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Kaisef Chïefs set 
to soar slcy high 
Fresh fram a year of success witli Scissor Sisters and Snow Patrol, Polydor has strnek a deal whiclt will bring it one of the most anticipated débuts of 2005. Tbe label bas slgned a long- terni deal with B-unique to slgn the Kaiser Chïefs, who wera 

one of 2005's blg breakthrough acts by Music Week in December. The deal becomes effective froni th end of February and will see tlu album Employment released through B-unique/Polydor on 

al. Kaiser Chiefs' next single, Ob 

My God February 21 and has beeu A-listed by Radio One, will not fall under the Polydor deal. The band are managed by Paul Craig, James Sandom and Mick Webster from Supervision Manage e t which scored Brits success with another of its acts, Franz Ferdinand, last week. Mark Lewis, managing director of B-unique whose label deal with 

Warner Bros ended last year, says, "We are very excited about tins deal and welcome the opportunity to tap into the vast experience of the Polydor and 
The deal will see the album going through Polydor's various affiliâtes across Europe: the band are already licensed to Universal Music for the rest of the world under a separate US deal. 

Major signsfirst 
digitai-only deal 
Inalandmarkdeal, 
Universal is settoroll out 
one of the first acts 
signed on a digital- 
only basis p8 
Looking into the 
DVD crystal bail 
Despite impresssive growth 
in DVD sales last year, the 
music industry faces 
challenges over pricing 
and new formats p9 
Thisweek'sNumberls 
Albums: Keane 
Singles: U2 
Airplay: Athlete 
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The Brits, Valentine's Day and half term combine to deliver strongest week since Christmas 

Triple whammy for sales 
minute buying for Valentine's Day, half term either started or was further boost to sales, although I "The Brits have ahvays been after which falls today (Monday). coming to a close around the UK. suppose it will be difficult to differ- Valentine's Day. But there is defi- The Valentine's push helped to The sales lift came after this entiate what is getting a lift from nitely a double-hit over the next define which artists benefited year's Brits attracted strong cover- Valentine's Day and what is getting five days, especially with Valen- 
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@ 'So, a triumph for ail involvecl? 
Almost' - Editorial, pl4 
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To read ail the 
news as it 
happens each 
day, iog on to 
niusicweek.com 

Your guide to the latest news from the music industry 

Woolies plays 
hard to get 
• Apax is "examining its options" after Woolworths rejected its offer as being too low. The 

formel- Robert Dyas 

Im award in the January round of 1FPI Platinum Europe Awards. Seal's Warner release Best Of 1991-2004 reached the same level. while other winners included EMI's Queen whose three-CD boxed set Tlie Piatinum Collection times platinum stati • Analysts ponder waming. p6 • In a newly-published report, Ofcom recommends that tlie BBC ; ' remain a self-governed publ broadcaster (PSB) funded il entiretybytl the Compétition For Quality report says the BBC's régulation, 

d président and CEO. David Israélite succeeds Edward Murphy in the rôle, whieh will switch location from New York to Washington DC to reflect the need for increased interaction with Congress, the Administration and other intellectual property trade groups. O Free2flir Records, which last year sold an 81% stake to Clive Blaclds ainment Company, lias 

yeafs festival at inflated prices • Embrace and Snow Patrol have been added to the line-up of this year's Nokia Isle Of Wight Festival. Tlie event, organised by the Solo agency, takes place from June 10 to 12 with REM headhning on tlie Saturday night © IXtta lias joined forces with SBC Interactive Drama and Entertainment to launch an interactive animated drama depicting the lives of a gang of graffiti artists.Taggerz, which comprises six 10-minute épisodes, will 
urban music station's website each day from March 21 to 26. 

« A world tour and new album helped take Prince to number c 
US. Tlie singer 

Sony names new 
Columbia chief 

Records Group, effective 
reportmg directly to lenner, Botwn responsible for devising the overall 

: 

© Napster reported a net loss of $16.4m in its third quarter results 312004, compared 
grew by 30% on the s from $9.2ni to $12.1m. v subscriptions to the service grew by 50% to 270,000, owing in rnost part to the Christmas season. • An EC report bas shown a 172% rise in seizures of pirate dises (CDs, 
over the past two years, EC figures show that EU Customs seized more than 16m pirate dises in the first three quarters of 2004. • Trade organisation 1FPI lias voiced its support for the call by US International Intellectual Property Alliance (IIPA) for increased pressure on China to deal with its rampant piracy problem. IIPA has called on the Office of the United States Trade Représentatives (USTR) to initiale 
Organisation (WTO) to address China's failure to properly address piracy. 

label, overseeing ail aspects of Columbia Records. Botwin joined Columbia in 1996 and became Columbia Records Group président in 2002. n of the National Association in the US has named current Bush Administration deputy chief of staff and counsellor to the attorney général as the trade organisation's newly- 

Wembley Arena 
opens new doors • Work on tlie £4in Wembley Arena Pavilion was completed last week in readiness for its first music show thîs coming Sunday with X Factor Live. Tlie state-of-the-art venue is the first semi-permanent music venue of its kind to be built in the UK and is sited behind Wembley Arena, which is undergoing a £32m refurbishmenl Other fortheomings concerts include Westlife, Anastacia, Blue and Queen/Paul Rodgers, • New York pop act Scissor Sisters have been confirmed as one of the headlining bands for this year's lOth anniversary V Festivals. The Polydor band will play the festivals Hylands Park ground on the Saturday and Weston Park in Staffordshire on the Sunday of the weekend of August 21 to 22. They are the first act to be announced for this year's event © Glastonbury organisers have denied reports that a décision has been taken to use a photo ID card system to prevent touts selling tickets for this 

I Am Kloot sign 
publishing deal 
• Echo signings I Am Kloot have signed a publishing deal with sister Company Chrysalis Music Publishing. The Manchester band's third album Gods And Monsters, co-produced , will be released on 

25.1% second by Warner/ Chappell (14.42%), BMG (1435%) and Sony/ATV (5.5%), 

As EMI concedcd to the stock market that its schcdule is looking light after sevcral higli- profile album delays, cliainnan Eric Nicoli was down on tlie ground scoping future talent to mako sure it does not happen again. The major is a launch partner in tlie Lloyds TSB Note for Note programme, which was unveiied last Thursday to rnise 

money for musical éducation in schools. EMI has produceri a DVD resource for music teachers enlitlori Bringlng Music to your Classroom, which will go ont to every primary ami secondary scliool in Grcat Britain. EMI Classics artist Keetlie (pictured), who is featured on the dise, was at the launch at the Friars Primary Scliool in south Loiulon. 

• Cooking Vinyl managing dire' Martin Goldschmidt, Essential Music head Mike Chadwick and Blood & Fire managing director Steve Barrow have joined forces to launch a new reggae reissue label, Hot Pot Records. The label will launch with two releases from Glen Brown and 
• Emap's Kerrang! brand is promotmg 
ail média platfonns. Tlie campaign behind the ClearChannel event will kick off in February and run through to Jure, targeting Kerrangl's radio station listeners. Kerrang! will also use a sériés of interviews, compétitions, SMS gig alerts and ticket promotions to maximise TV and press exposure. The festival takes place from June 10 to 12 at Donington Park with Feeder, Black Sabbatli,Velvet Revolver, System Of A Down, Slayer and Slipknot confirmed as headliners. ® The fortunes of the classical music sector are to corne under scrutiny at the next Musictank panel discussion on February 22. Keynote speaker at Bertorelli in Soho's Frith Street will be Richard Bernas, conductorand music consultant at the Tate Modem. He will be joined by Russell Watson, executive producer Paul Moseley, Sarah Gee of the City of Birniingham Symphony Orchestra and composer and conductor Shirley Thompson. 



News 

Efficiency drive - and "better shops" - sees ail four majors pool resources info west London 

Majors redraw record company map 
Lucian Grainge says the décision to Warner Bros managing direc- movc was taken partly because tor Korda Marshall says the move tlireeofthecompany's varions leas- bringswith itanumbcrofbenefits. es were coming up in the space of "We need somewhere to live and 

Wamer*Jfras- is L^up^TthlLEXn ÏÏS buildmgi^gota^be ^ G^n^œmp^iesrrnlj Ae GreaUdÏl- relocatingto offices near the Warn- moving slatt into closer proximity rcally Virgin - we ll keep theditter- be able l 
move will see ail of coming together in the new HQ. Virgin bas become the most Virgin Records managing the group's frontline labels - "They will ail 1 ■ecent to confimi a move; it is leav- director Philippe Ascoli says, "Ken- Island, Mercury, Polydor, UCJ and tity, their ovvn ■ 

'"Thë move is being made pri- dhc'eL'0"5 ^ ^ ^ G nearl irily for logistical benefits of Universal chairman and CI 

BRI flexes muscles to push indies onto download services 
The BPI is contîniiiiig its charm to persuade tliem to f ;he BRI has a massive deals with indies. "We must ils business and éducation seminars 
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Strong performances grab press attention and help reverse TV ratings dip 

Music takes the spotlight at 

back-to-basics Brits show 

by Paul V Music spectacularly reclaimed cen- tre stage at this year's Brits as organisées abandoned the usuai elaborate sets to allow the perform- ances to speak for themselves. Apart from more traditional, extravagant settings erected for Scissor Sisters and Gwen Stefani's appearances, the staging at last week's event was notable for a sim- plicit)' that firmly put the emphasis on the quality of the artists. 'It was a deliberate policy to 
ble," sa m. "The stage v efore. What happened in is vears was we had too nd the difficulty and time delay in changing the sets worsened the experience for people on the n One of the obvi to the back-to-basics approach were the Scissor Sisters whose 

st Brits, "She br seeing her fit lier own passion and dedtcation which only somebody who bas been a recording artist then learnt the skills of TV production could hesays. lotable aspect i 

Putting the spotlight firmly on 
is Franz Ferdinand and Keane to US superstars including Green Day and Snoop Dogg with Pharrell Williams, appears to have paid off with much of the média coverage refreshingly focused on the n 

The média was behind us and it was ail about the music.' Organisées were also conscious of past criticisms that some previ- ous Brits linc-ups have been too US dominated with this year's set of performers more UK-biased. For co-chairman Lucian Grainge, the overall quality of the names appearing demonstrated just how much the show's standing has risen within the artist eommunity. "The Brits has got an incredible brand and it's quite similar to Top Of Tlie Pops,' he says, "We've rebuilt the istsof A-plus Pre- calibre are thrilled to be 
"We pr 'ed that and des[ 

o have ghastly nake the public sit up and take LOtice," says Jamieson, "l've never 
fantastic performance. Ten years ago, it was always a struggle to ask people to be part of it" The simpler staging 

of the lay-out of the event at Lon- don's Earl's Court 2, the first since the departure of long-time execu- tive producer Lisa Anderson, which saw the event brought fully in-house at the BPI. Responding to long-standing criticism that the job of recording a TV show was get- ting in the way of some people's enjoyment on the night, organisers ensured this time even seats right at the back offered a reasonable viewof the stage. "We're trying to make sure everyone got more of a view," says Grainge. "We changed the caméra positions; last year I had two great big caméras standing in front of me. I hope people felt that it was an 

Terry's first year in the rôle was the décision to abandon a policy intro- duced two years ago of having the ceremony broadeast on 1TV1 on the same night of the event itself. Wliile that strategy meant many viewers watching would not have known the results beforehand, Jamieson concédés it did not pro- duce the desired ratings. "It was a little bit disappointing last year we didn't get the ratings we thought we deserved," says Jamieson, who notes the extra day allows more re- editing time "to make a botter TV show". Overnight viewing figures for last Thursday nighfs ITVl broad- east improved by 5% on 2004's number with an average 6.3m watching, according to unconsoli- dated figures. This turns around falls of recent years, although is still sharply down on 2003 when an average 7.3m people watched. The two-and-a-half hour programme, which was half an hour longer than normal, attracted a 28% audience share and peaked at 7.0m viewers at around 9.30pm when Lemar and Jamelia's duet of the Robert Palmer hit Addicted To Love was showing. The annual event was given an extra dimension this year as it was the 2Sth ceremony, which allowed organisers on the night the oppor- '   emorable s from the past. 1 
Meanwhile, Jamieson is full of praise for Helen Terry who, as TV producer for the event, was over- 

Jamieson say there plans yet for further 

Scissors help Universal top awards list 
psofTheDarkness last year the band would si 

mng m 
The - ir picked up eight awards, thanks largely to the suc- cess of Scissor Sisters and Keane. McFly, Gwen Stefani and Eminem also contributed to the haul with Universal chairman and CEO - and Brits co-chairman - Lucian Grainge enthusing, "Fm thrilled for the artists and the labels. 1 was particularly proud and delighted about the contribution that Island and Polydor made to the awards." Scissor Sisters followed in the 

achieving the rare feat of wirming more than two awards. With three victories and one of the night's most mémorable performances, the Brits capped a remarkableyear for 2004s biggest-selling albums 

EMI m at gave 

is delighted for the 
aging director David "They thought maybe they'd 
just felt like everyone was on our side. People have responded to the brilliant songs, the irony and, as 

Stone picking up two awards and becoming the icon of the night in the next day's newspapers. "Everyone does this job for this kind of resuit," says Virgin Records managing director Philippe Ascoli. "She hijacked the Brits. She was bcautiful and had a kind of star quality that bloomed on the night. This was a Brits that was about the friture." Will Young gave Sony BMG its only Brit, while Warner scooped 

two awards through The Streets and Muse. Franz Ferdinand continued a 
with two trophies, giving Domino the only indie success of the night. Domino product manager Bart McDonagh calls the double suc- cess "a well-deserved award for a band that match artistic fluency with hard work and do it with such panache". The two non-label awards went to Robbie Williams' Angels, which was voted best song, while Bob Geldof collected an outstanding contribution to music accolade. 

