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BP! in tribunal victoif 
The BPI has won a shock i tory in its historic Copyright Tribunal battle with the MCPS. The mechanical rights rate has been set at 8.5% of dealer price following a five-week de- liberation by the tribunal panel headed by Robin Jacob QC. This is almost identical to the old statutory rate, abolish- ed by the 1988 Copyright Act. The MCPS is planning an appeal against the decision, which rejected its bid to raise the UK level to the 9.504% rate used throughout Europe. Although the EPFs bid for a 20% reduction was also thrown out, it is widely accept- ed that this was merely a tacti- cal proposal. Sony chairman Paul Russell admits: "Being realistic about it, the chances of getting a reduction were always ex- tremely slim. This is a fantas- tic result for us." In its ruling, the tribunal panel rejected suggestions that the record industry was making exorbitant profits or that the songwriters are 

Oberstein: delighted 
lighted. This judgement backs up our arguments that the substantial A&R investment which UK record companies make is a vital part of our business." MCPS chief executive Frans de Wit says: "I am pleased that the Copyright Tribunal reject- ed the EPFs argument for a significant reduction in the Record Royalty Rate, but I am disappointed that the Tribunal 

• Mechanical royalties set at 8.5% of dealer price 
® MCPS "harmonisation" argument thrown out 
9 io limit on number of promotional copies 
• MCPS liable for damages in licensing wrangles 
• Ban upheld on controlled composition clauses 
• No maximum number of tracks on albums 
9 No minimum royalty rate for budget albums 
has not accepted the European rate of 9.5% for the UK, which I truly believe to be fair and 

"We are studying the deci- sion to consider how best to formulate an appeal," The new rate will be paid on net sales irrespective of format or type of music and there will be no royalty paid on promo- tional copies, which will be unlimited.  
Reduction 

BPI head of legal affairs Sara John says the change will effectively give a reduction to some companies. "It is as good as we could have expected," she says. "Maybe better." The MCPS's proposed maxi- mum track limitation has also been rejected. Pickwick chair- man Ivor Schlosberg says such a barrier would have forced him to axe his lowest priced product and would have hal- ved the company's £50m earn- ings from its budget ranges. The EPFs call for an indem- nity from the MCPS for award- ing its licences has been ac- cepted by the panel, meaning that the MCPS will be respon- sible for paying damages to a record company if a licence is awarded and subsequently withdrawn, as in the Bad Boys 
Some publishers, while dis- appointed with the result, see minor victories within the 

copyright tribunal report. BMG Music managing di- rector Paul Curran says the decision to uphold a ban on controlled composition is as important as the royalty rate. The tribunal upheld the 
m 

adds that whatever the verdict it would be wrong for either side to dwell on it. "We have got to work to- gether and we should get rid of the acrimony as soon as possible," he says. 

The BPI w mated £12m windfall for the UK record industry, from money which has been collect- ed in an interest bearing ac- count by MCPS. Independent record compan- ies who have been paying a transitional rate as members of Umbrella will adopt the new system under their agreement. 
Shockwaves 

The panel declined to rule on various points, which it said should be discussed fur- ther by the BPI and MCPS. These include the level of re- turns, rental rights and first recording licences. The tribunal result will send Shockwaves around Europe, with the BIEM/IFPI agree- ment running out at the end of next month. The UK result is bound to have a bearing on those discussions. 

Schlosberg: relief 
ments allowing rt panies to link mechanical and artist royalties paid to singer- songwriters should be banned. "That makes it nol suit," says Curran. "Companies were already beginning to use these ' here and they are cor the US," he adds. PWL chairman Pete Water- man, an MCPS witness at th tribunal, says the verdict wa immoral. "This tribunal was about whether the writer was entitl- ed to an increase or not. But they have penalised the w and that is immoral," he Virgin Music MD and MCPS director Steve Lewis says he ; "extremely disappointed", but 
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LISA 
STANSPIELD 

HOW TO 'CHANGE' AFFECTION' INTO 'REAL LOVE' 

Since Lisa Stansfield released 'Affection' two years ago she has become the UK's foremost female international artist 
'Affection' has sold over 1 million copies in the UK and over 4 million worldwide 

In those two years, Lisa has received no less than 15 awards as a recording artist and songwriter 
Lisa's new album - 'Real Love' (released November 11th) follows her top 10 single 'Change' and precedes her next single 'All Woman' (released December 2nd) 

The initial campaign will last seven weeks - from release through to Christmas 

TV ADVERTISING 
National co-op and solus campaigns - weeks 2/3/4/5 

TV'S 
Five national TV appearances already confirmed. We expect Lisa or her video to be on TV every week or more from release up to Christmas 

Extensive independent window & instore displays - weeks l/2/4.Window & instore displays with most multiples throughout the campaign 

Tvo major radio interviews. Numerous album play nationally and regionally. Second single - 'All Woman' 

World lour starts March in UK 
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COMMENT 
NEWS DESK: 071-620 36 NEWS 

Devlin makes first key moves 
Jimmy Devlin has made his first t\ coming Polydor MD. Andrew Jenkins becomes general manager at the com- pany while Yazz is Devlin's first major signing. Jenkins, who had been the company's financial director, was in the running for the managing director post earlier this year. He joined Polydor in 1985. As general manager, Jen- kins will report to Devlin with responsibilities for interna- tional A&R and marketing, business affairs, finance and UK operations. Commenting on the appoint- ment, Devlin says; "I couldn't 

•o- 

Yazz is Devlin's first signing as MD 
end of the star's working rela- tionship with Big Life chair- man." man Jazz Summers following Jenkins adds: "I'm looking the collapse of their marriage forward to the new challenge." last year. The Yazz signing marks the Yazz's hits with Big Life in- 

clude The Only Way Is Up and Stand Up For Your Love Rights. Summers describes the move as a result of personal differences. "I thought she was a pop artist with a soul voice while she wanted less pop and more soul," he says. "It was incredibly difficult to work with one another when we were married let alone after we split up." Most of the new Yazz album is recorded but a release date has not been confirmed. On the new deal, Devlin comments; "Yazz is the first signing to Polydor since I be- came MD so I am obviously thrilled." 
O'Donoe!! to 
return to CIN 
country chart 
Daniel O'Donnell has been re- instated to the Country Chart following a rethink by CIN. The change comes after the Country Music Association and the British Country Music Association were replaced by ERA in assessing eligibility for the chart. After six weeks consulta- tion, involving a team of coun- try experts, five O'Donnell al- bums have been deemed eli- gible — I Need You, From The Heart, Thoughts From Home, Don't Forget To Remember 

Ritz Records' managing di- rector Mick Clerkin is delight- ed by his artist's reintroduc- tion. "We felt it was a bad deci- sion right from the beginning. Daniel's countless fans will be very happy." CIN chief executive Adrian Wistreich says: "The selection of repertoire for genre charts has always been subjective. 'The difference now is that the expert researchers are not named and are not affilia- ted to high-profile industry bodies." CMA European director Martin Satterthwaite, says many retailers will not agree 
"I think it is a retrograde 

will give a representative view of what is happening in the marketplace." But he adds that he is in fa- vour of bringing the chart in line with CIN's other genre charts. Folk and country head at HMV's Piccadilly Circus branch Alan Taylor says O'Donnell will still be con- sidered easy listening. "I would not stretch the defini- tion of country to fit O'Donnell," he says. 

Summers hires 

IVIagee as liB 
Jazz Summers has hired Arista marketing manager Harry Magee to be managing director of Big Life Records. Magee, 32, takes up the job on December 2. Summers says the move will allow him and partner Tim Parry to concentrate more on artist development and to fo- cus on his role as chairman of the Big Life group which also includes management, music publishing and a film and TV company, "I don't enjoy doing admin and when you grow into a big- ger company it takes up a lot of time," he says. "I want to spend more time being cre- 

Summers has dealt exten- 

Stansfield projects. Big Life manages Stansfield who rec- ords for Arista. "I have come to regard Harry with high es- teem," he says. Magee has been at Arista for three years, after five years running his own Wire label. Previously he worked in tour 

promotion, music publishing and retailing. "1 have spent a lot of time at the Big Life of- fices and you can feel the en- thusiasm of the staff," he says. "I am looking forward to it." Big Life Records is a joint venture with PolyGram and Magee's appointment co- incides with a refinancing of Big Life's deal with PolyGram. Summers says the deal follows the heavy financial burden im- posed by the collapse of Rough Trade Distribution. "PolyGram has been very supportive," he says, "and we have lost none of our control." Arista marketing director Tim Prior says he expects to name a replacement for Magee 

Director quits 
Hit Factory 
Ray Davidson has left The Hit Factory London studios after just six months. Davidson was recruited as studio director in April after Ed and Troy Germane, of The Hit Factory New York, step- ped in to run the studios for Sony Music. A brief statement from Sony Music says: "Ray Davidson is moving on from his position at The Hit Factory, London, to work on a number of special projects within Sony Music Entertainment. "Ed Germano will oversee day-to-day run- ning of The Hit Factory, 

les that will become the local point of the campaign sui 's new single and album, The photograph, by Herb Ritts. features i the sleeve of the single Black And White, released on Epic on November 11. An l-minute video, directed by Jon Landis and featuring Bart Simpson and Home Alone ar Macaulay Culkin, will be shown that week. Special counter packs including issette and CD singles will be available to dealers — the first time Epic has done ich a promotion lor a single. Meanwhile, the Jackson album Dangerous, which is It in November, will be more than 70 minutes long and available on two vinyl discs, ngle cassette and single CD formats. A major campaign is planned. 

The Copyright Tribunal's judgement published on Friday is undeniably a major, major blow to the MCPS and a clear shock to the BPI. Nobody could have expected a decision so overwhelmingly in favour of the record companies. The MCPS is clearly now in a difficult position with many of its publisher members. In what looked like empire-building it persuaded them to opt for central licensing and the inevitable administration fees on the promise of a higher royalty. That promise now looks a little sick. Many of its arguments were found wanting and much of its evidence irrelevant. Taken as a whole the tribunal's conclusions read as a damning indictment of the failure to reach agreement which led to the hearing in the first place. The BPI shares some of the responsibility, but not 
"itw'as the BPI which approached the MCPS with a last minute peace-making formula just before the tribunal. Ironically it is believed to have offered a rate which was fractionally higher than it will now have to pay after the tribunal. Of course there are many issues still to be resolved, not least that of who will pay the costs of the tribunal. The MCPS could yet end up having to pay for 
' BuUn o^Ts'cmselmost important of all are the many issues — such as first recording licences, returns, and resolving disagreements on AP designations — on which the tribunal has not ruled. For the real test is whether the industry can resolve such issues without further recourse to the tribunal. As the MCPS has discovered, trusting your fate to a collection of outside lawyers really is too 

sQGWvcA 
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NEWS      

Pioneer to open showcase 

Country music is booming in the US and 
why: There's an abundance of talented young acts with mainstream appeal and country radio is now enjoying as big an audience as Top 40 stations. The boom in young new acts has much to do with the frustrations experienced by would-be singer-songwriters trying to get deals with rock labels that are more interested in heavy metal or rap acts. If an artist wants a deal with a major, Nashville is increasingly seen as the only port of call for musicians for whom lyrics and melody are of primary importance. So if Jackson Browne or Crosby Stills and Nash came along today they'd probably be signed to a country label and played almost exclusively on country radio. Garth Brooks, country music's hottest young star — his Ropin' The Wind album has beaten off Prince, Motley Crue and Guns N' Roses to top the US charts for over a month — is the best example of the new breed; he studied advertising at Oklahoma State University and was influenced as much by James Taylor and Billy Joel as any country singers. 
Country music acts still use fiddles and steel guitars but the sound is now much rockier and considerably more acceptable to listeners all over the US. If UK radio listeners heard the music many would like it too. We've got a jazz station in London and will soon have a national classical outlet— both considered minority music forms elsewhere in the world. Surely it's time for the UK to have a country station? It's the format everyone is looking for — something new but with mainstream appeal. Richard Woolton, of By worth - Woolton PR, is this year's winner of the CMA's Wesley Rose Foreign Media Achievement Award. 

Pioneer is launching a new laser disc promotion in an ef- fort to revitalise the format's European market. The company is opening a showcase store in London's West End and is shortly to an- nounce a schedule for regular software releases. 

WH Smith's group policy of splitting young and old music buyers is endorsed in a new Gallup survey. The report shows Our Price has a commanding 23% of sales to 16 to 24-year-olds while the WH Smith chain has the lead among over 45s. The quarterly music buyers survey for July to September shows young people dominat- ing the market. Of the 16 to 24-year-olds questioned 49% said they had bought recorded music product in the past four weeks, compared with 34% of 25 to 34-year olds. Our Price was revealed as the leading chain with 19% of the sample naming it as their 

CND is to launch its own rec- ord label following the success of Give Peace A Dance. The 25,000-selling dance compilation album was releas- ed on Beechwood earlier this 
^CND Communications, run by Nick Green and Graeme Sinclair, will be distributed by APT and aims to release four albums a year. "We felt that setting up a 

West End stage star Michael Ball will represent the UK in next year's Eurovision Song Contest with a return to the selection process last used in 1976. At the Song For Europe in April, Ball will perform a number of songs from which a winner will be chosen for the European final in Sweden. BBC TV head of light enter- tainment James Moir says: 

Currently only 200 titles are available in the UK, compared with 6,000 in the US and 11,000 in Japan. Stereo Regent Street Laserworld opens this Wed- nesday (Nov 6) displaying four player models as well as com- mercial machines such as 

point of purchase, ahead of Woolworth with 15%. Among the prime 16 to 24- age group Woolworth trailed Our Price with 16%, and 14% 

partnership with APT would be the most financially sen- sible thing to do," says Green. "That makes sure as much money as possible goes to CND." The label will release rec- ords of different musical genres ranging from dance to heavy metal. More videos — following last year's Carry On Disarm- ing — will also be released. 

