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Smiths to seal Virgin pact 
WH Smith and the Virgin Group are expected to seal their joint venture plan for Virgin Retail next week after getting the all-clear from the Office of Fair Trading. The deal will see the Mega- store chain forge closer than expected links with WH Smith's Our Price Music. Plans include moving Vir- gin to Our Price's new Kew HQ, a common point-of-sale and ordering system and poss- ibly even the combination of buying power. The agreement will estab- lish Virgin Retail as a 50-50 

joint venture, with WH Smith buying a 50% stake in the company. Our Price chairman chair- man Neil Thomas says the move is part of the group's bid to challenge its competitors head-on. "We want to have a large store in all the large towns and cities," he says. Virgin Retail MD Simon Burke says he does not expect any interference from WH Smith in the day-to-day run- ning of the company. And al- though the two chains will compete in many towns and cities, there are no plans to de- 

1 
Burke; 'no common look' velop a common look or mar- keting strategy. "There is no question of this business developing any simi- larities to Our Price. That would negate the value of 

The deal was given the go- ahead by the OFT last month. It increases the WH Smith group's overall albums market share to around 30%, accord- ing to BPI data. In singles, its share rises to 23%!, with video share boosted to around 30%. Under the link-up, Our Price stores are to be limited to sites of less than 6,000 sq ft in towns of around 100,000 population. Virgin, which currently has 14 Megastores and 12 Games stores, will open 35 more 

Megastores in cities with a population of more than 200,000 once sites are found, says Thomas. Around six stores are planned this year and six more in 1993. Thomas says there is vacant space at Our Price's HQ which Virgin will move into, and the companies' two separate point- of-sale systems are also being looked at. "We get buying teams together to figure out if there are any benefits in having joint terms," he adds, WH Smith results p5 

Strike blocks chart Striking broadcasters have frustrated the launch of the new Irish chart. The first chart was to have been broadcast yesterday (Sunday) on RTF's national radio station, 2FM. But a tech- nicians, and journalists, walk- out has disrupted the entire network, with no sign of an early settlement. Gallup will i 
Hit mixers 
leave PWL 
Top programming and mixing team Phil Harding and Ian Curnow have left PWL, the studio where they made their name on some of Stock Aitken Waterman's biggest hits. The duo open up shop tomor- row (Tuesday) in one of Strongroom Studios' new cus- tom-built production suites (MW, Dec 14), Harding and Curnow work- ed on PWL hits from the likes of Rick Astley and Kylie Min- ogue, and more recently mixed three of Jesus Jones' four hit singles, Harding emphasises that the parting is amicable. The duo can be contacted on; 071-729 6165. 

search the chart for the Irish Federation of Phonographic Industries but it will not be made public until a high-pro- file launch can be arranged. Talks are still underway with RTF over a TV broadcast of the run-down, possibly as an add-on to Top Of The Pops which the station buys from the BBC. Peter Price, managing direc- 

tor of Warner Music Ireland and chairman of the IFPI, says: "It is a pain, but we will have to put it on hold." Ireland's chart is currently compiled from ship-out fig- ures. The new chart will be based on data collected from 50 stores. In the final trial week, Wet Wet Wet's Goodnight Girl was the top single.  

£68m Pickwick 

sticks to music 
Carlton Communication's f68m purchase of Pickwick is set to re-shape the company with a giant video distribution arm overshadowing its music division. But top brass at both com- panies have moved fast to quash rumours that Pick- wick's music operation will be scaled down or sold as a result of the purchase. At present music accounts for 60% of Pickwick's profits and 95% of distribution out- side the UK. Analysts studying the take- over bid point out that Carlton 

fer centres instead on Pick- wick's distribution strength as a base for Carlton's planned expansion as a video and TV production conglomerate. But Carlton Communica- tion's managing director Keith Edelman says: "We want to do exactly what Pickwick does now. I don't see video outgrow- ing music." And Pickwick chairman Ivor Schlosberg says: "While I am running this company audio will be every bit as im- portant as video." Carlton coup p4 

Queen LF nets 11-star award 
Parlophone's 'Queen Greatest Hits was classified H-times platinum on Friday, putting it ahead of Dire Straits' 10-star Brothers In Arms to achieve the highest yet registered UK 

ship-out. Although the award represent a total ship-out o 3.3m copies since the album' 



MANIC STREET PREACHERS 
The Debut LP • MC ° CD 18 Tracks including The Hit Singles YOU LOVE US • LOVE'S SWEET EXILE • STAY BEAUTIFUL 
Release Date: 10th February 

- Marketing — LTA Poster Campaign • Extensive Press Advertising • 18 Tracks At Special Prir-e. Limited Edition Double Vinyl Gatefold • Major Display Campaign At Retail • Three Top 40 Singles 
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COMMENT 
NEWS DESK: 071-620 3636 SMEWS 

Watchdog raps hip hop show 
The Radio Authority has effec- tively outlawed hardcore rap and hip hop by upholding a lis- tener's complaint likening the genre to pornography. Following the complaint about material broadcast on Capital Radio's Rap Show by DJ Tim Westwood, the sta- tion's head of music has agreed to more rigorous censorship of the music played, "This reminds us how care- ful we have to be with this kind of music," says Richard Park. But he underlines the con- 

tradictions in trying to tame rap. "You cannot do a modern street-style radio show and re- move that element. It is part of the music." Park says Westwood will now be urged to ensure offen- sive words are masked or loop- ed to play backwards. "Now in- stead of saying fuck we have to make sure it sounds like 
Park told the authority that Westwood had not taken suffi- cient precautions on the show that led to the complaint. Island Records managing di- 

4<r 
"I feel there is going to be a general pressure applied to rap over this year," says Marol .who successfully fought the seizure of NWA product by the obscene publications squad 
"On radio in general it seems hypocritical that you have to bleep out swearing at any time though after 

Westwood: rapped 
rector Marc Marot believe authority's decision a broader trend. 

and ol x and violence a TV," he adds. Westwood's rap show is -oadcast between 00.30am part of and 2am. See Comment (right) 
Bard seeks 
DCC debate 
Bard is to have an urgent meeting next week with repre- ;s of PolyGram to dis- 
cassette format. The association is anxious to ensure the retail view is taken into account before the Sep- tember 1 launch of the format. Secretary general Bob Lewis says, "We want the format to succeed, but there are certain 

:r rather than later." 
Tower revamps 
medsa buyisig 
Tower Records has appointed major advertising agency Young and Rubicam to its me- dia buying account, thought to be worth around £l.lm last year. The retailer was forced to move after its previous agency London Media took on the HMV account. A Tower spokeswoman says, "We are keen to develop a new aggressive approach to co- operative advertising away from the traditional for- 

25 more stores 

for Farringdons 
Our Price subsidiary Farringdons has unveiled an aggressive plan to expand the UK's flOOm classical market. The three-store chain plans to add another five outlets by the end of next year, rising to a total of 25 by 1997. General manager Peter Cur- tis, who has now moved up to become Our Price's marketing and buying director, unveiled the plan at a presentation to suppliers last week. "We are taking the defini- tive specialist offering and putting it on the high street," he says. "It is quite clear from the research we have done that classical is undersold in the UK." As part of its push to grow the market, Farringdons is calling on suppliers to help fund a joint industry research project. Labels are being asked to contribute £3,000 each. "Nobody individually has 

PAPERCHASE MAN GOES 
Peter Curtis steps down as general manager of Farringdons today (Monday) in favour of Martin Longdon, previously operations manager at WH Smith's Paperchase subsidiary. Curtis, who joined the Our Price subsidiary in 
the resources to do this alone," 
happy to initiate something that everyone can benefit from. We are not going to make a profit out of it " The national in-home sur- vey of 1,000 adults would cover demographics, lifestyle, 
tastes and other leisure inter- 
tious welcome to the proposal. 

August from Woolworth, will concentrate on his role as Our Price buying and marketing director. Longdon is well-primed for Farringdons' aggressive expansion programme, having been responsible for opening nine Paperchase 
"Everybody recognises there is 1 for r earch i market," says Peter Russell, director of PolyGram's classi- cal division. "But whether we would want to undertake it with a retail group remains to be considered." EMI classical director Roger Lewis says, "Farringdons' in- 
are already involved in detail- ed research of our own, so we really need to look at this." 

Pop picker Robinson lands EMI label deal 
A&R pop specialist Peter Rob- inson is launching a joint ven- ture label with EMI Records which could see him returning to work with acts at Chrysalis, the company which he left IX months ago. The new label, Dome Rec- ords, is being set up as a 50-50 joint venture and intends to give EMI extra strength in pop, an area where it is cur- rently weak. Robinson who left at the end of his Chrysalis contract in March, will not work solely on the acts signed to his label. "It's quite likely that I will undertake some A&R for 

r^l 
'•■cred- 

it is understood that changes at Chrysalis have made such a return possible. Since he left the label EMI has taken control, and Paul Conroy, with whom Robinson clashed over A&R strategy, is to leave soon to become MD of Virgin Records. Although Robinson stresses that he will not concentrate on pop and dance to the exclusion of other types of music, EMI managing director Rupert Perry says: "Peter has a tre- mendous track record within a genre of music which we are not particularly strong in. He can fill that void." 

Robinson is currently look- ing for a base for the label, which will utilise EMI's mar- keting, promotion and dis- tribution strength. He expects to sign up to four acts within 81 Robinson was CBS interna- tional A&R director for seven years before joining RCA in 1983 as head of A&R, His big- gest successes were working with Rick Astley on his 6m- selling album and Five Star on their 2m selling second album. He joined Chrysalis in early 1988 where he worked with Sonia, Chesney Hawkes and Runrig. 

Their competitors won't like to hear it, but for the past year or so HMV has appeared to make the running among the larger record retailers. Its new stores and advertising have won widespread praise from record companies. But a look at this week's news shows the WH Smith group once more taking the 
With its Our Price, Farringdons, WH Smith and soon Virgin Retail brands, it is intent on having a presence in every area of record retailing. The advent of such a huge power block is bound to create fears among both rivals and suppliers. The latter in particular will be watching carefully to see whether Smiths attempts to negotiate terms on the basis of its total turnover. The biggest operator in the market is never going to be the most popular, but Smiths deserves a whole lot of credit for the investment it is putting into the market at such a difficult time. The Radio Authority's decision to uphold a complaint against Tim Westwood's Capital Radio rap show is misguided and ill-thought-out. There's no denying that some rap can be offensive, but the show that was the subject of the complaint to the authority is broadcast between 00.30 and 2am, more than three hours after TV passes its own taste and decency "watershed". If hardcore rap cannot even be played at that late hour, the authority is effectively saying it cannot be played at all. And it is placing a burden of "decency" (or rather, censorship) on radio far in excess of anything endured by any other medium. The decision will appall those engaged in the already uphill struggle to market rap in the UK. And for an authority which should be dedicated 

programming, it shows a remarkably narrow-minded attitude. 
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OPINION 

It's great that Midem launched its International Visual Music Awards with a category for TV music documentaries. In the TV market, music documentaries are underrated, difficult to obtain funding for and hard to sell. The fact that a documentary won the first Midem Grand Prix should particularly stimulate interest in those that 
or buy them for broadcast, to make more finance available for such projects. China Kocks is not likely to have won a prize in the UK. Most popular music programmes here are dominated by live concert footage and pop promos, consisting of fragmented, surreal images which are edited to go with the beat, or supposedly, with the content of the music. I'm not against beautiful visuals, but I'd like them to do more than just flash past looking pretty. At some point the audience for music must get bored with all those repetitive, flickering images. After all, the visuals could help them find out more about the music than just go along with the sound of it. Pop promos can also cost a pile of money to make compared with documentaries. Maybe the £120,000 spent on the average promo could be better spent on an hour-long documentary? China Rocks, which lasts 61 minutes, cost more than £150,000 to make. Just over 60% of the finance came from the BBC. The rest was raised by the director, the producer, associated producer, production company, lighting 
researchers. They financed the balance by foregoing the fees they would have earned from the programme, and by agreeing to be paid from income through sales. The faith they showed in doing so was, I think, and hope, amply vindicated by the awards won at Midem. H 0 Nazareth is producer of China Rocks, which won the first PolyGram -sponsored International Visual Music Awards Grand Prix at Midem. 

Connoisseur backs covers act 
Compilation specialist Con- noisseur Collection is releas- ing its debut single after sign- ing its first act, Big Daddy. The Los Angeles-based band, which specialises in rock 'n' roll and covers such as Bruce Springsteen's Born To Run and Dire Straits' Money For Nothing, are being licens- ed from the US label Rhino Records. A mid-price album, Cutting 

on February 17 with the single — a version of Madonna's Like A Virgin — following on Feb- ruary 24. Connoisseur managing di- rector Peter Summerfield says the label, launched four years ago, will remain "99.9% a com- pilations label" with no plans to sign any artists directly. 'The last thing I wanted to do is work with artists again," 
ing our artists 5,500 

miles away makes a lot of 
The agreement includes an option on further Big Daddy releases with an ongoing link with Rhino possibly including other licensing deals for art- ists such as The Monkees, and House Of Freaks. Big Daddy, who supported Gary Glitter during his winter tour last year, had a hit in 1985 with Springsteen's Dancin' In The Dark, 

Title strikes back 

in classics war 
Classic CD is to mount a vigor- ous counter-attack to Gramophone's new youth-or- ientated Classics magazine, writes Phil Sommerich. A 20-page free supplement, 100 Essential Classics, will be included in Classic CD's March issue, and from April there will be eight pages of ad- ditional reviews of mid- and budget-price issues, says Roger Mills, Classic CD re- 

The supplement, recom- mending 100 mid- and budget- price titles for beginners, will retail at about £2, Mills says. "We are not in the slightest worried about competition from Classics. Our readership research shows there is only a 25% overlap between Gramo- phone and Classic CD." Classic CD is also to make a second effort to publish in the US. Its previous US part- 

Classic CD: new supplem 
ner got into financial difficult- ies after three issues, but Clas- sic CD publisher Kevin Cox says he has confidence in new partner Musical Heritage, 25 years in the mail-order busi- 

Cox is confident ABC fig- 

ures will show Classic CD's UK circulation has stayed around 60,000, and aims to build global sales to about 100,000. • EMI is spearheading a dis- count voucher campaign in the March issue of Classics. Four hundred dealers have agreed to redeem 50p-off vouchers being offered for each of the 30 titles in EMI's Digital DDD mid-price series. "The idea is to lead classical music enthusiasts into the stores, not have them sitting at home listening to sampler discs," says EMI Classics mar- keting manager Chris Evans, referring to rival Classic CD's giveway cover disc. "EMI is funding the vouchers and we are delighted to be in the first to try this campaign, which no doubt other record companies will want to take up." 

Indie signs 
laser first 
Conifer is to become the first classical independent distribu- tor to market laser discs in the UK, after signing deals with Denon and Bis. writes Phil Sommerich. Richard Wenn, Conifer's classical marketing manager, says the first release from Denon's large LD catalogue will be in June, and Bis will make five titles available. A laser disc demonstration at Midem persuaded him to take on the titles, Wenn says. 
Four jobs go 
at Look In 
NME and Melody Maker pub- lisher IPG has cut four staff at children's title Look In, fur- ther highlighting the pressure in the youth publishing mar- 

The company has made four staff redundant, including edi- tor Colin Shelbourn, just days after the closure of BBC-own- ed Number One and a fort- night after Maxwell's Rage. 

Carlton coup nets Mi £3m 
Pickwick chairman Ivor Schlosberg stands to make a multi-million pound fortune from Carlton's takeover bid just six years after leading a management buy-in. Schlosberg steered the com- pany through the launch of sell through video and into European markets to see its 1987 value grow by more than 150% under the terms tabled by Carlton. His personal stake is now valued at over £3m, though he is committed to trading half of his 1.34m shares for Carlton 

Schlosberg plans to continue running the company and he is described by Carlton man- aging director Keith Edelman 

as a "highly impressive chair- 
In 1986 Pickwick had a staff of 160 and sales of over £llm a year. By 1990 turnover was £75m and the company had 400 employees in seven coun- 
"We have just kept our heads down and progressed," says Schlosberg. 'The secret is sticking to what we do well. That is distributing audio and video at budget and mid price to non-traditional outlets." Schlosberg, 44, came to the UK in 1983 to run the interna- tional division of a South Afri- can record company. One year after leading a consortium which successfully bought its way on to Pick- 

Schlosberg: shai 
wick's board, he floated the company. The sale was 55 times over subscribed, realis- ing a value of £27m. One of Schlosberg's first ma- jor deals was a distribution agreement with BBC Enter- prises which gave Pickwick 

the Watch With Mother titles, which sold 500,000 units. In audio Schlosberg puts the company's success down to repackaging product as soon as possible after its chart life has lapsed. Despite its 1991 PR coup with The Lover's Guide, Pick- wick had a bad year. Its share of video distribution slipped 27% to 11.6%. in the final quar- ter. In music the distributor took a 0.7% share. But despite interim profits falling to just £82,000 from £1.5m, the company has con- tinued to attract bids. "We have been courted by several offers. Carlton was the first one that was right," says Schlosberg. 
MUSIC WEEK 8 FEBRUARY 1992 



NEWSFILE 
WEWS 

Music stations 
tipped to lead 
IIMR2 bidders Music stations are expected to lead the bids for the UK's sec- ond national commercial radio franchise at the offer's closure tomorrow (Tuesday). Capital Radio is thought to be preparing an offer based on its own Gold format to compete with up to six other stations including proposals expected from Radio Clyde and Atlantic 252. Although 1NR2 is open to a talk-based format, a blend of AOR and oldies is tipped as the most viable formula. Capital Radio chief execu- tive Richard Eyre says the AM frequency, currently used by Radio Three for cricket com- mentary, has severe limita- tions. But he adds: "Look s of Gold vn, all on AM." ie of the The offer includes old Radio Three trai thereby cutting start so bids are expected to outstrip the £700,000 offered by 1NR ' winner, Classic FM. Media pl9. 