Performances 
The outrigiit winner at retail was hard to call in the wake of the Brits, with the majority of performers already seeing significant uplifts as early as last Thursday morning. Joss Stone, a double-winner and the only artist to perform two songs on the night, stood to make the steepest climb, her twice-platinum Mind Body & Soul having slipped to 44 on the albums chart by last week. Along with Warner's Green Day, the Relentless/Virgin star was reckoned by many retailers to have done herself the most good on the night. 

franz Ferdinand, Keane and Sciss Sisters are ail raaking swift ratums to the studio this year after collectively capturing sevei 
rd-wmning year Fottowmg   for début album acts at the Bi it. the focus for the three multiple fust-albimi winners will now switch to writing and recording tracks for their follow-up albums. Polydaris Scissor Sisters, (pictured) will be spending the next moirth in Australia and Japan 
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The Sonopress digital archive and encoding services 
You want to sell your music in global markets, with a choice of formats and distribution channels? You want to be able to offer your entertainment content for both mobile devices and in online music stores? Now there's an easy way to do this - just use the Sonopress digital archive. 
Digital Archiving Encoding services: Long-term archiving, online and offline backups possible for highest security. Professional création of compressed or uncompressed audio files in several Access-controlled and video-controlled data centre. Archiving of your assets formats (e.g. MP3, WMA, MPEG4-AAC, AAC+, ATRAC, REAL Audio, FLAC, in a physically separate area for highest security. WAVE) specified and authorized by the online music providers. 
Import of Audio Content Effor-proofed import into the digital archive using professional equipment incl. identification and reporting of errors. Archiving in highest quality (as DDP image). 
Import of Graphie Date Graphie data used for CD production, as well as audio data, can be stored in the Sonopress Digital Media Management System. 
Hook / Sample ci Création of hooks and samples using specially developed software. 

Metadata / XML création: Création of the spécifie metadata files to conform to the requirements of the online music providers. 
Delivery / Distribution: Distribution of the complété packages to the récipients as physical or online distribution. 
Please contact us for more détails. 

... an Indispensable tool to help you sell your music. 

UNITED KINGDOM CERMANY / EUROPE 
t9-5241-8C 

mail: ingo.kleimann@b 
fon: +49-5241-80- 

sonopress 



New acts to launch on short-term deals, with get-out option should long-term offers arise 

Universal eues digilal-only roll oui 

expected to grow iiirther over the coming months. The Modern started to prick up the ears of the industry last by Stuart Clame Universal Music UK is preparing M, to roll ont one of the first key acts T 
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Features are ecfited by Joantia Jones 
Buoyed by cheap hardware and strong releases, DVD 
sales exploded in 2004. But such success also créâtes 
challenges for the music industry. ByAdam Webb 

Pushing ail 

thenght 

buttons 

Digital downloads might have dominated 2004's headlines, but it was sales of music DVD that made arguably the biggest impact on the end-of-year BPI figures. If music's share of the overall UK DVD market bas remained static, at approximately 3.5%, year-on-year sales of the format rose a staggering 46.7%. Around 4% of the total UK music market is now accounted for by DVD sales. "1 would say we are 300% up on the previous year," says James Akerman, who, as head of DVD at Vital, is anticipating a great year ahead with imminent releases ffom the likes of the Prodigy, Basement Jaxx and Franz Ferdinand. For Akerman, such rapid growth has been driven, not only by more titles being released, but also by greater quality. Coupled with falling prices, this has made the format seemingly irré- sistible to consumers. DVD players, a luxury only a few years ago, now cost as little as £25, while home cinéma Systems begin at £50. The resuit is an entertainment market that has become increasingly audio-visual - a fact perhaps best exemplified by the growing num- ber of people now consuming their entertain- ment through a single playing System. "That's a big différence now," says Robin Wil- son, who is heading Whitfield Street Studio's newly-launched music DVD division ArtsMedia, "Wlien it firsl started, the DVD was always on top of the video recorder under the TV, while the stereo was in the other corner and never the two should meet "1 think that hindered us and music DVD looked like the next stage of VHS. But the growth of home cinéma Systems, the drop in prices of DVD players and the fact that people are playing their CDs and DVDs through one system has got to help the growth of music DVD." A succession of innovative and high-quality titles has also seen the fonnat retain an aura of desirability and - just as importantly - a premi- um price point A correetly packaged and mar- keted music DVD is still a "must have" item, able to generate genuine excitement in fans. 

However, these positives - cheaper players, pioneering dises and greater sales volumes - also mean increased customer expectations. Given current volatility on the high street, this has cre- ated a huge challenge for the music industry. Certainly, between the three-for-£20 and two-for-one offers there is now often a huge dis- parity in the price of dises. Many are concemed that such disparities could affect the public's perception of the format. A quick survey of seven retailers (two specialists, two multiples, two online stores and a supermarket) only highlights this. Taking last years top three music DVDs (Live Aid, Queen's On Pire: Live At The Bowl and the limited édition of Oasis's Definitely Maybe) the price différences between corapeting retailers is quite extraordinary. The Live Aid set, for instance, might cost £28.99 in-store - or it might be £39.99- The Queen release could range from £11.99 to £17-99, while the Oasis title could sell for any- where between £11.99 and £l9-99- What might cost a combined total of £56.97 in one shop might cost £75.97 over the road. This could be the major issue facing studios and authoring houses in 2005: how to meet growing customer expectations while retaining DVDs premier status. Add to this the looming format battle between the high-definition blue- laser formats HD DVD and Blu-ray and the year is shaping up to be a pivotai one. For The Pavements Guy Goodger, the way for- ward is, in theory, quite simple. The key, he says, is to always plan around the individual strengths of the project. As a format DVD is extremely flexible, offering a real opportunity to reflect the uniqueness of the artist concerned and to com- municate directly with fans. And success, he explains, does not necessarily equate with throwing money at a dise or going with the latest unique features - what works for one artist might be detrimental for another. "It can be a ereative way of looking at content to showease it on the DVD in a way that gives max- imum enjoyraent to the consumer," he says. "We don't want to sell a unique feature just 

S 

The fact that people are playing CDs and DVDs through one system has got to help growth of music DVD Robin Wilson, ArtsMedia 

because it can be done - if it doesn't enhance the DVD for the consumer, then we will question the need to 'push the boundaries' on that title." "There's no sort of blanket automatic process," agréés Stefan Demetriou, head of DVD and audio visual at EMI. "We take a lot of care in [planning our dise content] and it's great because a lot of our artists are heavily involved and want to be involved. 1 think that's the key for the fonnat, in that we're getting more creatively- led by the artists themselves and it's not being seen as an add-on." This is a view shared by TVish McGregor, stu- dio manager at Abbey Road Interactive, who is currently working with Palm Pictures on the next instalment of the highly-acclaimed Direc- tors Sériés (to include Anton Corbijn, Jonathan Glazer, Mark Romanek and Stephan Sednaoui). "I think planning around your budget is really important," she says. "There's no point in spend- ing money on restoration if your audience wants to see karaoké lyrics. The whole project dépends on who your audience is going to be and we always sit down with our clients at the beginning and make very clear choices about how we are going to spend our budget and who the target audience is." Dan Mills, studio manager at Mayfair Studios, 
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Glastonbury DVD points way into festival season 
As with last year's Live Aid Project, capturing an event as huge and iconic as Glastonbury would bave been ill-suited to the restrictions of VHS. It is at such times that tlie advantages of DVD as a music format are highligbted and Glastonbury Anthems, a joint-venture between EMI and the festival's organisers, looks like being one of 2005's key titles on the format and a great precursor to the festival 

"It was soniethîng we'd been mulling over for some time," admits Ben Challis, the DVD's producer and who has acted as média rights manager for Glastonbury over the past 10 years. "We'd started filming the festival in 1994-first with Channel 4 and since 1997 with the BBC - but it was only when we saw DVD coming out about three years ago and we saw its potential, that we knew this was the médium we wanted to use." For Challis, the opportunity to expand upon a core tracklisting with the layout, bonus features and extras was crucial in getting the project doser as close as possible to that famed Glastonbury magie. "It's not just a line-up of bands," he says. "The bands are fantastic in themselves, but ail the extras make it a little wider and a little bit more interesting to people who have been to the festival - and to those who haven't." A connection with Glastonbury's audience was présent from the projccfs conception, with the track list being determined via an online poil at the festival's officiai website. The 30,000 votes cast were not only a great barometer of the DVD's potential, but resulted in the sélection of 20 classic performances from the past 10 years - Franz Ferdinand, 
offers a great example of such planning in prac- tice with the fortheoming Graham Coxon DVD, featuring the former Blur guitarist live and unedited at the Oxford Zodiac. As with Dick Carruthers' highly-successful White Stripes dise from last year, the stripped-down, no-frills style suits Coxon as an artist perfectly. "We ditched gimmicks completely," says Mills. "The resuit is just an incredible product," he adds. "Graham didn't want any effects on the screen, he didn't want any effects on the sound - he just wanted what he heard on stage on a DVD. And that's what you've got - it's like you're there...but more so. I was actually there stood at the back of the actual gig, but this is like an enhanced experience." Certainly, the current music DVD market is nothing if not diverse, with the opportunities now available for mid-range artists to produce innovative dises within a moderato budget, not to mention the vast potential to reimigorate catalogue titles through remastering and the addition of extras. To some extent, what was once relegated to the cutting-room floor has now become the main event and chief sell- ing point. 
10 MUSlCWtfK 1902.05 

Robbie Williams, Blur, Radiobead, Paul McCartncy and The Levellers among them. However, despite the stellar cast, the challenge of producing something that stayed true to such a sprawling multi-faceted event remained. Glastonbury might be much changed from its 1970 origins, but it still represents something more than a mere "brand". The more difficult task was to encapsulate an event that tianscends its c 
experience as big as Glastonbury justice", admits Challis, joking that they haven't been able to include some of the festivals more idiosyncratic pleasures, such as the Shouting Tent "It's impossible to capture ail that" he adds, "but we think we've done the best 

For Stefan Demetriou, EMI's head of DVD & audio Visual, preserving the festivals sense of integrity was key to the project's success. "We didn't want the DVD to be a separate thîng," he says, 

"High def" 
is definitely the liuzz phrase of 2005 

navigation through the dise that Riaiu direct Abbey Road worked on is about conveying that theme," he adds. highlight the "Tlie extras help with that multi-faceted because you get an insight into nature of the the other elements of the festival beyond the music and the history of the event as well. It's not just a linear sélection of tracks - it's about getting across what the festival means in its 
Abbey R< d Interactive, include a 
Greenfields, an aerial map of the site, an interview with Michael Eavis and his late wife Jean from 1995 and exclusive footage from Peter Neals little-seen 1971 film 

