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In this week's issue: New head for R2; Cowell lires TV 
talent; Moyles gets RI breakfast Plus: ail the charts 
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The new album of another 14 unforgettable songs 

Includes sensational duets 
Bewitched, Bothered & Bewildered 

featuring CHER 
& 

As Time Goes By 
featuring QUEEN LATIFAH 
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CMP 

Led Zep shme at 

BBC promotes Lesley Douglas to 
acclaim from music community 

BBC faites 

insidertrack 

for top R2 job 

reign, the station has added huee- 

division promotions^director Adri- thrilled" to be given the job. 
Douglas the job is great news 

job in 

RI movestogive 
Moyles bt'ealifast 
BBC bringsforwarditsplan 
to move Chris Moyles to 
breakfasttotiein with 
afirst quarter 
marketing pusb. p3 

Idol exec hires Labels pricritise This week's Num!ter ls 

HeyTV talent studentmaHiet 
Simon Cowell secures The demand for collège- Aïrplay: Dîdo 
the services of two top targeted promotion is on 
Granada executives to the rise, as companies 
bolster his joint venture look for ways to break 
withBMG p3 new UK talent pl6 
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To read ail the 
news as it 
happens each 
day, log on to 
musicweel<.com 

Your guide to the latest news from the music industry 

TOTPaddsAH 
New' to title 
• BBC TV lias confirmed that Top Of TTie Pops lo change ïts rame to Ail New Top Of The PotETSTiart ot a sériés ôf changes to the corporation's flagship music programme. TTie changes, brought in under new executive producer Andi Peters, wili also take in a new theme, set and logo 
Novembec with an hoiirTôngTfiday nighl spécial froiirAto 8pm; Hovvever, the regulai^rogrammels likely to retain its usual 730pm Friday slot © Fopp is relocating its Leamington Spa store on October 24 to promises 
current outlet It will be the second time the indie retailer has relocated in the town with a first Leamington Spa store, just 20 sq m in size, opening in 1998 before moving to the présent site in PrioPs Gâte in 2003. • BBC World Service is expanding its weekly Top Of The Pops programme to an hour. p4 9 Record companies have expressed concern that Carlton and Granada's ITV merger could force up TV advertising rates. p7 • BSkyB ci Sczz lau Man Show at lOpm this Thursday, 
Scuzz" and his sidekick lucky Larry playing rock videos and interviewing guests. f ~   toap 
international push for Damier Rice's 0 album after winnir 

ire made across departments and 
departedasaresult o RCA:Arista reaped the benefits of hits by Blu Cantrell and Dido to retum in quarter three as top singles company with a 151% share, 0.5 percentage points ahead of nearest rival Polydor. Sony finished top albums company with 123% for the third successive quarter. p8 ® Dido and Sting have simultaneously debuted inside the top five of the Billboard 200 chart. p4 O RIAA anti-piracy investigators have praised a landmark court décision which, for the first time, saw aman jailed in Washington DCfor 

sound recordings induded in a cultural goods eligible for reduced VAT rates as the EUreviewsits System of reduced rates. • Leading ticketing company Ticketmaster has teamed up with the Saatchi Gallery in london to launch a new System of ticket delivery. TicketFast wif ■' ng onlini îir tickets at ho nsteadofhaving to collect them from the box office. • Tori Amos has launched a business venture in the form of project development company The Bridge Entertainment Group, helping artists on ail aspects of development from marketing to touring. Bringing together John Witherspoon from Amos's management team ai promotions ci Laird, the company's first client will b Amos herself and will oversee the launch of Taies Of A Librarian: A ction on EastWest/Atlantic November 17. 

Vivendi and GE 
in NBC merger 
® Vivendi Universal and General Electric reached agreement last Wednesday to merge the French group's studio, cable TV and theme parks businesses with the US giant's NBC, creating a new média business with an estimated value of $43bn. GE will own 80% and Vivendi 20% of the newly-named NBC Universal, which will be led by Bob Wright, vice chairman of GE and chairman and CEO of NBC, VU chairman and CEO Jean-Rene Fourtou says the deal will lower Vivendi debt, which he believes will be below €5bn by the end of 2004. A VU spokesman says Universal Music Group will remain part df VU - "it is not for sale" - and that it will seek to estabiish partnerships with the new NBC Universal. © Universal Music International 
programme at its St James's Square headquarters in London. This represents about 10% of the 

Q HMV Southar full-time and part-time : been given a chèque for £50,000 after winning the retailert HMV 363 Oxford Street Prize for Leadership and Teamworking. The honour was established in 2000 to recognise improved store practices through 
• Jean Michel Jarre last Tuesday led a chorus of music artists pressing the European Parliament in Brussels to back a VAT price réduction on sound recordings. He asked a parliamentary hearing for their support in having 

Moyles' early 
breakfast switch 
• Radio One brought forward the appointment of Chris Moyles to breakfast by three months to capitalise on a huge station promotional campaign. p3 © McKenzie Group has promoted group opérations manager Steve Forster to become opérations director for the group. Forster spent three years as général manager of Carling Academy Brixton, before becoming group opérations manager and overseeing the opening of Academy venues in Bristol and Glasgow. Meanwhile, McKenzie Group's Brixton 

Glasgow act Dogs Die In Hot Cars became the latest addition to V2rs roster last week. The act have attracted attention from both UK and US labels thanks to a baudful of well-received gigs. V2's head Of A&R Malcolm Dunbar says, "We're very excited about Dogs Die In Hot Cars signing to V2. They bave a rofreshing sound and great songs." The act are in the studio 

finishing their next single, which is due for release in January and will start recording their début album in November. The band, who have recently supportcd' 
* '',nd Feeder, are to hegin a UK tour shortly witli Heavenlv 
act 22-20's.Tlio band are Pictured with V2 head of A&R Malcolm Dunbar (left) and \/2 managing director David Stoele 

venue was voted London's top nightspot according to a London Underground sponsored poil. ® The BRI has recruited Jo-Ann Gwynne from computer software association Elspa to lead its anti- piracy investigations in Wales. She becomes part of an expanded BRI i incorporating four supporting the , London office. i November 24 
ier Alex 

îâsoned music industry players Henry Hadaway and Tilly Rutherford have joined forces to launch DVD venture Rétro Multimedia. The Henry Hadaway Organisation founder and Rutherford, whose long industry career includes key rôles at Magret Records, PRT and PWL, have signed a distribution, sales and marketing deal with 3mv Vision and plan 20 music, film and documentary releases over the next few months, including titles on country music and Jerry Lee Lewis. @ Simon Cowell has recruited two key Granada télévision executives to his 50:50 joint venture with BM6 to develop TV programming. p6 • BMI président and CEO Frances Preston has been appointed chairperson of the supervisory board of FastTrack, a network of nine European and American copyright organisations set up to share data 

Dido and Pinkto 
play at awards 
® Dido and Pink are confirmed to perform at MTV's Europe Music Awards in Edinburgh on November 6, icini m B ui . i lit. Mil uit ^ i Paul, The Chemical Brothers, the Flaming Lips and Travis. ©In The City's one-day jaunt to New York next week will feature Island Def Jam chief Lyor Cohen in the celebrity interview session, Cohen will end a day of discussion, which will take in subjects from ringtones to breaking 

distribute Universal artist ringtones, images and wallpaper over the Vodafone live! Platform. » To clarify a point made in last week's sync feature, Paul Oakenfold and Andy Gray's theme tune to Channel Four's Big Brother is controlled by Mute Song and Universal Music Publishing. 
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Radio One makes breakfast switch 

by Paul Williams Radio One bosses are to exploit tire full marketing might of BBC TV and Radio to flag up the station's brand new Chris Moyles-hosted breakfast show. The station announced last week that Moyles will take over tire flagship breakfast programme in January from Sara Cox who, in turn, will move to Moyles' current weekday drivetime slot However, the switch is being made three months ahead of Radio One's orig- 
campaign already planned for the 

include radio and télévision traders made by advertising agency Fallon and will not only highlight Moyles and Cox's new shows, but the station's new weekend schedue which was introduced last month. It is the second big breakfast- show appointment the music industiy has had to come to terms with in a matler of days; tire prévi- ens week, London's Capital FM announced that Chris Tarrant would be leaving its breakfast slot in the spring to make way for Johnny Vaughan. Radio One's décision to hand over the breakfast show keys to Moyles follows widespread média coverage of Cox's performance and falling listening figures. The last published Rajars for quarter two this year show Cox lost around 

> 

One and first did press he had an image of a loud- mouthed lager lout and that has never left him, which is unfortu- nate because he's got a lot of intelligence behind his thinking." While Moyles himself jokes that he is "the saviour of Radio One", observera point out that, with breakfast playing such a key rôle in the schedule, the success or not of the station will be heavily dépendent on his performance. But his bosses are so confident that Coopersays, despite spéculation to the contrary, they were not talking to people outside the station and that Moyles was the only person for the job. Fleming Lander Connolly part- 
SmadroOne ^foX^ 

Granada duo to make their mark at Cowell's SimCow 
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BPI AWARDS May Vacy (gold) ALBUMS Amy Stiidl False Human League Tlie Smiles(gold) Besl Of (silver) SherylCrowThe 
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British acts début inside the Billboard 200 top five 

Dido and Sting lead 

US chart onslaught 

BBSKV 

Punira secures 

record pay-outs 
New sources of revenue, increased membership and improved accounling bas helped Sabine Schlag oversee a record pay-out of £6.3m to behind-the-scenes talent in her first year in charge of Pamra. The distribution, £2.7m up on last year, was made up of more 

counter tTdSBiTt at three - bis 

îchToW^llSScopieshi"thé aîb^mw^uldram^ng1 from tha't by BACS. Tins also 

TOTP fuels BBC service "SstS" 
album was kept off the number has mainly i hvo position by Robbie Williams' single White 



SKin v|tal 
i SALES & MARKETING 

FROM THE I3TH OCTOBER SKINT WILL 
BE EXCLUSIVELY DISTRIBUTED IN THE 
UK BY VITAL SALES AND MARKETING 

THE FULL CATALOGUE WILL BE AVAILABLE 
FROM VITAL FROM 27TH OCTOBER ONWARDS 

FOR TELESALES ORDERS CONTACT 0208 3242480 
FOR THE TELESALES CONTACT 01782 566511 

* 
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DAVE CLARKE 
Devil's Advocate 
Techno pioneer Dave Clarke bas always mined the edges of the mainstream for 
bis explorations into dance music, hence the flinty bip hop, filthy electro and bass- heavy post-punk that is wound around techno and bouse throughout the new record. 
released 03.1 1.03 www.daveclarke.com 

FREQ NASTY 
Bring Me The Head Of Freq Nasty 
Freq Nasty, one of the pioneers fo the UK breakbeat/nu skool breaks scene présents an album jam-packed full of attitude with breaks, hip-hop, garage, techno and drum & bass ail identifiable components. 

released 13.10.03 www.freqnasty.com 

INTERNATIONAL PONY 
We Love Music 
'A true classic...so easy, so slick, so fucking spot-on, it's just well, brilliant." (Album Of The Month) DJ 
"Classy mix of modem soul, hip-hop and electrified beats" Jockey Slut 
"Sexy and uplifting" Q 
re-released 10.11.03 www.internationalpony.com 

DAVE CLARKE • FATBOY SLIM 0 FC/KAHUNA - FL0RIDA - FREQ NASTY • HOOKERS ON POP STREET 
INTERNATIONAL PONY - LUCKYJIM û MIDFIELD GENERAL ° PHIL KIERAN - SPACE RAIDERS • X-PRESS2 

SKIIIT VITAL iilllllmliil m il SALES & MARKETING 
www.skint.netwww.vitaluk.comwww.cwnn.org 
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V: Kelly Skipper, olydor ladio: Neii Hughes, 

Polydor to pull out ali the stops in promoting Alex^arks as a quality singei and songwritor 

Graduate cued up for speody début 

bV b d by the BBC, Barlow says he would 

ârsr.r.t to Mercury'^2002\vinner^Davicl ekpsed, mpyednumber Uvo 

Final step taken 

on copyright law 

whfch toopèrate fndw'cb JtaUge, accIpEthEre are^reaîs^risc bas already been adopted in four in the Copyright and Related 

amendments and consultadons by Copyright Directive, but F 
^Its late implemenuition'in the reinforces edstinglauA 
before Parliament on October 3, has had the^ffEct oflight 
sss;Etrb,"he sscskks 

hilehad"ndthlfthe^us itgllbàttkvithth 

of the British Music Rights and the nutsic in 



/ £% CASTLIST Product Manager Press: Murray / Management: Jason Lamont, Chalmers, / Terry Blamey.TBM Parfophone Parlophone 
x•^ / Agent Davo Radio: Kevin /■a , Cliumiey McCabe, / ■fV' A&R: Miles Parlophone AQj Uom">/ TViHeiena Jamie Nelson. McGeougti, /^S. Parloplione Parlopiwne 

Shortlist prize for 

DamienRiceîn US 

il si j 

Kylie develops crédible sound with cream of new talent, 

Body Language has 

ail the right grooves 
by James Roberts minimal feel, as highlighted on about finding projects that spark 

SOld rSpe lU^na Sd 

O was selected by a panel of on October 20. judges including Chris Martin. But, while the track bas been Dave Matthews^Flea, Mos Def, A-listedby Radio T\vo Virgin, 
presented srith the awar'd by brealdng through svith Umited Shortlist organisers Tom Sarig and airplay and marketing. Greg Spotts, along with a $5,000 "The campaign in the UK bas cash prize provided by Sirius always been about Damien being   _______ the best live performer ont there - : it is about what he bas done at Glastonbury and V festivals - the Shortlist Prize just shows a great S albumwill come through," says Tattersfield. i Rice embarks on a string of ht i dates from October 24 and into _ November surrounded by radio ^MÉ||b promotion in France, before 
Rice: beat off nlno otlier Shortlist finalists rour îs scheduled for February. At the time of lier 1988 début for lead single Slow. However, the cool the imagination and are a little PWL, few would have expected production is not at the expense of kooky and slrange. The acts that Kylie Minogue to become one of melody. Highlights such as Still aspire to be a bit différent are the pop icons of her génération, Standing are perhaps Minogue's always the best to work with, let alone deliver one of the first most adventurous tracks to date, which is why Kylie was great." worldwide mega-hits of the 21st but at the same time some of her The Parlophone A&R team was Century with Can't Get You Out most pop-ffiendly. also keen to call on up-and-com- OfMyHead. 'Wc encouraged people to use ingnames fonvritingand produc- But the singer continues to groudbreaking urban rhythms tion duties, not the same set of surprise, and is now preparing for and tempos and marry them with writers that could be working on a 

album. The album, her third for S "It hadto be fresh," adds A&R saine time. "We fdUt was impor- 

Spéculation over the 

effects of ITV merger 

W/dalrpeTtrith thjïabel^ "It W Leonard'-Body U i ' . ' is. 11 

tosk'trfupdating^her^ound^made ^by^h^StoseTf^^emt Wrihftori"0 am0nË 
hum. !v the al tenlion o l s casv to sav when 

business es inlt bid to fight oflfthe Tina Digbv is against the merger, effect of Carlton and Granadas she does not think it will lead to 
irMthTil«rUonpemana^n® We were interested in ^Nofonly is Body Language sales arrangements and how levied to prevent the raising of ad advertising time is sold is now rates. "We bave as much power as 
prod^ctiX^ÏbumïtoufhKof Cfeate SOllietlHIKJ new comherohilappcàr'''"'"8 hUS<' 



MoS 12.4% Sanctuary 8.3% V2 839b 

While singles sales show no signs of improving, album figures are conversely quite healthy 

Primed for the album renaissance 

by Paul Williams Since those heady Eighties days of seemingly endless British musical triumphs Stateside, the two nations' singles charts hâve regu- larly headed off in completely différent directions. But the current dominance of US acts on the UK's countdown is 

tion, with UK artists spending just two vvecks ont of the three months as Britain's numher one. With a 1979 Elton John track and Daniel 