The BBC and Sunday Mirror will help promote Decca's charity single taken from the new Pavarottl In The Park al- bum, mites Phil Sommerich. Profits from the single, to be released on Feb- ruary 17, go to the Nationwide Football Against MS charity. 0 Sole Mio, featur- ed on the single, will be used as the charity's official theme tune in the run- up to the FA Cup. Meanwhile, the Pav- arotti in Hyde Park album is being sup- ported by a national TV campaign roll- ing out throughout February. 

Zomba's Howard 

to head publishing 
Zomba Management MD Ste- ven Howard is taking over as managing director of the group's UK music publishing interests after 11 years with he company. Howard will retain the man- agement company role he took over 18 months ago, reaffirm- ing the traditionally close re- lationship between the group's publishing and production 

'We will be carrying on as before but looking to get a bit more aggressive in making ac- quisitions. says Howard. "We are in the market for cata- logues as well as active song- 
Howard joined Zomba in 1980 as professional manager of publishing, after a two year spell in A&R at Chrysalis. He later became A&R director and managing director of Zomba's record label Jive. With writers Def Leppard and Bruce Springsteen releas- ing new albums this year and Zomba's publishing interest in Teddy Riley's songs on the Michael Jackon's Dangerous 

Howard: hunting for 
album, Howard says 1992 looks to be a strong year. Julie Sharman, general 
agement company, which rep- resents producers and engin- eers including Mutt Lange (Bryan Adams) and Martin Birch (Iron Maiden), will take on extra responsibility as a re- sult of Howard's new role. Fur- ther restructuring may be necessary, adds Howard. Peter Caisley, CEO of the group's publishing interests who joined the company from 

Chrysalis at the start of the year, says Howard's appoint- ment heralds a more settled period for the publishing arm. Howard replaces Jimmy Doyle, who resigned in Octo- ber. His appointment comes a month after BMG's pur- chase of 20% of Zomba Publishing worldwide in December. Silvertone founder Andrew Lauder also resigned in De- cember, but no decision has yet been taken about his sue- 

Slump hits Smith's profits 
A depressed music market was blamed for dragging down WH Smith's retail profits when the group announced its interim results last week. The figures, covering the six months to the end of Novem- ber 1991, showed both Our Price and the chain's own Sounds music department down on other areas. Sounds, with turnover up by just 0.8%, was the poorest sec- tor within the WH Smith chain, while Our Price's sales 

SMITH S RESULTS 
1991 (Em) % change Group lurno' ver 1,002.8 7.1 Group pre-lt IX profit 50.1 43.6 Retailing tur noucr 593.8 10.7 Retailing In 37.5 14.6) Figures covi er six months to November: iO 1991 

were down 0.5% oi 

and 1% in August. Group MD Sir Malcolm Field blamed the depression partly on the high price of CDs. Although more and more people are buying CD hard- ware, lowering software prices would increase sales, he says. "We have been putting pres- sure on manufacturers to cut prices," he adds, "We have been encouraging them to bring in more titles at £5.99 and £7.99 price points to fully capitalise on the market." 

Geffen group The Stone Roses have split with manager Garcth Evans, ending months of speculation. Late last year Evans was offered a six figure sum to manage Victory Records act The Apostles. 
The PRS was granted injunctions in the West Midlands last Wednesday against a publican and two shop-owners who entertained customers with copyright music without having PRS licences. 
Logic, the German studio and production company that launched Arista dance act Snap is to open a London A&R office headed by UK MD Conny Loehneysen at 75 Berwick Street, London Wl. Tel: 071434 2193. 
BMG releases its first Elvis Presley love songs compilation for many years next Monday to tie in with Valentines Day. From The Heart is backed by a £300,000 advertising campaign. 
Tape One Studios has produced a 12-page guide to CD applications to celebrate its tenth birthday, available free on 071 580 0444. Meanwhile the Association of Professional Recording Services (0734 756218) has published its latest guide to recording in the UK, priced £7,50. 
BBC2 and Radio Three are linking in a live, simultaneous broadcast of Mozart's opera Don Giovanni from the Royal Opera House on February 10, to celebrate the 40th anniversary of the Queen's accession to the throne. 
A report of the Financial Times' list of Europe's top companies in MW (Jan 25) stated that Bertelsmann was not one of the continent's Top 500. BMG points out, however, that as a privately owned company Bertelsmann did not qualify for the listing. 

Co 

m 

CONGRATULATIONS TO RICHARD, FRED AND ROB, (RIGHT SAID FRED) AND OF COURSE TAMZIN, GUY HOLMES AND GARY HOWARD FOR ALL HELPING TO ACHIEVE BOTH YOUR, AND OUR FIRST AMERICAN NO. 1 SINGLE! 
OUR OTHER CURRENT SUCCESSES INCLUDE CE CE PENISTON, 2 UNLIMITED, KYM SIMS, DIGITAL ORGASM, BLUE PEARL AND SHAFT 

COMING NEXT OPUS III CALL US WHEN YOU REQUIRE THE BEST ATTENTION FOR YOUR ARTISTE FROM EUROPE'S NO 1 DANCE MUSIC AGENCY 
MISSION CONTROL ARTISTS AGENCY 63 LANT STREET LONDON SE 1 1ON TEL- 071 417 70as FAX: D71 37S 0516 i, * 
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MARKET REPORT 

Albums 
Wunderkind Macauley Culkin's new movie My Girl is set to follow Home Alone to the top of the UK movie chart, and boasts a magnificent soundtrack, including the Temptations' title track — destined to become a hit single all over again — as well as venerable oldies including Do Wah Diddy Diddy (Manfred Mann), Harold Melvin & The Bluenotes' If You Don't Know Me By Now and undeservedly lesser-known but uplifting gems like I Saw The Light by Todd Rundgren. At 35 minutes, it's short, but very sweet. Less pleasing, but a likely solid seller, the soundtrack to Barbra Streisand's latest cinematic triumph. The Prince Of Thieves, houses 24 tracks, but only two of them feature the star 

Switching to new talent, 

Ingrid Chavez is the latest female to come under Prince's wing. A previous romantic liaison with Lenny Kravilz included a bizarre episode in which she wrote Madonna's smash Justify My Love, but relinquished rights to Kravitz. Her debut album May 19 1992 includes several songs in the same mould, with propulsive dance beats underpinning rhythmically spoken not really rapped — sensuous poems,with actual singing usually limited to choruses. Thinly disguised as Paisley Park, Prince plays on, produced and co-wrote several tracks, but it's Chavez's party, and one she hosts in a compulsive and bewitching manner. Don't write her off. 
DIESEL PARK WEST: Decency (Food FOODCD 7). With Paul Young's former producer Laurie Latham at the helm, Diesel Park West have matured considerably, and the fuller sounding, more commercial appeal of 

'V Diesel Park West: mature their current single Fall To Love (their most successful yet) is sustained throughout an album of well-honed material that nods towards stadium rock, yet retains a solid and tasty pop edge. 
Singles 
It was considered sufficiently noteworthy to have an album named after it, but Diana Ross's new single, The Force Behind The Power, is a decidedly ordinary and plodding song written by Stevie Wonder. Despite this, the record is likely to explode, with the 12-inch containing Steve 

'Silk' Hurley's hot and relatively Ross-free remix of You're Gonna Love It, another track off the album. Fellow veteran Tina Turner throws her hat into the ring too, making a typically throaty and overstated assault on Love Thing, a raunchy rocker premiered on her recent album Simply The Best. Paired with previously unreleased live and studio tracks, it's sure to reach mid-chart. More importantly, it will act as a useful reminder for Tina's album, which is already quadruple platinum, and should undergo a major boost when she features in the documentary The Girl From Nutbush at the end of the month. One of Europe's biggest hits last year, Army Of Lovers' Crucified was only 
released here. A bizarre pop/dance confection, both commercial and camp, it's certain to catch fire this time, with the newly-commissioned Hardcore '92 Mix adding a 

steely edge for dance fans. PWL's new credibility is likely to be boosted still further by Opus Ill's Fine Day. Based on a 10 year old single by Jane on Iain McNay's Cherry Red label, around which Tony King has built a new instrumental track, it's the nearest thing yet to an ambient rave. Watch it chase Kylie and 2 Unlimited up the chart. 
mmmmzrn SOUNDS OF BLACKNESS: Optimistic/Testify (Perspective PERSS 849). Optimistic was highlighted here when first released last year. But despite becoming one of the year's biggest dance hits, it somehow fell just short of the Top 40. This time, paired with the equally fine Testify, and in a bewildering variety of 
more popular in the clubs, and will give the 40-piece act the major hit it deserves. Gospel, soul and dance have never produce a more satisfying hybrid. Alan Jones 

Now that the Billboard charts are compiled from computer sales data, country music is re- vealed as a powerful contender in the mainstream US charts. Last week there were 191 
country albums vying for posi- tion in the Top 100 and Nash- ville-based record companies are responding to the buoy- ancy of the market by expand- ing rosters and creating new labels. This should have a positive knock-on effect for the UK. Capitol has now created a separate label — Liberty — for the phenomenomally success- ful Garth Brooks. His album Ropin' The Wind is out today with an impressive marketing campaign behind it. W H Smith has pledged to make Ropin' The Wind its record of the week while Our Price, Tower, Virgin and HMV are all carrying prominent in- store displays. Yesterday's In- dependent On Sunday carried a feature on Brooks and the February Q — out this week — also has extensive coverage of the man. A high level of press and radio coverage may be enough to dent the UK public's con- sciousness but it will take an appreciation of his dynamic live set to really clinch sales. This could come off if the CM A Awards show, which he domi- nated, gets its Channel Four screening in the near future. BMG Nashville has just cre- ated a new label for country acts — BNA, which is led by The Remingtons. Featuring former Bread member Jimmy Griffm, the band's eponymous debut is currently being rush- 

released in the UK and prom- ises to pick up healthy airplay on Gold stations. 
EMMYLOU HARRIS & THE NASH RAMBLERS: At The Ryman Reprise 7599 26664. This live LP marks Harris's return to an acoustic set. There's no doubt her voice has lost its stridency but it still weaves magic here when paired with fiddle, banjo and mandolin. The material, which spans Nanci Griffith's It's A Hard Life and Dwight Yopkam's Guitar Town, is given an easy laid back treat- ment but there's plenty of at- mosphere to sustain interest. Karen Faux 

wincing yet of Sony's frequently bizarre at- 
with Hush, an album partner- ing cellist Yo-Yo Ma with vo- calist Bobby McFerrin. The artists decided to work to- gether after a meeting at Leonard Bernstein's 70th birthday party, and the al- bum's 13 tracks include five McFerrin compositions. Other classic collaborations are the subject of two Teldec laser-disc releases — the long- awaited Christopher Nupen documentary on Pinchas Zukerman coupled with the performance by him, Jacque- line du Pre and Daniel Baremboim of the Beethoven Ghost Trio; and Nupen's view of Itzhak Perlman and Zukerman in concert at the Royal College of Music in 1976. Another Teldec LD re- lease is reclusive conductor 

Sergiu Celibidache directing the Munich Philharmonic in a performance of Prokofiev's Classical Symphony. Perlman pops up again on the Deutsche Grammophon re- lease list, partnering Kath- leen Battle in the unusual area of arias by Bach for so- prano and violin. Encore, too, Leonard Bernstein in two re- cordings of concert perform- ances with the Vienna Phil- harmonic made shortly be- fore his death; one features Bruckner's Ninth Symphony — Bernstein's only Bruckner for the yellow label — the other Sibelius's First Sym- phony. 
MEDTNER: Piano Con- certos Nos 2 and 3. Nikolai Demidenko, BBC Scottish Symphony Orchestra/Jerzy Maksymuik. Hyperion. Chandos's recording of all three Medtner concertos is due out any day, and, who knows, EMI may one day reissue the composer's own recordings, but it will be hard to beat Demidenko's dynamic account of these enthralling Rachman- inov-like outpourings of rug- ged, big-scale Romanticism. Phil Sommerich 

All the record companies seem to be back up to running pace after the Christmas break and will be deluging the market with good dance singles in the next couple of weeks. On the garage and soulful house front the ones to watch are: Helen Bruner's Gimme Real Love (Cardiac CNYT7), a classy US garage track that has been doing well on import 

and features excellent new re- mixes for its UK release as a six-track 12-inch Paris Red's Good Friend (Dance Pool/Col- umbia 656941), a poppy Cul- ture Beat production from Germany that has also created a buzz on import; Adeva's Don't Let It Show On Your Face (Cooltempo), which bene- fits greatly from Paul Oakenfold remixes and there are more to follow from Joey Negro; and Deep Freeze Pro- duction's Get Yo' Body (Go! Beat GODX68), a very tasty piece of home-grown garage. On the rave tip, ffrr's ffrreedom offshoot looks like scoring its third hit with its third release, DJ Seduction's double A-side featuring You and Me plus Hardcore Heaven. 
ALISON LIMERICK: Make It On My Own (Arista 614 966). After her commercially unsuccessful rave excursion with Malcolm McLaren, the diva who gave us the wonder- ful Where Love Lives returns to what she does best. This is an extremely catchy soulful song with dancefloor friendly mixes courtesy of Steve Ander- son and Tony Humphries. Andy Beevers 
Top of this week's pile of Blues, R&B and soul offerings are Love Songs (Ariola 261 855) from The Chi-Lites and Greatest Hits from Jackie Wilson (261 854). Both 16 trackers are in effect greatest hits, the former features the cool, thin tenor of Eugene Rec- ord set off by his landscape production sound and the lat- ter the Fifties shouting R&B 

Also from the Fifties comes the latest in Ace's repackaging the Speciality label, CDs from Sam Cooke (CDCHD 359), Lloyd Price (360), Floyd Dixon (361) and Don & Dewey (358). Best is the Cooke offering which centres on his gospel recordings with The Soul Stirrers. Play Touch The Hem Of His Garment loudly in your store and be be- sieged by punters. The Price features the singer's exuber- ant (but lesser) early sides and the Don & Dewey the frantic side of Speciality after Art Rupe had hit paydirt with Little Richard. Most interest- ing is the Floyd Dixon set. He's a journeyman at best, but like Saunders King, a wonderful reminder of the sound of small combo West Coast Blues. For more of the same see also Ace's Blues From Dolphin's (SDCHD 267) which features the likes of Pee Wee Crayton and Percy Mayfleld. Into the Sixties and soul and we come to Stax which Ace is currently excavating. Carla Thomas' Hidden Gems (CDSXD 039) is, as its title suggest, previously unissued recordings. So is Rufus Thomas's aptly titled Can't Get Away From This Dog (038). The Carla Thomas is the best, showing her shift from plaintive balladry to a more 

VARIOUS ARTISTS: 60 Great Blues Recordings TCascade CBOXCD3). From Ace's budget label this is a real find, 60 slabs of West Coast blues (mostly) from Modern and Flair and at an attractive dealer price of just £12. Phil Hardy 
MUSIC WEEK 8 FEBRUARY 1992 



8 Bible-belter 10 / ;] Wonder stuff 16 Door men ie mm Long run Boo Hewerdine's I Carl Stigers' debut Kick Like A Mule Bi Marathon's Movin' album among releases KuUM PFa j success for Arista tops indie chart ■ is a dance hit 

Stusicweek 

< 

datafi te 
The Information Source for the Music Industry 8 FEBRUARY 1992 

CHART FOCUS 

W week. Their single Goodnight Girl remains at the top of the chart, though its lead is slashed, as fans switch allegiance to the group's album High On The Happy Side which powers way to number one with a massive sale, more than the rest of the top five can manage between them. It's the group's second number one album, emulating their 1987 career-opener Popped In Souled Out. One person with more 
group's resurgence with mixed feelings must be Kylie Minogue. But for them, Kylie's GiyaMeJust A Little More Time would have been number one last week, but it's chance has gone forever, as it dips to number three this week. It's not the first time Marty and his pals have deprived Minogue of a number one single — their only previous 

the 

ANALYSIS 
By leaping into the Top 50 without the aid of a movie, TV ad or tour , tie-in, EMl's Dr Hook reissue single is an unusual success. The repeat hit of When You're In Love With A Beautiful Woman is the result of EMI's Classic Tracks promotion. Starting last summer with the Beach Boys' Do It Again, EMI's strategic marketing department is attempting to take a series of old tracks and capitalise on a consumer demand for CD singles. Barry McCann, general manager (marketing) of the strategic marketing division, says: "We were getting feedback from our sales people saying there was a lot of demand for old singles which weren't available." Following the Beach Boys with Rick Nelson's Hello Mary Lou and Don McLean's American Pie, the project has registered four top 75 singles. The strategy has been to treat each single as a brand new release, promoted 

MUSIC WEEK 8 FEBRUARY 1992 

chart-topper With A Little Help From My friends was all that stopped her from reaching the summit with Got To Be Certain. Hitherto, both the Pasadenas and Ian Levine could boast that the high point of their chart careers was a number five hit, Levine as writer and producer of Evelyn Thomas' High Energy (1984) and the Pasadenas with their debut hit Tribute (Right On) four years later. Now, they've gone one better, as Levine's production of the group's I'm 

Doing Fine Now, last week's highest new entry at number 12, sprints to number four. Meanwhile, the highest new entry this week is Primal Scream's Dixie-Narco EP, which also debuts at number 12. Not only their highest debuting single, it's also their highest- charting. Of the tracks on the EP, radio favours Movin' On Up, while club action is mainly on Screamadelica. The former track features on their album, also entitled Screamadelica, from which each of their previous four hit singles have been lifted — but, despite sharing its name with the album, the latter track does not appear 
Finally, a reminder to all those surprised by the low debut of Altern 8's Frequency which enters the chart at number 41,30 rungs lower than their last hit Activ 8 (Come With Me). The record is a low profile release limited to just 10,000 copies. Alan Jones 

Beach Boys — Do It Again Rick Nelson — Hello, Mary Lou Don McLean — American Pie Dr Hook — When You're In Love . 