No doubt ail will evoke memories for anyone who has ever lost (or found) themselves at 4am in a Somerset field with a bunch of strangers. For those that have not, it will show them what they have missed. Certainly, as a companion piece ta Julien Temple s fortheoming movie, Glastonbury Anthems promises to mark the festival's 34th year in style. 
Whitfield Studio's ArtsMedia is certainly keen to explore what Robin Wilson describes as the "middle ground, beneath the top-line artists with huge budgets and multi-camera shoots". By launching a comprehensive bespoke pack- age deal for labels that encompasses every facet of the production process, Wilson explains that the aim of ArtsMedia is to make high-quality, creative DVD accessible to artists who might sel! around 100,000 to 200,000 albums. "We would like to encourage people to release a diverse range of DVDs that they might not be doing at the moment," he says. "We fully understand that they've got to show a return on their investment and'we're confident we have the way of delivering the best quality product at the best possible price. People think they can't do anything, but we're out there to persuade people that they can and they can still make the return they are looking for." An alternative approach is being taken by Sanctuary, which will be applying its 360° mar- keting style to the fortheoming double-disc édi- tion of Marc Bolan's Boni To Boogie. Remas- tered by Tony Visconti in DTS96/24 surround sound, the project will also be available in high 

définition for télévision use as well as being pre- pared for theatrical release and as a deluxe CD aU"WeVeCkbeen working on the project for the past year." says Sanctuary Visual Enter- tainment's commercial manager Spencer Pollard. "We've basically remastered the whole film; we've got extra material from 30 cans of unseen footage that we found from the original evening and matinée performances and it's been put together by our in-house DVD producer Mark Roberts. "It's going to be like [Warner Music Vision's] Zeppelin DVD," he adds, "but we're also doing the HD version as well so there's the potential of extra worth around the world, plus there's the audio release and it's ail been done at Sanctuary Post. We've got our marketing department working on it, we've got Bravado our merchan- dising company working on it - it's basically a massive project for Sanctuary.' In addition to other high-profile titles from Morrissey and Emerson, Lake & Palmer, the company also launched a mid-line range as of last week. This will see an existing 39 dises from the likes of Brian Wilson, Neil Young, Bob Marley and The Undertones issued without their spécial packaging at a £9.99 price point with the aim of extending their sales life. "These are ail good strong titles that we think will hit a gap in the market," says Pollard. "There isn't a mid-price range that has that strength of artist." Shepperton-based Classic Pictures offers yet another strategy. Keen to expand its own niche, the company has invested heavily in audio- visual equipment to develop the concept of the DVD album. "We've really bitten the bullet and jumped in to upgrade what we do," says stu- dio manager Robert Garofalo. "We've taken over one of the sound stages here at Shepperton and we're in the process of building a control room at the moment - it's a live room of about 2,500 square feet, which is about the same size as Studio One at Abbey Road and will consist of a 72-track facility to record and eight 
"As opposed to recording a live show, this will be a band creating their album and being filmed at the same time and putting together a whole sériés of products from there." The aim, he says, is to develop a unique and distinctive product. "Everybody's in the same business of trying to find a show that hasn't been made available on DVD and eveiyone is going in with their chèque books, but we can't compete with that." If such an expanding and vibrant marketplace was not enough, ail this activity is happening against the looming backdrop of format wars with the imminent arrivai of HD DVD and Blu-ray - the former supported by Toshiba, the latter by Sony. Introduced at the CES exhibition in Las Vegas last month, both formats, at first glance, seem unerringly similar in that they both utilise a blue-laser system and offer the potential to hold vast amounts of high définition audio and video data - up to 10 times the amount current- ly held on a D"rô. The only drawback, for the UK market at least, is that you need an HD TV to play them on. However, with the likes of Paramount Home Entertainment, Warner Home Video, Universal studios Home Entertainment, HBO and New Line Cinéma supporting HD DVD and Sony i tf FL'icmiiu or isiu-ray as a gaïu^ô platform on the PlayStation 3. both camps claim 

end of 2005 theil format Wil1 be available b>"the 
Backed by such média giants, the ultimate 
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duction at Sonopress, the move to HD should really be perceived as part of a wider broadcasl- ing context, \vith Sky set to bcgin HD transmis- sions in 2006 and the BBC planning to switch over in 2010. "I do see the start of blue laser for- mats as a 'next stepV he explains, "but what we are really talking about is a new télévision format, not something that is really comparable to DVD. "With your DVD player you could just replace your old VHS machine and hook it to the saine monitor to use the new format. With the new formats you'U have to upgrade your TV set as well - but. at the same time, the upgrading of the whole broadcast industry is happening now. So, as regards the présent, the question for UK. studios is how to préparé and invest for HDs advent and ensure that their recordings are HD itible. 

dominance of one or other format seems virtual- ly inévitable, although their short-term impact will be predominantly felt in the US and Japan prof|0 p ^ where HD TV is already up and running. Sonctuary Whether UK consumers will feel the need to upgrade their TV sets and existing DVD players is another matter, especially given that the tech- nological leap from DVD to HD DVD will not be nearly as great as that from VHS. For Dieter Schlautmann, head of DVD pro- 

"'High def is definitely the buzz phrase of 2005," says Sam Stubbings, senior producer at Melropolis Studios. "A lot of the labels we re talking to want to know at the very least what it can do, when they should be thinking about it and how to future-proof the productions that they're doing now againsl the new format. "Because there's enormous support from Hol- lywood and the US, HD will be coming at the end of this year," he adds. "The equipment is becoming available now to author on those platforms and suddenly you've got a new way of releasing everything that you did before. There's an enormous buzz about HD and BluRay." Certainly, most production houses do appear to be in the process of either installing new HD- compliant authoring equipment or shooting 

HD already. "I think future-proofing is ail you can do at this stage," says Trish McGregor. "We are looking at new equipment, such as a new encoder that will be compatible with high def. But there also needs to be a demand and that lias to be met financially." Such futureproofing is now essential, agrées Robin Wilson. "I think for anyone now setting up on a major DVD project to not film in hi def would be a very bad mistake," he says. "Indeed, it's now a prerequisite for TV sales in North America and Japan that it's delivered on HD. "Also, what you don't want in a few years' time when HD DVD is established, is to find that the material you shot is not compatible. From a financial point of view, it's also getting cheaper and cheaper to film on HD whereas before there was quite an uplift in your budget to go from DigiBetato HD." The advent of the new format makes for an ambiguous scénario, but Sam Stubbings believes it is probably a win-win situation. "DVD, when it came out, made a lot of sense," he says, "and it was clearly time that someone came out with a new video format. Whether it's time for a new TV is another question - we'll just to wait and see. But overaîl it can only be very exciting because it does offer the possibilities of very high-quality video and sound. For us, it's only 
The question of HD blue-laser formats might be one of "watch this space", but with sophisti- cated application of the current format being rolled out to reach more and more artists, there 

greater stake of the UK DVD market overall. 

Whitfield Street Studios 
ArtsMedia 

Receîve 10 DVDs this year 
when you subscribe to PROMO 

Re-thinking music DVD 

To s;, ascribe contact: Q ; ^ | 
David Pagpndam 202 7921 8320 
dpagen"1 licmpinformation.com Theb«t in music vision +44 (0)20 7636 3434 ar.smedia@whi,field-slreet.com 



t Top Dog 

Celebrating 5 years of creative excellence 
in DVD design and production 

2 BAFTA Interactive Award nominations for 'Shaun of the Dead' and Really Bend it Like Beckham' March 2005 

Scissor Sisters The Stone Roses Super Furry Animais The Complété Jam Orbital Underworld 

Réservoir Oogs My Little Eye Trainspotting Little Britain Spaced The League of Gentlemen 

the pavement T +44 (0)20 7749 4300 info@the-pavement.com www.the-pavement.com For a showreel and brochure please contact Guy Goodger 



0 Did the Scissor Sisters deserve three 
Brits? What did you think of the Brits? 
Write to mwletters@musicweek.com 

Hats off - the 25th anniversary delivered one of the best live and TV shows yet 

Bubbly flows as Brits hits the spot 

EDITORIAL 
MARTIN TALBOT 

martin@miisicweek.com 
sic Week. CMP Information, 8th Floor, gâte House, 245 Blackfriars Road. don SEI9UR 

If you look for holes, you will always be able to find .1 lar-k of récognition for Katie Melua least Bntish-signed - acts bave taken the music scene them. 1 ti d >s tendency to en towards to a newlevel, the Brits did asuperb job last week. ^^^SundermiiietheinoantlS The fact that it was the 25th annual event and that thecool, even 
a new production team was in place, ensured that the it Hy £ of Joss Stone as top "urban" act pressure was on. But it proved to be an exceptional, Equally, tneei jnrnin,1tinn r,f wi seamless show on the night which translated into an perhaps reflects e c . S h industrv Perhans even better TV experience. Has any Brits show ever faces in executive roieswithm the indust^ balanced those t^vo elements so well? I can't remem- some scrutiny of the voting academy g ighhght 
ber one ways in which black acts could be recogmsed more 

For this viewer at least, the TV show did not drag significantly across the catégories, although it is worth for a minute of its two-and-a-half hours; indeed, the noting that of the 50 bigges -se ing a ums ac of flattest live performances on the night seemed to take 2004, only eight wei e b ac an on y o o ose on new life when it came to the broadcast. were British - Lemar and Jamelia, who, of course. It was a show with excellent performances, laugh- provided one ofthe night s hye highngnts. ^ 
out-loud TV moments - Robbie Williams' shock at So, a triumph for ail involved? Ahnost. For ail the the mention ofGaryBarlow and Howard Donald any- effort and resources which go mto what has become a 
one? - and a strong balance between British and massive production, it is a shame that it doesn t American stars. attract the TV audiences that it used to. But TV has The sight of New Order's Bernard Sumner and changed and the figures should not reflect on the Peter Hook on stage to présent an award should also quality of the show. alert the organisers to potential outstanding This year, the Brits provided as good a showcase achievement award winners of the future. Now, that of the British public's favourite music stars as we would be a climax. could expect. 

Indies need BRI support to 

secure download deals 
When we announced at Midem that the BP! is to increase its serv- ices to mcmbers - particularly indépendants - many people were puzzled what we were on abouL But the fact is that labels are 
and they need as much practical assistance as they can get. And that's what we're planning to give. But you couldn't find a better illustration of the BPI's new approach than our campaign to increase the amount of indîe repertoire available to download. Four years on from Aim's inno- valive deal with Napster, inde- 
The BRI is committed 
to helping both sides 
get what they want 
pendents are now lagging behind and their share of the download market underperfonns their share of physical music sales by a consid- 
tribute to a records position in the officiai singles chart, this could 

To put it bluntly, if independ- 

their chart positions suffer. 
delay the incorporation of down- loads into the singles chart until every independent has got their download offering sorted. That's not a good îdea. With downloads now regularly outselling physical singles, we cannot hang around. Another approach has been to berate the music service providers (MSPs) and blâme it ail on them. That's also notvery usetul. What we actually need are some clear practical measures that help deal with the problem. And that's what we're working on. I haven't met a single MSP who didn't want more repertoire rather than less. I haven't found an indie label which wouldn't want its 
sortitout. y 

We at the BPI are committed to helping both sides get what they want - a broad-based, représenta- tive download offer which génér- âtes an exciting chart and which persuades more people to spend more money on music. That's the kind of service we believe a modem trade association should be oflèring,  

Why has the UK fallen for 
the Sisters, but not the US? 

Following their three Brits wins. 
Sisters that has led the UI 

David Joseph, Polydor "Ifs because the UK is more open in tenus of média adoption, When we signed them, we knew the records were great, but in contrast to the US, there's a willingness in the UK média to see them as they are and embrace new things. Also, they dommate a unique space so we've had our own lane. It means they can play on Radio Two or Magic, but they can also highlight major festivals." 

Steve Tandy, Intennedia Régional Promotions and Gut Recordings "Probably the radio in America is an awful lot more generic and more stylised and streamlined in styles of music and Scissor Sisters aren't one type. Over here radio stations play a whole range of styles and also we !r taste." 

Guy Moot, EMI Music Publishing "I ask that question myself. Maybe we've got better ears in the UK. But It took a while here for people to see beyond the Pink Floydcoverto realise they were quality. Musically, its quiteedgy and certainly their persona is risky for America If people live with the album in 
America and can see the fulldepth of the band. it could wnrk" 
Sound   
"I think itis a particular type of playful campness mixed with the Obvions Elton John influences that has 

James Kyllo, Aim Digital "l'd say ifs something about the UK rather than the Scissor Sisters - that beinq the pantomime tradition." Sean Forbes, Rough Trade (shop) "In the UK, ifs a record that has crossed over to everyone. They appeal to the gay scene, the straight scene and the pop scene. But In the States, I think they're going to suffer from the right wing politics over there. There's no way the Mid West would accept a gay act So I think they might become big in New York or San Francisco, but nowhere in between."  - Sean Rowiey, BBC London 94.9FM 'There's no way on earth that they can translate to middle America. We're much more nnen-minded". _ Dougie Anderson, Coda Music "Ifs always said that Americans don't get Irony as well as we do, so that could have something to do 



Island Def Jam supremo LA Reid talks about the UK 
music industry and his plans for the label 

is that music is so alive in the UK. It is identity at Island Def Jam? brother [Nesi 

evening" thing. It feels like the fans are The Island Def Jamrosto 15° pretty Matta offJd^^^the^'riïy pl, more serions here. It also feels like amazing. We just signed Jay-Z as the for them. 
-re5'd~ofDefJam'-'obelwee-n Whatwasthelastthin9you 

see yourselves being able to sell in America? A lot ofitdoesn't 

closely and would like to break m the I thmk that smart music people, no l!ke
o™1

!
at 1 sa^ ^"ghsJ- ' was li 
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of my thi'rd 

know: Listen closely tlie nextl Fly Virgin, youmightrecognise 
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; vvho were m Capital FM among 15- to 24-y. their big night, women... Gut managing director 
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&riertairvwrrt&oup. Ref:MW9352^ 09 

erciaBy (oaised rote for a high calibre recenlty qualified l lookaig for a front line rote vvithin a Major. Fte{;MVV924 
rlmg the FCo! this cutlmg edge Indie you wiD ptay a ke managing afl aspects of the company's finance wilh tN ncewoneAccountsAssistant. Ret; MW8277 
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SANCTUARYMUSIC PUBLISH1NG 

Rates pcr single cdumn cm Jobs: £40 Business to Business & Courses: £21 Notice Bcard: £18 (mMcm * 1 col) Spolcolour:addl0% 

vould otirac 

Programme Director, MusicTank 
£30,212 - £33,483 pa ind LWA 
Fixed term until 31st July 2006 
Reference number: 50007410 
MusicTank (yvww.musiclpnk.co.uk) is one of o suite of leorning ond developmenl networks, developed and supported by tbe Umversity, which are dedicated to particular industries and sectors. The networks are designed to meet the best professional proctice developmenlal needs of companies in the sectors, particularly micro, small and medium-size companies. MusicTank's programme is growing and the Universily wishes to appoint a fulkime Programme Director la lead a small dedicated professional team and to lead the engagement and participation in the music network of olher universilies in the Weslfocus* consortium. 
The post is funded for an initial period until July 2006 but the ir to build a sustainable long-term knowledge network lhat v further Funding. 
The postholder would be based in new office premises in Central London as part of WestmARC which is the Universily's conlract research, consultancy and enterprise team. The postholder should be educated to degree level ond be able to demonslrate the appropriale level of responsibility, and successful independent managerial action in previous management rôles. It would be désirable for the postholder to have experience of managing, directing and developing an innovative project/scheme delivering a product or service to an arliculate market. 
*WeslFocus is a West London HEI consortium delivering innovation and knowledge transfer programmes. It comprises Brunei, Kingston, Roehampton, Royal Holloway, Thames Valley and Westminster universilies and the Si George's Médical School. Closing date: 21st February 2005. 

