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the latest news from the music industry 

OFT to probe 
ticket agents 
© Tlie Office of Fait- Trading lias launched a "short fect-finding" study of ticket agents to see if current worldng practices are proving efficient for consumers. The study will focus on links between event organisers and agents, price transparency regarding booking fees and whether consumer protection régulations are working effectively. The action foilows complaints from consumers regarding booking fees and alleged exdusivity agreements between ticket agents and event organisers as well as difficulties with redress for cancelled events. © Warner Mnsic Group lias reached an agreement with the partners of MauerickTtecords which sees the major take a maioritv stake in the label. Under the deal, Maverick 

V2 in licensing 
deal with A&R 

develop its SMS activity with the appointaient of SMS technology provider Spongeto support promotions and customer relationship management. ® Sony Network Services lias teamed up with Alcatel subsidiary PacketVideo Network Solutions to deliver a new personalised music-to- mobile seivice. StreamMan provides a complété music service, from radio streaming through to AAC-formal downloads. Users will be able to access a personalised service that trackstlteir preferences and recommends music accordingly. 

year contract with Maverick, with ing the interests held by _ Ronuie Dashev and Madonnjf Madonna remains signed to Warner Bros under the deal. • Record labels are reviewing their position on flyposting, p4 • Beechwood Music is up for sale after administrators were called in to the dance music opération. The company is now being run by administrators from the Reading offices of BDO Stoy Hayward, who say they are looking to sell the company. ® Entertainment Direct UK is pursuing a new strategy. p4 • Chrysalis-owned Heart 106.2 breakfast show hosts Jono Coleman and Harriet Scott have been lined up as hosts of the NTL Commercial Radio Awards, which takes place this Friday at London's 

• V2 Records has signed a Worldwide licensing deal with A&R Records, home to Raghav, the artist who has already scored three Top 10 singles tiiis year. Ragliav's first release under this new partnership will be Lefs Work It Out on August 23 and his début album, tentatively titled The Storyteller, is ont on September 6. 9 Sanctuary has added Eve, SIeepy Brown and Angle Stone to its management artist rester after buying US urban management specialist Erving Wonder. Erving Wonder founders J Erving and Troy Carter become vice présidents of Sanctuar/s 
9 UK-based publisher Kobalt Music Group has signed an exclusive administration agreement with US publishing con Copyright Group to 40,000-strong catalogue m turope. The newly-stmck deal will see Kobalt represent ICG's catalogue, which indudes the likes of Roy Orbison, Loretta Lynn and Robert Johnson. 9 Music récognition operator Shazam Entertainment plans to 

Bacs to reprise 
Song Search UK 
9 The British Association of Composers & Songwriters is planning to repeat its Song Search UK for a second year this year, following the success of the inaugural contesL The first compétition saw foursongs shortlisted before one - It Just Gets Betterwritten by Judith Walmsley, Martin Abbott, Leanne Brown and Catherine Cassidy - went forward to compete in the Eurovision: Making Your Mind Up contesL This year's four shortlisted tracks - also including Misty written by Calais Brown and Kerry McGregor, I Wanna Man written by Toby Jarvis and Katrina written by Steve Howard and Lee Horrocks - feature on a CD which is distributed with this week's issue of Music Week. Full détails of the new compétition, which will open for its second year on July L will be unveiled in the nextweek. 9 BBC digital station IXtrais switchirg G Money and Nesha to its weekday schedule in August to 
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© © 
9 Demon's i nVision issues its first on August 2 with The Sparks - Lit " wen Live In Stockholm. Label jer and producer Sophie Coolbaugh heads up the new venture, which promises new live productions, documentaries, back catalogue anthologies and TV archive material 
média replicator Sonopress has extended its offering to encompass a digital encoding, storage and delivery 

Sir Cliff Richard helped bring the curtain down last week on one of the most influential UK acts as lie reunited with his one-time backing group The Shadows for their final ever concert Sir Cliff joined Brian Bennett, Hank Marvin and Bruce Welch at the ILondonPalladium last Monday to perform their joint UKcharC toppers Summer Holiday, Bachelor Boy and Tlie Young Ones before 

presenting them with a gold dise for Life Story - Tlie Very Best Of The Shadows. Tlie Universal Music TV rétrospective became the band's first Top 10 album in more than 13 years in May and has sold more than 120,000 copies to date over the counter. Sales of the album were up by more than 50% on the week last week and it was yesterday (Sunday) challenging to return to the Top 20. 

Devin taking over Saturday breakfast and Devin occnpying the breakfast Sunday slot on his own. Meanwhile. Letitia MD will be given a weekend afternoon slot and Panjabi Hit Squad's Desi Beats is being moved to an earlier evening Thursday slot. ® A spécial one-off édition of Ibiza lifestyle magazine Poe//owill appear in next month's édition of the Observer Music Monthly. Pacha magazine - founded by Muzik magazine's Ben Turner - launched in Ibiza last summer when it was distributed for free to 30,000 people. 9 London-based Asian Music station Club Asia lias put together a line-up inciuding Apache Indian, Taz, Stereo Nation and the Rishi Rich Project on July 2 as part of the Redbridge Spectacular in Ilford's Valentines 

this year's Carling; Reading and Leeds festivals, which take place over the August Bank Holiday weekend. 9 Jarvis Cocker, The Kills and Koslieen are among the acts playing a newly-launched festival being held in London over the August Bank Holiday weekend. Tlie TDK Cross Central Festival will be staged at The Cross venue in London's Kings Cross freight 
ks On Sp es Terry Ca 

Cars in the line-up. 9 The first exhibition under the Creative and Design Awards (Cads) umbrella is being staged at London's Institute of Contemporary Arts from September 17 to 19,1 Sce Music aims to celebrate the best exâmples of image création for music over the past year. The dosmg date for exhibit submissions to the event is this Wednesday. For further détails ring Louise Stevens on 020 79218346 or email louise@niusicweek.com. 

Aim to endorse 
Shariœy at AGM 
9 Live Music Forum chairman Feargal Sharkey will be ratified at Aim's AGM tomorrow (Tuesday) as a new addition to the board, alongside Beggars Group's Martin Mills, Cooking Vinyl's Martin Goldschmidt and recordstore.co.uk's Russel Coultart. 9 Culture Secretary Tessa Jowell has appointed an independent panel of experts to assist with the impending roview of tlie BBC's Royal Charter. Jowell, with the help of her advisor Terry Buriis. has put together a group which includes Trinity Mirror chief executive Sly Bailey. ® Jamie Cullum and Mis-Teeq are part of an army of UK acts currently making headway in the US, while Franz Ferdinand have hit 1m global 
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successes fi om the 2003 with 10.5m global sales. EMI Sony was thii-d in ah Jones'Corne Away also had an good year in Asia which for the first tii 

biggest fall in 

global showing lift from 9.6% to 

European Commission remains tight-lipped following spéculation that it is to green-light union 

BMG/Sony in limbo desplle reports 
appeared to bave been made pre- that last week's hearings had gone According to those pre maturely. Neither the European in theirfavour, followingaslrong- the oral hearing covered issues sels and "discussion! Commission nor the FTC have ly worded 51-page statement of including: struetive". committed to announcing their objections, which had been issued • price collusion with the m 
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Warner follows Sony and calls hait to flyposting 

Court action forces 

labels to back down 

Joint blitz on Indian 
restaurants bots up 

By Jim Larkin Rival record companies are i  ing their position on flyposting 1 after légal action taken by Camden Counci! last week prompted Sony 
England and Wales. Warner Music UK announced it would also stop using the médi- um; a spokesman says the décision 

s, but BMG, which was linked with Sony in the légal action taken by Camden Council, declined to give an undertaking to 
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EDUK spiings from Rolled Gold 

PRS and PPL are joining forces to target thousands of Indian restaurants which are not registered witli eithcr organisation. Outof about 12,500 such restaurants operating in the UK, only around 3,000 of them currently hâve licences with PRS or PPL, allowing them to legitimately play music on their premises. However, in September the two collecting societies are pooling their resources to launch a campaign that will begin with advertising in five ianguages in the specialist Spice Business and Tandoori magazines and two Indian-language newspapers. Tliis will be followed by the launch of a call centre employed by PRS and PPL persuading those already using music to acquire licences and those not presently playing music of its potential business benefits. PRS director of public performance sales Clive Thomas 

level of co-operation between PRS and PPL MCPS-PRS Alliance chief executive John Hutchinson says, "It clearly makes sense to share activity and attack ail fronts 
Elsewhere at the AGM at Jerwood Hall in East London, Hutchinson spoke out against "cosy practices" which had found their way into the opérations of collecting societies. "Too few societies are prepared to adapt to new user and member demands and some still feel that their monopolistic positions are safe from regulators or - perish the thought - competitors," he said. However, he said times were changing, with the European Commission last April announcing plans to regulate the collecting societies' activities. He said this was being driven by the digital music market, with the EC keen to ensure the EU opérâtes as one 
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EMI DISTRIBUTION 

CENTRE WILL BE CLOSED  

FROM FRIDAY 25TH JUNE TO MONDAY 28TH JUNE 
INCLUSIVE FOR THE CHANGEOVER TO AN UPGRADED BUSINESS SYSTEM 
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LAST CUSTOMER ORDER - WEDNESDAY 23RD JUNE AT 15:00 HOURS 
LAST ORDERS DESPATCHED - THURSDAY 24TH JUNE (INCLUDING ALL FINAL NEW RELEASE ORDERS 

FOR THE 28TH JUNE) 
DISTRIBUTION CENTRE CLOSED - FRIDAY 25TH JUNE UNTIL MONDAY 28TH JUNE INCLUSIVE 
BUSINESS WILL RESTART - TUESDAY 29TH JUNE FOR DELIVERIES ON WEDNESDAY 30TH JUNE 

THERE WILL BE NO NEW RELEASES WEEK COMMENCING MONDAY 5TH JULY 
CUSTOMER SERVICES WILL BE OPEN FROM 08:30 TO 17:30 

FROM WEDNESDAY 23RD JUNE TO TUESDAY 29TH JUNE INCLUSIVE 
CONTACT NUMBER 0845 844 8484 

ALL OTHER PARTS OF THE BUSINESS WILL OPERATE AS USUAL DURING THIS TIME 
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New negotiations seek to build trust with indie labels 
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Artists with unique qualities are offering the American prsn/ pGrdinStlCl (1131(0 
market something not provided by homegrown talent , ,■ 

Renaissance begins a mark mternationally 

for UK ads in the US 

by Paul Williams Genuine UK breakthroughs State- side are so rare these days that the slighlest hint of success is often matched by hype akin to the Sec- ond Corning. But, while the US Top 10 con- tinues to be monopolised by such homegrown superstars as Usher, OutKast and Beyonce, lower down the charts a cluster of UK activity is strongly suggesting that better 
And, in contrast to much of the British success across the pond over the past few years, tins latest development is not do likes of Elton John and 

5 Roberts further UK single will be releasetl re than Im copies of their abead of tlieir high-profile slot at iiis début now sold worlri- Reading/Leeds, with new material ...are is no doubt that Franz in the fonn of an EP or single Ferdinand are one of the UK break- pencilled in for release before the through stories of the year. Two Top 10 singles bave driven sales in the UK, but the fact that only 350,000 of those sales bave conte at home higbligbts the importance of the international 

Hot 100 chart and their American the label Reprise is now preparing for the release of a début, self-tilled U.r 
d, opening doors again, e are lots of other artists." nvhere, Franz Ferdinand art, but a strikingly diverse range of album on July 20 combining tracks and Lostprophets are sctting the newer talent. Just as Mis-Teeq are front their firët two UK album "   selling R&fi pop back to the Amer- In the wake of Telstar's de icans on the current Hot 100, jazz wunderkid Jamie Cullum is mak- ing his mark on an albums chart alongside other breaking UK arts   = ,  încluding Franz Ferdinand, Lost- ager Derek Mackillop says a licens- se and Joss Stone, whose The Soul Sessions has been a chart fixture there ail year. And that is without fàrtoring in George Michael's triomphant tel 

ofUK alternative arts in the US, where only last into administration, which left month Monissey hit a career-best Mis-Teeq without a deal and their position of 11 with his Sanctuary re The Quany. Lost- olumbia-issued Start ■eady gold ng agreement had to be urgently America, while Domino'sself-titled ■Warner in the US, Mackillop beliet are 'a breath of fresh ; market and, unlike other UK joined last week by looking for a US breakthrough, Harvey who landed a new US adds they are not having to com- pete with similar-style acts on the rester. The group are currently Off completing their first US promo- tional trip, which last week includ- Sno ve every reason to be ed performing live on weekly TV the for the future," says chart programme Pepsi Live. ! For his part, Universal Classics tor & Jazz s Jamie Cullum has also been beli busy pressing the flesh Stateside, renev helping his album Tiventysome- been board 200. "The whole attitude thing claim the Billboard 200's Ange there towards international reper- "pacesetter" honour a week ago, 103.1 . . ..... marking the biggest percentage 

chart career high with Uh H debuting at 29 and Katie Melua who entered at 161 with C The Search. 
Warner UKs international dirertor Hassan Choudhury, whose Compa- ny last week had The Darkness, se and The Streets on the 

