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COMMENT 
NEWS 

Sony kills off CBS name 
The CBS Records name has fi- nally disappeared, three years after the company's takeover by Japanese consumer electro- nics giant Sony. The UK company based in London's Soho Square reopen- ed last Wednesday after the Christmas break under its new name, Sony Music Enter- tainment UK. The changes include the in- troduction of the world-famous Columbia trademark, previ- ously owned by EMI in this country, to replace the former CBS label name. CBS has con- sistently been the top-perform- ing UK label for more than a decade. Third quarter 1990 market share figures from CIN showed the label with 6.8 per cent of the albums market and 5.6 per cent of UK singles 

The name changes follow the takeover of CBS Records Inc by Sony Corporation in January 1988. The terms of that deal allowed Sony to use the CBS name for a limited three year period. The Columbia label name will be used in all territories except for Spain and Japan. 

THE CHANGING FACE OF CBS New name Old name Sony Music • CBS Records Columbia CBS (label) Epic Epic (label) Sony Classical Sony Classical Sony Music Special Products CBS Special Products Sony Music Video Enterprises CBS Music Video Enterprises Sony Music Publishing CBS Music Publishing Sony Music Operations* CBS Distribution The Hit Factory London The Hit Factory London Sony Music Precision Mouldings CBS Precision Mouldings 
The Epic label identity re- mains unchanged in the UK for the moment. But this coun- try seems likely eventually to adopt the new Epic logo re- cently introduced in the US. The former CBS Records UK set up a 16-strong committee to implement the corporate re- vamp, which included the re- design of 650 pieces of docu- mentation. The cost of the changes worldwide is said to be $2m. Although the CBS name has gone forever. SME retains the CBS "eye" logo, which will now appear with the Sony 

UK chairman Paul Russell says, "There is no more pres- tigious name for the UK com- pany and its employees to work under than Sony. It bears all the hallmarks of quality and excellence for which CBS has long been asso- 
The company stresses that the new name and logo are merely confirmation of the real changes which have fol- lowed the Sony takeover. Insiders report an increase 

since Sony took over, though 

figures are unavailable. The consumer electronics company is noted for its own record of investment in research and de- velopments. At around six per cent of profits, it is said to be twice that of its competitors. • Sony USA president Mich- ael Schulhof has become chair- man of Sony Music Entertain- ment worldwide, the responsi- bility previously of Sony Cor- poration chief executive officer Norio Ohga. There is still no replacement for Walter Yetni- koff, the former chief execu- tive officer of the record giant who left in September. 
Closing dates 
approach for 
MW Awards 
First deadlines for entries for the Music Week Awards are looming, with just a week left before entries close for the prestigious public relations and video promo categories. The Leslie Perrin Award for PR — won last year by Philip Hall of Hall Or Nothing for the Stone Roses — will be judged by a team of top journalists from the national and music 

The video promo award — won last year by Phonogram for Tears For Fears' Sowing The Seeds Of Love — will be judged by broadcasters from some of the country's top mu- 
Entries for both categories have to be in by this Friday, January 11. Other categories requiring nomination are Best Sleeve Design, Best Press Advertise- ment and the Marketing 
Entries for those categories must be in by February 1. Nominations brochures have been mailed out. Those who have not received them should contact Avril Peyton on 071-437 3665, fax 071-287 9223. The awards ceremony itself takes place on February 25 at the Grosvenor House Hotel in London's Park Lane. 

Hacienda gets six month reprieve 
Manchester's Hacienda club has been given a further six months to clean up its act and escape a police bid to revoke its license. A hearing at the city magis- trate's court was adjourned until July to give the club more time to make good last July's pledges to "declare war" on the drug abuse Manchester police claimed to have detected 

The reprieve came courtesy of the police themselves. Act- ing for the police, Mr Guy Rob- son said the club management had shown "a positive change in direction" during the first 

adjournment. The club had been better supervised and those in charge had establish- ed a better relationship with the police, he said. After assurances that exist- ing police evidence would not be regarded as "stale" in six months' time, he applied for the second adjournment. Acting for the Hacienda and its licensee, Mr Nigel Cope- land said while his clients did not accept the original allega- tions of drug use and dealing and improper supervision of the premises, both supervision and liaison with the police had improved and he was happy to agree to the adjournment. 

The move pleased the chair- man of the licensing bench, Mrs Eloise Buist, who admit- ted she and her colleagues had not relished the thought of a hearing which was likely to take four weeks. "It is our duty to see that li- censing in this city is conduct- ed reasonably, even-handedly, 
public interest," she said. "We feel the public interest would best be served by adopting the course suggested to us today. "Licensees in this country bear a very heavy responsibil- ity," she said. "There is an 
ises operating as nightclubs." 

Promo producers tackle tangled briefs 
A revamp of a video producers 
a standardised commissioning process for music promos. The Music Film And Video Producers Association was founded in 1986. It now repre- sents about 90 per cent of UK production companies and is trying to establish a code of practice for video production similar to that for the produc- tion of TV commercials. "Our industry has grown up now." says MFVPA chairman John- Gaydon of Medialab, a company which works on both music videos and commercials. "The role of film and video is now acknowledged within 

the music industry and I'd like to see guidelines along the lines of those of the MVPA in America," he says. "I attended an MVPA meeting in Los Angles last year and decided we could learn from them." Gaydon says managements and artists make too many last minute changes to treatments, even though briefs have previ- ously been agreed with the record label. The process could be streamlined if all parties agreed on the brief before- hand, he says, "Obviously, we're here to represent the interests of video production companies and to work towards an exchange of 

information and opportunity. But this is a high-intensity business in which people have to make quick decisions, so ground rules benefit every- 0 Gaydon has experience on both sides of the fence, having managed rock bands before seltini 3 Medial with Godley & Creme. MFVPA representatives have already had one meeting with the BP1 and he is keen for more talks. "I'd like to be able to sit down with the record industry and discuss the whole pro- cess," he says. • See feature on pl4. 

The BPI'sdecision to throw its weight behind the official CIN chart has to be welcome. The industry at long last has a chart in which suppliers, the retailers who generate the information and the media who publish it all have a stake. However, the 12 months during which the future of the chart has been in doubt has thrown up a whole range of urgent issues. Music Week's concern about the split album chart is well-known. PolyGram chairman Maurice Oberslein offers his own very different view on page 4. There are bound to be disagreements. But the real virtue of the CIN set up is that now the industry has a structure through which all 
uld ni It w exaggerating to say that this is an historic deal. 