Original New release pos'n release pos'n July 68 1 June 91 61 June 61 1 Aug 91 45 Jan 72 2 Oct 91 12 . Sept 79 1 Jan 91 44 

The promotion, intended to produce one new single every couple of months, combines the A-side with extra tracks (like Dr Hook's Angel Eyes) and even a medley to persuade fans to replace their old 45s with the digital format. Each has also tied into a greatest hits collection to 

e the knock-on effect of each mini-revival. So far, the most successful of the four has been Don McLean's single, significantly the only one with the backing of the artist himself. With McCann claiming there are "dozens" more tracks of the classic calibre for the next slot in the series, it is a promotion which has plenty of life in it yet. Martin Talbot 

SALES 
Index of unit Last This sales. 100=weekly week week average in 1991 Albums 68 78 Singles 95 95 Music Video 64 68 

% diff This week last year 

ALBUM MARKET SHARE BY CHART POSITION W/E 21/12/91 :'mM" E? I I~I NUMBE 

25/01/92 i ■ L~ , 
Share 0% 25% 5 Four week rolling averages © CIN 

- ; □ 20 C0MPS .-l—J; □ CATALOGUE 

2 VERY BEST OF Elton John Rocket (65) 3 IMMACULATE COUf CT10N Madonna Sire (63) 4 MCMXC AD Enigma Virgin Int (59) 5 IN CONCERT 

Enya WEA(174) 7 LEGEND Bob Marley& Wallers Tuff Gong (303) BEST OF UB40 VOL 
9 THE JOSHUA TREE 

10 THE ESSENTIAL PAVAROTTl 
Virgin (217) 
Island (215) 

REVISED DATES FOR 
FORTHCOMING SUPPLEMENTS IN 

imsicweek 
FEBRUARY 15 

MERCHANDISING 
FEBRUARY 22ND 

REISSUES 
AUDIO ACCESSORIES 

FEBRUARY 29TH 
VIDEO RETAILER 

STUDIOS IN THE UK 
for further details contact the 

Music Week Ad Team 
071-620 3636 
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GOODNESS* 

William 
Cell 

WILLIAM TELL THE LEGEND BEGINS... Dealer Price £10,21 
CONRAD PHILLIPS stars as 'William Tell'-the classic I4t Century freedom fighier who 
Special ^episode double pacl 
CAT, NO. ITC 0381 

GRACIOUS? 

THE PERSUADERS OVERTURE Dealer Price £7.48 

CAT. NO. ITC 2301 

m 
TONY CURTIS ROGER MOORE 

t-te 
persuai GPS 

ml 
Hnii '^ JW^ 

THE PERSUADERS FIVE MILES TO MIDNIGHT Dealer Price £7.48 

(Co-starringJOAN 
CAT. NO. ITC 2302 

GREAT BALLS OF FIRE! 

FIREBALL XL5 VOLUME 1 Dealer Price £6.12 
GERRY ANDERSON introduces Fireball XLS, a sleek powerful pacccraft piloted by Colonel Steve Zodiac and the flagship of The World Space Patrol. 

CAT, NO. ITC 1051 

XLS 

■/v, 
f ITC. " 

FIREBALL XLS VOLUME 2 Dealer Price £6.12 
in Colonel Steve Zodiac a 

CLASSIC T.V FROM 
§ITC 

ORDER FROM P.R.O. ON (081) 590 7790 or (081) 590 6044, YOUR P.R.O. REP OR YOUR PARTICIPATING WHOLESALER. 
RELEASE DATE: 9TH MARCH 
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THE OFFICIAL Itusicweek CHART 
III Artist (Producor) Publisher L | | Title (p d 1 Label 7'(12*) (pistributor) 
| , 6 GOODNJGHT GIRL Precious JEWEL 17/-(F) JWLMC17/JWLCO17 (s, OO.. , VISIONS OF YOU OvaiOVALK JO 52 2 Jah Wobble's Invaders Of The Heart (The Invader; )3fT)/0VAL 103DOVAL103CO (W) . s Of The Heart) Oval A 
9 , , TWILIGHT ZONE t 3 3 2 Unlimited (Wilde/DeCosterl MCA Wl Continental PWUT) 211|W) PWMC211/PWCD211 -30 fi ADDAMS GROOVE JJ 18 8 Hammer (Hammer/Pilate III) EMI Capitoi(12JCL(P) 642(E) 
O . . GIVE ME JUST A LITTLE MORE TIME ■' Kylie Minoque (Stock/Waterman) Chelsea PWLPWL(T)212(V7) PWMC212/PWCD212 ® AH „ ^ PRIDE (IN THE NAME OF LOVE) 23 " Clivilles& Cole (Clivilles/Cole) Blue Mt Columbia 65770Uj557W6^SMj 
4 12 2 FM^OOJNG FINE NOW^c 6577184/6577182 Al rm FREQUENCY ■ ' Altern B (Archer/Peat) Kool Kat/Virgm Network-/NWKT 37 (P) ^ 
E , a 1 WONDER WHY ^ ' 4 Curtis SliqcrsiBallard) Sony/MCA Arista 114716/614716IBMG) no rra monkey business ijyj Danqer Danoer IRavel/Westl Sonv Epic 6577517/6577516 (SM) ^ 
f! to 3 STAY London ION 314/-/IONCS31W.OCDP 314 IF) ^ Shakespears Sister (Ttiomas/Moulder/Shakespears Sisterl EMl/lsland/BMG 49 era AUTOBIOGRAPHY OF A CRACKHEAO/THE GREEN MAN to Uda Shut Up And Dance ISUA01SUAD SUAD./SllADMI4DMC71fill4IKn21IPI2 7 , THE BOUNCER Tn ' 13 2 Kicks Like A Mule (HalkeslRussell) MCA al Bass TRIBE 3S/TRiBE 3 (SRO) A A DIAMANTE Zucchero with Randy Crawford (RuslicilEMI/PolyGr am ^SmONCO ^ g 9 sl CAN'T DANCE Virgin GENS 7/-/GENSC 7 (F| &Run 6ENSD7 45 era alone WITH YOU Mercury TEX 7/-(F) . TEXMC 7/TEXCD 7 ^ g s 5 GOD GAVE ROCK & ROLL TO YOU 11 lnterscopeA8696(TP)(W) A859oDA8596CD 4fi era THE BIG ONES GET AWAY I •*U man Buffy Saime-Marie (Sainte-Mane/Birkett) Chrysalis insign ENY(X) 650/ENYMC 650 (El . ENYCD650 in J BOHEMIAN RHAPSODY/THESE ARE THE... ♦ IU " 8 Queen (AlBakerAAl Queen/Richards) Queen/EMI Parlophone QUEEN 20/-(E) TCQUEEN 20/CDQUEEN 20 (s) 47 TAKE ME AWAY PWLConti 4 Cappella feat lolealta Holloway (Persona/De Pretil 4 nental PWLfD 210/PWMC 210 (W) 

11 . EVERYBODY IN THE PLACE (EP) ' • 56 The Prodigy (Howletl/StevenslVirqin XL XLS 26/XLT26IW) XLC26/XLS26CD2 flR 7, m DON'T TALK JUST KISS ~u ,u Right Said Fred/Jocelyn Brown ITommvDIHit&Run Tug(12)SNOG2(BMG) CASNOG 2/C0SN0G 2 § 19 r!R3 DIXIE-NARCO (EP) Creation CUE 11. UU Primal Scream (Weatherall/Nicolson) EMI/Comclele 'I 3 4q „ , PERFECT PLACE '*3 37 5 Voice Of The Beehive (Tarney) Virgin London LONffl 312(F) 
19 „ , BORN OF FRUSTRATION 22 2 JameslYoulhieiueMl Fontana JIM 10(12) (F) 50 CSS tearsinheaven ^ RepriseWOOSIfDIW) . W 0081OW 0081 CD M s 3 WELCOME TO THE CHEAP SEATS (EP) PolydorGOKE|X|M|Fl " " The Wonder Stuff (Glossop) PolyGram -/GONCD14 51 ONCE YOU'VE TASTED LOVE RCA PB45257/PT 45258 (BMG) i IC „ _ WEGOT A LOVETHANG 10 11 5 CeCePenislonlHurleylnocredil A&MAM1Y) 846(F) AMMC846/AMCD846 59 SHUT'EM DOWN 4 Public Enemy (Robertz/Depper/G-WizFThe JBL1 Islan Def Jam 6577617/6577616 (SM) 
1 6 2' 2 Y0U L0VE us iolumbia 6577247/6577246 (SM) 59 , WHEN YOU'RE IN LOVE WITH A BEAUTIFUL WOMAN ' Dr Hook (Halfkme) EMI TCFMCTarrnFMrra 17™ , CAN Y0U handle it 1 # 28 2 DNA featuring Sharon Redd IDNA/DavidqelPetcrmar EMI (121EM 219/TCEM 219 (E) 54 ,0 5 OLD RED EYES IS BACK J1* 30 5 The Beautiful Soulh (Kelly) Gol Discs Go! Discs GODIX) 66(F) 60DMC6&G0DC066 (s) 1 1 H ra FOR YOUR BABIES IO LtUJ Simply Red ILevmel EMI East West YZ642(D(W) YZ 642C/YZ 642COX 55 ,r 3 MOVIN' JO Marathon (Marathon/Fehlmann) Ed Binoen/Glueck TenTEN(X)395(F| TFNC.-qr.TfNf.rr-q:, . iq „ , LOVE MOVES (IN MYSTERIOUS WAYS) CircaVRra IF) '»» Julia Fordham lAsher) Ensiqn/PolyGram/WC/Snow YRC73/fflCD73 gg 3, tt WHENYOUJELLMETHATYOULOVEME 0 
20 -a s SISS ;d sound 1:7 „ , CHINA J' 51 2 Tori Amos (Stanley) Sword & Stone EastWestA753HT)(W) 
21 20 5 MAN

h'c 
LE^(

G0 fvc wo RS st , ANOTHER GIRL-ANOTHER PLANET JO 57 2 The Only Ones (The Only Ones) PeierPerren Columbia 6577507/-(SM) 6577504/6577502 1 
99 3, LOVE IS EVERYWHERE &.£. » 5 Cicero IPet Shop Boys) CC Spaghetti CIAOIX) 3(F) CIOCS3/CIOCD3 qq rra balloon 33 bkU Catherine Wheel (Calherine Wheel/Lee) WC Fontana CWTOF) ^ 
23 2, 3 FEELSOREAL^ ^ | ^ CitybeatCBE 763/CBE 1263{W) CBE 763C/CBE 763CO CO ,3 , ALL WOMAN UU 38 8 Lisa SlansfieldlDeyaney/Morrisl Big Life Arista 115TO5QQ^BMG) 
9fl ,s (CAN YOU) FEEL THE PASSION 15 5 Blue Pearl lYoulhlEG/BMG/Saraswati/Big Life Big Life BLRfD 67 (F) BLRC67/BLRD67 ® R1 .s S INSTRUMENTS OF DARKNESS (ALL OF US...) U 1 46 5 Art Of Noise (HowleluStevensI WC/Perlecl China WOKIT) 2012 (Pi W0KMC 2012/WOKCD 2012 91: 17 TOO BLIND TO SEE IT 0 ^3 " 10 Kym SimsiHurlevlCC AtcoB 8667(1) (W) B8667C/B8667CD B9 era EVERYBODY GETS A SECOND CHANCE Vi,ginVSi396Mfl U£. UdJ Mike & The Mechanics (Neil/Rutherford) Various VSC USnVSCOG 1396 ' 9fi JUSTIFIED AND ANCIENT 0 Kl t-U " 10 The KLF/Tammy Wynette (The KLF) EG/Zoo/WC/BMG .F Comms. KLF 99(X) (RTM/APT) KLF99C/KLF99C0 © 63« 5 m Y^AN

d
[:|H

ov,E^„,yiYHEART Some Bina^eYZ OTP) (W) 
97 „ , LOVE YOUR MONEY 7 Daisy Chamsaw (Daisy Chainsaw/Millerl London Deva DVA(T) 001 (APT) 64 ^3 HARDCORE WILL NEVER CUE Sul mrban Base-/SUBBASE 007 (SRDli 90 a VIBEOLOGY t-O 13 4 Paula Abdul {Smith/Lord) EMI Virgin America VUS(T) 53 (Fl VUSC 53/VUSCD 53 55 „ , ROOBARB& CUSTARD OJ 43 8 Shaft(Phtchard/Hughes) MCA/DeWolfe FfrredomTABIX) 100(F) TABMCIOO/TABCDIOO k 99 ^ STEEL BARS UUM Michael Bollon (Alanasielf/Bollonl WOSuzan Mann Columb^65g57MSM) Kfi 8, r, DIFFERENT STROKES UO n 5 lsolonik(Paull London/EMI FfrreedomTABIXJIOl (F) TABMC lOI/TABCO 101 , 30 33 , HIGHWAY 5('92 MCA MCS(T) 1603 (BM6) MCSC 1603.'MCSTD 1603 K7 era WHERE'S ME JUMPER? 0/ UU Sultans Of Ping EC (ChenetylDreamsonq/EMI k 91 rSJ WHAT YOU DO TO ME (EP) Ol fer&i Teenage Fanclub (Teenage Fandub/Various) PoiyGra Creation CRE115/-(P) im CRESC0115 RR „ , WHAT IS HOUSE (EP) 00 62 2 LFOILFOI Warp/Virgin Warp-/WAP 17 (P) l 99 „ , SO WHAT! 2 Ronny Jordan (Jordan) WC Antilles i12)ANN 14 (RI0/F) ■/ANNCD14 69 43 4 BIACKOR WHITE ICUVILLES & COLE REMIXES) 0^ EpidSMi 99 „ , I'LL CRY FOR YOU ,2 2 Europe (Hill) WC Epic 6576977/6576976 (SMI •/6576972 70 ,s DON'T LET THE SUN GO DOWN ON ME 0 Ep:c657646;iSMi fU 66 ,u George Michael/Elton John (MichaellBigPig 657646-.;6576464«5;W6! ® 

[3?3 MOIRA JANE'S CAFE Ot hcM Definition Of Sound (Red Kinq/Donwon)Complete/P( Circa YR(T»80/YRC 80(F) jlyGram YRCDG80 71 „ , SEANCE/ATHEAMA /I 55 3 NebulaIIIDJShott/COZIWeslbury Reinforced-ZRIVET 1211 (SRO) 
35 21 3 The Suqarcubes (Fox) PolyGram leUnle Indian 62 TP7/62TP12(P) 79 em HAIL HAIL ROCK'N'ROLL ft UUI Garland Jeffreys (Jeffreys) Black & While Alike RCAPB49171/PT49172(BMG) i l 9fi era stop OO UM Mega City Four (Corcoran) Big Life B;gLifeMEGA(T|3|iRDj 79 RIDE LIKE THE WIND IO 61 11 East Side Beat (no crediilWC fffrF(X) 176(F) FCS176/FCD176 (s) L 97 rra COMEUPPANCE (EP) O/ UJ Thousand Yard Stare (SlreetiWC Stifled AardvarkAARDd) 007(F) •/AARDC007 74 64 3 DJ Doc^'con IDJ Doc Scott) CC -JC .. . RUBBISH 

Absolute 2-/ABS 001 DJ(SRD) 
As used by Top Of The Pops and Radio One 

Perfect Place (BryrV 
Pride (In The Name 01 Love) (Clayton/Mullen/ 

Slay (Fahey/Detroit/ 
Steel Bars(8oiton/ Jfcfcgi- ^ 29 8 Stop (Wiz/Mega City 

Fee: So h qn iDcs v. 

Stanley/Simmons/ Gcmc go- G -i :pc'.ov. • 

Hit (The Sugarcubes) 35 
Coilms'Ruthefford).. 8 I I Wonder Why (Suger^ 1 

Bette Midler 
Every Road Leads Back To You 

FROM THE FILM FOR THE BOYS 

I 0 t| 
ICHIC MYSTIQUEl 

J If IT'S HERE! 
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TOP 50 AIRPLAY CHM7 

THE OFFICIAL inistcweek CHART  

/IE TO THE CHEAP SEATS W. 