Franz Ferdinand album - handlt Mis-Teeq by Epie in the US - has been hover forthe US ing for weeks around the 50 mari on the Billboard 200. Below them Muse are enjoying their first tasti of life on the chart with Absolutioi a week ago lifting 161-134 partially on the back of MTV2 support, while Universal acts Keane and Snow Patrol are placed just outside the same countdown's door. Safta Jaffery, managing dîrec- if Muse's label Taste Media, ives one key factor to this UK artists has lis year in Los ' i Indie ; of rt 
re has changed and UK reper toire is treated more on a par with US repertoire these days. We're getting a lot of interest in our acts, not just with our A&R executives, but the média as well. I feel a shift towards more UK repertoire." Choudhury points to the unique qualities of the three acts, ail of whom are offering the US something not available ffom their own artists. "I don't think there are any other bands you can compare to any of them," he says. For Mis-Teeq, not huge setback of the demi record company Telstar pered their breakthrough into a market which is often seen as a closed door to non-US R&B. The trio's Scandalous a week ago moved 

The rise 
playlist is currentlj littered with UK talent, including The Cure, Franz Ferdinand and The Streets. Jaffery says the new u.c un ...C juuay piu- station - launched by the usually part of a five-week US ultra-conservative Clear Channel - trip, which also took in has also shaken up long-time LA on David Letterman player K-Roq whose once more " ' ' ' policy had latterly 

to the top half of the Billboard British n 

retuming in August and likely tin in November and Decembcr. "We probably won't have mas- ompare sive airplay at radio at the moment, so it's very much about him per- ren the forming live," says Mercury and of their Universal Classics and Jazz inter- national director Sian Thomas who believes "the time is right" now for UK arts in the States. "Every so often things change," -L- says. "Coldplay have done the 

CuUum's „ WWWi he will been accuscd of becoming too safe ï m-i., "indie 103 was the first station to play Muse this time round with Time 1s Running Out," he says. "That's what's made the différence and they've made K-Roq realise there's another competitor." The launch of such a station is .vet further reason for the UK industry to believe that, after years of their acts being largely ignorée! across the Atlantic, a new dawn —ty finally be arriving. industry a lot of paulwOmusicweekconi 

(Tuesday). Although it is still relatively early in the album's campaign they are close to selling 200,000 albums in the territory and last week climbed 53-43 on the Billboard 200 albums chart "This is the first real opportunity to do things comprehensively in the US," says Franz Ferdinand's manager Cerne Canning, who Works as part of Supervision Management, part of the Channelfly group of companies. Along with a hectic schedule of 
profile gig at the Virgin Megastore in New Yorlds Times Square. "The two main shows in New York are sold out, so we wanted to give people an opportunity to see the 

end of the year. Despite the impression given by this hectic schedule, the international plans are a natural extension of the group's calmly executed campaign. "Everyone involved has a long-term game plan, they are not trying to do everything ail at once," says Universal Music Publishing's Frank Tope, who signed the band towards the end of 2003. Perhaps one of the hardest obstacles Franz Ferdinand have overcome is the breakthrough from critically acclaimed indie art to the mainstream. "They have maintained their credibility while selling a lot of records," says Franz Ferdinand's PR, Steve Phillips of Coalition. Although NMEbas been the band's most public supporter in the press, other publications have enabled the group to reach a r 
i of The Guardiaifs G2 on the day of release of the Matinée single, which was a big thing to do," says Phillips. Another key tool in band outside of those, and to allow communicating the band's ethos younger fans the chance to si them," explains Canning. Franz Ferdinand's international roll-out is happening in conjunction with Sony Music, which earlier this year struck a licensing deal with the band's UK label Domino 

has been the animated video for Take Me Out, which was produced by Nexus Productions for the relatively small sum of £18,000. Daft Punk have just completed a remix of the single, which, despite not be Recordings to release their material commercial release in the UK, is the US, Australia and Japan. After retuming to the UK, following the current US visit to play Glastonbnry, the band play European festivals before starting their first tours of Japan, Australia and New Zealand in August. A 

expected be one of the alternative club tracks of the summer. It is yet another example of how Franz Ferdinand are Connecting witli a mass-market audience in highly innovative ways. 

■ proving to be one of the year's big breakthrough acts 



Features are edited by Joanna Jones 
TV and record companies are forming increasingly symbiotic relationships, in which music, 
rights, broadcasting and audio-visual content are part of the deal. Adam Webb reports 

Media tunes into 

wisionary future 

For record labels, TV bas traditionally served as a promotional tool - a vital cog in the marketing process with the express purpose of boosting CD sales. For TV, such programming is crucial content - the fuel through which it wins viewers and thus raises revenue from advertising, licensing or subscription. More often than not this bas resulted in a give- and-take relationship. Yet, with income from CD sales in décliné, and with new income streams developing, this potentially fractious relation- ship appears to be evolving. The value of visual content is being re-evaluat- ed by record labels. The practice of enhancing the CD with additional content is becoming stan- dard. The allure of DVD is more significant still and, with sales of the relatively new format on an upward trajectory, labels are keen to exploit what is often seen as a sexier product. Add to that the future impact of mobile phones and broadband and the range of média crying out for audio-visu- al content appears to be multiplying by the day. In this light, the divisions between broadcast- ers, programme makers and labels no longer look so pronounced. Indeed, with dialogue flowing more readily from ail sides, new relationships are continuing to develop. "Increasingly, record companies are having to look at tliings which were considered secondary revenue as being more important to the main- stream business - which is of course under attri- tion," says Eagle Rock Entertainment COO Geoff Kempin. "It would be absolute madness to give away expensive audio-visual material when you're cutting back severely on your overheads and trying to make sense of selling audio." Lara von Ahlefeldt, managing direclor of dis- tributor 3DD Entertainment, agréés that the attitude of record companies is starting, albeit slowly, to change. "With the consolidation of labels, record companies are bringing in the kind of people who understand TV and the nature ot it," she says. "There are more people who are will- ing to say, T'm not going to give my product away for free because it's worth something'." The key word here, as with most media-related matters these days, is "convergence". As new médiums develop and others décliné, so diflerent areas of média are finding themselves working together on stratégies of mutual benefit. "The analogy to draw is between radio and TV," says Fired Up managing director Andy Holland of this sea change. "The record companies have acted like radio stations for years and they've only been interested in the audio. Now DVDs have corne along and they've had to take much more interest in the visual as well. They are essentially 

audio-visual businesses now." However, labels' attitudes on the value of their audio-visual property seems to be mixed. Done & Dusted executive producer Julie Jakobek sees them as split, both intemally and externally, over how audio-visual should be used. "There seems to be a continuai discussion of 'should we give this away and just get our artist on télévision or is that devaluing it?' and 'should we only sell it?'. There doesn't seem to be an industry answer to that." "There are two types of people at this record company," says Solomon Nwabueze, who joined BMG from Warner Vision five months ago as head of visual média with abrief to exploit audio- visual income. "There are those people who believe that audio-visual exists in its own right, like DVD, and there are those people who believe that DVDs are there to help you sell more CDs. It divides about 50-50." The recent spat between MTV and UK indie labels over performance payments hardly made that relationship Sound like a happy marriage either, yet evidence does support the fact that multi-platform deals, in the collective interest of TV and music, are being struck more readily. "A big part of the new world is trying to put 

Everyone is looking at pirtting together multi- platform deals that don'tputall the pressure on the broadcaster. 

together multi-layered deals," says Somethin' Else director Jez Nelson. "These raight bring together a broadcaster, a distributor, a DVD company and a record label, and so everyone - us included - is looking at putting together deals that don't put ail the pressure on the broadcaster." Typically, these deals will see the record label sharing broadcast costs with other média play- ers in retum for a share of rights, or acquiring footage for a number of purposes - DVD, live promo, EPK, online promotion, additional con- tent on CD - and killing several birds with the 
For Blaze Télévision head of music program- ming Phil Mount, this latter proposition has already had a clear impact on business, with a number of recent ventures undertaken along these Unes by the production company. These have included the launch of David Bowie's Reality album via a simultaneous cinecast to 21 countries and an international day for Metallica, for which Blaze supplied Mercury Records with a bundle of footage following an extended shoot for CD;UK. Mount says, "With Metallica, it would have cost Mercury Records a lot of money to send the band into a lot of smaller territories around 



Europe, so they decided to do an international day where they used our facilities at Riverside Studios and we recorded a bunch of songs for CD:UK and a half-hour spécial for Channel 4. We then gave Mercury edited, finished copies of the material that they could use for international use, for EPK and DVD. It can then be used for other terrilories as a standalone show. We also recorded other interviews for international terri- tories as well. Basically. we got everything under one roof in one hit." Similarly, when Fired Up made tlio Carling Live New Kings Of Rock'N'Roll sériés for Channel 4 featuiing bands such as the Ordinary Boys and Eighties Matchbox B-Line Disaster, the lion's share of production costs came Irom the sponsor, with the remainder being shared between record labels and the broadcaster. Although only three songs might be broadeast in the actual pro- gramme, Fired Up - whieh plans to extend the "New Kings" brand into other areas - would record 10 in total plus backsfage or interview footage. This additional film would be tied into the deal for record companies to exploit at. a later date. "It s a win-win situation," says Fired Up's Andy Holland. "The label gets the most out of this expensively-produced footage, the broadcaster gets a sériés worth £500,000 and it only cost them £100,000, and the sponsor gets an under- ground event with three hours of marketing and advertising whieh, if they paid for it ail them- selves, would have only run for one hour." Commercial broadcasters are increasingly open to these kind of deals that collectively lirait exposure, says Channel 4 editor for music (T4 and youth) Neil McCallum, who adds that the 

channel is increasingly building such deals with third-party brands such as Carling, Diesel and Grolsch. "If you can get the labels to put some money in [as well as sponsors and broadcasters] by giving them a rights position, then the channel is more than happy to make it work, otherwise these [programmes] tend not to happen. So, if record companies can put in some money, it allows them to exploit the footage for EPKs or overseas use. Or we can ail say upfront that we dont have a problem with it being used by VHl or the Sky music channels. If we don't do this, then there'll just be less music on TV." 

The resuit of such a trade-oflf, says Nwabueze. is cost-savings for the labels, the potential to leverage favourable rights and, perhaps most importantly, more interesting music program- raing. Citing the example of a forthcoming Dido spécial for quarter four, he says that co-produc- ing the project with a broadcaster will extend the budget and resuit in greater creative scope. "Tm not only creating broadeasts of live con- certs," he says. "There's also the 'making of...' and there are films with more of a narrative so you get to know the artists. We're trying to get the public doser to the music and making more quality pro- 

THE UlTIMATE GUIDE 

TO MUSIC VIDEOS 

NOW COMES WITH ITS 

HOTTEST DVD YET! 

Fantastic new videos and the best new 
directors on Long Mot Winter, PROMO's 
latest free DVD. 

o 

iÇÇOMo] the uliimate guide to music videos 

  _3 





/ 

graniming rather than just promotional tools. You don't hâve to do things the old way." And convergence is nol only bénéficiai for established acts - the effect on new artists is also looking positive. With broadcasters searching for more interesting programming, there seems to be a new reliance on breaking acts in a bid to dif- ferentiate yourself from your competitors. As a resuit, TV is building direct links with labels, their artists and their management. For Emap TV director of music Simon Sadler, the past few years bave seen much doser contact with the record company boardroom. "As well as having the traditional plugger-TV relationship, we'll also go into record labels at a senior level and talk about our joint plans for the next six months and see if there's any synergy there, where we can work together on projecls," he says. "We've had quite a lot of success with that over the past few years. For example, we got heavily involved with the initial stages of Busted where we committed to giving them TV, radio and mag- azine support well upffont and putting them on a lot of our events." MTV head of talent Jamie Caring says the sta- tion's commitment to breaking new bands lias often been a response to viewer demands. Unim- pressed by the recent output of more established 

m to be getting increasingly fickle artists long term and there seems to be less artisl loyalty - particularly on our more 

a few veliicles on air that are specifically designed around new artists. On Base we've got Fresh, Big 'N' Bashy and Base Lounge where we highlight new urban artists, while on MTV2 about 40% of the playlist features new acts. We also have a number of events of which Gonzo On Tour [a joint venture with the Barfly and Student Broad- cast Network] is perhaps the best example." Caring adds that a station such as MTV needs to be operating doser to the record industiy than ever - to the point where they are working virtual- ly as an A&R department. When MTV chose the acts for Spankin' New Music Week - which included emerging talent such as The 411, Jenti- na, Natasha Bedingfield, Bloc Party, Kasabian and Kristian Leontiou among seven others - two of 

them weren't signed and one of them didn't even have a name. "People associating MTV with being the first onto bands is really important to us," he says. "There can be no bigger success stoiy than us having the first interviews, the first live perform- ance and people associating that the first time they saw and heard a band was on MTV." Again, the common theme is communication and convergence - the blurring of boundanes with potential benefits for ail. "The more we can do on ail levels is obviously bénéficiai to the labels. But we will also hopefully forge long-term relationships with bands carly on so that we can both benefit later," says Channels 4's McCallum, who is already looking forward to Channel 4's coverage of V2004 in addition to con- tinued success for Popworld (which recently struck a partnership deal with MTV Hits) and T4. "The reality is that were it not for record com- pany support and third-party ftmding, our out- put would be very différent to what it is now - we would really have to focus on what we were doing. Whereas this way allows us to do more things with greater variety" he says. Taking that theme of variety onto an even big- ger level is the forthcoming Music Hall Of Famé, which is being developed by Initial TV for Chan- nel 4. Not only is this set to provide hours of prime music programming, but it will also spin off tie-in albums, DVDs and generate catalogue sales for featured artists. It looks like a neat win- win for everyone involved. While the music and TV industries have tradi- tionally used the same product for différent ends, the forging of doser relationships between the two is reaping more mutual benefits it seems. 

