot of interest, but it really bas been very strong." 

The preview of the promo followed at ILOSpin on C4, straight after its Desperate 

Truth. Oasis also retum to the live stage this year, including a May 23 Paris show backed by Radio One. o Bumper summer schedule, p3 

Ivors recognise 
new talent 
Songwriting by acts such as 
Franz Ferdinand, The 
Streets and Keane wins 
approval on awards 
shortlist p4 
Mobile networks 
tuneintomusic 
Mobile music is catching up 
with downloads as 
operators manoeuvre 
in battle to dominate 
the market p8 
Wrapping up 
the future 
Movie and TV releases are 
pushing the boundaries of 
DVD packaging, pointing 
thewayforwardforthe music industry pli 
This week's Number 1s 
Albums; N Imbmglia 
Singles: Tony Chnstie 
Airplay: Mario 
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Retail giant's link-up with MusicNet marks vital step towards launch of downloads service 

HMV plugs in to digital 
ion of more than 75 portable rtRowedescribesthe players compatible with the serv- Rowe is convinced HMV will be Sundayofthefirstcombinedphys- es. The retailer more successful than others in ;e the software securing indie content. "Some of 

week with the ai thefirsl angles chart, with the 
HMV Rurope e-commerce director Stuart Rowe describes the tie-up as one of the "big mile- stones" for the sel-vice, which will be backed by iîlOm of investment zroîr 

fder'Mut^NetT'hand" Somer theback-end technology, software, digitdand havcnT yet^Uicy am toydatyl 
senrice, thich wntltuncli in the chain will back the launch of the Given the retailer's : and nowis the right time for 
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Your guide to the latest news from the music industry ^     rontra| partner of thiS summers Tribal 

Eagle signs DVD 
distribution deal 

Napster ups its 
revenue forecast 

expected to 
« New talent figure; nominations, p'1 O Wall Of Sound is busy suim 

agreement, which cornes into effect 311 May 1. unités distribution 
divisions Eagle Records and Spitfire Records are already looked after by Pinnacle, 

 stfull financial yêar rapid growtb in its subscriber i trading statement.tlie 

Gatbering festival. Tlie radio network will broadcast live from the July event o BBC1 is to sainte such icons as Patsy Cline, Loretta Lynn and Dolly Parton m the one-hour country music spécial Queens Of Country, which is bemg broadcast from 1035pm on Monday, April 25. 
Life's a beach for 
T4,s pop show O T4rs Pop Beach ev 

Place home in Oxford Circus for the confines of Leicester Square, as part of GWR's merger with Capital Radio. Executives bave decided to bring ail 

the Beach will expanded line up. Tri t take place in Weston-buno -■■■"■ -• Somerset on Sunday, June 19 and will feature 16 acts,including Kaiser Chiefs, Garbage and Rachel Stevens. It 
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read ail the 
news as it 
happens each 
day, log on to 
musicweel<.com 
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Radio One backs new music by expanding playlist 

The 1 Upfront list, whïch will 
artists we really should be trying about 23 to 24 times. However, Tlie playlist addition is 

Playsfor ^dTat^to oufL^me 0^thenew 

Gorillaz, Oasis and Coldplay lead string of high-profile albums setto hit retail from next month 

Stores forecast summer scorcher 

by Jim Larkin The music industry is gearing up for the biggest summer of releases for nearly a decade rvith a bumper crop of albums set to boost what is llya quiet period. In eeks t month, albums by Gorillaz, Oasis and Coldplay will kick oft' a sum- mer which will also herald albums by a string of high-profile acts such as Black Eyed Peas, The White Stripes, Jamiroquai, Missy Elliott and Ms Dynamite. ■ •' telike 

The Foo Fighters, Royksopp and Charlotte Church. It means a busy start to the summer for retailers who, in the words of one executive, normally spend summer twiddling their thumbs and waiting for the schools to reopen. The releases will follow a fairly quiet Mardi and April for retail 
sheer intensity of releases will mean casual fans will not buy as many albums as they would if releases were more spread out. But HMV product director Steve Gal- lant is not unduly worried. 'To be honest that's more of a 
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^fromBmce day but ^don^tbmk Aey really Mo to acc^media 

Keane 

se says, "We've got records out acts such as Kaiser Chiels and 
low the model of the 

by an album was released early and continued to sell right through the year. Those acts will deliver the same sales this summer as some of the bîg upcoming releases.' Rose also highlights releases by Gwen Stefani, Akon and Lucie Silvas which he e.vpects to take oiî during the period. For Rose, compétition is seen as healthy. 

corne out in the market, the more but Univetsal will also be aiming 
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OThere is much that the music industry 
can learn fram the film and TV world - 
Packaging feature, pli 

Franz Ferdinand, The Streets and 
Keane gain nods for 50th awards 

Ivors hail 

new talent 

songwriting talent 

by Paul Williams The Ivor Novello Awards is head- 
rude health, with a ne 

Franz Ferdinand and Keane, whose 2004-issued début albums bave both surpassed 1m over-the- counter sales in the UK alone, have impressed the cvent's judges to win places in the newly-announced shortlist, while the songwriting quality of The Streets' second album A Grand Dont Corne For Free is enough to land Mike Skin- 
The event will also see an album award presented for the first time, while the dance award bas been dropped. And organisées will mar k the cvent's SOth year at the May 26 cercmony at Tondons Grosvenor House Hôtel by honouring one song from each of the past five décades. They have already given fellowships in the past year to Sir Elton John, David Arnold and John Adams in récognition of the golden anniversary. Even after so many years, EMI Music Publishing chairman and CEO Peter Reichardt says the Ivors 

M many young 
cocky, but by the end of the lunch they are generally humbled by the whole process," he adds. For this year, Franz Ferdmand make their Ivore bow with Take Me Out, which is shortlisted as best contemporary song alongside The Streets hit Blinded By The Lights. Skinner, who won in the same cat- egory two years ago with Weak Become Heroes, is also vying for best song musically and lyrically, 

best song musically and lyrically with Everybody's Changing, while Pete Doherly figures for contempo- rary song with his Wolfinan collab- 
The Wolfman/Doherty hit is one of six nominations for EMI Music Publishing, to give the company joint top billing in the corporate rankings with Univer- sal. Both claim shares in the Brit- ney Spears hit Toxie, which is nominaled as PUS most per- formed work, while EM! shares the Jamelia hit Thank You in the same category with BMG Music. The most-performed category is completed by the George Michael comeback single Amazing, pub- lished by Warner/Chappell and 
Alongside George Michael, Blue Mountain signings U2 bring some seniority to the procee " _ with Vertigo, which is nominated as international hit of the year. The category othenvise reflects a theme of revivais within the nom- inations, as Vertigo's two rivais for the prize have both been the sub- ject of remakes - the Pete Town- shend-penned Behind Blue Eyes, which was a 2004 hit for Li Bizkit, and Bob Geldof and Midge Ures Wamer/Chappell-published Do They Know It's Christmas. The Band Aid tune is also short-listed as best-selling UK single. pauîw@musicweek.com 
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Bowie/Pink Floyd royalty 

claims back in spotlight 

The SOth Ivor Novello nominations shortlist BEST SONC MUSICALLY FOR TELEVISION; Fallen (BMG, EMI). INTERNATIONAL HIT OF THE YEAR; Behind Blue Eyes by Townsliend (Fabulous); Do Tlicy Know Ifs Christmas? byGridot, lire (Wamer/Chappell); Vertigo by Bono, The Edge, 
by Kîpner, Frampton, 
In Genius); Everybod/s 

by Pliipps (Bucks): Glackpoo! by lane (BBC Worldwide/Bucks). 
SCORE; Deep Blue by Fenton (Shogun); Mon On "ire by Grcgson-Willla 

Michael, Douglas (Wamer/ Rokstone); Do They Know    ■ Ifs Christmas? by Geldof, Dre (Wamer/Chappell); CaJI On Me by Wlnwood, Prydz, Jennings (Wamer/ 

Two music cases goingback three décades have taken centre-stage again, with the rekindling of a claim involving David Bowie's Space Oddity while Pink Floyd last week settled over a track from Dark Side Of The Moon. A matter of years after the late Gus Dudgeon initially launched a claim to recover producer royal- ties on Bowie's 1369 hit, the pro- ducer's estate has now assigned ail Dudgeon's royalty entitlements and potential claims to royalty investigator David Morgan. Morgan, using a company Limited, is now   whathebelieves could be TSm-worth of producer royalties accrucd over the past 35 years. Morgan feels thaï, following the death of Dudgeon in a car acci- dent in 2002, there is a "moral 
However, Hamish Porter at Addleshaw Goddard, which is acting for Bowie's management group RZO Music, disputes Man- damus' right to daim. "The claim is reputed on the basis of eontract and law," he adds. 

lad 

Pink Floyd: settled ont 
Meanwhile, more than 30 years after adding her distinctive vocal to Pink Flovd's The Great Gig In Thc_sky from the epic Dark Side Of Tire Moon album, Dlare Jamsays she is "very happy" to have settled her claim. Torry, who was simply credit- ed on the 1973 album for vocals brought an action in 2004 which included a claim for a composer's crédit, as well as past and future roya ties, on the basis that her contnbution to the fourth track on the group's album constituted co-authorship with Floyd's Rick 

The UK session singer been asked in one Sunday evening by the band. After some guidance, and employing a vocal technique where her singing resembled the chords of a "whining guitar", she made up the famous vocal melody inascriesoftakes. The précisé détails ofthe out- 
wraps because of a confidentiality agreement with the défendants, who, alongside the members of Floyd. included publishers Pink Floyd Music and EMI. Torry says it took nearly 30 years for the action because she_£ould not afford to make a-daim in the late SevealiesymEighties. Torrys barristerTim LudbrooK at 13 Old Square, working on the instruction of her solicitorNick 
Kanaar, adds that it is remarkab'e 1 given t- it of time that "On that aftemoon, she compos something remarkable and Per 
formed it in a wonderful way th» peoplc still enjoy today," he sajî- » Viewpoint, pl6 
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Industry squares up 

to new EU législation 

principlG, tliis means in theory that 

Napster strikes Vital deal 
is of the deal or the eu 

EElIUi 

Changes at BBC network win Sonys' seal of approval 

RI returns to Sony 

Awards' top table 

Radio One is cashing in on 18 months of spectacular change after iu.;k> _ being nominated as UK station of 3 the year for the first ti; ' ' 2000. 

daytime Ime-up during 

Colin'& Edith are xying for daily 

ning for UK station of the year. 

SrSS 

great and there's a nice spread 
everyone from Jonathan Ross and Johnnie Walker and Paul Gam- baccini through to Charles Hazel- wood and Jeremy Vine." Besides Radio One, Radio Two faces compétition for UK station of the year from Classic FM, which will officially become part of the 

tions for commercial stations tvith bing a daily music show of the year six nods. "We left no stone nod for Drivetime with Lucio in its 
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Influential indie set for busy return 
with releases from key album acts 

WoS turns up 

the pressura 

Mt-ttoUshlieVtabèTtsbîggest month) is iUso shmving promise single of 2005, it is gearing «p and the band will join De La Soul, for ils biggest year yet for Craig David and The Mitchell 

a "lucrative deal to license Les Jhë pastyear saw a numberof 

. . . arsays îhëy'don't'Tavè' thë big^ësh Joncs. "We left EMI having been resources of a major label, they licensed to them Worldwide for have to look for ways to market 

Europe - which secs the Company ularly significant. Besides being go through Vital in the UK - and the lOOth single in the U-year his- Shock in Australia have now been tory of Wall of Sound, it will be the 

has been crucial, with so mëny Wg ^Me'featmed in a TV ad for 3 

Festival's photo ID move may point way for live sector 

Glastonbury ID plan 

helps beat the touts 

H 

-I dont think we'U do per- 

^s=;h
t; 

Emily Eavië. "Ifs remarkably bel- ^ ^ Wlrile few advocate the inlro- one eke ^perfectly iegit^atdy?" 

?sîr sa? ": 

ëëd'said^u ™tWs any- bî™ more because ifs photo ID.' After- ofph 
toTay they wnuu'ntt bToffe^g c"n hëlp u'ëf s^rPeter TVd^ 

bit much for t show at Wem- operators more than doubled from 
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Calling ail 

indies... 

...if you want to sell your 

music digitally, sign up 

with the top dog. 

HMV's new digital download service is 
coming later this year. 

We want to offer the consumer the 
best digital music service and we want 
your content to be a part of that. 

Please get in touch with us to make 
sure we have your music in time for 
our launch. 

Email us on diqitalenq@hmv.co.uk or 
speak to your usual HMV contact. 

topdogformusic-dvd-games 1 II W I W 
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Networks try to stand out by launching new services 

Mobile operators 

ring the changes 

than that of ite rival ail labels, big and small. While ^Omn"5 1 'th kb <l0™l°[d 

g^briid thr°^hfthé^re œrtor 25,0^ 

as that S 3,000 last November to^SOChOOO kundi^Me VoX potentia" for what remain largely the 3 neUvork with videoZ" As the varions networks battle by March; and 02 booked an fones catalogue has reached levels untapped sources of revenue, for 3s hold on the video mari 

BBS 

Are you in the business of 
delivering music online? 

The British Broadcasting Corporation is the United Kingdom's publicly-funded national broadcaster. It broadcasts 300,000 items of music per month in its TV and radio programmes. 
In line with developments in the Corporation and the music industry, the BBC wishes to explore the possibiiity of providing an online self service music resource for its programme makers. 