Perhaps more record companies should take the example of EMI. Its latest Iron Maiden single achieved the number one 
a result of the company satisfying fans' desire for "collectibles" (see Datafile page i). The result was that those who wanted all the formats — including seven inch "brain pack" — spent around £14.50 (retail) rather than the £1.99 they could have spent on merely buying the music. EMI is not the first to do it, but its work on Iron Maiden over the past year has been stunning. 1990 started with the release of a series of 10 double-pack reissued singles, and proceeded through an album and two singles. The full package would have cost the dedicated fan over £90. Given that the average per capita spend on recorded music in the UK is only around £14, 

It shows that even in the depths of a downturn, smart marketing can pay dividends. 

N<dlv\\oyO\ 
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OPINION 

itroversy over the single artist album chart is not some nit-picking discussion that can be dismissed as an aberration foisted on the industry by some loony wing of the BP1. Simply, our industry needs earnings back from overseas royalties on the sales of our investment in British talent. Those who deride Greatest Hits collections as not being worthy of the charts would similarly slag off the collective works of Dickens or Shakespeare as being unrepresentative of our talent. These collections, the results of the enduring talents of Elton John, Dire Straits, etc, sell in millions overseas, thus fuelling UK artist development funds. 
Music Week editor Steve Redmond seems to have learned nothing 
which single should be number one (Comment, December 8). That's a pity. Being number one is what it's all about, even though some Brits may find a convoluted satisfaction in finishing second. Number one in the British charts is a vole of distinction which provides impetus for worldwide promotion of the act. Depriving UK acts from being top of the album chart through compilations filling top slots is what is wrong with a combined chart. The unity of the companies involved in the NOW series (EMI, Virgin, PolyGram) and the HITS series (BMG, CBS, WEA) was admirable: all were willing to give up whatever parochial benefit would come from being number one for the greater world platform of allowing space for the number ones in the artist album chart. Sadly, the editor and the Aga Khan share one thing in common. When they lose, they spray sour grapes in all directions. The Aga Khan may take his horses from the UK, the only trade 
that should support the single artist album chart. 
Maurice Oberstein is 

NEWS 

Flfpost lawyer in plea to councils 
.r., „rr—„rn,mn=tinvcon- ent outcome because magis- artist is unaware or tries The solicitor who successfully defended Phantom Of The Op- era singer Dave Willetts against flyposting charges has urged local councils to use their discretion in future. Harbottle & Lewis solicitor Michael Bowler represented Willetts when he was cleared 

of 14 offences of flyposting i nected with his album On And Off Stage in last month's Coventry magistrates court 
Willetts' record company Silva Screen was fined £700. But Bowler warns that simi- lar actions may have a differ- 

because magis- trates' court cases do not set a legal precedent and a change in the law is unlikely. The current law states that flyposting is the responsibility of either the person who puts the posters up or of the artist advertised, although often the 

stop the practice, he says. "There is nothing one can do with the law as it stands," says Bowler. "Hopefully local authorities i will appreciate that it is not usually the artist who is re- 

iicord shops face 

soaring rent threat 
Record stores face a wave of swingeing rent increases. The revaluation of rents across the country will hit hundreds of small businesses already suffering the effects of high interest rates. Even chain stores are brac- ing themselves, says HMV managing director and BARD chairman Brian McLaughlin. "We are awaiting a review on our Oxford Street store and ex- pect a rise of between 300 and 400 per cent," he says. "We are holding our breath." 

The National Chamber of Trade says all businesses are facing the same problem be- cause so many three, five and 15-year leases are coming up for review in 1991. It has been exacerbated by property owners desperate to raise extra income in the cur- rent recession, says NCT executive secretary Alwyn Stubbs. Stubbs adds: "Landlords want to screw as much as they can out of their property and are able to do so because of the 

shortage of shop units in some 
"The result is that business- es are being asked to take rid- iculous increases they can't possibly pay." McLaughlin predicts things will come to a head when the second stage of the uniform business rale is brought in in April. "It will make it very difficult for everyone to stay in busi- ness and unfortunately there will be some stores that go," he 

B 

i I 
Bravado's Temper Temper (left) and Virgin's act of the sami 

Tempers fray over name row 
Independent record company Sheer Bravado is challenging Virgin Records over the rights to the name Temper Temper. Sheer Bravado's band of that name had a single out in August. Company chief Vince Ford says Virgin's label 10 Records is trying to ride roughshod over them by launching its own Temper Temper next month. 10 Records' managing direc- tor Jeremy Lascelles says the company did not realise the 

Ford says: "They think that because we are a small com- pany they can do what they 
"We haven't got much' money to put behind bands so when we do it's a big blow if something like this happens." Now Ford says they are con- sidering taking out an injunc- tion against Virgin to stop it using the name. A decision 

will be taken over the next few 
Lascelles says: "It's very un- fortunate, but this is one of those things." Lascelles adds that it's too late in the development of his band to do anything, with a debut single due out on Febru- ary 18 called Talk Much. hi retaliation, Sheer Bravado is planning a rush- released maxi-single, called bhpping Away, for the end of January. 

Distribution 
setbacks 
kill rap label 
Distribution and cashflow problems have led to the clo- sure of dance label Gee Street Records. The label, which was set up three years ago, achieved suc- cess with rap acts such as Queen Latifah, Richie Rich, Stereo MCs and The Jungle Brothers. Label manager Simon Quance says it had always op- erated "on a knife edge" be- cause of the specialist market it catered for. Problems in 1990 pushed it over the edge, he says. "The main factor for the clo- sure has been the general business climate," says Quance. "Throughout the years, Gee Street has always managed to sell records of what has often been seen as minority music — 
"But the whole market has shrunk in terms of sales which obviously caused us cashflow problems. Also, we suffered a series of distribution set- backs," he says. In the summer, Gee Street ended its contract with Rough Trade Distribution following complaints over the service it was receiving. An alternative deal with Big Wave was agreed in October but that soon fell through when Big Wave suffered finan- cial problems. "Since then we have talked to many majors and indepen- dent distributors but when it came to the bottom line, no- one wanted to put up the cash we needed to market our art- ists," says Quance. Various record companies are negotiating deals with Gee Street's current roster and two of the label's staff — Quance and director of promotions Rachel O'Neill — were made redundant. The label's accountant Wade Featherstone will remain with the company and managing di- rector Jon Baker will continue in his executive roles at Gee Street Management and Gee Street Music which are unaf- fected by the closure of the dance label. 
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NEWS 

Demon boss 
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Motown US vice president of A&R Timmy Regisford, who negotiated the deal with Jazzie B over the last six months, says releases will not 
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Virgin seeks promotions chief 
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LINDV LAYTON'ECHO MV HEART' 
THE NEW SINGLE OUT NEXT WEEK 
113/613/665 845 (7" 12" CD) 411259 (HC) 
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NEWSFILE 
MEWS      

