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First plays of charity single's video watched by 20m people as momentum builds at retaii 

Band Aid sparks TV frenzy 

Possibly the biggest launch for a music promo in the histoiy of the UK industry was helping drive Band Aid 20 to new heights at the 

nltemont™waInhLrdmb™pr Airplay on Tuesday and ducer Maicolm Gerrie as the tllB VÎdeO bfOadCaSt biggest simidcast in the histoiy of ^:| 
The only disappointment, says the 550,000 haul of Eamon s F"k Gerrie, was the failureof an appeal II to become the biggest physical to MTV to include the promo in single ofthis year. the programme for Thursday Universai sales director Brian night's MTV Europe Awards. Rose says, "After the recording, the d tl iiawc acimcian mght's MTV Europe Awards. ^ Rose says, "After the recording, the 

enooMasiNveeK.^ oe great rt you turned on your TV ^ ^ ^ ^ ^ reported advance orders explod- demand exploding." ^ 
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BMGacts score 
victoryatEMAs 
Outkast leadthewayas 
BMGartistswin eightout 
ofl2 international awards 
atthe MTV Europe 
Music Awards p5 
Formats fight to 
wrap up at Xmas 
With big releases lined up 
on both CD and DVD, 
Music Week examines 
format rivalry in the 
festive market p6 
Creamofthe 
radio crop 
As she préparés to accept ' thisyear'sWomanOfThe 
Year award, R2 boss 
Lesley Douglas picks lier top radio DJs p8 
Thïs weeh's Number 1s 
Albums: Eminem 
Singles: GîrlsAioud 
Aiiplay: Lemar 
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o There will probably be no bigger music 
story in the lead-up to Christmas' - 
Editorial, plO 

245 Blackfri.irs Road, C M P 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

Your guide to the latest news from the music industry 
fall between 4% and 5% - in ra( 

Musîcalîty fîve 
to take stage 

jo for one nlght and a on EM1 Classics. The five winners - Matthew Goodgame, Caroline Graham, Donna Hazelton, Warren Sollars and Rebecca Dent - wili record a Musicality Winners CD, which is released by EMI Classics 

® EA Games is establishing a joint ventnre publishing company. pô ® Rough Trade Records lias strock a deal for its Album Club to be made available through The Conran Shop's flagship store on Fulhain Road in London, Customers can subscribe to neceive three CDs a month for tliree, six or 12 months. • Mobile phone network 3 has signed 
JBtv to sponsor its new Video iw. The lO-week campaign ed today (Monday). 

Emap stalis on 
Scottîsh buy ont 
rushed into buying out Scottish Radio Holdings, as both services unveiled new financial results last week. Results for the six months to September 30 saw Emap's turnover up 3% at £533m and pre-tax profit up 2% at £96m. SRH's full-year tumover was up 15% to £96310, with operating profit up 16% to E22Jm. It is expected that the two companies will hold off from pursuing any merger - with Emap already owning 27% of 
to forge ahead with a full probe into Capital and GWR's proposed marriage. A décision from the OFT is expected on December 10. © Chrysalis Group says it is plannin to expand its music interests by seeking acquisitions in music management as it announced new full-year figures last Monday. Group er rose 3.2% to £164.2m, as the music group generaled revenues of £70.5m - down 11% - with Ebita rising 20% to £4.6m, The group revised ils forecasts for growth - to 

® Oasis's début album Definitely changed front sales of the 2002 
ist Monday. One of the act's five albums will now go live every week until Christmas. ® Universal Music Group last reported strong results for the third quarter, with operating income of €29m compared with €4m for the same period last year. The company attributed the uplift to improved sales, a lower dépréciation ri impact of cutting 

. Inspired, which is 70% owned by Leisure Link which already has a network of 90,000 
around the country, is planning to roll- 
country. Crib Sheet, pli ® British Music Rights is hosting a round table event to discuss how mp ideas and whether et done to protect their interests. Tl November30 semina 

Chrysalis chief 
leaves group 

id of this year after four years in the job. Hicks, who is moving back to Leeds for 

chairmanshipoftheCk committee, while a TV deal has also been secured with ITVI © Virgin Megastores is looking to expand. p8 S The Rolling Stones face a wait to discover if they will be granted access to the accounts of their former record company Decca, after a High Court judge ruled that lie did not have the 

LU 
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EMI's head of DVD Stefan 
Chancellor Gordon Browu last Monday, after beiug named as one of five cnterprising young Brits at au awards ccremony in London. Demetriou won out in tfie employée category of the. Enterprislng Young Brits compétition, which was organised as part of National Enterprise 

d backed by the Daily Mail and Lloyds TSB. Having been shortlisted in advance of the day, Demetriou had to make a final submission on the day in wbat organisei-s descrihcd as a "Pop Idol-style" final to convince the judges that he dcserved to win. Othor catégories saw individuals honoured in business, comnnmity, creative and teen catégories. 

• Richard Bron launches his Open Royalty Gateway firni. p4 • lan Moss has joined OD2 as the company reinforces its team. p6 
Pumfrey referred the dispute to arbitration, citing the terms of a 1976 agreement between Decca and the Stones which says royalty disputes 

their régi • David Massey has been appointed to the rôle of executive vice près A&R for the Sony Music label g in the US. Massey will work out i 

the South East to company's day-to-day opérations in the région. John Gibson joins Ticketmaster from live entertainment agency See. Q George Michael will be the subject of an hour-long BBC1 documentary next Monday (November 29), Tlie singer will take viewers through a history of hîs life. 

Manies to occupy 
6 Music hot seat 
6 Music for a week from Monday er 6. The band have chosen The Who's Who's Next and U2,s The Joshua Tree among the albums of the day for the 6 Music Selector, while 

m 

new régulations, the daytime playlist will be more mainstream, evenings will comprise more specialist shows as the station has agreed to increase of pure jazz itplays in he evenings from 40 to 45 hours 
il Promo industry magazine Promo is 

largest advertising 

• Up-and-coming UK acts Bloc Party, Kaiser Chiets and The Futureheads will join Las Vegas four-piece The Killers on NME's annual awards tour, which kicks off on January 19 in Northumbria. The 2005 tour takes in 16 shows culminating at Londoris Brixton Academy on February 9, • Organisera of the Pro-Music 

websites across the world. • Outkast lead the winners at the MTV EMAs in Rome. p5 O Radio One is to revamp its chart show with new hosts, p4 • Music Control is launching an airplay certification System. p5 • MW favourites TV On The Radio won last week's US Shortlist prize pS 



News 

Promotion, manufacturing and digital downloads already completed 

Machinery is put in place to 

power Band Aid 20 upwards 

MD 

by Music Week reporters While Band Aid 2004 was a one- day job for many of the slar-stud- ded cast which turned up for the recording session at Air Studios more than a week ago, the work goes on for those behind the scenes. With the momentum behind the single fully charged, Universal sales director Brian Rose says the key task now is to "get it in stores". Asked about the logistics of delivering on the single at the busiest period in the music calen- dar for Universal, Rose remains philosophical but upbeat. "It is a challenge, but eveiyone in the business is really up for it,"he says. "Everybody is delighted to be working on the record, to be hon- est. There is a real energy about the whole projecl." After the Sunday recording ses- 
Everybody is delighted 
to be working on the 
record. There is a real 
energy about it. 
sion last week, the 2004 single was mixed al Abbey Road the following day, before CD-Rs were hand- 
of the stars involved. Will Young, Jamelia and Travis' Fran Healy vis- ited Radio One, Capital and Virgin respectively, ahead of the Sam air- play embargo last Tuesday. And as CDs and sleeves were being pressed and printed at Uni- versal's manufacturing facihties in Blackbum and Hanover, the média profile was beginning to have an impact. Brian Rose says, "It felt on 

Monday like Xm units and has exploded since then." Sources also suggested last week that retail has embraced the spirit of the project, with many key dealers agreeing to donate their margins to the cause, from supermarket chains such as Tesco and Asda to HMV, Virgin and Woolworths at the other. Such discussions have been handled by the Band Aid trustées rather than Universal, because of the potential sensitivity of such issues. By today, Universal aims to have the single units in its Milton Keynes warehouse, ready for dis- tribution. Media-buying agency MediaCom is also seeking as much free advertising space as possible in magazines and newspapers. One promotional opportunity which is unlikely to be taken up is a collective performance on a show such as Top Of The Pops once the single has charted. "Il is virtually impossible to try and record it live," says Mercury senior product man- ager Shane Murray, who is oversee- ing marketing of the Band Aid 20 

Ing of Band Aid 20 
release. "But [many of the artists] did create specially recorded video messages once they had finishing the song and these will be used to accompany the video." Band Aid 20 downloads were ofiered in two versions fromjnid- night on Wednesday evening; the single new recording for T.1.40 and 
both the new version and the origi- nal for £1.99. OCC head of new média James Gillespie said last Friday that it was too early to say how popular the 
besides reporting "healthy" sales. But the fact that even the one-track version is for sale at £1.49 - twice the price of the standard download on ilbnes - suggest it is certain to be the most lucrative download yet. "U2's Vertigo is the biggest download single so far and hope- fiilly tliis will beat that," says Ben Drury of 7 Digital Media, which has set up the officiai 

Within 24 hours of the down- 

load launch, initial data was sug- gesting that the two-tracker was outselling the one-tracker by three- to-one. On Friday, 7 Digital also issued a third bundle, adding the new video at a price-point of £2.50 for a download and £1 for a stream. However, Band Aid 20 is unlikely to top. the Officia] Down- 
rules only allow for single-track downloads to qualifv. Radio airplay grcw through the week, with more than 460 plays generated by the end of Thursday lookingset to push the Band Aid 20 track into the airplay Top 20. Then came the unprecedented 30-chan- 
aftemoon. The 5.55pm slot, which was selected to take advantage of a mixed viewing audience, with chil- dren a key target, also allowed broadcasters to be more flexible with their programming than prime-time would have allowed. Tapes were delivered with vety 
5.55pm embargo. 'I was sure someone would break ranks," says Gerrie. "We threatened them with the wxalh of Bob [Geldof] if they did - there was literally a message on the tape to that effect" The clip was introduced by 
ed at the^UK Music Hall Of Famé final the previous week. Collaring the star immediately after her appearance on stage, Gerrie and the Initial team managed to per- suade her to take on the task filled by David Bowie for the TV pre- mière of tire 1984 single. The video itself was created from footage lilmed by Initial for a one-hour documentary about the project, to be shown on December S - the day the single enters the charts. 

News ediled by Paul Williams 

EMI shares get 
afestive boost 
from intérims 
Shares in EMI bounced up by more than 14% on the day, as the City received the music group's intérims with good cheer on Friday. At brokers' meetings, chairman and CEO EMI Music Alain Levy told analysts to "enjoy Christmas, because we will", after delivering improved operating profits in both recorded music (up 12.4% to £40.8m) and publishing (up 2,2% to £54.7m). Turnover for the group was down 5.4% to £908.0m (£960.3m). Brokers UBS says the outlook from EMI could not be more confident, although it believes the fall away in sales "raises the bar" for the second half of the year. With rcleases in the approach to Christmas coming from a slew of big naines including Robbie Williams, Tina Turner, Placebo and Blue, EMI Music says turnover for October and November is already well ahead of last year. EMI also has the devcloping digital market as an ace up its sleeves. Revenues increased from £2.8m in the first half of last year to £6.5m (2% of turnover) this time, 60% of that from downloads. the rest from activities such as ringtones. EMI's chairman Eric Nicoli is reluctant to forecast future digital revenues, but says that if EMI's estimation that digital sales will account for 25% of the total market in five years time, then this could be worth in the région of £400m to EMI before the end of the decade. Already 6% of sales in China are from the digital arena. Nicoli also says that the group is looking to merge its realtones business with its ringtones, which is currently handled by publishing. Nicoli adds that the restructuring announced in Mardi is delivering savings of £25m for the full year and a further £50m next year and that the company "is on track" with a new IT programme. 
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Greatest Hits 
(International): 

Regrets Live From 

Rloptsfor 
chartshow 
double act 
The departtire ofWes Bulters from Radio Ones Sunday chart show in February could signal the 

Richard Bron's digital solution strikes BT deal ahead of^unch this week 

Digital warahouse dehvers 

global Robbie downloads 

er the fo Dr friture hosteJK&Joel. VtTiile plans are slill in their early stages, Radio Or that its ahn is to restyle the 4pn 7pm countdown as a broai entertainment show which ci tains the single, album and do\ load charts. 

by Martin Talbot Richard Bron's ground-breaking 
launches globally this week, cen- tring around a sériés of Robbie Williams download bundles. The Open Royalty Gateway (ORG), established through Bron's Blueprint opération, has struck a deal with EMI and IE Music to 

The opération centres around Sauity, for whom Bron's opération the ORG digital warehouse, where will create a download opération    " ready for launch early in 2005. Sanity has already tested the System through a Robbie Williams audio, video, m Rights holders je able trial in partnetship w Australia, which sa   to encode their ce incrypt it using différent bundles combini forms of DRM and set other video clips sold t parameters for its use. Through ORG, rights holders make their content available for tinuing groups to get their rights signed up to the ORG; he is confident that deals can be struck by the new 
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BMG artists conquer 

Rome at MTV awards 

trilimph foi- the BMG side of riglit, which showcased the 
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the best in music vision 

salariat kr" 

changes in^e compîex music s-ision environment in the digital 

the director's eut of Eric Prydz's 

L^tlJmtgazTne cTps'form! Endnom a^Kyfe àgZ'whlîffocushîon the new k at his as-yet Minogue, the new DVD by generarion on tlie DVD." ork video. Funkstorung and a Q&A with For détails about subscribing 
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The relationship between the music and games industries bas taken a bold step with tlie news that Electronic Arts and Cherry 

