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ZootWomanjoîn traditional UK talent sltt 
BritishAtMidem anu^r show seera to gersomethfng ^ o^Dec^be/]^ witlTlaken I 
Wall Of Sound's Zoot Woman are among a string of key talents being lined up foi- the annual British At Midem showcase in Cannes next month. The electronic pop act join Martina Topley-Bit-d, Razorlight and Kosheen on pet-haps the best 

26, is put together by Mett opolis concrète ont of it" Last year's Music for the BRI, PPL and British standout act, David Holmes' Free Music Rights, with Music Week as Association, secured bookings 
by an acoustic showcase. Neil Wyatt of Metropolis says he is very pleased with the line-up, which he says is evidence of the growing s  

will mark the beginning of a I assault on the continent, wit European tour continuing int 

;h. The release cornes three months after the outfit's album Zoot Woman was released to some acclaim. Band member Stuart Price - who has also recorded as Les Rhythmes Digitales for the label - acted as musical director on Madonna's world tour. 
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Charts are the real thing as two-year sponsorship by Coca-Cola offers high-profile exposure 

Coke gives charts fizz 
and grouna-oreaKing music mi the UK's lives that Coca-Cola will 
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0 The UK market is in danger of 
becoming known as the miracle 
market.' Editorial, p20 

Your guide to the latest news from the music industry 

Sonys add four 
awardstoevent 
organisers are introducing four new catégories to next year's event, including a prize for DJ of the year and station programmer of the year. the information award and an honour for promotional campaign are also being introduced to the event which takes place at L House Hôtel on May 12. 

on NU Hc • NTL is offering a £3.99-per-month bundle of music content to drive its broadband service. p6 

Music boosts 
Tesco sales 
• Tesco's rapidly rising n helped the supermarket's overall group sales to improve 175% for the 14 weeks to November 15 this year. 

Total UK sales rose 14.6% in the period, according to figures unveiled last Tuesday. Tesco senior buying manager for music and books Alan Hunt says the UK chain's music sales are more than 30% up in value in the year to date compared with 2002, while over-the-counter unit sales are up 42%. • Dido's Life For Rent has hit 5m ,/ global sales and is poised to become the UK's biggest-selling album this 
• The chain of 111 stores previously owned by Sanity has gone into administration. p5 • The Eur unveiled a huge fall in counterfeit and pu and cassettes sei officers in the rei year. Just 12m units were seized by officers last year, compared to 40m ■ " )ite the drop in 2002, gional director for Europe Moore warns that, in the first months of this year. 

meet with audience research group Rajar on December 18 to find a solution to its long-running dispute over audience measuring Systems. TalkSport claims Rajar is under- measuring its audience with its techniques, which put listeners at 19m. The radio station's own audience research, by electronic surveyors GfK, suggests the figure is nearer 6.6m. A TalkSport spokesman says if the December meeting fails to find a solution it will launch légal proceedings against Rajar claiming £27m in los 

Emap exteuds 
consultants raie 
• One-time Capital Radio group director of programmes Richard Pa has extended his rôle at Er 

• DJ Steve Penk is returning to Manchester to rejoin Emap's Key 103, the station where he began his career in 1978 when it was then named Piccadilly Radio. The former Virgin and Capital DJ will take up his new rôle in the new year. Détails of 

• Popworld's Christmas event at Wembley Arena tomorrow (Tuesday) is to be aired by Channel 4 on December 14, in a two-hour broadcast Christmas in Popworld features Blazin' Squad, Emma Bunton, Busted, Gareth Gates, Girls Aloud, Liberty X and Westlife. ^ • BBC TV's Ail New Top Of The''-- Pops made its début lasi"Friday. p4 • Voting tor next year's Brit Awards begins this week with voting papers going out today (Monday) to Brits Academy members. The closing date for votes is December 17. • The Commercial Radio Companies Association (CRCA) is marking the sectoris 30th anniversary 
for its annual awards ceremony. The NTL Commercial Radio Awards will take place on June 25 next year at 
the first time. • Capital Radio has increased the digital presence of three of its brands in a deal with digital cable platform NTL Home. In the tie-up, 95.8 Capital FM and its digital-only brands Century and Capital Disney are to be 

production : • HgCapital's takeover of Boosey & Hawkes finaliy went "unconditional" last week after the venture capitalist secured approval from more than 90% of the publisheris shareholders for its 215p offer. The move means publishing chief John Minch effectively takes over the running of 

Shazam is looking to monitoring. p5 • Three music industry players are offering a new source of finance through secured advanced loans. p6 • TalkSport's Wireless Group will 

extending his rôle to ci Big City Network. th Music I; initiative at the London Aquarium last Wednesday, aiming to give more than 5,000 children and young people access to musical instruments. The Endangered and Protected Species programme tackles the problem of falling numbers of young people playing the bassoon, double bass, French horn, oboe, trombone and tuba. • Mendip Council has granted a > Glastonbury Festival to go ahead next year on June 25,26 and 27, after a meeting witli Mean Fiddler managing director Melvin Benn yesterday. Impressed with the success of last year's event, Pilton's ward councillor Dick Skidmore agreed 

Fopp appoints 
Russototopjob 
O Fopp has turned to its one-time employée Mino Russo to fill a newly- created rôle of head of marketing. Russo, a singles buyer for Fopp in 1994, will join.the independent music 
Publications Ltd where he is sponsorship manager. He will report to managing director Peter Ellen. © EMI Music PublishingïSally Peirymanjsjeaving theçompàny. p4 ® Echo is promoting head of 

In homago to Peachcs, who sports a beard on the cover of her album Fatherfucker, XL hired M J Media to recmit Peaches look-alikes, complété with faux facial hair, to attend gigs on Peaches' current tour with Marilyn Manson. Tlie hirsute ladies were dispatched ta venues iucludmg Birmingham s NEC Arena, Manchester's MEN Arena and London's 
week, nie stunt proved very popular, with gig- gocrs queuin their photos the girls, while Peaches invited her look-alikes backstage after the show. Peaches is set to go on tour with nie Distillers in January, ahead of the release of next single Kick It, on which Iggy Pop guests. 

marketing David Rowell to the new post of director of marketing in récognition of his work at the label for the past eight years and for breaking acts such as Feeder. In his new rôle, he will also establish his own music marketing company, Bigger Picture Media, to work on projects outside of Echo. • Percussionist Evelyn Glennie, flautist James Galway and cellist Julian Lloyd Webber are today (Monday) set to meet Secretary of State for Education Charles Clarke in the latest phase of their national campaign highlighting music in the National Curriculum. • Aim's Big Wednesday's December 3 networking session will update 
média committee (NMC). It will be attended by Aim CEO Alison Wenham, Musicindie head of licensing Steve Johnston and label représentatives who sit on the NMC, including Beggars Group, Warp, V2 and Sanctuary. • Andrew Lloyd Webberis Really Useful Group has confirmed its interest in buying Warner/Chappell, which was sold last week as part of Warner Music Group to a consortium headed up Edgar Bronfman Jnr. Webber said, "There would be fantastic synergies between both of the companies." 
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Big-selling albums from Dido, Robbie and The Darkness counteract effect of cheaper pricing 

Blockbuster albums boost Q3 sales 

by Robert Ashton The strength of UK music, older buyers and low prices are helping to see the record industry through difficult times, with more than 50m albums sold in the third quar- ter of this year, 7.6% up on the same period last year. Although store discounting and multi-buy album campaigns savv value of CD shipments rise by only 4.0% between July and Seplember, the BI ve chairn 

However, he believes the trade figures would be infinitely better "were ît not for piracy and price 
point, the BPI survey highlights the retail price index, which rose by 5.9% over the two years from Janu- ary 2000 to the end of 2002. In contrast. the average cost of a CD album fell by more than 6%, with customers payingless than £10 for many new releases. HMV product director Steve Gallant and Echo managing direc- tor John Chuter also believe new music has been a strong factor in registering a record 230m units sold this year. ti itcs Health of "Grcat British music" 

toTe 
uestihat there îs m^ng 

single of the third 

throughout the year have got into the habit of knowing CDs are under £10 in supermarkets. We're obviously a major part of that" Hunt also believes the contin- ued increase in album sales in the UK has to be down to the price point "Ifs as simple and as basic as that,' he says. "Ifs one of the factors in keeping CD sales up. Not only are CDs that price with us, but across the High Street you've got generalists and specialists offering versions of CDs for under £10." Gallant and Jamieson, who both attended last Wednesday's Bard/BPI meeting, report that the ' ' of the ît ' 
hl- compared with just 16.5% by the singles at £1.99. Both believe this by same âge group in quarter four will help to tum around the crisis fl5-to in the singles market Jamieson in the adds he believes some singles will 

Innocent chief steps down but retains key A&R raie 
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THE DARKNESS Christmas Time (Don't LetThe Bells End) (Must Destroy) Tlie first truiy joyous,least ironie Christmas single for many a year. A 
Noughties (single. 

8EENIE MAN FEAT.MS THING Dude (Virgin) A playlist regular 

rem^n a tMng of psychedeliceight- track EP (EP. out 



Successful start adds weight to Andi Peters' revamp 

Smooth show ushers 

in new era for TOTP 

BBC offers production 

company Xtra work 
Production companyUBC ha) of the yearaftei-a newdeal was secured a sériés of BBC digital awarded last month to rival radio commissions, helping to Somethin' Else. offset the loss of its Hit 40 Ul< Cole says the loss of Hit 40 UK production deal. wil1 not have a "material" effect on 
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©'What is driving the majors' restructuring plans is 
their desire to eut costs. Sadly, that is likely to 
mean the spectre of redundancy.' - Viewpoint, pl4 

Xmas stocking trouble looms 

as Sanity up for sale again 
by Paul Williams The troubled Sanity UK entertain- ment chain sold by Australian retailer Brazin just two months ago is back on the market again after being put into the hands of admin- 

Lee Skinner, whose business interests have inciuded video dis- tribution opération Crazy Eddie's, took control of the 111 stores in September in a reported £5m deal as the front man of a newly-formed The administrators say thi 

have been severed in the past few weekshe says. "We are very disap- pointed that this situation has come about as we had some very strong support from the UK sup- pliers." One record company insider says his company had been given reassurances that money outstand- 

60,000 copies, the S Recoi-ds si unrivailed 38,000 copies on its first tlay ofrcloasc last IWonday, instantty sparking huge re-ordors and leaving a number of stores 
250,000 copies. "Retaiiers arc more confident now and we expoct 
album," he says. 

