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Network seeks to strike new deals 

Indies in 

stand-off 

wîlhMTV 
is trying to "simplify the system for licence payments for music videos on its European entertainment network", adding that the new plan 
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^MTV stands accused of "bully ' MTV NeUvorks Europe pr^i- 
dro/promis ty^in^^ied labds 

the "We give them tens of 

fetoUditpa^the'indiesto Gut chairman Guy Holmes 

EMI gets tough Midem beats 
on music leaks Januaiy blues 
Case highlights problems 
preventing pre-release 
exposure of new music on the internet p3 

LMCflytotop 

Aibums: Katie SUIeta 
Sisiglas: LRI2C vs «12 
Aitiday; Outkast 

Bands learn to 
riiietiieiiype 

A trade minister, a number New talent such as Franz 
one artist and truckloads of Ferdinand, Joss Stone and gadgets lit up a well- Keane have learned the 
attended Midem event lessons of previous acts' 
last week p4-6 over-exposure plO 



® Wt Midem, there seemed to be a real 
V sense of optimism that there is a strong 

future for music' - Editorial, p20 

Blackfriars Road, C M P 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

Your guide to the latest news from the music industry 

Sponsors line up 
for MW awards 

tomorrow (Tuesday). 

forthcoming vvork commitments. The Hosoital ooened in October last year 

• Virgin Records is to 
Radiohead lead 
NME nominations 

• MTV, Deluxe, Millward Brown and Pre-Vu are ainong tin to be confirmed for tl Awards, which take place at the Grosvenor House Hotei on March 4, MTV is sponsoring the A&R award, with Deluxe sponsoring the top independent label and best indépendant store awards Millward Brown is backing the best catalogue release award, and Pre-Vu is supporting the best retail chain award • The success of Michael Jackson's Number Ones, E MUS compilation helped lift Sony Music's sales and operating profit for the three months to December 31,2003, according to figures issued last week. Sales on a dollar basis improved by 6%, but fell by 3.1% on the year wben converted into yen. Operating profit increased by 503% to lO.lbn yen on the same quarter in 2002. Meanwhile, in its first quarterly figures since announcing the sale of Warner Music, Time Warner reported net profits of $638m (£350m) for the three months to December 3X 2003, compared to a $44.9bn loss the previous year. @ Emap's digital services bave helped it pip Capital as the top commercial group, p7 • Virgin Radio owner Scottish Media Group is looking for a new chairman after it was announced last week that Don Cruickshank will be leaving the position in dune. • The web allocation of WEA London act Red Hot Chili Peppers' Hyde Park 
week, with 55,000 snapped up in 24 hours. A further 30,000 tickets for the 85.000-capacity gig on June 19 

Warner poaches 
Island chief 
® Island Def Jam chairman and CEO Lyor Cohen is to take on the same rôle at Warner Music Group's US recorded music opération. Cohen, who will be based in New York, will be responsible for ail aspects of WMG's US recorded music opérations, • The troubled Sanity entertainment retail chain bas been hit by further 

er medialnfêrists. icide with the group's will be preceded by a single 
• Record producer Bob Barratt, who, in a long career with EMI Records, produced artists induding Max Boyce, Marianne Faithfull, Vince Hill, the King's Singers and The Wurzels, died on Januarv25 aqed 65. 
Combine Harvester (Brand New Key) topped the UK chart in June 1976, later set up his own record label, Grasmere Music. • The Irish Recorded Music Association (Irma) istohonour vétéran artist Christy Moore at the first of what it expects to be an it tb recognise the 

February 27. • Warner Music International's (WMI) former business and légal affairs vice président Darrell Paretliiere bas joined Poster Craig, a consultancy specialising in new média and technology. The move reunites him with one-time Warner colleagues Mark Poster and Martin Craig, who 

• Radiohead lead the t February 12's NME Awards at London's Hammersmith Palais, after being shortlisted for best live band, best UK band, both best single and video for the Parlophone-issued There There and best album for Hail To The Thief, East West's the Darkness and XL signings the White Stripes secured four nominations each in the list announced last Monday. 

will head the festival at Donington on June 5 and Mercur/s Metallica the following day, while four of the bands from each night will also play the Glasgow Green on June 2 and 3. © Radio One is to visit Flymoiilh over the weekend of February 14 and 15 as its latest Radio One On The Road initiative to broadcast from parts of 
• Absolute Radio has introduced a sériés of programming changes to its Liverpool-based station 107.6 Juice FM. Paul Curran takes over weekday ireakfasL Neal Atkinson mid-moming 

Blenheim Palace is staging the it of what is belng billed as an festival this July. Organised by Blenheim Visitors and Sodexho Prestige in conjonction with the Duke of Marlborough and concert promoter Andrew Miller, the July 1 to 3 event will include performances from Joan 
Melua and Van Morrison. • Capital FM Networks Sussex-based Southern FM made Its digital radio début last Friday on the Sussex digital multiplex, alongside the likes of Kiss, Gaydar and other Capital stations Capital Gold and Xfm. 

th 230 st. it weeks after Bt 
mon Michaels decided to pull the ug on 31 stores in the chain, they e now planning to axe a further 33  e next couple of weeks. " s indude 30 positions s head office at Alperton. 

Classics and Jazz enjoyed an impressive turnoiit at a showcase last Wednesday for their new Welsh songbird, 23- year-old Katherine Jenkins. London's Savoy hôtel was the venue for the event, which marked the start of the campaign for the new signing who is poised to repeat the success of acts such as Jamie Cullum, Haylcy Westcnra and Bryn Terfel. Jenkins' début album Première will be released on April 19, while 

the singer will be joining Kiwi sensation and record company colleague Westenra as a spécial guest on lier sell-out UK tour starting in March. Pictured at the showcase, left to right, are UCJ divisional director Bill Holland, head of classics Mark Wilkinson, R2,s Lewis Carnie, Jenkins, manager Brian Lane, UCJ General Manager Dickon Stainer, UCJ marketing manager Anjali Khanduri and product manager Donna Cass. 

Air-Edel strSices 
deal with Kobalt 
• Sanctuary Music Publishing's Air- Edel has struck a Worldwide administration deal with Kobalt Music, covering songs including the David Dundas and Roger Greenaway- penned Jeans On. • Independent distribution company 3DD Entertainment and Lorber Media have teamed up with Red Production Company to launch an indépendant home video/DVD label under the banner inD. Initial releases are sclieduled for spring 2004, including 
documentaries, which will be responsible for ail marketing, sales and distribution activities for thi 1 

New technologies 
inspire Midem 

conférence, which featured an 
Attendance was up year-on-year at the Cannes-based event, which included a visit from British trade minister Mike O'Brien, showcases from UK acts. product launches from companies including Cable & Wireless, Ericsson and 0D2 and détails of a new UKringtones charLp4-6 



News 

Case highlights issue of how record labels can prevent pre-release music appearing on the net 

EMI takes tough line on music leahs 

EMIhasfiredone ofitsstaffaftera EMI's global 
We take this very And Sony and Universal say they SGH0USIV* WG VG are remaining\'igilant on the issue. , . , advised our employées quentlyleaked some mi 

timesnow EMIis ' 
communications Selina Webb says the group remains vigilant on the issue of pre-release leaks, but 
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Producer buys Whitfield Street studios in £3m deal 

to move into Whitfield Street by 

to its best," says Millar. "But th First job I need todo istomake 
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yeai's début EP (single, tbc) 
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Apple delay highlights complexities facing new services 

iTuncs; launch date 

'put back to August' 

Applejs targeting August for Ae 

Ae"primaryoktod^'ôwhddîug wM^hingœulddie^ then thlS 
date, is understood to have post- back Napster's launch, which will Gorog side-stepped a question poned its arrivai in Europe, be based on the principle of créât-  because of complications with ing "local and national services 
reveal any dettfls of fe l^nch phns, However, label sources teU in-chief Ajav Scott - Pr°mPted an platform, they wilUi 

European indie Play It Agam alret Sam confirmed at Midem that il PRS 
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Both AppleVP ofa^i 
the rights holder. He urged lal to help kickstart the business 

.p and running by the week tle reliable data across the 
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Encouraging hit rates 

adds fizz to Coke launch 
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Frcsli from Cannes 

Apples îTunes 
backs new acts 

have been bought ai 
Eddy Cue said 

years later the US bas still not altered ils laws with around 70% of bars, restaurants and shops currently 
président and cbief operating officer John Kennedy believes the music industry bas cause for optimism in 2004. despite a continuing battle with physical and online piracy. falling sales and a severe image problem. In a speech to 

le. he urged indep take advantage of the application Apple bas created to enable them to rip, encode and upload their own 
Dïdo lifts two at 
NRJ Awards 

on of Ent Lawyers, he said thi elt better 

biddmgto close the gapbetw rightsholders and new digital 

■frenaîrëcôraTndustry 
30% during the next five years, with régional one-third of the total being delivered Kennedi 

Gadgets grab 

the spotlight 

New chip offers Ericsson joins 
promo clips forces with Sony 
• A memory chip which coulri turn eveiy CD into a listening post caught the imagination of many delegates at Midem - including trade i 

The Pre-vu chip can be planted 

and the back for five, then put^tback bfap^tfsaS teZo^T into the rack; Pre-vu allows them to allowing for the downloading audio 

alongside an FM radio receiver, The télécoms giant announced 
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1st-6th March '04 
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Text for the chance for you jHVSn H and a friend to win entry! | i 
How to 
1. Answer the question: Which group of venues will be presenting Passport: Back to the Bars from lst-6th March '04? 
2. Text the answer, followed by the act you want to see to 83003 (or 83200 for Virgin mobile users). 
For more information see www.musicpassport.org 
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Digital helps média giant win most-listened-to title, but Tarrant gives Capital a parting gift 

Emap gains as Capital takes London 

by Robert Ashton Having seen their flagship 9. Capital FM station retum as L< 
Rajars, Capital bosses \vi 

«nced by Emap's achievement in wresting the number one group spot front them. Tm really not i of another of their botheredhe says. He adds that 
trong portfolio dotvn in the nu 

95. goes." says Riley. "A lot of their increase this time was down to him, so when he goes a substantial lead leaves tvith him." Riley can also point to his breakfast show team of Jono Coleman and Harriet Scott pulling in the right direction at exactly the right time. Although overall the station was down 3%, breakfast listening was up almost 11% over the past three months. 'The number of listeners is the same, but the hours they listen 

until August for a true picture," adds Cooper. Further worries for Radio One came front Gfk Media, the elec- tronic radio survey favoured by TalkSport's Kelvin MacKenzie, which continues a long campaign to introduce electronic audiome- ters. In its alternative survey, Glk put Radio One's reach at 11.8m adults in the same three months compared to its measur»   13ni in the third quarter. 
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Thursday March 4th, 2004 
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Media attention can be a help or a hindrance for new 
acts. But, with the public reluctant to believe the hype, 
how can the buzz best be handled? By James Roberts 

IMien 

goodhype 

turnsbad 

A handful of artists began 2004 as the names on virtually every nevvspaper and magazine's list of acts that are going to break over the next 12 months. The likes of Joss Stone, McFly, WUey, Scissor Sisters. Razorlight, Keane, The Distillers, Franz Ferdinand and Amy Winehouse are ail names which are being widely talked about, a boon for PRs and pluggers alike. But the elevated expec- tations which are generated - sometimes before any significant achievement - can often prove to be the sting in the tail of such early acclaim. As history has painfully taught, being the sub- ject of hyperbole at an early stage can raise com- mercial expectations of an act way beyond any realistic hopes. A quick look back over some of the bands which the média has written about breathlessly in the past 18 months - Fischerspooner. Yeah Yeah Yeahs, The Rapture and Hot Hot Heat - provides a few examples of the dangers inherent in press hype. Any of them may yet go onto pro- duce a big-selling album, but none have so far found sales to match the column inches. And it has always been thus. "Normally at this time of year there are a flux of bands ail thrown up in the média search for the next big thing," says Adventures In Music managing director Paul Conroy, a former Virgin Records chairman. "But it is nothing new to have :o draw at to artists - Roxy Music, Curved Air and Alice Cooper were ail hy^ed acts! The différence is that years ago it was more of a scattergun approach with more gimmicks and ideas - it wasn't just about the média." The fact is, that not ail hype is the same Virgin's head of média Steve Morton says "There is press-generated hype. which generally happens before bands get deals and is usuallv because a magazine wants to make a point of being on an act very early." It is perhaps this form of attention which can cause the most problems for an act in the long term. If a label signs something that is the focus 

of this type of press hype it can be veiy difflcult to control," says Morton. If press hype is more difficult to control, the the variety that is generated by record compa- nies is perhaps a more raeasurable beast. "This is when a label décidés they have got something amazing and pull out ail the stops to convince média to think the same way," says Morton. "The act has to be good enough to deliver - a label can't keep going to média with the same message if an act tums out to be not up to it." He cites The Thrills as an example of an act on the Virgin ros- ier who were championed to média by the label and successfully went on to platinum album sales in the UK. Clearly the hype game can be a dangerous one, but if certain rules are followed it can offer sub- stantial rewards. Capitol Music UK président Keith Wozencroft says that such attention is generally a bonus, as long as certain pitfalls are avoided. "Huge média awareness early on in a band's career can be a great thing, it's how you respond to it that really affects the long term," he says. "If you change the approach of a campaign, say by choosing a différent single, because of something that is written, then it's a problem." One of the acts signed to Wozencroft's labels, The Vines, know more than most the benefits and pitfalls of becoming the centre of press attention. The Vines were, of course, the subject of intense support from the MME, which went as far as publishing an "anatomy of a rock god" dia- gram, analysing frontman Craig Nichols' teeth and hair. As the group préparé to return in Mardi with their second album Winning Days, it remains to be seen if the initial intense focus on the band can be sustained, or whether it is itself the source of a backlash. "Mass-media hype can give an impression ofa band that might be untrue, says Wozencroft. "If this happens, it is possible to ride it out with enough good work, but it can take time." One new band in particular, East Sussex trio are currently in the early stages of the Keane, a 