é^% amsterdam dance 
event 21/22/23 oct '04 

J J |^-r™^^mus,<:co|''6irence 

I the european electronic music 
business forum 

| 1 august médium registration deadline il § 
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Arrivai of online music store is great news for consumers and for the promotion of music 

Apple can benefit ail music sales 
wholesale prices, the emergence of a download mar- 
ket in the UK poses little immédiate threat to their EDITORIAL 

MARTIN TALBOT 

LondonSQ 9UR 

It is important to put last week's launch of Apple's iTunes Music Store in perspective. There is no doubt that it is great news for the promotion of music that such a huge brand is here. It is good to see Steve Jobs promoting the anti-piracy message and committing to making sure anyone who wants to download music will know about his légal alternative. iTunes is also a fantastic consumer experience, more user-friendly than any online service in this market. It is not the second coming. In fact, it arrives in the UK not as the only show in town but as the latest play- er devoted to driving a new génération of digital music delivery, with competitors, from Napster, MyCokeMusic and Connect around the corner. But if it makes even a fraction of the impact its has made in the US, it can have a massive influence on the music business, both here and in the rest of Europe. Apple's promotion of the concept of paid-for down- loads will also benefit other download services. Its promotion of music as a cool, must-have item can also be good for everyone selling music, including tradi- tional bricks and mortar retailers. While it is easy to understand specialist retailers' concerns about exclusives and relatively cut-price 

I remember the IFPI's Jay Berman, more than a year ago, voicing concern that the coolest kid in the class may be the one who used Grokster or KaZaA to steal the new Eminem album. Now, thanks to Apple, he may be the one who has loaded the record onto his digital music player through iTunes. 
While most labels have voiced optimism and excite- ment about the arrivai of iTunes Music Store, there has been an almost inévitable, "but". The but applies to the attitude with which Apple has swept into Europe demanded testing terms - something which is to be expected, of course - with a confidence that many say has bordered on arrogance. For a brand that has built up so much goodwill from the créative community in the past three décades, it is disappointing and surprising. It is also dumb for Apple - and particularly someone as bril- liant as Jobs - to end up in a slanging match with the indépendant labels over terms. We can only hope that sense will prevail and that resolution cornes quickly. 

iTunes7 spollight on history 

proves awards are timely 
The launch of iThncs Music Store across Europe last week has been met with a mixture of glee and grumbling. While the impact of the service on music fans and the industry remains to be seen, there is no doubt that 50-plus years of rock ff roll is now available at your fingertips. This choice and access means music is no longer con- sumed in a linear manner. How can it be when it is so easy to 
tum, this cultural shift malies a nonsense of classifying music con- sumées by âge. Ditto artists. 
There has never been a 
bettertimetocelebrate 
our musical héritage 

Mojo magazines growth over the past few years is proof of that. The Baby Boomers who drove Mqjo's sales initially and allowed themselves a Friday afternoon spending spree in HMV have become the first génération to embrace the iPod. Meanwhile, a new génération of post-Britpop music zealots, disenfranchised by the disposable nature of modem pop and the ubiquitous music média, have gravitated 

towards the magazine, clutching a piece of recently reissued vinyl firmly to their bosom. While these two générations may consider their musical year zéro to be digèr- ent, both groups are u nited in their quest for authenticity and their sense of history and héritage. In some quarters of the UK music business, "héritage" is a dirty word, one that sits with "lias- been". Its not an attitude shared by 
a virtue. 1 n truth, in a worfd ' half a century's worth of mus ■click realise that there has better time to celebnue our vast musical héritage. That is the aim of the Mojo Honours List - the first UK awards ceremony dedi- cated to recognising success and creativity over a sustained period, rather than simply celebrating the achievements of the past year. Faced with a parade of leg- endary performers, it will be easy 
ours List bash on "^esd^ to^boke" on a rampant sense of classicism. Diat would be to miss the point. We'd prefer it if people remem- 

L4 MUS1CWEEK 26.06.04 

Is the légal clampdown on 
flyposting a good tbing? 

With councils being encouraged to use hardline tactics to eradicate flyposting, many companîes may tliink twice before resorting to 

good promo tool. But tliey should put a cap on how much flyposting is permitted and where. "   

flyposting a good or bad thing? 
Nigel Downs, Carling Academy Brixton "It's a good thing if it's done at controlled and appropriate sites. But if people just flypost anywhere it can bring down an area and this can reflect badly on us because people thmk ifs the venue thafs put the posters up. London authorities need to leam from the example of pilot schemes in Cardiff and Glasgow where there are designated sites because, as someone said to me 
recently, there's no reasonitcan't look attractive if ifs done well " Andrew SaviieTchemikal Underground Records "Ifs one of many différent ways of marketing, Councils are missing out by not puttmg up designated sites for flyposting because it would be a 
steady source of inco,ne for them, 
the lSlrin9 'i y0U're iust drivin9 whole thing underground, which ïlîâîwereseeina haoneni.v." O wnat we re seeino happeni Ferîsha-Danielle Silvera. Ri Release Promotions "From an independent promotion compan/s perspective, flyposting is. 

it is now a bad thing for anyone doing it because they are almost certain to be pursued through légal channels. But responsible flyposting adds colour and vibrancy to any elty or town and illustrâtes that there is a cultural life there and alerts tourists to what is going on. To lose this Street art would be a shame." M Sue Nelson, ENCAMS (organiser of Keep Britain Tidy) "In a recent street survey of L000 people, we found they rated flyposting as much of a local nuisance as discarded needles and abandoned vehides, they say it makes their area feel run down and attracts other anti- social behaviour such as graffiti and litter. Councils are spending 
clearing it up (£250,000 a year in Camden), when it could go towards ^ hospital equipment or new teachers.' Peter Jenner.IMMF "Posters on blank walls look great. but 1 would be pissed off if they were on my office. I can see it is a real pain for people to have to scrape them off their shutters. But flyposters are where new artists can advertise so 



Fresh from being awarded an OBE in the Queen's 
Birthday Flonours, Barry Clayinan recalls some 
highlights of his career in the live sector 
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of The Great Escape and asked me why they weren't play- finished reading the Ing it. I, haying had a few drinks, - ' ' responded, "the record's not good 
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Classified ^ 
Contact: Maria Edwarils, Mnsic Wcok Classiliod Sales, CMP Infoimation, 8th Floor, Ludgatc House, 245 Blackfriars Road, london SE19UR 

Rates (per single column cm) Jobs & Courses: £40 (min ton x 2 cols) Business to Business: £21 (min. ''cm x i co.) Notice Board: £18 (min 4cm x 1 col) Spot colour arid 10% full colour add 20% Ail raies subject to standard VAT 

The latest jobs are also available online every friday at www.musicweekxom Bookinq doadline. Thursday lOam (or publication the following Monday (space 

handle The UK s leading International 

expectati s t ; L " re "tJ™ F r "S rf Ar i tT 

S ^1 

WINDSONG INTERNATIONAL 
The UK s 

One Stop 
DVD 

ihisis a newly created post so itwill 
ir you are up tor me challenge, please appiy in writing, 

goods distribution WWW.ACM.AC.UK 0U83 500 800 

musiewee to musicweek.com 
contact Maria — 

iobs 

eK.com to access the latest industry jobs, first 
020 7921. 8015 maria@musicweek.com 
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Classifiedl 
Contact: Maria Edwards, Music Wcck Classined Sales, CMP Information, 8Ui Floor, Ludgato House, 245 Biackfriars Road, London SE19UR T: 020 79218315 F; 020 79218372 E; maria@musicwMk.com 

Rates (per single column cm) Jobs & Courses; £40 (min. 4cm x 2 cols) Business to Business; £21 (min 4cm x 1 col) Notice Board: £18 (min. 4cm *1 col) Spot colour add 10% Fui! colour; add 20% te subjectto standard VAX 

The latest jobs are also ayallablc online mery Friday at wwwjiiusicwcek,com Booking deadiine: Thursday lOam for pubfalion the Ibllowing Monday (space . permilting). Cancellation deadiine: lOam V/cdnesday prior to publication (for sériés bookings; 17 days prior to publication). 
BUSINESS TO BUSINESS 

RrnnBPS WANTEB CASH PAID r, 12". IP'S. 60's. 70 s, 

M RAT J0; RECORD! BUY CD'S + l VINYL SMAIL TO VAS! AMOUNTS 
PRICESGMrNCo7ERnTHE PHONE 

msterbags CD, Video, Casselie - 7" 10" 1 2" • Paper 7" 1 2" & 1 2" POLVLINED • Polythene sleeves & Resealable sleeves 
•in ■le5,' Video 7" & 12" CD various types available. Also ail sizes of iiffy baqs - Window displays TST • CD/Record cleaning cloths ^ - - "C sleeves for 7" 10" 1 2" and CD SS D cases w!"* cordable CD & /v 

Best prices given. Nexf day delivery (in rr,^, coscs/ Phone for samples and fui! stock list Phone: 01 283 566823 Fax: 01 283 568631 lit 2, Parle Street, Burton On Trent, Staffs. DE 14 E-m. 
CASH RAID soundswholesaleltd.co.uk 

TENNIS The 2004 Music Business Tennis Tournament will takc place this year at Rocks Lanc Tennis Centre, Bames, London SW13, on Sundayllthjuly2004. The team tennis event mil be played on a Davis Cup format from 12-5pm. Almistry of Sound ml] be defending the trophy. For further détails call Mark Casweii on 020 8874 6715 or 0797 783 1519 

ROLLED GOLD 
INTERNATIONAL 

(Good to be back in our normal spot) 
BIG enough to COPE 

SMALL enough to GARE 
Regular product lists  
Over 500,000 CD's and DVD's in stock  
Low prices always - increase your margins.. 
Lots of spécial offers  
EDI ordering service available  
Distribution and Service second to none   

de DVD Authoring, Subdtling and As; 

t>ir.malik@ascenmiec 
I; +44 (0) 20 7208 22 

I Ascent 
J Media 

Great people to do business with  
Ordering made easy  
LEADER OF THE PACK  
Discounts for crédit card customers... 
Tel: (01753)691317 Fax: (01753)692728 

e.mail: sales@rolledgold.net 
8G Bedford Avenue, Slough Trading Estate, 

Slough SL1 4RA 

Gold Book 17/DVD & CD Plant Directory 2004 

Fully updaled for the 2004 editionf^mt 
The Gold Book 17 and The DVD & CD 

Plant Directory give y on the nwst compre- 
hensive listing of the CD and DVD industry. 
The priât version is immediately available 

and the CD-ROM version will be released ai 
the end of Mardi 04. 