Candidates should demonstrate their ability to: ♦ Provide a wide range of commercial music. ♦ Provide formats that range from browse to broadcast quality. ♦ Provide metadata that meets BBC search and reporting requirements. 
Call Patrick on 
020 79218314 
or email 
Patrick@musicweek.com 

MUSICWEEK 



What the mobile operators offci 

matched by Vodafone and Orange's grip in the fijll-track download sec- tor. However, these two initiatives, while central to the général mobile strategy, are not necessarily core to every network's offering. The oper- ators are constantly stritâng to give their customers more Imaginative technological and editorial-led propositions. V2 new média head Beth Appleton says, "Each operator is building on their strategy and 

Fireplayer, which was launched will also include in-i for customers across ail networks tion plus a sériés last week, allows users to remix compétitions, songs into bespoke ringtones. Virgin Mobile is s Like T-Mobile's Ear Phones offering, which at p« product, it forms part of a wider tively basic in terms c attempt to give the customer added value. The v impames promising plenty dons before the year is out, too. 02 is set to be the first of ail of the operators to market an own- îgratedi 

o lead the launch, v 

tent, to the next level with a 3G offensive planned for later in the year. The company says that it will be introducing video streaming and full-track downloads. And, as for that question of which player can be the Apple of the mobile world, Apple itself is sure to still play a part Perhaps the most anticipated launch of the year will be the iTimes-compatible handset which Apple is developing 

with Motorola. Depending on who you speak to, the highly-anticipat- 
-oranydaynow. For ail the bullish optimism, plenty of concems remain, m( them familiar. As in the online world, s indies voice concem at their abîlity to keep pace with the majors; Beggars' Wheeler highlights that some of the indies are still yet to strike "acceptable deals with ail those involved" and even admits that it can be "hard work and often disappointing". 

ire failing to generate the es they should, due to the ve eut that the operator and te platform prorider take. n the industry sug- st, only 25% of each its way back to the 
key in the months to corne. But, while the new sector certainly prés- ents the record industry with a wealth of new challenges, décisions and partnerships, the public's insatiable appetite for music on the go has left most oplimistic for the future.  iiicola@musicweek.coni 

hfive mov&dl 

DutOJ/OS/OS Dut 30/05/05 

From April 4th Amato Distribution is proud to exclusively distribute Distinctive and Distinctive Breaks 
UK sales 020 8838 8333 / International t44(0)20 8838 8334 / fax 020 8838 8332 www.amatodistribution.co.uk 
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Features are edited by Joanna Jones 
Afterthe British Videogram Association recognised DVD excellence last Thursday, Ac/am 
Webb reports on the innovative design which is moving forwards at an ever-quickening pace 

Creative DVD packaging 

breaks the mould 

Battlestar 
Galactica 
fightsback 
If any recent TV catalogue release lias highlighted the importance of innovative packaging then it îs probably Playback's dual campaign around Battlestar Galactica. With both the original Seventies sériés and updated Noughties "reimagining" coming onto the market in quarter one, packaging bas played an intégral and mutually bénéficiai part in both campaigns. Certainly, for label head Clare Hill, the spécial édition "cylon helmet" (developed in the US) was crucial, not only in reinvigorating the appeal of the original sériés, but also in providing extra impetus to the new sériés collection, which recently entered the Top 10 of the UK DVD chart. "Playback had a huge target on Battlestar Galactica with both the original and the new sériés DVD," says Hill. "The franchise had not had any serious TV platform since 1979 and as such it was essential to hring a DVD product to market that would re-energise consumer demand." "The spécial limited édition was a show-stopper," she adds, "helping us to secure terrestrial TV coverage and mass PR. In the US, it was the aumber one selling cuit TV product of 2004." The rétro cool of the bespoke box was also matched by the regular box set which boused the seven-disc collection in eyc-catching mirror board packaging. With positive PR generated by the rc-issue, the jroundwork was laid for the Four-disc Season One collection of the updated sériés. Developed in the UK, the holographie-style 

cqually arresting - built around a lenticular eye of the show's key character, Lieutenant Starbuck, that follows the viewer as they move past it. For Hill, this makes Battlestar a prime example of how packaging eau help communicate with the widest possible audience and push a cuit or non-terrestrial sériés into the mainstream. "The UK market is very sophisticated with many différent consumer groups buying into a particular DVD," she says. "For example, there are DVD collectors who may not be interested in a spécifie franchise, but who must own the packaging; there is the core 

market who will buy the franchise and wl at a premium price t overall package repr 

find it. "Battlestar is the example of how a tit turned into a mass n proposition. The new is a satellite-only au but the DVD is now i you have to be able 1 titles into mass mari propositions and pac is one of the things 1 us to do that." 

As DVD accounts for a significant and growing proportion ofthe entertainment retail pound, so the marketing of those dises has become increas- ingly sophisticated. With compétition growing ever fiercer, studios and dise producers recog- nise a growing need to differentiate their prod- uct from their competitors. That this is already happening in the home entertainment sector is clear from the sheer range of innovatively pack- 
pieces already on the shelves. And, with foi-mats such as Dual Disc set to further blur the lines hetween audio and visual médiums, there is much that the music industry can learn from the film and TV world. To some extent, what is happening on the high street is simply basic retail principles in practice. In a highly compétitive market place - exempli- fied by the DVD sector - every possible advan- tage must be utilised to enable a product to stand out and gain access to precious premium retail space. Packaging can certainly achieve this, but it can provide an edge in other areas too - helping stu- dios and DVD labels target différent customer demographics, reinvigorate catalogue releases and generally provide an instantaneous link to the content of the actual dise itself. "In a store environment, where products fight for maximum exposure, innovative pack styles are deemed to be high demand or 'extra value products', which often means they receive positional preference in-store," says Adam Teskey, managing director of packaging spe- cialist CMCS. "This fact has not escaped pro- ducers looking to exploit the market-to-con- sumer process and explains why spécial packaging is so popular among consumers and producers alike." "For this reason," he continues, "our spécial pack solutions maximise sales and product awareness in-store by giving our clients' prod- ucts real shelf impact. They are designed to be both aesthetically and tactilely appealing to i giving them a great presence 

"It's a way of differentiating our products and making them stand out," adds lan Fullerton, product manager at Warner Home Video. "Every raonth we get new designs from packaging com- panies - everyone is trying to corne up with a new thing because they know that if it works and they get a patent on it then they'll be rolling in it," he adds. "For us it's great because we just get so many différent designs coming in. It's a fasci- nating market because we're constantly looking to save money, but we're also constantly looking to make these films attractive and différent" The resuit is that the sector is moving forward at an ever-quickening pace, with studios keen to exploit innovative designs that incorporate new 



materials. Jean Noël Foumilher, sales manager at BDMO and director of plastics and metals specialist Key Solutions, says, "What weVe noticed is that our clients want something that has never been donc before - they don't want to do the same as their colleagues, even if that idea was very good. They want something new and original.'' And while this is positive news for packagers, who have an enormous amount of scope whcn it cornes to pitching ideas, there are also inherent challenges and restrictions to what can actually be achieved. Clients demanding eye-catching results that suggesl quality and added-value also have acareful eye on budgets. They want designs that can inspire customers while remaining attractive and rack-friendly to retailers and replicators. Add in other practicalities, such as security tagging, and packaging companies have plenty of factors to contend with. "There are restrictions and the biggest one is time and the other one is money," explains Pan Pantelli, director of TM, the marketing and design arm of AGI Media. "There are also restrictions at retail - space is at a real premium and retailers have got so much product to choose from, ffom ail the différent studios. So if you produce something that's an abnormal shape, that won't fit in their units, then you might have problems getting it stocked." However, he adds, once these potential pitfalls are overcome then, on spécifie projects, there is enormous scope for creativity. "For example, when we worked on i, Robot (for 20th Century Fox) we produced a full plastic android head for the top end of the market which was very exclu- sive and very limited. "We also worked on the mass-released day- one package, which was still unique because it was in a slip case and it had some nice metallic touches, but it shows you that you can go ffom one extreme to the other. The i,Robot head looked absolutely incredible, butyou'll be paying up to £200 for it, even though the product inside is exactly the same." Once these boxes are ticked, then the results can really enhance the perceived value of a product. And, although the easy-to-pack/easy-to-stack amaray case still dominâtes the DVD market, the one unifying factor regarding new trends of packaging is probably the sheer lack of uniformity. "There are no limitations except for time and money," réitérâtes Pan Panetelli. "We are con- stantly developing new packaging but, because we haven't got patent cover, it's difficult to go into détails. However, we're constantly looklng at différent sub-strengths and différent forms of packaging." The beauty of DVD packaging is that it can be very product-specific, with scope to incorporate différent materials, inks and designs while adding anything ffom books and postcards to figurines (and even, taking the example of DOC- data's recent three-disc marital aids set for Ann Summers) to the overall package. This makes drawing out particular trends almost impossible, although the increased use of cardboard and digipack packaging, such as AGI Media's Digistak (as seen with the eight-disc box for Anchor Bay's Halloween - The Complété Collection) have enabled boxes to hold more dises while retaining DVD's selling-point of compatibility and shape. "It's a weird line," says lan Fullerton, "you can't have a box too small because it's got to look like you're getting value, but at the same time, if it's more than five plastic DVD amarays. then it's getting pretty big - if you re trying to get a few ofthose on your book- case at home, you're struggling. Soyou do appre" C1 «i»,'1 jVllen tllere's n'ce slim packaging. We do that a lot now - so if we've got more 
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Packaging That Serves The Music Industry - from our uniquely grained Beastie Boys FlexiPac to our rigid leatherette- 
style Michael Jackson GrandPac, it's not hard to see why the CMCS pack range holds a universal appeal to producers 
and consumers Worldwide. 

CMCS Group Pic has worked with the music industry for over 30 years 
and embodies the knowledge and experience needed to create truly 
unique pack solutions. Offering extensive packaging options and production 
flexibility CMCS can cater for ail client requirements. Producing packaging 
to suit each individual artist is an art one in which CMCS spécialisés. 
Leading CAD development resources ensure that CMCS offer innovative 
pack designs that are cost effective but continue to offer the 'added 
value' sought after by consumers Worldwide. 

Nick Cave & The Bad Seeds - Rigid Cloth Slipc Nick Cave & The Bad Seeds - 24 Page Booklet Michael Jackson - 5 Disc Rigid GrandPac Beastie Boys - 'O' Card Slipcase Beastie Boys - Single CD FlexiPac Simple Minds - 5 Disc CaseboundPac The Residents - 2 CD CaseboundPac Ash - Vinyl 12" Gatefold 

CMCSGROUP 
1 KENNET ROAD i DARTFORD i KENT i DA1 4QN ; 

0208 308 5000 0208 308 5005 sales@cmcs.co.uk 
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Receive 11 DVDs this year 

when you subscribe to PROMO ^ ^ 

m Offer includes 7 from the 
back catalogue and yoiir 
future quarterly DVD. 

While stocks last. 

'■ ""r h m i —f 

To subscribe contact: 
David Pagendam 020 7921 8320 
dpagendam@cmpinformation.com Bi^# 



than four amarays then we tend to go for digi- packs so that the thing folds out, or we do 'sliras' which are cardboard or plastic holders that are literally no thicker than the DVD dise itself and half the size of an amaray. When you're putting six films into a box that makes quite a différence." Another key area - as it is with the music world - is in repackaging and rejuvenatingback catalogue. "If you've got a new lead-title feature film, there is an argument that you don't need any spécial packaging whatsoever," says Clare Hill, head of Universal's cuit TV DVD label Playback. "The same would apply to a music title. Whereas, when you're talking about a cat- alogue or niche or cuit title then it really does need a point of différence - not just from a con- sumer point of view, but also from a trade point of view. Before we get to the consumer, we've got to get the trade to buy into it and give it some 
Examples here are numerous - ranging from limited bespoke pièces such as Playback's Cylon Helmet box for Battlestar Galactica, to Colum- bia Tri-Stars sériés of spécial édition boxed sets for classics, such as Dr Strangelove, Easy Rider and Monty Python & The Holy Grail (ail of which hold extras like books or postcards) to 

Warner Home Videos recent season-by-season repackaging of Friends which was also collated into a 30-disc box. The latter, says lan Fullerton, is a great example of how new slim packaging can re-energise a familiar product - even one that is already widely available on DVD - and lend it a whole new lease of life. "Friends DVDs used to be packaged in amarays and slip cases which then got bundled together as one big package," he says. "That was fine, but now there are 10 seasons of Friends and so the TV team basically repackaged every season into one com- plété whole range with new slim packaging and a great price. Along with the box set, it refreshed the whole sériés entirely and sold really well." Renae Hanvin of Warner Bros Entertainment UK says, "The new packaging solution enabled the established franchise to look fresh at retail, while maximising consumer sales and delivering extra value into the market. In the all-important 4th quarter of 2005 Friends achieved breath- taking sales of some 5m single dises." But it is not only the re-issuing of past glories that highlights the potential power of packag- ing, With the imminent arrivai the of likes of HD DVD and Blu-ray, as well as mini DVD, the future will hold some interesting developments too. Certainly, with the bar being raised in 

terms of picture quality, the big question is whether such new formats will also be differen- tiated by new packaging to make them instant- ly recognisable. For Pan Pantelli, how exactly this will unfold is still unclear, but the ongoing dialogue with stu- dios will ensure the importance of packaging for the next génération of technology and beyond. "In my personal opinion," he says, "you're going to have to reflect those différences [between for- mats] instore, whether thats via branding or graphies or by changing the pack dimensions. "You know from a mile away what's going to be a CD and what's going to be a DVD, they're two radically différent products - but now do they create another tier of packaging? I don't think the retailers would appreciate it, but you've got ail of these logistics to think about and you need them to buy into it rather than putting up barrière. "That's for lots of other people to discuss and décidé upon - but, certainly, we're already being asked by lots of différent studios and various manufacturers to corne up with solutions for Blu-ray and other forras of packaging within the DVD industry." Further challenges and opportunities lie ahead it seems. 



o Should the live sector adopt a Glastonbury- 
style photo ID system to stamp ont touts? 
Write to mwletters@miisicweel<.com 

Next week's combined chart has prompted the traditional retailer to move with the times 

HMV's digital move marks new era 

Martin Talbot editor. Music Week. CMP Inf Ludgate House. 245 Blackfriars Road, London SE19UR 

The news that HMV is getting its act together online is encouraging news in so many ways. It is encouraging that a traditional retailer, with roots nmning deep into the music business, is getting its digital strategy on the road. It also looks to be making the most of its "last mover advantage", by avoiding one of the biggest mistakes of some of the already established digital operators - by courting the independent label sector. One of the reasons for HMV's success in the physi- cal world is its récognition of the independent label sector; its commitment to developing new talent - within the context of building a successful business - is what sets HMV apart from many of its competitors. By holding out its arms to the independent sector as it préparés to become a genuine digital operator, HMV is simply maintaining its long-standing posi- tion. That isn't to say it will roll over on terms - when has HMV ever been known to do that? - but it will play the game and give indies their due. HMV's move is a positive one from a wider per- spective too. Taking an established high street brand 
's Road ^ onto we^ can onb' help drive this new area of busi- ness, to the benefit of ail of those making music. 