How to handle the hype: Joss Stone 
One new artist who appears to be living up to the early accolades tlmist upon lier by the média is 16-year-old singer Joss Stone, whose début album Soul Sessions was on course to climb into the Top Five of the albums chart yesterday (Sunday). Since first appearing on the chart at the 170 mark before Christmas, the album bas climbed consistently, week after week. The key to tins so far successful strategy lias been allowing Stone's début to grow organically, following the initial 

The album was initially distributed only to specialist stores, in an effort to attract the support and approval of "music people", says Shabs Jobanputra, managing director of Relentless Records, wliich handles the S-Curve-signed artist in the UK. Only after the album was already available did press begin to run. "We are focused on keeping the marketing of the album very music-led, not as a concept," says Jobanputra. "Tliis album is exhibition of what Joss can do. It is a great album and it's going to do really 

well, but the message is tliat tliis record is really a set-up. It's a fun, creative thing to do, but there is not too much pressure on it" Because Soul Sessions is an "introductory" release, a second 
remains for the life of the album. "Now we will let people in on nice way," says » already being lined Jobanputra. "From here, it' up before the end of 2004. Before then, Stone performs her first UK tour tliis week with a second single, Super Dooper Love, to follow in early May. The singer 

broadening out the audier from where we are. We are behind the record pushing it, not in front leading it with marketing." 
campaign for their début album, which is already one of the most anticipated of the year, thanks to widespread press acclaim. The band's first single for Island Records, Somewhere Only We Know - currently B-listed at Radio One and C-listed at Radio Two - offers the public the first real chance to hear what ail the fuss is about. The band will release a further single. Everybody's Changing, ahead of the as-yet-unnamed album, recording of which was completed last week. But, acclaimed by many - including Music Week - over a number of months, with some flagging them up as the band raost likely to achieve a breakthrough on the scale of Coldplay, Travis or The Darkness, they carry a lot ofweight on their shoulders. "There is the saying that if the halo you wear moves 12 inches it becomes a noose, but it's real- ly just the âge old thing known as pressure." says Island Records A&R Ferdy Unger-Hamilton. He remains confident that Keane are more than capable of delivering what is now expected of them, however. "Pressure is fine if you've got a great band and a great album and some great singles to corne," he says. "It's really just a case of people knowing about you and, because of that, them expecting you to do well." Increasingly, the spotlight of média attention is being placed on acts before they are signed, as competing newspapers and magazines seek out the newest, freshest new naines, in a bid to appear further ahead of the curve than their competitors. Darling Department's Rachel Hendry, who runs the company's alternative division, is cur- rently working two bands which are attracting the attentions of média across the board. "With bands like The Killers, I can go in telling people how great they are because I have the confidence that they can deliver," she says. "The problem is when you big things up that don't have anything to back it up. The classic example is Terris, who were on the cover of NME and never heard of again." 

Despite its obvions influence in the process, NME insists that it does not deliberately hype unsigned bands in order to get the industry in a spin. "It's not something we think about ail the time - our job is to tell music fans about the besl arlists around, whether they are signed or not doesn't really matter," says NME editor Conor McNicholas. But the reality is that if média attention such as NME cornes before a record or publishing deal, it can significantly raise the stakes from a business perspective too, creating an A&R buzz and driving the price of deals upwards. In the past couple of years, acts ranging from Yeah Yeah Yeahs through to Keane and The Darkness have signed more lucrative deals as the resuit of increasingly widespread press exposure. Warner imprint 14th Floor Recordings* A&R manager Alex Gilbert says plenty of below-par unsigned bands have enjoyed attention as a resuit of critical acclaim. "If you are a piss-poor band, having hype will really help you," he says. "The buzz band gigs are usually well attended, A&R-wise. But, in the long terni, the most suc- cessful bands tend to come from further afield." Of course the glory or blâme - depending on the outcome - which arises from mass-media coverage generally lies with the PRs who com- municate the messages. Jon Best of Best PR sup- ports the theoiy that hype is good, as long as the band can deliver the goods. "Suede were a very hyped band, but they had the backbone to support it," he says. "When I heard The Drowners, I new it was an absolute classic single, so by taking that message to the press it caused a whirlwind of excitement around the band. "Of course other times you generate hype on purpose. With Fischerspooner, it was shit or bust, but we knew that would be the case when we took it on. Casey Spooner is an incredible pop star and he isn't the type of character that suits the subtle approach. At the end of the day, the common man ignored it." 
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tomkins pr 
régional radio and tv promotion .. 

No.l single - LMC vs U2 Take Me To The Clouds Above' 
No.l album - Katîe Melua 'Call Off The Search' 

No.l Régional Promotions Company! 
Many congratulations to... 

Cris, Matt and ail at AH Around The World Records 
& 

Katie Melua, Mike Batt and ail at Dramatico Records 
Looking forward to the next massive hits from AATW, includîng 
Kelly Llorenna This Time I Know It's For Real' & DJ Casper 'Cha Cha Slide' 

The Old Lamp Works - Rodney Place - London - SW19 2LQ - (t) 020 8540 8166 - (f) 020 8540 & Contact: Susie Tomkins or Stroma Clark 
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The Old Lamp Works, I London, SW19 2LQ, (t) 020 8540 8166 (f) 020 8540 6056 (e) inl , . ÏU - M 

Congratulations to 
LMC, Cris, Matt and ail at AU Around The World Records 

on the No.l single. 

Absolute Marketing & Distribution - The complété solution for rights management, sales marketino anri Hktrihntim 
Nowoperating locally throughout the UK, Europe & Scandinavia, ' marKetin9. and distribution. 



Features are edited by Adam Woods 
It is a challenging climate for PR companies, who are having to sail a steady course in choppy 
waters in order to stay afloat. Key players tell Adam Webb how they are dealing with it. 

Money's too tigbt 

@o mention • •• 

As with the rest of the industry, the world of music PR is shaping up for a year of flux and transition. Downsizing and the likelihood of at least one major label merger have brought instability in the press world - contracting rosters and tighter budgets have left both independent and in-house press specialists fighting over a diminishing vol- 
There have been significant losses in the média too. Following the collapse of the dance press last summer, the indie sector was next up against the 

wall as Bang and Careless Talk Costs Lives disap- peared from the news shelves on one side of Christmas or the other, while X-Ray came under review by owner Capital Radio. Bullit hit the presses in November and IPC and Emap have launched men's weeklies, but there will be fewer specialist music titles in 2004. Such tremors in the publishing sector have helped cast doubts over the prevailing publishing models. "Magazines have to grow from the begin- ning," says David Cooper at In House Press, echo- 

Sampaipi ef the quarter: 
HayleyWestenra 
Aged just 16, with a five-albuni deal and the fastest-selling début classical album of ail time to lier nanie, Hayley Westenra offered Universal more than enough potential headlines. Achieving double-platmum sales within three months with Pure, lier first international release, Westenra has successfully crossed into the Top 40 and cemented a position on a level with the likes of Bryn Terfel and Russell Watson - both of whom she has sung aiongside. For Linda Valentinc at Universal Classics, the emphasis was to keep the campaign focused on the music by concentrating on the broadsheet press and TV appearances such as Des & Mel and Parkinson's Christmas spécial. "We've been quite cautious on the press front," says Valentine. "We 

background in New Zealand 
times platinum), but there was still a balance to be struck. "We want lier to be known as this amazing singer, not as this girl- about-town," says Valentine. "You have to look at Charlotte Church and learn a little bit from that" Westenra is a long-tenn prospect for Universal, she adds, and they expect to be releasing her records 

Ultimately, the best strategy so far, and one that has appealed to the public, has been to allow Westenra to be herself - a fairly normal girl with an extraordinary voice. "She's such a home girl and there's no way that we would try to make her what she isn't," says Valentine. "That's almost th if it: sh performer and an artist i opposed to the person. We drove it through news - that she was the fastest-selling début artist and the youngest, that sort of thing." Valentine admits that £0^ the volume of press .jfr coverage would have JT been sjgnificantly f reduced without the Itook of Westenra's 

***** 

ing the concems of many. "With Bang and X-Ray , they started with 50,000 copies and it went down from there. Why not start on a run of 20,000 and build up? That for me is the problem with publishing: why don't magazines start like labels - start off small and get bigger?" Not that it's ail bad news in the média. Music coverage in the newspapers continues to grow while style magazines such as iD and Dazed SI Confused are increasingly important in breaking new acts. The live scene is positively booming and even the download tide appears to be finally tum- ing. There is also an abundance of new acts poised to break through, as well as some big albums due from retuming stars. In général, music is as much in demand as ever, with huge potential to cross into other spheres of entertainment and média. "It seems to me that music is in a really healthy position if record companies could just get over the whole downloading thing and just move for- ward," says Barbara Charone at MBC Media. "Sales are still relatively healthy." Yet the spectre of another major label merger is a continuing concem for PR companies. "That's the million-dollar question; whafs going to hap- pen this year," says Charone. "It looks like, merg- ers or no mergers, the majors are going to have to get rid of staff. How that's going to aftect the inde- pendents, I don't know. It could be a positive thing as there's always going to be acts who need press." Certainly, there are already indications that budgetary constraints have forced some change of strategy at the majors - although for Paul Burche, director of press at BMG, that does not necessari- ly mean independent PR companies will be shut out. "Record companies are changing and budg- ets are shrinking and there is an inexorable move towards reducing the amount of acts you put out- of-house," he says. "But you also have to be alive to the needs of a particular project in tenus of what is right for the act and what is right within the label. Certainly over the past year, companies like MBC Media, Henry's House, Coalition and Out- . side. to name just a few, have ail donc great work for BMG on acts ranging from the Kings Of Léon toWestlife." According to Parlophone director of press Murray Chalraers, already working on a variety of projects from Norah Jones, The Divine Comedy and Jamelia to George Harrison's Dark Horse reissues, the label is keen to keep as much work as possible in-house. "I know for independents it is tough because they're chasing things, but conversely, people in the majors have to hang on to stutf as well. When things are going well and | you've got a good rester of bands then 



Canipaign of the quarto- 2: Outhast 
nie UK prcss sccnied iinaniinously ayreod, on the albuin's releasc late last Septembcr, that OntKast's Speakecboxxx/nie Love Below was ilestined for greatness. Hailed as a landmark release, it rcccivcd five-star ratings across Oie board and niade pôle position in niany critics' end-of-year poils. In the US, succcss was instintancoiis - the album bit the Billboard 100 at immbcr one and recently rctunied to the top 17 weeks aftcr relcasc. But in the UK, good reviews did net immcdiatoly translate into sales, nie album cntered the charts at a respectable cight, but lias yet to rcach platinum status four iiiontlis on, Considering the superlatives, this ccrtainly secnis surprising. Was the slow early performance of OutKast indicative of a declining influence in the press? For Zoe Stafford in the BMG 
necessarily Oie case. To so 

scciirc and stunted the campaign at its inccption. "As I didn't have any miisic to présent ta publications, nobody wanted to 

tbc duo were on the verge of break-up, it also meant long-lead press reviews were difficult to 

features," says Stafford. "It was only aftcr the album reviews startcd to nui that confiniiation of features corne through. nie only magazine that stuck their neck ont and said 'we are fans and we know that Uiey're not going to disappoint' was Musik. So we actually scciircd Oie Otle's last front cover beforc it closed." nie album's momentum only rcally pickcd up following the release of Hey Ya! and the visit of André 3000 to the UK. nie latter also attracted significant focus from the broadshects and the fashion press. "niât track just wouldn't go away for Oie whole of Clinstnias," says Stafford. "It was the soundbcd for so many différent types of prograinmcs." With features in NME and the Observer Music Monthly to nui in Fcbruary, Big Boi due over to promotc uew single nie Way You Move and - fingers crosscd - an appcarancc at nie Brits, finally it appears that the UK lias caught up with the US. "Beforc, I was 

chasing and presenting the press pack and givlng pcople the latest figures from the US," says Stafford. "Now ifs the opposite. Evcryonc is calling and they don't care what the pitch is. nicy just want the both of them together." 