« BORN OF FRUSTRATION Jai 

s ADDAMS GROOVE Ha 
3i PERFECT PLACE Va 

29 a u PRIDE (IN THE NAME OF LOVE} Cir 
31 M 39 DIAMANTE Zm n (LOVE MOVES) IN MYSTERIOUS WAYS Julia Fordham 

IE BIG ONES GET AWAY Bulfy S 

- EVERYBODY GETS A iN UP IN LOVE AGAIN Doves 

a COUNTING SHEEP A.rhe - MEGALOMANIA Pel 

TOP 10 BREAKERS REGIONAL CHOICE 
111 »• 

3 GOODNIGHT GIRL 4 GOODNIGHT GIRL 5 DON'T TALK JUST KISS 

AIRPLAY PROFILE 

THIS WEEK'S CONTRIBUTORS: 

US TOP 50 SSiGLES US TOP 50 ALBUMS | 5 r.. a™, | 1 «. Am, 1* » I'M TOO SEXY, Right Said Fred Cha„s™ 26*33 MASTERPIECE, At,an,ic Starr 1* 3 ROPIN'THE WIND, Garth Brooks Capitol 26 37 IOk) SHEPHERD MOONS, Enya Reprise 
3 , 0i*lDONTLETTHESUN...,GMicnael/EJonn Columbia 28*a, HEARTSDONTTHINKITHEYFEEL),NaturalSeleaionAico 2*i NEVERMIND, Nirvana DGC 27 36 KEEP IT COMIN', Keith Sweat Elektra 3 s NO FENCES, Ganh Brooks Capitol 28 31 BEAUTY St THE BEAST (OST), Various Walt Disney 
5 j ALi4LOVE,ColorMeBadd Giant 30 n WILDSIDE, Ma,kvMatk&Tbe Funky Bunch Interscope 4 3 DANGEROUS, Michael Jackson Epic 29 as 1 Uk| NO MORF TFARS, Ocry Osbourne Epic 5 . TOO LEGIT TO QUIT, Hammer Capitol 30*36 BLUE UGHT, RED LIGHT, Harry CoooiokJr Columbia 
7 i CANT LET GO, Mahah Carey Columbia 32*36 THEREWlLLNEVERBEANOTHER...,BryanAdams A&M 6 s ElACHTUNG BABY. U2 Island 31 as HEART IN MOTION, Amy Grant A&M 7 1 COOLEYHIGHHARMONY, BoyzllMen Motown 32*36 NAUGHTY BY NATURE, Naughty By Nature Tommy Boy 
9 ? FlNAUY.CoCePeniston A&M 34 m IS IT GOOD TO YOU, Heavy D& The Boys Uptown 9 1 METALLICA, Metallica Elektra 34 33 DEATH CERTIFICATE, Ice Cube Priority 

11*1, EkIMYSTERIOUSWAYS.UJ island 36 36 THAT'S WHAT LOVE IS FOR, Amy Grant A&M 10 ,1 DIAMONDS 81 PEARLS,Prince PaisleyPatk 35 x FOR MY BROKEN HEART, RebaMcEntire MCA 11 13 C.M.B., Color Me Badd Giant 36 it SKY IS CRYING, Slevie Ray Vaujhan Epic 
13* to REMEMBER THE TIME, Michael Jackson Epic 38 ♦„ BREAKIN'MY HEART (..J, Mml Condition Perepcelive 12 H EMOTIONS, Mariah Carey Columbia 37 x IT'S ALL ABOUT TO CHANGE, Travis Trilt WamerBtos 13*33 GARTH BROOKS, Garth Brooks Capitol 38 31 DECADE OF DECADENCE, Motley Ctuc Elektra 
15 i BUCK OR WHITE, U.cbael Jackson Epic 40 31 LIVE FOR LOVING YOU, Gloria Eslolan Epic 14 ,3 USE YOUR ILLUSION 1, Guns N'Roses Geffen 39 34 OUTOFTIME REM Warnet Brothets 15 i< LUCK OF THE DRAW, Bonnie Raitt Capitol 40 .r WHENEVER WE WANTED, John Mellencamp Mercury 
17*33 GOOD FOR ME, Amy Grant A&M 42 3s WHEN A MAN LOVES A WOMAN, Michael BollonColumbia 16 16 USE YOUR ILLUSION II, Guns N'Roses Geffen 41 11 VAGABOND HEART, Rod Stewart Warner Brothers 17 ,t WE CAN'T DANCE, Genesis Atlantic 42* - LEAN INTO IT, Mr Big Atlantic 
19*3, 1 CAN'T MAKE YOU LOVE ME, Bonnie Raitt Capitol 44 11 IN MY DREAMS, The Party Hollywood 18*33 JUICE (OST), Various Soul 43 . 10*1 REAL LOVE, Lisa Stanslield Arista 19 is UNFORGETTABLE, Natalie Cole Elektra 44 <0 GONNA MAKE YOU SWEAT, C&C Muse factory Coiumcia 
21 ,s NO SON OF MINE, Genesis Atlantic 46* ■ STAY.Jodeci Uptown 20 .1 WAKING UP THE NEIGHBOURS, Bryan Adams A&M 45 c POCKET FULL OF GOLD, Vinco Gill MCA 21 can) TWO ROOMS:... ELTON JOHN ,, Various Polydot 46»., T E.V.I N. Tevin Campbell Qwest 
23*io I'LL GET BY. Eddie Money Colombia 40 « FOREVER MY UDY.Jodeci Uptown 24 11 IT'S SO HARD TO SAY GOODBYE, Boyz 11 Men Motown 49 - 1 WANNA BE YOUR GIRL, Icy Biu G.ant 23 x SPELLBOUND, Paula Abdul Captive 48 .s BLOOD SUGAR SEX ...Red Hot Ch.i, Peppers Warner Bros 24 3. MUSIC FOR THE PEOPLE, Marty Markfunky Bunch toscope 49* . CYPRESS HILL, Cypress H,11 Rufftrouse 25*33 UHHAHH, BoytliMen Motown 50* • UNTIL YOUR LOVE COMES BACK AROUND, RT2 Giant Charts courtesy Billboatd, 8, February. 1992 * Bullets are awarded 10 those products domonsnating tho greatest aitptay and sa 25*3? RUSH [OSTI.Varipus Reprise 50* . BADMOTORFINGEfl.Soundgarden A&M los gam.® UK signings. 
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BY ALAN JONES 

ALIVE AND KICKING 

F 
the first time in the history of Music Week's Dance Singles chart, recently overhauled so ow reflects sales in 82 shops, last week's top 

the Kicks Like A Mule story. The duo comprises Citytieat^L Recordjngs-Staffers Nick Halkes and Richard Russell. Nick is probably in a unique position, having been responsible for A&R- three were all distributed by the ing two Top 30 hits (Prodigy's 

KICKS LIKE A MULE AND LIFE LIKE 

the Bouncer 
impany — and to 'Everybody In The Place' ar underline the current ascendancy Dream Frequency's 'Feel So of independents that company was not one of the majors. It was Southern (SRD) who scored the hat-trick, with the reissued 'NHS EP' by DJ Doc Scott taking bronze position, behind Nebuls H's 'Seance/ Atheama' and Kicks Like A Mule's 'The Bouncer'. All three 

id the Top 75. 
records are both remixes of 1991 releases which originally fell just short of the chart while the Kicks Real') at Like A Mule single is the hottest off. But i rave/novelty hit of now, a reflected not only by its 

KICKS LIKE AIVIULE 
been released on either Citybeat or XL, providing instead the debut hit on the top billing on the 12- fledgling TubaLBass label, owned """■ J mm " 'ingartist — orfe inch sales chart, but also by its high-flying number 13 debut on the GIN listings. There is a couple of ironies in 

by another re who himself re different label. The man in question is Rebel MC. whose singles appear on Desire. 

• US chart watchers, jaded by tgkpredictability of it all, raised eybrows last week when Mariah Carey's 'Can't Let Go' dipped from what proved to be its peak position of number three, thus bringing to an end her career-launching run of five consecutive number ones. Instead, George Michael and Elton John's Don't Let The Sun Go Down On Me' belatedly emulated its UK success by sprinting to the summit, thus going one better than Elton's solo original managed in 1974. It was tpe first US chart-topper by a Britfsh act since EMF's / 'Unbelievable^mtpre than six months ago. Elton last popped the US chart early in 1986, as a member of Dionne & Friends (Dionne Warwick, Gladys Knight and Stevie Wonder were the others) who scored with 'That's What Friends Are For'. He's also had five solo number ones and, with Kiki Dee, 'Don't Go Breaking My-lfleart'. Even more impressively, George has had nine prior chart toppers stateside — solo, with Wham and with Aretha Franklin. 

"C J 

J2" RELEASED FEBRUARY 10 including 6 ★★★★★★ BRAND NEW remixes 
;?★★★ by STEVE 'SILK' HURLEY 5 6/TEDDY RILEY 

  657774 6 epic also available 7" ★ CASSETTE ★ CD 

The difference is an addilional exclusive range of TBD own brand and sole dislril labels ... featuring Leisure View Video, legend, Sporlsworld, Palace and Wonderland on v ... Dejavu, Graffiti, Opera Society and Classical Society audio labels ... and Ocean bl in 0782 566511, it could make all tl 
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BY ALAN JONES 

DOING FINE NOW 
The Pasadenas (below) have a knack for choosing appropriate hit titles. Their last chart entry, nearly two years ago, was 'Reeling' - and they were, because it spent just one week in the Top 75, on the very bottom rung of the chart ladder. Last week, they returned with the sixth hit of their career to date, which made a much bigger splash, debuting at number 12. And its title, once again highly pertinent, 'I'm Doing Fine Now', It's the first single from the revitalised group's upcoming album 'Yours Sincerely', which is issued on February 24. Noting the mixed fortunes of their own compositions, the group has gone with a collection of proven 
Marvin Gaye's 'Let's Get It On', Bob Marley's 'Waiting In Vain', Bread's 'Make It With You' and even the Beatles' 'Lucy In The Sky With Diamonds'. The only new and original song on the album is 'Moving In The Right Direction', written and produced by the men who helmed 'I'm Doing Fine Now', Ian Levine and 

• JAKE JACAS 
Billy Griffin, who first came to fame as Smokey Robinson's replacement in the Miracles. 'I'm Doing Fine Now' is not just the highest debuting Pasadenas single ever, it's the highest debut of Levine's career too. It's also the first hit that Levine, originally from Blackpool, but now based in Acton, has produced for a UK act, after 11 for Americans, most recently 'Footsteps Following Me', a number 17 hit for Frances Nero last year. 

• To call anything the late Miles Davis did obscure is to do it less than justice. Even so, London guitar virtuoso Ronny Jordan is to be congratulated on turning Davis' little-known (except to fans) 1960 composition 'So What!' into a bona fide Top 40 hit. Still in the area of admirable covers, Marc Almond follows up 'My Hand Over My Heart' with a remake of David McWilliams' Sixties pop classic 'The Days Of Pearly Spencer'. It is, admittedly, fairly faithful to the original, but since SjX McWilliams' rec- ording waS|||||r\r/ ~ hit' despite Hr' | sweeping 
\ haunting 

HR W ■="yvnt-KJ'-J (accurately recreated by U .' V i-"' 'l Almond with a 7 0 piece \ " iTfifNWfcii orchestre) this is far from just I-/ being an iden- tikit cover of W hit- Release date is set for February Bftjn Jjr 24. Meantime the record's B-side, a bleeping and acidic rave track entitled 'Dancing In A Golden Cage' is already pick- ing up club play. It is, to paraphrase football commentators, definitely a record of two halves. 

H 

former Motown acts Levine has recorded for his own Motorcily label, and the first to give him a 
Strangely enough, in view of the fact that Motown's roster was for obvious reasons almost entirely made up of Americans, his latest Motorcity single, with a good chance of success, is by one of the fevtcBritons who ever graced the label. Jake Jacas (pronounce it Jay- cus) whosTMotorcity debut is out today, is a former army 

Clapham, and who made his only Motown single 'Hold Me' in 1985. Though 'You Can't Turn Back' is his first single since then, he has been much in demand as a sessjonsinger, backing_Kim Apjpleby, Innocence and Sade, amongst others,' -— Lifted from his upcoming album 'Two Way Street', due imminently, 'You Can't Turn Back' is a soulful garage cut, naggingly redolent of the current work of Steve 'Silk' Hurley, 

A 

^1 US ID 

CorWtaO 
mutations FROM LP'MC-CO 
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Even with Prince Be's hyperactive imagination some things are beyond belief — like hundreds of dance mad clubbers screaming for the latest PM Dawn Mix. Their hypnotic rap dreamscapes are aimed at the heart and soul rather than the feet, after all. That was until US DJ Tony Humphries dropped Todd Terry's remix of 'From A Watcher's Point of View' on clubland UK. An entrancing house slammer woven around the oohs and aahs of the original vocal it has returned Gee Street's chart toppers to the top of the DJs' shopping lists too. "Whenever I do a remix I strip the vocal right down and use just a little bit," says Terry. "That is why I don't do many remixes, they are a long way from the original." Remixing is low on Terry's list of likes, but he saw the Watcher's job as a favour for old work buddies. "They used to work for me at Warlock records, so I knew they would like it," he says. "But it's a long way from their usual sound. Their stuff is like a Beatles rap, now they have a house record." Whatever Gee Street thought of the departure from PM 

>£■ 

fHIEVES Warner HV 

Dawn's formula it did not fail to spot a floorbumer, slipping the mix on to the flip of the forthcoming CJ Mackintosh mixes of 'Reality'. Terry's Melody Mix was confined to promo only in the US but the label feels punters on these shores are more ready for it. Judging from reaction so far, ready is not the word — try desperate. Matthew Cole 
'Reality Used To Be A Friend Of Mine /From A Watcher's Point Of View' is out on Gee Street on February 10. 

R & S RECORDS 
R&S RECORDS PRESENT 
THE ORIGINAL RAVEGENERATOR 

DIGITAL EXCITATION 

PURE PLEASURE 
4 MIXES ON 12" AND CD 
FEATURING NEW YORK RAVE MIX, 
ORIGINAL MIX, PLUS 2 NEW MIXES 
PRODUCED BY FRANK DE WULF 
RSUK 10 
ORDER THROUGH RTM/PINNACLE 

OUT SOON ACCEPT NO SUBSTITUTE 
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1 « LOVE THING 

US TC 

2* ; 1 LOVE YOUR SMII 3 i [H]DON'TLHTTHES 4* . DIAMONDS AND P 5 j ALL 4 LOVE, Color I 6* . SMELLS UKETEEI 
8* » TO BE WITH YOU, 

10*.. TELL ME WHAT YOU' 

« REMEMBER THE 1 
15 . BLACK OR WHITE, 
17* a GOOD FOR ME,Ar 18*ii KEEP IT COMING. Ke 

dir 

is how brother Marco of the Young Disciples described it, filling in on Jazzie B's Kiss FM slot recently. "A spacey happening workout" was DJ Patrick Forge's summary. Even the normally reticent club funk overlord Barrie Sharp, of both 'Duffer' and 'Black Market' notoriety, decided the track was "nearly right" and has offered his remixing services for free. High compliments indeed. The fact is, all the right people like the first and almost accidental offering from London's latest disciples of the funk, Monkey Business. Their heavy duty funked up work- out, 'Ain't No Fun' is an appropriately titled tune, inspired by lead vocalist Jimmy Monk's experiences of riding in the rain on his Harley Davidson. Produced by Charlie Lexton of Cool Breeze Productions, and one half of Cool 2 (who released 'Kinda Groovy' on City Sounds earlier this year), 'Ain't No Fun' appears on Dorado Records. "We just had to put it out on vinyl," says label manager Ollie Buckweil, "even though it doesn't fit into the current music scene." Helping out were guitarist Orlando Lunt and bassman Luke Williamson. And what if they never become Britain's latest funk-all-stars? "Well it's back to the cutting room floor on Monday morning, I suppose," says film student Monk. 
Dom Foulsham 

Whether under the guise of Mr Fingers, Fingers Inc or The It, Larry Heard can always be relied on for something a little special. The latest Mr Fingers nugget, 'Closer', is a sneak preview of the long-player, 'Introduction', which has kept him holed up in a studio for the ' past 18 months. The album, which draws on the funkier, jazzier side of his creative muse, features Heard in a more prominent singing role than before. So was there an initial reluctance to sing? "Yes, basically," he laughs. "I . n't trying to be a famous name, I was more concerned in creating music. But there came a point where I needed a singer and no-one else was available." The UK's Sasha has remoulded 'Closer' although the track remains recognisable as a top-notch Mr Fingers tune - pounding yet soothing, sweaty yet beautiful. Frankie Foncett has also been let loose on it, contributing a characteristically punchy remix, the 'Dude Mix'. Singing aside, the elusive Heard still prefers to stand in the shadow of his music. "I like the mystery there," he says. 
Davydd Chong 

'6 

(4) RAN KAN KAN -(Tito PuenteJ (NEW) SAX - Todd Terry EP ^ (5) TRUE MEANING-Jomanda (2) RAVE GENERATOR-Toxic Two (NEW) YO TE QUEIRO — DJ Leroy (NEW) BACKSTABBERS-Pizarro (9) FINE DAY-Opus 111 (NEW) MAKE ME WHOLE-Andronicus (NEW) LOCK UP/MODULE-Zero B (1) THE BOUNCER-Kicks Like A Mule 

(Cosa Low Recordings 12 ) (PWL12") is (HoojToons12") (tfrreedom 12") (Tribal Bass 12") 

"Reality Used To Be 
A Friend Of Mine" 

(CJ Mackintosh Mixes) All formats. 
Exclusive Todd Terry Melody Mix of 

"A Watcher's Point Of View", 
Only available on twelve inch. 

