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In The Cityback 
with a bang 
Bigger delegate numbers 
and lively panels hîghlight 
new energy as conférence rebounds from 
poor 2002 p4 

Word spreads 
on Winehouse 
Island plans multi-pronged 
campaign from touring to 
TV appearances to 
support "once-in-a- decade" artist p8 

Is tnusie on T¥ 
diverse enough? 
New digital channels are 
offering more outlets than 
everformusic-but do 
theyjustoffer moreof 
the same? pli 

This week's Number 1s 
Albisnis: The Oarhness 
Singles: Black EyedPeas 
Airplay: Oide 
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0 'The pricing of recorded music is way 
out of sync. Too expensive? Music is 
a bargain.' Editorial, p26 

Incorporaling fcno. MSI. Future Hits. Green Slicel 
CMP Information, ;i i; 

To read ail the 
news as it 
happens each 
day, log on to 
musicweekcom 

Your guide to the lotest news from the music industry 

Music helps get 
TescotiilsHnging 
CDs than Virgin and after unveiling a massive 17.0% hike in sales for the first half of the year. With sales up to £14.9bn (E12.7bn) for the period ending August 9 2003, pre-tax profits also rose by more than 17% to £628m (£535m) with chief executive Terry Lealiy calling the performance "outstanding". O EMI further moved to tackle its £860m debt last Monday by unveiling a second bond scheme within days of launching a $243m (£151m) guaranteed convertible bond. In the latest scheme the group says it plans to offer the équivalent of around €300m (£211m) of 10-year senior notes, although it does not specify an offer date. ® Warner Music, currently in merger talks with BMG, is 

revenue growth to around £53.2m in a trading update for the financial year ended August 31,2003, The update last Thursday showed a 14.1% year- on-year growth, inclue® associate income, to £56.0m, ® Boosey & Hawkes has received a daim from Jeff Christie, writer and performer of the 1970 Ul< chart- topper Yellow River. p6 • New albums from Missy Elliot Muse, Red Hot Chili Peppers and REM were among the highlights at Warner's autumn 

with Sony in a joint initiative plan to launch a "dual dise" combining music and videos on one single carrier. The new technology, to help boost the faltering recorded music market, is thought likely to be available in early 2004, 

OutRagel, the gay rights group, is called for the arrest and prosecution of Mobo nominees jElephant Man, Bounty Killer and Manduetotheallegedly homophobic nature of their lyrics, p4 • The Beatles' Apple Corps has confirmed that it has started légal proceedings at the High Court in London againsl Apple Computer over 

Coldplay tîpped 
for US award 

• French judges will need to décidé if they have enough evidence to prosecute former Vivendi Universal chief Jean-Marie Messier over allégations of fraud after receiving evidence compiled by the stock market regulator during a year-long probe into his activities. The Commission des Opérations de Bourse (COB) passed its file concerning Messier's leadership of Vivendi Universal to the public prosecutor last week. • The pan-industry coalition fighting for a reduced VAT rate on Sound recordings will continue to lobby the European parliament and EU finance ministers, despite failing to place music on the agenda at a finance meeting two weeks ago. 1FPI régional director for Europe, Frances Moore, says the organisation is "very disappointed" with the failure to explicitly indude music on a debate about the réduction of VAT on certain goods at a meeting of EU finance ministers in Stresa, Haly. O BRI executive chairman Peter Jamieson is promising a fight-back against média attitudes over music piracy, p8 © Chrysalis Radio reported 145% 

award in the 31st American Music Awards taking place next month. Th band, the only UK act to be nominated. are vymg for the gong alongside Linkin Park and Metallica. The awards are 

in Barrow-in-Furness < 
taking the chain up to 48 stores. • Wide TV exposure has helped push *   " d IV album tode 

Iran Maiden's Dance With Death débuts at 18 on the BUlboard 200. ® Emap Is to add an eighth digital radio service on the Freeview 
launch of a entertainment magazine Heat. Heat Radio promises uptempo tracks from the Eighties to the présent day, with artists induding Whaml, Beyoncé and Justin Timberlake. • Blaze Television's CD;UK has won its first broadeast platform outside 

i RAI2 the Uf CDlive set to début on statio thls coming Saturday. The she replaces Top Of The Pops in the 
• Dave Stewart won song of the year at last Tuesday's BMI London Awards. p6 • Emap publication Q is marking t 20th anniversary of the release of 

Royalties Reunited, PPL's joint campaign witli performer organisations to register artists making them eligible for royalty payments they arc due on broadeast piays, was In Tlie City last week handing out money to Happy Mondays members Mark Day and Bcz. PPL's head of PR Jill Drew and head of performer services Steve Macchia reported 
Madonna's first album thls month 

® Vapour, three nights of gigs and parties hosted by more than 25 record labels in a dozen venues in the Hoxton area of London, is returning to the capital from October 30 to "L Labels already expected to participate include 4AD, Heavenly, Wall of Sound and Twisted Nerve, • Radio Four is marking 40 years since The Beatle; 

musical and social leç record producer I Beatles expert Mark Le among those already confirmed to take part in the sériés, which will begin at 1030am on October 18 an be hosted by Phil Jupitus. 

• Mercury Music Dizzee Rascal is among the acts featuring | Radio One's One Live In Brighton running from October 27 to November 2. Basement Jaxx, Jane's Addiction, Sean Paul and Starsailor are also taking part in the week, which will combine gigs and club nights and station programmes broadeast from Brighton. " KyHe Minogues Can't Get You Out ' -played 

that Bez was receiving his chèque wlien lie appeared at a Manchester City Music Network pop quiz. Drew and PPL director of opérations Clive Bishop, who have given out around 2,000 chèques since the initiative began in February, also plan to take Royalties Reunited to New York on October 21 wlien for the day. 
îsEyear, according to new PRS report of 7,000 outlets ationally. 

Elleray expands 
BMGA&R rôle 
• BMG Music A&R manager Caroline Elleray has been promoted to head of A&R, reporting to général manager lan Ramage, Elleray was responsible for signing Coldplay an to the   • Channel 4'; appointed Sky's head of music channels. p3 • lan Broudie, John Glover, Simon 
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Jay Sean inks 
publîshmg deal 
• Windswept Music has signed RelentlessAfirgin Records act Jay Sean to a long-term Worldwide publishing deal, Sean, featured on the Rishi Rich Project Top 20 single Dance With Me, is currently completing his début album with producers induding Rich. • The Classîcal Brits Awards has secured savings and investments provider National Savings & Investments as sponsor of the event taking place at London's Royal Albert Hall on May 26 next year, S Carbon has signed a deal with Selfridges for in-store concessions in the department chain, p5 
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News edited by Paul Williams 
The appointment of Jo Wallace puts music channels Flaunt, Amp and Scuzz in new hands 

BSkyB poaches music head front C4 
for 10 years, 10 years of terrestrial 

5rœ 

Adrian^Lee Pto 
e adds it would be inap- te outline any plans for 

by Mordue in April, are 

Secrets of DVD unveiled at Music Week conférence 
The man behind Warner Music Vision's top-selling Led Zeppelin DVD is to tell the story of the making of the dise at Music vs DVD Europe event 

than 12 hours of some of which had not jigsaw puzzle: over 12 hours of co-manager Tim Clark, Geoff teleclne footage, no sound, no Kempin from Eagle Rock, Rob piece longer than 10 seconds. 3inniger of Abbey Road and 
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Event draws bigger numbers and more sponsorship 

ITC bounces back as 

panels spark debate 

place on October 21 at New York's Maritime Hôtel as part of the Trans Atlantic Express. 
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MINDER MUSIC 

CELEBRATE THEIR 

TWO BMI AWARDS 

Beth Clough, 
Patrick Fogarty and 

John Fogarty of 
Minder Music with 
songwriters Alisa & 

Cavin Yarbrough 

BMI CITATION OF ACHIEVEMENT 
"GANGSTA LOVIN" 

Written by Alisa Yarbrough, Lonnie Simmons, Jonah Eilis 
Performed by EVE 

and 
"HAPPY" 

Written by Raymond Calhoun, Ashanti Douglas, André Parker, Irv Lorenzo 
Performed by ASHANTI 

Both published by MINDER MUSIC LIMITED 

Jonah Ellis, 
John Fogarty 
And 
Raymond Calhoun 

MINDER MUSIC LIMITED 18 Pin dock Mews London W9 2PY Tel: 0207 289 7281 
Email: songs@mindermusic.com Website: www.mindermusic.com 



ALBUMS Taylor (WSM) Black EyedPeas- (sil«r> Elephunk»! ^uslb.»-j 
Black Eyed Peas - Where Is The Love' (Polydor) (silver) 

Badly Drawn Boy leads the tributes to winner of the Peter Grant Award 

Summers honoured by MMF 
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operating profit of £0.7m (£0.3n for the half year to the emlof 
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We're on the move 
From the 29th September ail Ministry of Sound releases 

will be distributed by Universal Music Opérations 

DEÇA* DANCE 

Universal Music Opérations limited Information Centre 08705 900909 Order Desk phone number 08705 310 310 Fax 08705 410 410 E-mail ordering@umusic.com Ministry of Sound National Accounts 020 7740 8705 3MV Sales and Marketing 020 7378 8866 Démon Music Sales 020 7396 8899 



Wlsland's boss heaps praise on young 
eclectic artist's début album, Frank 
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BRI fires opening shots in média 

fight-back against piracy daims 

Nick Godwyn, co-owner of alongside building a live follomng Briïliant 19, whose head of A&R vvith spots at V Festivîd, the Big 
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Retailer launches new concessions in Selfridges stores 

ELapsti buyers targeted 

as Carbon builds empire 

Music retailer Carbon's stralegy of targeting lapsed music buyers is developing apace with the fi? launch of a new ' " ' fridges leading ; 

Selfridges' Bullring Birmingham store which bas been designed by Future Systems, the architects behind the média centre at Lords. The new shopping centre, which also includes branches of Borders, HMV and Music Zone, attracted about 270.000 cus- ich already has an 
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Palmer says the Company is not Christma 
Albums chart leaders flushed with great product to release before the end of the year 

Warner aims to breed hits with hits 
within the first month and focus- 

Meanwhile, Christian Tatters- field's joint venture 14th Floor flagged up Damien Rice's O album, which is already silver ahead of the October 20 release of first radio single Cannonball. Mario Wamer's WSM division is lining up best of releases from Cher and The Eagles, an Echo &The Bunnymen re-maslers Proj- ect, a Rod Stewart boxed set East West's présenta- entitled Tonighfs The Nighl and ging director Korda a Radio TVo Sold On Song collec- 

bullish going Korda Marshall, who 
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COLDPLAY Ll EXCLUSIVE UNCUT LIVE PERFORMANCE 

Jkj ©12 

MQM3AY 84FH MARCH 
TUESDÂY R5TH MARCH 
CHfttSTRfA AGUILERA 
TERR! WALKER 
WEDNESDAY 26ÏH MARCH 
MOLOKO THE THRiLLS 
THURSDAY 27TH MARCH 
MELANiEC TRIPLE 8 
FRIDAY C8TH MARCH 
BLUR AUDIO BULLYS 
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Is it possible to bave too much music on télévi- sion? When Skj' launched The Arnp. Scuzz and Flaunt back in April, it brought the number of digital/satellite music channels close to the 30 mark - a figure that dwarfs the équivalent cover- age in the US. Talent shows sit at the heart of the schedules and shows such as Parkinson and The National Lottery Uve put music in front of huge mainstream audiences. For more cultish artists, Friday Night With Jonathan Ross holds the milarii Let- 
On the surface of it, this appears to be an idéal situation. More music télévision should equate with greater opportunities to break bands and to reach new audiences. But while some artists are able to maintain a constant presence throughout their promotional schedules, it is not hard to argue that there is too much of some kinds of music on TV and not enough of olhers. Certainly, the média furore which followed July's reports - later scotched - that Top Of The Pops was to be downgraded only highlighted the lack of a prime- time alternative on the terrestrial channels. For Malcolm Gerrie, director at Initial and maker of Famé Academy, there is an obvious issue of quantity versus quality. "Generally, I would say there's probably more music on TV than there ever has been - and that is a reason to be cheerful he says. "The downside to that, I think, is that it's more of the same. That is the real issue - that it has become so homogenised. "There are more music channels for people to watch, there is more music on prime time with Pop Idol and Famé Academy and those kind of big, reality-based programmes. But the issue I have is that it's a diet - that it's more of the same. That you can literally zap over 20 music channels and watch a Beyoncé video or watch aTimberlake video on probably 16 of them. And then you switch over to CD:UK and there it is again. Then she's on GMTV. It has become McDonald's and I think what we're missing in the diet is some spice." Gerrie's views are certainly echoed by others within the industry. For Jez Nelson, director at Somethin' Else, while the likes of BBC4 have pro- vided a welcome opportunity to create in-depth documentaries, such as their forthcoraing Don Letts-produced film on Gil Scott-Heron, commis- sioners too often relegate music to the status of a lesser art form. "If you look across ail of the broadcasters as a whole, there is a big gap between the importance of music to Britain as a culture and an export, and the amount of music time it is given on télévision," he says. "Music on TV is seen as being specialist, so it isn't given the time slots," agréés Natalie Mirkin, national TV promoter at Anglo Plugging, current- ly preparing campaigns for The Strokes and the Chemical Brothers. "It is frustrating that TV sees things like Pop Idol as being the future of music télévision. That's what I corne up against over and over again and it's a real shame." For lan Stewart, director at Done & Dusted, the mass of pop or reality-based shows and a lack of live music in the early evening is the real problera. "For anything that is at ail ont of the ordinary or emerging, there are basically no outlets," he says. "Ail the new hip hop or dance doesn't get a look in, and what frustrâtes me about that is that someone like The Darkness, for instance, [who] emerged four or five months ago - how do they get them- selves across? How do the emerging bands get through? Unless you've got superstar status or you're mainstream pop, you don't make it." "Dizzee Rascal wins the Mercuty Prize," says Malcolm Gerrie, "but big deal! You aren't going to see him on British télévision. And if you do he'll be either on at 2am or tucked away on some maga- zine show. I think the state of British music is 

With the advent of new channels from Emap, MTV, Sky and the 
BBC, there is now more music on télévision than ever before. 
But does more airtime mean more variety? Adam Webb reports 

Music TV: 

too much or 

notenough? 

Certainly, télévision has played a rôle in kick- starting too many musical careers to mention. The common complaint coming from pro- gramme-makers and pluggers is that despite the volume of overall coverage there are spécifie programmes missing at certain times - in partic- ular a regular prime-time showease for upcoming bands that could ideatly be incorporated within a magazine-style fonnat. "We don't have a show around like TFI, and without that it's veiy hard to break aband through TV" says Mirkin. "TV is unbelievably reactive as opposed to proactive and when you had a show like TFI and you got your band on there, it seri- ously affected your sales." 

"If you look back at things like TFI or The Word, they were almost lifestyle," says Stewart. "We tuned in because we wanted to watch the pré- sentée and the really big guests, but within that remit there was the ability to push music and music that was cutting-edge. I think those really big flagship programmes are missing at the moment. That's either because they're not being offered by us production companies or because the commissioners don't want them. And to tell you the truth l'm not quite sure which one it is." This need to showease emerging talent is some- thing Mark Cooper, head of BBC Music and Entertainment, acknowledges. °I always think there are gaps," he admits. "And as a music fan and somebody who spécialisés in making music pro- grammes 1 always want see more of it on télévi- sion. l'd like to see more major specials and l'd like 
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Comïngsoon 
toascreen 
nearyou... 
LATER WITH JOOLS HOLLAND, BBCZ Later retums for its 22nd sériés on October 17 with the usiial late- night eclectic mix of superstars to emerging artists. Tlie first programme will feature REM and Bnddy Guy, while others likely to appear include Justin Tïmberlake, Jane's Addiction, Beyoncé Knowles and Sean Paul. FR1DAY NIGHT WITH JONATHAN ROSS, BBC1 (ON MIC) Following David Bowie's appearance on the sériés' first show, Ross will continue to feature one musical guest per week. They are likely to include Blur, Har Mar Superstar, Kings Of Léon, The Tlirills, Sting, Finley Quaye, The Strokes, 50 Cent, The Flaming Lips and Alicia Keys. SOUND TRAVELS, CHANNEL 4 (SOMETHIN' ELSE) Tins six-part sériés to be screened in October/November follows Groove Armada's Tom Findlay and Joe Mace as they 

take a VW camper \ Britain plotting the beginnings of modem pop music icons such as PJ Harvey, Bjork, Coldplay, Damon Albam, Noël Gallagher and Norman Cook. ROCK'N'ROLL MYTHS, CHANNEL 4 (FREE AT LAST) These six half-hour documentaries to be screened in October/ November will investe widely-held myths about the seedier side of rocklYroll induding Led Zeppelin and the red snapper, Keith Moon's doomed Rolls Royce, Marianne Faithfull and the Mars Bar and the Beacli Boys and Charles Manson. Presented by Sean Rowley. COLIN MURRAY SHOW (TITLE TBC), CHANNEL 4 (REMEDY PRODUCTIONS) Tbis 17-week sériés of half-hour 

Murray and an as-yet unnamed female co-host, it will feature a mixture of performance, interviews and videos. T4'S AUTUMN SCHEDULE T4 aims to schedule a music event every two to three weeks tins side of Christmas. These include the Q Awards in October, the Mobos, wbicb will be screened on a Sunday afternoon as part of T4, the Smash Hits/T4 Pollwinners Party in November. Avril Lavigne in concert, a one-hour Busted Christmas spécial and a re- screening of Robbie Williams at Knebworth. FASHION ROCKS, T4 (INITIAL) Bringing together the worlds of fashion and music in aid of the Prince's Trust, this high-profile concert takes place at the Royal Albert Hall on October 15 and will be screened later in tlie year by Channel 4. 