5 

Public Relations 

Pr 

it tends to lead to other things - the same as it does for the independents." What is for sure is that, with a réduction in out- sourcing from the majors, independent PRs are having to change the way they operate, either tak- ing on more clients or picking up new acts earlier in their career. "We have to work with more clients to make the sort of money that we used to make," says Tony Linkin at Coalition, which is handling ongoing campaigns for The Strokes and Kings Of Léon and new pushes on behalf of Franz Ferdinand, The Zutons and The Delays. "The money is frozen," he says. "We still choose exactly who we want to do, but to make the sort of money to make a living, you've just got to do more acts." According to Ruth Drake at Sainted, early steps are essential if indies are to snap up new acts. "If you are in there early with management then you have got somebody who will fight your corner and you've got a much better chance," she says, citing upcoming urban artist Shystie who was on a development deal with Polydor before being signed to the major last year. 
with independents at an early level so that when those acts get signed, hopefully you've already got a strong relationship," says Dan Stevens at the Darling Department, which is working for a com- bination of major and independent clients includ- ing Jaimeson and The Killers. Darling is typical in extending its semees beyond press to offer an all-in-one club, specialist radio and PR service. "There is less and less print média with which to launch new artists, so it is important to look at the clubs and radio and a 

Clients include Smash Hits, LMC, 
Sneak Magazine, Status Que, 
Universal Music TV, Powder, 
Clear Channel, the Kylie doll, 
DJ Casper and Alistair Griffm 

Contact Chris Hewlett 
or Catherine Hockley at: 
FIFTH ELEMENT Pr 
Public Relations & Artist Management 
258 BELSIZE ROAD, 
LONDON NW6 4BT 
TEL: 0207 372 2128 • 
info@fifthelement.biz 
www.fifthelement.biz 

FIFTH ELEMENT Pr 
Public Relations & Artist Management 



multi-pronged approachsays Stevens. Dwindling marketing budgets bave also forced companics to find new sources of income. "Every- one bas to diversify a bit more to survive because tbere isn't really the money to sustain a company by just doing press for bands anymoresays Jayne Houghton at Excess Press, which is in the process of folding into the Press Counsel. Sucb proactivity is also driven by the increasing opportunities to place music into différent média contexts. "Diversity is the watchword for the next 12 months and beyond," says Pete Flatt at PPR, which has been involved in a number of third- party deals such as last year's tie-in with American Airlines to promote Sony's The Best Of Simon & Garfunkel with a flight compétition through the Evening Standard. For Flatt, such promotions ofîer a win-win situ- ation for both client and PR company. "It is show- ing your client that you are not just chunking through the work and sending it to the sarae old people and getting the same old results, or lack of 
Things are a little bit choppy out there but there's also a lot of opportunities," confirms Alan Edwards at The Outside Organisation, which is currently expanding its base in the live arena through clients including the Mean Fiddler, Matthew Knowles' Music World Management and the rejuvenated Coronet venue in London's Eléphant & Castle. For Edwards, diversify is probably the key con- cept in 2004. "1 think we've ail learnt that the music industiy is the entertainment industry and we ail need to be very flexible and react fast," he says. "That is crucial." 

Track of the quarter: Sugababes - Hole In The Head 
Sugababes' Hole lu The Head rocketed into the radio airplay chart on September 21, climbing 88 places in a week and landing at 33 - four places behind Carnival Girl by Texas, one of the pre-eminent British radio bands of recent years. The tracks landed at 14 and 13 respectively the following week, but on October 5 it was the Sugababes who crashed into the Top 10 at number five, while Texas more or less gave up the ghost. Slowly marshahing its forces against the likes of Black Eyed Peas' Where Is The Love?, Racliel Stevens' Sweet Dreams My LA Ex and Dido's White Flag, Hole In The Head crept up to three the following week with 79.56m listeners, then appeared to take a breather on October 19, falling to fourth place and an audience of 74.65m. But it was only a blip, as the track soared past the opposition the following week to top the chart with 95.26m listeners, giving the girls their fourth airplay chart-topper and their nintli week in the number one airplay spot. It held the position for a further four weeks, at one stage 

Top 25 airplay hits of Q4 2003 

5 RACHEL STEVENS Swcct Dreams My LA Ex (H/Polydor) 2 6 DIDO Udc For Rent (Checky/Arista) 16,069 612373 7 BLACK EYED PEAS Where 1s The Love? (A&M/Polydor) 21,051 612339 Polydor/Polydof 8 ROBBIE WILLIAMS Soxed Up (Cfuysalis) 2 9 WILL YOUNG Leave Right Now (S) 10 LIBERTY X Jumpin" (V2) 1 
13 ANGEL CITY/LARA MCALLEN Love Me Right (Data/MoS) 

17 P1NK Trouble (Arista) 10, 18 OUTKAST Hey Ya! (Arista) 6, 19 THE DARKNESSI Beficve In A Thing- (Musl Destroy/Allanlk) 11 20 SUGABABES TooLost In You asland) 9,765 378,705 Island/Island 21 BLUEGuilty (Innocent) 14,689 363,008 Anglo/Virgin 22 BLU CANTRELL FEAT. SEAN PAUL Breathe (Arista) 10,742 334,075 B 23 BEY0NCE Crazy In Love (Columbia) 1 24 WESTUFE Mandy (S) 1 
leading the field by more than 22m audience impressions and not letting up until November 30, 

when follow-up Too Lost In You landed in the airplay Top 10 at number eight 

HART MEDIA 
REGIONAL RADIO & TV PROMOTIONS 
SPECIALIST & STUDENT RADIO 

Please contact Jo Hart or Caroline Moore 
The Primrose Hill Business Centre, 110 Gloucester Avenue. London NW1 8JA 
Tel. 020 7209 3760 Fax. 020 7209 3761 Email. info@hartmedia.co,uk 
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New act are Duel 
in Deeea's crown 
by Andrew Stewart Peter Waterman's talent-spotting energies never switch off, or so it seems foUowing his "discovery" of two classical violinists busking in a Manchester shopping mail. The Pop Idol jurist was sufficiently impressed by Gregg Scott and 

The steady performance of DVD-A and SACD has prompted Naxos to develop a three-format release strategy for key titles and proven items from its deep cata- logue. The budget label, which has been recording in surround sound since the late Nineties, entered tlie DVD-A software market in 2002 with the issue of Vivaldi's The Four Seasons and added an acclaimed : of Holst's The Planets portfolio. It 

ad for ITV1 broad- 

thought^rve 

s 

....2, Belcea Quartet: Kakuska (EMI Classics 5 576612) For their second full-price album as EMI Classics tists, the 1 Belcea Quartet 
 already deeply ingrained in the ensemble's collective ' 

set effectively retails at a fraction more than budget price, although the performances and artists represented are of gilt-edged quality. Bruno Walter's lyrical Mahler Four, for example, is an acknowledged "must have" for collectors, part of the conductors final concert with the Concertgebouw Orchestra. Other highlights include Bruckner's Third Symphony conducted by Rafaël Kubelik, an exquisite 

at the top table oftodays 

|f a prophecyi 

An apocalyptic 
message for 

the millennium 

New recordings 
of ten works by 

Thomas Adès 
'One of the most 
imposing figures 
in contemporary 
classical music' 
The New Yorker 
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dvd 

europe.04 

a two-day 
conférence 
the congress centre 
great russe!! street 

london 
june 8-9 

ïn association with 

Oneto One 

m 

Huliabaloo 

Building on the overwhelming success of last year's event, DVD Europe 2004 wili bring togetlier key 
players from across tlie Europeait music iudustry to focos on the artistic, technieal and commercial 
chaîiemjcs and opportunities that the format offers. The conférence will encompass a mix of 
présentations, panel discussions and showcases, drawing on the expertise of those at tlio cutting edqe 
of the music DVD explosion to examine where the market is at the moment - and more importantly 
where it is going. 

For more informatioiv on sponsorinq this event nlease conhrt- tucy Wykps M4 (0) 20 79218347 - ^ « empiSS Mattiiew Tyrrell *-44 (0) 20 79218352 - mattl   
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Nifty gadgets and new business models on show, as Cannes crowd look to a mobile future 

Midem tffers optimistic outlook 
Anyone who spent any time at Midem last week will know where the music industiy is moving - online and onto mobiles, into a new era when music will be acces- sible anywhere, at any time. Across the range of delegates, there seemed to be a real sense of optimism that there is a strong future for music. Newcomers to the industry announced new initiatives, among them Ericsson, Cable & Wireless, Nokia and many others, a sure sign that music contin- ues to hold value for some business leaders. Midem felt like a more constructive event than most music industry gatherings tend to be these days, full of progressive talk and optimism for the future. The occasional merger moan apart, the strongest memories for me are of the UK's first ringtones chart, a number one album artist playing for the trade min- ister, news of MyCokeMusic's positive early download figures, an excellent pair of British At Midem show- cases and a full to overflowing British Village stand. There were also more intriguing, amusing little 

nl1rtirg.m,rin..r7j7^  gadgets than you could shake a stick at - flashy new Martin Ta'ibTœecutiveeditor, mobile handsets, play-back chips in CD packaging, 
Roàd l00r■ online delivery services and much more. Certainly, there was no talk of pirates. Indeed, there 

seemed little evidence of physical piracy in the Palais. How times have changed - for the better. 
What remained clear is that the much vaunted new era is not upon us quite yet. News of the Apple and Nap- ster European launch dates remained the subject of most spéculation - and some frustration, as the princi- pals refused to be drawn on their immédiate stratégies. In addition, while a string of companies outlined their plans to move into the online delivery space, it was clear that there is a new battle-ground being drawn up - in the mobile arena. Any event like MidemNet should feel ahead of the curve and, with 3g handsets still many months ffom significant European market pénétration, it was cer- tainly that. Well-known brands such as Ericsson, Nokia and O2 made their pitches, along with new names to the European market such as Entriq and Docomo's iMode. But ail were making it clear that this is not happening just yet. Indeed, what was key to companies and industries alike, was positioning; preparing for the day when the visions of today becarae realify, some time in the very near future. 

Lefs not put ail our digital 

eggs in one Apple basket 
MidemNet last week, Apple nés head Eddy Cue claimed: iter will not buy a CD in 

CD and a download of tl recording. Some i' 
albums, but many more are cherry- picking their favourite tracks. So, sales of music via download shops may be more than 100% substitu- tional - £10 spent on downloads results in more than £10 less being 

Apple has addressed 
the consumer as the 
answer,notthe problem 

The problem is that ilbnes only represents a slight development of the traditional business model with a new format to replace CDs. But this time there will be no sales bonanza as people replace their collections as you can rip ilbnes from your existing CDs. Furthermore, as Steve Jobs has already admitted, the iïUnes busi- 
right and is a loss leader for their iPod business. What happens 

Then there is the question of 
further alien- ated when they find out that Win- dows Media files downloaded from MyCokeMusic.com can't be played on iPods. Finally, ilbnes does noth- iug to solve the problem of security. n MP3 fr 

There is no doubt that ilbnes has opened up the digital music market. Apple has addressed the consumer as the answer rather than the problem and has proven that music fans are prepared to pay for a légal alternative. But the music business will only grow again when it fiilly har- nesses the potential of new tech- nologies to develop several new 
how, when and in what forms they want, rather than having their 
in parameters imposed by a music business protecting its previous 
Paul Hitchmaa is director of PiayLouder MSP 

What new development 
fired you up at Midem? 

What is the single most exciting new development you saw or lieard in Cannes last week? 
Dominique Leguern, Midem 
"Mobile music and ail those interactive sets you wilibe able to use. We have seen some amazing devices at this year's Midem. We had people with 

platforms to now. If you told us games and telephc 
would have laughed. But they an and it is vety exciting to see that one door is closing others are 
JeffPowcll, Groovefindër Productions owner 

they should be working with each other, but they nei '■ same language." 

"Tire fact that the music indus looking to areas outside of thi 
and music as prominently says a lot about both i ' how they opportuni Kiistjan Mans, The Music Engine director "Origgio's Pre-Vu device, which has a chip in thé CD so you can hear the toyourear. It could transform the i experience as an alternative  ning stands." 

Mike O'Brien, trade, in and foreign affairs minister "On one of the British stands, I was shown a chip [Origgio's Pre-Vu] which is attached to a CD and allows you to hear the music on the CD. It was pretty amazing. It is the sort of thing which could change the industry." Peter Carr, Brighton Underground managing director "The meeting held between the BP1, Aim and régional organisations like ours where we ail made noises about working together - that is significant" Joanne Wain, Musicworks 
to sound "What they have 

Mike Andrews, R And M Music Things like the focus on music and images - the EA games seminar for 
vith the panels ■S muen more rocused - with things like the music and images and mobile seminars you can really grasp what they are doing and tap into it" 
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BUDGET MUSIC LABEL MANAGER 
Compétitive Salary + Benefits 

An exciting opportunity has arisen for a Budget Music Label Manager within Démon Music Group based out of our Rathbone Place offices in Soho, London. 
Démon Music Group is part of the VCI Group, one of the UK's leading independent publîshers of video and audio products, 
The Démon Music Group is one of the most successM and respected publishers of recorded music in the UK with a stunning array of releases covering o wide variely of musical genres and price points. These indude the Crimson and Music Club ranges which are market leaders in the area of budget music. 
Reporting to the Sales & Marketing Director, you will be responsible for maintaining and expanding the Crimson and Music Club labels using commercially sound judgement whilst ensuring that the required standards of quality are achieved in content, design and packaging in line with the pre-agreed budgets and new release schedule. 
The successlul candidate must possess high levels of drive and enthusiasm and have the abilily to establish and develop long lasling relationships. You will have a passion jsic and a minimum of 3 years product experience in the UK. 
If you believe you are best suited to this rôle please send an e-mail with a covering lelter to Jacquie.king@vci.co.uk or post to Jacquie King, HR Advisor at VCI pic, 76 Dean Street, London, W1D 3SQ. 
Closing date for applications; 16th February 2004. 

creativity 
diversity trust 

Head of Programmes 

...is the BBC's fledgling digital music radi Phil jupitus to Craig Charles, and from L which indudes an unequalled breadth ar 
station boasting high profile talent ranging fre <ershaw to Andrew Collins and a music playl depth of music from the last 40 years. 

; ongoing development 
You'il need to understand and love popular music of the last 40 years... .. while being able to balance the needs of the business against the requirement for creativity and risk taking.You will also have a high profile, in both the music and radio industries. In particular you will need to show an understanding of, and vision fon the digital future. Réf. 7271 l/MS 

POWERPLAY 
We are a comparatively small, but nimble, independent retailer with a handful of excellent shops and a first class website. 
Sales and Marketing Leader We are keen to add an experienced web based marketer reporting directly le the managing director and responsible for the entire retail budget. 
Having made your mistakes with other budgets and companies, you will bring valued experience and contacts to the raie, to provide the business with a very insightful view of how we gel the "best bang for our bucks" to ensure that we continue our stunning progress at retail level, particularly in terms of the website and also at our expanding store base, in what is an extremely compétitive and crowded marketplace. 