The timing of the HMV announcement is particu- larly telling, coming as Millward Brown and OCC begin compiling digital data for the officiai charts for the first time. Like HMV's move into the digital world, the addi- tion of download sales datato the officiai singles chart provides further evidence that digital business is here to stay. There remains plenty of debate about the timing; whether the move towards a Consolidated chart has been made too hastily, whether more could have been done to level the playing field. But, it is an inévitable step; it is a move which would have had to happen at some point and, what- ever the delay, would always have caught some peo- ple out. Every day, the environment is developing. Even as late as last Friday afternoon, Vital:Fias Digital con- firmed that it had struck a deal to supply Napster with repertoire. This will further assist indies online. It is unfortunate that bickering is continuing to accompany the arrivai of this key moment in music business history. But it should not mask the signifi- cance of this step. Welcome to the new world. 

Pink Floyd court case 

shows it is never too late 

.ff^èwdd^eylnLssoo^and 

bring her ddm t^harecomposed the b™d had a!™^$nov 
Pink Floyd's masterpiece The one of their most suc 
CÎare [Torry's] settie ~ JTbSî SlTi 

Is photo ID a solution to 
beating the ticket touts? 

think photo ID mises issues about be looked at because the industry j 
wiT^rtih^siub^ct'16 rfto 9et ■o 9rips with the whole 1 

I think photo ID is a great idea, Why think if the photo ID System is 
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Forum is edited by Jim Larkin 
The second Urban Music Festival takes place this 
weekend and officiai ambassador Drevor Nelson 
explains why he thinks it's the best event on the circuit 

How did you get involved in the Urban Music Festival? 1 was approached before the first one last year. The idea of a music festival had been bandied about, but it's not something that can just be put into place like any other festival because black music has a différent dynamic and culture. And you can't get the title 

with and en b event help people? by the Prince's Trust and I ' : who've been helped by it in the pasl Some of the core people the Prince's Trust are trying to help are the type who wi 

'mÊÊm 
m 

f i|« 

wm 
w 

   sic festival and they're offered workshops and advice about in the bu is. I w 
year and this was the only one that was any good, People can be cynical and say that it's a royal event and Prince Charles can p  just think "Wéll, so v 
The artists were amazing and there was a really good combinalion of US and UK acts. They had Jay Z, Alicia Keys and Beyoncé, while Dizzee Pascal really rocked for the UK. The important thing is that 15,000 pe 

i were £25, which was amazing se that's what you'd pay to see le of these artists. I think tlie 

What are you looking forward to about this year's event? Not doing so much, 1TI be taking more of a spectator rôle this year. I did loads of TV and hosted varions events last year, but l'm going to go and have 

a look around. The first show was fortunate with the acts it attracted and I think this year it will consolidate, but there will be a good balance en the UK and US acts. Tlie key " : diversity, with a bill that goes right across the board. I think tiie goodwill from last year will mean it should be very popular. How healthy do you think tlie UK 
It's either very underground or very mainstream with very little in between. Grime is happening, but I don't know if it will cross over. Kids are making music and Channel U is playing their videos, which is great. And the pirate scene is happening. But there's a struggle between keeping crédible and selling records. In the US you can sell a million records to your people and stay codlr-''' ' 
100,000. It's healthier than it has been, but ail the big artists are Americans like 50 Cent so we've still got a way to go, but ifs healthy in the underground. I think there are too many compilations coming out - they overdo it, but R&B and hip hop have 

survived it and people are still buying artist albums. What do you think of the terni 
It cornes from America because they're more comfortable with the term. The problem with the terni "black music" is that so many people make music of black origin, to use a phrase from the Mobos, that it doesn't mean much. Tlie nght-on people don't like the word urban, but I don't really care. It's à diverse umbrella that doesn't pigeonhole it too much. What's next for you? l'Il be carrying on with Radio One 

just enjoying every i Every time I think ifs coming to a grinding hait something cornes along and the Urban Music Festival did that 

Festival takes place at Earls Court on April 16-17 and will feature acts induding Xzibit Faith Evans and Craig David. 

Street teams are becoming increasingly popular as a means of promoting acts and Don't Panic believes it has a key rôle to play in taking grime mainstream. 

Relax, Ifs a form of marketing that came to the fore in the early days of hip hop in the US and rave in the UK Rappers literally used to sell thousands of records out of the boot of a car on a New 

spécialisés in distributing goodie bags comprising posters, flyers and free gifts such as sweets, cigarette papers and even condoms, making them more désirable than a standard flyer. There are also some cute creative touches too. For Lady Sovereign, for example, a spoof newspaper calied Tlie Sov has been producedc r life, an 

while in the UK flyers handed out on the street or pasted to a wail were a vital form of promotion for dance 
o why mention it now? 

notable ft Urban Music F How so? Although ifs a method o , being used by the majors for acts a: mainstream as Coldplay and Gonllaz, one genre which is particularly making use of it is the UK's rap/grime culture. Grime is one of the most distinctive musical trends to corne along in some 
break through to, risks becoming just a passingl like who? Well, Nick Agha from a compz called Don't Panic for one. Don 

rrent packs. You'll find the packs 
the counlry as well as clubs and shops. In light of the current " represents 

Dizzee Rascal, Kano, D Double E, Roll Deep. Udy Fury, SLK Lethal B, Terror Danjah, Taliban Trim, Crazy Titch, Snow White, Shystie and Roadside Crew, to name a few. It is also an officiai partner of the Urban Music Festival. 

Smallman is planning to climb Mount Everest in aid of the National Endometriosis Sodety, More than 2m women, induding Smallman's long- time client Louise, suffer from the disease. Donations can be made via www.endo.org.uk... In the antipodean 

Clash of the 
radio Titans 
Remember where you heard it: Expect Capital and GWR executives to be cracking opeu the Champagne on Sony Radio Awards day on May 9, even if they walk home empty- handed. By bizarre coincidence, UK radio's biggest event of the year occurs the same day the commercial radio giants' merger officially cornes into being... Just a few days earlier, the radio worid will also have to take in another huge clash of events - Rajars day on May 5 just happens to coincide with a certain other popularity poil involving Blair and co. And, despite suggestions to the contrary, Rajar bosses say they 

reat Gig In The Sky to be recognised, has some interesting insights in the process of how the track came about. Apparently, after 

almost walked from thi 

ve their 'oid the général élection. 'We were first," a spokeswoman defiantly points oui although the PM is not budging on his 
based Heart FM's new signing Jami Theakston will literally have arch rival Capital FM in his sights when he launches his new breakfast show later this month. A launch party is The Penthouse in 

Capitafs ' ' - ' ped tl . by publiciy _ them a week before today's (Monday) officiai announcement?,.. He might be scared of heights, faut Oliver 

now distinctive voice, which she believes is "very simiiar" to Gilmoufs own vocal efforts... Expect to hear news from hotly-tipped band The Arctic Monkey soon. Présent at their Club Fandango gig on Tuesday night last week were both Sony BMG and Uuiversal suprêmes Rob Stringer and Lucian Grainge, as well as EMI Music Publishing's Guy Moot.. If imitation is the sincerest form of flattery tlien Xfm progtammers must be chuffed with Radio One's new playlist element 1 UpfronL Not to be confused, presumabiy, with Xfm's own long-established playlist section Xfm Upfront,. Over to St John's Wood and the Abbey Road film festival (see below). Never normally open to the public, the festival provided a rare 
the worid to see inside the studio where so many of their idol's songs 
much. with officiais reporting iees literally burst into tears as they walked into Studio Two, It's like Beatlemania 

From James Bond to Lor Rings, Abbey Road Studi been used lo record soin for a huge number of cl; > it w, iaptth stage ils very own film festival showing movies featuriug songs made at tlie studios. Studio One was tumed into a cinéma, while adjacent Studio Two housed classic artist photographs taken 

hîgWights was a screening of A Hard Oay's Night togother witli a Q&A with some of the original casl and crew. Pictured arc (l-r) studios managing director Dave Holiey, Victor Spinetli who played the TV director, David Janson who played the truant, pteture edrtor Roy Bensou and A Hard Day's Night DVD producer Martin Lewis, replele witli a coat hanger which appears in the film. 



Contact Maria Edwards, Music Week Classifled Sales, CMP Inforrortion, 8th Floor, Ludgatc Housc, 245 Blackfriars Road, London SE1 SUR 1:02079218315 F: 020 79218372 E: maria'airuisif 

Rates per single colunin cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min. 4cni x 1 col) Spot colour; add 10% Full colour add 20% AH rates subject to standard VAT 

The latest jobs are also available online 
Rooking tleadline: Ttosday lOam for publication the followmg Monday (space pemitting). Cancellation deadlinc: lOam Wedncsday prior to publication (for sériés bookings: 17 days prior to publication). 

JOBS AND COURSES 

ocareermoves 

We are loolcing la recrail a Product Manager ta ensore that ha required high qualily standards are achirwed in concepts, content, packaging, rnastering, promotion and relail support lor ail releases. Use rôle insolres product managing and marketing of refeases or 

ACCOUNT EXECUTIVE 

CO-ORDINATOR 

S, p9owye^and Sin1"ar ^ EX!:el' 

25 YEARS AND STILL No. 1 

) !,.■ çed 
PRODUCT rang intluencing, regote skills for large publishing 

; world wide requires highly experienced individual to lake responsibility for the management of major company booking activities. At Icast 3 years relevant management experience in this industry is essential; ■ ' knowledge of urban music and experience of the Australasian région will be bénéficiai. Proven organisational and communication skills required. Proven knowledge of and enthusiasm for the enlertainment industry. Mac computer experience and good référencés essential Salary £18.200 PA r aimual bonuses ' ' i vrritrtg witti CV to Music Week, Box Nû 162 Ctosrng Date: April ard 2005 

MUSIC WEEK CLASS1FIED 
BOX NUMBERS 

Promoting your brand new 
2005 Music Courses? 

Music Week bas the readers you need to reach 

Advertise here for maximum exposure and now 
even better value. New rates available. 

To find out more, please contact Maria on 020 7921 8315 or Email maria@musicweek.com 



Classified 
Contact Maria Edwards, Music Wcck Classified Sales, CMP Information, Otir Floor, Lodgate Hoose, 245 Blackfriars Road, London SE19UR 

Rates per single colnmn cm | Tire latest jobs are alsoavailablc online Jobs: £40 : every Friday at www.musJcwcckcom Business to Business & Courses: £21 Booking deadlinc: Thiasday lOam for Notice Board: £18 (min. 4cm xl col) pubitetion the Wkwing ftelay (space Spotcolour addlO% r i I i r i i 1 
Fuil colour add 20% VfedKsday prier to poWicabon (for sériés Ail raies sobjectto standard VAT | bookings: 17 days prier lopobtafffln) 

JOBS AND COURSES 
Job Opportunities ^VPIPI r Music department psrformance 
Emap Performance 
inrap mosic Is a rapidly expanding department responsible for successful compilation brands (e.g Floorfillers Kiss lew Woman Smash Hits etc) and signing artists which bave achleved significant chart success covering Rock, pip md Dance. The resuit belng Emap music CDs sell In excess of 2 million unils every year with numerous top 10 chart 

These exdting opportunities will provide the successful cai of Artists in addition to crcating molli média marketing stra TV (The Box, The Hits, Smash Hilsl..); Radio (28 stations); ( 
Marketing Manager (maternity cover 8 months fixed term contract) 
This is a hands on rôle which can involve working on every aspect of music teleases. Pnmarily It enlails developing new and innovative marketing stratégies across ail our music products, induding compilations, to creale maximum awareness and excili to ultimalely drive sales, table candidate will be able to demonslrate: Leadership qualilies lo projecl manage releases induding managing extemal leams. An abilily lo tnd crealive and innovative marketing solutions achieving real eut through. 