Embracing diversily and promoting equality 
UNIVERSITY OF WESTMINSTER 

Educating for professional lîfe 

Pieuse note tlwt the advertising 
rates for courses luis clwnged 
{ni [nriher détails ring 
Maria on 0207 921 8315 

Royalties / Business Affairs assistant required for London based Independent record label. 
Duties will include processing of mechanical and artist royalties, issuing contraots and dealing with queries, MCPS liaison and général légal issues. 

Previous experience not essential, though an entry-level understanding of the général area would be useful. 
Please send C.V. and covering letter to: 

Box 160 Music Week, 8th Floor, Ludgate House, 245 Blackfriars Road, London SE1 9UR 

COMMISSIONING EDITOR, MUSIC 
A&C Biack, the award-winni 
should have 3-5 years relevai 

i. 
Ml» 

MOVE ON UP 

liïWi ■ ■ i—• 
your next job at 

www.musicweek.com/joljs 
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Classified 
The latest jobs are also available online every Friday at v/ww.muskweekxoni Booking deadline- Thursday lOam for publication tte foltowlng Monday (spacè 

business to business 

ROLLED G aLD 
Enjoy the latest live experience at the Wembley Arena Pavillon 

& 
Wembley 

to advertise 
call maria 
0207 921 8315 

in Replacement Cases & Packaging items • CD album cases available in clear or coloured • CD single cases - ail types of double CD cases • Trays available in standard coloured and clear • Cassette cases single & doubles • Video cases ail colours & sizes • Card masterbags CD, Video, Cassette - 7" 10" 12" • Paper 7" 12" & 12" POLYLINED • Polythene sleeves & Resealable sleeves • Mailing envelopes, Video 7" & 12" CD various types available. Also ail sizes of jiffy bags • Window displays • CD/Record cleaning cloths SS1 
• PVC sleeves for 7" 10" 12" and CD • DVD c< 

Best prices given. Next day detivery (in most cases) Phone for samples and full stock list Phone: 01283 566823 Fax: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs, DE14 3SE E-mail: matpriest@aol.com . Web: www.soundswholesaleltd.co-uk ^ 

round 
PROGRAMMING R00M/STUDI0 TO LET 

FOR SALE 
CD & DVD Retail Shop In Prime Location, Long Established Sale due to Retirement South Coast Area BN17 SA2 

Tel 01903 713716 

red 

cd dvd vinyl + gàmes 
displays 

ïEi iSiàiFïiÉi 
| www.reddisplays.com ^oi7332390011 

PORTMAN MUSIC SERVICES LIMITED 

contact maria 020 7921 8315 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 07 

TV & radio airplay p20 > Gucd up p24 > New reieases p26> Singles & albums s: 

albums  
Tori Amos The Beekeeper (Sony): Boom Bip Blue Eyed In The Red Room (Lex): Doves Some Ciliés (Heavenly): The Kills NoWowiOominp)  FEBRUARY 28 Death From Above tbc (679); The Features Exhibit A (Temptation): Beck tbc (Geffen); Jennifer Lopez Rebirtb (Epie): 64 GjJSony BMG):  MflRCH 7 Annie Anniemal (679); Idlewild Wamings & Promises (Parlophone): The Firtureheads The Futurebeads (679): 

SINGLES FEBRUARY 21 The Earlies Bring 11 Back Again... (679): Girls Aloud Wake Me Dp (Polydor): Elvis Presley ...His Latest Flame (RCA/Sony BMG); Usher Caught Up (Arisia): Snoop Dogg Lets Cet Blown (Polydor) FEBRUARY 28 Ludacris Gel Back (Def Jam): Shania Twain Dont (Mercury): Anastacia Heavy On My Heart (Epie): The Thrills The Irish Keep Gate-Crashing (Vingin); Annie Heartbeat (679); Elvis Presley Rock-A- Hula Baby (RCA); The Bravery An Honest Mislake (Polydor); Stéréophonies Dakota (V2): Fightstar They Liked You Belter... (Island); Moby Lift Me Up (Mule) MARCH7 50 Cent Disco Infemo (Interscope): Elvis Presley GoodluckCharm (RCA); New Order Krafty (London); Avril Lavigne He WasnT (Sony BMG): Mcfly Ail About Ycu... (Island); Joss Stone Spoiled (Relenlless) MÂRCHU Beverley Knight Keep This Rre Buming (Parlophone); Elvis Presley She's Not You (RCA); Beck Epro (Polydor): Gwen Stefani Rich Girl (Inlerscope); Queens Of The Stone Age Utile Sister (Polydor); Natasha Bedingfield I Bmise Easily (BMG); G4 Bnheniian Rhapsod Everybodyilurts (Sony BMG) 

Brits Help 
actshittop 
gcar 
After a distinctly unimpressive start, album sales took off dramatically in the latter half of last week, helped by the Brits and the approach of Valentine's Day. Artist albums - down 21% in the first midweek sales flashes - 
compilations tumed a 9% décliné into a 23% increase. Overall album sales last week were 2,848,365 - up 13.6% on the previous week to their second highest level of the year, while remaining short of the tally they 
Januaxy), when clearance bargalns helped generate sales of 3,073,908. Comparing this year to last is difficult, as the Brits and Valentine's Day fell in différent weeks in 2004. Valentine's Day was on a Saturday, helping sales that week to 3,373,874 - 18.4% higher than last week - and concentrating their maximum benefit into a single seven day span. This year, with the 14th falling on a Monday, their effect is effectively split over two weeks. The Brits effect is actuaUy the most obvions influence on the chart this week, with winners, nominees and performers ail enjoying handsome gains. Among the highlights: JossStonc's Mind, Body & Soul rockets 44-11 - its 
MARKETINDICATORS 

best placing for 14 weeks - on a 269.7% increase in sales, following her two wins and duet with Robbie Williams; the Scissor Sisters' three wins and performance of Take Your Mama in a Sesame Street-style set propelled their self-titled début album to jump 5-2 with sales up 116.2%; and Green Day's performance of American Idiot pushed sales of the album ofthe same name up 48.1%, even though it failed to win an award. Winning Brits for best British album and British breakthrough : and perfonning Everybody's 
with their début album Hopes 

to the chart summit after a break of 34 weeks. The album sold 75,039 copies last week - a 191.3% increase, and 3,027 more than the Scissor Sisters' set - to lift its 40 week total to 1,791.781. It lias now spent a grand total of five weeks at number onc, reaching the top on four separate 
Meanwhile, singles sales held up pretty well, falling just 811 from the year's best tallv they achieved a week ago, helpedhy.U2 s Sometimes You Can't Make It On Your Own, which sold 30.359 to début al number one - the highest weeklvsale ofthe year, and fRèT 

THE BIG NUMBER: 14 Jay-Z & linkin P. 

NUMBER ONE U2 SOMETIMES YOU CANT MAKE IT ON YOUR OWN Island Their sixth number one was entitled simply Vertiga but for their seventh U2 go more verbose. In fact, with eight words in its title, Sometimes You Can't Make It On Your Own has the longest title for a chart-topper since the Manie Street Preachers' If You Tolerate This Your ChildrenWillBeNext in 1998. 
ARTIST ALBUMS NUMBER ONE KEANE HOPES AND FEARS Island Sold 75,039 copies last week, the sixth highest weekly tally of its career. The album spent its first 22 weeks in the Top 10 and has never been lower than number 21 in a career so far spanning 40 weeks. 
COMPILATIONS NUMBER ONE LOVE SONGS Universal Eight ofthe Top 10 albi ims are made up of smooehers at this romantic lime of year, Ali increased their sales last week, but none could match Universal's Love Songs set, which sold 26.554 copies - a 106% jump week-on-week - to take the chart title, with a 1Z6% lead over its nearesl challenger. 
RADIO AIRPLAY 
ATHLETE W1RES Parlophone Every record in the Top 10 of the airplay chart received subslantially more plays last week than Athletes Wires, but the record returns to number one by dint of being the only record with an audience of more than 50m - a fact largeiy due to massive support from Radio One (21 plays, 16.41m listeners) and Radio Two (12plays,16.90mlisteners). 
SCOTTISH ALBUMS  

)R SISTERS 
Brits success, not national pride, moves Scots chart siiare, where Franz Ferdinand jump 9-3 Keaneciose 12-2 but the Scissor Sisters advance7-L 

Thursday Mardi 3, 2005 Grosvenor House Hôtel 

cweekawards.com 
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Northern 

exposure 

UK dancè label Wall Of 
Sound bolsters recent 
signings Diefenbach's 
profile with second 

^ album in six months 

'■ k i l ' 

A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 
Kevin Greening, 
présenter, Xfm 

found her forte with sexy, electro- tinged pop. Her new single Negotiate With Love carnes on from where her début solo hit, Sweet Dreams My LA Ex, started. It is sleek, sophisticated and very catchy. At the moment, she's working to put her previous album behind her, drafting in writers and producers such as Brian Higgins and Richard X to work their magie on her new offering. If the rest of the album lives up to the promise of this pop- perfect single, then ifs ail very 

Anthony Thornton, 
reviews editor, NME VINCENT VINCENT & THE VILLA1NS BLUE BOY/BOY WOT K1LLED TIME (YOUNG AND LOST CLUB RECORDS) 
"Sporling the kind of frontmen chemistry last seen in the heyday of The Libertines, this second single is the ace début for a new label. The lead track features exquisite three-part harmonies complementing a song thafd bave Hamburg Beatles and The •lyscrappingoverit.» 
Steve Sutherland, James Clark, 

BBC Radio Newçastle présenter, Galaxy 
Network 

sr!SiS.r HHbsssr- séâslsr 

blck and rives us the feèîof LaraHutcheson, 
assistant editor, TOTP incessant, ans is the single that the plate and dus is what 
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TV AÏKpIay Chart 

