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Outsider gets Columbia 
Sony chief Paul Burger has hired US artist manager Kip Krones to fill the managing director's seat at Columbia which has been vacant for almost a year. And in a separate but con- nected move Burger has appointed former Ten Records MD Mick Clark to act as a "fourth A&R source" alongside Columbia, Epie and S2. Burger says Krones, 42, who takes up bis post at the UK's most successful record label on July 19, will offer the company "a fresh and much more street- orientated approach". Krones has spent the past seven years running his own company KRK Management, whose clients include The Outfield, a Columbia act which sold 2m copies of its first album in 1986. He worked in the UK for seven-and-a-half years in the Eighties, first as founding 
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Sony Music is to move its Red Place and Soho Square offices to a new Soho site before Christmas. Pictured outside the new building at 10 Great Marlborough Street are Sony UK chairman and ceo Paul Burger (left) and Sony Europe président Paul Russell. An 

managing director of the UK division of tour promoter and management company Management Three/Concerts West working with the likes of John Denver, Neil Diamond and Bob Dylan, and then with management company MAM. The appointraent has been the source of much spéculation since Burger took over at Sony in January. His deputy chairman Tony Woollcott has been overseeing the label - which has a staff of 24 and a turnover thought to be around £45m - in the inter- 
Columbia is historically the UK's most successful record label, accounting for 5.3% of the singles market and 6.3% of the albums market last year. Burger admits he met a "considérable number" of can- didates for the job who were already working in record com- ' t he says the deci- 

Stars line up for 
Fripp vs EG case 
The High Court battle between EG Group and former client Robert Fripp is expected to fea- ture a star-studded line-up. "I have witnesses in place ready to contribute testimony," says Fripp, who is seeking damages, compensation and costs from EG, which handled his affairs for 23 years. EG founders David Enthoven, now Bryan Ferry's manager, and John Gaydon, head of PolyGram Inter- national TV, left the company in the Seventies, but have pledged support for Fripp. During his two-year battle Fripp has maintained contact with former EG clients such as Brian Eno, Ferry and producer Pete Sinfield, On Friday, lawyers for Fripp were expecting to serve a full statement of claim on a num- ber of EG companies as well as principals Mark Fenwick and Sam Aider, who says he "wel- comes the chance to résolve the case", but regrets it has to be through the courts. 

MTVdishesup 

AOR channel 
Satellite TV broadeasters a; targeting older music fai with a rash of new services. 
receive radio station Virgin 1215. The stereo signal wîTTbe relayed through a Sky News audio channel, either to be played through télévision sets or by hi-fi Systems. In September BSkyB will introduce a new subscription package which will include country station CMT, possibly MTV Europe and, after its launch early next year, the MTV-backciYH 1 VH-1 will offer a 24-hour English language service aimed at 25 to 49-year-olds, Up to 85% of its initial program- ming will include country, blues and jazz as well as a greatest hits strand. 

Set to launch in the first quarter of 1994, VH-1 will help MTV move towards subscrip- tion. A third subscription channel, Nick At Nite, is being launched with BSkyB in September. By that time a décision will have been taken on whether to scramble the MTV Europe signal. MTV Europe chief Bill Roedy says MTV has been researching VH-1 in the UK for six months. "It will be a perfect compliment to MTV." While VH-1 will resemble its AOR-based US sister opéra- tion, it will target a UK audi- ence. "MTV Europe is successful because it's home- grown," says Roedy. The channel will be based in MTV Europe's north London offices but will have its own presenters. 

sion to look outside the record industry reflects the new spirit at Sony. "In the past [Sony] was viewed as a very corporate kind of place," he says. "But I don't believe the formula for success is being corporate or doing the expected." Meanwhile Clark, who takes up his new job reporting to Burger today (Monday), is expected to have a flexible rôle with the acts he finds being marketed through whichever label is thought most suitable. Initially, he is expected to work with Columbia, which has not had a head of A&R since Rob Stringer was pro- moted to head Epie in April. Clark, 36, left the Virgin group in December after 11 years, latterly as MD of Ten where he signed Soul II Soul, Maxi Priest and Inner City. Artist development will also be a key rôle for Krones, who 

inherits a label best known for its work in marketing US repertoire. Burger says, "It's difficult to have too much talent at A&R. The UK has gone through a lull in talent terms, but ifs my view that we are on the cusp of the pendulum swinging back." Krones's experience of both the UK and US markets will prove an asset in selling UK acts abroad, says Burger. Sony has enjoyed a recent renaissance in its fortunes with the Spin Doctors, Sade and the Manie Street Preachers ail scoring highly in the charts. Midweek figures suggested that Jamiroquai's début album was likely to hang on to the number one slot this week. • Alasdair George, 31, has joined Sony as manager, busi- ness affairs responsible for Epie after eight years with solicitors Compton Carr. 
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It is ihe summer of '93 
and the UK charls are 
overfloiving with 
Reggae, but in the pasl 
ten years UB40 have 
almost single-handedly 
kept the crossover 
Reggae market alive. 
They have had hits in 
every year since 1980 
and their last album 
"Labour of Love II" 
reached an extra- 
ordinary 5 million sales 
Worldwide. 
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Last mont h UB40 
crashed back into the 
Charts with the monster 
Number One "Can't 
Help Falling In Love" 
and July 12 sees the 
release of their 
blistering new album 
"Promises and Lies." 

Massive band, larger 
than life personnel, 
huge sales, wicked 
sounds - UB40 are a 
truly world-conquering 
act and this is a big big 
album. No Lies • 



NEWSDESjOojymgg^ NEWS 

Elspa strike hits games pirates 

COMMENT 

Copying equip- t and more than 1,000 pirate games dises were seized last week in the first raid in a new anti-piracy cam- paign launched by games trade body Elspa and the Fédération Against Software Theft. The two organisations bave joined together to fight the illé- gal copying of software car- tridges on to computer dise. 

which they claim is costing the games industry more than £300m a year. They will now take out pri- vate prosecutions against pirates and apply for sum- monses to seize cartridge copy- ing equipment if the police and trading standards officers fail 
Last week's raid on a shop in Manchester's Corn Exchange was conducted by Fast officer John Loader and the Greater 

Manchester Police. "We will now set about ensuring that the appropriate punishment is delivered through the courts," says Elspa général secretary Roger Bennett. "We have been aware of the threat of cartridge copying for some time, and the joint team will monitor possible offend- ers, gather evidence, make raids and then consistently prosecute," he says. 

Fast was formed in 1985 to protect the copyright interests of software companies includ- ing games giants Nintendo and Sega. The organisation says it has a network of private investi- gating teams working throughout the county visiting some of the most popular out- lets for pirate dises such as boot fairs and markets, both of which are also regularly used by music cassette pirates. 
EraSp Seaves 
IVlute foroew 
PolyGram rôle 
Mute Records général manag- er Osman Eralp is to join PolyGram International as a vice président later this month. Eralp, who has had a varied background working both in record companies and, for nine years as an investment banker on Wall Street, will report to PolyGram International prési- dent and ceo Alain Levy and UK chairman and ceo Roger 

He is being recruited to work on various unspecified projects. Eralp previously worked at Atlantic Records in the US before joining Mute, one of the UK's most successful indepen- dent labels, as général manger three years ago. Mute is still finalising how his position will be filled. 

Oscar-nominated Beauty And The Beast on Seplembcr 4, National TV, press and poster advertising will be backed up by a £500,000 promotional campaign. Disney also aims to slimu- late interest in EuroDisney by offering a Iree trip to the theme park for shop- pers who buy a copy of Beauty And The Beast before October 31. 

Basca boss in 

PRS vote row 
Guy Fletcher is under pressure to resign from the chairman- ship of Basca following a row over a letter he sent to mem- bers of the songwriters' body endorsing candidates in the PRS council élection. Vétéran council member Mitch Murray has resigned from the Basca council after 28 years in protest at the circular, which backs PRS critics Tim Hollier and Trevor Lyttleton in their bids to be elected as pub- lisher members of the PRS 

In his letter to Fletcher, Murray, says he is "appalled" by the "precipitous" and "scan- dalous" circulation of the letter which was never approved by the Basca council. "To my horrror," he adds, "Basca members were urged to practice 'tactical voting' by supporting these members 
He continues, "It has long been considered inappropriate for Basca to interfère in an offi- ciai capacity with the affairs of 

Fletcher: 'stor 
music publishers." And he concludes, "I now feel that in the light of this contro- versy and its implications, you should seriously reconsider your continuing position as 

Basca vice président Mike Batt, who is himself no longer a council member, adds that although he believes Fletcher made an innocent mistake, he "overstepped his remit". "I have spoken to two coun- 

cillors who weren't even told afterwards and only found out when they received Mitch's résignation letter through the post," he adds. Fletcher dismisses the issue as a "storm in a teacup", saying the letter was not discussed by Basca's council since the mat- ter arose between meetings, "Nothing improper has gone on," he says. "It's a Basca poli- cy that we support our mem- bers." "Ail PRS matters are exceed- ingly sensitive at the moment. The relationship between members and management and executive is so delicately balanced that almost anything of this kind blows up into a 
Ballot papers for the PRS élection will be sent out this week to the society's members, to be returned by August 5. The votes will then be counted and the winning candidates will be presented for appoint- ment en bloc at the society's agm on September 8. 

iew faces boostAPRS show More than 5,400 people visited the studio technology exhibi- tion APRS 93, an increase of 4% on 1992. Of the 162 companies that exhibited at Olympia in London from June 23-25, 32 had not attended the show before. There were more radio, télé- vision sound and audio-for- video exhibitors than last year and a large number of products on view for portable project studios. The international exhibitor list was boosted by US compa- nies AT & T Digital Systems diich showed off its DISQ dig- r, and Digidesign 

Cambridge-based radio broadeast equipment distribu- tor Harris Allied, which launched its European division last year called Harris Allied Europe, promoted its studio automation System Digilink, "We were a bit sceptical 
spécialisé in radio broadeast- ing equipment, but we had a surprisingly good show," says European sales coordinator Judy Fawcett. APRS chairman Dave Harris says the increased diversity of products on show 

refiected changes in the direc- tion of studio equipment requirements. "With the increase in video- related products the recording industry is turning towards a more diverse marketplace, particularly as the consumer now has a wider choice of prod- 
and professional use," he says. APRS organiser Philip Vaughan says he will announce the dates and venue for 1994's show at the end of the month and distribute to exhibitors a detailed break- down of who visited the show so they can follow up sales 

The lack of formai training within record companies has long been a source of complaint. The tendency to treat personnel management as a necessary evil rather 
means top executives emerge more by accident than design. Maybe that's why companies are increasingly having to look beyond the traditional option of poaching from their rivais. RCA has already hired a magazine publisher as its marketing director, and the grapevine has it that two other companies will 
appointments from outside the record business. Paul Burger's décision to hire manager Kip Crones to run Columbia is part of the same trend. 
inevitably put out of joint by these hirings, but the inject ion of new blood and new ideas to the business has to be a positive. What it doesn't solve, of course, is that problem of training. No one questions that artist development is a prime rôle of a record label, but it's worth remembering that staff development is every bit as important too. 
It's always been a mystery why no one has really invested in vending machines for music. It's odder still that it has taken an artist manager to come up with a viable System. But that seems to be exactly what Miles Copeland has done. Most developments in music retail focus on existing outlets. The beauty of the Copeland plan is that just as Pic-A-Tape and EUK have successfully taken music into non-traditional outlets, it too should allow operators to reach the lapsed consumer who wouldn't enter a record shop if you paid them. We wish him luck. 
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The revamp of the Network Chart is great news. At last, we have a unified Top 10 singles chart in the important média outlets. Now ail we have to do is to extend that to cover the fuil Top 40 and the albums chart. You can hardly blâme the retailers for developing their own albums charts after the crazy BPI décision to exclude compilations. That move accelerated retailers' shift to their own charts, and record companies are now paying (through the nose) for their short-sightedness. I ara currently involved with an album that is shortly to be released. It is ridiculous that in the best- researched record market in the world I know where that album will chart in most stores before it is even released. Singles are a différent matter. Maybe the chains do get caught with records that fly in and out of the chart in three weeks, but the solution to that is surely to slow the chart down or get your buying right. And don't forget the opposite, where the bigger, more conservative chains sell big hits weeks after they have peaked also distorts the chart to 

entering. Surely these can be sold as "recent hits" without having to be actually in a store Top 40? The singles chart is so important as a marketing tool that ail facets of the industry, particularly those who contribute to its make-up, should use it - taking the rough with the smooth. If a contributor doesn't like the way the chart is run, it must be up to them to stay in the game and fight for change. At the same time CIN must see to it that the chart moves with the times 
changes don't get bogged down. We need décisive action to revamp the chart to the benefit of ail. 

NEWS 

SpeecSi wins ¥M band 1 . _ ^ *1—+ «fûworv 9.4..hniir neri- The first mainly speech-based Teeside, Durham commercial radio station to Cleveland. launch outside London will Chris Johnson, who co-ordi- start broadcasting across the nated Radio North East's North-east in September 1994. £25,000 application, says day- Radio North East, backed by time output will be news and Border Télévision, beat bids by phone-in style programmes, Easy FM, Héritage Radio, with some country and easy Sound FM and The Mix to win listening music. Specialist the eight-year licence to broad- jazz, blues and folk music cast across Tyne And Wear, shows in the evening mean 

that 45% of every 24-hour peri- od will be music. Start up cos( for the station will total £lm. The station is aiming for 12% audience reach within two years in a région with a popu- lation of just under 2m. It will be competing for listeners with Top 40 stations Métro FM and TFM and gold station Great North Radio on the AM band. 

Labds Bn bsd for 

iiC music vault 
A bidding battle for hundreds of recordings from the BBC classical music archive is underway following the llth- hour resolution of a légal dis- pute with EMI last week, wriles Phil Sommerich. BBC Audio International, the joint venture formed to license archive performances to record companies, confirms it is in talks with several labels about releasing the dises, pos- sibly by this autumn. Among the works under dis- cussion are recordings by artists including Sir John Barbirolli, Yehudi Menuhin and Sir Adrian Boult. "Talks are very well advanced and hopefully the first contracts should be signed in the not too distant future," BBCAI director Monty Lewis. BBCAI plans t recordings to tv large labels that c 

license the 
n guarantee 

Barbirolli: dispute resolved 
Worldwide distribution. Among the leading contenders is Pickwick. Lewis says BBCAI "slow- pedalled" ail its discussions during nearly two years of negotiations with EMI over a test case conceming archive performances conducted by Barbirolli. EMI maintained it had an exclusive contract with Barbirolli. But last week, just ase was due hours b 

Âccouiitartsto 
fight VAT rules 
Leading music accountants have banded together to form an organisation to lobby on industry issues. The Association of Music Industry Accountants was inspired by promoter Harvey Goldsmith's suggestion that accountants should press for changes to the législation introducing VAT on live perfor- mances from January. Following his remarks at the International Live Music Conférence représentatives six firms - Touche Ross, Martin Greene Ravden, Godfrey Allen, Casson Beck- Harris & Trotter and Gelfand Rennert Feldman & Brown - combined to launch 

'It is to be an issues body rather than a talking shop," says Mark Robertson, 

to be heard in the High Court, the company agreed to allow BBCAI to license ail pre-digi- tal recordings by its classical artists with their permission. Ail product will carry a BBC Archive logo that will be tai- lored to the individual label's 
Lewis says he is confident following the EMI seulement that agreements will be reached with other labels over classical recordings by their exclusive artists. "I think we will be able to settle with those labels in the same way we did with EMI," he says. Ailsa Mclntyre, head of légal affairs at PolyGram's Decca label, confirms that BBCAI approached the company months ago about recordings by Decca artists Benjamin Britten. "We have not had any writ and we are watching developments with interest," she says. 

CompsBationsset 

for record summer Compilation albums are scor- ing one of their best runs of success outside the traditional- ly strong Christmas period. Four of the five top-selling LPs in last week's chart were compilations. The EMI/PolyGram/Virgin Now Dance 93 topped the list, followed by Telstar's 100 Percent Dance, and two compi- lations inspired by the recent success of ragga, Mango's On a Reggae Tip and Telstar's Ragga Heat Reggae Beat. Dino Entertainment sales and marketing manager Mario Warner says sales of compila- tions have grown because of a lack of quality new material from established artists. 'Many established bands >e the si single to 

sell an album which isn't always strong enough, and this is why many people are switch- ing to compilations," he says. Compilations account for around 20% of ail album sales during the year and Telstar chairman Sean O'Brien says that figure is growing. "We release one every two weeks during the summer and one a week during the winter." he says. • Dino is claiming a first with the three-week money-back guarantee it is offering on its Blues Brother Soul Sister Vol 2, out today. The initial 100,000 shipout, tlagged with spécial stickers, will allow buyers to claim a refund direct from Dino rather than through the retailer. 

Newactsin 
ITCspotlight 
More than 50 unsigned acts will play at In The City '93 in keeping with the talent theme of this year's event. The bands will play support slots at some of the largest concerts as well as headlining smaller gigs. Some will also appear ilongside well-known icts on a Parlophone CD ampler, released special- ly for ITC. Overall more than 100 3ts will play during the event, which runs from September 11 to 15. AH the evening events are being sponsored by Tennants' newly launched lager brand TAG. Radio One FM will broadeast live shows froi 1,700-capacity Academy on Mark Goodier's show. Among the labels host- ig showeases are Geffen, Création, North-South, Mute, Warp and Planet ~our. Dance nights will be hosted by labels such as ffrr and deConstruction and clubs including Soak from Leeds, Stoke-on- Trent's Golden and the Hacienda, which hosts the DMC DJ of the year awards. 

£3.4m bonus puis 
Fifield among top 
earners in music 
EMI Music président Jim Fifield earned a massive £3.45m performance-related bonus on top of his £1.2m basic annual salary last year. The bonus was £1.2m more than Fifield received the previ- ous year, according to Thorn EMI's annual report for the 12 months to Mardi 31,1993. The sum includes £1.08m earned as part of a rolling three-year incentive scheme. Fifield, Thorn EMI's only over- seas executive director, also earned £1.85m which will become payable in the future. Thorn EMI chairman Sir Colin Southgate received a £230,000 bonus on top of his £460,000 basic wage, while finance director Simon Duffy earned a spécial payment of £223,000 in relation to share options lost when he joined " om Guinness. Détails of payments to direc- tors at rival majors are unavailable because of foreign ownership. But financial ana- lyst Cliff Dane says Fifield's salary package is likely to be "the highest in the global record industry". 
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NEWS 

GoBdsmitli sets 

agenda for 1994 

Industry lags behind^Government in support for National Music Day 
No change for 
Saturday sales 
National Music Day had little efîect on music sales, despite being extended to Saturday so stores could boost trade. The multiples report that it was business as usual. "Sales were good anyway because of the quality of albums launched in the previous couple of weeks such as Jamiroquai's Emer- gency On Planet Earth. Also the bot weather kept people away from the stores," says an HMV spokesman. And while independents dis- tributed the officiai NMD brochure and advertised local events, few organised any other kind of promotion. NMD chairman and promot- er Harvey Goldsmith suggests retailers could have done more. "They could have offered 50p record vouchers inside the brochure," he says. Goldsmith is also critical of the lack of preview coverage for NMD in the national press. "Apart from the trade press only the Daily Mirror with its eight-page feature gave us any decent coverage," he says. "We made the front page of The Sun only because people were hurt at the open-air event at Crystal Palace," he adds, referring to the 400 teenagers who collapsed from beat exhaustion during perfor- mances by Take That and East 17 at Capital FM's roadshow. 