to see more specialty areas covered. But I thinlt that the BBC is serving it pretty well - the coimtry sériés Lost Highways last year, a major sériés on jazz; our sériés on reggae [Reggae: The Story Of Jamaican Music]. I think we've been covering ail these major genres over the last couple of years and we will continue to do so. The nostalgia mar- ket lias been really well served on the BBC with TOTP2 and programmes like I Love... so I actual- ly think there is a lot of music on télévision." Above ail else, Cooper stresses a need for realis- tic attitudes when it cornes to music program- ming. "I think music is a specialist area," he says. "I think you can make mainstream programmes with the right mainstream artists - that's every- thing from Robbie Williams' Swing While You're Winning to our Dolly Parton spécial. You can get millions of people to watch programmes. "Everyone likes pop music in général, but the minute you get a particular artist playing, some people like it and other people don't. Probably, in that way, music is as specialist a subject as fishing." As any producer knows, the music spot is noto- riously the segment when viewers start to switch channels when it is incorporated into a chat show. "In five years of TFI Friday, we would always lose viewers at that point," says former TFI pro- ducer Suzi Aplin, eurrently producing Friday Night With Jonathan Ross at Open Mic. "They would corne back if they knew they had a reason to corne back, but they do start flicking - and I think that commissioning editors do look at that On a show like ours, which is chat and music, it is ail about having a rounded programme, where the soul of it is what Jonathan likes. Hopefully, the two go together and the ratings aren't affected too 
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REiCOVERED ONE-OFF SPECIALE 
Expérimental, popular David Bowie's 'Reality' and talked-about music showcase (Sept 03), télévision. 2 sériés broadcast live to 50,000 for BBC Three Bowie fans in cinémas 

across 26 countries 
Blaze Télévision - Ifs ail about the music' 

CD:UK 
Saturday morning s biggest rated show, commissioned through to December 2004 on ITV1 

HEADLINERS   
In depth, cost-effective. crédible artist performances and profiles for Channel 4 

jermanent home in Riverside Studios. W6. :Anally Phil Mount at Blaze Télévision 0207 224 2 
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HOTEL, GLASGOW, UK 
K RECORD ATTENDANCE IS EXPECTED AT THIS YEAR'S MUSICWORKS 

m 

BOOK BEFORE 1 OCTOBER AND PAY JUST £160 +VAT TO ENJOY 3 DAYS OF SEMINARS, EXHIBITIONS, MUSIC AND CLUB NIGHTS 

Alan Morris, Executive Vice Président, Sharman Networks Ltd (Kazaa) 
<2 
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JOIN US IN GLASGOW - SCOTLAND'S CAPITAL CITY FOR MUSIC 
FROM 29 OCTOBER TO 1 NOVEMBER 

www.musicworksUK.com 



Chart Show TV Channel U Sky 455 Sky467 Interactive chart Mainly urban interactive station 

badly by the music we bave on. But I think that commissioning editors, particularly on the com- mercial channels looking at the adverts, will look at music-led programmes and the fact that they 
According to Mark Cooper, those who long for the likes of The Tube, Snub TV, The Word or The White Room are raisguided if they believe such programmes attracted substantial viewing fig- ures. "It is a myth that they were watched by large audiences," he says. "They weren't. Sure, Top Of The Pops was, in the Seventies and Eighties, because it was the only vehicle to access those peo- ple and those performances. And in the days of Snub, and certainly in the days of The Tube, there was a lot less compétition. But even in those days, those were not big programmes in the TV land- scape. CWe ail] remember moments on The Thbe where an act exploded into your life that you will 

never forget. But I still think those moments hap- pen on Later and they happen on TOTP and else- where on terrestrial TV." The issue of how to incorporate new and emerging music into a viable commercial format remains the central dilerama for both programme makers and record labels going forward. It is also the issue being faced by digital stations as they face an increasingly crowded marketplace. Tb this degree, Barb figures for Q2 2003 show MTV continuing to reassert itself against compéti- tion ffom Emap, claiming 57% of the total viewing figures for the period. Emap stations accounted for 35%, with the three new Sky Channels taking 3%. For Chris Sice, MTV head of programming and development, this success has been driven by moving away from generic rotation of back-to- back promos and investing in better programme content and more exclusives. "There is clearly sat- uration in the market now," he says. "So we spent a lot of last year looking at how the market was changing and looking at how to differentiate our- selves from the other channels." This has been raost obvious on the flagship MTV station, which now hosts an increasing amount of strictly non-music programmes such as The Osbournes and Jackass, in addition to more interactive programming such as Total Request Live (TRL). Sice cites TRL in particular as an example of how MTV has carved out a new highlight amid digital saturation. "We created a unique, wholly live event," he says of the daily 4.30pm show. "We can have live performances and big celebrities and use the muscle that MTV has to create a showcase that we believe can send our ratings through the 

roof. It also delivers a promotional platfomi to highlight and promote music that is about to be released." The lack of impact from the new Slgr music channels is perhaps indicative of a changing digital market where, as in the terrestrial market, the most successful broadcasters are winning loyalty through deeper content and variety of présentation. Emap's strategy of cross-promoting print, radio and télévision brands is another approach still. "Our advantage is that we have launched channels that are very recognisable through established Emap brands," says Simon Sadler, director of music at Emap TV. "We don't have to build a brand. I think that's why the record labels buy into us - because they don't have to think; what does Kerrang! mean to a viewer? Because a viewer watching Kerrang! knows exactly what Kerrang! 
However, he adds, "You can't rely totally on the brand and you have to add a bit of personality in there as weU and we have been working quite hard to add that to the channels over the past few months." An example of this is The Box, which through October will feature a sériés of high- profile guest presenters, including Pink. Digital programmers' steady movement away from generic wall-to-wall rotation in the direction of diversity, interactivity and content perhaps points the way forward for terrestrial pro- gramme-makers. The music industry's hope is that variety and consistent watchability can exist hand in hand - it just needs somebody to unlock the formula that sustains the audience such a scheduling demands. 
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rW Features are edited by Adam Woods 
With DVD players under £45, this Christmas is gearing up to be the season when the DVD 
market cornes of âge. Adam Webb highlights the forthcoming non-music DVD and games 

We're staying at 

home this Xmas 

Between the adjacent industries of music and raovies, everyone knows who is having more luck with their optical dise products at the moment. Conventional wisdom has it that the film worid's piracy problem lies just ahead, but as Christmas approaches and film and TV copyright owners begin to unveil their festive wares, it is easy to see why record companies and retailers are both building their commitment to DVD. "It's the strongest new release line-up we've had for years," says HMV head of video lan Daw- son, echoing the sentiments of many of his rivais. "This is the first Christmas where DVD is a true gifting proposition," says Alex Coultate, DVD and video buyer at Asda, "and with the installed base growing ail the time and DVD players becoming much more affordable for the average household, the sales potential is 

Group, which estimâtes software sales could reach more than 60m units in quarter four. Hardware sales, driven by the falling price of players (now available for under £45), are likely to reach more than 6m units this year, with 3m expected in quarter four alone. The quarter's top titles are easy enough to pre- dict, with The Lord Of The Rings: The Two Tow- ers (EIV, August 26) being an obvious starting point. The final part of Tolkien's trilogy, The Retum Of The King, is due to hit cinéma screens on December 17, and its extended precursor will be available with bells and whistles in a four-disc box set on November 18. Another dise buoyed by its cinematic sequel will be The Matrix Reloaded (Warner Home Video, October 10) as Matrix Révolution sees its theatrical release on November 17- Reloaded will be available as a two-disc set including a making- of film, documentaries, interviews and a com- plété breakdown ofthe infamous freeway chase. 

This is the first Christmas where DVD is a gifting proposition. The sales potential is massive. [an Dawson, HMV 

Other notable quarter four releases will be X- Men 2 (20th Century Fox, November 10), Char- lie's Angels 2: Full Throttle (Columbia Tri-star, November 17), The Hulk (Universel, November 17), Pirates Of The Caribbean (Buena Vista, : 1) and T3 (Warner Home Video, 
Comedy is another significantly strong genre this quarter with the second sériés of The Office (BBC, October 27) and Phoenix Nights (Video Collection International, October 6) being obvi- ous standouts. Lastyear, The Office sold in excess of 1m units in the 13 weeks before Christmas. With a one-off spécial to be screened over the hol- iday period, this may well be repeated in 2003. These two frontline releases will be closely fol- lowed by the likes of The Simpsons Complété Third Sériés (20th Century Fox, October 6), The League Of Gentlemen Third Sériés (BBC, November 3) and new stand-up dises from Ricky Gervais, Peter Kay, Al Murray, Ross Noble, John- ny Vegas and Eddie Izzard. Among the new TV titles, new compilations of Friends, The Sopra- nos, The West Wing, Sex And The City, Will & Grâce, Brasier and Cheers are also to be released. These releases are just the tip of the iceberg. In fact, the schedules are in danger of over- crowding, particularly regarding the bottleneck of blockbusters towards the end of the year. This is a cause of concern for sorae retailers, who believe certain films might have fared bet- ter if their release dates had been held until early 2004. "The timing of the blockbuster releases is crucial in order to maximise revenue potential," says Virgin Megastores head of DVD & Video Markus Bhatia. "Similar genre event titles released at the same time can lead to can- nibalisation of sales." "The thing that always happens when you've got a line-up as strong as this is that some of the second lier titles will falter, because there is a limit to the amount of money that is out there," says lan Dawson. "The market will certainly grow as a resuit of the quality and it will take money out of other sectors, whether that be clothes or whatever. But, ultimately, there is a limit to the number of films that people will buy at Christ- mas. The quality this year will mean that some films will not do what they might have done in a quieter market." This situation could be even more pronounced considering current levels of compétition in the marketplace. RRP on top-level titles is becoming increasingly irrelevant, with supermarkets and online retailers dominating that end of the mar- ket OCC figures to August 2003 show supermar- 

Gaines industry draws on 
big films for inspiration 
If the DVD market can reasonably lie expected to trade heavily on cinéma aiitpnt, the culture of the blockbuster is not much less in cvidence in the games industry. Certainly, the major titles look set to follow the pattem of 2002 with a number of high-profile 

Potter: Quidditch World Cup, Colin McRae Rally 4, Tony Hawk Underground, ISS Pro Evolution 3, Mario Kart: Double Dash!, Doom III and Final Fantasy X-2. Grau Turismo 4 is set for an appetising release on December 26. "It's looking like a very strong Christmas for games," says Gerry 
licences and progiamme franchises," says Neil Martin, head of games at Virgin Megastores. "So the big titles will beUiings like Lord Of The Rings, FIFA, Star Wars, James Bond and WWE. Then, in ternis of programme franchises you've got Half-Life 2. which is going to be enonnous on PC, Medal Of Honour and Max Payne 2. It's the saine as we've serai for the last couple of years, where it's now about tying products to spécifie big licences or to things where there's a definitc sales history." Other key titles across the hardware fonnats will be Harry 

games at Woolworths and MVC, citing the likes of Fifa 2004, James Bond 007: Everything Or Nothing, Medal Of Honour: Rising Sun, Lord Of The Rings; Retum Of The King and True Crime: Streets of LA as the big games of the quarter. "Hie titles are as strong as last year, the machines are bigger and there's a much bigger user base." One ofthe most interesting products to look out for is Eye Toy: Play as Sony attempts to push away from its dark "third-place" advertising towards a wider audience. The Eye Toy is essentially a web cam with 12 games for the PS2 that allows the player to 

mm 
H OV' ^   - 

intcract directly with the screen. H p „ '■It'safantasticlitt'eUiing.a Qu^itc|l social thing and bnlliant on two À fronts," says Neil Martin. "It works 1 
well with the after-pub génération and it works well in bringing fcmale gamers into the market." 



kets accounting for approximately 37% of sales on the top 10 DVDs of the year to date. General retailers (Woolworths, Smiths, Amazon, etc) aecount for 35%; specialist retailers (HMV, Vir- gin, etc) 26%; and independents (Tower, Fopp, 1O1C0, Music Zone, etc) just 2%, These figures are even more pronounced on the year's top title so far, Harry Potter & The Chamber Of Secrets, with supermarkets register- ing 54% of sales, général retailers 36.5%, special- ists 9% and independents less fhan 0.5%. While these figures even out when taking the Top 100 titles into account - général retailers account for 33.8% of the total market, specialists 33.5%, supermarkets 30% and independents 2.3% - the heavy discounting of blockbuster titles remains a dominant issue at retail. "The H arry Potters and Lords OfThe Rings of this world are quite difficult for retailers to han- dle," says Woolworths' product manager for DVD & Video Helen Squires. "It's a constant challenge since these are the key releases that get our cus- tomers excited and it's a challenge to work out how we can support them and balance that with making money from them. That's a real struggle.' With The Two Towers available at 36% below RRP on the day of release, retailers have to décidé whether to drop prices and compete with the supermarkets and online retailers, or to sustain higher prices and rely on strength of catalogue, expertise and multi-buy sales. Most, unsurpris- ingly, are opting for the latter option. "f here's a line that's drawn," says lan Dawson. "There are certain titles which supermarkets will take as loss leaders to drive incrémental business, on music as well as DVD. You're never going to be 

A lot of the smaller stores are finding their own niclie in DVD. 

able to fiillv counter somebody who's willing to sell something that far below dealer price. But, as they make no money, there is a lirait to the num- ber of titles they can do that with. Obviously, il you're making a loss on each copy of The TVvo Towers, you're going to sell a lot of them.' Where price-cutting is having an obvions eftect is on the smaller indépendant retailer who are in a Catch 22 situation - big titles get customers through the door, but to compete in the market means ahnost non-existent margins. 'Doing the raainstream Top 20 DVDs, we're more or less doing it as a service for our customers, who are already buying music from us, so they don't have to go elsewhere to buy DVDs," says Tom Rose at Reveal Records in Derby, one of the few UK inde- pendent record shops having success with a range ofnon-music DVD. "Some independents are put off expanding into non-music DVD because they think it's not prof- itable," says Phil Beal, who, as northem régional sales manager for Golds, is encouraging smaller retailers into the market by offering titles on their 

own Five Star Entertainment budget label. "The big chains are expanding and cornering the mar- ket and so a lot of the smaller stores are shying away and finding their own niche." Certainly the likes of Fopp and Music Zone have shown success is achievable by tailoring DVD to their customer démographie. The Fopp Top 20 for the week ending August 3 highlights this with almost ail entries hovering around the £3 to £5 price point. Whether the smaller retailers can find a niche beneath the blockbuster route will be an interest- ing development to follow into 2004 and beyond. Until then, the DVD bandwagon rolls on regardless. After Christmas, Pottermania and the fi-enzy surrounding The Matrix and Lord OfThe Rings will be with us once again. That's not to mention Tarantino's return with Kill Bill, Shrek 2, The Italian Job, Spiderman 2, Jurassic Park IV, Starsky & Hutch and Stepford Wives. Further ahead into 2005 will be Peter Jackson's remake of King Kong and the final épisode of Star Wars. This one looks set to run and run... 
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Features are edited by Adam Woods 

As one of the UK's best-loved indies gears up for its lOth birthday, Owen Lawrence taj<es 
a rétrospective look at the label and highlights forthcoming events markmg tne occasion. 

Here's to 10 more 

years of Domino 

It is hard to separate Domino from Lainence Bell - it is his personality and energj' which power the company. "We have been living this for 10 years, so it is not just a job, it is who we are," he says. Bell's boundless enthusiasm for music - and particularly leftfield rock and electronica, if Domino's roster can be classified at ail - bas seen his label grow from nothing to a bedrock of the independent scene in the UK and across Europe. Bell's passion started at an early âge. He was producing fanzines for bands at 12 years old, working in record shops and selling T-shirts at gigs, keen to be involved in music at any level. A stint at Pire Records in the early-Nineties taught him the day-to-day business of running a label, and then it was time to go it alone. "It wasn't thought through," he says now. "I just had a one- year plan, a couple of grand and an enterprise allowancescheme." Bells idea was to license the American bands he had been hearing through his contacts at Pire. "For me, it was easier to work with those people he says. "I knew them in a natural way and it was outside the London A&R scrum, which was veiy compétitive." Bell's first release, in October 1993, was a Sebadoh single entitled Soul And Pire, licensed from Sub Pop at a time when the Seattle label was riding high on the success of Nirvana. Influential rather than commercially successftil in their own right, the band's lo-fi approach was at odds with the industry at the time. "It was the height of Britpop, so everything was measured by success," Bell recalls. Despite not having a desk, let alone an office, his passion for the project was boundless. "I just sat on the phone raving about music," he says. Next came Royal Trux, whose ramshackle, Sly-Stone-meets-the-Stones rock'n'roll was just arriving, about a decade ahead of its time. A flurry of other American artists followed, including Pavement and Will Oldham's various Palace collectives. Another mid-Nineties signing, Elliott Smith, licensed his first three albums - Roman Candie, Elliott Smith and Either/Or - to the label. Although he moved to Polydor in 1998 through a US deal with DreamWorks, Smith remains the only Domino act to have performed at the Oscars, having received a best original song nomination for song Miss Misery - one of several he con- tributed to the Good Will Hunting soundtrack. Ail the time, Domino grew steadily. "We were never caught unawares," says Bell. "It can be quite dangerous for labels when things happen very suddenly." As he puts it, one year an artist can lift a label to dizzy financial heights, "and the next 

year that artist has gone, or the next record flops and you have to make 20 people redundant. That s not a nice way to carry on." Just a couple of years later, Domino were to be half-responsible for Britpop's downfal! - Graham Coxon's love affair with Pavement signalled a change of direction for Blur in 1998, famously mfluencing their eponymous, post-Oasis album Corning out of the otherwise musically unremark- able Stockton, California, Pavement's angular arty rock had already established them as leading lights of the lo-fi movement before they arrived at Domino for 1995's Crooked Rain. Crooked Rain Wowee Zowee and Brighten The Corners fol- 

lowed, before the well-intentioned patronage of ffie Britpop heroes helped make Garrot Rope - from the band's Terror Tvvilight swansong - Dominos first UKTop 30 single in May 1999. Domino's organic growth has been the key to its long standing, and the same has applied to the growth of its artists, who owe far more to word-of- mouth and grassroots promotion than to média récognition. "Its the truest way for people to dis- cover music - people in independent record stores hear it and hear people talking." This is, perhaps, partly due to the type of acts Domino represents. Bell gleans his acts from the underground and ail of his artists seem to share 



Oesigner's vision croates unique identity Domino on Domino 

Kieran Hebtlen (Four Tet/Fridge) 

"diligence is the mcther et gecd luck 
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iv of what signifies success. Many artists signed to Domino in the early years still release through the label, Pavement's Stephen Malkmus among them. "I bave never really even spoken to any other people on the business side of music, so ail I know is Domino " he says. "So far, it's been ail need to know" It is this mutual trust that bas allowed Domi- no's rester to mature. "What we have been able to do is build up a catalogue and an artist rester that's really solid," says Bell. "We have artists whose careers we can represent proudly and we will do for as long as we can." This long-term view of an artist's career has paid off for acts such as Jim O'Rourke and Bonnie Prince Billy (the current incarnation of Will Old- ham), who are beginning to flirt with mainstream acclaim after a decade of quiet high-achievement. The most recent Bonnie Prince Billy album, Mas- ter And Everyone - Oldhams llth record for Domino - was his first to chart in the U K, going in at number 48 on its release in February. It would be impossible to accuse Domino of trying to make a quick buck from its artists. 'That's a big thing for me, but that's not how other record companies always think," says Bell. "Their main objective of signing a group is 'can we make money?', but that's a million miles away from anything we have ever done." 