Moir: staging show 

Laseijuke and Laser Karaoke. Pioneer subsidiary Laserdisc Corporation of Eur- ope will begin a series of monthly releases across Eur- ope at the start of December. Pioneer spokesman John Bamford says the Regent Street store is a "showcase" 

of these asked had made their purchase at HMV. However, 73% of the sample had not bought any recorded music in the past month. 

The first album to be releas- ed following the new deal is Give Peace A Dance Volume 2: The Ambient Collection, fea- turing Colourbox, Erasure and LFO, out on Nov n. The same day, a 12-inch fea- turing Bleep & Booster and Suns Of Arqa will be released. The CND label will also release tracks by unsigned art- ists as well as albums recorded in Soundbase 3D sound. 

"The Song For Europe will ef- fectively be the Michael Ball Show, which is no bad thing." The old system of one artist performing'all the UK final entries was scrapped in 1976, when a selection of artists be- gan performing songs. When BASCA was drafted in to help in July, it recom- mended that songwriters are more likely to enter if they have an artist to compose for. 

and there are no plans to add other outlets. "This will be a flagship for the format," he says. "Every new release will be available here and it is an ideal site for people to come and see laserdisc working," he 

Seal: new film technique 
Seal promo 
in 3-D first 
The new Seal single is to be supported with the first 3-D promo video, using a newly-de- veloped filming technique. The project, for the single Killer ... On The Loose releas- ed today (Monday), includes a tie-in with BBC's Number One magazine and the Going Live! children's TV show. Around 200,000 pairs of special glasses will be given away free with the magazine, so readers can view the video in 3-D on this Saturday's show (November 9). Number One will also print a 3-D poster of the star. WEA head of marketing Tony McGuinness says the plan fits in with the multi- media Seal push, which in- cluded an award-winning 48- sheet poster campaign. Seal's manager John Wadlow says: "We wanted to do something unusual for the video and felt this technology was particularly suited." Using a system developed by David Burder of 3-D Images, the video combines computer animation and live action foot- age in a 3-D form. The result can be seen in 3-D under nor- mal conditions, but is enhanc- ed by polarised glasses. 

BASCA council member Lynsey De Paul says: "It is great to have a professional artist representing us again. Hopefully it will encourage 
Entries can be submitted through either the MPA or BASCA before the December 5 deadline. In the run up to the Song For Europe, Ball will perform each of the final entr- ies on BBCl's Wogan. 

OPINION 

Buyers poll puts 

Smiths stores top 
MUSIC BUYERS' LAST STOP 

16-24 45+ HMV 14 5 Our Price Virgin 23 9 3 2 WH Smith Woolworth 6 15 16 14 Menzies 2 3 1 4 Mail order 4 8 Other 
Source: Galiui 

29 37 
3 Music Buyers' Survey. Base; 13,800. 

CND sets up own label 

Ball shoots for Eurovision 
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NEWSFILE 
X NEWS 

Taiks open on gig safety 
A long-awaited code on all pects of safety at live concerts has been launched by the Health And Safety Executive. The government health watchdog has sent drafts of the 166-page report to councils, hall managers and promoters for consultation and feedback. Stuart Bullock of the HSE Local Authority Unit says; "We are looking for the views of the industry and the con- 

asters we have witnessed at 
The proposals aim to regu- late such items as the strength of crowd barriers, training of stewards and special rules for 
"This is what promoters have waited years to see," says Tim Parsons, director of MCP. Parsons is optimistic that the new guide will improve on and update the 1974 GLC pop code, which is still accepted as the industry standard. "Music has come a long way since 

then," he says. The guidelines set out the need to establish an audience profile for shows and advise in- spectors that shows where the majority of fans are under-16 should be all seated. The proposals also call for minimum standards of train- ing for stewards and make rec- ommendations for minimum numbers of first aid staff. The document aims to pro- vide safety guidelines for local councils, which took over re- sponsibility for safety at con- 

certs in April from the HSE. "It means they will have set rules to work with rather than opinions of the individual council," says Parsons. The HSE has set a Decem- ber deadline for comments on the proposals and plans to present a final draft to the Home Office by summer 1992. • Reports of serious breaches in safety at July's Pavarotti In The Park concert have been dismissed by the HSE. "In- spectors on site were entirely satisfied," says Stuart Bullock. 

U2 campaign makes Trabants trendy 
One of the world's least envi- ronmentally friendly cars, the Trabant, is to play a major role in promoting U2's new album Achtung Baby. Island Records' head of mar- keting Paul McGarvey has bought seven of the cars — which cost between £200 and £800 — and one features on the album sleeve. The campaign, devised by the band and McGarvey, will involve the cars cropping up in various locations around the country — one is believed to be London's Victoria station. "The idea came from the band. They were recording in 

Achtung Baby: UZ's Berlin and they picked up a new album couple of the cars," says features one of the McGarvey. Eastern Bloc The campaign begins this bangers on the week with 48- and 96-sheet billboards going up across the country. In-store displays will be installed from November 11 and 10-second TV ads begin in the London area on November 16. Press ads begin on Novem- ber 17 — the day before the re- lease of the album. TV ads will appear in four regions from November 25 with a national roll out on De- cember 9. U2 will undertake a world tour in 1992. 

EM faces four writs Talk Talk have issued four writs against their former rec- ord company EMI. The band had said earlier this year that they would take legal action over the com- pany's remixjng of material. But the writs have now been increased to include claims that the record company un- justifiably made deductions from royalties owed. Talk Talk claim that monies were taken to pay for work 

done on the remixed tracks featured on the History Revisited album. The band are seeking to dis- associate themselves from the "unauthorised and adulterat- ed" recordings. The four writs were served on Friday, October 25, giving EMI 14 days to reply. EMI Records managing di- rector Rupert Perry confirms that writs have been received but declines to comment. 

e 

The BPI's chart committee has failed to reach a decision on the Chart Supervisory Committee's compromise formula for the indie chart. 
whether to adopt the suggested distribution-based chart excluding dance and mainstream product. 
The BBC is threatening legal action over a rap single on Alphabet Records which samples an unbroadcast Radio Four interview with Neil Kinnock. 
Island Records' objections to forfeiture of copies of the NWA album Efil4Zaggin will be heard at Redbridge Magistrates Court this Thursday (7). 
Parlophone is to release a remix of the Pet Shop Boys' hit DJ Culture on November 11, even though it will exceed the four format rule for singles. The group says the ruling shows hostility to dance 
Independent label marketing company Rio has signed Island labels Mango and Antilles to be distributed through PoIyGram. Artists include Salif Keita and Courtney Pine. 
Samantha Way has been appointed as promotions manager for Sony's Columbia label. Way joined Sony Music as a secretary in 1989. 
PWL has clarified the terms of its new joint venture with Warner Music International. The deal means Warner now owns 50% of PWL Records, although other PWL 
independent. 
MCA has recruited Ian Snodgrass as sales manager and Gordon Anderson as head of sales. Both previously worked at Island and A&M's sales force AIM. The company has also appointed Kathy Busby as product manager. 

rfive ^ tie c/fasterkcixew 
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Have you played Jive Bunny's Chart Challenge yet? The essential board game for music lovers! - JBM 003 
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MEWS      

Capital is top tip 

for franchise bid 

Manchester-based dance label Omen has ended its licensing deal with BMG following what it claims were "A&R differences". Omen is now negotiating with other distributors. 
Pink Floyd manager Steve O'Rourke broke a leg when the Pan American Rally car driven by guitarist Dave Gilmour, in which O'Rourke was a passenger, crashed during the race in Mexico. 
Third Mind Records has signed a worldwide manufacturing deal with Roadrunner Records. Distribution is through Pinnacle. 
Singer Joe Longthorne has signed a worldwide deal with EMI Records, A new album in early 1992 will coincide with his fourth series for Central TV. 
Music Collection International is entering the full-price metal market with the Venom compilation In Memorium, a double album out on November 11. 
Vice Records is the latest label to join the Communique group. Its first two indie-based releases distributed by Rio Communications are out this month. 
Etna Update — The Sound of the Underground is a new, free monthly newspaper covering marginal music, published by P3 Publications of Belgium. 
Essential Promotion and Management is expanding into club promotion and has moved to Suite 208,65-66 Dean Street, London W1V. Tel: 071-287 2619. 
The Musicworks national song contest — with the prize of having the winning song played on Choice FM — has been extended to December 20. Enrolment for workshop courses begins this week. 

Capital Radio is being tipped 
for the new medium wave in- dependent national radio li- 

The INR2 service, which will go out on the 1197 and 1215 khz frequencies current- ly used by Radio Three, is open to any proposal from rock, pop or easy listening to a speech 
The Government's only rul- ing is that either 1NR2 or the forthcoming INR3 must be speech-based. Details of the franchise race were announced last Monday by the Radio Authority. Each cash bid will be revealed im- mediately after the deadline for submissions on February 4 
The move has been made to rule out a repeat of this sum- mer's chaos, which saw the Showtime bid fail to meet its 

f\ •,*iH 

Park: potential bidder 
financial requirements after being awarded the FM INR1 franchise. While Capital's programme controller Richard Park says his board has not discussed any bid for the franchise yet, he acknowledges it is a possi- bility, "We look at every radio opportunity," he says. 

But speculation has the Lon- don station — whose pop and "gold" services could both fit thtf"guidelines — singled out as the main bidders. And one industry analyst says; "The rest of the industry would be gob-smacked if Capi- tal didn't bid." Any winner proposing a national easy-lis- tening station would directly threaten the station's "gold" service, she adds. Park has also backed the prospect of a national sports channel on the frequency. Other bidders could yet in- clude Emap, whose Rock FM consortium failed because of INRl's "non-pop" stipulation. Emap Radio managing di- rector Tim Schoonmaker says no final decision has been tak- en. "Experience over the last 12 months has shown that franchise bidding can be a mug's game," he says. 
Top two Dublin 
studios merge 
Two Dublin studios have merged to create Eire's largest recording complex. Following a management buy-out, Windmill Lane stu- dio, known for its work with U2, is joining forces with the Ringsend Road facility. The move follows a series of cutbacks by the Windmill Lane group. The salvage deal, negotiated by studio engineer and foun- der Brian Masterson, sees the new studio adopting the Wind- mill Lane name. 'This deal represents the coming to- gether of the foremost facilit- ies in Ireland," he says. 

Chart Show 
gets new look 
in Pepe deal 
The Chart Show is undergoing a major redesign to coincide with its new Pepe sponsorship deal, said to be worth £500,000. All the graphics that the ITV programme currently uses are being updated and the new show will incorporate the Pepe logo. The sponsorship deal, which was signed last week, is the first such deal to be done with an ITV music programme. The programme's executive producer Keith MacMillan says the Pepe logo will be "blended" into the show. "We want to integrate the 
tually beneficial. The name won't be flashing up every five seconds," says MacMillan. The first re-designed Chart Show will be on December 7. 

Promoter bits 
out at bands 
for gig's losses 
Cities In The Park promoter Alan Wise has hit out at bands demanding "inflated" prices for their appearances for put- ting the Manchester concert 

Wise, of Park Promotions, says the event will probably end up making a loss of around £60,000, after the original budget of £500,000 rose to around £630,000 because bills were continually pushed up. "The chief winners are the artists who all went away with a high fee," says Wise. The Wonderstuff and Happy Mondays took £50,000 apiece for heading each of the two days. Manchester City Council is also demanding more money for the hire of Heaton Park, where the event was held. 
Imas came early for Radio One producer Rick Blaxill and DJ Sin when Fontana Records delivered three tons of real snow to the sta was part of a promotion for the new Love And Money single, W 
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HER AiERSCAN SMASH HIT 
AVAILABLE FROM 18 NOVEMBER 
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TALENT 

MW's Talent Tipsheet Indies shape up to 

the asset strippers 
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THE GREAT NEW ALBUM BY 
THE MONOCHROME SET 

RELEASED 4th NOVEMBER 
MONOCD1 : MONOLP1 ; MONOMC1 

FEATURING THE GREAT NEW SINGLE "KILLING DAVE" 
ORDER NOW FROM SRD HONEYMOON LABEL 081-889 6555 081-459 1212 
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TRADE SERVICE 
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Cherryholt Road • Stamford • Lines • PE9 2HT 

WHO COMPOSED 
"FINE KNACKS FOR LADIES" 

IN WHAT YEAR WAS MCS'S "KICK 
OUT THE JAMS" FIRST RELEASED 

WHO FEATURED WITH JOHN LEE 
HOOKER ON "MR LUCKY" 

Icisertog 

HAS THE ANSWERS 
The most versatile and up-to-date trade directory of 
recorded music on CD, vinyl and cassette, listing 
comprehensive details on over 100,000 titles and 
tracks currently available. 

NEW RELEASES EVERY WEEK. Laserlog is updated 
every week by first class post to ensure you always have the 
latest industry information. 
Contained in two easy-to-use, loose-leaf volumes, (Classical 
and Pop), Laserlog is clearly indexed and cross referenced 
and packed with essential information. 
Save valuable time researching 
details and answer your customers' 
queries quickly and efficiently 
using accurate information 
sourced directly from distributors. 