National Music Day organiser Harvey Goldsmith says he is confident of doubling the fund- ing for next year's event, thanks to an increased cora- mitment from the Department of National Héritage. The promoter, who has been in talks with the department since the end of the inaugural event last year, says he is confi- dent it will cover the overhead costs of up to £250,000 for 1994's NMD, scheduled for June 25/26. The money would be a shot in the arm for the event, which was this year organised on a budget of just £110,000. The National Héritage Department contributed £60,000, followed by the Arts Council (£40,000) and the Musicians' Union (£10,000). "It looks like the running costs will be covered next year, so we now need money from the record companies to pro- mote the event properly," says Goldsmith. "National Music Day has bed itself down now so we can really go for it, but we 

Enjoying NMD: (from left) Vince 
need about £lm in total." In a further boost to NMD, MCPS and PRS are jointly donating £5,000 prize money so a compétition can be held next year to find a theme tune. Overall around 750,000 peo- ple attended 1,100 NMD 'Oa events across the country last weekend. National Héritage Minister Peter Brooke helped launch the festivities at a réception at Bluthners Pianos in London's Berkeley Square. Also in attendance was Goldsmith, who began a gruelling tour of 22 NMD events in 39 hours. He visited Thorpe Park where 25,000 turned up for a musical jamboree featuring 

Power, Jaggerand Goldsmith 
the BBC Big Band, and teamed up with Mick Jagger at a multi-cultural music and dance festival at Chiswick House. The BPI says that its mem- bers supported 25 gigs across the country. RCA Records host- ed a packed showcase for acts including Omar and Jason Rebello at London's Border- line, while 1,700 people turned up at EMFs open days at its CD packaging plant in Swindon and at its distribu- tion plants in Leamington Spa and Hayes. Sony took visitors around its opérations at Aylesbury while BMG opened its doors in West Bromwich. NMD pictures, see over 

Copeland heads vending venture 
Sting and Squeeze manager Miles Copeland is turning retailer after a $lm invest- ment in what he says is the world's first fully computensed music vending machine. Copeland company Vending Intelligence has emerged as the supplier of the machines set to be triallod in UK super- markets by PolyGram sub- sidiary Karussell. The manager formed the 

company after striking an exclusive Worldwide distribu- tion deal with Florida vending specialist Keyosk Corp, which originally developed the machines for video rental pur- P0The £10,000 machines, which have been on test since October last year, carry up to 48 titles and up to 980 units. They offer a 30-second sound sample of each title in stock Copeland: $Im investmenl 

and accept payment by cash or crédit card. A modem link means opera- tors can monitor stock levels remotely. Copeland is offering sale, lease or joint venture terms. "The problem for the entire industry is how do we sell product to the lapsed con- sumer," says Copeland. 'This machine addresses that prob- 

NEWSFILE 

Andy Heath ofMomentum Music was elected président of the Music Publishers' Association at its agm last week. Richard Toeman of Josef Weinberger was re- elected vice président. 
Graham Budd, music product manager at WH Smith for the last five years, has been appointed audio acquisitions manager at Pickwick. He replaces John Howard, who left the budget operator for the position of head of MCA's spécial projects division. 
BBC Enterprises more than doubled profits before tax and interest in the year to the end of March to £11.8m on turnover up 11% to £233m. Sales in the Consumer Products Group, which includes BBC Video, rose 9% to £60m. 
Gut Reaction has formed Gut Régional Promotion to target specialist radio, BBC and local radio stations and régional TV broadcasters. The 
Stephen Tandy, formerly managing director of Station II Station. 
Lawyer John Kennnedy and accountant Steve Abery are among the seminar chairmen at a one-day conférence on Record and Music Publishing and Distribution Agreements at the Grosvenor House Hôtel tomorrow (Tuesday). Détails from Hawksmere on 071-824 8257. 
Partridge & Storey has been appointed to handle the national PR account for HMV 

text 

PLEASE MOTES AS OF Ist JTJLiY 
'KENTWEST RECORDS' 

THE COMPANY THAT BOUGHT YOU THE CRITICAliLYACCLAIMED "THE HISTORY OF COUNTRY MUSIC 
IS CHANGING ITS NAME TO 

'OISICY COMMUNICATIONS 
LTE)' 
El 

TRACK ClAli PRICE DOUBLE CES 
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NEWS 

Backstage at National Music Day 

n Mick Jagger flew back from the US to participate in NMD. One of his stops was a multicultural music and dance event at Chiswick House, where he heard the Métronomes Steel Orchestra. 
Tony Mortimer and the rest of East 17 journeyed south from Walthamstow to play at 

The opening NMD event was held at Blulhners Pianos in London, where (l-r) Harvey Goldsmith, MCPS communications manager Julia Heddon, MCPS deputy chief executive Tom Bradley, NMD organiser Brigita Amey, National Héritage Minister Peter Brooke and PRS public affaire controller Terri Anderson watched Caroline Clipsham play Chopin on a piano once owned by the composer. 

% 

m:? 

EMI président and ceo Rupert Perry (centre) and factory manager Tim Crouch were in the audience at a performance by a local saxophone quartet at the company's Swindon CD plant. 
Al Jarreau (left) headlined the Sunday Jazz on a Summers Day concert at Alexandra Palace. 

WINDSWEPT PACIFIC ENTERTAINMENT CORPORATION 
of Beverly Hills, California are delighted to announce the opening of their UK Office 

WJiyidôwept cJdimited 

UNIT ONE, PEMBRIDGE STUDIOS 
27A PEMBRIDGE VILLAS 

LONDON WI13EP 
TEL: 071-229-2020 
FAX: 071-229-2054 

Managing Director: Bob Grâce 
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creative 

A design consultancy. 
Producing creative identities and design for companies and artists in the music industry. 

Equipped with state of the art technology networked to high-end repro Systems. 

somcon 
creative communication 

If you would like a company tour or to sec a copy of our creative portfolio please call us on the nuniher below. 
Sonicon 67 Rosoman Street London EC1R OHY T. 071 278 6039 F. 071 278 9549 



MARKET PREVIEW 

THE MAKING OF TERMINATOR AND TERMINATOR 2 (4Front Video 087 4263). There are still a lot of Terminator fans ont there and this double documentary package retailing at £5.99 should prove a powerful impulse purchase. Complété exposure of how spécial effects, make-up and action sequences were put together along with additional film footage make this meatier than most behind-the-scenes insights. 1523 
THE THREE CABALLEROS (Buena Vista Home Video D200912). Donald Duck picks up the Latin American rhythm in this Disney feature from the Fifties. It stands to benefit from a substantial 
classics such as Peter Pan and Basil The Great Mouse Détective, spearheaded by a PR assault on the women's magazines and a Burger King joint promotion. Posters and spécial 64-unit stands are available. 15222 
UNDERSTANDING REFLEXOLOGY (Beckmann Communications BHF 004). Here's everything you ever wanted to know about refiexology, the ancient art of massage to the feet, which can reputedly relieve aches and pains ail over the body. Women's magazines are guaranteed to devote column inches and should succeed in delivering a reasonable 
BONN1E SCOTLAND/ LAUREL & HARDWS LAUGHING 20's (MGM/UA Home Video 5035618). The second tape in this double bill is particularly collectible as it rounds up moments of mayhem and madness from Laurel & Hardy's many classic shorts. A joint promotion is set to run with Robson Books around publication of Bahe: The Life Of Oliver Hardy and there are also reviews and compétitions arranged in the national and régional press. 
RIK MAYALL PRESENTS...MICKY LOVE (Castle Vision CV1 1632). Comic Rik Mayall recently expanded his réputation with three LWT specials of which Micky Love was most mémorable. Hughie Green, Malcolm McLaren and 
cameo rôles in this classic farce which hinges on a disastrous chain of events in a TV station, Castle Vision is backing the release of this and its companion tapes Briefest Encounter and Dancing Queen with national press 

mxsnmm THE TALK OF THE TOWN (Columbia Tristar CVR 10246). Stan-ing Jean Arthur and Cary Grant, this 1942 release was heaped with praise for blending comedy and melodrama so effectively. It's just one of the labels stylish new Columbia Classics sériés that with a rrp of £9.99 should find plenty of takers. Karen Faux 

VARIOUS: Last Action Hero (Columbia 473990-2). The critics may have dubbed the latest Schwarzenneger rumpus a stinker, but the sweet smell of success pervades this collection of rock's most bankable commodities. AC/DC head a cast that includes Def Leppard, Aerosmith, Alice In Chains, Anthrax and Megadeth. Ofthe 12 tracks, 11 are unavailable elsewhere; formidable stuff, as indeed is Columbia's campaign. It is 

ALI & FRAZIER: Uptown Top Rankinp (Arista 74321158M2). This clever if calculated remake ol the Althia & Donna chart-topper incorporâtes éléments of Thafs The Way I Like It and Ace Of Base's AU That She Wants. It is sure to be a fairly bip hit for the girl duo who ho* clever with 
DONNA DE LORY: Just A Oream (MCA MCSTD 1750|. Madonna's backing vocalist débuts with a song donna co-wrote and produced for with Pat Léonard. The 

planning in-store and window displays with HMV, Virgin, Tower and 136 independent retailers. There will also be co- op press ads in Kerrang! with Tower and in the NME with HMV. Cinéma chains, which will be screening the film from July 30, will have POS in their foyers. Bigger than Arnie's 
DAN REED NETWORK: Mixing It Up The Best Of Dan Reed Network (Mercury 514 979-2). With three albums ànd no hits in sight, this appears something of an oddity. But DRN have the potential to be among the biggest and brightest, so PolyGram deserves praise for its perseverance. Stickered to flag the inclusion of three previously unreleased tracks among the 16 herein, the collaboration with Extreme's Nuno Bettencourt adds value. 
VARIOUS; Greetings From Uncle Sam (Columbia COL 474120-2). Not content with 

cornering the rock compilations market this summer with the aforeraentioned OST, Columbia roll out this 13- tracker representing the more contemporary rock scene. It includes Sugar, Dinosaur Jr, Mudhoney, Soul Asylum and Buffalo Tom among others. Grunge it ain't (herein The Lemonheads and Belly also feature), but it certainly covers ail the bases, as will the label's campaign. S253 

MAINSTREAM - SINGLES 

m r 

bright. 

MILLT0WN BROTHERS: Ifs AU Over IW Baby Blue (A&M 58033071. The Milltown Brothers' lively, jangly sol the Dylan song won'l please purisls, but it bas commercial potential beyond any of the grou ilddo 

Thke Thaï: intricate mid-temp workout Pray is boundfor Top Five 
for the Top Five. 1553 
DEACON BLUE: HangYour Head (Columbia 6594602/5). This is an unusual single for Oeacon Blue, less commercial than usual with phasing and an indie feel. As such, it will not be one of their biggest hits. 1523 
0M0:Dream0f Me (Virgin VSCDG 1461). Dream Of Me is a strangetrack huilton top of Love Unlimitod 

well, and is helped by the inclusion on the CD version of three other Dylan songs, none previously 
TARE THAT; Pray (RCA 74321154502). This fairly intricate mid-lempo workout bas pleasant harmonies and a glossy sheen, although Uie song itself is more slight than some ol the group's previous efforts - none of 

The eyes have it: Dan Reed Network's Best Ofis a timely reminder ofthe band's big-league potential 

MY SISTER'S MACHINE: Wallflower (Chameleon 3705615122). Hailingfrom the same neck of the woods as Pearl Jam, last year's stunning début Diva won the band some spurious comparisqns but a few fans too. Now that WEA is promoting the excellent Wallflower combined with the fact that they are touring with Suicidai Tendencies means My Sister's Machine's time may have corne. 1555 Andy Martin 

SHARA NELSON: Down That Road (Cooltempo 1 2COOL275). The début solo single from the ex-Massive Attack singer is a classy song that grows in stature the more you hear it. Paul Oakenfold and Steve Osborne's Perfecto Mix is surprisingly funky while Frankie Foncett opts for a laid-back treatment for the soulful vocals. It has been getting a positive club reaction, but its chart potential will dépend more on radio exposure. 12252 
ACEN: Window In The Sky (Production House PNT051). This single is actually released this week, but eams a late mention by virtue of being the follow up to Trip To The Moon - the single which achieved 1992's best MW Dance Chart performance bar none. It is a collection of fast and furious rave tracks, including the breakbeat- driven, ragga-sampling track Monolythikmaniak and the more radio friendly Kingdom Of Light. Expect strong specialist demand at least. 
AVA CHERRY: Gimme Gimme (Puise 8 1 2LOSE46). This funky mid- tempo track features a lovely soulful vocal from Luther Vandross's former backing singer. It has been winning hearts and minds in the clubs, partly due to the inclusion of an uptempo house dub from West End. 1553 
KREUZ:UK Swing (Motown 8601272). Swingbeat is beginning to 

Orchestra's classic Love Theme. Tl sweeping strings are otfsef hy McCluskey's warbling and the whole 
MICK JAGGER: Out 01 Focus (Atlantic A 7332). Jagger's latest single effets a hint of a dance groove, while the guitars threaten to break into Tumbling Dice. The remix of D- Influence's rétro track from Jagger's solo album, it meanders pleasantly and will give the Stones singer anolher hit, alheit not a substantial 

SECRET LIFE: Love So Strong (Cowboy RODE018). Secret Life's stunning soul/gospel/house revival of Stevio Wonder's As Always inexplicably failed to reach the Top 40 earlier this year, but this slick new création, which debuled on the Club Chart at number three, is certain to lté. Ifs a glorious track and 
Alan Jones 
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THE ESSEI\mAL MW STOCKIIMG GUSDE 
achieve the levais of commercial success in the UK it bas long enjoyed in the US. Ail of the Top 40 action so far has corne frora Stateside acts, such as SWV, but there are several homegrown acts waiting in the wings, including London trio Kreuz. Their UK Swing is a compétent funky workout with sharp harmonies. If the track picks up the radio play it deserves, then it could do well. 
THE GOODMEN: Give It Up (Ffrreedom TABX118). Originally ont on Fresh Fruit, this top tune is already an underground favourite, mainly because of its its mad carnival-style percussion intro and attention-grabbing vocal samples. It now has major label backing and is destined forbiggerthings. SSS 
PURO SESSO: Bump & Grind (One Off FOFF005). This Italian house track from last year has received an excellent state-of-the-art remix from Rocky & Diesel, while Boomshanka weigh in with a percussion-laden, bass- heavy dub. It has had a good club chart run and should sell at a specialist level. E3 
SON OF GOD: Harmania - Steve Proctor Remixes (Chemical Records CM- UK001 R). Mr Proctor uses 

Guaranteed banker Should do well Worth a puni Only for the brave 
SORonly 

GEORGE GERSHWIN PHAPSCDr IN DIM AN AMf RICAN IN RARIS 

Blue pearl: DG promotes Levine's Gershwin-fesl throughout July 
every trick in the re handbook on this tl . _ reworking that throws in familiar vocal samples (remember Beat Dis?), huge Hammond riffs plus wild percussion and still finds room for a harmonica. For those who like a bit of Balearic. 23 
DANCE 2 TRANCE: Take A Free Fall (Logic UK LUK019 via BMG/Arista). Frankfurt's DJ Dag has teamed up with Jam El Mar (of Jam & Spoon famé) plus vocalist Tony Clark for this hot follow up to the Top 30 hit, Power of American Natives. The distinctive spoken verses and the epic rock-style chorus help it stand out, £323 Andy Beevers 

REISSUES: FULL-PRICE 
VARIOUS: The West End Story Volume 1 (Musidisc 110652). In the early Eighties, US label West End was one of the leading disco marques, The eight full-length mixes here, some on CD for the first time, define its mélodie and broad parameters, from the Hi-NRG of Shirley Lites' Heat You Up to the neo-funk of Stone's Time. This is the first of five volumes and is well worth investigating. ES 
TWINKLE: Golden Lights (RPM RPM 108). In the early Sixties, Twinkle had her brief fling with stardom, scoring with Terry, a poignant biker dise based on Leader OfThe Pack. A minor hit from this 

MAINSTREAM-ALBUMS 
VARIOUS: WindDown Zone 2 (Elevate CDELVO 6), More sophlsticated, mélodie and soulful strands make up an album of mellow and sensuous delights for those in f asolidchillout.The cherry- picked sélections include B rende Russell's In The Thick Of It, Nicole & Tunmy Thoraas's New York Eyes and Shirley Btown's assertive Woman To Woman as well as the jazzy grooves of RockCreek Park bythe Blackbyrds, An clear winner in its 

4 NON BLONDES: Bigger, Better, Faster, More (Interscope 756791122). The charming single Whafs Up, which took five weeks to reach the Top 40, is nottypicalof4Non Blondes whose style is more aggressive and rock-orienfated than the hit would suggest. For every gentle, lluted phrase vocalist Linda Perry utters, she produces several that could strip paint in a swooping. gritty voice that falls somewhere between Hearfs Anne Wilson and 

4 Non Blondes: aggressive 
Robert Plant. Indeed her strident vocals are the focal point of songs which veer between rock, métal and even rockabilly. The many who buy it on the strength of Whafs Up - easily the best track here - will he disappointed. £33 
GLORIA GAYN0R: The Very Best 0f„. I Will Survive IPolydor 5196652). This timely reprise of the disco diva's linest moments leatures her strident vocals and galloping/hustling disco arrangements of songs that bear no relation to the originale. Also here is 

album's title track followed, but Twinkle never repeated her success. The songs here, taken from her Decca output include both hits, and are a curious mixture of the kitsch and the cute. ES 
VARIOUS: Here Corne The Girls 4 - You Can Be Wrong About Boys (Sequal NEXCD 238). Carefully culled from the Pye archives, this Sixties compilation includes no hits but is packed with collectors' items, including a rare Bacharach & David song gifted to Anita Harris, pseudonymous efforts Aima Cogan, actress Diane Keene and Katie Kissoon and You Really Have Started Something by Britt Ekland. Fascinating. 223 
JIMMY JUSTICE: When My Little Girl Is Smlling (Sequel NEXCD 241). The new édition of British Hit Singles records that Jimmy Justice had only three hits, ail in the space of six raonths. So, at first sight, a 32-track best of seems somewhat ambitious. In truth, the London-bom singer was a fine vocalist, a blue-eyed soulster whose talent was sadly wasted. 223 