Bedingfield's Never Gonna Lcave Your Side managing just a week apiece at the top, the UK number one singles slot was otherwise filled by US artists, courtesy of Evanes- cence, Beyoncé, Blu Cantrell and Black Eyed Peas. Likewise, the period's three biggest-selling sin- gles were ail by Americans, with the market's top companies RCAiArista, Polydor and Sony Music each claiming one of them. RCA:Arista was represented by Blu Cantrell featuring Scan Pauls Breathe - number two for the quarter - whose four-week run at number one helped to send the BMG opération back to the top of the singles market shares for the first time in a year. Its : was more than 80% up on the pre- vious quarter, with the huge increase also aided by Dido's White Flag, the period's fourth top single 

A 

Qj Top 10 singles Q3's Top 10 albums i Pie Love (A&M) 2 Blu Cantrell ft Soan Paul Breathe (Arista) " Beyoncé Crary In Lo    Rag (Cheeky) 
Music 55 (EMlVIrginAJMTV) 2 The Darhness Permission To land (Must Destroy/Atlantic) 3 Beyoncé Dangerously In L 
(Polydor) 6 Sean Paul Dutty Rock (AtlanticAIP) 7 Tlic Ttinlls So Much For The City (Virgin) 

ce Fallen (Epic/Wind-Up! 

and the biggest seller by a UK artist Despite the fact that last quar- ter's runner-up Sony improved its share, it was overtaken into second place by Polydor, which not only bagged the period's top single with Black Eyed Peas' Where 1s The Love, but hits by Rachel Stevens and Daniel Bedingfield that were also in the overall quarterly Top 10. Providing evidence of how far the singles market has declined, Where Is The Love was the only 
i than 300,000 sales; same sales in quarter three_ would only have been good to register as the period's seventh most successful hit. Over-the-counter-sales contin- ue to hold up in the albums market which. by the end of quarter three, was 10.6% higher on the year among artist releases and 0.6% bet- ter for compilations. The outlook was also bright for UK-signed rock, with the period's biggest artist album Permission To Land by The 

Darkness joined among the top sellers by releases ffom tire Thrills and Stéréophonies. Sony, whose once-separate Columbia, Epie and S2 market 
of the year, headed the albums company table for the third ir, than: to Bey- Dangerously In Love (third top seller of the quarter) and Delta Goodrem's Innocent Eyes (fourth). RCAiArista spent a fourth suc- 
albums, although it must fancy its chances in quarter four given the way Dido's Life For Rent has exploded at retail. Its 8.2% share in quarter three cam with the likes of Christina Aguilera and Kings Of Léon, while Polydor moved up to third with 7.2% thanks to the likes of 50 Cent Even without the Muse album (released too late for quarter three figures), East West is enjoying a 
director Korda Marshall, driven 

not only by The Darkness, but also Sean Paul. The company's 5.5% albums share in quarter three was its highest for three years. Brian Berg-sUMTVitself con- tinues its excellent form, with its fourth-placed 6.8% share the best it has managed since the end of 1999. Successes this time included the quarter's top seller, the Now! 55 EMI Virgin collaboration, and Clubland III with Ail Around The World. Joining it among the Top 10 companies were fellow Univer- sel opérations Mercury and Island, both claiming a 4.4% share. UMTV's prosperity was accom- panied by a rise in Universal's albums corporate share to 25.3%, as it extended its lead over the chas- ing pack to 7-6 percentage points. EMI, in second place with 17.7%. slipped to its lowest level since the previously-separate EMI and Virgin shares were combined, while Warner (14.7%), Sony (13.6%) and BMG (9.4%) closed the gap. Universal also continued to head the si: 

shares lifted to 17.3%, while Sony (14.0%), EMI (9.2%) and Warner (8.7%) retained their positions 
Ministry of Sound was again top 

respectively, but had to fight off a tough challenge on singles ffom Ail Around The World, which hit a new peak to finish with 2.9%. Helped by a run that included the quarter's fourth top single - Ultrabeatfs Pretty Green Eyes - the company was just 0.3 percentage points behind Ministry, and 0.6 points ahead ofTelstar and Southern Fried. The latter's 2.3% share of singles was also its highest yet, due to its Elton John release Are You Ready For Love. Sanctuary was Ministr/s main indie albums challenger, taking 1.6% of the market. On singles distribution, Vital THE took advantage of a slip by long-time rival Pinnacle to move ahead for the first time in a year. Ils 6.7% share was 2.9% points ahead of Pinnacle and gave it fiftb place overall behind the major distributors, led by Universal (26.2%). Ten took the albums distribution crown for the third successive quarter. With best ofs coming shortly ffom the likes of Michael Jackson, Red Hot Chili Peppers and REM, Ten must also fancy its chances of having the busiest albums ware- house this Christmas. But, with the bulk of the year's big releases not appearing unlil quarter four, it is 



Winners 

Denise Leigh Jane Gilchrist 

Orchestra of Englisri National Opéra ■ Paul Danic 
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National TV appearances, National Radio interviews, National Press features commence Saturday 18 October 
National TV, National Radio, National Press advertising commence Saturday 18 October 
One-hour Channel 4 TV spécial to be broadcâst early December - The Making of the Album il 



Subsidy available for UK 
exhibitors 

feel business 
| talk | see | hear | find 

G ET MORE MUSIC BIZ FOR LESS CASH 

Register now to attend the 
world's largest music industry 
tradeshow and save 40% on 
regular participation fee 
Reach 9,000 professionals from 4,000 companies, 92 countries 
and 600 média in one place. Midem is the industry event where 
people come to do business - your business. 
98% of the people say they come for the quality of the participants: 
31% are CEOs, owners or présidents. In 2003, 82% told us that 
Midem generates more sales than any other event of its kind. 

There has never been a better time to exhibit... 
Prlces frozen at 2003 levels [British companies exhibiting at 
Midem may also qualify for a TPUK subsidy if booked in time] 
... and there has never been a better time to attend. 
Spécial offer €500 participation fee (equals 40% off regular rate) 
valid for ail bookings made before 31 October 2003 
Call Emma Dallas now on 44 (0]20 7528 0086 
or email emma.dallas@reedmidem.com. 

Or visit www.midem.com 

v Reed Exhibitions 
January 25-29, 2004 
MidemNet (Music & Technology Forum) Jan. 24 Cannes / France C3MIDEM 38 TH INTERNATIONAL MUSIC MARK ET 



Features are edrted by Adam Woods 
The way in which indies push their acts abroad is changing: international licensing deals 
still make sense, but more labels are favouring a DIY approach. Hamish Champ reports 

Indies overseas: 

licensed to thrill 

runclty Frog spawns Danîsh doubie-rahaitiitiy 

¥ A/ 

There are a few ways an independent label can handle it when it finds itself at the centre of a Worldwide fl&R feeding frenzy. You can lose ail yonr bands to bigger labels and takc comfort in the bach catalogue sales; you can attempt to grow the company to lœep pace with the vaulting popularity of your artists; or, if you have the loyalty of your acts, you can license them shrewdly whiie retaining maximum créative control and keeping your own company at its optimum manageable size. Danîsh indie Crunchy Frog lias followed the third path, having recently struck gold not once but twice in the traditionally barren A&R hills of Copenhagen. Crunchy Frog signed The Raveonettes and Junior Senior from under the noses of the Danish majors, although as co-founder Jesper Reginal points out, he didn't 

exactly have much of a fight on lus hands to secure their signatures. "The actual Danish music business is not a vci y hcalthy environment rlght now," he says. "It is a very small territory, so it is very easy for the big companies to dominate and suppress every new, original, underground band that might have a good chance of making it internationally. A band like the Raveonettes had no chance of getting signed to a major label deai in Dcnmark, but tliey had a lot of potential." The band are now under a Worldwide deal with Columbia outside their homeland, where they remain with Crunchy Frog. One of the conditions of that deal was that Sony would take the creative lead and, whiie that was not a clause to which the Danish label lightly acquiesced, Reginal says the band are more than capable of holding their own. "To 

do the deal, we had to do it a Raveonettes lîttle différent than we usually (left), Junior do, so Columbia actually lias the Senior; mastcr rights for the band Signed to indie outside Denmark, but that was Crunchy Frog the right way to go." in Denmark. Junior Senior's Worldwide and licensed campaign is more typical for the to majors in label - a patchwork of licensing overseas deals taking in Universal for territories Europe outside Denmark, Atlantic in the US and Sony for Australie. "We know exactly how we want to présent the band and we take ail the décisions here In a small, very tight forum." Crunchy Frog's other acts. who include Leaming From Las Vegas and Superheroes, as well as Reginahs own band Thau, are more at home in the indie sector. "We and the bands togetlicr have a good sense of what kind of success we can and want to achieve, and a lot of the timeitis much more À sensible to work with indies, who have tiic music very much in minci," AW 

Every challenge is a potential opportunity, to paraphrase an old business school mantra, and UK record companies currently have their hands full of them. The struggle to maintain physical pre-recorded music sales, the explo- sion in the use of ringtones, the desire to launch consumer-friendly digital music services and, at the other end of the spectrum, the survival of the singles market are just a few of the issues forcing executives to re-think the way they do business. Many of these are also important concems for UK independents. And when it cornes to gain- ing a wider - international - audience for their repertoire, smaller record companies have always been reliant on finding global partners with whom they can work closely in order to get the release of a particular artist "out there". But here, too, the environment is changing. Whiie many independents continue to use licensing deals as a means to export their acts, for others the landscape has shifted towards maintaining greater contre! over their reper- toire by establishing dedicated marketing and promotion offices in a given territory, as opposed to ceding day-to-day responsibilities. One company that does this is XL Record- ings. "We decided a number of years ago that the best thing for us to do would be to move away from traditional licensees and eÔectively set up our own marketing and promotion offices," says XL Recordings' international director, Paul Redding. "It gives us more control as to how our records are marketed and pro- moted than if we used licensees. 1 pick the peo- ple we employ in the individual territories; for example, in Bénélux we have a sales and distri- bution deal with V2 and we have our own peo- ple in office space we rent from them. In Ger- many, we have a distribution deal with Zomba through Pias and we have office space in the Pias office. In Australia [where XL's Basement Jaxx have had two gold albums] we're involved in the setting-up of a marketing and promotion company called Remote Control and we have a distribution deal with Shock." Crucially, Redding says, "This [strategy] enables us to spend our money how we want to spend it and we're not reliant on a licensee to take those décisions for us." This approach in Japan and the US is near impossible, Redding concédés. In the US, XL partners Matador, whiie in Japan licensing deals go through a number of companies, major and independent, including Sony, Avex and Toys Factory. Richard Branson's V2 has also gone for a 
18J0.03 MUS1CWEEK U 
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Miles Ahead in Reggae Musie 

fSTRiem 
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STBICTLY THE BEST «oi.3< 
■ ! wHÉR. î ' ■ 1 t ^likli Various Artists 

VP1699 

fg^m 

REGGAE GOLD 2003 
Various Artists 

featuring 
Eléphant Man 
"Pon De River, 
Pon De Bank" 

VPAG83654 

SEAN PAUL 
Stage One 
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mixed approach, with a combination of affiliate companies in most of the major markets and licensees elsewhere. "Licensing in the major markets doesn't, on the whole, allow us to get the largest possible returns for our artists [and so we set up our own opérations]," says Tony Harlow, CEO of V2 Music Group. "Beyond that, as the world separates into more- and less- responsive markets, we look to find licensees who can work our product hard and keep the sentiment of V2 about the product and who can accommodate our desire to continuously grow." Some companies establish stand-alone opéra- tions but eschew licensees altogether, simply 

because they can. "In Europe, in fact pretly much eveiywhere, we go for label deals. Nothing act-by- handled by Taste act," says Martin Goldschraidt, managing director ^oks'forpas'sion of Cooking Vinyl, home to Richard Thompson in an international and Billy Bragg. "We go for distribution deals, lioensee rather than licensing deals, because we're big enough to justify it and we can getthem." Meanwhile, many argue that the traditional licensing model is heading for extinction any- way. Absolute Marketing, created by former Total Distribution founder Henry Semmence, "takes care of as much or as little as is required for a release, including manufacturing, distri- bution, sales, marketing, administration, for- 

ive righl): 

Atlantic 
dealboosts 
VP artists 
Scan Paul lias liccu working away ou the danccliall circuit for a numbcr of ycars, but it was wbcii bis original label, VP, scalcd au iutcrnatioiial partucrsliip witb Warner label Atlantic that bis uictcoric riso to international faine Iticlicd off. The danccliall star bas been lifted wcll beyond the scopc of the typical reggae niarketing budget by VP's judlcious tic-up with Atlantic, but VP's grassroots fonndation 

W 

nioucy cau't buy. "We bave 50 or 60 relcases a year, of whicli two, soon to lie tbrcc relcases go tlirougb Warner, so we are not a production team," says VP vice président of niarketing Randy Cliin, the son of VP faundci-s 
America we bave been baving ail of thèse crossovcr records vubicli went to couimcrclal radio, and we do very wcll with tlicm as an liidcpeiideut. But to get beyond a certain level with some of thèse relcases, you iiocd huge rcsoiirccs, whether it is niaking $200,000 videos or whatever clse. We could have donc it in America, but to rcally do it ou a global scalc, which reggae shoiild do, we thoiight it best to team 

amoiig the other carly runners, but Atlantic socurod the dcal just iindor a year ago and will release the third VP/Atlantic album, Eléphant Man's Good To Go, iu the comiiig nionths, following on the hcels of Dutly Rock and Waync Wonder's No Holding 
"It is the stuff that lias the potcntial of doing big nuits," says Chili. "We are identifying the aitists that we really feel can cross over to bccomc global superstare." Chili vohiutccrs the succcss of the previous two joint artist projccts as the cvidcucc that the 

Atlantic dcal was onc wcll woith Eléphant I doing, but lie couccdcs tbere have tui tlicouii been différences of opinion. Man's goo "Working as au indie, not eveu To co sot ncccssarily with a major, when js t|le two companies corne together, vP/Atlanli there are always cnltural issue to i , i dcal with. But behind ail of that, we realise that there is a wiu-win to be sought. Tliorc's tliings that Warner Music eau do that VP cau't do and there's thîugs that VP can do that Warner can never do. Thèse records bave to bo worked at the core and we bave the ability to do that and makc Ihein hits before they get to inaiiistrcam . 