0780 65070 
FOR SALES ENQUIRIES & THE ANSWERS! 
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SOB Revivalist bands 

open new doors 

|round-up 
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Alan Wise, promoter of Manchester's Cities In The Park festival, is planning a two-day dance event to be held at the Edinburgh Exhibition and Trade Centre on ^ 

Venue: Barrowlands Ballroom, 244 Gallow Gale, 

When Abba revivalists Bjorn 1 Again played the Town & Country Club in August, touts outside the north London venue were getting £50 apiece for the £8.50 tickets. Inside, remembers duty 

holding" up^JparkeiersalCOfor 

- mtH 

still awaiting the result of his licence application for Dance 91 which will comprise an all- night rave running into an all- day gig. "We're working out how to juggle it," says production manager Andy 

Level 42. 
popular for filming live videos. "It's the only venue of its type in the area. We're a ^eppin^ 

Artisfsview: "The 

✓ 4 

4^ 

venue.The Zombie Club 
thTcfosurTof its Hampstead site in August. A new 2k PA 

favouritTgigstoZ a band and to play. It's a very old style ^ 
-Pr^^rfleed had ES»3ra 

sss&rr 
banTsTrstTati^nthe capital will be on January 10 at ULU. "It's a really good date," says Mick Griffiths, the band's agent at Asgard. "It's in the middle of that post-Christmas 

ZpeVtVsL^neiTai good for acoustics and the ^ - paid £1,500 to hire the T&C 1 
fo^the^and has ploughed ; 
SxSS' trust me," he says. In December, Reed is stag- 1 ing The Australian Doors ■ Show, also at the T&C. This ; 

(Cure) and Dry As A Bono audiences of around 200 were (U2), although he will only "great for aJuesdaysays^di- 
TSHrrrn. ager for Sevens hands^uch ^come. pl^ng^r own 

'"certaMy'thehwe^'is catch- the LcLtof "re^banits ing on among promoters. unlikely to rub off on the rest SuSS6 i
n

 

i
i

 

SSSe ■tTwas by far an^away The says, To see5 it liTe is me most successful run of shows thing, but to listen to at home we've done, attracting 600-700 you'd buy the original". ^ 
^Memwhfie at Fulham's Or- equatioTfoTimple" wTy^ke 

sponsored by north Yorkshire 
De^emTeT tou^hal blen a 

price" down Tom 
PA^No in-house PA, 

And there are plenty more where The Doors and Bjorn 
(EHon^ohnh'Thf Love Cats 

band Fast Freddies Fingertips when^you can^pack 'em in to 
iiif 

COMING SOON. , . 

LIVE MUSIC SUPPLEMENT - '91 RETRO SPECIAL 
ISSUE DATED: 21ST DECEMBER 

AD. BOOKING DEADLINE: 29TH NOVEMBER 

CALL STEVE MASTERS ON 071-620-3636 FOR FURTHER DETAILS 
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12 Dance time 19 f We Can't Dance declare Genesis 
20 Torch songs Neil Young's Weld turns up volume 

Biusicweek 

datable 
The information Source for the Music Industry 

CHART FOCUS 

; A Rrvnn 
this change is taking me dizzy: Only a week after Bryan Adams was relieved of the leadership of the singles chart, the title changes hands again, with Vic Reeves and the Wonder Stuffs rendition ofDizzy surging ahead of U2's The Fly. Dizzy was previously a number one hit for Tommy Roe in 1969, and is the 15th song to top the chart in two different versions. Meanwhile, the week's highest new entry is Rhythm Is A Mystery by K-klass. a dance act whose members hail from Wrexham and Chester. The record, which scorches to the top of Record Mirror's club chart this week, debuts at number eight despite minimal radio support. Now on the Deconstruction/Parlophone label, it was originally released in April on Creed, at which point it peaked at ol. Another re-issue. Color Me Badd's I Adore Mi Amor, bounces back at number 59, following the group's appearance on the Smash Hits 

ANALYSIS 
The Tate Gallery would never have asked Picasso to chop a couple of inches from his paintings, but pop artists are constantly forced into such compromises. The alternative is to lose some of the vital TV and radio exposure which can kick-start a single's chart run. Virgin is currently feeling the sharp end of the radio 
Genesis single No Son Of Mine, which has been cut by several stations. The situation echoes Queen's troubles with its 6 mins 32 sec single Innuendo in January, slashed in half to just three minutes by London's Capital Radio, despite leaping straight to number one. Although the station's head of music Richard Park says artists are willing to put up with the changes in exchange for airplay, Virgin Records head of promotions Tony Barker says it is only a grudging acceptance. "We know long singles create problems for stations," 

Poll Winners' programme, It originally peaked at number 44 last month. Dealers should note that its catalogue number has changed from W0067 to W0076. With their tongues placed firmly in their cheeks, the Justified Ancients Of Mu Mu make a strong debut at number 18 with It's Grim Up North. A future number on^ Why not; the group has previously topped the chart as the Timelords and KLF. Australian- New Zealand act Crowded House register their biggest hit to date, as Fall At Your Feet surges 20 places to number 26, thus 

eclipsing their 1987 hit Don't Dream It's Over, which reached number 27. Ironically, Don't Dream It's Over is partly responsible for their latest 
was stirred up by Paul Young's cover, which dips from number 20 to number 22 this week. Consequently, the Crowded House version of the song was included on the two CD editions of Fall At Your Feet, which account for more than half of its sales. For the second time this year, Queen enter the album chart at number one, In February they led the list for a fortnight with Innuendo. This week Greatest Hits II cruises to the summit, easily deposing Simply Red's Stars. (Jueen have now had eight number one albums. Dnh 
feeatles (12) and the Rolling Stones (nine). Queen's original Greatest Hits album — itself a number one a decade ago — re-enters the chart at number 68. Alan Jones 

had m — the 

THE 10 LONGEST SINGLES - 1991 
2 LTGIT 2 QUIT — Hammer 
COWBOYS & ANGELS-G.Michael 
NO SON OF MINE-Genesis 
INNUENDO-Queen 
FREEDOM 91-G. Michael 
JOHNNY PANIC...-Johnny Panic... 
DO YOU REMEMBER (Live) - P. Collins 
OVER TO YOU JOHN-J Bunny 
SILENT LUCIDITY-Queenstyche 
YOU COULD BE MINE - Guns N' Roses Source: ERA  

Mins Sees 

41 
he says, "but it is hard to know how you can feasibly cut a piece of music like the Genesis single which is basically telling a story." Apart from classics like Bohemian Rhapsody (5 mins 55), or Hey Jude(7 mins 15), about 4 mins 30 is the limit, says Radio One produder Ted Beston. Many acts prefer "self- censorship" as the lesser evil. Just as Epic's Ozzy 

Osbourne cut his No More Tears album track from 7 mins 20 for a 5 mins 20 single, EMI had to lean on Brian May to cut the 4mins lOsecs single Driven By You. To Richard Park the radio's restrictions have a bright side however: "It can be a bonus for the public when they go and buy a record which they find is longer than the radio version," he says. Martin Talbot 

9 NOVEMBER 1991 

Index of unit Last sales. 100=weekly week average in 1990 Albums 100 Singles 113 Music Video 81 
SINGLES MARKET SHARE BY CHART POSITION 

O CATALOGUE 

TOP 10 BEST SELLING ALBUM ARTISTS 
1 SIMPLY RED 2 TINA TURNER 3 BRYAN ADAMS 4 PRINCE 5 ERASURE Compiled by ERA from to October 26 

Pos Artist 6 KENNY THOMAS 7 PAUL YOUNG 8 GUNS N'ROSES 

ANNE BREEN'S NEW RECORDING OF 
HER CLASSIC 

"PAL OF MY CRADLE DAYS" IS BEING RELEASED ON PLAY RECORDS THROUGH RIO ON NOVEMBER 18TH 

N. 

DISTRIBUTED BY RIO COMMUNICATIONS POLYGRAM (SALES 081-590 6044) 
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NEW RELEASES: ALBUMS 

HIGHLIGHTS 
».0, DEALER PHICE 
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DISTRIBUTORS 



the powerful new album 

RUSH STREET 

"includes the single KEEP COMING BACK" 

£ 

MARKETING CAMPAIGN 
TV SUPPORT in Central & Granada 

PRESS ADVERTISING 
Daily Mirror • Q Magazine • Sky Magazine 

19 Magazine ® Just 17 ® Rock Power • Kerrang 

ORDER NOW FROM EMI TELESALES (081) 848 9811 



TOP 75 SINGLES 
THE OFFICIAL jmsicweek CHART 
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1 , 

a? ^ 

51 M 

53 m 

64 \m 
65 CH 

67 m 
68 » 
69 ^ 

)^VUS5^ 
34 - 72 « 
35 M 73 ^ 

37 » 
As used by Top Of The Pops and Radio One 

TITLES AZ 
(WRITERS) 

sr. < 

1 ^ • 7", 12" GATEFOLD, 
WASTE! 
TIME 

12" PICTURE DISC WITH LOGO STENCIL OUT NEXT WEEK! & CD IN ALBUM JEWEL CASE SEAL 
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TOP 50 AIRPLAYCHARI 
thf OFFICIAI Imusicweek CHART 

5 io - LOVE TO HATE YOU Erasure 6 » CARIBBEAN BLUE Enya 7 t: • DJ CULTURE Pet Shop Boys 

Island Capital FM 26 47 ■ THAT'S WHAT LOVE IS FOR Amy Grant ASM Piccadilly Kc/103 FM Arista Capital FM 27 t. - EVERYBODY'S FREE (TO FEEL GOOD Ro/alla ^8   |WFM ColL-mb,a Capital FM 28« MOVE TO MEMPHIS A Ha Warner Brothers Piccadilly Key 103 FM Cooltempo Piccadilly Key 103 FM 29 37 RAID THE PALACE Pole M&G BBC Radio 1 MU,L. Piccadilly Key 103 FM 30 • IF YOU WERE WITH ME NOW Kylie Minogue/Ke.th Washington PWL Clyde One FM 
Patlophone Piccadilly Key 103 FM 32 •-WHEN A MAN LOVES A WOMAN Michael Bollon Columbia Hor.zon 8 u SHINING STAR INXS 

10 i: - BABY LOVE Dannn Minogue 11s LIVE YOUR LIFE BE FREE Belinda Carlisli 12 is RADIO WALL OF SOUND Sladc 13 i - WIND OF CHANGE Scorp.ons 
15 is THE SHOW MUST GO ON Queen 16 ii ■ NO SON OF MINE Genesis 

Vert.qo Piccadilly Key 103 FM 34 is (EVERYTHING 1 DO) 1 DO IT FOR Bryan Adams A&M Capital FM 

Parlophonc Mercury 40 43 - GET READY FOR THIS 2 Unlimited PWL Continental Piccadilly Key 103 FM 

GOT ME STARTED Simply Red EaslWesi Power FM 48« GO Moby Other Two Factory Horizon 49 w ALWAYS LOOK ON THE BRIGHT Sll 

TOP 10 BREAKERS 
Ell ^ 

7 I LOVE YOUR SMILE 
:R AND THE WOLF 

REGIONAL CHOICE AiRPLAY PROFILE SELECTED TITLE: WHEN A MAN LOVES A WOMAN Michael Boltoi PLUGGER: Amanda Beel  

THIS WEEK'S CONTRIBUTORS: 

OS TOP 50 SfiMGLES 

i CANT STOP THIS THING WE STARTED, Bryan A i [uk] REAL REAL REAL, Jesus Jo 

w IT'S SO HARD TO SAY GOI 

io (w) THE ONE AND ONLY, Oesncy Hav.-kes C 13*14 DON'T CRY, Guns h 14 s HOLE HEARTED. E>! 15 s DON'T WANT TO BE A FOOL, Lu 16* w I WONDER WHY, Cui 

20*7i LET'S TALK ABOUT SEX, Sa t r 
2* » STREET OF DREAMS, N.i 3*79 GET A LEG UP, Joi 24 77 ENTER SANDMAN. Mctai!ica 25 SOMETHING TO TALK ABOUT, 

28*37 MY HEART BELONGS TO YOU, Ru JG BACK TO YOU, Vane; 30 to LOVE OF A LIFETIME, Fir 
Columbia 32* m [uk] SOMETHING GOT ME STARTED, S m^y Red Ea: 33 74 EVERYBODY PLAYS THE FOOL, Aaron Neville A « KEEP COMING BACK, Richart 

40 TOP OF THE WORLD, va 
as MIND PLAYING TRICKS ON ME, Get 

NO SON OF MINE, Gc rt I ADORE Ml AMOR, Color 
43*4$ BROKEN ARROW. Ro. 