Please reply in wriling, a.s.a.p. to Colin Bassell, Power; Direct Lld, 6 St. Leonards Road, Easlbourne, Easl Sus; BN21 3UH or email colln@powerplaydirect.co.uk 

THE MUSIC RECRUITMENT CONSULTANTS 
25 YEARS AND STILL No. 1 

| HR CO-ORDINATOR er rôle within dynamic, pro-active 1 HR team. Suprême administrator with 2 years ' <p including payroll, junior resourcing 

(PROJECT MANAGER £30,000+ nbitious, commercially aware, cuslomer focuse an manager to support MD in the continued pansion of this hugely successlul film/music merchandising co. Experienced al handling multiple projeots simultaneously. 

UUSICWEEK 
ri 

music@handie.Go.UK 1 -- 
020 7569 9999 handle 

The UK's leading International 1 
Entertainment One Stop 
DANCE SALES EXECUTIVE 

Responsible for a portfolio of Dance accounts daily handling aelivities including telesales, enquiries, admin, account maintenance and daily/weekly shipping. 
The idéal candidate will be passionate about Dance music, have excellent communication skills, be organised and have the ability to take ownership of their duties. 
Send your CV and covering letter stating your salary expectations to ; Dawn Gravenor, Personnel Manager, Windsong International, Electron House, Cray Avenue, Orpington, BR5 



Ciassified ^ 

JOBS AND COURSES 

Contact: Ooug Hope, Music Week Ciassified Sales, CMP Irfonnatlon, 8th Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 1:02079218315 F: 020 79218372 E: doug@irai5icweek.com 

Rates (per single coli 
Business to Business: £21 (min. 4c Notice Board: £18 (min. 4cm x 1 co Spotcolouic addlO% Full colour add 20% Ail raies subject to standard VAT 

The latest jobs are also avallable online every Friday at wwwjmislcwcekxom Booking dcadline: Tbursday lOam for publication the followlng Monday (space pcrmittlng). CancellaUon deadime: lOam Wednaday prior lo publication (for sériés bookings: 17 days prior to publicalion). 

www.handle.co.uk finance division 
020 7569 9999 1 T 
finance@handle.co.uk il 3,11 Cil 0 

» 

SENIOR FINANCIAL ANALYST - £45 - 50K MAJOR ENTERTAINMENT GROUP Working for one of trie worlds most innovative and dynamic 

'Leaders in éducation and training for the Creative Industries since 1994' 

The newly launched and eslablished mat skills required lo ma! 

'r. Ali Bakir (Programme Leader) ali.bakir@bcuc.ac. >r Frazer Mackcnzie (Hcad of Department for Music Entertainment) at frazer.niackcnzic@bcuc.ac.uk w? cspeaatly welcom mteresifron who may not possess an undergrad _ "ho can demomirale significanl 
Caà Buckinghamshire Chilterns aBM UNtVERSITY COLLEGE 

Music Scheduler 
Capital FM Network 

Capital Radio is the UK's leading commercial radio group and we're focusing on building our key brands throughout the UK. One of these is the Capital FM Network that indudes Beat 106, BRMB, Fox FM, 95.8 Capital FM, Invicta FM, 103.2 Power FM, Red Dragon FM and Southern FM. We're looking for an experienced Music Scheduler with particular responsibilrty for BRMB in Birmingham and Red Dragon in Cardiff. Working closely with the FM Network Head of Music and Régional Programme Controllers you will be responsible for the day to day scheduling of music programmes to ensure our stations maintain and grow our target audience. You will play an important rôle in the Network playlist meetings, be involved in the commissioning and interprétation of music research for the Brand and maintaining relationships with régional record oompany reps. You will have a proven traok record as a music programmer, excellent Knowledge of tl and lifestyles together with a good overall understanding of the music industry. You < and able to use your own initiative, be enthusiastic and a good team player. A creativi for the général upkeep and management of the local music scheduling database. If you believe you can schedule for the UKs leading music stations and bring genuine write with your full CV to Meridilh Law, Human Resources, Capital Radio pic, 30 Leicester Square WC2H TLA by 13th February 2004. 

BUSINESS TO BUSINESS 

Posting Records? 

Wilton of London Estabusheo 25 Years l; 020 8341 7070 fax: 020 8341 1176 

OFFICES TO LET WITHIN 
RAK STUDIO COMPLEX 

2 large newly decorated offices (175sq.ft.) and (200sq.ft.) 
Ceiling to floor Windows and separate private kitchen 
Close to St. John's Wood Tube Station 
Call Nathalie on 020 7586 2012 

_Specialist . in Replacement Cases & Packaging items 
• CD album cases available in clear or coloured • CD single cases - ail types of double CD cases • Trays available in standard coloured and clear • Cassette cases single & doubles • Video cases ail colours & sizes • Card masterbags CD, Video, Cassette - 7" 10" 12" • Paper 7" 12" & 12" POLYLINED • Polythene sleeves & Resealable sleeves • Mailing envelopes, Video 7" & 12" CD various types available. Also ail sizes of jiffy bags • Window displays dCSi.. • CD/Record cleaning cloths Çg) • PVC sleeves for 7" 10" 12" and CD • DVD cases ma • Recordable CD & Minidisc 
Best prices given. Next day delivery (in most cases) Phone for samples and full stock list 
Phone: 01283 566823 Fax: 01283 568631 Uni! 2, Park Street, Burton On Trent, Staffs. DE14 3SE 

E-mail: matpriest@aol.com Web; www.soundswholesaleltd.co.uk y 

BR1TANN1A ROW, N1 
U\RGE 24 TRACK STUDIO 

TOLET STATE OF THE ART DIGITAL EQUIPMENT 
£4,600 PER MONTH 

HOURLY & DAILY RATES AVAILABLE 
FOR FURTHER INFO CONTACT: 

020 7226 3377 Or E-mail: reception@britannia-row.co.uk 

London NWt 3ND Tel: 01962 732033 Fax: 01962 732032 iail: niaria.comIskey@virgln.net 

A&R NEWSLETTER 
GET Y0URSELF A FREE SAMPLE C0PY visit www.bandilnevisle8er.com e-mail bandit.rmv@mveber.cora Call 01983 524110 



Contact: Doug Hopc, Music Week Classified Sales, CMP Infontiation, Sth Floor, ludgate Honsc, 245 Biackfiiats Road, London SE1 SUR 1:02079218315 F: 020 79218372 E: doiigjfmusicweek.com 

Rates tper single column cm) Jobs & Courses: £40 (min 4cm x 2 Business to Business: £21 (min. 4a Notice Board: £18 (min, 4cinxlcoi; Spot colour add 10% Fuli colour: add 20% Ail rates subjccl lo standard VAT 

The latest jobs are aiso availablc online 
Booking deadline; Thursday lOam for publication the followinij Monday (space 
Wcdnesday ptior to publication (for sériés bookings: 17 days prier to publication). 

BUSINESS TO BUSINESS 

R O LLE D OOUD 
INTERNATIONAL 

Don't you 
forget about us... 

Over 1,000,000 CD's & DVD's always in stock, the majority of which are 20% - 50% below UK dealer price. 
...if you are happy wltli the service 

we provide, please remerriber to vote 
for us in the Music Week Awards. 

To activate our updated price lists go to 
www. rolledgold. net 

O ME CALL FDR Al_l_ VDUR NEEDS 
D 1 V53 eg 1 3 i v 
Please do mot hesitate to contact us 
Rdlled Gqld 

INTERNATIONALLV SUCCESSFUL 
SUSSEX - BASED DISTRIBUTOR IS 
LOOKINC FOR ESTABLISHED LABELS 
THAT ARE WITH THEIR 

CALL ANDREW; 01403 740270 
OR CALL TOM: 01403 740265 

JUKE BOX 
SERVICES 

fSHOP GENTUSl m 

free delivery, efficient service, new releases call for a stocklist & to open an aocount today 

musjc&games display speciatist 

wwwjeddisplays.com ' 

cd dvd vinyl + games 

M dispjays 
t: 01733 239001 f: 01733 239002 e: info@reddisplays.co 

+■ storage X 
look no further 

lOPLRner CD DUPLICATION 

^ 020 7385 2299 
mm 

CASH RAID 
We buy CD Albums & Singles 
LP's, 12" & 7"s, White Labels 
Promo's, Acetates, Video's, 

POS Material, Artwork, 
Awards and Memorabiiia 

Complété Collections, 
Overstocks, Inventories 
and Libraries cleared ! 
call Julian or Mark... 
office: 01474 815099 
mobile: 07850 406064 
e-mail: mw@eii.com 

CD>interactive>DVD>encoding>authoring> 
VIDEO>duplication>editing>DUBBINC www.tcvideo.co.uk Tel: o 



iatafile 

Britain's most 
comprehensîve 
charts service 

Week 05 

albums TWSWEEK Incubus Crow Left Of Murter (Columbia): Ennio Morricone Remixes Vol. 2 (Coinpost); Scissor Sisters Scissor Sisters (Polydor); Stereolab Margarine Eclipse (Duophonic); Varions Rough Trade Shops; Counter Culture 2003 (Rough Trade): Voodoo Child Baby Monkey (Mute) FEBRUARY 9 Emma Free Me (19/Universal); Franz Ferdinand Franz Ferdinand (Domino): Jaimeson Thmk On Your Feet (Jdid/V2): Norah Jones Feels LikeHome (Parlopbone): Lambchop Aw C'mon/No You C'mon (Labels UK): Courtney Love America's Sweetbeart (Virgin) FEBRUARY 16 MellowPerfectColours (Atmosphériques); Michelle The Meaning Of Love (19/S): Plumb Beautiful Lumps Of Coal (Curb): Span Mass Distraction (Island): Various Late Night Taies: Turin Brakes (Whoal/Azuli): The Veils The RunawayFound (Rough Trade) 
SINGLES THISWEEK Blazin' Squad Here 4 One (EastWest); Clea Stuck In The Middle (1967): Funeral For A Friend Escape Artists Never Die (Infections): Finlay Quaye Something To Say (Sonyl Leann Rimes This Love (Curb/London): Obie Trice The Set Up (Interscope/Polydor)  FEBRUARY9 Ferry Corsten Rock Your Body (Positiva): Fatman Scoop It Takes Scoop (Oef Jam UK/Mercuryt Ronan Keating She Believes (In Me) (Polydor): Mark & Sam With A Little Help From My Friends/Measure Of A Man (19): Stéréophonies Movie Star (V2): The Strokes Reptilia (Rough Trade) FEBRUARY 16 Belle & Sébastian Tm A Cuckoo (Rough Trade): Busted Who's David? (Universal): Deepest Blue Give It Away (Data/MoS): Junior Senior Shake Your Coconuts (Mercury); Keane Somewhere Only We know (Island): Alex Parks Cry (Polydor) 
Musicweek.com lists extended key releases for the next eight weeks 
musicians m benevolent fund Hi 

For people in the r business there is always help at band from the.Musicians Benevolent Fund 'p with stress and health problems : 

Katie Melua 
album leads 
sales rise 
Alan Jones A breath of fresh air blows through the singles chart this week, with four débuts in the Top 10, among them dance music's first number one since last May, when Tomcraft's Loneliness paced the pack. The market bounces hack compared to last week with a 21.42% gain, although with just 487,111 singles sold, it is 24% down on the same week in 2003. At the sharp end of the chart, LMCVJp's Take Me To The Clouds Above tums in a decent first-week sale of 68,768. It is the first number one smglë for 13- year-old Blackbum-based indie label AU Around The World and also provides the Company with its highest weekly sale, beating N-TVance's Stayin' AUve, which opened with sales of57.500 in 1995. There was never any doubt that Take Me To The Clouds Above would be number one this week, although its arrivai is tough on Kelis, whose Milkshake has been at number two for three weeks and actually enjoyed its best week yet last week, selling 28,495 copies. OveraU album sales increased last week too, although only by 1.54% - an improvement that is more than accounted for bv Katie Melua. The teenager's Call Oflf The Search album reached the top last week and is now reaping 
MARKET INDICATORS 

11 

Artist albums sales have held up much better this year than those of the compilations sector, which saw its share of overall album sales fall eight weeks in a row from a high of 28% to 22.1% a week ago. If this year foUows the recent pattem, it wiU increase enormously in the next couple of weeks, thanks to Valentine's Day compilations, but it has already started its comeback, enjoying a 
22.6% share last week, primarily because of the Sony/UMTV 

ro album; content - they both include contributions (sometimes the same one) from Beyoncé, 2 Play, R Kelly, Aaliyah, Brandy, Jay-Z, Lemar, Blu Cantrell, Big Brovaz and Lisa Maffia - and emerge from their personal catfight as the 
compilations, with Kiss Smooth R&B surfacing comfortably ahead with 21,783 sales and Bling following with 16,992. Kiss Smooth R&B is the fifth Kiss album to top the chart this decade, but the first since Kiss Présents R&B Collaborations last August. 