Retailers say big-svent titlGS point to healthy sales 

CDs fight DVD titles 

for Christmas cash 

US video games giant 

links up with publisher 
projected to sell 5m to 6m u 
played for an average of 50 He calculâtes this wiil mean 

l 

'ïrSich 

m s 

VDs are bi^WniIms^^t We Did L^t 
ODzsettoboost DVDsaandt'26% ol'hlm in (JUs, he adds. but as the biggest Brown, heafl of BVA sis- bas sold less than 

two weeks" of a DVD DVD, price will 
lanager rocs ano pop, value of music when people the trend oflabels^giv- some DVDs sold for £6. They 

more lhan SO^of 
the whole of the next 

"aXS The race to 

Taul 
s ,œo*- Aitnougn uvus ot Finding Nemo, The Lord Of The Rings and = — Homeon 
m Dec Us' 

thought. I am not sure that is the room wayitshouldbe." reper 
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M1DEMNET AT MIDEM: 
MUSIC & TECHNOLOGY FORUM 
The shift from physical to digital is starting 
to make some noise. 
Now the challenge is to win over the mass market 
and tum up the sales volume. 
MidemNet 2005 will again bring the industry 
leaders to Cannes for a frank and open debate. 
This year's topics cover keys for digital growth: 
- digital opportunities for indies 
- phase two of digital services 
- superdistribution 
- the use of music in branding 
MIDEMNET WAS SOLD OUT LASTYEAR 
REGISTER NOW AND DONT MISS OUT 

Register on: www.midem.com 
Tel: +44 (0)20 7528 0086 

Email; javier.lopez@reedmidem.com 

AIM, Alison Wenham, Chairman & CEO [UK] Digital Media Wire, Ned Sherman, CEO [US] EMI Music, Ted Cohen, SVP, Digital Development & Distribution [US] 
Fnac, Christophe Cuvillier.VP International & Development [France] Cracenote, Craig Palmer, Président & CEO [US] The Guardian, Simon Watdman, Director of Specialist & Digital 
Publishing [UK] Intertrust, Talal Shamoon, CEO [US] 
M2Y / Siemens, Leslie Golding, Director [UK] MTV Networks, Jason Hirschhom, SVP, Digital Music & Media [US] Napster, Brad Duea, Président [US] 
The Orchard, Scott Cohen, Founder & VP, International [US] Playlouder MSP, Paul Sanders, Co-Founder [UK] Sanctuary Records, Richard Wheeler, Head of New Technologies 
Development [UK] Saregama, MD - RPG Group's Entertainment Sector, Président &CEO - 
Dilip R. Mehta [India] Snocap, Jonathan Spalter, CEO [US] Sony BMG Music Entertainment, Thomas Hesse, Président Global Digital Business Group [US] Universal Music International, Bamey Wragg,VP Elabs [UK] Vodafone, Craeme Ferguson, Executive Head of Content 
Development [UK] Warner Music Group, Alex Zubillaga, EVP [US] Warp Records and Bleep.com, Steve Beckett, MD [UK] 

MidemNet média partners; 
digitalmediaw/re Bflgj music :)ally LM+KBVWf Reed 

39th INTERNATIONAL MUSIC MARKET 
23-27 January, 2005 • MidemNet [Music & Technology Forum] 22 Jan. 

Palais des Festivals, Cannes, France • www.midem.com 
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Alin]t.(l Promotions (radio). A&R; Ed Horrox, ti Barlow. 4AD. igars. rketing: Stewart />MJ Agency- Gre 
Promotions (TV): Beggars. 

Radio Two boss Lesley Douglas picks her favourite DJs 

The voices thaï won 

over the contrôler 
remember being on the phont talking lo him and gettinj hysterical when I won and him telling me 'I think you're a very strange person - go and bave a cold shower'.' 
Marie & Lard 

nme^ms^e ^SCOtt ^ 

Xte-hethe BobHarris 
- Phil Wood Radio One and Radio Two 

-S ^«5 

liigblfglit at last spring's SXSW In Recording the noxl al 

Virgin closes smaller 

shops in 'big' focus 

) and change the look and feel lie store," hesays. "Alotof îe stores haven't hadany 



Classical is edited by Joanna Jones 
Archive unearths 
US Jewish music 
by Andrew Stewart American Jewish music, if identi- fied at ail beyond the work of fig- ures such as Léonard Bernstein and Aaron Copland, lias received little of the attention paid by record companies to other musical 

hanks l in the U1 a massive in at by the Milken Family F dation, musical woi ' 
ica" have begun to emerge from the shade of neglect. The Milken Archive, billed as imprehensive collection SSLtN? 

the early colonial era, David Krakauer's album of klezmcr con- certos and encores, Darius Mil- Service world pi Kurt Wc Eternal Road point to" the breadth of the Milken Archive sériés. Editorial board member Paul Schwendener explains that the Project made a perfect fit with the A&R and commercial priorities of Naxos. "WeVe very fortimate to be working with Naxos," he says. "Klaus Heymann, for ail the suc- cess of his Company, is driven by a Personal passion for the music. That's why he said 'yes' almost immediately to this serie Schwe is time 

ilken Archive. "I have seen else- icre how an esoteric édition, for in t of a bettcr expression, can go i and down with great speed," he 
ly classical m Jyfor : project that is uone at a nign level, because our belovcd old major labels are not delivering in that direction. Col- lectors now look to Naxos or Hypc- rion for these focuscd projects." Upon complction of monthly releases of individual dises, the Milken Archive is set to support a sériés of thematic multi-album sets aimed at libraries and académie institutions, complété with additional historical rec- ordings, filmed interviews and other supporting information about American Jewish music. 

already sellmg well jn North ing on dkc for the firsUime. rial board, the diversity of which predieted then that Naxos might that the samc will be true in th 
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EDITORIAL 
MARTIN TALBOT 

As momentum builds, Band Aid is something of which the business can ail feel truly proud 

Band Aid shows us at our best 
of the music industry's critics do not pay more atten- tion to the vvork being put in from ail sides. Talking to Universal's sales director Brian Rose on Friday, it was clear that the enthusiasm for the task among every- one in his team is huge. The same will be true in every other sector touched by this project. For Universal to push some 1.5m-plus units through its distribution and sales machine at such a crucial time of the year is not a simple matter by any means. There is always the outside possibility that such business - on which the major will not eam a penny - could impact on the records which Lucian Grainge's annual budgets dépend on. You can be sure that Grainge will do everything within his power to ensure that this does not corne to pass, but the point remains true. Universal - and the music industry at large - did not have to do any of this. The retailers did not have to hand their mar- gins back and none of them will need to devote valuable floor space to a record which will earn them nothing. Band Aid - as Live Aid did 20 years ago and many other charity projects have since - is again showing the music industiy at its best. 

tin Talbot executive edilor, ic Week, CMP information. 8th Floo jate House. 245 Blackfriars Road. 

There was no story bigger than Band Aid 20 last week. And there will probably be no bigger music story in the lead-up to Christmas. The power of music has never been more ably demonstrated than by the success of the Band Aid team to secure what was an unprecedented simul- cast last Thursday. The records which are sure to be broken over the coming month will further cernent this legend. There will always be a debate about the song - is it worse than the 1985 version, should Justin Hawkins have sung "that" line? - but that is not the point. What is important is that the business has rallied and delivered, from artists and managers to labels, pub- lishers, broadcasters and retail, both online and in the digital sector. It is, of course, disappointing that iTunes have refused to strike a deal for the download. Even if the £1.49 and £1.99 pnce points do break their own pric- ing structures, it would surely have been possible to offer a link to the officiai BandAid20.com website? But they are the only ones who will lose out by fail- ing to embrace the spirit of this project. None of this is about PR, but it is a shame that more 

Chasing ratings shouldn't 

be the rôle of the BBC 
Commercial radio broadcasters were last month accused of drop- ping their guard against the BBC, when the latest set of radio audi- ence figures revealed the BBC had widened its ratings lead over the commercial sector. Over the past 18 months, both Radio One and Two have gradually shifted their products into the com- mercial heartland audience of 25- to 44-year-olds, with both provid- ing more mainstream music. This is the key audience for radio advertis- ers that are the lifeblood of cora- 

Don'ttell me that the 
BBC isn't interested in 
chasing ratings 

With the impressive program- ming skills of Radio One controller Andy Parfitt and Radio Two con- troller Lesley Douglas, it is no fluke that the BBC is breathing down our neeks. No programmer wants to go to work and willingly get less audi- 

le of the BBC. I believ n the 
;iai broad- 

services. But the BBC has done just that with the launch of BBC 7, making life difficult for commer- cial digital station Oncword. Add this to the ability the BBC has to cross-promote its radio sta- tions and it's no wonder that com- mercial radio feels aggrieved at the unfairnessofitall. Radio One and Two are distort- ing the marketplace. With their huge finances, cross-promotional opportunities and détermination to park their tanks on our lawn, the 
surprising. The commercial radio sector isn't dropping its guard, it is just fighting an even bigger giant. We want to fight a fair game. Having the same referee and the Queens- beny raies applying to both of us would help. Format régulation for BBC stations is inévitable, other- wise we'U be continuing to box an 
Dirk Anthony is managing director of Création, the programming and contei division of GWR Group. 

Who would be best singing 
Bono's Band Aid lyric? 

follow a genius like Bonp, Full crédit to Justin for going for it, but I don't think anyone could have really stepped into Bono's shoes,"  Pat Sharp, Century FM "1 would have Bob Geldof sii line, as hewas the original i of the song along with Midi, who could equally qualily for the job. Either would do itjustii ' 
Mark Goodier, Wise Buddait  T don't think it could be done better than by Bono - his plaintive, soulful 
know he believes it."  Dairyl Chamberlain, BBC News website "It really should havt 

ild you most dimension to a song that just sounds " '  oldhatnow."  Joe Black, Universal UK "I would like to see Mark E Smith or Shane McGowan singing it - because they're the very last two people on this earth who are likely to be asked alorig to such an event"  Judith Govey, Ami "I think it should be Bono. Definitely. I wouldn't have anyone else. He and Geldof started the whole tliing off, so it's a matter of respect as opposed to the new kid on the block. Having said tliat, 1 much prefer the original single." Terry Underhill, Real Radio "Aithough no longer with us - the person who 1 think would have te perfectly Is someone who's iieart could be felt through his own lyrics and vocals and someone who. if he were still alive, 
through his work. Il could have been written by and for - John Lennon." James Cannon, Capital Radio "This line would have sounded perfect ' ri Gallagher, He would 



As Band Aid 20 builds momentum, Jtolin ICeraieilf 
talks about the project and ils long-term impact 
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find a wayrf managing^. 

oéHEEsb ago, frankly, we didn't know what to 
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istof it." is ail Crowley lias to say 

îll, it figures there is a nie 
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prSTySZub^fwdlË wSkCabout9£l pertek. ^ Virgin Meg^orS'Welèelîike   we're at the startof a révolution," 

i the future. Levy couldn't resist an allusion to some of his major competitors for withdrawing from markets. "I think i talking to the wrong company 

When in Romer do 
as the Romans... 
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is Publishing cante thlrd. Pictu by are David Wilkinsminiid bis 



Tire kitest jobs are also availabic orilioc 
Booking dsadlme: Thurstlay lOam for publicaboii I 

ARE OU PROGRA 
FOR SUCCESS? 

We're looking for an experienced music scheduler to help shape the sound of t Capital FM network, with particular focus on the new 96.4 BRMB in Birmingh; and Red Dragon FM in Cardiff. 
Working closely with the FM Network Head of Music and Régional Programr Controllers you'll be responsible for day to day music scheduling to ensure o stations maintain and grow our target audience. You'll also play an important r< play-list meetings, the commissioning and interprétation of music .research a managing relationships with key record company 
To apply, you'll need a CV full of schedutfng se Selector or Powergold). You'll also demonstrate ar music trends, genres and lifestyles and an ove industry. You'll be creative, enthusiastic and most initiative while also contributing to a high perforrr 
Be a big part of the Capital FM Régional Network 

success (as well as expsnence an excellent knowledge oraie la /erall understanding of the mi ;t importantly, able to use your i 

capital 
fin network 

Jobs on-line from 
musicweek.com 

Subscribers: Locg-on to 
musicweek.com and get to the 

latest music industry jobs...first 

AGENTS ASSISTANT & RECPTIONIST Based West London 

he Piaza, 535 Kings Road. London SW10 OSZ. 

ocareermoves 

Tel: 020 7292 2900 

sis 

The yea inserted in 

Contact Maria: 020 



Classified 
Contact; Maria Edwards, Music Week 

BUSINESS TO BUSINESS 

CASH RAID 

Rates per single column cm Joks & Courses: MO (mm. tan * 2 cols) Business to Business: £21 ((nia ton x 1 col) Notice Board: £18 (min ton *1 col) Spot colour add 10% Full colour; add 20% Ail rates subjecl to standard VAT 
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• More profiles of the best new creative work, 
from music video to DVD, live visuals, animation, 
TV programming and advertising. 

• More emphasis on new directorial talent. 

• More features on the business of creativity. 

data, including full production crédits for 
UK and US music videos. 

contacts in the directory with twice 
as many company listings. 

Bre extended charts of the most played videos on 
the UK's music TV channels. 

• The ail new Promo magazine - coming soon. 