To remain compétitive while retaining their A&R integrity is great They have an incredihly strong 
identityas a label. SethCarnill, Vital 

If anyone needed any evidence, it is worth look- ing to the seara of expérimental music which runs through Dominos 10-year history. A natural pro- gression after grunge was to bend, stretch and flatten guitar music into previously unthought-of shapes, and so post-rock was born. Spearheading this movement was man-of-many-aliases David Pajo, whose work on Domino as Papa M fused guitars with a jazz aesthetic and resulted in sprawling, evocative instrumental music. Scene figurehead Jim O'Rourke also records for the label and his enormously varied output - from 
struck a chord in many quarters. Recently recruit- ed as the fifth member of Sonic Youth, he has also undertaken mixing duties on Wilco's Yankee Hôtel Foxtrot. Domino has handled O'Rourkes sequence of albums named for Nie Roeg films, from Bad Timingto Insignificance, as well as last year's Loose Fur album with Wilco's JeffTweedy and Glenn Kotche. Electronic music in ail its forms has a strong presence on Domino's rester, from the haunted drum & bass of Matt Elliot's Third Eye Founda- tion to the ever-changing soundscapes of Mouse On Mars or the quirky, strange pop of Max Thn- dra. Kieran Hebden's Four Tet project has also made big ripples, his blend of acoustic-driven melody and cutting edge programming giving birth to a style generally known as folktronica. With last year's Rounds, Hebden was hotly tipped for a 2003 Mercury nomination which ultimately failed to matérialisé, but he has nonetheless proven to be another huge success for the label; he is now in the middle of producing for Beth Orton. Vital distribution manager Seth Camill recog- nises Domino's credibility as its most important attribute. "To remain so compétitive while retaining their A&R integrity is a great achieve- ment - they have an incredibly strong identity as a label," he says. This genuine relationship with their artists is obviously the resuit of a two-way understanding. Many bands seem to feel at home on Domino and tum down more lucrative offers. "Certain types of artists are really attracted to a home where they feel comfortable, so they will corne to us rather than take a bigger chèque elsewhere," 

Domino unveils events to 
celebrate lOth amtiversary 
The fcstivitics begin at the ICA soundtrack for the film The m ■n 
on Friday October 3. This frec Great Wilderncss, which event offers a chance to view featured Jarvis Cocker, some classic Domino artwork Gigs continue throughout and videos from over the the week with shows from years, soundtracked by OJs Fencc Collective lynchpins and live acts from the rester. James Yorkston and King i: J 

s» 
Saturday October 4 sees Creosote at Cecil Sharp House the return of Clinic, who in Camdcn on Monday October | preview material from their 13, while Tuesday October 14 Mars alongside OJ sets from c John Pcel and Franz Ferdinand. 

doubt baffle the assemblcd with Jason Loewenstein and with strange attire. Lou Barlow playing songs from On October 6, Domino the séminal Sebadoh catalogue, rcleases a 36-track double There is further Americana on 

fhe célébrations continue after the weekend with The Kills at a'bum at 01,0 
the Astoria on Tuesday October of Dommo's 21, while Franz Ferdinand birthday events :elehrate their rccent Top 40 at "ic ICA on 

a budget price, offering a much-lovcd Bonnie Prince Billy chance to relive some classic makes an appearance at Cecil rcleases from the likes of Sharp House; this long-sold-out Eliiott Smith, Pavement and event also offers a chance to Jim O'Rourke and the first catch new signing Adem playing 

Jebut at Efectrowcrkz on Friday October 4 October 24. Finally, Monday October 27 has roster lynchpins Stephen Malkmus and Quasi at Shephcrd's Bush Empire. Domino's manufacturer Sound chance to sample newer acts with a full band. such as Fridge offshoot Adem On Friday October 17, and the widescrcen vision of Domino takes over The End for UNPOC. a niglit off leftfield treats with 
Performance is the sponsor of the ïvents, and managing director Clins Marksberry is a big fan. "We are really proud to be associatcd . 

label bosses The Pastels influcntial Four Tet and German perfonn work from their clectronica mainstays Mouse On 
with them," ho says. "Tliey're a great biinch of people who know and love their music." 

Domino on Domino 
James Yorkston 1. UNPOC - The Fifth Column 2. Bill Wells Trio - Also In White 3. Teenage Fanclub & Jad Fair - Words Of Wisdom And Hope 4. Four Tet - Pause 5. King Creosote - Kenny And Beth's Musakal 
"Move Domino as they let me be. The label I was flirtîng with (before I signed with Domino) would hear a track and inevitably screw their faces up when the small pipes came in or suggest I replace the accordion with a Moog. No such carelessness from Domino." 
Movietone 1. Palace Brothers - Days In The Wake 2. Palace Music - Lost Blues & Other Songs 3. Hood - Home Is Where The Hurt Is 4. The Pastels - Illumination 5. Third Eye Foundation - Ghost "The music helps us through the grey days and adds a shimmer to sunnier climes." 

1. Royal Trux - Vétérans Of Disorder 2. Smog - Knock Knock 3. Eliiott Smith - Either/Or 4. Pastels - Remixed 5. Will Oldham - Master And Everyone "We are honoured to be counted among such curious and wonderful talent. The label is about a passion for content over style." 
Adem 1. Pavement - Crooked Rain, Crooked Rain 2. Jim O'Rourke - Bad Timing 3. Fourtet - Rounds 4. Quickspace Supersport - Superplus 5. Bonnie 'Prince' Billy - Master And Everyone "They genuinely and deepiy love music." 
Hood 1. Eliiott Smith - Either/or 2. Aerial M - Aerjal M 3. Four Tet - Pause 4. Palace Brothers - Days In The Wake 5. Third Eye Foundation - Ghost "Nice people in a shit business." 
Matt Eliiott (Third Eye Foundation) 1. Joana Molina - Très Cosas 2. Palace Brothers - Hope 3. Max Tundra - Mastered By Guy At The Exchange 4. Hood - The Cycle Of Days And Seasons 5. Royal Trux - Royal Trux "Why I love Domina? The staff, because l'm a creep." 
Tom Cullinan (Quickspace) 1. Third Eye Foundation - Ghost 2. Palace - Viva Last Blues 3. Clinic - Walking With Thee 4. Ganger - Fore 5. The Pastels - Illumination "1 like their integrity and the fact they release music because they like it, not because they can make money." 
Mouse On Mars Favourite Domino bands: TPram 2. Gastr Del Sol 3. Max Tundra 4. The Pastels 5. Royal Trux "True music lovers; reliable and pleasant people; futuristic endeavourers." 
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"But these days Hft a liltlc bit aore conscious of our responsibilities as a coapany and as an employer, so aaybe 1 can't put ont so aany records justbecause I lovethea." This ethic of autual respect seeas to extend in the further-reaching business dealings of the label. Ken Lower of Hermana, which handles press for aany Domino artists, refers to their "gentlemanly way of working". Without Domino, he adds, "it would probably be fair to say there would be no Hermana". Likewise, Universal Music Publisbing director of film, télévision and new média Laurence Kaye bas nothing but praise for the label. "We first got involved with Laurence and Domino in 1996 as sub-publishers of Domino's publisbing arm Dou- ble Six Music," he says. "As their publishers, we represent their song catalogue throughout the world, and that's something we're very proud of. Domino and Double Six have been synonymous with creative quality - inventive, eclectic and suc- cessful. Killer albums ffom them remind me why I work in this industry." A decade into its life, the Company employs 11 people. Three of those are based at Domino's US office in New York, and this transatlantic reach clearly pleases Bell. "Clinic got nominated for a Grammy this year - it's incredibly exciting to be sending music out there." British talent, too, has always been strongly represented, as Domino continues to diligently release albums by cuit artists such as Quickspace, Pram and The Pastels. Bands such as these have found a natural home on a label who are unswayed by current trends and this has resulted in a wealth of ever-interesting, i 

ÏNDIA 

mercially unviable releases. This approach pays Cutting-ïdgc off for the label and has given them accidentai in 2003: gurtar- successes - for example, the harmonium-led folk of James Yorkston or the gentle, undulating post- rock of Fridge. Since 2000, there has also been the offshoot label Géographie, which came about through Bell's relationship with Stephen and Katrina from The Pastels. "It was a pretty natural co-venture with our friends in The Pastels," says Bell. "We have always had a close tie with Glasgow and those guys particularly. Instead of them whisper- ing in my ear, 'release this band's records...', I said, 'why don't you release it?'" Géographie is fast developing its own identity. Géographie boss Stephen Pastel says, "In a way, I think Géographie has more of a house style, but we always try to show our artists the same respect 

that Domino has shown us; to encourage them and allow them to express themselves." Bell seems happy to sit back and watch this process. Tm more interested in helping people who have their own vision than diluting our vision by trying to do too many things." Domino is a rare animal - an independent that has stayed independent. Bell is coy about any major label interest, although he will admit to having "had a few lunches". "I don't think we would be particularly compat- ible," he says of Domino and its corporate suitors. Nor does he believe Domino and its artists need to sufifer for their independent attitude. "We are an outsider company and proudly so, but at the same time we really want to sell a million records, don't get us wrong. AU these records we have put out have been massive hits round our way." 
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Sanctuary cuts 
staff for growth 
by Andrew Stewart Sanctuary Claasics lias made two of its senior staff redundant as part of 

division. Richard Harrison and Pawlina Bednarczyk, respectively général manager and head of A&R of Sanctuary's ASV labels, both expressed shock and surprise at their removal. "It came without any waming at ail," said Bednarczyk, "so, as you can imagine, after more than 12 years of working in A&R, l'm still feeling radier shocked, principally 
itcametoanend." According to Craker, the depar- ture of Bednarczyk and Harrison ivas decided upon by the Sanctuary board and took everyone by sur- prise. "We've ' whichis' d.Thisw! rate décision, which 

Outside observers may feel lhat Sanctuary's décision to axe two key members of staff sends out néga- tive signais at a time of général uncertainty in the classical record industry. "In this case, 1 would say 

this is about us having a more focused view about where we are going to take this company," says Craker. "Those décisions might not bave been taken by the previous incumbents. The Sanctuary board is looking for a new vision," Craker has been chaiged with growing Sanctuary Classics' busi- ness Worldwide. He says that there is room for a 10-15% increase in the company's turnover from classical 
market share, which is presently pegged at around 0.2% in the UK. "Sanctuary overall is doing well, growing 11-15% year-on-year," says Craker. "Classics has to keep up with that. While it has been prof- 

Crake; entice "big name" artists to record with the Black Box and ASV labels, helped by the number of leading classical perforraers looking for major label contracts. He has also appointed 21C, a New York-based PR firm, to beef up Sanctuary's PR profile in the US. 'I will revisit ail those forgotten treasures in the ASV archives," he says. There are some real jewels there that we can promote at a high level and i feel confident about achieving the growtii targetS." 

English Suites. Hewitt. (Hyperion CDA67451/2 (2CD)). PMBSSyi Angela Hewitt's j ' j complété survey ! i. i ofBach's mjj&ljBS keyboard works docks up its ■^■^■1 penultimate release with this two-disc set of the so-called English Suites. As usual, Hj-perion supports the Canadian pianist's cloquent work rvith sympathetic recorded sound, expert attention to détail in présentation, high-profile ads in the specialist dassical press, and PR support that shows that selling Hewitt's Bach genuinely matters to the independent label. 
Sonata in F minor; 5 Hungarian Dances, etc. Kissin. (RCA Red Seal 82876 52737 2). e of Russian 

hitting criticism of late in the UK and US press. His latest release on BMG's RCA Red Seal label is likely to divide critical opinion when it cornes to his 
Hungarian Dances. But the sheer 

Kissin's music making here and in the composer's early Piano Sonata show total artistic conviction, a rare selling proposition that 

Grands Motets. Les Arts Florissants/Christie. (Virgin Veritas 5 4618 2). 

r William Christie and Les Arts Florissants in time for this release to appear during the label's 15th anniversary year. The blend of musical discipline and spontaneity that Christie and his musiciens bring to French Baroque music is sufficiently potent to blow away any lingering préjudices about it being "boring" or lacking in emotional force. 

lices of San tocal ensemble bring a différent colour and weight to that 

Dayl DVD Europe 2003 October 7th-8th 2003 

8.30 
9.30 l< 

10.00 -11.00 S h 
11.00 -11.30 IV 
11.30 -12.30 S IV 
12.30 - 2.00 L 
2.00 - 3.00 S 

The Market: How big is it 

sic beyond Dolby Digital? 

3.00 - 3.30 A 
3.30 - 4.45 S C 
4.45 - 5.30 S C 

18.00 P 

DVDs so far released. 
The creators behind a high profile back catalogue-based project will walk 
The DVD Europe party sponsored by Macrovision will begin at 6.00pm. 

e audience through how they created a compelling vie 

dvd 
Oneto One 

DVD Europe 2003, 7-8 October. The Great Court, The British Muséum. For delegate registrations please contact James Smith - Tel: +44 (0)20 79218308 Email: jsmith@cmpinfonnation.com 

Delegate rate; £295 + VAT (£346.62 Int e413 + VAT (£484.40 inc 



répertoire from the boys and me of Anglican cathedra] and rollegiate choirs. Occasional stresses and strains imposed by "purcell s high-lying treble parts are offset by the intensity and stylishnessofthese performances, crowned by a vivacious closing account of the composer's coronation anthem, Myhearlis inditing. 

ALBUM OFTHE FORTNIGHT Whigher Abide with me, David of the White Rock, etc. Aled Jones, etc. (UCJ 9865579). This set will match, if not better, the chart-topping success of last yeaKs eponymous album from Aled Jones, which was the Welsh baritone's first release since the late-Eighties. Now he Is back with 

by the cellist himself. Given the right airtime on Classic FM and 

Day 2 DVD Europe 2003 October 7th-8th 2003 

8.30 Registration 
9.30 - 10.00 Crystal Bail Keynote 

11.00 - 11.30 Morning Coffee 

12.30 -1.00 Session 3; Copy Protection Copy protection: what tools an 
Sponsored by Pioneer 

Ds from andio reieases and make DVD an im 
3.30 - 4.00 Afternoon Tea 
4 00 - 4.45 Session 5: Case Study 2 

0 Conférence sum up & Close 
I Project will walk the audience through how they created a 

FiS'-ieOfficlal AGlAmaray 
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The key for our industry is to spread the truth - that music represents good value 

The price of music is way eut of sync 

EDITORIAL 
MARTIN TALBOT 

The nevv Passport initiative organisée! by Channelfly 
is one prime example of the vast volume of good work carried ont by the music industry. Like the fantastic efforts on behalf of Nordoff Robbins and 
the Brits Trust, War Child and others, which tend to operate beneath the général média radar, it typifies the grand tradition of the music communily in contributing to the wider good. 

It is, then, perhaps surprising that the music industry finds itself in the PR hole that it currently 
does. It is - apparently - an industry which flogs over-priced products, ripping oiîthe consumers and 
exploiting the talent which generates its revenue. 

This image came into sharp focus again last week when The Sun s Dominic Mohan trawled up that age-old moan that CDs are too expensive. 
One of the facts highlighted by Tony Wadsworth at In The City included price comparisons across 

three décades; LPs were priced £1.70 in i960 (équivalent to £25 today), Wadsworth indicated, 
^ ^ while a CD cost £11.99 (again, £25today) in 1983 - Music week, cmp information, sth noor, comoared to an average nrice of £10.60 today.'"1 

Ludgate House, 245 Blackfriars Road, ^ -y  f tondon sa 9ur When some consumers are paymg as much as £4 
martin@musicweek.com 

for a basic mobile ringtone, £4.50 for a still of their favourite artist to display on their 3G phone and 
older consumers are splashing out £150 (face value) 
for a Rolling Stones ticket, it seems clear to me that 
the pricing of recorded music is way out of sync. Too expensive? Music is a bargain. Perhaps Mohan - someone who has received 
plenty of free tickets and CDs in his time - hasn't bought a CD recently. 

