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Berman shift 

to Phonogran 

Phone linesto [thisweek 
^ transmitvideos gliil 
a9 Music videos could be beamed directly into UK homes via the BT téléphone network using new tcch- M 

giant Oracle. j \ —^ BT confîrmed last week that it ! m'- 1 ^ will test Oracle's Media Server in | 

=5 nni 
(Monday), end 18 months of spéculation for a UK artist last year, Berman bas There's nothing'acting' about m' abou^ Clipsham's future. The former also enjoyed^ success^ with Bryan mitaient to A&M." he says. "That 
Smith^oupdiS was^ppointed to A&M boasted"^ of the^singles responsibilito irithin the group 
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The Queen Of Seul Returns. . . 

Carln squeezes bigtwi 
EMI Music Publishing and Warner début, scored a 10% combined corpo- July-September and from 29.4% i ■ a deeper'love S FEATURES HOT NEW MIXES BY 

CL1VILLES & COLE 
AND DAVID MORALES 

SSl 31 .lan: CD («321M 2112" hwk 11 MCfisnew 7 Feb; CDriissisi) Features 5 New Mixes 
Oaler now frum BMG idesalcs on 021 500 567S or\our local ► 1 ARWA BMG sales person 
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Bard action leads 

totoken extension 

The record company says i date scheduled for April 1 has postponed until August 31. 
affaire David Hughes says tl retailers will have had aime; 

had thought six mer 

What is most important is we are 1 putting the customer Hrst," he says. Independent dealers reacted ang 
its token scheme, claiming they v neither consultcd nor warned. I week they welcomed the major's d 

And Julia Healy, manager of Disques in Uckfield says her store has also had to produce its own tokens. "This news is ;h obviously a peace offering hy EMI, but it has corne too late. I urged my customers ly to write to EMI because they had not id beon told about the end to the tokens. ■e Many thought we were trying to con 
EMI v 

rman Simon Burke says h 

forced to iaunch their own individual the e: token initiatives. reimb Hass Gaylan, manager of Volume tomer Records in Newcastle says, "It is good Augus news, but like many shops we started Bai 
heard EMI was phasing ont its scheme." wide t 

iter which stores can display ndow informing customers of sion. It has also agreed to retailers monthly for any eus- 

New charts pass 
dress rehearsal 

Millward Brown successful- ly produced its first full test chart last week in prépara- tion for taking over the compilation contract from Galiup next month. Three multiples and a 
irovided informa- tion for the dummy chart, described as accurate by CIN. Ail the top chart positions are une have corresponded exactly with Ga 

labels. ta from iof the r 
are also now in place for another mul- tiple chain to begin providing data this week. CIN chart director Catharine Pusey says that by April she hopes to have doubled the number of independent stores which are linked directly to Millward Brown as more Epos machines become available. CIN is also keen to increase the number of 

"We produce more than 20 charts already but with Millward Brown the information is there to 
chart they should contact us," says Pusey. 
Profile UK votes 
founderoffboard 

André anaginj 
Plotnicki voted Robbins off the board of the UK company. At press time, Plotnicki was attempting to clinch a $100,000 deal to buy Robbins' shares in Profile US. The rôle of third partner Burt Goldst 
as MTV w. îss. Cleary dimi 

3? 

CIN chart director Catharine Pusey heralded Millward Brown'stakeover chart compilation contract at a réception in London last week in front of 
February 6 start date after six months canvassing the vie 

PDOmovesto quash 

new CD decayscare 
ed by reports in Tïme Oui a Philips-owned PDG Dises has moved quickly to quash a renewed média scare over the durabilityofCDs. Mew Scientist that the prohlem was 1 The company launched a consumer widespread and the company was "baf- I freephone hotline at the beginning of fled'by the cause of the fault. the month after a "handful" of members "The handful of albums suffer from 1 of the public reported the decay of CD the same problem as the singles - sul- I albums manufacturod at its Blackburn phur in cardboard packaging has per- I plant in the late Eighties, according to meated lacquer onto the dise, causing I marketing manager Dave Wilson. unplayability," he adds. "We haven't I This followed press coverage at the used this lacquer for a long time." end of last year which revealed decay in PDG managing director Ken I singles f 10,0( nology forward and this prol 

NEWSFILE 

TRING SETTLES EMI CASES - p4 

Scott promoted; Talbot returns Music Week is ta have a new news editor as part of the continuing restructuring of Spotlight Publications UK music group of magazines. Former MFVreporter and currently a reporter with the NME, Martin Talbot is returning to replace Ajax Scott who has been promoted to deputy editor of international sister title Music Business International. Editor-in-chief Steve Redmond says, "Martin has been responsible for a noticeable freshening of the NMFs news coverage and we are very glad to welcome him back with his considérable contacts within the industry. Ajax's promotion, meanwhile, shows how seriously we are taking the job of establishing MBIas the only crédible analytical journal for the Worldwide music industry." 
Sony and Time Warner eye MTV niche Sony Corporation and Time Warner are reportedly discussing a plan to create a joint Worldwide music TV network to rival MTV. According to a report in the Wall Street Journal last Friday EMI and PolyGram are also involved in the discussions. No représentatives of any of the reported hackers were available for comment. MTV Europe chief executive Bill Roedy says, "Compétition is good - as long as it's fair compétition that'sline." 
PRS and MCPS move doser together Increased collaboration between PRS and MCPS came a step nearer last week following a meeting at which writers and publishers affirmed their support for the idea. The meeting, held at PRS' London headquarters, agreed on investigation into launching a new jointly owned service company that would perform core functions and possibly some support functions. 
Clyde MO to address Radio Academy James Gordon, managing director of Radio Clyde, will deliverthe Radio Academy Lecture at the Radio Festival on July 11 on the subject of the opportunities for independent radio. 
MCA; more changes as two leave The changes at MCA continued last week with the departure of product manager John Murphy and artist liaison manager Martin Frederick. Neither will be replaced in the short term. 
VH-1 Iaunch put back to late 1994 The UK Iaunch of MTV's adult music channel VH-1 has been delayed until later in the year. Targeting 25 to 49- year-olds, VH-1 was due ta start on May 1. but has now been set back while MTV programming director Brent Hansen and channel director Stuart Pinches continue recruiting advertising and production staff and fine- tune the concept. "We never officially set the start of VH-1 in May," says Hansen. "We wantto be very careful in our approach, and will be working on it over the coming months." 
Vote now for best distributor award Voting forms for the Music Week award for best distributor - won last year by Warner Music - are included in retailer copies of this week's issue of MW within the Midem supplément. The award. which recognises quality, reliability and speed of service, will be presenled at the MWAwards on February 23. Call Mark Ryan on 071-921 5902 with any further inquiries. 
Top trio Iaunch new industry service Basca président Guy Fletcher, writer and producer Mike Hurst and former MCPS company secretary Keilh Lowde are launching a new. as yet unnamed company providing créative and business services to the music industry. 
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COMMENT 
New technology and the way forward From the invention of the gramophone, through te the single, LP and CD. the successful introduction of new technologies has always been an engine of growth for the music industry. The optimists, as ourfeature on page 28 points out, feel confident that the technologies of multi média and direct-to-home transmission will also drive the industry forward. But however likely that may be, it is by no means a foregone conclusion. Ail previous music technologies were just that - technologies for playing music. The hardware firms creating them needed the co-operation of music software producers. Without it they had no market The différence today is that digital technology renders everything in the same forni. A live-inch CD is no longer just a music carrier. It could as well carry Terminator 2 or the Encyclopedia Britannica as Méat Loaf. That means, first, from a marketing perspective that Ihere is no longer a physical object which is exclusively associated wilh music. And, second, that hardware suppliers and the owners of electronic superhighways have a lot more to think about than the welfare of the music industry. There is still some time to go before the theory becomes an everyday reality. The debate is currently driven more hy the possibililies the technology affords. and the wishful thinking of Ihose who control it, than any real consumer demand. Likewise, the current spate of mega-mergers between software and hardware interests is défensive and driven by a général paranoïa rather than by any spécifie desire to do something positive. The future is not here just yet. But it is just around the corner. The music industry's task is to ensure that it remains a part of that future and that its voice is heard, ils needs are recognised and, above ail, that its revenues are protected. Steve Redmond 

WEBBO 
Vinyl axe anything but double Dutch Sony s décision to eut out deals on vinyl singles is to be applauded. The vinyl single isn't dead... yet, but it soon will be exceptfor a couple of niche markets. Thankfully, at leasl one company has the guts to stop fiddling around and manage its business as it sees fit. In the US. as CD caught on everyone understimated how long vinyl would survive. And then one day the record companies were hit by a tidal wave of returns as ail the retailers jumped ship at once. In Holland the industry took a différent view. They named a date after which they collectively would no longer make vinyl singles (except for specialist markets). Everyone had plenty of notice; the industry worked together. Before that the Dutch introduced the Iwo-track CD single with a concerted campaign. It is managing your business - for the benefit of everyone. It won't happen here, as usual. But al least someone - Sony- is leading the way; the rest will no doubt follow going "baa, baa". How about December31 as a cut-off? 

Vote of confidence for Brits The new-look Brits voting procédure and changes in the rules are great news. Intereslingly four of the five nominees for best album are effective neweomers, Inititally ) thought that the voting in getting rid of the stalwarts had swung the list too far the olher way. With one or two exceptions, Ihough, the latter hadn t released anything worth nominating in 1993. It will be interesting to see nexl year if the likes of Phil Collins and Kate Bush make the nominees list. The one rule that needs changing is the eligibility date. It is difficult ta do because of liming but could be achieved with a little thought. The absence of Collins and Bush musl confuse the public, and that's the last thing we want. 
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NEWSFILE 
BirtbacksOne FM on air The BBC underlined ils commitmenlto Radio 1FM last week when director général John Birt appeared on Ihe Steve Wright Breakfast Show. Birt said he welcomed commercial radio because it offered consumers more choice, but said the BBC must remain publicly funded. "We do not want Radio One to become similarto an» advertiser-f unded station," he said. "At the moment it can offer a wider range of music and a rich mix of information you will never hear on commercial radio." 
Live sectortakes road to Wembley More than 250 companies from the live music industry exhibited atthe Outdoor Event '94 and Live Music Production Exhibition at Wembley last week. The organisers expected around 5,000 people to attend the show over the three days. 
Epie rises to Spanish Moon Epie will distribute product released on Crescent Moon, the new US imprint headed by Gloria Estefan's husband and manager Emilio. The Miami-based label's first US release will be a Spanish language début album from Cheito Quinonos, due out in the spring. 
UK firm lands Japan Expérience Music In Europe has been appointed to handle radio sales ofThe Great Music Expérience, the Unesco concert taking place on May 22 at the Todaiji Temple in Japan. The Company has also handled the Freddie Mercury Tribute concert, the Brit Awards, Pavarotti in Central Park '93 and Ihe Montreux Jazz Festival '93. 
MCI's Keene moves up Music Collection International head of product development and marketing Danny Keene has been promoted to the post of marketing director with effect from February 1. 
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KHS 
The following information, collected by Mus/c IVeeUastThursday, is based on contributions trom; Andy's Records (Uncoln); Golden Dises (Dublin); Heartbeat Records (Durtiam); HMV (York); Opus Records (Trurol; Dur Price (Newbury); Selectadisc (Nottingham); To»yer (Kingston); Virgin (Bristol); Volume (Durham). Ilyou would like to contribute to Frontline, call Paula McGinlBvon:071-921 5943, 
New releases Compilation albums were generating much early sales activity in yet another sluggish week for new releases. Now Dance '94, California Dreaming, Rave Génération 2 and Sweet Soul Harmonies were ail attracting customers. Other releases appealing to record buyers last week included albums by Richard Thompson, Duran Ouran's double set The Orchids and Chaka Demus & Pliers. K D Lang's soundtrack album Even Cowgirls Get The Blues and back catalogue titles were enjoying a surge following her Unplugged concert faroadeast on BBC2 last Saturday. Enigma was heading the singles pack, closely followed by Therapy?, Depeche Mode, Blue Aéroplanes and Marine Boy. 

Unsignedwritersin 

Eurovision running 

SJSUJZ&X ïs?g!r-«ssr: 

air^cd^on BBcTa^d fedio Two on (Perfect Son^^I^ow^These 
FrancesPRuffeIIe, who wilfgo on to Rupcrt Wates (Eaton); and His Love sing the winning entry on April 30 - Anthony Clark/Pam Sheyne (Peer at the Eurovision Song Contest. Music/Odds On). 

Penduium swings 
to Cooltempo in UK 

Pendulum's first UK release through 
Pre-release enquiries Albums; Tori Amos, Brian May, Primai Scream, Pavement, Smudge, The Mission, ZZ Top, Kristin Hersh, Underworld, Enigma, Alice In Chains, D:Ream. Saint Etienne, Garth Brooks, K7, The Damned. Singles: The Charlatans, Carleen Anderson, Cappella, Time Frequency, D: Ream, Red Hot Chili Peppers, Pavement, Deep Forest. Manie Street Preachers, Rozalla, The Sultans Of Ping FC. Videos: Bambi, Boys On Film 2, La Grande Bouffe, The Fugitive TV sériés, Time Slip. 
Additional formats ZZ Top's quirky tin single including sticker was being 
Tori Amos (featuring three new envers) and Garth Brooks were flying out of the racks, as were parts two and three of Depeche Mode's CD trilogy. 
In-store Window displays: posters of the Rolling Stones, Kate Bush, Pearl Jam, Depeche Mode, the Tindersticks, Haddaway. Take That, Apollo 444. Ce Ce Peniston, Chaka Demus & Pliers, D:Ream, ZZ Top, Bryan Adams, 

Midem forecasts 

best-evertumout 
This year's Midem is on course to be the 1,285 individual British participants. labels with Sony links. biggest in the 27-year history of the The BPI's new banner, The British At Meanwhile, manufacturer Disc- music industry event. Midem. will be putting its name to a tronics has produced a limited-run 23- 
tered 346 exhibitôrs, a 5.5% increase 

"Last year's raarket attracted 371 AH the UK majors bar BMG - which The BPI is also co-ordinating a visit 

Ultramarine. Soul Asylum, Tori Amos. In-store displays: The Lemonheads, Iran Maiden, Frankie Goes To Hollywood, El7, Diana Ross, Elton John, M People Guns N' Roses, K7, Alice In Chains, Meat Loaf, UB40. 
Multiple campaigns ANDY'S RECORDS: Window displays for True Love Ways. BOOTS: Valentine's Day promotion featuring gondola 

Oj^b dfm ,ric shnulri ( r ! d tli, t .kn u r "t n, .h, m.t, ,1^ un, h n p, Md, ''lîh.ï'l',,k r," 

displays for a sélection of classical/romantic titles; in- store displays for selected titles including Diana Ross, Sweet Soul Harmonies and ZZ Top. HMV: Selected videos and CDs at £4.39; album of the week - Eternal; single - The Charlatans; video - Blue Ice; in-store album - Garth Brooks. JOHN MENZIES: Best of Sony mid-price promotion featuring CDs at £7.99; album of the week - ZZ Top; singles of the week - Red Hot Chili Peppers, The Orb, Deja Vu; video - Mr Motivator. DUR PRICE: Co-op ads in The Independentlar Richard Thompson and NMEior Soul Asylum. TOWER RECORDS: National poster campaign for the Sound Of Kiss FM; co-op ads for Castle Rétro Raves in Time Ouf and The List co-op ads m 77/ne Ouf for Tori Amos and Ce Ce Peniston plus Kerrenglani Hot Press for ZZ Top; radio ads on Dublin FM 104 for ZZ Top; Resolution and Make Tracks To The Movies sales. VIRGIN: Discounts on Top 10 video games tilles: co-op ads in The Face for K7, Mis Magazine for Underworld, Melody Makerfor St Johnny; single choice - Neil Arthur. WH SMITH: Radio ads for Guns 'N Roses on Virgin 

Sony and Warnor 
HQshit byquake 
Warner Bros and Sony offices in Los 

meant it was more severely hit than many other entertainment companies in the area, Of the two buildings Warner occupies 
the middle of thé week. The second remained closed for inspection of struc- tural damage. Son/s new headquarters in Santa Monica was also damaged. "We closed 
and ensure safety," says Kelth McCarthy, a Sony spokesman in New York. Most LA businesses were closed on the day following the disaster, which happened in the early hours of January 16 and claimed more than 40 lives. 

u_.., y | 

=:;r' 
programmoeslegitimisingthatparticularartist(oeiurpH ■■ h„o=„. 1215's Classic Tracks are backed by in-store support; album of the week - ZZ Top; January sale continues. r r r p FULL fourth-quarter market share ANAEVSIS - p8 [> M> [> n 
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TRING PRESENTS ONE OF THE WORLD'S 
MOST OUTSTANDING ORCHESTRAS 
IN AN EXCLUSIVE NEW PACKAGE. 

The Royal Philharmonie Collection 
When two of Brivain's leading companies 

join forces in a unique recording sponsorship 
conlract, the resuit is a totally unique classical 
package for you and your cuslomers. 

In an exciting move to widen the classical 
markel - whilst appealing to existing customers - 
Tring and the Royal Philharmonie Orchestra are 
making the finest classical music available 
al a price of just £3.99 on CD and £2.99 on 
cassette for the first lime ever. 

Over the next 12 months Tring International 
PLC, innovators in music marketing and 
distribution, will be releasing 50 newly recorded 
CDs and cassettes entitled 'The Royal 
Philharmonie Collection'. 

The first 10 releases are available now and 
include the works of Grieg, Bizet, Vivaldi, 
Pachelbel, Ravel, Gershwin, Debussy, 
Beethoven, Dvorak, Wagner, Tchaikovsky, 

Mozart and Rimsky-Korsakov. Each one will 
feature an eight page colour inlay on the 
orchestra, répertoire and performance. 

And that's not ail. To ensure that this 
exclusive collection reaches ils huge potential 
audience and that you reach anticipated sales 
targets, Tring are orchestraling a massive 
consumer support package. It includes national 
press, radio advertising, consumer leaflels, 
promotions and complété p-o-s for maximum 
in-store awareness - and there is more planned 
throughout the year. 

The Royal Philharmonie Collection is on 
of the most important classical events of the 
year - and is going to offer significant retail 
profit opportunities for you. 

Make sure you're a player; for more 
inrormation contact Sales at Tring International 
PLC on 0296 615511 now. 

PRESENTED EXCLUSIVELY BY 

Royal Philharmonie 
r—ro 

INTERNATIONAL PLC 

AFFORDABLE 
CLASSICAL MUSIC 

Affordable Music 



SINGLES 
ANALYSIS: MARKET SHARE 

Virgin boosts 

: 

:: 

intheToplO-Doi BeAStrangeranc ■ ■ The Perfect Vear feat last achieved yearagoby Whitn Houston with Im Every Wotnan and I Wjli fllways Lov Vou. Oespite having no records among the quarter's T 20 sellers, Deconslruction's M People also sneak intc the top artists ranking, thanks to their enduring seller Moving On Up and Don t Look Any Further. The fourlh quarter's figures demonstrate cassette growing dominance as the foremost singles format. 0 the Top 10, ail except Cappella s U Got To let The Mus sold most copies on cassette. Over half of Meat Loafs sales were on cassette. But Mr Blobby was the quarter's biggest hit on cassette, with 60% of his sale: accounted for by the format. Of the quarter's Top 100, only Ave Maria, in 25th place, sold more strongly on 
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EMI's fortunes 

[ albums" 
Given lhat il became the biggest seller of 1993 even though it wasn't released 
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RACKTO BASICS ; LESSON ONE 
MUSIC PUBLISHING -YOUR INTERNATIONAL CURRICUL 

NOTTING HILL MUSIC 

27 U.K. NATIONAL TOP 75 SINGLES 
10 U.K. NATIONAL TOP 20 SINGLES 
10 U.K. NATIONAL TOP 50 ALBUMS 

4 U.K. NATIONAL TOP 10 ALBUMS 

NOTTING HILL MUSIC (U.K.) + WARNER CHAPPELL MUSIC + EMI MUSIC + 
PHONOKOL + BMG MUSIC + POLYGRAM MUSIC + WINTRUP MUSIKVERLAG + 
SONY MUSIC + SWEDEN MUSIC + NTV MUSIC + NOTTING HILL MUSIC INC. 

THE BEST INTERNATIONAL NETWORK IN THE WORLD - ALL OVER THE WORLD. 

MUSIC LICENSED FOR FILMS + ADVERTS + COMPUTER SOFTWARE + TELEVISION 
PROGRAMMES + VIDEOS + THEATRE PRODUCTIONS + RADIO ADVERTS + 

INFLIGHT NETWORKS 

THE WHOLE SYNCHRONISATION PICTURE 

NOTTING HILL MUSIC 

THERE ARE NO EQUALS 

NOTTING HILL MUSIC (U.K.) LIMITED 
87 Notting Hill Gâte 

London 
W11 3JZ 

Téléphoné 071 243 2921 
Fax 071 243 2894 

AT MfDEM CONTACT : AND Y McQUEEN (Chairman) & PETER CHALCRAFT 
International Director) MA^TINEZ^rOAV.OLOADER(Managing Director) 



DATAFILE 

CHARTS AND 
PRODUCT NEWS week ending 

29 JANUARY1994 
• D:ream tighten gnp on No 1 • Chaka Demos & Pliers reach LP summit 1 SALES AWARDS SALES 

CHART FOCUS 

r 
A1RPLAY ADDS 

his single The Red Strokes mak( solid 22 to 13 move this week. If 

Innocence, which is the highest placed of only 14 new entries in this 

| b NEXT WEEK'S H TS | suce™ether moompl (There It TwTa&Shout Is) released on the Club Tools label chart this weel SSÎ. 