19*21 I CANT MAKE YOU LOVE ME, Bonn.t 44 » IN MY DREAMS. The Pa u ADDAMS GROOVE, Hamr 45 32 KEEP COMING BACK. Ric 21 » NO SON OF MINE, Genesis 

w fTS SO HARD TO SAY GOODBYE, Boyz li Men K 
47 m THE UNFORGIVEN, Metaiiica 48 <o FOREVER MY LADY, Jodeci 

• UNTIL YOUR LOVE COMES BACK AROUND. RT: 

19 » UNFORGETTABLE, Natalie Cole 20 w WAKING UP THE NEIGHBOURS. Bryan, 21 » [Ml TWO ROOMS:-.ELTON JOHN ..J 22*21 FOREVER MY LADY, Jodeci 23 20 SPELLBOUND, Paula Abdul 

«o GONNA MAKE YOU SWEAT. C&C Music Facto 45 *2 POCKET FULL OF GOLD, Vir 

W 4s BLOOD SUGAR SEX Red Hoi Chili Peppers Wame 
50* - BADMOTORnNGER, Sound 



"People get seriously confused when we turn up to play a rave and start unpacking our guitars," says Paul Carnell of Sunscreem. Although their records are pretty straightforward keyboard-based house/techno affairs, the five-piece Essex-based band use a rock/pop format of guitar, bass, drums, keyboards and vocals when playing live. It means that their stage sound is "much beefier and more manic", according to Carnell. In the studio they rely more heavily on technology. "It has got to sound tight," he says. "We want to make our records as DJ-friendly as possible." Their first release was the Love U More white label which got them a deal with Sony. Their debut for the major was 'Walk On', a commercial rave track that made all e right noises ^-^with plenty of 

1 (NEW) GO TECHNO 2 House Garage groove with techno attitude - rr house? 2 (NEW) MAKEUONMYOWNAJisonUmerick A real sing-a-long tune that will shoot up th 3 (3) TAKE ME AWAY Mass Order jnds Of Blackness ichael Jackson 

'S POINT OF VIEW PM Dawn 

3 (NEW) 
4 (NEW) 
5 (NEW) 

FINE DAY Opus 111 THIS WILL BE MINE Sax double pack 12-ini 
PWL Continental US Freeze ds of Todd Terry mixes 

piano sections "" V guaranteed to get those hands The follow-up, 'Pressure', continues in much the same vein with a very commercial piano-driven vocal version that will appeal to DJs currently spinning the likes of Rozalla and Dream Frequency. The two B-side mixes are heavier, more dubby affairs aimed at the underground crowd. With outfits such as Sunscreem, The Prodigy, N-Joi and SL2, plus the D-Zone and Strictly Underground labels, Essex is starting to challenge the North West as a major producer of rave tracks. "A few years ago there were a couple of really good clubs here, like the Barn in Braintree," says Carnell. "They definitely helped to kickstart a lot of bands." Andy Beevers 

SINDAE Hardrive US Strictly Rhythm Masters At Work at the controls to make this a lively track WELCOMETO THE FUTURE Eskimos & Egypt One Little Indian WHATWOULDWEDODSK Bows Own Re-released with new mixes largely due to the support of Tony Humphries THE TRUE MEANING OF LOVE Jomanda US Big Beat RAVE GENERATOR Toxic Two US Dancelloor MUSIC OF THE FUTURE Lust XS Rhythm Commercial rave track with soaring female vocal 

THIEVESWarnerH 

LE BODY PROG 2 BBC 

Lifetime/Pickwick 

BEAN ThamesA/id Coll 
ation 34 

OVENTURE Castle Pic 
Thanks to Cily Sounc 

Cool Outs clubline 
0898 334334 

Plays excerpts from fhe No.1 and new entries to the Cool Cuts Chart 
34p per minute cheap rate, 45p all other times. Original Artists PO Box 174, Brighton. 

Live in Manchester 
The greatest techno act recorded live. Available as a single. 32 minutes on vinyl, tape, CD. 
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1 EH THE BOUNCER | Kicks Like A Mule Tribal Bass TRIBE 3 (SRDI 

9C „ ,0 COMING ON STRONG (EP) *-»' Rhythm Section Rhythm Section RS 005 (Self) oq15 , TOO BLIND TO SEE IT KymSims AtcoB8677T(W| 9fi m FAMILY £0 LiiU McKoy Rightrack RTKOY1 ■5C 2; j I NEED YOU "JW Nikita Warren Raiders RADZR 5 (F) 97 „ . CLOSE YOUR EYES *■' Acen Production House PNT 034 (Self) 07 16 2 THE SAINT •" Thompson Twins Warner Bros W0080TIW) 9 „ . SEANCE/ATHEAMA ^ Nebula II Reinforced RIVET 1211ISRDI 90 ,, 3 RUBB IT IN Fierce Ruling Diva React 12REACT 3 (BMG) OO ^ 3 UNITY Umoja O ^3 N.H.S: (EP) O BisSl DJ Doc Scotl Absolute 2 ABS 001DJ (SRDI 90 „ „ manic minds ^ Manix Reinforced RIVET 1209 (SRDI 90 ,3 . FUNKIN' FOR JAMAICA (REMIX) Tom Browne Arista 614998 (BMG) 
4 EKI Antilles 12ANN 14(F) ■in 12 . (CAN YOU) FEEL THE PASSION »'u Blue Pearl BiglifeBLRT67|F) flfl .. 3 BLACK OR WHITE (REMIXES) "yW Michael Jackson Epic6577316ISM) q rm I'M doing fine now J UU ThePasadenas Columbia 6577186 (SMI 01 33 . DO YOU WANT IT RIGHT NOW "a Degrees Of Motion Esquire ESQ181 (Import) ni „ . FEEL SO HIGH Des'ree Dusled Sound 6576896 ISM) R ? , FEEL SO REAL u Dream Frequency/Debbie Sharp Citybeat CBE1263 (W) 99 mTEKN0 BAN 

Ot. IWU D-Shake Go Bang! (Holland) BANG 017 (Import) A9 ^ 3 THEN 1 FEEL GOOD '»*■ Katherrne E PWLContinemalPWLT213(WI 7 3 , EVERYBODY IN THE PLACE » Prodigy XLXLT26(W) OO 3 VIBEOLOGY ■'Paula Abdul Virgin America VUST 53(F) /19 m DUCK down bUI B.D.P. Jive (USA) JIVE 42021 
O , , MOVIN' 0 Marathon Ten TENX 395 IF) 9/1 mL0VE desire m^D'Sora Polydor(USA|lmport(8652711) nn ,, , THE HARDCORE EP The Hypnotist Rising High RSN13 (SRDI 
g, 2 TWILIGHT ZONE ^ ^ 
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DANCE ALBUMS 

Aq mnj be my friend HtJ baa People Get Ready Produce BUMP 101T|P| 
11 fl 1353 can you handle it IU DNA featuring Sharon Redd EMI 12EM 219(E) AC,, 31 LIKE IT ■'Overweight Pooch/CeCe Peniston A&M AMY 847 (F| 
11 rm COMIN' ON STRONG IIHUoesiya Black Market 12MKT 2 IP) '/17 M a RING THE ALARM *♦» Fu-Schnickens Jive JIVET 291 (BMG) 
19mFREE & EQUAL 
I^UMiCP Raiders RADZ 2 IF) AO „ , KEEP IT COMIN' Keith Sweat Elektra EKR140T (W) 
19 mi EEEL THIS WAY 1 J IMSi M&M leat Rachel Wallace Suburban Bass SUBBASE 006 (SRDI II |Ti(i6 

AO rrsm VISIONS OF YOU tu baa Jah Wobble's Invaders Of The Heart Oval OVAL 103T (Wl 
-a /l , , SHUT 'EM DOWN |l+ Public Enemy Del Jam 6577616(SM) gg „ 2 YOU DON'T KNOW 
1C 5 , WE GOT A LOVE THANG ' J Ce Ge Peniston A&M AMY 846 (F) 1 PRIVATE LINE I baU Gerald lever) EastWest7567917771/7567917774(lmportl qi ,, , FREEDOM £ Keith Nunnally GiantW0079T(W) i R . 3 PRIDE (IN THE NAME OF LOVE) 'U Clivilles & Cole Columbia 6577016(SM1 2 M Escoffe'r/s^5 AllanlictUSA) 75678230,2/-|,mj q9 24 3 COME ON! Solo Reverb RVBT 008 (SRD) 17, . DIFFERENT STROKES 1' Isotonik ffrreedom TABX10UF) O , . JUICE (OST) <3 Various MCA MCA 10462/MCAC10462 (BMG) K9 m STAND UP bsa Rave Natj0n fea,uring ju|iette Pulse-812LOSE18 IP) 
10 w-m RECKLESS KARNAGE 1 O Lttli Reckless Pulse-812LOSE 19 IP) /i , , THE ULTIMATE RAVE ^ Various EMl/Virgin/Polygram EVP 2/TCEVP 2 (E) qA 2= 2 LET NIE GROOVE U ^ JT Atlantic A 8632T(W| 
IQ m INCEPTION 1 J UU DJ Trace Orbital 120RBIT 11 (BMG) c , , BORN IN THE 90'S U RKelly/P, Announcement JiveJIVE414692;-(lmportl qq „ , RAVE GENERATOR j J Toxic Two Dance Floor IUSA) DF1229 (Import) 
on ,0 3 TAKE ME AWAY Cappclla/Loleana HollowayPWL Continental PWLT 210 (W) q , „ REAL LOVE u 3 1 LisaSlansfield Arista 212300/412300 (BMG) qc fwa THE BAND PLAYED THE BOOGIE UO Ita&l NW) feal Born 2B Nmja Tune ZEB 1206 (SRD) 
91 „ . INSTRUMENTS OF DARKNESS *■' ArtOfNoise China WOKT2012 (P) 7 . 3 SHADES ' ShadesOfRhythm ZTT 2TT 8/ZTT 8C (W) q7 32 . THE WAY 1 FEEL ABOUT YOU Karyn White Warner Bros W0073T(W) 
99 m WHAT IS HOUSE (EP) £.£. laAA LfO Warp WAP 17 (P) 0 pm DISCO FEVER VOL 1 O UU Lifeforce CentreslageCSTA001/-(Zebra3) qo 3, , THE COMPLETE DOMINATOR ■j"0 Human Resource R&SRSUK4X(RTM/P) 
90 . . NIGHTBIRD '■j Convert A&M AMY 845 (F| q , a KEEP IT COMIN' Keith Sweat ElektraEKT103/(W) BSHSS' 
9fl m TRUE meaning of love 11 UM Jomanda Big Beat BB 0034 (Import) mm STRICTLY BUSINESS (OST) 1 U Various MCA MCA 10428/MCAC 10428 (BMG) 60. «S!SU 
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PHONE SERVICES AVAILABLE FROM 9.30am EVERY MONDAY. 
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i QQ Top 75 SINGLES, ARTIST LP and COMPILATION LP Charts — new U 7 entries + what's on TOP OF THE POPS this week. 

_)_9g Top - new 
+ 91 ARTIST AND COMPILATION LP charts - new positions. 
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5 59 ONCE YOU'VE TAS i 
7 a JACOB & SONS !' 8 u ARE YOU READY T 

us re 
1* i I'M TOO SEXY, Rigi 2* ; I LOVE YOUR SMII 3 i Bdonhetthes 

8*u TO BE WITH YOU. 
18*n TELL ME WHAT YOU 1 

15 . BUCK OR WHITE. 16*» VIBEOLOGY,Paula 17* g GOOD FOR ME. An 18*i. KEEP IT COMING.  mc. 19*?i 1 CANT MAKE YOU LOVE ME, Bonmc Ram Cap 20 i. ADDflMS GROOVE, Hamme. Cap 21 is NO SON OF MINE, Genes s Ato 22 ti CljEl SET ADRIFT ON MEMORY BLISS. FM Oa*nGce Sn 
24 ii IT'S SO HARD TO SAY GOODBYE. Boy. IIK 
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REP HdH' hip hous1 
D-Zone Records DANCE 021, via SRD) rumbling 
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6 RM UPDATE 

50 THE UNFORGIVEN, M( 48 «o FOREVER MY LADY. Jo. 49 ■ I WANNA BE YOUR GIRL, ley Blu 50* • UNTIL YOUR LOVE COMES BACK AROUND, RL 
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7 > CANT LET GO, Ma 8*i. TO BE WITH YOU. 

liiiii 

ROAD IN FRONT OF ME 

the funkier sound of the real underground 

brand new heavies 

DREAM COME TRUE 



TOP 30 MUSIC VIDEO TOP 15 

VIDEO THE OFFICIAL liusicweek CHART 
| j IcSlgoV'r'unningtime e = | Sinning time C^no ii .r 
1' " ?ompMo ^11 vwifi 16 , DANIEL 0TI0NNELL; Thoughts Of Home .^elstar 1 . , ROBIN HOOD-PRINCE OF THIEVES Warner HV ' Action/2 hr 17 min PES12220 
2 2 "cQcS^i?iX MVB8813243 1 7" " Cream 0f-4 Fr0nt/P0teSS 2 CH3 MAI<ING LOVE PolyGram Special lnteresl/50 min 0840863 
3« "riS,wID: Movin9PictureBook WMV 1 8 30 6, MADONNA: The Immaculate Collection WMV CompilatIon/4Smin 9031754343 11030 63 Cotrpilation/SSmin 7599382143 3 2 12 FANTASIA Walt Disney " Children's/l hr 65 min D211322 
4 3 ,, QUEEN: We Will Rock You MusicClub IQ,, , KYLIE MINOGUE: Let's Get to... PWL ^ Llve/1hr30min MC2032 1 3 23 3 Compilation/28min VHF21 4 B'RDONAWiRE CIC 
5 5 6 v!di0s!ng™60r^nN: Jt)Seph Me9a-Remix 20" » FOSTER & ALLEN: Souvenirs 8<... Telstar 5 3 ghost i cic 
Bs , QUEEN: Greatest Flix PMI Ol ERIC CLAPTON: 24 Nights WMV Compilalion/lhrSmin MVP9910112 ^ ' 21 14 Live/lhrSOmin 7599381933 6 , 3 ROSEMARY CONLEY'S WHOLE BODY PROG 2 BBC " Special ImeresVlhr 2 min BBCV4706 
7 6 '7Sm^JioiViMOm®implvTheBeSt MVD9913M3 22" , ROD STEWART: The Videos TSM-IMI^WMV 7 5 ,2 HOME ALONE Foxvideo 
8 ' S PUlh

Er!lc
: At Wembley PMI po CARTER USM: In Bed With Carter Chrysalis Live/lhr 15mrn MVP9912693 "27 5 Live/lhr Imm CVRS6050 8 6 19 THE LITTLE MERMAID Walt Disney Children's/1 hr 19 min 0209132 

9 n " l-UCIANO PAVAROTTI: In Hyde ParkPolyGram Vid OA , KARAOKE PARTY Watershed Live/lhr 30min 0711603 CompilalionffiOmin EUKV4004 Q 7 „ THE LOVERS' GUIDE Lifetime/Pickwick " Special Imerestfl hr LTV001 
10 s tsCARRERAS/DOMINGO/PAVAROTTIPolyGramVid pc , ELVIS PRESLEY: 56-lr The Begin.. 4 Front/PolyGram Live/lhr 26min CFV11122 ^ 1 Compilalion/lhr 0837883 10 OH STAR TREK: Next Generation 36 CIC "ut3aiisci-Fi/lhr28min VHR2563 
1116 si QANIEL0'D0NNELL: An Evening With Ritz pC , ERASURE: Live At The Seaside 4 FronVPolyGram ' 1 Compilalion/1hr39min RITZV0008 '■U ■ 1 Live/lhr 0837783 1 "8 8 .3 QUEEN: Greatest Flix II PMI 1 ' Music/1 hr 20 min VC4112 
12" tpROXETTE: The Videos PMI Ol . A-HA: Headlines & Deadlines... WMV Compilalion/lhrlOmtn MVP9913273 *■' ' Compilalion/lhr30min 7699382793 12,2 ,5 EXCITING ESCAPADES OF MR BEAN Thames/Vid Coll 
13" 2 HAMMER: Addams Groove PMI 9R FTRTI ORIGINAL KARAOKE: Vol 1 PMI VideoSingle/30tnin MVF9901013 "■■■ Compilation/lhr MVP9912653 13 ESS STAR TREK: Next Generation 34 ^ CIC 
14" 93 LUCIANO PAVAROTTI: Pavarotti Music Club/Vid Col pq„ , R.E.M.ThisFilmlsOn WMV Live/lhr 17min MC2003 ^" 3 Compilalion/1hr30min 7599382543 14 E59 STAR TREK: Next Generation 35 CIC " ■ Sci-Fi/l hr 22 min VHR2562 
15" 37 STATUSQU0:Rocl<in9ThrooghYears 4Front/PolyGram *30 ,. „ SINATRA/MINNELLI/DAVIS JR: Event MusicClub Compilation/1 hr43min LED80152 ,,u2 12 Live/1 hr43min MC2073 15,, 3 BILL & TED'S EXCELLENT ADVENTURE Castle Pic 1 ^ Comedy/1 hr 25 min CAS 9158 

liSli 

■■■■■■ , • 

We Cover Everything. That's The TBD Difference. 
The difference is a colalogi* of top video, music and computer so 
Thn diffftrsnro is a 24-hour delivery guarantee, backed by a im and 40 telephone hotlines available daily from < 