, JENNIFER LOFEZ GET RÎGKT < TJÊtsItiSEÊBasaiË&i   495 2 • USHER UAUGH1 UP ;™ 474 
3 EMINEM LlKE TOY S0LD1ERS mRUAT1, 460 4 BR1TNEY SPEARS D0 SOMETHIN' « 44! 
5 ' NELLY FEAL 11M MCURAW UVER AND OVER 422 
6 AVRIL LAVIGNE HEWASNT 390 
7 GIRLS ALOUD WAKE ME UP ^ 363 
8 76 STEREOPHONICS DAKOTA V2 357 
9 8 DESTINY'S CH1LD FEAT. T.I & LIWAYNE SOLDIER «wm 351 
10 MARIO LET ME LOVE YOU 338 
11 13 CIARA FEAT. PETEY PABLO GOODIES latace 307 
12 8 ASHANTIONLY U MERCURY 301 
13 22 FIGHTSTAR PALAHNIUK'S LAUGHTER isum 298 
14 U THE KILLERSSOMEBODY TOLD ME IIZARDKIKC 297 
15 17 GREEN DAY HOLIDAY TOE 290 
16 10 DANIEL BEDINGFIELD WRAP MY WORDS AROUND YOU «mk»! 274 
17 14 THE CHEMICAL BROTHERS GALVANIZE FKEESTYLEDUSr 273 
17 18 SCISSOR SISTERS FILTHY/GORGEOUS 273 
19 12 FATBOYSLIM THE JOKER 266 
20 18 LEMAR [F THERE'SANY JUSTICE sm 254 
21 SNOOP DOGG LET'SGET BLOWN ffiTE» 253 
22 24 THE GAME FEAT. 50 CENT HOWWE DÛ «« 222 
23 21 ATOMIC KITTEN CRADLE 219 
24 9H MCFLY ALLABOUT YOU ISUUi'D 216 
25 15 GOOD CHARLOTTE I JUST WANNA LIVE ™ 215 
26 32 VERBALICIOUS DONT PLAY NICE «immomwm 203 
27 20 GREEN DAY BOULEVARD OF BROKEN DREAMS «« 202 
28 26 AKON1OCKFD UP BlW0 197 
29 35 NATASHA BEDINGFIELD UNWRITTEN 193 
30 23 MAROON 5 SI INDAY MORNING 192 
31 THE LOVEFREEKZ SHINE POS1T1» 190 
32 29 IIK1TTTMR NÛTinNU (Tl IT OFTOIICH cusra 188 
33 39 THF RRAVFRY HONFST MTSTAKE TOO 186 
34 26 BRIAN MCFADDEN & DELTA GOODREM ALMUb 1 HERE 185 
35 DOVES BLACK AND WHITE TOWN 184 
36 3, LUCIE SILVASBREATHE IN , .-ut,,cui!Y 183 
37 38 ANGEL CITY SUNRISE 

m 173 
38 0 U2 SOMETIMES YOU CANT MAKE IT ON YOUR OWN ISIAW 169 
39 84 C-SIXTYFOIIRONAGOODTHING MAHIfESTO 168 
40 » KYLIE MINOGUE T BELIEVE IN YOU .  167 

3 | NELIY/T1M MCGRAW OVER, iiei!»WMSL«iD8tcoi;esmâip j^TIml 04 B0HEM1AN RHAPSQDY 

Don't shop around,watch / 
Premîere Wednesday. 

For a limited fime only, 3 great new shows in 1 night! 
Featurmg 

'^EDfiESDftYi" TopBuzzer 

Jennifer Lopez stays on top as 
Stéréophonies and Mario bust 
into the Top 10, with Fightstar 
and Green Day in pursuit. 
Miaaaa 

l| I | BRUNEY SPEARS DO S0METH1N' W.PETEYPABL0G000IES I [ EMINEM UKE TOY S0LD1ERS i | USHER CAUGHT UP I | GIRLS AlOUD WAKE ME UP I | JENNIFER LOPEZ GETRIGHT 9 |l2l| MCFLY ALLABOUTYQU 

1 | 3 | FIGHTSTAR PAIAHNIUK-SLAUCHTER 5 THE K1LLERS S0MEB0DY TOLD ME 
I GOOD CHARLOTTE 1JUST WANNA UVE 

i SIMPLE PLAN SHUTUPi r[ AVRIL LAV1GNE HEWASNT Mis» HIGHEST NEW . KINGS 0F LEON THE BUCKET 

DOVES BLACK AND WH1TET0' THE FUTUREHEADS HOUNDS OF UDVE THE BRAVERY HOMST M1STAKE KAISER CHIEFS OH MYGOO KINGS OF LEON TOUR KICKS 

H KASAB1AN CUIT OFF 8 INTERPOL EV1L 

mm 
SNOOP DOGG LETS GET BLOWN USHER CAUGHT UP   
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Athlete return to number one thanks to 
support from RI, R2, Emap Big City and 
XFM as Brian McFadden and Delta Goodrem 
make their move inside the Top 10. 
CE 

> 

P 1 1 THE CHEMICAL BROTHERS GALVANIZEffîECSTYiEDUSî 3? 25 19536 2 j 4 | ATHLETE W1RES PARiOwavE 27 21 1640? 3 4 ASHANT1 ONLYU mercury 2/ 17 12203 4 ; 7 i EMINEM L1KE TOY SOLD1ERS AFTERMATH 26 16 11783 4 231VERBALIC10US DONT PLAY NICE AU awwvd m VTORU» 10 16 10283 6| 8 j THELOVEFREEKZ SHINEpositiva 22 15 10605 ôjGl STEREOPHON1CS DAKOTA V2 7 15 10524 6 j 281 KAISER CHIEFS OH MY GOD B-UNIQUC/TOLYDOR 15 7581 9 Ol BLOC PARTY SO HERE WE AREVVICHITA 13 9524 10 J10 j DANIEL BEDINGRELD WRAP MY WORDS AROUNO YOU tolydor 19 12 8400 lOj 11 i USHER CAUCHT UP lAWCt 18 12 7684 12 14 U2 S0MET1MESY0U CANT MAKE 11 ON YOUR OWN ISIAND 17 11 8897 12114 1 FEEDER TUMBLE AND FALL ECHO 17 11 7867 12! 16 ( MYLO DESTROY ROCK & ROLL BREASÎFEO 16 6429 IsjOI LLCOOLJ rtOSHoEFJAMUK 8 6913 ISj 4 | THEKILLERS SOMEBODYTOti)MEUZARDKIHG 27 6731 15) 2 j XZIBIT HEY NOW (MEAN MUGG1N) COIUMBIA 30 6203 15| 3 | SC1SS0R SISTERS F1LTHY/G0RGE0US poiydos 29 6151 15 j 28 j THE FUTHREHEADS HOUNDS OF LOVE 679 9 60S9 15| 161DOVES BLACK AND WHITE TOWN HEAVLNLY 16 6057 21 j 211 MAR00N5 SUNDAY MORNING J 11 5521 2l|28| KTTUNSTALL BLACK HORSE & THE CHERRY TREE ruentiess 9 5294 21 Ol EMBRACE LOOKING AS YOU AREindependiente 6 4832 24101 KAN0TYP1CAL ME 679 3 8 6884 24|0 ! THE GAME FEAT. 50 CENT HOW WE DO aftermath 8 8 423-1 24 Oi RACHAV ANGELEYESw 7 8 3966 27 Ol IDLEWILD LOVE STEALS US FROM LONEUNESS wriûphone 7 513? 27101 FRANZ FERDINAND TAKE ME OUT domiw 4 7 4802 27) 231 KEANE TH1S1S THE IAST TIME ISlano 10 7 4382 27j 19 | AKON LOCKEO UPisland 12 7 4269 

The UK Radio Aii 
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- 1 ATHLETE WIRES 1305 7 54.93 9 

2 DANIEL BEDINGFIELD WRAP MY WORDS AROUND YOU 1649 22 48.74 12 
3 6 , U2 SOMETIMES YOU CANT MAKE IT ON YOUR OWN ^ 1578 10 46.64 1 

4 10 30 SCISSOR SISTERS FILTHY/GORGEOUS 2237 43.13 -28 
5 6 BRIAN MCFADDEN & D GOODREM ALMOST HERE «Hsram 1350 40.25 8 
6 „ U UNITING NATIONS OUI OFTOUCH 1998 385 1 
7 n LEMAR1F THERE'S ANY JUSTICE 1889 37.34 -10 
8 J EMINEM LIKE TOY SOLDIERS w™»» 1408 34.46 ■30 
9 58 NATASHA BEDINGFIELD UNWRITTEN 1726 -8 34.32 ■9 
10 16 0 KEANE THISIS THE'LAST TIME 1530 0 33.50 
11 16 66 GWEN STEFANIWHAT YOU WA1TING FOR 1715 •6 33.20 -36 
12 7 « THE LOVEFREEKZ SHINE 1576 10 33.10 ■8 
13 4 0 MARK JOSEPH LADYLADY ".hfio® 477 14 32.95 55 
14 6 DURAN DURAN WHAT HAPPENS TOMORROW ™ 591 34 31.25 6 
15 8 17 LUCIE SILVAS BREATHE IN 1464 0 28.73 -12 
16 7 THE CHEMICAL BROTHERS GALVANIZE FREESTYIEDW 690 4 27.55 •20 
17 0 NELLY FEAT. TIM MCGRAW OVER AND OVER omc»» 1121 23 25,80 15 
18 0 STEREOPHONICS DAKOTA v2 734 20 26.64 78 
19 6 8 ASHANTIONLY U «ORY 835 3 25.48 ■36 
20 3 0 USHER CAUGHT UP 849 24 25.39 ■5 
21 12 0 MAROON 5 SUNDAY MORNING 1279 -33 25J4 -34 

| 22 0 KT TUNSTALL BLACK HORSE & THE CHERRY TREE «mmiss 463 51 25.10 53 
23 17 15 KYLIE MINOGUE1BELIEVE IN YOU ««« 1242 -33 24.96 -27 
24 13 18 GREEN DAY BOULEVARD OF BROKEN DREAMS REPRISE 1417 1 2157 -14 
25 12 10 50 THE KILLERS SOMEBODY TOLD ME IWOKIRG 1119 -10 20.46 -73 



K Nielsen Music Control 

irplay Chart 

// /# /Â s; . / y i 26 0 K.b.M. tLtUkUN BLUt 68 39 19.87 43 27 ' » ATOMICKinEN CRADLE 488 37 19.80 10 28 LL COOLJHUSH 501 20 19.07 30 29 » » 0 MAROON 5 SHE WILL BE LOVED 757 4 18.85 ■2 30 27 4 4 DESTINY'S CHILD FEAT. T.l & El WAYNE SOLDIER 756 7 18.64 -24 
31 28 21 0 DESTINY'S CHILD LOSE MY BREATH 942- -25 18.59 ■18 
32 0 JENNIFER LOFEZ GETRIGHT mc 892 17 18.14 23 
33 o M MCDONALD STOP, LOOK, LISTEN TO YOUR HEART « 51 9 18.03 46 
34 1» 40 0 ROBBIE WILLIAMS ANGELS .«mis 293 105 17.87 159 
35 L 

18 MICHAEL GRAY THE WEEKEND 922 ■11 17.87 -29 
- 1 0 MCFLY ALL ABOLIT YOD 264 159: 17.60 55 
i 37 0 TEARS FOR FEARS CLOSEST THING TO HEAVEN oui 342 42 16.82 9 

38 1 21 10 10 CIARA FEAT. PETEY PABLO GOODIES UFACE 843 ■9 16.62 ■67 
39 104 28 0 WILL YOUNG LEAVE RIGHT NOW s 277 -D 16.21 131 
40 1 0 VERBALICIOUS DONT PLAY NICE ««mouothewosu) 257 9 16.18 38 
41 29 3 0 EMBRACE LOOKING AS YOU ARE ««.«m 435 24 15.30 •40 
42 '1 6 34 ROOSTER STARING AT THE SUN ^hisioe 1129 -14 15.19 -38 

143 AKON LOCKED UP ^ 562 21 15.19 7 
44 33 2 49 FEEDER TUMBLE AND FALL ™ 580 -24 15.08 -27 
45 20 9 41 SOUL CENTRAL/K BROWN STRINGS OF LIFE... ™ 764 -40 14.94 •90 
46 48 2 0 MARIO LET ME LOVE YOU 509 30 14.90 : w 
47 » 1 0 GIRLS ALOUD WAKE ME UP i™ 860 12 14.17 30 
48 5, 20 0 SCISSOR SISTERS MARY 583 8 14.11 19 
49 45 0 MAROON 5 THIS LOVE 442 5 13.40 27 

tM. , 0 TYLER JAMES FOOUSH 107 29 13.32 343 
□- ::: SSS lau gatliered liom 0000 on 

HpFor) Here improves its ai'ptiy profile (or "«scventhweek 
5 m 

83% to more ItoiMOm.adding extra 6.8% l'^ysto 1.350 nnc yot double digi 

□ 2 3 SCISSOR SISTERS FILTHY/GORGEOUS POLYOOR UNUING NATIONS Ol/T OF TOUCH aisio 
"* 

45 GWEN STEFANI WMAT YOU WAIT1NG FOR IWERSCOPE OUI m 7^ 
6 12 DANIEL BEDINGFIELD WRAP MY WOROS AROUND YOU POLYDOS .75 m 
8' 8 KEANE THIS 1S THE LAST TIME ISLANO «77 7705, 
10 9 LUCIE SILVAS BREATHE IN MERCURY «35 «35 .3» 
12:i4 GREENDAY BOULEVARD OF BROKEN DREAMS REPRISE .735 7003, 
14 6 MAROON 5 SUNDAYMORNINGj .5,, » «375 
16 18 ATHLETE W1RES PARLAPHONE .057 » 7^5 
18 15 ROOSTER STARING AT THE SUN BRIGHTSIDE .707 .0-« 
20 17 DESTINY'S CHILD LOSE MY BREATH œtUMBiA .,50 : 1^ 
22'29 JENNIFER LOFEZ CET RIGHT EPic 770 37, «77» 
24!© USHER CAUGHT UPLAFACC - 775 ..3» 
26 27 MAROON 5 SHE WILL BE LOVED J 77, 753 I7M. 
28 21 SOUL CENTRAL/K BROWN STRINGS OF UFE (STRONGERJ OEFECTO 77, U» m