NEWCOMERS 
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srreis™^ Worldwide. Album: The Cross Of ChangesfFebmary 14.) 
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Looks Like Tm In Love Again (46, 1993). Notes: Bom Erica Harrold 
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AD F 0 CU S 
AJtern: oergy,a charity compilation in support of Greenpeace and featuring such bands as U2, UB40 and REM, will be released on January 31 by Arista. The album mil be advertised in the music press and promoted in-store by Virgin where it will feature on listening posts. Black Sabbath's Cross Purposes, released next Monday through EMI, will be press advertised in Kerrang!, Raw and Q. POS material will be available for in-store displays and there will 

Monday. The campaign will include a co-op ad in the Daily Mail with HMV and a co-op ad with Our Price in the Sunday press. HMV, Virgin and Our Prie, are racking the album and Our 

■J.UMIHiliHilUfflia 

a 

displayi London Transport posters from the beginning of February. Cud's single Neurotica, released next week through A&M, will be 
NME and Melody Maker as part of n. There eetpost 
the UK, a postcard m, fan base and promotions with selected independent rock clubs. Dance Divas, PolyGram TVs compilation of 20 hits from femal 
Clark, Dina Carroll and Gabrielli will be advertised in the ITV Central région for one week from its release next Monday. There will also be a TV campaign on 

Strong imagery carried thiough from the album cover to advertising and in-store display material is key to East West's marketing campaign for the new Tori Amos album Under The Pink, released next Monday. The aim is to build on the success of Amos's first album which bas sold more than 1 m copies Worldwide. Amos is currently in the UK promoting the album and the chart hit Comflake Girl. Record label: East West Media agency/execulive: 8MP/Mike Wilson Marketing director: Elyse Taylor TV: Amos is promoting the album with TV appearances and there are plans to run TV; advertising laterin theyear, Press: Advertising will rue in 0, Vox, Time Out, NME, Melody Maker, the Sunday Times, Independent, Guardian ani Observer. Posters: There will be a BR and london Transport poster campaign from next week. In-store: AH the multiples and selected indépendants are running window or in-store displays from release, Target audience; Adult. 

il Four. I Capital FM from January 31 and for one week on Atlantic 252 from February 7. Lesley Garrett's self titled albur will be nationally advertised on 

ITV for two weeks from its release next Monday as part ofTelstar's four-week marketing campaign for the title. Further TV ads will follow - régions to be confirmed - plus radio ads on Capital and Kiss. The IQ Compilation Volume 1 Behind The Eye, a compilation of underground dance tracks out next week through WEA, will be advertised in the specialist dance press including MUcMag. Joe's Everything, re-released next 

Monday through Phonogra..., be advertised in Echoes and Blues & Soul. There will also be a poster campaign in London and in-store posters will be available. There will be in-store displays with selected independent retailers. Patricia Kaas' Tour De Charme, released next week through Colurabia, will be advertised in Le Magazine and promoted with a mail-out to 3,000 French businesses in the UK The 

features appearing in TA e ! Fou magazine and The Independent. Angélique Kidjo's Aye, released next week through Island, will be advertised in Folk. Roots. Q and Vox. There will also be a postcard mail-out to the 5,500-strong World Music list. In-store, the album is an Our Price recommended release and will feature on Virgin listening posts. Pavarotti's My Heart's Delight, due out next Monday through Decca/PolyGram TV, will be télévision advertised for one week in the ITV Central région and nationally on Channel Four. There 
Classic FM. Eros Ramazzotti's Tutte Storie, released next week through BMG International, will be advertised in Q, Hello, Sky and TOP. There 

Disk, and a mail-out to Italian 
Rave Génération 2, Dino's 
nationally TV advertised on The Big Breakfast from next week. There will also be ads on BSkyB and on Kiss FM and Atlantic 252. Sister Act 2, Arista's soundtrack album featuring Aretha Franklin's current release plus the latest Hi Five single, will be advertised in the national and music press from its release next Monday. Wayne's World 2, the soundtrack album featuring 4 Non Blondes, Robert Plant, Dinosaur Junior and Aerosmith, will be advertised in the national press by WEA from its release next Monday. Trisha Yearwoods single Walk Away Joe, re-mixed by Hugh Padgham and released next week through MCA, will be advertised in Country Music People and Mojo and promoted around the London area with a poster campaign. Compiled by Sue Sillitoe; 071 -228 6M7 

Jonathan Ross Présents... Thursday January 27, BBCl; H.30pm-12am. The inimitable chat show host gets to grips with heavyweight guest Meat Loaf (pictured) who tells Ross how Marvin Lee Aday became a star. 
MONDAYJANUARY 24 

TUESDAY JANUARY 25 

PROMOS IN PRODUCTION 

DURAN DURAN Femme 

GABRIELLE 
SHARA NELSON 
SINEAD O'CONNOR PR0CLAIMERS 
FRANGES RUFFELLE TRICKY 

Robin Dean for A&M Undy Heymann 
Ellenvon Unworth 
MarcusAdams 
Kate Garner 
Kevin Bray 
Jim Sheridan 
UndyHeymann 
Joyce Tenneson 

ike Lipscombe 

TheWayYou Catherine Griffin Worklt for MCA 
BecauseOfYou Sarah Willsfor Gol Beat Uplight Margot Quinn for 

Let's Gel Married Margot Quinn for Chrysalis Love Parade Carole Burton-Fairbrother for Virgin Aftermath Pinko for Island 

PR0DUCER NickHirschkonfor Digital Pictures Richard Spalding for M-Ocean JayNydichforOWow 

liam Cabot for Dreamchaser Richard Spalding for 

January31 
Late February 
February 21 
February 14 
January 31 
February? 
February 14 
February? 
January 24 
February? 

i CONCEPT Computer animation and live action collide in an under-water environment. The band inhabit an underground world dressed in white enamel suits. 

From the film In The Name Of The Father features O'Connor performing in a prison.' Shot among the tawdry wedding chapels of Las Vegas featuring real life couples. Photographer Tenneson conjures up an ethereal mood for her lirst promo, Shot in a derelict mental hospital with a gruesome east of rats and cockroaches. A rollercoaster journey from hell m a customised car. 

TheStory OfPop ^^3 featuring Ray Charles, Donald Fagen, Paul Simon, Billy Joël and Art Garfunkel, Radio 1FM; 9-10pm BEarshot featuring The BMX Bandits, Radio Five: 10.10pm-12am The Beat with Inspiral arpets and Carleen i, ITV: 12.30-1.30am 
WEDNESDAY JANUARY 26 
ai Anderso; 

Sheiia Ferguson, BBCl: 12.15-12.55pm a Des O'Connor Tonight featuring Richard Marx, Wendy Moten and Shirley Bassey, ITV: 8-9pm B Hit The North with the New FADs, Radio Five: 10.10-12am 
THURSDAY JANUARY 27 aUB40: The Hits features familiar tracks by the Brum band, MTV: 7.30-8.30pm 
FRIDAY JANUARY 28 

SATURDAY JANUARY 29 
H Sinead O'Connor, BBC2: 7,50-8.15pm aBPM features Oui 3 ar Gunshot, ITV: 4.30- 5.30am (régions vary) 

SUNDAY JANUARY 30 
o BBC2:11.45 

The O Zone feat 
cord Produc focusesonTrevorHorn mm reatures tracks by ABC, Grâce Jones, The Pet Shop Boys, Simple Minds and Seal Radio 1FM: 7-8pm 
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Laser Disc, the highest quality video format. Pioneer, the quality choice for Laser Disc manufacturing. 
Ztr Contact Michael Neidus and Linda Phillips - Pioneer LDCE Limited, Pioneer House, Hollybush Hill, Stoke Poges, Slough SL2 4QP Tel: 0753 789 610 Fax: 0753 789 647 

ÛD PioMeen 
The Art of Entertainment 



TOP 7-5 SINGLES 

THE OFFICIAI 
musicweek 

CHARTS 
29 JANUARY1994 

a- 4 ' 

Jig9 ,missYou^ 

[F 

| Artist (Producerl Publishe I Artist (Producerl Publisher IWrilerl Label CD/Cass IDistnbutor 
THINGS CAN ONLY a G ET BEHER mm3n 

B COME BABY COME tiy Boy/Big Life BLRB 105/BLRC105 IF) 
2 CORNFLAKE GIRL EastWest A7281CD/A7281C(W1 
7 TWIST AND SHOUT • MargoCIDM814/MCT8l4/(12|MNG814(GRPV/F| 

Epie 661)0252/6800254 (SM) 
3 BREATHE AGAIN 

K; 
9 jwiwl pURNTD INNOCENCE jin DINSD123/DINSC123 (E) 

Logic/Arista 74321181522/74321181524/74321181527 |BMG) 
11 » 

13 2 
2 THE RED STROKES/AINT GOING DOWN Ub8rtyCDCLS704/TCtt704|El 

14.c illiant Recordings CDBRIL 3/CABRIL 3ITRC/BMGI 
15 rag RCA 74321184732^74321184734 (BM6I 

1 7 Ml WHO LET IN THE RAIN Cyndi Lauper (Lauper/Vasquez) CC/Sl 
18 [MINowhere PLEASE FORGIVE ME Bryan Adams (Lange/Adams) CC/Z FOR WHOM THE BELL TOLLS O AGAIN 

21 Virgin VSCDT1505/VCS 1505 (E) 
22 - rcury JOECD 1/JOE1/-/JOEX1 (F) 
23 - TSmCEMCTlOIEI 
24 A&M 5804812/5804804 {F) 
25 - Cow/Mute DUNG 23CD/DUNG 23MC (RTM/P) 
26 - Columbia 6598442/6598444 (SM| 

ola LEPCD 13/LEPMC13 (Fî ACTION Def Leppard IDef Leppani FM IN THE MOOD AâM58045S2/5804544/580454£/580455t|F) Ce Ce Pertaw ISwlîliac>.4(aiinI«iitterl EMI/Slevaii & BrmJi^Casailida IMmlaVSiiliy/SniilsImVKirWtalfallierl 

toop Doggy Dogg) A83;8CD/A8328C/-/A8328T 

27 
28 14 

29 
30 
31 31 2 Dea^Row/Inte^rscopE 
32^ 
33" 
34 CI 
35 « 
36 28 

37 ' 
As used by Top Qf The Rgps and Radio One 

Epie 6598112/6598118 |SM) 
ics/EMI (Roberts/Gooden) 

RCA 74321182122/74321182134 (BMG) 

Outburst/Columbia 660040^6(*I4W M 

4blowyourwhistle 

1] G ET OFF YOUR HIGH HORSE Cheeky/Champion CHEKCD 003/-(P) 

2 ASTRAL AMERICA 

Mariah Carey lAlanasieff/Careyl Sony/WC ICarey/Afansieltl Columbia 6598122/6598128ISM) 

4ADBAD 4001CD/-{RTM/P| 
7batoutofhell Epie 6600062/6600064 (Si 

Atias PZCD 305/POCS 305 (F) 

Epie 6600202/6600204/6600207/6600206 (SM) '—iilAbbmzzese/Ament/Gossard/McCready/Vedder) ffrr FCD 226/FCS 226 (F) 
Blanco Y Negro NEG 67CD/- (V 

nul Shock/Cutfather/Karlinl CC INate/Hanson/Shack/Karlin; Arista 74321171052/74321171054 (BMG) 
Total Vegas CDVEGASEHE 

3 WHY DON'T YOU TAKE ME? 
ilsohnl Plangent Vision/WC ICostel EMICDEM 29SVTCEM 299 (El 

4T|ME ofour lives 

7 THE POWER OF LOVE 

2 ONCE UPON A TIME PM/WEA YZ 771CD/VZ 771C |W| 
3 Balbra S^lisan^wjdt MicheJcrS^oîd IF^er/Sm ^ll™bif|

659
|
7382/65973M/6597?87/-ISM) 

'0 k? 1 N',i? H S PU RE RE M m . W0217CDAIV0217C/W0217tTys 
  PP ■ ny) EMl/iommy BoyMills/Conwin (Charles/Harry/TeeiDavis/Onorati/Simenon) 

jng Train Runnin* (Sure Is Pure 

Stay (Faraway, So CIoso!): 

SBBcTnd'oARO.Vfi 

YZ795/T/CD/C 
United Colours 

THE HOUSE OF ZEKKARIYAS aka 

V'CMAC'IÇ 
1E CLUB SMASH 

secret star OUT NOWI 
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TOP 7 5 A L B U M S Ss 
„ 1 Title Label/CD (Distributor) |E | 5 Artist (Producer) Cass/Vmyl „ ^ 1 rme g j g Artist (Producer) Label/CD (Distributor) Cass/Vinyl -S TrtJe label/CD (Distributor) i- 5 i Artist (Producer) Cass/Vmyi 
IkmTEASEWIEO MangoCIDM 1102(GRPV/FI = ■ 1 CtakaDemusSPliersIDunbarWillis/ShakespBare) MCT11IE/MLPS1102 1U -es 

9C 2, 8 JUMP BACK-THE BEST OF.,.1971-93 • Virgin cov 2726 (E) KO 40 39 POCKET FULL OF KRYPTONITE ★ Epie4682502(SM) ** Spin Doctors (Spin Doctors/Denenberg/La Rocka) 4682504/4682501 
07 37 ,6 GRAVE DANGERS UNION O ^ ' Soul Asylum (Beinhom) Coiumbia 4722532 (SM) 4722534/4722531 CO wm DURAN DURAN (THE WEDDING ALBUM) • J O Dmn Duran (Duran Ouran/Jones) Parlophone C0DB34/TCDDB34/t)DB^ (E) 

o, 14 ONE WOMAN-THE ULTIMATE COLLECTION *2 t Diana Ross (Various) EMI CDONE1/TCONE VONE1 (El X2856 ^S^Fenslau) Dance Pool 4741012 (SM) 4741014/4741011 n/I s, 97 SIMPLY THE BEST *6 Capitol cdestv i iei Tina Tutner (Various) TCESTV1/ESW1 O 2 51S0CL0SE*3 A&M 5400342(F) Dina Canoll (Lowis/Mackintosh/Cole/Clivilles) 5400344/5400341 9q 24 „ SO NATURAL * / Lisa Stansfield (Devaney) Vrista 74321172312 (BMG) CC 45 20 WILD WOOD • Bol Dises8284352(F) •J», Paul Weller (LynchA/Veller) 8284354/8284351 j\ 2 ,, S0 FAR S0 G00D *3 A&M5401572(F) " Bryan Adams (Adams/Clearmountain/Lange) 5401574/5401571 on 27 ,4findyourway« Gabnelle (Jervier/Fermiel Go.Beat8284412(F) CC 3, ,06 STARS *10 East West 9031752842 (W) Slmply Red (Levine/Hucknall) WX427C/WX427 C, 29 DEBUT ★ One Utile IndianTPLP31CDX (P) ■J Bjorit (Hooper/Bjork) TPLP31CX/TPLP 31 g-] 25 29JANET* Virgin CDV 2720 (E) ) TCV 2720/V 2720 R7 52 sa GOLD-GREATEST HITS *3 Polydor5170072(F) Abba (Andersson/Ulvaeus/Anderson) 5170074/5170071 C 5 16 ELEGANT SLUMMING ★ D8Conslnicfiori:7«211E6782(BMG) u M People (M People) 74321166784/74321166781 09 39 47 TEN SUMMONER'STALES ★ A&M5400752(FI Sting (Padgham/Sbng) 5400754/5400751 CO 48 65 TAKETHAT AND PARTY *2 RCA7432tl03232(BMGI JO TakeThat (Various) 74321109234/74321 ioS231 
7 7 „ B0TH SIDES *2 Virgin CDV2800IE) 1 PhilCollinsfCollins) TCV2800/V2800 OO nm TONI BRAXT0N Ansta/iai O O uaiJ Toni Braxton Reid/Babyface/Sirr Farce 74321162^2 (EMG) cq S8 ,o8THEBESTOFUB40VOL1*4 Virgin DUBTV1 (El UB40 (Various) UBTVC1/- O 5 2I MUSIC BOX * Mumbia 4742702 (SM| O Mariah Carey(Carey/Afanasieff) 4742704/4742701 O/l 46 ,8 THE BEATLES 1962-1966 *2 F The Beatles (Martin) •arlophone CDPCSP717(E) TCPCSP717/PCSP717 cn 63 10 PABLO HONEY P3rlophoneCDPCS7360(E) uu Radiohead (Slade/Kolderiel TCPCS 7360/PCS 7360 Q ,, 8 ALWAYS&FOREVER* EMICOEMD 1053lffCEM0 1055fEMD1053IE) ** Eternal (Lowis/Faragher/Charles/VWnans/Westend) OC 29 ,9 THE HITS 2» Pa Pnnce (Prince/Variousl isleyPark 9362454352 (W) 9362454354/9362454351 PI 53 2 BLIND MELON Capitol CDEST2188(El Blind Melon (Parashar/Blind Melon) TCEST2188/EST2188 

1 n s 20 bat out of hell ii - back to hell *5 Meat Loaf (Steinman) VirginCDV2710/rCV2710/V2710(E) OR 4I 15T0GETHERAL0NE« "j" Crowded House (Youtbl Capitol CDESTU 2215 (E) TCESTU 2215/ESTU 2215 RO m LITTLE EARTHQUAKES • EastWest7567823582(W) UC. Ton Amas (Sigerson/Amos/Rosse/Stanley) 7567823584/7567823581 
■y 1 6 ,5 EVERYTHING CHANGES *2^RCA74Kn69262(BMG) 07 33 29 Z00R0PA * •J» U2 (Rood/The Edge/Eno) Island CIDU29(F) UC29/U29 pq 6, 25EMERGENCYONPLANETEARTH* sonySziSMi Jamiroquai (JK/Nielsen/Smith) 4740692/4740634/4740691 

A 1 9 34 38 INGENUE* Sire7599268402|W) *1 kd lang (Penny/Mink/lang) WX465C/WX465 OO 4, ,9 THE BEATLES 1967-1970 *2 •JO The Beatles (MarSn/Spector) Parlophone CDPCSP 718 (E) TCPCSP718/PCSP718 RO 4, ,9 IN UTERO* GefienGED 24536 (BMG) U»1 Nirvana (Albini) BEC 24536'GEF 24536 
i O 10 „ ENDOFPARTONEITHEIRGREATESTHITS)* taOrg ' Wel Wel Wet (Wet Wel Wet/Vanous) 5184772/5184774/5184771 |F) OQ 35 9 SIZE ISN'T EVERYTHING • J*' BeeGees(BeeGees) Polydor 5199452 (F) 5199454/- RP 59 57 TEN* Epie 4688842 (SM) Peari Jam (Parashar/Pearl Jaml .1688844/4688841 
I n 14 2,2 BAT OUT 0F HELL *7 Epie cdx82419 ismi II ^ Meat Loaf (Rundgran/Galfasl 4182419/EPC 82419 Afl m BACKTQ BROADWAY* tU BarbraStreisand (Various) Columbia 4738802 (SM) 4738804/4738801 RR 58 ,s GET A GRIP • GefienGED24444(BMGl OU Aerosmith (Fairbaiml BEC 24444/GEF 24444 
1C,6 ,0 THE 0NETHING ★ Coiumbia 4743552 ismi • J Michaet Ballon (Foster/Bolton/Lange/Afanasieff) 4743554/4743551 n* 32 ,3 DUETS* " 1 Frank Sinatra/Various (Ramone/Cattane Capitol CDEST 2218 (E) o) TCEST 2218/EST 2218 R7 60 202 LEGEND *5 TuffGongBMWCDI/BMWCXI/BMWXHF) ^ ' Bob Mariey And The Wailers (Marley/Wailers/Blackwell/Smith) 
1R ,B 28 WALTHAMST0W • Londan8284262(F) ' 0 East 17 (Various) 8284264/8283731 nn 28 17VERY* Pc " ^ Pet Shop Boys IPet Shop Boys/Hagi irlophone CDPCSD143 (E) J0)TCPCSO 143/PCSD 143 RQ 62 33 WHATS LOVE GOT TO DO WITH IT ★ Parlophone (E) OO TinaTurner(Various) CDPCSD imCPCSD 128/PCSD128 
1 7 ,2 28 PROMISES AND LIES *2 DEP International DEPC015(E| 1 ' UB40 {UB40I CADEP15/LPDEP15 /iq wmm HADDAWAY - THE ALBUM 0 Logic/Ansta 74321159222 (bmg» ^ Haddaway (Halligan/Torello/rrime/Haddaway) 74321169224/74321169221 CQ 57 46 AREY0UG0NNAG0IV1YWAY* Virgin (E) Lenny Kravitz (Kravitz) CDVUS 6(WUSMC 6Q/VUSLP 60 
•Jg ,3 g DUETS * Rocket5184782 IF) /M 26 n THE SINGLES COLLECTION • emicdemi512(E> ** David Bowie (Bowie/Various) TCEM1512/EM1512 7n M 40 RAGE AGAINST THE MACHINE* Epie 4722242 ismi Rage Against The Machine (Brooks) 4722244/4722241 
1Q 15 26 BLACK SUNDAY • Rumiouse/Columbla 4740752 (SM) 1 3 Cypress Hill (DJ Muggs) 4740754/4740751 . 45 39 19 THE HITS 1# ^ Pa lisleyPark 9362454312 (W) 9362454314/9362454311 71 m SONGS OF FAITH AND DEVOTION • Maie CDSTUMM KSIBIM/PI / 1 «u» Depeche Mode IDepecheMode/Hoodl CSTUMMIIWSTUMM106 
90 „ 69 AUTOMATIC FOR THE PEOPLE *5 t-V REM (Litt/BEM) Wamer Bros 9362450552/WX488C/WX 488 |W) flfi 44 7 D0G6YSTYLE DealhRow/l " ^ Snoop Doggy Dogg (Dr Dre) nte^922794/65449Z279Î 79 75 79 SHEPHERD MOONS *3 WEA9031755722(wi > Enya(Ryan) WX431C/WX431 
91 20 ,5 VS • Epie 4745492(SM) *-• Pearl Jam (O'Bnen/Pearl Jam) 4745494/4745491 *7 ,5 59 MCMXC AD * ■ ' Enigma (Enigma) Virgin CDVIR1 (E) MCVIR y- 7 q 49 25 RIVER OF DREAMS * Coiumbia 4738722 (SMI Billy Joël (Kortchmar/Joel) 4738724/4738721 
99 22 ^THEREDSHOES* EMICDEMDKWIEI Kate Bush (Bush) TCEMD 1047/EMD1047 ^g 38 ,4 EXPERiENCETO DIVINE-GREATES! 7/1 „ UNPLUGGED *2 Duck9352450242iw) Eric Clapton (Titelman) WX480CAVX480 

ie 99 InfwI MIRR0R BLUE CapitoiCDEST2207(E) |5 Cù lïïïïïj Richard Thompson (Fraorn) TCEST2207/EST2207 flq 43 ,2 GREATESTHITS* MCAMCBIO96WCCII)96VMCA 10964IBMGI ^ ^ Tom Petty & The Heartbreakers (Petty/Cordell/lovine/Lynne/Various) yg ,2 61 KEEP THE FAITH * jambcoSHimrn 
9fl ,3 9 THE SPAGHETTI INCIDENT? • GefienGED24617(BMG) " Guns N' Roses (Clink/G N"R/McKagan/MltchelllGEC 24617/GEF 24617 en 50 63 HITS OUT OF HELL# Meat Loaf (Various) Epie 4504472 (SM) 4504474/4504471 
91: ,9 VOLUME IVTHE CLASSICS SINGLES 88-93 • virginiE) ^ Soul II Soul (Jazzie B/Hooper) CDV2724/TCV2724/V2724 Ci 35 14 RANG!-GREATESTHITSOF... ' FrankieGoesTo Hollywood (Hom/lipso • ZTT 4509939122 (W) n) 4509939124/4509939121 