eign licensing, compilation licensing, liaison with ail industry bodies and e-commerce". Licensing activity of old is thinning out, says Semmence. "The way forward is for people to try and keep control of their own rights. The reason for setting up Absolute in Germany is so artists, such as [ex-Squeeze member] Paul Car- rack, who has his own label, as does Roachford, don't have to set up dedicated offices; instead they use us and our Systems and the people in place. We know the industry and create the team for the release." However, the fact remains that for many companies wanting to break acts into certain territories, licensing remains the only viable option. So what does a small label look for when tout- ing for licensees, and what in turn is expected of them? Those companies without the clout to spread themselves around the world closely examine companies they've identified as candi- dates to represent them. "1 look for the fact that they are genuinely into the artist, that the passion is there, not just ftom the A&R side but throughout the company," says Safta Jaffery, managing director of Taste Media, which has rock acts Muse and One Minute Silence on its books. "If they show inter- est, Td normally ask them to fly me in to see them and the rest of the staff, radio guys, pro- motion people, etc, to make sure they get it, that they understand the artist and the culture of what the artist is trying to achieve." For Visible Noise, UK home to rock act Lost- prophets, licensing is vital. The company has licensed the band to Sony's Sine set-up for Europe and Columbia for the US and, while the company distributes its other repertoire as fin- ished product throughout Europe, A&R man- ager Julie Weir says some markets, for instance Japan, require a licensing deal such as that of Visible Noise's Number One Son with Culture Publishers. Their expectations are high, says Weir. 'A licensee will expect us to produce art- work, efficient communications, efficient tum- around, intelligent marketing proposais and budgets, where relevant, which are adhered to." Lorraine Jones, head of licensing at Sanctu- ary Records Group, says she examines potential licensees to find out what is important to them and what they can deliver. "Before entering into an agreement, we would request a marketing plan and overall projections in the first year of business, based on the audio and visual reper- toire we have available. We are expected to pro- vide speedy track clearances with the contractu- al administrational back up being watertight. You need to be on call providing ail information whenever it is required, for example, new release schedules, samples, new release packs. 
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Speedy delivery of masters is crucial." When it actually cornes to finding a licensee, the usual channels are followed by many smaller labels, such as industry shindigs including Midem and PopKomm. For some, being on top of a cré- ative wave at a particular time can count for a lot. "We were caught up for a while in the dance boom which made it a little easier to find part- ners, but we've always been about artist devel- opment," says Léon Alexander, A&R manager at Hope Music Group, home to a range of acts including DJ Timo Maas. "We tumed down ail early offers of label deals in GSA and North America because we knew we'd get stuck with a label who loved half of what we did and hated 

the other half. What aids us conversely stands in our way is whether the other A&R guys get it. Quite often we receive the response that what we have on the label is 'too English'." Whether a licensor or a distribution partner tums out to be a major or an independent can be down to gut feeling as rauch as business acu- men. Many believe that while a major can offer significant financial clout, plus a network of offices Worldwide, the devil is in the détail. Ministry Of Sound Music Group managing director Lohan Presencer says, "It's very impor- tant for us, as an international brand, that when we place compilation business with certain part- 
Circus nurtures Go-Belweens' comeback 
As one of the few dassîc bands to have pulled off a critically successful réunion, the Go- Betwecns arc entitled to do things on their own tenus. OHginally from Brisbane but based in London throughout their first carecr - which lasted from 1981 to 1988 - songwriters Robert Forster and Grant McLennan not only picked up where lliey lefl off with 2000,s The Friends Of Rachel Worth, but tliey itave outpaceri that album commercially with this yeaps Bright Yellow Bright Orange. North-west London indic Circus Records holds the Go- Betweens licence for the UK and 

Operating on their own behalf, th band iiccnsc tlicir albums ta Jets- in the US and to Festival Musliroom m tlicir liomeland. "They are kind of a cottage industry," says Circus managing director Bernard MacMahon. "They can choose the labels they go with where they will be treate 

fanatical doing it and for us il if the Velvet Underground haï refonned and we had the cha 

XL's policy is, 
best for their artists goes 

in tire UK, fargely on the strength of overwhelmingly positive press and conséquent word-of-moiith, flccording to MacMahon, the Positive international reviews have 

know he had lianded out copies of Bright Yellow Bright Orange to US congressmen in four states on a recent officiai trip. Princess Caroline of Monaco, the inspiration for album opener Caroline And I, has also corresponded with the band (via a représentative) to thank them for the gesture. 

ners they are going to be true creatively to what we want to achieve, that they're going to tow the line in ternis of design and musical content, that they're not going to produce an MOS album that doesn't look like an MOS album, and that they feel they have the same passion and enthusiasm for the brand and the business as we do." Ministry Of Sound doesn't have a problem in doing deals with the majors, Presencer says; for instance, the company has a deal in place with EM1 in South Africa. "No, we're not shy about partnering with majors. It's just that more often than not - and certainly in larger territories - we tend to find that it's the independent frame of mind that makes the différence." Faced with two companies with identical credentials, Pres- encer has no qualms about who to sign with. "We'll always opt for the independent. It's the différent philosophical point of view. I can't put my finger on it, we just feel more comfortable with indie partnerships." Meanwhile, Cooking Vinyl's Goldschmidt says he is totally prepared to look at the majors as dis- tribution partners, but the économies don't add up. "Less and less are they an attractive option for us, nor we for them," he says. "Majors are going for big acts and not catalogues like us. We're good turnover but we're a lot of lines, a lot of small sellers who make that turnover. Majors don't want that. They want a few big-sellers." XL has no problem with majors. "We do deals with them," says XL's Redding. "In the US, we've got Basement Jaxx through Astralw- erks and in Japan we've got deals with Toshiba and Sony, but also indépendants such as Avex, Toys Factory and so on. Whatever is best for our artists goes. The same applies to Europe, but there we decided to use our own promotion and marketing people, driving 
Logistically, licensing artists across a variety of labels around the world can be hard work, admits One Little Indian Records' international manager Sabrina Scolaro, but it can also be an enjoyable experience. "There's not one big com- pany that sorts out the whole world for us. I deal with each company separately for each country. It is a lot of work, but a lot of fun too. You get a much better grounding on each territory as you're getting the feedback first-hand, rather than condensed by your 'exploitation manager' sitting at their desk ail day, compiling nonsensi- cal reports for labels." The global music market throws enough financial barriers in the way to ensure that, when it cornes to generating the big artist breakthrough, the différence between indies and majors has never been more pronounced. But equally, if one had to nominale the more sustainable model in the long terra, you'd have to hand it to the little guys. 
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The student sector is evolving, as increasing numbers on campus 
fragment overall tastes. Adam Webb reports on student radio 
and press, which are increasingly relevant to PR campaigns 

Brushupon 

theworld 

of students 

The explosion in student numbers over the past decade has had significant implications for the music industry. On the one hand, the increase in population of such a core market has brought great opportunities - even with spiralling debt, students remain avid music consumers, while much of the gig circuit revolves around universi- ty campuses. On the other, the growth in student numbers has led to a distinct fragmentation oftastes. "I was at university about nine years ago." says Chris Smith at Renegade, who runs campaigns for Warner, Universal, Skint, Mute and V2, among others. "Just as I left, there was a massive cultural change going on. In the space of ayear, it went ffom Sraiths T-shirts and purple Dr Mar- tin's into the dance music explosion and it has never really gone back to the alternative side - it's so ffagmented. It's really healthy, but we've found that as students have become more conservatdve, alternative music is not as strong on campus." "The majority of students are quite main- stream," says Dave Roberts at Wild, which has worked recent campaigns across the spectrum ffom Metallica to Dido. "People think it's ail about marketing alternative music to students. I think that is because most of the product man- agers at record companies were at university when The Smiths were the big student band. Nowadays, students are more excited about the Sugababes." These changes are certainly apparent in regards to student radio and the growth of the Student Broadcast Network. Established as a 
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Arista's press campaiyn, a two- tierctl assault on tlie tabloïd and quality press was an cssentiat 

ashamed of talking about it or the photos being pnblishod again. Slie'd been through tliat in the US anyway." Tliis décision to cmbrace the snbject liead-on cffcctively diffused any potcntiai scandai. Any unfortunate headlincs were smiffed ont witiiin days. Instead, seemingly appréciative of lier lionesty, the média concentratcd on Cantrell tlie artist Ironically, a cover shoot witli 

only to bnild grassroots oxposnre, but also to ensiire other issues did not dctract from lier nitisic. "The first nin of press was mostly based around lier past and the nnde photos that were already ont in America," says Head, of 

tlie Daily Star gossip page only enhanced lier irreverent réputation - Head dcscribes the singer as being "not yonr usual, media- traincd American star". On the back of chart success came her high-profile Mobo appcarance and subséquent tabloïd spéculation of a beef witli Beyoncc, conceming Jay-Z, in Friday's headlines. Tiiese were quashed on tlie Saturday in an interview for tlie Guardian Guide. "We scheduied that [the Cuidéi interview when we were on the way to securing tlie Mobos," says Head. "I thought 'tliis should be a 
tlie Saturday before the Mobos, wliich were being broadeast on T4 on tlie Sunday, so it was relevant to the Guardian Guide as a listings magazine. So when The Sun and 

sustaining service for student radio across the UK SBN offers 24-hour programming to its sub- scri'bers, including régulai- slots front Ninja Tune's Solid Steel, Einap stations Kerrang! and Friday Night Kiss and exclusive sessions and 
in Widt an approximate weekly reach of 65,000 and as a gateway to hitting a network of some 75 UK student stations, the SBN is becoming held in increasingly high regard. "Tlie record companies do take the SBN quite seriously becauso playlists have been published in places like Music Week miAudimee" says Dave Roberts. "We're working with a band called Chikinki on Island and, when they're touring, we become a focal point because the label know we can get some results. For exam- ple. a Chikinki record going to Radio One might get a few specialist plays, but if we can get several student radio playlists, chart placings and some interviews then it becomes important." Tom Roberts at Upshot, currently working Travis for Independiente, believes that student stations are slowly filling a gap left vacant by their commercial counterparts. "1 think the student population is becoming a very firm target," he says. "A lot of people are disillusioned with Radio One and other stations and they're finding it harder to get their records played, so they're going directly to the student market. Régional radio is so narrow now and there's so little that you can do, so the collège radio stations are becoming more and more important." "It will eventually become as important as US collège radio," says Jo Hart at Hart Media Limit- ed, who recently saw Easyworld go Top 40 on the back of specialist and student radio play. "It's a 
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chance to get music across that would not be played in the daytime," she says. For Dolly Clew, collège promotions manager at EMl/Virgin, SBN is important not only for break- ing new bands, but also for established acts. "Even with the big bands, you've also got to keep taking it back to its roots," she says. "Radiohead bave donc SBN interviews, so bave Blur and Super- grass. Obviously, with a bigger act time is often a factor, but even if a band is still on their fifth or sixth album they still want to take it back to tbe student market because a lot of kids would bave been too young when their lirst album came out." With many labels and pluggers distributing 

Track of the quarter: Beyoncé's Crazy In Love 

- and not just for radio. Campus promotion is now a multi-faceted endeavour, with playbacks, compétitions, launch nights and the servicing jukcboxes ail equally as potent as an SBN chart placing. Yet, for UK student radio to become as vital as US collège radio, the flow of exclusive content and pre-releases must continue to build. As Amelia Lesroy, station manager at Guildford University's GU2, points out, a better servicing of student radio could be bénéficiai for everyone. "We're getting music a couple of weeks in advance or a week in advance, which is quite exciting for us because we can promote it. We've had quite a lot of specialist shows, so we bave people on who say look this is a really good record and it's going to be huge in a monlhs time' and they put it on now. That happened with Tbmcraft's Loneliness, which we were playing three months before it came out in the UK. It's the little things like that that make us go, 'yeah, we rock'." 

Although Beyoncé's first single Work It Out had a relatively modest radio life on its release last year, spending two-non- consecutive weeks just inside the Top 10, Crazy In Love made it plain from the off that it intended to make a deeper impression. It tabled the week's biggest increase in plays when it entered the airplay chart in late May, at a time when Justin Timberlake's Rock Your Body was in the middle of its six-week nai at the top. That week it hit number 39 with 710 plays and two weelts later (June 8) it was at number 10 with 1,121 plays and an audience of 44.7m. The next fortnight was spent at number four and when, in the second of those two weeks, R Kelly finally toppled Timberlake, it was not to be for long. Crazy In Love hit number one on June 29 with 2,572 plays and 92.6m listeners, just as Dangerously In Love reached the albums chart summit with 113,000 sales. For the next three weeks, it was Beyoncé ail the way, as the single held the top of the airplay and sales charts and the album continued its reign. But the song's 

Top 25 airplay hits of Q3 2003 

8 P1NKFEAT. WILLIAM ORBITFeeKkxxl Time (Sony) 1 9 JUSTIN TIMBERLAKE Rock Your Body (Jive) 1 10 MIS-TEEQ Can't Get It Back (Telstar) 1 11 JAVINE Real Things (Innocent) 20,205 485,483 AngloWrçin 12 BLACK EYED PEAS Where Is The Love? (A&M/Polydor) 17,757 485,009 Pofydor/Poiydor 13 EVANESCENCE Bring Me To Life (Sony) 15,409 454,650 Sony/Sony 14 H KELLY Ignition (Jive) 17,000 449.912 FI 15 BLU CANTRELL Brcathe (Arista) 17,320 432.705 BMG/BMG 16 WAYNE WONDER No Lctting Go (East West) 12,528 412,889 EastWcst/Eas 

25 CHRISTINA ACUILERA Fighter (RCA) 
airplay supremacy continued long Are You Ready For Love? after after it had slipped from the sales seven weeks, more than 36,000 chart - until August 24, in fact, plays and an audience of more when it made way for Elton John's than Llbn. 
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Pour-fold sales increase set to light up formats future 

Growth forecast pute 

conférence on a high 

Wadsworth halls 
DVD as future 
format for music ^erdcom sequently, the independent easily EMI Recorded Music chairman recouped its investment in the and CEO Tony Wadsworth called DVD, which has so far sold more on the record industiy to embrace than 300,000 copies worldwide, music DVD. while the lire album won a Gram- Wadsworth, making DVD my and sold 600,000 copies in the Europe's opening keynote address, US alone. said labels have to consider music "DVD is an incrémental busi- IBMf 

by Martin Talbot The next five years will see a four- fold growth in sales of music DVD - although DVD-R dises will more 

DVDaspartoftheireverydaybusi- ness - not substitutional," added ness, helping acts' plan their audio Kempin, 'but you need to be set up visual stratégies from an early to maximise its worth by selling it stage. to TV, not giving it away to TV or 

Bll 
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archive, a record. It wasn't about putting it on a piece of plastic. The DVD is a brilliant format. But it Is not the end gamc. The end to take brilliant i and use that cc t in the ■ 

Chartrulesto 
encourage more 
creatîve content that isbest for Clark's emphasis on "archive" was underlined by Simon Hilton, who bas directed EMl's new Lennon Legend DVD - plundering the late Beatle's persona! pholo- ■ 
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said that now tlie challenge is for labels to think of imaginative but cost-efficient ways of adding con- tent that appcals to fans. Tb illus- trate her point, she presented a slring of cxamples including an Athlete dise that included guitar tab and a Feeder dise with a collage of pictures of fans who had been invited to send in their own photo- paphs. Meanwhile, Adrian Pope, direc- 

Recent libéralisation of the chart 

going into the content rather than what packages it," said Gérard Saint, director of award-winnmg design firm Big Active. "Wc have to pay real attention to how we package dises if we want them to survive. We're selling ourselves short - we have to learn from what's happening to CDs nght now and apply that to DVD. We have to assert our individuality and packaging is an essential part of defining music and its 
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Around, thc video for which appcars in two vereions, one jnduding sccnes from Four ffeddings And A Funeral. This discdoes notofferany entras. 
CaTyMoore' Live At Monstere Of Rock (Sanctuary SVE3049). Out now This dise offers footage of former Thin Lizzy mon accompanied by bassist Cass Lewis (ex Skunk Anansi) and drummer Darrin Mooney (Primai Scream) recorded earlier this year at the Sheffield Hallam FM. Arena. It features a 63-minute set which includes Wishing Well, the old Ixay number Don't Believe A Word and thc hit single Parisienne Walkways. The extras offer a M-rainute sound check and a 15-minute backstage interview with the guitarist 

to-be-released album August and they decided to do a short run of live shows-this dise documents the last gig of the tour. The set-listincluded four songs from the new album - Run. Miss You. Tearing Us Apart and Holy Mother - as well as the favourites White Room, Layla, Sunshine Of Your Love and Collins' In Thc Air TonighL The concert was edited for TV and this version runs to 58 minutes, without any extras. 
Rush In Rio (Sanctuary SVE3036). November 10 Filmed in the Maracana Stadium last year in front of 60,000 ecstatic fans, this two- and-three- quarter hour concert, captured by 22 caméras, is an excellent example of howto film a show. It looks and sounds great and has obviously been edited by an expert in the field, Disc one features 28 songs spanning the band's career including Spirit Of The Radio, 2112, Gloser To The Hearl and Tom Sawyer. Thc trio receive the sort of frenzied adulation normally reserved for the national 

r/ 
D¥B OF THE F0RTNÏGHT John Lennon Lennon Legend (Parlophone 4909459). Oct 27 The wealth of new material which has been created on this dise certainly makes for interesting viewing. To accompany Working Class Hero, there is new footage of the home of Lennon's flunt Mimi, adorned with many of the star's boyhood possessions: other songs are twinned with montages of photos and unseen footage, or else dramatically restored versions of their original promos. There is a great clip of Lennon laying into Slippin' And Slidin' live in the 
plus his last stage appearance, performing Imagine in 1975. Ail in ail, this is the most complété and fulfilling video document of solo Lennon ta date and it will take some beating. 

football team and display a musical cohésion which presumably owes much to their 30 years together. Disc two features multi-angle versions of three numbers and a 45-minute documentary on the unassuming Canadians showing the nm-up to the gig. The Easter Eggs include a 

Thin Uzzy The Boys Are Back In Town (Eagle Vision EREDV035). October 13 This is a transfer from video and features the rockers live outside the Sydney Opéra House in 1978. 