Music Product manager 
This is a M lime rôle lo manage a portfolio ol releases, which would indude everything from one oJ dance singles, compilation projeds and long term Artist development projects covering Dance. Rock and Pop, Thii Marketing Manager to creale and deliver a plan to a release schedule with clear limelin 

Mus! be abie lo deliver to light deadlines. A passion for music. 
Ability to negotiate effectively and deliver costs within budget. Excellent market knov/ledge covering the key genres. Agood knowledge of the CD/Vmyl production process is préférable, excellent opportunity for the successful canc n a wide variety of high profile Artist projects and in some cases may involve helping lo 5 ❖ 

Rdlued Gold 

www.musicweek.cofn/jobs 



Contact: Maria Edwards, Music Wcck Classlfled Salos, CMP Information, 8II1 Floor. Ludgatc Housc, 245 Blackfrlars Road. London SE19UR 1:02079218315 F: 020 79218372 E: maria® mu; 

Business to Business & Courses; £21 Notice Boaid: £18 (min, 4cm x 1 wD Spot colour.addlO% Full colour: add 20% AH rates subject lo standard VAT 

The latest jobs arc also availablc online cucry Frlday at www.muslcwcek.coiu Booking deadilne: Thutsday lOam for publication the foltaving Monday (space IKrmitting). Cançelfalion dcadline: lOam Wedncsday prior to publication Ifor scres bookings: 17 days prior lo publication). 

BUSINESS TO BUSINESS 
PACKAGING 

_Specialist- ——- & Poe • CD album cases available in dear or coloured • CD single cases - ail types of double CD cases • Trays available in standard coloured and clear • Cassette cases single & doubles • Video cases ail colours & sizes • Card masterbags CD, Video, Cassette - 7" 10" 12" • Paper 7" 12" & 1 2" POLYUNED • Polythene sleeves & Resealable sleeves • Mailing envelopes. Video 7" & 12" CD various types available. Also ail sizes of jiffy bags __ • Window displays ..v/sa CD/Record deaning doths (Jg; • PVC sleeves for 7" • DVD cases • Recordable CD & 
and CD 

Best prices given. Next day delivery (in most cases) Phone for samples and full stock list Phone: 01283 566823 Fax: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DEM 3SE E-mail; matpriesl@aol.com , Web; www.soundswholesaleltd.co.uk > 

sm CD & DVD DUPLICATION N0.1 SUPPLIER TO THE INDUSTRY PROF ESSIONAl SERVICE WITH COMPETIIIVE PRICES 
02073852299 24HRTURNAROUND 

www.mediadisc.co.uk 
CinediaDISÎT) 

round 
d dvd vinyl + games 
displaysag 

s 
IING, PROMO, CD PRESSING, LICENSING 
BUTION (UK/Eire/On-Line) damont 

Manufacturers Of Vinyl Records 
Tel:020 85735122 

www.reddisplays.com tel: 01733 2391 
B 
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BHtain's most 
comprehensive 
charts service 

Week 15 

TV & radio airplay p22 / Cucd up p26 ^ New releases p28^ Singles & albums p3Q 

ÏSESSSiMÊr 
ALBUMS  THISWEEK Garbage Bleed Liki MelCBeautifulIni APRIUS The Features Exhibit A (Temptation); M.IA Amlar (XL): Leela James A Change [s GoiinaCome (Warner Bros.) APR1L25 Ben Folds Rve tbc (Epie): Eels Blinking Uglits... (Polydor): Hot Mot Heat Elevator (Warner Bras): Bruce Springsteen Devils And Dnst (Columbia); The Glitterati The Glitterali (Atlantic)  MAY 2 Green Day tbc (Reprise): Ludacris The Red Light District (Mercury): Faithless fbrever Faithless (Cheeky): The Tears Here Corne The Tears (Independiente): Bodyrockers tbc (Mercury): Tom Mcrae Ali MapsWelcome (DB) 
SINGLES   THISWEEK Anastacia Heavy On My Heart (Epie): Datt Punk Robot Rock (Virgin): Maroon 5 Must Get Out (BMG): Ciara 1,2 Step (BMG): Interpol C'Mere (Matador): Kings Of Léon King Of The Rodea (Virgin): Razorlight Somewhere Else (Mercury): Melanie Blatt See Me (20th Century Fox) APRIL18 A Rush Hour (Warner Bros): The Tears Refugees (Independiente): Ja Rule Caught Up (Def Jani): Bodyrockers I Like The Way (Mercury)   APRIL 25 Lucie Sllvas The Game Is Won (Mercury): Destiny's Child Girt (Sony); Athlete rialf Light (Parlophone) Ludacris Number One Spot (Oef Jam): Bloc Party Banguet (Wichita), Rooster You're So Right For Me (Brightside); Snoop Dogg FeaL Justin TîmberlakeSigns (Polydor)  MAY 2 IdlewildlUnderstandlt (Parlophone): Chemical Brothers Believe (Virgin): Sons And Daughters Dance Me In (Domino): The Duke Spirit Love Is An Unfamiliar Naine (Loog): Failli Evans Again (EM1): The Killers Smile Like You Mean It (Lizard King) 

TonyChristie 
propsup 
singles dip 
An unusually threadbare singles release schedule precipilated just 11 new entries to the Top 75 last week, the lowest tally for 13 weeks. Consequently, singles sales fell by 20.4% week-on-week to just 440,744 - their lowest level for six weeks That is a massive 43.1% decrease in the past fortnight, but still higher than the level of singles sales aehieved in any of the first eight weeks of 2005. Accounting for a still substantial 23.6% of singles sales on ils fourth week in the shops, Tony Christie's (Is This The Way To) Amarillo suffered a 23.8% dip, selling a farther 99,636 copies to bring its overall sales to 
singles ofthe 21st century but has no immédiate prospect of climbing any higher on the list - eight placed Whole Again by Atomic Kitten has sold more than 939,000 copies. Even on its fourth week at number one, Amarillo sold nearly four times as many copies as new runner-up Crying In The Chapel by El vis Presley, wfûclîopened with sales of26,008, and, in turn, gave it a very comfortable lead over Maries Let Me Love You, which retaincd third place, even though its sales were off36.1% week-on-week to 16,457. 
marketindicators 

SINGLES 

atop the singles chart, Tony Christie cedes his albums chart crown to Natalie Imbruglia. After two weeks at the albums summit, Christie's Définitive Collection slips to number two, with sales of 37,803. Imbraglia's CountingThe Days sold 41,290 copies - the lowest tally for a number one album for 12 weeks. For the third week in a row, the overall best-selling album is the compilation Now That's What I Call Music! 60. Raising its 20-day sales tally to 503,731, Now! 60 sold 73,556 copies last week - a 42.5% décliné week-on- week - and vvill by now have overtaken the Scissor Sisters' 

self-litled début, which had sold 507,316 copies until close of business on Saturday - to become the biggest selling album of2005. Now! 60 is running 13% behind the record level set by Now! 57 a year ago, when it had sold 578,809 copies in the same timeframe. Compared to Now! 54 and Now! 51 - its 2003 and 2002 équivalents - Now! 60 isupby 53.4% and 27.8%. respectively. With artist album sales dipping 5% last week, and compilations dot™ 11%, overall album sales were 2,377,869. the lowest for three weeks. Of 14 weeks thus far in 2005, last week's sales rank 12th. 

«VIPILATIONS THE BIG NUMBER; 7 
vvo singles Elvis Pres'ey haï 

EEK ONLINE 

NUMBER ONE TONY CHRISTIE (IS THIS THE WAY TO) AMARILLO UMTV Dipping marginally below the 100,000 mark on its fourth week at number one, Amarillo is only the fourth song to spend more than three weeks at number one in the past two years. following Band Aid 20's Do They Know Ifs Christmas, Eamon's F-'k It (I Don't Want You Back) and Eric Prydz's Call On Me, which had two runs on top, one of two weeks, and one of three. 
ARTIST ALBUMS NUMBER ONE NATALIE IMBRUGLIA C0UNT1NG DOWN THE DAYS Brightside Sales of 41,290 wouldnot have sufficed for a number one album in any ofthe past 12 weeks, but are enough to earn Natalie Imbruglias Counting Down The Days album pôle position this week. Imbruglia's début album Left Of The Middle opened with a higher first-week sale of 51,258 in 1997. but had tosettle for a number five début. 
COMPILATION ALBUMS  NUMBER ONE VARIOUS NOW THAT'S WHAT t CALL MUSIC! 60 EMl/Virgin/UMTV Setting the benchmark for the third week in a row. Now! 60 continues to oulperform ail others, with its saies of 73,566 last week 78% higher than those of Natalie Imbruglia's number one artist album. 
RADIO AIRPLAY^ NUMBER ONE MARIO LET ME LOVE YOU J It was the number one airplay record for nine weeks in a row in the US earlier this year and now Mario's sublime Let Me Love You complétés a 13-week journey to the topof the UK airplay chart, where the top three comprises entirely Sony BMG releases. 

Not receîwino the 

Music Week Daily News update* 
Then log on at www.musicweek.com 



One step ahead 

of the erowd 

... 

c^pS^^UuWmately be more 35-date US tour in 2004, she last 

"The more work you do in recenUy performed at the Volvo 

*J 
SS"' 

A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 
Lucio, Kerrang! Radio 

work to date, you can't h thinking 'PR-hype'. However, in the case of the normally reserved Sawhney. you are forced to stand up and listen. His seventh sUidio album in 11 years. Philtre, doesn't disappoint. Once again, Sawhney makes it difiicult to catégorisé his style into any one genre, eflbrtlessly combining Indian classical, blues, ilamenco and R&B with the odd scratch. Choicecuts for me include Mausam. Footprints, The Search and Dead Man, Philtre, which means healing, is clearly designcd to take us away from this wôrld's pain." 

Robin Burke, 
Virgin Radio THE TEARS REFUGEES (INDEPENDIENTE) 

Butler leading The Tears, a London five-piece band mth the powerful début single Refugees, which will undoubtedly thrust them up to similar acclaim. We playlisteditat Virgin Radio in the time it took to playthe CD. It's terrifie." Paul Andrew 
GWR FM 
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T¥ Airplay Chart 

// W •r SNOOP DOGG SIGNS  — 610 2 DESTINY'S CHILD GIRL 
m GORILLAZ FEELGOOD INC. „l0PHm.t 4 MARIAH CAREY IT'S L1KE THAT 

5 CIARA FEAT. MISSY LLLiOTT 1,2 STEP 388 
6 MARIO LET ME LOVE YOU j 380 7 GWENSTEFANI FEAT. EVE RICH GIRL IMTIRSCOPE 378 
8 WILL SMITH SW1TCH roivooR 335 
9 | JENNIFER LOPEZ FEAT. FAT JOE HOLD YOU DOWN EPIC 308 
10 18 LEMAR TIME TOGROW SOHY 300 
11 8 TONY CHRISTIE/PETER KAY ...AMARILLO UHOrTRSAL ! CTV 295 
12 KYLIE MINOGUE GIVING YOU UP «u»*» lôT 
13 20 BASEMENT JAXX OH MYGOSH ' XL 284 
14 50 CENT CANDY SHOP mmm 281 
15 13 NATALIEIMBRUGLIA SHIVER BRIGHISIDE 273 
16 STEREOPHONICS DAKOTA V2 257 
17 » NATASHA BEDINGFIELDIBRUISE EASILY TOOGEMC 255 
18 B NELLY FEAT. TIM MCGRAW OVER AND OVER 255 
19 33 THE KILLERS SMILE LIKE YOU MEANIT UZARDKIffi 254 
20 a AKON LONELY 252 
21 17 RAZORLIGHT SOMEWHERE ELSE vm,» 243 
22 >8 THE CAESARS JERK IT OUT VIROIN 232 
23 ROOSTER YOU'RE SO RIGHT FOR ME «DE 230 
24 21 LUCIE SILVAS THE GAME IS WON ™ 225 
25 13 USHER CAUGHT UP W#CE 215, 
26 127 AMERIE 1 THING cao«s 207 
27 23 ANASTACTA HEAVY ON MY HEART 204 
27 B RACHFI STFVFNS NFGOTIATE WITH LOVE 204 
29 THE KILLERS SOMEBODYTOLD ME U2AB0KIW 203 
29 3, FAITH EVANS AGAIN " 203 
31 THF nHFMirûl BROTHERS BELIEVE ft ^ nKK 199 
32 » JEMTHFY S«V6W 196 
33 BODYROCKERS1 LIKE THE WAY 194 
34 31 ATHLETE HALFUGHT 191 
35 j, QUEENS OF THE STONE AGE LITTLE SISTER i',''£RSCOT 189 
36 24 TWISTA FEAT. FAITH EVANS HOPE 183 
37 39 SUNSET STRIPPERS FALLING STARS w®™ 180 
38 32 SCISSOR SISTERS FILTHY/GORGEOUS  " 176 
38 MELANIE C NEXT BEST SUPERSTAR   MOT 176 
40 13 grffn nûv uni iday   173 
■ Kate tVBlKVHl TlB8l».Smsl 

Snoop Dogg ends Destiny's 
Child's chart-topping mn after 
just a week, while Gorillaz and 
Lemar accelerate into the Top 10 
gjUjjgjjjjgj] 