Gaynor's theme song I Will Survive in both its original seven-inch and extended remix versions. This best of may nol be to everyone's taste, but there's a large and ready audience for this typeofrelease. £33 
VARIOUS: The Best Dance Album In The World... Ever (Virgin VTDCD17). Argue with the title if you will, but this collection of contemporary floorlillers uses M/A/R/R/S's 1987 smash Pump Up The Volume as a starting point and includes no fewer than 40 dance/pop crossovers (they were ail Top 10 hits). They've ail been included on several albums belore, and are here only in their seven-inch mixes, but a massive TV campaign is likeiy to have the desired effect, propelling this high intothe chart. £333 
DAVID SYLVIAN/ROBERT FRIPP: The First Day (Virgin C0VX 2712). A collaboration too lar, as Fripp's slight guitar doodlings and Sylvian's equally low-key vocal styles melt 

mmsmm JIMMY WEBB: Archive 1970 To 1977 (WEA 9548320632). The man famous for writing Wichita Lineman and MacArthur Park is a gifted songwriter and a sensitive interpréter of both his own and other people's songs. This introspective collection gathers the highlights ofhis excellent Seventies output. £33 Alan Jones 

together to produce an album that demande little of its listeners but provides equally scant reward. Fant of both men will saunter in for this eventually, but beyond that it has little potential. £3 
VARIOUS: Sasha - The Remixes (Arctic K0LDCD 002). The dozen tracks here beat testlmony to the scope and eflectiveness of 0J Sasha's skill as a mixer. Some tunes are subtley improved by his studio artislry, while others are turned inside out. transformed beyond récognition. As a working DJ, and one who understands his craft more than most, Sasha has a knack for delivering mixes appropriateto the slate of dancefloor art across the whole spectrura of dance genres. They don't olways do as well al retail (witness his Utban Soul remix, a Club Chart-topper for weeks that lell short of the Top 40), but this neat CV should serve specialist shops very well. £223 Aianjones 

STRAV1NSKY: Rite Of Spring. Petrouchka, Four Etudes, Minncapolis Symphony, London Symphony Orchestra/ Dorati. (Mercury/Philips CD 434 331-2). Philips is targeting indie dealers with its Mercury campaign, aware that the label has legendary status among collectors, exemplified by these 71 minutes of classic performances. The album's target price is £7.99, music magazine ads highlight 60 independent dealers stocking the Mercury range and POS material is available under the slogan "just three microphones and a touch of genius". Also notable is the Country Gardens album of seasonal English music (434 330-2). E23 
VARIOUS: The Magic Of The Barre! Organ. (Erato/Warner 4509 92133- 2). This has been a surprise sell-in success among the six releases that launch Erato's Magic Of mid-price sériés, probably because of the absence of other barrel-organ 
GILBERT & SULLIVAN: Princess Ida, Pineapple Poil. Royal Philharmonie, Philharmonia Orchestra/ Sargent, Mackerras (Decca 436 810-2). Five releases complété Decca's 12-album D'Oyly Carte G&S sériés reissue, and from 12 July the price of two-CD sets is reduced frora £11.06 to £9.50 (£5.38 for 
undercut rival versions. 233 
GRIEG: Violin Sonatas. Augustin Dumay, Maria Joao Pires (Deutsche Grammophon 437 525-2). DG's high-quality Grieg Anniversary Edition has sold in well and this dise from a highly regarded chamber duo repeats the formula of striking packaging and fine playing. 

GERSHWIN: Rhapsody In Blue, American In Paris, etc. Chicago Symphony Orchestra/Lebine (Deutsche Grammophon CD/MC/DCC 431 625-2/4/5). Levine as pianist and conductor on this zesty album heralds a campaign from DG which emphasises Levine's expertise outside opéra - he is taking his Metropolitan Opéra Orchestra (renamed the Met Orchestra) on concert tours. Levine should draw éditorial coverage and the Gershwin album is the subject of a one- week Classic FM campaign and features in the station's July 16 concert. A five- albums-for-the-price-of-four deal opérâtes on the DG   Levine catalogue in Julv. £223 Phil Sommerich 
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MONITOR 

AD FOCUS 
Heidi Berry's self-titled album, released today through 4AD, will be advertised in Q in a co-op with Our Price, in Vox with HMV and in Folk Roots with Virgin. 4AD is also placing a solus ad in Top. Cher's Foxy Lady and Half Breed/Dark Lady will both be repromoted at mid-price by MCA frora next Monday. Ads in the music press support the lower-price releases. Energy Rush Présents Dance Hits 93 Phase 2 - Dino's latest compilation of current dance hits - will be TV advertised nationally for three weeks from its release next Monday. It will also be radio advertised in London on Kiss FM throughout the three-week campaign. Fresh Dance - Telstar's compilation of current dance hits - will be TV advertised nationally for three weeks from its release today. There will also be a nationwide radio campaign. The Very Best of Gloria Gaynor -1 Will Survive is being re-released and repromoted by Phonogram, which will be rurming ads in the music press from next Monday. The album features two new tracks - Gaynor's rccent hits I Am What I Am and How High The Moon - and the 12-inch version of the title track. In-store, the release will be promoted in HMWs West End stores, Virgin outlets and various independent retailers. Jésus And Mary Chain's Sound Of Speed, out next Monday through WEA, will be advertised in Select, M8, NME, The Guardian, The Independent and Time Out. There will alsobe in-store displays with 300 independent retailers. Love/Hate's Let's Rumble will be advertised in Kerrang!, Raw and other specialist rock press titles by BMG/RCA which releases the album next 

mwwi'wiw'iiia 

UBIO's first studio album for more than four years will be promoted by Virgin in a national co-op TVadcampaign with Woolworths which aims to reach as wide an audience as possible. Virgin research shows that UB40 are unusual in appealing to listeners across a broad spectrum of musical tastes. The company aims to capitalise on this fact- and, of course, on the band's number one single Can't Help Failing In Love. Record label: Virgin/DEP Media agency: MCS Media executive: Belinda Hanton Product manager: Libby Griffin TV: national TV co-op campaign on ITV and Channel Four with Woolworths. Press: co-op ads in Time Outand Skymlh Tower, The Daily Mirror with HMV and The Sun and The Mail On Sundaywhh WH Smith. Our Price will also feature the release in its chart ads in a number of national newspapers. Posters: nationwide co-op poster campaign with Virgin Bétail running from release, taking in 300 60x40 poster sites. There will also be posters on the London Underground. In-store: HMV, WH Smiths and Menzies have ail made the release their respective album of the week. There will be in-store and window displays with Smiths, Woolworths, Our Price, Virgin and Tower Piccadilly. There will also be window displays with 400 independent retailers and in-store counter rises with Boots. Virgin Bétail is running a compétition with prizes of seven limited éditions of the original artwork for the album sieeve, commissioned by the band from Birmingham artist Peter Max Kandhola. Target audience: mass market. 

Monday. There will also be in- store displays with HMV, Oui" Price, Virgin, Tower and various independent retailers, ail of which are giving away free posters to early buyers. Matthew Sweet's Altered Beast, out next Monday through BMG/RCA, will be press advertised in Q, Lime Lizard, Top and in co-ops with Tower and Time Out with Virgin. Leaflets promoting the release will be distributed at the American artist's tour 
Technovisions Volume 2, released next week through Rumour Records, will be radio advertised on Kiss FM, Piccadilly, Sunset, Clyde and Forth and press advertised in Echoes for three weeks from its release. Tempted, a compilation of rock and pop bailads frora artists such as U2, Sting, Extrême and Brian May, will be TV advertised nationally by PolyGram TV on Channel Four for one week from its release next Monday. The TV campaign will also run in the Central area for two weeks and will switch to the Granada and HTV areas for week three. There will be a week of radio advertising on Virgin 1215. Pete Townshend's Psycho Derelict - his third concept album which follows in the footsteps of The Who's Tommy and Quadrophenia - will be the focus of an East West campaign which starts today 

press and on posters. The album, which is due out next Monday, will be advertised from its release in The Guardian, Vox, Q and The Times. There will also be in- store displays with Our Price, HMV and Virgin and an answer street poster campaign which will run in ail 

PROMOS IN PRODUCTION 
ARTIST TRACK C0MMISSI0NER DIRECT0R PR0DUCER RELEASE DATE CONCEPT BOO RADLEYS 1 Hang Suspended Tim Abbott for Création EieneCostas FmCoeforChromatosa July 19 Band are suspended in space 
CHESNEYHAWKES auditioningspacealiens. MissingYouAIready Margot Quinn lot Chiysalis Jonathan Teplitzky Martin Teplitzky for Partisan AugustS Shot in black and white wiih a German impressiomst-cum-gothic tbeme. MERCURYREV Something for Joey anist for Beggars Banquet Vetna Gottwald and Vezna Gottwald and July 12 Outer space high tec soi fi fantasy JimTozzi Jim Tozzi for Scratch and Sniff featuring two top pom stars. MEATL0AF fil OoAnylhmgfor Carole Bimon-Faitbrolher Michael Bay Scott Gatdenhourfor September Promo of epic proportions set in LA 
0MD Love But 1 Won't Do Thaï for Virgin Propaganda LA with a Beauty and the Beast theme. OreamOf Me Catole Burton-Fairbrolber Pedro Romhanyi Steve Elliott for OiiFactory July 12 Clever post production in a east of 
ULTRAMARINE for Virgin thousands style a la Busby Berkeley. Kingdom GeoffTravis LindyHaymann Richard Spalding July 12 Arthurian legend shot in Lincolnshire 

Is Thaï love? (or Blanco y Negro for M'Ocean countryside featuring Robert Wyatt. MEN UNITED Maggie Maloney frederik Boklund JohanPerssonfor July 19 The band pursue each other on scooters for East West Oil Factory in an astroturf maze. PAUL WELLER Sunflowet SarahWillstorGo! Dises Pedro Romhanyi Steven Eliot for OilFactoty July 12 Live performance of the band shot al 
Pramos in produelion v Nomis Studios. veek ending July3 

EXPOSURE 

MTVs U2 Weckend, MTV: Saturday 10 July 7-9.30 am, 1- 4pm, llpm-lam; Sunday 11 July 7-9.30am, 2-5pm. MTV devotes two days to U2's Zooropa '93 tour, currently being presented by MTV Europe, with news, live footage, he U2 
MONDAY JULY 5 
p"-*) The One FM Summer . Hi3 Roadshow kicks offwith Bruno Brookcs and East 17 in Derry, Radio One, llam-12.30pm 
«S Tsunami plus the best of Glastonbury, Radio One; 6.30- 8.30pm Fabulous with Paul Weller and Collapsed Limg, Radio Five: 10.10pm-12 midnight OThe Beat featuring BeUy, The Frank & Walters, Catherine Wheel, Lula Box and JC-001, ITV: 12.10-1.30 am TUESDAY JULY6  
«si Carol Kidd in session, Radio Five: 10.10pm-12 midnight WEDNESDAY JULY 7 
mi: ■alofCclti. Barcelona, Radio Two: 7.01 THURSDAYJULY8 
I U Channel Four: 6-6.30 pra 
I tl WetWet and Ray Charles. ITV: 8.30-9.30 pm FRIDAY JULY 9  
OLater featuring Paul Weller, Clannad and Lena 

Radio One, 7.30-8.30pm OBPM from Carbolic Frolic in Edinburgh and featuring 

OThe O Zone featuring Kim Wilde, Joey Lawrence, Efua and Take That's Gary Barlow, BBC 2:11.45-12 noon [^j^j Rockline featuring Luke El'POl Goss, Radio One; 2.30-4pm O Sound Stuff; Shadows And Light profiling the life and works of Spamsh composer Joaquin Rodrigo, C4: 7-8pm O TXT featuring Catherine Wheel, Boo Radlcys, 
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10 Promises promise 121 UB40 lead new album releases 
12Tierra tears up 18 Double header 20 Estftfan sminrl îa t  o t"* i .... Estefan sound back in singles chart 

ilknsicweek 

Verve & Babes' indie BPs dislodge Suede 
Can'î stop it 

datafîte 
The Information Source for the EVlusic Industry 10 JULY 1993 

CHART FOCUS 
With Gabrielle and Jamiroquai each spending a third week at number one atop alypically sluggish singles and albums charts, the week's most notable achievement is that of Michael Jackson. Michael's Thriller was the fîrst album in the chart history to surrender seven Top 
bettered by Bad, which was the first to give up eight Top 20 hits. This week, Jacko's 
Bad's record as Will You Be There débuts at number 11, an incredible feat since it offers 
format. 7 

It's an historié week for Kim Wilde, whose latest hit If I Can't Have You enters at number 16 this week. It's the highest debuting single of Kim's 27 hit career - and she now shares with Shirley Bassey and Petula Clark the honour of having more hits than any other homegrown female. With the sun beating down, the England cricket team 

being whipped by the Aussies, Rod Stewart having a hit, If I Can't Have You and Everybody Dance in the Top 20 and a chart version of Ca Plane Pour Moi a recent memory it could be either July 1978 or July 1993. Of course, we know it's 1993 because in 1978 there were two versions of More Than A Woman competing for attention (the Bee Gees and Tavares), a hit version of You're The One That I Want (John Travolta/Olivia Newton-John) and Because The Night (Patti Smith) But .. . clubs are currently playing two new versions of More 
CHART IMEWCOMERS 

r^TI KENNY THOMAS: L^HJ Stay (Cooltempo) UK 5th hit. Producer: lan Green. Publisher: Zomba/Copyright Control. Writer; Eastmond/Smith. First hit: Outstanding (12, 1991). Biggest hit: Thinking About Your Love (4, 1991). Last hit: Tender Love (26, 1991). Notes: Born in London 24 years ago, Thomas's début album, Voices, has sold more than 600,000 in the UK. He is now in the studio finishing his 
Album: Wait For Me (September 6). 

US3 feat TUKKA i J3I YOOT: Riddim (Capitol) UK début. Producer: Geoff Wilkinson/Mel Simpson. Publisher: Copyright Control. Writer: Tukka Yoot. Line-up: Geoff Wilkinson (K), Mel Simpson (K). Notes: Wilkinson 

Than A Woman (Primero and Moses), Co-Ro's Because The Night is a likely hit as is the release next week of Debbie Gibson and Craig McLachlan's You're The One That I Want. Still on the nostalgia kick, Taylor Dayne's Can't Get Enough Of Your Love, a remake of Barry White's 1974 hit, moves up to number 18 this week. A month ago KWS's version of the song peaked ingloriously at number 71. That's quite a reversai for KWS, who were launched in the first place as Network's response to being unable to licence the European hit version of Please Don't Go by Double You. KWS went on to have a number one hit, while Double You floundered at number 41. Finally a quick mention for Barbra Streisand, whose Back To Broadway album débuts at number four this week. It's Babs' biggest album success since 1986, when her original Broadway Album reached number three. Alan Jones 

Handel Tucker/Sly Dunbar. Publisher: EMI April/Def Mix/Ixat/Paisley Park. Writer; Morales/Dunbar/ Tucker/Thompson. Notes: New York DJ Morales 

best 

known for his DJing skills. He met Simpson at his own Flame studio and they released two underground singles — the second release being out on Cold Cut's Ninja Tune label. The tracks sampled riffs trom the Blue Not jazz catalogue — which led to a deal with the labels owner, Capitol Records. Album; Hand On The Torch. 
r^"| DAVID MORALES & I J* | THE BAD YARD CLUB featuring PAPA SAN: Gimme Luv (Eenie Meenie Miny Mo) (Mercury) US début. Producer: David Morales/ 

the end of the Eighties for his remixing skills. Album includes guest appearances by Sly Dunbar and Ce Ce Rogers. Album: The Programme (July 
®URBAN COOKIE COLLECTIVE: The Key — The Secret (Puise 8) UK début. Producer: Chapter. Publisher: Upfront. Writer: Heath/Hayes/Cousins. Line-up: Rohan Heath (K), Charlemagne (V), Marly (MO DJ Pete (DJ). Notes: Masterminded by Heath, who has previously worked with A Guy Called Gerald and Together. The single was originally released on Unheard Records and due to the huge club response to the promo, it was picked up by Puise 8. Album: none planned. 

LATEST SALES AWARDS 
Gold OSilver 

NEXT WEEK'S HITS 
CHAPTERH0USE: She's (Dedicated) NATALIE C0LE: Take A MICK JAGGER: Out Of I DANNII M1N0GUE: This 0MD; Dream Of Me PJ HARVEY: Man-Si; J0N SECADA: Do Yo (SBK) 

UTAH SAINTS: I Want You (ffrr) PAUL WELLER: Sunflower (Go! Disi PAUL WESTERBER6: World Class F 
IVirgii 

TAKE THAT: Pi / (RCA) 
Prédictions compiled by Era. La 
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NEW RELEASES ALBUMS 
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digital artwork 

An artwork studio. 
Producing marketing campaigns for the music industry, worldwide. 