Shazam eyes monitoring 

as new deals take shape 
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•S- Lemar - Dedicated And Life (Umversai 01 ine u..^ yAtnmir Kitten - :L

lrf i-rrL.0, SatâfS UteST 
vuioiiw i iicyiuy i/iccuiu wiroino/ juuib nuuduu - v cnn/pi.iw.^)(poM) iP^numMB Body Laiiguage platinum) Daniel Bedinqfield - «'vert (gold) Sinall World Big ^Beate-MJ ^MnSid™) Spho'e) Sean Paul - Dutty GottaGetZ-Sis Blink 182 - Biinic Blaairf Squad - Now Band, Friends 3 Be...Naked (Apple/ (Ansta) ^adrum) , ^ , Rock (East Wesl) (Polydor) (four 182 (Universal OrNever(East (Warner) (gold) Parlophor») (gold) Busted - A Présent (double platinum) times platinum) Island) (silver) West) (gold) Mary J Blige - Love Girts Aloud - Sound Elephunk (Polydor) 

Celador link-up with Griffin will take show Worldwide 

Millionaire TV group 

in global talent show 
ing ils hugely lucrative Pop Idol programmingin individual territo- ries by pooling the winners togeth- er for a World Idol contest However, Freeman insista that ► 

fui in translating it into TV pro- 
TV hit Who Wants To Be A Mil- 
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with broadband bundle S 

Venlure helps musicians 

keep their finances afloat 



WHAT TIME three yeors t«rADMco or-rc ■ Option to bu 19.9% in eve ■ Bain Capital; includîng Atlantic, $350m Elektra and Warner ■ Edgar Bronfman Bros 
Thomas H Lee Equity: $150m 

Warner's new owners are not the only music companies trying to restructure for the future 

Wainer and EMI ponder single IHe 

by Ajax Scott Staff at Warner and EMI have been waiting to see what happens to their companies for the best part of four years - if you trace their ori- gins of their discussions back to 0. Ithas been an unset- 
But, whcn die resolution came it was ruthlessly speedy. Just four days after Edgar Bronftnan Jnr and his partners had emerged as sur- prising front-runners to relieve Time Warner of its music opér- ations the deal was signed. There may be twists yet to corne in tins story - not least with BMG and Sony still yet to gain regulatory approval for their own merger - but for now at least there is a tem- 

rld of m national music companies. Temporary is the operative word, however. With the short Thanksgiving holiday in the US now out of the way, Warner Music's new owners are expected to get to work formulating their plans immediately. Meanwhile, Sony and ;the 

Publishing is an 
important store of 
vaine and also 
intégrai to a recorded 
music group Edgar Bronfman Jnr, Lexa Partners 

So has the world really changed? Is there any more cer- tain^' to business moving forward or is this a rollercoaster ride that has a long way to run? And who is best positioned if anyone to take advantage of the situation in which the business finds itself? Over at Warner Music, senior executives on both side of the Atlantic express a mixture of relief and arudety about the future. 'It's nice to have some clarity after four years of shit, but everybody is a Ut- ile apprehensive," says one US source. "The dation is temporary. The Champagne bottles have popped and now it's back to reality." One thing is certain: no one really has much insight into what is likely to happen other than that there wiU be a deep sériés of cuts across the company (see box). "There are significant opportuni- ties for cost and structural eflicien- cies," says Scott Sperling, managing director of Thomas H Lee Partners, the lead investor in the deal. This is a significant point, since despitc fevered spéculation about the ultimate gameplan of Bronf- 

man and his hackers, ail the early indications are that they have bought the company to run it as a standalone music group rather than as part of a far larger strategy. "We have been studying this indus- try for two years," says Sperling. "We looked at Universel and we think we have developed a pretty good understanding of the levers driving cashflow and profitability." He adds that the investment group fully experts global music sales to be "choppy to down" during the next two years, followed by a sales recovery and the pick-up of digital distribution. Since the deal was announced, there has been no shortage of alter- native scénarios - ranging from offloading the Warner/Chappell publishing arm and selling records on to EMI at a profit, through to attempting to buy EMI. Bronfman, himself, a sometime songwriter, insists that Warner/Chappell - which Ames was prepared to offload to secure the EMI merger - will be central to the new company. "I see [publishing] as an impor- tant store of value and also intégral to a recorded music group," he told Music Week last week. "There are also ways we can build a music company that has both recorded music and publishing in a much more integrated way. That's a vision that Roger and I share. It's very important from a value stand- 
And he déniés any interest in EMI. "We're not focused on EMI or 

ing Warner is our focus." Mean- while, external observers suggest that the structure of the deal - which includes $1.35bn of equity and $1.2bn of debt - supports his déniai. "If you think private equity is going to double up their risk by trying to buy another con ïoing te 

how this one works out," says one senior observer. Bronfman says he will work closely with Ames to develop a plan for the group, which is expected to be ready for implementation by the tîme the deal closes in 60 days. "We're not going to do this in a very rigid fashion," he says. "The efforts will be led by Roger and me, but we're both pretty collaborative. We will try to involve as many peo- ple as we can and should." In addition to taking advice from industry colleagues - during tire merger of MCA and PolyGram he had input from executives as diverse as MCA chief Doug Morris and DreamWorks founders Jeffrey Katzenberg and David Geffen - Ames is expected to rely on heavy input from consultants. One potentially significant change in the status of Wamer is its move from public to private com- pany. Senior executives at each of the publicly listed majors have often privately complained about the burden of quarterly or six- monthly reporting in an industry that relies on artistic talent which 
Where Bronfman can make savings 

from EMIT, suggest that this 
/ingsofS30m 

is, in itself, inherently unpre- dictable. "It's a différent challenge being a public and private compa- ny," admits Ames. "Going private will allow us to do things privately but also take a longer term view than before. And at least one of his US-based competitors admits to being jeal- ous. "Those people who put up $1.3bn of their own money aren't stupid," he says. Theyre going to ask more pointed questions about the business than Time Warner shareholders. They're going to watch the costs carefully and at the same time they don't have quarter- ly results. That's a great luxury." While Bronftnan and Ames are drawing up their plans for the future, their rivais at other compa- nies are doing exartly the same. Universal is in the middle of a staff réduction plan which will see its total headeount reduce from 12,200 to 10,850 by year end. Meanwhile, BMG and Sony are also expected to pave the way for their own merger with staff cuts. And then there is EMI. Clearly outflanked by the Bronfinan team, its management insists it is still on track to go it alone, even though (like Ames) it has been a strong champion of consolidation for the past four years, EMI Recorded Music chairman Alain Levy, who led the Warner negotiations along with EMI Group chairman Eric Nîcoli, admits, "I do see it as a blow, because when you work two months on a deal you want to make it happen. But Tm relieved that it allows us to pursue our own strate- gy without major disruption, with- out the risk of not completing and without the additional risk of total- ly unsettling our people." Insisting it is business as usual, he says that there is more that his company can do to improve its bot- tom line without making further hefty culs. In particular he says he is only halfway to where he would like it to be in tenus of overhauling the record operation's day-to-day 

operating culture in areas such as A&R and marketing spends, fiât bonuses and "resperting targets". And he insists he is not worried by the tough global trading condi- tions. "1 kind of like it because I can impose discipline on our manage- ment which you don't have in growingmarkets." Quite how the mergers and sales currently being closed pan out in the immédiate future remains to be seen. Aller ail, it is business as usual in very unusual times. EMI Music Publishing chief Marty Bandier says, "Everyone will regroup over the next few weeks and figure out the strategy, which has for the time being been to go it alone but who knows? Someone out there could be saying private equity has acquired a company that's only in recorded music and publishing - is there anyone else out there who is maybe even lean- er? Well here we are." By a quirk of timing, if the Warner sale is completed as expected on or around January 20, it will be almost precisely four years to the day since Warner announced its plans - later abort- ed - to merge with EMI in the midstofMidem 2000. In a sense, ail the reshuffling that has happened since then is the 
I do see it as a blow... 
but Fm relieved that it 
allows us to pursue our 
own strategy without 
major disruption Alain Levy, EMI  
culmination of a period in record industry history that kicked off six years ago when Bronftnan made his move on PolyGram to create Universal, the giant whose clout has set the pace for the rest of the business to chase. And, as such, ail the participants - including Uni- versal, which is itself having to eut costs - are now really preparing themselves for the next chapter in the stoty. "It takes five years to build a great record company and five years to destroy one," says Levy. But now time is being telescoped. Optimists suggest that compa- nies across the business probably have two years to get their houses in order before the first meaningful fruits appear from downloads and other forms of wireless delivery - 
matérialisé. Every company must rethink its business, while Sony, BMG and Wamer must do so at the same time as they restructure their existing opérations. Whcther that tums out to be a blessing or a curse is too early to tell. ajax@musicweek.com 
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A handful of new artists are quietly winning mainstream success 
with back-to-basics campaigns which bypass the hit single route. 
And more such newcomers are set to follow. By James Roberts 

Message 

fromthe 

seul sisters 

Among the many challenges currently facing the UK record business, arguably the grcatest is turning talented artists with a strong industry buzz into mainstream album sellers. There is certainly no shortage of factors which are reeled out to explain the difficulties - the ever more homogenised state of UK radio, the lack of music on TV, the waning influence of the specialist press or the pressure on labels to achieve short-term success. And yet it is still pos- sible to achieve such breakthroughs, as the suc- cess of artists as diverse as Norah Jones, Dido, David Gray and Eva Cassidy bas shown. Musically, these artists have little in common, and the ways in which they have achieved suc- cess have also been very différent. Perhaps the only similarity between them is that they have managed to find a mass audience keen to buy into more sophisticated adult-oriented pop - and largely done so without relying on that most traditional of marketing tools, the hit single. This year lias also seen the emergence of a handful of exciting UK-signed album-based artists. It is still early days, but acclaimed débuts from the likes of Amy Winehouse (Island) and Damien Rice (DRM/I4th Floor) are shaping up to fully break through into the mainstream over the next 12 months and there are more to corne (Rice's album has already quietly gone gold). In fact, a handful of new female solo artists - among them Winehouse, Sia and Joss Stone - are now in the process of launching campaigns targeting a broadly similar audience. Each is blessed with a distinctive voice and plenly of tal- ent, but musically the only link between them is 
Stone rolis onto scene with 
maturity beyond ter years 



p 

that each has a very différent take on "soul". Winehouses album finds her occupying a niche somewhere between Eartha Kitt and Erykah Badu, while Stone's début is closer to the Miami soul of mentor Betty Wright and Sia's rich orchestration cchoes the laidback Sound of Zéro 7, with whom she continues to guest. Ail bave been playlisted by MW montbs before release. In stark contrast to the "instant gratification" trend of recent years, the key to the campaigns for each of these artists appears to be to give them time to find their audiences. The biggest challenge for each is to find a way of tapping inlo the raarket that awaits them. And, maddeningly for observers of their progress, there is no common route. David Gray built up his own fanbase by virtue of constant gigging, which in turn helped turn média heads. In contrast, Norah Jones has hardly set foot in the UK, instead relying on a graduaUy unfolding radio plot and carefiilly orchestrated TV ads. With perceived "real" music growing in popu- larity with média, record companies are reacting by developing back-to-basics campaigns which, on the face of it, attemptto avoid too much hype. But it is a delicate balance to strike. Good early reviews in the specialist and quality press can help convince radio and TV to corne on board, yet if those write-ups reflect an industry buzz and appear too early or out of sync with a broad- er broadcast push, they will most likely have a minimal effect on sales over the counter. For acts that are not focused on taking the hit single route - and thus end up effectively bypass- ing mainstream radio - the promotional holy grail centres around key TV shows such the BBC's Saturday night Parkinson (which claims an audience of up to 8.5m a week) and Friday night Jonathan Ross (up to 4m). The power of such shows is underlined by suc- cesses such as Jamie Cullum, an artist who has enjoyed huge exposure from Parkinson. Parkinson's assistant producer Sophie Newth says his show has always tended to attract album artists, because it reaches a large album-buying audience. "We haven't noticed a discernable change in the approach of labels," she says. "Wliat is interesting is to see the likes of Jamie Cullum subsequently appearing on singles- based shows such as CD:UK." Newth adds that press has less influence on their décisions than some might think. "The process starts earlier than that for us," she says. "We do of course follow features and reviews very closely, but by the time press coverage starts, we have usually heard the music and made our own minds up. Indeed, in the case of artists making their début appearance on Parkinson - like Jamie Cullum and Michael Buble - the headlines have followed the show." Another key média tastemaker is Radio Two executive producer (music) BBC Radio Colin Martin, who welcomes the arrivai of raore- album-focused acts. "Artist development is the lifeblood of our station and acts like Amy Wine- house and Joss Stone hold great promise of a very happy new year for ail of us," he says. Arguing that the record industry largely failed to develop artists in the years when dance domi- nated, he suggests that A&R teams are engaged in a frantic drive to build artists careers and to generate album sales at a time when singles are in décliné. "The music industry has been playing catch-up with massive benefits to album buyers - the heartland of Radio Two - as witnessed by the success of acts such as Coldplay, Norah Jones and The Thrills," he says. It looks like there will be no shortage of con- tenders to follow them in 2004. If anything, the hard part will be standing out from an expand- ing pack. 
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Sia keeps il low-key after Zéro 7 success of record people 
Furler'niay not yet be a le in the UK, but her voice is certainly aniong the most fannliar female vocals of recent 
The Australian-born artist has received critical acclaim for solo material such as her album Healing Is Difficult for indepciulent label Long Lost Brother. However, she is perhaps best known as one of the voices of Zéro 7's coffee-table classic Simple Things, which made a huge impact in 2002. Now she is set to 