H1GHEST CLIMBER 
HIGHEST NEW ENTRY 

mamim 

M MIA .HIJIi' d 

vmmm 
P 3 I QUEENS OF THE STONE AGE LITTLE SISTER 2 101 THE MARS VOLTA THE W1D0W isiaw 3 ©j BLOC PARTY BANQUET witcha 4 ©j GORILLAZ FEELGOOD INC. mubkm 5 2 j THE FUTUREHEADS DECENT DAVS AND NIGHTS 679 5 16 j W1LLY MASON SO LONG 7 6 | KAISER CH1EFS OH MYGOD e-mwriXïOos 7 4 1 THE BRAVERY AN HONEST MISTAKE 1300 7 14 i RAZORLIGHT SOMEWHERE ELSE VOfflCO 10 10 j KASABIAN CLUB FOOT Ka 

j 2 SNOOP DOGG SIGNS \ MARI AH CAREY1TS L1KE THAÏ 

■ intipi» - ♦ Bmihus Mïsterïjets 
sSt'oeÉP» aiMra THEEDiro 

iiu gsnwuL wso®ÇM 
itlUIIEft the longcut 

1 MARIO LET ME LOVE VOU "s]34 AMERIEITHING ) JOHN LEGEND USED TO LOVE il I j NAS JUST A MOMENT J TWISTA FEAT. FAITH EVANS HOFE ) | 6 THE GAME FEAT. 50 CENT HOW WE DO 10 12 DESTINY'S CHIIDG1RL 



Mario eases past Natalie Imbruglia to 
reach number one, Maroon 5 leap to 
number three and Oasis make it into the 
Top 40 after just six days at radio 

j 1® 

GOODINCpa. 
:i L'. • A\ 

irSLIKETHAT off a\m 

DESTINVSCHILD GIRL cooivaiA NELLY FEAT. T1M MCGRAW OVER ANO OVE 

Ail tlie sales and airplay charte published in Music Week are also avallable online every Smiday evenincj at www.musicweGkxorn 

The UK Radio Aii 

/i i /// ./ is/i / / / 
fJ fè 

1 m MARIO LET ME LOVE YOU 2473 12 70.37 19 
? ; jj NATALIE IMBRUGLIA SHIVER 2328 9 68.76 -3 

T MAROON 5 MUSTGET OUI J 1144 49 56.70 70 
4 5 18 IfVI IF MINflRIIF GTVTNR YOU IIP ,mmm- 1696 : 17 53.32 6 
5 1FMAR T1MF TO GROW SOKY 1675 13 50.49 u 
6 8 „ GWEN ^TFFANI FEAT. EVE RICH GIRL INTE,!SC0FE 2180 5 48.95 "2 

0 ATHLETE HALFLIGHT m0Pm£ 484 70 44.42 80 
8 7 „ 21 NELLY FEAT. TIM MCGRAW OVER AND OVER oranturaosuno 2002 -3 44.27 "2 

1 9 5 12 NATASHA BEDTNGFIELD I BRUISE EASILY 1422 20 41.90 & 
10 5 8 18 SUNSET STRIPPERS FALLING STARS w«ECT!m 1263 ■20 41.28 ■17 

! 11 s 5 0 RAZORLIGHT SOMEWHERE ELSE w™ 608 24 40.35 1 
i 12 13 8 19 JEMTHEY S1B,Y" 1781 ! a 38.14 2 

13 2 0 DESTINY'S CHILD GIRL C0U1MBIA 1093 66 38 141 
14 17 6 24 PHANTOM PLANET CALIF0RN1A EPIC 1271 -15 35.75 ■6 

115 0 SNOOP DOGG SIGNS ™ 866 43 33.78 41 
16 15 6 17 MICHAEL BUBLE HOME RMSC 699 m 33.68 ■4 
17 21 18 0 SCISSOR SISTERS FILTHY/GORGEOUS 1645 2 32.24 12 
18 20 11 43 USHER CAUGHT UP ^ 1054 ■6 32.17 10 
19 22 6 6 MARIAH CAREY IT'S LIKE THAT wjw 818 10 30.66 8 
20 18 11 34 STEREOPHONICS DAKOTA « 1107 -3 29.30 -5 
21 H 36 SHAPESHIFTERS BACK TO BASICS POSITIVA 1043 -18 27.84 -30 
22 10 7 38 BEVERLEY KNIGHT KEEP THIS PIRE BURNING 1468 3 27.76 -38 
23 4 1 TONY CHRISTIE FEAT. PETER KAY ...AMARILLO 986 -10 27.32 •9 
24 2 0 FREELOADERS/THE REAL THING SO MUCH LOVE TO G1VE 367 49 26.94 35 
25 14 4 14 STUDIO BISEEGIRLS BOSS/OATA 769 19 26.85 41 

SUNSET STRIPPERS FALUNG STARS TWISTA FEAT. FAITH EVANS HOPE 
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/ l V 
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Vî Vf . / /// J J I* 26 « 31 BASEMENT JAXXWMYGOSH i ^ ^1 0 26.77 -42 27 16 5 ■' 50 CENT CANDY SHOP " mfWnpr 846 4 26.12 -28 28 ZI 9 8 MCFLY ALL ABOUT YOU 1605 2 25.07 29 21 24 0 KEANETHISIS THE LAST TIME 1105 -12 24,85 -2 30 « 0 THE CAESARS JERKIT OUT vi!« 536 52 24.09 48 31 S 3 32 ELTON JOHN TURN THE L1GHTS OUT WHEN YOU LEAVE M. 184 46 23.93 13 

32 28 3 20 RACHEL STEVENS NEGOTIATE WITH LOVE 1140 31 23.80 a 
33 « z " KELIS IN PUBLIC 419 8 21.80 43 

11 1 8 DR JOHN I ATE UP THE APPLE TREE p«o™r 24 26 21.71 58 
35 « 1 0 STEVIE WONDER SO WHAT THE FUSS «oiow» 126 147 19.80 108 
36 L 2 13 FEEDER PEELING A MOMENT 619 37 19.71 37 
37 14 0 U2 SOMETIMES YOU GANT MAKE IT ON YOUR OWN isimd 594 -35 19.28 ■6 
38 0 1 0 OASIS LYLA sic broiher 257 0 18.62 0 
39 » 3 44 ESTELLE GO GONE 92 606 -3 18.42 -11 
40 37 25 0 LEMAR IF THERE'SANY JUSTICE s»v 762 •3 18.23 7 
41 4 48 KASABIAN CLUB FOOT » 232 •3 18.12 -34 
f 

78 1 0 GORILLAZ FEEL GOOD INC. «« 276 111 17.68 120 
40 2 0 CIARA FEAT. MISSY ELLIOTT 1,2 STEP ^ 626 II 17.53 10 

44 1 32 7 0 KAISER CHIEFS OH MY GOD 295 ■22 17.32 •16 
m L 1 0 MYLOINMYARMS 298 16 15.66 203 

46 4, 2 0 BODYROCKERSI LIKE THE WAY 455 14 15.41 7 
m 1 0 AKON LONELY 533 88 15.33 168 

48 M' 2 0 THE TEARS REFUGEES 110 b 15.33 3 
49 38 21 59 CREEN DAY BOULEVARD OF BROKEN DREAMS «M* 1057 1 15.32 ■8 
50 u 11 0 DANIEL BEDINGFIELD WRAP MY WORDS AROUND YOU 1011 4 15.30 17 

□ • ' - y* UopSOCtato -... ./ ii BigçiestBxreaïemplaïS Itafanmaïo otmort ^aaHswBjreMteKIhJf-to 
1 One (26 ptays. n li^hnlirl ! i U-l-l b'V.kl! i'V :i;' ^ 
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i 3. Maroon 5 thcec* yuais, L siiffcretl a bit yla of a 

flîF 
D1 
2 2 MARIO LETUELOVEYOUj NATAUEIMBRUGLIA SH1VER esffiHlsiDt 7058 y ""TiT 
4 4 NELLY FEAT. TIM MCORAW OVERAND OVER cowï.œs.wa «5, 77.7, 
67 JEM THEYSONYBMG » 77776 
8 11 LEMAR TIMEÏÏlGROWsom 7574 757» 
10 10 BEVERLEY KNIOHT KEEP THIS PIRE BURN1NG BUMPTOE «4 7786. 
1218 SUNSET STRIPPERS FALUNG STARS OIRECIKW «55 *76 ,9,74 
14123 RACHEL STEVENS NEGOTIATE WITH LOVE roivooe 81S 005 
16,12 PHANTOM PLANEE CALIF0RN1A LPic » «6, H3S5 
18i@ DESTINY'S CHILD GIRLCOUIUBIA «5 iEfi64 
20i20 DANIEL BEDINGFIELO WRAP MY WORDS AROUND YOU POEVCOS 9,5 ,50» 
22; 18 STEREOPHONICS DAKOTA V2 986 « ,5» 
24:21 BASEMENT JAXX OHMYGOSHxi 25 22 26© SNOOP DOGG SIGNS GETtE» - « ,47,5 
28 24 LEMAR IF THERE S ANY JUSTICE soitv 80 74, 
30,0 STUDIO 8 1SEE G1RLS BOSS/DAIA 707 » 
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Cued up 

IN-STORE NEXT WEEK In-store - Gaibage. Shakin Stevens. Melanie C, A-Ha: Single of tlie week - Ciara; Artist of the week - Shakin Stevens Compilation of tlie week - Teenage Kicks 
In-stoi-e - Bruce Springsteen, Eliza Carthy, Kasey Chambers, Queen campaign 

Safeway Blues Brother Soul Sister, Al 
SainsburyiSS—SS"5""'1 

Sister; Album of tlie week - Shakin Stevens: Compilation of the week - Happy Songs  

mmv Windows - HMV April Clearout, Fox 70th Anniversary DVD campaign; Xn-store - Dean Martin, Razorlight, Keane, Alicia Keys, Eminem, Faitliless, Elvis Preslcy. Hard-Fi, Nine Inch Nails, Levellers, The Chemicar " 

Singles - Elvis Presley. BodyRockers, Nine Inch Nails, The Caesars; Albums - Rod Stewart, Elvis Costello, Happy Songs, New Order, Razorlight, Maximum Bass, Ultimate Ballroom, Doors, David Gray, School Of Rock OST, Simply Red, Teddy Pend< ss, VBO Bli Promotions - CD best-sellers from 

jM 
Windows - Big Titles Small Campaign; In-store - Razorlight, Eliza Carthy, VBO Blues Brothers Soul Sisters, Happy Songs. 
Cousteau, G2R, No Angels 2, Présidents of USA" " Yards. Yourcodenameis:milo. 
Selecta listening posts - Adema, The Yards, Millencolin, Tokyo Ska Paradise Orchestra, Corrosion Of Conformity: Mojo recommended retailers - Greg Ashley, Alasdair Roberts, Weird War, Zincs, Vie Chesnutt, Stewart Francke 

Album of the week - Blues Brother Soul Sister, Ultimate Ballroom Dance Craze; In-store albums - Blues Brother Soul Sister, Ultimate Ballroom Dance Craze, Happy Songs, Maximum Bass, Ciara, Stéréophonies; In-store singles - BodyRockers 
WOOLWORTHS A"nlms of t'le week - A-ha, Renee Olstead; Single of the week - Maroon 5; In-store - Melanie C, Estelle, Shakin' Stevens, Feeder, A-ha, Renee Olstead, Ciara, Anastacia, Maroon 5 

1 GALAXY 2 GALAXY H1 TECH JAZZ LP «JRI 
(RUC RESEARCH) 

"In the event that there is a Sun Ra remjx album, Sa-Ra Creative Partners must lead the pack. Here is Mr Eshun's opportunity to liven up the ICA's sonic rep at a stroke: Galaxy 2 Galaxy, live. With Roots Manuva breaking new ground and Détroit on the rise again, I am once again geeked about music. There is 
summeg 1 will now postpone leaving Planet Earth." 

way, baby. 'Urban' evolve and grow to new heights, with beat-makers, singers and DJs prepared to push boundaries and explore new territories. Breakfast at Choice FM bas become a recipe of différent flavours from varying régions. UK artists such as Estelle and Lemar lead the way for homegrown talent, Asian MC Juggy D lias collaborated with Chinese rapper Jin. Ciara flies the flag for crunkWB. Jamaican ambassador Sean Paul makes a welcome return to the mix, and as for Aaliyah... we 

phase of rock music is upon us (actually it has not eased off much in the past year). Picking 10 tunes was tough, but selecting number one was easy. Weezer are back with total infections class - Beverly Hills lias been the Kerrang! Radio Rated track for two weeks and lias joined the A-list as release draws , The Used rank i after kil in Dublin. QOTSA, SOAD, NIN, DMBT and any other abbreviation must get in - bloody great tracks, The Killers still keep tracks coming off tlieir album, Gorillaz get In easily, and Futureheads' Decent Days and Niglih is an excellent follow-up to Hounds Of Love, Mudvayne lias iust arrlved - ifyou haven't heard it, s Music Week now and getit." 

TOP OF THE 

While guesls (Wed) Tim Wcstwood Failli Evans guests (Fri) 
Fergîo/Tho Essentlal Reggae Roots (Mi 

Carthy guests (Wed) XFM 

Mersey beats 
îts local rivais 
head of music, BBC Radio Merseyside On air since November 221967, BBC Radio Merseyside is the UK's third oldest local radio station and remains one of the more popular of the corporation^ services, attracting a weekly audience reach of362,000 - 23% - while its 14.9% share is the highest for any station in its area, beating BBC Radio Two and ILR vétéran Radio City into second and third places. The station's head of music is Nickie MacKay, who points out that tlie stations audience is made up primarily of listeners over 45. "We are trying to bring in younger listeners," says MacKay. "To that end we programme artists such as Rachel Stevens, Natasha Bedingfield and even The Streets." "Their tracks are filtered into, and considered suitable for, ail 
We are a big supporter 
of local talent, piaying 
artists such as The 
Zutons and The Bandits 
our daytime shows, lypically our morning présenter Tony Snell - who appeals to younger listeners - will play 28 tracks on a three- hour show. Of these, behveen seven and 10 will be core tracks from a BBC list of900 or so classic hits, and the rest will be made up from the playlist, Tony's own choice, requests and songs 

"We are a big supporter of local talent, piaying artists such as The Zutons, The Bandits, The Coral and Tïamp Attack. We also have a local act showease every Friday, and often co-operate with local shops in making sure they have stock of featured artists. "We are lucky enough to have a community studio, which is used for live concerts. We've just staged one by the Christians and another by [Jerry Lee Lewis's sister] Linda Gail Lewis." Legendary Liverpool présenter BiUy Butler-on his third stint with the station, having twice defected to Radio City - présents the weekday afternoon show. 
3BP. Merseyside. Tel: 0151708 5500, Website: www.bbc.co.iik/englaiid/ radlomerseyside. E-mail: nickiemackay@bbc.co.uk. 