THE BIG NUMBER: 238,353 umber of copies sold by Michelle's ( 

SINGLES NUMBER ONE LMC VU2 TAKE ME TO THE CLOUDS ABOVEAATW A riff on loan from U2's With Or Without You and a lyric purloineiHriilirWfiitney Houston's F|nw Will 1 Knnw put (lance back on top for the first time in 2004, and ends a three-song. seven-week championship run for ballads. 
ARTIST ALBUMS NUMBER ONE KATIE MELUA CALL OFF THE SEARCH Dramatico Enjoying her second week at number one, Melua's album is 64% ahead of its nearest challenger, it has topped 300,000 sales, and is selling very well in Northern Ireland, where it outperfomis the market by 67%. Melua is in it for the long haut HIGHESTNEWENTRY AIR TALKIEWALKIE Virgin It is the French band's third Top 10 album, following Moon Safari (number six, 1998) and 10,000Hz Legend (number sevea 2001). It is selling best in London. 
COMPILATIONS NUMBER ONE VARIOUS KISS SMOOTH R&B Sony TV/UMTV Despite the simultaneous release of similarly-theraed Bling, which débuts at two, Kiss Smooth R&B debuted at number one last week. Il is the fifth Kiss album to top the compilation chart this century. 
RADIO AIRPLAY 
OUTKAST HEY YA! Arista Holding at number four on the sales chart, the hip hop duo's biggest hit yet continues atop the airplay chart where it opensupal4%lead. 
SCOTTISH SINGLES NUMBER ONE LMC VU2 TAKE ME TO THE CLOUDS ABOVE AATW Scottish record buyers elect the same number one as the rest of the UK, with LMC V U2 registering more than twice as many sales as local hero Michelle's Ail This Time, while Scots-based Irish band Snow Patral début at number three. 

listening to musicians - responding to their needs 
• Help and advice with . , financial problems : • Help that'sgiven in strict confidence 

. • Help given to outstanding young musicians 

16 Ogle Street london W1W6IA Téléphoné: 020 7636 email: lnfo@mbhorg,uk website: www.mbf.org.ufc ■Uiuj 



Upfront 

Ronan says it 

with flowers 

Polydor has partnered 
with florist Interflora 
on a unique promotion 
for Ronan Keatinq RONAN KEATINC SHE BEUEVES (IN ME) (POLYDOR) 

es (In Me) il ' ' 

h; ; n l\ 

A sélection of Ul< 
tastemakers select 
their favourite 
upcoming releases 
lain Moffat, editor, 
PlayLoiider.com KID 606 K1LL SOUND BEfORE SOUND KILLSYOU(IPECAC) 
This is the noisiest, most ruthless piece of music IVe heard in some time. Kid 606 has released some fantastic material; The Illness EP oflastyear's best singles. 

breaks the band. tt has a stnnning falsetto vocal that's up there with Jeff Buckley. Bykeepingthe strongest track until the third single, it's a rare example of a label getting the plot right." 
lan Camfield, DJ, Xfm ■ aufdermaurauf I DERMAUR(EMl) Named afte Meliss Aufder Maur, the band's   founderand 
and The Smashing Pumpkins, this is a slrong cohesive album with strong production and a greal sound to it. It's as rounded a piece of work as you're likely to hear, ' ' nallofthe 

although she's sold 25m albums around the world, she's never really made it in the UK as yet. Hopefully this will change that, as this is a perfectly crafted song that should appeal to fans of Norah Jones. Originally one of the driving forces behind the Lilith Pair, she has undergone something of an image revamp. With feedback from our audiences indicating that the/re becoming increasingly tired of formulaic instant pop, this cornes as a welcome antidote. It's got a sturming melody and has a 

J Jeff, vinyl buyer, 
Carbon Music, 

Craig Boddy, 

suiCc«shlatLhUSeX4eddyan^ 

ssu mms. 
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A music contrp] 

TV Âirplày Chart 

A A w / / ? KELIS MILKSHAKE 4M 2 ! BLACK EYED PEAS SHUT UP 332 
|| 80 BRITNEY SPEARST0XIC JIW 298 4 P!NK GOUIS A DJ ^ 295 5 301 KYLIE MIN0GUE RED BL00DED WOMAN «ic 261 5 BUSTED WHO'S DAVID? 261 7 5? WESTLIFE 0BVI0US s 231 

8 BLAZIN' SQUAD HERE 4 ONE usiwisi 225 
9 EVANESCENCE MY IMM0RTAL mmmpK 208 
10 M LMC V 1)2 TAKE ME T0 THE CL0UDS AB0VE «uapoohothe^ 207 
11 u BEY0NCE ME, MYSELF AND I COUMIA 201 
12 80 THE DARKNESS 1 BELIEVE IN A THING CALLED L0VEWITD3IW»TIA«,C 193 
13 a JAMELIA THANK YOU «IE 191 
14 19 LOSTPROPHETS LAST TRAIN HOME WSIMNOIH 188 
15 9 OUTKASTHEYYA! AfiisiA 185 
16 FRANZ FERDINAND TAKE ME OUT 183 
17 5 WILL YOUNG LEAVE RIGHT NOW 177 

18 SAM & MARK WITH A LITTLE HELP FROM MY FRIENDS 169 
19 8 SEAN PAUL FEAT. SASHA FM STILL IN LOVE WITH YOU »i,c 164 
20 O SUGABABES T00 LOST IN YOU mmm. 162 
20 16 BOOGIE PIMPS SOMEBODY TO LOVE musmasm, 162 
20 MICHELLE ALL THIS TIME 162 
23 12 ALEX PARKS CRY 154 
24 102 HUMAN LEAGUE DONT YOU WANT ME v»™ 151 

; 25 35 EMMA TLL BETHERE 147 
26 15 THE OFFSPRING HIT THAT « 
26 32 HIM THE FUNERAL OF HEARTS 141 
28 m DJ CASPER CHA CHA SLIDE «uam».™ 139 
29 29 JAIMESON TAKE CONTROL V2 127 
30 20 RONAN KEATING SHE BEL1EVES {IN ME) 126 
31 1, CHRISTINA AGUILERA THE VOICE W1THIN OCA 125 
32 11 SNOW PATROL RUN F,™™ 123 
32 25 2 PLAY SO CONFUSED impsi 123 
34 5, SCISSOR SISTERS COMFORTABLY NUMB 122 
35 94 JOSS STONE FELL IN LOVE WITH A BOY 121 
36 o JENNIFERLOPEZBABYI LOVE YOU fKC 108 , 
37 23 DIDO WHITE FLAG 107 
38 n ULTRABEAT FEELIN' FINE «o»™™ 102 
39 ,0 OZZY & KELLY OSBOURNE CHANGES a'iawP' 101 
40 2g RDTTNFY «DCADC FFÛT MARONNA ME A6AINST THE MUSIC « 100 
■ H-,.,:, ^ .OltoîC» UlOïiBl 1 5J UH.; UTVOarw WTVHllsllTVEisl.V'W.TlK 1 

ix TH STftSr • . , , Name: M)3-f£.£.0_ FirstAppearance; CQ.m (-ol-)  DatePormed: |0 q Cj PàvouriteBand: --f" L C 
Message to TRL: . ... -   "J T 

hr kov^rxq u3 oo. hhc saccU; 
'"m "àioJuv Hâ/e-gi t. ^ 
~- j-o^es4-U. Q     ww 

Jb 

Kelis takes the top spot with 
Milkshake, while Britney and 
Kylie rocket into the Top Five at 
numberthree and five. 

h *• i.' wm 

mamm 

li'illiliHt 'rllriïii 
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Outkast and Black Eyed Peas stick at one and 
two with LMC V U2 strengthening in third 
place. Meanwhile, new tecks from Jamelia 
and George Michael make a big impact. 

The UK Radio Aii 

Bj 7 1 FRANZ FERDINAND TAKE ME OUT oatmo 31 W I j KEUS M1LKSHAKE ïirciN 31 T] 6 i P!NK CODISADJarista 30 4 j 2 1 JOSS STONE FELLINLOVEWITHABOYklekmssvircin 29 5 j 21 j JAIMESON TAKE CONTROL vz 28 21W4 61 2 { LMC V U2 TAKE ME FO THE CLOUDS ABOVE AiLAROtwDMWOBLD 27 : 22181 7 15 MOTORCYCLE AS THE RUSH COMES POSUIVA 24 19455 8 [il | BOOGIE PIMPS SOMEBODY TO LOVE «miSTRï or sousd 23 17139 9 j 2 ! OUTKAST HEYYAIaçista 22 izœo 
u| U j THESTROKES REPTILIAkoughirak 20 1 21 ..3 | 12) 5 j BLACK EYED PEAS SHUT UP aswtoiyoos 29 j 20 | 12) 17 j MAROON 5 HARDERtO BREATHE octahe/k.» jl 20 14517 " 
14 25 BEENIEMAN DUDEfflfW 19 12M6 | 14 8 | FATMANSCOOP ITTAKESSCOOPmtjmiimescurï 21 | 19 11794 17) 18 1 STEREOPHON1CS MOVIESTARw 16 17 
19 21 { BEYONCE ME. MYSELF AND I couwbia 15 1 15 12744 191301 THE 0FFSPR1NG HIT THAT coumbia 11 15 11118 
19 291SEAN PAUL FEAT. SASHA FM STILL IN LOVE WITH YOU vbatiawic 12 i 15 9197 23| 151 MUSE HYSTERIA IASTE MEOIA/eastwkt 14 .0» | 231 U ! ANGEL CITY FEAT. LARA MCALLEN LOVE ME RIGHT data/MOS 20' 14 
26) 8 i ULTRABEAT FEELIN'FINEAiiAKKMMWOttO 21 i 13 8990 | 27) 211 JAY-Z CHANGE CLOTHES BOCA-feilaweiîCijrv 15 ! 12 8510 27p| OBIETRICE THE SETUP (YOU DONT KNOWIiNrascoft/POLmos 9 12 «77 
29| 18 i 2 PLAY SO CONFUSED iNrriwimfsi 16 11 9352 29 28 SNOW PATROL RUN fictiqh/poiydor b 11 TOO • Miac Cortrol IK Cwnpfel Inw Alla galteïJ fron 00.00 on Sun 25 J» 20W lo 2-1Û0 or. Sal 31 J.in 20CH 

BLflCK EYED PEAS SHUTUP 
LMC V U2 TAKE ME TO THE CLOUDS ABOVE Aa^omvmp 

JOSS STONE FELE IN LOVE WITH A BOY 
BEYONCEME, MYSELF AND 1 
DIDO LIFE FOR RENT 
SUGABABESTOOLOSTINYOU 
EMMA TEL BETHERE 
WILLYOUNG LEAVE RIGHTNOW 
NELLY FURTADO POWERLESS (SAY WHAT YOU WANTIkamm 

/ / / . 

BOGGIE PIMPS SOMEBODY TO LOVE 
JAMELIA SUPERSTAR 
JAMELIA FHANKYOU 
FRANZ FERDINAND TAKE ME OUT 
MAROON 5 HARDER TO BREATHE 
MICHELLE ALL THIS TIME 
RONAN KEATING SHE BELIEVES (IN ME) 
SUGABABES HOLE IN THE HEAD 
JAIMESON TAKE CONTROL 
M ANDREWS FEAT. G JULES MAD WORLD 
MOTORCYCLEASTHERUSH COMES 
KYLIE MINOGUE RED BLOODED WOMAN 

gïïjjïïj 

NELLY FURTADO POWERLESS (SAY 



music control 

irplay Chart 

// A 26 » ,0 ULTRABEAT FEELIN' FINE " 1045 ■r «?- 26.25 -53 2/ 10 SEAN PAUL FEAT. SASHA l'M STILL IN LOVE WITH YOU vw^nc 771 1 26.05 12 28 0 1 Ht DARKNESS I BELIEVE IN A THING 791 17 24.80 22 29 0 THE STROKES REPT1L1A 192 2 24.19 ■5 30 0 PLUMBREAL CUBB 272 42 23.32 40 31 26 ' 2 PLAY SO CONFUSED 588 ■15 23.03 -10 32 0 STEREOPHONICS MOVIESTAR 612 31 22.84 5 33 84 » JENNIFERLOPEZBABYI LOVE YOU mc 277 8 22.76 141 34 6S » KEANE SOMEWHERE ONLY WE KNOW 143 24 22.60 150 35 n 15 l SCISSOR SISTERS COMFORTABLY NUMB 386 in 21.66 101 36 « ANGEL CITY FEAT. LARA MCALLEN LOVE ME RIGHT... mms 471 -24 2002 -36 37 67 o DEEPEST BLUE GIVEIT AWAY 570 41 20.78 72 
38 63 0 GEORGE MICHAELAMAZING sony 413 330 20.41 60 
39 11 39 LIBERTY XEVERYBODY CRIES 667 -31 19.82 -118 
40 52 SNOW PATROL RUN wmmm 459 17 19.69 29 
41 « 21 MR ON VS. THE JUNGLE BROTHERS BREATHE DONT STOP rosinvA 844 15 19.69 25 
42 38 0 BEYONCE CRAZY IN LOVE « 472 -18 19.39 2 
43 30 0 FINLEY QUAYE SOMETHING TO SAY sony 33 14 18.94 -11 

i 44 57 0 BEENIE MAN DUDE « 262 4 18.82 31 
45 31 37 GIRLS ALOUD JUMP rav™ 1052 -10 18.39 10 
46 17 0 LEANN RIMES THIS LOVE mm,m, 107, 5 18,30 -5 

;47 50 ') BLACK EYED PEAS WHEREIS THE LOVE? «wo.™* 550 5 17.66 14 
48 40 0 MUSE HYSTERIA tasimo^vvet 148 -a 17.28 ■4 
49 33 34 ATOMIC KITTEN FEAT. KOOL & THE GANG LADIES NIGHT «o 844 -28 16.92 -19 
50 192 o CLEA STUCK IN THE MIDDLE «« 294 20 16.89 298 

m 

BLACK EYEDPEAS SHUTUP W^POI.ydor 
LMC V U2 TAKE ME TO THE CLQUDS ABOVE au WILL YOUNC LEAVE RÎGHT NOW s 
BEYONCE ME. MYSELF ANO i cc DIDO LIEE FOR RENTcHtKY/ARis 
JAMELIA SUPERSTAR PAa KYL1E MINOGUE RED BLOODED WOMAN m 

POWERLES$($AYWHAL,)D 

EVANESCENCE MY iMi BLUE/STEVIE WONDER & ANGIE SIGNE SK 
ATOMIC KITTEN FEAT, KOOL & THE GANG LAD! ES N1GHT m SUGABABES HOLE1NTHE HEAD THE DARKNESS 1BEL1EVE IN A TH1NG.. IA l'M ST1LL IN LOVE W1TH YOU1 