It is, however, clear that we are still losing the debate. One look at last Fridayb Sun letters page - dominated by readers agreeing with Mohan - should 
tell us that. The key for our industry is to get the message out 
there. The BPI's Peter Jamieson and Sony's Gary Farrow did everyone a service by going into print 
against Mohan in last Tuesday's Sun, but it is not just 
down to them or the senior execu tives of the trade associations or major labels to talk the talk - it is 
down to ail of us. 

It may not be a cool argument to pursue at a party or down the pub, but everyone making a living ffom 
music has the ultimate incentive to do so. 

Singles: one release date 

across the board is best 
On the eve of the Chart Superviso- ry Committee meeting that should décidé to change rules to revitalise the chart (tomorrow, Hiesday), the 
the chairmanship of Bard is to be lauded. His comments, particular- ly about the singles market, show he is determined to do something soon - something that both Bard and the BPI as equal partners in OCC have failed to do. 
everyone wants a download chart as though a chart is the only way to kick-start a business. It's hard to see why another chart is so valu- 
Legitimate downioads 
have to be available as 
soon as the track is 
sent to the média  
able when we have treated the one we have with contempt. Record corapanies have failed to grasp the realities of the inter- net. I hope retail don't join them. It is not the former who are penalis- ing the latter over the potential clash of release dates of legitimate downioads and physical singles. To counteract illégal file shar- ing, legitimate downioads have to 

he available as soon as the track is released to the média or illégal downioads will mop up demand. It is the physical single that is out of step. We need to take action within months not years, and ail three things (media/single/legal down- load releases) need to happen simultaneously. This will produce a 
will have to make stocking déci- sions based on how good they think a track is before the média tell them whatthe public will buy. Even if, in the short term, there is a différence in release dates between downioads and physical release there won't be gaps in retailers' charts because most of them make their own up and so can exclude non-physically avail- able tracks. It is ohviously not idéal so, one of the solutions Steve Knott can work towards, is having ail the retailers using the same chart. The other is to get Bard and the BPI to give up control of the chart rules. Anathema to many, but give the power to an independent, strong OCC to change rules. After ail, the Mercurys is the best awards evenl - and it is that way precisely because it is independent Jon Webster is. 

Are the Mobo Awards 
rewarding homophobia? 

Is the Mobos' nomination of Eléphant Man, Bounty Killer and Beanie Man "tantamount to rewarding bigotry", as OutRage have claimed? 
Richard Smith, Goy Times 
"It's absolutely ridiculous to say it's 'tantamount to rewarding bigotry'. It's rewarding bigotry, full stop. Just as there's nothing to 'allégé' about their lyrics - they're clearly homophobic. Would an overtly racist singer even get a deal with a major, 

s misguided I don't want the State to détermine what anyone can or :an't sing about, even if they're gaboutthejoysofkilling 
e, Channel 4 head of music and incoming Sky head of music channels 

homophobia, I do think you have to allow for creative freedom and freedom of speech." Neil Palmer, Telstar deputy 

Steve Bunyan, Union Square Music marketing director "They are not giving them an award for those lyrics, they are giving it for their whole musicality, but you cannot ignore their lyrics. You almost have to make a point of saying, 'you are great artists, but we don't like those lyrics'. If they don't give them an award, it will not stop their music being played, but we have to ask how can we bring them around. AH developing artists are about some sort of rébellion and it must be hard to get them to acknowledge that they have moved on. But they are now on a worki stage and if they want to be part of society, they either have to change those lyrics or not perform those songs - the industry should be 

inlernationally recognised brand. Reggae has always had its fair share of misogyny and homophobia, but that does not m 



Forum is edited by Joanna Jones 
j One of the most senior British A&R executives in the 
l global music business BsmM Masses says the UK is 
j the next country to watch for emerging talent 

think there are si fêw'British record executives working in the US industry? It is a big commitment to leave your home country and absorb the culture of a new one on the chance of it 
Wliat is the biggest différence between the UK and US business? There are vast différences ranging from the way that radio is so categorised in the US to the way the US can be more artist-development orientated and the prevalence of R&B and rap definitely affects the pop side of the business, The UK is moving in the direction of the US, but it is slill easier for a band to develop over time over here. The UK market isstill very fastand singles-driven. But I think, in some ways, we have replaced the single in the US witli a very expensive single with 10 B-sides. Which British traits translate? A UK executive needs an interest in, commitment to and understanding of the US market Ashley Newton and Peter Edge have been very successful because they have developed an understanding of what is successful here. With artists there are many factors, induding spending time here. Since you joined Sony, the business of established artists has 

eUKwi 

ityto 

changed greatly. What are the biggest hurdles today when wanting to break an act on a global scale? The artist has to have the ; gain global acceptance, to appeal people of différent languages and there are not many who can do that. Over the last decade, most of those artists have emanated from the US, while in the Eighties, a lot of those artists emanated from the UK. Some of that is to do with the importance placed on the singles chart and dance records. For an outsider to see some of the deals made for UK singles, 

have taken the attention artists that could I next Dido. Coldplay is e and the tide is turning acts like The Darkness, The Thrills: and Delta Goodrem. What is the most rewarding part ofyourjob? I love the international aspect of it, dealing with artists from ail over the world and developing artists to the top, along with A&R. A global A&R rôle has never really existed before. Which is the next country to 
Clearly the UK. I fecl incredibly positive about it - artists, songwriters and producers - but you wiil also see artists coming from a lot more places. We have already had hit acts coming from Russia, it is going to be quite eclectic. But the UK is leading the way for great creative artists. Which UK Sony acts do you think will break the US next year and why should they succeed? The Coral will continue to develop - a fantastic band with strong songs and an identifiable sound - Hope Of The States I anticipate will be an important record for us, Big Brovaz early next year and Lemar will be an interesting record for us next year - he has real potential to sell albums. What do you miss about the UK? Walkers crisps, sweets and English TV. 

The Beatles, no strangers to the corridors of the High Court in London, are among those very corridors again. More than 30 years after the court served as the venue for the painful break-up of the group, the Fab Four have now returned to issue a writ against Apple (the computer Company, not the label) over the launch of the company's music service iTunes. 
So, why has iTunes got The Beatles so infuriated? Tliey claim the service breaches a 1991 agreement reached between Apple Corps - owned by surviving members Sir Paul McCartney and Ringo Starr, John Lennon's widow Yoko Ono and the Estate of George Harrison - and Apple Computer. Back then it was determined that the computer giant could continue to use fs Apple name, providing it stuck to the Mac game and stood well clear ofthe music market. Hasn't Apple Computer got the message? Apparently not, Moreover, Apple Corps' 1991 suit was only served atter The Beatles' Company reckoned Apple Computer had ignored a suit issued in 1981 which resulted in the computer Company paying an undisclosed fortune in damages to the firoup and agreeing only to use the 

name Apple for computer products. The 1991 action was taken when Apple Computer used its apple logo on music-synthesising products, At leasl Apple Computer has a sense of humour about ail thislitigation: after 
the suit, a note of music it had added to its software was given the name "Sosumi" ("So sue me" - geddit.). But it seems now both sides have différent interprétations of that 1991 Hoal Aoole says, "The agreement was concerned with the future use of the name Apple and use ofthe companies' respective well-known logos of apples." However, Apple Computer CEO Steve Jobs, who only called his Company Apple « the first place because he is a big Beatles fa . told The Indépendant last weeK We might have to get a judge to décidé. 

The advice, then, is 

their royalty rates were ludicrously small, especially compared to what rivais like The Rolling Stones were receiving, plus seeing contrai of the 

s efforts by Michael Jackson. Corne to think of it, there aren't any Beatles tracks on iTunes either. Presumably that's because of this dispute? Well. there aren't any currentlyi site either. That's by Apple and The Beatles approach in the way the i_ . repertoire is exploited. Remember, The Beatles' albums' release on CD did not exactly happen over night. Are Tlie Beatles about to bring iTunes crashing to its knees? Hardly. Given the popularity of the service (it recorded its 10 millionth download sale on September 3) both among the public and the record community, that would be self- defeating. Don't be surprised to see a deal combining Apple Corps receiving some kind of payment or a royalty rate and The Beatles catalogue itself being added to iTunes. Then both sides 

DOOLEYS DIARY 

The lowdown on 
In The City... 
Remember where you heard it In The City didn't get off to a great start for some - attempting to work their way thraugh train problems between London and Manchester over the weekend - but was certainly triumphant on the Sunday nighL On the Monday morning, director Tony Wilson thanked ail the delegates who voted for ManchesteKs Victoria Baths in the BBC's Restoration poil, thus helping to win E3m to revitalise the building... As usual, there was plenty of liveiy debate during the panels. Reflecting on his days as a plugger, EM1 Music Publishing's top man Peter Reichardt told how he coped when he had to promote records he didn't like. "You just stick it into the in tray and fuck off," he said... But Tony Wilson clearly wasn't amused by his reference to late Led Zep manager Peter Grant as "frankly, a bully". "We don't speak ill of the dead," Wilson snipped... Badly Drawn Boy had problems getting into the Midland Hôtel bar over the weekend. "I fookin' made In The City," he was heard to opine, to bemused security staff,. Grokster top man Wayne Rosso has no doubt about his place in the world, introducing himself at the start of his ITC session with: "You know me - l'm Satan." But spare a thought for poor old Wayne, who was stuck in the UK 

after TTC because of Hurricane Isabel which hit the East Coast base of his file-sharing opération. Can the RIAA really have that much influence?... Stephen Budd certainly enjoyed announcing détails of the Passport event - it kept his mind off the Champions League 0-3 disaster which was unfolding at Arsenal at the same moment "I was quite glad I missed it" he says. "I would have had one of the most misérable nights of my life, but instead I had one of the best of my life."... There's confusion at camp Macca where Ringo's one-time bassist had early last Friday apparently let long-time publicist Geoff Baker go over an incident near David Blaine's Tower Bridge résidence. Baker supposedly tipped off a photographer that Sir Paul would be visiting the scene, resulting in "an incident" between the snapper and the ex-Beatle, and McCartney telling his PR, "You're fired". Later, McCartney claimed he was "joking".., Who says The Darkness are the kind of act to make an ass of themselves? Well, probably most of the population of Manhattan by the sound of it The boys, in the States last week plugging the release of their album there, were given $800 by Blender magazine for a feature on what they would spend the cash on. The boys ignored the more obvious rock'n'roll options and settled instead for a donkey, which they decided to walk thraugh Times Square under the glare of thousands of passers-by... Louise is now a world record holder she made the Guinness book last Thursday after arauncT 101000 people sang along to her ""J BréasTCancer Care-supporting single i Don't Give Up, making it the world's biggest-yet singsong... She's over 50 and can still carryoff fishnets and a mini-skirt Yes, Blondie played a stunning show to a 250-capacity théâtre full of london's média and Sony. And, the new material sounded great even alongside classics such as Heart of Glass and Rapture... 

(if IHs KUllING sisiis i 
.UNG 

It's obviously not that grim up north judging by the grins on the faces of CMC Radio bods and friends when they met the Rolling Stones ahead of their Manchester concert recently. Pictured, left to right, at the MEN arena are GMG Radio MD John Mycrs, GMG finance director Stuart. Kilby, John's brother Eddie Mycrs, Real Radio Scotland programme directors Jay Crawford, Real Radie 

Yorkshire progn Terry Underhill, présenter Deiek Hatton, Cenlury Radio's MD Nick Davidson, togethor with some Manchester Evening News représentatives, showing just how pieased they were to meet the boys, albeit for less than 30 he Stone: îd that the last time they'd seen Derek Hatton was at Livorpool's Cabin Club circa 1964. 
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Get to the iatest industry jobs before else anyone 

And read Music Week every week for full rundown of ail the week's positions 
ur position direct to the key industry players, call Doug on 020 79218315 Email: douggmusicweekxom 
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Call Doug 
02079218315 Email dotigffimusicweelf.com 

Rolled Gold 

Hanging on 
th.e teleplione... 

Over 1,000,000 CD's <5 DVD's always 
in stock, the majority of which are 
20% - 50% below UK dealer price. 

.. .Have you got time to "be on the 
phone to endless suppliers? 

One call does it ail to Rolled Gold. 
To activate our updated price lists go to 
www. rolledgold. net 

ONE CALL FOR ALL VD U R NEEDS 
□ 1 753 SQ 13 17 

Rolled Gold 

SHOP GENIUS 

free delivery, efficient service, new releases 
call for a stocklist & to open an account today 

m 

Office to Let Hammersmith W6 900sq ft of newly decorated ground floor office space. Close to tube and King St shops 

CD DUPUCATION 

1.^1® 02073852299     -• 

Posting Records? LP Mailing Envelopes • Single Mailing Envelopes Postal Tubes • CD Mailers • DVD Mallers   
CD molle" 

1 Dv0 mo/Zers 

WÊSÊÊ 

Fledgling Multimedia Empire sceks investment and expertise to flilfil massive potential. 
Check ont lensempiïe.com for complété détails or téléphoné 0771 2236080 

SEEKS PUBLISHER 
No Advance Required. 
For Quality Demo CD Please contact Dave at: trafelgwyn@yahoo.co.uk Phone/fax 01686 440616 

m* COR r50 Cps -^80 MQO CDs - EIJO 
^^^6379500 

OROU 

020 8951 42 

CD>interacfive>DVD>encoding>authoring> 
VIDEO>duplication>editing>DUBBING www.tcvideo.co.uk Tel: 020 8904 6271 J 

TC VIDEO ^ 

CDS MEDIA 
CD-R, Video, Audio Cassette. DVD etc. 

Do you use the above and/or cases? 
YES! Then log on to cdsmedia.co.uk 
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red 

cd dvd vinyl + games 

displays ■ + storage S 
www.reddisplays.comTHEh t: 01733 239001 f: 01733 239002 e: info@reddisplays.com look no further 

music & games displayspecialist 

JUKEBOX SERVICES 
OVER 300 JUKEBOXES IN STOCK 

p 

1 020 8288 1700 
15 LION ROAD, TW1CKENHAM MlDDLESEXTAVl 4JH j Showroom open 

mÊÊ m 
RAT RECORDS 

SMALL TO VAST AMOUNTS 
PRICES GIVEN OVER THE PHONE 

Call Tom on 020 7274 3222 evenings 020 82931368 rat_records@hotmail.com 

SOHO OFFICE FOR RENT 
Light with wooden floors 

2 spaces available: 
250 sq ft £10,000 pa 
450 sq ft £18,000 pa 

Tel: 
07787 500114 

DIKECTOHY 2004 
The essential guide to who's who in the music industry. 
The vital link between you and your customers. 

The Music Week Directory 2004 is now in production. 
The deadline for basic free listings has now passed 
however advertisements and logo entries are still available. 

Booking Deadline: Friday September 26th Copy Deadline: Tuesday October 7th 
Contact the sales team on 020 79218323 
or 020 7921 8352 (display) or 020 79218315 (logos) 
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Datafile 

Britain's most 
comprehensive 
charts sen/ice 

Week 38 

ALBUMS THIS WEEK The Chemical Brothers Singles 93-03 (Virgin): Gareth Gates tfac (S); Muse Absolution (Mushrocm/ Atlantic): Sting Sacred Love (Polydor)  S1PTËMBËR29 Dido Life For Rent (Cheeky/Arisla); Outkast Speakerbom: The Love Below (Arista): Rachel Slevens Funky Dory (19/Polydor)  OCTOBER 6 Belle & Sébastian Dear Catastrophe Waitress (Roiigh Trade), Aretha Franklin Do Damn Happy (Arista); Elvis Presley 2ndToNone(RCA) OCTOBERD The Electric Soft Parade Tlie American Adventure (DB); Finlay Quaye Much More Tlian Love (Epie): Travis 12 Memoriesdndependiente) OCTOBER 20 Basement Jaxx Kish Kash (XL); The Strokes Room On Fire (Rough Trade); Suede Singles (Epie); Texas Careful What YouWish For (Mercury) 

Classical 
actsmake 
chart impact 

a 

SINGLES 

Mng 

Beyoncé Baby Boy (Columbia): Fa; Rockers SayCheesefSmilePlease 

MARKETINDICAK 
THE Bill NUIVIBEK: ib 

Blu Cantrell feaL Ladv Mav Routii 
^ 1 

Tlie Darkness I Beheve... (Must Destroy/ Atlantic); Elvis Presley Rubbemeckin' (RCA); Evanescence Going Under (Epie); Amy Stndt Under The Thumb (Polydor) SEPTEMBER 29 Eva Cassidy You Take My Breath Away (Blix Street/Hot); Milk & Sugar Let The Sunshine In (Data/l-Off); S Club 8 

SINGLES NUMBER ONE BLACK EYEDPEAS WHEREIS THE LOVE Interscope Previous best third-week sales tally this year was 65,165 by Gareth Gates with Spirit In The Sky. Where Is The Love has sold 79,289 to date. HIGHESTNEWENTRY RACHELSTEVENS SWEET DREAMS MY LA EX Polydor This a great solo starl for Stevens. who had 12 Top Five hits with S Club. 
ALBUMS CHART NUMBER ONE THEDARKNESS PERMISSION TO LAND Must Destroy This is the first hand rock album to spend four weeks at number one since These Pays by Bon Jovi in 1995.  HIGHESTNEWENTRY STARSAILOR SILENCE IS EASY EMI Their 2001 début album is the top-selling 
Williams. Initial sales of Silence... suggest it will be equally big. 
COMPILATIONS 

BLACK EYED PEAS WHEREIS THE LOVE? Interscope Scolland consistently returns lower sal on urban acts - but Black Eyed Peas enj 

ïRONE 
. FLAG Cheeky thefourlh single this year to a 100m audience. It also tops the chart in Germany and Belgium, f2 in France and Sweden. Maverick/Wamer Bros) 1 " ^ y'Sfy' i  !—-- ' " "   

Five reasqns tovisit mMsicweck.com right now: 
AH the saies and airpiay charte ■ nploaded every snnday Key radio playllsts - available as soon as they're pnblished 

Key releases - ail the big records for the next seven weeks 



Strokes back 

Blondie return 

Debbie Harry and the 
boys return with new 
album The Curse Of 
Blondie 

The Face, 

pohit'o^Ltàs campaigiv ^d^Texd 

A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 
Mark Hagen, Producer, 
T0TP2/Radio 2'sSold 
On Song GEOFF MARTYN SOMETHING GOOD (UVE 

Rahul, Selectadisc, 
London !!! ME ANDGUffl } DOWNBVTHE \ SCH001YARD(A S TRUE STORY (WARP) 

Thisnine- ! minute dancefloor workout from these West Coast punks turned New- York darlings rises above the rest of the pack by having mood changes aplenty and actual IjTics. It's a really ftesh track. 

from Is This It - but that's Room On Fire's charm. Instead, they've built on the opposing guilar lines and the solid rhythm section that anchored their début with some new influences - Bob Marley, The 

BrentTobin,G,alaxyl05, 
Yorkshire. 