Equipped with state of the art technology networked to high-end repro Systems. 

somcon 
créative communication 

If you would like a company tour and démonstration please call us on the nuinber below. 
Sonicon 67 Rosoman Street London EC1R OHY T. 071 278 6039 F. 071 278 9549 
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a 13 - , NOTHIN' MY LOVE CAN'T FIX 

:im Wilde (Wilde) Gibb Brolhers/BMG MCAKIMTDMIMCISIBMGI 
londonLONCD344/LONCS344(Fl 

. CAN'TGET ENOUGH OF YOUR LOVE 
19 12 i» fWc^ir'|A^U^L^LA||[i®5J'G'wc Ma9net™,n680^S03,77678<* 
20 " 2 EVERYBODYDANCE 71 „ 5 THE POWER ZONE (EP TheTimeFrequencyiCampbell} 
22 2 2 NUI0NdEDHNANA0d W Cemilate(:o' 70 i™ BIGGUN Aj Lai AC/DC (Rubin) J Albert& Son  7/1 „ " DELICATE ô " 4 Terence Trent D'arby featurîng Des'ree ID'arby) EMI 7c „ 6 THREELITTLEPIGS Z0074: 
26 m 1 

29 ml: tion/RCA74321154602/74321154604 (BMGI 
30 ms nco Y Negro NEG BSCDi'NEG 66C |W) 
31 m ZEROES&ONES FoodCDFOOD44/ICFOOD44(E) 
32 7i NO ORDINARY LOVE 

_34 E3] b 
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FQQDS45/12FOOD45 
36 « 
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As used by Top 0{ The Pops and Radio One 

Ê 3 5 ■AtletlPd ÏP bltsher LabelCO/CassIOi— 
A 38 » . RUNAWAY TRAIN 1 Soul Asylum (Bienhorn) WC/LFR Columbia 6593902/6593904 (SM) •/6593906 

39 - 1 CANYOUFORGIVEHER? ' Pet Siiop Boys IPel Shop Boys/Haguel EMI ParlophoneCDR6348/TCR6»l 
40 EUS i THEKEYTHE SECRET 1 Urbar Puise 8 CDLOSE 48/CALOSE46 (P) ic |12)LOSE48 
41 33 1 , IFEELIT '■ MobviMobvICC EquatorAXISCDOOl/AXISMCOOHP) 
42 ES | 1JUSTHADTOHEAR YOUR VOICE Fonia»aOL£CD6/OLEMC6|F| 1 niete Ariems (1 evinel Peermusic/MCA 01ETA6/- 
43 7/ : ; SHOUT(ITOUT) ac| c ^ ffrrFCD211/FCS211/F(X|211 (F) 'C/Global/CC F|X)211 
44 34 ; , EATTHERICH ! Aerosmith (Fairbaiml EMI/Rondor Geffen GFSTD46/6FSC46 (BM6) •/GFSV46 
45 74 : i WHAT'CHA GONNA DO? ^ h i 4 M 
45 CS |SOONBEDONE ( 1 Shaggy(Livingston)Livingsting îreensleevesGRECD380/GREC380(JS/BMG) GRE|D)380 
47 33 ; , MITIERRA ! Glorie Estefan lEstelanJr/Casas/Ostwald) El Epie6593512/65935 
48 33 : , SUPERMODEL(YOUBETTERWORK) UmpTommyBoyUCSCOÎl.-UCRC!! RuPaul(Kupper)T-Boy/SayLove/Whorga -^UCRT 21 (F) 
49 ES 1 RUNAROUND/CARRYON RCA74321153702ff4321153704|8HG| 1 Martha Wash (Terry/Beall/Skinnerl WC/Rondor ^l 153701 

UEO - = , SOMEWHERE^^^ nlHb.ilcc Virgin VSCDT1463/VSC14631F) •/VST 1463 
51 m HARMONY TC 1993IBerfy/FrattY/lntrallaazi/Presti| EMI Union UC.CJJ h.^_F 
52 m GIVEITALLAWAY World Party (Wallingerl PolyGram Ensign C0ENY 659/T CEN Y 659 (E) 
53 3, 2 CHERUBROCK Smashing Pumpkins (Vig/Corganl MCA HulHUTCD31/-(RTM/P| HUT(D31 
54 35 3 1 DONT WANNA FIGHT TinaTumerlLord-Alge/DavieslChfysalisiWI PariophoneCDRS 6346/rCR 6346 (E) 3/Famous R6346/- (s) 
55 73 2 TAKE ME FOR A LITTLE WHILE CoverdalePage(Coverda!e/Page/Fraser)WC EMI C0EM 270/rCEM 270 |E) ) •/12EMPD270 
56 43 2 TOMORROW'SGmLS Reprise W 0180CDX/W0180C (W) mm- 
57 ES LONDRES STRUTT^ ^ ^ Cowboy/Deconstruclion'RCA 74321154312/- -/74321154311IBMG) 
58 37 3 WEAK SWV (Morgan) WC RCA 74321153352/74321153354 (BMG) 74321153357/74321153351 
59 3. 3 SHOCKTOTHESYSTEM Billyldol (Hancock) Chrysalis/EMI Ch^,isC7SS 
60 33 5 IN YOUREYES Niamh Kavanagh (McNamara) Acom/Bardis Arista74321154152/74321154154 |BMG) 74321154167/- © 
61 53 a CAN'T STOP THISFEELING Rhyîhm & Bass(The Full Sweep) Btixton Bas sKC Epic6S92002/6592WSMl 
62 IE1 SAN FRANCISCO DAYS Chris Isaak (Jacobsen) WC RepriseW0182COiW0l82C|W) mm 
63 « a BLOW YOURMIND JamitoguailJKIEMI Orenda/Sony S2 6592972/,6592974 ISMI -imm 
64 42 ,0 TRIBAL DANCE 2 Unlimited (Wilde/De Coster) MCA PWLCoillinental PWCD262/PWMC 262 (Wl 
65 43 3 PERSUASION Capitol CDCLS 692/TCCL692 (Ej 
66 ES CRANK FonlanaCWCDB5/CWMC5IF| 
67 47 ,0 THAT'S THE WAY LOVE GOES O VirgiaVSCDG1460/VSC1460IF| JanelJacksonIJam/Lewis/Jackson)EMI/WC vsillum rf, 
68 ES ALL DAY, ALL NIGHT Stéphanie Mills (Benford)MCA/CC MCA MCSTD 1778/1(10501778 (BMG) JMCST1778 69 ES HERE'S MY A loi SsC,14M®S,S 70 84 2 Robert Plant IHughes/Planl) EMI/CC Es Paranaa/Fonlana FATEX2/FATÎM 2IFI 
71 ES Ahsta 74321153092/74321153094/74321153097 (BMGI WWF Superstars <eat Hacksaw Jim Duggan (SloclJWaterman/Fnrrtl Ail Rn„.. 
72 88 „ FIVELIVE(EP) © ? George Michael & Queen (Michael/Queenl Qi arlaphoneCDRS 634(WCR 63499 6340/- (E| Jeen/EMI'MCA'BMG a 73 85 4 QUEENJANE ScorchCOSCORS9/-(EI  SCORCHP9)12SCORCH9 
74 87 a 1NEED ANOTHER (EP) DodgylBroudielBMG 5813 75 45 a SEE A BRIGHTER DAY JTQ with Noël Mckoy ITaylor/Taylor) Big Life Big Life BLRDA97/-(F) 

AZTEC CAMERA T jrS Ihennr single çreilablçon AS / / / N /' and cmscllc b/xv "Docp &. Widc &. Ta Jt # * i-/ and cdfealuring "Working In A Coldm, 

the fat lad y si 
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TOP 50 AiRPLM EHAKL 
THE OFFICIAI ftiusicweck CHART "^"3 

ILL SURVIVE (PHIL KELSEY REMIX) Gic 

; CAN YOU FORGIVE HE 
s FIELDS OF GOLD Sting 

12 » HAVE I TOLD YO 
M4E3 WILL YOU BE THERE Mi 

. TOMORROW'S GIRLS Do 

TOP 10 BREAKERS  REGIONAL CH01CE AIRPLAY PROFILE 

LA TRISTESSE DURERA 

aZEROESS. ONES 

SELECTED TITLE: PRAY Take Th 

3 JUNGLE BOOK GROOVE 

6 SHIPS (WHERE WERE YOU?) 7 EVERYBODY DANCE THIS WEEK S CONTRIBUTORS: 

MILîOPifiSIMiES 

2 i THAT'STHE WAY LOVE GOES, Jar 
AA - □ CANTHELPFALL1NGIN , 

7 i !□ HAVE I TOLD YOU.... I 
i. TLL NEVER GETOVER YOU, E», 10 » laCOMEUNDONE.DuianDui 

A12 h DAZZEY DUKS, Du 13 u BADBOYS.InnefCi 

A17 » MORE AND MORE, CaplainHoll A18 » E3I MGONNABE1500 MILES), Pio 19 n FREAKME,Sak  20 n [w] LOOKING THROUGH—, PI AZI u IFIHADNOLOOT.lonyiTonin A22 n CAN'TGETENOUGHOF....To 23 n GIRL, TVE BEEN HURT, Snow 24 a l'MSOINTOYOU.SWV 225 „ irjGIJ'TY/AIJI.'AnGHT, !, , i 

27 n NUTHIN'BUTAGTHANG.PrDfe DealhR 
i ; AS « GIRL U FOR ME, 511 

<i RUNAWAYTRAlN.SoulA 35 ii WANNAGIRL.Jei x BYTHETIMETHIS...,t 37 » TWO PRINCES. Sp 

« SOMETHING'S GOIN' 01 IN'ONTHEEDGE.Acrosi 42 ti ÇaCQNNECTED.SU 43 « A BAD GOODBYE, Clim Black/V 

46 <7 B3 FIELDS OFGOLD.SlinQ 1NSANEINTHE BRA1N, Cyprps c BACKSEATOFMYJEEP/..,.L 

OS TOP 50 ALBUMS 

2 ; l!i3UNPLUGGED..ANDSEATEO,BoaSHMf 

5 . THECHRONIC.Dr. ■ IT WONT BE THE LAST, BIHy Ray Cyrus A7 » LASTACTIONHEROlOSTI.Vario 8 7 THEBODYGUARD(OSTl,Vanou; ■ POCKET FULLOF.,.,' 

12 i; MEWACEIISOCIETYlOSTI.Vai i. NEVERLETMEGO,Luther n CD TEN SUMMONER'S TALES, Sti 15 m BIOGEB.BETTEB.FA 16 » E3 UNPLUGGED, EricClapion 

20 » ARE YOU GONNA GO MY WAY?, lenm A 21 a WHAT'S LOVE GOTTO... Tina Tu 

GRAVE DANGERS UNION, So» 

26 13 TAKËALOOK,Nalali 

il PROVOCAT1VE, Johnny C A30 ii SOMEGAVEALL, Bil it E3 LOVE DELUXE, Sade 
il PURE COUNTRYIQST), Gc 34 x FEVERFORDAFLAVOR.H-TOI 

37 zi UNPLUGGED. Nsil > A38 . SONSOFSOUL,Tor 39 x JURASSIC PARK IQSTl, Vaiio 40 «o ALOTABOUTLIVIN'..,,Alan J 
42 o PORNO FOR PYROS.Poi 

i» 44 „ IT'SYOURCALL R i J!i!SÎ A 45 ■ 1S3 ELEMENTAUTcaisFoiFeai ^ 46 M EatOO LONG IN EXILE, Van» 47 a SOUND OF WRITE NOISE, An 

50 .i JON SECADA. Jon Sm 
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DAIMCE CLDtPŒJZ^^S5 

ISLAND CIRCLES 

ROUND THE ORB 
The Orb look set to sign to a major label within the next two 

Island Records is the most likely partner for the group, which Is still negotiating Its full departure from Big Life. The seven-month contractual dispute goes to the High Court on Ocfober 6. But Orb manager Adam Morris says the group Is free to sign to another label although it cannot release any new material yet. Morris described Island as the "main contender". He declined to confirm a deal with Island but 

says he expects The Orb to sign to a new label within the next fortnight. Island Records also declined to comment on any deal. Meanwhile, the group has just finished a Yellow Magic Orchestra remix album and produced tracks for Robert Fripp and new act Juno Reactor, both on Wau Mr Modo. A new Orb album has been written with the release planned for January. A single is likely in September. A tour has been finalised for 

A SOUND MOVE BY 

MINISIRYOF SOUND The Ministry of Sound is planning to transferthe unique atmosphère of its club on to vinyl. The London club is launching its own label with compilations and new artists. The first release is 'The Ministry - Sessions Vol 1 a compilation mixed byTony Humphries out in mid-August through RTM. Ministry promotions man Jason 

Hill says the launch is a natural progression. "We wanted to find a way of capturing the feel of the club on record," he says. The first compilation features tracks such as Mother's 'Ail Funked Up', 'London X-Press' by X-Press 2 and Gabrielle's 'Dreams'. Meanwhile, the club is looking for new artists to sign to the label. 

AL'S TIRED OF BEINGALONE Soul legend Al Green is tired of being alone and has found a new home with RCA. Having left A&M last year, the singer has signed a new deal with BMG International and the RCA label. Mis, as yet untitled, début album for the label will be released in the autumn and features productions by Fine Young Cannibals' David Steele and Andy Cox, former collaborator Arthur Baker, Terry Manning and Danny Madden. The singer is also sef fo appear at the Royal Festival Hall in London with the London Community Gospel Choir on July 13 as part of the JVC Capital Radio Jazz Parade. It will be his only UK appearance. 
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tHitsTour BMGVideo 
nOfEden Geffen 
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DyVRBYS I-l I RE 
"THIS I SWEAR" 

12" FEATURES 3 JOEY NEGRO REMIXES / DAVID MORALES & FRANKIE KNUCKLES REMIX / DIESEL & ETHER REMIX 
CD FEATURES 2 DAVID MORALES & FRANKIE KNUCKLES REMIXES AND JOEY NEGRO REMIX 

dôme OUT 1 2th JULY    

used 
is over 

iblishers, 
pore. 

Mail orders to: 
Recording Indusny Sourcebook, c/o Music Week 
Ludgate House, 245 Blackfriars Road, London SE1 9UR 
Also available on floppy disk for Macintosh and PC. Please call number abovc for il 



lj COWBOY RIDES 

r OUTWITHSONY 
Cowboy Records is the latest indie partner to saddle up with Sony Music. Charlie Chester's label bas licensed the hotly-tipped 'Love So Strong' by Secret Life (pictured) to the major and the act will also sign 

11E3VVILL VOU BE 

2ira 

TOP 10 Bl 

4 5sZEROES& ONES 
es GLASTONBURY SOI 

OS TD 

7 i E3haveitold^ 

A12 h DA22EY DUKS,1 

; Gangsta culture j maybeaUS phenomenon but a 1 new magazine is being launched in ■ i theUKtocelebrate the (rend. P/tafis aimed at teenage 
; boys into hip hop, rap, skate clothing and computer games and the first 1 issue, outJuly 15. has a feature on gun culture, i including a poil on | the "sexiest" weapon. Editor Gavin Hills says the magazine, at El .50, will be "a valuable information source forthe Phattribe". 

to the label in an albums deal. Sony picked up the track after it hit number one in the Cool Cuts chart following phénoménal reactions from clubs, It is released on July 26 and the pre-sale is already around 30,000. In the deal, Chester will retain ail A&R and promotion control over Secret Life. Meanwhile, Cowboy will continue to be distributed by Total/BMG, at least until the current deal runs out in Ootober. Upcoming Cowboy releases include Deja Vu's version of The Woodentops" 'Why Why Why', an album from The Aloof and another compilation. 
Ail manner of dance DJs and artists will be out to impress the luwies at the Edinburgh Festival this year. Event radio station Festival FM has decided to increase its dance output between August 8 and September 4. Last year's guest London station Kiss FM returns for its regular shows. Also appearing as guest DJs are Scotland's infamous dance terrorists Finitribe, who will introduce the TAG Groove Academy which will be presented by cartoon characters.The show will feature previously unreleased Finitribe/Finiflextracks. Local clubs Misery and Carbolick Frolick will also donate their services and The Cabbage Patch slot will feature clubbers' requests live from the clubs. 

■ The riseofUK swing and soul moves ever onwards with the launch of yet another label. Stonegroove swings into action as an offshoot from Rumour Records' successful Movin' On compilation sériés. Its first release is the D-Influence-produced 'Ain't Gonna Walk In Your Shadow No More' by ex-Soul 11 Soul vocalist Do'reen. Rumour A&R man Oscar Engles says, 'The sériés was so popular we were sent lots of new material. We / decided to set up a spécifie soul /9»■ label so we could release ail this stuff." The label will showease ne US acts as well as UK talent. 

direotory 

   _irobbing 135bpr The Vulcans, bllppy chuggin< i4.7bpm Captaln's Log Instrurr 
3], meilovv jazzily saxed Arrested Devel- apment-type muttering 107.3bpm jiggly 
--- ' " -•~iental)...THE PHARCYDE 

ering 121.8bpni Original, typically 
no synth wheezed loplng 123.5bpm i, twittery flultering 127.3bpm Hard 

P), Sylvla Masi mnoochy Phyltis Nelson rev prodded 91.1bpm El Supren 

ad 133bpm Hlgh Denslty 
breezily bounding Aussie d 

FFRR RECORDS IS PROUD TO PRESENT THE SOUND OF THE SUMMER 

DANNY CAMPBELL 

a 7pm production 

;/.ash 

tom 

With new mixes by 
MOUNT RUSHMORE' 

\ ^ M* 
Dial 071-700 4839 and vote for 'TOGETHER' on the 
KISS FM phoneline and you might win a prize 

2 RM DANCE UPDATE 
A18 a 113 l'M GONNA BE 1500 MILES], PrccUim 19 t, FREAKME.Silk  20 il tglLOOKINGTHROUGH...,PMDj A21 » IFIHADHOLOOT.TonyiToni!Toncl 

24 a l'NISOINTOYQU.SWV 

A43 y A BAD GOODBVE, Clml BlacbWynor 

, A 46 <? G13FIELDS0FG0LD,SI 

18 is DURANDUBAN, Du.an Duron A19 HOOTIEMACK.Bc Il ARE YOU GONNA GOMYWAYI.lenoyUnvil; i* A45 • GQELEMENTAL.TeariFor 
22 n 121NCHES OFSNQW, Snow 46 m E3TOO LONG IN EXILE. Van» 47 a SOUND OFWHITE NOISE, An 46 « THE CHASE, Gann Broôks 



CoolT 

3) CAUGHT IN THE MIDDLE Juliet Roberls 
H UNFORGIVEN D:Ream 

(7) BUGGED OUT Mûrit &The Big Bang 
(8) COME ON (AND DO rOFPI Project 

Ma THE POWER'S IN MY MUSIC Ronnie C 
[CTaTl NO APOLOGIES The 3rd Alternative 

Solid Pleasurt 
Synthetic Softcort 

(11) TRYTHE FEELING Cool Jack 
(18) THE JOURNEY Oomph! 

rcian indiakindamad 
(19) BEATNIKS/THE ERRORThe Delomie/Big Mistake 

A guide to the most essential new club tunes as teatured on IFM's "Essential Sélection", with Pete Tong, broadcast every Friday belween 6.30-9pm. Complled by data collected from leading DJs and the followlng stores: City VHH Sounds/ Flying/Zoom (London), Eastern W/EO Bloc/ Underground (Manchester), 23rd ■ Precincl (Glasgow), 3 Beat (Liverpool), Warp (Sheffleld), Trax (Newcastle). g||jjg| 

foCMS 

Dance Force Records, St James tM ^ Street, Kings Lynn, Norfolk (30ft x 60ft - jy W shop 30ft x 25ft plus mlxing studio/offices). 
Il il Hardcore (mostly whites) M h | i house, rap, soul, techno. Popular labels Include Formation, Basement, Pigeon Pie, Junior Boy's Own, Brute, Limbo, 23rd Precinct, Disco Magic. Sells own range of merchandise, DJ mixed tapes; ticket agent; and runs own DJ agency and record label. "Hardcore is still really popular - we can't get enough whites in. We've seen a décliné in rap, otherwise heavy house trance and progressive are coming in. The best hard trance is on European labels but the UK is catching up." - Les Howlett, owner. "They're the only shop in East Anglia to 

M 

deal with dance. They're always well on top of the scene and give good reactions to records when we ask them, which a lot of shops don't!" - Terry Hollingsworth, Deltra. "| shop in Cambridge, Luton and London and didn't know the shop existed until three months ago. Les spends time with you and plays around with product you might iike." - Ryan, Shades of Rhythm. 