 ROBBIE WILLIAMS MISUNDERSTOODCHRYSALIS m - - 

I MARK JOSEPH LADY LADY hih aoon NELLY FEAT. T1M MCGRAW OVER AMD 0 3 STEREOPHONICS DAKOTA V2  4 USHER CAUGHT UP laface 5 KTTUNSTALL BLACK HORSE& THE CHEI 6 R.LM. ELECTRON BLUE TOSNK SÏIB J AT0M1D KITTEN CRADLE wœfflT 
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IN-STORE NEXT WEEK . -Y-x Single - Jennifer Lopez; Album - Charlie Landsborough, Music DVD - 
Stone, Keane, Franz Ferdinand, Natasha Bedingfield, The Streets, McFly, Eminem. Usher 
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Parly, Fever, Tbe Frames, 7116° Wedding Présent, Lordi 

Safeway ^ es, Melody Lingers On, Mash Up Mix; Deal of the week - Doves; Classical - Tlie Chorus OST; Music DVD - Jane McDonald 
Sainsbury's ■store - Doves, M People, Maroon 

Eyes, Amon Tobinj JESÇO 

^Ibifms^M Peo^^World^BÏÏt 
arpénters, Toni Christi'e, Tori Àmos, laroon 5: Promotions - Offer of th. feek, Valentine's Day CDs, best illersat £9.77, Budget COsthree foi 12 or £4.97 each,Tesco exclusive 
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SINGLE OF im. WEEK ALBUM OF THE WEEK Jennifer Lopez Rebirth 
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Ail The Best - Tlie live Collection {EMI0724351434297) ■ Four years after 

IvflRiorsi 

I Millennium Tour - Ibis new célébration of Tina Dimer's live prowess cherry- 
2000 and makes up in changes of location, dress, style and pace what it loses in continuity. The 20 

H entertaining minutes. Add a 3-mmute interview, four bonus ve cuts which didn't make the tain feature and the promo ■ " • - se Délia Vita duetwi arEros du bave a highly désirable package with crystal clear visuals, excellent 5.1 surround Sound and a selling price of less than £18. 
USAForAfrica The Story Behind The Song - 20th Anniversary Spécial Edition BMG/lmage 82876666019) BnRSBBH Wc Axe The Wi^cT/llhirM World, the US's 
yHFii'i" i ffii i resPonsetoco 

They Knowlt's 
iHHnl masterminded 

and Michael Jackson who then persuaded 43 of their peers to join them in recording it. Simultaneously, a documentary crew made a 53-minute TV documentary, which is essentially what îs offered here, alongside a similarly timed lOth anniversary spécial - which inevitably duplicates a great deal of footage from the original but adds perspective - and several shorter features of varying merit. These include an uneditcd 25-minute segment of the featured vocalists contributing their lines, with Stevîe Wonder messing up, Jeffrey Osbome failing to gel to the mikc early enough, and suchlike. There is also a karaoké version of the song, clips from Grammy and AMA prize-givings and the performance of We Are The World from Live Aid, which shows the song as seen on ABC, BBC and MTV, Overall, it is a glossy and worthy release, with profits rightly heading for Africa, 

Albums 

□KIUER METERS TRIBUTE TO THE METERS Scénario (CDSCCD 008) □MILL& JEFF THE MEE AGES MK2100 8345106333) □MU DUT Of BREACH (MANCHESÎER'S REVENGQ 0irtp.il (CD OPRCO 77 LP 0PR 77) □PASSARANI, MARCO SUU.EN UXJX Piucefroq (CD PFG 053C0 LP PFC 053) □ PIANTUFE THE RETURN Of JACK SPLASH Studio (LP CT 0451)     —ITION Luv Hasqhl (CD LHCD 045) 

□T1SHAMING0 WEAR NIEAR Mascot (CD MT 230422) ■ TOBIN. AM0N SPUNTER Cr'1         □TUSSLEKLINGKLANG Tnxi 

JAZZ □ Y0 MILES! UPRMRCÙneformïCD RUNE 2101202) 
R D0VES SOVE CITiES Heavenly (CD HVNLP 50C0 DVD HVNLP 50C0S LP HVNLP 50) 

riROBINSON, JAMES CQL0URS rawcd Nations (CD FNA 51102) □RTXSPEEDTOROAMDragOtytCODC^^ 
□SCURK&S'vVITH THE 45 CALIBRE CLAW Pro-Sonic (CD JACD 001) 

a. 
toS nsWEU. MAPS SXr 8ÛX SET MurstH (00 MR 7184) S MsvmpHONY IN PERIL TUE WHORESIROPHV f.«Mk7.w (CD FRO11C01 lato Hra) t£0 & PHARMACISTS SHAKE THE SHEETS loSail! (CD tKHOCD) EteW □TWOIVWRtllEAFIERDARKS^rtwllCDFœttll Ha» nVARIOUS HAS0C0RE HEAVEN Resisl (CD RESISTCO161 irtemoo nVARIOUS SUGARLUMPS Acid Jaa (CD AJXC0161) ' njaV Q VAR10US IN THE RED In The Red (CD ITRUKCD 001) Djoœ □VIL1AL0B0S.GINAR0C 

□ a2hA^ OMEGA TRAMPLE THE EAGLE Greenskwcs (CD A0 2005) H B ANTHONY, & JUNIOR TIMBA THE NAZARENE VOWTBA Wtîddd (CD CLECDA 001) □BL0CK. R0RY FROM THE DUST Telarc (CD CD 83614) □ B0MB A DROP RHYTHM 66 Greensfeews (CD GRELCO 766) □ BUCHANAN BROTHERS AT0MIC POWER Bronco (CD CD 9018) □ DIAZ, ANGA ECHU MINGUA VJorld Cirturt (CD WCD 071) □EHTRANCE WANOERING STRANGER Skelchbook (CD SKETCH 007) □ LAOYSMITH BLACK MAMBAZO N0 B0UN0ARIES Heads Up (CD HUC0 3092) □ M0RT0N, TEX ACR0SS THE GREAT D1V10C BACM (CD BACMC0D10D □REVARD, JIMMY rWUGHTY NAUGHTY BACM (CD 6ACMCDD100) □SPEEDY WEST STEEL GUITAR Sundazed (CD SC 9007) □ VARI0US SH0CK OF THE CENTURY Sir Coxscne (CD SCCO 001) □VARIOUS SKA RAR1T1ES BOX SET Trojan(C0 TJETD 238) □ VARIOUS SOUL GOSPEL Seul Jaa (CD SJRCD107 LP SJRLP107) 

URBAN ]7L&BEYONDER WELCOME TO SHAFTSVILLE B: AESOP ROCK FAST CARS. DANGER FIRE & KNI\ 
□MARK, KEVIN, TRA1L 0 THAMESFTBA EMI (CD... ... □RUSLANA VV1LD OAfJCES EMI Catalogue (CD 8644522) □ VARIOUS MEMORIES ARE MADE OF THISII Vrtpi (CD VTDCD 701) □VARIOUS NEW WOMAN - SPR1NG COLLECTION 05 Virgin (CD VIOCO 703) □WARD, M FRANSISTOR RADIO Matador (CD OLE 6422 LP OLE 6421) ■ WHUE, KEISHA DONT CARE WHO KNOWS/TBA Wamer Bros (CD WB15163) □WONDER STUFF BILE CHANI Indcpondenl (CD IRLCOMS004) 
ROCK □ AKRON FAMILY AKRON FAMILY Vouog God (CD YG 28C0) □ALUMINUM BABE VITRIFIEDVyocity (CO Va 014) □ ANGELU TARA COME OOWN RviodiSC (CO RCD10664) QARMSTRONG, NIC      

J ZONE GIMME DAT BEAT FOOL Zone (CD ZON 
□ONE BE LO SONOGRAM Fat Be, UPEDESTRIAN VOL 1UNIND1A.    , □SELF SCIENTinC GODS AND GANGSTAS Nature Sounds (CO NSO114) □ SHYHEIM THE GREATEST STORY NEVER TOLD Bot ton Up (CO 3U6) □SIMONE, NINA NINA SIMONE AT NEWPORT EMI Cala!ogue(CO 4732162) 

wfasas « 
CRASH CONVENTION 

DoubleA sîde_singje as Radio. MTV andScurz. ^ A 
|p -ihe Watch CoAmictuB^r » ' "t F ^p-hipk As Th^vesg 'j 

The Libertines' single of yearZOM. Extensive tour in February. The CD single features a features an exclusive îrack. 
CADIZMUSICI téléphoné 020 8692 35551 fax 020 8469 33001 email sales@cadizmusic.co.uk || exclusive distribution in the uk by pinnacle entertainment y 

CATALOGUE & REISSUES □ ALTXANDER. MONTY LIVE AT THE IRIDIUM Tctw Jffi (CD CD 836101 □M1£N, SItVE Alt STAR JAZZ CONCERI Jasmnt ICO JASCD1101 □AUTRV, CENE UFE OF JIMMY ROOCERS Branco (CO CO 90171 

IflH WE AUJIOST MADE It'hO'.IE Tmujs USA (CO TIEN 30Î5I 
ny ICTHE THE BEST PARTV EVER Ino younglo dt (00 TYTD 003  STRyMst ICO RR 66292) S IN THE CAROEN OF THE OEAO BOOM Tracl S Fidd 

—"S BANKS, HOMER HOOKEO BV LOVE EMirjbW.i. ICO 87522121 □BEY. SNDY AMERICAN SONG Mtar Mim (CO MM 801117) OB0UN, I0MMY SNAPSHOT Cheny Rri (CD COLEM 561 □BOWIE, DAVID DAVID UVE EMI WjlogiK (CO 8743012) □BOWIE. DAVID STAGE EMI fcufccw (CO 8631362) □BBEAK.THE HAN0600K FOR THE HOPELESS Goll (CD CDH01E151) QBROWN. BAKR* BEST OFWStoilCO StCO 91Z0I □ BROWN, SILHOUETTE SIUIOUETTE BROWN EU» (CO ETHCD OWI □ BORTON, JAMES CORN PICKIN AND SUCK SL101N Sumted (CD SC 90091 □ CAMPBEU, GLEN IN CONCERT Hahvrt (CD 700022) □ CABUSU, CLIFF FAR BEVONDIKE StARRY SKV BACM (CD BACMCDD 0321 □CASH,JOHNNY HEILOIM JOHNNY CASH Ccdedables (CD COL 8056-2)  □ CHANDLER, CENE DUKE Of EARL Siupper (CD SNAP 228001   □ CUNE, PATSV TODAY LOMORROW AND FOREVER CcflecUbles (CO COL 8057-2) □ CODY, BETIT THE SUCCESSf Ul HIliBILLY ERA OF Caille (CD CCD 306) LCOLENAFflllE lu H 6 I I □ COY TONY THE VERY BEST OF Stor Soind (CD SICD 072) Mêlai □ CRUISERWEIGHT STVEET WEAPONARY CMlBuse (CO OOG1I0CD) Mêlai DARIN, BOBBY F EEUNG G000 Saippc, ICO SMDCDMl) □ DAVIS, SAMMY SINCS CCUNTRY CLASSICS HaltoV (CD 7019921 Mca Qal DOLÛRES ARAREUIAGEM Ziriguilmii (COZIR19) Rai □ ENTWISTIi. JOHNSOWHOSTHEBASSPlAYERSlncliwylCOSMEODr-   gEVEPHT RFTTV IW 1» U,e eice e ,™ ^rtF. □ FITZGERALD, EllA DED1CATED10 YOU Pad 33 (CO PACK 3051 □FOXY LETS BE BAD TONIGHT EMI Catalogue (CD 87r£m'11 
□ GONG FLYING TEAPOT Siuppcr (CD SNAP 025CD) QHOLDSWORTH, ALLAN AGAINSF THE ClflCK CIMKCO JMS1873621 □ H0L1DAY BILUE ME MYSELF AND I Padt 33 (CD PACK 3061 □ HOUDAY BllUE THE LADY DAY COLLECIION Air (CD CfS 020261 
□ KING KONG BIG BANG Drag City (CD OC 212CD) □KING KONG BREED1NG GROUND Oraq Crty (CO SN 9C0) □ KING KONG FUNNY FARM Drag City (CD DC 33COX) □ KING KONG KINCDOM OF KONG Drag City (CO DC 122CO) □ KING KONG ME HUNGRY Drag Cily (CD DC 67CD) □ KIRK. EDDIE BLUE BONNET BLUES BACM (CD BACMCDD029) □ KMD BLACK BASTAROS Sub Ver» (CO SVM16C0) □ LAST POETS LAST POETS Ctrcny Red (CO CRREV 90) riIFF ûMfK a une I cr CK.I x.....   