Print version: £I40/€210 
Print+ROM version: £225/€335 ; 

Pull détails & order for m: www.oto-online.coni/gbl7home.hlTO 
or contact Lianne Davey on lkdavcy@cmpinformation.coin or 44(0)20 792 



BUSINESS TO BUSINESS 

Contact: Maria Edwards, Music Wcch Classificd Sales, CMP Information, 8lh Floor, ludgate House, 245 Blachfriars Road, London SE19UR 1:02079218315 F; 020 79a 8372 

Rates (per single column cml Jobs & Courses: £40 (min. 4cm * 2 col Business to Business: £21 (min. 4cm x 
SpotcolouraddlO* Fuil colour; add 20% AU rates subjccl lo standard VAT 

The lalcst jobs are alsoav; every Friday at wv Booking deadline: Thursday lOam for 

CD>interactive>DVD>encoding>authoring> 
VIDEO>duplication>editing>DUBBING 

www.tcvideo.co.uk Tel: 020 8904 6271 J 
10 PLRHET 

TC VIDEO 

CD DUPLICATION 

K ,*ySŒai .•24HRTU8MIR0tJH0 
^^«07385 2299: 

1000 CDs wlth Booklet+lnloy c,£600 Hljh Quollty COR copies from 75p Real Time Cosselle Copylng CD/CD-ROM Masterlng £65ph Enhoneed CDs, CD-oudlo, CD-ROM Copy Maslers, Compile 
mm Posting Records? LP Mailing Envelopes • Single Mailing Envelopes Postal Tubes • CD Maiiers • DVD Mailers 

coor1'" 

r::r: j 
Independent Record Company 
Martha Thompson and Antony Nygate, joint Administrators of Beechwood Music Limited offer (or sale the business and assets of this Middlesex based Independent Record Company, This is a unique opportunity to buy a long established, well regarded ' ' label. 
• Back catalogue of music rights. 
• Established trade marks. • Publishing Library 
• Dedicated and highly motivated staff. 
The above individuals have also been appointed Administrators of related UK and international record distribution companies whose assets are also available for sale. Available in whole or in parts. 
For further détails please contact Tim Townley Tel: 0118 925 8542 Fax; 0118 950 4013 Email, tim.townley@bdo.co.uk www.bdo.co.uk 

SBDO 

cd dvd vinyl + games 

IE No.1 for storefittings - displays -storage - counters - browsers - chart - best sellets - gondolas ■ slatwall • she 
1:01733 239001 1:01733 239002 e: infoMdlsplays.com 

EOF? SL/CCESS 

mnrww. ntusic MnrGd*. 



iatafile 

Britain's most 
comprehensive 
charts service 

Week 25 

m Mm m : 

albums SINGLES 

JUNE28 Tlie BeesFree The Bees (Virgin); BeveHcyKnight Affirmation (Rariophone): Razorlight Up Ail Night (Vertige): The Cure The Cure (lAm/Geffen): 

ARTIST ALBUMS 

JUIY5 The Ordinary Boys Over The Counter CUItune (B Unique): The Kingsbury Manx Aztec Discipline (Cooking Vinyl): McFly Room On The Third Floor (Island): JUIY12 Cam'ron tbc (Def Jam/Mercury); The Roots The Tipping Point (Island); Sigur Ros Ba Ba Ti Ki Di Do (EM1); Eva Cassidy Wonderful World (Hot); ' 
SINGLES THISWEEK Beverley Knight Corne As You Are (Parloplione); Blink 182 Down (MCA): Outkast Roses (BMG): Twista Ovemight Celebrity (East West): Jentina Bad Ass Strippa (Virgin):  JUNE28 Blue Bubblin' (Innocent): Kylie Minogue Chocolaté (Pariophone): McFly Obviously (Island): George Michael Flawless (Go To The City) (Aegean): Usher Bum (Arista); Girls Aloud The Show (Polydor): Basement Jaxx Good Luck (XL): JULY5 Shaznay Lewis Never Felt Like This Before (London): The Hives Walk Idiot Walk (Polydor); Will Young Friday's Child (BMG): MIA Sunshowers (XL): Damien RiceCannonball (TAth Floor); JULY12 Jamelia See It In A Boy's Eyes (Parloplione): Morrissey The First Of The Gang To Die (Attack): Rachel Stevens Some Girls (19/Polydor): Shapeshifters Cola's Theme (Positiva): Marillion Oon't ^rtYourself (Intact); 

iSÏCWÉÈf 

Fathers' Day 
gives boost 
to best ofs 
With sales visibly wilting thanks to hot weather and football, Fathers' Day gave a welcome boost to the market tast week - but it triggered sales later and by less llian normal. In the week as a whole, album sales increased by IS.2%, with 2.83m sold compared to 2.36m the previous week. For the period Sunday-Thursday, sales were up just 3.3%. But Friday saw an increase of 29,0% over the previous week and Saturday's boost was 53.3%. Even so, the total number of albums sold in the week leading up to Fathers' Day was 4.3% down on the 2.96m sold in the comparative week in 2003, 
MARKET INDICATORS 

when it fell a week earlier. 
blâme for the slide, with their tally down 5.6% on ayear ago, while compilations were oiî a mere 0.6%. Lastyear, Fathers' Day coincided with the release of Radiohead's Hail To The Thief, which cashed in with sales of 114,000 copies, but there was no comparable release in 2004, hence Keane's retum to the sununit widt the six-week-old Hopes And Fears, which sold a comparatively slender 47,000 copies last week - a mere 2% above its sales in the previous 

More noticeably benefiting from Fathers' Day were vintage rock acts like Thin Lizzy (13-3), Phil Collins (19-4), Guns N' Roses (17-10), The Shadows (32-15), Bryan Ferry and Roxy Music (25- 17) and The Who (42-21), among otliers, helping artist albums to increase 15.2% week-on-week. Compilations sales fared better, with the sector up 31.6% week-on- week. The mosl contribution ca 

Ballads II, which remains at number one, and enjoyed a 165% boost to 102,299 sales last week, less than 700 fewer than the 103,096 tally tumed in on the comparable week by the original Power Ballads album last year. Meanwhile, singles sales edged up by 2.6%. Britney Spears registering her second and Jive's third number one of the year with Everytime, which sold 54,022 copies, 53% more than runner-up Mario Winans' I Don't Wanna Know. Sales of football-related singles slumped following England's last gap defeat by France, and both The Farm (down 5-11) and Twisted X (9-33) spiral out of tire Top 10. but 
England actually managed a 4% 
even though it slips 2-3. Itsuffered a dip at the start of the week but sales were well up on Friday and irday, following England's 3-0 jry over Switzerland. It did icularly well in Scotland, re it jumps 24-12 this week. 

THE BIG NUMBER: 250,361 

NUMBER ONE KEANE HOPES AND FEARS Island Il is the third week at number one for the Battie band s début album, which bas sold 459,963 copies in six weeks. 
COMPILATIONS NUMBER ONE VAR10US POWER BALLADS II EMI/Virgin Sales of more than 100,000 give Power Ballads II a second week at the top with sales 3.3 limes higher than the number two album, More Than A Feeling, a spolier which contains tracks by nine of the artists on Power Ballads IL 
RADIO AIRPLAY NUMBER ONE MARIO WINANS I DONT WANNA KNOW Bad Boy Ending a run of six one-week chart- toppers. Mario Winans' single bas more staying power and a hefty 25% lead over 

7-INCH SINGLES NUMBER ONE PAUL WELLER THE B0mEV2 It is another good week for the format, with sales up 88% compared to market average of 3%, The top six are ail new entries, with Paul Weller's at number one. 
SC0TT1SH ALBUMS NUMBER ONE KEANE HOPES AND FEARS Island Number one for the fourth lime in the UK as a whole, Keane's album registere its sixth straight week at the top in Scotland, where it outsold runners-up the Scissor Sisters by 21.7%, with the To The 5 Boroughs by the Beastie Boys at four. 

ance Feature 
July lOth issue 

How is the dance music scene in the UK shifting and changing to cope with the needs of the current market? 
For more information please contact Scott Green 

020 79218365 E:scott@musicweek.com 
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Sony, tliey are about to rclease Don't V Away Eile< 
A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 
Martin Howes, owner, 
Avid Records TREVOR LOVEYSINTASTELLA (FREERANG 
"Renowned deep house producer Tievor Loveys lias created a stunningly original take on the form with his first solo LP - mélodie, sonically sublime, tlie tones range from soothingjazi 

  

 o of mélodie rock, avith cnerget ic vocals. Think The Hives meets Jesse Malin meets Kings Of Léon. Taken from their brilliant album VVe Were Bom Flame, tliis is definitely i 

lain Moffat, Editor, 
Playloiider.com 
RADIO 4 PARTY CRASHERS (CITY SLANG) 

look 

Sarali J. Edwards, co- 
director, BLAG 
magazine YUNG WUN FEAT. DMX, LIl FUR & DAVID BANNER TEARIT JP (FULl SURFACE/J 
"Anyone who felt amazed by Luey Pearl's marchingband rendition of Dance Tonight must pick up this 

comeback single from the band who were enlivening the punk- ftmk revival before anyone eould even spell DFA. Party Crashers is about the only serious challenger to Franz Ferdinand's hits as the year's most danceable indie release, and they've upped the ante with some glorious strings and epic, Associates-style pianos too. This is a welcome taster for what should, in faimess, be their big breakthrough album." 
Christian Smith, head 
of music, Kiss 100. 

StS^nna 

tire oTtheoi^rThe1'601'16 
Pirates should benefit in the 



music controlAu/c 

TV Airplay Chart 
■MMMHHHI 

' /// 
{t. 1 KELIS TRICK ME .   --j 435 2 USHER BURN 411 3 BRITNEY SPEARS EVERYTIME — J1VE 379 

Bl BLACK EYED PEAS LE l'S GETIT STARTED «« TOVMS 344 4 UlKLbALUUU IntbhUVV mm 344 6 0UTKAST ROSES mm 343 7 MARIO WINANS/ENYA/P D1DDY1 DONT WANNA KNQ\AW™ 314 
8 » 4-4-2 C0ME ON ENGLAND OIT 289 9 8 CASS1UY ILAl. R.KLLLY H0I EL 266 
10 G ANASTACIA LEFT 0UTSIDE AL0NE w 258 
11 14 KYLIEMIN0GUE CHOCOLATE P«e 244 
12 JAMELIA 5; E IT IN A BOY'S EYES «ne 242 
12 31 THE FARM FEAT. SFX BOYS CHOIR ALLTOGETHERNOW 2004 OMG 242 
14 BRANDY FEAT. KAYNE WEST TALK ABOUT LOVE 241 
15 15 SCISSOR SISTERS LAURA mm 235 
15 K) CHRISTINA MILIAN D1P IT L0W mmmm 235 
17 a MAR00N 5 THIS LOVE oc« 234 
18 23 FAITHLESS MASS DESTRUCTION CMHSTA 228 
19 H THE 411 FEAT GHOSTFACE KILLAH ON MY KNEES »y 224 
20 5 THE RASMUS IN THE SHAD0WS MVIRSAL 223 
21 12 FRANKEE FURB (F U R1GHT BACK) 214 
22 16 MCFLY 0BVI0USLY ^ 213 
23 WILLY0UNG FRIDAY'S CHILD mo 212 
23 18 OZONE DRAGOSTEA DINTEI JlVt 212 
25 17 BLUE BUBBLIN' IKWCm 211 
26 31 BEASTIE BOYS CH-CHECK IT OUT 207 
26 37 ASH STARCROSSED ""mm 207 
28 TWISTA OVERNIGHT CELEBR1TY 137 
29 59 THE STRFETS DRY YOUR EYES ^ ■ 186 
30 20 HOOBASTANK THE REASON mmmmv 180 
31 B thf nnim qi immfr si INSHINE a'u",ic 175 
32 a THF HTVFS WAI K TnlOT WALK POi™« 169 
33 3 GEORGE MICHAEL FLAWLESS (GO TO THE CITY) 166 
34 43 BEYONCECRAZYINLOVE 165 
35 30 N.E.R.D. MAYBE 163 
36 22 EAMON F**K IT (I DONT WANT YOU BACK) .JM 162 
37 57 KANYE WEST/SYLEENA JOHNSON ALL FALLS DOWN «4 159 
38 38 KEANE EVERYBODY'S CHANG1NG  '1- 155 
39 BEVERLEY KNIGHT COMI AS YOU ARE _—  153 
40 ■ t... BLINK182 DOWN    — 

Kelis' Trick Me increases its 
marginofvictoryatthetopof 
the chart, while Black Eyed Peas 
and Jamelia make strong gains HIGHEST NEW ENTRY 

msmmi. 

t fTUi-JiA'id^ / 
1 THE HWESWAIK IDIOT WALK ravooR 2 BEASTIE BOYS CH-CHECK IT OUT capitoi 3I 0 THE CURE THE END OF THE WORLD Pavais 4 j 2 THE KILLERS MR. BR1GHTS1DE U2Ka mœ 41 11 REUBEN FREODY KREliGER msamiu 61 | 5 HOPE OF THE STATES THE RED THE WHITE THE BLACK... S8v, 6 4 RA20RUGHT GOLDEN TOUCH «RHGO si 7 BRAND NEW THE QUIET THINGS THAT KNOW ONE.. sosf foivt 9 | 6 SUPKNOT DUAUTY soaisw,NtR 10| 19 THE STREETS DRY YOUR EYES LoœBOMfl 

NUMBER ONE 

TW1STA QUERN1GHT CEtiBRiTY MARIO WINAWS/fflVÂ/PDIDDY I COIiTWAIiNAKNQW fx BRANDY/KAYNE WEST TALK ABOUT LOVE 
JAMEUA SEElTlNABOrSEYES 
CH1NGY ONE CALL AWAY ALIC1A KEYS 1F 1A1NT GQT VQU 

THEM? 