To receive Promo every month contact: 
David Pagendam 020 7921 8320 - dpagendam@cmpinformation.com 

To advertise contact: 
Maria Edwards 020 7921 8315 - maria@musicweel<.com 
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Jascm 
more than 2m singles 

^ylie: comebacl 

The release of Ultimate Kylie, the first hits collection to span the diminutive star's 18 y, 
opportunity to reflect on one of the most colourful careers in pop. Adam Webb chats 1 
The rôle of tomboy mechanio in a daytime Australian soap opéra is probably as :h pad for pop stardom îne could possibly be. But, after 18 of hits, it is hand to imagine a world ut Kytie Minogue. During that time she 
them ail. By now most have given up trying to put her in a box - the word "Kylie' is more than enough. Kylie's Personal popularity has never been greater. Despite a short period in the late Nineties when there was slight confusion about her musical direction, Kylie's deal with Parlophone has seen her retum to display a golden touch. Three number ones and multi- platinum album sales spe'ak for themselves. In the past fiue years she has collected Brit Awards, Arias, and a Grammy - as well as glving a performance at the Sydney Olympics before a TV audience of billions. The love affair with her fans shows no sign of abating either. Tickets for next year's Showgirt - The Greatest Hits Tour sold out in minutes, sending internet servers and téléphoné exchanges into meltdown in the process. Meanwhile, the release of Ultimate Kylie, a 33-track genre-spanning collection, offers the perfect opportunity to refiect on a cateer that was once defined by catégorisation but is now defined by the lack îdforit. The joumey slots nioely into three distir parts: the PWL years, when Kylie was oommonly perceived as "Chariene from Neighbours": the deConstmotion era, whe she broke free from the pop factory stéréotypé; and. (inally, her triumphant retu to pop on Partophone. 
Pop world in lather over soap star In hindsight, and considering the extraordinary phenomenon of Neighbours when it pulled in upwards of 15m viewers, it is remarkable that Kylie ever broke past stage one. But break through she did - and PWL was the springboard. When the label released the swansong compilation Kylie's Greatest Hits in 1992, it already included 19 Top 20 singles, Tf you look at actual record sales in the UK, this girt is far and away above everybody else," says Pete Waterman today. "She's never had the crédit she deservéd for that. If you total up the sales of albums and singles in the UK she's in a class of her own. 
Kylie leaves her miles behlnd in pure UK sales, At the end of the day, we can talk about hype, we can talk about fans, but what matters is who's actually made people part with the most cash - Kylie has done that." In purely commercial ternis, whichever label Kylie signed to after PWL was always gorng to pale in comparison. But the aptly named deConstruction gave her the opportunity to smash any musical preconceptions the public held of her (the process of reinventing herselt visually already having begun with the release of 1990's 

Better The Devil You Know). Initially this was achieved UK dance scene, working with the likes of Brothers In Rhythm duo Steve Anderson anr Dave Seaman (who would produce half of 1994's Kylie Minogue album) and DJs Terry Fartey and Pete Heller. It would kick-start a process of almost perpétuai reinvention and collaboration which, within four years, would see such previously unthinkable partners as Nick Cave and the Manie Street Preachers etchedontoherCV. During their time together, pursulng the 

unexpected was ail part of the blueprint, says the buoyant ex-deConstruclion MD Pete Hadfield. :he likes of "She just had great ideas and that's what true stars do," he says. They pursue alternative ideas and don't just slt where their 
rat [PWL] There was never any doubt in my n that she was going to break out of t mould," he continues, "Or that she was a superstar. It was just that she'd got stuck in a teen idol phase of her career and we were helping her to move on from that, Anyone who looks like that and sings and dances like 

that is a star as far as l'm conc For the UK média, who haï comparlmentalised Kylie once prove confusing. As parodied Do It Again, the press stuck lal 
"Dance Kylie", "Cute Kylie", "Sex Kylie" or "Indie Kylie", Paradoxically, with so many concurrent identities, the wider perception was that she lacked a définitive one. Not for nothing did the book Kylie: Evidence, published in 1999, pose the question: 'what does Kylie mean to you?'. 



k queen 

^ears in the business, présents the perfect 
s to Kylie and charts her musical highlights 

as a mistake at ail," says Kylie's manager, Terry Blamey, who points out that success in Australia, where Kylie has always been îd to Mushroom, was never an issue. to the imagery, the albums, id the way the public tngs-wewere Even chart positrons 
Patlophone's Jamie Ni think a lot of people loc the time she spent on deConstruction," he says, "but lactuallythi  pad for what he 

raised as to why a pre-dominantly rock-based label was taking a chance on such a celebrity who had seemingly tailed - commercially at least - when flirting in that arena. In reality, at an initial meeting between Parlophone's Miles Léonard and Jamie Nelson and Terry Blamey to show their interest in signing Kylie to a deal, both parties were singing from the same hymn sheet - even if, according to Léonard, they did not know it at the time. Later, Terry set up a meeting between Miles, Jamie and Kylie at the Bluebird Cafe to convince her that Parlophone were the right label to be with. "Our biggest concem at that point - because Parlophone was predominantly seen as a rock label - was that she didn't get the wrong idea and think we would want to continue down the sort ot left-field path that she'd probably finished with at deConstruction," says Léonard. "We wanted to make a pop record and it was very refreshing that when we finally did meet up with her that we talked very openly and at depth about great pop records. We realised very quickly that we wanted the 
Léonard, Nelson and Parlophone président Keith Wozencroft had already been having lengthy discussions about how to expand their roster into the pop arena, and, more importantly, how they could do thls with 

deal," says Léonard, "and we believed that as a pop ariist she was the best in that area - particularly at that time when there were a lot of fabricated pop artiste around. For Parlophone as a label it was very important that if we were going to play a big part in that market we had to do it with somebody 

Top 10 Kylie singles 
I Should Be So Lucky 

unique as ail the other artists we had. And Kylie was exactly that." In tact, Kylie herself, reinvigorated by audience reaction to her 1998 Intimate & Live tour of Australia, was already looking for a return to her pop roots. "I was a bit scared that Parlophone were going to be a bit too rock'n'roll for us and they were scared that we were looking to be rock'n'roll, or more cutting edge," says Terry Blamey. "It was great when we actually talked it through and we were both thinking exactly the same thing." What particularly impressed Léonard was how Kylie had not panicked after the disintegration of deConstruction, even if sections of the press were writing her off. "Most artiste who seem to be in a décliné in their career usually do every bit of press and média available just to keep themselves that about Kylie that I think that shows the ihe has in herself that she knew it the end of her career. It showed a hell of a lot of integrity on her side." "She wasn't a desperate pop star," agréés Guy Chambers, who co-wrote three songs for the Light Years ail Williams, inoluding the ni "She could have been desperate but she wasn't at ail - and there's a lot of desperate 
Both parties agreed to go back to basics to capture the essence of Kylie. "It was almost like she had been trying too hard musically to be cool during the deConstruction period," says EMI président Tony Wadsworth, "when, as far as we were concerned, she had been cool ail the way through. 

incredible image, who's this massive star, who just basically needed to get back to the core of what she's doing, So, what we had to do was to help her make a great pop record and I think that's what Parlophone did really successfully." The resull was Spinning Around. Not only Kylie's first number one for a decade but. ftom Dawn Shadforth's video down to Mark Farrow's typography, everylhing about it seemed to work. Song, style and image i together perfectly. 

g Waterman - PWL) 2 Reportedly wrltten. 
Blamey caught 

Where The Wild Roses Grow (Cave - Mute) 1995 The eyebrow-raising duel 

He continues, "Occasionally you get an organic moment: you don't think about it but il happens. Kylie was in the right place at the right time. We were on a rail, we had this quirky little pop song, she was already a signiflcant télévision star, there was a ■ fantastio video - it's Just a moment in time." The track was later performed as a torch song on the Intimate & Live tour and as a spoken-word piece at the Poelry Olympics in 1996. 

Waterman - PWL) 1990 Kylie's 10th single for PWL marks the first time she took contrai of her image, with a strikingly sexual video. "That's the day where Kylie took over," says Terry Blamey, "I look at record sleeves and videos and those Images from Better The Devil Vou Know onwards were markedly she stopped being a rrds to her image." Pete Waterman confirms that she was also becoming more involved in the recording 

i great pop Thej relaunch tl star Kylie is and always has been. The song had originaliy been destined for a Paula Abdul B-side and was only discovered by Jamie Nelson when looking for material for an upcoming urban artist called Chartotte. "I was on holiday in America and just took a few meetings while 1 was out there to look for songs," he explains. "Somebody at Warner Chappell played me Spinning Around and when we got back we realised that lyrioally it leant itself so brilliantly to Kylie in terms of what she was doing and so it felt like a really great choice. "Stylistically, the original was totally différent, but when Kylie put her vocals on 

of the deConstruction era. her "indie Kylie" image, the appeared on Cave's album Murder The pair had met through Michaef 
described Better The Devil You is "one of popts most violent and distressing pop lyrics" adding, "there is an innocence to her voice that makes the horror of this chilling lyrio ail the more compelling." The pair appeared on the front of MME together and perfomred the t on numeraus occasions id 1996. 

Spinning Around (Abdul, Brigham, Dioguradi - Parlophone) 2000 -=1 Surprisingly, thls was iKS Kylie's first number one since Tears On My Pillow in 1990. Oriainallv-deslined for a Paula Abdul B-sjde, it was discovered by Parlophone À&R man Jamie Nelson while he was scouring for material for an upcoming urban singer, Charlotte. Complemented by Dawn Shadforth's stunning video and those gold hotpants. it became the big statement that both Kylie and her new label were hoping for - proving : to any doubters that her pop star appeal was enduring. "Lyrically it worked perfectly," says Parlophone's Miles Léonard, '"Throw out my old wardrobe... l'm back'. Everything about it just yelled; T'm back. He 
says, "but she we 
it and then played it over the phone. 
probably sounded like every other Kylie Minogue track we'd ever recorded and she wanted something différent. So Pete Hammond and I llterally made a différent record. We beat it up and she loved it - bu 

Confide In Me (Anderson/Seaman - deConstruction) 1994 Kylie's first single for deConstruction was   written by the Brothers In Rhythm duo, Steve Anderson and Dave Seaman and perfectly reflected her absorption into club culture. The two parties had first crossed paths when Brothers In Rhythm remixed the 1992 hit Finer Feelings, although, says Seaman, two years later and away from PWL, the scénario was much changed. "When we met up with her it was 
"She was in her early twenties and she'd been around and seen a lot of stuff and was 
think we were In the right place at the right i time and it ail fitted together really welt. "Confide In Me was a song that came together in about half an hour. The finished version Is pretty much the same 

î's Kylie. 
Setting down a marker for the success of Light Years and Fever, as the lady herself puts it in her book Kylie: La la La, "Pop, it seemed, was not a dirty word." 

Premiered at the closlng ceremony of the Sydney Olympics, this showed that Spinning Around was no flash in the pan and reaohed number two in the UK charts. That homecoming night in Sydney would be watched by an estimated TV audience of approximately 4bn people. "[On A Night Uke This] wasn't a hit record when she sang it," says Blamey, "but the song fitted the occasion and there was Kylie in her home country closing a very successful Olympics." "It would be hard to beat the Olympics." says Kylie. "Just the pride that you could feel in the nation at that time was unbelievable. And, as I probably won't be repeating the experience in hunry, it really does stand alone." 



spots withNick Cave and the Mante Street Preachers. She recites 

Top 10 singles 
"tf you had to pick someone from oui- genre, it would be him and me," says Kylie - and it certainly praved successful reaching number two in the UK charts. "We asked her if she wanted to hear it," says Guy Chambers of the song's inception. "And su she came down to the studio, heard it. liked it and just sang it 

completely got the joke and the rapport and the chemistry between the pair of them was very good. He fancied the pants off her and I thlnk she was interested in 
thinking 'if you look that good and you're 

Can't Get You dut Of My Head (Dennis/ Davis - Parlophone) 2001 Premiered during the > On A Night Like This i tour, Rob Davis and Cathy Dennis" Can't Get You Out Of My Head would sell 306,000 copies in Hs fîrst week and go on 
, her first in the US since The Loco-Motion : Originally passed on fay a number of artisfs, including Sophie Ellis Bextor, it would eventually become Kylie's most 

Suchcf 3d the track." milied Kyiie's Parlophone career so far. "Ifs c Miles and Jamie finding songs like Spinning Around and Can't Get You Oui Of My Head, says Teny Blamey. "They're the catalyst," "It was really important on ail three albums to make the point of entty with a statement," says Miles Léonard. "You want to cover many Ihings and to say 'we've moved forward from 

in balancing the slrength of ht ith outside advice. "Ifs a crédit to her that she's so c 
That means you can work frc 

anything." Such openness is widely recognised as of Kylie's key strengths. Her ability to create and lead a dose-knit team has been an overriding factor in her longevity. Her business relationships have tended to be long-teim (Teny Blamey has been with her since 1987, live agent Dave Chumbley since her first tour and stylist William Baker has been a friend and confidante since 1994) and have ptovided the bedrock for a career based on expérimentation. "I know Kylie now," says Keith Wozencroft, "so she doesn't surprise me. The great thmg about working with her is just how easy it is to communicate and how open 

That the lead sin album so far has del ils own story. Much 

"There s a lot of teamwork which is great because thafs what we value and thafs what great work cornes out of. That relationship has been there since day one with Kylie and her team and we joined straight in. There's such a lack of ego that it ail works brilliantly." That this openness, honesty and loyalty stretches to her fans is also vitally important, stresses Dave Chumbley at Primary. "She's very, very true to them," he says. "Just look at her relationship with her gay audience -1 remember about three years ago, G.A.Y were d at number one tells having a Kylie-themed night to celebrate her lit here tesides with birthday and they asked her to perform but Nelson, together with she couldn't do it. 

In You. Evety time we / 'she's done it again'." ngle from every Parlophone 

rr^—r 

The Ernst & Young Artist Group 
are proud to be associated with 

Kylie and wish her continued success. 