Elton, Madonna save indies 
Phonogram has appointed Paul Martin as head of dance with Wendy K as club 
duties will include dealing with releases on the Talkin' Loud and Global Village labels. 
Suzanne Catty is the new director of international marketing at Hollywood Records. Catty, formerly international markeing manager at Phonogram, will report to Hein van der Ree. 
Radio One controller £ Johnny Beerling will be answering questions from the public at 9pm tonight (January 7) on the station's Call The Controller programme. 
Former MCA head of press Chrissie Cremore is now handling all media relations for Comic Relief. Red Nose 

Record sales figures for Ma- donna and Elton John's two compilation albums rescued a poor Christmas for struggling independent retailers. The two albums — The Im- maculate Collection and The Very Best Of Elton John — re- corded two of the highest weekly sales of all time. Madonna sold 330,000 cop- ies while Elton John shifted just under 300,000 in the week leading up to Christmas Day, creating an all-time record for the top two chart places. Only Michael Jackson's Bad album did better selling 350,000 copies in its first week of release in September 1987. Rattle and Hum by U2 sold 322,000 in its first week and the fiflh place is believed to be held by their previous album The Joshua Tree at about 

Jgj 

ivcv.u niusi Come up with some new ideas for 1991, he says. But on the whole, Christmas sales were good, even in those areas hit by blizzards in De- cember. Sales were particularly bright in the Midlands and the North where the recession hasn't yet hit. Andy Milburn, manager of Shrewsbury's Rainbow Records, says they were up on last year, as does Sandra Wickson, the owner of • Circles in Rotherham. Wickson claims sales picked up in the last three shopping days before Christmas Day as the seasonal boom began later than usual. Despite reporting an in- crease in vinyl album sales over Christmas, it is CD and cassette sales which have con- Day is on March 15 and a single will be released to coincide. 
The PRS is inviting applications from choirs. 

270,000 copies. "These two albums have h 
given retailers a shot in the E arm," says Gallup Chart man- d ager John Pinder. "Album p sales are down by about four o 

Uton John: shifted nearly 300,000 in week before Christmas 
llton John can be partly put good despite an uninspired sel- own to a dearth of quality ection of chart material," he roducts in 1990, warns owner says. "As retailers we can only f Andy's Records Andv Grav. do as well as the oroducts we 

tributed most to the Christmas boom, says Milburn. Andy Mc- Pherson, manager of Tracks Record Shop in Hertford, agrees. But singles sales tailed off choral societies, orchestral and concert groups for its 1991 Enterprise Awards. The closing date for entries is April 2. 

per cent compared to last year. Record companies did not sell." but last year was a particular- produce the goods last year, he Most of the TV advertised ly good Christmas." says, and must do better in compilations were hardly But the record-breaking per- 1991. worth stocking and showed a formance of Madonna and "Christmas 1990 has been lack of imagination, he adds. 

compared to 1989, adds Mc- Pherson, "Singles died on us in 1990," he says. "There just weren't enough good titles around." 

Interiiatloiuil Music 

I^elwoiii changes the 

world of Music Piihlishing 

True "At Source" Deals with source documentation 
Faster and Computerised accounting 

Individual Attention 
Worldwide network of Top Independent Publishers Including; 

Roba Music, Germany • Nanada Music, Holland • Hans Kusters Music, Belgium/Spain • 
Fregate Music, France • Mushroom Music, Australia • Sonet Music, Scandinavia 

Conlacl Ellis Rich at The International Music Network Ltd. 
83 Palmerston Rd., Buckhnrst Hill, Essex IG9 5NS, England. 

Tel: (44) (81) 505 2588 Fax: (44) (81) 505 2588^ 

 AT MIUVM 0\ STAM): 02:24 AMD DIRECT TELEPHONE LINE (93) 398214 
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TALENT 

THE EAR 
MW's Talent Tipsheet 

SHRINK Shrink are a live force to be reckoned with. Coupling an in- fectious dance drive with some sturdy rock posturing and presence, they look set to make their initial mark on the live circuit where such a dy- namic approach is guaranteed to get even the most reluctant shoes shuffling on the dance- floor, Quite how it all trans- lates to the recorded format re- 
promise is there. Contact: Tony Berry Tel: 0689 24337 

Shop Boys comparisons by vir- tue of Clive Farrington's Scott Walkerish vocals. The song- writing is of a high standard, with Just A Little Bit being particularly toe-tapping. The best of their tracks are tailor- made for daytime radio. Contact: Clive Farrington Tel: 081 341 0752 

WEST YORKSHIRE 

MICHAEL GAYLE Gayle's music does justice to the dulcet soul vocals of Sharon Williams on 1 Can't Stand A Liar, a strong dance track. His instrumental club mix of the same song, mean- while, shows a strong sense of current market preferences. Check this demo out for two 
This five-piece used to be Beatty. known as Spoilt Bratz, a name Tel: 081 691 0499 

GLASGOW tint in their sound, the quality BABEL of songwriting and playing Singer Storm and songwriter/ will also attract heavier indie guitarist Stef McGlinchey fans. Brand New Toy is an ex- have been together for 18 
RtsS ^j'pifnk sounds 

placeHnd IheVl'ookThe pm t vorak recall JonfMitcheU," "ut Contact: A1 Rhodes the excellent guitar plucking 
BLAENAU FFESTIIMIOG £^£^31 

Savage'losers' are US it 
While the bigger names in the UK's indie-dance scene grab- bed headlines in the American music press last year, only one group followed the promise through to the charts. Soho's Hippychick peaked at number 14 in Billboard s Hot 100 in November while the group only achieved cult status back home. The single, Soho's second for Savage Records, has won their label an important deal with CBS, but Soho are not the overnight success they seem. The trio comprising ident- ■ ical twin sisters Jaquie and Pauline Cuff plus Tim Brinkhurst signed to Virgin's Hedd label in 1988 and their 35£ut single Piece Of You, an innovative house/rock hybrid. 
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MCA 

GEFFEN 

in*. 
DAVID GEFFEN COMPANY 

Dear Customer, 
All M.C.A., Geffen and DG.C. singles and albums released after 1st January 1991 
will be available exclusively from the B.MG. distribution centre, Lyng Lane, 
West Bromwich. B70 7ST. Tel: 021-500 5678. 
The following key items from the Geffen catalogue will be available from B.MG. 
from the same date. 
ARTIST TITLE CASSETTE CD LP 
AEROSMITH PERMANENT VACATION GEFC 24162 GEFD 24162 GEF 24162 
AEROSMITH PUMP GEFC 24254 GEFD 24254 GEF 24254 
EDIE BRICKELL & SHOOTING RUBBERBANDS NEW BOHEMIANS AT THE STARS GEFC 24192 GEFD 24192 GEF 24192 
CHER CHER GEFC 24164 GEFD 24164 GEF 24164 
CHER HEART OF STONE GEFC 24239 GEFD 24239 GEF 24239 
GUNS N' ROSES APPETITE FOR 