The footage is grainy and the sound ropey, with the crowd being occasionally louder than the band. The eight songs - including Cowboy Song, Waiting For An Alibi and The Boys Are Back In Town - last just 47 minutes. With no extras offered, this is for Lizzy completists only. 
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DESIGN BYGREEN INK DVD 
Design By Green Ink has more than 20 years specialised music industry experience and 5 years experience in the DVD market working for the film and music industries. We manage projects from concept and design through to implementation and the final DLT. 
Our DVD work includes; The Cooper Temple Clause //Athlete //Christine Aguilera t/Abs //Jay-Z// Red Dragon H The Guru //Ali G - The Movle // Trainspotting (International Edition) H An American Werewolf In London (Spécial Edition) 

FOR A COPY OF OUR DVD FOLÎQ PLEASE CALL 020 7247 7248 
QR DROP US A LINE AT DESIGNfaGREEN-INK.CO.UK 
ONLINE PORTFOLIO AT WWW.GREEN-INK.CO.UK 

# 

Hanbury Street. Spllallields. Londorr. El 6QR. Téléphoné. 020 7247 
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New approâches needed as future formats herald audio-visual opportunities aplenty 

A new mindset needed for a new era 

EDITORIAL 
MARTIN TALBOT 

md rtr; i-vc " iî u isic.vcck.com Martin Talbot. executive éditer, Music Week. CMP Information. 8th Fie Ludgate House. 245 Blackfriars Road, London SE19UR 

Wlien Music Week first began planning last week's DVD Europe conférence, some months ago, it was 
with the sure knowledge that this most flexible of dises would have its best Christmas yet in 2003. But never did we anticipate quite how evangelical 
the music DVD community would be about the format and the rôle it would have in the future of 
music delivery. No-one at the conférence could have gone away with any doubt of the format's importance in the context of a struggling CD market. Granted, as things stand, the volumes in which 
music DVDs are selling remain modest. The Matrix Reloaded may well have sold as many units over the weekend as the Led Zeppelin DVD has to date. 
Indeed, if the Robbie WOliams' Knebworth DVD is to get anywhere near the sales of its sister CD album, 
it will have to overhaul Led Zep to become the biggest music DVD of the year. But DVD oflers a number of benefits. It is a 
format which is harder to pirate and it oflers a 
genuine value-for-money proposition to consumers. Personally, I can't help but feel that the arrivai of the dual dise, will prove to be the ultimate step 

forward for home entertainment. Due for launch next 
spring, this hybrid, 12cm dise will enable artists to offer DVD qualily video images and 5.1 sound on one 
side, with audio-only DVD-A sound on the other. However it develops, the challenge for ail music 
companies will be to keep pace with such change and 
ensure that they have the rights and the content to maximise such formats. As we move through the 
DVD âge, towards hybrid dises and audio-visual downloads, consumers' expectations will be raised. 

As Tim Clark says, archive material is king in this new environment. The continuous création of visual 
material is crucial. The most compelling visual material is not always the most expensive; budget 
foo tage can be the most immédiate, most engaging; 
video diaries, cheap live images, whatever. That means a sea-change in thinking when it 
cornes to developing new talent. It means thinking about visual content from the very earliest stage. 

Inevitably this will create demands on artists, 
managers, A&R people and marketers. 

It is a challenge, but the rewards are potentially far-reaching. 

An RIAA-style fïght against 

piracy won't work in the Ul( 
The IFPI has that global sales of recorded music have fallen by 10.9% in the first half of 2003 and cited unautho- rised file-sharing as a major factor in the décliné. Few would deny that 
facing the industiy today, but some of the methods being employed to deal with it remain questionable. The RIAA has recently tumed its attention to suing individual file-sharers who have been identi- fied from their IF a 

a 71- 
Some methods used to 
deal with online piracy 
remain questionable 
year-old grandfather, have high- lighted the facl that although IF addresses identify the porson who has subscribed for internet access, that person may not be the person engaged in illégal aclivily. For anyone tempted to follow America's lead in the UK, such action will need to comply with our more stringent privacy mies and human rights législation. This is particularly true where détails of IF addresses have been obtained by 

"snare" computers (which logs on to a file-sharing network and stores the IF addresses of any computer that downloads from it). Employers and educational institutions are also at risk of being found liable for the file-sharing activities of their employées and students, as well as being held strictly liable for any illégal content held - a recent audit of560 Ameri- can companies disclosed that 1 in 25 computers contained file-shar- ing software. So far, the music industry's pre- in "enforcement" be based on the 
pay for online content However, the success of the Apple's VRines, which has elocked up 10m down- loads, suggests that such thinking may have had its day. The new emphasis on a busi- ness, rallier than a légal solution, to illégal file-sharing seems to be illustrated by Universel Music's recent décision to reduce the price of its CD catalogue across the board. Perhaps this is the first salvo in the war that really will see copy- right owners making inroads inlo the illégal file-sharing industrv. Simon Morrissey is a s 

Would you commission 
a third Famé Academy? 

The second sériés of BBC l's Faine Academy endcd last Saturday night, attracting nearly 8m TV viewers for its final show and beating ITVl's Pop Idol, which had consistcntly proved more popular In head-to-head compétition. If you were the BBC would you commission a tlnrd sériés? 
Martin Price, 5 music services manager Td seriously consider changing the format of it. It's a very bland présentation and hasn't got the excitement and drive Pop Idol has. The characters seem to be quite dour compared to Pop Idol. I think the BBC is trying to be too clever - the Pop Idol format is remarkably simple, 
Steve Morton, Vi 

I do think that de-mystifying the process of launching careers is both good and bad and it does have implications as to the perception of pop music. It makes good TV, but musically it is not promoting quality. Talent shouldn't be developed on a public conveyer belt' , 

°I would look at the numbers and, if they stood up, I would re-commission it for a third sériés. From a personal perspective, it's fuckina rubbish." 

"I wouldn't re-commission it because I think it fell between two stools. It wasn't quite as exciting as Pop Idol, but it wasn't serions enough about the skills of training and the skills of songwriting. It doesn't mean, though, one or two people on it may emerge 
Mark Adams, The Bc editor "This sériés of Famé Academy was a lot stronger than the previous one and there is room in the market for talented individuals, I think the format has already undergone some surgery and has improved. Famé Academy and Pop Idol are really 

Korda Marshall, East West Records managing director "No, 1 wouldn't, but unfortunately it is good TV and a good way of getting catering'for différent types of idol - young kids interested in music. It help encourage sales and es the market in the short term. 
Famé Academy has a slightly mi crédible edge with songwriters as opposed to just performers." 



Igite CMsifisiii talked about his note-for-note 
| DVD-Audio re-recording of Tubular Bells, at last 
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arrived with fellow manager David Erthoven and the Robster at the Royal Albert Hall for the big concert two 
auditorium, ail three were appalled to discover that the set designers had - unbeknownst to the two managers - induded within the stage setting. the 
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JOBS AND COURSES 
never know, you migiit even like know 

" I     |i 11 thaï, 
-HADING INDEPENDENT seeks Marketing Maveric! excellent salary and benefits package iS,0ne of the UK'S leac,in9 dépendent record labels with a small successful roster boasting both platmum UK and overseas album sales success. This is the key marketing position within the label - a , a^ nands-on rôle, creating, initialising and controlling ail artist campaigns across retail and média. Encompassmg total interaction and team co-ordination with ail aspects of their artists' careers. The maverick we are seeking will not be de-motivated self obsessed and uninspiring. They will not be without any music mdustry experience whatsoever. Interested? Please forward an up to date CV including /pl current salary détails, quoting p r-. e= • -p, reference PS225 to: Positive ..iT'Y.f Solutions, Old Chambers, ^93-94 West Street, Famham, MU",C AHO MeD,A DIV"mM 

Wlï|!tv^,UpaJtEB; hE"Mai': PS226®Positivejobs. 
BUSTY BLoRftfcigQkingfor fun & frolics - ar who can float my m 

music@handle.co.uk | 
020 7569 9999 handle 

Advertise your position direct to the key music industry players Call Doug 020 79218315 Entail doug ii.rausicweekcora 

ARTIST MANAGER Artist Manager required by Music Management company based in Bristol. Candidates must bave ail round experience in the music industry, very thorough administration and organistional skills, the will to work long hours, on occasion, and to travel. Although not completely dance music based, a good knowledge of the dance music scene is preferred. 
ARTIST MANAGEMENT ASSISTANT/ 
PATO THE DIRECTORS A support rôle to Managers. The candidates should have fantastic admin and organisation skills, be able to be delegated to and switch between tasks at a moments notice. Applicants should have a great interest in the music industry but also be prepared to perform cross- checking, office-centric tasks. Some music industry experience preferred but not essential. Please reply in the first instance enclosing a cv with ail relevant experience to Jobs@hoperecordings.com 
A&R manager required for six month development project with band -Pop/Rock genre. Must have musical knowledge of Rock Genre and own industry contacts in order to develop and grow musical direction. Essential to be able to work to deadlines as six month project to show clear progress. Salary £20k pro rata plus commission negotiable. Please send CV and covering letter to HR, PO Box 44155, London, SW6 1WJ 

Cutting-edge Soin based Music Maslering rEâ'.ISJhL and Posl Production company tequires i 

Runner/Studio Assistant; Voiitig and enltmsiaslic, technlcally-minded and musical Indiïidual required to assis! in our Prolools Suites. Please ptovide détails of studio experience and training, Please send CV and covering letter, staling current salary to: Craig Donner, Red Ught Maslering, 27 Lexlngton Street, london WIF 9AQ or email cralg®red-llglitco.uK  

Indepandent label seeks ASSISTANT LABEL MANAGER / INTERNATIONAL CO-ORDINATOR 

Applicants must be extremely dynamic, highly organised and natural multi-taskers, with experience of working within the music industry. 
Send CVs with covering letter to o subject lin 

Successful and well established independent record company seeks applicants for an Office Junior position in our west London office. Responsibilities will involve some office duties plus press and promotional work with opportunity to progress in this area. Candidates must have knowledge and enthusiasm for a wide range of music, good people and organisational skills plus a keen motivation to work within the music industry. Please send CV and covering letter to Box # 145 @ Music Week. 
ocareermoves 

STRATEG1C MARKETING ANALYST E40K+ ] industry experience to advise on  i deals, profilability of projects an releases and also the présentation of business an marketing plans. m £25 K 

WMajor. Fully qualified HR generalisl lo ^Sfee^and on within Record co. Min 3 yrs expenenco at Manager vorking in creative dynamic businesses. A superb negobator - '-luencing and persuasion skills. EcompaiilivEH- bonus. 
Accounts/Administrator/ wmpr Client Handler 'b'1 
Due to expansion Accounts administrator required for specialist média accountancy firm, Strong bookkeeping, administrative and communication skills required. Experience with QuickBooks essential. Please send CVs to: Steve Daniel. MGR, 55 Loudoun Road, NWS ODL 



Classified 
Contact: Doug Hope, Music Week Classinod Sales, CMP Information, 8tli Floor, Ludgatc House, 245 Blackfrlars Road, London SE19UR T: 020 79a 8315 F: 020 79a 8372 Email dougfflmusicwcck.com 

Rates (per single column cm) Jobs & Courses: £40 (min. 4cm x 2 cols) Business to Business; £21 (min, 4cm x I cols) Notice Board: £18 (min. 4cm x 1 col) Spot colour: add 10% Full colour: add 20% Ail rates subject to standard VAT 

Boo'iàfig deadline: Tbursday Kam for publication the following Monday (space permitling). Cantcllalion deadline: lOam Wednesday prier to publication (for sériés bookmgs: 17 days prior to publicalion). 
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]V1IILTIPLE SOUNDS DISTRIBUTION 
A CD WHOLESALER W1TH A MAJOR PRICF 

DIFFERENCE ^ BEST SELLERS 
ROBBIE WILLIAMS darkness R KELLY MUSE CHEMICAL BROTHERS STARSA1LOR OARETH GATES ELVIS PRESLEY SEAN PAUL delta goodrem BLACK EYHD PEAS DAVID BOWIE BEYONCE KNOWLES CHRIST1NA AGU1LERA NORAH JONES EVANESCENCE BIG BROVAZ THRILLS JUSTIN TIMBERLAKE JAGGEDEDGE 50 CENT ATHLETE DIZZ1E RASCAL 1RON MAIDEN KINGS OF LEON BETH ORTON TRAVIS PLACEBO BLU CANTRELL RHCP CORAL LUTHER VANDROSS 

LIFE FOR RENT L1VE SUMMER 2003 PERMISSION TO LAND GREATEST HITS (2CD) ABSOLUTION SINGLES 93-03 2CD SILENCE IS EASY GO YOUR OWN WAY 2CD 2NDTONONE DUTTY ROCK(LATEST) fXTMriorrKrr ICV/T-C INNOCENT EYES ELEPHUNK 7 REALITY i\ DANGEROUSLY IN LOVE y'i STRIPPED i\ COME AWAY WITH ME i\ FALLEN y'i NU FLOW i SO MUCH FOR THE CITY 7 : JUSTIFIED 7 : HARD G ET RICH OR DIE TRYIN 7. VEHICLES & AN1MALS 7j BOY IN DA CORNER 7J DANCE OF DEATH 7. YOUTH AND YOUNG MAN 7J PASS TN TIME (2CD) 7j 12 MEMOR1ES 1: SLEEPING WITH GHOSTS(2CD) 7. BITTERSWEET 7J BY THE WAY 7. MAGIC & MEDICINE 1: DANCE WITH MY FATHER 1.' MINIMUM ORDER 25 UNITS FOR NEXT DAY DELIVERY lOOO'S OF FULL AND MID PRICE C.D'S IN STOCK AT CHEAP PRICES HELPFUL AND POLITE TELESALES OPEN 6 DAYS A WEEK - LAST ORDERS 17.30 FOR NEXT DAY DELIVERY Phase call for more information MULTIPLE SOUNDS DISTRIBUTION Tel: 01524 851177 Fax: 01524 851188 e-mail: info@miiltiplesounds.com r.multiplesounds. 

Rouled EOLD 

We can 

work it out... 
Over 1,000,000 CD's & DVD's always 

in stock, the majorlty of which are 
20% - 50% below UK dealer price. 

.. .take the hassle out of ordering, 
just one call to us and 
we'll do ail the work. 

To activate our updated price lists go to 
www. rolledgold. net 

□ NE CALL FOR ALL VQUR NEEDS 
a i V53 egi3iv 
PLEASE do NOT HESITATE Ta CONTACT us 
ROLLED GOLD 
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CLASSIFIED 

MrcotulilL.... "'"I inlercom. 
PROGRAMMING ROOM/STUDIO Over-dub bootb, air-conditionm 24 bout access, on-sile Maintenancefacililies. lam communal lounge/kilcben n'imjml '"We, table foolie, cable W, and parking facililies. Tielines to SSL andPro-Tools studios. 7 Programming rootns & 4 offices. 