For détails of our services, contact Richard Rees-Pulley 
via email at rreespulley@uk.ey.com. 

zîl Ernst &Young Qualityln Everything We Do 
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second deConstmction Impossible Prina 
and Europe with the 

Parlophone. The book describe what Kylie chart-lopping hits m Ir Eighties, Nmeties and 
singles Kids{v/ilh Robbre WiHiams). On A Night Uke ThiS and 

-1 was havmg dmner with Terry that night and got a call at about quarter past 11 saying, 'Guess what we're doing? We're ail gomg down to G.A.Y - just to say thank you'. "U was iust out of the blue, no need to do t - it was one of those spur of the moment hings and it was fabulous." 
Kylie builds on suocessful live shows ITie success of the On A Night Like This and Fever tours was further testament to Kylie's enduring relationship with her tans. The creativity, planning and expense which went 
icket price - again setting her apart from the compétition. That she is now feted for her live performance is ail the more remarkable as he On A Night Uke This tour was her first in he UK for over nine years. 

his was still a career built on moving forward "You are constantly raising the bar," says not standing still. Miles Léonard. 'The benchmark for us is Coupled with another strong Dawn always to try and make the best, the most Shadforth promo, it touched ail requisite innovative, the most exciting pop record for tases again and remained number one in the where Kylie is at that point. Then it's up to the JK for four weeks before gatecrashing the public to vote with their feel." JS charts in early 2002 - Kylie's lirst hit And that, says Terry Blamey, is what across the Atlantic since The Loco-Motion. Kylie's always been moving towards. She's "The moment Kylie and I heard the demo, no longer in search of an image - she is the we knew how strong it was," recalls Terry image. And that puts her where she belongs, îiamey. "On the 2001 On A Night Uke This among the small bracket of stars of whom our, that song was actually in the show. We we expect the unexpected, hadn't even recorded it at that point and it "1 think Kylie is cutting edge in the pop jot a really interesting reaction - but nothing world and 1 don't think she follows anybody," ke what it got two years later. he condudes. "1 think that's why Madonna's "It was one of those songs where just successful as well. They both set their own everything came together - the video, the trends and neither of them copy anybody. nagery and the song." They have to lead. And that's what she dœs." 

Top 10 singles 
successful single to date. Coupled with another striking Dawn Shadforth promo, it would prove yet again the mass appeal of a well-executed pop song. "What was happening with Kylie was visually iconic and musically classic," says Tony Wadsworth. "You listen to Can't Get You Out Of My Head and you've got the Kraftwerk beat - you've got echoes of Motown - it's just a classic-sounding record that probably could have been made 10 years before or could be listened to in 10 years' time and still sound fresh." 

Slow (Carey, Minogue, 
show," explains Terry Blamey. "The On A Night Uke This tour sold tickets for the Fever our in that people talked about it, the reviews were incredible and everyone raved about it. That meant the Fever tour was phénoménal. "Now the Showgiri tour has already sold 185,000 tickets - 100,000 in the first day - and she's not even in London until May." The benefits of teamwork have also been évident in the slight stylistic changes marking the trajectory from Ught Years to Fever and Body Language. These were not the seismic shitts that defined the deConstruction era, but organic moves that put her one step ahead of the pack. And fram the first "la, la, a" of Kylie's most mémorable single so far, the Cathy Dennis/Rob Davis-penned Can't Get You Out Of My Head, it was obvious that 

"The moment _ 
Kylie and 1 > 

heard the demo, , 
we knew how ^ 
strong it was." I: 

Manager Terry Blamey, on Cant Get You Out Of My Head 

Torrini - Parlophone) 2003 This was another lead single from a new HBHBHB Parlophone album that [ went straight to number one. This time, I Kylie's reinvention was based on a i merging of dance and urban pop. "We were conscious that there were a i lot of very uptempo rhythms on Ught I Years and Fever," says Miles Léonard. "There were a lot of club influences, but at the time the most interesting productions were coming out of urban muslc. "We didn't want to go off and make an urban record, because Kylie's not an urban artist, but we wanted to fuse electronic-based music with urban rhythms and try to slow it down siightly. 

Kylie 

Wishing you many more years of success 

Sheridans 

SOLICITORS 

Tel 020 7079 0100 



Sydney Oympics. 

Top 10 singles 
Thafs v/here we experimented and Slow is certainly that - it sounds like a club track but ils slowed down. It wasn't about reinventlng the wheei - it was about 

(Minogue, Shears, 

> i A i  Kylie/Scissor Sislers collaboration certainly got the press very excited and, on paper, it looked like a marriage made in heaven. However, as Terry Blamey points out, Kylie has spenl a whole career experimenting with différent writers. "It was an interesting thing to try." he says, 
would defmiteiy work. "Kylie's worked with lots of différent people at différent times and sometimes it cornes out great like it did with Niok Cave . and at other times It's more like 'that was worth trying', We're contlnually trying to work with new, talented people. She's dabbied with people like Prince and Lenny Kravitz but nothing's corne of It - 

I Believe In You picks up the bâton from Body Language. One of two new tracks on Ultimate Kylie. it has already been A-listed by Radio One, Radio Two and Capital among others. 

On the couch 

with Kylie 

Kylie talks to MW about her career highs to date 
What was it like moving from Neighbours to being part of the SAW music machine? "i slotted into their faotory method very well because I was used to turning up for work: learn your lines, red light goes on, do one or two takes, next. So it wasn't that différent for me, l'd usually go in with Mike Stock and Matl Aitken, and Mike would be the one who talked me through the song, I would get il really quickly and no time was wasted and that would be that song done for that day. I had no idea what I was doing and I had no say in it. I probably had no real opinion and that was absolutely fine at the time." l'm sure for most people in the UK this was like watching Charlene from Neighbours rather than Kylie - was there a point where that became a millstone? "Of course. On the first couple of albums it worked, but, as time passed, I wanted to break free of the Charlene mould." 

Did you have definite plans when you moved from PWL to deConstruction? "I don't think I could say I had definite plans - but I did have some kind of plans. I definitely didn't see the point ofgc" Il had a lot to experin do with my âge and. âl rebellious way, I was just trying to break free of the mould that had been so carefully made. I just wanted to change and, even l'd always had issues with the that are put around you." The dance influence was obviously really strong on those deConstruction tracks - were you surprised how that whole 
"1 was really (iattered and surprised - it was a step into the world of cool. The lesson I leamt was that those people - and even later with people like Nick Cave and the Manies - wanted to work with me because of who I was. Not to do what they do, whlch was 

challenge an 
where perhaps I shouldn't have. Sometimes you gel your feet burned, but l'm quite inquisitive and enjoy adapting myself to différent situations. That's why I like doing so many collaborations because I get to stick my toes m différent waters and corne back ennehed from those 
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YOU ARE OUR No.l GIRL 
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WE BELIEVE IN YOU... 
Love Michael Gudinski, Lan James 

& ail at Mushroom Music Publishing 
Proud to represent Kylie Minogue's publishing Worldwide 

Mushroom Music Publishing 
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TV & radio aîrplay pl6 > Gued up p2Q > New relcases d22> Sînaies & albums n24 
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comprehensive 
charts service 

Week 47. 

^ESJSSSStÊÊT ALBUMS   THISWEEK TliefflBetweenTlieSheels (Sony/Streetside): U2 HowTo Dismantle An Atomic Bomb (Island): Gwen Stefani Love Angel Musig Baby (Interscope); Delta Goodrem Mistaken Hentity (Sony); Kylie Minogue Ultimate Kylie (Parlophone) NOVEMBER 29 Giris Aloud Whal Will The Neighbours Say?(Polydor): Brian McFadden Irish Son (Modest): Lemar Time To Grow (Sony) 
Ashanti tbc (Def Jam); Will Smith tbc (Polydor); Tony Bennett Art Of Romance (Columbia); Mario Let Me Love You (BMG) 

SINGLES THISWEEK Ashanti OnlyU (Def Jam); Outkast Prototype/Ghetto Musick(Arista); The Streets Could Well Be In (Locked On/679): Brian McFadden Irish Son (Modest!/ Sony): Knstian Leontiou Some Say (Polydor): Geri Halliwell Ride It (Virgin): BustedSheWantsToBe Me (Island) NOVEMBER 29 Green Day Boulevard 01 Broken Dreams (Reprise): Joss Stone Right To Be Wrong (Relenlless/Virgin); Natasha Bedingfield Unwritten(Phonogenic): Babyshambles Killamangiro (Rough Trade): Band Aid 20 Do Tliey Know Ifs Christmas? (Mercury) DECEMBER 6 Ash Renegade Cavalcade (Atlantic): Mousse T Right Atout Now (Free2Air): Kylie Minogue I Believe In You (Parlophone): Robbie Williams Misunderstood (Chrysalis); Westlife Smile (BMG): Brian Wilson Good Vibrations (EastWest) DECEMBER B Rouan Keating & Cat Stevens Father & Son (Polydor): Darius tbc (Mercury): Electric Six Radio Ga Ga (Rushmore): Goldie Lookin' Chain You Knows I Love You (Atlantic): Ashlee Simpson tbc (Polydor): Bo Selecta Soda Pop/IVe Got YouBabe(BMG) 

Album sales 
growtoyear 
high point 
Alan Jones Fjmnpm sticks at number one on the artist album chart with F.nmrp In its firet full frame, the album racked up 148.249 sales last week to add to the 122,459 it sold in just two davs in the previons week. As a resuit, it has an increased lead at the top of the chart, as new runner-up Robbie Williams' Greatest Hits trails by more than 70%, with sales of 86,927. Although album sales last week climbed by 16.4% overall reaching a 2004 high of4,000,7000, that is 307,593 sales fewer - 9.3% - than in the same week last year. Adverse conditions and a surprisingly threadbare release schedule did not help. The only two new albums to garner enough sales to make their début in the Top 20 ofthe artist album chart were Destiny's Child's Destiny Fulfilled and The Best Of Blue, whereas the same week last year saw seven newcomers to the Top 20, débuts at one and two by Michael Jackson and Busted among tliem. Another slightly wonying factor last week was the comparatively sluggish openingof the new Now! Thafs What I Call Music instalment, Now! 59- By most standards its first frame lally of 197 098 was pretty good, but it compares poorly bodi with the late 2003 issue Now! 56. which exploded onto the scene with a first week tally of244,437, and 
MARKETINDICATORS 

with earlier 2004 volumes of the sériés, Now 57!, which made a staggering start with firet week sales of334,345 in April, and Now! 58, which opened with 297,028 sales in July. The last of the three rcgular Now! albums released each year is generally the fastest starter and biggest seller, whereas Now! 59 trails far behind Now! 58 and Now! 57. It is also noticeable that last week saw a rare giunble by the rival Hits sériés, with Hits 60 going head-to-head with Now! 59. It did not mattcr much though as Hits 60 - a triple dise set with 60 tracks, compared 

to its opponent's 43 song 2 dise set - sold a mere 27,225 copies to open at number five on the compilation chart. It didn't help that Hits 60 indudes fewer curren 

TU Stand By You eams the Children In Need charity its first number one single since S Club 7s 2001 ofi'ering Have You Ever - the 2002 and 2003 CIN singles, Will Young's Dont Let Me Down/You And 1 and lin Your Man by Shane Richie, both peaked attwo. 

THE BIG NUMBER: 1,500 

SINGLES NUMBER ONE GIRLS ALOUD TLL STAND BY YOU Polydor Girls Alouds second number one gives Children In Need a 25Ui birtlife-fillip. It is the third week in a row tliata) the number one has sold more than 50,000 copies and b) tlie overall singles market has topped 500,000 sales - tire first time these two conditions have been met for 29weeks. 
ARTIST ALBUMS NUMBER ONE EM1NEM ENCORE Interscope With more than 270,000 copies sold in ninedavsEminemktatest success lifts his overall solo UK album sales taAè986jl in exactlyfiveyears. 
COMPILATIONS ALBUMS NUMBER ONE NOW! 59 A starling salvo of 197098 give Now! 59 a 159% lead attire top ofthe compilation chart but are 19.4% lower than the first week tally of its 2003 équivalent Now! 56. 
RADIO AIRPLAY NUMBER ONE LEMAR IFTHERE'SANY JUSTICE SONY MUSIC Still only the thint most played record on the UK airwaves but Lemar's fourth single continues atop tire radio airplay charts with the natioris biggest audience, specifically 65.00m, or 66% more than chart nmners-up Desliny's Child's Lose My 

SCOTTISH SINGLES NUMBER ONE GIRLS ALOUD 1U STAND BY YOU POLYDOR Girls Aloud triumph by a much bigger margin in Scotland than in the UK as a whole. 111 Stand By You sold nearly three times as many copies norlh of lire torder as nearest challenger Gwen Stefani's début solo single What You Waiting For. 