SINGLE OF THE WEEK Snoop Dotjg Signs 
M— ALBUM OF THE WEEK 
iM Eels 
•gHS Blinking Lights And Other Révélations Vagrant 9104062 
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New raleases > 
A'À 
AÂ 

Miles D Tributs Toi 5192842)/Best of Seven Steps (5195102)/Seven Steps To Heaven (5195092)/Tn Europe (5195062)/ My Funny Valentine (5195032)/ Four & More (5Ï95052)/In Tokyo (5195082)/In Berlin (5195072) ~ | To mark tin: 

tothe label, Columbiabas released eight ofhis best albums for tlie imprint, ail digitally remastered and priced to sell at around £9.99. Davis's unmistakable \nrtuosity and abilitj' to find a différent direction ■ totakeafamiliartune-suchas Autumn Leaves on the In Berlin set and Basin Street Blues on Seven Steps To Heaven - is the stuff of legend and there is much to enjoy on these albums, which, with one exception, were recorded in 1963 or 1964- and provide a vivid snapshot of a brilliant innovator at tbe top ofhis game. 
The Grass Roots Where Were You When 1 Needed You (Rev-Ola CRREV93) I They ncver had 1 it in the UK, 1 but The Grass I Roots'folksy 1 sunshinepop a great deal more successful in their native US, where they had 14 Hot 40 entries. Their starting point was tbis fabulous 1966 album, full of jangly tunes with exquisite vocal arrangements. Interesting versions of songs made famous by The Beatles, The Rolling Stones and Bob Dylan are more than balanced by original material penned by group's creators Steve Barri and PF Sloan. The album includes extensive liner notes and cornes with eight bonus tracks. 

than almost eelseto observe Bob Dylan's rise to . famé - she was part of the Greenwich Village set and, for some timc, his girlfricnd - Joan Baez was married to draft résistance aclivist David Harris by the time she cul this 1968 double- album tributc to Dylan, but 
affection for the man songs. Sidestepping i obvions songs, Baez puts ht 

Albums 
FRONTLINE RELEASES OANCE □ AUTECHRE UNTITLED Warp (CD WARPCÛ180 LP WARPLP180) H COCO, CHRIS HEAVY MELL0W ttetinctwe (00 DISNCD150) □ DJ SHEAK H0USE 0F 0M On (00 0M176) 
□ JEST0FUMK ANTH010GY Kudos (C01RM 8090CD) 
□MASTERSOUNDSTHIS IS WHAT WE D0 Kujoî (CD ftNRCO 003) 
QHEVIUJE, BEN J0SEKI Tfifegraph (CD TEL 18C0) □OIAF HUND VALSEUSES Musiques Hybrides (C010 COMPACTES) O PASSARANI, MARCO SULLEN100K Peacefroq (CD PFG 053C0 LP PfG 053) □THBBS GOOO DAYS BETTER N1GHTS Exceplional (CD EXLPC0 0502) □ VAN1SH1NG SYSTEM,THE HEADC0MPUT0R Kudos (CD AVBPM 002C0) O VAR10US DJ DEEP PRESENTS CITY T0 CITY BBE (CD BBECD 052 LP BBELP 052) □ VARiOUS FAST LANE TraiWe On V.nyl (CD T0VIP 06CD) □VARIOUS BASS-WENT CLASSICS Compost (CD RATCD 006) □ VARIOUS DUSTY F1NGERS VOL 13 Dicly Fnqers (LP DF 9083) 
JAZZ □BYRD, CHARL1E H0MAGE T0 J0BIM □ CARRIBBEAN JAZZ PROJECT HERE A.S;D N0W Concort Peinte □DEFRANCESCO, J0EY LEGACY Concord JiU (CD CCD 22292) 

□SNIDERO. JIM CLOSE UP Mdeslone (CD MCD 93A12) 

□ BR00KE. JONATHAN BACK IN THE CIRCUS Instant Karma (CD DHARMACD 6) 
3 CHAMBERS, KASEY WAYWARD ANGa Vifgin (CD C0V1R 218) 

JTEGAN & SARA WALK1NG WITH A GH0ST Sancluary (CD SANXS 313) □YARDS YARDS Snapper (CD SMAC0 894) M YOURCODENAMElStMILO IGN0I0 Polydor (CD 9869177 LP 9869581) 

□ B0RN FR0M PAIN IN LOVE WITH THE END Métal Blade (CD 398414530 CD) 
□ CHARALAMBIDES 0UR BED IS GREEN Kranky (CD KRANK 080) 
□ DEFAULT EL0CAT1ON ÎVI (CD TV 60002) □ DEST1NY BEY0ND ALL SENSE 2005 GMR ICO PLRCD 015) □ DIRTY CALLACHANS,THE FUCKED UP AND STANDING Fact 
□H1DDEN HAND M0THER TEACHER DESTROYER Exile On Mainsbeam (CD E0M18 □KATHARS1S KRUZIFIXXION Nocvida (CD NED 001) □ KEEP AWAYS,THE THE KEEP AWAYS Chairlodcers (CD CKM 014) □KIDS NEAR WATER CAVE BEAR IS RYING PANDA Firefly (CD FaY027CD) 

□MINAS TIRUH D1SSERTAT10 PR0PHETAE Face F 

□ Of MONTREAL THE SUNLAN0IC TW1NS Track & FieM (CD HEAT 34C0) □ORIGAMI CALAKTIKA H0RIS0ÎÏÏ Jester (CD TRICK 031» 

□SCREAMIN DAEM0N THE DECLINE 0F THE ENGUSH MURDER Pro-Somc (CD IBD 003) 

ROOTS □JOHNSON, WUX0 RED HOT R0CKIH BLUES Jungle (C0 F REU0C0 083) SRD □ LORSON, MARY REAUSTIC Ccdong Vur/I (CD COCSXD 323) P □ LOS SUPER SEVEN HEARO IT ON THE X Tekt (CD CD 83623) NN/P □ ROSE, MYKAL AFRICAH ROOTS M Records (CD MREC 370CD) SRD □ STEEL TRAIN TW1UGHI TALES FR0M THE PRAIRIES 0F THE SUN Sanctuary (CD DTUCD 006) P 

DUS NEW ORLEANS RHYTHM AND BlUES Saga (CD 982077U SOUNDTRACK 

DER 9TH GATE Gâte 9 (CD GATE 009) 
]BIAK PROPHETZ THE 2NDCOMING Fait Joint/(CD FJCO003) ]B00M BAP PROJECT WELCOME TO SEAnti Boom Bap (CD BBAP 001CD) JBOUNTY KILLER 5TH ELEMENT TVT (CD TV 64202) ] DJ J-LIVE THE NEXT SPiT VOL 5 Spilkickcr (CD SPK 011) ] DYNAMOE COMING HOME Murena (CD PGMCD 23)  £ GIVING THANKS VP (CD VPCD 2283) ; TALK LESS OFTEN Whalmusiaom (CD Vi/MCO 0052 LP WMLP 0052) UGGED MAN OIE RUGGED MAN DIE Nature Sounds (CD NSD111C0) M.ASTERCUTS SOUL Masterarts (CD MCUTCO 01) 

CATALOGUE & REISSUES □ABICOR VERWUSTUNG Njpalm {CD DPR 1541 □A1AN PRICE SETTHE HOUSE IHATJACK BUILT Sanctmiy ICDCMEDD lOW □ APOCALYPSE COING UP IN THE WORLD Clwiï Red (CO COMRED 2711 □BABBITT, HARRV P0CKE1TUL OFOREAWSCotecUte (CD C0L7589-21 

§51 
D THE COLLECTION EMl Gold (CO 8734962) 

. DAVE UVE TAKE 5 Acrobat (CD ACMCO 4002) 
Riefc/Pop □CONNIFF, RAY THE SINGLES COaECTION VOL 1 Collectables (CD COL 7697-2) RodJFVi) □COOPER, DON HOWLING AT THE MOON Cherry Red (CD CDOELAY 02) Rock/Pop □ COUNT OSSIE TALES OF MOZAMBIQUE Tro-an (CO TJCrft 

THE FABULOUS DORSEY BROTHERS ^nflw.er (CO SUN 2124) M 

□FREEMAN, BUO SOMETHING TO REMEMBER YOU BY Black Lioo (CD BLCO 760153) □ FUNERAL MIST SALVATION Nocvkla (CO NEO 002) □GAINES, STEVE ONE IN THE SUN Cherry Red (CD COLEM 63) □GETZ, STAN ROUND M10N1GHT JAZZ 000R (CO JO1266) □GLUEBA1L THE GOOD THE BAND AND THE UGLY Maked Oog (CO NAKE 013CD) □GOMM, IAN HOLD ON Clreny Red (CO COMRED 270) □ GONSALVES, PAUL JUST A SITTIN AND A ROCLIN Black Liai (CD BLCO 760148) □ GOODMAN, BENNY THE DISCOVERY OF JAZZ Centurion (CD lET- "vu* □COREROTTED MUTILATED IN MINUTES IBD (CD IBD 001) 
□HANCOCK, HERBIESOUL POWER Double Gold (CO 3721332) — QHARRISÛN, W1LBERT LETS WORKTOGETHER Acrobat (CO ACRCO103) □ HAYES, RICHARD THE OLD MASTER PA1NTER Jasmine (COTâSCO 6421 □HERMAN, WOODY BLUE FLAME JAZZ DOOR (CO JO 1205) □HOOKER, JOHN LEE BLUES FROM THE MOTOR CITY Saga (CD 9820773) 
 DIE RIDE UKE THE WIND Collectables (CD COL 6595-2) □ INKSPOTS WHISPERING GRASS Sunflower (CD SUN 2109) □ JAZZHEARTSTHE THE WAY U FEELS Jaa House (CO JHCD 060) □ JOBSON, RICHARD 9110 30/0N A SUMMERS N1GHT LTM (CD LTMCO 2444) □JOHNSON, BLIND W1LUE KINC OF THE GUITAR EVANGaiSTS Saga (CO 9820779) □JORDAN, LOUIS FEAIURING CHRIS BARBER Black Uon (CD BLCD 760156) □ KAYE, SAMMY MI0N1GHT SERENADE Cotleclab'es (CD COL 7698-2) □ KENTON, STAN ARIISTRY IN PARIS Jasmine (CD JASCO 640) 



Albums listedthis week: 270 
Year to date: 3,573 Singles listedthis week: UO 
Year to date: 1,834 

led to owen@musicweek.com Records released 18.04.05 
nnDONNELL DANIEL H1GHLI6HTS FROM SONGS OF PRAISE Rosette (CD ROSCO 2055) H PARKER- CHARUE CRA2F01.0GY Midnite Jazz & (CD MJ8 030) n pboPAPANDHI WHERE QUANTITYIS JOB «1 Naked Doq (CD G 7007C0) HpUCHO THE HIDCOUT MJestone (CD MCD 9340?) nRElNHARDT, DJANGO MOT CLUB DE FRANCE TRADITIONAL UNE (CD TL1334) HREVERB SWIRL Eléphant Slon?(CO ES 1011) HrUINS VRRES10 Skiogiait (CD CR 76C0) nSEVEHDUST ANIMOS TVT (CD TVT 58702) nSEVEHTH SONS RAGA ESP (CD ESP 1078) nSHAKNON, LORRAINE THE R0MANT1C PIANO Prestige (CD CDSGP 0964) nSHlRLEY, DON PRESENTS MARTHA ROWERS Wieclables (CD COL 6717-2) H SIMS. C1NNY SIMPLE AND SWEET Collcclables (CD COL 7590-2) HsINATRA. FRANK L1VE IN JAPAN: TOKYO 1962 Acrobat (COACMCD 4014) H 51NATRA. FRANK UVE IN AUSTRAUA Acrobat (CD ACMCO 4013) HsINATRA. FRANK ALfTUMN IN NEW YORK Pack 33 (CD RVCK 308) HsNOOP DOCG MAXIMUM SNOOP 006 Chrome Dreams (CO ABCD 202) nSNOOP DOCG OUCES N TRAYZ TVT (CD TVT 22302) H SNOOP DOCG THA EASTSIOAZ TVT (CD TV 20402) HT BONE WALKER SW1NG1NG THE BLUES Saga (CD 9821391) H TIMES OF ORCHIDS SARCAST WHILE Tzadtk (CD TZA 80D) M TJADER, CAL MAMBO SANGRIA Acrobat (CD FABCD 200) hlOOTS & THE MAYTALS PRESSURE DROPSanctinrytCD TJDDD 247) HtURBONECRO DARKNESS FOREVLR Bilzcore (CD BC1759) H UNITED STATES MARINE BAND STARS AND STR1PES FOREVER Brisa (CD BR 48068) nVARlOUS LA DOLCE VITA Brisa (CO BR 48071) □ VAR10US101 COUN'TRY AND WESTERN HITS AfflMiCD FAQCD 900) □VARIOUS AWERICAS GREATEST HITS VOL 1 Acrobat (CD ACRCD176) □VARIOUS AWERICAS GREATEST HITS VOL 2 ^DCÔÀCRCO177) VARIOUS ROOTS OF ROCKABILLY VOL 1Acrobat (COACMCD 40331 □VARIOUS MASTERCUTS REGGAE DynanTrclCOMCUTCD oSP^ □VARIOUS MASTERCUTS FUNK Maslerouts (CO MCUTCO 02) □VARIOUS MASTERCUTS BREAKS Dynamic (CD MCUTCO 04) □VARIOUS CUBA CIASS1CS1V2 (CO WR1030032) □VARIOUS CUBA CLASS1CS 2 V2 (CO WR 1030052) □VARIOUS CUBA CLASS1CS 3 V2 (CO WR 1031992) □VARIOUS THE BIG GUNOOWN Eannark (LP EM 303) □VARIOUS GINGER TAYIORS NORTHERN SOUL BANQUET Goldrnine (CD GSCD170) □VARIOUS RNB MEETS NORTHERN SOULGoidmine(CD GSCD 169) □VARIOUS THE GOLDEN AGE OF NORTHERN SOUL VOL 2 Goidmine (CD BESTCO 012) □VARIOUSKINGSIZED "   