Call Maddy on 020 7404 3333 Email: roundhousc@ sUirdianiond.com "Tt3v.slardiainond.com/iOuiidliO..»c 



Contact DougHopc.MusicWceh Classificd Sales, CMP Inforaiation, 8tli Floor, Ludgatc House, 245 Blackfriai-s Road, london SE19UR T; 020 79218315 F: 020 79a 8372 Email doug@musicweek.com 

Rates (per single coluran cm) Jobs & Courses: £40 (min. 4cm x 2 cols) Business to Business: £3 (min. 4cm * 1 Notice Board: £18 (min 4cm x 1 ce!) Spot colour; add 10% Full colour. add 20% Ail rates subject to standard VAT 

permilting). Cancellation deadlme lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 
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www.reddisplays.com ^ t: 0^1733 239001 f: 01733^39002 e; mfoeTeddisplays.com look HO fUTther 
For The Best Range Of Displays available 

In UK for DVDs, CDs, Vinyls. Games. VHS & . 
A.M.A Displays ,eet. laesi Accessories ^ ^ 

pp 
music& games displayspecialisl 

CASH RAID WPM 

CD DUPLICATION 

l ii EXTRA PAGES 
NEW LARGER FORMAT 

A^RCARDS'OMEN 

ON SALE NOW FOR MEN 
020 7385 Z299 

Camden NW1 Office To Let Appr. iOOO square feet Suit média related company. 

Posting Records? IP Mailing Envelopes • Single Mailing Envelopes Postal Tubes • CD Mailers • DVD Mailers 
CDr"'ue" sSSnSk 

l 1 ^"mailers 
WlLTON OF LC Established 25 Y tel: 020 8341 7070 fax: 0 

NDON EARS 20 8341 1175 

• coloured - ail types of double CD cases in standard coloured and clear îngle & doubles colours & sizes >terbags CD, Video, Cassette - 7" 10" 12" Paper 7" 12" & 12" POLYLINED Polythene sleeves & Resealable sleeves Mailing envelopes, Video 7" & 12" CD vari types cwailahle. Also ail sizes of jiffy bags Window displays CD/Record cleaning clolhs PVC sleeves for 7" 10" 12" and CD 

inces given, Nexl day delivery (in most cases) Phone for samples and full stock list Phone: 01283 566823 Fax: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE 14 3SE 
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albums riiîsvi® The Electric Soft Parade The American Adventure (DB); S Club 8 Sundown gç/Polydor); Travis 12 Memories (Independiente) OCTOBER 20 Basement Jaxx Kish Kash (XL); The Strokes Room On Fire (Rough Trade); 
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sales ofj^jdp's Life For Rent. The latter album sold 199,000 IIP 
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SINGLES CHART NUMBERONE 
BLACK EYEDPEAS WHERE1S THE LOVE Interscope Sixth week on fop. Now the longest ninning #1 by a Universal act since East 17s Stay Another Day held the top slot for six weeks in 1994/5. H1GHEST NEW ENTRY 
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THE 
WORLD 
OF MUS1C 
AT LESS THAN 
HALF PRICE 

A sélection ofUK 
tastemakers select 
their favourite 
upcoming releases 
Anne-Marie Leahy, 
Senior producer, GM:TV 

■ SUNSHINE (UN1VERSAL) l'We hadthe new m Bunton single 

dance floor hit. Miss/s rap is chilled, with plenty of quirky moments. The rhythm is a nasty bass line speaker shaker with a relentless handclapping." 
Jen Ryan, Shazam SC1SS0R SISTERS LAURA (POLYDOR) -It's as far away from manufactured pop you can get, which has to be a godsend. Great music with a new approach, yet reminicent of the best bits of previous décades of style and music, neatly woven into an easily accessible package. It's fim for your mum to like The Darkness, but the SS have a dangerous coolness about them that is instantly appealing. If anyone has any sense, get them to 

Dash and Stroszek, and tour of the month is Broken Social Scene. There are also good releases from The Holiday Plan (The Holiday Plan EP) and My Morning Jacket (If Only For One Big Holiday), which is a beautiful song. 
lan Greaves, Music 
Programming Manager, 
Sky Music .FUNERALFORA Ifriendcasually ORESSEDAND DEEP IN CONVERSATION 

U^X's Jpp^fan^^ ' ^ ^ A surehre hit w 
Soul City 

This is just a brilliant sou record. It's by far his most 
my démos of 
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TV Airplay Chart 
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W   # j: ■ BLACK EYED PEAS WHERE IS THE I.OVf ? " MT .1(1 ; 438 2 DIDO WHITE FLAG 418 3 SUGABABES H0LE IN THE HEAD 384 4 THE DARKNESS1 BELIEVE IN ATÎÏÏNG^ÂLÔTTnv^ 331 
5 a PINK TROUBLE   274 
6 ii MUSE TIME 1S RUNNING 0UT tasumedw™ 271 
7 BEYONCthEAI.StAN PAUL BABY BOY co, 269 
8 BLULGU1LIV 245 
9 RACHEL STEVENS SWEET DREAMS MY LA EX 238 
10 JAMELIA SUPERSTAR 217 
11 41 FATMAN SCOOP BE FAITHFUL 201 

BLAZIN' SQUAD FUR REVERSE CASIMST 201 
13 13 50 CENT PIMP INIEBSCOPEITOOOR 190 
14 V 0BIE TRICE G0T S0ME TEETH 179 
15 STACIE 0RRIC0 (THERE'S 60TTA BE) MORE T0 LIFE ftAw» 169 
16 16 S CLUB 8 SUND0WN « «m 167 
17 33 ATOMIC KITTEN IF YOU COME TO ME INNOCENT 166 
18 BLU CANTRELL FEAT. SEAN PAUL BREATHE m™ 162 
19 TRAVIS RE-OFFENDER iiB 

m 1H LOSTPROPHETS BURN BURN SONY m ; 
21 LIBERTY XJUMPIN' V2 149 
22 30 CHRISTINA AGUILERA FEAT. LIL' KIM CAN'T HOLD US DOWN m 147 
23 18 BIG BROVAZ BABY BOY EPIC 146 
23 47 FEEDER FIND THE COLOUR £CK0 146 
25 15 SEAN PAUL LIKEGLUE 145 
26 25 HOLLYVALANCE STATE OFMIND m 144 
27 10 EVANESCENCE GOING UNDER ™°ll? 143 
28 58 PHIXX HOLD ON ME œcm 138 
29 (6 DAVID SNEDDON BABY GET HIGHER ulKU" 132 
30 143 STEREOPHONICS SINGE ITOLD YOU IT'SOVER w 131 
31 38 NICKELBACKSOMEDAY R0'™,AEB 129 
32 DELTA GOODREM INNOCENT EYES C0U1™IS 127 
33 101 FUNERAL FOR A FRIEND SHE DROVE ME TO DAYTIME   ifiiîi 121 
34 19 ELTON JOHN ARE YOU READY FOR LOVE?   «FBIED 115 
34 58 SOPHTF FI 1TS-REXTOR MIXED UP WORLD _ ' x<m_ US 
36 33 ASHANTIRAIN ON ME   W 
36 20 ELVIS PRFSLEY RIIRBERNECKIN'    
38 
39 JL FABOLOUS FEAT. TAMIA1NT0 YOU —  

PHARRELL WILLIAMS FEAT. J^ZFROFiïlN  _ 
112 
110 
105 40 

ISl 
REM BAD DAY S    10000 on Su 

Fatman Scoop's début single Be Faithful is sliaping uptobcamaisive 

ptayed on Radio Ono, wticre it was aired 35 tiraes lasi 
more than any 

upa— 
es 

Black Eyed Peas retain the top 
slot, though Fatman Scoop, 
Blazin' Squad and Lostprophets 
ail make strong gains in plays. 
rnsmam 

mamm 

HI'I 
fi 

WHERE IS THE LOVE BLACK EYED PEAS «uraviios 
GUILTY BLUE iwacm 

ik WHITE FLAG 0100 «EEKV/MISTA 

¥ 
IF YOU COME TO ME ATOMIC KITTEN ISSCCEKI 

¥ IBEUEVE IN A TH1NG... THE DARKNESS «m HSiRmAHTomc SUND0WNSCUJB8 POLYUOS 
18.10.03 MUS1CWEEK 31 
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Albums topper Dido knocks singles champs 
Black Eyed Peas off the top of the radio 
airplay rundown, while Travis, Liberty X 
and Kylie make good upward progress. 
E 
H 7 IFATMAN SCOOP E£ rfllîtiFUL ocr 6 iBEYONCEFEATSEANPAUL n.h l ' SUGABABES HOLE IN THE HEAD isu 

THE DARKNESS 1BELIEVE IN I 150 CENT PlMPiNTEsscofE/pavoog 4 RACHELSTEVENS SWEET DREAMS MY LA EX «TOYMS 17 I LIBERTY X JUMPIN w i 1 MUK&SUGAR LETTHESUNSHlNElNi lojQI KY11E M1N0GUE SLOWwb 11 MARK RONSON/NATE DDGG/CHOSTFACE KILL 12[ 211 CHRIST1NA AGU1LERA FEAT. UL' K1M CANT HOLD US DOWN BCJ B|Q.| 0BIETR1CE GOTSOMETEETHM 14 111 JAMELIA SUPER 
5 DIDO WHITEFIAGCHEI 14|.S3!| MISSYELUOTT mSSTHATDU 3 DAVID GUETTA JUST A UTTLE MORE LOVE cœ 19| 201 THE THRIUS SANTA CRUZ (YOU'RE NOT THAT FAR) mm 191241 P1NK TROUBLE ari 

22 13 i STARSAILOR SILENCE IS EASY !M1 23} 241 N1CKELBACK SQ 
261 24 I KEVIN LYTTLE TU )[ KINGSOFLEON WASTED TIME Mil 
26|@| SOPHIE ELUS-BEXTOR MIXEDUR WORLD m 30iQI KOSHEEN WAST1NGMYT1MEias 30 , ;: I AN VAN DAHL 1 CANT LET YOU 00 nmiTOBisir 
Ail the sales and airplay charts published in Miisic Weelt are also available online every Sunday evening at www.niusicweek.com 

SOUTH BY SOUTHWEST® MUSIC+MEDIA CONFERENCE i 

«^music 

Tlie UK Radio Ai 

n DIDO WHTTE FLAG 2637 1 86.46 2 
2 ; i RACHEL STEVENS SWEET DREAMS MY LA EX ma-im 2627 1 81.67 ■6 

5 0 SUGABABES HOLE IN THE HEAD 2182 23 79.56 35 
4 . 1 BLACK EYED PEAS WHEREIS THE LOVE? 2948 -5 77.76 -16 

6 3 JAMELIA SUPERSTAR ««« 2^7 7 6150 6 

12 18 TRAVIS RE-OFFENDER 1160 1 54.70 19 
8 13 BLU CANTRELL FEAT. SEAN PAUL BREATHE ARISIA 1611 -13 51.84 1 

8 7 34 JUSTIN TIMBERLAKESENORTTA 1662 -10 5182 -5 
H 30 CHRISTINA AGUILERA FEAT LIL' KIM CANT HOLD US... 9» 1696 50.85 6 

Hfîrg r 0 CRAIG DAVID WORLD FILLED W1TH LOVE 1322 9 50.40 7 
■kl 7" BEYONCE FEAT SEAN PAUL BABY BOY couwbia 

TEXAS FEAT KARDINAL OFFISHALL CARNIVAL GIRL MURCORY 
1002 
1274 1 45.90 

18 
3 

V SOPHIE ELLIS-BEXTOR MIXED UP WORLD POLYDOR 1248 38 45.63 5 
14 U 5 THE DARKNESS I BELIEVE IN A THING... 1291 U 43.85 •6 

» » LIBERTY XJUMPIN' VB 1403 30 40.68 42 
24 0 FATMAN SCOOP BE FAITHFUL 791 19 39.85 33 

17 15 64 BEYONCE CRAZY IN LOVE COIU«A 1455 -17 37.21 •13 
18 16 39 LEMAR DANCE (WITH U) SORT 1516 -21 35.81 ■15 
19 .8 23 NICKELBACKSOMEDAY mvmw 1124 -5 34.46 -3 26 c BLUEGUILTY .to 1191 7 33.68 16 22 27 ULTRABEAT PRETTY GREEN EYES 1145 -6 32 28 6 
22 ,9 50 CENT PIMP mrEBSCOPtyPOLVW» 699 23 32.17 -2 

PI 33 0 PINK TROUBLE 929 18 31.64 36 
24 4 12 19 ELTON JOHN ARE YOU READY FOR LOVE? 1575 -22 3152 -88 « 2 KYLIE MINOGUE SLOW mmmi 740 192 29 92 



* music control 

irplay Chart 
1 / * /// s /.//Af //j 

0 3. « KELLY CLARKSON MlSSllRËNDËNT—  s 1.150 -14 27.12 5 n 0 SHERYL CROW THEÏÏRSfMlSTHËDFFPFSr- «u 380 51 25.39 -5 
n 

0 IV1ARK RONSON/NATE DOGG/GHOSTFACF KTl i ÛH OOH..XASTWU 574 10 25.26 14 
n U 0 DAMIEN RICE CANNUNBALL WHmraFioœ "B5 61 25.25 37 30 21 36 M1LK& SUGAR LET THE SUNSHINE IN T7 25.18 -21 31 a 0 STEREOPHONICS MAYBE TOMORRCW  . - ^ M 25J7 -8 32 a S WESTLIFE HEY WHATEVER s 1253 -14 24.55 ■24 33 ! 32 15' AMY STUDT UNDER THE THUMB mvm pi „ 23,32 0 34 ! " » ROBBlt WILLIAMS SOMETHING BEAUTIFUL CHRYSAliS 948 ^ 22.03 .9 

« » KEVIN LYTTLE TURN ME ON ATLANTIC 621 36 2L71 47 
» ROBBIE WILLIAMS SEXED UP CBRYSAUS 495 138 21.17 1782 « 26 EVANESCENCE GOING UNDER WINOUP 546 -2 20.23 213 0 ATOMIC KITTEN IF YOU COME TO ME imocoir 807 131 20.05 421 
0 OBIE TRICE GOT SOME TEETH [NTERSCOPEySTTAOV 403 33 19.62 70 

40 a 1 BIG BROVAZ BABY BOY TPIC 895 -36 19.09 ■54 
41 1 38 41 LUMIDEE NEVER LEAVE YOU (UH-OOOH) BADTOSWND ■ 706 -2 18.55 ■14 

L ANNIE LENNOXWONDERFUL PCA 85 42 18.55 162 
HT 53 TURIN BRAKES 5 MILE (THESE ARE THE DAYS) source 152 -20 18.51 

65 0 REM BAD DAY tbros 418 20 18.05 29 
M 0 DAVID GUETTA JUST A LITTLE MORE LOVE 325 42 17.98 27 

46 ! " 0 ROOM 5 FEAT. OLIVER CHEATHAM MAKE LUV positiva . 532 -11 16.67 ■18 
M « 0 COLDPLAY CLOCKS PARLOFTTOTTE 519 2 16.41 
US 1 58 22 BLUR GOOD SMrâM» _ munnu 7? 17 16.16 26 

K v JUSTIN TIMBERLAKE ROCK YOUR BODY Jivt 455 -14 15.85 7 
50 1 34 56 STARSAILOR SILENCE IS EASY EMi 157 -76 1501 -49 

ITtpSOItoLmij HtçSOCJhter ■ Eiggesl rarase .1 Judtnti ■ Audw» «icnBi £73 Bigqîst inesaseinplays g AudieflceinînusfiûfSOÏof mae STP^S» 