• TERRY BLOOD DISTRIBUTION • 

jrnighl.      id exclusive range of TBD own brand and sole distributor labels ... featuring Leisure View Video, Legend, Sportsworld, Palace and Wonderland on video ... Dejovu, Graffiti, Opera Society and Classical Society audio bbels ... and Ocean budget 
► 24 ► 40 ssr" 
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^ UKs iSS" ► NEW S 
less Pork, Newcostle-under-Lyme, Stoffordshir® 

y THE NO. 1 DISTRIBUTOR IN HOME ENTERTAINMENT. ■QT Telesales: |0782) 566511 60 lines, Administration: (0782) 566566, Fox: |0782) 565400, Telex: 367106 BIOOD G. 
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TOP 75 ARTIST ALBUMS 

THE OFFICIAL Shusicweek CHART 

| HIGH ON THE HAPPY I E SIDE 38 ,, BEVERLEYCRAVEN* 

2 . STARS * 4 East West WX427CiW) 9031752842/WX 427 40 
Queen (Queen/Richardsi THE WHITE ROOM* KlfCo. 33 " TheKLFITbeKLFl nmunications JAMSMC 006 (APT) JAMSCD 006/JAMSLP 006 

3 WE CANT DANCE *2 Genesis IGenesislDavisI Virgin GENMC 3(F) 41 t THE VERY BEST OF ELTON JOHN *7 Rocker 84694M If 1 
4 NO REGRETS-THE BEST,..1965-197 Smn Waner/Tne Wauei Bromers If raniVanous 0 Fontana 5108314 IF) 5108312/5108311 42 BOING! Airhead IShillmg/Gotman/Lotimerl Korov3CODE17(W) 9031763032/KODE17 
5 3 REAL LOVE* Arista 412300IBMG) 262300/212300 43 3J 20 USE YOUR ILLUSION I* GeffenGEFC 24415 (BMG) GEFD24415/GEF 24415 
6 GREATEST HITS II *4 ParlophoneTCPMTV2(El 44 Ea^™*o Columbia 4688904 (SM) a 4688902/4688901 
7 m SPOOKY UishlGuthiiei 4ADCADC2002 (P/RTM) CA0 2002CD/CA02002 45 45 52 mcmxca.d,* Virgin International MCVIR 1(F) 
8 3 SIMPLY THE BEST *3 Capitol TCESTV 1(E) CDESTV1/ESTV1 46 „ THE IMMACULATE COLLECTION *6 SireWX37(lCIW| " H Madonna IVanousI 7599264402WX 3?0 
9 " EMOTIONS* Mariah Carey lAlanasielflCliviWoWareyl Columbia 4688514 ISM) 47 a, „ NEVER LOVED ELVIS* " 20 The Wonder Stuff (Glossop) M72522/8472521 

IOCS FINALLY Ce Ce Peniston IDelgadoiJackson/Hurley/Variou A&M 3971824 (F) 3971822/3971821 48 ^ 20 USE YOUR ILLUSION II* GeffenGEFC 24420 (BMG) GEFD24420/GEF 24420 
11 • DIAMONDS AND PEARLS* Paisley Park WX432C(W) 7599253792/WX432 49 „ EXTREME IIPORNOGRAFFITT1 • asm 3953,3, If) M 37 Extreme IWaqener) 39531320953131 
12 3 NEVERMIND* Nirvana (VigrNirvana) DGCDGCC 24425 (BM6) 50 MOVE TO THIS* Ca h, D ID B dg /O OH Polydor 8495034 IF) Igers) 8495032/8495031 
13 S2 GREATEST HITS *11 Queen IVanousI ParlophoneTCEMTV 30(E) COEMTV3Q/EMTV30 51 „ „ JOYRIDE * RoxenelOfwermanl COEMD1019/EMD1019 
14 ,2 THE COMMITMENTS (OST)* The Commitments (Bushnell/Killen/Parker 1 MCA MCAC10286 (BMGI 52 CS1PLEASUREDEA™ WiiijaWIJllCJSRO) A 

15 .0 PERFORMS ANDREW LLOYD WEBBER* Michael Crawford/RPO (Jarran/Reedman) Telstar STAC 2544 (BMG) TCD2544/STAR2544 53 48 l4 TOGETHER AT UST * OeccaDelphinefPolydorBmiWIR 
16 13 DANGEROUS * 3 Michael Jackson (Riley/Jackson/Swedien/Bottrell Epic 4658024 (SM) I 4658022/4658021 54 ^ )2 MARTIKA'SKITCHEN* Columbia 4671894 (SM) 
17 1. TIME, LOVE & TENDERNESS* 3 55 INTO THE GREAT WIDE OPEN 0 MCA MCAC ,03,7(BMG| '19 " Tom Penv S The Hearlbreakers (Lynnej MCAO10317/MCA10317 
18 .3 SHEPHERD MOONS * WEAWX431C(W| 56 501 LET'S GET TO IT PWLHFC21 (W) 
19 11 ACHTUNG BABY * 2 Island UC 28(F) CIDU 28/U28 57 ^ 16 CHORUS * MuieCSTUMM95(RTM/P) CDSTUMM 95/STUMM 95 
20 ,6 LinLE EARTHQUAKES Tori Amos ISigerson/Amos/BosserSlanleyl East West 7567823584 (W) 7567823582/7567823581 58 ^ 21 ON EVERY STREET *2 Vertigo 5101604 (F) 
21 13 OUTOFTIME*2 w REM Ilitl/flEM) arner Brotners WX 404C (W) 59 ^ )3 SEX MACHINE-THE VERY BEST OF... * Polydor 8458284 (F| 8458282/8458281 
22 H MAGIC AND LOSS 60 51 6 BANDWAGONESQUE Creation CCRE106 (P) iFandub) CRECO106CRELP106 
23 Z3 THE DEFINITIVE SIMON AND GARFUNKEL * Simon And Garfunkel IVariousl Colombia M000C 21/M000C0 21/- ISMI 61 WATERMARK * 2 56 68 Enya (Ryan) WEAWX199C1W) 2438752AVX199 
24 22 24 JOSEPH,..AMAZING TECHNICOLOR DREAMCOAT * Really UseM Jason Donovan/Cast (Uovd WebbedWrrgStl 511130«1113(l2S,130t(fl 62 mi APOCALYPSE 91„.THE ENEMY STRIKES BLACK^ A 
25 23 33 LOVE HURTS *3 GeffenGEFC 24427 (BMG) GEFD24427/GEF 24427 63 „ „ HONEY LINGERS 0 12 Voice 01 The Beehive IVariousl London 8282594 (F) 8282592/8282591 
26 20 22 FROM TIME TO TIME - THE SINGLES COLLECTION *2^^ 64 A NEW FLAME Simply Red ILeviool ElektraWX242C(W) 2446892/WX 242 
27 30,3 WAKING UP THE NEIGHBOURS 1 Bryan Adams (Ungel > ★ 2 A&M^W4(F| 65 LEGEND * 4 Tuff Gong BMWCX KBMWCO IrBMWX, (Fl 62,29 Bob Marley And The Wallers (MarleylWailers/Blaclcwell/Smiihl 
28 27, VOICES * CooItempoZCTLP 24(E) er) CCD189(VCTLP24 66 „ c INSPECTOR MORSE ■ MUSIC FROM ITV SERIES • 2 BaninqionPhelounq (Walker) VirgmVIMCMCDMLPZIf) 
29 a EAT YOURSELF WHOLE Scorch ZCHR 1878(E) CCD 1878/CHR1878 67 ^ ^ IN CONCERT * 5^ ^ Decca 4304334/4304332 (F) 
30 28 THE FORCE BEHIND THE POWER ★pENTOMO^O^E) 68 , THE BEST OF THE POGUES • PMWX430CIW) 66 17 The PoquesIVariousl 903I75405MVX430 
31 32, SCREAMADELICA 0 Creation CCRE076/CRECO 076 IP) Primal Scream (Weatherall/OrWMiller/Primai Scream) CRELP 076 69 74 31 GOLD MOTHER* Fontana 8485954 (F| 
32 20, DISCOGRAPHY ★ Pet Shop Boys (Various) ParlophoneTCPMTV3(E) CDPMTV 3/PMTV3 70 PICTURE BOOK Simply Red (Levine) ElektraEKT27C(W) 9604522/EXT27 
33 2, WND OF CHANGE • CLASSIC ROCK ^ Columbia MOODC19 (SM) 71 6] g LEVELLING THE LAND China WOLMC1022 (P) 
33 3,3 SEAL *2 Seal (Horn) ZTTZTT9C(Wi 9031745572/ZTT9 72 LIVE YOUR LIFE BE FREE* 60 Belinda Carlisle INo Virgin TCV 2680 (F| Sunday) CDV268(W2680 
35 2, 30 SOMETHING Chrysalis ZCHR1897/CCO1897 (El Caner-The Unstoooable Sex Machine (Sex Machine/Painter) CHR1897 73 5Bl4 THE VERY BEST OF Ric RITZBLC 700 (PRISM/TBD) R(T2BLD70a'- 
36 34, THE GREATEST HITS • ffrrS Sait-N Pepa (Hurby Luv Bug/The Invincibles/Exca ;282914,'8282912/8282911 (FJ 74 PURPLE RAIN Prince and The Revolution WarnerBros A 

37 . GREATEST HITS ★ 4 ' EurYthmicslStewart/Williams/Iovine) RCA PK 74856 (BMG) PD 74856/Pl 74856 75 SERIOUS HITS...LIVE!* 3 69 49 Phil Collins (Collins/Colby) Virgin PCMC 1(F) PCCO1/PCLP1 

TOP 20 8february 1992 

COMPILATIONS 
« | P 1 y I II 

THE ULTIMATE , RAVE 0 EMWirgirVPolyGramTCEVP2IEI Various CDEVP 2/EVP2 
2 7 NOW THAT'S WHAT 1 CALL MUSIC! 20 * 3 " Vamus EMWirgin/PoiyGram TCNOW 20/CDNOW 20/NOW (Ei 
3 i BILL & TED'S BOGUS JOURNEY (OST)ln,.rst.pa 4 Various 7567917254/7567917252/7567917251 (Wi ^ 3 7 ESSENTIAL HARDCORE ^mo^MNMCMIPl 
Sh 13 ESSENTIAL OPERA * Decc^43382M(F| 
6- MORE ROCK 'N' ROLL LOVE SONGS 12 Various DinoDINMC30/DINCD30/DINTV30(P) 
7 s MOODS * Virgin Television VTMC 5 (F| " Various VTCD 5/VTLP 5 
Q TWO ROOMS-ELTON JOHN &BERNIETAUPIN * 0 7 16 Various Mercury 8457494/8457492/8457491 (F) 
8 LOVE AT THE MOVIES • TelsrarSTAC2545(BMGI 12 Various TCD 2545/STAR 2545 

•fl n pm ONLY FOR THE HEADSTONG London8283034IFl II U UaJ Various 3283032/8283031 
11" , HARDCORE ECSTASY OinoDlNMC29(PI 15 Various DINCO 29/DiNTV 29 
19 ffTS ROCK'N'ROLL LOVE SONGS D.no dinmc 13 ipi Various DINCO13/DINTV ,3 
13 "> DEEP HEAT 11-SPIRITOF ECSTASY • ' Various Telstar STAC 2556/TCD 2555/STAR 2655 IBMG) 
14 » BEST OF DANCE'91 * Telstar STAC2537 IBMG) 14 Various TCD 2537/STAR 2537 
151 MTHAT LOVING FEELING VOL V DinoDINMC28(fl tUvarious DINCD 28/DINTV 28 
16 13 CLASSICAL MASTERS • Telsrar STAC 2549 (BMGI " Various TCD 2549/- 
17" SMASH HITS 1991 * Dover ZDD 28 (E) 16 Various CCD 28/ADD 28 
18 17 THE GREATEST HITS OF 91 • 13 Various Telstar STAC 25367rCD2536/STAR 2536 IBMG) 
19" TOP GUN (OST) * 2 Columbia 4070296 (SMI 33 Various CDCBS70296/CBS 70296 
9n ra THAT LOVING FEELING VOL III OinoOlNMCii (PI t.u lui Various DINCD11/DINTV11 

f: ARTISTS A-Z 
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TOP 40 
CLASSICAL ALBUMS 

DISTRIBUTION: 
INDIE SINGLES' 

DISTRIBUTION: INDIE ALBUMS 
1 ? j. SQREAMADELICA Creation CRELP 076 (P) 
2 , 6 ESSENTIAL HARDCORE DmoDINTV 33 IP) 

1 § ASesVs,00?cFhSer Cassene/CD/LP (Distributor! | § ™ets Laben-.jr, 3 3 7 TTHE WHITE ROOM KLFCom munications JAMSLP 006 (APT) 
1 , ESSENTIAL OPERA ^ [>e^a £ THE ESSENTIAL MOZART Decca 1 , THE BOUNCER ■ KIcks LiwA Mule Tribal Bass TRIBE 35 (TRIBE 3MSRD) 

4 6 4 BANDWAGONESQUE 
g 5 4 LEVELLING THE LAND Creation CRELP 106 (P) 

3 3 KS1/E:C00URSEAS0NS CD CDNIGE 2/MC TCNIGE 2 (E)' 3 , 6 LQW YOUR MONEY 6 «CHORUS 
7 '13 va

/J5?5CORE ECSTASY Mute STUMM 95 (RTM/P) 
4 ' ISSS?/McS°!fc0ONCERTOS 4 , , JUSTIREDA^ANCIENT ^ ^ 8 « 2 cS-1ePun«opApIb?esfxM ) 
g 4 McCARTNEY/DAVIS: LIVERPOOL ORATORjO^ ^ ^ EMI 5 , , INSTRUMENTS OF DARKNESS 

0 Hlyl , SEANCE/ATHEAMA —p, 0 Rt , MR. LUCKY ^ 
ID LOVELESS Silvertone ORELP 519 (P, 

0 . HOLST: THE PLANETS DG " 1 Karajan/BPO CD:4000282/MC:3302019(F) 
7 new , WHAT IS HOUSE IE?) ^ ^ ^ ^ lw ' 4 My Bloody Valentine Creation CRELP 060 (PJ 

COUNTRY ALBUMS 0 BEETHOVEN: MISSASOLEMNIS DG Q . , RUNNING OUT OF TIME 3 > 3 Dignai Orgasm Dead Dead Good-(GOOD 9T) IRE/PI 1 , NECK AND NECK ^ ^1674352^1674351 , COMMON STRONG 2 2 THOUGIfTSOFHOME Telslar STAC 2372 (BMG) TCD2372/STAR 2372 11 , 7 THE^COMPLETE DOMINATOR^ ^ RSUK4X RTM/P 3 3 FROMTHEH^EART 
12 , , WATERFALL Silvertono OREITT, 35 (PI /J 4 THE LAST WALTZ Ritz RITZLC 0058 (PTB) RITZLD OOB&'RITZLP 0058 13--t0KeF,?EAKSH0W Mosidisc 1055771109936) IAPTI 5 s INEEDYOU (( Rj^RITZLC Cj038 (PTB) 
14Nra , SILVERFISH WITH SCRAMBLEC g 6 DONT^FORGET TO REMEMBER RI^CDIOSRITZLPOM3 

15"™' 1 M&WRalhel Wallace Sol Jurban Base ■ ISUBBASE 00611SRDI 7 7 ^VOURITES ^ Ritz RITZLC 0052 (PTB) TCO 0052/RfTZLP 0052 " DuPre/Barenboim/Philad.O CD:MK76529/MC:4076529(SM) 16- - ^MviNWilliams ProdoceROMPIOIITIIP. g , SWEET DREAMS DM^'&KWMwffilVvl 17 -f°s?L0VE|EP' 4ADBADC2001 IBAD?CI011(RTM/P, Q LONE STAR STATE OF MIND MCA MCFC 3364 (8MG) ^ Nanci Griffith DMCF 3364/MCF 3364 10 , , AMJ RIGHT (REMIX EP| Mule • IL12MUTE134) (RTM/P) 1 Q 14 LOVE CAN BUILD A BRIDGE RCA PK 90531 (BMG) 
'•',,LVV Kumel/Cincinatti SO CD:CD80041/MC:CS 30041 (CON) 1 Q ,,,, INSANITY 10 « « Oceanic Dead Dead Good GOOD 4(71 IRBPI ■Jl *ts NO FENCES capitolTCEST2136(E) £-u 71 Domingo/Vaness/Kohn CD:COC7543292/MC:EL 7543294(E) 20 , 3 COME ON! Reverb RVBIT) 008ISRD) 1 2 „ DIAMONDS & DREAMS 16 LOVE .. Prism Leisure IHMC 591 (PL) 

*•1 n GeorgSolti& Dudley Moore CD:4308382/MC:4308384 (f) 91 ,, „ PLAYING WITH KNIVES tl i"1 Bizarre Inc VmvlSolo lion STORM 38SISTORM 381ISRDI 1 O EAGLE WHEN SHE FLIES Columbia 4678544 (SM) 1 ^ Dolly Parton 4678542/4678541 22— < Kq,5'0RLD P0RN |EP, 
Facloiv-(FAC327)(P) 1A ONE FAIR SUMMER EVENING MCA MCFC 3435 (F) 1 ~ Nanci Griffith DMCF ."MTVMCP tats 23 „ 2 WHOjS ELVIS? ZYX ZYX 6645712YX 6545121 IS 111 1 C ABSOLUTE TORCH AND TWANG 13 16 KDLanqS. The Reel,nes Sire WX259C |W) 