Nineties. She also worked with Massive Attack and William Orbit before releasing her début single Taken For Cranted in early 2000, which entered the UK Top 40. Driven by a Prokofiev sample, that had a Brit soul/acid jazz feel, while she also found prominence on the UK garage underground due to a couple of strong remixes. Her new solo material is différent again and, according to Go Beat managing director Ferdy Unger-Hamilton, it has developed 
ght in right with the launch of her first solo album since signing to Go Beat/Universal, not to mention featuring on Zéro 7's follow-up, which is due next Mardi. The artist, who shares management with Robbie Williams at IE Music, landed her first break as a backîug vocalist for Jamiroquai in the mid- 

drive. "We let her go around the world finding amazing people to work with, which is how she has euded up working with Sam Dixon in Australia, Beck in Los Angeles and Mr Dan from over here," he 
Unger-Hamilton admits the job of putting together the album has involved more of a hands-off approach. "With Sia it's about 

knowing when to do nothing - she is someone who knows what she wants," he says. The album - titled Breathe Me and due in Mardi - will be preceded by two singles, one of which will be the "warm up" single Don't Bring Me Down, in January. "The first single from the new album is not necessarily aimed at the singles cliarts," says IE Music co-founder Tim Clark. "She is a classic bedsit artist, along the lines of Cat Stevens or Nick Drake. There is a big market out there looking for something a little deeper, more satisfying." The label is aiming to keep it cool for the time being to allow strong word-of-mouth on the artist to develop. "It's the sort of record people need to discover themseives," says Unger-Hamilton. "Ifs not something we are going to force upon people." 
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Lovingly-packaged collections set to tempt music fans f j 

Boxed sets lead 

the way forward 

lie Parkers Complète Verve Master "With Basic, the packinging 

.ed boxed -The key is that people Hke the most sub- idea of something real that they to date being a 20- can keep, says Sony Jazz head of complété set in the 12 years si -suitcase"covering marketing Adam Sieff. "You dont his death - is already one of download a b»ed let. !" more most just a CD in a jewel case, ifs a recent years. It is a brilliant and of a key just the album in the slew of 
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Son ngton five-CD of selling something for £45 Reprise Studio around tins time of year. But the I Jazz^saw in kst project that has différent^ criteria fiom the Jack Johnson sessio.ts. 

rXk rOOI 

LXTèn 

worked better as a double-disc, 
the'pofn " hè6^!™do s^iidthout0 

ol ECM-with-a-touch-of-swing. In fact, the blend rfTaylofs celcstial pianist Ytoh S, are matk" d 

fcntrirmOTetoset Thisisa 



JOIN THE PROS AT 

THE 2ND ANNUAL SMAs 

Co-Host 
Grammv winner M Schmitt 

SURROUND MUSIC AWARDS c-HOSI 
Grammy winner THURSDAY, DECEMBER 11, 2003 « 7 RM Ed Cherney 

BEVERLY HILTON HOTEL, BEVERLY HILLS, CA 

Sieing lieici a! the 

World's Leading 
ProtessSiiial 
Surround Event 

SURROUND 

 DECEMBER 11-12, 2003  
BEVERLY HILTON HOTEL, BEVERLY HILLS, CA 

Frank Zappa 
Spécial Live Tribute Performance by Dweezil Zappa 

2003 SURROUND ARTIST OF THE YEAR 
Led Zeppelin 

KEYNOTE SPEAKER: Grammy Award winner Phil Ramone • SPECIAL GUEST SPEAKER; Grammy Award winner George Massenburg 
FEATURING SPECIAL CASE STUDIES ON: The IVIaking ol Led Zeppelin • The Making of The Las! Samurai • Surround on TV—The 
X-Games • The Rolling Stones "Live Licks" « MANUFACTURER TRAINING SESSIONS AND MUCH MORE! 

TO REGISTER VISIT WWW.SURROUNDPRO.COM 
Attendance to Award Show is available only to paid conférence registrants, exhibitors and their guests. 



Szabô film prompts slew of complementary releases 
New înterest in Furtwângler 

^^The'conductor's 1938 

à 
,^ïïxrr„reod

f 

43 account of been spurred in recent months by titles such as bis 1952 Beethoven's Fifth Symphony, the release of several titles. Non- recording of IVistan Und Isolde which was recorded in Berlins oîd specialist retailers hoping to gain with Kirsten Flagstad and Philharmonie shortly before it fromTakingSideswouIddoivellto Beethoven's Emperor " was destroyed in a bombing raid, consider DG s Original Masters with Edwin Fischer as th 
'e in the image of 

mw SSi-1 

Œ3. 
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gpÔMÔjihe 

WHERE DO YOU HND THE 

NEXT MICHEL GONDHYP 

The latest issue of PROMO - the ultimate 
guide to music video production - cornes with 
news of Gondry"s latest White Stripes video, 
and a free DVD devoted to new work by the 
hottest new talent in music and video 
direction. It's an absolute must for anyone in 
the business of creativity. 



Ginastera Estancia; Concerto For Harp And Orchestra: Variationes Concertantes, etc. Qrquestra Ciodad De Granada/ Pons. (Harmonia Mundi HMC m 
Pend 

rf/ 

r* n 

St oXe^tMeD^èilTheir fdet 

SSSSSsto iSSSËr s:SF^Le 

UN 1VEMSAL g 

...A FANTASTIC LINE-UP FOR C 

Vf* Pure 

UNIVERSAL CLASSICS & JAZZ WOULD L1KE TO WISH ALL THEÏR 
CUSTOMERS A VERY HAPPY CHRISTMAS AND PROSPEROUS NEW YEAR 

www.universalclassics.com 
Order from your Universal Sales Rep or the Universal Order Desk: 

Tel- 08705 310 310 Fax: 08705 410 410 
0612.03 MUSICWEEK 13 



As global music sales décliné, the UK albums sector's 8% hike makes us star performers 

UK is miracle market in the making 

EDITORIAL 
MARTIN TALBOT 

The UK market is in danger of becoming known as the miracle market. It is easy to lose sight of how much is being achieved in this market in 2003, especially when have our noses to the grindstone and we are working overtime to put records out, raise their profile and encourage punters to buy them. The trade delivery figures which were unveiled last week are remarkable. They show a market which is still selling up to 8% more albums than it did last year. Even the overall value of the market is climbing, despite the desperate state of the singles sector - which remains a misérable cloud on the landscape - and supermarket-led discounting. In international terms, that is astonishing. You can argue that the growth in album sales is only being driven by rampant price-cutting. But no-one should kid themselves; we are not tire only market to look towards pricing to build unit sales. The Americans have tried it, much of Europe has   tried it. But no other markets have achieved the results which we have. Even the French market - the 
; Road.'00'" only otlier to record consistent growth while the rest of the world déclinés - is now on the slide. 

The key period of 2003 is yet to be assessed; these latest figures cover the third quaxter, before the year's tmly crucial period had got under way. Once those sales are counted we will have a clearer idea how much of a miracle we are seeing in the UK. As things stand, however, there is more reason for optimism than we can genuinely expect. 
In a week of good news - apart perhaps for EMI, left at the altar once more - the announcement that Coca- Cola has signed up as the new sponsors of the officiai albums and singles charts is positive indeed. That a brand of Coke's status is willing to associate itself with the UK charts is a sterling seal of approval for the charts themselves and the music market itself. It says a lot for the currency and potency of the music market, at a time when many throughout the média hanker on about it losing value, about its lack of rele- vance to a youth démographie apparently obsessed with computer games, DVDs and fashion. It is a deal which has been a long time coming; since negotiations began more than six months ago and since the Worldpop deal collapsed along with the internet bubble. But it has been worth the wait. 

Staff cuts are necessary but 

should be doue with dignity 
VIEWPOINT 
MIKEBROOKES 

w 
m-mr 

the majors' restructuring plans is their desire to eut costs in a market currently producing lower rev- enues. Already, Warner Music's new owners-to-be have announced planned annual savings of SlSOm. But what is the largest cost any business faces? Paying its work- force. Sadly, that is likely to mean the spectre of redundancy. Often employers act first and think afterwards, laying off staff only to recruit again (at a cost) when things look better. It is an employer's duty to con- 
What is the largest cost 
any business faces? 
Paying its workforce. 

a week's pay for every full year of service. That week's pay is cappec at£260. Not much, isit? Redundancy payment is not the only entitlement. Employées 
notice period honoured - normally between one and three months - which they may not have to work. 

including job shares, career breaks or even relocations. If there really is no alternative, this should be explained properly, with a full breakdown of enlitlements. Myths about those en titlements include the widely-held belief (bat for every year worked, you get a month's pay. Not so. There may be a Company scheme offering this but, if not, your redundancy pay- 

_     can have a host of différent and more complex issues. They should get paid at loast for the balance of any fixed term. To be certain of a clean break, employers must get the employée 
waiving ail claims in return for something else, not always just cash. For example, executive coun- selling, taking the laptop, the olfer of free office space, or even a référ- encé and a "thank you". If the deal is stmetured properly, parts of the package can be paid tax-free to the employée. Those agreements must bevetted by an -j be binding and the employer should pay that lawyer's fees. People should also he trouted with respect and dignity. Lots face it, it's a small business we work In. Next time, it could hc one of vou. 

What is the secret behind 
Dido's global success? 

Dido's Life For Rert album has just passed 5m global sales. How has she managed to succeed where so many UK artists have failed? 
Robin Millar, record producer "She lias ability and is world class. She also has a wiliingness to be nlce and co-operative and that doesn't always go hand-in-hand with a lot Of musicians, but is important for selling 
purpose A lot of artists tend to complicate records, but, if you look at the Top 10 US albums, there are never more than three ideas on them - you know what you are buying. Dido is not afraid to make the best record she can. A lot of artists think they are abandoning their edge or credibility if they are seen to be doing and playinq their fa 

Chris Morrison, CMO Management 
helps. It is an exception to achieve success outside your home territory first. Dido stands out by being a eut 

Richard Manners, Warner/Chappell managing director "In a word, songs. It doesn't work without the songs, but she did have a perfect storm with everything 

Caring, MTV Networks UK & Ireland head of talent and artist relations "Dido's success primarily cornes down to brllliant songeraft Sure, she's beautiful and charismatic, but most Importantly she has a rare talent for croating timeless, classic, relevant There are other attractive artists, with blgger, more impressive Vote, that push more creatlve houndaiies, but you can rely on Dido lor consistent Siality. She writes in a deeply Personal way, recounting lier 

people forget the amount of touring she did before the Em|nem release - amaaing commitment from the record company, which spent a phénoménal amount of money on a video for the first single then scrapped it and made another, fantastic management and a great bit of sync from Warner/Chappell 

"The songs are unique in that they travel, they are things that people car relate to. It's completely down th 



Forum is editcd by Joarina Jones 

DOOLEY S DIARY 
Electronic Arts 
is happy to pay 
for its music 

Lower prices 
will boost sales 

Electronic Arts boss just wantsonr music for free mber of the public who buy singles, 20 to 30 a 
Bronf man clears 
up the situation nies attitudes beyond belief. I bave not paid £2.99/ £3.99 for a single in the past three years purely on price, and yes it is much cheaper to copy. But, gucss what? In the past month, I have pur- chased four singles at £1.99. Doesn't that tell you something? Get the price down, get the 