IGOVERMENT COV.MISISIONS BBC SESSIONS 1996-2003 PIAS(CD PIASX 051CD Nn™ICHARD 0011MY S0UL (CD SNAP 227C0) □LUSTMORD PARAOISE DISÛWNCD Sûieibnoûn (CO SOL — □LUSTMORO PURIFY1NG PIRE Sotilmoon (CD SOI 98CC □LUSTMORD VS METAL BEAST Sotelnaon (CO DFX 3?) 



Albums listedthis week; 250 
Yeartodate: 1,627 
Singles listed tins week: 116 Yeartodate: 767 

Records released 21.02,05 
HmAGMA KA Sevwlh (CD XXXIV) □MAHIS. JOE MOI TIME IN NASKVILLE Bronco(COCO9015) □ MCGREGOR. FREDDIE PUSH COMES TOSHOVE SancLuary (CD RZACO 020) HMDC MILLIONS Of OEADCOPSGoîKCOCDHOLE 130) □MERCURY. DANIEIA BAT MACUMBA JAZZ OOOR (CD JD1102) □MICDEN, DAVID UTTIE SIRANGER DoWtor(CD DRC0001) □MORAN. JASON SAME MOTHER EMI Catalogue (CD 5717812) jMORAN. JASO □NEWMAN.STI 

.ACT TALESFROMIHE SOUL LasersEdgc(CD SR 3025CD) □OVERSTAKE S1STERS,THE IM R10IKG aS' A RAINBOVV 8ACM (CD 8ACMCDD 098) □PARKER, CHARUE CONSTELLATION Cenluhou (CD 1ECJ 30?) □PAUL FRANKIE YOU TURN ML ON Wikfcd (CD RFCO 004) □PERRY, LEE IAM THE UPSETTER Trojan (CD TJNBX 225) 

□SIMONE, NINA NINA SIMONE AT THE TOWN HA1.1 EMI Catalogue (CD 4732152) □SINATRA. FRANK PERSONALITY Conlunon (CD IECJ 303) □SKY SKY Sancluary (CO CMRCO1086) QSKYSKY2 Sancluary (CD CMRCO 1087) □ STEALERS WHEEL RIGKT OR WRONG Clieny Red (CD CDLEM 57) □TEXAS JIM LEWIS WESTERN SWING NOSTALGIA Catllc (CD CCD 221) □TIME MACHINE SLOW YOUR ROLL Glow In The Darlc (CD C1T0 003CD) 
□VARIOUS ROOTS OF CAt.NED HEAT Snapper (CD KATCO174) 

□ WIRTZ, MARK LOVE IS ECG SHAPEO Chcny Red (CD CRREV 89) □ Y&T OPEN PIRE Majestic Rock (CO MAJCO 053) □ Y&T OOWN FOR THE COUNT Majesbc Rock (CO MAJCO 054) 

□VARIOUS ROOTS OF TAJ MAHAL Snapper (CO KATCO 141X) □VARIOUS DANCIN AND ROMANCIN Snapper (CO SNAD 543CD) □VARIOUS ROUGH GUIDE TOIRISH MUS1C Rough Guides (CO RGNCT1148C0) □ WILLIAMS, JOE A SONG IS BORN Quanlum Leap (JS 2333) 

Singles DANCE □W FILTHY CUWT8A Hilfindi 02' HAlflKffl OTOI □ ACID CA5UAIS VS VACANT TVA DA DA/IBA Scapl Aqail (12' AGENT D) □ AT* ANAIORO OSTTBA RepMex (12" ANAUORD 031 □ATX ANAIBRO M/TEA Ri'pli'i» 02' ANAIORD M) 
□ BOL*. Al£X PSIKO GARDEN/IBA Ailiijhl Ruonlngs (12' AIR 0291 □ CAlimal, ANW WAJTl NG CAME/TBA Om 02" OM172SV) □ CUPZ NASTV BREAKS/TBA f ull Cycte (12- FCY 075) □COLETTE TEEUN HYPNOTIZOVIBA On 02" OM168SV) □ CONIRABAND ANGEL/TBA Ku De Ta (I2- KUDE EA 0041 □COUCH. ROSS EtEE EVIBA Olte 112' OSM 008) □DA SUVA. CAR10 MITCHS SURF SHOP/TBA Dirty B!ùo (12' OB 018) □DANIEL NA0M1 FEa THE RRETTBA Planel E 02'PE 652791 □DESICNDÎ MDSIC GOOD GIRLS/TBA Ptael E (ir PE 65276) □DISCIPIES OF SOUND COOD DMES/IBA Wallop 112' WAUTD 8) □ DJ BIJZZ COREE UR BAîniPSK VOL 1/T8A Undtigmnl Rcwlara (]2"UR □DJMARKY » XRS A MOSCA/TBA Bingo Beats 112' BINGO 02T) □ EU SS SUDE/TBA Untognxml tesislanœ (12" UR 057) □EDCL CORDON REFTEX DylBAEdgcOr EDCE 047) □ EWUN FACE OFF/TBA Baraïloflr BAR 091 
□FF1EQUEHCT60XIKCGAME/IBA Iqnilofll2* ICNIR1025) □ CALA. NIKOLA COlfiURlESSTBA Deep (12" DEEP 024) 

O NATHAN COMEINTO MV ROOM/TBA V2 (CD JAD 502959612- JAO 5029593) 
□ TEARS FOR FEARS CLOSESITHINO TO HEAVEN7IBA Gui (CO CDGUI (6) ■ VERBAUCIOUS DONT PLAY NICE/TB4 Ad Amnd Die Watt'Mentoe (CD VtRCD 1 □WHmy NONSÏÏWTBA1234 ICO I234C0S 0612' 123412IH 06 7" 12347IN 06) 

o™1 QBURST IN COVtTING WAVS7TBA Hmne HO' CHAPTER 201 

□ HAJI6EMAHUEIWEL    □HAIES, CEORCE isolation™ Lange 02' LANGE 0061 □ HEADRUSH TACTICS GOOD ÎTHESFIBA Sl,r( Up loiewr 112' SUER 321 □ HOMES IVES 8 LEnERSTBA Sliniti 02" SHI030) □ JACOB, BUUR NÛTHINGUKEYOUFTBA SaMy Het|tell2' SH 031 □JURE JOINT RUDE BOY/1 BA Big Low 112' BL 0141 
□KILOWATTS REFLECTIVE OECEPTDR/TBA Sota 112' SOBER 002) □ UCOWaT KLAUS KINSKITBA Buifa (12' B 30231 □lONOONS MOST WANTEO RASIA LUIVIBA Chrenic (12' CHR 029) □lONC, JUSTIN DOTBEEEP COUECIION1/TBA EW Blecp Or D8R 0021 □ MALOONADO NATIVE SOUl/TBAJiacy 02'JM19) U MCAFTER. GUY RAW 4 AND 61EIA Raw 112' RAWR 05) 

ROOTS □ AFR1CAN PEARl 2I0N EOUNOTBA Ara.p (12' AR11961 Q AQUI2H KUNTE KINÎE/IBA AH-al (12* AR1101 

□ MONO, BEN TRAHSMISSI0W1BA ConiposKir COMPOST 1971) UMOSS, STERLING FACE OOWN™ Raœto WT RACETRAX 005) □ MIW FLASHBACk™ Actiie Mcda (12' ACM 015) □ nylon RHYTHM MACHINE WHITE WINWIBA Catsas 02' RIO 041) LJPRYDL ERIC & ADEVA IN AND OUl/TBA Inlemlional Deiay Gigolos 112' C □ RAW T WHLRE, WE LIVE/TBA Red Celais 02' R2M151 □ REHARC RlP/tBA Sulxràn Base (1 ?' SBA IM) ORULERS OF THE DEEP THE LSST SURVIVOR NRK(t2"NRK099R) □SHIMON & SONIC Hlli BOLYTTBA Ficguency (12" FQY 017) □SOUND AU1ANCEINSTEAD Of/TBA RiMÀi»icc(12' RENX 0261 □ STRATUS LOCNIKB CLASS/IEA Kbn 02" KL 063! UTECHNIRALPiTCIMAKLR/IBA Emule 112- EX OU) □ THOMAS, TONY SO GOOIVTBA Iiglit (ITI» 004U) riTOUANE ATASIA EFYTBA Pl,S.>II Or PRS 0121 

URBAN □ COMMUN CORNERS/TBA Celfen U2' 434211) □ CRAFT, CHRIS ClEAR OMÏIBA Aljero (7" AU 001) □ DEF TEXIREAKS EPI EA Sot 112'SON 0321 □ DIAMOND D > ' i II P lH 1 u U 

□SHANTEL611COVINAVOL3/TI ■ SKALPEL BREAK OUT/IBA Njip lire (ir ZEN 12158) □ SHOOP DOCC LEIS GET BUVW1BA CeliéiuCD 93S0425) □ SUBUIU YDUNG OANGEROOS HEART EHIBA GSl (12' (SE 971 
WAUtB, □WIJPEELl 

Bob Marley & The Wailers LîVe! At The Rainbow (Island 9826007) Newly cnhanced 

| featuresa   mgnetic, nawiess performance and ecstatic reactions from a clearly enthralled audience. I Shot The Sheriff, Jamming, Exodus and No Woman No Cry are among the 12 songs performed in the 70- minute set The latter is perhaps die most perfecl concert recording ever, being both majestic and sublime, somehow managing lo be wonderfully loose and laidback yet perfectly bound. Bonus material abounds, vvith an extra 20 minutes of live recordings and an award-winning 100-minute documentaiy, containing more rare footage. 
Ashanti/Mary J Blige/Tupac Shaldir/Notorious B.I.G./Jay-Z Princess Of Hip-Hop Soul/Queen Of Hip-Hop Soul/Legendz Of Rap/I Will Not Lose (Wienerworld) Strictlyforthe most fanatical of admirers, these 

documentaries offer shallow glimpses of R&B and hip-hop 
and-paste retelling of their stories using voiceovers vvith mainly poor-quality footage and stills. Unable to use original recordings by the artists concerned, they are partieularly ill-equipped to demonstrate their musical vvorth and much of vvhat is said is wholly peripheral. Although the Tupac/Biggie double feature bas a playing time of 91 minutes, the others ran for about an hour. 
Various/Tlie Undertones/Siouxsie & The Banshees/Yes/Gary Niiman Isle Of Wight - The Movie/Teenage Kicks - The Story of The Undertones/ Seven Year Itch Live/Keys To Ascension/Berserker (Castle Pictures) J These five 1 previously " tased, diverse 1 DVDs retum 

| footage is both the least and most impressive - least because ît is gnûny; most because it offers good-quality audio and strong performances from rock icons such as Ten Years After, The VVho, Jimi Hendrix and Joni Mitchell. The Undertones set sttccecds for différent reasons and features videos for the band's biggest hits, interviews vvith the band and their number one fan, the late John Pecl, and reunion footage from 1999. Alan Jones 



Singles X 

U2 pip Elvis Presley as the singles Top 20 
heralds seven new entries and the King 
claims six Top 40 placings, almost rivalling 
his own record of almost 50 years ago. 
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DESTINY'S CHILD FEAT. TI & LU' WAYNE SOLDIER 
BRIAN MCFADDEN & DELTA GOOUKtM ALiVlUii ntKC 
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Singles Chart 