DESTRUCTION GEFC 24148 GEFD 24148 GEF 24148 
GUNS N' ROSES G N' R LIES GEFC 24198 GEFD 24198 GEF 24198 
DON HENLEY BUILDING THE PERFECT 

BEAST GEFC 24026 GEFD 24026 GEF 24026 
DON HENLEY THE END OF THE 

INNOCENCE GEFC 24217 GEFD 24217 GEF 24217 
LONE JUSTICE LONE JUSTICE GEFC 24060 GEFD 24060 GEF 24060 
LONE JUSTICE SHELTER GEFC 24122 GEFD 24122 GEF 24122 
MARIA McKEE MARIA McKEE GEFC 24229 GEFD 24229 GEF 24229 
PAT METHENY 
GROUP LETTER FROM HOME GEFC 24245 GEFD 24245 GEF 24245 
JONI MITCHELL CHALK MARK IN A RAIN STORM GEFC 24172 GEFD 24172 GEF 24172 
JONI MITCHELL WILD THINGS RUN FAST GEFC 02019 GEFD 02019 GEF 02019 
ROBBIE ROBERTSON ROBBIE ROBERTSON GEFC 24160 GEFD 24160 GEF 24160 
TESLA MECHANICAL RESONANCE GEFC 24120 GEFD 24120 GEF 24120 
TESLA THE GREAT RADIO 

CONTROVERSY GEFC 24224 GEFD 24224 GEF 24224 
Other Geffen catalogue items will become available soon. 
Please Note: All M.C.A. current releases and catalogue items will continue to be available from 
Polygram Distribution until 31st January, 1991. 

♦FROM 4TH FEBRUARY 1991 BMG WILL BECOME 
THE SOLE DISTRIBUTOR FOR M.C.A RECORDS* 

MCA 
MCA Records Ltd • 72-74 Brewer Street • London WIR 3PH • Telephone: 071 -437 9797 • Fax 071 -437 3121 
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MARKET REPORT 

Albums 
A fortnight into the new year, and the album release listings have a surreal look to them. The majority of new product listed in the last two weeks is jazz, classical or reggae, most mainstream product having been rushed out prior to Christmas. Things should start to get back to normal next week, with the release of what promises to be the first big new album of 1991, from Sting, closely followed by Into The Light, Gloria Estefan's bid for a third r consecutive million seller (excluding the aenoerately low key Spanish language album released a couple of months ago) and the long-awaited new Alexander O'Neal album All True Man. In the interim, the Associates' retrospective Popera should pick up 

some solid sales, even though the release of its first single Poperetta — which teams Waiting For The Loveboat with the re-titled Club Country Club — clashes with their brand new offering Just Can't Say Goodbye, a single released by Circa. Reissues and new recordings are both already helping to swell what will be a year of concentrated release activity to mark the bicentenary of the death of Wolfgang Amadeus Mozart. This year's tally of Mozarliana has already reached 38. 
MADONNA. The Royal Box, Sire. Aptly-titled new release from the undisputed Queen of pop contains deluxe CD and video editions of her Immaculate Collection compilation, plus posters. Should sell strongly, even though the album is already way past four times 

Singles 
Utterly distinctive, typically OTT and undoubtedly a major hit: Queen release their first single in over a year with Innuendo, the 12- inch editions of which also house Under Pressure, their 1981 collaboration with David Bowie, which was heavily sampled on Vanilla Ice's recent chart topper Ice Ice Baby. Rick Astley hits the comeback trail too, having spent much of the past two years growing his hair in front of an impressive collection of record producers. The first fruit of his labours, Cry For Help, should chart for old time's sake, but only time will reveal if ho can pick up the beat again. Mercifully, there are few reissues/remixes to impede the progress of genuine new releases this week. Of those that there are, watch out for Jimmy Somerville and Bronski Beat's updated 

Astley: back on song 
reading of their introductory hit Smalltown Boy, which defies tradition by becoming less frenetic in its remix, and the all-Aussie analgam of Jimmy Barnes and INXS with Good Times, a previously issued but uncharted artifact from The 

Lost Boys, a Joel Schumaccr horror movie starring Kiefcr Sutherland which got its first TV showing on BBC1 on New Year's Day. Finally, EMF follow-up their number three debut hit, Unbelievable, with the equally strong, similarly titled I Believe, while 2 In A Room's recent US hit Wiggle It, now number one in Canada, has the best chance of bridging the growing gulf between the clubs and the chart. 

A TRIBE CALLED QUEST: Can I Kick It? Jive. This consistently engaging rap act came close to Top 40 success last year with Bonita Applebum. Can I Kick It? is even more geared to mainstream success, expertly rapped over familiar samples from Lou Reed's Walk On The Wild Side and Ian Dury's What A Waste. Alan Jones 

What with the multiplicity of recordings, the numerous opus numbers, nicknames, dele- tions, small independents and the confusion of series, the complexity of the classical rep- ertoire is daunting for all but the true expert. For years, dealers have rel- ied on the Gramophone cata- logue to see them through the bulk of the queries that come up in everyday work. But now the old-style vol- ume, divided of late into differ- ent formats, is superceded by a new volume which will prove indispensable to every dealer 
classical business. Called The Classical Cata- logue, it is a large-format vol- ume with a new and easy-to- read design incorporating CD, tape, LP, and even DAT, VHS and Laserdisc, In 700 pages, it catalogues over 13,500 entries, tabulating the composer, work, date of composition, performers, cata- logue number and many other details. It serves dealers in other ways too. For example, at the front of the volume are a dozen pages devoted to nick- names, a particular aid to the non-specialist. Unfortunately, the cata- logue entries do not indicate the year of recording nor whether the record is analogue or digital. Instead, it contains the date of review in Gramophone. Nevertheless, it is still, as it claims in the cover, the most complete list- ing of currently available re- ■cordings, and will earn its keep in any record shop. The Classical Catalogue is published in two Master Edi- tions, with monthly supple- 

ments. The Master Editions are published in December and June. The supplements are cumulative, enabling Feb- ruary to be thrown away once March has arrived. Dealers can buy the com- olete catalogue service — two er editions and 10 month- ly supplements — for £75 a year. Alternatively, the twoJWas- ter Editions can be purchased individually at £14,95 each. Conifer has been appointed distributor to the record trade — both for in-trade use and sales to the general public through record shops. In addition, a smaller for- mat version is being made available in book shops through Harrap, retailing at £12.95. 