Radio pirates are 
selfish, not cool 

There is still a way to go 

Empire), Dooley confirms huqe... While KaZaA's 

looking fighting fit after lier recenl opération - Billy Bragg manager Pete label Cooking 

om Steve Schnur, Electronic isVPofmmic st Cathei ine Bell's Viewpoint While 1 fully respect Ms Bell' ipinions, l'd like to clarify : 
Chief among them is the misconception presented in the title. Electronic Arts (EA) neither wants - nor expects - any music "for free". Unlike MTV and radio, EA pays for each 

e increased the money paid by EA to the major label groups and publishers multiple times during Ihe past two years due to the il 

ndtrack, only one was a catalogue track for which we paie a major fee to the song's owners. We also paid for a three-week publicity tour for the artist to note the game and its impanying soundtrack album 
re wilh Def Jam on 

remarkable nev brand as well as significant new monetary opportunities for Def Jan "EA Js alone in the computer es world in refusing to pay royalties". This is blatantly untrue. Leading manufacturers such as Vctivision (makers of the Tony dawk titles) and Rock Star (cre- itors of Grand Theft Auto) also imploy buyouts on the music they 
long before the gaming industry began; songs placed in movies are generally licensed on a buyout ' asis, too. It is only if and when a ..it soundtrack album is released that an inclusive song earns royal- s. EA is the first video game 

worry about where his funding 
radio the way Wilber Wilberforce of the BBC's IXtra does (The Big Question, 22.11.03). When you belong to a parent company with a guaranteed income of £2.7bn of public money, who is willing to give you £4m of it for your pro- gramming, you can be forgiven for being slightiy out of touch with the rest of your industry. The existence of pirate radio is not evidence of unmet demand. If there really was significant demand for what pirate stations do, legitimate radio would do it Pirate radio doesn't enhance audi- ence choice. By blocking other stations, it restricts choice. Try telling hundreds of LBC listeners who complain to us about pirate interférence that theyVe getting extra choice. Pirate radio also undermines the whole framework of copyright and per- forming rights from which the music industry prospers - for ail the support you give them, you'll never get a penny back. There are plenty of listener needs not catered for by BBC and commercial radio - the reality of radio frequency scarcity means that will always be die case. Most of those whose needs are not met are not so selfish or self-righteous as to believe it is their right to seize the airwaves, block other radio stations and needlessly 

Vinyl and through P2P service KaZaA's Jenner - who liad flown straight in secure technology AltneL Back in May, from the US after a three-week tour - ' i one-off pilol scheme offered pre- and, in celebrity interview, Tony release downloads through KaZaA Partons, who revealed his continuing loyalty to the AME-"when the 
Fresh from hosting bis What We Did Last Sommer DVD première and : gig for 300 compétition winners recontly at London's Abbey Road Studios, Robbie Williams was rewarded with a dise to recognise his album Escapology just tipping ovor the 2m nuits mark in . Pictured, left to right are EMI Recorded Music chairman and CEO Tony Wadsworth, Taylor Heiring account director, press, Bryony Watts, EMI Records director of média Rebscca Coates, EMI Records head of national promotions Tina Skinner, EMI Music Ui< & Ireland group A&R executive Chris Briggs, Robbie Williams, EMI Records marketing and créative director John Leahy, EMI Records marketing manager Paul • and EMI Records managing director Terry Felgate. 

particularly inscrutable flame, the dever boys of British pop - Jarvis Cocker, St Etienne's Bob Stanley and Luke Haines of Black Box Recorder and The Auteurs, to name the three Dooley spotted - stepped out last Tuesday for the launch of Universal's Scott Walker boxed set, Five Easy Pièces. Billed as An Evening Without Scott Walker, ifs no great surprise that the man himself never showed, but he was there in spirit as revellers at Bloomsbury's Horse Hospital tri 

illy c and 'release soundtrack albi Next ,g for ai 

unprecedented impact of the video game today as not just - business, but as a prorr vehicle fast becoming an 

that doesn't where I am because ail it's getting is cutting-edge urban music, Tm sure ITl find the cootness of it ail very comforting. Bramlcy Road. London 

le golden greatscoming out of the Sound System... After last weekend's World Cup triumph, expert 
the 2004 Six Nations Rugby Charity dinner in aid of Nordoff-Robbins Music Therapy, which is set to take place on January 22 at London's Inter- continental Hôtel. The annual event, hosted by Entertainment UK, 02, Indigo Sports Tours and Nt ' 

fancy a chance to chow down with members of the England Rugby World Cup Squad and former internationals as well as a host of celebs, contact NRMT's Linda McLean now to avoid disappointment at lindamac@nrfr.co.uk or 020 73718404... 



Contact; Doug Hope, Music Wcck 
Stii Floor, Lndgato Housc, 245 Blackfràrs Road, london SH 9Ufl 7:02079218315 
Email doug g niusicweok.com 

Rates (per single column cm) Jobs & Courses: £40 (min, don * 2 Business to Business; £21 (min. 4ci Notice Board: £18 (rain dcmslcoC Spotcolour:addIO% Full colour. add 20% A1! rates subjecl to standard VAT 

BBBBEBSSI 

ACQUISITIONS NEGOTIATOR 
EEXCEUENT SALARY + BENEFITS • WARWICKSHIRE 

S 

II* 

25 YEARS AND STILL No. 1 
uk handle 

Sis» 
GROUP ACCOUNTANT - REQUIRED iastic. loyal and hardworking individual required to hei H.oni0boc1v irience withi Resources department and taking 

working wltht ment. Must h: 
02OZ5699999 handle 

MUSICWEEK 

require exceptional 
ADVERTISING SALES INDIVIDUAL th music industry knowledge and a hunger for .uccess, to join a busy central London office Send your CV to: archie@audience.uk.com or phone Archie on 020 7486 7007 www.audienee.uk.com 
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Classified 

business to business 

THE 
DAVIS 

GROUP 
ROLLED CdOLD 

Î20 8951 4264 

CD DISPLAY 
RACKS 

FOR SALE 

Tel: 01656 652789 

wm 

8 days a week... 

Over I.OOO.OOO CD's & DVD's always 
in stock, the majority of which are 
20% - 50% below UK dealer price. 

...not qulte, "but from now iint.il 
Clirlstnias we are open 7 days a week 

with. ail weekend orders 
delivered on Monday. 

To activate our updated price lists go to 
www. rolledgold. net 

Exclusive distributors of RGR, Just Jack Border Crossing & Autamata. 
QNE CAUL FDR ALL YQ U R NEEDS 
□ 1 V53 69 13 1V PL.EASE DO MOT HESITATE TO CONTACT US 
Rolled Gold 

OFFICE/DESK SPACE IN 
GREAT WC2 MUSIC OFFICE 
130 square feet - £150 p.w. incl 

Desk space - £75 p.w. incl 
Bright/airy/roof garden/24 hours 

Tel: 020 7240 7677 

chart & mid-price CD wholesaler 
good sélection & great prices 

tel; 01923 896688 fax: 01923 896633 
email: sarah@shopgenius.biz 

Want a new job for 
Christmas? 

Get to the latest jobs 
before anyone else 

www.musicweek.com/jobs 

CASH RAID We buy CD Albums & Singles LP's, 12" & V"s, White Labels Promo's, Acetates, Video's, POS Material, Artwork, Awards and Memorabilia Complété Collections, Overstocks, Inventories and Libraries cleared ! call Julian or Mark... office: 01474 S15099 mobile: 07850 406064 e-mail: mw@eil.com 

Record 
Producer 

seeks studio to 
buy or lease 
1,500+ sq.ft 

West London only 
Contact Marie 
020 7801 1951 



Contact: Doug Hopo, Music Week Classified Sales, CMP Information, Sth Fioor, Ludgate Konse, 245 Blackfriars Road, london SO 9UR T: 020 79218315 F: 020 79a 8372 Email dougtniusicwcek.com 

Rates (per single coluinn cm) Jobs & Courses: £40 Imin 4cm s 2 cols: Business to Business: £a (min 4cm * 1 Notice Board: £18 (min 4cm x I col) SpotcoloncaddlO* 
   4 cl cisl.mtl.mlVAI 

Bookingdeadlme: IbursdaylOam (or publication tire following Monday (space permittmg) Canccllation deadline: lOam Wednesday prior to publication (for soies bookings 17 days prior to publicalloii). 

w 
cd dvd vinyl + games 

m displays ■ + storaqe r 
www.reddisplays.com THENt:01!733 23900r f: 01733239002 e: info@reddisplays.c< 

+ storage r 
look no further 

CD DUPLICATION 
music & games 

02073852299 

CD>interactive>DVD>encoding>authoring> 
VIDEO>duplication>editing>DUBBING 

www.tcvideo.co.uk 101:02089046271 J 
2 "^HBrrc] VIDEO 

MUSICWEEK 
CLASSIFIED 
Advertise your services by calling Doug: 
020 79218315 or Email: doiig(â)niusicweek.com 

The Music Week 

2004 Year Planner 

Cet year-raund promotion alongside the dates for 
major award shows, exhibitions, conférences and 
other key music events throughout 2004. 

The year pianner will be inserted into Music 
Week's December 20th issue (published Monday 
15th) 

Your last chance to book 

Contact Doug: 020 79218315 doug(â)niusiGweek.com 



Datafile 

Britain's most 
comprehensive 
charts service 

Week 48 

ws 

Wgf 
SINGLES ALBUMS TH1SWEEK Jay-Z Black Album (Roc-A-Fella/Mercury); Alicia Keys The Diary Of Alicia Keys (J); Cyndi Lauper At Last (Epie): Stevie Wonder Définitive Collection (Universal TV): Will Young Fn'day's Child (S) DECEMBER8 Ryan Adaras Love Is Hell Vol. 2 (Mercury); Johnny Cash Unearthed (American/Lost Highway): Whitney Houston One Wish - The Holiday Album (Arista): Kelis Tasty (Virgin): Howard Shore lord Of The Rings - Retum Of The inq (Reprise): Various Pop Idof.The 

DECEMB 

>INGLES TUS WEEK llack Eyed Peas Shut Up (A&M/ 'olydor): Blu Cantrell Make Me Want T( leream (Arista); Dido Life For Rcnt Dheeky/Arista); Gareth Gates Say It sn't So (S): Muse Hysteria (Taste Ma/East West): NellylzU (Universal) 
Big Brovaz It Ain't What You Do (Epie); Blue/Stevie Wonder/Angie Stone Signed, Sealed, Oelivered... (Innocent): The Cheeky Girls Have A Cheeky Christmas (Multiply): Madonna Love Profusion/Nothing Fails (Maverick/ Warner Bros): Noddy Make WayFbn Noddy (BMG): Cliff Richard Santa's List (EM1): Simply Red You Make Me Feel Brand New (siniplyred.com): Rachel Stevens Funky Dory (19/Polydor) 
AtornicKiftêfl^Kool & The Gang Udies Nighl (Innocent): Beyonce Me Myself I (Columbia): Bo Selecta Proper Krimbo (RCA); The.Darkness Christmas Time (Don't Let ) (Must Destroy/Atlantic); Fast Food Rockers I Love Christmas (Better The DeviILBilly Mac Christmas Is AH Around (Island): Pop Idol Happy . Chrisimas (War Is Over) (S): Sugababes Too Lost In You (Universal) 

Single sales 
bring in a 
double 
Another banner week for sales, with albums increasing by more than 26% week-on-week to reach a new 2003 high while singles register a 19% uptick to reach 

rad 

^^ŒSates 

mû 
m 

Now! 50, which sold +98.000 Coast opened on top with a firs copies in the same timespan in week tally of235,000, and 53 

m THE BIG NUMBER: 1,443,815 

NUMBER ONE 
WILL YOUNG LEAVE RIGHT NOW S Leading an all-BMG top three, Young's latest sold 9.000 more copies last week than his previous single (Don't Let Me Down/Vbu And I) tiasinthe year it has been qut, 
ARTIST ALBUMS NUMBER ONE WESTLIFE TURNAROUNDS Simon Cowell's S imprint simultaneously tops both andWestlifeareofftoai start in their pursuit straiqht million-selle" 

fftoagood lit of a fifth 1er 1 

EMl/V^in/ 

faces potentially stiffer compétition with the release of Hits 57 this week. 
IP^oY, NUMBER ONE 
WILL YOUNG LEAVE RIGHT NOW S Young's 4.7% lead over Shane Richie in the UK as a whole wasn't matched in Scotland where Leave Right Now sold 7 more copies than l'm Your Man, a margin of less than 0.07%, 
BUDGET ALBUMS 

ictly halftheTopSO are Christmas compilations, with the top-selleramong non-Yule fodder 

Five i-oacons to visit musicweek.com right now: 
Ail the sales and airplay charts ■ nploaded every sunday Key radio playlists - available as soon as they're pubiished 

Key releases - ail the big records for the next seven weeks 
Team Behind The Hits - who's working those big releases Daily news - reported as it happens 



Upfront 

TV ad spawns 

118118 single 

The new choonforthe 
118118 TV ad 
becomes a Christmas 
number one contender 

campaign. record" while being careful to kc In an unusual twist, it bas been on the right side of ITC adopted for the original ad    

J 

ST saEasS 

' The Young Punx track, 

A sélection of UK 
tastemakers select 
their favourite 
upcoming releases 
Geoff Cullen, acting 
programme director, 
North Norfolk Radio ■ MICHAEL | ANDREWS FEAT. i GARY JULES MAD I' WORLD (ADVENTURESIN MJS1C) 

Alexis Petridis, 
Guardian music editor FRANZ FERDINAND - TAKE ME OUI (DOMINO) "This song is in that Glaswegian 
stretches back to Orange Juice, Josef K and Postcard Records. They bave a real pop sensibility to them that has a personality ail of its own. I saw them live in Wolverhampton and they were just riveting. It would be great if a station such as Radio One could pick up on them, as they 

Lornette Smith, Jumbo 
Records, Leeds JOSS STONE THE SOUL SESSIONS 

e right 
see EMI putting a lot of money behind it in the new year. She's alrcady doing well in the States and I can see EMI promoling lier along the same Unes as Norah Jones. It has ail the pointers to being very big and we have started to get people comingin askingfor it." 