THE THEME FROMTHE 

NEW LAND ROVER COMMERCIAL 
dpi PûSE DATE: 29TH NOVEMBER 2004 niMiî ARLE TOORDER FROM PINNACLE ENTERTAINMENT: TEL 020 8309 3600 CATALOGUE NUMBER: SONIC 001 
LABEL: BIG BEAT   



MoS pumps up 

Eric offering 

Ministry of Sound 
looks to capitalise on 
Eric Prydz brand 
with post-Christmas 
workout DVD. 

lt Up 

Si 

A sélection of UK 
tastemakers select 
theirfavourite 
upcotning releases 
Jamie Hibbard, éditer, 
Métal Hammer 

"Rush Hour Soul are a London band who, over the pastftw months and seemingly ont of nowhere, have been wooing ever 
growing faiibase with energy- filled performances of their rocky and rcfresbingly original material. Dazzlingly performed, it's not a question of if this band will be signed, more ofwho's going to get to them first' 

of bis best ideas to himself instead of wasting them on bis remix and production duties for the likes of The Rapture and every single hipster in New York. Calling it electronic music doesn't do it justice since he's clearlyjust as fond of Krautrock, Brian Eno and The Fall. Ail being well, it'U be the first big cuit record of next year." 
Dan Cairns, Sunday 
Times, Culture Paul Aaaron, DJ, 

Upfront 96.1 FM 
ET- 

Set 

» ûf "This has been an 
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TV Airplay Chart 

à w 
« DESTINY'S CH1LD1 OSE MY BREATH 532 2 KYLlt MINUGUb 1 BELIEVE IN YOU pflR«E 451 
3 EMINEM JUST LOSE IT 408. 4 5 NATASHA BEDINGFIELD UNWRITTEN «oc™ 404 
4 GREEN DAY BOULEVARD OF BROKEN DREAMS »cp8,SE 404 
6 4 NELLY & CHRISTINA AGUILERA TILT YA HEAD BACK 400 
7 U2 VERTIGO 347 
8 n GWEN STEFANI WHAT U WAITING 4 m***. 327 
9 GIRLS ALOUD 11L STAND BY YOU «xvm 299 
10 13 USHER & ALICIA KEYS MY BOO 8MG 287 
11 AVRIL LAVIGNE NOBODY'S HOME AP1STA 267 
12 2} LEMARIFTHERE'SANY JUSTICE SONY 264 
13 11 THE 411TEARDROPS mmom 261 
14 8 CHRISTINA AGUILERA & MISSY ELLIOTT CAR WASH romw 257 . 
15 41 THE STREETS COULD WELL BEIN 679 255 
16 10 ROBBIE WILLIAMS MISUNDERSTOOD r««us 246 
17 14 JAMELIA STOP MWHOUH 243 
18 JOJO BABY IT'S YOU 240 
19 17 BRITNEY SPEARS MY PREROGATIVE « 237 
20 BUSTED SHE WANTS TO BE ME 234 
21 14 ERICPRYDZGALLON ME »A 216 
22 13 JA RULE FEAT. R. KELLY & ASHANTIWONDERFUL DEF JAU m : 
23 KEANETHISIS THE LAST TIME ^ 207 

1 24 143 ELECTRIC SIX RADIO GAGA « 206 
25 39 EMBRACEASHES 204 
25 44 EMINEM MOSH ^ mimm 204 
27 30 ICE CUBE YOU CAN DO IT AILAM»T,™O 200 
28 30 BLINK182 ALWAYS IMD 199 
29 BLUECURTAINFALLS 189 
30 FRANZ FERDINAND THIS FFFIRE mm 182 
31 SNOOP DOGG FEAT. PHARELL DROP IT LIKE IT'S HOT 181 
31 23 DIZZEE RASCAL DREAM 181 
33 0 BAND AID 20 DO THEY KNOW IT'S CHR1STMAS? MERCURY 176 
34 33 OUTKAST GHETTO MUSICK Euc 175 
35 ANASTACIA WELCOME TO MY TRU IH 169 
36 33 MICHAEL GRAY THE WEEKEND EYEBiDUS,8!ES 168 
37 BRIAN MCFADDENIR1SH SON ™EST 167 
38 35 MCFLY ROOM ON THE 3RD FLOOR 160 
39 28 DANIEL BEDINGFIELD NOTHING HURTS LIKE LOVE 158 
40 20 KFIIS FF AT ANDRF MU 1IONAIRE ™"IK. 157 

ICLB Sa 

BHiitslSthweek in me Top 50 thts week but slips 37- 

On its first f week ittogs 139 pteys, wiUi support f 

MEIICUI THEOHLY PtMf ^^.aottlN-SOUHDS ALT COUWTRY '.OVIN K"'-R " SUNDAYSATMJDNIGHT^ 

K 

Destiny's Child hold at number 
one, while The Streets, Green 
Day and Electric Six make 
strong gains 

mmM 
GREEN DAY BOULEVARD OF BROKEN OREAMS GWEN STEFANI Wh'AT U WAITING 4 DESTINY'S CHILD LOSE MY BREATH 

NUMBER ONE 

HIGHEST NEW 

NUMBER ONE 
HIGHEST CLIMBER 

KEANETHIS1S THE LAST TIME 
STERIOGRAM WALKIE TALKIE MAN 
NATASHA BEDINGF1ELD UNWRITTEN 

NATASHA BEDINGF1ELD UNWR1TTEN KYUE MINOGUE1BELIEVE IN YOU GIRLS ALOUD lll STAND BYYOU HIGHEST NEW 

EMINEM JUST LOSE IT MAROON 5 SUNDAY M0RN1NG THE STREETS CQULDWELLBE IN BLUECURTAINFALLS NELLY & CHRISTINA AGUILERA TILT YA HEAO BACK isianO 

msmmm 

msEm 

GRAHflM COXQN FREAKIN" PUT 
) 5 THÈ LIBEfiTINES WHAT BECAME OF THE LIKELY- l 6EAST1E BOYS AN OPEN LETTER TO NYC 

ESSMESSi HIGHEST NEW 
USHER & AUCIAKEYSMY BOO DESTINY'S CHUD LOSE MY BREATH JA RUIE FIAT. R KEUY . ASHANfl . . SNOOP DOGG/PHAREU. DROP IT UKE ITS HOT Cifrt^ro^oiH NUMBER ONE 
1CE CUBE VOUCAN DOIT 
IEMAR IF THERESANY JUSTICE 



Despite being the likeliest biggest seller of 
the year, Band Aid enters at 14 while Lemar 
continues to be radio's favourite, with If 
There's Any Justice 

Ail the sales and airplay charts published in Music Week are also available online every Sunday evening at www.nnisicweek.com 

the UK Radio Aîi 

i / 
2 

îl DESTINY'S CHILD LOSE MY BREATH coluubia 28 5 MICHAEL GRAY THE WEEKEND eye industries ?5 27 20101 2 2 EMINEM JUSTLOSE ITimierscote 27 19W)1 
5 19 NATASHA BEDINGFIELD UNWRITTEN phonogenic 24 17591 6 11 GWEN STEFAN! WHAT U WAIT1NG 4 interscope 20 23 18007 6 14 DEEP DISH FLASHDANCE positiva 23 UfeOl 8 1 U2 VERTIGO ISLANO 31 21 16253 8 11 KEL1SFEAT. ANDRE 300 MILLIONAIRE virgin 21 14340 8 8 KYUE M1N0GUE 1BELIEVE IN YOU wriophone 21 13853 11 21 CREENDAY BOULEVARD OF BROKEN DREAMS reprise 15 20 13063 12 4 1 3 i 19 14182 12 21 IDE CUBE YOU CAN DOIT AILAROUNDTHEVWRLO 15 19 11793 14 14 FRANZ FERDINAND THIS FFF1RE DcyiNO 19 18 12430 14 14 SC1SS0R S1STERS MARYpolvdor 19 18 16 NAS BR1DG1NG THE GAP columbia 21 17 17 o RAZORLIGHT RIP1TUP mercury 9 16 ; © G0LD1E LOOKIN CHAIN YOU KNOWSI LOVES YOU atlaniic ? 16 19 19 KEANE THIS 1S THE IAST TIME iswnd 15 19 7 USHER & ALICIA KEYS MYBOObmg 15 10829 19 18 LEMAR IF THERE'S ANY JUSTICE so.w 17 15 8968 19 27 FAB0L0US BREATHE kseri stdrm/atlaniic 12 15 8496 23 11 STERIOGRAM VVALKIE TALKIE MAN CAPIÎOE 20 14 9105 24 o SN00P DOGG FEAT. PHARELL DROP 1T L1KE1TS HOÎ CEfFEfi/POiYDCR g 13 6583 25 0 BAND AID 20 DO THEY KNOWIT S CHR1STMAS? mercury 12 10947 25 MCFLY ROOM ON THE 3RD FLOOR ISIAND 9 12 6003 25 24 ESTELLE FREEv? 13 12 7339 28 O THE 411 TEARDROPSstreftside 11 8-175 28 28 JAYSEAN STOLENrelentiess U 11 7417 30 O UNITING NATIONS OUT OF TOUCH gusto 7 10 6705 2004 

# 
i 1 . : LEMAR 1F THERE'S ANY JUSTICE . ■ . sw' 1943 34 55 4 

2 
3 

- DESTINY'S CHILD LOSE MY BREATH «n™* 2183 9 61.88 n 
2 6 0 KYLIEMIN0GUE1 BELIEVE IN YOU 1677 29 53.5 "7 

4 12 3 0 NATASHA BEDINGFIELD UNWRITTEN «« bb2 # 48.96 
5 MICHAEL GRAY THE WEEKEND ™ m.mus 1274 14 45.21 
6 4 6 14 JAMELIA STOP fm"'~ 1628 8 4488 ■3 
7 10 bO SCISSOR SISTERS MARY 1904 -1 44.53 -4 

1 8 U 0 KEANE THIS IS THE LAST TIME 953 38 40.21 18 
9 6 8 U2 VERTIGO 1408 18 3883 -U 
10 8 ,0 CHRISTINA AGUILERA & MISSY ELLIOTT CAR WASH mm 2155 1 38,21 ■10 
11 13 4 4 GWEN STEFANI WHAT YOU WA1TING FOR I^RSCOPE n83 9 36.74 22 
12 10 6 EMINEM JUST LOSE IT I^ope U16 -7 36.28 

z 13 1 GIRLS ALOUD l'LL STAND BY YOU «>1™» 1291 38 34.49 
0 1 0 BAND AID 20 DO THEY KNOW ITS CHRISTMAS? ™ 580 0 34.03 
14 3 11 EMBRACEASHES ™™IE 494 34 31.57 7 

16 22 a 27 KELIS FEAT. ANDRE 300 MILLIONAIRE «m 885 4 27.5 4 
17 ,4 JAMELIA DJ «BOOM 895 8 26,80 -5 
18 21 0 MAROON 5 SHE WILL BE LOVED 1214 -8 26.64 ■2 
19 18 16 0 JOJO LEAVE (GET OUT) MERCURY 1113 -33 23.80 II17-' i 20 35 0 MAROON 5 THIS LOVE 685 ■13 23.60 4 
21 12 14 13 ERIC PRYDZ CALL ON ME O«a 1248 ■15 22.92 -22 
22 .20 24 0 SHAPESHIFTERS LOLA'S THEME 787 ■8 22.80 •20 
23 0 UNITING NATIONS OUT OF TOUCH ousio 906 23 22.80 21 
24 3 5 USHER & ALICIA KEYS MYBOO BMC 464 20 22.21 ■24 
25 26 « JAYSEAN STOLEN aaiuriEss 407 -25 2L92 -1 



K Nielsen Music Contrai 
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irplay Chart 
% sic controj 

//Â 
/il/M 26 « î» 35 DEEP DISH FLASHDANCE ^ 449 q 21.60 ,3 

27 0 ICt CUBE VUU UANIMI" «„ THE WORLD 455 27 2U9 29 28 30 14 0 J0SS b 1 UNE VUU HAD Mt USB ■4 20.85 1 
29 8 33 DANIEL BEDINGFIEID NOTHING HURTS LtKE LOVE POtYOOR 999 -26 20.69 ■98 30 « R0BB1E WILLIAMS MISUNDERSTOOD « 795 46 20.34 18 
31 S 0 BRIAN MCFADDEN IRISH SON 503 78 19.73 -5: 

32 ■5 15 BRITNEY SPEARS MY PREROGATIVE JIVE 1132 ■32 19.64 Al 
33 0 THE FINN BROTHERS NOTHING WRONG WITH YOU mcrœt 55 ■3 1923 20 
34 36 13 52 ROBBIE WILLIAMS RADIO cwans 1162 •14 18.87 1 
35 1 0 GREEN DAY BOULEVARD OF BROKEN DREAMS w*# 496 102 18.37 43 
36 1 3 THE 411TEARDROPS s™ 730 24 1832 41 
37 ! 28 4 18 PAUL WELLER THINK1NG OFYOU V2 105 4 1732 -20 
38 33 13 0 KEANE BEDSHAPED iSlAND 912 1 17.12 4 
39 » I 0 FRANZ FERDINAND THIS FFFIRE 0») 281 37 16.57 31 
40 0 NELLY & CHRISTINA AGUILERA TILT YA HEAD BACK i^a 587 10 16.32 11 
41 38 2 12 BLUE CURTAIN FALLS 1™ 906 ■21 16.01 17 
42 51 1 0 JOSS STONE R1GHT TO BE WRONG ^TLESS 364 US 15.85 18 
43 72 1 8 JOJO BABY IT'S YOU 559 51 15.59 i 44 !23 7 « ELTON JOHN ALL THAT FM ALLOWED (FM THANKFUL) ROCKH 256 m 15.49 ■65 
45 27 0 BRITNEY SPEARS TOXIC -«VE 369 14 1435 
46 M 1 39 THE THRILLS NOT FOR ALL THE LOVE IN THE WORLD 153 17 13.92 23 
47 j «0 19 0 NATASHA BEDINGFIELD THESE WORDS ™.xDx 803 6 1331 ■27 
48 38 i; 0 NELLY MY PLACE |"VK»i 600 ■21 13.48 -30 
49 L , 0 DAMIEN RICE THE BLOWER'S DAUGHTER HTHROOR 43 207 1338 151 
50 3 21 JA RULE FEAT. R. KELLY & ASHANTIWONDERFUL DETAM 512 ■7 13.08 ■48 
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ll> CHRISTINA AGUILERA & MISSY ELUOTT CAR WASH polymr j 3^ 
3 1 8 LEMAR IF THERE-SANY JUSTICE Sf/iv J j 4 3 SCISSOR SISTERS MARY folyoor 5! 4 JAMELIA STOP parlophonl 6 11 KYLIE MINOCUE 1BEUEVE IN YOU wrlophone izy j 7 20 NATASHA BEDINGFIELD UNWRFREN RfflNOGEHlC 11281 1 8 i 10 MAROON5 SHEWILLBELOVEDj L 9 6 ERIC PRYDZ CALL ON ME data |l206 10 19 U2 VERTIGO island 11 21 GIRLS ALOUD IU STAND BY YOU polydor 12:i6 MICHAEL CRAY THE WEEKENDeye industries 2m 13 13 JOSS STONE YOU HAD ME relentuss 1157 14 9 ROBBIE WILLIAMS RADIO chrysaus 1313 15: 5 JOJO LEAVE(GET DUT) wercury 1159 1109 2^04 16 18 GWEN STEFANI WHAT U WAITING 4 imterscope 991 : 1091 17 7 BRITNEY SPEARS MY PREROGATIVE jive .029 15U8 18; 12 DANIEL BEDINGFIELD NOTHING HURTS LIKE LOVE polydor 19 17 EMINEM JUSTLOSE IT inierscope 20 14 ASHLEE SIMPSON PIECES OF ME polydor 11117 i 912 ! 21 15 BLUE CURTAIN FALLS innocent lie. 22 22 KEANE BEDSHAPED isiAKO 23 O KEANE THIS 1STHE LASTTIME iSLWfl) 615 15944 24,© UNITING NATIONS DUT OFTOUCHcusto 853 25 24 KEUS FEAT. ANDRE 300 MILUONAIRE vircin 825 26 27 JAMELIA DJ parlophone 27 26 NATASHA BEDINGFIELD THESE WORDS phonogenic 12564 28® ROBBIE WILQAMS MISUNDERSTOOD chrysaus 779 | U451 29 23 SHAPESHIFTERS LOLAS THEME positiva eao ANASTACIA WELCOME TO MY TRUTH lpic 7.0 