The Honey Pot, Bakers The Club, Five Ways, Edgbaston, Birmingham. Saturdays 10-2am. 
16K/atmospheric neon lighting; two bars and a chill out lounge. [ïT-ÏO'igiSlli'^fi No trainers or sportswear. Upfront funky, garagey house. Résident DJ - Ritchie. Guest DJs have included Jon Da Silva, Alistair Whitehead, Jon (Pleased Wimmin), Al MacKenzie, Simon Storer, Fat Tony and DJ Deep (from Paris). krarïïnrffB The FPI Project 'Corne On (And Do 11) - Mother Remix'; Evolution 'Everybody Dance'; Direct 2 Disc 'Ail That'; The Dallyl James/David Anthony Project 'You Make Me Happy'; M-People 'One Night In Heaven'. 

QSQSS 31 "Above ail else, we're putting the fun back into clubbing, that's my goal. The crowd's both sexy and musically minded, and great attention is paid to the quality of the sound and lights." - Ritchie Roberts. Iike it because you can hear a song, you don't just get stuck into a garage groove. If you go with an acetate you can guarantee the DJs will play it." - Eddie Gordon, Compact Management. 

RM DANCE UPDATE 3 
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'Bugged Ouf (Solid Pleasure). Florida's finest turn up rather unexpectedly on the somewhat erratic London-based label run by Yello's Dieter Meier. Recorded in the UK, Bugged Out is a firing fusion of untypically acidic keyboards combined with those crisply-produced deep and driving rhythms which Murk have made their trademark. The Murk Rub Mix, which is puncluated by "here we go" vocal samples, gets more acidic as it progresses, while the Deep Double Acid Mix is a full-on acid attack y^rjj 

I rrs p o r t 
encompass, as the title suggests, a bit of "rock". The times have overtaken Black Box - the kind of happy house they made famous is now being made a lot better by other people. This cornes over as dull Italian house and I can't see it catching on  even as a pop tune m 

Thundersley Invacar' (Deceptive). Try to imagine grungy hip hop with homemade sax and guitar breaks and you'll find something like this offbeat and Imaginative début from the Harlow three-piece. A cross between Rage AgainstThe Machine and Fishbone, this could please both the hip hop and indie crowds  

'Outerspace Girl' (East West). Would you Adam and Eve it? An eight-track doublepack without a guest remixer in sight. Ail the mixes are suitably spacey, with the Space Cadet and the stripped down Destination Moon mixes being the best vocal versions. The choice instrumentais are the Organism Mix, which mates a cool NY rhythm with a simple cheesey organ theme, and the Lost In Bass mix, which is a wonderful trancey dub  

Stop This Feeling (Remixes)', (Columbia). One of the UK's brightest hopes on the swing scene get an officiai release now for their follow-up to 'Roses'. These new mixes still perhaps don't give the US producers a decent run for their money, but the song's as hooky as they corne and the vocals suggesl long-term potential  

t'Corne On (And Do It)' (Synthetic). Everything you love/hate about Italian records in double helpings. Very FPI Project but bang on time with its riffing flamenco-style guitar and a bundleof irresistibly funked up mixes from Mother-man Lee Fisher, which includea wonderful reinvention of the bouncy original into a big booming beast of a track rrp 

J 'Rockin'To The Music' (deConstruction). A rather plodding pop house production which tries to 
® ERIC ÊEREZ PROJECT 

IllIWinlI'l'ifiMI'l 'Looking Up' (RCA). Man of the moment Steve Jervier and David James provide the mixes for this début from the EastEnders star. But don't let that fool you, this is classy stuff with Gayle's light vocals breezing over a neat 

| 3 ra «a. 
AH 2 WEAK.SWV 
A3 « WHOOMP! {THE A0 J G3 CAN'T HELP 
A 6 c SHOWMELOVI 

A 9 10 l'LL NEVER GET 10 ,EJCOMEUND( AU 15 LATELY.Jodeci 
13 ii BADBOYS.lnnei 

• MICHELLEGAYLE 
street soul shuffle. The Jerv's mixes harden things up a bit but ifs the vocals and the uplifting hook that shine through j]^| 

mix building from its gospel acapella. The Masters At Work dub chops things around and plays with the synth line but the A-side has the action  
«■My the Cutie'(US MCA)., biggesl record on the hip hop/ swing scene, this has been building as an import over the past couple of weeks and is now as big an anthem as their 'Rump Shaker' outing . With Tammy Lucas sounding incredibly sweet and soulful on backgrounds and chorus hooks, the rap interweaves with the most infectious of basslines, weeping string synths, piano and a medium-paced drum kickthafs mashing up urban black dancefloors right now im 

'Release' (Olympic). A standard US-slyle track thafs so well- produced ifs sure to be in most DJs' boxes. Asnappy, funky garage groove is augmented by a strong vocal, and hypnotic piano and organ lines. A familiar formula well executed.   m 
a 'Feel The Drums' (Appel). Emanating from Croydon's Apple Records shop, 'Feel The Drums' is a driving percussion workout with acidic keyboards, doomy organ sounds, a booming bass drum effect and neat dub touches. However the biggest buzz is on the flip's slower 'Malawi Gum', a chugging journey into dub lerritory with waves of wobbly synth sounds, plunging basslines and ethereal vocals... 

l't Gonna Walk In Your Shadow No More' (Slonegroove). Rumour's new Stonegroove label gets off to a firing start with this D-Influence produced, funky soul tune by ex-Soul II Soul vocalist Do'Reen. In three mixes, the strong mélodie vocal rolls along atop a full-bodied production enhanced by the funkiest of basslines, clavinet and guitar, coolest of string and horn stabs, and a Seventies-derived jazz funk cum James Brown rhythm track... 
131 l'i 1:1 'True Love' (Six6). A 12-inchof second chances with the deep garage groove 'True Love' in its first UK release paired with Beacham's moody classic from last year, 'Trouble' - both drenched in NY class. Making the whole pack even more worlhwhile is James Bratton's swirly, tranced out Deep Underground Mix of 'True Love'  

'Unforgiven' (Magnet). D:Ream burstforth with another doublepack of mixes for their latest single, D:Ream's own mixes are good, Sine's are more funky and swinging, while LeftField's dubs take you on a hard house excursion and are probably the best in this package... m 
m 

Around' (Cutting Records, US). Another supremely talented former gospel singer manages to eut it with a powerful garage track. David Shaw's production is spot on with the original 12-inch 

'Ming's Incredible Disco Can't Play Machine' (Stress). The further adventures of the Mighty Ming involves two extended dubwise excursions into a land where life is one long disco paaaarrrrty. Superfunky guitar riffs, deadly disco stabs, sweeping strings, 

AI8 a inrM60MMA6E|5WMILESI,P«*UiTO.5 ObymIIi 
20 » [Mi LOOKlNGTHROUGH...,PMDawfiGeeSlrec A21 M IFIHADNOLOOT.TonylTom.'Tone! Win; A22 a CANTGETENOUGHOf,, .TaylorDaync Atisli 23 « GIRL,l'VEBEEN HURT.Snov, EaslWosi 

0 n IT WAS A GOOD DAY, Ice A19 HOOTIE MACK, Bt 20 n ARE YOU GONWA GO MY WAY?,lcnny K,avii A21 s WHAT'S LOVEGOTTO,..T A 05 [53 ELEMËNTAL,ToaisForFcar 06 K CaTOO LONG IN EXILE,Vant 07 a SOUND OFWHITE NOISE. An 
j 20 n LOSECONTRQLSilk .; AE3 35 GRAVE DANGERS UNION, SoulAsyli 



upbeat crowd noises and irrésistible piano and percussion breakdowns ail slip in and out of the mix somewhere along the route. If Larry Levan and King Tubby bave bumped into each other on the other side, then they'H be making records something like this n=1 

mmm Viva' (Oval). The British Airways ad tune forms the basis of this fascinating combination of opéra and club music. A long, ambient intro gradually develops into a thundering house groove with loads of interesting effects and drop outs. Very unusual and a possible massive hit if DJs are brave enough to play it |gj 
H^i'lUifTI 'The Joumey' (Loud & Proud). Usa Loud's 

label débuts with some devastating acid dub, low on bpms but high on oomph. On side A, the thumping Strength Through Patience Mix builds up a head of steam that gives it a slight lead over the more predictable original ma 

 l'BackTogether Again' (Six6). This is a stylish cover of the Roberta Flack and Donnie Hathaway dassic. A smooth rhythm with neatly arranged piano and strings make this a sure hit, plus there's a deep, spacey underground dub ontheB-side  
 l'Sensual' (white label). Jolley Harris Jolley return with new vocalist Viveen Wray and a much more impressive track than their last efforts. It still has a meandering, laid-back feel but this one also has the bpms to mark the floor. As if to confirm the fact, the (lip has a harder Transeuro Mix with a cool techno feel. Mot their finest, but a great effort qq 

'Two In A Million" (4th & B'way). From the pen of Rod Temperton cornes Mica's new single, a chirpy, joyous, swingy two-stepper on which the UK's premier soulstress sounds as fabulous as ever. Absolute, Blacksmith and Driza Bone chip in their own mixes, Blacksmith's giving the track a similar edge to his recent Sounds Of Blackness outing and in my book the best bet for the dancefloor EH 
'Rise From Your Grave (Remixes)' (R&S). Originally a stormer on Strictly Rhythm, this hypnotic techno house crossover from DJ Pierre is given the David Morley and Cisco Ferreira treatment. The Morley mixes, in particular Expansion, beef it up into a momentous pulsing groove while Ferreira keeps it more rhythm- based   ppj 

I 'You Can Dépend On Me" (Funki Dreds). This is UK street soul/two step at its absolute finest. Its only danger is being overshadowèd by the tune Rickhimself wrote and produced for'Jill Francis, 'Make LoveTo Me'Just about the biggest record this year on this scene Qg 
l'Release Me' (First Choice UK). If anyone deserved to move in on Robin S territory it would be a partnership with the pedigree of NY producer Andrew Komis and original house diva Pandella. This is sure to have the legs to take it some of the way with its stalking melody and a similar vibey hook, A bonus for the clubs is James Bratton's grinding 111 East reworking  

to its uplifting lyrics and chugging garage rhythm. The vocals suffer a somewhat murky mix on the commercial A-sides but a Sanchez 'Hard Dub' gets things quaking on the flip   m 
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19 ONE NIGHT IN HE. 

a FIELDS OF GOLD S 

■ HAVE I TOLD YOU 

TOP 10 Bl 

THERE'S a tragic story behind US label Screamin' Gold Records, which licensed Jared's latest 'Fly So High' to Vinyl Solution. Label boss Screamin' Rachel recently hit the headlines when her business partner, playboy Indian prince Teddy Khedker, and his wife were found dead in their NY condo in a classic murder-suicide by the jealous wife...Steve Jervier is working on Gabrielle's follow-up to ,Dreams'...Universe returns on August 13 and is back at the Warminster site. Dubbed 'Big Love', the event wiil feature DJs Vath, Angel, Garnier, Morales, Knuckles, Hutîiphries, Oakenfold, Robertson, Cox and just about every name under the sun as well as PAs from Aphex Twin, The Prodigy and The Source... It's ail going right for Sasha at the moment. The man has just signed a global publishing deal with PolyGram Music...Croydon-based dance shop Apple Records has been renamed Appel just in case those ex-Beatles get a little upset...Philips is launching its new CD-i technology at a cyber party with a live mix from Coldcut's Matt Black at Ministry of Sound in London on July 9...Finitribe and producer Andy Williams have corne up with a 10- minute tribute to Edinburgh club Carbolick 

V- 
m h 

Frolick entitled 'Camp Frolick Hustle'. It's out on Finiflex soon...The 12th annual British Reggae Industry Awards are back on the calendar again, this time on July 23 al the Hackney Empire, London. Guest performers will include General Levy, Tippa Irie and Debra Glasgow, among others...Fantazia Music returns on July 12 with its 'Twice As Nice' compilation and the Ratpack single 'Lords Of The Dance' on July 19. Look out for a relaunch party too...The latest label to set up its own club is Tomalo Records with Hi Ho Expérience at Cuba, 11 Kensington High Street, London, every Thursday. Norman Jay guests this week...Jerry Dickens is launching new night Dancekult at London's Turnmills on Fridays 3am-11am. Weatherall is the résident DJ...DJ Dag has his Dance 2 Trance album 'Moon Spirits' released on Arista on August 2...A desperate Damian at Slice Promotions has asked ail his contacts to give him a call on 071-402 0972 as he had his address book nicked last week in Manchester...Helen at Perpétuai Promotions also needs a few calls - she's updating the Labworks label mailing list. She's on 071-713 7024...AND THE BEAT GOES ON! 

US TC 

it's about time 

L^J LOOKiNG THROUGH..., PM Dawn 



TOP 30 VIDEO 
THE OFFICIAI Ihusicweek CHflRT 

£ j | ^tegory/ranning lime Cafeol 1 1 | êaVego^/mnningdme Ca^ol B1 BLAOERUNNER-DIRECTOR'SCUT WarnerhomeVideo BJ ' J Sci-Fi/l hr51 min PES12682 ' i* , CHERFITNESSiBodyConfidence FoxVideo |U-4 Speciallnterest/l hrSOmin 2577 9 , , BEETHOVEN CIC i- 2 Children's/1 hr23min VHR1580 17 is i LETHALWEAPON3 WarnerHomeVideo Action/1 hr 53 min PES 12475 O PETER PAN Walt Disney o 1:1 Children's/lhrMmin D 202452 18 22 1 THELAWNMOWERMAN First Independent 
n , FUEL METAL JACKET Warner Home Video " AcIioiyihr52min PES 11760 19 14 2 UROTSUKIDOJ'2: LEGEND ^Manga 
H MANUTDFC:EndOfSeason Manchesterlltd J 5 Sport/1 hr30min MUV5 20 n i STARTREK:TheNe)rtGeneration69 CIC €-v 1 Sci-Fi/lhr28min VHR2727 
0 j 6 STARTREKVI: UndiscoveredCountry CIC 21 . , TAKETHATiTakeThat&Party BMG Video 

! 7 ra GUNS N' ROSES: F...mg Videos 1 Geffen ; / lNt=wl Documentary/l hr GEPV 39523 90 . CHER:Cherfitness: ANewAttitude FoxVideo "■ Spécial lnterest/1 hr 28 min 2576 
O kwb GUNS N' ROSES: F...ing Videos II Geffen 0 LUJ Documentary/l hr GEPV 39524 23n5iDEADAGA|N C|C t J Uàll Drama/I hr43min VHR2574 
0 p , MYBESTFRIENDS BVA 3 Children's/2hrl0mïn NCH742 04 18 , STAR TREK: The Next Génération 68 CIC " 18 ' Sci-Fi/l hr 28 min VHR2726 

1Q 5 2 FARAND AWAY vhrim? 25 3 ONE FOOTINTHE GRAVE; Beast ^BBC 
11 „ , RANGERSFC-BINAROW CameronComm 11 " Sport/1 hr CWRFC003 2fi .CINDERELLA Walt Disney ' 1 Children's/lhr30min D204102 
19 , FRIEDGREENTOMATOES Video Collection le- 9 Drama/2hr4min VC3405 27 2i NEWCASTLEUTD: HIGHLIGHTS92-93 PolyGramVideo l-' 21 Sport/1 hr30min 0864543 
13 , , HANDTHAT ROCKS THE CRADLE HollywoodPictures 28 . , HAMBURGERHH-L CinemaClub 
Ifl n nq WAYNE'SWORLD CIC 15 Comedy/1 hr30min VHR2628 2q i2 , ONE FOOTINTHE GRAVE: Monday BBC Comedy/1 hr28min BBCV4971 
IK , PINGU 4: Pingu The Chef BBC IJ " 3 Children's/41 min BBCV4975 On , COBRA WarnerHomeVideo JU " ' Aclion/lhr23min PES 11594 

TOP 15 

MUSIC VIDEO 
| S | «r 

î Kl ra GUNS N' ROSES: F...ing Videos 1 Geffen ■ u_Z_j Documentary/lhr GEFV39523 
2 pm GUNS N' ROSES : F.Jng Videos II Geffen ^ ItlMl Documentary/lhr GEFV39524 
3 8 _ TAKETHAT: TakeThatSi Party BMGVideo Compilation/lhr12min 74321120863 
4 s BON JOVI: KeepTheFaith PolyGramVideo Live/1hr25min 0865143 
5 3 4 BARRYMAN|LOW:Greatest Hits Tour BMGVideo 
6 7 6 GUNS N'ROSES: GardenOf Eden Geffen 
7 . 2 NEIL YOUNG: Unplugged ^JA/MV 
g , ,PINKY&PERKY: ThePigAttraction Telstar 
9 s 6 2 UNLIMITED: No Limits PWL Continental 

1012 GREEN JELLY: Cereal Killer BMG Video Ul Compilation/min 72445110363 
11 -0 , ABBA: MoreAbbaGold PolyGramVideo 5 Compilalion/55mïn 0873803 

,S „ GUNS N' ROSES: Use Your Illusion 1 Geffen 28 Uve/lhr30min GEFV39521 
" i2 ERASURE:TheTank.TheSwan... BMGVideo Live/2hrl5min 74321122503 

14 „ GENESISj^Uye-The Way We Walk PolyGramVideo 
; .a 24 GUNS N' ROSES: Use Your Illusion I^Geffen 
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Recording Industxy Sourcebook is the most widely used 
directory in the business. The 1993 édition contains over 
11,000 up-to-date listings in 75 catégories including 
record labels, producers, distributors, managers, publishers, 
agents, attorneys, studios, music média and much more. 
£50.00 
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Also available on (loppy disk for .Macintosh and PC. Please «U number abovc for information. 



4a> 

S i ip § 
S 
m 

ES B 
> § 

o ^ 
- i 5 g z o 

z Crt " § Q 5 
i > 

l| a O 
|| 

7\ =Tr s — ^ î? § | 
fî cp î— 
1 i1 r"f 

5 | 
Fi 
1 s O z 

r 
m m Ç) > 

c 

P PO o X 
ç 

m 
O C 

s| 
r 
f 

f 

i 
i 
1 

1 ! 1 î f î f | 

H 

i 

lli 

mm 

© cin. cc 
produce 
cassette il o 5 |ë 

g | 
11 

D O 
M 

Fields 0 
Riddim 
UsSFeat 

Chemica 
Blur 

i 15-| o- 3 O CD 1 '? P co 
i ^ 

g" J 
< 
m" 

E 5 S gH > ? i" 
lî 
3 i 

O o 5 
c1 

i 
| 

S 

fi II 
» g 1° 

P i S î 
« 1^1 ^ g o ^ 
<1 |-a % ? 
O O CL O" 
§1 g" " m g P. 3 

® g.! 