/ f J Wf 
39 35 6 DANARAYNE-I Hj Tin 1.1, I I' |. |- 
40 25 2 CAM RONFEAT.MONALlSAMf L 
41 30 5 SOUL CENTRAL/K BROWN STRINGS OF LIFE (STRONGER ON MY...) 
42 28 4 STONEBRIDGE FEAT THERESE 1- "il ^ 
43 35 11 ICE CUBE FÈAT. MACK 10 & MS TOI , mj ■ -Ml [.i ■ |T 
44 - MOTIV 8 RIDING ON THE WINGS 
45 .0 KYUE MINOGUEIBELIEVE IN YOU 
46 32 3 MYLODESTROY ROCK & ROLE 
47 38 2 LIE JON&THE EAST SIDE BOYZ ROLE CALL/WHAT U GON' DO 
48 47 RONAN KEATING & YUSUF FATHER AND SON 
49 40 4 FEEDER TUMBLE AND FALL 
50 3, 5 THE KILLERS SOMEBODY TOLD ME MltauVlbî nalosl Unr.ersaVThe Bfcrî (FtaaViftuimVSIijeniw/Vimuctil Unit Kinq L1ZARDÛUCD? IP) 51 U2 AIL BECAUSE OF YOU 
52 FIERCE GIRL WHAT MAKES A GIRL FIERCE lEirdCCILiy/OimlPilloiWïWVValll R!im»RrOlKDSIPI 53 M ADAM GREEN ElvllL, 
54 43 5 DARIUS UVE TWICE ^ 
55 53 - KASABIAN CUH OFF lAbitotolian) EMI «BnMlM) PC .VW 56 42 3 COMMANDER TOM ATTENTION! tomnto MSWBM WbwOMi 1414 WA31CDS M 57 58 22 ERIC PRYDZ CALL ON ME iPtidOEUIAÏliMrOiupjîlWsr/terjliPrjdaï.V.f.iSlrr.nrii! T ,!; > ,1,. 58 5= NATASHA BEDINCFIELD : 7 l l k 1 
59 50 12 NELLY L CHR1STINA AGUILERA TILT YA HEAD BACK 
60 46 3 HOU ON NG 
61 60 4 IAN BROWN TIME IS MY EVERYTHING IBiownl Sony AlVICC (BrmdVHutlttll aim98oMUW 62 54 6 IRON MAIOEN THE NUMBER OF THE BEAST 
63 64 13 CIRES ALOUD . LL -M M.' BY YOU 
64 57 a "SNOOP DOGG FEAT. PHARRELL DI OF LU IT HUT 
65 29 7 THE 22-20S SUCH A POOL 
66 45 A3 GWEN STEFANI WHAT YOU WAI t ING FOR 
67 i r APARTMENT EVERYONE SAYS Î'M PARANOID/JUNE 
68 THE WEDDING PRESENT I'M FROM FURTHER NORTH THAN YOU  
69 | 44 7 HEAD AUTOMATICA BEATING HEART BABY 
70 51 6 ERASURE BREATHE „ „. 
71 [ 48 3 PHIX ANGE LOVE^ 
72 37 2 DSYAHPLAN OF MY OWN 
m 74 l0 14 MICHAEL GRAY THE WEEKENU 

2 BARON & FRESH SUPERNATURE (Si!01 - ,1       " " —-i-- 75 G 11 HOUSE OF PAIN JUMP AROUND m 

♦50% ■ HigbatNewEnUY ®Pt>Iincm(6ôQOOO) ®Si!«f 1200.000) ■ HiQhest Ci-mbr. ® Wd 1400.000) 

slips 40-44 this 
469,168 copies. 

3! 2 | ATHLETE WIRES 
3 j EM1NEM HKE TOY S0LD1ERS S I GREEN DAY BOULEVARD OF BROKEN OREAUS 7 j 9 1 NELLY EEAT, TIM MCCRAW OVER AND OVER 8 4 I GWEN STEFANIWHAT YOU WALTING FOR : | CIARA FEAT. PETEY PABLO GOODIES 10 8 | JAY-Z&L1NK1NPARKNUMB/ENC0RE H 15 ROOSTER STARING AT THE SUN 

14i 241 MARIO LET ME LOVE YOU 15;O|HANS0N PENNY & ME 
17 j 131 U2VERT1G0 18 i 16 | DESTINY'S CH1LD S0LD1ER 191101 DAM1EN R1CE THE BLOWERS DAUGHTER 20 ©| BRIAN MCCfflDDEN & DELTA GOODREM ALMOST HERE 

THE CHEMICAL BROTHERS GALVANTZE 
SOUL CENTRAL/KATHY BROWN STRINGS OF LIFE 1STR0NGER ON MY OWN) c-ttvi ihP BARON &FRESH SUPERNATURE NU TDNE THREE BAGS FULL/STRANGE ENCOUNTER THE LOVEFREEKZ SHINE SYCLOPS MOM THE V10E0 BROKE STONEBRIDGE FEAT. THERESE . BEN WATT FEAT. ESTELLE/BABY BLAK OUTSPOKEN - PA1 
PHOTEK & DIE/KRUST & DIE THUNDERAIOOISION COURSE ARMAND VAN HELDENMYMYMY VARIOUS ARTISTS NRK100 - THE ED1TS R0N1S1ZE FEAT. BEVERLEY KN1CHT NO MORE ERIC PRYDZ CALL ON ME FEUX DA HOUSECAT WA1CHING CARS GO BY FIERCE GIRL WHAT MAKES A G1RLFIERCE 
SOULWAX E TALK1NG FREESTYLERS FEAT. MILLION DAN BOOM BLAST 

EM1NEM LIKE TOY SOLOIERS DESTINY'S CHILD FEAT. T1 & LIE'WAVNE SOLDIER RAGHAVANGELEVES 
CIARA FEAT, PETEY PAI 

ULJON&THE EASTSII AR IF THERE S ANY JUSTICE 
ICE CUBE FEAT. MACK10 & MS TOI YOU CAN 00IT SNOOP DOGG FEAT. PHARRELL DROP 1T LIKE ITS HOT NELLY & CHR1ST1NA AGUILERA TILT YA HEAD BACK 
CHRIST1NA AGUILERA & M1SSY ELUOn CAR WASH TERROR SQUAD FEAT. FAT JOE & REMY LEAN BACK ROOTS MANUVA COLOSSAL INSICHT AKON FEAT. STYLES PLOCKEDUP USHER CONFESSIONS PART liyMYBOO 

AH the sales and airplay charts published in Music Week are also available online every Sunday evening at wwwjnusicweek.com 



Albums 

/iA 
Keane, Joss Stone, Franz Ferdinand and the 
rest of the Brits crew cash in on the 
exposure and plaudits from last week's 
awards to drive the albums market. 
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FRANZ FERDINAND FRANZ FERDINAND ® 2 QUEEN ON F1RE - UVE AT THE BOWL ©1 BOB MflRLEY UVE AT THE RA1NB0W 
IWICHAEL BUBLE IT'S TIME QUEEN UVE AT WEMBLEY STADIJM 

)V[ ELVI 

& SOUL ® ? © 

0®. 
HSil'1 wmm ABO 1 

BREATHE IN © 
FINAL STRAW® 

pH 
TKE ULTIMATE 

GREATES! HITS ®5® 

fÎME 
TUT Of 

ERNAT10NAL SUPERHITS 
CALLOFFTHTMiï® 

R& THE MASTERPIÈCË 



Albums Chart 

'///& 39 53 18 RONANKEflTINGlO YEARS OF HITS ®, ®, 
40 29 12 KVLlt MINUGUt ) JIMAItKYLlE®®, 
41 30 11 BRIAN MCFADDEN IRISH SOI ^ 
42 102 QUEEN 1 IISI II&J11®3®3 
43 43 I Y CHARLES l'A " )S 1 ) 
44 40 DESTINY'S CHILD [ FILLED®®, 
45 39 14 BRITNEY SPEARS GREATES! HITS - MY PREROGATIVE ©, 
46 0 3 BOOMTOWN RATS BEST OF ttamal IV 98191450» 47 54 11 GIRLS ALOUD WHAT WILL THE NE1GHB0URS SAY? ® M-,Ore 9866948 0» 48 41 33 THE ZUTONS WHO KILLED THE ZUTONS? ® 
49 jt ' HANSON UNDERNEATH 
50 THE STREETS A GRAND DONT COME FOR FREE ® 2 ®, Skuror LotltnJ On/ô79 25M615342 (TEN) 51 2 LEMON JELLY '64-'95 
52 36 ASHANTICONCRETE ROSE ® te 21032610» 53 34 2 EAST17 THE VERY BEST OF UwJaiWSMC020Q(TEN) 

i54 65 2 MARIO TURNING POINT 
55 46 >= KINGS OF LEON AHA SHAKE HEARTBREAK 
56 46 3 CIARA GOODIES Ute 17028192 (ATO) 57 « 3 JANE MCDONALD YOU BELONG TO ME 
58 58 10 RAY CHARLES GENIUS LOVES COMPANY © 
59 24 2 ROOTS MANUVA AWFULLY DEEP eaoimm^ «, 
60 66 3 KT TUNSTALL EVE TO THE TELESCOPE ® 
61 0 MUSE ABSOLUTION® iMni: ItolVtel 504*85822 (TOI 62 56 3 MYLO DESTROY ROCK N ROLE ® ^    
63 50 s ASHLEE SIMPSON AUTOBIOGRAPHY ® 
64 4, KATHERINE JENKINS SECOND NATURE ® 
65 0 31 MCFLY ROOM ON THE 3RD FLOOR ® 2 
66 67 DELTA GOODREM MISTAKEN IDEN111Y ® 
67 69 24 ATHLETE VEHICLES & AN1MALS ® PaknhoK 5842112 (E) 
68 i WILLY MASON WHERE THE HUMANS EAT V49«C0V2995(EJ 

! 69 (^3 JAMELIA THANK YOU ® 
170 d.8 PHIL COLLINS THE PLATTNUM COLLECTION ® 
[71! ANASTACIAANASTACIA®4®3 «51347,7004 

72 633 NAT 'KING' COLE THE WORLD OF c^ao^r, 
73 603 LCD SOUNDSYSTEM LCD SOUNDSYS1 tM ««ÉÉMB!»»® 

: 74 J49 JOSS STONE THE SOUL SESSIONS ® 2 ®. 
L75 d.6 ROD STEWART STARDUST - THE GREAT AMERICAN ^ONbbUUK^®^ 
•SAiHOMî-a», ■ mtelliM Entre ®Pbntani3O0.000l ®S.'w 16000(11 Dl, l * ( 11 Ol, 1 r,u«,,.|t"o®in5i„l 
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|B|2 VARIOUS LOVE SONOS rw, 214 VARIOUS SCHOOL REUNION - THE SMOOCHIES ^a, 3 6 VARIOUS BRITS 25 S^bmgtv/^/, 
d5 VARIOUS THIS LOVE s», BMC TV(AW) m® VARIOUS THE VERY BEST OF EUPHORIC FUNKY HOUSE Hn VARIOUS LOVE SONOS v^xvm, 7 12 VARIOUS THAT LOVING FEELING wsm at'O 8 9 VARIOUS REGGAE LOVE SONGS ?. 9 3 VARIOUS SOFT ROCK ANTHEMS v-. vi:. ruwivarw 10 14 VARIOUS EVERLASTING LOVE evg TVWW 11 I VARIOUS m ANTHEMS 2005 Sw TVBMS rvo 12 0 VARIOUS STREET BEATZ s-.-, iw 13 10 VARIOUS BEST BANOS 2005 m rv >TV 0 14 8 VARIOUS CLU8LAND 6 UMIVAATWOJ,. 15 7 VARIOUS CLUBBERS GUIDE 05 m**, « SanJM 16 18 VARIOUS POP PARTY 2 BMÙTMI V^MTVIUI 17 17 VARIOUS POWER BALLAOSIII v^-w, • 18 15 VARIOUS THE ANNUAL 2005 Mnstry ci Scuxf oa 19 13 VARIOUS NOW THAÏS WHAT ICALL MUSIC! 59 £•<:, ; j m-...- 20 o VARIOUS CAPITAL GOLD SOUL CLASSICS 

D1 THE KILLERS HOT FUSS l^jk^pî 
r FRANZ FERDINAND FRANZ FERDINAND DO.^ivd 3 2 FEEDERPUSHING THE SENSES Echoir, 
T LEMON JELLY timm 54 ROOTS MANUVA AWFULLY DEEP WTKÊ) 6 6 BRIGHT EYES1M W1DE AWAKE1TS MORNING QO HANSON UNDERNEATH (Xtevi (R 817 2 PAC READY 2 DIE Street DsKciPIQO [gj M KATIE MELUA CALL OFF THE SEARCH (R 10 u INTERPOL ANTICS MateteWM) n 10 THE LIBERTINES THE LIBERTINES Rduqîi Traie,P) 12 8 MERCURY REV THE SECRET MIGRATION V2<PJ B O LIL JON & THE EAST SÏDE BOYZ CRUNK JU1CE m iv ino 14 9 BRIGHT EYES DIGITAL ASH IN A DIGITAL URN fcfcfe c^-v (VVTHO 15 © LITTLE BARRIE WE ARE LITTLE BARRIE feu, > IVIHL. 16 12 EMILÏANA TORRINI FISHERMAN'S WOMAN (F) 17 B FEEDERCOMFORT IN SOUND Ktatn 18 17 LOSTPROPHETS START SOMETHING v. N: > 1910 THE GA CAS TONIGHT THE MIDWAY SH1NES (Pi 20 16 STONEBRIDGE CANT GET ENOUGH J^rw,P) 

mimmsm 
1 I KATHERINE JÊNK1NS SECOND NATURE 2l 2 KARL JENKINS THE ARMED MAN - AMASSFORPEACE 313 'amiciforevermqperabawd ; | 4 KATHERINE JENKINS PREMIERE 

i!l2 ALED JONES H1GHER 9 JOSHUA BELL IAD1ES IN LAVENDER - OST T), ANDREA BOCELLl VIAGGIO1TAUAN0 

«MED MAN -AMASSFORPEACE 3 [AMICIFOREVER THE OPERA BANO 
US CANTELOUBE/CHAUTS D'AUVERGNE 

T 12 | ALED JONES H1GHER | JOSHUA BELL LAD1ES IN LAVENDER - OST Si Ol ANDREA BOCEIU VIAGGIO ITAUANO 