■ KYLIEMINOGUEI BEL!EVE IN YOU FaRuffHO.st 2] NATASHfl BEDINGFIEID UNWR1TTEN FW î | KEANE TH1S1STHELASTTIME isu 11 BAND AID 20 00 THEY KNOWITC CHR1STMAS? MW î j UNÏTING NATIONS OUI OFTOUCHcusto 

The news as it happens Register foi- yout- fi-ee Music Week daily update at 
www.masicweelc.eom 



IN-STORE NEXT WEEK 
Aloud: Compilation - Ultimate Disney Album: Music DVD - Elton John: In-store - Daniel Bedingfield, Billy Joël, Westlife, Blue, Shania Twain, Seal, Twista, Delta Goodrem, WetWetWet 
In-store - Elvis Presley, Pearl Jam. Brian McFadden, Lemar, Genesis; Listening post - Simon & Garfunkel 
In-store - Best of 2004 

rian McFadden, Frank 
es up Party 

lar. Genesis, Pearl Jam, Simon & Garfunkel, Elvis Presley, V, Frank Sinatra, Nas, Jay-Z/Linkin Park 

mm/ : 

Singles - Nellyfeat. Christina, Geri TESCO Halliwell, Brian McFadden, Shania Twain, Intenso Project. 2Play, Busted, Kristian Leontiou: Albums - Keedie, Musicality, U2, Kylie Minogue, Delta Goodrem, Gwen Stefani, Morrissey, The 411, Aled Jones, Cliff Richard, Snoop Dogg, Elvis Presley, Jamelia; Promotions - two for £19 CDs, three for £12 CDs, budget CDs at £4.97, double compilations at £9.97 
Anthrax. Grand Theft Auto: San Andréas, Siouxsie &The Banshees, Jay-Z,Linkin Park, Elvis Presley, Frank Sinatra. Blink 182; Press ads - offet 
Albums - Destinys Child, Robbie Williams, Kylie Minogue. Band Aid 20, Jay Z Vs Linkin Park: Music DVDs - Jet, Mike Oldfield, Genesis; Main promotion - buy one get second half price on chart albums: Offer of the week - Brian McFadden; Listening posts - Franz Ferdinand, The Libertines, The Music, Placebo. Soulwax, The Thrills 
Mojo recommended retailers - Frausdots, Gwendaline Joy, Tîm Bowness, The Barenaked Ladies, Lydia Lunch, Neko Case; Selecta listening posts - A Girl Called Eddy, Elefant Dillinger Escape Plan, Trevor Horn, Alison Moyet 

TV ads - Mega Deal, chart CDs from £9.99, five for £30, Danzel, Jay Sean, 
Mega Deal, five for £30; In-store - Mega Deal; Press ads - Mega Deal, Dannii Minogue, Daniel ~ Simple Plan, The Donnas, Pro< Oeath From Above, Snow Pat Graham Coxon, Kaiser Chiefs 

WH Smith In-st0|-e -Pearl Jam: Album - George Michael; DVD - Busted; Classical - Little Prince OST 
WOOLWORTHS Single - Band Aid 20; Albums - Lemar, Franz Ferdinand; In-store - Lemar. Franz Ferdinand, Girls Aloud, I Dream, Best Sixties Party, Katie Melua, Shadows, Elton John, Daniel 

George Michael, Now Décades, Il Divo, Frank Sinatra, Simon & Garfunkel, Pearl Jam, Busted, V, Band Aid 20, Natasha Bedingfield, Nadia 

3 MINEM UKE TDY (INTERSCOPt) 

7 GREEN DAY JESUS OF 5UBURB1A (REPRISE) 

"These tracks have ail been showing up on Shazam's pre-release tagging radar and mine for a while. I love the Kaiser Chiefs record - it's a strong song and it bas raw energy. Mylo's been hot since the Paris 400 EP and now he's on his way to Worldwide acclaim. Eminem's Toy Soldiers will be huge, Nine Black Alps have great potential and I look forward to the album when it's done. Rythme Angel's Man In The Mirror is a cover of the Michael Jackson track and a future Europe-wide hit The Neptunes keep theirquality and innovation sky- high on the Snoop Dogg, which is the holtest R&B track oui at the 
Vodafone campaign and is a wicked feelgood groove. Uniting Nations and Soul Central are both looking like big 

ALPHA 606 COMPUTOR CONTROLLED (OOPAMINE) u, HYORAULIX THE OWNERS MANUAL EP (KAUD) 5, NOMATIC ANX1ETY OODCHIN' BASS) 

0, BOLA GNAYSE (SKAM) 

heard in a long time, There are some sick, heavy sounds in there (some of them even scared me) - it has amazing programming. It's a good album to have In your bag at ail times. Bola's Gnayse is another great album - there's some really lush tracks on there It's good for my downtempo sets, late-night drives or staying in with a bottle of nice red - Chateaneuf du Pape, 'cause Tm classy like this album! (Please don't drink Black Tower or Blue Nun as it would be an insuit!) Dr Evil, well what can I say? It musl be fantastic: I signed it! It's not good for people into happy house - it's very menacing and dark. Not great if you suffer from travel sickness but great to watch people try and dance and make shapes to. It will sort the men out from the boys - it's plain rude," 

1 REVERSO 68 PIECE TOGETHER PTl & PT2 

5 DE FAliA POPOZUDA R N R (ESSAY) 6 WHOMADEWHO SATISFACTION (GOMMA) 7 ETIENNE DE CRECY FAST TRACK (DIFFEREND 

"Reverso 68's Pete and Phill have delivered probably the best leftfield 12-inch of the year. Every ti mix on this record i: ' 
it's true uncut Balearic funk/disco, More reworked disco classics from the Rong Music label, v/hich is, releasing a string of goodies from the likes of Chicago and Tussle. Chicago's l'm A Man has been reworked by New York's Rug & Tug to create a floor riol - it's extremely hoL Brazil's funk scene is getting global with De Falla, a storming electro-rock hurricane-style floorshaker. Also, look out for the whirlwind of psychedelic disco invading dancefloors ail over - Lindstorm's 'gang sound' bleeping across your head and Ray Mang's Tell Bell ringing ail night long. Face it - 

liLiLjii1 Mi 

itc Stripcs Jolcnc; TOP OF 

T4 SATURDAY 

Ronan Keating (Fri) 

The Black Keysguest 

RADIO TWO " Gitleon C( 

Energising 
Manx radio Juan Turner 
controller, Energy FM The Isle Of Man famously became home to Britain's first legitimate commercial radio station when 
1964. It remained the island's 
2001, when the Manx government authorised Energy FM to broadcast at weekends. A year later, Energy went full time, targeting a 15-45 démographie. And last month saw the arrivai of a third station, 3FM, a fact which causes concem to Energy FM's managing director Juan Tumer. "The island only has a population of80,000, and l'm not convinced it can support us ail," he says. "Manx gets £850,000 a 
also carries adverts. That gives them an unfair advantage over us but they were a little complacent 
The island only has a 
population of 80,000, 
and l'm not convinced 
it can support us ail 
about our arrivai, and we have managed to establish ourselves - they published an independent audience survey last year, before they joined Rajar, and helpfully published audience data for us, showing we had a 33% reach on the island as a whole, suggesting we reach about 79% of our targel audience. But we are still investing heavily and building our audience, so the arrivai ofsFM - whose musical brief falls somewhere between Manx and Energy - is not helpful." Musically, about half of what Energy plays is more than three years old. It also had A- and B- lists of current and future releases with 18 songs apiece, and a C-list of about 300 slightly older songs. 
playlist at the moment include U2, McFly, Eminem, The Libertines, The Strokes and Stonebridge," says Hirner. "We also support the local music scene, and have some specialist dance shows, like Roger Sanchez's Release Yourself programme, Friday night." !SS: 100 Market Street, Douglas, Isle in, IM12PH. Tel: 01624 611936. ite: www.energyfni.neL E-mail: urner@energyfm,neL 



Records released 06,12.04 

Maroon 5 Sunday Morning 
Octone/J 82876668042 It is peHiaps not the most news- worthy single of this week, but Suntlay Morning rounds off a truly remarkable year for this LA band, who just 12 months ago were still complété unknowns in the UK. Since then they bave been the subject of a brilliantly executed campaign that has seen them favourites at radio and 1m copies oftheir album. This single will help keep them in the minds of festive CD buyers. 

SINGLE OF THE WEEK 1 Kylie Minogue I Believe In You 

7567837652 

while 
the title track Do ISpeak For 

s: 
E~ 

Heavy Lifting EP(TVTCD This is the début release 
Lyrically sawy and armedst blisteringarrayof beats and 

To The 5 Borouehs is 

appearance on the Bridgel Jones 

MTV Hits, The Box 

In truth, it 
e^S^hntn, The Art of 



■Bi slight prcmium pricewise. Twentj' promo videos are includod, al! with top-notch Sound and vision, but thcre is almost an hour of extra footage as half of them are available in alternative versions, which feature différent angles, uncut footage, 

Christmas gift for Spears' fans. 
Tom Jones The Définitive Collection (Wienerworld WNRD2270) I This mammoth 1 boxed set of clips J culled front | Jones's Itighly issful 1981 I US TV sériés spans six DVDs, 119 songs and lias a running time of 11 hours. The clips, ail in colour, feature Jones at the top of his vocal forai, singing both solo and with guests such as Dionne Wanvick, Gladys Knight, Isaac Hayes, Tina Tumer and Chaka Khan. Bearing in mind the source, both pietnre and sound qualité are good. As the set is divided into thematic DVDs, some tracks appear more than once - Jones's Upside Doivn link- up with Dusty Springfield tums up on Duets, Show Stopping Performances, Classic R&B And Funk and Smash Hits, for example, but, for a set with a retail price of around £20, thaï is forgivable. 
The Shadows The Final Tour (Eagle EREDV410) IAfter a 14-year hiatus, The Shadows got together again 

earlier thi; 

of the guitar vétérans, as it was only to formally finish their careers together. Emotions were obviously running high, but they managed this lengthy - 135 minute - set of career highlights 

Albums 
FRONTLINE RELEASES CEASSICAU □MENDOZA, VINCEEPIPHANYMicheal Wall(COMWPCD 2) 
DANCE 

□BAKER, JOSEPHINE JOSEPHINE BAKER Encore (CO ENC 05^) □ BRAIN DAMAGE ASHES TO ASGES ltinimerb,iss (CO 8ASSC0 021) □ HAMMOND, BERES10VE HAS NO B0UNDAR1ES VP (CD VPCO1714) 

□FIELDS. LEE LETS TALK1T OVER Angle 3 (LP A 342879) 
□ MITSUMOTO NA/O ftedback (CD FBRCO 02CD) □OCHRE A MIDSUMMER NICE OREAM Toytrawc (CO TOV19C0) □SLEAZE, PAUL MAT "li   
□ TEN MADISON MILK MiHamim (CD M1LL128C0) 
□ VARIOUS CONCEPTS %liwc (CD TOY15CD) 
□ VARIOUS RARE FUNK UNCOVERED GoWminc (CD GSCD156) 

SOUNDTRACK □ VARIOUS BLACKPOOL (OST) Vrçin/EMl (CO VTDCD 6%) □VARIOUS BETTIE PAGE DARK ANGEl Gramnwfonplaftei (CD OST 5960) 
URBAN □ AFROMAN JOBE BEILS Hungry Husttei (CO HH 00422) QDAVY, CRAHAM GOOINGTON BOUNORY Ace (CD PRCD160) nHIT SQUAD ZERO TOLERANCE Traffc (CD TEG 2418CD) 3^] LAVETTE. BETTY SOUVENIRS Art & Soul (CO 8S 851012) ■ LEMAR TIME 10 GR0W Sony (C0 5190822) □LEVERT, CERALD D01SPEAK FOR THE WORLD? Atlantic (C0 7567837652) 

JAZZ □ CRASS AGENDA SAVAGE UTOPIA Exilslcnol (C0 EXIT 2 04) □ UNDSAY, ARTO AGGREGATES1-26 Evctver (CO EVl 2020) OTHER □ AUHSnC DAUGHTERS JEALOUSLY .AND DIAMOND Kranky (CD KRANK 076) □ FRENCHIMPRESSIONISTS SELECTION 0F SONGS LTM (CD LTMCO 2415) □ PftTTON, KAADA ROMANCES Ipccac (CD IPC 58) 

□INNOCENCE MISSION NOW THE DAY IS OVER Agenda (CO AGN 014C0) 
■ REBELSKISTICKERS ON KEYS Twisted Ncrve (CO IN 059CD LP TN 059) □ V YOU STOOD UP Uawsal (CD MCO 60098) □VARIOUS BEST 60S PARTY.EVER! Virgin/EMI (CD VIDCO 645) 
□ATRIUM CARCERISE1SHINBY0UIN Cold Meal Industrv (CD 

^ssisnoiva^ 

RoyHarper % 
Stormcock 4 Lifemask 4 Folkjokeopus 4 HQ Death Or Glory 4 Valentine 4 BuUinairimgi'ase Fiat Baroque and BerSerk 4 The Dream Society The Unknown Soldièr 4jugula 4 The Green Man 