? 1 
| 
i 

columsia 
^ ray 

s 
-< Illt-IVi K 

m 

§ 
ints?! 



10JULY1993 

TOP 75 ARTIST ALBUMS 
THE OFFICIAHiusicweek CHART 

Ë «II; Artist (Producer) cl/CD (Distribuior) Cass/Vinyl | « | ^,
i
e
st(produce Lab. at/CD tD^atrlbutor) | flouer, Label/CD (CH^ributorj 

ri EMERGENCY ON 26 ElTEASEME '■ aaaaa chaka0emus4PlierslDunbarWillis.Shakespeatel i1angoCIDM1102(R10/F) MCI 1102/MLPS1102 cj SIMPLYTHEBEST*5 Tina Turner (Various) Capitol C0ESTV1(£) 
U ' 3 Jam.roquailJMelse.'S-nithl Sony S2 4740692 (SM) 27 28 18 J-OVEDELUXE© Epie4726262 (SM) 4726264/4726261 en APPETITE FOR DESTRUCTION ★ 2 GefîenlBMGI □O 62122 GunsN'Roses(Clink) GEFD2414ô,GEFC2414â;6EF24148 ' n UNPLUGGED..,AND SEATED • w i- 2 6 RodStewartdeonard) ner Bros 9362452892 (W) 9362452894/9362452891 ■)0 21 „ REPUBLIC© Centredat £-0 NewOrdcrlHague/NcwOrderl leCo/London 8284132 (F) 8284134/8284131 nn THE ALBUM • w n piffp^hard(Richard/Mœssl/Welch'lCershaw) EMICOÊMD1043(EI TCEM01043EMD1W3 o POCKET FULL OF KRYPTONITE • «1 3 10 SpinOoaorelSpinDonorsfDenenberg/UBockal Epie 4682502 (SM1 9Q rsi before&after M timRnnlFinniFataaf) Capitol COEST2202(E) TCEST2202/- 55 5, 65 D,VA * 3 Annie Lennox(Upson) Rrer532m75326 £ /, raBACKTO BROADWAY g <t |"c,,l garbraStreisaadIVanous) 4738804/' on ,, , whisperaprayer Mica Paris (Waldan/rempeilijnnjndrjohnsonl 4th+B'wayBRCD591(F) BRCA591/BRLP591 RK M Rn METALLICA# JO M 60 Metallica(Rock'Hetfie'dfUIrich) Vertigo 5100222 (Fj 51002245100221 c TENSUMMONER'STALES» 3 ' 1 StlnglPadgham/Stmg) CSi qi liai THE CREAMOF ERIC CLAPTON*: 0 1 Eric Clapton/Cream (Various) 3 Polydor8335192(F) ECTVC1/ECTV1 57 ^ MEMORIAL BEACH "J* A-Ha (David Z/A-Ha) WâfnefBros9^S 

C AUTOMATIC FOR THE PEOPLE * 3 0 4 "O BEMILMEMI WarnerBros9362450552,WX488mVX«8|Wl 09 GOLD- GREATEST HITS * 2 ™ Abba (Andersson/Ulvaeus/Anderson) PoSSS no ai HOMEMOVIES-THEBESTOFO Everything But The Girl (Various) Blanc» Y Kegro 4503923192 f.Vj 
-j 5 4 WHAT'SLOVEGOTTODOWITHIT® PartophoneCOPCSD128(El TCPCSD128/PCSD128 OO „ HAPPY NATION Metron AceOf Base (Joker/BuddharTOEC/Pop'Linden! ome/London 5177492 (F) CQ SUEDE • ^ Suede(Bulier) NudeNUDElCO(RTfAP) NU0E1MCNUDE1LP 
o UNPLUGGEDa 0 6 NeilYounglBriggs) Reprise 9362453102 |W) 9362453104^9362453101 q/l „ GOOD'N'READY pwil, 45 1 SybillStockrWalermaiWariousl niernationalHFCD28(W) HFC28'HF28 fin aq n AMERICA'S LEASTWANTED Ugly Kid Joe (DodsonDorn/Ugly Kid Joe) Vertigo5125712(F) 5125714/5125711 
Q NOUMITS m J 1 2 Unlimiled (Wilde/De Costerl l Continental HFC027{W) HFC27/HF27 35 35 9 

BANBA RCA74321139612 (BMG) Kl un™™0 
" ' Bryan Ferry (Ferry/Trower) Virgin CDV 2700 (F) TGV 2700/V 2700 

<0 „ COIMNECTEDa 1 u 13 28 The Slereo MCsfTheStereo MCsl 4th+B'wayBRCD589|F) » BRCA589-'BRLP589 qc „ . FATEOF NATIONS0 EsParan!afontana51«672IFI JU 31 ''RobertPlantIHughesrPlanll 514S67rnl48571 Ri „ THE COMMITMENTS (OST) * : 0 « 46 88 TheCommiimenlslBushnelt'XJlefiParker) 2 MCA MCA010286 (BMG) 
11 PH"! MITIERRA 1 1 Ul Gloria Estefan lEstefan Jr/Casaa'Ostwald) Epic4737992(SM| 97 „ „ SYMPHONYORDAMNO 3 TerenceTrenlD'atbylO'arbyl ""SS cq GREAT EXPECTATIONS© EMicotk OO 67 35 TasminAttherlMeodelsohnlXayeAVickcnsIHui 1C3624'TCEMC3624/EMC 3624 (E) 
12 9 2 MUDDYWATERS BLUES London 8284242 (F) 8284244/- qo TAKETHATANDPARTY*2 RCA74321109232IBMGI «JO " 35 TakeThat(Various) 24321109234043211^231 RA „ THE BEST OF VAN MORR1SON© PolydorS»i9702|F) Ot 65 30 VariMorrison(Varions] e4197IM,r8«19701 
«o JANET© ' " Janei Jackson Uam/lewis/Jacbonl Virgin CDV 2720|F) TCV272(W2720 39 123 HERE'S SOME THATGOT AWAY Polydor5193722 (R CC LEGEND*5 TnffGongBMWC01IBf.WCXl3MV<X1'F! Do 59189 BobHarieyAnd"IheWailetslMaileymai;ers'BiachsîllSniilb| 
1^1 8 2GOLDAGAINSTTHESOUL Columbia 4740642 (SM) 4740644/4740641 /in „ DREAM HARDER TheWaterboys (Scotl/Pricel GeffenGED24476(BMGl GEC24476'GEF 24476 RR „ , THEHOLYGROUND DO 53 2 MarvBiadISinnoll GrapevineGRACDmfilO'F) 
15 12 24

SOCLOSE* c C| „ ! 5400344&MX)341 fll , TAKEALOOK ^1 NatalieColelFischer/liPumal Eleictra 7559614962 (W) 7559614964/- 67 68ni3
OUTOFTIME*4 WarnerBros 7599264982 (W) WX404C\VX404 

1K KEEPTHEFAITH© 1 y n 32 Bon Jovi (Rock) j—s n-) DANGEROUS * 5 MichaeUacksonlRiley/Jackson/Swedien/Bottrelll Epic4658022(SMl 68ia Warp WARPC014 (RTM/P) WARPMC14/WARPIP14 
Iff] AREYOUGONNAGOMYWAY© -!:'Jr7! LennyKravitz(Kravitz) • VirginCDVUS60(F) VUSMC60A/USLP60 /iq „ , LIBERATÛR VîrginCOV2715(FI ™ Orchestral Manoeuvres In The DarkIMcCluskey/Coxon) TCV2715At271S en ^ FOREVERFORNOW HarryConnidt.Jr.iVariousl Columbia 4733732 (SM) 

lO CEREALKILLERSOUNDTRACK * O GreenJelIvlMassey/Buscaglial Zoo 72445110382 (BMG) 72445110384/- flfl » « RAGE AGAINST THE MACHINE 0 18 22 RageAgainstThe Machine (Brooksl Epic4722242(SM) 70 52 6 CHRONOLOGIE Polydor 5193732 (F) 5193734'5193731 
19 20 «UNPLUGGED* DLCm6icSwx48o ne „ ASTORMINHEAVEN tJ 21 2 VervelLeckie) HutCOHUT10(RTM/P) HUTMC10/HUTLP10 71 „ SLEEPWALKING s< » ' KingmakerlColliefiWilIiamsl TCCHR6014CKR6014 
20 ES CYBERPUNK e.\J ééi BiliyldollHancock) ChrysalisCOCHR6000{E| TCCHR6000/CHR6000 /ic MORE ABBA GOLD-MORE ABBA HITS 0 3 AobalAndersson/Lllvaeusl Polydor5193532/5193534'-|R 72 38 5 NEVERLE™EGG

|| ] 
Epie 4735982 (SM) 

91 „ rKAMAKIR1ADO t. 1 17 6 Donald FagenlBecker) Reprise 9362452302 (Wl 9362452304/9362452301 /| 7 THE MADMAN'S RETURN • Logic/Arisl37432t1285l2l8MGI ^ 15 SnapISnapI 7432I12851477432I128S11 7q t„ INGENUE© lO 49 32 kdlanglPenny/Mink/langl Sire 7599268402 (W) 
97 » BREATHLESS© "■ KennyG (Kenny G/AfanasieH/Fosler/Sheal Arista 07822186462 (BMG) 07822186464'- 48 55 10 GETAGRIP# Geffen GEO 24444 (BMG) 6EC24444/GEF 24444 7A El fUZZY ■ «t MÉriafl Grantlee BuffalotKimble) Slasli'london 82838921F) 8283894'- 
23 is JOOLONGiNEXHEO Exile^olydor 5192192 (F) ^0 ^ J4 USE YOUR ILLUSION II* ( ieffen^GEFO^MM 75 69 99 THEBESTOFUB40VOL1 *4 VirginDUBTVKF) UBTVC1/UBTV1 
9/1 „ UTAH SAINTS " UtahSaimsIUlah Saints! ffrr 8283792 (R 8283794/8283791 rn STARS *10 ! «U Simply Red (Levine.'HucIcnall) ;astWest9031752842(W) 
oc „ ELEMENTALO " 16 ' TcarsForFearsIPalmetlOnabaBGrifllIhsl Mercury 51 WH(F) RI USE YOUR ILLUSION 1* t 31 GunsN'RosestClink/GunsN'Rosesl îeffenGEFD24415(BMG) GEFC24415'GEF24415 

TOP 20 COMPILATIONS 
ARTISTS A - z 

2UNUM|TE0, 9 PARiS.Mrea . 30 
1 l |ÎX. 8^D,«ÏÎ 1 0 9 10 24 * EMI/Virgin/PolyC jramCDNOW24(E) TCNOW 24/NOW 24 HSÏ "'i SSUoc.; 

srr.EMACHlNe 

n 100 PERCENT DANCE • ^2*7*1 Il 2 3 Various STAC2667/STAR2667 
11 INNA DANCEHALL STYLE EMICDEMTV76(E) 1 1 12 2 Various TCEMTV76/- 40 io 6 WOMANTO WOMAN • - 1 

2 , 3 NOW DANCE 93 EMI/Virgin/Pr )lyGramCDNOD9(E) 13 13 2 MONSTER HITS OF DANCE CastWTnur ,hdownCTVC022J^I I^e^S.tho. kïX'- i 
g 3 2 ON A REGGAE TIP 0 MangoCIDTV5(F) 1CTTV5/1LPTV5 1/1 HITS93VOL2 • TelstarTCD2661 IBMGI ^£^,, 7 Various STAC 2661/STAR 2661 J ? il# • H 
^ 4 7 ORIGINALS • Cotum biaMOODCD29(SM) MOODC 29/MOOD 29 ic ROCK'N'ROLLIS HERE TOSTAY 10" 4 Various Dino DINCD48/DINMC48/DINTV48 (P) ÈEE,. 1 
c 5 2 RAGGA HEAT REGGAE BEAT 16 16 5 CLASSIC COMMERCIALS 0 Decca 4406382 (F) 4406384/- E::. ::: 1 
g 8 33 THEBODYGUARD(OST) * ;fi1M/07822186991 (BMG) ^yi5 6 ENERGY RUSH PHASE 4 DINCDB^DIN^S isS-i :• 
y 6 3 SOUL INSPIRATION 0 PolvCramTVSlH^R 18 18 2 R0ADSH0WHITS ConnoisseurColl action RSHCD 20 (P) RSHMC20/- 
g ; 2 THE BLUES EXPERIENCE Poi yGram TV 5162282 (F) 5162284/- 1017 4 THEGIFTOFSONG Poly( 

Il OInew] heartfullofsoul Dino DINCD63(P) DINMC63/- on BLUES BROTHER SOUL SISTER ZU " 22 Various Dino DiNCO 56/DINMC 567- (P) 
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COMPUTER GAMES 

FLASHBACK WORLD CLASS CRICKET SENSIBLE SOCCER 92/93 PREMIER MANAGER LEMMINGS 2 THE CHAOS ENGINE REACH FOR THE SKY SPACE LEGENDS 
COUNTRY 

OTHER VOICES/OTHER ROOMS ACROSS THE BOROERLINE FOLLOW YOUR DREAM INFAMOUS ANGEL COME ON COME ON NECK AND NECK I NEED YOU SHADOWLAND 

JAZZ/BLUES 

AG PC STAGPC AG PC STAG STAG STAG ST AG PC AG AG PC 

NanciGriffith Willie Nelson Daniel O'Donnel IrisDement 

Microprose 
USGold 

Renegade/Mindscape Gremlin Graphics Psygnosis Renegade Mindscape 

MCA MCD10796 (BMG) Columbia 4729122 (SM) Ritz RITZBCD 701 (P) s 9362452382 (W) Mary-Chapin Carpenter Columhia 4718982ISMI ChetAtkins/MarkKnopfler Columbia 4674352 (SMl Daniel O'Donnell Ritz RITZCD104 (P) KD Lang Warner Bros 9257242 (W) ibia 4729442 (SM| Sire 9258772 (W) 

PaulRodgers This Last 1 NEW MUDDY WATER BLUES 2 1 BREATHLESS 3 NEW FDREVER FOR NOW HarryConmck 4 2 BLUES ALIVE GaryMoore 

London 8284244 (F) Arista 07822186462 (BMG) Columbia 4738732 (SM) Virgin CDV2716(F) 5 4 THE BEIDERBECKE COLLECTION Frank RicoHi Ail Stars Dormouse DM 20CD (TA) WAKE UP CALL 7 NEW RESOLUTION TO SWING 8 NEW NO MORE FISH JOKES 9 5 FEELS LIKE RAIN 10 3 BOOM BOOM Source: © CIN. Compiled by Gallup 

JohnMayall Wynton Marsalis WalterTroutBand BuddyGuy 
Silvertone ORECD 527 (P) Columbia 4739292 (SM) Provogue PRD 70512 (P) Silvertone ORECD 525 (P) PointblankVPBCD12|F| 

5NDENT: SINGLES 

tpiled by ERA from Gallup a 

Smashmg Pcmpkùis Hut HUTIT) 31 (RTM/P) Moby Equator/Instinct/Mute -/AXIST DO - (P) Teenaga Fanclub Création CRE130IT) (P) Bjork One Little Indian -/112TP12 (P) Captain Hollywood Project Puise 8 (12ILOSE 47 (P) TheKorgis EuroEURY3IX|(SRD) Secret Knowledge/Wonder Sabres m Paradise 'fFT «17 (RE/APT) The Dogs D'Amour China-/WOKT2033(P) Saint Etienne HcavenlyHVN29|12)(P| Sub Sub/Melanie Williams Robs IROB 9/12ROB 9 (P) 
X-Press 2 Junior Boys Own -/JB012 (GA7M0) BackTo The Planet Parallel -/LLLX 6 (RTWP) GaryTaylor Expansion-/EXPAND 38 (P) Cappella Internai IDS1/IDX1 (RTM/PI Love 4 Sale Steppin' Oul-/IAN 003TS (RE/APT) Sensation One Littlo Indien-/87TP12(P) LaurentGarnier Warp-/WAP36(RTM/P) Senser Ultimate-/rOPP016T(RTM/P) 

DESERT STRIKE WALKER X-WING BODY BLOWS STRIKE COMMANDER SPACE HULK FORMULA 1 GRAND PRIX A-TRAIN MONKEY ISLAND 2 20 15 CIVILIZATION Source: ELSPA.Compiled by Gallup 

N0 FENCES ROPIN' THE W1ND SOME GAVE ALL THE CHASE THE LAST WALTZ THE WHEEL DONT FORGET TO REMEMBER i FAVOURITES THIS TIME i VOICES IN THE WIND © CIN. Compiled by Gallup 

PC PC STAG PC AG PC DT AG PC AG PC 

Garth Brooks Garth Brooks Billy Ray Cyrus Garth Brooks Daniel O'Donnell RosanneCash Daniel O'Donnell Daniel O'Donnell DwightYoakam SuzyBugguss 

Electronic Arts Psygnosis US Gold 
Electronic Arts Electronic Arts Microprose Océan 

Capitol CDEST213B(E) Capitol CDESTU 2162 (E) Mercury 5106352 (F) Liberty CDESTU 2184 (E) Ritz RITZCD 0058 (P) Columbia 4729772 (SM) Ritz RITZCD 105 (P) Ritz RITZCD 0052 (P) Reprise 9362452412 (W) Liberty C 298585 (E) 

Subject Rage AgainstThe Machine Victor Meldrew 
Guns N' Roses Scooby Doo Pearl Jam Metallica 

I Don'tBelieve 11 au Misérable Sod 
In A Million and ail over print Heartand Portrait Don't Give Up and Alive Executioner Zooropia and Achtung Baby Faith No More Bold Man Créature Comforts Frank ic Week. Compiled from data collected from HMV (Bristol and Nottingham), •ice (Peterborough and Swansea), Tower (Glasgow) and Virgin (Birmingham). 