There is no change at the top as Mario 
Winans' I Don't Wanna Know is still the 
most-played track on UK radio. Meanwhile, 
Maroon 5 and Kelis make positive moves. 
CE 

Ail the sales and airplay charts published in Music Week are also available online every Sunday evening at www.musicweek.com 

tlie UK Radio Aii 

v^RÀMtlfR^Tr ^ d c" b Pwj'0« iTS ^V01"19 8'N 
Manager. Claire Moon, V2. ^ ^ " r0ni0' " ee.ru 

MARIO WINANS/ENYA/PDIODYI DONT WANNA... ' ■ 2616 20 68.85 6 
2 13 MAROON 5 THIS LOVE OCIANE7EMO 2446 •2 55.06 1 
3 KELIS TRICK ME 1842 24 52.72 7 
4 10 « KEANE EVERYBODY'S CHANGING ^ 2052 8 48.85 -28 

i 5 SCISSOR SISTERS LAURA «mor 1131 32 48.02 6 
6 9 CHRISTINA MILIAN OIPIT LOW 1768 -9 44.89 -5 

i 7 9 1 BRITNEY SPEARS EVERYTIME jm 1712 14 44.07 24 
8 M 16 ANASTACIA LEFT OUTSIDE ALONE EPIC 2049 -7 40.15 •7 

i 9 5 0 USHER BURN ARISTA 1787 10 38.88 
10 0 JOSS STONE SUPER DUPER LOVE... mmwwm,, 1557 -6 37.97 0 
11 27 THE 411FEAT. GHOSTFACE KILLAH ON MY KNEES 1717 -4 37.61 -21 

| 12 M 29 THE RASMUS IN THE SHADOWS 1608 4 37.24 1 
13 U 36 NATASHABEDINGFIELD SINGLE MMKBWMC 1834 -14 35.59 -23 
14 9 35 THE CORRS SUMMER SUNSHINE ATIAWIC 1568 -29 33.60 ■63 

1 15 9 92 OUTKAST ROSES «ISTA 893 -1 33.10 3 
i 16 ■1 0 BEVERLEY KNIGHT COME AS YOU ARE PA^E 1251 23 32.74 11 

27 0 GEORGE MICHAEL FLAWLESS (GO TO THE CITY) 1219 25 3253 55 
2 0 BLACK EYED PEAS LET'S GET IT STARTED 760 15 31.96 53 

19 NO DOUBT IT'S MY LIFE 1107 -10 31.21 1 
I 0 WILL YOUNG FRIDAY'S CHILD BMC 1122 22 28.80 143 

1 21 2 0 SHAPESHIFTERS LOLA'S THEME S*™ 835 11 27.25 45 
22 8 0 DAMIEN RICE CANNONBALL DRWI9I|IM 299 105 27.07 38 
23 8 30 KRISTIAN LEONTIOU STORY OF MY LIFE pom» 1256 7 25.80 -23 
24 9 29 FAITHLESS MASS DESTRUCTION CTOBISTA 294 •6 22.85 ' ® 
25 6 19 KANYE WEST/SYLEENA JOHNSON ALL FALLS DOWN mmiMm 656 -9 22.09 -14 

l)(ll U iVr 02 ARHST H 11 THE DIVINE COMEDY ABSENT FRIENDS wtlOTOHE □ I MAROON 5 THIS LOVE OCTASECM Q 2 HEUCOPTER GIRLANGELC1TY instwtkabto 2^ 2 ANASTACIA LEFT OUTSIDE ALONE ERIC Q 2 BELLE AND SEBASTIAN WRAPPEDUP IN BOOKS somissoE 3 6 | MARIO WINANS/ENYA/PDIODYI DONT WANNA KNOW MES 4 ■ NORAH JONES WHATAMITOYOU? muEKOTE 4 8 KEANE EVERYBODYS CHANGING islam: 4 L DAMIENRICECANNONBALL DRM/MIHFIMS 5 J THE RASMUS IN THE SHADOWS 1MVERSAL 6 M SHERYL CROW UGHT IN YOUR EYES MiVPOLïDœ 6 « THE CORRS SUMMER SUNSHINE ATIAWIC /i BEVERLEY KNIGHT COME AS YOU ARE mlopkose 7 3 NO DOUBT IfS MY LIFE iNrEHscoPDPOLVKis Se MORRISSEY FIRST OF THE GANG attack/SA^ctuarv 8 5 WILL YOUNG YOUR GAME ËMG 85 SARAH MCLACHLAN WORLD ON PIRE ASISIA 9 » DIDO DONT LEAVE HOME 10 8 SCISSOR SISTERS LAURA pavDos 10 11 ntolUK » Music Cl BRITNEY SPEARS EVERYTIME JM 



♦ music controlAu/c 

itf iaf Chart muslc control 

// VI €. / //â 26 0 BtLLt ANU otBAb 11AN WRAPPED1IP1W RmjTs 81 " -7 22.05 38 27 
ii 29 

3 3 38 THE DIVINE COMEDY ABSËiTf?Rl!NDS   81 21.76 ■9 1 BLINK182 DOWN nv^r   203 12 21.71 88 16 8 CASSIDY FEAT. R.KELLY HOTEL ' , 713 3 21.37 30 ? 11 THE FARM FEAT. SFX BOYS CHOIR ALLTOGETHFRNnwDnM «0 30 20.09 31 3 NORAH JONES WHAT AMI TO YOU? ~ TDTT 145 ■66 20.07 32 M JET ARE YOU GONNA BE MY GIRL? 363 -28 18.62 
S 35 

<2 1 32 HELICOPTER GIRL ANGEL CITY mm 197 .] 18.59 18 6S ? 0 JAY SEAN EYES ON YOU ;:.n,us 454 40 18.41 59 » 18 70 USHER FEAT. LIL'JON & LUDACRIS YEAH 763 -15 17.98 -17 
36 s « » BEYONCE NAUGHTY GIRL «.umua 857 -35 17.62 -8 
37 
38 

<8 ■' « JAMELIA SEEIT IN A BOY'S EYES mmm 843 23 17.57 26 50 7 0 KYLIEMINOGUE CHOCOLATE mmmi 360 42 17.21 26 
39 85 18 0 WILL YOUNG YOUR GAME bmo 763 41 17.16 
40 17 10 50 AVRIL LAVIGNE DONT TELL ME a»,s,A 645 ■26 16.46 
41 
42 

« 12 0 BASEMENT JAXX FEAT. LISA KEKAULA GOOD LUCK a 524 72 16.16 
as; I 0 MORRISSEY FIRST OF THE GANG 52 225 16.03 

43 « 39 0 OUTKAST HEYYA! «ia 665 •7 15.61 
44 59 1 0 THE STREETS DRY YOUR EYES 401 3 15.60 
45 38 20 0 BRITNEY SPEARS TOXIC * -12 15.52 
46 39 2 0 SHERYL CROW LIGHT IN YOUR EYES «w* 333 48 15.47 
47 
48 

3 37 JURGEN VRIES FEAT. ANDREA BRITTON TAKE MY HAND «,v -21 15.43 1 
56 12 0 KEANE SOMEWHERE ONLY WE KNOW 246 -20 15.23 20 

49 4 72 SARAHMCLACHLAN WORLD ON FIRE - «ha 134 25 14.18 ■29 
! 50 75 1 0 MCFLY OBVIOUSLY isuœ U 14,18 38 

1- Britney Spears Brilney Spears' 

eaciiing 
having niovod 90- 34-16-14-7 Unis f5-U'sgot single 

0" 6ore, 46 tlino 

rST"—J "eek, mcnning il 
m 

'*■ T""1 il 
2L Slrapcshifters L , , ' Clli f '1 i' 1V AlLiphKJ tll 6 

mm 
up to be one of Slaxy, Ki.ss and the biggcst club/ vibe ^ contjnlieti sales crossovers to|)rov|d<. of the year, Loia's nlassive support. Thnueiiyiéf 39, Will Young -■l' "u'ji-1"-. |, ni.ns Child is 

while the follow- np Your Game reached #3 on sales and #2 on nirplay. Friday's 
beyond the becomc tlio thiid v|..'Ci.ih4 Krtho coiiserutive indio stations wltere it ..niash froni Will gotitscariyplays. Young-scWrcnt Ton statioiis on ^ olbuin, on which it 
panel of 108 tradoThefirst. 

20, cvetl thouyh it 
last weelc Ifs blggest supporter was Core. where it was played 39 

MAROON 5 THIS LOVE octake/EVC. ICIA LEFT OUTSIDE ALONE me KEANE EV{:RYBODY"S CHANG1NG islam NATASHA BEDINGFIELD SINGLE phoso KEUS TRICK ME virgin  USHER BURNakista  CHRISTINA MILIAN DIP1T LOW mv BRtTNEY SPEARS EVERYTIMEJIVT 
TtiECORRS SUMMCR SUNSHINEi aîlantic 

GEORGE MICHAEL FLAWLESS (GO 10 THE CH 
WILLYOUNG FR10AY'SCH1LDBM( NODOUBT irSMYUFEiKTi SCISSORSISTERS LAURAPOIVDOR 

USHER FEAT.UUON& LUI AS LETS GET11STARTEO m.\ DYFEAT.R.KELLY HOTEL:. OUTKAST HCY YA! ARI: 

BEVERLEY KNIGHT COME AS YOU ARE WRlophoke GEORGE MICHAEL FLAWlfSS (GO TO THE CITY) aec: BLACK EYED PEAS LETS GET 1T STARTED AAM/TOLYDOR WILLYOUNGFRIDAYSCHILDSMG SHAPESH1FTERS LOLA'S THEME POSITIVA DAMIENRICECANNONBALLdR'. BELLE AND SEBASTIAN .VDAPPFI) UP\U BOO<S ■ : .■ 
JAY SEAN EYES ON YOU Rn i 

THE STREETS DRY YQUR EYES LOCMDQ'.' SHERYL CROW L1GHT IN YQUR EYES ^ MCFLY 0BV10USLY ISLANO SHAZNAY LEWIS NEVER FELTI COUNTING CROWS ACC1DENTALLY IN LOVE GEfFQN/roiYOûR BLUE BUBBL1N' inncc^.I  



[n-store - Britney Spears, Will \nfe.wav ^ea'0' w0™ _ Artist A:  L Beverley Knight, Artist B: Javine, , Alicia Keys, 
Summer, Ministry Of Sound - Clubbers Guide ToSummer 

Guide Summer 2004, Armada, Beverley Knight, Kanye West, Kool & The Gang, Symphonie Rock; Single - Girls Aloud: Album - Beverley Knight 
Listening posts - Badly Drawn Boy, Brian Wilson, Wilco, Kings of 
digital listening Systems in stores nationwide: In-store - The Concrètes, The Bees, The Cure, Doobie Brothers, Razorlight, Thea Gilmore, Michael Jackson, Beverly Knight, Angie Stone, 2 for £22,3 for £20 and 2 for £10 promotions 
Album of the month - The Pixies; In-store - Blueskins, Lucky Jim, Breed 77, Four Tet, Moodyman, lain Archer, Sluts Of Trust, Modey 

(OST) 

Ks Guide Summer 2004, rlight, Brandy, The Bees, The lie Brothers, Javine, Super 70's 1er, MTV - The Base, Shrek 2 
Singles - Britney Spears, Brandy: Albums - Classic Football Scores. Donna Summer, Sheryl Crow, Celine Dion, Symphonie Rock, Just for You, Beastie Boys, Dire Straits; Promos - Fathers' Day Offers, BMG WoW CDs from 6,97, Buy 2 Save £3, £9.97 
Windows - DVDs from 599, CDs 

®HMV 

Aloud, 

paign; In store - île Man, Beta ;d Peas, Blue, Ferry Downs, Shonagh es Matchbox B-Line is, Girls 

Windows - Mega Deal, Festivals - CDs From £6.99; In-Store - Beverley Knight, The Bees, The Cure, Razorlight The Jacksons, Shrek 2, Stone Roses DVD; Advertising - - - ' i - CDs From £699, The 
Albums - The Bees, Brandy, Beverly Knight Rush, Ben Harper, Javine, Kinks, The Cure; Main Promotion - Summer Sale; Secondary Promo - 5 for £30 CD or DVD; 

Cure, D< ot Cars, 
WHSmith 

Mojo - Mono, Midlake, Charlie Watts, IQ, A Girl Called Eddy, Dare; Selecta - Cathedral, Jesse Malin, Republic Of Loose, Varions - Reggae Gold 2004, Christine r ' ' 

WOOLWORTHS Albl,m of the week " Beverley Knight, single of the week - Blue; In-store - Beverley Knight Javine, Brandy, Ministry Of Sound - Clubbers Guide To Summer 2004, The Cure, Kylie Minogue, Blue, McFly, Girls Aloud, 

...JOO LOVE (STEVE ANGEUÛ REMIX)(C2) "Mytopten is a nod to where we could be heading music-wise this summer. There is more melody coming through, more funky house and more quality. If last year was trance and R&B, this year the funky 
corner, Estelle is cheeky and thought- provoking lyrically, while the house awards go to talent from Denmark, namely Mariy and TBA, Meanwhile, the good-looking award goes to 

épisodes of Hearlbeat. And, as the Lee Cabrera, TBA, ShapeshiflE and Full Intention, we might as w( just build a statue to honour them 

"Underground hip hop is flourishing. Whether it's Rhyme Sayers with Atmosphère, Brother Ali and Eyedea & Abilities, Def Jux with El-P, Aesop Rock and Mr Lit Quannum with Lyrics Bom, The Lifesavas and The GiftOfGab oroneofthemany 
quality releases each quarter. Not to mention singles, which is loaded with talent. You may have to search a little harder to find it, but it is out there. Not only is the music available, but 
shows happening." 