This is the big one for us. It lias been big on the UK urban club scene. We've been on it for three 
(ZaneLowe) 

sStog out mhfs own after 
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% music controj 

TV Airplay Chart 

// j 
; BLACK EYED PEAS WHEREIS fHËIÔVE?"  fMM 582 2 DID0 WH1TE FLAG CHEEKY/APISTA 518 

3 BLU CANTRELL FEAT. SEAN PAUL BREATHE MISIA 379 
4 BEYONCE FEAT. SEAN PAUL BABY BOY couwbia 354 
5 RACHEL STEVENS SWEET DREAMS MY LA EX 19/POtYDOR 347 
6 30 MUSE TIME ISRUNNING0UT OWEASTWEST 325 
7 8 THE DARKNESSIBELIEVE IN A THING CALLED LOVEiw»-. IROY/AUANTIC 304 
8 18 LINKIN PARK NUMB WaiSf Bf64 272 
9 5 CHRISTINAAGUILERA FEAT. LIL'KIM GANT H0LD US D0WN 236 
10 BLUEGUILTY lANOCENT 230 
11 8 ELT0N JOHN ARE Y0UREADY FOR LOVE? s OlITHERN FRIED 229 
12 16 THE WHITE STRIPESIJUST DONT KN0W WHAT TO DO WITH MYSELFn 216 

EVANESCENCE GOING UNDER WliiMlP 215 
14 / ULTRABEAT PRETTYGREENEYES «UMMIKWWI 199 

m LIBERTY X JUMPIN' «2 193 
16 3M SUGABABES HOLEINTHEHEAD 1S1AN0 186 
17 16 BIG BROVAZ BABY BOY me M 
18 « REM BAD DAY WARNEllBROS 178 

19= GARETH GATES SUNSHINE S 157 
19= U SEAN PAUL LIKEGLUE vwnAmc 157 
21 JUSTIN TIMBERLAKESENORITA M 154 
23 a 

LIMP BIZKIT EAT YOU AL1VE INT£B 

JAMELIA SUPERSTAR PARLÛPHORE 138 
24 12 WESTLIFE HEY WHATEVER S 136 
25 35 NICKELBACKSOMEDAY ROAORUHRER 134 
26= 215 IRON MAIDEN WILDEST DREAMS EMI 132 
26= B DELTA GOODREM INNOCENT EYES COIUMBIA 132 
28 40 50 PFNT PTWIP wrascoptypotYOOi! 123 
29 21 PHARRELL WILLIAMS FEAT. JAY-Z FR0NT1N ARISTA 115 
30 27 KELLY CLARKSON MISS INDEPENDENT s 114 
31 28 JAIMESON COMPLETE nmyw 109 
32 24 Cl FA DDWNIOAD TT 

103 

33 46 OUFFNSOF THF ^nMFflRF FIRST ITGTVETH msaremm 97 
34 10 LEMAR DANCE (WITH U) sony 96 
35 GORDON HASKELL HOW WONDERFUL YOU ARE FIYINGSEWKS 87 
36 38 ELVISPRFSLEYRUBBERNECKIN' BMG 83 
37 22 MARY J. BLIGE LOVE (S) 1ST SIGH1  1—. ; 38 79 FEEDER FIND THF COLOUR _  ECHO 80 

39= 3, BUSTED SLEEPING WITH THE LIGHT ON  UNIVERSAL 79 
39= IT BEYONCE CRAZY IN LOVE   COUJM81A 79 

Do 11164' Dflew&iliy ^)^4Mû3lî|fTVj*plvdi3f KSS-K' 

Sean Paul's collaborations with 
Blu Cantrell and Beyoncé swap 
places at three and four as Muse 
race into the Top 10. 

.C5^r. *€:: TWiS STflB' -. 
m: Wm <9. -rCL- 
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Dido pips Elton John to the top spot ahead of 
three non-movers, as Travis and Jamelia both 
jump into the upper reaches of the chart and 
Sugababes are catapulted into the Top 50. 
E H»fu Mmmutiti É S4 j JUSTIN TIMBERLAKE SENORITAjm 30 nfr ■ U J RACHEL STEVENS SWEET DREAMS MY W EX RTOvms 21 30 | 1 | BLACK EYED PEAS WHERE1S TUE LOVE? roivwi! M 30 24955 4=' 2 | ELTON JOHN ARE VOU READY FOR LOVE? samiERN fRiED 32 29 24557 4=1 3 i CHRÏSTINA AGUILERA FEAT. LIE' KIM GANT HOLD US DOWN -. ' 29 29 24506 6| 6 1 STARSAILÛR SILENCEISEASYE«i 24 18395 7=1 6 j THE OARKNESS 1BEUEVE IN A TH1NG.. vusr destruïwtiaviic 23 18264 7=| 26 i Ml LK & SUGAR LET THE SUNSHINE IN .ministry of souso 23 16255 PO i | i' 22 21 19273 101181 JAMELIA SUPERSTAR rarlofhim 17 20 13037 11=) 14 i NELLY, P. DIDDY & MURPHY LEE SHAKE YA TAIL. BAO 8W1SLAN0 20 19 15270 11=) 181 THE THR1LIS SANTA CRUZ {YOU RE NOT THAT FAR) VIRGIN 19 14096 11=] 18 i BEYONCE FEAT. SEAN PAUL BABY BOY COIUUBIA 17 19 12654 14J181 TRAVIS RE-OFFENDER indepekoiente 17 18 14684 14= 8 SEAN PAUL UKEGLUE WATUNTIC 18 14222 
m 10 JAIMESON COMPLETE J0ID/V2 23 18 13149 14= 8 LEE-CABRERA FEAT. ALEX CARTANA SHAKE 1T... CREOENCt 25 18 12955 194101 JURGEN VRIES WILDERNESS direction 23 17 12745 194161 LEMAR DANCE (W1TH U) scny 17 12472 2l4 4 j KONTAKT SHOW ME A S1GN nuufe/arista 28 15 11968 2lJ 291 FEEDER F1ND THE COLOUR ECHO 12 15 11590 21=! 18 LUMIDEE NEVER LEAVE YOU (UH-OOOH) BAO bwisiand 17 15 9778 24429 j THESTROKES 12:51 ROUGHTRAOE 12 14 10607 24414 | CHEMICAL BROTHERS/FLAMINC UPS THE GOLDEN fATHEREESiYixBJSÎ. VIPGIN 20 14 8237 26tO| 50 CENT P1MP IHTERSCOPt/POlYDOR 10 13 8706 26424 ! NICKELBACK SOMEDAY roadrunner 15 13 7547 26JO| FATMAN SCOOP BEFA1THFULOEFJA.wmercu.RY 3 13 6938 29iO| SUGABABES HOLE IN THE HEAD islano 7 12 8680 29=01 FOOnGHTERS HAVE 1TALL RCA 10 12 8164 29=27 MARY J. BLIGE LOVE @ 1ST SIGHT isuko )3 

13 12 7100 
Ail the sales and airplay charts published in Music Week are also available online every Sunday evening at www.niusicweek.com 

:29 OCTOBER - 01 NOVEMBER: 

! 800 INTERNATIONAL DELEGATES 500 COMPANIES 100 SPEAKERS 30 SEMINARS 
•.Dieter Weter Yelîo iPaul Lafham Clear Channel tMike Millet The Sanctuary Group 

1 Early Bird Booking before 

www.musicworksUK.com | 

The UK Radio Aii 

/ 7 //# / y 
? « 

rr 10 3 OIDO WHITE FLAG 2703 103.0 4 

? u FI TON JOHN ARF YOU READY FOR LOVE? » 2507 ■8 92.28 ■16 
3 3 , BLACK EYED PEAS WHEREIS THE LOVE? 2861 6 83.59 ■' 

14 , 2 RACHEL STEVENS SWEET DREAMS MY LA EX ' ■°™« 2051 27 74.18 10 
15 5 | 21 LEMAR DANCE (WITHU) sœy 2150 ■13 65.67 1 
16 , u JUSTIN TIMBERLAKE SENORITA J.VE 197J 25 62.07 9 

7 6 » CHRÏSTINA AGUILERA/LIL' KIM CANT HOLD US DOWN SCA 1779 "I 60.82 0 

8 a 12, BLU CANTRELL FEAT. SEAN PAUL BREATHE AIUSIA 2149 1 55.53 
1 9 10 g GARETH GATES SUNSHINE 1647 ■4 55.34 16 

10 9 35 BEYONCE CRAZY IN LOVE » LUMBIA 1921 54.86 
n 1! 9 WESTUFE HEY WHATEVER  g 1472 U 47.64 » 

IT "7 TRAVIS RE-OFFENDER 821 53 41.20 56 
13 » 8 JAMELIA SUPERSTAR 1320 33 40.82 25 
14 u 16 ULTRABEAT PRETTY GREEN EYES 1499 -8 40,59 •9 
15 19 0 STEREOPHONICS MAYBE TOMORROW V2 1560 -17 36.07 ■4 
16 15 m ROBBIE WILLIAMS SOMETHING BEAUTIFUL «mis 1699 •6 33.40 -n 
17 19 0 THE OARKNESS ] BELIEVE IN A THING... ^srDESTRorttwmic 704 9 32.64 0 
18 17 29 KELLY CLARKSON MISS INDEPENDENT 1635 -2 31.67 
19 18 BIGBROVAZ BABY BOY « 1499 5 3L48 •6 
20 .3 33 JAIMESON COMPLETE «« 960 •40 29.94 -39 

! 21 35 30 STING SEND YOUR LOVE wwm» 559 32 29.42 28 
22 •21 25 LUMIDEE NEVER LEAVE YOU (UH-OOOH) BAOBOWSU» 905 15 29.39 9 
23 16 32 STARSAILOR SILENCE IS EASY 372 13 29.35 •20 
24 24 0 ELVIS PRESLEY RUBBERNECKIN' ™ 481 -23 28.82 ■1 
25 22 97 SEALGETITTOGETHER «RBROS 572 ■8 27.77 ■8 

um imiiim'i 

STEREOPHONICS MAYBE TOMORROW 



music control 

iflilay Chart 

f/là / //j 
26 23 SEAN PAUL LIKEGLUE     4? 593 25.78 ■15 27 « NICKELBACKSOMEDAY 1044 47 24.32 

S# » 0 MM & SUGAR LET THE SUNSHINE IN m»™™™ 475 29 23.62 48 29 30 0 TEXAS CARNIVAL GIRL 811 6 23.57 -U 30 25 0 ATHLETE YOU GOT THE STYLE 105 .1 2353 -23 31 0 BEYONCE FEAT. SEAN PAUL BABY BOY « 487 14 22.02 8 32 20 NELLY, P. DIDDY & MURPHY LEE SHAKE YA TAILFEATHERBAOBOV, S1MD30' 0 21.75 ! 
33 121 o SUGABABESHOLEINTHEHEAD 807 138 21.14 219 34 « JAVINE REAL THINGS 747 41 21,05 -15 
35 25 o THE THRILLS SANTA CRUZ (YOU'RE NOT THAT FAR) wm 190 -48 20.60 -31 
36 33 o JURGEN VRIES WILDERNESS omam 362 •3 19.96 -20 
37 36 GIRLS ALOUD LIFE GOT COLD mm 1252 ■8 1953 -13 
38 27 31 KONTAKT SHOW ME A SIGN mwm™ 458 2 19.14 ■38 
39 38 0 JUSTIN TIMBERLAKE ROCK YOUR BODY jive 602 -15 18.69 -15 
40 S 50 LEE-CABRERA/ALEX CARTANA SHAKE IT... « 295 -19 18.51 -43 

141 67 0 DAVID BOWIE NEW KILLER STAR 65 5 18.23 49 
42 m 0 ROOM 5 FEAT. OLIVER CHEATHAM MAKE LUV ROSIT™ 580 -1 17.68 -19 

i43 75 0 50 CENT PIMP INIERSCOPE/POtïDCR 453 41 16.93 54 
44 35 0 NORAH JONES DONT KNOWWHY 739 ■19 16.84 -27 

|45 56 19 MUSE TIME ISRUNNINGOUT MUSHROOWEASTWEST 234 29 16.32 : 13 
46 0 COLDPLAY CLOCKS -«e 506 4 16.05 -29 
47 51 13 MARY J. BLIGE LOVE (5) 1ST SIGHT ^ 466 9 15.77 
48 0 TURIN BRAKES 5 MILE (THESE ARE THE DAYS) 163 37 15.56 -17 
49 62 0 FEEDER FIND THE COLOUR 258 6 15.47 n 
50 53 30 0 JUNIOR SENIOR MOVE YOUR FEET 444 -5 14.94 9 

j Flag's 2703 spins, 
^Dl|D 

®«mraacl,« ^nth^away £,P°fion sales chart Spso whcre Allho"5li Radio ïs Tlie Love hy 

#1 airplay hits 
album, The Hush, 

BLACK EYED PEAS WHERE1S THE LOVE? PQIYDO? DIDO WRITE FLAG cheeky/ARISTA 
BLU CANTRELL FEAT. SEAN PAUL BREATHE ari: LEMAR DANCE (WITH U) sovv RACHEL STEVENS SWEET OREAMS MY LA EX mmm 
BEYONCE CRAZY IN LOVE COL 
ROBBIE WILLIAMS 
GARETH GATES SUNSHINEs 

RA FEAT. LU' KIM CANT HOLD US DOWN RCA 

BIG BROVAZ BABYBOYEPK ULTRABEAT PRETTYGR WESTLIFE HEY WHATEVER s 
GIRLS ALOUD LIFE GOT COLD foc 

LUMIDEE NE VER I.EAVF YOU «UH OCOH) 8-n ES ROLE IN THE HEAD isw 
TEXAS CARNIVAL GlRLwtRCUi JAVINE REAL TH1NGS f.N DONT KN'OVV VVHY ^ 
THE DARKNESS 1BELIEVE IN A TH1N( 

New in ot No.48 MW Dance Chants No.2 in the top 10 Breakers 
Mixes supported by Hernan Cattaneo, Chris Cargo, Tom Stephen, The Plump Ojs, Phantom Beats, Robbie Rivera, Junior Vosquez A Sandra Collins 

RMD Dance vs C+C Music Factory feat. Freedom Williams 
The ail time classic revisited. 