Chris Buckley, Dee Jo Tyler, BBC 6 Music 
106.3FM programme producer 

"I love this. It has a laste of 

ofmy 



TV Airplay Chart 

7 # [fT BLACK tYtUPbASSHUTUP 373 
2 i RED HOT CHILI PEPPERS lORTUNE FADED «««33203 320 
3 ■ GIRLS ALOUD JUWIP mm 300 
4 WILL YOUNG LEAVE RIGHT NOW s 282 
5 ' BUSTED CRASHED THE WEDDING u« 277 
6 » LINKIN PARK FROM THE INSIDE v«« R6R0S 275 
7 WESTLIFE MANDY 264 
8 l: NO DOUBT IT'SMY LIFE oa™ 261 
9 :> BRITNEY SPEARS FEAT. MADONNA ME AGAINSTTHE MUSIC m 254 
9 K. EVANESCENCE MYIMMORTAL som 254 
11 H ATOMIC KITTEN FEAT. KOOL & THE GANG LADIES NI6HT 1» lOCtNT 233 
12 n ALEX PARKS MAYBE THAT'S WHATIT TAKES MYDOP 215 
13 3 CHRISTINA AGUILERA THE VOICE WITHIN «mm 214 
14 13 KYLIE MINOGUE SLOW mmm 205 
14 j» BLINK182 FEELING THIS isw® 205 
16 3 GARETH GATES SAYITISNTSO s 204 
17 37 LIMP BIZKIT BEHIND BLUE EYES nm^mvnoe 202 
18 n SUGABABESHOLEINTHEHEAD «'««i 193 
19 18 THE WHITE STRIPES THE HARDEST BUTTON TO BUTTON XL 191 
20 32 SHANE RICHIE l'M YOUR MAN BMG 165 

ALISTAIR BRING IT ON «SIC TV 162 
22 25 JAMELIA SUPERSTAR 161 
23 25 D-SIDE REAL WORLD 159 
24 30 KELLY OSBOURNE CHANGES 154 
25 « RACHEL STEVENS FUNKY DORY roi"5R 148 
26 75 JUSTIN TIMBERLAKE FM LOVIN' IT JM 146 
27 2i BLAZIN' SOUAD FLIP REVERSE [«TW£ST 144 
28 21 DIDO LIFE FOR RENT ™E£,a TAfUSTA 137 
29 .2 SUGARABES TOQ LOST IN YOU EU» 136 

BIT BLUE FEAT. STEVIE WONDER & ANGIE STONE SIGNED... "«««■' 136 
31 « FATMAN SCOOP BE FAITHFUL mmwm 135 
32 5i 50 CENT IN DA CLUB mvvmmm 133 
32 2, BLACK EYED PEAS WHEREIS THE LOVE? 133 
34 33 MIS-TEEQ STYLE 130 
35 n BEYONCE CRAZY IN LOVE C0U)'""# 127 
36 23, rninDiAVMfi^Mlvn 121 
37 TO THF ÇTDfWFÇ l? Ell 119 
37 33 BIG BROVAZ AINT WHAT YOU DO mc 119 
39 ,2 THE DARKNESS1 BELIEVE IN A THING CALLED LOVEmosioest^HMIIC 118 
40 70 AUCIA KEYS YOU DONT KNOW MY NAME B',c 

stations played Cet Back last week, the 

ClC««r. .v TH SffiB' Name; First Appearance: Date Formed: ^'QnTT Favourite Band: îj.t 
Message to TRI:  
TU y o T tJ, 

1/ Ujl'S v CoCllV \ ^ 
-Ô-37—^\W)o'-V 

Éfcrïl 
Çj/ pTT^T ' 

* music control 

Black Eyed Peas make a speedy 
return to the top of the TV 
Airplay chart, displacing the 
Chili Peppers in the process. 
mamma 

mm 

20 ATOMIC KITTEN/KOOL & THE GANG LA0IES N1GHT 

mm 

mmmi 

mmmESË 
BLINK182 FEEtlNGTHlS LINKIN PARK FROM THE INSIDE G00D CHARLOTTE HOLD ON REO HOT CHILI PEPPERS FORTUNE FADED LIMP BIZKIT BEH1ND BLUE EYES EVANESCENCE MY 1MM0RTAL NO DOUBT IT'S MV UFE G00D ÇHARLOnE LIFËSTYLES 0F THE R1CH_ LIMP BIZKIT TAKE A LOOK ARQUNO.. LINKIN PARK IN THE END 
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Dido's Life For Rent picks up where White 
Fiag left off on UK playlists and Jamelia's 
star still shines brightly at two, as both 
singers head-up an all-female Top Four. 

P i ■ OUTKAST HEYYA! 2 j 2 | KYIIE M1NOGUE SUOWpm 

9 [ M I NELLY FURTADO POWERLESS (SAY WHAT YOU WANT) POU CRY LITH.E 51STER (1NEED U NOW) lai 
13| 6 ITHESTROKES 12:51 mocbimiie 14 Qj BLACK EYED PEAS SHUT UP AfiTOyoon 15 j 201 GARY JULES M I [THEDARKNESS ! BEL1EVE IN ATHING-Mustdestroy/ATLANTIC 17117 [BUSTED CRASHEPTHEWEDDINGuaiVicsAi 17! 17 FHE THRILLS CMS ■ M r 17) 23 j R0BB1EW1LUAMS SEXED UPommis 

LE TURN ME ON AHAKTIC 24|Qi ULTRABEAT FEELJN'FINE 24j29| THECORAL BILLMCCAlnaBSOac 26 oi LEMAR 50/50sow 
28|Q[AUC1AKEYS YOUDONTI la; 14 j STARSAILOR B0RNAGA1N Eut 30] Q | ALEX PARKS MAY6E TRAT'S WHAT 1 

Piufnkyphonc/.fld The Phunklest place (or Mobile Phones 

The UK Radio Aii 

'û .///i 
DIDO LIFE FOR RENT - 1788 35 82.10 38 

2 22 JAMELIA SUPERSTAR «« 2201 •6 73.04 4 
: 3 9 17 KYLIE MINOGUE SLOW «lopwm 1955 : -9 70.89 

4 i 11 39 SUGABABESHOLEINTHEHEAD «œn 2467 -19 66.23 -16 
5 F 8 « ROBBIE WILLIAMS SEXEDUP CHRYSAUS 2074 ■4 63.10 -11 
6 7 1 1 WILLYOUNG LEAVE RIGHT NOW 1854 Ç® 57.31 12 
7 11 3 WESTLIFE MANDY 1452 17 4650 53 
8 21 2 0 SUGABABESTOOLOSTINYOU 557 106 42.70 67 
9 10 LIBERTY XJUMPIN' v2 1702 -23 41.72 •44 
10 M 7 0 ANGEL CITY FEAT. LARA MCALLEN LOVE ME RIGHT 1253 20 41.40 11 
11 0 BLACK EYED PEAS SHUT UP «wrowoe 1282 61 41.25 77 
12 17 5 10 OUTKAST HEYYA! A..,® 678 31 39.97 13 
13 13 9 FATMAN SCOOP BE FAITHFUL DMi.iummim 980 -6 37.71 m 

| 14 22 3 6 ALEX PARKS MAYBE THATS WHAT IT TAKES 1531 34 37.60 32 
Ui « 2 0 CHRISTINA AGUILERA THE VOICE WITHIN 930 34 36.07 
la 1 0 BLUE FEAT. STEVIE WONDER & ANGIE STONE SIGNED.j™ 1037 90 36.03 

17 8 9 7 KEVIN LYTTLE TURN ME ON Anime 1138 -12 35.96 
18 12 17 29 BLACK EYED PEAS WHERE IS THE LOVE? ««r 1293 •8 35.20 
19 15 M 90 RACHEL STEVENS SWEET DREAMS MY LA EX w™ 1170 ■25 34.89 
20 9 10 25 PINK TROUBLE 827 -46 34.54 

i 21 35 2 0 GARY JULES MAD WORLD AOV™e 321 197 34.43 
22 11 12 47 BEYONCE FEAT. SEAN PAUL BABY BOY emu « A 1135 -11 32.96 

123 33 4 12 LEMAR 50/50 som 1196 11 3252 
24 .0 20 34 DIDO WHITE FLAG CTO™ 1117 ■40 31.71 

i 25 27 24 MISSY ELLIOTT PASS THAT DUTCH «STWESI 509 5 30.96 19 

22 MUSICWEEK 06.1203 

jgggjjgj] 



music control 

jrplay Chart 

/ / /j / / ■y# 26 21 1 Hb UAKKNbbS 1 BtLlbVh IN A THING... 956 -3 30,89 4 
27 16 RED MOT CHILI PEPPERS FORTUNE FADED 469 -10 30.19 -19 
28 w ' 0 ATOMIC KITTEN/KOOL & THE GANG LADIES NIGHT ... x;... 425 132 29.96 966 
29 26 1 MIS-TEEQ STYLE 1229 :|i- 29 10 
30 M 1 NELLY FURTADO POWERLESS (SAY WHAT YOU WANT) ™ 485 87 27.82 92 
31 PET SHOP BOYS MIRACLES ««t : 295 54 26.57 139 
32 BUSTED CRASHED THE WEDDING 633 •36 26.21 •5 

i33 4 GIRLS ALOUD JUMP mm, 1392 18 25.48 34 
34 6 41 JAVINE SURRENDER (YOUR LOVE) .«cerr 989 -44 23.17 ■37 
35 25 » 58 50 CENT P.I.M.P. INlEfiSCOPt/POlYDOfi 564 2 23.05 ■15 
36 H BRITNEY SPEARS FEAT. MADONNA ME AGAINST... JM 834 •17 22.23 ■35 
27 THE LOST BROTHERS CRY LITTLE SISTER... «m 295 54 21.67 86 
38 « STEREOPHONICS SINGE ITOLD YOU ITS OVER » 736 -10 21.32 -29 
39 THE THRILLS DONT STEAL OUR SUN vira 216 24 20-19 15 
40 385 1 0 ULTRABEAT FEELIN' FINE MtmmmmM 420 419 19.71 800 
41 BEYONCE CRAZY IN LOVE «.umbia 712- •6 18.94 12 
42 ALICIA KEYS YOU DONT KNOW MY NAME BHO 400 18 18.92 23 
43 0 JUSTIN TIMBERLAKE ROCK YOUR BODY J1VE 571 10 18,73 23 
44 0 THE STROKES 12:51 116 -19 18.57 ■29 

1 45 < 23 THE CORAL BILL MCCAI » ASONIC 192 8 18.37 
46 I .-a 35 BLUEGUILTY 1167 ■16 18.35 -39 
47 | 15 o JUSTIN TIMBERLAKE SENORITA JIVE 670 ■7 17.59 ■15 
48 | .. 18 BLU CANTRELL FEAT. SEAN PAUL BREATHE 653 •7 17.46 -n 
49 1 « 8 5! ÛTOMTC KTTTEN IF YOU COME TO ME 1130 ■18 17.10 -34 

j 50( n , , FNRT011F. IGLESIAS ADDICTED 545 24 16.96 64 
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MUSICIANS 
For people in the music business there is always help at hând from the.Musicians Benevolent Fund • Help with stress and, , health prdblems 

Help and , firiancial;çfpbl( • Help that's given in stdct. confidence 
• Help givento outstahding your.g musiciens 

Engiand, Scolland, Wales : 16 Ogle Street U andthewholeof Ireland Téléphoné; 020 7636 4481 Ifyouorsomeoneyouknow email; info@mbf.org.ul; needsour help. please contact; website; www.mbf.org.tik 
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bas mainly doffed its cap to the US and tried to copy it rhyme for rhyme but finally somebody is giving a new voice to the UK in the formofPitman 

Dream walces 
up Essex radio 
head ofmusic, Dream 1077 
acquired by the small but 

We are a very, very 
iocal station. We 
plough ail our energy 
into meeting people 

ail, and they are veiy satisfied.*' Address: Cater House, High Street. 