4i LIVE FOR LOVING YOU.Gi. . FOREVER MY LADY, Jo 
Mercury 48* - ANGEL BABY. Angdict 

50 36 MOTOWNPHILLY.Bo 

US TOP 50 MUMS 
i ROPIN' THE WIND, Garth Broot , USE YOUR ILLUSION 11, Guns N- Ro 

7 , EMOTIONS, Ma,ah C 8 i APOCALYPSE 91. THE ENEMY ... Public Encrr 9*n TIME, LOVE AND TENDERNESS, 

28* B TWO ROOMS: SONGS OF .., 29*3. WBBD - BOOTCITY, Bell BivDevog 30 a HEART IN MOTION, Amy Grant 31 g SPORTS WEEEKEND, The 2 Live Cn 
31 BLOOD SUGAR.... Red Hoi CM. Pi 

10 .. NO FENCES, Ga . WAKiNG UP THE NEIGHBOURS, B",:.'! A-ijn i AAM 3g*41 WE CANT BE STOPPED 12*1. COOLEYH1GHHARMONY, Boy,II Men .. FOR MV BROKEN HEART, Rcl 
,3 LUCK OF THE DRAW, Bo „ NAUGHTY BY NATURE, Moughi, 

19 n EEl NO MORE TEARS. 0;, 

39 33 EXTREME IIPORNOGRAFFITTI, E. 40 3i GARTH BROOKS, Gartti Brooks 41«« TRISHA YEARWOOD, Tnsha Vearae 

45 « DON'T ROCK THE JUKEBOX, Alan. 
22 ii THE COMMITMENTS |OST|,Va 46* ■ EMPIRE, Oueensryclie 
23tn FORUNUWFULCARNAL , 47 « HOMEBASE. DJ 

„ IT'S ALL ABOUT TO CHANGE, Tic 49 ii ROLL THE BONES, Ri 



TOP 30 VIDEO TOP 15 

MUSIC VIDEO THE OFFICIAL ftiusicweek CHART 
||| Category/running lime Cafno • » | ARTIST TjTLE Label 

1 PAUL McCARTNEY: GET BACK PMI 1 1 6 ™LLn"hnSMAID Walt Disney 1Q1; 33 THE RESCUERS Wa|t Disney 
2« 2™E AM«lNGADV,OFMR.BEANta 17 nm PAUL MCCARTNEY: Get Back PMI uomeuy/ TV 8134 1 ' Wrtil Music/1 hr 30 mm MVD9913093 2 2 6 J:i

BSllh!J3O0mAVAROTTI: ln Hyde Park POlVGra 07nd503 
3 3 5 SS;GUIDE Lifetime/Pickwick 1Q,, 6 LUCIANO PAVAROTTI: In Hyde Park PolyGram Video ogeuoi imerese i nr LTV 001 "" Music/1 hi 30 min 0711503 3, 2 ERIC CLAPTON: 24 Nights WMV " Live/1hr30min 7599381933 
4 2 3 P1,? HARD 2 FoxVideo ig,5 3 ONLY FOOLS AND HORSES: Second Time BBC MCiiorvi nrsomm T850 Comedy/2 hr 5 mln BBCV4679 4 „ 4 TINATURNER: Simply The Best ^^ PMI 
5 s 2 THE EXCITING ESCAPADES... Thames/Video Collect 2fl2i ,2 THREE MEN AND A LIULE LADY Touchstone HV " Coinedy/55 mm TV8140 Comedy/1 hr39 mm D440742 5, , PRINCE &NPG:Gett Off WMV EP/30min 7699382693 
6/ < TOTAL RECALL Guild Home Video 01., , ERIC CLAPTON: 24 Niqhts WMV Sci-Fi/l hr48mm GLD50952 ^ 1 " 2 Music/1 hr30min 7599381933 fi . 4 SIMPLY RED: Moving Picture Book WMV u Compilalion/46min 9031764343 7 , ROY CHUBBY BROWN: The Helmet Rides PolyGram Video 002. , TINA TURNER: Simply The Best PMI ' Comedy/1 hr 0836623 "25 4 Music/1 hr30min MVD9913083 7 rng FOSTER & ALLEN: SOUVENIRS & ... Telstar eBil Compilation/1 hr TVE1034 gs 3 MEMPHIS BELLE WHV 23 HnDICK TRACY Touchstone Action/1 hr43min RES 12040 WiU Action/1 hr41 min D410662 9 5 2 REM: This Film Is On WMV " Compilation/1 hr 30min 7599382543 
9ii aROROp0152 Vir9in 242/ , TANGO AND CASH WHV Sci-Fi/l hr51 min WD955 ' Action/1 hr39min PES11951 0, 3 UB40:Uve In Concert-Family Affair Virgin 

10,2 3 BILLY CONNOLLY LIVE Viroin O^n 26 CHlppENDALES:Ta|lDarl<&R=ndsome Video Gems Comedy/1 hr30mm WD863 '•J22 26 SpecialInteresVl hr R1372 Q24 2 VARIOUS: Popskool Pickwick Compilation/min PV2169 
11 „ ( IN BED WITH MADONNA Video Collection 2fi/r , SONG OF THE SOUTH Walt Disney 1 " Special Interest hr MAD 18 £-un 2 Children's/1 hr 30 min D201022 11 I0 „ CARRERAS/DOMINGO/PAVAROTTI PolyGram Video 
12'» 3 teL" hr^mrnR RED 0CT0BER vhr2C4I06 27- ' m ARp2Ph0i3PINS Walt Disney 1210 24 STATUS QUO: Rocking Through Years 4Front/PolyGram "■ Compilation/lhr 43min LED80162 
13 mm DEAD POETS SOCIETY Touchstone 28/8 2 LADY AND THE TRAMP Walt Disney Drama/2 hr 4 min D409472 £-02' 2 Children's/1 hr 13 min D205822 1317 gg LUCIANO^PAVAROTTI: Pavarotti Music ClubA/ideo Col 
14,, 4 LOOK WHO'S TALKING RCA/Columbia 28 Pm STAR TREK: The Next Generation 26 CIC Comedy/1 hr32min CVR21469 UiiU Sci-Fi/1 hr29min VHR2532 1414 5 ER'G CLAPTON: The Cream Of... 4 Front/PolyGram 
15,3 3 ALL DOGS GO TO HEAVEN WHV 3(1 , PRETTY WOMAN Touchstone Children's/l hr21 min PES 35332 Comedy/1 hr 55 min D410272 14,2 e E^TRE'YiE: Pi'o^gr^itti PolyGram/A&M ■ ^ Compilation/30min 0898793 

SF IT'S OUT IT'S IN...CHARTS PLUS    

Aiftuisicweek publication 
CHARTS PLUS is indispensable to 
> record companies > artist management / / > publishers > media > retailers and anyone with an interest in the music industry / / CHARTS PLUS uses the most up to date information of the OFFICIAL UK / " 'A- j 7 / CHARTS compiled by Gallup for the music industry and used by Music Week and the BBC. 
CHARTS PLUS costs less than £10 per week, and includes: — 

/ 1 
* Singles and Albums positions 76-200 * Detailed commentary 
on all new entries * World charts and country profiles * Genre charts / / / not published anywhere else 

For further details and a complimentary copy of CHARTS PLUS, please fill in the coupon below an id send it to Graham Walker, Spotlight Publications Ltd, 8th Floor, Ludgate House, 245 Blackfriars Road, London SE1 9UR. Telephone i 071-620 3636. Fax: 071-928 2881. 
Cl 1 am interested in CHARTS PLUS, Name please send me a free copy Company  

Positinn 
□ 1 would like to subscribe to CHARTS Arfrlrecg PLUS, please invoice me at: 
□ £130.00 per quarter .. . K M Nature of business  Tel: 
fl £495.00 per annum Signaturp Date 
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TOP 75 ARTIST ALBUMS 

THE OFFICIAL iiusicweek CHART 
1 5 : Artist (Producer) Label/Ca ssotte (Distributor} I | | Artist (Producer) issettc (Distributor) 

% t 1 1 
1 3 J Artiste Label/Cassette (Distributor) 

1 EiaviE2N'sGREATEsT
t,, Qpeen PMTV20CMCV2/CDPMCV2 

QO ,THEBESTOFR.E.M.« 5 REM (Various) IRSMIRHCl(BMG) DMIRH 1/MiRH 1 
1, , HARDCORE ECSTASY 2 Various DINCO 29/DINTV 29 39 27 3 CRAZY WORLD Vertigo 8459084(F) 

2 - STARS * Simply Red ILevlnel East West WX427C(W) 9031752&12/WX427 40 39 11 JOSEPH AND THE AMAZING TECHNICOLOR...# Reai^Usefui Jason Donovan/Cast (Uoyd Webber/Wright) 5111304/5111302(511301 (F) I 2 3 2 AWESOME 2 EMI/Virgin/PolyGram TCEVP1 (El 
3 ^ SIMPLY THE BEST *2 Capitol TCESTV 1(E) COESTV1/ESTV1 41 „ _ USE YOUR ILLUSION I# ^ 1 Guns N'Roses (Clin'x/'GunsN'Roses) GetfenGEFC 24415 (BMG) 3 3 SMASH HITS 1991 • DoverZDD28IE) Various CCD 28/ADD 28 
4 6 

THE COMMITMENTS (OST)* MCA MCAC111286IBMG) MCAO10286'MCA 10286 4P 20 WELD Neil Young & Crazy Horse (Young'Briggs/Talbotl 7599266712/7599266711 dm BEST OF DANCE'91 TelslarSTAC2537IBMGI 1 buy Various TCD 2637/STAR 2537 
5 3 VOICES* ^ CoollempoZCTlP24(El CCD18907CUP24 41 rm THE VERY BEST OF RilzRITZBLC 700(PRISM/TBD) ^ Daniel O'DonnelK) RITZ8LD700/ 5 « TWO ROOMS-ELTON JOHN &BERNIETAUPIN Various Mercury 8457494/8457492/8457491 (fl 
6 7 FROM TIME TO TIME • THE SINGLES COLLECTION • Paul Young lUlham/VariousI Columbia 4688254/468825274688251 (SMI 44 BAT OUT OF HELL ★ 6 ( Meatioaf (Rundgren) ^CDX 82419^PC 82419 6 s RHYTHM DIVINE 2 DinoDINMC27(P| Various OINCD 27/DINTV 27 
7 4 CHORUS * MuleCSTUMM95 (RTM/Pl 45 33 2,^* ^ZTTZTT^WI 7 7 , MOODS Virgin Television VTMC 6 (Fl 
8 3 . . WAKING UP THE NEIGHBOURS, ' Biyan Adams (Lange) 46 El N

L°SaLi Columbia 4688904 (SM) £ 4688902/4688901 O,, BURNING HEARTS Telstar STAC 2492 IBMG) 0 12 2 Various TCD 2492/STAR 2492 
9 3 1 , DIAMONDS AND PEARLS* ' Prince & The New Power Generation (Prince) 759925379^X432 n-l „ TOO LEGIT TO QUITO Hammer (Hammer/Pilate/Buciho'tz) Capitol TCESTSP 26 (El C0ESTSP26/ESTSP26 93 , IN LOVE-GREATEST LOVE 5 Telstar STAC 2510 (BMG) 

10 -e : .TIMELESS-THE VERY BEST OF. .. Polydor 5114424 (F1 5114422/5114421 AO „ WATERMARK * 2 40 " 60 EnyalRyanl \VEAWX199C(W) 2292438752/WX199 10-o J THAT LOVING FEELING VOL V DinoDiNMC28(Pl Various OINCD 28/DINTV 28 
11 .» : , EMOTIONS Columbia 4688514 (SMI 49 5, 7 GREATEST HITS PWIHFC20(W) HFC0 20/HF20 11 s NOW DANCE 91 EMIA/irgin/PolvGramTCNOD7(E| 8 Various CDNOD7/NOD7 
12 .3 . ON EVERY STREET *2 DireSlraits (Knopf er/DI re Sirails) Vertigo 5101604 |F| 5101602/5101601 nn [Tn QUALITY STREET JU um world Of Twist (Ball/Norris) Circa CIRC 17(F) A 12 8 3 SEXUAL HEALING EMI TCEMTV eo (E) 
13 " THE GREATEST HITS (Irr8282914^282912/8282911 (PI Sall-N-Pepa (Hurby luv Bug/The InvinciblesSxcalibutl CI „ M EXTREME IIPORNOGRAFFITTI« J " Extreme (Wagenerl i A&M 3953134(F) 13" 7 THE POWER AND THE GLORY •Vertigo 5103604(F) 
14 , LOVE HURTS *2 ( ' Cher (Various! JeffenGErc^BMG) R9 an „ ESSENTIAL PAVAROHIII * " Luciano Pavarottr (Vanousl Oecca 4304704 (Fl 1dm MELLOW MADNESS EpicMOODC20(SM) ! It buy Various MOODCD20/MOOD20 
15 " BEST OF HALL SiOATES-LOOKING,.* Daryl Hall 4 John Dates (Various! PK RCA/Ansta FK 90388 IBMG) CO „ LEVELLING THE LAND ■J'J ' The Levellers ISoilll China WOLMC1022(P) W0LC01022/WOL1022 15 3 1 THE SOUND OF THE SUBURBS « J Various Columbia MOODC 18/MOODCD 18/MOOD 18 (SM) 
16 " 2 IMAGES ■ THE BEST OF JEAN MICHEL JARRE Jean Michel Jarre (Jarrel Oreyfus5113064/51)3(M5m061|F| 54 5S „ marccohn 7567821782/7567821781 16" i . WE WILL ROCK YOU Dino DINMC 26 (P) 1 Various DINCD 267DINTV 26 
17 - : WORLD IN UNION Union/Various (Skarbeltl Columbia 4690474 (SM) 4690472/4690471 EC SUGAR TAX* J J " 28 OMD(OMD;Gfay/Richards) Virgn TCV 2648(F) 17-s ! GROOVY GHETTO—ALL THE RAGE^Arade AK M57M (SMi 
18 13 , 1 HIS GREATEST HITS 0 Mercury 5103084 (F) 5103082/5103081 CC MR. LUCKY 0 John Lee Hooker IRogets/Cooder/Santanal SilvertoneOREC519(Pl ORECD519/ORELP519 i -J 0 RAVE Reachin MEMUMC 01 (P) 