24 „ ,2 ACTIV 8 (COME WITH ME) NelworkNWK P 16 " R!ln?yV?a»ES0ME i/arner Bros 7599266614 (W) 
, GODHEAD A.J NitretEbb Mute - (1MUTE 135T)1RTM/PJ 17 „ SHOOTING STRAIGHT IN THE DARK Columbia 4674684 (SM) 20 jq No- 5/vIOLIN GONCERTO^^ ^ ^ EMI 26 -a MANIC MINDS Reinforced■ (RIVET 1209)(SRD) 18 "™™,?amE RCA PK 90538 (BMG, 97 it BIZET: CARMEN (HIGHLIGHTS) DG £•' ,s Karajan/Balisa'Carferas/BPO CD:4133222/MC:4133224(F) 27 FEVER CALLED LOVE rs S/Outer Rhythm ■ (RSUK 91 (RTM/PI 10 R! SHADOWUND Warner Bros WX171C(W) 28nw M0ZART; CONCERTOS FOR 2 & 3 PIANOS Sony Classical 28 „ , THE HARDCORE EP Rising High-IRSN13HSRDI 20 to HEART OVER MIND Columbia 4673554 (SMI 29 3, VIVALDh CONCERTOS ^ ^ Sony Class,cal 29 „ 9AMJ RIGHT? (EP) M lell21MUTE 134(RTM/P 

JAZZ & BLUES 3Q M BERNSTEIN IN BERLIN: BEETHOVEN 9th ^ DG 30 „ , CLOSE YOUR EYES 
31 fl£ C0NCERT0S 2

C^ 4144752/^10 41447DeCCFa Sir,™ ■ FEKNO BAM GoBan I-(BANG0171 ISRDI 1 2 MR LUCKY 
39 VAUGHAN WILLIAMS CONCERT Argo Marriner/ASMF CD;4145952/MC:KZRC 696 (F) 32 -MJSLz r.s.,rsok?,(r™p, 2 , BLUE LIGHT, RED LIGHT ^f^eso^j&vi) 33 BEETHOVEN:SYMPHONIES5&6 DG 3S Karajan/BPO CD;4139322|F) 33 " 3 ArmymSrns Ton Son Ton WOKIT) 2009 |P| 3 4 BAddN RIGHT''VE G0T THE BLUES R E C D"516/0^ L 516 34 y REQUIEM, |so ^ ^ Decca "Ja „ , HORSEPOWER Ravcsignal III R&S ■ (RSUK 611RTM/PI Q 6 THE HEALER & ^ Silvertone OREC 508 (P) ORECD 508/ORELP 508 OC BIZET; CARMEN (HIGHLIGHTS) Erato JON™ Maazel/Migenes/Domingo/etc CD: 452092/MC-452094 (W) 35 .. - KSwah m SlOuler Rhythm ■ (RSUK 8) IRTM/PI g 5 CROSSROADS (OST) Warner Brothers 9253994 (W) 3C cr MOZART; IDOMENEO Archiv JU " Gardiner/English Baroque Soloists CD:4316742(F) 36-™ - ?oKJ„N

g^
WERS ay It Again Sam ■ (PIAS 206X1 (APT) g 3 WE ARE IN LOVE Columbia 4667364 (SM) 37 „ NYMAN-PROSPERO'S BOOKS Decca 37 Michael Nyman Band CD:4252242/MC:4252244(F) 37- - ^„S

V
T

P„™C?0AST Siloa,ion Two-ISIT94T) (RTM/P) 7 8 B^Km5 ALWAYS0NE M0RE"HMEMCA MCAC10295 (BMG) 3Q „ VIVALDI. FOUR SEASONS Philips n Agostini/I Musici CD.4268472/MC:4268474 (F) 38 N.a^0 AnXious ANXITI35 (PI g a CLASSIC JAZZ-FUNK MASTERCUTS1 Mastercuts CUTSMC2 (BMG) 30 ^ BEST OF BEETHOVEN Teiarc 39 17 JAMES BROWN IS DEAD ZYX ZYX 65867 (ZYX 6586121 (Solfl 0 6 STILL GOT THE BLUES Vi(?DV^6^^V122 ^F, 
^0 ^ VERDI: AIDA (HIGHLIGHTS) Decca W 70 Maazel/Chiara/Pavarotti/etc CO:4331622/MC:4331624(Fl 40 «i?g?bv er Rhythm FOOT 15C (FOOT 151 (PI IQ THE BEST OF M usic Club MCTC 020 (TB) * ® ON, Compiled by Gallup t © CIN. Compiled by ERA from Gallup da,a from Indep.nden. ebopa. •©CIN. Compiled by Gallup 1 

The 

Biusicweek 

Awards 

DINNER 

The Music Industry's Own Awards 

If you have not yet made your table reservations please 
call Jane or Linda on the Music Week Awards hotline: 

071 620 3636 
(ext. 5478 or ext. 5470) i 
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TOP 60 DANCE SINGLES — 

THE OFFICIAL Smsicweek CHART 
III Artist llbd $ i !?x | | | Artist (DlstrfbiS 

9C „ 3 SHUT 'EM DOWN e-J Public Enemy Del Jam 6; 9c ,5 TOO BLIND TO SEE IT •JO35 KymSims Atco B 8677T (W| 
1 EH AUTOBIOGRAPHY.,/THE GREEN MAN 9R .3 3 FREE & EQUAL *-u ICP Raided 3 RADZ 2 (F) 9C „ . DO YOU WANT IT RIGHT NOW JU Degrees Of Motion Esquire ESQ181 (Importl 

97 . PRIDE (IN THE NAME OF LOVE) *■' Clivilles & Cole Columbia 6S 97 rm WHAT TO DO O / Lad Regime feat Anna Ross Repro 12ROS101 (BMG) 
2 , 2 THE BOUNCER Tribal Bass TRIBE 3 (SRD) 90 „ , NIGHTBIRD e-0 Convert A&M AMY 845(F) 90 . TAKE ME AWAY JO ' Cappella/Lolealta HollowayPWL Continenlal PWLT 210 |W) 
2 z, 3 CLOSE YOUR EYES clion House PNT 034 (Self) 90 15 , WE GOT A LOVE THANG " CeCePeniston A&M 1 9Q „ ,, MANIC MINDS JJ29 Manix Reinforced RIVET 1209 (SRD) 
4 E3 |:i

req
8
uency Network NWKT37(P) in rm mistadobalina OUUU DelTha Funkee Homosapien ElektraEKR142T(WI /m PSa THIS IS MUTHA FU..ER! 4U bad Digil3| Boy Flying UK FLYUK 14T (P) 

C rT?n HARDCORE WILL NEVER DIE 0 Uu Q-Bass Suburban Base SUBBASE 007 (SRDI 31 „ 5 DIFFERENT STROKES ^ ^ ABX10I (F) /II „ , FUNKIN' FOR JAMAICA (REMIX) 4 1 33 5 Tom Browne Arisla 614998 (BMG) 
0 , J SO WHAT! Antilles 12ANN 14(F) 09 ,, 3 THE BAND PLAYED THE BOOGIE NWl feat Born 2B Nin|a Tune 2EB 1206 (SRDI /19 ,, , RUBB IT IN 4^'" 5 Fierce Ruling Diva React 12REACT3 (BMG) 
7 Ea3T0YT0WN bp Rising High RSN 14 (SRD) OO 3, 3 TRUE MEANING OF LOVE Jomanda Big Beat BB 0034 (Import) /19 ,5 „ COMING ON STRONG (EP) 40 ' Rhythm Section Rhyihm Seciion RS 005 (Sell! 
g 2 , SEANCE/ATHEAMA r nforced RIVET 1211 (SRD) 9/1 3 VISIONS OF YOU Jah Wobble's Invaders Of The Heart Oval OVAL 103T (W) nn rm OOOH SO NICE n't baJ House Beat Mechanics Slam CRUSH 101 IP) 
Q ,, , FAMILY 3 McKoy RighlrackTRKOYOI 

TOP 10 
71 c j; , RING THE ALARM 40 ' Fu-Schnickens Jive JIVET 291 (BMGI 

10 EE3 D1XIEsNARCO EP Creation CRE117T(P) rc 3, 31 NEED YOU 40 ■" Nikita Warren Raiders RADZR 5 (Fl 
iiEa=«s..„   PulseS 12LOSE 20(BMG) 

DANCE ALBUMS 
n-l 3 INCEPTION 4 / 13 DJ Trace Orbital 120RBIT11 (BMG) 

19, 3 FEEL SO REAL ' ^ Dream Frequency/Debbie Sharp CilybeatCBE 1263 (W) 71D rm SURE IS PURE (EP) 40 bad Proper Tunes Gem GEMX 003(1) 
1 -3 , . N.H.S. (EP) ■J DJ Doc Scott At jsolute 2 ABS 001 DJ (SRD) 11 1™. 

AQ v 3 TEKNO BAN 4J " D-Shake Go Bang' (Holland) BANG 017 (Import) 
1 /i „ . I FEEL THIS WAY M&U (eat Rachel Wallace Subi jrban Bass SUBBASE 005 (SRD) CO 18 2 RECKLESS KARNAGE JU 1 ' Reckless Pulse-812LOSE19(P| 
^03 2i;M DOING FINE NOW Columbia 6577186 (SM) 1 rm finally ! bad CeCePeniston A&M397 24 |F| CI rm RAVE GENERATOR — THE REMIXES Ol bad Toxic Dancefloor Records DF1240 
1R MOIRA JANE'S CAFE no Uil Delininon Of Sound Circa YRT 80(F) 9 , , JUICE (OST) J Various MCA MCA 10462/MC BMG) C9 rm WHO NEEDS ENEMIES •JC. uad Red Light feat Tyler Wats Final Vinyl FVT10 (SRDI 
1 7 „ 3 WHAT IS HOUSE (EP) '1 U LFO Warp WAP 17 (P) 33 3 OPINIONS (USA) 7567323012/ 1 1:9 .. 3 FEEL SO HIGH JJ Des'ree Dusted Sound 6576396 (SM) 
10 , s EVERYBODY IN THE PLACE '0 Prodigy XL XLT 26 {W1 A m-m THIS WILL BE RIGHT H bad Todd Terry Presents Sax Prestige MRLP 55001/- (Impott) C A 3. . INSTRUMENTS OF DARKNESS J4 Art Of Noise China WOKT2012(P) 
1 g, 3 twilight ZONE ^ Continental PWLT 211(W) c , , PRIVATE LINE 3 GeraldLevert EastWest756791777l/7567917774(lmoortl CC pm POSITIVE FEEDBACK (EP) JJ bad Cleptomaniacs FokusUKFKUK008(GA/GYI 
9n [SI START DA panik UaiiM Homeboy/Hippie/Funkl Dredd Rising High RSN 12 (SRD) g6 ,3 REAL LOVE ^ ^ BMGI KR 3a a UNITY JU Umoja Urban URBX 83(F) 
21 J 3 UJI0™' Ten TENX 395(F) -j ^ ONLY FOR THE HEADSTRONG 34(F) 57 EP J ' Sygtaves Unheard BY 001IRE/P) 
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EXPOSURE PROMO PLAY 
| have been I made 17 I years ago 

flamboyant promo for Bohemian Rhapsody tops A/Ws latest promo play survey. In the three weeks to January 25. the clip amassed 26.28 minutes of airtime on UK terrestrial television following Freddie Mercury's death and the release of the single. Directed by Bruce Cowers, who went on to make other Queen videos including Your're My Best Friend, Bohemian Rhapsody's sense of theatre heralded a new era in video making. Filmed at Pinewood Studios in Twickenham, it took four hours to shoot and cost just £500 to make. The live sequences were shot at a dress rehearsal for the A Night At The Opera tour. Queen made the promo to maintain their TV presence — particularly on Top Of The Pops — while they were on tour. 
MONTHLY RUN-DOWN 

1 Bohemian Rhapsody Queen (26.28) 2 I Can't Dance Genesis (23) 3 We Got A Love Thang Ce Ce Peniston (18.46) 4 God Gave Rock & Roll To You II Kiss (18.28) 5 Vibeology Paula Abdul (17.33) 6 I Wonder Why Curstis Stigers (17.18) 7 Hit The Sugarcubes (16.44) 8 Welcome To The Cheap Seats The Wonder Stuff (14.33) 9 Smells Like Teen Spirit Nirvana (14.30) 10 Give Me Just A Little More Time Kylie Minogue (13.52) Source: TV Tracking (airtime in 

French mocSeS is 

pluggers' dream 
It sounds like the stuff of plug- gers' dreams: a pop radio sta- tion which plays only new re- 

But four weeks ago such a station was launched in France. M40 has a strict "no oldies" policy and actively pro- motes 10 acts a year which have not reached gold status (100,000 units) in France. It was the talk of Midem's Radio Conference. Even Radio One controller Johnny Beerling, who might have most to fear from such a com- petitor, was enthusiastic about the format. "It sounds like an interesting prospect for INR2," he said. The prospect of an M40-style station for the UK is not, in fact, beyond the realms of pos- sibility. Applications close to- morrow (Tuesday) for 1NR2, the UK's second national com- mercial station. Although news and sport have been tip- ped, a pop service remains fa- vourite to secure the fre- quency. The only companies to make' their bids public so far are Eclipse, with a soft rock for- mat, and Atlantic 252, which describes itself as "hot adult contemporary". Also expected to enter the bidding are David Jacob's Platinum AM, Capital, Radio Clyde and — possibly — Chil- tern Radio and Virgin. Both Atlantic 252 and Eclipse claim some commit- ment to programming new re- leases, although closer inspec- tion reveals they have some way to go before they could match M40's openness. Eclipse spokesman Spencer Pryor says the station tried playing new releases during last year's two-month trial 

M40's new faces: Primal Scream, Texas and Garland Jeffrey: 
broadcast from the Astra sat- ellite. Yet there were problems obtaining new product, a diffi- culty Pryor attributes partly to Echpse's Jersey base. At Atlantic 252, head of pro- gramming Paul Kavanagh playlists records unknown to UK listeners — but they have to be hits in the US, Australia or New Zealand. "When we began two years ago the Top 40 was fluctuating wildly so we looked to other markets," he says. Kavanagh claims that around 40 records a year which have their first airing on Atlantic 252 go on to be- come Top 10 hits. At M40 itself, programming director Javier Pons says more than 40% of the new releases chosen in weekly meetings are from artists unknown to the French market. 'The French audience appreciates this," he 
The other 60% are, however, -nade up of fairly safe bets — ;he current playlist includes 

Tim Blackmore, director of Unique ing, believes UK radio is in danger of too many program- mers assuming listeners want to hear familiar music. A radio station allocating time to new 
desired, he says. However, Blackmore feels such a station would be treat- ing a thin line between alien- ating listeners with unfamil- iar music and playing it safe. In any case, even if a new 
row's radio auction, it won't be quite in the same league as M40. INR2 will take over the old BBC Radio Three AM fre- quency, 1215kHz, while M40 is broadcast from 71 transmit- ters on FM. Perhaps it would be more worthwhile for pluggers to dream on until a new national FM licence is up for grabs. Caroline Moss 

MONDAY FEBRUARY 3 
Stage One featuring A World O Apart and The Farm, ITV: 4.30-5.30am (regions vary) 
TUESDAY FEBRUARY 4 
Phil Collins: An i""1 'i Appreciation by R Paul Gambaccini, Radio One, 9-10pm Return To The Dome O featuring Transvision Vamp, Big Dish and Christy Moore, Channel Four: 12.15-lam 
WEDNESDAY FEBRUARY 5 
Rapido featuring The Brand ONew Heavies and Daisy Chainsaw, BBC2: 7.25-7.55pm Hit The North featuring 

THURSDAY FEBRUARY 6 
Top Of The Pops featuring a Michael Jackson's new video, Remember The Time, BBC1: 7-7.30pm. 
FRIDAY FEBRUARY 7 
Hangar 17 featuring Take OThat, BBC1: 4.30-4.55pm The Word featuring The O Brand New Heavies and Yothu Yindi, Channel Four: 11.05pm-12.05am The Hit Man And Her, ITV: a 3.45-4.45am (regions vary) 
SATURDAY FEBRUARY 8 
The ITV Chart Show, | [jj 11.30am-12.30pm 
Classic Albums: INXS's BKick, Radio One: 2-3pm 
Guitar Legends Concert gjjQ Radio One: 6-7pm 
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FEATURE 

Seal in the shopping 
trolley, Tina Turner 
with a tankful and 
Madonna through 
the mail: 
non-traditional 
outlets are a 
thriving retail 
sector which record 
companies and 
music store rivals 
ignore at their peril, 
writes Paula 
McGinley 

The garage I ( 

Condom sales at Texaco's Star Service Station in King's Cross are reported to be among the highest of any outlet in the country. There is, however, a more surprising addition to the north London garage's range of motoring product. Racked alongside the de-mister pads, screen clean and anti- freeze, are the latest albums from Belinda Carlisle, Bryan Adams and Tina Turner. And garages are not alone in turning to music. Supermarkets, DIY shops, department stores, airport concourses, book shops, motorway 
and, peculiarly, fishing tackle shops are among the thousands of so called non-traditional outlets selling music 