^njûD 

1 Ibuckeyedpeaswi 2 DIDOWHITEFLAGCHEI I RACHEL STEVENS i MY LA EX w/POtvtQg JAMELIA SUPERSTARma 
7 ICHRISTINAAGUILERAFEAT.UL'KIM GANTHOLDUSDOWNfEA 9 | JUSTEN TIMBERLflKE SENORITAJIVE | BLU CANTRELL FEAT. SEAN PAUL BREATHEabisb 5| ELTON JOHN ARE YOU READY FOR LOVE? so j LEMAR DANCE(WITHU)SO.W 
17 CRAIC DAVID WORLD RLLED W1TH LOVE m 201 THE DARKNESS 1 BEUEVE IN A TH1NG- w 

1 TEXAS CARNIVALG1RLm 271 SOPHIE ELLIS-BEXTOR MLXEDUP WORLD ro 211 BLUE GUILTYirai 13 I KELLY CLARKSON Ml 151 ULTRABEAT PRETTY GREEN EYES AU 19|TRAV1S RE-QFFENDER IKDI 
24 26 AMYSTUDT UNDERTHETHUMBPOU @ 1 BEYONCE FEAT. SEAN PAUL BABY BOY mu S0METH1NG BEAUT1FULchi!Y5AUS 
28 16 j BIGBROVAZ BABY BOY me 29 © | ATOMIC K1TTEN IF YOU COME TO ME in» 281 DELTA GOODREM INNOCENT EYESaxi 

CRA1G DAVID WORLD F1LLED WtTH LOVE Wll SOPHIE ELUS-BEXTORMI LIBERTY XJUMPIN'VZ EATMAN SCOOP BE FAITHEULDEF JAt BLUEGUILTYlWCtKI 
P1NK TROUBLE ABSTA 
SHERYL CROW THE FIRST CUT1S1HE OEEPESTA&M MARK RONSON/NATE DOCG/GHOSTTACE K1LLAH QOH,. V DAMIEN RICE CANNONBALL ORWIATH FIPOB KEVIN LYTTLE TURN ME ON Aiuaiic ROBBIE WILUAMSSEXEDUPCHRVSAUS 

DAVID GUETTA JUST A LITTLE MORE LOVE MIM/VIRCIW FRA ANGEL CITY LOVE ME R1GHT IM.VL'os 

now: 
Five reasons t® yisit inMsicweek.com right 

. ,.ofi sundav Key radio playlists - available as soon as they're published AH the sales and airplay charts ■ upi . 
Key releases - ail the big records for the next seven weeks 

n f hose bifl releases Daily news - reported as it happens Team Behind The Hits - who's workmg those p 
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IN-STORE NEXT WEEK 

Jamîe Culium, Tlie Eagles, Van Sai HSbury S Morrison, Paul Van Dyk,Myleene Klass, Buffy the Vampire Slayer 

«a, Travis, Andréa Bocelli. TESCO Instore - Travis, Sheryl Crow, S C or 3 for £20,2 for £22 and —— 8, Cat Stevens, Daniel O'Donnell, 
t Funeml For A Friend. ,Electric Soft 9' 

^SSys. 

t> PIHaEIIEIHOfllI 
<e.Dub iVOOLWORTHS 

DANIEL M CYMON ECKEL/MARCUS 

COUK TOTP SAT Bluc Guilty; Craig AsJianti Rain On Mo; 

Real Scottish 
success story 

1 

spHHss 

Cravrford, a vétéran of 

S 
since its inception in 1974, is not 
of money on marketing in the'first 

Ss* 

llr 

I know baby boomers 
are more affluent 
and loyal and well 
worth the effort 

llf ' 
tl h 48 Id C f d quick to add, "We extend that by 10 years. Being in the older 

E=ï =1! 
Forty Fives" ' guest (Saturday) liilEB' 
EST- ||r" Underhill, though Crawford^ 

with Glasgow's Radio Clyde and JTho™0 XFM Edinburgh's Radio Forth, both of 

(WednesSy) Snlor^Uura  
audfo'nce success h^precipitated 

Pills 'N' Tllrills & VIRCDN adverdsenir says C™yford^who 
H^y)""13'0 station, havingdusted offhis 

tempT^mTaOT^ onlyto find 
OnSonSS Album OfTlioWcck Mouth Shclby 
S» ^ 



ALBUMS Tlie Movie Albuirf Ty'waUA Dave Clarke: Devil's (Columbia) (BigDada) 

SINGLE OF THE WEEK ALBUM OF TME WEEK REM In Time: The Best Of REM, 1988-2003 (WEA 9362483812 ! 

Sot" 

Jnderworld  Change You. Eut shesbest s 
ssr— rssïïïss, 

EP's. A dazzling palate of acous 
dbum!but ÇSWS 

=SStbeen 

S 
SSes 

of UK pop, by 

Flauded Brit lôiirt Cale imngsEML Numb but on this début smgle propeÂ the quintet settle with a 
ies 

55teS 
album, it is quite belierable that accolade will stay Lvitli them after Walk Tlie Line (!l<7 !K7 

9811543) îëicŒSL MXvHeAltisabold ^ÏhS 

ssfdSrtd, 

SmlSŒSf 



New releases 

SZimc 

Albums 
FR0NTL1NE RELEASES CLASSICAL □ VARIOUS THE OPERA BOX EMI/Vkgh (CD VTDCOX 542) DANCE □AELTtRS AROCHIlDStOM UNDO Sonig (CD S0N1G 29C0IP SONIG 291P) 

□ORBITAL OCTANE (OST) EMi Scundlracks (CD 5937842 LP 5937841) 

| AS^^S Of M SON AND THE FATHER ^Wffil^(C
f

D
f!™7S) 

RIS FREAK OUT1UMA (CD IMRC 007) JILLY1914 Transccpic (LP TRANLP 026 CO TRANCO 026) PUS SUPER GENIUS Oischcd (CO DIS 63C0) 
WERE DOWN TILL Buming Hçart (CD BHR1832) 

HAIG. PAUL THE WARP OF PURE FUN LTM (CD LTMCD 2378) THE YOUNG MACHINES Wichita (CO WE68 017) 

QPLASTIKMAN CLOSER Nwamute (CO NOMU100C0 LP NOMU100LP) □ ROCERS, KATE «AIE ROGERS VS GRAND CENTRAL Grand Central (CD GCCO124) 

I |LKnut numdER SPRAY ON SOUND The WliitcNumbcr (CD WLOLOI) □L1TTLE KILLERS.THE THE UITIE KILLERS Crypl (CD CRY 092 LP CRYPT 092) tiecirwsûi □LUCIFERION THE APOSTATE Lktenable (CO POSH 049) 
□ NEW BREED.THE PORT CITY REBELS Tborp (CD TR 29CD) Ebctropop □OUTIAND DIFFERENT WORLOS Mélodie Symohony (CO MSCD 001) Electrorrca □ PANIC, JUNE HOPE YOU FAIL BETTER Secrelly Canadan (CO SC 87CD) Electronic.1 □PAPERBACKS.THE AN EPISODE OF SPARROWS Newest Industry (CD ZEN 007) Toclno □P0WDERF1NCER VULTURE STREET V2 (CO WR1024862) Oanœ □PUN1SHMENT aROKEN BUT NOT OEAD Thorp (CO TR 30CD) Elcclraeca ■ RANC1D INDESTRUCTIBLE Epilaph (LP 4511) Techno □ RUSH L1VE IN RIO EastWest (CD 7567836722) Downlenipo □ SAUNDERS, MARLON ENTER MY MIND Passwi (CO CDSBPJ18 LP LPSBPJ18) Housc □ SMTTH, TV NOT A BAD DAY TV Smith (CD TVS 001) □ SPOKANE MEASUREMENT Jag Jagi MAUVE Seal (CD SCAT57CO) 

□ WILUAMS LOVE CRISIS GLisgwv Underground (CO GUCO 037 LP GULP 037) OTHER □ FORT LAUDEROALE PRETTY MONSTER Memphis Industries (CO MI 035CD LP Ml 035LP) □ J XAVERRE THESE AC1D ROCK STARS Memphis Industries (CO Ml 033C0 LP Ml 033LP) 

Jah Wobble & The Invaders Of The Heart English Roots Music 
URBAN □ALIAS MUTED Anlicon (CD ABR 0036CD LP ABR 0036V) □ BIG NOYD ONLY THE STRONG bndspeed (CD LSR 9223CD LP LSR 9223LP) 

enqush Roots Husicrl 

J22-20S 0>03 Heavmly (CD HVHl? «CD LP HVNIP 47) 

CATALOGUE & REISSUES 

□ EAU, MICHAEL A LOVE SFORY EMI libcrty (CO 591W92I □ BOOHTOWN RATS THE BEST OE EagleffiD EAGCD 202) □ CARSON, LORISIOLEN BEAOIV Ritafsc (CO BEST 73780) 
□ nEBÏi OfBAZER. PAULAAPLACE V.HRE I KAÛ.V fjm ICO FA 20J9II •QHOUTE^nïTHELONGRÛAOHOMEI9fi32OC0'' vj- L i O KEYS. THE THE KEYS loo Pire (CO POSE M4CD LP PURE 1441P) ■ MORBSON, VAN VTHAPS WRONG WIIH TTTiS PICTUBE? ParfeplmelCD 5901672) □ MUSHROOMHEAD XIII Urireral ICO 9860997) O NOVA. HEATHER STOSM BTg Cal (CO AB8 205 LP ASB 2051P) □BMPPIMPOSawgelCDSAVOOT) □SPIHTTUALS BEST Of SPAIN «(Mise (CO REST 73772) QSTATIC-X SHADCT.V ZONE/IBA Wmcr Bros (CD 93624M278 OVD 9362484272) □STEWART, ROO AS TIME GOES DY: THE GREAT AMERICAN SONCBÛOK VOL 2 Ahsla (CO 828765748-12) U STROKES, THE RCOM ON ETRE Roogh Trade (CD RTRADECD130 LP RTRAOELP1301 P ■ STROMMER, JOE, & THE MESCA1ER0S STREETCORE Epibt* (CD 4612) ■ SUEDE S1NCHS Epi (CO 51360421 ■ VARIOUS STOP ME IF YOU THÎfJK VOUVE HEARD THIS ONE BEfOSE Rmli Trade (CO RIRAOECO100 CO RTRAOEXO1001 

ROCK □311EVOLVER Musc for NalKrelCD COMTN 302) □ ABSENTEE JIAWAIIN OISCO Rïldnne (CD RADIOCO 4) 

O ANDEHSON, CAT CAT SPEAKS Black & Blue (CD 88 971) 0 □ ASIA DIFFERENT WORLOS ShalaxJtwn (CO SHAKEBX lli) CZ □AT THE GATES TERMINAL GATES Stiapper (CD C0V1LE 47) P □BIG COUKTRY THE COUECTION Soectnim (CO 636122) U □ BGW WOW WOW ANTHOLÛGY SancUkvy (CD CMEOD 816) P □ CANE, HUMBERTO11EC0 TA RUMBA Tumbao (CD TCD U5! 0 ® □CARR, V1KKIDISC0VERY/D1SC0VERY II EMI Catalogue (CD 5926532) E □ CASTILiO, ALBERTO COPAS Af.lIGOS Y BESOS E) Bandonoon (CO EBCD151) D 2 □ CERRONE HYSTERIA Batday France (CO 653872) D ^ □ChURCH.PAULFOOLFOR LOVE Spit & PoRsli (CO SPIT 0211 CZ ® __aciRCULATORY SYSTEM C1RCULAT0RY SYSTEM ClonKCOClDOO!) C 
* □ COIE. NAT 'KING' THOSE LAZYHAZYCRAZYDAYSOf SUMMER/MY PAIR LAOY EMI Calakxiu; 
* □COIEMAN. BILE REALLYI DO Blad 1 Blue (CD BB 9«) □DAMONE, V1C ON THE STREET WHERE VOU UVE/IHEIMUEST EMI CalaloguclCO 5926582) E □ DOGS D'AMOUR THE STATE WERE IN CMR (CD RTCD 010) C □ D»HOOK VINTAGE YEARS-BOX SET EMI CaWoçiire(CD 5938222) E □ DUMOUSTIER STOMPERS.THE THE CHAMPS Black & Bhte (CD BB 674) D □ ELORIDCE, ROY CLASSICS1951 Classe (CO 1311) □ FAIRPORT CONVENTION ACROSS THE DECADES Snappec (CO SMOCO 484| 

□ GARNER, ERROU CLASSICS 19501951 Ctesia ICO 13101 □GREEN, PETER, SPUNTER CROUP DESTINY ROAD SnapperlCO SMDCO 466) □HAWK AND A HACKSAWA A HAWK ANO A HACKSAW Ctal (CO CLO 0021 □HENDRIX, JIMI AXIS OUTTAKES Purple Hare (CD HAZE 0021 □JAMES, HARRY CLASSICS 1945-1946 Classis (CD 13131 □JAZZ BUTCHER JAZZ DUICHERS FREE Chenv Red (CD CRBEV 54) □JO BOXERS DOINC THE BOXERBEAI Sanclnarï (CO CMEOD BIT) □ KR1SHNAN, UNNISUDARSANA MANTRA Super Audio Madras ICO COSA067) □ LEE, PECCY ANA1URAIWOMAN/IS TUAI AIL IHEREIS? EMI Calata» ICO 59265721 □ LEJEUNE, PHILIPPE BLUES INSPIRATION Black 4 Bine (CO BB 675) □ LOS CORONOS THE VIV10 SOUND OF El Tora (CO E ICO 50601 □LOS WALKYSONS HITS, AIL THE1R CREAIIST AND MORE EL TORO (CO ETCO 5040) □ lOUISIAKA RHYTHM K1NCS CLASSICS 1929-1930 Classe (CO 1312) 



Alhlllll5listedtliis week: 247 
tl date: 9,644 Ses listedthis week: 143 

- junouints SnapjKr (CD SNDCO M9I 
-,S|iwWK<»TST'oi-",IC0TJCC0MI 

t^rnmsm UVE IN M® & TORONTO Quinta Rad (CD QRCO108) P1®1 «C TORtf"1 [LmOT"!- M KO QRCO 101) 

l-rr^v» TT lOREENA M BOOK OF StCRtTS ftilnta Rrai (CD QRCD107) Û1Ss 6B0UFST»NA»A1RE Na Nine ICO NON 008) C UMROE NOF fAKINIT CterrBa) (CB CDLEM10) CS wanERW PEASANÎ ?BI ot IBO m) EÏSmM IDUIHINK FIS TIME ilnctoy (CD CMEOD 811) ,S)£ BSFX10 THE BEAT Btek 1 Biuî (CD BB 6761 -kktsESS II IHECHRONOViSOR Rage Of AcIiiIIk (CD (UAD 045} «SSoE MflllEV CRUE UOUDASFUCKUMB (CD 9810469) - »ET AUSON E5SEX Sanclio))' (CD CMRCD 795) 

□ RHODB SU S)!?45 S"Krll.,CD ^ 00l, 

n S"""15 ™E IIBUM Sptttnm (CD "'D JI<U'0<>50) 
R S™ ^2°IN O'TOI Rcil (CD COBRED 2391 H SM9KÇ wdvot " ^ FAVOURITE CAROLS Speclmm (CD 9812035) H S! eESI 0f C1»!)- "M (CD COMPSOTO 29) HS IE CW"A IN rrAllA'i0 E"! M 5915782) RSSmS'S " F,!4'<CilS EN" (CD »15"7) n™wîKSDCWI6ING ,ACES ""iMMllVICO 9812MM) RtfI Dçcno cc TOW Akhemy (CD PIIOT175) HSiSÎJ cou-KnoNSp[tln,m(CD 6335821 