TOP COMPILATIONS 
ARTISTS A - Z 

1 n , ,1 BEST DANCE ALBUM IN THE WORLD...EVER! 2 • IU "varions Virgin VTDCD 22/VTDMC 22/- (El ElS'i"-;; :E| : :::::::: 
--CTli—1NOW DANCE 94 lll 1^ VOLUME 1 ■Jl EMI/Virgin/PolyGram CDNOD11 (El Various TCNOD11/NOD11 

9 rrni SWEET SOUL HARMONIES virginVTCD20(Ei 

11 El LEADERS OF THE PACK 0 
1 PolyGram TV 5163762 (R 5163764/- " KGSSVS mach.NE : :;::S 1 9 9 ,48 DIRTY DANCING (OST) *5 1 2. Various RCA BD86400/BK864(WBL 86408 (BMGl 

lO ,2 „ THE VERY BEST OF DISNEY* ^ Varions VTMC20/- 
O 2 8 100% REGGAE • TelstarTCD 2659 (BMGl Various STAC 2659/- n , îTHESOUNDOFKISSIOOFM t Various PolyGram TV 5164862/5164864/-(F) 

' «5 Various Pickwick DISCD471/OISMC 471/-(PKI 1 yi 8 ,2 THE GREATEST HITS OF 1993 • ' H Various TelstarTCD2663/STAC2663/STAR2663(BMGl 
1 C „ BEST OF DANCE '93 • TelstarTCD2662(BMG) •3 Vanous STAC 2662/STAR 2662 

'5 
S S 

i
l

 

liil 

5 EUJ] RAVE GENERATION 2 d DmDINCDT^'P] 
C 3 ,0 NOW THATS WHAT1 CALL MUSIC! 26 *3 0 Vahous EMI/Virgin/PolyGram CONOW 26/TCNOW 26/NOW 26 (El ■7 , THE VERY BEST OF THAT L0V1NG FEEL1NG 

1g 15 4 ALADDIN (OST) 
1^,3 s 100% DANCE VOL 3* 
io = LOVE IN THE SIXTIES 

Pickwick DSTCD 470 (PK) DCTMC47Q/- 
TelstarTCD 2705 (BMG) STAC 2705/- Dino DINCD 81 (P) 

lvtT lVET WET  
/ '' Various DinoDINCD78'OINMC7a/-|PI 
O = 3, BLUES BROTHER SOUL SISTER O various Dino DINCD 56/DINMC 56/DINTV 56 

« O Vanous DINMC8I/- 
iq 16 , THE GREATEST LOVE VI-WITH LOVE FROM...* « ÎJ Varions TelslarTCD2e86/STAC2686/STAR2686(BMGI 

q 6 62 THEBODYGUARD(OST)*7 O Various Arista 07822186992/07822186994/07822186991 (BMGl 9n „ , CLASSIC JAZZ FUNK MASTERCUTS VOL 4 ^ " Various Mastercuts CUTSCD l^CUTSMC 16/CUTSLP16 (TRC/BMG) MAtlLEV. Bob! ANd'thË'wÂîini 67 
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MARK ET P R E ViE W 

HOVHANNESS: Mount St Helens And City Of Light Symphonies. Seattle Symphony/Schwarz, Hovhanness (Delos/Conifer CS3137). The CD (DE3137) of this pairingwon a Classic FM Sure-Shot recommendation last month and is being repromoted along with this cassette release to exploit its Gorecki-like cuit potential and dramatic hi-fi quality. £££î3 
VARIOUS: Essential Russian Ballet. Royal Opéra House Orchestra (Royal Opéra Records/ Conifer CD/MC ROH/ ROHMC 008). Specially recorded tracks plus excerpts from the label's highly praised Tchaikovsky ballet albums get high-profile marketing with a two-week Classic FM campaign, national press ads plus Radio Two airplay and a national display campaign. 
SCHUMANN: Varions Works. Mikhail Kazekevich (Conifer CDCF 227). This young Russian pianist débuts with a programme of Schumann rarities boosted by a 2,000-copy limited édition duobox containing afree 30- minute recording of his own Mahler symphony transcription plus excerpts from his next récital dise. SS 
VARIOUS: Vienna State Opéra Live. Vienna State Opéra (Koch 31450-2). This 71-minute sampler at a dealer price of £3.58 is a taster for Koeh's spring launch of a sériés of 24 double CDsof historié performances. 

fortheoming UK release features the original mix plus new versions from Judge Jules. S 
SNOOP DOGGY DOG: Gin And Juice (Death Row/ Warners A8316). Taken from the big selling Doggystyle album, this laidback, funky rap track should follow What's My Na'me? into the Top 40. ragïra 
CARLEEN ANDERSON: Nervous Breakdown (Circa YRT1 12). Following last year's very limited and highly treasured Dusky Sappho EP, this is the first full commercial release for the former Young Disciples vocalist. A mid- tempo soul track with a strong message, its sales will dépend more on radio exposure than club play. 2221 
MICHAEL WATFORD: Michael Watford (Atlantic/ East West 756792323). This début album from the highly regarded US garage/soul singer is a real gem. It includes the classic singles Luv 4 2 and Holdin' On plus the recently promoed So Into You. One for the connoisseurs. 

VARIOUS: Intimate Classics. Varions Artists (EratoAVarner CD/MC 4509 94695-2/4). Twelve tracks targeted at the Valentine's Day market are backed by a press campaign and ads with Richard Wilson on Classic FM. 0 Phil Sommerich 

D-MOB: Why? (ffrr FX227). Danny D is rejoined by his protégé Cathy Dennis for this resnrreHirm rtCVUc ofhis D-Mob Project. Why? is a catchy song delivered in a variety of strong club mixes, ranging from swing to housc. 122223 
REEL 2 REAL: I Like To Move It (Positiva 12TrV10). Originally released by Strictly Rhythm, this inspired combination ofNY house rhythms and The Mad Stuntman's ragga rhymes lias been generating plenty of interest on import. The 

THE FOG: Been A Long Time (Columbia 660121 6.2). This superb deep house track, which was created by Murk's Ralph Falcon, first appeared on the Miami Soul label early last year and has been a big club favourite ever since. It is now getting a belated UK release along with some new harder remixes. Expect strong specialist sales. 
VARIOUS; Dub House Disco (Guérilla GRLP012). This latest addition to Guerilla's popular sériés of in- house compilations provides a chance to catch up on recent releases from the likes of DOP, Spooky and Matter. SS 
VARIOUS: The Rush Hour 2 (React REACTLP34). The second Rush Hour set brings together 12 European happy house tracks, most of which have on]y been available on import. The sélection is a little patchy, but there are enough in-demand tunes to ensure reasonable sales. 
ARETHA FRANKLIN: A Deeper Love (Arista 7432118702). This cover manages to be even more uplifting than Clivilles & Cole's 1992 original. Once again C&C are at the controls, with David Morales adding to the mixes, The track has ail the hallmarks of a big hit 

Andy Beevers 

m 

Makes, the Isley Brothers float in on a Summer Breeze, Herbie Hancock gets into electro mode for Rockit while both Barry White and Shannon Let The Music Play with two very différent songs of the same title. Fab, r2Z»9 
GLENN MILLER & HIS ORCHESTRA: The Swinging Mr Miller (Empress RAJCD 807). Since Miller died in 1942, the recordings herein are obviously upwards of 50 years old, but have been computer enhanced using the Cedar System, a rare and impressive boast for a budget release. There are 20 tunes in ail, and more than 65 minutes of crisp, crackle-free entertainment. A package of rare value at this end of the market, 12221 

Carleen Anderson: solo début for former Young Disciples singer 
■iiatfiiiMiaiiiidïïl 
VARIOUS: Rock The Night (Pickwick BOXD 44). A three-CD set, comprising 54 pop and rock hits from the Seventies and Eighties. Among them are several number ones - including Bonnie Tyler's Total Eclipse Of The Heart, Nena's 99 Red Balloons and Dexy's Come On 

Eileen - as well as worthy but lesser hits such as Spooky by Atlanta Rhythm Section and Laura Branigan's Gloria. 12223 
VARIOUS: Soul Inspiration (Pickwick BOXD 43). As above, but with the emphasis on soul. Esther Phillips hustles into sight for her extraordinary rendition of What A Différence A Day 

CHARLIE RICH: The Most Beautiful Girl (Pickwick PWKS 4168). He's sung rock and jazz, but this picks the finest songs from Charlie Rich's purple patch (1972- 1975) as a country singer. Easy listening of the finest kind, with the title track Behind Closed Doors and We Love Each Other instantly familiar to most. 12223 Alan Jones 
MAINSTREAM-SINGLES 

NEIL ARTHUR: I Love I Hate (Chrysalis CDCHSS 5005). This is pleasant commercial fare from Arthur, alheit net as startlingly 
Blancmange or the East India pany. The song should find favour with radio in its regular mix, while The Grid's deeper dance interprétations tie up the club end of things. Ouerall this is a likely Top 

WENDY MOTEN: Come In OutOf The Rain (ERG CDMT105), A big ballad spells a big hit for this neweomer from Memphis. Already picking up an impressive of support from the ILR network, ifs an emotional tour de if the kind Whitney Houston favours. 1223 
TEXAS: Soin Love With You (Vertigo TEXCD 11). A crisp, mature md likeable single from the band who promise much but rarely in big sales outsidetheir ttish homeland. As the more accessible So Called Friend and You Owe It AN To Me peaked at numbers 30 and 39 respectively, ifs unlikely that this will fare any r, despite the presence of live versions of both of these numbers. [ÎÏ3 

A 

Wendy Moten: big ballad 
FRANKIE G0ES T0 HOLLYWOOD: Two Tribes (ZTT FGTH4). Remixed by Fluke and Ollie Dagois, this has been twin-packed to DJs, and, thanks to the fact that the mixers have been fairly (aithfultolhe original, it remains one of the fow records that can truly bridge the gap between rock and dance. Two 
Tribes seems likely togive the scallystheirfourth reissued/remixed Top 20 hit in less 
SHEILA FERGUS0N: When Will I See You Again ■94(XSrhythm CDSTAS 2711). Former Three Degrees singer Ferguson reprises 
her group'sbestknown song, and 

has already clocked up an impressive number of TV and rai slots to support this update. 1221 
THE HOUSE 0FZEKKARIYAS AKA W0MACK & W0MACK: Secret Star (Warner Bros W 0222CD). Soon to be counting the royalties from Elton John and KDLanu's remake of their classic Tearjfrops, Cecil and Linda Womack return with their best effort since then, a soulfully sung house song taslefully remixed by Sasha. 1223 

THE CHARUTANS: Can t Get Out 01 Bed (Beggars Banquet BBQ27CD). The Charlatans' usual flair is 

distinctive Hammond organ bleeds are subdued. A fairly workman-lil song, but not the sort to convert the unmitiatod. 123 

SHARA NELSON; Uptight (Cooltempo CDC00L 286). The UK's most in-form label is certain of anolher Top 40 hit with this, the third single from Nelson's outstanding debot solo album. Ifs a perky uplempo song, with a funky, shuffling Motown-esque beat, an groat pop potential. '*^8 Alan Jones 
MUSIC WEEK 29 JANUARY1994 



JAZZ AND BLUES 
TONY REMY: Boof ! (GRP GRP 97362). With strong support from the likes of Jason Rebello, Jo Bashorun and Courtney Fine, the jazz- fusion guitarist-composer runs an emotional and musically-descriptive gamut. The album is backed by specialist press ads and Remy's ongoing UK tour. S23 
BENNY GOODMAN: Benny Goodman Worldwide (TCB TCB 4301-2). This expertly- produced four-CD package comprises four hitherto unreleased concerts by Goodman. The set is accompanied by full annotation and retails at around £37.99. 1223 
BOBBY WELLINS: Nomad (Hot House Records HHCD1008). A long overdue release by one of the world's finest tenor-saxophonists, this mixes well-chosen standards 

IÉ! 

Guaranteed banker 
Should do well 
Worth a pont Only for the brave SORonly 

Tony Remy: jazz-fusion on the road to support new album 
three-CD boxed set provides a satisfyingly complété collection of early Elmore James. The bluesman's plangent guitar and warm vocals are the centrepiece in what is a must for anyone interested in the development of post-Second World War blues. 1223 Stan Britt 

ELMORE JAMES: Elmore James & His BroomdustersfThe Classic Early Recordings 1951- 1956 (Ace ABOXCD 4). Accompanied by a handsome 40-page colour booklet, this 
MAINSTREAM-ALBUMS 

VARIOUS; Classic Jazz-Funk 4 (Mastercuts CUTSMC16). Anolher impeccable sélection of superior material - s orne obscure, some well- known - makes up the latest in Mastercuts' sériés of winners. Among the delightful collection - a dozen songs in their out-of-press 12- nsions-are such hits The Crusaders Street Life, Tom Browne's ' For Jamaica (NY| and The Brothers Johnson's sublime 
Weather Reports groundhreaking td. Mastercuts will be rolling out the usual radio and press 1. ""*9 
USA USA: LL77 (Pendulum/ Chrysalis CDCHR 6062). Her ambitious, and generally effective, partnership with Cuit Jam & Full 
Lisa steps up to the microphone for a varied sélection of tracks, from the atmospheric, retro-groove of Why Can't Lovers through to the gentle dance steps of Skip To My Lu and the rocking howl of Knockin' Down The Walls. Best suited to UK audiences is If This Is Real, a smart, shuflling dance track and clearly the prime candidate for the hit single on which the late of this album rather heavily dépends. 

Tori Amos: cracking pop 
EROS RAMAZOTTI: Tutte Storie (BMG 74321143292). Back home in Italy, Ramazotti is a big ricotta indeed. So big, in fact, that this is the biggesl-selling Italian album ever, topping even In Ogri Sensp, 

Italian's vocal style is miles from those of his compatriot Zucchero, who had hits here on the back of collaborations as well as singing in English. Despite the linguistic handicap, this is worth investigating. 123 

VARIOUS: In the NameOfThe Father [OST] (Island CID 8026). The soundtrack to the new Emma Thompson/Daniel Day-Lewisfilm comprises a smattering of incidenlal music, some oldies (Hendrix. Thin Lizzy, Kinks, Bob Marley) and a trio of new songs from Gavin Friday, Maurice Seezer and Bono. Sinead O'Connor adds 

HEITOR: Heitor (East West 4509946102). Simply Red's guitar virtuoso makes an impressive soli début with an album that sports Latin, jazz and world influences. 
EEEEHESa TORI AMOS: UnderThe Pink (East West 7567825672). This is another highly personal and idiosyncratic album from the estimable Amos, whose lyrical depth, phrasing and général other-worldliness will inevitably draw further comparisons with Kate Bush. No track, aside from the hit Cornflake Girl, is as commercial as Little Earthquakes, however, but many of the 160,000 who bought the dehut will be rushing to the shops for this. '"99 Alan Jones 

The Solution 
For effective Promotion 

Euro Solution Régional Radio 

HIT 

Servicing the 

M EVlEOBiSk VILLAGE 

The Keliphz are a very important signing for London .Therefore we fait ic wss essential, bearing in mind Chair track record with Apache Indien, US3, House Of Pain etc.., to hâve Shabs and Paul on board to hetp us break what coutd be one of the finds of 1994. 
Pete long, Head Of A&R, London Records 

Queens House, 1 Leicester Place. Leicester Square. London WC2H 7BP Main Tel 071 -434 2000 Fax 071 -432 3225 
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3 labels score 

double triumph 
Three labels shared most o( the honours al the pacKed out 

The event, at the LabatfsApolloin Hammersmith, sawa wlde range afanists and labels picking up awardswith Junior Bo/s Own, 
lsland/4th & Broadway taking two each, The sold-out ceremony, h Damon Rochetorl and letRoberts, (eotured PAsfrom 18 acts Including Tbe 

Shamen, M-People and POV. Part o( the showwas broadcast llve on london radio station KissFMand Itwas featured on the London TonighITV news programme. Junior Bo/s Own 

Deconstruclion wc named best major label and took tbe 
act for M-People while IslandMth & Broadway had Apache Indlan 

Dina Carroll; best 
best tune-Attersbock l 'Slave Ta The Vlbe'and Robin S'Show Me Love'; best DJ - Sasha; best soul/swing act- SWV; best rap act- House 0( Pain; best reggae act-General 
Brothers In Rhythm; ' stproducer-Teddy Riley:and best club- Golden In Stoke. 

acid jazz 
shoots film 

Acid Jazz held a secret galhering of the clans at a studio last week to film a prollleofthe label. Almost every act to record for Eddie Plller's label turned up at the Ealing studio elther for interviews or to play live. Only Brand New Heavies could nol make the event as they were worklng in New York. Live performances Included sets from Dread Fllmstone, Mother Earth (featurlng Paul Weller), JTQ Corduroy. A commercial 

DJ's fovourltes Moodswings (plctured) are taking a leaf out of The Who's book by releas- ing a 'Llve At Leeds' album and undertakingafullUKtour. The Arlsta album, tbe group's second, was recorded ot Leeds' Back ToBasIcs club last Navember. Tracks Include 'Tabla Motown', 'Crunch', 'BackTo Basics', 'Hozanna'and'Brutal'. Name DJssuchosSIam, Justin Robenson, BackTo Basics, Well Hung Parllamentand David Holmes wlllberemlxlng the tracks (or promo release.The'MusIcFor Swinging Lovers' tour starts at Middlesborough Arena on Fcbruary 12, then Birmingham Cream (16), Bristol Lakota (18), Nottlngham Rockadero (19), Glasgow The Arches (25), London Marquée (Mar3), Manchester Home (11) and Leeds Back ToBasIcs (12). 
r-# •••••••••• 
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Club: Megatripolis ot Heaven, Under The Arches, Villiers Street, LondonWC2, Thursdays Spm-Som. 

Capacity/PA/ Spécial features: 1200/30K/weekly lectures from scientisls, philosophera; morket stolls; veggie food, Door policy: 'Anybody who is smiling.' - Bugsy, promofer, EvolutionDream Musïc policy: 'Expérimental psychedelic techno trance. ' - Bugsy. DJS: Residenls-DJSequenci and Darius. Guests include Youth, DIY, Télépathie Fish, Pip&Emma. Spinning: Metamorphosis 'Plink Plonk'; Union Jack'2 Full Moons Of ATrouf; The Essence Of Nature 'Blue Lotus'; Marine BoyTluid'; Underworld^DogManGo Woof. DJ's view: 'ifs Ihe only place in London where the music is completely expérimental where you can be creative.' -DJ Sequenci. Industry view; "Ifs the nerve centre of London's counter culture. Ifs the dawning of the tribal love révolution!'-Russell Vaughf, Luno Park Management. Ticker price: £5/concessions £3.50 betore 11 pm; £4 ofter. 

blaek beltef 
The increoslng inlluenceotblachartisls on Britlsh music Is robe bonouredwltha weekend o( gigs broadeast llve on Radio 1 FM. Black Mot Black-A Black Brllish Music Weekend, wblcb bas beenorganisedbytbe 

Muslclan's Union, Radio IFMandlbe ICA,runs from February 18-20. Artiststoemerge from tbe ragga, rap, streel seul, Jazz not jazz and hlpbop sceneswill be appearing al the ICA during the weekend 
On February 18. 