Internai TRUCD 2 (RTM/P) Mute COSTUMM106 (RTM/PI m STEAM 43CD (RTM/P) Création CRECD139 (P) 4AD DAD3008CD (RTM/P) Heavenly HVNLPICDIP) RoadrunnerRR 90792 (PI Mute CDMUTEL2(RTM/P1 AnXious ANXCD 80 (P) i Banquet BBQCD140 (RTM/P) Dovetail DOVECD 6 (P) 

misicweek 
SUBSCRIPTION F O R M 

The business magazine for the music industry SAVE OVER £25 ON THE COVER PRICE over a year by subscribing today and get a FREE MUSIC WEEK DIRECTORY WORTH £30 (but next January) a total saving of over £60). 
I wish to subscribe ta Music Week for one year, 
1 '"able toSeqoflif0ht ; ■01:us$ mnde To pay by crédit card enter détails below. My card number is  I I M M M I MJ I I I I ITTl 

3 Recording Studio'Producc 
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HIGHLIGHTS Single releases for 12 July 1993-18 July 1993: 90 Year to Date: 2577 
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TOP 60 DAN CE SIIGLES 
THE OFFICIAI Biusicweek CHART  

1 1 lit. (Distributor) jE ra | Jrtist (Distributor) 2, | | îtt (Distributor) 

ClraTHEKEY THE SECRET 1 1 1 1 Urban Cookie Collective Pulse812lOSE4StPI 25 taS00800" Subjrban Ga» SUBBASE ..ISAD) 36 M R^nSIlKenyon 74321149981 (BMG, 
26- .ars"™8™ 37 - 2 KRM0DEL BETTER ŒU (F) 

9 rnflGIMME LUV MERX390(F) 97 „ , THE ULTIMATE HIGH/POWER ZONE t./ TimeFrequency InlernalAffairsKGBTOIDIBMG) 7Q m BOW WOW WOW Jo lugj punkdoobiest Epie 6594056 (SM| 
0 , 2 EVERYBODY DANCE on/RCA 74321152011 (BMG) 9Q im JAZZ ENERGY ZOliliulpQi Limbo L1MBO 016T (BTM/P) 9Q pnq PICK UP THE PIECES 39 uSI Candy Dulfer Ariola 74321148701 (BMG) 
n , , CANT CET ENOUGH OF YOUR LOVE TaylorOayne Arisla 74321147851ICMGI 90 r-RJ SOON BE DONE /JJ yjj Shaggy Greensleeves GRED380 (JS/E1 /in m HEAD TO THE LIGHT mi Manjx Reinforced RIVET 1243 (SRDI 
c m RUNAROUND/CARRY ON D mu MarthaWash RCA 74321153701 (BMG) pn ,A , Ml TIERRA db 15 2 GloriaEstefan Epic6593516(SM) /Il ,a DIRTY MONEY 41 24 Dee Fredrix EastWeslYZ750T|W) 
6 CS9IF HAVE Y0U MCAKIMT18(BMG) 91 J WILL SURVIVE (PHIL KELSEY REMIX) d l 9 4 Gloria Gaynor PolydorP2270/PZCD270(F| /in,, SUGAR DADDY 3 Secret Knowledge SabresOfParadisePT007(ReAPT| 
-j 2 , DREAMS Gol DiscsGODX99|F) 99 „ , WEAK 045." J SWV RCA74321153351 (BMG) nn fnn UNCONDITIONAL LOVE 4J buiul Hi-Five JiveJ1VET336(BMG) 
BcsaSvco. ue Note/Capitol 12CL 686 (E) 99 rmPLACE 0F J0Y 

dd L&l RhythmOuest NetworkNWKT71 (SMI nn„ , WHAT'CHA GONNA DO 44 13 ShabbaRanks/QueenLatifah Epie 6593076 (SM) 
A ,1 WANNA LOVE YOU 3 6 2 Jade 1 Qjy 2 SOMEWHERE ^ VSTI463(FI flC nm SHINE A LIGHT (SOUL..) 43 hSl SimonClimie Epic6593416ISM) 

mm dance your socks off S U Léttl D O.P. GuerillaGREPOOl (RE/APTI 9c „ 2 SEE A BRIGHTER DAY <33 JTQwithNoelMcKoy BigLifeBLRT97|F) AC „ . BABY BE MINE 40" 4 BlacksueetfeatTeddyRiley MCAMCST1772(BMGI 
11, , 1 CAN SEE CLEARLY II5 DeborahHarrv m m insane in the brain 4/ iàM CypressHill RuffHouse4477019(SM) Chrysalis 12CHS 4900 (E) 

TOP 19 ALBUMS 19, , ONE N1GHT IN HEAVEN MPeoble Deconstruction/RCA 74321151851 (BMG) no u , LEONARD NIMOY 40 34 2 FreakyRealistic PolydorFREAX3|F) 
•pmswEAT Deconstrui:ti on/RCA 74321154601 (BMG) âQ „ .BUDDY X 43 Neneh Cherry Circ3YRT98(F) 
^ , s TEASE ME Mango 12MNG 806 (RIO/F) 1; |: 1 Itt LabeE"bS??ri en „ s ALL FUNKED UP OU3' Mother Bosting BSTNT 010 (SMI 
ISISl&o.as Cooltempo 12COOL271 (E) n, , EMERGENCY ON PLANET EARTH pi Jamiroquai SanyS24740691/4740694(SM) ci ^ , NOTHIN' MY LOVE CAN'T FIX .3' Joey Lawrence EMICDEM271(E) 
iKm.HA™0NY 

UnionUCRT20(F) 9 ImfwI GINGER £. HrïTll SpeedyJ WarpWARPLP14AiVARPMC14(RTMyP) C9 „ , CUPID O*-23 3JC.001 AnxiousANX1014T(W) 
17123 LONDRESSIRUTT 74321154311 (BMG) 9 pwb JUST RAGGA 4 d IéémJ Various Charm CRLP18/CRLC (JS/EJ C9 p™ TRANSFORMATIONS OO Uad Transform Rising High RSN 53 (SRDI 
1 p , RUINED IN A DAY 1 o 1B NewOrder Centn îdate Co/London NUOX 2 (F) A . , ON A REGGAE TIP 4 ' 2 Various Mango ILPTV 5/ICTTV5 (RIO/E) Cfl „ ,DO YOU SEE THE LIGHT (LOOKING 3^ Snap Logic/Arista 74321147621 (BMG) 
^0,, 2inthemiddle Tabu/A&M 5877151 (F) c m the wind down zone 2 O liuU Various ElevateLPELV06/MCELV06(P| cc „ . ELECTRIC GUITAR JJ Fluke CircaYRT104|F| 
2Q g 6 WHAT IS LOVE c/Arista 74321148501 (BMG) c , ,100 PERCENT DANCE HITS O Various Telstar STAR 2667/STAC 2667 (BMG) cc 26 , YOU CAN'T H1DE (YOUR LOVE...) 30 DavidJoseph 4th+8'wayl2BRW277(FI 
21ISaSEneS

&0NES Food12FOOD44(E) 7 2 SINTRO / 2 5 Intro Atlantic (USAI 7567824632/- (Importl CT „ , HUMAN BEHAVIOUR 3/ Bjork OneUttlelndianll2TP12(P) 
22 E33 s LLhDAM iiALL NIGHT MCA MCST1778 (BMG) SECsSork SRET2 cp M . EVERYBODY 30 AlternS Network NWKT73(SM| 
23 10 2 MAKE LOVE TO ME Glady Wax GW 003T ( JS/E) g JJgJIN ORDER TO DANC

R|s
4
RS932LPms932C(RE/ApT| en „ , YOU REM1ND ME 33 MaryJ Blige MCAMCST1770(BMG) 

2414 ^y
EL,T Equator AXIST001 (P) in , JAZZMATAZZ ÎU'0 Guru Cooltempo CTLP34/CTTC 34 (E) en WEST END GIRLS UU Eastl? LondonLONC0344(F) 

theCITY directory 
THE OFFICIAL, DEFINITIVE DIRECTORY FOR THE YEAR'S MOST EAGERLY AWA1TED MUSIC TRADE CONVENTION 

Distributed to all delegates at the show between Sept 11-15 and included in Music Weeks issue of Sept 11. 
Totat circulation 17,000 copies throughout the world. 

Ad booking deadline August 11. Call the Music'Week ad. dept. on 071 921 5939 for advertising détails now. 

itusicweek 
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reprographies 

A reprographie consultancy. 
Providing advice and manufacturing digital films and proofs 

for companies and artists in the music industry. 
Equipped with high-end repro Systems networked to state of the art technology. 

someon 
creative communication 

If you would like a company tour or to see a copy of our plant list please call us on the numbers below. 
Sonicon 67 Rosoman Street London EC1R OHY T. 071 278 6039 F. 071 278 9549 and 168-172 Old Street London EC1V 9BP T. 071 250 0244 F. 071 251 3326 



retail services 

BETÏEi STORES BY 
With compétition tierce between retailers more stores are up-grading in an attempt to pull in îs like Th slow business - and poor 
recession bas prompted many retailers to reassess the way they présent product to the public. Nearly ail the multiples - from Virgin to Our Price and Woolworths - have 
strengthen the chain which leads from street to till. Of course, while the multiples can afford to consider investment in bells- and-whistles schemes, new shopfittings or redesigns can be a low priority for many smaller retailers for whom earmarking £1,000 for, say, a listening station or new chart walls, gondolas or browsers will make a severe dent in day-to-day profitability. "Nevertheless we are fielding an increasing number of enquiries from indépendant store owners who know they have been putting off refurbishments for far too long," says Richard Thomas, managing director of Impala Displays. The shop design company has recently applied its expertise, acquired over long years in the home fumishing sector, to refitting Virgin's Games Centre stores, And/s Records in East Anglia and the small Midlands chain Way Ahead. "TVe take that as an indicator that the industry is moving out of recession, because it means people are contemplating spending in anticipation of making a profit rather than as a resuit of it," says Thomas. Once the décision to refit and refurbish has been made, however, there is still a risk 

1 & 

Umi ; 

marketing manager Dave Aider. Virgin Retail has been steadily enlarging its Megastore empire. Its 19th outlet was opened in Norwich at the beginning of June. Four more Megastores are scheduled to make their début this year. Virgin believes that différent products such as music, video and games should be immediately identifiable. Each has been designated its own distinctive logo, colour scheme. signage and lighting. Classical sections are also self-contained in ail but one of is. In se 

First to the post: Virgin pioneered the use of listening posts - nom other retailers are following suit 

that in 

manager for the WH Smith group. Smith has been involved in the revamp of the Our Price chain, the changes made in the smaller cluster of 

a différent ambience in each of chart product while m 

for their own sake. "You can over-design and hide the product," says Jim Smith, interior design 

is may be made classical specialist Farringdon's and the évolution of WH Smith's music departments. "Obviously we try to en 

the three store types. But ir every case the product has to be the hero," he says. Recent introductions to the Our Price décor include improved signage and colour- coded product zones. Greater emphasis is being placed on singles, albums and video 

releases are now displayed more prominently. New releases are also the first to meet the customer's eye at a typical Virgin Megastore. "We want to communicate that we have new product and that we believe it is good," says Virgin 

was felt appropriate to rack jazz alongside classical music. But in Manchester and London there are dedicated jazz and blues departments. In ail cases careful thought has gone into setting out what Aider terms an "adjacency flow": new releases lead into chart product and then, via the current Virgin promotion, the customer is guided through rock and pop, dance, reggae, world music (sub- divided by continent) and on to folk, country and blues. The progression continues to jazz, classical and, finally, spoken word. Similarly there are links between compilations, soundtrack albums and video. Listening posts have becorae important in-store promotional tools. Virgin began installing customer headphones in 1989 and now has around 20 posts in every Megastore. Many WH Smith stores now also offer twin sets of earphones so that couples can listen to the same tracks 
Music Week Award winning Leicester retailer Ainley's Music & Video installed 16 listening posts in its 4,000 sq ft store two years ago. 

The best show in town 
CD 
Cassette 
VHS tape 
Merchandising 

tai.C 

• COST EFFECTIVE - low cost per CD/cassette/VHS 
• PRACTICAL - gives full frontal sélection 
• FLEXIBLE - allows easy store re-configuration 
• QUALITY - superb finishes, very strong structure 
• CHOICE - standard or custom designs 
i'ust caH for détails or visît our showrooms 

Axlo | Axio Limited. Castle Industrial Park, Pear Tree Lane, Newbury. Tel: 0635 40079 
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DESIGN 
n more punters, says Robin Cobb 

Each offers a différent album, selected by the store's staff. In addition, a Grapevine Listening System offers customers the choice of any or ail of a sélection of the latest CD singles. "We regard listening posts as marketing tools which expose new and différent artists," says partner Richard Wootton. "Customers seem to like them and we feel that, even if they fail to buy at the time, they are more likely to corne back to us when they're ready to make a purchase." The number of companies offering such in-store facilities has grown over the past two 
^MAM Communication Systems, part of the Chrysalis group, is a leading player, providing Boots and VTO Smiths with custom-built Systems as well as relatively inexpensive one-off units for the smaller retailer. "Listening posts needn't take up very much floor space," says MAM managing director Mike Weston. "We frequently recommend that retailers attach them on the end of the same gondola where they're racking the particular product item." Even fixtures and fittings specialist Lift Systems has added listening stations to its range of shop equipment. Otherwise racking is still the core of Lift's business. The prolifération of formats and expansion into video and games has put more pressure on shelf space. Lift managing director Robert Walker notes a move towards space-efficient live displays, for which his Company provides its Protec security System. "Product profile is inevitably enhanced by the way you position and display it," says Walker. "There's a trend towards lowering the profile of racks so that a display shelf for more important releases can be placed above them. You shouldn't ask customers to crick their necks to look at catalogue products." Cari Bender, sales director of retail designer and manufacturer Apollo Space Systems - which has built display equipment for Our Price, Farringdon's and WH Smiths - believes that retailers are now looking for flexible fixtures and fittings which can be adapted to ail formats. "The days when shops would go for a total refurbishment on a regular basis are probably a thing of 
MUSIC WEEK 10 JULY1993 

the past," says Bender. "The trend is now to be able to change quickly and economically. The idea is to maintain an air of spontaneity and make a store look as up- to-date as possible," Few retailers can match Woolworths' recently refurbished and re-equipped outlet in Hounslow. Many of the new facilities in the test-bed store were installed by the Birmingham- based Sloane Group. "We were asked to provide mountings and fixtures for a number of items and services which I haven't seen elsewhere," says Sloane managing director Bill Jones. The pride of the Hounslow store is the computerised touch-screen system, through which customers can select around 25,000 records and videos from easily accessed menus of catégories, artists and titles. Again, caution must be taken to ensure that new features do not become mere props, rather than a means to 
"One of the problems with mid-Eighties retail design in général was that it was too image-conscious," reckons Steven Taylor, marketing consultant of I:SYS Innovative Systems, part of the FM group which recently won the contract to redesign ail Virgin Retail (Europe)'s 10 Megastores. "Music retailing must take note of practices which have been commonplace in other more compétitive markets, like the food industry, for many years," he says. "Face on, CDs are great 

themselves. Racking them spine-on may have been great for achieving product density on the shelves, but it did nothing to encourage sales," he adds. Axio is another company which has given considérable thought to the problems peculiar to presenting CDs and video cassettes in a cost- effective, customer-friendly but ; e •e fashioi The company's new Flipper Programme offers what director John White describes as modular, free-standing and entirely self-assemblable. "It will allow the retailer to reconfigure or change his stock mix with ease," he adds. However retailers reraodel their stores, one factor will not change — the need to give mers what they want, 3 they want and how they 

01 0 

Customised equipment for n i point-of-sale impact 
Already installed in major retail oullets 

Incorporâtes many unique features 
The Listening Post from MAM; yet another great idea from the people who supply the very best in Audio and Video Systems. MAM are specialists in providing everything from equipment only to full design and installation, backed by a nationwide service network. 

COMMUNICATION 
SYSTEMS 

MAM Communication Systems 1 Pincenls Kiln, Calcot, Reading Berkshire RG3 7SD Téléphoné 0734 302925 Facsimile 0734 303369 

A membcr of the ChrysalisGroup pic 
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RETAIL SERVICES 

Joining thé PC révolution 
From Epos to Elvis to Mavis, Karen Faux uncovers stores' latest computer technology   3 KwTTRrotnlIprB'nssndfitinn When market research specialist Millward Brown takes over as the compiler of the CIN albums and singles charts in 1994, it will not only open a new chapter in the history of the UK charts but will signal nothing short of a révolution in music retailing practices 

For if Millward Brown director Gordon Pincott has his way, most UK tr will be linked to a commor electronic network which ' count ail sales at source ai collate them into more accurate and immédiate charts. And ail within the four years. Pincott's plan is far from being a pipedream since it is based on Electronic Point of Sale (Epos) technology, now 
Epos allows a retailer to record précisé information by either scanning a bar code or keying in a number printed or the packaging, which is then matched to a central product database. An electronic till is thereby transformed into an accurate 

m 

stock control System; Epos identifies not only the sale but also the item sold and amends stock records accordingly. Music retailing is a particularly fast-moving business, further complicated by a prolifération of artists, 

You can't beat 
the system 

CUSIOM DESIGNED AND PRODUCED MERCHANDISING 
SYSTEM FOR VIRGIN RETAIL EUROPE'S 

MEGASTORES IN 10 CITIES 
FROM AMSTERDAM TO BARCELONA 

ORIGINAL FIXTURING SOLUTIONS 
FOR CONTEMPORARY RETAILING 

CONTACT PETER LEWIS ; 

titles, labels and formats. So it has much to gain from Epos. Boots was the first High Street chain to realise the potential of an electronic checkout system. It began to install Epos in 1986. "Previously, we knew what we were supplying to stores, but we only had a vague idea what was actually selling out," says Carol White, Boots' group product manager for music and video. Virgin, HMV and Our Price subsequently followed suit. Now Woolworths anticipâtes 150 of its stores will have the system by the end of 1993. Every multiple now seems to boast its own custom Epos- based system, leaving the market awash with acronyms. Virgin Retail, for example, has dubbed its stock control system Elvis (Epos Linked Virgin Information System). It is designed not only to extract data from Epos in order to monitor stock levels but to provide an accurate picture of any given release's sales history, too. Furthermore, it acts as a catalogue from which customers can place orders. "We are still upgrading but anticipate that by September Elvis will be applied to 96% of our music sales," says Virgin Retail managing director Simon Burke. Thanks to Epos and Elvis, Virgin can now monitor sales by product, store and région on a daily basis. The multiple has found the data particularly helpful in the planning and implementation of spécial promotions, price initiatives and advertising campaigns. It also allows Virgin's central network to tap into any store's database and make 

détectives 
one-ofî buying décisions. "Productivity has increased substantially without any change in staffing levels," says Burke. "We can now buy with even greater accuracy, which means that overstocks are reduced considerably." Virgin is also developing Elvis in conjunction with Eros (Electronic Re-ordering System) to improve communications with its 

Boots revolutiomsed its own re-ordering process 18 months ago with the help of Epos. "We realised that the traditional masterbag system was completely out-moded," says Carol White. "There was just too much scope for human error and inefficiency." Of course, like most of the more sophisticated Epos applications, the system is only fully effective if ail stores 
Boots' Epsom system has spawned a new customer service dubbed Mavis (Music And Video Information Service). It tackles the stocking problems caused when music and video releases corapete for shelf space with other products. Mavis lists more than 25,000 titles which can be ordered by 
The PC révolution may offer the retailer accurate accounting and ever more efficient ordering Systems, but computers can be crimebusters too. Epos technology will work neatly with EAS (Electronic Article Surveillance) by matching the product bar code with an electronic security tag. EAS is currently at the top of the music retailing agenda. Following a recommendation 