1998 Spice Girls 1994 East 17 Stay Goodbye (Virgin) AnotherOay zuuu DOU iiik 1997 Spice Girls (London) Buitder Can We Fix Too Much (Virqin) 1993 Mr Btobby Mr It (BBC Music) 1996 Spice Girls 2 Btobby (Destiny) 1999 Westlife I Become 1 (Virgin) 

SINGLE OF THE WEEK 1 The Idols Happy Xmas (War Is Over) 
SINGLE OF THE WEEK 2 1 Tlie Darkness 1, Christmas Time (Dont Let The Bells End) 

Top 10 

ensure this festive romp will be up Rédemption Song/Arms Aloft (Hel there with the best of them corne Cat/Epitaph 11472) 

i n ,~JS1 SUeetcore oSshotdtefp 

Idols lead in Koôi & rte 

retread of Kool & The Gang's 1979 chart début isA-listedat 
plays on MTV1ffilTand The Box. 

listing), ILR, MTV and The will take it high info the »elfA"d 

SS£(BMG82876581419) most 

but Radio One might have a problem^^^o^itgi 



New releases 
A 
/£à 

□ DEAD PREZ GET FREE OR DIf ÎRY1NG Lîndspeed (LP LSR 9228LP) □ ELEPHANT MAN GOOO TO GO EaslWest (CD 7567932312 LP 7567932311) Albums 
FRONTL1NE RELEASES DANCE □ ADUASKY VS MASTERBLASTtfi STAV FSESt) Sludow ClYptic (CD CUVITIC ICO OTHER □ DAVKA THE COliM Tsidfc (CD 17A 71851 I] HOAHIO PEEK-ARABOO Todik (CD TZA 72T5) NEUNG CHAH MONO PAUSE 1 AWudjon (CD ABDT 025) 

□ VARIOUS THE VERY BEST CLUB ANTHEMELEVER! Wrgm/EMl (CD VTDCDX 569) 
JAZZ QVARiOUS IP! NIOMBI Pœlioe (CD COSGP 057!) CATALOGUE & REISSUES 

CAD Cadillac 

GREATEST HITS UVE Wllchwood (CD WMCO 2015) 
□STRAWBS, THE BAROQUE AND ROLL Wrtchwood (COWRCO 2004) 

□TAHA. RACH1D MADE IN MEDINA Barcby France (CD 5439952) □THORN, TRACEY a DISTANT 5H0RE Gel Back (LP GET 636) □THUJA ALL STRANGE BEATS OF THE PAST Emperor Jones (CD £J 64 THE Total Home Enlertaiiimont.-_01782 566 511 □T0RK1LDSEN, MURRAY SEX. LIES & VIOEOGAMES 

NIKKIBEACH LUXURY MUSIC Ndcld Beach (CD NBM 0001) 
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Albums listedthis week; 168 
Yeaftociate: 11,290 
Singles listed this week: 150 Yearto date: 6,468 ' ^leases information can be faxed to Owen L ^ on (020) 79218327 or e-mailed to owen@musicv Records released 08.12.03 

nvARlOUS GUI IAR MOOOS Decadance (CD DECTV 017) nv'ARIOUS THE VERY BEST OF COUNTRY GOID Decadance (CD DECTV 012) pVARIOUS CiASSICAL CHILLOUT GOLD Decadance (CO DECTV 013) 
Eas, Uilmn, □«WTDIWOBm IMBEN BEYOND HER YEARS Jw (CD 829fl0) B51CS □WIlSON,CASSflW)RAGLA(a0UREDEMI(CO581B6Ol LP 5818603 Eas» Ustcnmg □ WISHBONE ASH A1MIGHTY BUES Ctofc toi ICO CRL MO) Countiï □YARDBMS. THE FIVE UVE VAS0B1BDS S«l!(<ils (CO SPOt 5461 ClassX Q YOUNG POWER UAN OF TRA Pcwtr Bras (CO P8 00111) 

gggismssm 
Sîngl les □ SICNUM PUSH THROUCH/rBA Aderjlm II?" AC» 014) 
dance □ ADAM f 0R1G1MAL JURGIESOUSO EP/TBA BrtatbwlKaosQB'BBK 002B) □ ARP SUFER-SONIC/TBA TYI SM (T TS 001S) 1 QBABYFORD BABYFOR[VTBAF«teIllcn2'nM245) □BIOTIC, AUX PUNK MATTER/TBA Golhant Groows 02" GGUS 005) □BlAHSTSAIN SANS] EMPLEWTBA Matk 02" 12 EP) □ BOOKS, THE AU. BAO ENDS ALLABA Mal® Mi* Mus* (T MAM 001) □ 8REAKFASTDIZ.THE PSYCHOPAWTBA CyberMc (12* CFUNK 009) QBROWH. KATHY NEVER AGA1N/COOPYR1GHT M1XESUAYJAY MIXESAC-KIASS MIXES 
QCAREY, IAHILUCIT FUNK EPITBA Elan Rcoge Q2* ELANB 001) U( Q CASH, OGlCCOUXJRS/TBAPiayHtuse (12*81X012) U) QCHAD LEWIS MODE YOlVTBAGiww Digital 02* CD 003) U) □ CHERYl LYHH GOT TO BE REA1/TBA Cohjmbia (12* 23108W0i/12) TE QCHlCK£NLlPSHEIiOTIN-MIXES/TBAAailia2"AZNY163R) 31 Q CHRISTIAN KREUZ KOKS AND PRADA/TBA Disko B (12* EFA 27917-6) SI □ CEIEMT HERE AND NOVKMIUTARY SEX/CAMT SEE ME NOWICADA MIX/MOONBOOUCA M[X Toast Ha^aà (CO COTH 00412* 12TH 004) E □CRACK: WE ARE ROCK ANIMAI TRAP Intonalitral Deef>( GigolmOP* EFA 278266) V/ □ CUUEK HUMAN INTERFACE EP/IBA Toudél Grass (12* TB 006) SI □ CORSOR MINER UBRARY ERTIBA Lo ReconSngs (CO LOCDEP 04) SI OCEITIEK HUfAAN INTERFACE EP/TBA Touchin BassflP* TB 006) SF □ CYAHT1F1C BETRUE/TBAHaipitaKll* NHS65) SI □DWDGELlBRiVIBAExil(12*EXITOOU SF □DANNY C50NIC HAPPY HOURFTBA V Recorings (12* V 044) S! □DAY WALKER THE TR1GGER/TBA Hodanijl (12* KCT 009) SI □DECODER & SUBSTANCE BUILY/TBA Breakbeal Culture (12* BBC 020) SF □DEETRON MISS SUAVE/TBA Intec (12* 1NTEC 23) V/ □DICITAU LOUIS INSURGENCYSOUL/TBAArrala (12* ARC 03) W 
□DISCOFREAKSOFFTHE □ LU FRICTION ROBOCOfYTBA True Playa'z (12* TPR12048) SRO QDJHALU[NDC0fiTR0tyT8AFlld(al(12*PH0K0041 SRO □DJMARKY«tXRSlANOGETOOWWTBACIA(12*CIA018) SRO □ DJ MARTYR HARE HARE OF THE DOG/1BA Polential (12* POT 0)8) IG □DJ MAU HAU JMRB/TEA CrajWi (12* CRAYON 019) IG □DJ MOUSE ARTlFICIALSNOV\i(TBA Dewliort (12* DEV Oûl) IG □ DRUMAGIC RAGGA STYIE/TBA FrcnDine [12* FRONT 071) SRO QEUTE FORCE MEIDD1K HYPNOTKVTBA Kingsire (12* KS 83) SRO □FARRIS CENE WELCOME TO CHICAGO EUSANCTIITED1DVE/JAMIE LEWIS MIXESIVOICEIIV AUEN INSTRUCTION DeMed (12* OFTO 081 irOFTDOBIR) V/THF □ FIXMER, TERHEHCE CERVAUX SANS AMES/PEPLUM Inlt 
□F1ASH BROS NOBODY SCREAM/TBA RUalrre 02* REREC 007) 01 Q FREEFORM FIVE EEEAAOOW/TBA URimate OEemma (12* EW 280T) Tl □ FREEMAN, KEVIN L05T IN THE THOUGHT/TBA (JJW Pressings (12* LPITD 025) K DFRIENMÏ 2 BLACK 2 GAY7TBA Fat (12* CITAT 016) ■' □ FUTURE PROPHESIES THE OVERDRIVE EFYIBA MSX (12* MSXEP 0281 QHUNTEMANN D1SC0 TECH7TBA Contused (12* CON 045) I' □ J XAVERRE SKATERDATER EP Moslri Moshi (CD MOSHI06) S1 
□ JOHN B FXA BLANOWAGON POOE/TBA Poos (12* POOS1) s 
D JOKNY L EP/TBA Piranlia (12* P1H 009) S 
□KEmtRAY NO NO MIXES/TBA Oread 02* 0REA0049) s 
DKIAUS BIG MANFT8A Bolchit Breis (12* BBV 019) S □KNAR2 KAPRIOLEN/TBA Wasescape 112* WAVE 033) □KNICHT, MARK OUR HOUSE/TBA DTPM (12* DIPM 008) u 
□lAWCIVERZREAUlY/TBATrigget(12*TRIG004l 5 
□ lAYO S BUSHWACKA LETTHEGOOO TIMES ROU/AGORIA MIX/EEE CABRERA MIX/ Dl)Bla(12*XLT174) ^ □UMPTWINSTHE EIEMENTAUTBATru DroogfitsfrTRU 70581 □lOOP DRUIDS PERSISTANT OFFENOERS EIYTBA Flipflop (12* FUPPFLOP 002) U DlOST BOY VS BUAMMIN NU H0R1Z0N/TBA NV (12* NV 004) u 
BlûST BOYS. THE CRYEITllE S1STER (INEEO YOO N0W1/IBA Inccnlive/Minisliï 01 Sonl 02* CENT 601 CD CENT tOCDS) □UIOMO WHATS COOD REMIX/IBA Rmd Tracks 02" FT 651 □M FACIOR COME TOGETHER • THE REM1XES CttUaice (12* I2CREDX 037) E □ MAETRIKECHAND0AlMAEiyiBAMotTisAljllio(12*MACE007) I1 
D MCMIliAM & TAB A60VE THE CUXJOS/TBA In Flighl Enterlainmenl 02* 'P HOS) IJ 
□WHDPRINISINGn/IBA Elan Bfar 03 ELAN 1019) u 
DhinoUJGUE VS KA6 J01N THE MIN1KAB/TBA Fc«l Me 02* FEED 001) 1 Dhettu FIRECAMP STORIES REMIXES EP STTBA Tl* Agnoiilure 02" AG 0271 C □ NEW WAVE HOOKERS BOCK TO THE BEAT/TBA A Touth (H Class Or EFA 5902M) □ NIC FAHCIUUIS MARK KNICHT HOT EP Portonl (12* PORTENT 006) □pERFECI COMBINATION ACID YEAH/TBA Freefcsm OT FRF 09) □ PRESEIS BEAT ON, BEAT OFF/BEOOD BUBB1ES Ren (10* REKD 381) □ PROEM SOCIAILÏ KEPIABA Merdi ICO MERCK 023) UPSOSWEU CARROT D0SSIER7TBA Merck (CO MERCK 0221 UOUANDO QUAHCO PIGS ANO BATOESHIPS UM (CO ITMCD 2360) QRAMIJIE3 CESAR TURNiNG POINT/TBA AH* Space (13 SP 005) ' □REVHOEOS, TARA MERCY/TBAOdy Trai (12* T1DY196T) □ ROIHER, ANTHONY 6AD10 THE BONE/TBA DalaphunkaR* DTP 0011 QRIinCE KRU REM1X EP METALHEAOZ 02* METli 050) □ SAICO [REAK OUT/TBA Mm 112' KATANIA 001) Q SAMOA CENERATE/T6A Centrale (12* CPR 002) □SCISSOR SISTIRS CÛMFORTABLY NUMB; T1GA M1XABA A Toidi OFClass 02* ETA 590636) □ SHAW, BEN PORLEIVTBA Kntisl (12* KUB 007) 