Vanessa Simon, Tony Remyand Omarwilh spécial guest Max Beesley, take tbe stage. The nextnight Pauline Henry, Eternal and Rhythm & Bass perform, (ollowedby Crédit Ta The Nation, Sllent Eclipse MC Dee and one otheracl on the Sunday. 
US rap and hip hop label Pendulum has linked up wilh Ihe UK's Coollempo. The new licensing deal follows EMI Records US's pjrchaseofhalfof Ruben   Rodriguez's New Yotk- based Pendulum Records. Il means Digable Planets wili swilch to Coollempo from East West ond rappers Lords Of The Underground will al last gel o UK release, The only release to make Ihe Cooltempo schedule so for is Ihe single "Sklp To My Lu' by Usa Lisa (piclured) ^ .u. -iu—., ...ui.u are ouopis month. 

pendulum 
swings deal with 
cooltempo 

win~win~win 
supergroup are releasing what promises to be one of Ihe best Harfhouse UK singles ofthe yeorsofar. SvenValh, AC Boutsen and guest remixers Double J (allas Mlke Edwards of Jésus Jones famé) and Caspar Round are the men behind the Métal Masters tune'Speclrum'. Fellow Harthouse UK acl Hardfloor also bave a new doublepack single Tnto The Nature' with the exclusive bonus track 'Acperience 5'. And Harthouse UK/RIsing High Records has got flve of each to be won if you can name one ot Hardlloofs big club hits of 1993. One winner also getsa Rislng Hlgh goodle bag. Entrles to 'Harthouse', RM, Ludgate House, 245 Blacktriars Road, London SE1 9UR, by February 2. 

m 

They even had us (ooled! Those devious people at Sony Muslc's dance deparfment manoged to persuade hall the Industry thaï the new 'El Ganger Shuffle' tune was the work of DOP. Well, they may bave had a hand In the remixes but the real (aces behind if are Sony Muslc's new pop dance slgnings Two Thlrds managed by, you guessed it, Tom Watklns, 
tomMîmi —ÎS 
lamA jechno'labelSlhe techno 

Extodion is the Ihird lobel to corne from Musto's Norlhcott Productions compony in the US, sel up in 1992 with his porinerSilvio Toncredi. The Ideo Ihis time, soys Toylor, is to provide on oullet for UK ortlsts os trocks on Ihe original Nodhcott labels have yel to sell significantly in the UK. 'We researched the markel and realised thaï ifwe put records oui in the UKwewould be able to take more risks,' soys Toylor. Anyone interested in Ihe label can contact Toylor on 081-941 5747. 

^Tu'J 
Amanda - punter "The wrong kind of venue can really change the vibe and ruin it, IflhecrowdondlhsDJ move around with Ihe club, if s usuallyagoodthing.' 

from outside Ihe cily in Ihe first 
Caroline - punter 'A club needs to establish a slrong home identity befote it can tour successfully but well- planned tours are a positive moveforpromoters, punters and Ihe industry. By invihng friendly compétition and exposing well known and new talents, pre-conceptions about a club and a région can be 
Jason-Ministryof Sound "Tounng Is a relaliveiy new 

Ihing. Ils success dépends on . the club and what 11 has to offer the areas itvisits. Some clubs have bullt thelr success on their suroundings and thelr area but when we toured we were able to take the Ministry feel wilh us. If a club has been in one placeforayear, it becomes llke a second home 

a chance to hear new sounds and broaden thelr horizons a bit. Obviously, a lot hinges on what a club looks llke but If the muslc's good, that cornes first. Overall, l reckon more clubs should do IL' 
Angle Dee - Kiss FM DJ "It ail hinges on Ihe music and 

Darren Hughes-Cream "Since the Minishy of Sound, noolherclub hasloured successfully. Wewill though, because 1 (hink ifs ail about timing and régional pull. Wilh us, 50% of our punlers corne 

(or the regular crowd, A place becomes (amiliar and they don't tend to llke a move.' 
Patrick Smoove - DJ 'In général Ithink clubs travel well because Iheygive clubbers who don't get around 

lighling but once you get Ihe ■publicily behind anylhing, it can work. 1 suppose if a club is big enough It can take Its own lighling along on tour, A good club is llke making a cake - if you get ail Ihe ingrédients right, il works evety time.' 

BASS BUMPEHS 
THE MUSIC'S GOT ME - THE MEGABUMP LU IMCLUOES PAUL BOTEL'S BAMGEO UP MIXES - 

THE MEGABUMP & THE RAMMEL MIX 1ST ÎE" IHCLUOES BAMGED UP MIXES - ^ 
THE^E^?LIIV,P & THE RAMMEL MIX 9 S/va 1E THE PAUL GOTEL MIXES INELUOIMG 

BAMGED UP, DUB, DBSESBIVE & TRANCE MIXES Jr* THE MEGABUMP PHEVmuSLY DAILY AVAILABLE ON LIMITED EURDPEAN IMPORT ^ 1 
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eus 
Shop: Pyramid Records, 5 The Quadrant, Bridge Street, Guildford, Surrey (6m x 5m). 

Specialist areas: Mostly 12-lnch, strong on hardeore, dub, progressive house, techno-trance. Lots of pre-releases. Hot labels are Eye Q, Frankfud Beat, No Respect, Sabres Of Paradise, Hard Hands, D- Jax, Junior Bo/s Own and ail Dutch labels. Runs mail-order service; local 
Owner's view: 'We concentrate on club musicandmaketripsto Holland to buy product youcan'tgethere. Ifs a verywhiteorientated market in Guildford - good forold-style hardeore although I think hardcore's goingtogobysummer. We're doing well with hard thrash industrial techno. ITs heavy métal gone trendy and ifs popular with the old indie boys. You notice if a lot more in a conservative area like this. There's been a surge of house nightsand people are coming in and buying house records as well os hardeore.' - Sid (Asad Hanif), co-owner. Distributofs view: 'Pyramid is anotheryoung shop lookingsettora secure future. They are friendly, enthusiastic and have good product knowledge.'-Dave Demix, RTM. DJ's view: 'Sid gets some good records in. He goes to the dislributors himself- whichother shopsdon't tend to do - so he gets better records thanthe compétition."-Darren Price (Boy's Own). 
club & shop focus compiled by sarah davls. tel: 081-948 2320. 
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^ ) Aretha Franklin 

Ârista 

SO INTO YOU Mlchael Watford 
T00 DAMN FREE Perks Of Llving Society 
ALL OVER YOU Level 42 With mixesfrom Motherand K-Klass BECAUSE OF YOU Gabrielle With mixes from the Development Corporation and Ashley Beadle 
THE TRIBAL EP River Océan 

LOVE COME HOME Our Tribe featuring Fronke Pharaoh 

PIECES OF A DREAM In Superb latin mixes pli 
SHI-TAKE NO 2 Shi-take 
PALE MOVIESt Etienne Long traneeworkouttrom Secret Knowledge PROLOGUE TenthChapter Uplifting UK house 
BEAUTIFUL PEOPLE Baibora Tucker The garage track that inspired Hardrive's "Deep Inside' BIG HOUSE PAYBACK PaybQCk Catchy house with big 

B53 c^) 

TIMELESS LAND Yothu Yindi With some superb Leftfield dubs 
u 016 EastMen Deep American-style dub garage J1NG0 FKW with Cari Cox Faithful update of the Sontana/Candido dassic 
SHE idéal Well crafted old house pastiche KRUSPOLSKAHedningarna 

Cooltempa 
OutOn Vinyl 

Triangle/Champion 
4th & B'way 

Zoom 
Heavenly 

Guerillo 
Positiva 

Georgeous 
Mushroom 

Soma 
PWl 

Eastern Bloc 
China 

THE ORIGINAL 

by SHARON BROWN 

(PAUL GOTEL & TOMMY D MIXES) 
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urban species; 'spiritual 
love' (talkin loud) Olf ifs on Tolkin Loud, you know ifs soying somelhing ond here Urban Species venture into labeimoles Galliano territory. Although in five mixes, 'Spiritual Love' is essentially a soft, soulful jazz approach to rap wlth some funky drumming for the dancefloor, the most infectious mélodie vocals on the chorus and a gentle tambourine atop the acoustic orientation of the music. Further into the assortment of mixes, the ethereal nature of the track gives way at times to more radical ragga and hip hop breaks with CJ Mackintosh ensuring addilioi ' J 

OSWEET SABLE'Old Tlme's Sake' (Street Lite, US). Released onwhat looks like an indie but is actually a Scolti Bros offshoot via BMG in the US, here's a tune thafs been creeping up on the connaisseur end of the swing market over the post few weeks. The record sounds asitilcould havebeeno Zhane follow-up CHey Mr DJ') with ils spiriled young girl group vocals chirping above a joyous urban backbeat. Thls mid-tempo oftering has a sélection of simple but similar 

London trio which is currently buzzing on the jazzy funk scene as well as receiving play on Kiss FM. The crucial eut is the folky funk of the lead track with ils chugging ocoustic guitar, subtle femole vocal and excellent mix of live and digital sound. tt 
Ol s ANALOGUE CITY'AU 

ird sounds, 

<74 CORDUROY 'Molorhead' HV (Acld Jazz). Afler lhat awful house remix of 'Ace Of Spades', ifs comforting to hear someone ot least using a little imagination when covering a Molorhead Irack. Bizarrely, the hot-blooded metallic roar of the original isperfectly transformed to suitCorduro/s frantio and funky jazz style. Devilishly irrésistible, Ihis could prove to be an aslute 

1 

O 

h 

<74 HELIOCENTRIC WORLD 'Where's Your love Been' (Orange Egg Records). Solid Ihree-track EP from this 
S^lbumsa 3 KENNY LARKIN'Azimutlf (Warp) Any preconceptions > that this début by the US DJ , mightbeo non-stop barrage of hardtechnoareblownaway 

areworthseekingou Crammlng six of Hier Iwosidesofvinylmaynot 
perfectionisls butyou'H forgive ail when you heor JT Vannelli's absolulely slunning d  
slammingrompthat! 
©DISCO ELEMENTS Volume 3 (Azull). This new addition to the well • received Disco Eléments sériés contains four more goodies from Sensory Productions. 'Dot It With Your Bod/is a well constructed and nioely controlled rétro disco groove with swirling slrings, slap bass, o chugging guitar and the litle line lloating in and out of the mix. 'Girl l'm A Free Man' brings things bang up to date with ils very solid NY style organ-based 

house sound. 'Feel The Body Heaf provides some newlwists on the funky house formula. Last but nol least,'Rockin Music' is another NY-style house Irack, this lime buill around a neal piano Iheme, a strong sax rift and jazzy synth^ 
©SASHA'HIgherGround' (Deconstrucllon). In an unexpecled move, Sasha has switohed labels from Union but the unmislakeable style is slill Ihere - long percussive inlros that build and drop before the main sang slarls, in tact, the vocal mix Isso long lhat it almost seems pointless having a dub. Sam Mollison gives another excellent vocal performance and the whole 

© IDEAL'She'(Eastern Bloc). An excellenlly crafted funky house production 

thafs basically made up of a whole loadof old vocal house samples over some original qrooves. Lois ot build ups and break downs in the main mix andforthosewhowant somelhing a little tougherlhe B-side mix featuresa buzzy synlh r 
playedalol 
©DiDDY'Glve I (Positiva). Previously around as a sought-after whlio label, this gallopinghappy house track has been snapped up by Positiva, The Original Mix doesn'l do anylhing particularly différent, but slill manageslo d original. It interlwines 

| METAL MASTERS ''Spectrum' (Harrhouse UK). Sven Valh and AC Boulsen team up for a dynamic swirling lechno treat and get the full body toning workoul from Rising High's Casper Pound. Double J (alias Jésus Jones' Mike Edwards) provides the well-deserved pint in the bar 

great synlh sounas, g from the ultra sharp to ner souelchv. There are 

here through 

^ distinctiveandwelcomearray 
« underpinned byjozz-like rhythm techniques. Trocks like • 'Funk In Spoce'and 4 'Harmonies'are most typicalof leftfieid and yet deceptively essible style with their sweeping synths emising pertectly next to the (irm beols. 'Azimulh' is possibly one of the most imaginative and original techno olbums yet thanks to its 

» varietyofmoodsandgenuine 
t warmth. bb 
» THE NATURISTS 'The Frlendly j Islands' (Interactive). Lord knows who this scanlily-clad » duo are but Ihey sure make , blisstully absorbing tunes. Experimenting somewhere on 1 Ihe upbeat slde of ambient, The , Nalurisls'six-track début on this new label has lhat vital energy and colour aboutit that i makes it exfremely lislenable. T""l-s like "Boogie 2 Shoes' , larticularly 'Mission i Impossible'could probably , even findtheirwayintoa lechno DJ's set. Quile simply, 1 Ihey orerlght oui Ihere on their 

• RICHARD H KIRK'Virtual _ Stote' (Warp). Kirk lakes another temporary • sabbalical from Cabaret 
• Voltaire to produce another detionlly expérimental solo • album. Jusl imagine, a more 
9 subdued techno version of the Cabs' doodling mlnlmalism • and repelitive beats blended . 4 with Kirk's unique flair for capluring oblique sound • fragments and dialogue 4 samples, This is dreamy 
• eleclronic music lhat wraps w Itself around you wilhoul • mducing sieep and the effect, - as with Beaumonl Hannanl or Ken Ishi'swork, isbolh • spellbinding and Ihought 
9 provoklng. bb 

IMEGA BANTON 'Sound ' Boy Killing (Remix)' (Black Scorplo). The original mix had the Buju-lnfluenced Mega ridlng the 'Armagideon Time' rhythm, but with the remix usingasampleofthe mellow slrings of Barty White's 'Playing Your Game' Ihe record has picked up club play ail over Ihe place - ragga for smooehing to. pa 
PERKS OF LIVING VI/SOCIETY'2 Damn Free' (Cowboy). Mixed and produced by Cowboy head honcho, Charlie Chesler, in conjunclion with Brighlon's "• Playboys, this is an 4 unashamed party anlhem that _ thrashes the llalians ot their owngame. Head • straighlforlheArena 0 Mix which is overflowing with • naggingly familier 4 hooks and is more bounoylhon Cyril Smilh • on a bungee rope. The 4 muchcooler Playboys Dub and the charging/ • trancey HALF mixes are 4 excellent traoks in their 

• ownright, but Ihey are 

^SHY ONE-Another • vi/Man'ÇOIympic). t A slylish and soulful 

garage production with excellent female vocals and a catchysong. For once, ifs not the Junior Bo/s Own mixes lhatgrab Iheglorybul Ihe piano-inlroed Not So Shy Mix with its subdued synlh noise and skipping rhythm. Check alsotheslighllytougher Shimba Dub. tj 
©RIVER OCEAN-The Tribal EP' (Slrlclly Rhythm doublepack). Utile LouieVega and the latinovocalistlndia team up again, this lime Ihey are joined by percussionist Tito Puentetorework Ihe track 'Yemaya Y Ochun (Love and Happiness)' from India's solo LP, 'Llego La India' (available over here on Acid Jazz). The highly original A-side mix kicks off with powerful tribal rhythms underpinning India's wailing latin vocals and Ihe catchy . ...j  s. As the lune 
graduallytransforms int lull-blown house production and Ihe vocals swilch to English. The B1 mix brings togelher Ihe latin chants with dtiving beats and a strong double bass loop. B2 is etteclively an acapella, while Ihe C-slde's very useful dubs focus on Ihe massive tribal drums, The track is scheduled for UK release on Cooltempo, 
ptomised. ab 
©ST ETIENNE 'Pale Movle' (Heavenly). The new album will be preceded by a 
first cames thls single with mixes from Secret Knowledge and Mark Slenl. The original is a lypioally light, if a little moodier, tune and Stenfs dub 
Kris Needs' 1 C-minule Trouser Assassin Mix manages to retain much of the vocal while 

bb 
411WAYNE SMITH 'UnderMe "t^Sleng TengEP" (Greensleeves). 'Under Me Sleng Teng' launched ragga in 1985 with its clangylooped bassline. this EPferf— 
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bassy rhythmand Ihefemale 
<i| ai rectory TheDub is also deep wilh touches ofsplcykeyboardslhal 

rtkNAKEDFUNK'Midnighl & Calling' (Boogie Bach). This is anoltier slrong jazzy funk single fromlhewell resoecled Booaie Bock stable 

s; 
mix packs a ponicularly nch. The soultul vocals 

whohas previouslysungwith Galliano. Wilh the bonus of two slrong uptempo instmmental tracks on the flipside, this is wellworthchecking. ab 
worthy of attention. "Slomp-is graduolly building trancer, 'DanceThraughTheNighra deeper mid-lempo groove wit touches ofacid and'Stone sliceofhillbillyfunkfealuring Jay Strongman. Now lhal the Bealmaslers have got hold of ithasloslalittleofilscountry 

SUPERNATURE'Holding ?4#0n To Love'(Atlantis). U attemplsal garage don't always work but here's a gooc example of stylish vocals and cool production thafs done wilh a degree of class. The balance between the smoolh 
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club chart herald 

5 

in the first of a sériés of monthly in-depth looks at the hottest trends i, 
the return of the diva vocalists and checks put how the club chart m, 

I a return to songs was behind the 
wl songe wil esenled 12 < 

•If 1992 wos the year of rave and hard house, Ihen 1993 definilely saw a retum to song-based lunes In the clubs/ says Cooltempo's A&R and heod of club promotions Simon Dunmore. ■ J     ' - -w. The EMl/Chrysolis-owned label .ssful in Ihe Club Chart wilh seven nd the number one - Juliet Roberts' 'Caughl InTheMiddle'. ■| don't think there's onything stunningly original in what bas been successful Ihls year, iTs just thaï people have gone back to Ihe old styles and done somelhing new wilh them/ adds Dunmore. Whelher itwas soul, disco or house, it was Ihe female vocal lhat proved to be Ihe vital winning ingrédient. 
Sharon Dee Clarke mode number 29 overall), says Ihls phenomenon has always been Ihe case. ' ' ' is a staple form of music In loda/s 

clubs, began as a goy style of music, he clalms. "Those early songs identified verv much wilh Ihe big black woman . I Hnn't Ihink thOt hOS BVet . Itst dnd I don't think that has ever really changed. ^he différence is this year Ihere has en a greater acceptance of ick singers and isicians/he argues. Intecenlyears, ithasonly en possible for black 

Iheretore real talent has had a chance to corne through ' Protile's Andrew Cleary adds thaï the success of swina uch as the UK's Jervler brolhers has also and producers such as helped take dance music further inlo album-selling leiritory •That and an increased acceptance by Radio 1 FM of more styles of black music (1993 saw the stort of new 

toget vecoveragelnthe music press if theywere involved in rock music. Nov people are underslanding thatanyone can singsoul and irsveiypopular,* Greater evidenceof this cornes in Ihe success ofnei soul stars such ds Dina Catroll (who ochieved two Club Chart hits) and swing octs, such as Etemal, Serenade and the US groups SVW and Jade, Rochefort has another inleresting take on Ihe reasons for this shift. 'Swing has had a rematkableyear. ~ 

i styles of black mi ,     radio dance shows for Mark Tonderai and Apache Indian) has helped push more octs who no longer have to sacrifice Iheir iniegrily by going for tacky commercial hits,* 
But, as Cleary readily admils, the ; UK still has a long way to go to match Ihe US in Ihe black music fields. 'Rap and hip hop in 1993 were still dommaled by US acls. I think the talent is here but the UK jusl lacks a bit of character and idenlily," he says. 'Even rappers in Germanyare belter than a lot of the UK acte and ifs been very hard to strike deals with UK artists as Ihey really overestimale their own talents.' Bolh rap and hip hop have yet to cross over from being crédible street music to consistent big-selllng chart hits in the UK. But that could change in 1994 wilh Ihe likes of 4lh & Broadway's Tricky and Go! Beats Portishead coming on to Ihe scene. In the US, its been a totally difterenl story where rap te by far Ihe biggest form ot dance music, with the exceplion of 

'it's been very hard 
to strike deals with 

rappers as they 
really overestimate 
their own talents' 

• andrew 
cleary, profile 
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the dance market, nick robinson hails 
rored the shifts in dance music in '93 

big soul bailadeers such as Whitney Houston and Mariah Carey. It also explains why UK house labels have had such a hard lime breaking into the US market in 1993. Whereas a top rap single or album might sell millions in Ihe US, house tunes barely scrape Ihe thousonds. Consequenlly, Ihe relalionship between Ihe US ond UK house markets changed 
UK labels, such as Junior Boys Own, are beginning lo make a nome for themselves on Ihe US club scene wilh acts such as X-Press 2 and Underworld. But sales are minimal. Not one Coollempo artist had a record releosed in the US in 1993; RCA US passed on M-People despile Iheir massive success in Ihe UK; and artists such as Ihe Slereo MCs, who did have Iheir 

but not huge sales 'More and more labels have relied on sales in European territories inslead of Ihe US and put a variely of mixes on the release to suii each one. Il makes much more sense,' says Coollempo's Dunmore. In Ihe UK, the US It  
._J3 Club Chart Iras dt  Big US lunes such as Aftershock's 'Slave To Ihe Vibe' and Wall Of Sound's 'Critical' were plcked up by UK labels such as Virgin and Positiva and 

THE ALBUM OUT NOW 

serenity 
INCLUDES THREE TOP FIVE HITS! (mr. vain', 
'got to get it' and 

'anything' PLUS THE FORTHCOMING SMASH 
'world in your hands' 

TELEVISION W/C 24th January - CHANNEL 4 North (incorporaiing Granada, Yorkshire, Tyne Tees) 
W/C 31 st January - ITV (incorporatîng Granada, Border, Yorkshire and Tyne Tees) 

RADIO W/C 31st January - ATLANTIC 252 'Semi National' Plus CULTURE BEAT WEEKEND 29th & 30th January 
NATIONAL PRESS ADS 

RETAIL HMV West End - Window display HMV - Instore display Virgin - Instore display Indépendant stores (T.V. régions) - Posters, Nameboards and 12 x 12 p.o.s. 
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THISIS THE SOUND 
OF EUROPE ! 