Picked up by the pioneering house DJ's and being hammered in Ibiza incl. Pete Tong and Danny Tenaglia. 
VinylBOP032, VinylBOP033, VinylBOP034, CD-BOPCD031, 2 TRACK MiniSingle to follow 
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[TÎTstore nextweek A kii-J-L WP 
Amy Studt, Milk & Sugar; Albums - Dido, Robbie Williams, Rachel Stevens, Obie Trice, Doves, Jamelia, Aled Jones, Feeder, Outkast, Linda Ronstadt, Michael Buble, Steve Miller, Now Décades, Trance Nation Harder. Parkinson Collection 
Windows - £799 each or three for £20 on CDs, Dido; In-store - Sting, Justin Timberlake, Sinead O'Connor, Doves, Eva Cassidy, Feeder, Siobhan Donaghy, Pepsi Silver Clef Concert, two for £22 and two for £10 on CDs: Listening posts - Dido, Robbie Williams, Hayley Westentra 

M In-store - LFO, Herbaliser, Ty, 
Jason, Andy Smith: Document 2, Domino 10 Compilation 

jjfkÉ 1*41 / Windows - October Sales; Instore WrIBVi V - Travis, Amy Studt, David Bowie, S uçaooitrmœo M 9=™. g. preSS aC|S - MobOS, 1.606 Marlin, Blondie, 2Pac: TV ads - Finlay Quaye, Obie Trice, Placebo 
Windows - Robbie Williams; In-store - Adiemus, Dido, Dave Matthews, Now Décades: Listening posts - Billy Bragg, Undertones, Unkle, Feeder; Press ads - Alfie, Fountains Of Wayne, Emmylou Harris, lan Brown, Shelby Lynne 
Selecta listening posts - Aesop Rock, Alice Cooper, Lost In Translation OST, Fannypack, Non Prophets; Mojo recommended retailers - David Byme, Mommy & Daddy, Joe Henry, Mott The Hoople, Faraway Places, Town & Country, Steve Earle 

Clubmix 2003, Hot City Nights: Press ads - Gareth Gates. Coldplay, Westlife, Sugababes, Shakira 

Timberlake, Parkinson Collection, Aled Jones, Linda Ronstadt Michael Buble, The Doves, Liberty X, Jamelia, Doves, Feeder, Now Décades 
Singles - Travis, S Club 8: Albums - Dido, Robbie Williams, Rachel Stevens, So Solid Crew, Obie Trice, Aled Jones, Linda Ronstadt Michael Buble, Jamelia, Doves, Finley Quaye, Bette Midler, Las Vegas Legends 

.cn In-store - Sale; Windows - Dance jjjKI UK. Rules Of Attraction, Darkness, Charlie Chaplin, Muse, Sale 
Press ads - Robbie Williams, Dido, Obie Trice, Dave Matthews. Linda Ronstadt, Outkast Bell XI, Billy Bragg, Warren Zevon, Joe Henry, Lowgold, Iggy Pop, Pantera, Kill Bill OST, Belle & Sébastian; Windows - Robbie Williams, Dido, Obie Trice: In-store - Robbie Williams, Dido, Finlay Quaye, Rachel Stevens, Doves, Siobhan Donaghy, Fannypack, Willis 

r a rrr ç,„ ; ,.1. Single - S Club 8, Travis, Blondie: Wnbrmth . * _ R .. ip m... DiHn_ 

WOOLWORTHS Album - Rachel Stevens: Single - Amy Studt; In-store - Rachel Stevens, Mobo Présents Urban Beats 2003, Now Décades, Robbie Williams, Dido; In-store - Milk And Sugar, Amy Studt S Club 8, Beyonce, Texas, Lovebug 

MILK & SUGAR LET THE SUNSHINE IN (DATA) THI DARKNESS 1BEUEVE (MUST OtSTROY) 
10 AÛUALUNG BRIGHTER THE SUNSHINE (B-UHIQUO 
"The Pink and Liberty X tracks are just great radio pop records. I didn't really get tire Travis single straight away - it took a while to grow on me - but 1 love it now, and the album shows a darker side to Fran Heal/s writing. The Tim Deluxe record is a really uplifting pop rock record with a great melody and great chorus and, like the Milk& Sugar record, it sounds great on the radio. As everyone knovvs, The Darkness are great fun. I have also lost a bet with the boys at Xfm that we wouldn't playlist a Darkness track. Nickelback's Someday is also a great rock track: they do it really wetî. I saw Butterfly BouchePs acoustic showease and, having heard this the first lime. 1 didrft really get it, but now I really get it. Finally, Aqualung's Brighter The 

LAWRENCE BELL 
ÏTEKENNYANDBE SM ■ 

TIT WYATT CUCKOOLAND 
10 NE1L MICHEAL KAGERIV THE HOWUNG HEX 
"Neil Michael Hagerty is the US's greatest rockh'roller and his new album is just wild. 10,000 Things are incredible like Eddie Cochrane meeting The Cramps and covering Sid Vicious. I Love Lucy are from the same Glasgow art underground as Franz Ferdinand and otfer powerful, viscéral rock. The Dizzee Rascal album breaks down production barriers and bas the 'Am I really hearing this?' f music fans look for." 

1. THE SLEEPY JACKSON LOVERS 2. MUSE ABSOLUTION 3 LPNGVIEW CANT EXPLAIN 
6 MARS VOLTA [NERT1A TIC ESP 7 SUGABABES HOLE IN THE HEAD 8 DMX WHERE'S MY HOOD AT 9 SNOW PATROL SPITTING GAMES 10 THE DARKNESS I BEUEVE IN A THING 
"Damien Rice is one of those art who make music buying a privilège as well as a career. His album 0 is slowly gaining the crédit and sales it deserves and Cannonball will surely make him into a household name, Longview have undoubtedly produced one of the début albums of the year and Can't Expiain is another showease for their haunting mélodies 
I Believe In A Thing Called Love is another spandex-clad stormer from the Darkness's Permission To Land, which was a Mercury Prize bridesmaid only because the band are too good and too popular. This single 

TOP OF THE POPS FRIDflY Black Eycd Peas 

Hixxy Mix (Tuesday): Nicl< 

(Wednesday); Ballboy 

BBC LONDON Dexy's Midnight 
(Saturday) 

VIRGIN 
guest (Sunday) 

Real Songs - Tlie 
Exclusive (Saturday) 
David guesls 

guesl (Sunday) 
Charlotte Greig guests 

Atrow flies on 
digital radio Alan Carruthers programme director, The Arrow A little over two years after it first arrived on the scene, The Arrow is one of the fastest growing of Britain's new breed of radio mDAB multiplexes in London, the North East, the North West, the West Midlands, South Wales and the West, Central Scodand and Yorkshire and - as of last week - on Channel 911 on Sky Digital to the whole of the UK and beyond. Programme director Alan Carruthers has been at the helm from the start and is optimistic about how far the station has corne, and where it is going. "1 think we have made a major leap forward by going on Sky, and the fact that Sony has just announced it will be making DAB radios isof great si gnificance" Carruthers is the first to admit that DAB has not thus far generated major income for The 
We have taken the 
bull by the horns, and 
have applied for a 
Rajar rating  
Arrow, which is part of the Chrysalis Radio Group, but thinks this is about to change. "We have taken the bull by the horns, and have applied for a Rajar rating, which should 
and generate advertising." While that would be good news for shareholders, it would mean the current music content of the 
58 minutes an hour - would inevitably décliné. The Arrow targets the 40+ audience, and broadeasts a mixture of classic and contemporary rock, the latter being represented by acts like Grandaddy, Starsailor, Speedway and the Darkness, and representing 20% of its output Meanwhile, the station's core artists include the likes of Steely Dan, The Rolling Stones, Bruce Springsteen and David Bowie, whose New Kilier Star has just been added to the station's small - 13 or 14 song - A-list, which is rotated once every six hours or so. Address; 1 Rie Square, 111 Broad St Birmingham, B151AS: tel; 0121607 



SINGLE OFTNEWEEIC Texas Carnival Girl 
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New releases 

TEN pie DilMlainmcnt Netw>fk_01296 426 H 

Albums 
FR0NTL1NE RELEASES CLASS1CAL □THORNTON, JUUA KARP1STRY EMI (CD 5901452) 
DANCE □ ACF WESTERNIZATION COMPLCTED Ortlikmg Musork (CD ORTH 01800) 
□ BLU MARTIN THE SIX MILLION NAMES 0F GOO Etteptonal (CO EXLPCD 0304 LP EXLP 0304) M 

□ BLACK SUN ENSEMBLE STARUGHT Cawra Obscurd (CD CAM 059CD) bH FI BROKAW. CHRIS WANDER1NG AS VVATER Relum To SencJçr (CO RTS 42) bH □CAUGHT IN THE HEADLIGHTS THE LAST TIME VJE TR1ED Toddfer 02" TODCO 007) SH □ClANN ZU RUA G7 Wslcoming COnwiUw (CO G7 03-1) SH O CLEAN UNIVERSAK LANCUAGE Sugar Slwck (CD F00 049) SH □ COLLIER. CERALD BREAK IN DOVVN Isolar (CO SOOY1018) C □ CUL DE SAC THE STRANGLERS W1FE Slrange Attracto (CD SAAH 017) C □ OER GERWaT HUMÂN BREEO Rage Of AcWIes (CO 1LIAD (M2) SH □ DEVILS,THE HOW1LEARNED TO STOP WORRYING AND FORGET THE BOMB In At The Deep 

□GIN PALACEJHE KlLL GRIEF Arlrodœr (CO RRR 33014) 

□VARI )USF;,J ' 1 ^ i . f !\Ve<l(CO 2564607192 
] VARIOUS THE BEST OF SAMPLED Virgin (CD VTDCD 572) 

□ VARIOUS THE ART OF CH1LL PtaUpus (CO PIATCO110) B - -   ' - SoulR/ST Holdings (CO SOUL 010) □ VARWÙS KAMÂRAGE 3Kamaflage (CO BFICD 66) 

■ ZOOT WOMAN ZÔOT VVOMAN Wall Of Sound (CO WALLCO 032 LP WALLLP 032) 

□ KEFFORD. ACE ACE THE FACE Sanduary (CO CMQCD 799) □KHANATE THINGS VIRAL Load (LP LOAD 055) □KITES ROYAL PAINT W1TH THE METALLIC GARDENER Load (CD LOAD 053CD) □ KNEEHIGH OPENARMS Ghje Industries (CO GI001) □KRE1S0R GRAVEYARD OF YOUR MIND Rubnc (CD R6E 055CD) □ MEATY OGRE LEO VS PISCES Galapagos 4 (CD G4C0 0018) □ MINUS 51 DONT KNOW WHO1AM Retum To Sendcr (CO RTS 43) □ NEWMAN, HARRIS NON SEQUITURS Slrange Allractors (CO SAAH 018) □NEWMAN, RANDY THE RANDY NEWMAN SONGBOOK Nonesuch (CD 7559796892) □NORTH OF AMERICA BROTHERS. SISTERS Rewika (CO EFA 235512) □PHONIC CROSSED THE UNE Sugar Shack (CO FOD 047) □PRIDE OF LIONS PR10E OF LIONS Frontiers (CO FRCD170) ITHOLOERPEOPLELAgeOOr (CD LADO171012 LPlbc) 3 1 ROUND, CAR1NA THE 01SC0NNECTI0N Oisconnected (CO OEHISCO 001) 1SAVES THE DAY IN REVERIE Pdydor (CO 4305049) "      Surfdog (CD 4042440112 CO) JTHERSTORIES longue Maslerf™   squicKCO DISQ003) ]TWO DAY RULE BEEN AROUND Sugar Shack (CD FOO 048) ] VARIOUS BEST OF ATILLA CS1HAR Visible Noise (CD NIHIL 

FED SUPPRE5S AND RESTRAIN Boss Tunage (CO BOSTAGE 5118) 
ROOTS □ F ESSORS B1G CITY bÂnDTÏME FOR BLUES Storyviile (CD 1025538) □HOUAND, MAGGIE CIRCLE OF UGHT Irregular (CO IRR Of" □ MURCH, ROB STILL FRETTING Vétéran (CD VT145C0) 

O FIERY FURNACES GALL0WSB1RDS PARK Rough Trade (LP RTRADELP123 CD RTRAOESCD 123)P IN HIGH Hightooe (CD HCO 8162) 
Chip Taylor & Carrie Rodriguez 
The Trouble With Humans 

if -—ar 
■ ' if# ^ 

^she's the^quœn of 
accent - he's the jack of cliamonds with the King MjdjB touch ... 

magical meetings" M Moset. Aiuslin Chraiide out now 

URBAN □3582 S1TUATI0NAL ETHICS Grtwe Altack (CD HO 0082) □ DJ CRAZE BULLY BREAKS 2 Ammo (LP AM 06) ■ FANNYPACK SO STYUSTIC Tommy Boy (CD TBEU15772) ■ JAMEUA THANK YOU Rarlophone (CO 583 772) □LEVIN, CEORC CANT HOLO BACK Sonar Kollcktiv (CD SK 009CD LP SK 009) □NON PROPHETS HOPE Lex (CO L£X 018CO LP LEX 018LP) 

2 KINGSTON TRIO IN CONCERT Sanduary (CO PISCD 665) 

□MOUNTAINEERS MESSY CENTURY Mute (COCOSTUMM 222 LP STUMM 222) □MUGISON LONELY MOUNTAIN Ufeto (CD LL18C0) □ NELSON, JIMMY CRY HARO LUCK Ace (CO CDCHD 976) □OCEANSIZE EFFLORESCE Beogars Banquet (CO BBQCD 225 LP BBQLP 225) □POP, ICGY SKULL RISING Virgin (CO CDVUS 246) ■ QUAYE. FINLAY MUCH MORE THAN LOVE Epic(CO 5125492) O RANCID INDESTRUCTIBLE Epitaph (CD 9362 485292 CO 9363 485392 LP 4511) 

f YOU STAND ON EMI Catalogue (CO 5930842) 

□ SPARXXX, BUBBA DELIVERANCE Polydor (CO 9861018) O TRICE. OBIE CHEERS Polydor (LP U0501 CD 9860986) □ VAUGHN, VAUGHN (MF DOOM) VAUDEVILLE VILLAIN Traffic (CO TEG 2409CO □ WALE, OYEJIDE KAYA Gm-e Attack (LP SWV1) 
OTHER □ COH MORT AUX VACHES Staaplaal (CD MAVCOHCD1) □ HAFLER TRIO, THE WHISTUNG ABOUT CHICKENS Rre Inc. (CO F1REINC10) □ 1DLE. ERIC RUTLANDISLES Gut (CO IMUCO125) □OVE-NAXX BULLETS FROM HAB1KIN0 CITY Soot (LP SOOT 0621) 

  □ WARMDESK GUERO VARIATIONS Deiuw (CO OLX 0150) □ WllilS, WESLEY GREATEST HITS VOL 3 AltanatKe Tentade (CO VIRUS 309CD Rock/Pop LP VIRUS 309) Rock/Pop □ZEITKRAIZER MORT AUX VACHES Slaaplaat (CD MAVCO1) 

IGAROENS Rough Trade (CO RFTRADE) 

CATALOGUE & REISSUES □ABC ABSOUITELY Unmoal (CD98107B7) □ ADAM ROCHS QU1NTET AUfGORY Cria Cnss Jan (CD CRISSI242CD) □BAEZ, JOAN THE COMPLETE AiM RECOSDINGS UM3 (CD 98606881 □BLACK SAB8ATH BLACK SABBATH tarnwk (LP AlOOTP) □BOWIE, DAVID lirs DANCE EMI Calaltcue (CD 5433192) □ BOWIE, DAVID SCARY MONSTERS EMI Calak^ui (CD 5433182) □ BOWIE, DAVID THE RISE AND EAU OF ZICGY STARDUST EMI CaUnsue (CD 5219002) □BR1QHTMAH SARAH HAREM EMI Caologue (CO 55763701 □ BROÛNZY, SIC BILL ALL THE ClASSIC SIOES JSP (CO JSPCO 7718) □BURNS, JIMMY BACK TO THE DELTA DjlnaHt (CO OG 770) □CARTHV, ELIZA THE DEFINITIVE COLLECTION Higlijwit (CD HPO 60051 □COTTARSTHE MAOE IN CAPE BRETON Gmilrai (CD COTRAX 251) ÛDEAF SCHDOL WHAT a WAY TO END IT ALL Sanctoï (CD CMEOD 797) □ DELMHORSI, KRIS SONOS FOR A HURRICANE Acouslt Rœls (CD AR 007) □DES DE MOOR 0ARKNES5 AND DISGRACE Inegular (CO IRR 051) DION 1 PUT AWAY MY1DQIS Ace (CD CDCHD 8981 ÛDONOVAN CATCH FHE WIND Sanctuvï (CD PLSCD 662) □E2K IF NOT NOW Topic ICO TSCO 5381 □ETHERIDCE, MOISSA MEUSSA ETHERIOGE UM3 (CD 9860688) □FAU LIVE AT THE PH0EN1X Slrange Fuit (CO SFRSCD1201 □FEEDER COMFOST IN SOUND Ecto (CO ECHDV 43) □FaT FOREVER BSEATHES Chary Red (CD COMRED 236) □FELT LET THE SNAKES CRINKLE THEIR HEAOS10 OEATH Clieny Red (CO COMRED m □ FREE DESION K! TES ARE FUN Lighl Inthe Allie (CO UTA 004CO) QFREE DESION HEAVEN/EARTH Light in The «SBÏÏ ■ 



ftllninis listed this week: 242 • - -ute: 8,862 
çides listed this week: 121 ■ 5,044 
g)^8327ore- Records released 29.09.03 

lCD01 ] 
Sff"SS^SccSl51238C,,, ; SSuJM NORMAN SP1R1T IN THE SKY Smilh &Co (CD SCCO1020) SSSnmSUVEAT THEGOOS FESTIVAL Frontsrs (CD FRCO171) HuStJOHN WARM1N6 UP THE ICE AGE Clierry Red (CD CDLEM 8) 1 BSbERT AVOCET Sancluary (CD CMQCO 763) , MÏS SWANA QUARTET ON TARGET Criss Cross Jazz (CD CRISS1241C0) ( QrCLAWORGANTRIOETERNAlFUNKSev^rnlCOSEVCDOO?!) j 1 ; DIVISION WATERLOO BANDJHE NORTHERN SALUTE Bandteader (CD BNA 5180) l 

□QUEEN THE GAME Rariophone (DVD ^ U RALPH PETERSON QUIMTET TESTS OF TIME Cn« Cross Jazz (CD CRISS 12.10C0) □ROYAL ARTILLERY BAND, THE REfLECTIONS Rindleader (CD BB19) □RUHAWAYS. THE QUEENS OF NOISE Cherry Red (CD CDMRED 233) □ RUNAWAYS, THE THE RUNAWAVS Cherry Red (CD CDMRED 237) □ 5H00RMAL MIGRANT Grasilrax (CD COTRAX 247) 

SSeRT DONALD 19591961 Storysslle (CD 1018376) n laî^EDOl E THE NEW YORK JSP (CD JSPCO 916) HS DUBE THE OTHER SIDE Hearlbeat (CD HBECD 20647) HmaRTEU. LENA ONE OAY AT A TIME Sancluary (CD CMODD 678) r mtMNIEL FlOYD SWITCH1N IN TH EKITCHEN Delmark(CD DE 768) nuclfAN, BIG GAVE BLUES FROÎ.I THE M1DDIE Stofiy Plain (CO SPCO1290 HSiiK, JA* CW TO KAKSAS CITY JSP (CD SPCO 1266) QMEMMS MINNIE AU. THE PUBUSHED MES JSP (CD JSPCO 7716) 
HmIUER. FBANKIE OKCE in A BEUE MOON Eajle (CD EAMCD150) nuillD!. FBAHKIE THE SOCK Eagle (CO EAMCD 1521 QMIUER FRANKIE H1GHUFE fjsfc (CO EAMCD 151) 

ro< □ SOFT MACHINE BBC RADIO 1971-1974 Hw (CD HUX 0A71 to USYIVIAN, DAVID BRIUIANITREES Vilîin Cajlogut (CO COVX 2290) 
EEfc2 RsYL™'DSVID AlCHEMY ' "IDD< ^ P0SSIBILrnES ^ 1CD m 231 