26 

by US retailers' a Narm that a standard system should be introduced across North America, Bard, its UK équivalent, is considering implementing a similar system as standard here. The principle behind ail EAS Systems is that an electronic security tag attached to a product's packaging will set off an alarm if a customer tries to leave without paying. Apart from minimising loss of revenue through theft, EAS also enables retailers to display product live. "Live product is much m ' ive to custo: t waiting time while the sales assistant goes behind the counter to locate the product," says Virgin Retail managing director Simon Burke. Virgin and Tower have adopted a 100% live stocking policy while HMV and Our Price are still experimenting with the concept. Burke believes that the fact that many stores have yet to convert to EAS will ultimately encourage the introduction of an industry-wide standard. US electronic security specialist Sensormatic's acousto-magnetic system - Ultra Max - is favoured by many retailers, One of its key features is the fact that no other object - such as a crédit card, security pass, keys or caméra - can set off an alarm. But other companies with anti-theft technology for music stores include Knogo and 
Boots' recently revamped Lincoln and Bromley outlets have switched to live display, but the chain is waiting to see how Ultra Max and Actron's Orion radio frequency Systems perform before reaching any final décisions on tagging. In the event of source tagging it is predicted that record label, manufacturer or packaging company would take responsibility for tagging each release. Or that tags could be incorporated into packaging to make the system even more foolproof. Furthermore, say advocates of security tagging, if ail releases came ready-tagged then stores would be offered a greater incentive to invest in the available hardware. Installation is not cheap, however. Two Ultra Max pedestals cost around £4,000 while the tags themselves will set a retailer back between three and four pence each. But if EAS can turn any store into a theft-free zone, then that has to be money well spent. SB 
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NEW DANCE MID-PRICE SERIES 

TAKES OFF FROM TOUCHDOWIM 

/ BREAK 4 LOVE • RAZE 
2 (I WANNA CIVE YOU) DEVOTION • NOMAD 
3 BEAT DIS • BOMB THE BASS 
4 YOU USED TO HOID ME • RALPHI RASARIO 
5 HOUSE NATION • THE HOUSE MASTER BOYZ 
6 YOU COT THE LOVE • THE SOURCE 
7 THEME FROM S EXPRESS • S EXPRESS 
8 NO WAY BACK • ADONIS 
9 LOVE CAN'T TURN AROUND • DARYL PANDY 
/o MOVE YOUR BODY • MARSHALL IEFFERSON 
// ROK DA HOUSE • BEATMASTERS 
a JACK TO THE SOUND OF THE UNDERGROUND • HITHOUSE 
13 LET NO MAN PUT AS UNDER • A SEPARATE REALITY 
'4 BRUTAL HOUSE • NITRO DELUXE 
Available on compact dise CCSCD 376 
S. long play cassette CCSMC376 

1 EVAPOR8 • ALTERN 8 
2 EBENEEZER GOODE • SHAMEN 
3 D.J's TAKE CONTROL • SL2 
4 NICHT IN MOTION • CUBIC 22 
5 TRIP II THE MOON • ACEN 
6 THE COMPLETE DOMINATOR • HUMAN RESOURCE 
7 WILL YOU EVER REACH THE END • HICH SCORE WARRIOR 
8 ON A RACCA TIP • SLz 
9 PLAYINC WITH KNIVES * BIZARRE INC 
10 SMART-E'S • SESAME STREET 
11 SWEET HARMONY • LIQUID 
12 OUT OF SPACE • PRODIGY 
13 THE COLOUR OF LOVE • THE REESE PROJECT 
/4 INJECTED WITH POISON • PRACA KHAN £ JADE 4U 
Available on compact dise CCSCD 375 
£ long play cassette CCSMC37S 

Campaign includes: 
RADIO ADVERTISINC Kiss FM, Piccadilly, Sunset, 

PRESS ADVERTISINC Generator. MixMag 
^0OCH0o 

fil In store date 5 July 
Order front B.AA.G TELESALES 021-500-5678 
Forthcoming in the phuture HARDCORC CLASSICS i ACID HOUSE CLASSICS 
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APPOINTMENTS 

STORE MANAGEMENT 0PP0RTUNITIES 
NATIONWIDE WITH MUSIC WEEK'S 
MULTIPLE RETAILER OF THE YEAR 

id music, video and games retailer in the UK, \vitli 88  our expansion plans, creating er the countiy for ambitions and 
;V is the longest e 

Currently involved in music retail at Store Management level, you've probably aiready shotm the talents that we now want to develop - a genuine f-' :- music, initiative, self-motivation and the ability t(  
As a Store Manager, you'll have the leadership an others, and the organisational skills to maintain c buying, merchandise display and cost conlrol. Na emphasis on friendly and efficient c 
You'll benefit from an intensive 3-mi placement as a Store Manager that ; 
We offer an excellent package with _ incentive schemes and générons product discount. But, apart from the immédiate rewards, perhaps the most attractive offer we can make is the security and challenge of helping us lead the way as we continue expanding nationwide. 
If you are ready to develop your career in an environment of proven success, send a full CV to Nicola Taal, HMV UK Ltd., Film House, 142 Wardour Street, London W1V 3AU, quoting refer 
Closing date: 19th July 1993. 

:e MW/2. 

©D1SCTRONICS 
DISCTRONICS -IN A DIFFERENT LEAGUE 

The U.K.'s largest independent manufacturer of Compact Dises is selecting an additional Account Manager to join their energetic and rapidly expanding Client Services Department, to help co-ordinate their ever increasing Client Base. 
In order to 'play' and attain your goals in this fast moving game, it would be advantageous for you to have had experience in the Music Industry, a sound Knowledge of Print and Repro., demonstrable skills on a computer terminal: and at least 2 years in a Customer Service environment. 
Along with the obvious skills of co-ordination, organisation and a sense of humour, the successful applicant must be a Team Player. 

Corne and join us IN A DIFFERENT LEAGUE! 
Salary range: £12 - £15K 

Téléphoné Tania Freezer on 0403 732302 for an application form or send you CV to: Disctronics, Southwater Business Park, Worthing Road, Southwater, West Sussex, RH13 7YT. 

mmv 

The British Academy 
of Songwriters, Composers and Authors 
representing UK Songwriters 
requires a 
GENERAL SECRE1RY 
Someone with. a good knowledge of music industry practices, who is self motivated and thrives under pressure is needed to co-ordinate ail aspects of the Academy's opérations. 
For further détails ring Amanada McCarthy (071) 436 2261 

STUDIO 
MANAGER 
Top London rccording studio requires new manager. 

Minimum two years experience within music industry. 
Salary negotiable. 

Application and C.V. to: Personnel Dept., P.O. Box 435 London SE1 4SR. 

COURSES 

"DANCE MUSIC" 
BUSINESS COURSE 
Dl PROMOTION 
Vr* DISTRIBUTION É X A&R 
Ll LICENSING 

jum. SA-™rC 

'^'rouT 071-583 0236 
The Global Entertainment Group "Leading the way in music industry training" 

M you are replying to am imslcweek 
advertisement with a Box No, Classified Dept 
phase send your correspondence Benn House, Sovereign Way, 
to the relevant Box Number ait' Tonbridge, Ment TN9 1SW 
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BUSINESS TO BUSINESS 

Property suitable for recording studio ... ^ 
...A fear store y Victoria ml II, set In secluded, rlverslde location. Situated near Great Dunmow, Essex and on/y five minutes from Stanstead Air port. 

For furthér information, please contact Edith Cheema on 0344 394000 between 9-5pm 

WANTED 
Freehold Property for use as a recording studio and rehearsal room with small office facility Would consider with/without equipment. Area preferred Oxfordshire/Bucks in rural setting if possible but not essential. 

BOX NO. MWK 140 

Profit from our experience 

LIFT] 

C B SOUND 
24 TRACK STUDIO Albums included Buffy Sainte Marie Sinead O'Connor Siedah Garrett Kiss of Life We are reknowned for vocal production 

(081) 549 0251 for further information 

Fi' 

Lu MUSIC SHOPFITTING SPECIAUSTS BROWSERS • WALIDISPIAVS CHART D|SPLAYS • COUNTERS 5T0RAGE UNITS 
STANDARD RANGE OR CUSTOM BUIlT IN HO'JSE DESIGN . AND MANUFACTURE 

FREESTORÉ DESIGN 
TEL. 0480 414204 FAX. 0480 414205 

BLACKWING 
THE 

RECORDING 
STUDIO Customers include: Erasure, Alison Moyet, MARRS, Lévitation, Ride, Jésus Jones, Pale Saints, Love & Rockets, Pixies, This Mortal Coil, Mekons, The Shamen, House of Love, Inspiral Carpets, Daisy Chainsaw, Swallow, Mixing suite with optifile Dolby SR in ail rooms 
Téléphoné: 071-261 0118 

LIFT 
RÂCKS 

FOR 
SâLE 

4x CD Racks 
2x Cassette 

Racks 
1x CD Tower 

PLUS EXTRAS 
Very good 
condition 

Téléphoné: 
0276 33757 
0252 871626 

OFFICE UNIT AVAILABLE i THE 
BUNKER LEASEHOLD APPROX 1000 sq.ft. 

Perfect for small management 
company or record label possible use 

of recording facility near to 
West End / Hammersmith areas 
Call 0831 888647 

surpluses/private collections/reviews, etc. etZ Records/Àudio Zassettes/Comjïact Dises/Video Cassettes/Books of^ muskal 
Distance not a problem • Give us a call. CHEAPO CHBAPO RECORDS LTD 53 Rupert Stro«t, London W1 Tel: 071-437 8272 noon-IO.OOpm  
BHANGRA IS GETTING BIGGER & BIGGER /s your finger on the puise? ail Bhangra enquiries — artlsts^, production, promolio 
NACHURALRECORDS Leaders In new wave bhangra Tel: 021 434 3554 Fax; 021 429 1122 

ûeadlines 
Budget 
Qudlîy Are ail important 

it cornes to making your video LOOK NO FURTHER! THE BUNKER is the first mid priced complété audio muai production Co. in London OFFERING • 36 Track Digital Recording ^ Studio ^ ^ ^ ^ 

WANTED! Reward 
o 100,000 - collection arranged. Corne to: WEST END   THE LEISURE PEOPLE 1 1 Praed Street, London W2 Tel: 071-402 5667 Fox: 071-402 5560 

mm APACHE INDIAN • THE AUTEURS • BJôRK DEFINITION OF SOUND JOBERT OWENS • M PEOPLI SHEEP ON DRUGS • FEUX 

down)/Studer^AÔO. Good-sized 
071 729 4100 

LIFT 
CASSETTE & 

C.D. 
SHELVES 
FOR SALE 

TELEPHONE 

LARGE OFFICE 
SPACET0RENT 
WITHIN THE 
STR0NGR00M 
EC2 
CALL SI0BHAN 
071 729 61651 

WANTED We will collect and pay CASH for your unwanted C.D. or Audio Cassette stands. 

LIBRARY CASES A3 + A4 VIDEO SEGA & NINTENDO VIDEO SLIP CASES COMPACT DISC JEWEL BOXES AUDIO LIBRARY CASES CALL 0952 608429 FAX 0952 604211 ■PIM LTD (Best Prlces) UNIT D5, ROAD 7, HORTONWOOD, TELFORD TF1 4GP 

CARRIER BAGS 
4il  

| London NI 6PB | 1     l l 

NOTICE 1 30ARD 
RECORD COMPANY 

WARN1NG: 
Videogames are here to stay Don't ignore them If your marketing team is lacking games experience but is looking to exploit opportunities in videogames press, TV and radio contact Box No. MWK 138 

Established record producer seeks business partner with own studio (or access to) with a view to indépendant production arrangement. 
Please reply to 

Box No. MWK 141 
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OUR NEW FREE PHONES 

Sales 

0800 592156 

Customer Services 

0800 626698 
Sue Stephen 

Simon Markey 
Gill Thorne 
Jane Quine 

Andrew Dixon 
Julie Cooke 

Maggie Kirby 

©DISCTRONICS 
In a Différent League 

From master tape to packaged CD 
- ail in house 

Southwater Business Park 
Worthing Road 

Southwater 
West Sussex RH13 7YT 
Phone: 44 (403) 732650 

Fax: 44 (403) 733786 



DOOLEY'S DIARY 
Remember where y ou heard it: 
Xhere's widespread support for the 
idea of giving Top Of The Pops to a 
Radio One FM producer...His knees 
are still hurting but he did it: RCA marketing director Hugh 
Goldsmith managed his Snowdon/ 
Scafell Pike/Ben Nevis charity hike 
in 23 hours and five minutes last weekend, and would like to thank 
the many people in the industry who helped him raise £6,000 for cancer 
research...Feelings were running 
high at Radio One after Johnny 
Beerling's extraordinary hatchet 
job on former DJs in the Sun last 
week. Meanwhile the word on his 
successor is Bill Morris, Bill Morris 
and Bill Morris...Mute has taken the 
un-indie step of hiring headhunter 
Tyzack to find itself a replacement 
for général manager Osman Eralp... 

m 
m 

In the UK le promote his cnrrent single Soon Be Done, Shaggy found tirne to win his body over to the Radio One offices to thank the sta- tion for ail its support. While there he presented One FM trainee pro- ducer Ivor Etienne lleft) and producer Saira Hussain with a gold dise he had prepared earlier marking Oh Carolina's 400,000 sales. 
Ferret and Spanner's Brilliant! new 
label is set to début on July 19 with a 
reggaeish-tune from new artist 
Bitty McLean...Congrats to 
Richard Rowe, former head of Sony 
Music Publishing in the UK, who is 
now to run the whole shooting match 
worldwide. Interesting to note, 
however, that he reports to Tommy 
Mottola, who previously has had 
only US responsibilities...Hottest, 
most crammed venue of the week 
was London's Iceni club which 
hosted the Lenny Kravitz party. 
Among those spotted sweltering 
were (in no particular order) ail of 

Eric Clapton (left| didn't know quite what to say when he collected the Silver Clef award for outstanding services front Pete Townshend following the 'novel' présentation speech just delivered by his old mucker. The event raised £250,000 for the Nordoff-Robbins Music Therapy Centre, including an anonymous donation of £50,000. Poly- Gram director of international marketing Mike flllen paid £13,000 for the opportunity for one of his acts to hast their own MTV Europe show while Wet Wet Wet's Graham Clarke paid £6,000 for a tele- vised snooker match against Jimmy White. 
Virgin, Kate Moss, N'Dea 
Davenport and John McEnroe 
...Famous Music attracted another 
heaving crowd to their do to 
celebrate the launch of their UK 
office. Spotted lurking were Warner 
Chappell MD Robin Godfrey-Cass, 
assorted PRS, MCPS and BMI bods, 
Arista's Diana Graham and Simon 
Cowell, Lulu and Chris Hufford, 
manager of Radiohead, who was 
celebrating the band's steady rise in 
the US albums chart... Indie 
favourites Dodgy have put ail live 
plans on hold, including cancelling 
their Phoenix Festival 
performance, while they renegotiate 
their deal with A&M...Has Roger 
Ames finally gone respectable? The 
PolyGram chairman was seen at his 
first ever BPI meeting last 
week...The A&R team at Columbia 
was given a couple of leads at Billy 
Joel's Q&A music workshop last 
week. An uptown Essex girl picked 
up one of Sony chairman Paul 
Burger's business cards after being 
plucked out of the audience to sing 
on stage, while a piano bar pianist 
subtly left his tape with Joël after 
begging to be allowed to tinkle the 
ivories with the great man. Among 
Joel's various bon mots was his 
response to a fan who described the 

event as "one of the greatest 
moments of my life". An appalled 
Joël declared, "Really? You gotta get 
out more"...Look out this week for 
another controversial Vanity Fair 
cover, this time featuring KD Lang, 
whose long-time fantasy has 
apparently been to be shaved by a 
woman. She is pictured in a man's 
suit seated in a barber's chair having 
said function performed on her by a 
scantily-clad Cindy Crawford... 
Mean Fiddler promoter Vince 
Power compared his buying and 
selling of venues and festivals in the 
music industry to the second hand 
furniture trade during a lengthy 
interview on last week's Late Show. 
He should know - his family owns a 
furniture store in London called 
Powers of Kilburn...PRS chairman 
Wayne Bickerton was puzzled not 
to receive a copy of Basca's letter 
endorsing Trevor Lyttleton and 
Tim Hollier in the PRS council 
élection despite being a Basca 
member...At an Unplugged-style 
performance of his new East West 
album Psychoderelict at the 
Mayfair Hôtel on Friday, accident- 
prone cyclist Pete Townshend 
delivered a challenging show, during 
which he thanked MTV's Brian 
Diamond for the gift of a pair of 
stabilisers  

EMPIRE DISTRIBUTION 
1ST BIRTHDAY - WE R ONE A BIG thank you to the record companies for giving us great records to distribute. 

NIGEL REVELLER, LOGIC. RTM, REVOLVER, BMG EMI ZYX. FLYING, DISCO MAGIC, POWER, CT, PULSE 8, DMC, FAZE II, LOADED, BOGGIE BEAT, SABRES OF PAR- ADISE, PRODUCTION HOUSE, STATION TO STATION, CHAMPION, A-Z, FRESH. GRAPEVINE, CLEVELAND CITY, TOTAL HOWARD MARKS, ABSTRACT RECORDINGS. MCA, LONDON, DINO, SKRATCH, AZULI, APPEL, BEAD- HWOOD, LABELLO BLANCO, XL RECORDINGS, BUSH, SILVER EDGE. KICKIN, MUTE, OLYMPIC, SOLID PLEA- SURE TOMATO, VIRGIN. WARRIOR, THEORY, NETWORK, Wizz PIGEON PIE. OM, JOHN MAYO, CITY SOUNDS, & THE TALENTED INDEPENDENT LABELS (TOONUMEROUS TOLIST) 
A MASSIVE THANK YOU TO OUR STAFF 
AND THE BIGGEST THANK YOU TO THE SHOPS WHO BUY THE STOCK At your service 25 hours a day 8 days a week 

I ABCl 
Ibusic week Incorporating Record Mirroi 
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genesis 

A new beginning. 
A fusion of Icons' creativity & digital artwork with Sonic & R&Bs' reprographies. 

Netvvorked to the world. 

someon creative communication 

If you would likc a company tour or to see a eopy of our creative portfolio please call us on the number below. 

Sonicon 67 Rosoman Street London EGIR OHY T. 071 278 6039 F. 071 278 9549 and 168-172 Old Street London EC1V 9BP T. 071 250 0244 F. 071 251 3326 