CADIZMUSIC tdephonc 020 8692 3555 Bx020 8469 3300 4- email salcsÊtodizmusic.co. exclusive distribution in the UK fcy Pinmcle Entertainment 

Q VARIOUS TEAM K1TTY VO Killv Yo    □VARIOUS CHRISTMAS WEMORIES ARE MADE OF THIS Virgin/EMI (CD VTDCD 663) □VARIOUS THE BEST CHRISTMAS CAROLS-EVER! EMITVirgin (CD VTDCD 661) 
CATALOGUE & REISSUES 

□ BEUFONÎt HflHHY IJATItDA MATIIDA Faton ICD UN 33951 □ BENNFTT, TONY [AK£ MY HAND Sancluary (CD CBAJA 55121 □ BEREAVED DARKENEO SimOUETlE Bttk Lolus (CD BLRCD 070) BLANE, MARCIE B068VS G1RI Ace ICO PRCO159) □BUMMFIELD, MICHAEL IF YOU UM Ace (CO KMCO 9801) □BONCKIATER TUE POWER OF PUSSY Simiiïctsc (CD INS 622) □ BOOTKt KEN AM TUAI UOVING VOU Bm* (CD BSOOK10H) □ BOYD, EDDIE 7936 SOUTH RHODES BCO (CD BGOCD1951 □ BRICMAN, CEORCE JUNGLE ROT Rackoclw (CO RRCD 091) □ CAUBANSi'AOO'iV HLARÎS L (clc.c «OLTii OW □ CAIIBAN THE SPU F PROCRAM UMora (CD LFR 0192) □ CHACKSFIEID, FRANK, ORCHESTRA BLACK SATIN Preslue ICO COSGP 0961) □ CHACKSFIEID, FRANK, ORCHESTRA WBT OF SUNSET Presligc (CO CDSGf 0962) □ CHAMPIGNONS PREMIERE CAPSULE Ratoldive (CD RRCD 0891 

_ ÎBV.BINC RADIO SFARSOf AMERICA Saixtop (COCOAJA 5590) □ CROSBY, BINC AND FRIENOS Nr«aind (CO NSFBX 425) 

□ COURT AND SPSRK.THE DEAD DIAMOND RIVER Lu Mac (CO AK 0381 
□ OURAN DURAN DURAN VERY PliASURE Vcry FriCfldly (CO VF 016C0) 

□diujngersomelikeith     □ DRAO THE RIVER HEV BUDDIE5 Subuita Hom (CO SHM 80460)1 □ EUINCTON, DUKE TAKE THE A TRAIN MidnSe Jazi & Blues (CO MJB OU) M □ EMERSON LAKE & PALMER LOVE 6EACH Sauduary (CD SURCD 079) P □ EMERSON LAKE& HUMER BLACK MOONSjnctorylCOSMRCD 0821 P □ EMERSON LAKE 4 PALMER L1VE AT THE ROYAL ALBERT HALL Sanctoiy (CO SMRCO 083) P □ EMERSON LAKE4PA1MERW0RKSV0L ISanclujiYtCDSMDODÛSO) P □ EMERSON LAKE & PALMER WORKS VOL 2 SanctolY (CD SWRCD) P □ ENABURS TO THLNE OWN RUIN BE TRUE SuburtaHooe (CD SHM 8M7C0) P) □ FAHEV, JOHN THE YELLOW PR1NCESS Ace (CD VMD 79293) P □ FUTE FIFTEEH THE MAN WHO SOLO HIMSELf Randl (CO RANCH 026CD) P) □ HAMILTON, RAY TAKE YOUR PARTNERS PLEASE VOt 1 BaDroun (CO BALL 60011 Cl □ HAMILTON, RAY TAKE YOUR HLRTNERSPlEASt VOL 2 Bailrooni(COBALL7001) C2 □ INACnVE MESSIAH INACTIVE MESS1AII Blïk Lolus (CD BLRCO 0791 PI 
} JACKIO POELUTLE R1CH GIRL TVT ICO TV 266091 ] JAY-Z/UNKIN PARK MTVSIJLIIMATE MASH-UPS: COU □ KlNISOtlTHE WHAT ARE YOU USTINING 70? AlLïlc (CD 7567931982) TEN □«raÏMwmEaïïwÊ^^SoS»)110511 sœ"' □ MONEEN ARE V.t REAUV HAm WITH WHO WE ARE RIGHT NOW Vayanl (CO VRUKOOKO) V/THt 

□ INNES, NHL TAKING Of F THE INNES Hun (CD «)X 0611 □JACKSON, MAHAUA (HE BEST OF Arl S Soul (CO 8510221 □ JOHN, EITON CAPTAIN FANTASFIC AND THE BROWN D1RICOWBOY UM3(C0 98241201 

□ JOHNSTON, DANIEL 1990 Stall(dia: (CO INS 623) □ J0HNS10N, DANIU ARTISTIC VICE Slimirçsïsc (CD INS 6241 □KINGMISSILEMYSTICALSHIT Slmnryslsc (CD INS 625) □ KINt BB MORE BB KINO Ace ICO COCHM1034) 

□ MC5 ARE YOU REAÛY TO TESTIFY Eamurk (LP 40031) PH □ MIDNICHI STAR BEST Of Sanclnaiy (CO SMRCO Ull P □ MORTON, JEU* ROU JEUY ROLE MOBION Ctotoni (CD lEBl 10011 WAG □ MURRAT, RUBY CHANGE YOUR MIND Ace (CD PRCD 158) P □ NAIACHA ET NUITS OE PR1NCESS TANF QUE LA TERRE TOURNE Niglit 4 Coy (CD NOP 2003|K0V;P 



Albums listetlthis week: 229 
Yearto date: 11,491 
Singles listed this week: 113 Yearto date: 5,858 

Records released 29.11.04 

HpERRY, LEE REVOLUTION OUB Eannaik (LP 43039) HpIAF. EDITH EDITH FIAT SoSo (CD 22188?) □RANK1NC. JOEOUB1T IN A OANCETrçan (CD TJCCD 224) 

nSTOKES. IRV1N & OLIVER JACKSON BROADWAY Body & Soul (CD BB9862) □ SUPER FURRY ANIMAIS MVVNG Placd Casual (CD PLC 03CDLL) □ T BONE WALKER FEELIN THE BLUES Black & Blue (CD BB 4322) □THIRTY 3 ETHER Suburban Home (CD SHM 8045CD) HTIHISTA. KEVIN DONT BREATHE A WORD Parasol (CD PARCO 079) □TIH1STA, KEVIN JUDO Parasol iCO PARCD 080) □T1HISTA, KEVIN WAKE UP CAPTAIN Parasol (CD PARCO 092) □ TRANQU1LITY MUS1C OF TRANQU1LITY AND 1NNER PEACE GFS (CD 6FS 02034) □ VARATHRON CROLVSREIGN Bbck Lotus (CD 8LRC0 076) □ VAR10US PART A1NT NO SANTA CLAUS, MAMA A1NT NO CHRISTMAS T Vipc-r (COVIPERCDON) □VARIOUS DINNER TIME JAZZ Fbrever Gold (CD FG165) □VARIOUS 50 SUBLIME FEMALE JAZZ SINGERS Body & Soul (CD BS 2276) □VARIOUS 50 SUBLIME MALE JAZZ SINGERS Body & Soul (CD BS 2396) □VARIOUS JAZZ CHRISTMAS Body & Soul (CD BS 2632) "□VARIOUS KEEP THE PRESSURE DOWN Prestige (CD COSGP 0558) 
jvARIOUS JUST A BIT OF FUN SanduaiY (CD CDAJA 5547) 
□VARIOUS ULT1MATE GFS (CD GFS 020 EOS IN THE WORLD_EVER! EMI/VIgn (VTOCO 675) 

Singles 
□ 8 FROZEN MODULES DJ RIDDIM AND SOURCE/TBA Ptet Mu 02" ZIQ1WI 

□ AUDIO DUYS Ali VOUR1OTE/TBA tolomlic AT AUTO 51) □BACKLASH,THE SHAVE DUR SOUL/TBA Stuprise (12" SURPRISE 24} □ BUIE STATES THE LAST 8LAST/TBA Memphls Imiilrês (T MI 042S) □ BOVZ KOEE THE B0M8ZTBA Gigolo (12" OlGOlfl lté) □CAMBAS CODED LOVE/IBA Intrinac (12' INT DIT) 
□amER, JON RUNN1N/TBA Milk !> Z Sugan (12' MN2S 0Z4) □ CVBOTRON ALLEV5 OF TOUR MINttOBA Treso, 02" TRESOR 2U) □ DAMACE PRESSUREZTBA Ptorei Mu (12* ZIQ 108) □ OESTIliAT S4PHIR/TBA Ktog (irKLANG 881 □ DICKY TR1SC0 OAODYS GROOVE/TBA Deep FreeK 02" OF 017) □ 0K7 WRITE SHADOWS/SUPSIREAM/TBA Outpol (12" OPR 75) □ 008 PISTOLS OFFICIAI CHEMICAL DMnclW «  □ EDCE. CORDON SET TOUR BODYFREE/ISA Edgi □ EMJATS JADCIÏTBA CaKto (12" CONS 05) □ FRANCIS, TERRY 2 STEPS LEFI/IBAGroM Ptoe 02" GPE 9) □ FRESH 80 CAPTURE TRE PIAG/IBA Rot n2" RAMM 531 □CECKO SOUTH OF MEXICO CITY/TBA Ragbul (12" RAG 012) 

TSS,CHRIS D1SCOTE0UE DANCItIG/TBA TSE 112" ES; 080) 
□KRIECE OESK JOBABA Beol Cale 02" BC 8) □ KUISHA, HUKA ATMOSPHERE) IBA Jtol (12" JOOF 221 □ IEAMA i MOOR SNADES OF REOFTBA Pnmal A 2" PR1007) □ LIBERATO R, CHRIS THE 6IG SHOT/TBA Yolk "   
OIOSOUL TOU KNOW BA Pb)house (12" PLAY 0971 □lOWIEC IN FA1L WE IRUSm Playbûuic A2" PWY1021 □WW CHAMVTBA Bon To Omcear B20 OUT) □MAC, scim SIRANGENESSABA Retha^AZ" MARGE 027) UMARIIN, JUSAN CATS N DOGSUIBA Ctoic A2" CMC 07) □ MCAFFER, COV RAW ZariBA (tav (12" RAW 28) UMURPHY, MATEO PANIC/TBA Som HZ" H20 054) □ MUIRON HOLOGRAMIZEO HEMORIESABA DekaHkm 112" DEKA 017) □ PHILTE» LOVE KEY/TBA 0«n BMdy (12" OVP 012) UPOWA ERIC THE TRI1YTBA Suprèe AZ" SURPRISE 25) UO PROJECT IN POR A PENNYABA Binjo BeaU 112" BINCO 022) □ROIOOEX JOHN GANT SEE MEABA Ted, Itch Reconhig (12" A 041) USEBA BREAKS SEEECAONA BA Combiiunon A2" MDM 21266) USHAREl. JEFFSOMETHINGIKNOIVABA Slalra A2" STA132C81) □ SHIFTER, KENNY UKDERCOVER MIRROR B0VA8A LewKIE" LVKS 001) USHniER, MINE HUR1CANABA Caplured G2" JOOf 22X) USILENT WIINESS JUMP GATEABA DNAuJo (ir DNAUDIO 0041 U SMAU. PUAT ONES VOL 5/TBA MuW Doco 112" MUTANT 010) USOUL TAN H«v EONCABA Smep(12" SCREEN 010) USUITIDOP UNBEUEVABLEABA SIKISIIR112" SIN 0101 Q55-& 0000 NEWZ OUI OF NÛWHFREA0A Aiui, Therapy 112" AI 01U U SIEREONOVA TESI/TBA Plastic Tanlaslic (12" PPT 0561 U SWAC EAR CANOï/TBA Vmkn (12" VFRSION 0091 U SWAYZAK SPEAK EASVTBA K7 02* K7 T74EP) U VARIOUS MUSICKOi'TBA Invwt 02" SIRIKE 521 

■ BAND ATO 20 00 AiEY KNOW II S CHRISTMAS'ABA Memiy (CD 9S6S413) U BLACK KEYSANE AUI GO Mï WAV EpiUpB ICO 11832) "VIT BY AIE SUN BURNTBYTHE SUN/IBA Relapse (ARR04781) 

pre vu 
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humour, panache and uttcr professionalism. Ail their bcst- loved songs are here, inciuding the rare vocal hit Let Me Be The One, and they do not ignore their Cliff Richard connection either, although the absence of the man himsclf means they share vocals on Bachelor Boy, In The Country et al. A fine souvenir for their many fans, the DVD also includes 
Joan Armatrading At Rockpalast (Wienerworld WNRD2261) Vrmatradings 

■oll when these 1 German TV I specialswere ] recorded - one of 17 songs in 
I Cologne in 1979, 

both performances and they are songs which bear repeating, such as Down To Zéro, Mama Mercy and, of course, Love And Affection. Armatrading is on top form vocally throughout the near three-hour programme. 
Norah Jones & The Handsome 
Live 2004 (EMI 5997929) Norah Jones has 

3m albums in 1 theUKinless I than threeyears, | and should sell a ilrfewDVDs ! \vith the release .—   0fthis newset, recorded in concert and rehearsal 
Nashville. Jones's understated but mpelling performances are ably supported by a highly polished 1 1. The factthat Nashville is ■enue means Jones tries to fuse herjazzy leanings with a yandwhipsupa she is joined on stage by Dolly Parton for a spirited Creepin' In. The set also includes Moon Song, an excellent track which has not made it onto CD as yet, a few out-takes, a couple of a videos and some 30 [es of documentary footage. 
Kiss 

commercially, this is one of the first "Sound + Vision" releases ftom Universal, and earns that désignation by dint of inciuding two CDs with 40 of the group's nost popular songs and Exposed, a DVD bringing together 30 clips 190-minute feast spanning live performances, promo videos and documentary footage. AU in ail, it is an excellent package. Alan Jones 