Jm niREXElicnilCWARRIOR UM3 (CD 49370721 JJ2 UTAIK TAIK THE COEOOR OF SPRING FMI Calaliigiie ICO 5914522) Jœ QTALKTAIKSPIRIT 0FEDENEH1 CalalAgiie(CO 591455?) Rcçrol QTANNER, PHIL THE GOWER NIGHT1NGAIE Ifeleran (CO VT145CO) L -.1 w «1.3 □ TEARS FOR FEARS TEARS ROU OCWN (GREATIST HITS 82-921 IteTOl (CD 98107232) 8 VARI0U5 010IOWN RECORDS Ace (CD CDCK 2979) Bte — □ VARIOUS BEST OF 605 MOD Samur) (CD PISCD 660) Bte □ VARIOUS SHAM ROCK Saictuary (CD CMDOO 798) Bte □ VARIOUS KARAOKE 2003 FMI GoU (CO 5925682) Rock/Pap □VARIOUS KARAOKE SWING EMI (CD 5925652) Ruk Q VARIOUS KARAOKE R0B8IE EMI (CO 5925642) 
L' : □VARIOUS I Ih J JTH Ve [(1 

H MOTET, AME  nnom, AUSON HOODOO Sancluary (CD CMRCO 796) nmjSUHCAlCE REO MADRASSA Slaaptot (CO MUSUMUM 0321 OFAia, ElUS 4 VANCE GILBERT S10E OF THE ROAD Philo (CD COPH1239) o PtAYBÛYS BON REVE Roonder (CD ROUCO 6084) 

RotWPop □ VARIOUS ALAN lOMAX BLUES SONOBOOK Rnmda (CD ROUCO 18661 Roc'OPop nVARIOUS CHRISTMAS IN THE M0UNTA1NS ReW ICOF"   Bba nVARIOUS MUSICOFKERAU Tope (CD TSCD 9221 Meta) □VARIOUS GUMBOOT OUITAR lop: (CO TSCO 923) 

Coonlry □ WYATT, ROBERT SOLAR FLARES Cunieform (CO RUNE1751 

Singles □ VARIOUS STEEL DRACOWIBA Pwcr Tool (12- PIS 015) □VARIOUS BECOVER RESIDENTS EP 2/TBA Rcciw 112- RECO □ VECTOR13 ISISfTBA AlpjUi^hni 02' AGR 0011 
I - MIXESTBA Cuy Rockers (12' ROC 

=.  -,   n,uvw. hA In Tranœ (AV Trust (12' ITWT 3541 QFONTANA, LENNY UCHt MV F1RE/TBA Bais Section 02' REEL 12013 AB12- REEL 121 Q GINA X NO GDM/TBA Internationa! Deejay Gj3olos(12"EfA278086) UHAS1AM. L££ FREE/TBA Tuly Two (12* T1DYTW0125) UHOLDEH. NICK ON MY MIND/TBA Nrk 02' NRK 085 ir NRK 085R) 'HOIOER, NICK CIA VOL 2/TBA DNH (12* DNH121) „„ MI SKATES NO BREAKS ON MY ROUER SKATESTIBA Disco Aclivisls (12* OARCC 00  37 TI0ER cuHs no* RIO 029) □ NUND KNICHTS BACK 5TAGE/TBA Drop Musc (12- OROM 0311 U OOIGHTPfiOPHECY/TBA Sunlasscd (12* SKR 030) □WIAKANATHEUGHTs™Alnl>rornoa2'INP003) f0 
U W F1APSHAU WE TEU THEM/TBA CtalChco(12' CHCHITD OU) ° UBD, A1EX COÎ.IE V.ITH ME/TBA F Comm lir F184RMX2I UKHOWliS, IAN UNITED AS ONE/TBA Simply Vinyl 02' S1MP12002) ™ PAUL N1GHT VISI0N7TBA CP Rectriings 02" CPR 001) UUWIS.LENRAKETHEDAY7IBABjc<llen2-POOOlE0O8) ï! UHAÇ PAUL AT GUARD/TBA Speafer Atekdr SPEAKER 023) f. "rSANTlZE/TBA Choo Chûo (12" CHCHALBSAM 2) ^ Htl^ ^ OIAUDE HISTORY OF ACID/TBA Alphabet City (12" ALPHA 0034) 15 UTOWAYTRAUMA/reARetoseffi-RELOllRl) ™ H0NDAYCRUaTOB£KINIVTBAOisorienl(12'SUSH147) S □WW MIOUaoïVERSiFYEP/RUBATECHMlWORREALNRK Sound O? NRK086)\ABE R»nLK4SUGARLnTHESUNSHINElNnBAData(CD0AIA61CDS12-DATA64T) 
BW^W™I-Bt^T0UCHV0URS0UmBAteni'a'U2'CEN™-  

□ ATARIS, THE BOYS Of SUMMER7IBA Epé (CD 6743402 7 6743407) TEN ■ BOWIE DAVID NEW KIUER STAR/TBA CctobU (OVO 6742759) TEN ■ ECHOBOY COOD ON IV/IBA MatelCD COMUTE 313 r MUTE 313) E □ GORKTS ZYC0T1C MYNCIMOW THE EAWN/TBA Sanduuy (CD SANXO 226 T SANSE 2261 P ■ CUIDED BY VOICES THE BEST OF JILL HIVESTOEE OF THIS V.WUVDOWNED Maladot □1TS J^&^fflNYLEI ITHAPPEN/TBADaibleSnctcrylCONAZZYSCOrNAZZYSI P □ K1UERS MR BR1GHTS1DE7IBAIX (CD UZARD 005 T LI2AR0 005X) P □ LOWGOLD WE DONT HAVE UUCH T1ME7TBA Sancluary (CD SANXO 203 r SANSE 203) P □MARS V0LTA.THE INERTIATIC ESRFTBA UnNwsal (CO MCSTD 4033210' MCST 403321 U □MRA2, JASON THE RWEDY 0 WONT VA3RRY)/IBA EastWesl (CD E 7406CD 7 E 7406) TEN 

■ TURIN BRAKES 5 MIEE (THESE ARE THE DAVS1/TBA V«5«i (CO SOORCOX 069 CO SOURCDX 0897SOUR089) ' 
ROCK □ BEARSU1TITSUKO OOT MARRIED/TBA Bearolul (7 BSL 0011 QCtEANTAKEOVERFTBASugarShacEtCDFOOOSO) □ CORRIGANTHE WATTERBALLA(VTBA Bnghl SlarP'BSR 29V) ■ HOPE OF THE STATES ENEHIES: FR1ENDS7TBA Sc«A «0 6742572 7 67425771 □IDWFISH1000 CORRECUONS PER SECONIVTBA Suclbn (CD SKIiON 018CD i AFFEOIOIP/TBA Planet Boo! (7 RS8 001) 

URBAN □ BANNER. DAVID LIKE A PIMÎVTBA OBX (12 

RnK"-FI,RESr ffllBANGTIBA Failli S Hope (7 FH 70401 D[E,i,TBA 02' FR 032) ^L MASTERS VOL 2 SAMPLER1/IBA Acetlle (12' ACES 031 
JncJACK 1,651HE AMUMTI0,,,™ i™ RBS1^ wSÊc™1Se"coœNOMÛ 11112" 12N0klll UU UrKEENR UCNSCTHIS ISTHEWAY/TBALidûfflat(U*LADOMAT 21500) N S JAMES CUMMINS AFTERLlGHTEFYTBASub Rossa (12 SR0031 □sFarT,1:;125 m |S|is to,c|»s i'2" i«M m 

□sSi H HKIWISA Play Break (12" PLYB 002) UsaloîS?0 N08!)1>v srol> US"84 TCR ll2' RI1,'N xm 
hsouj f™8 SOUR PLEXIVTBA Sea On Wax 07 SEX 006) 

   
(ECFEAICAT KllUNG ME/TBA OvtyBhie 02*0810) 

JDOUJ/WRAZE SPINMATA/T8A Trafiic {12" TEGBRK 031) w WMyTwBATO Le (12'1200ME 183 

BKSŒHrS^^ui H MR LEN S MORS IAKE10 ASS TO THE STOI®TBA Smacb (IT TES 1904) 

Wheels of 
steel get busy Rob Byron, proprietor, Steel- Wheels Judged the best record shop in the UK in a feature in The Independent three months ago, Newcastle's Steel-Wheels certainly boasts some impressive statistics. In its eighth year of trading, the store occupies 3,000 sq ft over two fioors in Newcastle's Vine Lane, stocking more than 75,000 records, and has another store in Pilgrim Street which is currently being refitted. Founder and proprietor Rob Byron came iate to the music industry but has quickly made his mark. "I was in the motor trade until 1 was 40, but always fancied opening a shop. Initially, I worked in a night club, but that didn't last long and we now employ 10 staffT Steel-Wheels initially stocked 
One important factor in 
onr success is simply 
that we are open - 
seven days a week  
only second hand records, ptimarily vinyl, and only started selling new releases a couple of years ago, although current 

about why Steel-Wheels is such a success. "I don't know," he says. He adds, "I have no business plan and no formula for success. But we're in it for the long haul. We have a massive and loyal customer base and, if you look after them when they're at school, they come to you when they hav their student grants, and stay w you when they are welt-paid. "We can't compete on price with the likes of Tesco, but we've sold ioads of copies of The Darkness' album and will 50 copies ofthe Jet (at £11.99. We 

ith 

m this wi don't rip people off and we gii away posters and badges." "One important factor in our success is simply that we open. Too many shops open iate and close early - we open from Sara to 6pm, seven days a week, and are only closed on Christmas Day.' 15-17 Vine Une. Ne Upon-Tyne, NE17PW, Téléphoné: 01912616671. 



Singles 
À 

Black Eyed Peas stay at number one for 
a second week, while second-placed 
ex-S Club 7 singer Rachel Stevens leads a 
field of seven new entries into the Top 10. 
r_: MITSTlinf LMldstriMcfl BLACK EYED PEAS WHERE IS THE LDV^ ^[18 RACHEL STEVENS SWEET DREAMS MY LA EX !» MsJ» 3) 2 DIDO WHITE FLAG iï]28 WESTLIFE HEY WHATEVER s ( S S BLU CANTRELL FEAT. SEAN PAUL BREATNE Amla 6 4 ELTON JOHN ARE YOU READY FOR LOVE? Sait!*,!! Frifd 7117 JUSTIN TIMBERLAKESENORITA 3 7 BIG BROVAZ BABY BOY E* 9(10 BEYONCE KNOWLES CRA2Y IN LOVE CdmHa ifl) 8 LEMAR DANCE [WITH U) s»i, n[ 6 CHRISTINA AGUILERA FEAT, LIE KIM CANT HOLD US OOWN RCA 12 31 JAMEUA SUPERSTAR (Wm 
H LOUISE PANDORA'SKISS MO NICKELBACK SOMEDAY Raatei, is; ; ULTRABEAT PRETTY GREEN EYES A»4™.-d7iï«wj 16 3 GARETH GATES SUNSHINE 17 U KELLY CLARKSON MISS 1NDEPENDEWT 18 13 ROBBIE WILLIAMS SOMETNING BEAUTIFUL Cfeidi, loi 12 STEREOPHONICS MAYBE TOMORROW V2 20,16 LUMIDEE NEVER LEAVE YOU (UH-OOOH) Bad Br/HW 21 O SOSOUDCREWBROKEN SILENCE MnXaK 22 20 G1RLS ALOUD LIFE GOT COLD K,®» 23© LIMP B1KZIT EAT YOU AUVE Imntw/M,®» 24 23 JAVINE REAL THINGS iawo.1 25 15 JA1MES0N COMPLETE JWAff 26 22 SEAN PAUL LIKEGLUE WAitatc 27 MARY J. BL1GE FEAT. METOOD MAN LOVE @ 1ST SIGHT Gdfw/lsbrd 23 O TRAVIS RE-OFFENDER WB»-»6-. 29)27 JUSTIN TIMBERLAKE ROCK YOUR BODY JM 30)26 NORAH JONES DONT KNOWWHY Partosi,™ 31 25 BUSTED SLEEPING WITH THE LIGHT ON c-.mai 32|l9 NELLY, P. DIDDY S. MURPHY LEE SHAKE YA TAILFEATHER M ROOM 5 FEAT. OLIVER CHEATHAM MAKE LUV Posim MO TEXAS CARNIVALGIRL Harary 35 ] THE DARKNESS1BEUEVE IN A TH1NG CALLEO LOVE MM*)*» 36 29 ABS FEAT. NODESHA MISS PERFECT BMC 37 39 DANIEL BEDINCFIELD NEVER GONNA LEAVE YOUR S1DE 8*1» 38© UD PROJECT VS SUNCLUB SUMMERJAM Edd 39 34 MIS-TEEQ CANT GET1T BACK K» 40|0 R KELLY IGN1T10N 

GARETH GATES FT THE KUMfiRS SPIRIT M THE SXY H KEU.Y IGNITON REM1X TATU AU. THE THINGS SHE SA1D ROOM 5 FT OLIVER CHEATHAM MAKE LUV EVAIIESCENCE BRIN'G ME TO BlU CANTRELL FT SEAN PAUL BREATHE 
BLACK EYED PEAS WHEREIS THE UDVE BEYONCE CRAZY IN LOVE JUNIOR SENIOR MOVE YOUR FEET DAVID SNEDDON STOP UV1KG THE LIE GIRLS ALQUD SOUND QF THE UNDERGROUND CHRIST1NA AGUILERA BEAUTIFUL EMINEM U3SE YOUR5ELF JENNIFER LOPEZ FT LL COOL J ALL1 HAVE JUSTIN T1MBERLAKE CRY ME A RIVER KELLY ROWLANDSTOLE ULTRABEAT PRETTY GREEN EYES D1DOWHITEFLAG 

straighl number ones, and bas had a total of 15 hits, 

The Officiai UK 

l/Mt ^ 
iSl^—™ 

3 MtC' fu,„f28w.a« 
4 WESTLIFE R [ svmwMw 
5 LOUISE f il ■ I v,. ,    , 
6 UCIOIE Cl( 
7 BIG BRO , Ep;; 6743042 fTE'i) 
8 JAMEUA SUPERSTAR   ^ |1 
9 SO SOLID CREW BROKEN SILENCE 
10 m LIMP BIZKIT EAT YOU AUVE , ^ , (DutsI) Big Biddl aknp BWdl) Ir,terîCcpê/Pcl,Tlor 9811757 (U) 11 B EUON JOHN ' DR LOVE? 
12 7 8 BLU CANTRELL FEAT. SEAN PAUL BREATHE 
13 l l JUSTIN TIMBERLAKESENORITA (Wiiiianis/Hugo) EMI fnmberlake/Huqa/V/ilFums) Jiw 82876563442 (P) 14 CHRISTINA AGUILERA FEAT. LIL KIM CANT HOLD US DOWN 
15 GARETH ( TES I 
16 ULTRA > 'GREEN EYES 
17 4 CHEMICAL BROTHERS/FLAMING UPS T:lr GO iT J UTI, 
18 1 MARY J BL1GE FEAT. METHOD MAN IjjVH ■■ ■ 1D1 ..u H f 
19 MUSE TIME IS RUNNING OUT 
20 NELLY/P DIDDY/MURPHY LEE SHAKE YA TAILFEATHER (Eridgc-s) Umversal/Windswept Music London/BMG (NeTv/'SmilWleo/Bridges) Bad Bo./hLnd MCST040337 (Uj 21 » SEAN PAUL LIKEGLUE (HardLnq/Kenriquss/Elias/Kclly) EMI/Umvosal (Kelly,'Henriquert VRAllantic ATO162C0 (TEN) 22 LEMAR DANCE (WITH U) (Harty/RjvdTtq) EMI/Uctroplionic/Scotland (ObiFa/HardlTScolt) Sony Musc 6741322 (TEfO 23 12 RISH1 R1CH PROJECT/JAY SEAN f r TTH YOU. 