THE BRODSKY QUAR- TET. Shostakovich's 15 String Quartets. Teldcc. The young English quartet boldly take on one of the great- est quartet cycles of the cen- tury and show, once again, that youth can be a telling fac- tor in this music. Dignity, in- tensity and atmosphere are successfully combined yet the telling characteristic is rhyth- mic bite: they give the music its head without losing con- trol. The credits, by the way, include; Wardrobe, Issy Miyake. Nicolas Soames 

After f there's 
getters include Alexander O'Neal All True Man (Tabu 

656571 6), plaintively growled mellow swayer; L.A. Mix Mys- teries Of Love (A&M;PM AMY 707), gorgeous girl wailed and guy rapped slinky soul; Tekno Too Feeel The Power (D Zone Records DANCE 006, via SRD), latest jerky bleeper from a hot Romford logo; VIM Maggie's Last Party (BOZ Rec- ords 12-BOZ 1), Margaret Thatcher sampling novelty, musically undistinguished but much plugged by Kiss 100 fm; Kenny Thomas Outstanding (The More Beef Mix) (Cool- tempo COOLXR 215), now bassily remixed Gap Band re- viving "sleeper"; Arthur Miles Helping Hand (ffrr FX 148), attractive mid-Seventies style soul; PKA Let Me Hear You (Say Yeah) (Stress SST1, via SP), jaunty electro raver; Di-Magnify Manifestation (Tarn Tam Records TTT 037, via PAC), raves-aimed repeti- tive instrumental; A Homeboy, A Hippie & A Funki Dredd Freedom (Tam Tam Records TTT 039), frantic hip house pounder; Rising High Collective Magic Roundabout (Tam Tam Rec- ords TTT 038), also frantic bleeping bounder by the Hip- pie (as above): Mariah Carey Someday (CBS 656583 6), Shep Pettibone mixed Whit- ney Houston-esque sturdily striding soarer; MC Sar and the real McCoy It's On You (UK Remix) (ZYX Records ZYX 6422-12, via SPA), pop aimed juddery lurching bright Euro rap; Shades Of Rhythm Homicide (ZTT SAM 745), wriggling squeaky bleeper; Maureen Where Has All The Love Gone (Urban URBX 65), Halo house-ish attractive strider with an electro instru- mental flip; Paul Rutherford and Pressure Zone That 

Moon (Beat Farm Recordings BFR 001T, via 071 386 8934), lovely jazz-funk soul jogger; A Tribe Called Quest Can I Kick It (Jive JIVE T 265), Walk On The Wild Side sam- pling lethargic rap; Dream Frequency Love, Peace And Harmony (CityBeat CBE 1256, via W), Denise Johnson crooned gentle weaver 
THE MIXMASTERS: The Night Fever Megamix IQ Records, via BMG. Nigel Wright produced soundalike medley of remade Bee Gees (and Trammps) hits from Saturday Night Fever. James Hamilton 

Of all the companies, Charly surely has the most experience of wholesale label reissue pro- grammes, Having packaged and re-packaged Sun on vinyl, it is now repackaging the label on CD. On its budget outlet, In- stant, comes Volumes One (Sunrise, CD INS 5039) and Two (Rockabilly Rhythm, 5040) in what promises to be the perfect introduction for a new generation of Sun en- thusiasts. For those already deep into Sun there are three volumes of The Sun Blues Ar- chives, Blue Guitar (CD SUN 29), Bootin' Boogie (30) and Deep Harmony (31), fascinat- ing collections of rare and unissued takes that reveal the richness of the Memphis blues scene of the Fifties. And then there's Chess, which Charly (and MCA) has been also almost as busy with The latest in that reissue pro- gramme includes an epony- 

 ; offering from the under- i rated Koko Taylor (CD RED nd one of the better of the ■al blues-meets-white- r-heros of the early Seventies, The London Howlin' Wolf Sessions (CD RED 24). t satisfied with servicing two of the major post war inde- pendents, Charly has just in- itiated what promises to be an equally important reissue pro- gramme: King, The first 10, in what will be a 50-strong series running throughout 1991, have just hit the shops. Just listing the titles demonstrates the wide reach of King: Hank Ballard (Let 'Em Roll, CD 240), Earl Bostic (Blows A Fuse, 241), Billy Ward & The Dominoes (Sixty Minute Man, 242), Champion Jack Dupree (Blues For Everybody, 243), Wynonie Harris (Good Rock- ing Tonight, 244), John Lee Hooker (Don't You Remem- ber Me, 245), Little Willie John (Fever, 246), Freddy King (Texas Sensation, 247) Little Esther (Better Beware, 248) and Memphis Slim (Life Is Like That, 249). Together they comprise a rich mix of blues, hard driving R&B, gospel inflected har- mony singing and the roots of 

TAJ MAHAL. Edsel ED. Quite simply one of the most joyous albums ever. Not convinced? Put it on and hear the most uplifting j versions of Leaving Trunk j and Statesboro Blues ever | recorded. Then luxuriate in the warmth that follows, j The perfect example of roots music, Phil Hardy 
MUSIC WEEK 12 JANUARY 1991 



Pick of the crop \\rw. J I Root stock vi IMewsingles viiL^vrs lY'Dancing? The Farm dominate VH Paul Simon tops the Queen lead the ^ Bananarama step 01 the indie field I Folk & Roots chart week's new releases r to the dance floor 

Biusicweek 

datafile 
The li 12 JANUARY 1991 

CHART FOCUS 

nni 
detoTatnumbe^lS wkh t^ei'/ 

e. It's their first Top 20 ccess, the highest ranking of eir seven previous ^^mg 
in a row for a label 

•d by make for little real ch 

atulations by CUff ^ber^Tto numberfour this previous longest It d) and HMV (Louis week. number one: six wi 

ANALYSIS 
T ron Maiden's debut at 

more than CD and target and 

Alan r^evTwilh^ 
'They'll always go out in week num one and buy the record and CD. 

i^the tojlvs that were not chart.entries in 10 cons ^The full list of those formats on CD last week/'^he says. "I weeks, when EMH 

"fe may ...a, ba .ha 

8 The Best Of Rod Stewart 
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THE MICHAEL MESSERBAND 
The New Album — SLIDEDANCE 
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CD = 
MICD 004 
CASS = 
MILC 004 

AVAILABLE NOW FROM: 
AMT DISTRIBUTION 

Tel: 0784 48 2551/2681 FAX: 0784 48 2: 
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MENDELSSOHN/BRUCH/SCHUBERT 
F.LGAR CELLO CONCERTO/SEA PICTURES 

1 
1_ 

_4_ 

7   q , SIBELIUS SV'MPHONV NO 5 ' 