Customers unwilling to stir from their armchairs have long been able to buy music from direct mail companies such as Britannia Music, Readers Digest, Book Club Associates, Time Life and Crescent Direct. But although some consumers are clearly choosing alternative outlets, they represent an unknown quantity to the music industry which is unable to define their worth. Pinning down statistics is virtually impossible; the BPI has no specific figures for the non-traditional sector and their sales remain unrecorded by Gallup. "It's the invisible market," says Mark Griffiths, managing director of Pic-A-Tape, which distributes product solely to non-traditional outlets. "We're on the outside of the industry." Philip Crick, marketing manager of direct sell company Crescent Direct, agrees that there is a "general blank" when it comes to the sector; Telstar's sales director, Barry Watts, admits the the record industry is "in the dark" about the alternative market's contribution. Although figures are sketchy, Gallup estimates that non-traditional retail outlets account for 1% of UK singles sales and 5% of album sales, while the BPI believes that mail order and record club sales account for at least 10% of the album market. Estimates from individual distributors also help build a clearer picture of a surprisingly large market: Pic-A-Tape claims to shift 10% of UK cassette sales and at Pickwick, where 70% of sales are attributed to non-traditional shops, chairman Ivor Schlosberg reckons that such sales are equivalent to 5% of the UK record market by value and 10% by volume. The market leader in mail order, Britannia Music, claims it sold 15m units in 1991. That would give it a market share of around 8% — more than that of both Boots and Virgin. At the sharp end, despite the ravages of recession, non-traditional outlets are surprisingly bullish about 
Bob Sprot, senior buyer for Asda's sound and vision products, reports that record sales are increasing every year, while Ian Connell, retail director 

for Forte Welcome Break, is confident that the company's 77 motorway service shops will sell £3-5m worth of music product in 1992, a 6% growth on last year. Its confidence is such that last year the company opened five Music Stop shops at selected motorway service sites and plans to open two more within six months. Direct mail appears to be equally buoyant. Timelife International's director of music, Stefan Heller, says business in the company's key territories of France, Germany and the UK in 1991 surpassed the previous year by 25%. Britannia Music bears out this upward trend. The company's turnover for 1990 was £74m, a staggering 32% growth over 1989's figure of £56m and more than double the £35m for 1988. Ironically, says Philip Crick, recession actually bolsters the mail order business, because people who don't have the money to go out shopping spend more time at home and are more susceptible to direct mail's "buy one get three free" introductory offers. "People know they are getting a bargain," he says. John Pearson, commercial director at MCA, says alternative outlets and mail order clubs represent two "clear growth areas" and are a valuable part of MCA's business. In most cases, however, there is a lack of direct contact between record companies and such outlets. Their sheer numbers — Pic-A-Tape alone sells to 6,000 outlets — and diversity mean that specialist distributors like EUK, Terry Blood Distribution, Pickwick and Pic-A-Tape are better equipped to handle orders and deliveries. And according to Les Willis, marketing controller at Woolworth music supplier EUK, operating through a middle man also works in favour of the retailer. "Dealing with the vast number of record companies and labels is a minefield for Mr Service Station or Mr Small Grocer," he says. "They rely on specialists to recommend product, price it, deliver it and provide point-of-sale material and 
That service is now allowing them 

they become increasingly sophisticated, non-traditional outlets are demanding full price chart and back catalogue material rather than the budget titles they have relied on in the past. Windsor-based distributor Pop & Arts established its niche selling down-market megamixes to convenience stores and garage forecourts. Even it is now negotiating with majors to distribute full price product. And the fact that 60% of Asda's music sales can be attributed to chart product and budget items account for only 10% of stock at Forte Welcome Break's service stations should banish the tacky pile 'em high sell 'em cheap 
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image which some sceptics have held. "Too many record companies are too precious," says Paul Lynton, managing director of Pop & Arts. "They don't want to be seen in their local tobacconist." Far from devaluing artists, non-traditional outlets and mail order firms believe they boost sales — often by attracting customers who wouldn't otherwise buy music. Tony Wadsworth, general manager of Capitol/Parlophone, calculates that Pic-A-Tape accounted for 5% of total CD and cassette sales for Tina Turner's triple platinum album, Simply The Best and during the first six weeks of release the figure was jarer 10%. Wadsworth's choice of title is significant: non-traditional outlets perform best with mainstream product, the inclination to AOR reflecting the demographic characteristics of the non-traditional customer. Asda's prime music buyers are what Bob Sprot calls "the greys", the over 25s who are not concerned by the unhipness of buying records from supermarket. In mail order, too, the emphasis pop, although a Gallup survey carried out last January revealed that postal customers bought more rock, country and jazz — and less pop and MOR — than the average record buyer. This bias could reflect the fact that 61% of mail order buyers are male. More than 70% of Time Life International's data base are between 24 and 45 and, says managing director John Nelligan, the average age of Britannia's 1.5m members is 32, which he says is 10 years older than 
., al to lapsed buyers who don't go into record shops because they find them intimidating," he says. Significantly, these are just the people the record chains are now trying to tempt back into their shops via a more user-friendly approach. The convenience of buying records with the weekly shopping or after filling up the car adds to non-traditional outlets' pulling power — impulse purchases account for a high proportion of sales. The tendency is confirmed by Pic-A- Tape's research into buying intentions which concluded that 80% of its music and video sales were made to impulse buyers. And given that the foot fall at some locations can be staggering — Asda's 190-store chain attracts between three and four million shoppers a week and Forte Welcome Break motorway sites receive 250m visitors every year — and the sheer number of late opening and 24-hour petrol stations, the potential is vast. Motorway service stations are never likely to make the transition from serving the impulse-buyer to 

becoming a "destination shop," however. Although Pic-A-Tape reports a "massive response" to last year's "appearing at a forecourt near year" campaign for artists including Cher and Michael Jackson, motorway service stations themselves are not allowed to encourage customers by advertising." In contrast, mail order relies on an intimacy with its customers — and advertising. Britannia spent £6.6m on closely targeted press campaigns last year; its membership data bases are crammed with information about its members, from musical tastes to choice of newspaper. "Our strength lies in getting products to the right home," comments Ian Stockley, Readers Digest product manager for music and video operations. However, as long as non-traditional shops remain excluded from the charts they feel their sales will be overlooked. "The industry is obsessed with the charts," says Paul Lynton. "But the charts don't reflect the sales happening outside the traditional market." The logistics and expense of linking up thousands of small retailers is a long-standing deterrent, although Gallup's charts manager, John Pinder, thinks non-traditional outlets could be included if the market continues to expand. Until now record retailers have not seen non-traditional outlets as a serious threat. Glen Ward, HMVs business development director, says such stores "spread the gospel" and create additional sales. But that view could change if Binder's speculation 
Bob Barnes, managing director of Music Junction, is already less enthusiastic. He warns that record shops will have more to fear when non-traditional outlets begin carrying comprehensive stock lines and the larger chains such as Asda continue trading on Sundays. The prospect of bumper margins can not be what attracts non-traditional outlets to music product. The margin on a cassette is roughly equal to that on a four-gallon sale of four-star. Albums are instead seen as an additional attraction for customers who are already through the door. "The objective of selling music is to give customers as much opportunity as possible to purchase all their requirements under one roof," says Asda's Bob Sprot. That view doesn't sound so far removed from that of the many record shops who are moving into broader product ranges — although the high margins on add-on products such as T- shirts and styluses is obviously an added attraction. Clearly tljere will always be a place for the expertise and diverse product range of the specialist music shop, but the trend for one-stop shopping means that, for chart material at least, the non-traditional outlet is becoming an increasingly viable alternative. Hi 
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CLASSIFIED 

BUSINESS TO BUSIN ESS APPOINTMENTS 
rOSXIMO 
RECOROS? 

ITlhen use ©ur 
PROTECTIVE 
ENVELOPES! For ALL your packaging needs - RING NOW 

mPTMi .ml 1 INVESTOR required for established music company. £100,000 needed lor purchase ol new premises and lurther inveslmenl imo company. High prolilabilily prospecis based on sound expansion plans. Contact Kevin Fitzgerald 0793 491601 

CASH AVAILABLE 

CHEAPO CHEAPO RECORDS LTD 53 BipxjrtVrett, Union Wl 

RECORD LABEL 
recording Studio Complex. Approx 700-800sq ft Please reply to Box No 9007 c/o Music Week 

M 

NETWORK HOUSE. 29-39 STIRLING R0A0. LONDON W3 8DJI UK SALES: 081-992 7732, INTERNATIONAL SALES: 081-992 0098. BUYING: 081-993 4278. FAX 081-993 8276. TELEX 291908 ARAB G. 

Regional Promotions Secretary 
Sony Music Entertainment has three record labels, Columbia, Epic and Sz, supported by a committed sales team, of which Regional Promotions is a very important part. Following an internal promotion, we are looking for a secretary to work for the Head of Regional Promotions, to carry out administrative as well as secretarial duties, and a lot of internal and external liaison. 
Candidates should ideally have shorthand, and must have good word processing skills. We will consider applicants with a minimum of two years' secretarial experience. The ability to prioritise work under pressure, and 

to deal with changing deadlines for various activities is important. Patience and a sense of humour would be an advantage! 
We are offering a challenging work environment, a competitive salary, discounts on company products, a pension scheme and a travel loan scheme. 
Please send a C.V. and covering letter with your salary expectations to: Sharon Mulrooney, Personnel Officer, Sony Music Entertainment, 17-19 Soho Square, London W1V 6HE before 10th February 1992. 

Sony Music 
WHO DO YOU KNOW? Do you have excellent contacts with A&R decision makers in UK Record Companies from the biggest to the smallest? Can you place American and European Masters of Quality Product whether it is Dance, Techno, Soul or Whatever? If you can, you may be who we need to place Masters in the UK. SALARY NEGOTIABLE. WRITE WITH C.V. TO BOX NO. 9005 MUSIC WEEK. 

BUSINESS TO BUSIN ESS | 

[id 
I m y s a c 
^ SYSTEMS 

COMPLETE RANGE OF VERSATILE BROWSERS & WALL DISPLAYS 

ESTABLISHED ARTIST MIIASIR 
successful and proven track record with strong roster of acts seeks financial backing/partner to develop existing new projects in the UK and USA 

SUE T@ RETIREMENT World Famous Record Shop FOR SALE *Jo 9003 

BROWSERS FOR SALE (ARJAY) LP + CASSETTE 
£50 EACH O.N.O. 

PHONE 0889 563010 

INDIPiNDENT MUSIC PUBLISHER 
WITH SUBSTANTIAL FiiiS 
AWAILAiLI IS LOOKING TO 

PURCHASE PUBLISHING CATALOGUES 
LARGE OR SMALL 

Details to 
Box No. 9006 

c/o Music Week 

S KC iriyV I-£ W I» /S. 

BUSINESS TO BUSIN ESS 
../toge3 Promotiortr^ 

THE ONE STOP 
Manufacture, For all your Pro Concept, Artwc Production 

We can handle the whole project tor you 
WE CAN SUPPLY - T. Sweat & Polo Shirts * Custom made garments and products ♦ Hats * Mugs » Pens » Sew-ons • Jackets » Embroidery « Badges • Pennants » Key Fobs * Sunstrips ♦ Lighters • Boxer :• Towels » Coasters • : * Sports Bags • Jogging Suits ♦ Leisure wear • Umbrellas ALL YOUR FUTURE MERCHANDISE REQUIREMENTS 

"Just tell us what you need" 

WE CAN OFFER - Reliability • Flexibility j Personal service • 100% effort • Retail, Wholesale and Mail Order Distribution • Corporate Leisureware Production • Management of Mail Order Fulfilment, International, Fan Clubs and Artist Merchandising 

/tQg<L3 Promotion/- 

.ytoge. 3 Promotion/- 

. .ytoge. 3 Promotion/" —1 
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DOOLEY'S DIARY 
In your all-new Dooley this week: 
Welcome to new 
Arista MD Diana 
Graham who 
starts work proper 
today (Monday) 
.. . MCA's hospitalised 
operations 
manager Rod 
Cunningham 
thanks everyone 
who sent cards 
and flowers . . . 
Meanwhile MCA 
commercial 
director John 
Pearson has 
given his team a 
pain in the arm 
by sending them all for 'flu jabs . . . 
Tower Records' former marketing 
manager Louise Dickens flew back 
from the company's Sacramento HQ 
for last week's agency presentations 
. . . Congratulations to the dapper 
Guy Holmes, the man whose faith 
in Right Said Fred has ended up 
producing a US number one single. 
Holmes says the US success is "the 
best fun I have ever had standing 

e England, Christian 

When Terry Waile last drove his prized MG, Mrs T was still at Number 10 and a pint cost less than a pound. And the group named on his number plate had not even been signed by EMI — unbelievable! "Mr Waite isn't on our pay roll — as far as I know," promised EMI head of press Murray Chalmers, "Maybe he is just a fan." Maybe. 
up". But he is insistent. "I'm a 
plugger. And that's what we're 
sticking to" . . . And the signs are 
good for another Gut Reaction 
client, Cavelle Records. Its boss, 
Tony Berry, calls to say Capital's 
switchboard was deluged after 

e PRS's answer to Ben Hur. But the husky-racin o go me wnote nog next year with a sled-riding trip to Alaska. The sport, an exhibition event me a competitive sport at the 1936 games and Ulf-Hansen is aiming to be involved. Anima "The dogs go absolutely crazy when they race," says Ulf-Hansen, 'They love it" The hun they think I'm mad," he says. Is that barking ma 
Mick Brown played his debut release 
from Ouch! without announcing it. . . 
What's this, a new era of 
co-operation between label and 
publisher? When Demon Records 
appealed to collectors for the original 
sleeve of the obscure Tanyet album 
featuring Ry Cooder, it was EMI 
Music Publishing's standard 
catalogue manager Bob Clifford 
who stepped into the breach . . . MD 
of Awesome Records and former 
manager Falcon Stuart is a real 
child of the revolution. After 
taking Classix Nouveaux as the 
first band to visit post-Solidarity 
Poland in 1981, he is just back from 
a trip to Kiev, helping Crunch 
become the first UK band to tour the 
Ukraine after its revolution ... I 
hope Nomis Recording Studios MD 
David Panton has recovered after 
his wife Tina gave birth to a 71b lOoz 
baby girl 10 days ago. Apparently 
the poor dad fell faint during the 
delivery and had to be revived by 
the midwife spraying him with 
water . . . Meanwhile congratulations 
to Wienerworld's Ian Wiener who 
became a father for the fourth time 
when wife Helen gave birth to an 81b 
8oz boy . . . Anyone planning to 
attend this Friday's RCA reunion 
should note the venue is now The 

Grapes, in 
Shepherd 
Market, Mayfair. 
The old RCA 
haunt originally 
chosen is, 
apparently, no 
longer there . . . 
After a five-year 
absence, the 
owner of Cherry 
Red and part 
owner of 
Complete 
Music Iain 
McNay is back. 
His interests in 
the two next momn s winter Ulympics, companies Were 

nsTre mme^rrisk^Tne McNay's Sole ' personal 
belongings when he sold everything 
to travel the world on a "spiritual 
This may look just another plugger's 
own show on Channel Four — Hi picked up his wand w as a plugger called Si 
EMI back In the Seventies. Then, 
Covent Garden with 

ihip representa 

search", he explains, "But I had to 
be realistic, you can't keep travelling 
forever" . . . Artist manager Victor 
Billings, who had represented Dusty 
Springfield, Kiki Dee, Jimmy Ruffin 
and Hazel Dean, will be cremated 
tomorrow (Tuesday) after dying of 
cancer 10 days ago following a long 
illness. The service will take place 
at Putney Vale Crematorium at 
11.45am . . Can it be true? Was that 
really an astonishing $lm dollar 
advance which Sony paid to 
"Everything I Do" writer Michael 
Kamen last week?  

usic week 
Incorporating Record Mirror 

ABC 
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Poly Gram TV 
are proud to announce the release of 

the 

AWARDS 

1992 

Release date 10th of February 1992 
32 CLASSIC TRACKS BY THE CREAM OF THE 

1992 BRIT AWARDS NOMINEES 
Including 

Queen 'Innuendo', Dire Straits 'Calling EMs', U2 'Mysterious Ways', 
Prince 'Cream5, Madonna 'Rescue Me', Simply Red 'Stars', Bryan Adams 

'Can't Stop This Thing We Started', George Michael & Elton John 
'DoiTt Let The Sun Go Down On Me'. REM 'Shiny Happy People". 

Eurythmics Move Is A SioeuyoM Erasure 'Love To Hate You. 
INXS 'Mystify QYiveL Michael Bolton 'When A Man Loves A Woman', 

Seal 'Killer". Enya 'Caribbean Blue5, Lisa Stansfield 'All Woman'., 
James 'Sit Down". Cathy Dennis 'Just Another Dream', 

EMF 'Unbelievable', Extreme 'Hole Hearted'. 
Many tracks are exclusive to this compilation. 

THIS PHEST1GIOUS RELEASE WILL BE THE SUBJECT OF A HIGH PBOFILE MARKETING CAMPAIGN 
TV National TV advertising on ITV, Channel 4, BSKYB, and TV AM from Wednesday 12th of February. 
RADIO National Radio Advertising on The Network Chart Show - Sunday 9lh and 16th of February and in London on Capital FM for two weeks from release. 
PRESS National Press Advertising including The Sun, Daily Mirror, Daily Record, Daily Express, Daily Mail, Daily Star, Today, Guardian & Independent. 
DISPLAYS National Displays using posters, streamers, and cut outs of the awards logo Involving all major retailers including window displays in Woolworlhs, Dm- Price, HMV, Virgin, Menzies and Tower Records plus 300 independents Nationwide. 
POSTER SUPERSITE Major poster site in London overlooking A4 for one month from release 
PR High profile coverage in Press, TV and Radio. The Awards Programme will be screened on the 12th ofFebruary 7.30pm - 9.00pm on BBC1. 
Double CD SO 207-2 Twin Cassette Pack SIS 207-4 Double Gatefold album SIS 207-1 
ORDER NOW FROM POLYGRAM ON 081-590 6044 The Awards 1992 is also available on Video. 

1 

the 
BRITS ' 

1992 ^ 