49th PARALEL • BACKBONE 
BEAM ME UP ! • BLASTER 

DEVIATE • GROOVE KISSING 
LOWER EAST SIDE • NIGHTVISION 

PRIME • R 6- D • SEVEN STARS 
SUPERSTITION • WAF WAF 

WHO'S THAT BEAT ? • ZODIAC 

SEE US AT MIDEM 
STAND H4.I4 

PLAY IT AGAIN SAM 
DANCE LABELS 
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with his own material, parlicularly 'The Program' on Mercury. But far more impressive was the impact of homegrown and European talent on the Club Chart in 1993. The Euro pop/dance market again flourished with IhelikesofDrAlbaa Snap, Cappella Captain Hollywood ond Haddaway providing hits for labels such as Puise 8, Internai and Logic. The UK meanwhile oflered West End- who scored massive success with'The Love ILosffealuringSybil, Secret Lits, who followedup 1992's 'AsAIways'withlhe hit 'LoveSoStrong'on Cowboy Records, and theSlereoMCswho also blitzed the national pop chart. Two tiny independent labels who mode Iheir mark in 1993 were Rob's Records with SubSub'snumberone 'Ain't No Love (Ain't No Use)' and Bosling Records with Mothehs 'AH Funked Up'. These last Iwo were I   particularly notable as Ihey marked anolher 
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a handful ot clubland s movers and shakers reveal the 
most played tracks of '93 and give their hot tips for '94 

Shoriottê Hazelby - LdKota, Bristol Besf of '93 - tunes . «Esta La Music' Cafe Latino, 'Blow Your Wtiistle' DJ Duke, hardhouse and happy house. DJs - Danny Rampling, jon Pleased Wimmin, Angel. DJs for "94 - lan Wilkie, Sarah D, Phil Jones, Mike Shawand Deli G. 

Adrïan and IN/lark Luvdup - DJs/club, SVÏanohester Best of '93 - 'On Yer Way' Helicopter, 'Ail Funked Up' Mother, 'Racket Of Peace' - Lionrock, 'Long Train Running' Doobie Brothers, '2 Fatt Guitars' Direkt; releasing our first single, launching the Jolly Roger club with its crow's nest and "anything goes" policy, playing everywhere - tiring but nevertiresome. Fiopes for '94 - launching our record label and new nights in Manchester. 
Casper Pound - DJ/artist Best of '93 - Seefeel, Cranlum HF, Air Liquide. Wagon Christ. Influx. Superstition. Plus 8, Harthouse/Eye Q, Ascension. Platypus. Sven Vath, Mixmaster Morris. Pypee. Keoki, Oliver Bondzio. Scott Hardkiss, Kid Paul, Tommy Eckhart, Yokoto, Simon Berry and Atom Heart. Tips for'94 - MM and NME will concentrate on techno and ambient while the traditional music press go for garage and progressive, irrésistible Force will have a number one album and the Européen and UK dance scenes will continue to merge. 

Leefisher-onehalf ofMote- describes ils impact in 1993 as an evolving process. 'Discohas always been évident in some foanoranotherbut in 1993 itbecome more commercially acceptable,* he says. "Whalhappened in 1993wasn'lreally anything new, ilwas juslacaseofnew hybridsofold styles emerging. Ironlcally, 

• have new adistsfelt the benefilof « lhat disco sound but, in reverse, _ those old classics have been • revilalised with a Nlneties club feel, • Sisler Sledge, Gloria Goynor and _ the Doobie Brothers ail went on to hove huge club hits c • afunkyremixorlwo. s woslheyear lhat the.x, became almost as big • theywereworkingfor m It was Paul Golel's mlxes Itict helped sell 70% of Ibe records that • mode Lena Flagbe's début 'Gotta • Get It Righf a hit and the likes of - West End, Sosha, Justin Robertson • and Ashley Beadle/David Holmes ® ochieved slmilar famé. ^ Nol every remlx bas been successful and • Gotel believes ifs 
9 those that relainofair amountof the original • song that have proved most @ popular. - "The work that The Goodmen • guys have done, Molhefs remixes, - Roger Sanchez and Slam have ail developed their own style thls year 

* 
0h°> 

THE RETAIL OUTLET, LABEL 
& THE PUBUSHING COMPANY 

FORTHCOMING LABEL RELEASES:- 
Zoom 018 - SHI-TAKE • 07-02-94 
"DON'T LOOK BACK IN ANGER" 

Zoom 019 - THE DELORME • 21-02-94 
"SPANISH FLY EP" 

distributed thru pinnacle recuts/sub-level 
EXPORT ORDERS WELCOME 

n aqfmENT 162 CAMDEN HIGH ST. LONDON NW1 ONE 
TEL: SHOP On 4479 OFF.CE: 071-284 3376 FAX: 071 485 0789 
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\ and others like Sasha have \ become artiste in Iheir own irighl/hesays. ' Perhapslheclassic exemple J the rise of Ihe remixer in 1993 bas been the sucxress of Bjork. While Ihe originals of her singles, such as 'Human Behaviour' and 'Big Time 360500111/, have done the business in Ihe national pop choris, il has been the remixes by the likes of Fluke and Justin Robedson that have not only given Ihe singles an extra push but mode them massive hits in clubland too. As Lee Fisher and Paul Gotel point out, the major record companies are now using Ihe remixers in différent ways as a marketing tool and the Irend is likely ta continue in 1994 Il is on the underground scene lhal Ihese producers-cum-remixers-cum-ortisls 

Not only did Ihe Disoo Evangelisls and X-Press 2 achieve big hits in 1993 (wilh 'De Niro' and 'Say Whaf respeclively) bu' 
, his talenls as a DJ and remixer by working wilh ail différent styles ofdance muslc. Andrew Weatherail and 

CONTROL 
YOUR 

[DANCEFLOOR1 
WITH OUR 

'CLUB TOOLSl 
TAG TEAM 

SYBIL 
STEVIE B. 

JEAN1ETRACY 
COOL NOTÉ 
COMMUNITY 

ADEVA 
RUPAUL 

MCFADDEN^WHITEHEAD 
TERRORDRQME 
THE WHISPERS SHALAMAR MIDNIGHT STAR 

I— Q d i < m 
S o ^ o S s f? <3,2 II 5 

A
rJV

r 
CUL

TI |i >" ïï 2 Q <r 1 il 

131 
g 

El 
g S 

[Sj 
g E s 



L 
jjirough. Weatherall and Darren Emerson (Undemorld) have taken Ihe music in différent oifections.'hesavs, Urban Cookie Colleclive's 'Tbe Key - The Secret" storledlife a on underground white label andwentonlobe 
suah as Cleveland City Junior Bo/sOwn, Leflfield's Hard Hands and Rocky& Diesel have donereallywelllhis 

ils label/group Sabres Of —'ise have mode Iheir by providing some oflhe more expérimental soundsoftheyear, on record and as a DJ. Wilhwritersatlhe 
behind them, aots such as Ihe Sabres, Underworld, Orbital, ail Ihe ambienl 
with Ihe Megadog glg have grown in stature 
London s Tag shop, says, it 
Ky 

Rismg High Records boss Casper Round, whose label had success wilh odisls such as The Irrésistible Force and Rising High Collective in 1993, adds, "Il wos Ihe year in which lechno and ambienl muslc successlully infillrated and permealed practically every form of dance and popular musio culture, pethaps most signilicantly wilhin Ihe indie soene. "AotsIikeSeefeel, Pete Namlook, Mixmaster Morris and Cranium HF 

« traditional indie kids, maybe more sothan the dance circles lhat   orlginallyspurned them," he says. One trend mony have noliced in 1993 i 

■'in'QSthequalityof 
techno records improved 

and the british sound 
camethrough' 

- steve hanson, tag 

increase in the sheer volume of releases - Manchesteds Eastem Bloc shop stocked nearly 3,000 releases lastyear. But while new bedroom DJ while labels  mayappear every week, Jlhasbecome more and more évident lhat ifs thosewhoconsistentty provide quality tunes thotwill survive. '1993wasohard yearforeveryone, especiallythe shops, ondwecan no longer stock everything.You have to stock onlywhat you know you can sell. Thafs why Ihere are so many liltle dance shops now - Ihey 

HYPER GO-GO REEL 2 REAL 
RAISE I 1-IKE T0 M0VE IT 

ON THE MPC HYPER GO-GO & JONNY L. EF^CK^ORE^MORIL^^^l^t^È^BOY^MUNl'z - ORIGINALS. DANCEFLOOR ELEVATION - IRRESISTABLE - THE B1RTH OF BOGLE-HOUSE. CLASSIC HAPPY HOUSE. M0VE DEM BODIESt! 
           21 FEBRUARY  7 FEBRUARY       

niDDY BARBARA TUCKER 
PIVF ME LOVE BEAUTIFUL REOPLE Vj I V L. IV I I— l-V^ V 1_ THE M|X:MASTERS AT WORK. CJ MACKINTOSH nN THF MIX-SECRET KNOWLEDGE, & THE COMMISSION. 

•   j LONG PLAYERS  —     
the second positiva 

POSITIVA: PHASE ONE ambient collection further adventures into ambient 
ALL YOUR ^^OCITIT^ ALL THAT...   BITE SIZED CHUNK - EXCLUSIVEREMIXES      DISTRIBUTION: I 

nrl 

ITHE MPC JUDGE JULES K 'MORE' MORIUO & RAL IRRESISTABLE - THE B 
i MICHAEL SKINS - REMIXES ■HIE 'BOY MUNIZ - ORIGINALS. RTH OF BOGLE-HOUSE. 1 BODIESt! 

BARBARATUCKER 
BEAUTIFUL PEUPLE 
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Third Floor 
RECORDS 

In 1993 we gave you: 
UNO CL10 

problematicT 
JIM DEMl" 
UNO CUIÔ" 

Pleasure 
Feels So Right 
_[Want You 
Love 1s The Answer 
AH Top 10 club records 

MELTDOWN 
MILES UANS0N~ 

PROBLEMATIC" 
SARAH JANE MORRIS 

Meltdown 
J_Believe 
JTie Movin' EP 
Never Gonna Give You Up 

I 

O 

iSaifiMJii ©nw 

The U.K's leading 
dance label of 93 

Hit Releases from Chubby Chunks, 
B-Lîne, Direct 2 Disc, Dig The New 

Breed, Screen II, Rhyme Time 
Prod. TST Fever Posse, Alex Party, 
Tony Di Bart, Isha D & Anna Dale 

1 

0 

h 

Andv - Fat Caf, London Tins for '94 - Puise FM, Surreal Sounds fanzme, Sub Level ^ distribution, DJs Ben and jami^ngelaMalherso^a^ Jon Show, Tony and Kevin 
(Jelly Jam), Mark Broom, Finborr Notte, Al 3 label, Deatb Becomes Me, Likemind, Holistic, Platypus, Wanted, Eclipse, Matrix, Psi Télépathie, Direct Beat, Basic ChanneUeuce, 

Chantai Passamonte - Chili Out Ambiant shop, London Tunes of '93 - "On' Aphex Twin, "Feed Your Head' Pianet Dog, T-OT Seefeel, "Recycle Or Die' and "Shodes Of Orion'. DJs - Open Mind, Mixmasfer Morris and Ron 23. Artists for '94 - Robert Leiner, Ken Ishi, Autechre, Seefeel and Space (unsigned). 
BeaumontHannant, Dan Curfin, Maritzio, Thomas Fleckman, Shiver, Scanner, Kirk De Georgio and Kenny Larkin. 

Kev Edwards - Hott Waxx, Warrington Tunes of '93 - 'Feel The Soul' Underground Alternatives, Tll Be There' House Of Virginism, "Muzik Express' Muzik, 'Tolk 

ToMe'MorelsGrooves4,'U ^ Got Me Up' Cajmere, 'Chubby ci Chunks'Testament One, là "Jumpin" Todd Terry 4, 'Blow m< Your Whistle' DJ Duke, 'Don't Bc You Want Some More' Malter, ar 

opposite. Lastyearsawthe predictable comings and goings of many club nlghts acrossIheUKand those that wanl to survive are having to offera liltlemore, says Shelley Boswell who runs London'sGardening Club 

monie 
love 

(left) and 
guru 

"Alotofclubsnowhave more than one dancefloor to coter for différent styles. No-one bas had much money Ibis year and with enlrance fees at oround £10, those clubbers that used to visil Iwo or Ihrae clubs in one nightcannowonlyaffordto slay of one,' she says. "And with licences now strelcbed to 6am, you bave to ofter nol only a good variety ofmuslcbutlherighl surroundings ondtacililles.' TheGardening Club isone of a number of venues that last year developed regular 

lighting and lasers, virtual realily machines and even body piercing and Irapeze 
Labels too havebeen (orced to become more diverse m theirrosters in 1993, Whether independent or linhed to majors, labels bave been investing in différent styles. 

fealures sucb as exlensive 

"A lot more DJs are mixingup styles when theyplayandllblnka lot of dance labels are rellecting that,' says Coollempo's Simon Dunmore,whoseown label bas released tap and bip hop (Guru, Monie Love and Arresl r&b (Shara Nelson) and pop/bouse (Juliet Roberts) lunes this year. Thisincreasedvariely from labels, DJs and 
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Kning Booth, Leeds Lis,fq3 The Gallery Club, Steve 6651 wchard Simpson, Graeme ÏÏÎ'NewJackHustlerMceT, po M!MvLite'JoeRober1s, 'Sri UW David Morales, Tree 
'G|UlietRoberts,-Slave Tothe ïJÏÎaoKM-People. Tunes ^J.-BellsOfNY'SloMoshun, 
•pnise Mv House' Smooth Touch, •rp OU Vour High Horse' Rollo and  ^ntlnertio'CirçleCity. _ 

Mike - Eastern Bloc, Manchester Bestof'gS-'Vernon's Wonderland', 'Acid Rain 2', -Technologies'Orlcom, 'Acperience' Hordfloor, 'Gravitational ArcOf 10' 
Vapourspace,'2 Fan Gultars' Direkt, 'On Yer Way Hellcopter, 'Ail Funked Up' Mother, 'London Xpress' X-Press 2, 'Mighty Ming' 

Brothers Love Dubs, "Dream Lover Mariah Carey, 'Big Time Sensuality' B|ork, 'Dream Drums' Lectroluv Remix Project, •Feel Like Singing' Loni Clark, 'I Like To Move If Reel 2 Real, — 'Give It Up' Goodmen, 'Safurday NighC Alex Parly, "Te Mo' Sultano, 'Glve Me A Smile' Lost Tribe and 'Flesta Fatale'. Label tips for "94 - Platypus, Eye Q, Disko B, Superstition, Stress, Loaded, UFG, Junior Bo/s Own, Fresh Fruit, Pegasus, Work and Next. 

-SrâTÔTheVibe 
„ Q|iibsof'93-Creamin 1 Liverpool, Hacienda in i Manchester, Beat In Ver j Bones,Hord Times in Mirfield j nndHaitWoxxSoul Train. 

clubs has seen a breaking • In other words, the whole of down of régional barrière too. _ the UK is opening up even Now, ail styles of music are more to dance music - major popular aoross the UK and the • record companies are emphasis on techno/hard m Investing money in it, national house in the north and radio stations are backing it soul/garage in the soulh has • and more young talent is becomingapartotlt.     Ifl993wasa 
consolidation In terms of retail and, toa lesser extent, labels and artists, Ihen 1994 looks sel to be the year when the fruits really willbe H: ' bom. 1^™ 

'manydjs aremixing up 
styles when they play and 
a lot of dance labels are 

reflecting that'- 
- simon dunmore 

Thisyears Midem event in Cannes on January 30 - Februaty 3 looks set to be the best yet for dance music. As well as a higher number of dance company executives attending, there witl also be on increased number of dance artists - about 30 - performing at the event. The full line-up is: Sunday January 30 llpm Palm Beach, Amirauté Dance Party 1 ' featuring Laurent Gamier, DJ Deep, Soofle (Deep bide & ShazzT nnd Rrm v Monclay January 31 <>pm Esplanade, Palais des Festivals uebuf featuring D-Influence, Misty Oldland and Freak Power 
i ipm Palm Beach, Amirauté uance Party 2' featuring DJ Bobo, Captain Hollywood, Deja Vu, uovid Morales, Paul Oakentold, Secret Life, Urban Cookie Collective juesday February 1 
FM,umPalais "ps festivals ™ Music Publishing showcase featuring Etemal l 'Pm Palm Beach, Amirauté uance Party 3' featuring Jam & Spoon, David Getta & Robert ^ens, Kevin Saunderson & Inner City, Aby Aie, Lea Kiss, Ronm 
n „.?1' Spagna, Princess, Culture Beat, Nokko, Pauline Henry and jjjghol Orpasm 
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HOUSE 

JDISCO 

1HETHRD IT'S R COQ ERT CDD WORLD 
i "m'-"dMC d! 

RELERSED 31 st. JRN 1394 

Empire Record Distribution 
COUNTRY WIDE DISTRIBUTION 

UK - Imported Dance 12" 
GENERAL ENQ. 0634 200967 

TELESALES & HELPFUL INFORMATION 0634 682947 
0634 671927 

Fax: 0634 672214 
COMING SOON 

PROM THE HOME OF WIZZ RECORDS FLJNKY DISCO + NU GROOVE" Release Date 31st Jan 1994 
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Respect to everyone involved witti the International Dance Awards last week for presenting the cream of UK dance music in the best possible way (borring Daman Rochefort's runaway moulh of course!)...The final wordonthe Hyper Go-Go singles clash goes to Impulse Promotions which says it is not responsible for releasing the rival tune to Posltiva's "Raise'. But it says it did the promo for This Is Go Go' only after being told everyonewas happywith it.,. Anolher singles clash is due nextweekwhen bolh Deep Distraxlon and Virgin release versions of Sharon Brown's 1982 classic 'l Spécialisé In Love'. Deep Distroxion's is the original remixed by Paul Gotei and Tommy D while Virgin's is a new version by Arizona...Expect an album from Tony Thorpe on Guérilla titled 'Product Of The Environment' soon.,.Funky DJ Jasper The Vinyl Junkie and Celeste Neill have joined Heavyweight Media's press and promotions office...Titiyo is bringing a 10-piece band to the UK (or a spécial one-otf gig at London's Jazz Cafe on Monday (January 31 )...Sasha's thoroughly tasty mixes of Eat Static's lost In Time' (inolly get a commercial releose on Februory 21... Meanwhile, the 

Ruffness label at XL has picked up the hot Roz (eaturing D-Nice lune 'A-yo Ah ite (Hey Yo Alrighl)' and new crew Earthling are addmg mixes for a March release,. .Homegrownis the latest new night at Home in Manchester. The Wednesday night bash cornes courtesy of the Pollen organisation and DJs Man From Funkle, Ambidextrous and others. Admission is only £3,..AftershocKand Two Thirds guest at Res- 
erection otThe Astoria, London, nextSaturday (January 29)...Congratsto Irish duo Sound Crowd - Mark Kavanagh and Tim Hannigan - who have been nominated for the Smithwicks/ Flot Press dance music award along with D:Ream, Marxman and U2...Aaah, anolher one! Dancefloor Distribution is releasing what if claims is the -authentio' version of 'Bells Of NY' by Slo Moshun. Ifs called 'New York Bells' by Ko-Moshun...Happy Larry is currently recording an album in Jamaica of ail places. The new single will feature Limbo mixes and Michael Jackson song samples...Fun-Da-Mental guest on the new Pop Will Eat Itself single Tch Bin AusIandeF. ..François Kervorkian returns to the UK and Ministry of Sound on Salurday (29).„The latest hot import is the DJ Muggs mixes of Wayne Smith's classic 'Under Mi SlengTeng' . AND THE BEAT GOES 

: FORTHCOMING BELEASES FROM AMATO D"»0® 

cillator BOMBA RECORDS 

FCB 07 1994 dread zone the house of dread CAN CAN RECORDS 

JTb làT99a deeper side of london vol 2 MOUSETRAP PRODUCTIONS 
^FEB 21 199a dust brothers - brothers ep COLLECT BOVS OWN 

BLACK SUNSH1NE 
FEB 28 199a itchy & scratchy interférence ep PANDEPHONIUM 

199a social outrage choir - tbc - JUNK ROCK RECORDS 

Û. 