□ SIAOGHIERMOB4TRACK EfYTBA Sourp Qr SOIUA 007) □SMIGKI VS MAGIC SHOE AGIETSfIBA Ntt* 02* NICHE 0141 
QSOUNDOfTHESOB    QSPlmOOPBOTHKNEES/TBAMus    DSPUnOOP KIAXXTTEA SINISTER 02* SIN 007) □ STERl A OAY AT THE RACES EWO) DeejayEïriiitos (12* EFA 278286) □ 5TYIE OF EYE RIGHT NOVWBACK THEN Classic (12* CMC 22) □TOASTYBOV OISTAHT MINOSTBA Play Breaks 03 PEYB 003) □TODD, MIA DOIDUBIAB MIXESfIBA Phg Research (7* EFA 27091-7) QVARIOUS HARDWARE CHRONICEES VOL 2/TBA Renegade Hardware 02* RH 52) Q VARIONS RUMBA SESSIONS EFYTBA Moyemenl 02* MOVEEP 004) □ VARIONS ENNIO MORRICONE REMIXES EP 2™ Comptcl (12* COMP151) □ VARIOUS DEEPTICS Ol/IBASIiDeten (CO OEEPTICS 01) □VARIOUS SUPERLONGEVITY 3/TBA Petk* OT EEA17186-1 CO EFA 1718621 □VEE187ABA Grare 02* GRAZE 004) □ WEVIE SFONDER KENYAN HARRYABA Skaï Q WHNO GHETTO B00GIE71BA Core (12* CÛRE 010) □ZOE H TAKE ME ANYWHERE/TB4 Naicolix Inc 02* NAR 
POP 
■ CHEEKY CIRLS.THE HAVE A CHEEKY CHRISTMAS/TBA MUtçJy (CO MUITY10) 
■ 0000 CHARLOTTE HOU OWIHE YOUNG AND HOPELESSABA CotaihulCO 6745432 
□GRAND NATIONAL EPIABA Sonday Besl 02* 5BEST 9) □ K1NG MIDAS HIGH ON DA1LAS FREEWAYAGAUTE DREVDALS 24K MIX Telle 00* EL 0071 □ LENNON, JOHN HAPPY XM AS IWARIS OVEIWTBA Rarkçirooe ICO COR 6627 7* R 6627) 

□ UICY5 FACTDRY MYSI1CSABA Rnlalot (CD RRSD115) □SAMURAl 7 LUCKY PIERREABA Rolalor (CO RRSD 1211 — OIE FAIRYÎALE EP Big longue (CO BTR 002BCO) 
^ THE COME ON. LOS GÛABA Bvhonc (CO BIPH D2CD) □ VESSUS-THE LOOK FOR ME IN ANY CROWDEO ROOM Supetior Quilily (CO RDS 017COS) □ YOUNG HEART ATTACK M1SÎY ROWEABA XL (CD XLS 171C0 r XLS 171) □ YUPP1E FUI FOOD FOR THE ANTSABA Hemsleep 1(0 REC 2022) 
ROOTS □ ANDY. HORACE A1HT NO SUNSHINEABA Trejan (10* TJITW OU) □BARRYISSAC NAH KILl KO SOUMVTBA Reggae On Top 02* ROT 016) □ BREVETT, TONY STARUGHT EPABA Molr- 

□ SPECIAL A 0ESTINYA8A Blak □ THOMPSON, UHVAl WHIPIKEM KIKG TUBBY SAMPLERABA Aliralux(12* UIXX 002) □2EMAIHEAR TOUR VOICEABA Mekteklek 110* MU 001) 
URBAN ■ DM* GET ! T ON THE UDORABA 0e( JanVMercurY (CD 9815206) BKEYS,AUCIATOUDOim<NOWMYNAMEABAJICD 82876574602 CD 82876574612 
□ SOIR. PORPOSE LETS GÛABA Corp OElal (12* COE 00161) 

Smallfish 
keeps ït deep 
proprietor, Smallfish Located in Shoreditch between the East End and City of London, Smallfish bas been open for four years, and is owned by Nick Tumer. It stocks upwards of 10,000 titles - mostly vinyl and predominantly singles - which he describes as "broadly non- 

"We don't stock garage, commercial techno, hardcore, trance or progressive," he says. "1 suppose 'deep' and 'soulful' are useful words to describe the kind of stufî we sell. There is everything from beat-less electronic music to Détroit techno and hip-hop, blues, jazz, funk, reggae and even post-rock singer/songwriters such as Smog and Godspeed." 
The impetus behind 
moving is to lay the 
store out better and 
make it easier to shop 

In addition to its physical shop, Smallfish opérâtes a virtual presence which manifests itself in a very impressive website on which, Thmer estimâtes, there are 80,000 samples, ranging from 20 seconds to 25 minutes in length, the latter being an out-of- copyright Tiventies sermon. Despite this, Tumer reckons only one in 50 visitors to the website actually buys, and the bricks and mortar shop, with a staff of six, continues to provide the vast majority of Smallfish's 
Shying away from the more commercial end ofthe dance spectrum has worked well for the shop, which seems to have corne through the recession unscathed, and is shortly to relocate 20 yards away into a new shop around 2,000 sq ft in size, compared to the current unit's 800 sq ft. "We outgrew this shop about a year ago," says Turner. "The impetus behind moving is not to increase the stock, but to lay it out better and make it easier for people to shop. We will also be opening a café in the basement, selling fait trade coftee, organic BLugésand snacks* 372 Old Street UndonECIV 9LT. Téléphoné: 020 7739 2252. Website: wwwsniallfish.co.uk. E-mail: 
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Will Young rises above Christmas stocking 
problems to snatch his fourth number one at 
the expense of Shane Richie and his 
charitable contribution. 
^ ^ éti \!imamÊÊÊÊmm^w h 
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1 Ths tef ^34 WILL YOUNG LEAVER1GHTN0W s SHANE RICHIt IMYOURMAN Bn.i 

Stock problems saw him fall bohind Richie midweek but 
altain his fourth 

Now.The flrst single from y/ Youikj's new album Friday's Child, (ont 
Right Novv sold JJZ702 copies last 

2  À 3 J 
SHANEJICHIE i;M YOUR MAN mmmmmc 
WESTUFE MANDY 
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T(T GIRLS ALOUD JUMP (Wyte "T" GIRl5ALiqUPJUMP.__ m| |     fJXmmn 
"T . MICHAEL JACKSON ONE MORE CHANCE Pâdoon) Tomba (KoOy) EpiC6744805 (TEN Tlf ALEX PARKS MAYBE THATS WHATIT TAKES Myto "6* 3 2 ALEX PARKS MAYBE THAT'S WHAT IT TAKES (SUnnei/BIachwil/Hawa) Soeen (MCSi/Y/amer^happefl/BBC/CC (Parics/Tîcuîding) RoAiior 9814581 (U KEVIN LYTTLE TURN ME ON Ait.:.: 7V KEVINJWTTŒTURN^ON  ^ 

M ROBBIE WILLIAMS SEXEDUP cin«ii ~T~ TV BUSTED CRASHED THE WEDDING 
12 5 LEMÂR 5Ô/50AULLABY  ^ ~9~^ w JA RULE CLAP BACK/REIGNS 
13 13 BUCK EYED PEAS WHEREIS THE LOVE? asmOTi*. HT OUTKAST HEY YA! 
15 8 BRUNEY SPEARS FEAT. MADONNA ME AGA1NST THE MJSIC j» TT" BRITNEY SPEARS FEAT. MADONNA ME AGAINST THE MUSIC 
ïïjr BUSTED CRASHED THE WEDD1NG u™rvii 12~~ LEM^ 
18|15 DIDO WHITE FlAG CteWAréta iuiy ùS>. 13~ w IRON MAIDEN RAINMAKER 
21 j 16 LIBERTY XJUMPIN' V2 "M-"" 

"15 /v/ 
FATMAN SCOOP FEAT. THE CROOKLYN CLAN 1 F -1 H If: H (The Crooklyn Clan) AVB/SûzahandzAIrooklyn Ctin/Cctofailo i Co/Music 1 (Scoop/Bs-i/R.aoA'anixE) Def Jara UK/Metmry 9812716 (U BLINK182 FEELING THIS 22| 20 23 26 24^7 

BEYONCE FEAT. SEAN PAUL BABY BOY CoSimto ANGEL CITY FEAT. LARA MCALLEN LOVE ME RIGHT 01 Sc.:d MIS-TEEQ STYLE Tto "16 & ENRIQUE IGLESIAS ADDICTED (Taylor) EMI/Metrophonic (Iglesias/Barry/Taylor) (nlencwe/PcF/dor 98M328 (U KYL1E MINOGUE SLOW 25 25 26 21 RACHEL STTVENS SWEET DREAMS MY LA EX 
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expected to return 
Issued in aid of the BBr^Cbildten In Necd it 
first hit and also repeats the number 2 peak scalod by last year's CIN single Don't Let Me Down/You And I. by Will Young. 
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T8"i m LIMP BIZKIT BEHIND BLUE EYES 
28|r "W" BLAZIN' SOUAD 1 1 U rF/F-'T 
3Ô[Î8 PINK TROUBLE Ans. ~2Ô~ st NO DOUBT IT'S MY LIFE 

THE DARKNESS1BEUEVE IN A THING CALLED LOVE Must Desi^Atiaimc ENRIQUE IGLESIAS ADD1CTED imerstspVPdôdor ~~n À w_ MEAT LOAF MAN OF STEEL 
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m. Iba Ut 
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PET SHOP BOYS MIRACLES 
BLACK EYED PEAS WHERE IS THE LOVE? ® 