"It's currently fashionable to say how cool the Clash were, but to me they changed my life. They were the first punk band to speak out and have a 
the world, which often lead to their tracks being banned on the radio. As a 15-year-old post punkette, The Clash were the writing on the wall and encapsulated growing up and gettmg out like no other band at that time and heavily influenced my choice to be a OJ. Their sound was to eventually span many musical genres 
opened my ears to différent types of music that would later help shape my own style. They were musically electrifying with Joe Strummer and Mick Jones writing most of the songs and influenced me to start playing guitar and writing my own material." 

England: Jamelia Soe 9 ItlnABoysEyes: yfjjËÏ) Kanyc West Ail Falls 

T4SUNDAY 
Spitling Games; CHANNEL4 T4 England's 

4Play Chikinki (Sun) 

Pirate takes 
Western spoils 
Neil Caddy Programme m; On air for a li 
station, in spite of ils name which hononrs the area's less salubrious seafarers rather than unofficial 
broadeasts to a potential audience of 594,000 adults spread across 3,000 square miles in the south western corner of England. Its 
Plymouth, plus east Comwall and west Devon and bas a reach of 27% and a share of 12.2%. Its western transmitter covers West Comwall and the Scilly Isles and bas a noticeably larger reach of 39% and a share of 23%, not least because its average listener tunes in for an impressive 15.2 hours per week - the highest tally for any ILR station in the UK. Neil Caddy, programme 
Because our listeners 
stay tuned foi- so long, 
we have to make sure 
songs don't burn out. 
the station says, "The reason why our audience is smaller in the east is that we are in compétition there with (héritage ILR station) Plymouth Sound. The western part of our transmission area is 
direction compétition." Pirate FM describes itself as "a music-led station playing a mixture of contemporary and classic hits". Caddy adds, "Our target audience is 25- to 44-year- olds, and we are fairly MOR. We feature music from the last four décades along with current hits. Our current A-list consists of the latest singles by Maroon 5, Keane, Scissor Sisters, The Corrs, Joss Stone and The 411. "Because our listeners stay tuned for so long, we have to make sure we don't bum out songs too quickly, so even an A-)ist song will only get played evety seven or eight hours. "We look for mélodie, feel-good songs - and they don't necessarily have to be huge hits."   Cam Brea Sti Redruth. Comwall. TR153XX. Téléphoné: 01209 314400. Website: www.piratefml02.co.uk. E-mail; 



!an Van Dahl ■ Befieve (Nulift Arista) Spy 5Ï - Wnnl ALBUMS Some (Double R) SColoursRec 

thisweek 

SINGLE OF THE WEEK 

or 

summ th -'6'0''11'6 

3^' 1 Love You'Cause IHaveTo(V2 WR5025873) Thkisthe second single tobe lifted from the auirkv ScoLs' di 

Mn«kv^Sr«nM Troeblemakers - Union Of Soûls (NasMnle) Kuow Vou (Fine( SSfSWay<BIUe Vurious - Tlie Trip: FourMusic) Orbital-One Ferfecl Sunrise 
Records released 05.07.04 

i 

m 

ALBUM OF THE WEEK Tlie Ordinary Boys Over The Counter Culture 
(B-Unique/WEA 2564616742) Likc many of their indie contemporanes. rhc Ordinary Boys borrow from Eighties icons, this 

buUUs hardly adventurôus Jr05' SSiif"' 
or fall onfe strength of their 

Sunshower (XL XL187) This excellent slice of ragga-tinged 
project, young fans without the historié reference points of The Beaeh Boys and The Clash will 
The rest will just watch it clean up 

and features producHon from the SE»., 
SSi|rSsd 

to mind The Talking Heads and The Flaming Lips. Anyband that SlariitelXLXlSWlCD) ^ 

ïaStiSS 
Piney Gir 
TRUCK17) ^ ^ 

Élil' bsS33'"',""s 

:k. This jaunty track, ;d to Radio One's C- as . asags. 

Tl,e former Ail 

Ions Yot/re Lovely To 14. SKINT101X) 
svhich bas det°"rc3p,easânt bringing to mind Queens Of The 



New raleases /& à 
rj 

de o.. Oi. .:o ,, i ■ 1 

Albums 
FRONTLINE RELEASES DANCE □ 12 MOONS SOUO SrATE Cândyftp (CD COCF12C0} 

ROCK □ BENNETT. BRIAN NUS1C10 P1C1URE Cube (CD fLVCUB 20108) □ BLACK SABBATH NEVER SAY OIE Eamark (LP 410.", □ BODDY. IAN CHIASMATA Din (CD DIN 
\ST, THE FADE BACK IN Rainbow Qiiartz (CD RQTZ104) _ t KEEP1T LIGHT Pop Fïtion (CD FF 5) □ DESffiTClTY SOUNDTRACK SPLIT Dcc-p Ebii (CD DER 437) □ aYSIUM OEADLINE Meta! Mmd (CD MMPCO 0238) □ FAMILY BBC RADIO VOL 1 Hux(CO HUX 057) □ FROM FIRST TOIAST DEAR DIARY MY TEEN MGST Epitaph (CD 67072) □"^TH^^TOADEkSrOJvSGommai (CD6MN 2112) □KATASTROPHY WIFE ALL KNEEL Intogiity (CD IMT 020) □iSm, JIM ELYSIAN FIELDS Chaim (CD CRCO 02^1 

□ LEGENDARY PINK DOTS THE WHISPER1NG WALL Ror (CD RUSCD 8286) ■ MAO ACTION AND BEGIN Polydor (CD 9866782) □ MAJESTY METAL LAW Massacre (CD MASSCO 430) O MASS REVOLUTION rbcms A Riol Coin' On (CD TRGCD 001 LP TR6LP 001) H  I0LY Snapper (CD SMDCD 514) 

U ULTRAFOXICE SKAT1NG Loser Fnendly (CD LFLP 01) □ VANDALS, THE HOLLYWOOD POTATO CHIP Kung Fu (CD □ VAHIOUS RIP OFF YOUR LABELS Angular (CD ARC 004) 

• OXPLODING PLASTIC AMATEUR GIRLcRi£'. l'-[ ■nP.:iu!. (UVHM:;f;VI 0)/l LPPA!MS[AT( • 

□ EEK A MOUSE EEK A SPEEKA GrtXM? Altadc (CD GRELCD 277 LP GREL 277) □VARIOUS DIRE"" • || □VARIOUSHECI 
□VARIOUS EXCEPTIONALLY RE.     □ VARIOUS HAPPYHARDCORE PRESENTS Ranour (CD CDRA1D 565) □ WORKSHOP YOG SOTHOTH Soreg (CD S0N1G 37CD) 

1 if 

. ' LflURRiCANTRELL ■: THE HELLO RECORDINGS 

Laura Cantrell The Hello Recordings spiI23 Charming album of eariy recordings produced by John Flansburgh (They Might Be Giants). Includes live favourite 'Lee Harvey Was A Friend Of Mine'. Evocative liner notes from Laura hereelf. Also available as a value-pricedTwin Pack wilh WnenThe Roses Bloom Again' (SPIT024). Laura playslhe Fleadh on June 20lh. 
G\DIZ MUSIC | téléphoné 020 8692 35551 fax 020 8469 33001 email sales ®cadizmusic.co.uk || exclusive distribution in the uk by pinnacle entertainment || 

URBAN □ BICG JUS BLACK MAMBA SERUMS V2.0 Big Dada (CD BOCO 071 LP BO 071) □ BRANDY AFRODISIAC EastWesl (CD 7567836332) □BROWN, KOFY LOVE WARR10R Passion (CD CDSBJ 21) O CORMEGA LEGAL HUSTLE VOL 1 Fast Life (CD FL 6802C0 LP FL 6802LP) 

IHT. BEVERLEY AFFIRMATION Parlophone (CD 4733102) ■ b i UNE, ANC1E STONE LOVE Arisla (CD 82876597922) ■ TAZ ANALYSE THIS Mercury (CD 9866952 DVD 9867056 LP 9866956) □TIME MACHINE SLOW YOUR ROLL G!cw In The Oark (CD GITD 003CD) □UMICAH RED ZONE Sctagon (CD806CD) □VARIOUS 60S SOUL HAPPENING KRL (CD BESTCD 008) □VARIOUS TRU THOUGHTS ZEBRA TRAFFIC Tm Thoughts (CD TUZEB 001) 

CATALOGUE & REISSUES □ A18 DEAR FUR10US Vklory (CD VR 225CD) 

□ WURZELS, THE A TASTE OF THE WEST Zeralh (CD CIA 001) POP □ SHONAGH OALY BEAUTIFUL VIEW Poîydûr (CD 9800026) □BANKS, LLOYD THE HUNGER FOR MORE Pof.dor (CD 11») ■ BEES,THE FREE THE BEES Virgin (CD CDV 2983) ■ CURE, THE THE CURE Geffen (CD 986  

□ BARRETTO, RAY THE VERY BEST OF RAY BARETTO Ciiarly (CD SNAO 52000) □ BAS1E, COUNT ONE 0 CLOCK JU.MP Sanclu.ny (CD CDAJS 299) □ BEU. MADEUNE BEOS A P0PP1N Cherry Red (CD RPM 281) -i d. once mEN THE VERY BEST OF RUBEN BLADES Charly (CD SNAO 522C0) 

JOE THE VERY BEST OF Snapper (CD SNAO 528C0) 4ATS CREATES! RECORDINGS Acc (CD COKEND 232) ~ MP. MARCa THE CREATIVE ACT Sub Rosa(CD SR 57) □ ELECTRIC W1ZARD WC UVE Rse Atoe (CD RISECD 048) IVE IN TASMAN1A Ace (CD COTAK 65D) 
□ GILMORE, THEA RULES FOR JOKER Hungry Oog (GO YRGNUHA 5) □CORDEN, DEXTER DEXTER CALUNG EMI (CD 5787262) QCRUBBS, DAVID 1 HE SPECTRUM BETWEEN Drag City (CD OC 186C0) □GRUBBS, DAVID THE TH1CKET Draq Ùly (CD DC160C0) □HENDERSON. JOE INNER URGE EMI (CD 57872/2) □HOUDAY, B1LUE WHAT A UHLE MOONL1GHT CAN DO Brisa (CD BR 49337) 

□SEETHER OISCLAIMER Sony Music (CD 5095735) OSKY, NINA NINA SKY Istmd (CD 9863066) O STEVENS, SUFJAN M1CHIGAN Ro# Trade (LP) 
26 MUSICWEEK 26.06.04 

□KARMAKANICWHEELOFUFE Rorpin(CDRRC00404045) ' □KERSHAW, RUSTY & DOUGIDUISIANA MEN Ace (CD CDCH2 ^ EASY L1STEN1N6 BLUES Ace (CD COCHM1011) 
EEP RIGHT Gril (CD GR16C0) 



•çsr232 
<111 . it>—1{. ^ 

3,038 

« UHtS Wl m SmKGS ATTACHEO Sraptor (CD SMDCO 512) 
SnllMW «* "EABf BElOfiCS TODADDY SAncto, (C0 CDAJA 55D1 î,raJCEFra LOVE W ISl£0f W1GHT FESTIVAL Ssnctov (CD SMEDO 045) KOSIEEP Il^wrami SAncluan, (CD SWEDD 043) 

IBON nsr Santtaï (CD SMBCO 042) 
^jî^WE « nOBUTE CIhtï Rai (CO CDMGRAM184) 
SniECO J0"»«V THE VERY BEST OF Snapper(CD SNAD 524CD) Sffl EDDIE IHE VERY BEST OF Srafw (00 SNAD 525CD) ^OER. CHASUE CONGO BLUES Bau (CD 49326) 

RTDÎiETHE CROWS TEFMACE UCKS AJanru (LP AK 294LP0) jÎrAPPS STRAPPS Clwny R«I (CD CSA U8) tbtoieht pays or oar"'""""™ a"™-'1 
TmMAS,BJ^HF.SCEP", 

Easylitang >Q 
fmvm ' 

* .□» 
H? Z 1 H? 