0 

h 

March 1994 - neu) releases from Black Sunshine - eaploding plastic - dance or die - eastern block - marimba - circuit 
These productions are made by the U K s leading DJ's released on the U K's leading labels and distributed by the UK's 

leading distribtutor Rmato Disco Itd < 44 > 081 964 3302 
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I vs 3 BAT OUT OF HELL 5 THE SPAGHETTI INCIDENT? 15 BUND MELON 7 IN UTERO II G ET A GRIP 12 PABLO HONEY 

CLASSICALCHART 

A&M 5101572 (F) Virgin CDV2710(F) Epie 1715492ISM) Cleveland lnt2082119(SM) Getfen GEO 21617 (BMG) Capitol CDEST21881E) GeHen GEO 21536IBMGI Geffen GEO 21111 (BMGI Parlophone CDPCS 7360 (E) Epie 1688812 (SM) 

is Last 1 NYMAN: THE PIANO 1 THE SOUND 0F CLASSIC ROMANCE 3 ESSENTIAL OPERA II 7 THE SEVILLE CONCERT 8 THE CLASSIC EXPERIENCE 5 GORECKI SYMPHONY 3 9 THE WORLD OF CLASSICAL FAV0URI7ES 2 HMV COLLECTION SAMPLER 6 THE THREE TENORS 17 THE ULTIMATE BAROQUE COLLECTIONVarious 
MIDPRICE ThisLast 1 HITS OUT OF HELL 3 SLIPPERY WHEN WET 5 NEW JERSEY 6 THE BLUES BROTHERS (OST) 10 TRACY CHAPMAN 7 THE LOST BOYS (OST) 15 FOUR SYMBOLS 14 HEAVEN AND HELL 19 GREATEST HITS 

I Nyman/MPO VenlureCDVE919(F) EMI ClassicsCDC 5550032 (E) Decca 1409472 (F) SonyClassical SKS3359ISM) EMiEMTVD45(E) Elektra Nonescch 7559192822 (W) Decca 4338702 (F) HMV HMV7676862 (E) Carreras, Pavarotti, Domingo Tring TFP 027 (TA) Erato 4509917782 (W) 

Epie 4501472 (SM) Vertigo 8302642 (F) Vertigo 8363452 (F) Atlantic K 50715 (W) Elektra EKT44C(W) Atlantic 7817671 (W) Atlantic K 250008 (W) 
TracyChapman Varions Led Zeppelin 

13 YOU NEEO A MESS OF HELPTO STAND ALONESaint Etienne Création HVNLP7CD(P) 
INDEPENDENTSINGLES 

SATURN 5 IN YOUR ROOM YOUR GHOST BIG TIME SENSUALITY î OPENUP 1 JENNY ONDIOLINE RAT i I WAS BORN ON CHRISTMAS DAY I ON i SPIKEE/OOGMAN GO WOOF i READER S WIVES 
} U GOT 2 LET THE MUS1C THE SNAKE WHERE 1 FIND MY HEAVEN 

Mute DUNG 23CD (RTM/P) 

LeftField Lydon Hard Hands HANC 009CD (RTM/P) Stereolab Duophonic Ultra High DUHFCD 01 (RTM/P) Blessed Ethel 2 Damn Loud 2DMCD 04 (RTM/P) Saint Etienne Heavenly HVN 36CD (P) Aphex Twin Warp WAP 39CD (RTM/P) Underworld Junior Boys Own JBO17CD (RTM/P) Cornershop WiiijaWIJ029CD(RE/APT) Coyote Stress 12STR 25 (Self) 
One OffFOFF 007 (RTM/P) 

dlup data from independent shops 

3ulse8CDL0SE50(P) Loaded LOAD 12(M0) R&S RSGB 101CD(RE/APT) 

RAGE AGA1NST THE MACHINE 3 KEEP THE FAITH 7 RETROACTIVE 3 HITS OUT OF HELL 0 NEVERMIND 4 BLOOD SUGAR SEX MAGIK 8 BIGGER, BETTER, FASTER, MORE! 10 FUZZY 9 THE ULTIMATE EXPERIENCE 4 METALLICA :e: © CIN. Compiled by Gallup 

THE SIMON RATTLE SELECTION 12 CLASSIC COMMERCIALS 11 ESSENTIAL OPERA 13 ESSENTIAL CHORAL CLASSICS 19 CLASSIC EXPERIENCE II RE IN CONCERT 14 VIVALDI FOUR SEASONS 15 THE TCHAIKOVSKY EXPERIENCE 16 PAVAROTTI AND DOMINGO 20 RE DIVA! A SOPRANO AT THE MOVIES Source: © CIN. Compiled by Gallup 

ef Leppard Bludgeon Rifola 5183052 (F) eat'Loaf Epie 4504472 (SM) l^apg DGC OGCO 21425 (BMG) 
îd HotChili Peppers Warner Bros 7599266812 (W) 4 Non Blondes Interscepe 7567921122 (W) GrantLeeBuffalo Slash 8283892 (F) Jimi Hendrix PolyGram TV5172352 (F) Metallica Vertige 5100222 (F) 

CLASSIC /M 
Simon Rattle/Various EMI CDZ 7677552 (E) Varions Decca 4406382 (F) Varions Decca 4338222 (F) Robert Shaw/Atlanta SO TEURC ECHOCD1 (CON) Varions EMICDEMTVD50(E) Carreras, Pavarotti, Domingo Decca 4304332 (F) Nigel Kennedy/ECO EMI CDNIGE2(E) Varions EMI CDEMTV81 (E) Pavarotti & Domingo Marble Arch MATCD215(BMG) LesleyBarrett SilïaScreenSONGCDSOSICON) 

18 MTV UNPLUGGED EP Mariait Carey Columbia 4718692 (SM) RE THE DOORS The Doors Elektra K242012 (W) 2 CHRISTMAS FROM THE LAND OF SONG.CHOIRSOFMOBRISTOKOBPHEUS/TIIEORCHÏ EHICOXMASIIE) 11 GOLDEN DAYS RoyOrbison Monument 4715552 (SM) 16 BIG RED LETTER DAY BuffaloTom BeggarsBanquetBBQCD142|RTM/P) 9 THE JUNGLE BOOK OriginalSoundtrack PickwickDSMCDSE457(PKI RE TIME PIECES ■ THE BEST OF ERIC C1APT0N EricClapton RSO 8000142 (F) 8 NEW NECK AND NECK ChetAtkins/MarkKnopfler Columbia4674352ISMl RE WAR U2 Island ilps9733(F) RE TANGO IN THE NIGHT FleetwoodMac Warner Bros WX65C(W) Source: © CIN. Compiled by Gallup 
INDEPENDENTALBUMS 

f DEBUT Bjork One Little Indien TPLP31CD(P) I SUEDE Suede NudeNUDElCD (RTM/P) BOSS DRUM TheShamen One Little Indien TPLP42CD(P) ) THELEVELLERS TheLevellers China WOLCD1034 (P) I LEVELLING THE LAND TheL SONGS OF FAITH AND DEVOTION Depe I LAST SPLASH TheE GIANT STEPS The t SELECTED AMBIENT WORKS Aphe 
00 NATIONS Transglobal Undei 

4AD CAD 3014CD (RTM/P) Création CRECD149 (P) Apollo/R&S AMB 3922 (RE/APT) ThisWay Up 5183062 (SRD) round Nation NR021CD (RTM/P) Heavenly HVNLP7CD(P) RoadrunnerRR 90002 (P) 4AD CAD 3002CD (RTM/P) Internai TRUCD 2 (RTM/P) 
quetBBQCD 142 (RTM/P) Seed 142292 (RE/APT) Nighttacks CDNT 003 (P) lute CDMUTEL 2 (RTM/P) 

NattonS TOP TWENTYSELLING ALBUMS OF THE YEAR 

20 

H PARADISE LOST ICON (CD)(T) MFN152 
Q REV0LT1NG COCKS LINGER FICKEN1 GOOD (CD)(T) DVN 22 
yi FREAKOF NATURE FREAKOF NATURE (CD)(n MFN 146 
H MINDFUNK DROPPED (CD)(T) ZAZ 3 
H FRANK ZAPPA YELLOW SHARK CD ZAP 57 
Q DWEEZIL ZAPPA SHAMPOOHORN (CDJfT) GRUB 25 

mm ROMEO'S DAUGHTER DELECTABLE (CD)[r) MFN 153 
Q LIONSHEART LIONSHEART (CD)(T) MFN 139 
g| FRANK ZAPPA AHEAD OF THEIR TIME CD ZAP 51 

CANNIBAL CORPSE HAMMER SMASHED FACE (CD)MZ0RR057 

11 FRANK ZAPPA PLAYGROUND PSYCHOTICS CDD ZAP 55 
12 HYPERHEAD METAPHASIA (CD)(T) DVN 16 
13 PIGFACE FOOK (CD)(T) DVN 18 14 FM NO ELECTRICITY REQUIRED CD MFN 155 
15 RONNIE WOOD SLIDE ON LIVE (CD)(T) CTUM 3 16 LILLIAN AXE PSYCHOSCHIZOPHRENIA (CD)(T) MFN 151 17 MERCYFUL FATE IN THESHADOWS (CD)(T) ZORRO 61 18 JAN CYRKA SPIR1T (CD)(T) GRUB 29 19 STEVE HARLEY YESYOU CAN (CD)(T) GRUB 28 20 CHARLIE WATTS WARM AND TENDER CD CTUM4 
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STARRING 

DEJ; VU 
WHY WHY WHY 

C0STABR1NG 

TAUZniAN 
DONT LETMEBE 

MISUNDERSTOOD' 
FEATURIXG 

SURE IS PURE OTIXES 

COSTARRING 
PERES OF 

LIVING SOCIETY 
l2 DAB1N FREE' 

FEATURIXG 
PLAYBOYS FULLY 
LOADED DUE AND 
\ HALF MIES 

FOLLOWING COWBOY RECORDS X 
RATHER SPLENDID DEAL WITH \ > 
PULSE 8 RECORDS, WE HAVE MOVED \ 
TO A NEW RANCH, OUR NEW ADDRESS \ 
AND PHONE NUMBER IS: ^ 
245 OLD MARYLEBONE RD., LONDON NW1 5QT } 
PHONE 071 724 6177 FAX 071 724 7831 | 

SEE YOU AT, URTOEK- ■nœ saxToort bar at miberiï! 
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THIS A1RPIAY CHART IS THE MOST UP-TO- DATE AVAI LABIE 
It combines Radio One and IR play in a weighting System derived from latest audited listening figures, IR stations contributing data include: 
THE AIRPLAY CHART IS THE 

1 
|]. " THINGS CAN ONLY CET BETTER Diream 2 : ' TWIST AND SHOUT Chalî D8m«! S Pliât! fnulTti. T 3 j * l MISS YOU Hsdduway (Logic) 

Lastweeks Station with IFMPlaylist moslplays 
xiGangIMangolA Chiltern Nehvotk 

s Lastweeks Station with • IFMPlaylist most plays £ ^ 5 Title Artist (Label)   —  21 jr - NOW AND FOREVER r I-jicM '*10 •> Jl_ — î  22'" " COME BABYCOMElolBiglifol | ?    n ri „ COLD COLD HEARTWelWelWelIProciousl ? hoqhosbhockI'M 
24 16 - rMINLUVjocIMerci'y  1 '-l„ll..l.MuweiL 

5 ■ » SOMETHING IN C0MM0N BobbvBrown&WJiiwe 6 " AIL FOR LOVE Bryan Adams/Rod StowarVSling 1 7 ■ " STOP LOVING ME, STOP LOVING YOU D 8 " ^ AWHOLENEWWORLD PeaboBpyson&RBgina 3 1 » EVERYDAY PhilCollinsIVitginl 
tyl Hall (Epie) A Red Dragon 

25» • AGAIN Jarret Jackson (Virginl ,    1! |  26 CE3 ILOVEMUSICRotailalEpic) ___ ?  
27 » » PIN CUSHIONZZTopIRCAl ■ t BBCRadjol 28 ii „ FOR WH0M THE BELL TOLLS The BeeGeesIPolydorl Red Rose Rock FM 29 » . lWOULDNTNORMAaYI)OraSKINDOFTHINGPaS'<)Bc,slPi.i.if«l A WtotakM 

MOST UP-TO-DATE AVAILABLE 11 s s DONTLOOKANYFURTHERMPaoplBlDuc nstruction) B Chiltern Network 31 - ASTBAL AMERICA Apcllo MO ISteallhSonrcl B BBC Radial 
play in a weighting System 12 " •' HERE 1 STAND BittyMtleanlB.illiant) A Chiltern Ne^ork 32 eût] CANTTAKEYOUR LOVEPaulineHenrylSonySÎI B Srgn.lOn, 

13 >• " l'M IN THE MOOD Ce Ce PenistonlA&MI A Chiltern Network 33 n - PERPETUAI DAWNThaOrblBigLilel A Forth RFM 
tening figures. IR stations con- tributing data include: 14 » BREATHE AGAIN Toni BraxtenltaFace) B Chiltern Network 34» - TH AT WAS THE DAY The The (Eptcl b West Sound 

15» » SATURN 5 Inspiral Carpcïs (Mute) A BBC Radio 1 35 rntl LOVER Joe Robertslffn) Piccadilly Key 103 FM 
16 ' • THE PERFECT YEAR Dina Carroil IA8MI B Red Rose Rock FM 36 nm COME IN OUTOFTHE BAIN WendyMotenlEMII MFM 1034 &971 

BCR; Aire FM; Atlantic 252; BBC ;■ [Ti «s - A DEEPER LOVE A.elha FranllinlAristal A Capital FM 37 [El BLACK G0LD SoulAsylum(Columbia! S'iMO™ 
18 '> » ACTION Del Leppard (Bledgeon Biffola) A Signal One 38» » DAUGHTER PearIJamIEpicI B Mercra-FM 

CNFM; Capital FM; Centra! FM; 19 " » ANYTHING Culture Beat (Epie) A West Sound 39» " BATOUTOFHELLMoaiLoaflEprcl Bity 
20 NEW' CORNFLAKE GIRLToriAmoslEaslWestl Signal One 40 ua SPIRITUAL LOVE UrbanSpeclesITalkin-toudl B BBC Radio 1 

One FM; Cool FM; Downtown; Essex; Forth RFM; Fox FM; Hallam FM; Hereward; Invicta FM; Leicester Sound FM; Lines FM; MFM 1034 & 971; Mercia- FM; Mercury; Métro FM; Moray 

© Copyright ERA. Compiled using BBC Romeo and RCS Selector soft 

1 Title Artist 
B REA 

(Label) 
KERS 

Firth; NorthSound; Piccadilly H GANT GETOUTOFBEDthe Charlatans (Boggars Banquet) 11 LIFE BECOMING A LAND-SLIDEMamcSueetPreachars ICalumbial Key 103 FM; Pirate FM; Power 2 UPTIGHTsiwa Nelson (Cooltempo) 12 EVERYTHING LOUDER THAN... Meai Loal IVirgin) FM; Red Dragon; Red Rose Rock 3 RETUBNTO INNOCENCE Enigma (Virgin International) 13 HEY JEAL0USY The Gin Blossoms Ifontanal FM; Signal One; Swansea 4 WITHOUT YOU Mariai, Caray (Columbia) 14 THE RED STROKES Gartb Btooks (Ubertyl Sound; TFM; The Puise; Trent; 5 LINGER The Cranberrres (Island) 15 FACTOFLIFE Oui 3 IMCA! : Viking FM; West Sound, 6 TEARDROPS Eltortjohn&kdlang (Rocket) 16 LET'S GET MARRIED Tha Proclaimers IChiysailsl 
THIS REPRESENTE AROUND 82.72% OF POP RADIO LISTENING INTHEUK 

7 STOP WHISPERING Radiahead (Parlophone) 17 WHYSHOULDI LOVE YOU Kate Bush IEMII 8 NO EXCUSES Alice InChains (Columbia) 18 THE VOICE OFMY HEART MicbaelBollon ICalumbial 9 AIN'T GOING DOWNIUNTIL..) GanhBrooi ts (Liberty) 19 THE POWER OF LOVE Celina Dion lEpic) 10 SECRET STAR Meuse OfZatkarryas (Warner Bros) 20 CANT WAIT TOBEWITHYOU Jazty Jefl & Fiesb Prince IJnrol 
| Records are cutside ihe Airplay Chart but not on last week's CIN Top 200 singles chart. J 

US SI NGLES US ALBUMS 
1 1 rm.yubs. a | s t*.^ 1 1 TilhArtisï « S 1 rmeMb. 

A 4 10 THE POWER OF LOVE CebneOiwi (SUMusii 

7 5 ALL THAT SHE WANTS Aco Of Bssc (Artm 8 7 PLEASE FORGIVE ME Bryan Adams (A&k 
10 9 CANWETALKTcvtnCBmpbea {Qwbs au >3 GETTOJAMOom.co (Outburs 

A13 19 UNOERSTANOING Xsctps [SoSoOc Al4 14 BECAUSETHENIGHT 10.000Msn.set (Ei«kt/ A15 13 NEVERKEEPING SECRETS B.tr/faco |Ep. liB a TKESIGN AccOlBase (Arlst 17 17 MR VAIN Cuit-ro Beat ISMMus: 
19 11 GANGSTA LEAN o«.s (Capiti 
21 16 WH0ÛMP! (THERE1T IS) Tag Toam (b) 

» 27 26 □ DREAMS Gabrieilo (GoIDiscsl Î) 28 24 AMAZING Aerosmith (Goffen) ;) A29 nZ3BECAUSE0F LOVE JanotJackson (Virgin) t) a30 31 FOUND OUI ABOUT YOU G nBlossoms (ASM) 
1) A32 33 CHOOSE Co'or Mo Badd (WamarBrosI r,) A33 38 CANTALOOPIFUP FANTASIA) US3 (SluoNou) j) 34 22 CD DO ANYTHING FOR LOVE.. MeatLoaf (MCA) t) 35 3a WHAT IS LOVE Haddaway (Arisia) 

if) a38 CD NOW AND FOREVER Richard Marx (Capitol) 

si A43 CD (LAY Y0UR HEAD ON MY) PILLOW Tony! Tonil Tonaliwing) >:i a44 CDWILLYOUBETHERE|INTHEM0RNING)Hoan (Capitol) 
cl 46 34 AIL ABOUT SOUL BdiyJool (Columoial u) a47 50 □ HAVING A PARTY flod Siewart (WamerBrosl n) a 48 CD ROCK AND ROLL DREAMS COME TRUE Mail Loal (MCA) 

50 <0 THE RIVER OF DREAMS B.:iy Joël (Columbia) 

2 < D0GGY STYLE Snoop Doggy DOIS IDe.rbRoivl 27 13 IN PIECES GaïUiBioots Ihl.hyl 
4 3 THE ONE THING Michaeieorton icolumai.l 29 21 THEBE4VISSBUn,HEADEXPEfllENCE!..v>lBmh:.il «ri 5 a DIARY OF A MAD BAND Jodeci lUflmml 30 33 l'M READY Tevin Compbell IOw<iU 6 2 S0 FAR SO GOOD BryanAdams (asmi 31 32 NEW MISERABLE EXPERIENCE Gin Biossonj I»S«I 7 a JANETjamujackson 32 AUGUST&EVERYTHING AFTERCountcaCrowslGfifioal 8 5 BAT OUI OF HELL II • BACKTO HELL MoniLaal IMCSl 33 <1 HUMMIN'COMIN'AT'CHAxjcm ISeSoOdl 9 10 GREATESTHITStomP.eySti»KP,m.,..k.,s imcai *34 El PHItADELPHIAlOSTIv.iioo! ItpW 10 12 TONI BRAXTONîonlBiBrton (Lafaca) 35 31 BUND MELON 61,nill.lon (Caprall 

IlE 2S VERY NECESSARY Sall-N-Pepa IN.mPlal.ael 37 22 A LOTABOUT LIVIN'IAND A.,.) Alanjacksaa lA-élal 13 IS MTVUNPLUOGEOl(l.[«IMani.ca (0,toi 38 39 LASTSPI ASHTh.l,,..H.„ IIADI 14 11 GETAGRIPAaiosmal, 39 35 THE SPAGHETTI INCIDENT? GunaN'Hoses IGaB.nl 15 11 COMMON THREAD; THE S0NGS Vanous IG.anil 40 32 BREATHLESS KonnyG lAnMl *16 23 THESIGNAc.OIB.ao upu,., 4, 10 El BOTH SIDES PMMna «Ml 17 3 GREATESTHITSVOL2RebaMcE.ijia (MCAI 42 3! TENPoa'IJa-, (Epia) 18 20 SIAMESE DREAM Smashiag Pumpkias iv,,,™! 43 « 1rs ON (DR DRE 187UMI... E.n E (RaLHaail 18 .. THEBODYGUARDIOSTlv.,™. 44 ,2 BARNErS FAVORITES VOL 1 Barae, IGBFl 20 21 ,pi EVERYBODY ELSEIS DOING IT..ThaCianbenioi liaiimi 45 3S EASYCOME.EASYGOGûo,«aSna,| W DUELS Fraak Simei/Varinii ^ Il « « ni.rxc  22 12 RIVEROFDREAMSB.il,Joal ICNumbl,) 47 ,3 BtArKSllNnAYrvr,.„iin IBetlnaaial 
THE COLOUR OFMY LOVE Caria. Oion    4» Cl cnbTucrnn. ..iton .L. 24 « LETHAL INJECTION icoCubo 43 (1 STONE FREE: TRIBUTE TO HENDRIX vanoua ,R.pn..l 25 2< INUTEROn,™„. |n(,cl 50 ka MIONIGHT MARAUDERS Alnba CiodQa.U U"1 

SUR-signedatiB. 
imiiciru/ccvia lAMliaRV 1994 



NETWORK C H A R T S. 