U^£HO()()OOSjncl».ïï(COCMRC0796) SSih OEATH PMSHMENT IN CAPITALS SnMKr (CD SMACD 872) 'ïmlill JOE 11M HV WOMAN Black & Bue (CD 88 970) sSw THE 51087 OF SIMON1 SIMOWTH UM3 ICO IMCO 3011 H IiPVAHA il! Of US UM3 (CD 1MCD 302) NSflM Pi\1R OF OEATH Mausok-um (CD 251027) rtUEN ETERWl BIACK DAVVN Mausoteum (CD 251035) ^zzlnu onv lUf CP-TMirS Akhcm/ (CD PILÛT191) 

nî5SJl?MJAttTHEW0SEYANDRUNSM^irosHA)lBXi^^ □ TNWTiME INTIME OUI Cta, Red (CDCRREV 52) HS™'0 WEET JANER0 ,RISTt Ctay (CD CSRtV 43) ;u IV FERSONALITIES ClOSER TO G00 Snapper (CD SFIRE 018C0) 
□ys HAVE VOURSELf AN EASY L1STENING CHR1STMAS Spectium (CD 5521102) □ VARIOUS SUENT NIGHT • 25 CAROLS^Speclmm (CD 4587922) □ VA1U0US THE ULTIMATE CHRISTldAS ALBUM Speclmm (CD 4486142) 

m ROY THE SEVENTIES Afchcmy (CD PILÛT 191) rmm ROY THE SIXTIES Alchemy (CD P1L0T188) HÏbISON. ROY THE EICHTIES AWiemy (CD PILOT192) ^(NSTER BAND PEARlS FROM THE OYSTER Snapper (CD SMDCO148) HmSKER, CHARUE OASSICS1951-1952 Classics (CD D14) h»Ri<DL CRAHAM UP ESCALATOR Cherry Red (CO CDLEM ]3) npflEiTHE ATOMICS LEETS TALK ABOUT GOOD THINGS a TOROlCO ETC03070) npOlKAREFF, MICHEL SOUS QUELLE ETOILE SUIS JE NE Uniwrsal France (CD 7841532) " :'.CDSMOCD463) 

□ VARIOUS CHRISTMAS TIME Speclmm (CO 9812029) □VARIOUS RARE GROOVES REGGAE Nova (CO 3084512) □VARIOUS NOVO BOSSA NOVA Manteca (CO MANTCD 047) □VARIOUS CAFE GREECE Métro (CO METRCD116) □ WARNING SF ARERMATH MAUSOLEUM (CD 251018) □ WllSON. NANCY UKE IN LOVEySOMETHING WONOERFUL EMI Catalogue (CO 5926552) □ WOOD, ROY 0UTSTAND1NG PERFORfMNCES Sancluary (CO CMQCO 447) 

Singles 

(QL ADAM PLAYER REM1XES/TBA Premix 02' PREMIX 002) 
l HR L'OSE THAN JUST A DREAM/TBA Matter foon (12- MAHER 005) CAICALUNG OUT ERTTBA OulOfTheLoop 02" OOL 026) lMDTtD, JON GO DOWN/TBA Saville Row Q2' SROW 003X) RRA MAX SKOCKING BEAUTY/TBA Electnc Dc-iicale (12" ELDEL 002) E BOUNCDRARECOGNITION/TBA Plalinum Projects (12' PP r"1 

DER CRA2Y LOVE/TBA Oulput (CO OPR 56CD l^OPR 56) 
Im^^K BURN/TBA Eukahouse (12* EUHO 38) IMW C STAR/ÎBA METALHEADZ (12* METH 051) «JWPLASTK DREAMS/TBA AddiUve (12* 12AD 093) JHTE GROOVES THE GROOVE EPABA Definile Groores (12* OG 03) «NT ELECTRIC STORM/TBA Propulsion 02" PRP 001) 

JBCCEAJi DR'VEABA 19 Box RccoruidyMu ^OAUCKSABA Breakbeal Kaos (12* BBK 0018) .HN0 ^OL/IBA Phokal 02* PHOK 004) SI.0» MUNCHAABA Cybc-rfunk 02' CFUNK OOS) JOKC FAIR FIGHVTBA Bingo Beats (12* BINGO 08) pX CHRIS THE EP/TBA Tekrwlogy (12* TEK 0170112* TEK 01702) 

■BLUE GUILTY/IBA innocent (CD S1NC0 51 CO SINDX 51) M BRETISH SEA POWER REMEMBER ME/TBA Roogh Trade (CD RTRAOESCOS125 CO RTRADESCDS126 T RTRAOES125) □BROKER SOCIAL SCENE CAUSE = ÎIME/TBA Vèrtigo (CO 9812823 T 9812829) ■CROW. SHERYL THE FIRST CUTIS THE DEEPESVTBA Polydor (CD Iba) □DRAGSTER REDNECK/TBA Buzzin (CD ZZ 001) □DUFF, HILARY SO YESTERDAYABA WEA (CO HOL 003C01 CO HOl 003C02) U ELECTRELANE ON PARADE/IM ON F1RE/TEACH THE SAILOR TO PREY Too Pure 

jSûcrai ^SySîifTHE"SuTTERAMmT^'XXXOiœ lïmiK1 THAT SOUNDABA Amli (12* AZNY173) jSSs^M^I^2S*DFwo)^E,e,^tsU """"l vy iK.S?005 ^SîlVE VERSION Domino (CO RUG167CO IZ^B ^ iSï-HRE \MRE VOU ViHEN THF. LIGHTS TO OUTABA Music For Frwfe (12 MFF12028) Al SS? UTE AT N1GHTABA Pariophone (CD COR 661712* 12R 6617) J IHAMPCU?;^00110 MEL0u "ELOUABA F Comm (12* F182) * jZS' WEATHERLEY BREATHLESSABA Honey Pot (12* 12HP0T 29PT2) J llSv?.?A REV^'ALA8A Hardfloor (12* HF 002) ; BEATS H0W M YOU FEELABA Fat (12* CTFAT 015) 'L JlWÎumJ?^™ ^ SENSATIONABA Niffy Rocks (12* SALSA12010) y 
M m wS.P!Voous Cirde (12* VCR 025) 'SS/IpÏÏCSSO?^ W( 5707114) 81 

□FflBS SURFERGIfiL/SUNRlSE/SURFIN SAFARI Ovtr I8s (CO OMCOr 0»F1) HnmlRE KINGS OF SPAlN HANGlNG AROUNDTTBA Red Flao (CD Rf 07C0S T RF 07VS) H HOUDAV PUlN M HOLIDAV PIAN fP/TBA FALUDJT ICO C1D 8B lO" 10IS 833) Bkosheen WASmc hv tihe/iba Mdoha/flréU ■ LlS xwi™™ WWR 8023W3 CO WR 8023S43 DVD VVR 80235)9) ■ MARSH, KYM SENTIMENIAl/IBA istad (CD MCSXD 40340 CO MCSTD 40340) ■ORRICa STACIE THERES COHA BE MORE 10 UFE/TBA (CD VUSCO 275 CD WSCDX 27512-VUST 275) 0 RONSON, MARK OOOh WEE/TBA EaslWsl (CO 874900012" 

□FAVe EMMAKUEE HALl/TBA SW 
H^ÙMHMiïE-'TBA l»(® (121 RR 65WU HpISŒIFTHATSVWTVOUREAaYWA» 

- ^.SS^Œ^K^arAPHOOR) a? SB 70131 
S^fÏÏlSSSSaREPOS) 
»1TY 01 AERENT ORUMABA HospiUl (12* NHS 6312*NHSfiîR) 

rTDfnBV OMAR RASTA MEDITATION/VERSION SaraibOï (T SB 007) H pMBurTMlCHAEL IEAD US 0 JAH/IBA ONt EDVE (T (US 012) QTEUA S^KEA BROTHERS UMIE/TBA ONE LOVE (T* OIS 013) 
URBAN 

e#lœss"" 
si 

YKff Rnrv rùp ""T^TBA Mi iSS?ÏÏES?£„ HSEllaKSCE IN WONOERUNEFIBA Idy Whtes «r TIDW14) 

IKES UPABA On THeSlrenglh (12* OTS 005) 
FABOLÛUS FEAT. TAMIAINIOYOU MVtel j® E7470C012" E 4701) 

3™l®^^%™ffS^to(f2"NBSE14T) n «EW THE BEAl/lBA&me 02* SOURI 0901 «^«jCBS IN ROVERTOtlXES Grand Cenlral 02" OC 175) 

Tline Inn goes 
from stfength 
Pete Gawtry, Proprietor Tune Inn Ayear ago, Urne Inn won Mtaàk magazine's award for best 
is sadly no longer with us, but Tune Inn is still going strong. Set up in 1996 as a mail order opération run from home by proprietor Pete Gawtry, Urne Inn moved into retail the following year almost by accident. 
it's not in the centre of Selbj", the rent on the shop was less than it would bave cost me for an office," says Gawtry. 'About 90% of our business is by mail order and the shop itself is only really busy on Friday and 

We have about 35,000 
différent 12-inch titles 
and we're adding 200 
new titles a week 
Inn won ils Mtizik award is its enormous stock. 'We have about 35,000 difièrent 12-inch titles and we're adding a couple of hundred new titles a week," says Gawtry. "We spécialisé in techno and trance and import from ail over the world. Wè don't sell any chart stuff and only stock a few CDs." Like ail specialist dance shops, Urne Inn bas suffered from the décliné of the genre. "Business was at its peak two years ago. We had eight staff and were even thinking of moving to a cily centre location in Sheffield. are having our worst year ut back to l'm glad we didn't nu Despite this, the shop still tums in some impressive sales figures. In addition to running the shop, Gawtry is a working DJ and opérâtes no fewer than six labels - a tally which will rise to seven with the fixst release on new imprint Designer Label next month, a techno tune by Pedro Delgado - which tums out to be a nomme du disque for Gawtry 
Selby, Norlh Yorkshire, Y08 OPN 
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Singles 
7 
0 

Black Eyed Peas retain the singles top slot for / ^ 
a sixth week, fighting off a strong challenge / r hé Officiai U K 

Paul plus rock scensters The Strokes. 
iTïï? 

] 1 BLACK EYED PEAS WHERE1S THE LOVE? 2 34 1 BEYONCE FEAT. SEAN PAUL BABY BOY 3 1 5 | JAMEL1A SUPERSTAR 2 | RACHEL STEVEHS SWEET DREAMS MY LA EX 51 4 | D1DOWH1TE FlAG 51 3 j THE DARKNESS18EUEVEIH A THING CALLED LOVE 7| 6 | BEUCAHTREUPEAT. SEAN PAUL BREATHE 8 loîTEXAS FEAT, KARDINAL OFFISHAL CARNIVAl G1RL 9 110 | JUSTIN T1MBERLAKESEN0RITA 10| 111 CHRIST1NA ACU1LERA FEAT. UL' K1M CANT HOLO US DOWN 
12] R I B1G BR0VAZ BABY BOY U) 12 | ELTON JOHN ARE YOU READY FOR WE? 141211 SUGABABES HOLE IN THE HEAD 1|LEMARDANCE1W1THU) Ï6| 13 j BEYONCE KNOWLES CRAZYINIOVE 17 [15 | NICKELBACK SOMEDAY 8 8 j TRAVIS RE-OFFENDER 19|li6l ULTRABEAT PREHYGREENEYES 7 | SCLUB8SUN00WN 
22| 20 j KEUY CLARKSON MI 23|(22j BLONDIEGOODBQYS 24j 18 WESTUFE HEY WP 25| 22 j UD PROJECT VS SUNCLUB SUMMERJAM 26| (jj FAST FOOD ROCKERS SAY CHEESE (SM1LE PLEASE) 27j 271 CRA1G DAVID WORLD FILLED WllH LOVE 28| 23 DELTA GOODREM INNOCENT EYES !9|24| EVANESCENCEGQINGUNDER 30125 jROBBIE WILLIAMS 50METHING BEAUTIFUL 3l| 19 | ELV1SPRESLEY RUBBERNECK1N' i2 28 STEREOPHONICS MAYBE TOMORROW BSlBBlUBERTYXJUMPIN' 

:61 LUM1DEE NEVER LEAVE YOU (UH-OOOH) 36|®| SOPHIEELUS-BEXTORMIXEDUPWORLD 
il 59 SUEDE ATTITUDE/GOLDEN 6UW 
40 33 SEAN PAUL HKE GLUE 

il! 
s j 2 2 • R KELLY {GNITION ' j-A. 3 3 1 BLACK EYED PEAS WHERE IS THE LOVE 

5 E i ROOM 5 FT OLIVER CHEATHAMMAKELUV po.^ 6 < > BLU CANTRELL FT SEAN PAUL BREATHE ajcU 
9 l. J 50 CENT IN DA CLUB Inimcope^î,^ > BEYONCE CRAZY IN LOVE r' 7 10 1 U 1 0 JUNIOR SENIOR MOVE YOUR FEET ,.(,mv 
12 1 13 1 2 DIDOWHITEFLAG ^.,^-7, 3 GIRLSALOUD SOUND OF THE UNDERGROUND 14 I 15 1 5 EMINEM LOSE YOURSELF ~!J., 16 1 6 ULTRABEAT FREITY GREEN EYES 
IB 1 S JUSTIN TIMBERLAKE CRY ME A RIVER !8 RACHEL STEVENS SWEET DREAMS MY LA EX iw-Tiv 20 1 9 KELLY ROWLANDSTOLE 
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Improves 8-6-6-3 with sales slightly 

vveek's #66 début. 

BLACK EYED PEAS WHtKtlbmt 
BEYONCE FEAT. SEAN PAUL BABY 

THE STROKES 12:51 

TEXAS FEAT. KARDINAL OFFISHALL CARNIVAL CiKL 

BLU CANTRELL FEAT SEAN PAUL BREATHE ® 

w SCOOTER VS MARC ACARDIPANE & DICK RULES MARIA (I LIKL.) 