S™ u 1 1 1111 VAmMJS LOBER AND STD1LEB STORY VOL I Ace (CD CDCHO10101 fiS ST WCHT T0 Hf a flci! (CDCDW1KD 239) fiS r. PACK V"- 7 CerdMqlil (CD TAKGLADE OOOD ÏS» AY PLACES K Ici (CD ECO 38731 fiS IES A™ M™R1ES K-Itl (CD ECO 3879) fis 0F M WAR YEARS K-Iel (CD ECO 3880) J VARIOUS TOOSUCHT AND ROSES K-Tel (CD ECO 3881) OJARI™15 s'»i «US OF THE 30S K W ICO ECO 3883). H VARIOUS SMASH HITS OF THE 40S K-Tel (CD ECO 3884) 

DUS SALSA HEAT Snapper (CD SNAD 529( 
......USI.1U cunrH^t lUKtL Itir. mu bcdriet (Lu bUoevco; □ YES KEY TO ASCENSION SarKluary (CO SMEDD 046) □ YOUTH THE SECRET LANGUAGE OF ORDINARY OBJECTS Dragonny 

Singles 

lASTlAH YOUVE cor MVIDVE/TBA Hed W (CD HEDKCDS 00712- HEDK12007) 

□ SURYANTO, ASTRIO MORE AND MORE/IBA SUlrj (IP- ^ „ □ SYNCOM DATA SOUOINDUSIRIESTTBA Buiktr 02" 8 30391 □ TAYIOR i MEEHAN BiïïWEN 1 HE II NES71BA VaiMir (12" VR120341 □ VARIOUS JAZZY HOUSE EP/IBA Simply Vojl 02" S120J) □ VARIOUS BROKEN BEATS EFYTBA Sânpty VuaI 02" SI2DJ137) □ VARIOUS BREAKS EHTBA Simply Vmyl (ir S12DJ138) n,...,   BASS EP7TBA Simply Vinyl 02" S12DU139) 
CIMD 0IIATI0H7FBA Retee 112" Ra 019) 

]BtADEy SHAOUN FUNK7IBA Insatiable Sodety 02" SOCIETY 006) □ VERTICAL CAT HFAVEN/HEll/TBA Adingly Responsm 17" ACHY 002) 
ATO 801 ET 10 FAIUIBA Cily Cenl 

OTHER □ AHMON CONTACT BROMRS FROI □ VAS HE PlAYS UKE A DISEASE/IBA 8lo« Up (T BU 007) 

3ll4IIA,KUJAY EVERYTHING/IBA PHcrefc 02" PH 07) □MF HOME IROUBLETFBA Frisson (12" FRISSON 0021 " 1DR FOCUS THE OIRECTION/TBA UiV|leith 02" HDM 23btb1 - —ER2 VOUS LOVE/FBA Cnrious (12" CUR 013) JDJ JORJ lia ISEEIHE SUN7TBA Curions 02" CUR 014)  "1SEXY EABY/TBA Mnsiq (12" MUSQ 0C6) (AN MARCUS1HE E2 EP/T8A CP Rsoidings (12" CPR 0051 "S DR1V1KG ME CRAZY/TBA TCR (12" RENN 3084) 
HESEA/TBA ManlfiRod (CO SANXS 279 T SANSE 279) 

■ FIERY FURNACES SINGLES AGAIN/TBA R« 

DFICHIS FIGHTVTBA Xlra Mile (CD XMR10312" XMR 7031 
3HEAKS NOIES FROM THE UNDERGROUND V0L3/IBA Music for Frcaks 02" MIT 12041) ON THE PROPKECY/TBA Rnll On Wax (12" SMB 044) ----..-1, PETER LOOK INSIDE/TBA 6ool(12" 600102) JCUSCUS DAV1IVTBA KIKIC 112" HUSSY 026) JHAR1S FIACROTBA Uns (12" LADS 018) RSEB WRONSKY DOPAMINE/TBA Eblrore (12" EKS 04) : TRUST IN TOUR SOUl/TBA Simbum 02" SPF 0306) 

nipôo*^' SEBASTIAN A JOHN DAHISACX STOCKHOLM DISGOByiDA Joa (12* JOIA 013) L niS,A!iJ0suosimiBASlata®'STA!312O,) , nÏT™1 GIDE0NIF Y»! LVEBE ABOXIDEATYOUTBA loidon Housinij Bonrfil 112" UiBOPO) JiVamoCOLOR-OREAMSITBASooImn-llR-SROSS) 1 
J JOHN oo FUM» |M N0I FOOLC[VTBA Subraiw ar SUB 10OIR) 
IJUSO ^ E',,TBA Beel Code (12" BC t 
iMrrnin^ TTiTORYYTBA Bedrack Beats (12"  Irip n """""RAS OOBE1TER THINGVTBA AmfttJS 112" AMF 001) 'C ^•MWAMBAEukaledrllO-EUKALTD.OOD „T,_, Al 
 1YAJTBA UnNersal [CO MCST0 4035612' MCST 40356) U 

nMumT^OHYTORCEVTB)  H ...  ... , VHEAVY DUTY/TBA Casual UT LOUPE 0121 CESS MOVE YOUR BOOY/TBA Uioq 112" W10231 DAR vou cor ME/TBA M» 1 Sugar (12" MILK 070VV16) jUAj, 5 4 YœHIM010 IHT THROW OOWN/T6A LiibrcR HT IR 008) 3Rtt^^IOBEmSlra«,htAliead(l2"SAR034) 
« SIAWBA Tdy RaCO raMV«133C 12" T10Y1W 1»T 12" HDYTTAD13312) I W COME AIONGFTBA Klein 112" KL 0511 4IKE THF SUBLETElyiBA logstic 02100 0381 ■-J»AW Bru mGIAK RESISTANC^IBARenaissance(12 RENK 0211 JSMAli rSllWKi "'"-"T ^ L'7" XUB007) r 0Storrl^ 0HE VOLUME 4 NUMBER LOBA MutantOrscn02"MUTANT 0081 BA Oigilai Slnriu.es 112 010 2512 DIG 252) 

□ HIDIHG PLACE WHAT IF IHE TRUIH LOOKS CLEARER EMPTY/TBA BUG (CO 82876619682) BM □ JONES. NORAHWHAT AMI T0V0(P/TBABtucNote{CDC0Ct858) E H JOYZIPPER OUI OF THE SUNABA13 Anr) (00 9866965 2 9866964) U □ LAll PUNA MICR0N0M1C71BA Mai (CD MM 45C012 MM 45EP) BGI □ MASTER BLASTER HYPNOTIC TANGCVTBA Unwrsil IV ICO 9367100 12 9867099) U ■ MICHAEL, GEORGE FLAW1CSS (0010 THE CITWTBA Aegean (CO 6750681 CO 6750682 
■ ORDINARY BOYS, THE TA1X TALK TALK7Î BA WEA (CO V/EA 377CD] COWEA 377( □SCOOTER JIGGA JICCA/I8A AATW (COCDGLOBE 348 CD CXGLOBE 34812" 12010 □SOUTH MOUVELESS CRIME/TBA Santluary (CO SANXD 286) 
BINSlKMEHIHEliniE HOUSE OF SAVAGES7IBA Rcori CofclM (CD W 646CDI CD Vi 6464)02) □ WHYTE SEIDS BLACK KEY SONCABA Itaswsjl IV (2 981516® 
□ CWOA OSSCURAKEEPIT Cl£ANABA£lelanl(CDER355) □ FfllLTHE SPARTA FC n™" ""n «ermim r TSNT im 

□SOn HEARTED SCIEKnSIS « WENDIGO EHTBA My Kung Tn (CO UyKUNGFU 0031 
ROOTS □ HARLEY. BOB UAN TO UAN 
URBAN M BLACK EYED PEASIETS GET A STARIEHABA Inlo □ DIAMOND ICE TEMPLE OF Bonuma UelaMnpfl 
□LAOYSCF^EIGNCHI CHING (CI^ixiE ÏËlAÊA Casual (12" (OUPE OIOT) gSl PROJECT DOYINlNONEA^n^C.XlROND) HREMARK3fOLDEfYTBAEvJGenrus(12 EVIL005N0W) 
§ss:issssïs=SS= M SUPER T LVESIBOUNDTBA WKte (10'W1988) HIUSHER BURNABA BMC (CD 8287662436212" 82876624)61) □VARIOUS ClASSIC BLEKOS VOl. l/IBA Wlde (12 CIELOOU 

Moving wîth 
the changes John Thomson Owner, Goldrusli Records Serving the 40,000 inhabitants of Perth in central Scotland since 1977, Goldrush Records lias been m the same shop just off the high Street for 25 years, and expccts lo be there for a good while yet. Proprietor John Thomson says, "The way the business has changed, especially in the past t\vo or three years makes it more diflficult than it has ever been, but we have survived and we will 

"Supermarkets have taken the market for chart product, so we look to our strengths, which are rock music in ail its forms - from 
noisy newer acts such as Him, Soil and Slipknot - and mid-priced back catalogue, which sells well al 
We look to our 
strengths, which 
are rock music in 
ail its forms 
£6.99 an album or threc for £20. We do stock the likes of Dido and Norah Jones, but we have to sdl at £11.99 not the £9.87 price favoured by supermarkets. "We also sell a lot of so-called altcountry imports - but it's a global market these days, and while we have to charge about £17.99 to make a profit on them, people can ordcr them off the internet for about $12. It's not fair that we have to charge 17 
bypostpaync rtmglb c on then: 
promotion to Goldrush's portfolio in 1986, and set up the Goldrush Records label 10 years ago. He says, "Radier than drive 200 miles to see acts, I Uiought Td bring them here. We started doiug gigs in the mid-eighties, and now promote about seven or eight of our own gigs a year. "The record label has releascd only nine albums, but there are a couple in the pipeline. Its a hobby 

Address: Goldrush Records, 9 V 



Singles 
WÊr 

Britney Spears' power ballad Everytime 
enters at the chart's summit, while débuts The Officiai UK 
from Brandy Feat. Kanye West, Jessica 
Simpson and Razorlight enter the Top 10 

Src 
es: 

ITNEY SPEARS EVERYTIME 
MARIO WINANS FEAT. ENYA & P DIDDY1 DONT WANNA KNOW 

BACK) 

ÀLLFALLS 

ALONE® 

WEREYOU 
Hi REASON 

S LOVE 

[ LSTRI 

V1Y LIFE 

CH-CHECI<1 

SUN; • IN! 