JJm Art t CD Number 1 S % mie i Aftist CD Number .* a Ht CD Number 

El things can only 
G ET BEHER 

13 8 2 SOMETHING IN C0MM0N Bobby Brown & Wbitney Houston MCA MCSTD 1957 27 C rn 1 LOVE MUSIC 'M Rozalla Epie 

1 
FXU MAG lOlOCd 14 12 s FOR WH0M THE BELLT0LLS The Bee Gees Polydor PZCD299 fsj oo m jj] CAN'TTAKE YOUR LOVE SonyS2 6599902 

IJ 15 * 3 EVERYDAY Phil Collins Virgin VSCDT1505 29 AGAIN Virgin VSCDG 148 
21 3 ALL FOR LOVE Bryan Adams/Rod Stewart/Sting 5804762 16 3 3 STOP L0VING ME, STOP L0VING YOU Epie Garyl Hall 5599932 30^ e BABE RCA 
3 6 COME BABY COME Big Life BLRD 105 17 ,THEPERFECTYEAR 5804812 31^ 3 ACTION BludgeonRiffola 

2 CORNFLAKE GIRL EastWest 18 3 HERE 1 STAND BittyMcLean Brilliant CDBRIL3 32 E UJ THE POWER OF LOVE Epie 6597992 
IT 6 TWIST AND SHOUT Chaka Demus & Pliera featThe Taxi Gang CID 814 19 8 DONT LOOK ANY FURTHER Deconstruction 33" 12 HERO Mariah Caray Columbia 6598122 
<0^ 3 ANYTHING Epie 6600252 20 3 l'M IN THE MOOD Ce Ce Peniston A&M 5804552 34 E UJ LOVER PCD 220 
7 6 3 BREATHE AGAIN LaFace 74321185442 21 7 AWHOLENEWWORLD Peabo Bryson & Regina Belle 6599002 35^ , LITTLE BIT OF HEAVEN 74321178202 

B3' 2INY0URR00M Depeche Mode Mule CDB0NG 24 22 2nowandforever Capitol CDCLS 703 36^ 5 FAMILY AFFAIR ShabbaRanks PZC0304 
' g ^RETURNTO INNOCENCE Virgin DINSD 123 23 3 COLD COLD HEART mcoa 37^ ,5 RUNAWAY TRAIN Columbia 6593902 
10^ 61 MISS YOU Haddaway Logic 74321181522 24 23 6 BAT OUI OF HELL Epie 38^ 9 LONG TRAIN RUNNING WEA W0217CO 
ÏT" 3 SAVE OUR LOVE Eternal CDEM296 25 2 COME IN OUTOFTHERAIN Wendy Moten C0MT™ 39Ë mWITHOUT YOU Mariah Carey Columbia 

12 6 8 IT'S ALRIGHT Hast 17 L0NCD 345 26 2 THE RED STROKES GarthBrooks CDCLS704 40 E JU PINCUSHI0N RCA 4321184732 
©ERA.The Network Chart is compiled by ERA for Independer il Radio using airplay data and Cli N sales data. 

AWARDS 1994 

musicweek 
Rewarding Excellence in The Music Industry 

BEST MARKETING CAMPAIGN 
BEST PROMO VIDEO 

THE P.R. AWARD 
BEST ADVERTISMENT 

BEST PACKAGING 
TABLE BESERVATtONS 

Table réservation forma are available now from Mark Ryan or Louise Jefferson 
on the Music Week Awards Hotlmes. .r • >. 071 921 5902/3/4. 

23 
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SINGLE R E LE A S E S 
THE OFFICIAI 

musîcweek PRODUCT LISTING 
29JANUARY1994 

^"SuSPBC 

rsïnglereleasesfor31 J 
Yearto date: 260 

SINGLES TITLESA-Z 

Igr^: ' : 
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arœ,Gi 

à 

Xi 

o 

musîcweek 29 january 1994 

cm 
m ARTlNFCKMATiON NETWORK 

For ail your chart mjuîrements 

from February Ist.. 

Tel:- 071 334 7333 

Fax:- 071 921 5942 

8th Floor, Ludgate House. 245 Blackfriars Road, London. SE1 9UR 
25 



VI 
n l II musieweek 

o O poi ■ CHARTS 
1 l-U/ [ L-1 VUy 29 JANUARY 1994 

1 „ 1 Artist Title 2 § Category/mnning time Label CatNo „ „ -S Artist Title Tabo É ,3 i Category/runningtime Cal Ne ImnsTCVIDEO! Ige 2 STARTREK: Deep Space Nine Vol.HUu 
E MR MOTIVATOR/ ' ' BIT WORKOUT 1 C „ 43 PETER PAN Walt Diane, 8 L9 Children's/l hrl4min 0 20245: D „ TAKETHAT:The Party-Live At Wembley BMGVdeo Live/lhr 22min 74321164493 
LU Spécial Interesl/l hr 0887103 17 ,5 „ TAKE THAT: The Party-LiveAtWembley BMGVideo 1/ Music/l hr22min 74321164493 2 5 57 TAKE THAT: Take That & Party bmg video Compilalion/lhr 12min 74321120863 

2 2 4 THE SHAPE CHALLENGE 2 Spécial lnterest/1 hr Video Collection VC6368 IO25 3 CINDYCRAWFORD: The Next Challenge wi 'O Spécial lnteresl/1 hr 10 min 088484: 3 „ MICHAEL JACKSON: Dangerous-Short... smv Compilation/2hr 
3 , 3 AFEWGOOD MEN Columbia Tristar CVR 24593 1 Q 5 2 STARTREK: The Next Génération 75 eu 1 »» Sci-R/l hr28 min VHR273I 4' 6 TAKE THAT: Tape That wienc™^ 
4 4 , THE UNFORGIVEN Action/2 hr 5 min SO 12531 on is 3 MARKY MARK; Forni...Focus...Fitness wi Spécial Interesl/lhr 10 min 630086: 5' q BON JOVI: Keeping The Faith PoiyGramvideo Compilation/lhr . 0877863 
5 9 20 BW UT Y AND THE BEAST ^ 213252 21 19 HOME ALOTJE 2 FoxV.de- 6 2 DANIEL O'DONNELL: A Date With Danie Rte Live/min RITZBV702 
6 ,2 THE JUNGLE BOOK WaD2iS122 00 21 ,6 BOTTOM: Live-The Stage Show wi " Comedy/l hr41 min 088214; | H'2 7 EAST17: Pie And Mash PoiyGram Video Compilation/lhr 0877823 
7 ,2 3 DISNEY'S SING-ALONG SONGS: Friends. vmomv OO 2; 7 A PORTION OF JETHRO PolyGramVidei Z-O Comedy/l hr 18min 087552; 8 6 ,, DIANA ROSS: One Woman-Video Coll. pmi Compilation/lhr 30min MVN 4911553 
a „ „ THE BODYGUARD AcliQiV2hr4min WHV SO 12591 O/l 24 7 BRAM STOKER'S DRACULA Columbia Triste Drama/2 hr2min CVR 24591 9 8 15 MEAT LOAF: Hits Ont Of Hell smv Compilation/52min 49827 2 
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the truly independent 
record Company Down Under 
representing the following successful 
international artists 

Legacy Records, Music Of Life, 
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POSSUM MUSIC PTY LTD 
please contact us at the Austtallan stand dutlng MIDEM 
if you have any artists yod would lik. us to represent. 
2/27 Wongala Cresent, Beecroft NSW 2119 
PO Box 50, Eastwood NSW 2122, AUSTRALIA 
Phone: 612 484 7199 Fax; 612 481 9939 



The soum 
Multimedia - and 
with it the much 
hyped information 
superhighway - is 
fast becoming a 
reality. Consumers 
may still largely be 
in the dark, but 
behind the scenes 
hardly a week 
passes without the 
announcement of 
another new deal 
between software, 
hardware and 
télécommunications 
companies. But 
what of music? Ajax 
Scott travelled to 
Cannes last week as 
senior industry 
figures met at Milia 
to discuss the 
possibilities 

The head of Apple Computers' new média division was late for hls own drinks réception at Cannes' Majestic Hôtel last week. As Satjiv Chahil made his way from the packed press présentation of the division's new products one of his senior executives tugged his sleeve. "Come and meet Linda Goldstein - she represents people like Bobby McFerrin and David Byme," she insisted. Chahil good humouredly allowed himself to be sidetracked. Goldstein was not seeking advice on what sort of PC she should buy. Kather the story reflects the new sorts of partnerships being thrown up as the entertainment and technology industries increasingly collide. Historically hardware has driven software. But the deals of the past year are producing a new hierarchy, driven by a dream of a future based on technologies that have not yet become 
In recent months scarcely a week has passed without the announcement of new stratégie alliances between software providers, hardware producers and the distributors of the future, télécommunications 
Last week it was the tum of Virgin Interactive Entertainment, which sold a 20% stake to rental and retail giant Blockbuster for $30m. "One of the real challenges of running a business at the moment is trying to position yourself where you want to be in five years time. We're moving in the same direction as Blockbuster so we can pool information to make sure we end up in the right place," says chairman Robert Devereaux. Music companies are also having to take stock. Sony Corp is considering selling off a 25% stake in its èntertainment corapany to a télécommunications group in a deal that would raise cash and offer access to new means of distribution. Meanwhile earlier this month Sony Music Entertainment restructured its US opérations, partly to allow newly promoted international chairman Mel Ilberman to devote more time to exploring new technologies. "These things are so complex and that is one of the reasons we need to spend more time (on them). Our problem is that the technology is much ahead of the législation and I think we have to really understand what route we're going down," he says. While music consumers remain largely ignorant of the new world being constructed around them, they will ultimately be affected in two ways: how they receive and enjoy music as a product in itself; and how a piece of music is consumed either as a supplément to other information or itself enhanced by words, images and information. 

CHASING THE HEELS OF TECHNOLOGY 
Predicting the technologies that will affect the future of the music industry is currently near to impossible because of the sheerspeedof change. Only last week, for example, it was revealed that Japanese games giant Sega is linking with Microsoft, the US computer software firm, to produce a games console that could create a new industry standard for home entertainment software. Then again.maybe itwon't, What it is possible to predict are the général areas in which new technologies will dominate, even if the précisé formats have not yetemerged. Direct-to-home sen/ices available via cable on demand are already being tested in the US. Sega is preparing a games channel and Time-Warner is backing an interactive test TV network in Florida. Meanwhile British Telecom is also to start trials for a video-on-demand service in the UK over the next couple of months. While films and games will provide the bulk of on-demand entertainment services, music could also be included, copyright holders permitting. Digital cable radio has already arrived: Digital Music Express launched its 30-channel service last year and rival Music Choice Europe expects to launch in the UK next month. Both services are in their infancy, however. In the US they have around 250,000 and 100,000 subscribers respectively. And in Europe DMX has around 1,000 subscribers in four countries while MC Europe ciaims it has agreements in place which would give it access to a possible 4m cable homes, though it currently only broadeasts in a small région in Switzerland. Both are also competing to do a distribution deal with BSkyB which could see their potential audience soar. Despite the pace of technological change, there is little or no doubt that the five-inch CD will increasingly dominate as the carrier of information. Following the agreement last June by JVC, Philips, Matsushita and Sony of a new linear, digital full motion video format based on the White Book standard, Video CD is well positioned to become the successor of the VHS cassette. The format offers up to 72 minutes of VHS-quality video combined with CD audio quality on a single dise. The big question is which of the many platforms it is compatible with - such as IBM and Apple PCs, CD-i, 3D0 and Commodore Amiga CD32 - will dominate. Each has powerful hackers. CD-i has been developed by Philips while 3D0's hackers include Matsushita and téléphoné company AT&T. It is still too early to say which will come through; the battle has hardly begun. 
One vi of the future hit Bradford last June. Digital Music Express, the US-backed digital radio channel, started broadeasting 30 channels into homes connected to the local cable operator. And a second service, Music Choice Europe backed by investors including Sony and Warner Music, is set to launch in the UK next month. Their reach is insignificant at the moment - and there is little evidence that people are yet prepared to consume music in this manner - but their services are a taste of what is to 
In a 
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hyped 'information superhighway' currently under construction by ever shifting consortia of cable and entertainment companies. The concept of this all- encompassing web of communications is simple: one day whole swathes of the globe will be linked by fibre-optic networks allowing anything from music and computer games to home shopping and téléphoné services to be transmitted in the form of digitised signais sent along téléphoné lines and received in the home through the computer or télévision screen. Such are the stakes in this war for control of an imagined future that the battle has spawned an astonishing 
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d révolution 

00°, 

of deals. They range from the arger of US téléphoné and cable gants Bell Atlantic and Tele- 
\vortî?4cmations InC) creating a firm 
nh a- ®60bn. to the battle for movie 0i The latter is ^gal ofthenew âge: the rivais are cni k' 3 rne shopping channel, and a umpined gi-ouping comprising MTV Parent Viacom and Blockbuster. ,the UK British Telecom is ite owîf 3 r?3r ®uai d aslion to protect h» Position by launching tests for ZTn yideo-o"-demand service this mnfi1®' week tbe Company gtaedthatitislinkingupwith 
servTfWtr\SUpplier 0rae,e t0 test a ce wluch allows anything from 
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films to music to home shopping services to be transmitted down standard téléphoné hnes. 
A spokesman says décisions about the nature of the programmmg that will ultimately be providedare "mnnths or years" away, but clearly Cs"c and music video could be among Hip services on offer. O verall music will only be one of the smallest travellers on networks delivering a possibly bewildenng range of entertainment and Information to the home. But fibre- optic networks could also shake up the nature of music retaffing. . , s(. According to senior soui ces, ai least one of the major US record compames 

is developing a system whereby shops can manufacture product on demand in-store by downloading the relevant data by computer from the record company's central database. The system, which it is understood could be tested by the end of the year, would eliminate central manufacturing and distribution costs at a stroke and would tell the company the précisé time and place that every dise was sold. Blockbuster and IBM revealed that they had been developing similar technologies themselves last May, though hostility from record companies means little more has since been heard of the project. 

While each of these Systems would change the way in which music reaches the consumer, they would leave the product essentially unchanged. What is also emerging, however, is a new génération of multimédia and interactive products that either enhance music with images, film footage, lyrics, information and the like or use music to enhance other sorts of data. To the prophets of new média the différence is similar to that between listening to a play on the radio and seeing it on télévision, only largen this time you will also be able to read the authoris biography, see clips from the actors' previous performances, check up on reviews - the list is endless. Since the first copyright holders to embrace interactive CD technology have been book publishers and games companies much of the music used has been incidental and rather primitive. Spécifie music-based titles are starting to reach the market, however. One of the raost recent is Peter Gabriel's Xplora CD-Rom, which features videos, biographical information, the possibility of re- rnixing a track and of co-ordinating a jam session at the artist's Real World base. Similar in field, though more narrow in scope, is the Worlds Of... CD-i title made for Philips by Rhythm King sister company Perfect World. Meanwhile Graham Brown-Martin of UK-based Electronic Sound & Pictures is developing a Dire Straits live project and more leftfield experiments with acts ranging from Nine Inch Nails to The Shamen. And music titles were among some of the most interesting products shown at the Winter Consumer Electronics Show in Las Vegas at the start of January, among them an interactive version of rock musical Tommy produced with Pete Townshend and a sériés of jazz, rock and R&B titles to be produced by Compton's New Media together with Rhino Records. Since no one knows where multimédia is heading, it is the creative rather than business community that is doing most to push back its boundaries. Many of the corporate deals that are shaping the new world are essentially défensive in nature: mergers and acquisitions are taking place against a background of fear about future exclusion. In the music sphere, for example, the inspiration so far has come either from small indépendant software publishers or from individual artists such as Gabriel, Todd Rundgren and Pete Townshend. And more top ranking artists are expected to want to be involved in such projects themselves (possibly with worrying implications for the traditional labels they have signed to). Apple new média vp Chahil for P" 
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RETAIL FACES UP TO THE CHALLENGES 
Castle Communications chairman Terry Shand laid claim to a small piece of histoiy at the Milia multimédia trade (air when he closed a deal to sell the world'sfirst commercially produced Video CD titles. It was not so much the size of the deal that excited him -100 units to the Netherlands" Free Record Shop chain was hardly going to dent his sales account- but its implications. Since the format is compatible with computers equipped with a CD-Rom drive as well as CD-i players and CD machines, it will atlract a wider potential audience. And it will also be sold through computer outlets as well as traditional home entertainment stores. "It opens up a whole new market place for us and an all-new retail 

network," he says. The emergence of computer outlets as entertainment centres - and entertainment centres as computer outlets - looks set to be one of the main trends of the next decade. It has already begun, of course, with the appearance of games and computer- related products in retail centres such as the Virgin chain. Another likely trend, provided the copyright owners agree, is for the emergence of machines enabling retailers to create product in-store on demand. This could solve headaches caused by overstocks, and racking. But retailers, so far at least, have been far from overwheimed by the idea. Yehuda Shapiro, head of marketing for Virgin Retail Europe, suggests that 

.. .re it to happen it could only exist alongside traditional ways of selling product. "I feel strongly that the store is a place where you go to interact with 
things you're buying and the stuff inside a shop will remain a strong part of the retail experience," he says. The effect of music-on-demand and direct to home music digital cable services is even harder to project. In the US, where the 'information superhighway' has been much hyped in recent months and pay-per-view film cable services are already becoming a reality, dealers point out that building pénétration for such a system will be a slow process. And the process will take even longer in the UK, where cable pénétration is far lower and only half a 

million homes were receiving cable télévision atthe endof lastyear. The team behind new digital 
broadcaster MC Europe stress in their sales pitch that the breadth of their programming will encourage people to go out and buy music they would not previously have heard. This is a far cty from protessional mischief maker Malcolm McLaren s recent pronouncements that music shops are "muséums", out of touch with young people more interested in technology than music. But ironically, it is possible that if we are ail able to receive whatever music we want beamed directly into the 
home, record shops will be the place where we will go - to interact with other music lovers in a truly musical environment. 

example, says that aller GabrieTs Xplora was shown for the first time in New York his office was besieged by phone calls. "When Quincy Jones calls you can't really say you're too busy to see him," he says. But major labels are also becoming more involved. BMG launched a new technologies division lastyear which has subsequently struck a deal with multimédia publisher Ion and is set to produce a David Bowie CD-Rom this Spring. Sony has developed its own electronic publishing arm, acquiring leading UK software publisher 

CONGRATULATIONS 
DrREAM 

"Things can only 
get better" 

No.l Hit Single 

Recorded at 
Aosis Studios 

For Your Next Hit Single 
Call Mimi on 
071 485 4810 

Psygnosis last summer. And over the past two months EMI Music président and ceo Jim Fifield has started co- ordinating meetings attended by executives from différent territories and divisions including Martin Haxby, managing director of the company's video division PMI. Music, like film, will undoubtedly help drive the nascent multimédia market. Robert Stein, co-founder and ceo of leading interactive publisher Voyager, says that good music improves the consumer's perception of the quality of the graphies. And Robert Devereaux at Virgin 1 Interactive predicts that in 10 or 15 I years music multimédia products will j be an important-albeit niche- market, leading the Company to set up a new division, Virgin Sound and Vision, in part to explore precisely this area. There are simple reasons why its use has yet to become widespread, however. Firstly multimédia has no obvious owners.While the music industiy drove the introduction of the audio CD : and the film industry pushed video, i multimédia touches on ail these areas i and more. And because it has no 1 obvious owner it will be more difficult 
| Secondly, the market is still young and it remains unclear what formats will dominate, making firms unwilling tq commit large sums of money to developing projects for a format that could prove to be the multimédia équivalent of Betamax. According to Tony Feldman, an I analyst at Information Agents, a UK | company specialising in brokering multimédia deals, CD-Rom is already | dominant in the US, where up to 65% ! of computers sold are bought for home j use and Blockbuster is already testing I a CD-Rom rental programme. But he ! suggests the comparative absence of j computers in European homes means i formats such as CD-i and various S games platforms will continue to j battle for supremacy here for the next j few years. I One important breakthrough was j the agreementofthe Video CD digital full-motion video format last July, 1 enabling one product to be played on a number of différent platfoi-ms. j Castle Communications launched i what it claims is the first Video CD j title this month and PMI plans to 

launch its first five in April. These products are essentially video titles released on a five-inch dise but they will help consumers grow used to the idea of CDs that can be played both off a hifi and TV or computer screen. "It's a stepping stone," says EMI vp communications and external affairs David Hughes. "It gives this magie cross-platform Worldwide capability for one title." The third and perhaps most serions obstacle to the use of music in interactive titles is the vast complexity ofthe copyright implications. The main problem arises from the manner in which music copyrights have historically been 
Julian Dickens, head of the multimédia team at lawyers Simon Olswang & Co, points out that to feature one song on a multimédia title the publisher would have to receive a host of separate licences covering areas such as mechanical, adaptation, synchronisation and graphie rights - and they would have to be cleared separately for every temtory in the world. It is an understatement when he says, "One-stop shopping is very hard." Clearly a standard set fee is unsuitable since music is merely one component of a multimédia dise. The problem is, then, to put a value on musical copyrights: how, for example, is it possible to know how often a song raight be accessed? And are the songs on a dise more likely to make the customer buy it than any of the other information it contains? So far there has been no standard approach. Sharon Ambrose, director of EMI Music Publishing's music services division in New York, says lier company has had to be flexible when licensing material for new média projects since no guidelines exist. Meanwhile in the UK the Mechanical Copyright Protection Society has been examining the issue for 18 months. General licensing controller Mark Isherwood says attention has focused on two areas: working with members so the society can play a full rôle in licensing multimédia; and attempting to establish a licensing scheme for end 
In the first ai 

society is "moving rapidly" towards putting a formai proposai to its members. In the second it has sat on a working party, chaired by Julian Dickens, alongside organisations such as the European CD-i Association, the Electronic Book Committee and the European Leisure Software Publishers' Association. "My impression from Milia is that people would like to use copyright music but theyYe finding clearance and payment procédure too complicated or too expensive and they're looking for a one-stop mechanism," he says. "The multimédia industry has to understand that (the current copyright System) has been in place for décades and it's not going to unravel at its behest. But if the music industry wants to be part of this bandwagon it has to find a way of dealing with it." Clearly one fear could be that software publishers, unable to clear use of music copyrights with any ease, could commission their own material and then publish it themselves rather than using material already in- copyright. At the very least the advent of multimédia will provide another outlet for music companies to exploit their copyrights. But, if the gurus are to be believed, it could change the very way we perceive entertainment. To those brought up on the 78, LP, cassette or even CD, a great work of music, whether it be written by Beethoven or Marvin Gaye, stands alone as a complex whole.But a génération is emerging, reared on the computer, which is used to receiving images as well as sounds. "Music is for making out to," say the traditionalists. Of course it is. But multimédia does not change the soundtrack; it merely adds ways of enjoying it, whether alone or in company. Those options may seldom be exercised, but the very knowledge they are there influences perceptions of a product's value. Music's power will not change. What is set to change is the means by which it is consumed. In the world of new média the révolution will , certainly be televised. Music companies must move quickly enough to ensure they own rights to the 
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Due to expansion within our group of companies Hermanex, Europe's leading purchaser of overstocks and deletions, require a 
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^^lapCX^dW develop 
i^portanœ'Self mo'nv^ng,enthusiastic with a confident 

Connaught riouse 112-120, High Road Loughton 

MUSIC WEEK 29 JANUARY 1994 

PA MUSIC TV German. 80/60. Applemac £18,000 handle 
MUSIC PUBLISHERSH.O. £18,000 
100/60. One to One £15,000 the recruitment PAM.D. consultants Small label. Music exp. £16,000 to the music A+R DIRECTOR industry. BrilliantSkills/Organiser 071 493 1184 LEGAL PA 80/60 Légal Exp. 