MUSIC DVD 

Singles 
DANCE □ ACEKT 001JABBAJAW/TBA Blueprint O? BUJ 005) □ ALTH ECO ROCMl BA HussJe & Bustle (12' HUSBUS OM) □ ATEC FREAKY/TBA Ooepluldeepa (12' OPDA 007) ■ BODYROCKERSIUKE THE WSV/TBA Matury ICO 9871114IT 9871116) □BOLIÏWOODS FREAKS IIS A PLAYERS H0LIDAY71 BA Be Lto Wjla (7" BLW □ BREAK REEORM OAVUGHI SOUL 7/TBA Kodos HT ABR 0012) □CATOUN COMATOSE TO MY SOKG/IBA PlaytaiseilT PLAY 107) □CUOKX FEEllUGSOBA Upd 02" LQ 050) 

1ÛUT/TBA V«5.n (CO DiNSD 274 T OINS 274) 

□ D BRIDCE i FIERCEIWIUGUT/TBA torantine Or QRK 005) 
□ EARL1E5(TRE&SARA 10WESIVE BEEN VVAlTIKC/rBA Earaomi r EGS 06) □ FEABLE WE1NER SAliY BE/TBA Must Desttty LCD DOSTY 017CD) ■ HAL PLAY THE HITVT6A Bougli Trade (7 RTRAOS 226) ■ HARD-FIT1EDUP100 TIGHT/TBA Kecessuy (CO HARDFI02CD 7 HAROR 02 

□ GRANITE 4 PHUKK MY HEARTABA BiR Low 02" Bl 015) UN 
QHEIST, Tlfd SA150UL GROOVE/TBA Sp'nnin (17 SP 46) ^ □ IIMXUK i ■: I I .q i1 i i „ ,1 ufO) f uni i m ■ LNFUSIONGIRISCANBE CRUEE/TBA Infusicn QT AT 01617 AT 016X) «0 ÛJOSHUA0/TBACtissicll2-CMCO4l ^ GKASTE DESERT EAGL£/TBAAnjuiui)Mts 07 AÎU045) ^ □UÏRDLARCESTUCKINAWINDUR7TBAAadJli2z(7 AJX174S) SH 
□ LOVEBYTE ALTERED STATE7TBA Eixmy 02' EBR 033) ® □MAUMAU WHAT U NEEDTTBA Erase 02'WALLTD 10) ™ □ MOONFACE EREE VOUR 800Y/TBA Enue (17 ER 007) ^ ™ □M0V1NG UNIES BtTWEEN THEM AND USOÎA Wm Pïtiire (CD RXCO 80097 RX7 80091 W □ MUNKCEKliL ROMA/TBAGoninu 02" GOMMA 056) ' □NAMOSH COLD CREAM7IBA Bunqakw 02" BUNG U7) □ NINO. SANTIAGO BIG RISK EP7TBA Preoncl 07 PREC008) f Q NOVO OPEN EROBA Kudos 00' HAR 00)) ; □ NYION RHYTHM MACHINE WRITE WIND/TBAÙIsEils 02" RIO 041) » ' 
□ PlAY PAUL lALALANtVTBA Inlmulioml DJ Clgoto 07 010010142) □ rei£ FOLOER SALVAT10N ON S1AVERY SIN5/TBA Bcdmi 07 BED 58) □ PRESTA. PETER WHATS YOUR NAME/TBA Essence (12" ESR 0211 □0 PROJECT GREATEST TH1NG7I6ACIA (17 CIA 023) □OUEST AUVIBA Vafnur (17 VB120441 

Bçuse □TUEE 11 
: INCH NAUS IRA HANDIHAT FEEDSOBA Islind (CO CIO S8S OVD C1DV 888 

THE REIREAI7IBA ItoW tel» (CD M0SH118C0 7 MOSHI16) 
INSTRUNO PSYCROflBA Merauy (7 9870970 7 987(B93 CO 98709») 

Wî SinoârsèàgwrilR 

ROOTS □ FERCUS, WINSTON FIRM AND STRONGTTBA Ea-llupie HO" KE10) □ KNOTES, KEHNY WICKED MAH7TBA Deep Rocl 00" ROOT 0151 
B BOYS TWO THREE 88EAWTBA «ptoUmenl (17 VU 001) 
10R0 FINESSE FUNKV TECHNICIAWI BA UBR (17 U8R UU 

□bavaROI TIN GROOVt/TBA NehiU02" NEB1X06512" NE8T065C0 NEBCO0651 □REC100SE DUSI/TBA iteliog 02" PEG 0631 □ RIVERA, R0B8IE1001S 2/TBA Juicy Tra* (12" JT 004) URHD BURN/TBA Icoq (17101029) □ ROBINSON, ROGER NICOLAS SONG/IBA Kudos (7 AVR015) Ljsantiiu, ivana fvi nu i i USIUIER BUJESIEP BACK7T8A Plaopcis (17 EPIAT SI LJSIAM6R1GHT UGHIS71BA Se™ 02" SOMA186) □ SIEEVE & LOWMAN SO FINE/TBA Kudos (12" FSR 022) □SOFT H1SS1LFCTR0 PHENOMENOWTBA StaTt industiies (17 S 8) □ SPUTIOOP HEV BABY/TBA Sound Of Kahd) 112" SOHR 016) □=DIRECTION CORRECIIOH'IBA Freenoge 07 FRIP 9^ ^ ^ ^ ^ □ INONDER JACK ACIO FUNK/TBA Wlile (12" AGIO I) □Œs^SS^TEOEUNAWAKEABANea^^flrNnlKP □ UPC AUSEARS DONT BE DISCODRAGEIVFBA Seul Cal 02" SCR1041 □ VARIOUS KINGS OF THE JUNGLE VOL 3 Baû 24 7 (CO B 247COJ0O3) 

MIKEY T HIXEO EMOI IONSOEA Ejecter Seal 07 EJSR 0031 
SILENE MAJORIEY KÎMTBA Cony Pïl 02" CPR002) TAPE VS ROMJNE RUSOBY MAN EIETBA KYO 02" KYO OtH) 

OTHER □ DROP ERE LIME STEPirumBA» QWHIEEOUT CHINA IS NEAR Ail 7- 

spin and crystoJ clear voice on Tears Of Rage (done here a cappella style), Walls Of Redwing, Dcar Landlord and 13 other Dylan songs - and, as a bonus, there are two more superb 
previously released only in Japan. 
John Schroeder Soul Coaxing - The Many Moods Of " ' e Schroeder (CastleCMDDD 1053)  An enormously talented songwriter, 

producer for others, John Schroeder also created a wealth of 
own right and xvith bis band Sounds Orchestral, much of which is collected together on CD for the firsttime here. Starting with a fairly pedestrian Mas Que Nada and ending with a stirring and imaginatively orchestrated version of the Native American chant WitchiTaiTo, it isa beautifully realised and highly 
Varions Andy Smith's Northern Soul (BGP CDBGPD165) 1 DJ Andy Smith st known for I hisThe ] Document mix I album and his i Portishead - proves to hc something of a northern soul buff >0 and has put together this superbly sequenced sélection, which seamlessly stitches together 25 seif-contained examples of the genres best in "x. It includes uplifting raritîes such as Dottie & Millie's Talking About My Baby, Staples like Ike &Tina's I Can't " " ve What You Say and the smooth seductive Isaac Hayes- înncd As Long As IVe Got You (by The Charmels). 
Time Machine - A Vertigo Rétrospective (Vertigo 9827982)/Vertigo Remixed..hy Andy Votel (Family 9828454) 

Vertigo imprint, 
and varions progressive rock, jazz and psychedelie legends in the Seventies. Time Machine takes le traditional route and is a iree-CD set made up of +1 utstanding cuts from the label's itaiogue, including Juicy Luçy's /ho Do You Love?, The Four Horsemen by Aphrodite's Child " Sentie Giant'sNothingAt Ail. Vertigo Mixed is an inspired 75-minute psychedelie blend of prog-rock pomposity which mages to incorporate no fewer in 63 tracks, many of them long forgotten, into an epic ini.x. 

□ VARIOUS GOAIRANCE VOL 2YS£(C0 VSE 068CD) 



Singles 
o" 

Tony Christie and Peter Kay make it four 
weeks at the top to hold off the latest The 6ff icial UK 
Presley re-issue, while Garbage and Mel C 
return in the last physical-only singles chart 

TONY CHRISTfE FEflT. PETER KAY (1S TH1S THE VVAY TO) AMARILLQ ELV1S PRESLEY CRY1NG IN THE CHAPEL MARIO LET ME LOVE YOU 

T.Y ALL ABOUT YOU/YOUVE GOT A FR1END 
NELLY FEAT. TIM MCGRAW OVER AND OVER WIU. SMITH SWITCH MARIAH CAREY1T S LIKE THAT NATASHA BEDINGFIELD1BRUISE EASILY 
SUNSET STR1PPERS FALL1NG STARS 
GARBAGE WHY DO YOU LOVE ME STUDIO B1SEEG1RLS RACHELSTEVENSI MELANIECNEXT BEST SUPERSTAR BASEMENT JAXX OH MY GOSH FEEDERFEELIN6 A MOMENT 
PHANTOM PLANET CAL1FORN1A KEANETHISIS THE LAST TIME STEREOPHONICS DAKOTA SHAPESHIFTERS BACK TO BAS1CS 
GREENDAY BOULEVARD OF BRI LEMAR1FTHERE S ANY JUSTICE Il COOL J FEAT. 7 AU 

JENNIFER LOPEZ GET RI6HT TWISTA FEAT. FAITH EVANS HQPE MAROON 5 MUST CET PUT 

iiSEBïEBaa 
HQI" 2ÎTU HHTi 1 j MORR1SSEY RF.DOHDO BEACH/THERE1S A UGHT 9 i STEREOPHONICS DAKOTA 4 3 | BASEMENT JAXX OH MY GOSH 5 2 | THE ARCADE ETRE mCHBOURHOOD 82 4 j DO MEBADTHINGS WHATÎHIDEOUS / j ESTH1EGOGONE 8 6 j BITUET FOR MY VALENTINE 4 WORDS TTO CHOKE UPON) 9 8 ! HAHSON LQST WITHOUT EACH QTHER 10J0 S BR1TISH SEA POWER ITENI H 17 j THE KAISER CHIEFS OH MY GOD DON AN OILY STAGE 
12 5 i YETINEVERIOSEVOUR! 2 j ROOTS MAHOVA TOO CQL0 14 J3 i BRIGHT EYES FIRST DAY OF MY LIFE 

6 j IAM KlOQT OVER MY SHt 18 14 | DJ FORMAT 3 FEET DEEP 

TONY CHRISTIE FEAT. PETER KAY (IS THIS THE WAY TO) AMARILUD ® 
a ELVISPRESLEYCRYING IH IHt CHAPEL 

3 7 MARIO LEÎ ME LOVE YOU 
4 5 7" 50 CENT NDYSHOP 

n T WILL SMITH L fi H 
6 T MARIAH CAREY M LIKE THAT B.l.'v.,91811), 11» 
7 ?; 7 GARBAGE WHY DO YOU LOVE ME ^ , , 
8 MCELY AL._ ABOUT VOUAOU VE 001 A FRIEND 
9 LEMAR TIME TO GROVV 
10 Z MELANIEC NEXT BEST SUPERSTAR 
11 GWEN STEEANI FEAT. EVE RICHCLRL 
12 i NATASHA BEDINCFIElDi M I . I/VIIY 
13 M 10IV1ENT 
14 .2 TUD10E URLS 
15 NATALIE IMBRUCLIA .HIVER 
16 2 KYLIE MINOGl 1 IP 
17 7 KELIS FEAT. NAS IN PUBLIC 
18 5UNSET STRIPPERS LILING STARS 
19 à JEMTHEY OlMUmMm) IWnsMMh» Kamanwawl MWWSmMM 4» t&MMR INW 20 10 2 R ACHEL STEVENSON EGOTIATE W1TH LOVE 
21 t 2 NELLY FEAT. TIM MCCRAW ER AND OVER 
22 m 3 THE FADERS Ni1 '.LEER RME. hi {Taïto/Taylor) tRMMMMHMml HMMWWWMd wm W "23" 22 7 AKONICCKEp UP 

~2Â 21 5 PHANTOM PLANET ALIFOf N - 
"25" 20 8 JENNIFER LOPEZ GET RIGHT 
"26" 2 2 ELVISPRESLRtYOU'RETHE) DEVIE IN DISGUISE 