BERNSTEIN IN BERLIN. 
ELGAR CELLO CONCERTO 

ESSENTIAL HIGHLIGHTS OF NUTCRACKER 
ESSENTIAL HIGHLIGHTS OF SWAN LA 
VIVALDI FOUR SEASONS 
MONTEVERDI VESPRO DELLA BEATA 
LLOYD WEBER REQUIEM 
ALBINONIADAGIO/PACHELBEL CANON Deutsche Gram 
PUCCINI MADAME BUHERFLY HIGHLIGHTS 
BIZET CARMEN HIGHL^HTS 
BEETHOVEN SYMPHONY NO 5 
TCHAIKOVSKY 1812/HAMLET/ROMEO & J U U ETCo 
MAHLER RESURRECTION Gilbert Kaplan MC:( PUCCINI U BOHEME 
MUSIC FEATURED ON THE SOUTH BANK SHOW 
HOLST THE PLANETS 
PACHELBEL/ALBINONI/BACH/PURCELL C 
FAVOURITE TRUMPET CONCERTOS 
HANDEL MESSIAH ARIAS AND CHORUSES 0 

1812 OVERTURE 
RACHMANINOV PIANO CONCERTO NO 2 
VAUGHAN WILLIAMS SEA SYMPHONY 
ORFFCARMINA BURANA 
TCHAIKOVSKY THE SLEEPING BEAUTY 
PUCCINI MADAMA BUTTERFLY I 
MAHLER SYMPHONY NO. 5 
CHOPIN PIANO CONCERTOS NO, 1 & 2 
MOZART PIANO CONCERTOS NO. 13 & 14 
BARTOK SONATA FOR SOLO VIOLIN 
HOLST THE PLANETS ' Charles Dutoit/MSO    HANDEL MESSIAH ARIAS & CHORUSES 

DISTRIBUTION: 
niSTRIBUTIQW: INDIE ALBUMS' 

PILLS 'N' THRILLS & 

£ § Artists a^iori ^ ; ROCK'N' ROLL LOVE SONGS DinoOINTV13lPi 
1 , 5 ALTOGETHER NOW Produce MILK 103(T) (PI [j )4 THAT LOVING FEELING VOL III ^ ^ ^ 
2 3 7 ARE YOU DREAMING? BC •M BCM 07504 (12--BCM12504) IP) 6 r,7?ME

rK
DLY Siruall.n Two SITU 30 IRTl J 2 s SITUATION (REMIX) Mute(12)YA24(RT) 7 6 3 BAGRARACH 81 DAVID ' THE S0NGS Oino DINTV16 IPI 

4 ..raDj THESION^ROStS Siiveftonc0RELP602IP) 
5 4 6 8?„VBOORS Rhythm Kino LEFT45(THRT) "Q a STREET MOVES J ,0 5 Twentv 4 Seven olm blm J«47 (PI C , , FREEDOM r , Tam Tam ■ (TIT 039) (PAG) 10»t« « XlS&SSde Mule STUMM 64IRT, J n g |SUNDaHEAD (EP) Cow DUNG 11 (T) (RT) COUNTRY COMPILATIONS g M,2 KINKY AFRO tllI )-At j:/il? ("AC302)IP) 
9 • 1 VERY BEST OF KENNY ROGERS RepriseWEA 7539264574IWI 1 ' Kenny Rogers 759926457271599264571 

10 " 3^0^ Warp-IWAP91(PI o nm DEN GREATS M^A soo8 IF) 2 1 pa" y fline MCMD 5008/MCM 5008 
11 , , THE EXORCIST (REMIX) | 1 ^ ! THE COLLECTION Co"eC1°'Se,ccCSCCSD"83/CCSLPM183 
12 »i i M0THER UNIVERSE Big Life BLR 3810 IRTI. /\ THE KENNY ROGERS STORY LrbertyTCEMTV 39IEEMI 4 " Kenny Roners TO EMTV 39IEMTV39 11 1S11J STEP BACK IN TIME PWL PWUT)64(PI g j GREATEST HITS ""PDSSPLS 
U .sMADCHESTERRAVEONIEPI FM0„facm;i12-,acm21(P, 6 ' CcrnnoiMeiirVSOPMC MBflP) 1^ „ 5 LET ME HEAR YOU (SAY YEH) SlrcssSSITIIISPI 7 s |T'S GOTTA BE MAGIC Prekw.ck HSC 3283IPIKI 
16 n 'O K!!,hRJING STAR Faclorv FAC 2987 (ir-f AC 2981 IP) 8 .•?aTrl7VVEWvSnAnBn'20YEARSO,:HITS 

17 l. 4ffi.ADSITALLAB0UT Piolile PROFIT) 315IPI 9 '7 nn0„WEhmREATS DMCF50™MCMM1F6 
18 7- P^r^atthewor "■DIS" Silvertone OREIT) 13 IPI 1 Q t DUETS ^ Harri4/V!)li()|14 

R 75992579120599257911 
19 77.4KYTRAIN Produce MILK 102(n (PI li GREATEST HITS 1 1 " GlenCamobcll CDST2l8a5/ST21685 
20 " 5 Douwf^muble'SCollective DesireWANT(X|39IPACI ip j VERY BEST OF DON WILLIAMS o^CeowMCGeOU 
21 =< 7 ffiP^IONE 1 KNOW Situation Two SIT 701T1 (RT1 13 ™ELeGENDARyyears ^^gKoTSMSOPLV'4P{ 72 K It SPICE Vinyl Solulion - ISTORM 221 (SRD) 1 ^ ^ VERY BEST OF BRENDA LEE "LETOULETVI 
23 „ , LITTLE FLUFFY CLOUDS Big Life BLR 33(T) (RT) 15 VERY^BEST OF DOLLY PARTON RCA^PK 89007 IBMGj 
24 7' 3 The^HaDPv Mondays Facloiv FAC 2727 (12"-FAC 2721 IP) 10 is BEST OF WILLIE NELSON TelsraSTAC2317IBMGI 
25 „ j MR KIRK'S NIGHTMARE Reinlorced • |12"-RIVET 12031 (PAC1 iy THE COMPLETE GLEN CAMPBELL SlylusSMCSWSTYl 
26 " ' FlSdlIn HeavenlyHVN71121IRTI 18 ,i SPECIAL COLLECTION CaphorrCEST2U2JE) 
27 ii 4 L0GIC (EPI N'elivorlr NWKIT115IP) 10 THE KENNY ROGERS COLLECTION Collecter 
2g 17 3 STILL FEEL THE RAIN Som(,Bl!;aresez70021,2-.SBZ,20021 (RTI 2Q „ THE COLLECTION CoUCC,0r SeccCSCCDF159(CCSLPM159 
29 "i • IhAShamc"INE OneLinle Indian46TP7 (46TP12) (RT) FOLK/BOOTS 30 7.7 ISl-ipSPon 
31 «.^LtEP| Crealion ■ (12'-CRE 087T) (PI i , THE RHYTHM OF THE SAINTS Warner Bros WX 340C (W| ■ ' Paul Simon WX 340CD.'WX 340 
32 « ■ ffiS;,L0,ME0UT Chapler22CHAP52(12CHAP521 (RT 2 4 ONCE IN A LIFETIME - LIVE Chrvsal^ZCHR^egMg 
33 » 7ThHEN „s Situation Two SIT 7d|TI IRTI 3 s ROOM TO ROAM EnSi9ScD l&CHENfe 
34 a PSYCHE OUT/RADIO BABYLONp|3 |lA ainSjm.miAStaaiAPTI ^ 3 GRACELAND WarnerBrwxMCDWX52 
35 " u THE BEST THING Big World BIWIT) 012 (P) 5 • RunrkPHLIGHT Chrv5^^^?^ (E) 
36 -r. a?aG pine PWL PWL 69 (PWLT 691 (PI 1 1 1 s| il 7 e WATERMARK "mmcwkm 
38 — yi7pLeEa,?R0THER Big Life BLR 32(1) IRTI g 9 THE HEALER^ ^ Sifv^rto^eORECSOS^n 
39 " 3 N GRPmVhAND THE BR'CKS Murphy Records STACK 1 (BP) g THIS1S THE SEA EnSi9ncpDH|cHEN3 
40 «' i KG^doMV EYES Mute{12}BONG20IRT) 10 PAnnRRESENT RCAPD740747PL74074 t © CIN. Compiled by Spotlight Research from Gallup data from independent shops. ■® CIN. Compiled by Gallup 