, 19 [S | TOGETHER AT LAST OeccaDelphmeiPolydot51l52S4|fl RT aq„ FELLOW HOODLUMS# " Deacon Blue (Kelly) Columbia 4685504 (SM) 19"! . BORN TO BE WILD Telslar STAC 2524 (BMG) ' Various TCD 2524/STAR 2524 
20 = , LIVE YOUR LIFE BE FREE* Virgin TCV 2680(F) CDV 26804/2680 CO „ SHOWSTOPPERS 53 2 BarryManilowlManilowMin) Arista 412091 (BMGJ 262091/212091 20 " i . XL-RECORDINGS-THESECOND CHAPTER ' Various XL XLMC108/XLCD 1087XLLP108 (W) 

>21® j INTERNAL EXILE Polydor 5110494(F) 5110492/5110491 59 33 2 SWEPT Circa CIRC ia'CIRCD18/CIRCA 18(F) 1 i 
22 I' w MOVE TO THIS o Cathy Dennis IDennis/Bodget/Danny D/Rodgersl Polydor 8495034(F) fin ci ROCK'TIL YOU DROP ^ 6 Status Quo (Rossi) Vertigo 5103414(F) 5108412/5103411 1 ARTISTS A-Z 

'23® | BEST OF ME 1 Maxi Priest (Vanousl olSn 61 29 2 DECADE OF AGGRESSION-UVE Oef American 5106054(F) 5106052/5106051 1 ADA.,S Britt a HOOKEn John Loo M 
24 3, 2. .BEVERLEY CRAVEN* Epic 4670534 (SM) fiO rm PERFORMS ANDREW LLOYD WEBBER UdL bSM Michael CrawforrVRPO (Jarratt/Reedman) Telstar STAC 2544 (BMG) A TCD2544/STAR 2544 

a 26 s, 
27 -s 

a 28 « 
29. 
30 is 
31 . 
32 . 
33 30 
34 ^ 
35. 
36' 
37 - 

DelJam W;5M4687512;<687511 (SMI 
64 -.J' 
65 c SCREAMADELICA 
66 s OGCDGCC 24425 (BMG) 
67 e 101 DAMNATIONS BigCal ABB t01C/AG6CD101 (RIM/PI 
30 GREATEST HITS *9 

USE YOUR ILLUSION II* 
70 66 47 GREA1 GREATEST HITS 1977-1990 * 

THE BEST OF THE ROGUES 0 79 El SERIOUS HITS-LIVE! * 3 VirgmPCMCXUf) ' Phil Collins (Collins/Colbvl PCCnx 1/PCIP1 TIME, LOVE & TENDERNESS* 
74 , FOXBASE ALPHA 

TOP 20 9nove,viber1991 

COMPtlATIOMS 
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MID-PRlCE/BUDGET DISTRIBUTION: 
CLASSICAL ALBUMS INDIE SINGLES' 
i s Jtlo.Composer Cassette/CO/LP (Distributor JUL ArtL (Distributor) 
1 j 5USS,CALCOLLEC^ONSAMPLER

CD.DDDCAT/MCDDCCATC(OC0fN) 1 • & Inter Rhvthm FOOT 15C (FOOT 15) (PI 2 7 VIVALDI: FOUR SEASONS CFP400i6acCFP400l6C(FE) 2 - INSANITY Dead Dead Good GOOD 4(T) (RE/PI J 8 THE WORLD OF HANDEL CO'4305002/MC 4305002C(" 3 1 "MILES |nTOrR| bvthm 7HEART01 (HEART 01 )(RTM/P) 
i DUETS FROM FAMOUS OPERAS CFP4498^■CCFP4498C|FE,^ 4 . LOVE TO HATE YOU Mule lt2IMUTE 131IRTM/PI 

g 4 HOLST: THE PLANETS CFP40234rTCCFP40243CFE) 5 . SUCH A FEELING alulion STORM 32S (STORM32IISRD) 
6 e THECOLLECTION-INCONCERT 6«cw THEroNCEPT Creation CRE11HT) IP) 
7 ' !;SoTHEPLANETS GIMP 89a'CIMPC 890S(Pk] 7 - WSSOMNIAK Hwe ;puM 0051,2pUM 0051IPI 
g io THE WORLD OF GILBERT & SULLIVAN C0.4300952/Mc.43009

,gc^ 8 . THESE IS NO LAW ^ ||acK 10) (SR[)| g 2J ELGAR: VIOLIN CONCERTO EMX 4120581/EMX 41^584"? 9 . DOMINATO^ RSS-IRSUKAHRTM/PI 
1Q i VIRGO-THE SAMPLER CDVCB 7914902 fp1) 10 . SMSONSTREAM |EP| Stifled Aardvarl - (AARD ST) ISRD) 11 i; BEST-LOVED CLASSICS! C0 C0Z 7625002/MC-LZ 76250M1E) 11 .. NOTHING NATURAL 4AD(6)AD 1016IRTM/P) 
12new MAHLER: SYMPHONY No. 5 CD-4310372/MC-4310374I(FG» 12 » JAMES BROWN IS DEAD ZYX ZYX 65867 (ZYX 6586121IGYI 10 HOLST: PLANETS/ELGAR: ENIGMA,MARCHES.ETC DG » Various CD:4138522/MC 4138524 IF) 13 ■. MESMERISE Dedicated HOUSE 001IT1 (RTM/P1 
14 " GL87799/6K87?MA(B|SG! 14 Dj Dm'Scon' Absolute 2 - IABS 001DJIISROI 
15 n KINGOFTHEHIGHCS CD:421326DS« 15 .. THAT SAY Bio life MEGAIT) 21SRD) 
1 r LATE NIGHT CLASSICS Classical Collection ID « vanous CD;DDD602/MC:ODC602(CON) 16 , ALL OVER MY FACE ' New FAD P.I.A.S. BIAS 1997 (BIAS 1991IAPT) 11 BIZET: CARMEN-SCENES AND ARIAS Decca Opera Gala 1/ 15 Solli/LPO C0;4213002/MC:4171724(F) 17 , CHOK THERE! Sure Dcliqht SDIT)41 US/El 10 ALBINONI/PACHELBEL DGGalleria 10 " Karajan/BPO 4190461/4190464 (F) 18 - , DANaWJTH TOWER (EP| Elicit-(12EUC3)(P] 
19 « JUBILEE SAMPLER CD^oS] 19- , HYPERACTIVE |EPI Perception iUNIE 20KRTM/P1 2QNfw BEETHOVEN: PIANO SONATAS cD-4l34352/MC-4134354l|FCj 20-1 Rcachin ■ (REMU 1205, (PI 01 INTRODUCING THE MOZART EDITION Ph.lips £-\ 22 Mamner/ASMF CD;4267352 IF) 21- ■C^olfb! Movmq Shadow - (SHADOW 8) (SRDI 
22 « TCHAIKOVSKY: 1812 OVERTURE CFP101/TCCFP lOUE) 22 - , FEEL^ERY BEAT Factor FAC3287IFAC328I IP) 23 15 PUCCINI: MADAMABUHERFLY c|:pD4144463/CFpD4144455

C
(
F

E
fJ 23 - , KEEP THE FIRE BURNING Production House - IPNT 029) (Self) 24 „ PUCCINI. TURANDOT (HIGHLIGHTS) CD.421320^c

a 
24 ". . ENERGY FUSH |EP) R&S-IRSUK31 (RTM/PI 25 7J BEETHOVEN: SYMPHONIES 5 & 6 25- t THE CROWN Music Of Life 7NOTE 54 (NOTE 541 IP) 20 3) THE COLLECTION CD DVCD2102/C OVMC2102'?TB) 26 . > J^SAT0R 2 ■ JUDGEMENT GAY Full Effect (PERT 1051 (SROI 07 orff carminaburana dg t/ » Jochum/Oeulsche Oper CD:4238852/MC;4238864 (F| 27 n 

1 Second Pha'se R&S • IRSUK 2) IRTMtPI 20 M PUCCINI ARIAS AND DUETS CD CDZ7525202/(^0 1276^5204(6) 28 - . MOVE ANY MOUNTAIN One Little Indian 52TP7 (52TP12KP1 29 n ALBERTHALL GALA CONCERT cD■4307162/^1C%a07^64i(3Fn) 29 - J SotJFamlySensation 0 L.Indian 67TP7 (67TP12I (P) on WARSAW CONCERTO CFP OU M Adni/Alv^yn/BournemouthSO CFP4144931/CFP4144934(E) 30 " 2 DRILLE" KiLLER 0e.aVu (DJV003|(SnD| 31 ^ MUSIC FOR THE LAST NIGHT OF THE PMMS^^ ^ Cirrus 31 - 5 HYpnot'ist^SE 15 M,NE Rising Hipb.lRSN 41 (SRDI 32 K HOLSr THE PLANETS CD ODD 111/MC ODC11HCON) 32- , WL Produclion House - IPNT 033) ISelfl 00 ELGAR CELLO CONCERTO/ENIGMA VARIATIONS Conifer 00 81 Baillie'Downes/BBCP CD:ODD402/MC:DDC402{CON) 33 . ; ONE-WAY China W0KIT12008 IPI 34n[w MOZART: SYMPHONIES 31,32,35,40,41^^^^^^^^00 34- > tsiirBABY Network-INWKT 331 IPI 35n[w MOZART: PIANO CONCERTOS 20,21, 35 - 2 HOLLOW |EP) Ultima,oTOPPOOSITIIR/APT) 
36 « H,RFOF'LSORMINA BURANA CD:CIMP855/MC:CIMPC855S(PS 36 « 3 WHERE'S YOUR LOVE GONE V For Vision-(VIS 061TI (PAN) 3y ^ albinoni/corelli/vivaldi/pachelbel^3i^mc 4,3,424^ 37 - 9 SlEheYnnLe0VE CAN BREAK -/FI LTHY Heavenly HVN ,2(121 (RE/P) 
38 it PUCCINI-AR1AS CCFP4569/TCCFP4569'jE) 38 . 8 The'stone^ofes AD0RED Silvertone ORE(Z) 31 (P) 39 re HOLST: THE PLANETS EMXZIOf/TCEMXZloeiEl 39 j. 3 JHI

0
S,iJS1VN BadAssToons (BADASSTOOIHSRO) 40 i: MOZART THEMARRIAGE0FF^AR

c
0

FPD,72,,MCTCCFpD472^ 40 a, 2 cSndG|B?dM Non Fiction YESIXI9 IP) 

piSTR'RNTinN: INDIE ALBUMS1 

1 — 1 HARDCORE ECSTASY Dino DINTV 29 (P) 
2 , zCHORUS Mute STUMM 95 (RTM/P) 
3 — t 5H^S

HM DIVINE 2 Dino DINTV 27 (P) 
4 , MRLUW Silvertone ORELP 519 (PI 
q , 3 THAT LOVING FEELING VOL V D 
6 ' a sC'*EAGEeAl'PHA Heavenly HVNLP UP) 
7 3 3 LEVELLING THE UNO China WOL1022(P) 
g 3 WE WILL ROCK YOU Dino DINTV 26 (P) 
q , , SCREAMADELICA Creation CRELP 076IP) 

If) , s TR.OMPE LE MONDE 4AOCADt014IRTM7PI 
MFTAL CHART 
i , WAKING UP THE NEIGHBOURS • Btvan Adams sTSwi 
O i USE YOUR ILLUSION II GeffenGEFC 24420 (BMG) GEFD2442(yGEF 24420 
^ WELD 
4 a USE YOUR ILLUSION! 
g s LEVELLING THE LAND vSolclio^ouoS g . DECADE OF AGRESSION-LIVE 
7 i WE WILL ROCK YOU oSSwze 
8 ' ^SSl' 0 to THE POWERS THE GLORY V5?O9MS6OI 
^0 " BAT OUT OF HELL C'eveland^nMOK^S^IVU 
11 • ^£yoRLD Y«S ^2 ta BORN TO BE WILD Te'!TC02A24«TARB2524 ^0 DECADE OF DECADENCE SZST™ 
14 • SMIND DGCOGCC 24425 (BMG) DGC024425.DGC 24425 ^0 1. EXTREME II-PORNO GRAFFITTI »53tf» IC t ROCK TILL YOU DROP 10 Status Quo 17 s CEREMONY BeggatsB^nguejBEGCtJZIWI 
•Jg . BLOOD SUGAR SEX MAGIC Warne'BraStwx«i' 
19 " Sea11" 'SISZIM 
20 " R

a=
H ^SSSB™ 21 » SHAKE YOUR MONEYMAKER De'Amencan^lMlF, 

22 " EAT YOURSELF WHOLE Sco^chZCHR 
23 i« DOWN FALL THE GOOD GUYS 
24 " TIMESPACE - THE BEST OF cDEMDSEMOIW^ 
25 70 RECKLESS AMD50T3/AMA15o'l3 
2g ts PRETTY HATE MACHINE CID^ILPSMTS 
27 « APPETITE FOR DESTRUCTION GcGI"SS?FS 28 " PSYCHOTIC SUPPER GeGEFD2«ZWEF'B4424 20 2t NO PLACE UKE HOME VMM»S3m 30 it SLAVE TO THE GRIND ASSz^xJS * © GIN. Compiled by Gallup 

I 

"LIVE have rock appeal, while still acknowledging other types of music, that's what 
excites me about them!" - Jerry Harrison (of Talking Heads). Rolling Stone Magazine 

debut e.p. 
FOUR SONGS 

Operation Spirit, Good Pain, Heaven Wore A Shirt, Negatidin. 
available on CD and 12" 

cat. nos.: RARCD001 and RARTOOl 
out 11 november 

19th Nov: Moles Club, Bath. 21st Nov: Borderline, London. 23rd Nov: King Tuts, Glasgow. Video release for "Operation Spirit" 
Distribution: APT Telesales: 0904 652524 m 

m 
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TOP 60 PANCE SINGLES   

THE OFFICIAL Piusicweek CHART 
| t , Labe| [m ilia job III Artist  fOtslnbutor) 