~2Â 16 KELL CLARKSO . JiDENT 
"25 18 « LUMIDEE NEVER LEAVE YOU (UH OOOH UH OOOH) 
"16" 14 LINKIN PARK NUMB (Gilmore/Linkin Par k) Zo.-nba (Linkin Park! WEA «6220)1 (TEH) IT I PLACEBO SPECIAL NEEDS (AH®) Faums (Placebo) IMIMotFUOOKDBIB "28" ABS FEAT. NODESHA 1 ■ f l>T;-i i 
"29" USA SCOTT-LEE Tmn WR.J'II.; 
"30" STING SEND YOUR LOVE IIOïK-VSliigl EMLSletfpie (Sl«q) HWPMx MOI (Ul ~ir KONTAKT SHOW ME A SIGN (Attnll/Sudmn) 2R lUvn/SmUVAlfrilVSoiFiïaîi) NuHe 828?6557452 (BMC) 12" STARSAILOR SILENCE IS EASY 
"33" 26 6 JAIMESON COMPLETE 
"34" M JUNIOR JACK E SAMBA 
"35" BEYONCE CRAZY IN LOVE 
16" JL C1RLS ALOUD LlftiJ Tu n.i, 

37" J! g PHARRELL WILLIAMS FEAT. JAY-Z FPm:! i! fîhe Neptuncs) Waters of Nauretli/EMlyCarler Bcr.-s (WiCiamVCarlof) A-iita 82876553332 tEMO! 18" BUSTED SLEEPING WITH THE LIGHT ON (Robson) EMI (Bouine/Jay) i in- r^i >£SXD 40327 (U) 
TiniSAJ CAjnHOUllISDOVVBia FALiaACKDOWII.l2 FMWIINÎ! HVRBIISEDSJ » I I l l I Swmma F«iFooosœ<G72 toubseifts oowiTHHvsEifao BASCEIOMM DANCE wmivou.. 23 FIXUPIDOK SHARP 65 Httlùkîtf™ ^ SïlmMcr.o D0CZNSLEDGEZ66 avONFUEWlNCSOfI0VE55 HEVWHATEVER4 UFECOICOilSA BRIHQHETOUFEM E SAMBA 34 F0REVERANÛADAY62 HOOSAVHOOSAVlirSA UKECIUEEI 
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Singles Chart 
l/Â., 

KNQW WHAT TO DO W1TH MYSELF 
INTERPOL OBSTACLE 1 
RANClî) FALUBACK DOWN 
IVIÂRKOWEN FOUR MINUTE WARNING 
DUTCH FEAT. CRYSTAL WATERS MY TIME 
STACIE ORRICO STOCK 
1RON MAIDEN WILDEST DREAMS 
SEAL CET IT TOGETHER 
DANIEL BEDINGFIELD NEVER GONNA LEAVE YOU 

2 " 

LEE CABRERA/ALEX CARTANA SHAKE IT (MOVE A LITTLE GLOSER) 
CELINE DION ONE HEART 
SIOBHAN DONAGHY TWIST OF FATE 
MYA MY LOVE IS LIKL.WO! 

m SNOW PATROL SPITTING GAMES 
XTM & DJ CHUCKY PRESENTS ANNIA FLY ON THE W1NGS OF LOVE 
OILLINJA FAST CAR 
PAUL OAKENFOLD HYPNOT1SED 
DOUBLE DEESHINING 

D KAY & EPSILON FEAT. STAMINA MC BARCELONA 
STELLASTARR* JENNY 

M 
MILLION DAN DOGZ N SLEDGEZ 
BENNY BENASSI PRESENTS THE BIZ SATISFACTION 
EVANESCENCE BR1NG ME TO LIFE 
ROBBIE WILLIA^ SOME iTIÏNGBËljTÎFDL 

FAST FOOD ROCKERS FAST FOOD SONG 

WILLIAM ORBIT FEEL GOOD TIME FEAT. 

SHINIKG53 SHOWMEAS1CNÎ1 Sltf NC£ iS CASV 3? SmMAMÂUïWB! VWfE«ISTKUM!l aattiMfflWUOHrm» wnEfuci 
soheihdbkawW.''' 

As uscd by To|)OfTliePops and Radio One D 1 1 ELTON JOHN ARE YOJ READV FOR LOVE? SMKOMWHO 
îjo INTERPOL OBSTACLE 1 MMtojwiBfi 
5 [ 3 ) THE WHITE STRLPES [JUST DONT KNOW WHAT TO DO WLTHM^ELF ar,n-:u 

j îamœHttBgs 1 7 © MILLION DAN DOGZ N SLEDGEZ ca,?, 8 j 7 j D1ZZEE PASCAL FiX UP LOOK SHARP >lf( 9 5 FRANZ FERDINAND DARTSOFPLEASURE owmwri® 10 © FANNYPACKCAMELTOE tooBcn 11 © THE JEEVAS THE WAY YOU CARRY ON iUyitaieOTW 
Following np thelr triple-platlnum album Sllver Side 
off to a good start 
thefirst single off The Long Road. debutlng at #6. Dospite limftcd airplay.the single 
group to tlie Top 10. following lasl single Never Again's #30 peak. 

12 8 FREELAND WE WANT YOUR SOUL Itaw Wu BMW 13 © THE B1ACKKEYS HAVE LOVE WILLTRAVa EpW. 14 O ZINCPEÛPLE4 Piss» Is] 10 DYNAMITE MC&ORIGINUNKNOWNHOTNESS taSW) 161 U Y-TRAXX FEAT. NEVE MYSTERYLAND ia.,5iAD0i |I7118 STEREOPHONICS MAYBE TOMORROW vî awfi 18^ © DJ SPICE THE PORN TUNE ! m® (SB 19 6 IAM KLOOT 3 FEET TAU f« « 20] ©] COOKIE MONSTER AND THE G1RLSCIS FOR COOKIE testeWTOO © The Olfida! UK Ourb Comiuf^ 2003 
L 
1 © JUNIOR JACK E SAMBA © THE CHEMICAL BROTHERS FEAT. THE FLAMINGLIPS THE GOLDEN PATH v,-.n,Ei 
3 © OILLINJA FAST CAR MF © PAUL OAKENFOLD HYPNOTISEO LB.teuEEv 1 DUTCH FEAT CRYSTAL WATERS MY TIME ..TV 

8. Jamelia 
peak scaled by 
new album Thank 
bounces back with Supérstar, which débuts at #8 this week, becoming the second blggest hit of her six single career, nicely teeing up Tiiank 

6 © ZINC PEOPLE 4 T 2 FREEWNDWE WANT YOUR SOUL iffirtsWiiown T 4 DYNAMITE MC&ORIGINUNKNOWNHOTNESS 9 © COOKIE MONSTER AND THE CIRES C IS FOR COOKIE '.M fciro ¥ 3 THE ROLLING STONES SYMPATHV FOR THE DEVIE xto.m u 8 Y-TRAXX FEAT. NEVE MYSTERYLAND 12 7 FRESH BC DEAD MAN WALKING/FÛRMULA ONE 13 © IAB4CANDYMAN r«,T„„;wP) 14 5 HYBRIO FEAT. PETER HOOK TRUE TOFORM t,w: 15 © DALLAS SUPERSTARS HEUUM 16 © KRAFTY KUTS AND C5 JOYRIDERS TAKE IT 17 © DOUBLE DEESHINING 18 U LEE CABRERA FEAT. ALEX CARTANA SHAKE IT (MOVE A LimECLOSER) c,:-v.i. 19 © STATE ONE FOREVER AND A DAY >- «« ™ «••• 20 Cî TIGAHOTINHERRE m.:,-.!! «TOowiKqùK.towîooî 

à1 (Ilj 1 1 BLACK EYED PEAS WHERE IS THE LOVE? J - >• M ■ © JAMELIA SUPERSTAR 13. Justin 
Registering his sixth hit in less than a year, Justin Tmiberlakc missealbûJop 10 Gi; JjG'.iDbi-luG". 

T] 2 B1C BROVAZ 8ABY BOY fî c ITHli 4 © SO SOLID CREW BROKEN SILENCE MinAman» Sj© JUSTIN TIMBERLAKESENORITA • 6 4 BLU CANTREU. FEAT. SEAN PAUL BREATHE ton (aMS) 7 3 CHR1ST1NA AGUILERA FEAT. Ul KIM CANT HOLD US DOWN sca 8 v - MARY J BEIGE FEAT. METHODMAN LOVE @1STS1GHT c.n, l a j.i. 
the 'N Syiic star's début solo album Justified and 
added vocals to Nelly-sWork It (#7 in Mardi) and 
fealured on the current Black Eyed Peas bit 

10 7 SEAN PAUL L1KE GLUE ®ITEKI 11 5 RISHIRICH PROJEGT/JAY SEAN DANCE WITH YOU (NACHNA TERE NAAU IE. 12 8 LEMAR DANCE (WITH U) $>4 > roo 13 10 LUM1DEE NEVER LEAVE YOU (UH OOOH UH OOOH) IUI 14 11 PHARREIL WILLIAMS FEAT. JAY-ZFR0NT1N' 15] 9 MYA MY LOVE ISL1KE-W0! m 16 © MILLION DAN DOGZ N SLEDGEZ fcnF! 171121 DIZZEERASCALRXUP LOOK SHARP xiiHiiE) 18 FANNYPACKCAMELTOE 19114 J FABOLOUS CAN T LET YOU GO Eain ntw 20 15 1 SNOOP DOGG BEAUTIFUL 
SÏÏSf ..TVOfWUSOotstawTOÎ 

CET MUS1C WEEK ONLINE TOQ ' kl ■Ail the sales and airplay charts published in Music Week are also |available online every Sunday evening at www.iniisicweek.coni 
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The Darkness hold off new entries from / *1 
Starsailor, David Bowie and Seal to make it / lie Officiai l II K 
a fourth week at number one, ahead of new 
entries from DMX, Hayley Westenra and Jet 

nr QUEEN LIVE AT WEMBLEY STA01UM 
Ïm AUDIOSIAVE AUDIOSLAVE Er-nt-» 
w [LEO ZEPPELIN LEO ZEPPELIN ■■■ .••vrv» 
fjl? METALLICA CUNNING STUNTS » wm»» 
9 5 LEO ZEPPELIN SONC. REMAINS THE SAME «s ' ' iw-: 

1? ROBBIE WILLIAMS THE ROBBIE WILLIAMS SHOW Ev; i 
l3|¥: CHER THL rAREL'.TL: x'.-i IBVC.) 14 j 15|U DESTINY'S CHILD MUSIC WORLD MUSIC PTS DEST1NY S CHILD c ua- ■ .inu 
Ipr QUEEN GREATES! VIDEO HITS-1 ■ 
wl VARIOUS THE CHiaOUT SESSION ■ IB1ZA SUNSEIS "«u o's-, J OWfu g 

Dp SHANIA TWAIN UP! Me™,(U) 
t'y DHARL1E LANDSBOROUGH SMILE T.ÈterfhmtlBHG) 
lj± GILUAN WELCH SOUL JOURNEY <mm 
;.7!i2 JOHNNY CASH AMERICAN III ■ SOUTARY MAI) UEsi 

THEDIXIECHICKSFLY ENcflEi» 
% 

0 1 VAR10US MOW THATS WHATICALL MUSICI54 EMI^wanv 
3 3 VARIOUS POWER BALLADS 
5 5 VARIOUS CLUBLAND111 JÊÊ. 
7 7 VARIOUS THE VERV BEST OFCOLOFEET umv 
9 8 VARIOUS CLUBLAND X-TREME aatoumtv 
U 11 VARIOUS AU. TIME CLASSIC TEARJERKERS WSM 
13 B 0R10INALS0UNDTRACK CHICAGO Ew 
15 15 VARIOUS THE VERY BEST OF MTV UNPLUGCED 2 uuwaSM 
17 17 VARIOUS CLUBBERS GUIDE TOSUMMER 2003 
19 19 VARIOUS HITS 56 BMûSorjiTtiffliSH 

® Thf Wfioi UK CJwts Company 200) 
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Seal'sthirel album. 
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1 1 

STARSAILOR SILENCE 1S EASY 
3 S 

: DAVID BOWIE REALITY t:i:mtu512555.t;EÎ;) 
4 y SEAL IV 
5 3 71 SEAN PAUL DUTTY ROCK ® 
6 / l DMX GRAND CHAMP D-.^W^uo, 

17 DANIEL BEDINGFIELD GOTTA GE1 IHRU THIS ® i ©, 
8 f 7 HAYLEY WESTENRA PURE 

PT 15 BLACK EYED PEAS ELEPHUNK ®    
10 10 73 NORAH JONES COME AWAY WITH ME® s® 3 P^b^B 
n 8 30 ELTON JOHN THE GREATEST HITS 1970-2002 ® 2 h 

TT 9 3 JAMESTAYLOR YOUVE GOT A FRIEND - THE BEST OF© s. 
m 12 47 CHRISTINA AGUILERA STRIPPED ®3®i ora7aK1M,w,„„r, StOfdVPerry/Morates/Baliafd RCA 74321961252IBMOJ 14 A 17 THE THRILLS SO MUCH FOR THE CITY ® 
"I5" 7 7 IRON MA1DEN DANCE OF DEATH ® [u!as402(6 
"ÛT 14 12 1 DELTA GOODREM INNOCENT EYES ® 
"ÎT /- r (JETGETBORN 

1 "18" BEYONCE DANGEROUSLY IN LOVE ® ll<no«tVSIoithffliirâoVVéitais MiBte 509392 (IEN) 19" 7 29 BIG BROVAZ NU FLOW ® 
"lo" 4 A EVAÇASSIDY AMERICAN TUNE® 
■ 18 46 JUSTIN TIMBERLAKE JUSTIFIED ®.,®i WiTiams/Hugo/TimlMLuKl/ÎZcKnight/Thî UndfrdoasTSto Jh® 9224772 (P) 22 u 42 jBUSTED BUSTED®i®i ^«a^iui 
"23" 16 2. EVANESCENCEFALLEN®®! 
"24" : 7 [THE HUMAN LEAGUE THE VERY BEST OF 
"25" » GEORGE BENSON THE VERY BEST OF - THE GREATEST HIISOF® ^ 
"26" i |wZZEE RASCAL BOY IN DA CORNER ® 
■ 28 25 THEWHITE STRIPES ELEPHANT ® 
1 28 27 56 COLDPLAY A RUSH OF BLOOD TO THE HEAD ® 6 ® 5 

1 29 1" 1 (ROBBIE WILLIAMS ESCAPOLOGY ®6®s 
| "30" 21 11 IKINGS OF LEON YOUTH AND YOUNG MANHOOD Juhnv/Angelo Hand We Dowti WdD27 (BMG1 ' 131 I HM 36 26 JLINKIN PARK METEORA ® ® i 1 rsi 35 31 50 CENT GET RICH OR OIE TRY1N' ® ©, 

33 24 8 |BLU CANTRELL BITTERSWEET 
"14 26 15 |ATHLETE VEHÎCLES & ANIMAIS ® 

t ~35" 29 28 IraEROUiNCSTONES FORTY LICKS ®2®. 
"36" 31 43 SHANIA TWAIN UP!®2® 2 
"3f ' A PERFECT CIRCLE THIRTEENTH STEP 
"38 STEREOPHONICS YOU GOTTA GO THERE TO COME BACK ® c 

single, Cet It Togcther, whlch 
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^^(AMmKIREVER I HE OPERA BAND" 

THE COOPER TEMPLE CLAUSE KICK UP î Ht PIRE AND LETTRE 

firet Top 10 single 
ELVIS COSTELLO NORTH 

UAIVIltN KlUt U 
RED HOT CHILI PEPPERS BY THE WAY long stmggle for 
AVRIL LAVIGNE LET GO ®5® 

BLACK REBEL MOTORCYCLE CLUB TAKE THEiVl ON ON YOUR OWN 
THE CHEEKY GIRLS PARTYTIME Bedingfield 

M WARREN ZEVON THE W1ND 
THE DIXIECHICKS HOME® 

oonnonni ci todoy. and isl 

BOB MARLEY AND THE WAILERS LEGEND ® 
THERAPTUREECHOES 

S 
PROCLAIMERS BORN INNOCENT M 

21st Contiiry, th( _IJ l : ^ > !■ KELLY CLARKSON THANKFUL 

^ 74 ENIGMA VOYAGEUR 

I |VARIOUS POWER BAiiADS 'US MEW WOMAN ■ THE NEW COUiCTION 2003 l | VAR10USKISS PRESENTS R&B COLLABORATIONS i | VARIOUS NOW THATS WHAT1CALL MUS1C! 55 71 5 | VARIOUS THE NEPTUNES PRESEffTS CLONES 81Q) | VARIOUS THE VERY BEST OF PURE PANCEKAliT" lUS BEST OF CAPE OELMAR 

13| 10 | VARIOUS SWING CLASSICS ) | VARIOUS SK8ER ROCK I5| 7 | VARIOUS KISSTORYURBAN CLASSICS mu {VARIOUS THE ANNUALSUMMER 2003 171 © | VARIOUS DISCO KANDI 05.Ô3~ 8| 12 | VARIOUS BOMBAY MIX 

| THE DARKNESS PERMISSION TO LAND 
5 | THE WH1TESTRIPES ELEPHANT CS YOU GQnA 00 THERE TO COME BACK 

IAM KLOOT1AM KLOQT FUN LOVIN1 CRIM1NALS WELCOME TO POPPYS 
I PROCLAIMERS BORN INNOCENT 3 SPIRITUALIZEDAMAZ1NG GRACE THE LIBERTINES UP THE BRACKET 

14 ROYKSQPP MELODY AM 
12 | UNPERTONES TEENAGE KICKS - THI 

VARIOUS THE REGGAE LOVE COLLECTION 
VARIOUS SOUL SISTER SOUL BROTHER VARIOUS BAND OF GOLO ETFRNAL LOVE SONGS ROYAL PH1LHARM0NIC ORCHESTRA THE MUSIC OF QUEEN SKA & REGGAE ALL STARS REGGAE AND SKA NON- JOHNNY CASH THE BEST OF B1LLY CONNOLLY CLASSIC CONNOLLY 
JOHNNY CASH THE BEST OF 

| 1 [NORAH JONES COME AWAYWITH ME 
i 1 VARIOUS THE BEST SMOOTH JAZZ EVER 4 j 4 PETER MAL1CK CROUP NEW YORK CITY S] 5 |sTGERMAINT0UR15T 5 I VARIOUS ARTISTS JAZZ CAFE  T] ■© | CLENN MILLER THE BEST OF ^1 CARY MOORE THE BEST OF THE BLUES I© NAT'K1NG'COLEUNFORGETfABLE loi 7 | VARIOUS PURE JAZZ MOODS 
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POP AWARDS UNDERNEATHITALL Ltd. (PBS) Petefownshénd (PRS) 

S& gs~ s&~ S-— 
Sa. ^ S.™,™ ;=m, 
EMOTION (2nd Award) Homïl Brothersffi Ltd. (Pi 
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