Stusicweek directory'91 
Copies are now available from 

COMPUTER POSTINGS LTD. 120-126 LAVENDER AVENUE 
\ SURREY CR4 3HP 
\ Tel: 081-640 8142 Fax: 081-648 4873 
\ Please send a cheque payable to Music Week for \ £27 (inc. p&p) U.K. £30 (inc. pSrp) overseas 

Music Week subscribers current on January 1st will receive their DlUSiC free directory shortly For everyone in the business of music. 
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MIDEM THE MUSIC SHOW 
20-24 JANUARY 1991 • PALAIS DES FESTIVALS • CANNES . FRANCE 

DON'T MISS THE MUSIC EVENT OF 1991 
Attend the world's premier music event, from jazz to rock, classical to contemporary Midem is tuned to your success. 

Advertise your product and promote your activities in the Midem Guide - the industries who's who - 
and make an impression on a captive audience by advertising in the Preview and Daily News. 

Telephone Peter Rhodes today on 071 528 0086 to register. 
iorail Exhihilion Organisation, Metropolis House WIP9FF. Tel;071 52S(X)K6, Fax: 071 895 0949.nx:920173 
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The 

misicweek 

Awards 

1990 

at the Great Room, Grosvenor House Hotel, Park Lane, 
on IVlonday, 25th February, 1991 

The music industry's own awards 

IMPORTANT NOTICE 

Nominations for the best Music Promo Video (£25 per entry — 
max. 5 entries per company) and the Leslie Perrin Award for PR 
(£20 per nomination) are due by January 11th 1991 at the latest. 

For nomination brochures and table reservations please call 
Avri! Peyton of EMS Associates Ltd, on the Music Week hotline 

071-437 3665. 
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TOP 75 SINGLES 
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THE OFFICIAL ftiiisicweek CHART 
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75 D As used by Top Of The Pops and Radio One 

LOODOn BOVS CHRIS ISAAK 
f OUIM SI freedom va5,/r/c/cD@ _ ^ the album 

^ coming soon 
IRO WARNER MUSIC UK SALESPERSON OR CALL TELESALES ON 081 998 5929 STARRING ON THE DES O'CONNOR SHOW 9-1-91 
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itaam ijucncif 

LOVE, Peace AND harmony 

REMIX 
AVAILABLE NEXT WEEK 

ORDER NOW 081 998 5929 CBX 1256 DISTRIBUTED BY WEA 
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MUSIC BUSINESS 
international 
THE NEW BUSINESS MAGAZINE FOR 
THE GLOBAL MUSIC INDUSTRY 
FOUNDER SUBSCRIBER 
APPLICATION FORM 

al. Subscripiion Dept.. Spoilight TO: (U.K.) - Music Business Inter Publications. Link House, Dingwal 

Please send me absolutely free, the first three issues of MUSIC BUSINE INTERNATIONAL as they are published. 1 understand that 1 am und< 
(to aJrive no later than 1st May 1991) by writing to one of the above addre card will be credited, or my remittance refunded, in full. If I decide to con do nothing and my copies will continue to be sent 

□ 1 RECORD 

ORGANISATIONS 
radio""0 
STATIONS 

2. RECORDING 

Equipment ^Companies 

WORLDWIDE □ I Year: US$130/UK£60 (First FOUNDER SUBSCRIBER QE Years: USS2I5/UK£I00 (First RATES: □ 3 Years: US$290/UK£l'10(Firsi 

As your business develops within a 
truly global framework how long 
can you afford to be without the 
one-stop source of vital informa- 
tion dedicated to putting the 
international market in its true 
perspective? 
IF YOU'RE SERIOUS ABOUT 
THE MUSIC BUSINESS AND 
YOUR BRIEF IS INTERNA- TIONAL-YOU NEED MBI! 

Wherever you operate - from 
Australasia to the Americas and 
from Europe to the Pacific Rim - 
MBI is offering you and your 
colleagues a monthly quality 
business package with a 
sophisticated overview of the 
worldwide market. 

By registering within the next 14 
days you will be entitled to our 
special Founder Subscriber 
package which includes: 

• the first three issues of MBI 
absolutely free 
• up to 15% discount off the 
normal subscription rate 
• privileged advertisement rates 
and positions in future years, 
plus some very attractive travel and 
business offers to be 
announced...watch MBI for 
details! 

MBI will help you maintain that 
vital edge over your competitors, 
tapping you in to an exclusive 
network of business partners 
around the world. Vital data 
currently unavailable in any other 
magazine will keep your finger on 
the pulse of the international 
music business. 

Our commitment is to inform, 
educate and entertain - as a 
Founder Subscriber you will have a 
whole wealth of resources to gain 
and absolutely nothing to lose. 

DON'T DELAY - APPLY TODAY! 