2T U 2 MORRKSÊYREDONDOBEACH/THERE1S A L1GHT THAT NEVER GOES OUT 
"28" m THE BEES CHICKENPAYBACK "     "" 
"29" m THE OTHERS WILLIAM 

ffà IHLUEPj IURL .1 HROAT 
19 A MtNIJAXX liOL BUSH 

"12" l □.TONJOHNTURN THE LIGHTS OUT WHEN YOU LEAVE 
"33 TWISTA FEAT. FÂ1TH EVANS HOPE 
"34" T! STEREOPHONICS IA "" 1 ■' . 1L : ..i i .V ij , , , . "35" J! CABIN CREW STAR TO FALL " —  (Ciitei Crew) UnivcMAbc (MeniH/Rubicjni/lbc) p-Tfp-m'iin 36 T! SHAPESHIFTERS BACK TOBASICS   " !■' ■! ' " I''...., AlVLL'l l '.'H ■ c ■ ■ IT 2_ MlCHAaBtJBLEhCM-: " —" * ' 
"38" J1 BBrassnennnR =^LV 
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Singles Chart 

/ fmk 
39 27 4 i .     
40 34 6 BRITNEY SPEARS 11 .iV.T M |[; " " " 
41 37 3 ELV1SPRESLEY il 4 , ■ Ml'fH "   " 
42 23 2 AVRIL LAVIGNE HE WASNT 
43 43 7 UbHLR 1 
44 37 2 ESTELLE GO GOM ~   
45 38 4 G4 BOHEMIAN RHAPSODY 
46 48 8 LL COOL J FEAT. 7 AURELIUS 1 

47 46 7 GIRLS ALOUD WAKE ME UP 
48 42 3 KASABIAN CLUB FOOT Kasabian) EMI (Pioofno/KjtWI) RCA PARAD1SB0 (ARV) 49 24 2 THE DFAD 60'S i 1' US 7" "t-r 
50 4. 8 THE GAME FEAT. 50 CENT Hn.L A L 
51 30 2 THE ARCADE PIRE NEIGHBOURHOOD #2 (LAIKA) (Ibt ft cale ftel CC Ohe Arade Fuel (!oe4il fade mRADSC0225 iPl 52 39 2 HAf ON HOUTEACI 
53 34 ELVISPRESLEY SHE'S NOT YOU 
54 50 n JAY-Z/L1NK1N PARK ' li lu LIH uAE 
55 » 2 DO ME BAD THINGS WHAT'S HIDEOUS 
56 5. 3 XTM & DJ CHUCKY PRESENTS ANNIA GIVE ME YOUR LOVE 
57 53 4 OUEENS OF THE STONE ACE JT LE SI "> EL 
58 40 2 BULLET FOR MY VALENTINE 4 WORDS (TO CHOKE UPON^^ 
59 58 39 GR^N^M^BMD OF BROKEN DREAMS 
60 52 3 THE SUBIWAYS OH YEAII . 
61 47 3 E ' < URE 
62 57 3 nmisH sea power rr ended on an oily stage  
63 
64 â ; HS OR BETA 

65 û 17 UNITINÎN^ OF TOUCH ggg 
66 \ 1° BRIAN MCFADDEN & DELTA GOODREM ALMOST HERE ^ 
67 !56 3 DAMIEN RICE VOLCANO 
68 R 7" FABOLOUSFEAT.MIKESHOREYBABY ,Tr,„ 
69 

~W u! z JIMMYEAT WORLD WORK 
YETINEVER LOSE YOÛRSÉNSE OF WUNUtK 

71 1 73 4 JOHN LEGEND USFDTOLOVE U 
ri 72 3 ROOTS MANUVA l"i ' n .L 
ir 

E g PINirGREASEPEAGHtS- ««mudo® 
THEMARri/OLTA THTWIDOW ^«csiiwbm 

75 ! 70 3 BRIGHT EYES FIRST DAY OF MY LIFt 
■ Sfc, z •SOÏ ■ H^lîtevcW.y ©Plihun 16080001 ®Mvrrl2000001 

Asnsedby Top Of The Pops ami Radio One 

13.Feeder Tumble And Fall. the fiist single 

tiod the»' previous 
nhniber five but 
A Moment bas 

«hiti^tese ïïoes.howevei', act 

jumps 52-27 this week, to àchîeve its best placiny for eight weeks. Tlie 

The Lkjhts Out Wlien You Leave - his62ndTop40, 

I^^SlSTERy3 S^STSOPERSÎARiO ^THOUt EACH OÏHtR S? tiu NCGOT lATt W1TH LOVU 20 A11GK80URHOÛO«(U|KA)5I "tV® lûS£ VOS SENSE ÛF 
SUE S NOT YOU 53 

TONY CHRIST1EFEAT. PETER KAY (IS THIS THE WAY TO) AMARILLO 
BASEMENT JAXX OH MY GOSH 
MCFLY ALI ABOUT YOU SUNSET STRIPPERS FALLING STARS 50 CEMT CANDY SHOP PHANTOM PLANET CAL1 FORMA 
SNOOP DOGG SIGNS MARIO LET ME LOVE YOU NATAUEIMBRUGUA SHIVER MARIAH CAREY1T S L1KE THAT 
NELLY FEAT. TIM MCGRAW OVER AND OVER 

AT. MISSY ELLIOTT1.2. STEP JENNIFER LOPEZ CET RIGHT KAISER CHIEFS OH MYGOD 

TONY CHR1STIE FEAT.! 
WILL SMITH SW1TCH SUNSET STRIPPERS FALLING STARS 
NATAUE IMBRUGLIA SHIVER MCFLY Ail ABOUT YOU BASEMENT JAXX OH MY GOSH EMINEM LlKE TOY SOI 

USHERCAUGHT UP SCISSOR SISTERS F1LTHY/G0RGE0US 
G4 BOHEMIAN RHAPSODY LL COOL J FEAT. 7 AURELIUSHUSH 

^ @ [ THE PRODIGY SPIÏÏ IRE 
OS LOVE'S THEME/WISE UP "4|(EH LOGISTICS/CLS&WAXTHETRIP/QU1TEPERFECT 

71 6 SYDENHAM& FERRER SANDC. 
? ' IAN CAREYPTSILLICITFUNKIHE POWER 

MARIO LET ME LOVE YOU 50 CENT CANDY SHOP MARIAH CAREY ITS UKE THAT WILL SMITH SWITCH LEMAR T1MET0GRQW 
KaiS FEAT. NAS IN PUBLIC JENNIFER LOPB CET RIGHT TWISTA FEAT. FAITH EVANS HOPE 



Albums 

Natalie Imbruglia's third album lands her a 
first number one, as Akon races into the Top 
10, Mariah Carey returns and British Sea 
Power hit a new chart peak 

ES 
j&l MORRISSEY WHO PUT THE M IN MANCHESTER ! j WIUYOUNGLIVEIMI iTDftNIEL O'DOWNEU. SHQWTIME r| QUEEN L1VE AT WEMBLEY STAD 5 | TINA TURNER ALL THE BEST - THE UVE COLLECTION ) jQlJEEN ON FIRE - LIVE AT THE BOI 3 UZRATUEANDHUM 

US CLASTONBURY ANTHEMS - THE BEST Of 

11 CUFF RICHARD FROM A DISTANCE - THE EVENT 15114 I MATT MDNRO AN EVEN1NG WITH TURNAROUND TOUR-UVE 171181 SCISSOR SISTERS WE ARE SC1SS0R S1STERS NC LES MISERABLES IN CONCERT 19119 | VAR10US L1VE AID 20120| IID1V0UNBREAKMYHEART(REGRESAAMlf" 

3 | 3 (RAY CHARLES GENIUS LOVES COMPANY 4 : 5 J NORAH JONES COME AVVAY WITH ME \ jNORAH JONES FEELSUKE HOME 6, 6 | RAY CHARLES RAY (OST) 7 8 | RAY CHARLES THE DEFINITIVE 8 j 10 j MILES DAVIS THE COMPLETE B1RTH OF THE COOL 9 iO) AMYWINEHOUSEFRANK MOI DIANA KRALL THE GIRL IN THE OTHER ROOM " 

SCISSOR SISTERS SCISSOR SISTERS 

GREENDAY AMERICAN IDI TONY CHR1ST1E DEFINITIVE C0LIECT10N FRANZ FERDINAND FRANZ FERDINAND CWEN STEFANI LOVE ANGEL MUSIC BABY 
ATHLETE T0UR1ST 50 CENT THE MASSACRE KASAB1AN KASABiAN 
MAROON 5 SONGSABOUT JANE M1CHAEL BUBLE IT'S TIME 
U2 HQW TO D1SMANTLE AN 
LUCIE S1LVASBREATHE IN 

the Officiai UK 

Febmary bul 
30-29-30-33-32- 

2 iT TONY CHRISTIE THE DEFINITIVE COLLEC1IUIM ® 
T| F 3 BASEMENT JAXX THE SINGLES ® xi 

4 4 STEREOPHONICS LANGUAGE.SEX.V1ULENCE.0THER? ® 
■ 6 

* 10 AKON TROUBLE® u^io^i 
50 CENT THE MASSACRE ® 

7 ■ f 
MARIAH CAREY THE EMANCIPATION OF MIM1 Carcy/DuDn/Wrkjht/TEc Ne-ptures/Sej'/Vanafi 1 ■' -«i walTTO (U) 8 GWEN STEFANI LOVE ANGEL MUSIC BABY ® 

9J 5 THE KAISER chiefs employment S 
10 6 0404® 2 56,^51973.201» 
11 .0 THE KILLERS HOT FUSS ® s S.Tll2a3n/Th8 Wiers/nowes Uiîfd Kav) LIZARDOU (P) -kJ 
13 

1, LEMAR TIME TO GROW ® 
â f BRITISH SEA POWER OPEN SEASON 

14 ° 2 JEM FINALLY WOKEN 
15 2, GREENDAY AMERICAN IDIOT@3®! Cl.-. .G'f-."..... Reprise936z 186502(TEM 16 62 SCISSOR SISTERS SCISSOR SISTERS ® ,■ ® 2 
17 8 3 QUEENS OF THE STONE AGE LULLABIES TO PARALYZE 
18 â f MORRISSEY L1VE AT EARLS COURT 
19 KASABIAN KASABIAN® ^   
20 V 10 MARIO TURNING POINT® ïmœ J 8251641885214IM 21 19 98 KEANEH0PESANDFEARS®1®2 
22 5 2 NEW ORDER WAITING FOR THE SIRENS' CALE 
23 22 10 MICHAEL BUBLE IT'S TIME ® 
24 ,8 76 DAMIEN RICE0®2 AnwWRicc DRM/14f h Fkw DRM002CO {FEIi) 25 15 2 WILL SMITH LOST AND FOUND Varta Hmtiw98fflW)nB 47 20 SNOOP DOGG R & G - THE MASTERPIECE ® 

52 .0 FEEDERPUSHING THE SENSES s 
28 21 THE BRAVERY THE BRAVERY c. 
29 25 28 JOSS STONE MINO BODY & SOUL ® 2 ® i 
30 23 99 WILLYOUNG FRIDAY'S CHILD ®.,®i 

o 5 HAPPYJONDAYS GREATEST HITS 
' 32" Â AALIYAH ULTIMATE Iirrbalind/Kelly.'Vairais Bbftcyuiiïf/Un-ji.-î/'Bek'-Ç IH 33 NATASHA BEDINGFIELD UNWRITTEN ® 3 ® ! 

34 28 110 QIIEEN GREATEST HIISIII & III ® 5 ® 3 
35 26 4 PRINCE THE HITS/1 HE B-SIDES  ^ 
36 29 55 USHER CONFESSIONS® 9® 2 Dup(i/Ji7i/LeMî/Deslfc/Thicke Pro J/Cox/Various ^ i.'iP/i 37 33 61. FRANZ FERDINAND FRANZ FERDINAND ® 9 ®, 
38 J! BRANDY THE BEST OF 



BlijBlii 

Albums Chart 

//^ 
39 36 .0 ATHLETE TOURIST®  — 
40 37 21 1-KhbN UAY IN 1 tkNAI 1UNALSUPERHITS® 

63 61 MAROON 5 SONGS ABOUT JANE ® 5 ® ? 
42 31 MOBY HOTEL 
43 30 57 JOSS STONE M SOUL SESSIONS ® 2 ®, 
44 62 22 LEMAR DEDICATED ® 
45 32 5 JOHN LEGEND GET LIFTED C^os,85772000 46 60 20 U2 HOWJO^pïSMANTLE AN ATOMIC BOMB ®, ® i 
47 35 23 ILDIVO IL DIVO®!®! 8287^,6™ 48 27 3 BECK GUERO 
49 65 30 ATHLETE VEHICLES & AN1MALS ® 
50 36 103 THE VERVE URBAN HYMNS®e 
51 53 BLOC PARTY SIEENT ALARM g 
52 68 5 MADELEINE PEYROUX CARELESS LOVE 
53 55 36 RAZORLIGHT UP ALL NIGHT ® 
54 61 3 THE FUTUREHEADS THE FUTUREHEADS ® 
55 65 LUCIE S1LVASBREATHE IN® 
56 39 = THE POCUES THE ULI1MATE COLLECTION © 
57 66 19 NELLY SUIT s 
58 69 6 JENNIFER LOPEZ REBIRTH & 
59 56 m THE CHEMICAL BROTHERS PUSH THE BUTTON 

i 60 63 ii KT TUNSTALL EYE TO THE TELESCOPE ® 
61 66 4 DAFT PUNK HUMAN AFTER ALL 
62 50 119 COLDPLAY PARACHUTES ® ; © ? 
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