BRITNEY SPEARS TOXICjive RACHELSTEVENS SWEET OREAMS MY I 

2 RONANKEATINGSHEBELIEVES(1NME)POL- 3 BELLE AND SEBASTIAN l'M A CUCKQO roughirai 4 KYLIE MINOGUE RED BLOODED WC 5 THESTROKEBREPHLIArou 

|Five to visit musicweek.coin right now: 
Ail the sales and airplay charts - uploaded every sunday Key radio playlists - available as soon as they're published 

Key releases - ail the big records for the next seven weeks 
Team Behind Tte Hits - who's workingthose hig reicases D.ilyncws-renorletlasithappens 



IN-STORE NEXT WEEK 

Rnk! UAnn Rta» Bli.e'eyed Smil, 

f HMV 

Matthews^ Tlie Badgen Press ads - Westlife ' ' ^ Ned Kelly, Calendar Girls, Euphorie   
vyHSimâx^-^gsJfeM» 

Sfzrœ 

Keating, Sam '& Mark: Albums - 
1y Heart Will Go On, L 

S^rzî=:ir: 

Britncy Speai 
Takes Scoop:_LMC Vs 

Ujgjjgïpgjf 

iort heading 
about story 
headofmusic, Today FM Established on Patricks Dayin 

Originally set up by a consortium of rausic industry interests, Today FM is novv owned by Scottish 
' "We bave stayed faithfiil to the 

Morethan 25% of 
what we play is Irish, 
and we give exposure 
to alternative music 
Today FM is a Hot AC station. 

include Milkshake by Kclis, Hey Ya by OutKast and Feil In Love 



Records released 16.02.04 
SMGLE 0F THE WEEK 1 SINGLE OF THE WEEK 2 Keane Somewhere Only We Know 

* » 

thevideoisafly- 

tohisTop 

S. pop^ngî^^h^ij^L^Vour Kot the Danish duo have a lot to live DayW^a 

Or Lady Days 

Thisis the second single trom 

MOTricmepr^ectTheUkesof ^ 



Albums 
FRONTLINE RELEASES DANCE □ALPER, ALLAN THE BLACK GESTAPO OST Bryanston Pictures (LP BRY1412) □ AMMON CONTACT SOUNDS L1KE EVERYTHING Plug Research (CD PR 45CD LP PR 45LP) □ DJI(0ZEfUL PECPLEIS MYTOC.PS r.c-r^i (CO «VCD ;-0) 
□1SAN MEET NEXT UFE Mwmusic (CD MM 42CO LP MM 42LP) ""   T DcfrclHl (CD TRUST OICO LP P1ASB 055LP) 

□TAU LYRIC ON MY UP FUH Citle (CDFCYCDLPOU LP FCYLP OU) Vf' □TAYLOR, MARK SILICON ALLEY/TBA Melropic* (12" M 037) C r-,^ r«»| TEl AV1V p>Wp or 1S EFFORTLESS Hdly (CD HEFTY 42C0IP HEFTY 42LP) BG 

□ VARIOUS PARTY PEOPLE PRESENT: PHAT N FUNKY f^rty People (CD PPDCD 203) □ VARIOUS CHILLIFUNK VS PHIL ASHER Oiillifunk (CD CFCO 012) □VARIOUS EASTS10E ST0R1ES VOL 1 Eastsidc (CD ESRCD 5) □VARIOUS SOUND OF SUOMI Bunker (CD B 3031C0 LP B 3Q31LP) □VARIOUS PALM BEAT VOL 1 Palm Beal (CD FALWBEAT 0032) □ WHARTON, DONATO TRABANTEN Oly Centre Offices (CD TB17C0 LP TB17LP) □ZORN MAR1ENGRABEN REM1XED Lux Nigra (LP LNV 24) POP □ALTERED IMAGES BITLPLUS Edsei (CD DIAB 8050) 

  ji,aWCEIWc Lite VWWPSISON 89842) Q STREET TAUL Df SI INATION MIM (CO MTM 068188) □ IRRESHOU) CRI TICAL ENERGV SPV (CD STV 089605321 Q THROBBING GRISTIE TG' Mute (CO TGCO15! □TRACER AMC aOX AND FORW Eînjl (CD WiLKOOJCD) □ TWEIVE FIRST ALBUM Silbcf (CD SILBER 031) □ ULTRA MILAHAIDS POP PRESSING Anl Zen (CO ACT160) □ URIAH HEEP SALLSBURT (jnnart (LP 410251 □ VAURSLA THE BLUE AliUWTBA Esopodc (CD ESM W □VARIOUS A ÎR1BUTE TO UMP B1ZKET Ctary Red (CO COMGRAM178) □ VARIOUS THE NEVV CROSS Angular ICO ARC 002) □ VENOM THE SEVEN GATES OFHELL Erort HP -12025) 
JAZZ □ DOWN TO THE BOXE CEllAH FUNK Narads (CO 7243595747-21) □ MORELRA, AIRTO UFE AFIER THAT Naradi ICO 7243593267-26) □ YOUHC, LESTER LESTER DREAMS DeWm (CO DRCD11116) 
□MOUSKOURL, NANA MASTER SERIES VOL 2/T6A Uniieral Franœ (CO 8464762) ~ (NE, JOHN ANOTHER MONOAV Eaniwk (LP 42025) ENNY THE HIT COLLECTION SpccUum (CD 1182302) IHE LONDON SESSIONS Maitet Square (COMSMCD119) 

□ DAMAGE PLAN 1 i ri SE!) e L ^ 
■ JONES, NORAH FEELS UKE HOME Patloohore (CD 5983660) □ KELLY, JEEF FOR THE SWAN IN THE HAU.WAY Hiddcn Aqenda (CD AHA 065) 

ART Vùgm (CO CDVUS 249) 
J VARIOUS I LOVE SMASH HITS' 2004 EMIMjin (CO VTOCD 563) 

Paul Brady The Paul Brady Songbook 
In August 2002 RTE lelevisio filmed an aedaimed six pragTan sériés featuring Paul's music, c; 'The Paul Brady Songbook'. T three hour DVD is that entire se 

archivai footage. Guests include Mary Black, Curtis Stigers, Donal Lunny and Andy Irvine. 

h i ' i, ' I -t ' , M f 0 [ 'Ml 
jPROZACK STAPIE THE CALM BEHINO THE CHAOS TwoFalMen (CO TFM 20030022) □SHADOWMAN LAKD Of THE UVING Escape (CO ESM 098) 

; THE BEST OF BRAZ1L Musica Altemativa (CO M 051DC0) . BEGINNERS GUIDE TO CUBA Nascente (CO NSBOX 006) 

□SIXTOO THE PSYCHE YEARS Vertical Form (CO VFORM 32CD LP VFORM 32LP) □VARIOUS XXX H1P HOP VOL 2 Mercury (CD 9815562) 
□VARIOUS DETROIT SOUL Uni 
SOUNDTRACK □VARIOUS 50 FIRST DATES (OST) WEA (CO 9362487092) OTHER □ BLTTHE SONS,THE ARM OF THE STARF1SH Family V □ BURD EARLY M1ND ANO MOTHER Westc-m Vnyl (CO VW î 
□ PHILIP GWSS THE FOGOFWAR Orange li 

CATALOGUE & REISSUES QARMSTRONG, LOUIS WHAT A WONDERFUL TRUMPET Sud (CD BUD 3002) □ ASTRA1ASIA PITCHEO UP AT THE LOGE OF REAUTY ViSceprint (CD VP 283CD) □ AU PAIRS SEHSE AND SEHSKAUTY Eanua/k (LP 40030) □ AXIAAXIAMTM (CD MTW 0681-93) QBAH00FTHEL1CHTDIV7  
; TONY THE YOUNC TONY BENNETT Sepù (CO SEPIA L028) 

ISWEAT i TEABS BLOOD SWEA1 i TEARS 3 Oiabh ICO DIAB 8056) 
, JOHN ASSAULT ON PRECINCT13 Recotd Matan (CD REC12C0 LP REC121P) ( 

HE6 AZLZ ZIHA Nigdli (CD UJM 013) 
□ COLE, NAT "KING" JA221N ANO SONGIN Bud (GO DUD3Û0I) 

IEE,SHERAP TIBET 8UDA (CD 3016784) □ERLKACOLOWINTER NIGHT MIM (CO MTM 068187) □ ESSEX, DAVID OAVID ESSEWXJT ON THE STREET Ediel (CD OIAB 8054) □ESSEX, DAVID AU THE FUN OF IHE FAIRAMED AND IVORY Edsd ICO DIAB 8055) 
IRY SEQUENCER Voitepràl (CD VP 296CD) 

□ FOSTER, OAVID OPEN ROAD Vteçdnl (CO VP 291CD) □ FRANK, JACKSON C JACKSON C FRANK EarmaHc (LP 42030) ""'"""■BIY CIVJLIZAT10N SPV (CD SPV 08563702) 10IE THE BEST OF Métro (CD METRCO122) 

AST FORWARD Nighl i Dey (CD RRUKCO 006) CAFE PASSAGE FO EAST Sceiurio (CD SCN 016(0) ™™[SroS")VAICHEM|Celjlc9ue ICO 59339921 
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□s^'sr'TSLSss □MANDAUBAND THE EYE OF WENOOR Edectic (CO ECLCO1004) □MARVIN, HANK MANK MARVIN ■ GUIBR BALLADS Mclm (CO MEIRCO 528: 



Albums listed this week; 257 
Yearto date: 1,183 Singles listed this week: 111 
Year to date: 548 
on (020) 79218327 or e-mailed to owen@musicv Records reieased 09.02.04 
n MCKENNA. LORI PIECES OF ME Acoustic (CO AR 006) flMENGO, ART IA VIE DE CHATEAU Uoivmal France (CO 9815049) H METRO DE JA VU Musica Altemativa (CO DW 500002C0) fl MILLER. STEVE SEE HEAR ûtscenl Dises (CD CD 7C0) □MUNRa DONNIE L1VE Hypertension (CO HYP1203) nNICO DSAMAOF EXILE LvmaikOP 42029) n OCDER NlGtt BEST OF BRI T1SH VOL 1 Bandleader (CD OS 253) nOTlS. SHUCGIE IN SESSION INFORMATION RPM (LP RPM 509) M PAIN OF SALVAT10N125 Insido Ont (CD SPV 08560552) □PIAF. EDITH MERVEILLEUSE Wagram (CD3086852) □PICCIONI, PIERO1GI0VAN1TIGR1 Dagored (CO RED 152C0) □PIECES OF A DREAM SENSUAL EMBRACE 2 EMI (CD 5959812) H PINK CREAM 69 THUNDERDOME SPV (CD SPV 08769440) □POWELL ROY SOLACE Nagel Heyer (CO NHCO 2036) □ PRESTON, BILLY WILOEST ORGAN IN TOWN EMI Catalogue ICO 5374752) — ïl RAY, JOHNNIE THE FABUUWS J0HNN1E RAY Ret (CO REXX101) □ RECKLESS RECKLESS MTM (CO MTM 068190) □RENAUD UNE RENAUD EMI/Virgin (CO 8559592) □ RITUAL R1TUAL SPV (CO SPV 08560552) □ ROX DIAMOND ROX DIAMOND 2 (CO ZR1997093) □SALVADOR. HENRI MASTER SERIES VOL 2 Universal France (CD 5559672) □SANTIAGO, ROBERT Q. CAMALEON BUDA (CO 822922) □ SELECTER. THE THREE MINUTE HERO Shakedown (CD SHAKEBX U7) □SHIVA DESERT DREAMS MTM (CD MTM 068189) □SHYLOCK WaCOME TO ILLUSION MTM (CD MTM 068191) □SKATTH, STEVE M EXILE Hypertension (CD HYP 3222) QSNAP V.mo POWER SPV (CD SPV 07663072) QSNAP WELCOME TO TOMORROW SPV (CD SPV 07663082) □SNAP THE MADMANS RETURN SPV (CD SPV 07663062) □TANGERINE DREAM ALPHA CENTAURI Èamiark (LP 4203U □TANGERlNE DREAM UVE IN AACHEN Bootmoon (CO BOOTMOON 001) 

QURIAH HEAP REVELATIONS Métro (CD METRDCD 526) 
B= □ WOLSTENHOLME, WOOLLY BLACK BOX RECOVEREO Edectic (CI 

Singles □ ALARMJHE 45 RPNVTBA Snapper (CO SMASCD 055 CO SMASCD 054) □ BLUESKINS, THF l HA'.uf Mi M1;,Dl!.i n iDcU317irL/ PJi.D, 

□MATTHEWS, SUMMER UTTLE MISS PERFECT/TBA SOT/ (CO 6744732) □OBI CREATURES/TBA Cooling Vinyl ICO FRYCO180) □ RAM FOR TOUR LOVE/TBA Head.-.îedcr (CD HWRECKCO1) 
JBLAKKAT G1VEINTO LOVE/TBA Shaboom 02" SHAB 069R) □cane SSK m-Mdra 

□ FlOIEl BOSSA FATAKA/IBA Arable a?' ARABIE 1) □fowikeS, EDDIE ■FIASHIN- GOODBYE KISSFTBA Melreplex ar M 0061 0 FREE1AND SOPERNATURAl FHINGffBA Marine Rarade (CD MAPACDS 024 □ HABITAT lOUNGE RIO BLUES/TBA DNH fir DNH1251 
me STATE CIVE ME A BREAKFTBA Rlll Intent (12* F1R 002 WN VA1E VEM/TBA Jalapeno (12' JAL 24) "nl5I0N GIRIS CAN 8E CRUEl/TBA AaMierap-, (12' AT OW) SH HM CANIBEUEVE/TBA Acling Oui 02" ACT 0031 »NI SIAN CSREY DROP DA V1BE/TBA Elan Bien 02" EIEN6 002) ''"IMBOVS HICII MAE DOWN/TBA Km 02" KIN 021 