35,6 3^,^ REACH TalkinLoud TLKXIBIF) 
1, 2DJs TAKE CONTROL/WAY IN.,. 26nsBu°e?eYa.MEDUSSA Guerilla GRRR .7 ,RE, CSU Jamie Princ^le1' ' VE WSrllfhlUSA) 8650091 (Import) 

27 n ^ 0UT ^ THIS ^^^GRRRISIRE, SI1!6 FIRE BUR od^on House PNT029,Self, 
2 QH KKin"1^ 18 ' MYSTEDLnStruclionl2R6302(E) 9Q „ , CATCH THE FIRE Zo 12 Driza Bone 4th+B,Way,28RW232(Fl on 1 WANT YOU (FOREVER) 38 20 7 nirnrirnv Perfecto PT44886 (BMG) 

NOWLdonBOtX8(Fi 
2g 10 3 THERE IS NO LAW ^ ^ ^ ^ 39" 2 ?oTsmR&EDYES Moving Shadow SHADOW 8 (SBDI 

4 2 3 r!?nmp«ES Inner Rhythm HEART 01IRTM/PI 30 ElSE A&M AMY 781 (F) 40 29 2^uTgrB|ndK Big Life BLRT 63 (F) 
C , DANCE WITH ME (I'M YOUR...) ■/ Ql 21 5 EMOTIONS 0 ' rontrol All Around The World 12GIOBE105 (BMG) " O 1 21 5Mati3hCareY Columbia 6574039 (SM) 41 19 " J^Sly^3 BR0WN 15 DEAYXZYX 658612IEMS/GY) 
enS,?6 Reinforced RIVET 12,11SRD) 99 , 60 SECONDS JZ 18 Audio DeLuxe Volante FLYRX 2 (El 42 £E3 S?7CKING D0WN THE HOCUh^UV20,BTM/APT, 
T = GO /3 Moby Outer Rhythm FOOT 16 (RTMfP) 99 rm take it easy JO LuiU Cedric Wmkleburger Shut Up And Dance SUAD 23 (PI 4329 4 nocturne Emphas,s6574096(SM1 
o , HOW CAN 1 LOVE YOU MORE? O 7 3 M People Deconstruction PT 44856 (BMG) 9/1 mm MANIAC J4 UaJ Alcan Warriors D-Zone DANCE 018 (SRD) /r/1 SUCH A FEELING 44 30 9 Bizarre Inc Vinyl Solution STORM 32 (SROI 
n Rgsj LET THE BASS KICK a LfiJ 2 For Joy All Around The World 12GLOBE 102 (BMG) 

TOPIC 
/ik rm phuture (ep) 40 EaSki Night Tripper ESP/Go Bang! ESP9f08ISRDI 

1 n — SIX O'CLOCK 111 [Jjy t rrel Corporation Volanle FLYRX 3 (El AC,, , MELBA tD 22 2 Danse Cily Reachin REMU 1205ISRDI 
i ! c , YOU KNOW HOW TO LOVE ME ll6 Tafuri London FX 172 (Fl 

DANCE ALBUMS 
47 CS3 ?!Sk

C° 128/DISCO 130 Rumour RUMAT39 (P) 
1 o PW1 IT'S GRIM UP NORTH 1 UM Justified Ancients Of Mu Mu KLF Comm. JAMS 028R (APT) /IQ PTT'l SEPARATION HO h=M Pat Lewis Debut OEBTX 3131 (P) 

^ 13 @ Naughty By Nature Big Life BLRT 62 (Fl sis /in . IT SHOULD'VE BEEN ME ly2 Adeva Cooltempo COOLX 236 (E) 
1/1 rrm I'LL BE YOUR FRIEND 1 4 LitLI Robe[t Qwens RCA (USA) 7863621561 (Import) 1 S 5 Anists Lab0roS5?rt j-n e— NEVER CHANGE 3U tad MC Buzz B Polydor PZ 184 (F) 

V1r p-w RING MY BELL ' I D bUd DJ Jazzy Jeff & Fresh Prince Jive JIVET 288 (BMG). I , , VOICES II 3 Kenny Thomas CooltempoCTLP24/CTMC24(EI 
Ci „ , COME BACK (FOR REAL LOVE) 3" Alison Limerick Arista 614530IBMG) 

1 c , INSSOMNIAK 'O OJPC Hype12PUM005|PI 2 fjgffj SOUL SOUVEN'RS VOLb2^g82^^M82iM|sMi K9 CSl THE AIR YOO BREATHE J£. I J.I BombTheBass Rhythm King/Epic6575386(SM) 
17 Pm LET'S GET HIGH 1/ bad Lords Of Acid The White Label WHITE 03 IRTM/PI g ^ A WOLF IN SHEEP'S CLOTHING C9 .. , B-LINE FROM HELL 3 J ™ G Double E HUM URBANEP2 II) 
IP, , DANCE WITH POWER (EP) lO9 5 Bass Construction Elicitl2ELIC3(PI A , , HARDCORE ECSTACY 'I2 2 Various Dino DINTV 29/DINMC 29 (P) Cfl „ . GENERATE POWER 34 33 ' Photon, Inc/Paula Brion ffrrFX 173 (Fl 
1 Q , N.H.S. (EP) ' y DJ Doc Scott Absolute 2 ABS 001 DJ (SRD) c , , CLASSIC JAZZ-FUNK MASTERCUTS 2 D 2 Various Mastercuts CUTSLP4/CUTSMC 4 (BMG) CE ,, , DOUBLE HAPPINESS 33 3 Joh'n+Julie XL XLT 23 (Wl 
on rm never goin' downi/born to be £1) UlaJ Adamski/Jimi Polo/Soho MCA MCST 1578 (BMG) 6 1313 Various Reachin REMULP 01/REMU (P) ' / Ere mm ! ADORE Ml AMOR S, JO Color Me Badd Giant W 0076TWIWI 
21 „ 9 DOMINATOR R8(SRSLIK4(RTM/P1 y 7 mffl DEATH CERTIFICATE T. / tad |cecube Priority SL 67155/-(Import) c-J n , CHOK THERE! 3 4 Apachi Indian Sure Delight STD 41 (JS/E) 
97 , , FINALLY >- idZ 5 5 Ce Ce Peniston A&M AMY 822 IF) o mm SACRIFACE □ yaJ Yasmin GelfenlUSA)GEF1221701/-(lmport) gga, 6NEVERSTOP FX 165 F 
90 „ s GET READY FOR THIS to" 2 Unlimited PWL Continental PWLT 206 IW| 9IS3Se°.FME Ten OIX1,1/CDIX1,1 (F, KQ r7?1 THE FUTURE OF SOUL VOL 1 33 Various Motown ZT 45050IBMGI 
24" 3*1* Production House PNT 033 (Self, 1 n n , EMOTIONS <.111 9 Mariah Carey Columbia 4688511/4688514 (SMI cn rm walk on OU Sunscreem Sony S2 6574506 (SM) 

ADVERTISEMENT J1:7 SrA' R ADVERTISEMENT 

RBGGAE DISCO CHART 
081 961 5818 

REGGAE CHART REGGAE ALBUM CHART 
1 (1) HYPNOTIC LOVE Phillip Leo Brooking too»BlPT 014 11 (17) GET LIVELY Tezmen ShrshSTUOOd 1 (1) PURE LOVERS VOL 4 Verious ChorrnClPIOZ 
2 (2) DAY DREAMINGjocelyn Brown AHwoAkllJS 12 (12) MURDERERSugtrrMinoi White LobelZenl 009 2 (2) SINGS JAMAICAN CLASSICS Freddie McGregor BSIP1 
3 (4) JOY IN THE MORNING FreridicMcGregor BigShipBSI2 13 (14) BODY BASICS Cobra BConroy Smith Bugu Bonlon BB01 3 (3) CAPLETON GOLD Coplelon Chorm CRIP 5 
4 (6) CHOK' THERE Apothilndion SureDeligh.SDI41 14 (15) PASSPORT BUDDY Ride Benii ChennCRT70 4 (4) GREATEST HITS Invesligolort Swecl Freedom SFRtPOOd 
5 (8) BE PATIENTCobro WhilotobclFASB 15 (-) MOTHERYOUNG..Y™Body/RSlepperS.eelyiaevWSCT27 5 (9) BANDELERO Pinchers JommysJAMlPS 
6 (3) THEWAYYOULOVEMEoFcrlGonjoArh SmdiSTUOOS 16 (18) FIREBURNINGMardoGriifilhs Penthouse PHRI27 6 (6) LETHAL WEAPON Cutty Ronks Penthouse PHRILP23 7 (10) I'M SO ALONE Richir; Dovis Progressive Sounds PSP022 17 (19) I'M GONNA MAKE YOU LOVE ME Reed Block sumaooio 7 (7) JOE GIBBS 45,S VOL 2Vorious RockyP.odRGtP012 8 (9) RUDE BOY TUNEcobro CousinsCOUD2 18 (16) THE MORNING AFTERAnlhonyRich Progressive P5P019 8 (5) TRUE BORN AFRICAN U Roy a™oARIU>07i 9 (13) BODY WORKSHOP General Petus Steely & Cfevie SCT26 19 (-) 1 CARE Yivion Jones Inrperiol House IH 002 9 (14) BAD BOY TALK Cobro Penlhom^f«llP7 10 (11) MELLOW Coplelon Chorm CRT 72 20 (-) ORIGINAL KILLAND NO RUN Cobro SinbodSlDOOS 10 (13) HERE 1 COME AGAIN Vonous Superf^«tPOmO 
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MEDIA 

EXPOSURE SURVEY 
COVER STAR 

I Despite his 16 I weeks at I number one 
I wall-to-wall | TV and radio j coverage, 1 turning Bryan Adams into a coverstar was never going to be easy. He lacks Marky Mark's teen appeal, Dannii Minogue's vibrancy and — most significantly — has rarely been available for photoshoots or interviews. Nevertheless, Adams tops MWs latest coverstar survey after appearing on 569,477 music and teen magazine covers in the five weeks to November 2. Vicky Serene, Adams's PR at A&M, acknowledges that she only had one set of studio photographs — shot by Andy Catlin — at her disposal, but managed to secure the covers of Smash Hits and Q as well as an inset on Look In. "We had to be very careful with the photos so we didn't lose any of our options for exclusives or covers," she says. Marky Mark was the runner up for October after appearing on the covers of Number One and My Guy plus several insets. 

MONTHLY RUN-DOWN 
1 Bryan Adams PR: Vicky Serene 2 Marky Mark PR: Shane O'Neill 3 Color Me Badd PR: Heather Finlay 4 Michael Jackson PR; Joanna Burns 5 Dannii Minogue PR: Sue Foster 6 Cathy Dennis PR; Jane Wilkes 7 New Kids On The Block PR: Graeme Hill 8 Madonna PR: Barbara Charone 9 Bros PR: Sharon Wheeler 10 Lush PR: Deborah Edgley Source: Media Shadowfax 

Branson's prank 

becomes reality 
Ten years ago Richard Bran- son used the front page of MW to announce a plan to beam CD-quality sound direct to homes. It was an April Fool prank to rank among the best. But the hole in the wall mu- sic socket has since become part of the industry's vision of the future. Branson's "Bombshell" — technology that could wipe out music retail and link con- sumers straight to suppliers — 

Digital Music Express claims its multi-channel ser- vice will revolutionise home listening with access to 30 pro- grammes of constant music at less than the price of a CD each month. The implications are pro- found. Digital broadcasting presents a supreme tempta- tion to home tapers and a de- bate over appropriate royalties has already begun. But most significant of all is the elimin- ation of existing music formats which many have come to ac- cept as inevitable. "Very few people in the rec- ord industry are fixated by the idea of delivering a bit of plas- tic or a CD over a counter," says BMG chairman John Preston. "The critical issue is allowing enjoyment of music." While DMX's system is not geared to direct purchase or- ders the company's interna- tional president Steve McCauley says: "Clearly there is the potential for a direct buying interface." DMX claims another promo- tional asset is the consumer's tendency to browse through the stations, discovering new musical genres. This is part of 

BBMSSOrS BO 

The joke 
a deliberate drive to appear record industry friendly. DMX chairman Jerry Rubinstein, formerly chair- man of United Artists, insists DMX will not tread on the in- dustry's toes by allowing con- sumers to select tracks. "It will never be a celestial jukebox. If that happens it will be provid- ed by the record industry." But lack of personal input could also stifle the system's appeal. Radio One controller Johnny Beerling says it ap- pears to be little more than a Muzak style channel. "It could never be a threat to radio," he says. Others though, welcome sat- ellite systems with open arms. Judd Lander, Chrysalis' direc- tor of promotions, says: "It sounds tremendous. If it gets a foothold it would be a real showcase for music." And he 

:h as Judd Lander 
agrees with the backers of DMX that its no-chat format would appeal to the consumer. The key sticking point has to be royalties, however. Satel- lites by their nature have an ill-defined broadcast "foot- print". And ensuring they get paid has to be record compan- 

A decision to go on Astra, which is "up-linked" from the lax copyright regime of Lux- embourg and hence free of needletime royalties, would be sure to raise industry opposi- tion. PPL head of broadcasting Pete Rogers comments: 'The whole idea raises all sorts of royalty questions. But so long as there is a suitable agree- ment then I can't see any ob- jection." Such an agreement may be difficult to come by. Matthew Cole 