DELTA GOODREM INNOCENT EYES 

PAUL VAN DYK FEAT VEGA 4 
DMX WHERE THE HOOD AT? 
CHRISTINA AGUILERA FEAT UL KIM CANT HOLD US DOWN glmW EWAwHnlWlteim eroYBMC laqnknfiteth/Momsl BCASZS/iiSU B2KUH HUH2003 
WESTUFE HEYWHATEVER 
JOE STRUMMER & THE MESCALEROS COMA G) RL 
JUSTIN TIMBERLAKE Si 
LOVEBUG WHO'S THE DADDY 
MM & SUGAR/LIZZY PATTINSON LET THE SUNSH1NE IN 

" NELLY/P DÏDDY/MURPHY LEE SHAKE YA TAILFEAJHBr^ 
SEAN PAUL LIKE GLUE 



" 
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Singles Chart 

i fî 
19 30 S LEMAR UANCh (WJIH U)  i Ès | 
40 27 5 GARETH GATES SUNSHINE  "" 1 
41 ! 22 4 SOJOUDJ^EW BROKÈN SÏLLNGÈ | 
42 tASYUl/URLL) 1 |  ' ' " ■' 
43 4 LOUISE PANDORAS KISS/DONT GIVE UP ' c

E 

44 32 .. LUMIDEE NEVER LEAVE YOU (UH OOOH UH OOOH) î 
45 33 KELLY CL RKSiJN LNDENT l': 
46 00 USE 1 JNNINGOUT ^ 
47 30 3 JUR^VRIES FEAT. SHENA W1LDERNESS T 
48 47 GIRLS ALOUD LIFE GÛT COLD !ï | (H-qqaîS/Xaiomania) Wamcr-Ghappcll/'Xaiomanij (Coopa/Co'.vImqA^ff/HiqginyXenMiana) Polydcr 9810656 <U) r 49 36 4 MARYJBUGEFEAT.METHODMANLOVE^ 1STSIGHT 
50 39 BUSTEO II Cl lili /.Tl II l'HE LF'.FIT 011 
51 35 3 iMETALUCA FRANT1C (RocE/UetalSa) Cm7«9 Death/EMl/Mdhina Hoku (HetflddAAndi/KaniiiiettTIEodO Etat«»98U5HIU) h 52 37 CLEA 1 • ! ^       nnmm ^ 
53 28 POLOROID ' BEAUTIFUL ^ c [ 
54 LINKIN PARK 1 
55 38 MORJAC FEAT. RAZ CONWAY STARS 
56 55 6 SraRSATLOR SILENCE IS EASY } 
57 43 4 lUMP BIZKIT EAT YOU ALIVE i I (Dm» B4 Bàtt Oinip BoH) WmawflWor 9807371») 58 31 2 TURIN BRAKES 5 MILE (THESE ARE THE DAYS) ^,SOUEC003,(E1 i 
59 ^jSTAGECOACH FEAT. PENNY POSTER ANGEL LOOKING THROUGH ; 
60 ALKALINE TRIO AIL ON BLACK , 
61 45 ÂBSFEÂT NODESHA'. I;c i 
62 44 , THE CHEMICAL BROTHERS/THE FLAMING UPS i L ■ i ,[| H,! p H l, 
63 : 58 SHAN1A TWAIN 5, , ; 
64 46 ,5 BEYONCEÇRAZYIN LOVE_t   . f 
65 25 TlHOPE OF THE STATES ENMES FRIENDS " 
66 ; fDUBPISTOLS FÉAT. TERRY HALL PROBLEMIS 
67 59 >. |PHARRELL WILUAMS FEAT. JAY-Z FRONTIN 
68 50 RlSHl RICH PROJECT FEAT. JAYSEANDANCEWITH YOU P _ ^ • 
69 

"tôt ToU THE ROLLING STONES SYMPATHY FOR 1 HE DEVIL i 
11 ^|amyWINEHOUSEstrongerthan me ; 

72 2 ITIESTOTRAFFIC : 
1T F" 6 IIRON MAÎDEN WILDEST DREAMS ! 
~W ^50CENfpiMP^iat/ ■ 

75 \ THE MARS wàlTA INERTIAIIC ESP • 
■ Stoi ■ OfUM. (6000001 ®StaOT),OOOI ..... r-... 3. ,r ..... (HM «MODO) ■ ' 

9. Texas Extending tlieir 
ncarly 15 years, 

iSSU.5 ^WPASKISSTOBIGIVt SrCHUISSÎS PIUP!4 a»ffl»TAILrtATHtl!37 SIBOWER THAH ME 71 EEEITV GKEN EVES 27 STiE DROVE ME 10 DAYTIME SSMMESJAM?! "•"WMISM TEIIVIS10N 20 5UW»V»8 "taraotBie siienceisease» sunshineao 

SyMPAIHïroSIKE DEVIE 70 I IHAAKVKIBASVU TM[ GCIDEh PAT» 63 TiMElSfiOfOilKGOOTtt 
lives«i>siecieo26 

■ THE DARKNESSIBELIEVE W A THINC CAUED LOVE tev.,. «;! »«.,77Hi, 3© THE STROKES 12:51 P** (..> (iM« 3 O JOE STRUMMER & THE MESCAlfROS CO.'JA GIRL 4© FAST FOOD ROCKERS SAY CHEESE (SMIll PLEASE) si© SCOOTER V5 MARC ACAROIPANE & DICK ROLES MARIA V- J v■ , ; vH- TH) 6| 3 UO PROJECT SOMMER JAM hnUfv&K «1 74 ELTON JOHN ARE YOU READY FOR LOVE? SwMntoi «MI 8 2 MILK & SUGAR/LIZZY PATTINSON LET THE SUNSHINE IN OdU.marxlfSortiîWDi, 9 9 THE WHITE STRIPES1JUST DONT KNOW WHAT TO 00 WITH MYSELF tho 10© DUB PISTOIS FEAT. TERRY HALL PROBLEM IS ul 5 T1EST0 TRAFFIC izl© STEREOPHONICS MADAME HELGA 13 8 JUNIOR JACK E SAMBA 14 6 EVA CASSIDY YOU TAKE MY BREATH AWAY 15© FREAK THE BELLS 16© FAST FOOD ROCKERS FAST FOOD SONG eas» n» :-.o. n 17© INNERCITYBICFUN PIASMTO 18 U JA1MES0N COMPLETE V2flCM0«wi 19110 T1M DaUXE LESS TALK MORE ACTION . ..p,, K m_ 2O|0 PAUL JACKSON ROCK AND ROLL mm.m «no ®T5eOI(iâilUKCJartsCwpany2ÛÛÏ 

O INNERCITYBICFUN PWSMTW 2 © DUBPISTOLS FEAT.TERRY HABPROBLEM IS 3 © PAUL VAN DYK FEAT, VEGA 4 TIME OF OUR LIVES/CONNECTED fm.IW® 4 © BLONDFECOÛDBOYS tpicinM 5 7 JUNIOR JACK E SAMBA 6 1 POLOROID SO DAMN BEAUTIFUL DnmiMrirM 7 2 MILK & SUGAR/UZZY PATTINSON LET THE SUNSHINE IN oi!« cl (WtiW 8 3 TIESTO TRAFFIC Ttoiuaoïs 9 8 TIM DELUXE LESS TALK MORE ACTION i-J ™. RPM) 10 6 INFRAREO VS CIL FEUX CAPOIERA ln'wrf issoi 11 5 MORJAC FEAT. RAZ CONWAY STARS Crt=«(0 12 4 DJ GRECORY EUE/IROPICAL SOUNDCIASH tutew wm) 13 © FREAK THE BELLS T,: ,tmB'.KF, 14 © JASON NEV1NS PRESENTS UKNY/HOLLY JAMES fM IN HEAVEN r« p 15 16 Ltt HASLAM FREE/RETROSPECTIVE H- ta ii'sm 21 SEELENLUFT FEAT. MICHAEl SMITH MAN1LA mtvMOWlBl 17 12 MONDAYMICHIRU/CALMCRUELTOBEKINO/SKETCHONBANANAPAPER (fer-aiv/wo 18 n AT0M1ZER HOOKED ON RADIATION & G ^ miho 19 9 THE CHEMICAL BROTHERS FEAT. THE FLAMING UPS THE GOLDEN PATH ifaia 20 © SYNDICATED PHOPU BE RIGHT IV%M M (BU IMIMil liK Curts Cmtmj 2003 

lit] 1 BLACK EYED PEAS WHERE IS THE LOVE? m «n» m BEYONCE FEAT. SEAN PAUL BABY BOY c.:.Tt jfTCM 3 2 JAMEUA SUPERSTAR 4 3 BIG BROVAZ BABV BOY NÉOBH 5 5 BLU CANTREU FEAT. SEAN PAUL BREA1 HE M., IEUG, 6 4 DMX WHERE THE HOOO AT? W .=« WM? V 7© B2K UH HUH 2003 »atw 8 6 CHRIST1NA AGUILERA aAT. UL' KIM CANT HOLD US DOWN ra .BWI V| 9 NEUY/P DÏDDY/MURPHY LE SHAKE YATAILEEATHER WWIiPjl 10 3 JUSTIN TIMBERLAKE SENORITA si13 LEMAR DANCE (WITH J) fc*« «M S10 MARY J BUGE FEAT. METHOD MAN LOVE @ 1ST S1GHT emm* il» B 11 SEAN PAUL UKE GLUE «Wttrtc OtN 14 12 LUMIDEE NEVER EAVE YOU (UH OOOH UH OOOH) mon* M 15 7 SO SOUD CREW BROKEN SILENCE Wti» ! x» <K» 16 15 PHARREU WILLIAMS FEAT. JAY-Z FRONTIN' fesolEWQ 17 14 RISHI RICH PROJECT FEAT. JAY SEAN DANCE WITH YOU... BàatoslB 18® AMY W1NEH0USE STRONGER THAN ME isM» 19 17 FABOLOUS CANT LET YOU GO EtVKXiai 20 20 MIS-TEEQ CANT CET 1T BACK Uw «•» 
EïSlSSÏiS^ I AH the sales and airplay charts published in Music Week are also available online every Sunday evening at www.imisicweek.coni 



Albums 

MA 
This week's top three is unchanged, with the 
strongest new challenges coming frotn rock 
W rail idol Elvis Presley and Parkinson- 
championed Canadian Michael Buble. 

Iirra 

The Officiai UK 

/ / / 

s 

n 2 | D1DO LIFE FOR RENT ® s 
2 2 ! ROBB1E WILLIAMS LIVE AT KNEBWORTH ® Cluvsate W63/2(E1 

nr] n n THE DARKNESS PERMISSION TO LAND ® 2 «lanllc50«674522a™D 
feu \k E ELVIS PRESLEY 2ND TO NONE ^msmanm 

5 v H! R KELLY THE R IN R & B - GREATEST HIT S VOL 1 ® IW 
6 MICHAEL BUBLE MICHAEL BUBLE 

D M DANIEL BEDINGFIELD GOTTA G ET THRU THIS ® 3 ®~i 

ARUSH0FBL00DT0THEHEAD®6© 

THE LONG ROAD 
FALLEN®® 

SACRED LOVE 

TEYES 
ELEPHUNK® 

Y DORY ® 
DIETRYIN'®® 
)l AR Kt^ STRIPPED®3 

BEST 0F-1N ALIFETIME 
NO ANGEL®8®5 
ROVAZ NU FLOW 

[N LOVE ® 2 

SILENCE IS EASY ® 

WlTH ME 

KE JUSTIFIED 
'^anÎmals 

THEREMIXES 

i/lUCH FOR THE CITY ® 
AT HIS VERY BEST 



Albums Chart 

19 « 45|BUSTEDBUSTEp®3®i   ^ 
'40 22 4 |SEALIV  'lnWf"IMC°M°6,"" 

41 31 16 GÊORCpENSONJ^VERY BEST OF-"WREATESTHITSOF® '~ 
42 36 M KINGb OF LtUN YUU1H ANU YUUNG MANHOOD ® 
43 y GLENN MILLER IN THE MOOD - THE DEFINITIVE 
44 . ILUDACRIS CHICKEN N BEER 
45 43 SIAUltURRICU il 1 1 IRICU 
46 37 JAWIES TAYLOF 4 FR1END - THE BEST OF © 
47 38 33 ELTON JOHN THE GREATEST HITS 1970-2002 ®, 
48 37 9 EVACASSIDY AMERICAN TUNE® 
49 ^ BILLY BRAGG MUS 1' 1 PAINT YOU A PICTURE ^ __ _ _ 
50 48 4 AMICIFOREVER THE OPERA BAND PjIncWShearrvWBabCJia VtctotànsU Assoc 82876558822 (BMGI 51 24 L L1MP BIZKIT RESULTS MAY VARY ® iDmVDjttAMlWOJLflluJ Intii44«xvît!-,dof 4860976 {U1 52 45 29 TEEDER COMFORT IN SOUND ® 

"53" T STEREOPHONICS YOU GOTTA GO THERE TO COME BACK ® wpi 
54 4L « THE WHITE STRIPES ELEPHANT ® 
55 32 3 GARETHGATESGOYQURQWN WAY 582876657452™. 
56 35 4 DAVID BOWIE'RÊALITY© ^mvnv,, 
57 47 12 piZZEE RASCAL BOY IN DA CORNER ® 
58 62 ..6 ROBBIE WILLIAMS ESCAPOLOGY ® 6 ® 5 
59 52 29 LINKIN PARK METEORA ® ®. w™BreS93624846i2(T«) 
60 63 M ANNIE LENNOX BARE ® 82876524052™. 
61 53 a (MARC BOLAN & T REX THE ESSENTIAL COLLECTION 
62 64 66 RED HOT CHILI PEPPERS BY 1 HE WAY ® 5 ® 3 
63 44 2 OUTKAST SPEAKERBOXXX/THE LOVE BELOW 
64 51 M NERD IN SEARCH OF ® 
65 66 2 JAMELIATHANKYOU , 8^58.77720 
66 69 4 [JETGETBORN f«tra7559628922(TB« 
m o 7 FABOLOUS SWEET DREAMS 

68 46 2 LINDA RONSTADT THE VERY BEST OF 
"69" IT 46 TEmTHEGREÂTESTHITS©5®. 

70 72 4, STARSAILOR LOVE IS HERE ® 0^53535020 
71 67 6 IRON MAIDEN DANCE OF DEATH ® 
72 59 BLU CANTRELL BITTERSWEET 
73 ô "^SHANIA TWAIN UP! ® 2 ® 2 

~W Y 15 ILUTHÉR VANDROSS DANCE WITH MY FATHER 
T5_ ô la'jSSLOTTE THE YOUNG AND 1 Ht HOPELESS ® 

RED HOI OflU PCPftK 62 R0B81[VVIUIAMSa58 œeœ^BMWR >8 ^ ju^DJ & 
aAilwwwn JîîSiyL. STSIlSAll«2a?0 TKEWHntSTmPESM 

Waitress was released last week araiallhoughits 
the #26 peak of July 2002's Storylclling 
expected to do betten Technically, it's tho follow-up 

& 

bcfofèhediëd bu 
high this week, leaping U9-38. 
49,000 copies, 11,000 of tliéin since hls deâth. 

L 

VARIOUSNOW DECADES 
VARIOUS POWER BALLADS VAR10US THE VERY BEST OF AU WOMAH VARIOUS CLUBM1X SUMMER 2003 
VARIOUS GUITAR MO 

US FAME ACADEMY - THE FINAUSTS 

VARIOUS MOT CITY NIGHTS 

US MOBO PRESENTS URBAN BEATS 2003 VARIOUS THE MICHAELI VARIOUS NEW WOMAN - THE NEW COLLECTION 2003 

US THE NEPTUNES PRESENTS CLONES US BEST OF CAFE DEL MAR 

THE DARKNESS PERMISSION TO LAND 
BILLY BRAGG MUST 1 PAINT YOU A PICTURE 

EVACAS5IDY AMERICAN TUNE SNOOP DOGCY DOCG DOGGYSTYLE THESTROKESISTHIS1T 
50 CENT GUESS WHCS BA EN THE VERY BEST OF AL 
STEREOPHONICS JUST El 
2PACALLEYEZ0NME 
KINKS YOU REALLY GOT ME - THE BEST OF 

3i| GLENN MILLER IN THE MOOD - THE DEFINITIVE S THE MICHAEIPARKINSON COLLECTION i|©| ELV1S CQSTELLO NORTH ' j 5TACEY KENT THE BOY NEXT DQi ) 1 JAMIECULLUM POINTLESS N0STALG1A 
ôlïôj MILES DAVIS K1ND OF BLUE 

THE MAVER1CKS MAVER1CKS JQHNNY CASH 1 HE MAN COMES AROUND EMMYLOU HARRIS STUMBLE1NT0 GRACE THE D1X1ECH1CKS HOME CHARLLEIANDSBOROUGH SMILE SHANIA TWAIN COME ON OVER GILUAN WELCH SOUL JOURNEY JQHNNY CASH AMERICAN 111 - SOL.ITARY MAN THE D1X1E CHICKS W1DE OPEN 5PACE 
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! P U B L I C I T Y ! 

PR, Marketing and Design 

- 

! MUSIC IS OUR LIFE I 

www.quitegreat.co.uk 

Tel: +44 (0) 1223 830111 
E-mail: info@quitegreat.co.uk 

MD; Pete Bassett PR Manager: Louise Molloy 
The Team; Carrie Uttridge, Nigel Woodbine & Ben Hervey-Murray 

Spécial thanks to: Meat Loaf, Sanctuary Music, Chris Rea, 3MV, Russell Watson, SPV, 
Sony Classical, Howard Jones, Warner Music, Kiss, Decca, Peppercorn, Jazzee Blue, 

Yes, Zeus Records, Lynyrd Skynyrd, Wrasse, Jethro Tull, Echo, LoveBug, Jazz FM, 
Chrysalis Publishing, Mitchell & Dewbury, Mr Bongo, Ive Mendes, Fremantle Media, 

Full On Entertainment, Paul Brady, RandM Entertainment and Robin Gibb. 

C: 