  ™JCOIim/TBA Tripot Trax 0? TTRAXODR) JEAmBYRO CROUND DOWN/TBA .'.toc Is Freefan 02- M1F 009) 

W) THE BABV1ÛN OONABA Rag î Bone 02" TOTTER 04) 

"W*2 0561 USHAH ^ BENGAEABA Tootam Tra. 02" TRT 2) Ho r™*™11 off/tea iid, t™ (12'tioytwo m HtSS* ltuls"WIBA Sortr, Best 02" SBEST 7) CABIESCO™ M0U1H/TBA Foah(12" FT 018) EXTrwr^ ^TDROAY NIGHÏÏEDIX'KB PROJECT M1X/DJ IF'TOWEU. MIX/ nSP VWSI(W il» K« 12-0152950 KO.H HlSSl»:^«™(irooBioi 

□ SCHOOL OF ROCK SCHOOL OF R0CK/T6A Easlmst/Allanlic (CD AT 0172CO) □TV ON THE RADIO YDUNG UARS/T BA ToochiGoflr 7G 252) ROOTS □ CHAZBO EASTMAN ROCK/TBA Reggae On Top flO" ROT 10) □ CAD, PABLO SHASHAMANE/TBA Reggae On Top 02' ROT OU) □ ISAAC, BARRY EMPRESS MENEN/TBA Reggae On Top (T ROTS 044) □MCCOOK, TOMMYSAMPSON/JACKIE MITTOO- EL BANGDAWP ^ □ VARIOUS JU0CEf.1EN17TBA Reggae On Top (T ROTS 044) 
□ 45 RING, THE THE 900 NUMBER/TBA Tuff City 02' TUF 128028) C □45 KING, THE BREAKALAPLÛOZA/TBA 0!d Schod Flj/a QT LUZ12C0) C □ ACK1E CALL ME RAMBO/TBA Basic Replay (12" BRHW 003) BGt □ ANN EZ MENTAL STATE/TBA Ravensboun» (CD RRL 017) PRC ■ BEANS NOW SOON SOMEBODY/TBA Warp (CD WAP 167C012' WAP 167) V/T ■ CHINGY HOUDAE1N/TBA Capital (CD COCIS 852 CD 00(1852 \T 12CL852) E ■ DIVERSE JUS 8IZ/TBA Chocoble Industries 02' CHLT 047) C ■ FATMAN SCOOP IT TAKES SCOOP/TBA Oef Jam/Mercury (CD 9816983 ÏT 9816984 □fShIIGION ROOMATE JOINinBA Look (12' LKR 00-4) C □LEXICON ROCK/TBA Ifl Boogie 02" BLX72071) C □M SAYYID OUTSIDE THE BOX EP/TBA Sound InV QT TEG1909) C □ NG3 HOUfR/ÎBA fdnli-u (CD 981627112' 9816269) U □ PARA.D1S0 WATT ING 4 THE SUN 2 SH1NE/TBA Dome 02' 12D0ME186) M □TlMJONESG0TT0GETTHRU2UrrBARa\wsboume(C0RRL016) PRC 
□ CHA^WN. RHYS THREE ASPECTS OF THE NAME/TBA Tabte 01 Tl« Eléments (12* SWC 065) C □ CRISTAL EIYTBA A3 IsNumbef (CD AIN 001) C —    TUM G-STR1NG/TBA Beta Bodega (12" BB U5) orr 

DWlNTEfâUN DELTA KING/TBA Autc 

Claddagh has 
strong roots Finbar Boyle co-manager, Claddagh Established in 1959, Claddagh Records is one of Ireland's most important labels, releasing numerous classic albums of folk, roots and traditional Irish music and serving as an early home to artists like the Chieftains, Tommy Potts and Seamus Ennis. 20 years ago, it opened its own shop in Cecilia Street - a popular tourist area in Dublin - as an outlet both for its own label recordings and 

Since then, the shop has broadened its range to incorporate country, world, jazz, 
dassical music, and stocks upwards of5,000 CDs in a compact shop of about 400 sq ft. The speciahst nature of 
Interest in Irish music 
has grown enormously 
And sales of our other 
stock is increasing 
Claddagh's stock means it has been unaffected by multinational retailers and supermarkets. Co-manager Finbar Boyle, who the shop with Eoghan Davis, lie has over the years. It's on a plateau at the moment but sales of our other stock is increasing ail the time. 
phenomenon these days, and the tourist trade certainly helps but we would not survive on that alone. Most of our business cornes from the indigenous population but we are achieving a much wider geographical spread than we used to, with people coming from ail over - and our website is also growing in importance. The majority of what we sell is catalogue, and we stock evetythingftom top ofthe range albums at €21 to budget titles at €4. Our biggest seller last year was one of our own releases, The Poet And The Piper by Seamus Heaney and Liam O'Flynn. "We have very loyal customers, some of whom have been coming to us since we fitst opened. But it's not just the older buyers; we get students of Irish music from 12 years oldup coming tous." 

i 1677 0262. Website: 
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This week's MW cover star, LMC V U2, takes 
the chart crown leading seven new entries 
into the Top 20, as Snow Patrol, Emma and 
Lostprophets make Top 10 débuts. 

The Officiai UK 

19 I LMC V U2 TAKE ME TO THE CLOUDS ABOVE 2:2 «EUSM1LKSHAKE 3: l"|MlCHELLEALL THIS TIME OUTKASTHEYYA! BLACK EYED PEAS SHUT UP BOOGJE PIMPS SOMEBODY TO LOVE 

WIU YOUNG LEAVE RIGHT NOW SUCABABESTOOLOSTINYOU MICHAEL ANDREWS FEAT. GARY JULES MAD WORLD 2PLAY FEAT. RAGHAV&JUCXl SO CONE JSED SEAN PAUL l'M ST1LL IN LOVE WITH YOU BEYONCE ME, MYSELF AND I LOSTPROPHETS LASTTRAIN HOME MR ON VS. THE JUNGLE BROTHERS BREATHE DONT STOP MAROON 5 HARDER TO BREATHE FRANZ FERDINAND TAKE ME PUT DIDOUFEFORRENT JAMEUA SUPERSTAR ULTRABEAT FEEUN FINE NELLY FURTADO POWERLESS (SAV WHAT YOU WANT) JAIMESON TAKE CONTROL JQSS SIGNE FELL IN LOVE WITH A BOY SCISSOR SISTERS COMFORTABLY NUMB OZZY&KEUYOSBOURNE CHANGES JAMEUA THANK YOU ATUM1C KITTEN LADIES NIGHT G1RLSAL0UDJUMP SUGABABES HQLE IN THE HEAD KYUE MINOCUE RED BLOODED WOMAN THE OFFSPR1NG HIT THAT THE DARKNESS1BEUEVE IN A THING CALLED LOVE BASEMENT JAXX FEAT. USA KEKAULA GOOD LUCK MOTDRCYCLE AS THE RUSH COMES VICTORIA BECKHAM THIS GROOVE/LET VOUR HEAD GO 

M 35 BLUEFEAT. STEV1E WONDER & ANG1E STONE S1GNEO, SEALED, DEUVERED- ï The Olroal UK Ourtstoop®, 2004 

H ' | MICHEUE ALL THIS T1MÊ" iFT GARY JUIB MAD WORLD 
i Q j LMC VS U2 TAKE ME TO THE CLOUDS ABOVE 

5 I VICTORIA BECKHAM THIS GROOVE/LET YOUR HEAD GO 101 SEAN PAUL FT SASHA l'M STILl IN LOVE WITH YQÛ 9 j WIU YOUNG LEAVE RIGHT NOW 

IBOOGIE PIMPS SOMEBODY TO LOVE 1 BLACK EYED PEAS SHUT UP 

M j 2PLAY FT RACHAV & JUCM SO CONFUSED 12 j AUSTA1R GRIFF1N FT ROBIN CIBB BRING1T ON/MY UOVER-S PRAYER 13) ULTRABEAT FEaiN1 FINE 151 SUGABABES TOOLOST IN I j AT0M1C KITTEN LADIES NIGHT 191MOTORCYCLE AS THE RUSH COMES ' 1SHAHE R1CHIE FM YOUR MAN 

MICHELLE A 
OUTKASTH 
SNOW PATROL RUN 

iy EMMA 
LOSTPROPHETS 
2PLAY FEAT. RAGHAV & JUCXI SO CONFUSED 
SEAN PAUL FEAT. SASHA J wl SFILL IN LOVE Wl IH YOU 

MICHAEL ANDREWS FEAT. GARY JULES MAD WORLD 
FRANZ FERDINAND TAKE ME OUT 
OZZY & KELLY OSBOURNE CHANGES ® 

JAIMESON FEAT. ANGEL BLUE AND CK TAKE CONTROL 

JOSS STONE 
BLACK EYED PEAS SHUT UP® 
THE OFFSPRING HIT THAT 

ULTRABEAT FEELIN'FINE 

BASEMENT JAXX FEAT. LISA KEKAULA GOOD LUCK 
TUBE & BERCER FEAT. CHRISSIE HYNDE STRAIGHT AHEAD 

TUPAC FEAT. NOTORIOUS BIG RUNNIN' (DYING TO L1VE) 

«'UIVUI-IIII tN rtfll. KOOL & THE GANG LADIES NIGHT 
P DIDDY/L KRAVITZ/P WILLIAMS/LOON SHOW ME YOUR SOUL 

GIKL5 ALOUD JUMP 



Singles Chart 

/ /i 
39 26 

3 UBERTY XJWRVBUUY CRIES 
4U 34 16 KEyiNlYTTLE TURN ME ON ® 
41 30 0 EVANESCENCEfi, IMMiipTAI 
42 M TAUBLAZIN' ^ 
43 31 3 STAC1E0RR1C01 PROMISE " "" 
44 40 7 BLÛëil^TOimEyANGIESTONESIGNED SEALED„ > 45 29 5 AL1STAIR GRIFFIN BRINGITON/MY LOVER'S FRAYER 
46 37 8 NELLY FURTADO I OU WANT) 
47 42 7 BOSELECTAPROPER CRIMBO 
48 36 .0 SHANERICH1E l'MYOUR MAN Ateolnte) Monison Loahy (Mkhad) BMG 8?87657o932 (BUG) 49 19 THEZUTONS PRESSURE POINT 
50 39 8 CHRISTINA AGUILERA THE VOICE WITHIN 
51 35 3 AMY STUDT AIL IWANNA DO 
52 38 3 SOPHIE ELLIS-BEXTORj WONT CHANGE YOU 
53 46 7 THE DARKNESS CHRISTMAS TIME (DONT LET THE BELI£END) ® 
54 : 21 RYAN ADAMS SOALIVE 
55 50 FATMAN SCOOP FEAT. THE CROOKLYN CLAN BE FAITHFUL ® (The CrociT/n Clan) AV8/SBah.indzA>wHyn Claa'Colûrado & Co/Music 1 (ScoofVBav/Rû/cWanous) Dcf Jam UK/Mefcury 9312716 (U) 56 44 SIMPLY RED YOU MAKE ME FEEL BRAND NEW 
57 41 8 S CLUB 81 TEI )RR 
ss ; 43 LOST BROTHERS/C TOM MAC 1 1 II! LE'.T.TLE' ULT'H EV/. 
59 47 DIDO LIFE FOR RENT (RoLki'Amftlronq) WanKr-ChappeU/BMC (RoUa/Anretronq) ChwkVArrJj 82876579-172 (B-MG) 60 48 8 ALIC1A KEYS YOU DONT KNOW MY NAME ^ J8ffl;6588652(iWG1 
61 â TIM DELUXE FEAT. SHAHIN BADAR MUNDAYA (THE BOY)^^^^ 
62 EASYWORLD TIL THE DAY 
63 « MOOD U SWING GANT G ET AWAY   
64 54 12 BUSTED CRASHED THE WEDDIN6 
65 À y FREELAND sîlPERNATURAL THING   
66 G-UNIJ STUNT101 
67 49 4 FLIP & FILL FEAT. LEON JUNIOR' VAN-BROWN 1 H ELUt _ 
68 57 n LEMAR l 
69 52 20 J iMELI J ■ _ , , 
70 FIGHT CLUB FEAT. LAURENT KONRAD SPREAD LOVE 

"TT BARON THE WAY IT WAS/REDHEAD 
72 CLARKESVILLE SPINNING 
73 H» UB40/UNITED COLOURS OF SOUND SWING LOW „Pill,.lutmJcrwM(EI ' > A TlOUr TT   — 1—' - 74 W THEVEILS THE WILD SON 
75 BRITNEY SPEARS FEAT. MflDONNAMLAGAINST THE MUSIC 
■ ite. ■ m ■ H^estNewEnfiy ©Plalnum (600000) @5^(200000) ■ Kighrtl Dimbcf ® Gold (400.000) 

GodlsADJ. It is 

Stripes' Fe»l lu. love witinrcn-i 

2 j 1 [FRANZ FERDINAND TAKE ME PUT 3 j Q | JA1MES0N FEAT. ANGEL BLUE AND CK TAKE CO^ROL 3 | MICHAEL ANDREWS FEAT. CARY JUI 
6 ! 5 | BASEMENT JAXX FEAT. USA KEKAULA GQOD LUCK ' ! 2 | THE DELAYS LONG TIME COMING 8 j 7 | KAT1E MELUA THE CLOSEST TH1NG TO CRAZY 

b LIBERTY XEVERYBODY CRIES SHAHIN BADAR MUNOAYA (THE BOY) ODII SWING CAN7 CET AWAY ND SUPERNATURAL THIN'G 14 j Q RGHT CLUB FEAT, LAURENT KONRAD SPREAD LOVE ? [ THE DARKNESS CHRISTMAS TIME (DONT LET " ON THE WAY IT WAS/REDHEAD 
181II { DISTORTED Mil J) LCD SOUNDSYSTEM YEAH !0| 18|NUKLEUZDJSDJNA 