MONDAY NOVEMBER 4 
Dance Energy featuring OSeal, Unique 3 and Tenor Fly, BBC2: 6.45-7.15pm 
The Mix featuring ft" *] Nefateri, Radio Five: lO.lOpm-midnight 
TUESDAY NOVEMBERS 
The Year Of The Horse — OSinead O'Connor in concert, Channel Four; 1.10-2,10am 
WEDNESDAY NOVEMBER 6 
Rapido featuring Billy O Bragg, Primal Scream and Nino Inch Nails, BBC2: 7.40-8.10pm 
Hit The North featuring ■[ Edward II, Radio HLJ Five; 10.10pm- midnight 
THURSDAY NOVEMBER 7 
Top Of The Pops, BBC1; |—~ji| 7-7.30pm 

SATURDAY NOVEMBER 9 
Going Live featuring Take OThat, BBC1; 9-11.15am 
The ITV Chart Show, [ [;| 11.30am-12.30pm 
The Isley Brothers, An rv""! Appreciation By EO Paul Gambaccini, Radio One; 2-3pm 
In Concert featuring The i","' 'i Scorpions, Radio Eia One; 10-llpm 
SUNDAY NOVEMBER 10 
Cue The Music featuring OBarbra Streisand, ITV: 11.35pm-12.55am 

music week 
UllUJIli JMiTTT 

The business magazine for the music industry SAVE OVER £25 ON THE COVER PRICE over a year by subscribing today and get a FREE MUSIC WEEK DIRECTORY WORTH £28 (out next January) a total saving of over £50 

To pay by credit card enter details below. 
Access (Masterco 
ite Card Expires. 

counts/Legal Represcntati 
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MARKET REPORT 

Albums 
The closei Christmas, the more the release schedules are dominated by compilations, and this week sees a fine selection of retrospectives unleashed. The best has to be the Pet Shop Boys' Discography, which lives up to its boast of being the complete singles collection, with each and every one of their 17 hits in a 76 minute set of good pop music and high camp. Also includes the previously unreleased Was It Worth It? A-Ha is another band to have discovered the formula for making perky ' pop records, and their first number one, The Sun Always Shines On TV, dethroned the PSB's first number one. West End Girls. Their 'best of — titled Headlines And Deadlines: The Hits Of A-Ha —is similarly comprehensive with each of their 15 hits present and correct fplus Early Morning). Once merely teen idols, the group has developed to the point where their current single Move To Memphis has 

prompted comparisons with Prince and U2. Despite considerable overlap with the Story Of The Clash, the newly released The Clash — The Singles is an inspired compilation. Sadly, it can't quite accommodate all of the groups hits, but it has a good try, and demonstrates once again their major contribution these petulant punks made to music during their inspired 
Of the massive number of multi-artist compilations flowing out of the distribution centres this week, two very different ones deserve mention. More Rock 'N' Roll Love Songs is the latest in Dino's brilliantly conceived thematic compilations. Don't let the word 'more' put you off, it's every bit as good as the original Rock 'N' Roll Love Songs album, with 40 tracks, among them Percy Sledge's towering When A Man Loves A Woman, Buddy Holly's Everyday and Gene Pitney's emotional rollcrcoaster, I'm Gonna Be Strong. Equally worthy, but bang up to date, Reachin' Records' Rave is just that, 

Rave: Now n 
amounting to 78 j unremitting dance energy, starting with Rozalla's Everybody's Free and becoming progressively more hardcore via The Hypnotist, D.M.S., Danse City and G.T.O. 
ENYA: Shepherd Moons (WEA 9031755722). As long ago as 1921, jazz singer Adelaide Hall's haunting and moving rendition of Creole Love Call proved that you don't have to understand lyrics to appreciate the beauty of song. The beauty of Elnya's music is similarly unrelated to lyrical content. And her latest album, in which she sings affectingly in English, Gaelic and Latin, is a sheer delight. 

Singles 
Following up her breakthrough hit Everybody's Free, Rozalla reissues Faith (In The Power Of Love). Surprisingly not a hit first time around, it will be now, though it's not nearly as powerful. A record that was a hit first time around was Killer, a number one single for Adamski with Seal on vocals. Now totally re-made by the latter, it remains a classic, and must be fancied to become a major hit again, though not of the magni- tude of the 1989 version. With The Commitments number one in the movie chart, East West has moved rapidly to reissue the original version of one of the songs in the movie, Mustang Sally, first performed by Wilson Pickett. Paired with his timeless Land Of 1000 Dances, it's a reissue that will be welcomed by many. Gearing up for the silly season, Jive Bunny returns with another aural assault, mixing originals and remakes in a whistlestop tour of the late Fifties under the title Rock 'n' Roll Dance Party. You know what to 

expect... . , , . Harry Connick Jr is looking for a slice of Christmas chart action too, and is cosily retro on a double A-sidcd single pairing Blue Light, Red Light and The Bare Necessities, the latter track being slowed considerably, with Connick being accompanied by a big band. Likely to confirm his standing as a latterday Sinatra, but probably not as big a hit as Columbia expects it to be. Chris Rea also takes a seasonal slant with Winter Song, from his Auberg album. Thoughtful, ' dead slow and probably not one of his bigger hits. 
CATHY DENNIS; Everybody Move (Polydor CATH 5). Much like Sheena Easton before her, Dennis has succeeded despite considerable vocal limitations. In Dennis's case this is largely due to prudent choice of material and muscular dance mixes. Everybody Move — which she co-wrote — is another wise selection, with Shep Pettibone's mixes the gelatine required to thicken what would otherwise be a fairly thin confection. Alan Jones 

Warner Classics celebrates its first birthday Broadway style with the release on Elektra Nonesuch of the satirical oper- etta Strike Up The Band — the second instalment in the label's Gershwin series — con- ducted by John Mauceri and produced by Tommy Crasker, and the original cast record- ing, headed by Tyne Daly, of Gypsy (rumoured to be coming to London's West End), while Teldec offers London Brass in show songs, including 1 Got Rhythm and Anything Goes. Nonesuch also showcases the trendy Brodsky Quartet in a compilation of lollipops from Elgar to Brubeck. Also on a show theme, TER has released its widely await- ed rival to Decca's recent ver- sion of Kurt Weill's Street 
The English National Opera cast headed by Kristine Ciesinski and Richard Van Allan is more stylish, but Carl Davis's conducting lacks the zing of Mauceri for Decca, Virgin Classics offers sea- sonal greetings with a Christ- mas favourites compilation from the New York City Gay Men's Chorus, and limbers up for Rossini year with an aria disc from soprano Karia Rieciarelli, ASV's latest Christmas of- fering is a three-CD box of Mozart from Jane Glover di- recting the London Mozart Players — solid, middle of the road performances of the 

■if 

Requiem, Serenade For 13 Winds and symphonies, while Emma Johnson's long-await- ed disc of the three Crusell Clarinet Concertos arrives. 
LONDON SYMPHONY BRASS plays Bernstein, Copland and Others. Collins Classics. 32-track 20- bit recording with ambisonic encoding — watch out for your speakers! The dynamic range and vividness are stunning, but Eric Crees's arrangements aren't half bad either, Phil Sommerich 

How can American country acts be broken more effectively in Europe? Answers to this im- portant question were due to be supplied at an international seminar held during the re- cent CMA Awards week in Nashville. Unfortunately pro- ceedings were dogged by lack of American record company attendance; only Warner Brothers, Capitol and Arista were represented. Meanwhile, it is encouraging that Warners Nashville has appointed its 

first international vice presi- dent in Bob Saporiti. David Hughes, EMl's direc- tor of strategic marketing, has just been appointed to the board of the CMA. His view is that without the country radio life support system in the US, Nashville acts can only make headway in Europe if they are marketed for who they are — rather than being country. Garth Brooks' tenure of the number one slot in AfWs US Top 50 highlights his abil- ity to sustain sales in a rock dominated marketplace. Now EMI/Capitol is gearing up to launch his third album in the UK at the beginning of next year. Ropin' The Wind has already sold 5m copies in the US. Like Brooks, newcomer Doug Stone has a raunchy image. Epic has just released his US debut I Thought It Was You and his tough guy look on the sleeve should attract at- tention in-store. Also from Epic is Ricky Skaggs latest olTering, My Father's Son. 
DANIEL O'DONNELL; The Very Best Of Rilz. BLC 700. With an initial dealership out of 50,000 and a hefty TV cam- paign set to roll, Ritz is confi- dent that this will soon be edg- ing up the mainstream chart. The overriding feel of this compilation is country with clipity clop backing, lilting accordian and wistful fiddles. This compilation epitomises his winning formula. Karen Faux 

Extreme confirmed their status as metal's first band to win both a hard-core and teenie following by clinching the Smash Hits award for best rock band last week. So expect the fourth single to be taken from the already best-selling Porno-graffiti album — Hole Hearted — to be yet another hit. The romping acoustic work- out has already reached the top five in the US and should be boosted by the addition of an unreleased track, Sex 'N' 
Another A&M act with sur- prising chart longevity is Bryan Adams. After 16 weeks at number one in tl singles chart, the label i leases There Will Never Be Another Tonight on November 11. The single includes such lures as a live version of Into The Fire, with other formats featuring One Night Love Af- 
Ex-Marillion frontman Fis released his second solo LP, In- ternal Exile (Polydor), backed by an ambitious European tour through to the end of the 

INXS: Live Baby Live. Mer- cury/Phonogram. 5105801. Live package from the Aussie heart throbs is certain to enter the Top 10, and stay there- abouts until Christmas. Andrew Martin 
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Top of the pile is Looking Back (BMG PD 90388), a 18 track trawl through the career of Daryl Hall & John Gates that touches all the highpoints and more. Equally engaging are a couple of Island's latest batch of reissues, Traffic's When The Eagle Flies (IMCD 142) and John Gale's Fear (IMCD 140). The former catch- 

^4- 

Simon: Folkie days revisited 

es Traffic on the edge of break- ing up but finding the spark of their beginnings, while the latter finds Calc at his most fearsome. Far gentler is the funky harpsichord and smooth krumhorn of Gryphon, the band which put Early Music in a rock context on The Collec- tion (Curio ITEM CDl). From Windsong comes the first batch of a series of Radio One Live In Concerts, Family (WINCD 001), Caravan (002), The Sensational Alex Harvey Band (003) and Wishbone Ash (004). The best are the outings from Family, caught in 1973, and Wishbone Ash, recorded in 1972. From Columbia via Pickwick comes Billy Joel's first halting attempt to be- come a singer-songwriter, Cold Spring Harbour (9826372), and one of Simon & Garfunkel's first successful outings as singer-songwriters, Wednesday Morning, 3 AM 

THE BYRDS: Fifth Dimen- sion (BGOCD 106). The young, experimental Byrds at their best (Eight Miles High). Also from BGO there's the re- lated Dr Byrd & Mr Hyde (107) which features an older group, turned reluctant cow- boys. Phil Hardy 

One of the more innovative tracks to hit the clubs in re- cent weeks has been From The Ghetto by Dread Flimstone & The Modern Tone Age Family, released in the US on Acid Jazz/Scotti Bros. The soulful and sparse garage-ish track stands out from the crowd thanks to its use of reg- gae production ideas and samples from the likes of Big Youth. The track gets a UK re- lease on November 18 (Urban URBX87). Also forthcoming on Urban and worth ordering now is Ed OG & Da Bulldogs' Be A Fa- ther To Your Child (URBX 86), the stand-out track from their Life Of A Kid In The Ghetto LP. A thoughtful rap on the subject of paternal re- sponsibilities, it may be too slow for dancefloor action but it is getting plenty of airplay on Kiss FM and should sell better than their last two sing- les. In addition, the label is cur- rently promo-ing a very cool garage track, Unity by Umosia (URBX83). Picked up from New York's Big Beat label, it has been given some excellent remixes by Joey Ne- gro. Currently one of the biggest Italian tracks around, East Side Beat's cover of Christo- 

^ i 

Dread Flimstone: soul, samples pher Cross's Ride Like The Wind has been picked up for UK release by ffrr (FX176). It is due out in two weeks time with new mixes by Oceanic and The Creative Thieves. Soul pick of the week is Will Downing's Something Going On (Fourth & Broadway BRW235), while hip hop hon- ours go to From The 18th Dyn- asty, the impressive debut LP from female rapper Nefateri (Profile FILER241). 

SIMONE: My Family De- pends On Me (East West). New York's Strictly Rhythm label has traditionally releas- ed left field cult favourites. But with this Simone single, it has suddenly turned very com- mercial. Currently massive in the clubs, My Family Depends On me is a thumping garage track. Andy Beevers 

Keep in Touch at 

MIDEM The World's Music) Palais des Festivals, Cannes, France 19-23 January 1992 

&<-- m Interested In: Exhlbitir d D Participating Q 

Top music industry professionals the world over - the people at the cutting edge of market developments, new technologies, and artistic trends - have for the past 26 years been using Midem as their indispensable business platform. And now overseas opportunities are more important than ever. 
Whatever your role - distributor, record company, publisher, manager, producer, concert promoter, manufacturer, financial adviser or broadcaster -, Midem is definitely for you. 
Book your stand at Midem and heighten your profile, exhibit your products and sell them. Negotiate new deals and sign new contracts with partners from all five continents. Promote yourself in the Midem Guide, Pre-news and Midem Dailies. 
Moreover as a British company exhibiting at Midem, you should qualify for a DTI subsidy, providing your stand is booked by November 20th. 
At Midem you can explore the future of the music business in the company of the cream of the world's specialists. And with lavish quantities of showcases and concerts, there's no place like Midem to discover the trends and talents of tomorrow. 
Year on year, the growth in the numbers of attendees proves Midem's undeniable success and bottom-line usefulness. The figures speak for themselves : 400 exhibitors, 8,000 participants, 1,200 companies representing 54 countries. 
It stands to reason. If the music industry needs you, you need Midem. Call Peter Rhodes now on 071-528 0086 or send in the coupon. 
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agnificent Seven 

'ficer? MW asked the question and came up with the industry's dream team 
PAUL CONROY Managing director | Last month, Paul Conroy dislocated his knee while celebrating a goal by his beloved | Chelsea. It was as good a sign as any of the indefatigable enthusiasm which has earned him the vote as the industry's 

Circa's joint managing director Ray Cooper is not alone in praising his drive and personality. "Paul is a great leader and motivator; a brilliant general if you like," he says. Conroy began his industry career in 1971, working as a £17-a-week booker for the Terry King Agency. After accumulating a wealth of experience by setting up Charisma's tour agency, managing the Kursaal Flyers and tour management — for Genesis, among others — he joined Stiff Records as general manager in 1976. His all-round ability went on to land him the job of managing director of WEA's UK division from where Chrysalis offered him his current post, President, Chrysalis International. 