Singles Chart 

# /y 
39 28 a EMMA UKK1KETS SING FOR ANAMARIA 
40 29 ■ y /\NDltAkc ■ (SlarGûle/Esponage) EMI/Sony A1V/CC (MWrl SE/RiRUnTHcr nunvnA . inr-vninv-M 41 > ■/ THE BEES HORSEMtN ' 
42 » 10 D-12 MY BAND | ^ 
43 7 KJANE EVE^ODVS CHANGING ^ 86 ' ' ^ 
44 i f 

MÛKlLLU Et Al. AUU10 BULLYS ri'F./d i" lY/ii THE DOORS 
45 36 THE STREETS FIT BUT YOU KNOW IT 
46 i TAZ GANT CONTAIN ME 

M DAVID BOWIE REBEL NEVER GETS OLD 
i SARAH CONNOR BOUNCE 
1 EVANESCENCE EVERYBODY'S POOL 

-50i 35 6 AVRIL LAVIGNE DONT TELL ME 
"sT i ? CLIENT IN IT FOR THE MONEY 

52 rr JET ARE YOU GONNA BE MY GIRL? 
53 7 FOOLPROOF PAPER HOUSE 

~54l If PORTOBELLA COVERED IN PUNK 
55 7 THE CONCRETES YOU GANT HURRY LOVE 

"56 r DJ CASPER GHA CHA SLIDE 
7 w MARTIN SOLVEIG FM A GOOD MAN 

58 7 9- HOLIDAY PLAN STORIES/SUNSHINE 
m SPEEDWAY IN & OUT 
"601 B THE KILLERS MR BRIGHTSIDE (Sa!t;man/T1»e KiEeni) Univers) (iTowers/feunTUi) liwrd Kinq UZARDOIOCO? IP) 61 > l TOKYO DRAGONS TEENAGE SCREAMERS 

62 jJAY-Z 99 PROBLEMS/OIRT OFFYOUR SHOULDER 
"63l T SN PAS'EAKING THE HABIT 
"64^ RONAN KEATING AND LEANN RIMES LASTTHING ON MY MIN^ ^ 
~to\ 7 7 BELL XI EVE W APPLE OF MY EYE 
~W\ 2PLAY FT RAGHAV & NAILA BOSS IT GANT BE R1GHT 

T ATI CALLING ALL 6IRLS    . 
"68 T D lit i'7 , , 

69 is T MCFLY F1VE COLOURS IN HER HATR ,.|rrr-rm ■"70] T iUSHER FËAT. LU JON "& LUDACR1S YEAH 
~T\ 
11 

7" SPECIAL D - , 
i SARAH MCLACHLAN /.■««• I'IPMIFL 

"73" ;OONEY 
~W f HIGH CONTRAST TWIL1GHTS LAST GLEAM1NG/MADE IT LAST - lS,■, 75 ri PINK GREASE THE PINK GR EASE 

single Rock'N'Roll 
last Augnst and was followed by Rip It Up (42, 

13. Paul Weller Forty Days And Forty Nkjbts is th< 

D 1 | W-ZCOMEONENGLAND M» (il | PAUL WELLER THE BOTTIE 3:0|FREESTYlfRSPUSHUP 9. 2 1 THE FARM FEAT. SFX BOYS CHOIR ALLTOGETHERNOW 2004 5;© | MOR1LLO FEAT. AUDIO BULLYS BREAK DOWN THE DOORS 6 lOI MARTIN SOLVEIG ! M A GOOD MAN fcWawmu 7) 3 | THE KILLERS MR BRIGHTSIDE 8 !©| H1CH CONTRAST TWIUGHTS LASTGLEAM1NG/MADEIT LAST 9iO! KID CREME FEAT. SHURAKANOOOINGMYOWNTHING « 10; 4 ! T1GA PLEASURE FROM THE BASS ill)201 SUCARHILLGANGRAPPERSDEUGHT 5,., ::;, « 12| 10 ! MORRISSEYIRISH BLOOD ENGUSH HEART 13i© ! HELICOPTER GIRL ANGEL CITY I4jOi TOTALSCIENCE/QPROJECT MONKEY SE£ MONKEY DO/NIGHTMOVES c^isœi ISjl? jTIESTO IN MY MEMORY 16jO ! MIGUELMIGS CITY SOUNOS 3 - BARCELONA 17|© j DJ TIESTO SPARKLES 18 j 18 | DJ TIESTO FlIGHT 643 19 15 | TIESTO SUBURBAN TRAIN 20!© | TIESTO TRAFF1C 

m 
a© FREESTYLERS PUSH UP fiqkiA The Grain iSRO) 2 !(£ HIGH CONTRAST TWIUGHTS LAST GLEAMING/MADE IT LAST H^UI (SROI 3® MARTIN SOLVEIG l'M A GOOD MAN oc-.CÙ a iv TK; m MORILLO FEAT. AUDIO BULLYS BREAK DOWN THE DOORS c,. m 5 te KID CREME FEAT. SHURAKANO D01NG MY OWN TH1NG i «.Û Bats ISRO) 6 j I TIGA PLEASURE FROM THE BASS wîemnt G/THD 7® MIGUEL MIGS CITY SOUNDS 3 - BARCELONA NR 8 4 HARDSOUL FEAT. RON CARROLL BACK TOGETHER m Th.: (v,tho 9 te DRUMSOUND/SIMON BASSUNE SMITH THE ODYSSEY/BOOY M0V1N Prototype (PI 10® TIESTO IN MY MEMORY MIAODI n 2 PAUL JACKSON BLOCKBUSTER UnderwaialVTHEJ 12|0 FREELAND/WINK RISE ABOVE Marine Parade (10 13|® DEEP DISH HASHDANCE d«p d.-h (impor t) 14 11 DJ TIESTO FUGHT 643 NebuUlAOO» 15 3 JURGEN VRIES FT ANDREA BRITTON TAKE MY HANO Lv-a.^ o 16® ARTIST UNKNOWN OUHA SPACE wWeWrfiBD) 17 15 TIESTO SUBURBAN TRAIN NeWa IADO) 18® TIESTO LETHAL1NDUSTRY NeboUiAOO) 19® DJ TIESTO SPARKLES Nd»b(ADO) 20 13 TIESTO TRAFFIC N^tADD) (y Be Of fiml OK Ourts Company 2004 

MARIO W1NANS FeAT. EHYA &PDIDDY1 DONT WANNA KNOW 
BRANDY FHAT. KANYE WEST TALK ABOUI PUR LOVE CASSIDY FEAT. RKERY HOTEL KANYE WEST FEAT. SYLEENA JOHNSON ALI FALLS DOWN 
JAVINE BEST OFMY LOVE BEASTIE BOYS CH-CHECK1T PUT CHRISTINA M1LIAN DIPITLOW THE 411 FEAT. GHQSTFACE K1LLAH ON MY KNEES 

THE STREETS FIT BUT YOU KNOW IT 99 PROBLEMSfDlRT OFF VOUR SHOULOER 
OSHER FEAT. UL' JON & LUDACR1S YEAH STAC1E QRRICOICOULD BE THE ONE 
METHOD MAN FT BUSTA RHYMES WHATS HAPPENIN' 

Ail the sales and airplay charts published in Music Week are also available online every Sunday evening at www.musicweek.com 



Albums 

After a close battle, The Beastie Boys new 
album does not quite manage to better sales 
of Keane's chart-hugging Hopes And Fears 
set, which returns to number one this week 

:3 TOP 20 MUSIC DVD 

17 

H'lilIffiHiVmi'li 
n 1 iNORAHJONESFtELSLIKEHOMT 

HIIWiliU'I/iliWW'UMBBg 

The Officiai UK 

Ali the sales and airplay charts published in Music Week are also available online every Sunday cvening at www.inusicweekjcom lofty 16 with firsl week sales of 20,855 copies. 

r f è f/M •/à 
PHI 2 «BWMFriRS».    
! 2 BEASTIE BOYS TO THE 5 BOROUGHS © 

THIN UZZY GREATEST HITS 
4 19 3 PHILCOLLINS THE PLATINUM COLLECTION® 
5 12 20 SCISSOR SISTERS SCISSOR SISTERS ® 
T 24 JOSS STONE THE SOUL SESSIONS ® 
7 ' 2 FAIT H LES S NO ROOTS 
8 THE STREETS A GRAND DONT COME FOR FREE ® 
9~ USHER CONFESSIONS® 
10 17 14 GUNSN'ROSES GREATEST HITS® 2 
11 5 3 THE CORRS BORROWED HEAVEN ® 
12 3 MARIO WINANS HURT NO MORE ® Wrvjns/P Oiddy Bad Boy 9862494 (U) 13 4 2 SUPERGRASS SUPERGRASSIS10 - THE BEST OF 94-04 ® 
14 16 18 KANYE WEST OPOUT® 

|15 32 8 SHADOWSLIFESTORY® Vanous Umvtrvil TV 981/819 (Ul 16 â f DONNA SOMMER THE JOURNEY-THE VERY BEST OF 
1 17 2 BRYAN FERRY/ROXY MUSIC PLATINUM COLLECTION ® 
!18 M 12 ANA I CIA > 

19 10 AVRIL LAVIGNEUNDER MY SKIN G&nofe/VValky/IiIaida/Magrea Amta 8287661787? (ARV) 1 20 0 DIRE STRAITS SULTANS OF SWING - THE VERY BEST OF ® ® 
1 21 42 7 WHOTHENAND NOW 

22 M CELINE DION A NEW DAY - LIVE IN LAS VEGAS 
123 20 38 OUTKAST SPEAKERBOXXX/THE LOVE BELOW ® 

24 19 MAROON 5 SONGS ABOUT JANE ® 
25 <■ 2 THE KILLERS HOT FUSS ® 
26 18 15 KELISTAJTY® 
27 29 Ha NORAH JONES FEELS LIKE HOME ® 2 ® 2 
28 31 5 MORRISSEY YOU ARE THE QUARRY ® 
29 24 29 W1LL YOUNC FRIDAY'S CHILD ®,® 
30 BILLY OCEANU™^ 
31 23 « JETGETBORN® 
32 27 31 BRITNEY SPEARS IN THE ZONE ® 
33 33 33 KAT1EMELUA I ARCH®3 

i 
37 M BOB DYLANJHE ESSENTIAL © 

35 U 2 yjLVET REVOLVER CONTRABAND 
fib 50 29 KbU HU1 CHILI PEPPERS GREATEST HITS ® 2 
F 30 3 C^SIMON REFLECTIONS - GREATEST HITS 

38 22 2 ...» S"lt 01 II R ScliivaU/Ed'.vanly ^ n OPE" 003(0) 

10 MUSICWEEK 26,0604 



Albums Chart 

# // 
39 38 20 SNOW PATROL FINAL STRAW ® "   
40" FR^Z FERDINAND F"RÂNZ FERDINAND ® '  
41 52 3 IV1ARJU LANZA 1 Ht DEFINITIVE COLLtCTlON 
42 f ROYAL PH1LHARM0N1C ORCHESTRA SYMPHONIC RQC|<

ll■'■,8^8'66M^,?(^R', 
43 l EMERSON LAKE AND PALMER 1 Ht ULI1MATE COLLECTION 
44 28 ' THE CALLING TWO ' M" 
45 34 4 SLIPKNOT VOL 3 ( 1 Ht SUBLIMINAL VERSES) ® 
« 45 38 DIDO LIFE FOR RENT ® ? ® 4 
n 57 13 NERD FLYOR DIE® 
48 4 HOOBASTANK THE REASON 

19 GEORGE MICHAEL PATIENCE ® 2 ® i 
50 36 KRISTIAN LEONTIOU SOME DAY SOON ® 
51 46 13 THE RASMUS DEAD LETTERS® 

|. 52 67 123 RED HOT CHILI PEPPERS CALIF0RNICAT10N ® ® 4 
53 « 11 EMMA FREEME® 
54 48 20 LEANN RIMES THE BEST OF® 

I55 64 34 DAMIEN RICE 0 ® 
56 £ f l(OOL&THE GANG THE HIT'.- l'ELOADEI) 
57 40 CHRISTINA MILIANITS ABOUT TIME 

I58 70 69 RED HOT CHILI PEPPERS BY THE WAY ® s ® 3. 
59 2! * HOPE OF THE STATES THE LOST R10TS 
m 66 « JAMIE CULLUM TWENTYSOMETHING ® 2 

61 £ f SASHAINVOLVER 
"62 40 BEBEL 6ILBERT0 BEBEL GILBERTO t ^ ^ 

63 47 5 ASH MELTDOWN ® 
64 56 29 ALICIAKEYS THE DIARY OF ® ®. ismsm2im 

ps- « 112 NORAH JONES COME AWAY WITH ME ® 7 ® 5 
66 54 60 EVANESCENCE FALLEN ® 3 © 3 
67 39 3 PJHARVEYUHHUHHER® Mtmum 
68 59 9 BAY CITY ROLLERS THE VERY BEST OF 

fW] G ÉD HOT CHILI PEPPERS BLOOD SUGAK StA wiAGIKpj .    
70 55 8 D-12 012 WORLD®   
71 53 5 GABRIEL! E > 

~T2 63 4 ELAINE PA1GE CENTRE STAGE 
0 IT BLINK182 BL1NK182 ® 

74 51 2 FRANKEETHEITN/T'THIËALI IHElk.L. , 
m d T BLACK EYED PËÂS ELEPHUNK ® 4 ® 2 
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To build business, you have to meet people. And no 
one brings you more music business people than Midem - 
the world's définitive music market. 
Sign-up today to meet, work and learn with 9,000 music 
professionals from 94 countries. Plus the key actors 
from the technology, mobile, music & images and live 
music sectors. 
Cet smart, get close and get ahead at the trade fair that 
makes a différence. 

Register now to start networking 
You can exhibit with a stand at 2003 prices [British 
companies exhibiting at Midem may also qualify for a 
UK Trade & Investment subsidy if booked in time] 
... or save up to 40%* on your regular participation 
fee by booking right now at www.midem.com 
Alternatively, contact Javier Lopez: 
tel - 020 7528 0085 email - javier.lopez@reedmidem.com 

^Reedj^JDEM 

23-27 January, 2005 • MidemNet [Music & Technology Forum] 22 Jan. 
Palais des Festivals, Cannes, France • www.midem.com 