3 3 
BLACK EYEO PEAS WHERE 1S THE LOVE Mi.Wtto GAREIH GATES FT THE KUMARSSP1RIT IN THE SKY s ~W~ W DIZZEE RASCAL JUS' A PASCAL 
R KELLY IGNITTON REMIX TATU ALL THE THINGS SHE SA1D Ime^cQi/Poivifaf 5. MICHAEL JACKSON Slipping into the US Hot 100 at 95 this week, Michael Jackson's One More Chance 

bigger splashhcre, dcbutmg at five, It 
top five single, j ioclîiclmg \j 
singles, and helps his Number Ones album to register a strong 18% 

i-z 5 5,ps 

"sT ATOMIC KITTEN IF YOU ÇOME TO ME 
ÏÏ BLUCAMTREaFT SEAN PAUL BREATHE te-.i., ROOM 5 FT OLIVER CHEATHAMMAKELUV mm 
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nÈ 16116 17 17 
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40 à MARY^ TODAY 
41 33 3 JAVINE SURRENDER (YOUR LOVE) fiySl4iG,«fl UnKrsaimanwOhMitlKMlyBta Stv AVhilt/AyiW/SrosoofflvItal smw m 42 30 7 VIMA 
43 36 ROBBIE WILLIAMS SEXED UP 
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47 42 BEYONCE FEAT. SEAN PAUL BABY BOY 
48 » KELLY CLARKSON LOW/THE TROUBLE WITH LOVE IS 
49 34 STEREOPHONICS SINCE I TOLD YOU ITS OVER 
50 33 STACIE ORRICO THERE'S GOTTA BE MORE TO LIFE 
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70 44 2 PRIMAL SCREAM .SOME VELVET MU"K1NG t{ 71 60 6 BOLOUS FEAT TAf 
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Westlife score their fourth number one 
album of this decade. Meanwhile, Alex Parks 
makes a number five début and Enrique 
Iglesias and Lemar go Top 20 
EK 

Ql R0BB1E WaiJAMS WHAT WE D1D LAST SUMMÊF" 

01 TENflCIOUS D THE COMPLETE MASTERWORKS 

0)2 GO HOME - UVEfROM SLANE CASTLE IQUEEN GREATES! VIDEO HITS-2 | COLDPLAY L1VE 2003 I RED HOT CH1U PEPPERS UVE AT SLANE CASTIE 
1 DONNVOSHONDliVE 2 j BRUCE SPRINGSTEEN & THE E STREET BAND L1VE IN GARCEIONA 
j ROLL1NG STONES FOUR FUCKS Q | FOO FIGHTERS EVERYWHERE BUT HOME 

© [ SIMON AND GARFUHKEL THE CONCERT IN 111 CUfF RICHARD THE WORLO TOUR | JOHN IENN0N LENNON LEGENO - THE VERY BEST OF 131 QUEEN UVE AT WEMBUY STAD1UM I0|AC/DCUVEATD0N1NGT0N 0| SHAN1A TWAIN UP-LIVE IN CHICAGO ! | JENN1FER LOPEZ THE REEL ME 
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JAM1E CULLUM TWENTYS0METH1NG 
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Ail tjie sales and airplay cliarts published in Musjc Week are also available online every Sunday evening at www.musicweek.com 

The Officiai UK 

by 2002 winner David Sneddon's debiiTàlBïïm 

lie fourth cînarow.It leaps 17-8 to top the ninc peak it scaled 10 v/eeks ago and rcgistered a powerful 111% increase in sales 

2 i 2 MICHAEL JACKSON NUMBER ONES 
i 3 3 DIDO LIFE FOR RENT® < 
1 4 BUSTED A PRESENT FOR EVERYONE ® 2 

5 - f ALEX PARKS INTRODUCTION ® ... ^ttîiTm 

1 6 > 2 RËD HOT CHILI PEPPERS TEST HITS® 
| 7 REM IN TIME - THE BEST OF -1988-2003 ® 1 

8 BLACK EYED PEAS ELEPHUNK ® 
m BLUEGUILTY® 
11° 18 n HAYLEY WESTENRA PURE® 
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|I2 sot- ROD STEWART AS TIME GOES BY: THE GREAT AMERICAN... ^ 
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F 
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ATOMICKITTEN LADIES NIGHT ® 
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17 i f LEMAR DEDICATED ® 
V 18 38 2 CLIFF RICHARD CLIFF AT CHRISTMAS Rdiard/Mcessl/Porler/BroUiers Mack/Omarian/Variou EMI5934982 (0 19 19 SUGABABES THREE ® 

20 39 = MICHAEL BUBLE MICHAEL BUBLE ® 
21 12 3 PINK TRY THIS ® 

I22 27 JAMIE CULLUM TWENTYSOMETHING 
23 7 2 THE BEATLES LET IT BE...NAKED ® 

!24 25 DELTA GOODREM INNOCENT EYES ® 
25 10 SHERYL CROW THE VERY BEST OF ® 
26 20 LIONEL RICH1E/THE COMMODORES THE DEFINITIVE COTLECTION ® 
27 23 CHRISTINA AGUILERA STRIPPED ® 3 ® 1 
28 31 57 DANIEL BEDINGFIELD GOTTA GET THRU THIS ® i ® 1 
29 29 56 JUSTIN TIMBERLAKE JUST1FIED ® 5 ®, 
30 M f PET SHOP BOYS POPART - THE HITS ® 
31 21 THE DARKNESS PERMISSION TO LAND ® 3 
32 30 ROBBIE WILLIAMS LIVE AT KNEBWORTH ® 
33 À SIMON AND GARFUNKEL THE ESSENTIAL 
34 G-UN1T BEG FOR MERCY® 

I35 32 ANDREA BOCELLIVIAGGIOITALIANO 
36 26 38 ELTON JOHN THE GREATEST HITS 1970-2002 ® 3 
37 19 7 BRITNEY SPEARS IN THE ZONE 

|38 33 30 MEAT LOAF THE VERY BEST OF® 

ANTOEABOHUÎS SSy'SaRSÎ? 



Albums Chart 
saîes tel Sunday lo Salurdiy, 
tanfvury ?003 f 

/é / & 
■39l24 3 S°Eff1SLEFTFEELSRIGHT 

40 33 7 CATST|VENSJ^Hh VhkY BtS 1 OF ® 
41 EIVIS PRESLEY CHRIS 1 MAS PEAGE 
42 CHER THE VERY BEST OF® UMTVAVSM 5046685862 (TFNJ 43 . 24 SIMPLY RED HOME® Sirilyrcdwi SRA001CD i3MV/T£Ki 44 21 2 RONAN KEATING TURNIT ON PolvtJor 9865882 (U) 45 36 21 RUUS IbWAKII HES1ORY SO FAR - THE VERY BEST OF ® ®, 
46 41 23 BEYONCE DANGEROUSLY IN LOVE ® 2 
47 i LINKIN PARK LIVE IN TEXAS Wamcr Bros WB485632 (TEH) 48 39 2 JOOLS HOLLAND & HIS R&B ORCHESTRA JACK 0 THE GREEN... ® 
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54 48 3 VANGELIS ODYSSEY - THE DEFINITIVE COLLECTION ® 
55 4 KATIE MELUA CALL OFF THE SEARCH ® Oranutico DRAUC00002 (P) 56 43 4 POSTER AND ALLEN BY SPECIAL REQUEST - THE VERY BLSi UF^^ 
57 49 41 50 CENT GET RICH OR DIE TRYIN' ® 2 ®. IntmcoK/Polydor ISC49Î5442 (U) 
58 46 3. SEAN PAUL DUTTY ROCK ® 2 ® 1 ^2^™ 
59 42 3 BRUCE SPRINGSTEEN THE ESSENT1AL €0^ 5137002.100 
60 40 3 JAY-Z THE BLACK ALBUM Roc-a-FeDa/Mertury 9861121 (U) 

i ^ j73 8 ELVIS PRESLEY 2NDT0N0NE RCA 82876570852 (BUG) 
62 

f 
NELLYFURTADO FOLKLORE® DrtamWoris/PoWor 4505089 RI) 

63 OUTKAST SPEAKERBOXXX/THE LOVE BELOW Amta 82876529052 (BMC) 
64 53 83 NORAH JONES COME AWAY WITH ME ® 5 ® 4 Parlophone 5386092 (E) 
65 52 52 BUSTEDBUSTED®!®. Uraçrwl MCD60034 (U) 
66 LUCIANO PAVAROHITIADOKU Offca 4754602 (U) 
2 STACIE ORRICO STACIE ORRICO ® 

68 54 PETER GABRIEL HIT© 
69 LIBERTY XBEINGSOMEBODY V2 VVRI023562 OMW 

Œ FLEETWOOD MAC THE VERY BtS 1 Uh ® 
71 37 2 BLAZIN' SQUAD NOW OR NtVtK ® EjslWKt 5046703662 (TEM 

L72 65 7 JRAVIS12 MEMORIES ® 
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ROO SIEWi'ART 12 43 SEANPAUL58 SH0WLCROW25 SIMON AND GARfUNKEL 33 

13. ENRIQUE IGLESIAS Enrique Iglesias' 

18. 4L CLIFF RICHARD/ELVIS PRESLEY 
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| VARIOUS SCHOOL REUNION - THE SOS VARIOUS POWER BAllADS 6 ] VARIOUS WESIWOOD-I | VARIOUS CAPITAL GOLD-I 

'US THE ULT1MATE CHICK FUCK LOVE SONGS 
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US THE VERY BEST OF PURE R4B - V 
US CAPLEAL GOLD MOTOWN OASSICS US CAPITAL GOLD - ROCK 'M'ROLL LEGENDS 

lû 1 THE DARKNESS PERMISSION TO LAND Mmt De-, 3 KATIE MELUA CALL OFF THE SEARCH «9 3 4 THE WHITE STRIPES ELEPHANT H ivthq 4 2 STEREOPHONICS YOU GOTTA GO THERE TO COME BACK v? umv.p) 5 5 THE STROKES ROOM ON F] RE Rtujh i-ade ip> 6 6 DIZ2EE RASCAL BOY IN OA CORNER XL(VTHO 7 9 FOSTER AND ALLEN BY SPECIAL REQUEST - THE VERY BEST OF OVG 7V(0X) 8 10 BASEMENT JAXX K1SH KASH xi a thd 9 12 EVA CASSIDY S0NGB1RD Bto Vsxsm <.HOT) 10 11 DANIEL O'DONNELL AT THE END OF THE DAY R«e»U-lP) 11 7 UBERTY X BE1NG SOMEBODY V2 GW?) 12 8 UNDERWORLD1992-2002 mm* 13 13 BaLE & SEBASTIAN DEAR CATASTROPHE WAITRESS ^ (F) te 18 FEEDERCOMFORT IN SOUND E^.P) 15 14 EVA CASSIDY AMERICAN TUNE BfaSlr«UHût(HOD 16 F THE STROKES ISTHISIT Rw^TfAlfiP) 17 16 STEREOPHONICS JUST ENOUGH EDUCATION TO PERFORM v? omvpj 18 20 JAMIE CULLUM POINTLESS NOSTALGIA CsxldiWOP) 19 19 EŒCTRIC SIX FIRE XLWTHD 20 15 ELBOW CAST OF THOUSANDS 

BUNKI82 BUNK182 UNKIN PARK UVE IN TEXAS 
MUSE ABSOLUTION EVANESCENCEFALLEN THE STROKES RQOM ON PIRE QUEEN GREATEST HITS 111 PUDDLE OF MUDD LIFE ON DISPLAY 

MADQNNA REM1XED & REVISITED VARIOUS CLUBLAND 4 THE CHEMICAL BROTHERS GET YOURSELF H1GH 
VARIOUS FRANCE NATION ANTHEMS - JUDGE JULES BAD COMPANY 6ULLET TIME EP 
VARIOUS EUPHORIA 



Imagine Cannes frozen! 
See what a différence it makes! For Midem 2004. 
ail market, hôtel and service prices have been 
frozen - some for the second year running! 
...British companies exhibiting at Midem may also 
qualify for a TPUK subsidy if booked in time. 
or 
Register before December 19 and save 
€150 on regular rates. 

The world's largest music business tradeshom is more than 
ever in tune with the industry. If it means more business for 
music, Midem 2004 covers it. We'll be talking ringtones and 
video games, bringing new faces and oppdrtunities to 
Cannes. So you get more music biz for even iess cash. 

Call Emma Dallas now on 020 7528 0086 
or email emma.dallas@reedmidem.com. 
And register online today on www.midem.com 

January 25-29, 2004 
Reed Exhibitions li 

ÛlIlJ 