;l« (Arista), Bay Co 
fick Rowe (Phonog 

I Jason Guy is getting I to being singled in May a MW j straw poll named him ] one of industry's future stars and now he has been elected as I marketing director of its ideal record company. Since helping to make Iggy Pop's Real Wild Child a hit for A&M back in December 1986, Guy has co-ordinated successful campaigns for Suzanne Vega, Janet Jackson, Chris De Burgh and Sam Brown. At Chrysalis he helped push sales of Sinead O'Connor's I Do Not Want What 1 Haven't Got to 600,000 copies in the UK and now, back in the marketing director's seat at A&M, he has co-ordinated the campaign behind the Bryan Adams phenomenon. RCA A&R director Korda Marshall says: "There's such a shortage of brilliant young marketing managers, so when a good one comes along they 
Guy reckons he got the vote for being "very project and product-led". 

I The combination of sales know-how, commonsense and a quick wit has helped earn MCA's John Pearson the vote as the dream team's sales I director. "He's the only sales director I know ho is capable of keeping all of the plates spinning all of the time," says 

Warner Music MD Jeremy Marsh. Pearson started as a window display rep for Polydor in 1973, swiftly climbing the ladder to sales rep, strikeforce manager and marketing services manager before accepting the job of label manager for EG Records. He ran his own management company for two years — "I'm still paying off the taxes, but I made a lot of money from the business," he admits — before joining Island as sales manager. After progressing to sales director for Island and A&M's combined sales force AIM in 1989, he recently moved to MCA where he is commercial 
"When we set up AIM, we researched other candidates and were pleased to discover that John was still the best choice," remembers Island financial director Giles Barwood, 

Tony Pye knows what's going down; an essential attribute in the occasionally dusty world of record company finances, 
■mi supporters. "He has a good personality, a good understanding of the various levels of business and is a pleasure to work with," says Beggars Banquet marketing director Graham Jelfs. And independent PR Rob Partridge agrees: "Tony is a consummate professional." Pye, who was made PolyGram's senior commercial director in January, has worked in the record industry for 21 years, having joined United Artists in 1970 after qualifying as a chartered accountant. He was Island's worldwide head of finance from 1977 to 1986, when he joined PolyGram. "Possibly I got the vote because I'm commercially minded as well as financial," says Pye. 

TONY PYE Finance 

Winwood's personal si included Sade, Paul Young, Prefab Sprout and Alison Moyet, but the managing of director of the Sony Soho Square label is probably admired most for the way he runs his department. "It's less to do with my ears than being good at choosing the right people," he 

Some onlookers must have thought that Nigel Sweeney and his partner Neil Ferris being a little 
they decided to form the "best ever promotions company". "We meant the most efficient and the most professional," explains Sweeney, seven years on. Ferret & Spanner's reputation and its list of clients — the duo are currently working on U2, Nine Inch Nails, Kenny Thomas and Simply Red — testifies to their success. Sweeney mastered the art of what he calls "media management" during the five years he worked at Clive Banks's Modern Media Agency, where he moved after serving his apprenticeship at Rondor Music in 1976. He has never worked for a record company. Circa's joint managing director Ashley Newton enthuses: "Nigel is simply the best. He is a great interpreter to the media of an A&R 

It wouldn't be an exaggeration to say that Muff Winwood has become A&R's living legend. After 29 years in the business and 13 years signing and developing acts for CBS and Sony, he is described by one of his former trainees as "possibly the most experienced A&R man in the 
When asked who should be handling artists and repertoire for the dream team, it's unsurprising that Winwood's was the name on the tip of most people's tongues. "While people like Muff are still in this business, it's a great source of inspiration to me and all my peers," says Phonogram's A&R director David 

In 1989, Philip Hall secured wads of press coverage for a little-known Mancunian indie band called The Stone Roses. His campaign, which won the Leslie Perrin Award for PR at that year's MW Awards, typified the approach which has earned Hall and his company Hall Or Nothing the respect of his peers. "He's always there when new bands are coming up, sometimes even before the. A&R men," says A&M's head of A&R David Rose. "He's also a very affable guy, very easy to talk to." Another product of the Stiff school of inspiration, Hall kicked off his career by ensuring every act on the label — from Ian Dury to Lene Lovich — got their share of column inches. He left in 1986 to form his own press agency which, with a client list that includes The Pogues, James, The Sundays and Manic Street Preachers as well as The Stone Roses, confirms Hall's commitment to handling acts which may not be obvious chart-dwellers. 
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LETTERS 

Hope for Sunday trading 
I see from last week's Music Week that record retailers are worried about the legality of Sunday trading. The situation is confusing but for the mo- ment retailers can be positive about opening on Sundays. Before the recent flood of Sunday trading cases began, the question was relatively clear. Apart from a few, rather unusual, exceptions Sunday trading is prohibited by the Shops Act 1950. The question became clouded because retailers ar- 

gued that the prohibition on Sunday trading is contrary to European Community law. The European Court in Lux- embourg ruled that the pro- hibition is valid so long as its effect on Community trade "does not exceed the effects in- trinsic to rules of that kind". The meaning of this is un- clear. But an English Court subsequently decided it meant that Sunday trading is unlaw- ful. However, that case is un- der appeal to the House of Lords. 

A decision is not expected for some time, and certainly not before Christmas. Because the legality of Sunday trading is still doubtful, the English Courts are reluctant to grant local authorities injunctions to stop retailers trading on Sun- days. Kirklees Council, for example, was refused an in- junction unless it undertook to compensate the trader for lost profits if the Sunday trading ban is eventually found to be 

in uyuiu.uu with most local authorities, Kirklees would not give this undertaking. If he decides to open on Sun- days the retailer will want to ensure that there will be suffi- cient employees to staff the stores. Generally, employers will not be able to require em- ployees to work on a Sunday unless he has the power to do so under the contract of em- ployment. Even if the employer is able to require an employee to work on a Sunday, a dismissal fol- 

lowing a refusal to work may still be unfair if the employer fails to consider the reasons for the employee's refusal (for deeply held religious beliefs, say). While a lot depends on the individual circumstances of each case, local authorities face real difficulties in enforc- ing the prohibition on Sunday trading. Simon Baxter Rowe & Maw Solicitors 20 Black Friars Lane London EC4V 

Investing 

for better 
Your regular articles analys- ing why people are not buying so many records are unnecess- ary. The solution is simple — record companies must release better quality music. I have lost count of the num- ber of times I have forked out up to £12 for a new CD on the strength of a couple of good singles only to discover that 

in talent 

albums 
the rest of the album is drivel. Record companies should put some of their huge finan- cial resources into developing acts until at least an album's worth of good material is in the can. John P Berry Lime Street Records 5 Victoria Drive West Kirby, Merseyside 

Problem of ivory towers 
I was much impressed by the achievements of Diane War- ren (MW, Oct 19). She quite clearly overcame the funda- mental problem facing new 
agers, producers ar course, publishers plead with them to produce quality ma- terial, they do so from sound- proof, bomb-proof, people-proof offices atop an ivory tower. When industry executives take so much trouble to protect 

themselves from the outside world small wonder that it does not get through. 

They know, of course, that if ever they raise their heads above the parapet they are im- mediately drowned in a tidal wave of cassettes. Songwriting is that kind of thing but the needle is defi- nitely in the haystack, all we ask for is an open mind. Jim Cozens Teindside Upper Manor Road Godalming Surrey GUT 
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PEOPLE 

DOOLEY'S DIARY 

"Blind To See It by Kym Sims. I go regularly to the Sub Club in Ladbroke Grove and everyone's been going mad when they play this track, "1 also heard it on Kiss FM and I decided to go down to my local Vinyl Mania shop to buy it on im- port (the track is now set for re- lease here on Atco and features 

lisis and promotions manager at Pepe which is to sponsor The Chart 

Covering up the 
commerciaSs If you think some of the cover ver- sions in today's charte^are odd, 

"We've had to do all sorts in the past, from a heavy metal version of Nellie The Elephant to a house version of Memories Are Made Of This," says Cardinali. Agency clients can choose ap- propriate songs for ads from the company's Music Finder book and then, if necessary. Cardinali and his team will record a song in their in-house studio. Failing that, agencies can al- ways ring up a record company and see which artist's careers need reviving. 
Wild things 
take on REM A bizarre musical pact master- minded by a legendary Sixties producer is underway in a Surrey studio. The idea of rock giants REM working with past masters The 

1 

  When Stephen Williams first got into Radio Luxembourg, the idea of digital sound being transmitted by satellite into UK homes was a space age dream. Williams, now 84, was the first manager of the legendary station back in the days before Cliff Richard, Status Quo and even Chesney Hawkes' dad were born. "It was my baby," he says, affectionately recalling his early days at Luxembourg. "I brought it into the world and it's now going on 60 years old." Starting the ball rolling in 

1933 after his English broadcasts for Radio Paris were axed by the French Government, he remained in charge at Luxembourg until 1948. He has continued to keep a close eye on its growth. Still a radio fanatic, Williams has mixed feelings about the latest Luxembourg developed to switch from medium wave to the Astra satellite. "By going on satellite, not so many people will be able to hear it because they haven't got dishes," he says. "But at least people with cable will be able to get it too." 

Page: bizarre pact 
Troggs came from former Troggs and Kinks producer Larry Page. Jacobs Studio in Farnham is where the two bands have been writing and recording together with an album, Athens And Over, due early next year. For REM, being in the studio is like being at home. For The Troggs, who have been gigging regularly since the Sixties, it was a return to old and infamously difficult ways. "They haven't changed. You just have to try and keep them in 'ie studio for as long as possible," lys Page. REM must have been amazed find that Reg Presley had ;ver used a click track for his vocals before, but perhaps not quite as shocked as when he brought his binoculars to the stu- dio to go corn circle hunting. And you thought REM were weird .. . 

RoSBing m for 
SVlozart's 200tli 
The fun and games surrounding the bicentenary of Mozart's death are reaching a peak. Philips is releasing its 180-CD complete Mozart Edition this month with carry cases and a mu- sical dice game based on an 18th century version of Monopoly. "By rolling the dice supplied the player can compose 11 to the power of 16 different minuets and contredanses in the style of Moz- art," explains Margaret Skeet, Philips' head of press and promo- tions. "It's like creating music by Mozart that is yet to be written. It was a very popular game in the 18th century." Meanwhile, ASV-signed Jane Glover is to conduct Mozart's Requiem, at St Paul's Cathedral. Bizarrely, the final bars are be- ing timed to coincide with the precise moment Mozart drew his last breath 200 years ago — in the early hours of December 5. 

QUOTE OF THE WEEK 
"As soon as I've got a van and it's 1992, I'm going down the channel tunnel." Mark Clark, of Mark One Records, on UK record company pricing. 

Remember where you heard it: 
While the MCPS remained 
tightlipped about last Friday's 
historic tribunal result, the BPI's 
office was packed with the rights 
committee members Fran Nevrakla, 
Gareth Hopkins and Clive Fisher 
reading the judgement and drinking 
champagne . . . The BPI charts 
committee meeting which failed to 
reach a conclusion on the indie chart 
lasted almost four hours . . . The Big 
Life empire grows: its film subsidiary 
is making a nine-part chart show 
series for Channel 4 hosted by 
cricketing hero Henry Blofeld . . . 
Island chief Marc Marot may be 
heading for the dock this week with 
NWA, but with Vic Reeves and U2 
hogging the singles chart and his ship- 
out on Achtung Baby already 20% over 
forecast, he should care . . . Will the 
Jackson album really ship a 
million? . . . Security staff at Los 
Angeles airport had a sneak preview 
of the new Michael Jackson single 
when they forced the cassette's 
minders, Cooper and Raymond, to 
play it to them ... A chequebook 
battle between Sire boss Seymour 
Stein and Andrew Lloyd-Webber at 
a Christies art auction ended with 
Stein the victor. The painting? It was 
Reginald Arthur's Joseph 
Interpretating The Pharaoh's Dream 
. . . The Stone Roses are considering 
whether to play a massive Oxfam 
benefit gig next May at a stately home 
off the M5 . . . Radio Three controller 
John Drummond is set to judge the 
Gramophone Technics award for best 
newcomer — let's hope he/she doesn't 
have spiky hair ... A tribute gig is 
being planned for legendary promoter 
Bill Graham who died last week . . . 
Lynsey De Paul, former Eurovision 
entrant and BASCA Council member, 
is delighted with the competition's 
changes. "It had become a talent 
contest for whoever had the shortest 
skirt," she says  
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