Girls Aloud top the singles chart with their 
charity fuelled cover smash, ahead of 12 
new entries jockeying for position in the Top 
30 alone. 
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DESTINY'S CHÏLD LOS LEMAR IF THERE'SANY JUSTICE GWEN STEFANl WHAT YOU WA1TING FOR JAMEUA DJ/STOP EMINEMJUSTEQSHIT  CHRISTINA AGU11ERA & M1SSY ElUOn CAR WASH 

ERIC PRYDZ CALE ON ME M1CHAEE CRAY THE WEEKEND BLUECURTAINFALLS SCISSOR SISTERS MARY BRtTNEYSPEARSMY PREROGATIVE 
MAROON 5 SHE WILL BE LÛVED T. R. KELLY & ASHANTIY/ONDERFUL KYUE MINOGUEIBEUEVE IN ' JOJO LEAVE (GET PUT] KEUS FEAT. ANDRE 300 MILL10NA1RE 
ANASTACIA WELCOME TO MY TRUTH DANIEL BED1NGF1ELD NOTHING HURTS L1KE LOVE JOSS STONE YOU HAD ME NATASHA BED1NGF1ELD UNWRITTEN ROBBIE WILLIAMS RADIO MAROON 5 TH1S LOVE KH1A MY NECK MY EiACK (LICK1T) SHAPESHIFTERS LOLA'S THEME PAUL WEUERTHINK1NC0F YOU THE WRITE STR1PES JOLENE - UVE UNDER BUCKPOOL LIGHTS AVRIL LAVIGNE NOBOOYS HOME R KELLY HAPPY PEOPLE/U SAVED ME UNITING NATIONS OUTOFTOUCH 

39 KEANETHIS1S THE LAST TIME 40 DIZZEE RASCAL DREAM 40; 35 JAMIE CULLUM EVERIAST1NG LOVE 1-Tte Offoai IK CJarts Comp^r/2C<M 

dOI THE WHITE STR1PES JOLENE - UVH UNDER BUCKPOOL LIGHTS 2 Q; PAUL WELLER TH1NK1NG OF YOU 
iillj <■0=1 DELER1UM FEAT. SARAH MCLACHLAN SILENCE 2004 5 QjUNKLEFEAT.lANBROWNRElGN 6 Q \FEUX DAHOUSECATWATCHMG CARS GO BY 7 Qj SOHODOLLS PRINCEHARRY i | JO JINGLES VVIND THE B06BIH U 

HEU 1S FOR HERPES KAM1CHI IRACONHEART VIDEO KILLED THE RA THE WEDDING PRESENT IMTERSTAIE 5 LOST WITNESS FEAT, AN i 1 THE UBERT1NES WHAT BEI ARN1AND VAN HELDEN MY MY MY KAISER CHIEfSIPREDICT A RlOr DEVENDRA BANHART AT THE HOI 
BLACK WIRE THE FACE 
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The 6ff icial UK 

charity single in aid of the BBC's Childi-en In No.cd soie! 57,597 copies 

5. McFly Room On Tlie 3rd Floor is the title 
McFIy's début 
single 5 Colours In Her Hair topped the chart in April, andsold 150.072 copies. Follow-up Obviously also 
one but sold only 
and third single Tliat Girl sold 67,267 copies in 
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~T ^ILEMARff^ERESAI^JUSTICE 1 ninjll 
GWEN STEFANl WP 1 , i'i A ' il 1,: . 1 "f 

InMiSMESP^D FLOOR 
6 3 

~T U2VERTIG0 
8 i w JOJO FEAT. BOW WOW [■■AE'. .11 , H. 
9 1' USHER CONFESSIONS PART 1I/MY BOO „ 8287(2,55242 lAW 10 6 L l - HRISTI ■ UILERA 11 SY ELLIOTT CAR WASH 

ir / w EMBRACE ASHES *te ISOMSISMS (ÏDO 12 BLUECURTAINFALLS ^ 
13 6 10 L 1 PRYD2 VIE 
14 10 3 JAMEUA DJ/STOP m . ^ IWWhi, tBnr-Vlr , 
15 7 BRITNEY SPEARS 11 ; (PhP' <.- -vF (BîtedVw & AmîH UnwmaVZomlM/ÎMI IBrowiiAjnHin/Rikyl J: w 82876652582 {ARV) 1b THE WHITE STRIPES JOLENE - LIVE UNDER BLACKPOOL LIGHTS 
17 ■T 3 MICHAEL GRAY THE WEEKEND 
18 PAUL WELLER THINKING OF YOU (KybBt/WBl Sony An'fflOmr Clocçell (RoApîlEdwards) V2 WR5028463IP) 19 I DREAM FEAT. FRANKIE & CALVIN DREAMING 
20 15 7 KHIA MY NECK MY BACK (LICK IT) (WiTiamsTPIafnum) Bug (Chamben) Difvrtotî 6753802 ffEN) 21 u 4 JA RUEE FEAT. R KELLY & ASHANTIWONDERFUL (Ktndrw) Uni\waVBMG/CC (Alkins/Loreruo/SmilK'Kcllv) Dîf Jam 9864606 (U) 22 J L DIZZEE RASCAL DREAM 
23 THE 411TEARDROPS 
24 AVRIL LAVIGNE NOBODY'S HOME 
25 ANASTACIA WELCCME TO MY TRJTII 
26 16 2 EYE OPENER HUNGRY EYES '•Y v .' .. •. .. 1 H • . r ! : ,V v.1 . C'- • J- 27 | KELIS FEAT. ANDRE 3000 MILLIONAIRE (André 3000/Kelis) ChrysaTs^MI/Slick Rid/Eiittf taming/Gnat Booly (Ben^rnin/Roqt-fS/WallefS/Oavis) V VSC0X188i(£l 28 i r FABOLOUS BREATHE Dus! Btel J B,JS0VD«nl Slorn/EUI/KOC UjclartSmlnl Ja-i.- AI0I89CO (TUI' 29 DELTA GOODREM OUT OF THE BLUE 
30 20 2 JAMIE CULLUM EVERLASTING LOVE 
31 12 2 V YOU STOOD UP 
32 14 2 STERIOGRAM WALKIE TALKIE MAN 
33 21 1 JAYSEAN Tnim 
34 18 2 NASBR1DGINGTHEGAP 
35 24 » DEEPOISHFI'^IVIM-    """ 

~36" 22 n R KELLY HAPPY PEOPLE/U SAVED ME 
37 23 DflNIEL BEDINGFIELD NOTHING HURTS LIKE LOVE FWydOf 4868820 (U) 38 M UELEKIUM FEAT. SARAH MCLACHLAN SILENCE 2004 ll.U—.L 132172 81 
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39 M TJEJTHRILLS MOT FOR AIL 1 Ht LOVE IN 1 HE WORLD 
40 âi UNIÏLE FEAT. 1AN BROWN REIGN " - - 1 
41 25 4 DANZEL ROMPIT UP aou»»™.™,, 
42 26 6 DUNCAN JAMES & KEEDIE1 BELIEVE MY HEART ! 
43 32 3 ELTON JOHN ALL THAT FM ALLOWED (FM THANKFUL) ! 
44 27 4 DANNH MINOGUE VS FLOWER POWER " ul) ,'v' )\ J | 11 , 
45 M NICKCAVE&THEBADSEEDSirK lli'^ [FF F Hnrn , 
46 28 2 TWISTA FEAT. R KELLY SO SE 
47 29 2 MASE WELCOME BACK/BREATHE STRETCH SHAKE ! 
48 30 3 TYLER JAMES WHY DO I DO 
49 FELIX DA HOUSECAT v'.Ah HHIi. F AR; , l: 
50 ASHLEE SIMPSON PIECES OF ME 
51 / MARQUES,HOUSTONJ^U^m ^Amsacom 1 
52 37 2 lOBBIEWILLIAMS RADIO owïscdchsssisôid i 
53 36 2 ANGELCITY DOSNOW jl ^ , Dj1jMW6CDS(U, I 
54 40 2 RACHELSTEVENS f ^ 
55 39 6 ROOSTEF ^,«82876652332,.», 
56 3S THE NOISE NEXTDOOR LOOK UP YADAUGHTERy NISTRY PL _ i 
57 / l SO ' n (Soho Doits) CC (Soho Dolls) ropconesMowcùtuo'j 58 LUCIE SILVAS 1, HflciAy4867463flj. 

'59 63 H BRIAN MCFADDENPEALTOME ■ 
60 47 6 SCISSOR SISTERS VARY ftWc,93(œ8„) 
61 34 3 JO JINGLES WIND THE BOBBIN UP Unicom® (Doodie Box) Mil'mqlon (Trad/MiOinqton)  —  62 / THE WEDDING PRESENT INTERSTATE 5 s^wcooisw 
63 cillky BALLA BABYrtr 
64 65 2 HOUSE OF PAIN JLIMPAROUND l!5mïeoï(rai) , 
65 33 3 WETWETWET ALLIWANT n t ! 
66 50 7 BRANDY AFRODISlÂc n    
67 4! 5 DEPECHE MODE ENJOY THE SILENCE 04 «.([LCOBONG34«, ! 
68 4 THE LIBERTINES WHAT BECAME OF THE UKtLY 
69 1 " 7 CHRÏSTÎNÂ MILIAN FEAT JOE BUDDEN WHATEVER U WANT^^^ , 

TtT r MYLOÏÏrFtHE PRESSURÉ BrMSlfedBfOOOÇCO.P) 
71 55 5 DARIUS KINDA LOVE 

~n HELLIS FOR HEROES KÀMlCHÎ FjciomraHooitosœi ^ 
73 THE RESEARCH SHE'SNOTLEAVlNG «u^FUGCDOOSO 

"TT DRf CONHF AR l 1 HE RADIO STAR 
75 1 ^ F | H ghrtt New Entry ©PbUnun. (600000) ® SJvfr (200000) ■ Rghest Ctew ® Go!d (-WO.OOO) 

album Dodicatcd houscs tbc provious tliroc - 

rcccntly as Marc Gwen Stefan! 

ont today (22ii(I). Stefan! bas had 
flve hits v Dodbt and also tcamed with Ruff ders's tar Eve the 2001 
Lot Mo Blow Va 

SILENCEWW38 

Lté U1 U2VERTIG0 islAno EMINEM JUST LOSE 1T iNURSCOPe 3; 3 GWEN STEFANI WHAT YOU WAITIMG FOR I-JERSCOPE 4! 5 DESTINY'S CHILD LOSE MY BREATH CCLUMBLA 5 16 BRITNEYSPEARSMY PREROGATIVE Jivt 6 O MICHAEL GRAY THE WEEKEND EYEIMOUSTRIB 7 11 CHRÏSTINA AGUILERA FEAT MISSY ELUOn CAR WASH PCLVOCS 815 STERIOGRAM WALKIE TALKIE MAN m 9 6 DEEP DISH FLASHDANCE POSITIVA 10 0 KYLIE MINOGUE IBEUEVE IN YOU 11 9 KELIS FEAT ANDRE 3000 MILLIONAIRE VJRCi'i 12 8 GREEN DAY AMERICAN IDIOT RlPRlSf 13)10 USHER MY BOO LAFAŒ 14;0 THE DARKNESS GET YOUR HANOS OFF MY WOMAN AGAIN «USI DESTBCÏ.atiantic 15 7 DANIEL BEDINGFIELD NOTHING HURTS UKE LOVE POLYDOR 16 12 SCISSOR SISTERS MARY POLYD-OR 17 © DAMIEN RICECANNONBALL DRWMTKFldcr 18 13 MAROON 5 SHE W1LL BE LOVED J 19 © BRITNEY SPEARS T0X1C JlvE 20 o JAMELIA OJ fmoPHOxt © The Officia) UK Cturts Cwwr 2004 Pérmawti' track da'J from paiod San Na 7 to SjI Ncv U 2004. 
bL 
D1 MICHAEL GRAY THE WEEKEND Eyttatetriefcrtva» no FEUX DA HOUSECAT WATCHING CARS GO BY Nortr-n (R Ho UNKLE FEAT. IAN BROWN REIGN Mo v*.a. mm 4 2 MYLO DROP THE PRESSURE Breasliedff) 5 o DELERIUM FEAT. SARAH MCLACHLAN SILENCE 2004 NettwrtW 6 4 DEEP DISH FLASHDANCE R*iTWa0 7 O J MAJIK & WICKAMAN YOU DISGUST ME Sp.^tP) 8 9 ARMAND VAN HELDEN MY MY MY Sxihem FnedftfiHE) 9 O VARIOUS ARTISTS SOUL OF MAN PTS Y4K - EPI Osuxtw E.-«^ 0 10 ED RUSH & OPTICAL REMIXES - VOL 2 «nsin 11 O DENNIS FERRER HIT IT OFF DefectedWTij; 12 21 DUREX YOUVE BEEN STRIPPED v.iûteLabeKESO) ES O GO HOME PRODS. PROCESSED WATEFALL Haïf !,«. 0 14 12 KH1A MY NECK MY BACK (LICK IT) DwcfccdEN) 25 STONEBRIDGE FEAT. THERESE PUT EMHIGH HaJKariiP) 16 6 ERIC PRYDZCALLON ME n O SYNCOPIX GENERAL H0SP1TAL/HAPPY HAPPY JOY JOY 18 n SCISSOR SISTERS COMFORTABLY NUMB (U) 19 O TOUCHE SHE'S AT THE CLUB/THE BODY CLAP s^ih-^n fnti iv/ mo 20 O ARTIST UNKNOWN GROOVY SHIPS ^ (ESD) /■ Fhe Officiai UK Owrts Company 2004 
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Destiny's Child return at a modest five, with 
Blue's best oftrailing slightly behind at six. 
Robbie holds at two climbs and Keane re- 
enter the Top 10. 
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