LMC VS U2 TAKE ME TO THE CLOUDS ABOVE SCISSOR SISTERS COMFORTABLY NUMB MR ON VS THE JUNGLE BREATHE DONT STOP MOTORCYCLE AS THE RUSH COMES MOODII SWING CANT GET AWAY 
BASEMENT JAXX FEAT. USA KEKAULA GQOD LUCK SHAHIN BADAR MUNDAYA (THE BOY) BOOGIE PIMPS SOMEBODY TO LOVE 2PLAY FEAT. RAGHAV & JUCXISO CONFUSED FREELAND SUPERNATURAL THING SHAKEDOWN AT NIGHT NITZER EBB MUROEROUS/CONTROL l'M HERE TUBE & BERGER FEAT. CHRISSIE HYNDE STRA1GHT AHEAD 
PAUL JACKSON & STEVE SMITH THE PUSH (FAR FROM HER0 CARL COX CLUB TRAXX - VOL 2 FERRY CORSTENRIGHTYOUR WAY BK KLUB KOLLABORATIONS JAYDEE PLASTIC DREAMS 

D 1 i KEliS MILKSHAKE 2 OUTKASTHEYYAI «/sbiBuci 3 | SEAN PAUL FEAT. SASHA1M STILL IN LOVE W1TH YOU WAitoUrd») 
D © JAIMESON FEAT. ANGEL BLUE AND CK TAKE CONTROL raiMUUW) 5 O JOSS STONE FELL IN LOVE WITH A BOY 6 4 TUPACFEAT.NOTORIOUSBIGRUNN1N'(OYINGTOUVE) iriw^p.Afciu. 7 5 BLACK EYED PEAS SHUT UP a» 8 O P DIDDY/LKRAV1TZ/P WIUIAMS/LOON SHOW ME YOUR SOUL PullOMMstoaiu) 9 6 BEYONCE Mt MYSELF & 1 n-rt^oM 10 8 KEVIN LYTTLE TURN ME ON .■«.«itc.I U 9 1 STACIE ORRICO1 PROMISE Vra. m 12 12 C-UNIT STUNT101 inwutcK/Wi*. un 
14 U | AUC1A KEYS YOU OOFTE KNOW MY NAME JIBUKI 15 14 | JAMELIA SUPERSTAR ftuWwetu 17 [JAV-Z CHANGE CLOTHES Ol DMX FEAT SW1ZZ BEATZ GET IT ON THE FLOOR 18 16 JA RULE ( !.Af' BACK/REIGNS MJ®4W,(U1 19 18 LEMAR 50;50/lULlABY x--, nw, 20 19 M1SSY ELUOTT PASS TUAT DUTCH ta te, ,UM 

Ail the sales and airplay charts published in Mnsic Week are also available online every Sunday evening at www.miisicweek.com 
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Albums m/m 

mÊfè 
Only Katie Melua keeps Air's new entry off Tho Officiai m the top spot as The Coral and Counting 1 lltS w 1 1 ivmi vi 
Crows make Top 20 débuts and newcomers 
Joss Stone and Amy Winehouse make gains. 

I | R0B61E WllUAMS WHAT WE D1D LAST SUMMER 
3 5 RED HOT CHILI PEPPERS L1VE AT SLANE CASTLE 

"5 4 JUSTIN TIMBERLAKE L1VH IN W 6 101TENACIOUS D THE COMPLETE MASTERWORKS 7 6 CQLDPIAY L1VE 201 8 8 QUEENUVEATWi | 19 CHER THE FAREWELL TOUR 10 7 U2 GO HOME-LIVEFROM SLANE CASTLE "upr GUNSN'ROSES WaCOMETO THE VIDEOS 12 "9 SIMON AND GARFUNKEL THE CONCERT IN Ulî BRUCE SPR1NGSTEEN&THE ESTI 14|0 LEO ZEPPELIN SONG REMAINS THE SAME Ils 14 GUNSN-ROSES ILLUSION Vil 16|I5 M1CHAEL JACKSON V 17 25 ) LEO ZEPPELIN LEO ZEI  18|22 FOOnCHTERSEVERYWHERE BUT HOME 19 17 GUNSN'ROSES USE YOUR ILLUSION 11 EOj 13 [ VAR10US THE LAST WALTZ 

mmsÎMmm 
BT 1 | KATIE MELUA CALL OFF THE SEARCH 

3 3 NORAH iONES OSSE/ i ' flTHME 4 i 3 | JAM1E CULLUM TWENTYSOMETHING 5' 5 ( MICHAEL BUBLE MiCHAEL BUBlE 6j 6 IRODSTEWART ASTIMEGOESBY: THE GREAT AMERICAN S0NGB00KV0L2 7 i 8 | JAMIE CULLUM P01NTLESSN0STALGIA "8 ROY AYRES VIRGIN UBIQJITY 9| 7 F 7 I MILES DAVIS K1ND OF BLUE IQi 9 | GEORGE BENSON THEVERY BEST OF■ 

Qi VARIOUS NOW THAT'S WHAT1 CALL MUSIC 56 EMVrpvwnv 2; 2 ORIGINAL SOUNDTRACK LOVE ACTUALLY Istad 3 3 VARIOUS R&B LOVE Sor/TV/Wamêf Dance 46 VARIOUS CLUBBER5 GUIDE-2004 MoS 5 \ 4 VARIOUS POP PARTY IMVcgàVUMTV 6 5 VARIOUS PURE URBANESSENTIALS 2 S^Tmiroton 7 7 VARIOUS CLUBLAND 4 AATWUMTV Bi 8 VARIOUS THE ULTIMATE CHICK FUCK LOVE SONGS ummsu 9 9 VARIOUS POWER BAliADS emiv^. 10,10 VARIOUS KISSFTS HOT JOINTS umv 11 16 VARIOUS BEST 0FAC0UST1C EyWOktaic 12 11 VARIOUS THE NUMBER ONE CLASSICAL ALBUM 2004 ucj 13112 VARIOUS NOW DECADES EMI VvgH/UMIV 14; 14 VARIOUS THE ANNUAL 2004 MoS 1513 VARIOUS THE VERY BEST OF PURE R&B - W1NTER 2003 BMVTton' K: 17 VARIOUS SCHOOL REUNION - THE m EMIVogn 17:18 VARIOUS PURE GARAGE PTS FOUR TO THE FLOOR vw D.™ 18 15 VARIOUS H1TS 57 BWVSca^asumSM 19 19 VARIOUS THE BEST AIR GUITAR ALBUM EVERIII EMIV^VIMIV 20 31 VARIOUS DRUM&BASSARENA w™D«, 

GÉTMUSIC WŒK ONLINE TOO | Ail llte sales and airplay charts publisha available online every Sunday evening al 

  

/M/ J KATIE MELUA ÇALL OFF THE S A ® 
AIR TALKIE WALKIE 

24 BLACK EYED PEAS ELEPHUNK ® i ® i 
F JOSS STONE THE SOUL SESSIONS ® 

~r WCORAL NIGHTFREAK ANU 1 Ht SONS OF BECKER 
I 6 6 TEÂRS FOR FEARS TEARS ROLE DOWN1982 -1992 ® 2 

7 2 ie DIDO LIFi FOR RENT ® 7 ® a ^ ^ 
18 9 NO DOUBT THE SINGLES 1992-2003® 

9 s 40 È VAN ES EN CE 
10 8 ,8 OUTKAST SPEAKERBOXXX/THE LOVE BELOW ® 
11 4 WILLYOUNG FRIDAY'S CHILD®! UpsonAtekkJian/SmilhAX^ s 82876557462 (BMG) 12 16 RED HOT CHILI PEPPERS GREATEST HITS ® 2 ^ 

i 135). 4 AWIY WINEHOUSE FRANK® 
14|U 4 KELIS TASTY ® TheSîplmis/Vinons VnmOraTBIB 
4 A w COUNTING CROWS FILMS ABOUT GHOSTS - THE BEST OF ^ 

o ROBERTA FLACK SOFTLY WITH THESE SONGS - THE BEST OF 
17 11 MICHAEL JACKSON NUMBER ONES®.-.®, 

! 18 21 92 NORAH JONES COME AWAY WITH ME ® s © 4 Lw REM IN TIME - THE BEST OF -1988-2003 ® 3 ® 2 UimEH/Varons Wlnw&os 9362431812 (IM 
\20 BRITNEY SPEARS IN THE ZONE 
"K £ f ROGER WHITTAKER NOW AND THEN - GREATEST HITS 1964-2004 

22 16 14 SUGABABESTHREE®2 
23 19 72 COLDPLAY A RUSH OF BLOOD TO THE HEAD ® 7 ®, MsmMpWPhïthki PaAxtae 54050-12® 24 17 30 THE DARKNESS PERMISSION TO U\ND ® 4 

I25 27 12 PINK TRYTHIS ® ® i AfrcInnq/MJVPmVQU! AnsM 82376671852 (BMC! 26 M 40 SEAN PAUL OUTTY ROCK® 2® i 
|2/ 35 4 THE OFFSPRING SPLINTER 

28 22 15 JAMIE CULLUM TWENTYSOMETHING ® 
29 20 66 CHRISTINA AGUILERA STRIPPED ® 3 ® 2 StodVPtnyttnlti/Béltal SCA 74121961252 (BMC) iiO 59 2 MAROON 5 SONGS ABOUT JANE 
31 25 10 LEMAR DEDICATED® 
32 28 40 THE WHITE STR1PES ELEPHANT ® 2 
33 15 123 DIDO NO ANGEL®,®5 

|34 34 17 MUSE ABSOLUTION® 
3b 24 9 ALICIA KEYS THE DIARY OF ® 
36 12 2 GARY JULES TRADING SNAKEOIL FOR WOLFTICKETS 
37 31 7 BASEMENT JAXXK1SH KASH®   
38 32 U busteda^present For everyone ® 3 ®. 
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Albums Chart 

/ i * fâ M 
39 33 66 E^XLKSPELD G0TTA Gl: 1 1HKU TH'IS ® 5 ©, 40 30 32 BEYONCEDANGERUUSLYIN LOVE®2 
41 20 10 CHER THE VERYBESIOF® ~ r""n™w,™ 
42 .2 15 1 Ht b 1 ROKbb RUUM UN LIRE® k 43 37 7 HUWAKU bHUKt LURU UH HE RINGS - RETURN OF THE K1NG (OST) ® 
44 « 1,5 M1CHAEL JACKSON THRILLER ®u r 45 39 31 DELTA GOODREM INNOCENT EYES ® 2 1 46 : 52 19 DAMIEN RICEO® 
47 90 20 HAYLEY WESTENRA PURE® 2 

i 48 57 GOLDFRAPP BLACK CHERRY® 
. 49 36 47 DAVID GRAY A NEW DAY AT M1DNIGHT ® 1 EMVtet 5046616532(100 50 53 10 WESTLIFE IIIRUnPOUND® r, 

51 43 17 MICHAEL BUBLE MICHAEL BUBLE ® filtrée 9362486352 (TOO 52 44 19 R KELLY THE R IN R & B - GREATEST HITS VOL. 1 ® 2 
53 38 80 QUEEN GREATEST HITS I II & III ® i ® 2 
54 49 10 ALEX PARKS INTRODUCTION® 

i 55 66 23 THE THRILLS SO MUCH FOR THE CITY ® 
56 48 61 BUSTED BUSTED®!®, UnMfia!MC060084(U) 57 47 65 JUSTIN TIMBERLAKE JUSTIFIED ® 5 ® 1 JKe 9224772m 

" 58 51 19 STACIE ORRICO STACIE ORRICO ® The 1 InibrilvK/TpHH TAfarinK VroCDWlSTSeiB 
rj 59 54 30 ROD STEWART THE STORY SO FAR - THE VLRY BEST OF®®;^^ 
- 60 50 16 SHERYL CROW THE VERY BEST OF ® ASMWKta 98610)2 (01 
- 61 26 3 AL1STAIR GR1FFIN TR1NC FI ON 

62 56 47 ELTON JOHN THE GREATEST HITS 19/0-2002 ® 1 Mtmiiv 631992101 
63 60 32 STEREOPHONICS YOU GOTTA GO THERE TO COME BACK ® -, &r;,,, „ ?i 

-1 64 69 3 HIM LOVE METAL fiCA 82876505042 (BMC) 
65 55 15 ROD STEWART AS TIME GOES BY: GREAI AMEKIUAN SONbbuuK ^2®^ 

é 66 61 125 MICHAEL JACKSON BAD® 10 fac^am 
67 63 49 50CENTGETRICH0RDIETRYIN'®2®. . i,HSCoce/Ilï.''idor ISC4935442 (0) 
68 0 25 DAVID BOWIE BEST OF BOWJE ® ®. »,51962.2® 
69 © 98 EVA CASSIDY SONGBIRD ® I ® I 
70 0 3 PRIMAL SCREAM DIRTY HITS Mml» 5136039 aEN) 
71 68 22 KINGS OF LEON YQUTH AND YOUNG MANHOOl) ® fieih) Me fcwn 01(1)27 (SMC) 

!72 71 11 G-UNIT BEG FOR MERCY ® .^4^9861498(0. 
i73 G 31 FEEDER COMFORT IN SOUND ® 

74 62 10 SIMON AND GARFUNKEL1 HE ESSEN11AL ® 
L'5 G STEVIE WONDER THE DEFINI 1 IVt uOLLECTION ® u^ivoMoaM 
■ Saîtt ■ s** S ■ Hl^lfc.Enlo ®Ptil«««n 1300.000) ■ K)9telCtato ®CoM 1100,0001 ©IfPIPUtaJmEaiWllnEBOPt 
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