£16,000 for an appointment 

-HH- 

Retail 

Marketing 

Warner Home Video is the leading fcaturc film distributor in the growir retail video market and part of the global Time Warner Entertainment Company. Our library ranges from modem cinéma blockbustcrs such as 'Unforgiven' and The Bodyguard' through to timeless classics 
In order to provide addition: w relcases and catalogue 

PRODUCT MANAGER - c£23K New Release To assume responsibility for our major new rclcasc rides, you will need at least threc ycars marketing expcncncc and a complète undcrstandmg 
You w: mage a the strength of character and organisation skills te nety of high profde projects simultancously. 

PRODUCT MANAGER Catalogue To continue the devclopment of our classic lit need one or two years marketing expérience wl 

-.£m 

Both posiric 
If you havi 

icumen to manage a budget. Expérience in a consumer goods environment is required. nthusiasm to join this Est movrng environment we can lie package which indudes 20 days holiday. Company pension plan, life assurance as vvcll as discount on ail Warner Bros products 
Please send us your CV. to Louise Gostling, Human Resources Manager - UK, Warner Home Video, 20 Broadwick Street, London Wl V IFG. Please cnsurc wc reccivc your application by 4th February 1994. 

WARNER HOME VIDEO 

31 



APPOINTMENTS 

Administrator 
Sony Music Entertainment (UK) Limited is a growing company, with its roots in the record industry, and an increasing interest in video, film, and theatre. Due to an internai promotion, the position of Administrator in Direct Marketing has become vacant. 
Previous experience in the music industry is not essential, but we would expect candidates to have worked in an administrative rôle, probably in a média related or other fast moving dynamic environment. 
The department deals with ail Sony Music product licensed out to record clubs as well as for spécial promotional deals such as newspaper or magazine offers. 
This involves obtaining copyright clearances, co-ordinating the delivery of product, and dealing with on-going administration. In addition, the department licenses our Sony Music Video product to juke box video companies, which involves a high level of client contact, and requires negotiation and diplomacy skills as well as the ability to deal with pressure and meet deadlines. 
Candidates should be experience in a commercial environment, and be able to provide secretarial support to the Director as well as the above administrative tasks. 
We offer a very compétitive salary, contributory pension scheme, and discounts on company products. 
Please send your C.V. and current salary détails to Sharon Morton, Personnel Administration Officer, Sony Music Entertainment (UK) Ltd, 10 Great Marlborough Street, London W1V 2LP. 
Sony Music Entertainment [U 

Alternative Music Press 
Officer 

Sony Music, at the leading edge of the music industry, has well established major acts and an increasing number of signings of alternative music acts which require spécial attention and expertise to market them. We have already set up an alternative music promotions department. Now we are seeking to recruit a Press Officer with the knowledge and enthusiasm to build stronger links with alternative press, working on the Epie label, with acts such as Rage Agamst the Machine, Pearl Jam, Funkdoobiest and Jam and Spoon. 
The position reports to the Head of Alternative Press, and offers an idéal opportunity for you to make your mark in a high profile area of our business. As you will be breaking new ground, good contacts with alternative and mainstream média and the ability to maintain your creativity and independence within a large company environment are critical. 
You will probably be working as a journalist, independent P.R., or on a small label, and have experience of working closely with newly signed acts as well as the professionalism and credibility to work with major acts. 
If you are interested m joinmg us at this exciting time, please write with your CV and salary expectations to Sharon Mulrooney, Personnel and Training Manager, Sony Music Entertainment, 10 Great Marlborough Street, London W1V 2LP. 

epic 

TBD — part of John Menzies (UK) Ltd — the country's largest wholesaler and distributor of Home Entertainment products, invites applications for the following position: 
SALES 

REPRESENTATIVE 
This challenging rôle is part of our field sales network covering Sussex, Hampshire, Som- erset, Devon, parts of Oxfordshire and Gloucestershire and it is envisaged that you will résidé centrally in this area. A good sales background is essential, not necessarily in the music industry although this would be a definite advantage. Our product ranges are compact dises, cassettes, videos and accessories. As part of our ambitious sales team you will be responsible for developina new customer contacts whilst building e relationships with our existing r- base. If you are outgoing, self-motivated with excellent communication skills along with flexibility and commitment to succeed in a compétitive environment then please apply with full détails to: Gill Hulme, Personnel Officer. We offer a rewarding career, compétitive salary, company car and the benefits that you would associate with a major company. 
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MARKETING 
ASSISTANT 
Music Collection International is one of the fastest-growing low price music and spoken word companies in the UK. 
We now wish to strengthen our team with a marketing assistant. Experience with music and spoken word product is préférable but not essential. The right candidate will be self motivated, enthusiastic and possess good communicative skills. This rôle will entail a variety of tasks, but the ability to type and experience of a W.P. will prove advantageous. We are a young and expanding company which offers the right candidate an exciting challenge. 
Please apply in writing with full C. V. to: 

Danny Keene MUSIC COLLECTION INTERNATIONAL LTD 36-38 Caxton Way, Watford, Herts WD1 8UF 

APPLY YOUR MARKETING 
SKILLS TO THE 

INTERNATIONAL STAGE 
If you're in the business you won't need to be told how successful One Little Indian is — or sold on the advantages of joining us. So let's talk a little about you... You're a dynamic self-starter — energetic and enthusiastic; a proactive go-getter who's already operating in the international environment but is looking for the freedom to excel and for the opportunity to apply your considérable marketing talents where they will be appreciated. That freedom and opportunity is here with One Little Indian. 

Send your CV to: Jay Barbour, One Little Indian Records 250 York Road, Battersea, London SWll 3SJ 

LEADING INDEPENDENT CHAIN IN THE NORTH REQUIRES 
MANAGER 

Ail appllcants must be over 21 years of âge. Send completed CV lo; Slephen Miller, SOLID SOUNDS, 6 RusscII Métro Centre, Galeshead, Tyne and 

MARTIN GREENE RAVDEN Chartered Accountanls and Business Managers Specialists in recording, publishing and merchandising investigations As part of our continuing expansion we are looking for an aspiring royalty clerk to be fully trained in the mystic art of royalty auditing. The successful candidate should ideally have a music company background and be computer literate. Qualifications must include strong numeracy, e and a will to learn. 
Please send CV with a note of salary reguirt.   Tivid Ravden, Martin Green Ravdcn, 55 Loudoun Road, St John's Wood, London NWS ODL (No Agcncies) 
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business to business 

. jar is a successful independent TV marketing 
any spccialising in dance compilations. We are ^ently expanding our release commitmenl and seeking'0 recruit the fol!owinB Posltlons: 

sales and distribution manager W „ have excellent relationships with ail the major ulnle retailers, as wcll as a broad sélection of non mditional outlets, and possess the ability to sell in large lies. You will also be required to jiaise wth a 
maximum market pénétration f< , «the instigation and project management, through to romnletion of co-op TV campaigns. We are looking for energy, commitment and enthusiasm. Compétitive salary + bonus. 
MEDIA BUYER/CO-ORDINATOR To liaise with our média buying agency and sales force. Must be experienced in TV marketing, time buying and ail aspects involved in running major TV and radio campaigns, co-ops and the ability to ensure smooth traflicking and programming of ail copy. Compétitive salary + bonus. 
PRODUCTION CONTROLLER Must be experienced in ail aspects of CD and cassette manufacture. With an interest in art and design, knowledge of print, radio and TV commercial production, computer literate and able to ensure the most compétitive prices. The position also involves the insigation of ail point of sale material and project management, right through to retail siting. If you are interested in one of the at ismalldyi 

COOKIE JAR RECORDS 1 Adam & Eve Mews Kensington, London W8 6UG 

i, please send your CV 

WANTED 
YOUNG TRIANEE AGENT/BOOKER 

FOR WEST LONDON BASED 
ENTERTAINMENT AGENCY. 

SOME MUSICINDUSTRY EXPERIENCE 
PREFIRRED. 

PLEASE SEND CVS TO: THE AGENCY, P.O. BOX 2820 LONDON W6 OGG 

PA/ 
secretary 
Small administrative office of U.S. média/ ustc related Company located in W1/NW1 
exr.?* PA/Secretary. The position requires p(5

Ucm secretarial and organisation skills, v- hteracy essential as well as the ability to orkwith people. Désirable hours and great 0rk|ng conditions. 
SEND CV TO: PO BOX 3163 LONDON 5HH 
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'ARABESQUE DJSTRIBUTIOÎ'V labels including;- 
The Complété Merchandising Package t ec-bhtrts, Swealshirts, Polo Shirts Lnnv Slceves, Baseball Caps, Jackets etc etc etc • Pnntmg, Embroidery, Transfers • ln-house Design and Artwork • Licensmg, Distribution, Tour Supply AND REMEMBER "WE DELIVER YESTERDAY" 

CALL US NOW TEL/FAX: 071-286 6134 

ARABESQ 
AN 

RTS 

DUE TO RELOCATION LANTASTIC OPPORTUNITY - FOR RECORD AND ViDEO COMPANIES, MUSICIANS AND ASSOCIATED BUSINESS TO ACQUIRE EITHER BY LEASEHOLD OR LONG RENT IN W4 AREA Audio visual complex incorporating 6,000 sq ft of: 
2 vf Tecord'nB studio/live room/Vox booth ig lighis studio1 
4 Fiat m ition for 

use of privatc snooker club/bar 5 4 A/C offices 
and restaurant 7 Great location nr tube and 10 mins central London WITH OR WITHOUT EQUIPMENT NEGOTIATE POSSIBLE SUB RENT OF STUDIO, 

NETWORK tfSEsyf39 STÎRLING ROAD, LONDON. W3 8DJ UK SALES: (08I^W 7732 INTERNATIONAL: (081) 992 0098 BUYING; (081) 992 0098 FAX: (081) 992 0340 y 

UK Wholesaler 
STOCK CLEARANCE Over 50,000 items front 25p each CD/S — M/C/S — LP/S — Single & Albums on Major & Indie Labels suitable for sales. Phone: 081 205 3697 Fax: 081205 4693 Mobile: 0831456 363 

We also buy so contact us NOW for a CASH OFFER! 

OWNERS/MANAGERS 
OF RECORD SHOPS. 

IMPROVE YOUR CD SALES! 
HOW?? We produce individual Stacking CD Racks that are cheao enouah to be criven away with each CD also provide a 

"FREE STACKING CD RACK WITH EVERY CD ALBUM PURCHASED" Costs axe recovered by customers retuming to your shop rather than a competitor for this incentive together with your own sales of CD's and our Racks. For fuither détails contact:- MJC ENTERPRISES, PO BOX 198, BRI 30T (081-464 3347) ► * * IDEAL PRE-CHRISTMAS PROMOTION * * 

RECORD 
MAILERS 

On the occasion of our 25 YEARS IN BUSINESS we wish ail our customers a Prosperous 1994 and Success at MIDEM. 
Modem Displays for CD, MC,VIDEO 
ateka TAPE RACKS FAX 44 323 843 366 

Téléphoné (0536) 204272 Fax(0536)201327 

MUSIC SHOPF1TTINC SPECIAUSTS BROWSERS • WALL DISPLAYS CHART DISPLAYS • C0UNTER5 STORAGE U8ITS 
STANDARD RANGE OR CUSTOM BUILT IN HOUSE DESIGN AND MANUFACTURE 

FREE STORE DESIGN 
TEL. 0480 414204 FAX. 0480414205 

' HELENA SHENEÎr^ 
Singing Teacher and Vocal Advisor to Shirley Bassey and other Great Stars Please call regarding private ^ tuition, tapes etcL071328^921_^/ 

| STUDIO FOR RENT Large control room, vocal booth, tape store, kitchen and facilities. | Part of the Eastcote studio I complex, this space previously used by Bomb The Bass and Suede 11 

CALL (OSl) 969 3739 

-mvÉsïSSiT 
partners sought by expanding Independent Production Co forming new Record Label. London based. What can you oner.' What do you want? Reply to Box No MWK164 

WANTED 
LIFT CD 
STANDS 
PHONE: 

(0624) 629212 
FAX: (0624) 661390 

Inspirai Carpels. Hokt Bary, Ma 

CHRISTOPHER 
&CO Accountants (Est. 1979) 

251-257 Bumt Oak Bdwy, Edgeware.MiddxHABSEF Tel; 081-951 1591 
'First Vlsll Free' 

MusicTrade Speclallsts 



BUSINESS TO BUSINESS 
PREMIERE FESTIVALS LTD 

LAST MINUTE FLIGHTS & 
ACCOM FOR MIDEM 
30th JAN-3rd FEB 1994 

If you require last minute flights and/or accommodation for the 1994 Midem Festival in Cannes please do not hesitate to contact us. We have a comprehensive range of apartments, 
villas & yachts. 

For flight détails call a.s.a.p. 
as demand is great 

TELEPHONE: 071 731 8199 
or FAX; 071 731 8312 

LIBRARY CASES A3 + A4 VIDEO 
SEGA & NINTENDO 
VIDEO SLIP CASES 

CALL 0952 608429 FAX 0952 604211 3IM LTD (Best Prices) UNIT D5, ROAD 7, NORTON WOOD, TELFORD TF1 4GP 

MANAGEMENT 
WANTED! 

6 lyricist (Rock, Commy, 26 imhitiom. laienti 
good (lancer, seeks comi 

Pleaae contact; Niki Volcano, 263 West Green Road, LnndonNIS 36it. orcallOSI- 

BROWSER DIVIDERS? + CD DIVIDERS 

DIGITAL EDITING FACILITY 
WITH SOUND TOOLS 
£25 per hour including engineer. Also 16/24 track studios. Please call Krissy at Butterfly Studios on 
 071 587 1286  

WANTED! AND A REWARD Ail CDs, Cassettes, Videos, etc. New, used, samples — any product acoepted. Clearing overstocks, deletions, closures our speciality. 1 to 100,000 — collection arranged. Corne to: 
WEST EfySÛ THE LEISURE PEOPLE 11 Praide Street, London W2 Tel: 071-402 5667. Fax: 071-402 5560 

PR0FESSI0NAL STUDIO 
FOR SALE/T0 LET 

NORWICH, NORFOLK ROBERT WELLS PROPERTY AGENTS 

NOTICE BOARD 

SUBSTANTIAL REWARD 
of a young enthusiastic knowledgeable person with clean driving licence for anyone otfering employment Expérience of discographies, computer work, writing and running a fan club. Willing to traïel and do absolutely anything. 
For a CV and furlher information téléphoné JOE GEESIN 

on 0435-863994 

COURSES 

FOR 
SALE Complété record shop fittings by Apollo Space Systems Full détails contact: B. CROCKETT 0964 550939 G.W.B.B. AUDIOVISION 

8 

RÎWl 
Exclusive Eve Traininç Programme 

CROUP 071-583 0236 "Leading The Way In Music Induslry Training" The Global Entertainment Group 
THE DEFINITIVE MAGAZINE FOR CHARTWATCHERS 

: 'T 

"•aiw- 

HIT 

MUSIC 

: 

H»TS 

vM 

• d^hTh IS0 fnglfS and fllbUmS Char,s * Genre- format and overseas charts analyses ^ ^ . Less than £2 (exc| p+p) per issue! 
For further information contact 071 620 3636 

34 
ERA' Publications, 8th Floor, Ludgate House, 245 Blackfriars Rd. London SE1 SUR 
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^T^bérwhere you heard it: 
SSt went to great lengths last week 

make Marillion cool. At a ^ back session of the band, guests P Je given a brown paper goodie- 
Tag to take away with them. Two of the hacks présent, Anthony 
Noguera and Jerry Ewing, then 
headed off to The Globe pub where 
they decided to test ont the most interesting gift - a clear plastic bag 
of grass complété with king-size 
Rizla. Unknown to them, they were 
being watched with interest by two off duty policemen, who carted 
them off to the cells at Tottenham 
Court Road. EMI is, of course, part of 
a publicly quoted company: the grass 

POOLEYS DIARY 

& 

-m 

PATRICK FOGARTY 
ATMIDEM /À 

PUBLISHED BY PATRICK AND MINDER MUSIC LTD 

S. ' ; 

ftiuslcweek 

was 100% pot pourri...Not only 
should we congratulate him on his 
new job this week, but it is also 
Howard Berman's birthday this 
Thursday...Berman now gets another 
chance to work with the Gin 
Blossoms, the A&M US act, out here 
through Fontana after A&M passed 
on them...The LA earthquake sent a 
frisson through Harvey 
Goldsmith's office on Monday when 
dozens of calls failed to trace Harvey's 
partner Ed Simons who was en 
route to California for a business 
meeting...The quake also put the 
kybosh on Beggars Banquet's plans 
for a UK tour by LA band Medicine. 
Guitarist Jim GoodalTs home was 
completely obliterated, leaving 
Beggars to discover the bad news 
when the band failed to turn up for 
some press interviews...The BMW 
driven between duties by George 
Michael's chauffeur became 
something of a recurring motif in 
the High Court last week. When Sony 
QC Gordon Pollock was reprimanded for describing it as "an 
extravagance", he told the judge. 
"Sorry, I couldn't resist it", before 
revealing that he drives a BMW himself...And when accountant 
David Ravden told the court he 
would soldier on in the stand, despite 
suffering from a slipped dise 
Pollock said: "Mr Ravden has the soul 
nf n -diUW" But, the fast lane was 

far from the mind of Michael's lawyer 
Tony Russell on Friday who was 
overheard inviting Ravden to join 
him for a sausage sandwich at a 
nearby greasy spoon... With ail the 
high falutin' talk about information 
superhighways it's refreshing to 
hear of more down-to-earth, or should 
that be under-the-earth, innovations. 
According to The Sun, North Shields 
musician Michael Goldsmith has 
set up a new service as a mobile 
funeral organist, catering to 
bereaved relatives and friends who 
prefer live music to recorded tapes... 
New information came to light last 
week about how One FM présenter 
John Peel managed to escape the 
BBC gallows last year. BBC chief 
John Birt revealed during his guest 
spot on the Steve Wright Breakfast 
Show that he broke Peelie's wrist 
during a footie match years ago and 
has felt guilty about it ever since... 
Former MCA artist liaison manager 
Martin Fredrick awaits calls on 
071-359 7269... Anyone heading down 
to Midem could do worse than attend 
the démonstration of Graham 
Brown-Martin's interactive music 
products during the new technology 
seminar. Last week he had the rapt 
attention of Milia delegates as he 
showed a Nine Inch Nails video 
involving random full frontal 
nudity, obscenities and scenes of 
sado-masochism... 

9UR. s^s^tmiONHOTLINE: 081-640 8142 
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The Very Best Of 

CHARLY BLUES 

jyjasterzvofjçs^ 

■ " ^ 

A dcluxe Digipak anthology of key performances from the world's finest Blues legends, compiled from Charly Record: acclaimed 50-album Blues Masterworks sériés. 
Lavishly illustrated with artist and period photographs, the 60-page booklet includes an introductory essay on the origins of the Blues, togethcr with concise notes on each track and biographies of the performers. 
The 80 Ccdar-restored tracks are presented on four individually-themed picture dises. 
This prestigious anthology will be an essential purchase for both the Blues aficionado and any buyer seeking an introduction to this timeless music. 

For more information contact Charly Records tele-sales department on: 170 6398603 