TO ADVERTISE IN THE LAUNCH ISSUE (MIDEM) CONTACT RUDI BLACKETT NOW! +44-71-583-9199 



TOP 30 MUSin vmpn 
THE OFFBCBAL iiusicweek CHART 

i j 

„ JASON DONOVAN: The Videos 2 

19 PAVAROTTI/DOMINGO/CARRERAS PMV/C5 Live/1hr26min  CFVim; 
7 CUFF RICHARD: From A Distance 

5 5 3 ELTON JOHN: The Very Best PMV/Channel 5  Conipil31ion/lhf30min CFM 2756 
(T ,8 NEW KIDS ON THE BLOCK: Step By Step CMV  C°mpilalion/55min ^ 498692 
^ 1 5™*j30^

N
n
ER:Live,nBar<:elonaPMV/channel5 

g9 j RUNRIG: City Of Lights PMV/Channel 5 

TOP 15 

imm 
1 ! lading time Ca^' i s | y"5""". .. _. cr 
16" 4 QUEEN; At Wembley PMI Uve/lhr ISmin MVP99 12693 1 , .PRETTY WOMAN Touchstone • ^ Comedy/1 hrSSmin D410272 1 710 37 LUCIANO PAVAROTT! Music ClubA/ideo Col o , ,2 LADY AND THE TRAMP Walt Disney Children's Cartoons/1 hrlSmin D205822 1 8 e 9 JPON MAIDEN: The First Ten Years PMI 0 3 , MADONNA: The Immaculate Coll... WMV J Music/65min 7599382143 19 it 3 QEACON BLUE: The Big Picture - Live49833 2 a , , WHO FRAMED ROGER RABBIT Touchstone n Children's/lhr39min 0409402 
2022 a L

ERASURE: Wild! BMG C ,, 8 LETHAL WEAPON 2 Warner Home Video J Action/1 hrBOmin PES11876 
21 is 62 pR'L COLLINS: Singles Collection Virgin Compilation/55min VVDtsa g s 8 PHIL COLLINS: Seriously Live Virgin 
22 ii 8 THE CARPENTERS: Only Yesterday A&M/Chan 5 CompilatiorvSfjmm AMV847 1 , ,9 PARAROTTI/DOMINGO/CARRERAS PMV/CB 
2328 3 QUEENj^We Will Rock You Music Club/Vid Col g „ ,2 DIRTY DANCING Vestron 
242? a BETTY BOO: The Boomin'Vids Virgin " Compilation/26min wrtOl Q 8 5 ROY CHUBBY BROWN: Inside.. Channels ^ Comedy/1 hr CFV 11412 
2525 3 MICHAELBOLTON; Soul Provider CMV Compilation/58min 498812 ■in 10 10 THE SOUND OF MUSIC CBS/Fox 1U Musical/2hr46min 1051 50 20 , UB40; Labour Of Love II Virgin ■J 1 s , CLIFF^RICHARD: From A Distance... PMI 
27 29 6 KYLIE MINOGUE: On The Go.,.Live Video Coll Live/56min VC4093 iOu 10 THE LITTLE MERMAID Legend '*• Children's/lhrllmm LGV10035 
28 , PINK FLOYD: The Wall PMV/Channel 5 Compilation/1 hr 35min CFV 08762 13 13 9 ELTON JOHN: The Very Best Of PMV/Chan.S Music/lhr 30min CFM 2756 
202, , JIMMY SOMERVILLE: The Videos 84/90 PMV/Chan 5 " Compilation/1 hr 0826723 1/1 s THE JUNGLE BOOK Pickwick Children's/aOmin PAC2071 
30 i THE BEE QEES: The Very Best Of Video Coll Compilalion/lhr 46min VC4096 1R is ,7 BATMAN Warner Home Video " Actron/2hr1min PES 12000 

Charity adwertssing brochiire 
Take space in the souvenir brochure for THE BRITS 1991 and help Nordoff-Robbins Music Therapy. 

All proceeds from the brochure will be donated directly to the industry's own charity. 

The brochure will be inserted into the February 16th issue of Music Week, and also distributed at the event. 

For more details contact Music Week advertisement manager Andy Gray 
23-27 Tudor Street, London EC4Y OHR Telephone: 071-583 9199 Fax: 071-583 5049 

iiusicweek 
For everyone in the business of music. 
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TOP 75 ARTIST ALBUMS 
THE OFFICIAL imskweek CHART 

| AnEst (Producer) L°be,,Cas ette (Distributor) •1 S I Artist (Producer) Ube,,Ca ssette (Distributor) 
1 

, THE IMMACULATE 38 3, 8 BE MY LOVE.,.AN ALBUM OF LOVE • Placido Domingo (Meyer-Wolden) EMITCEMW54IE) CDEMTV54/EMTV54 75992&4402/WX370 39 53 10 BELIEF 

, ,0 THE VERY BEST OF ELTON JOHN *2 Elion John (Dudgeon/Thomas/John/Franb'Wasl 
Innocence (Jolley/Harris/Joiley/Morris/Osbornel CCO1797/CTLP20 I Rocket846&174(F) 8463472/8469471 40 37 g MIXED UP# Fiction 8470994(F) 8470992/8470991 3 3 9 SERIOUS HITS.,.LIVE!* 2 Virgin PCMCXKF) PCCDX1/PCLP1 41 „ , GREATEST EVER JUNIOR PARTY,,, Pop Hound Dog S The Megamixets IMarshalll PATC0201/PATLP201 ''M 9 5 TO THE EXTREME • SBKSBKTCSIE) SBKC09/SBKLP9 42 33 BESTOFBENEKING&THEDRIFIERS# The Drillers (Various) 5 6 9 I'M YOUR BABY TONIGHT* 261039/211039 43 3J „ CORNERSTONES 1967-1970 • Polydor 8472314(F) 

6 5 j,, CONCERT + 4 Dicca«M3M«04332lF| Luciano Pavaranifflacido Domingo/Jose Caneras ISaebuml a3M331 44 3,, THE LA'S 0 The la's (Ullywhite/Andrews) Go! Discs 8282024(F) 8282022/8282021 7 SOUL PROVIDER *2 Michael Won (Oroaitian) Columbia 4653434(C) 45 . „ REFLECTION * The Shadows (The Shadows) Polydor 8471204(F) 
B , 8 THE SINGLES COLLECTION 1984/1990 Jimmy SomerciheBronski BealCommunaids (Vanou London 8282264(F) 8282262/8282261 46 ,2 61 VIVALDI FOUR SEASONS *2 EMI TCNIGE 2(E) CDNIGE2/NIGE2 9 LISTEN WITHOUT PREJUDICE VOL 1 * George Michael (Michael) Epic 46/2954(0 4572952/4672951 47 RE .THEIR GREATEST HITS The Four Tops (Various) Telstar STAC 2437 (BMG) TCO 2437/STAR 2437 10 „ MCMXCA.D. Virgin In ^ Enigma (Enigma) CDVIR1/LPVIR1 48 35 9 TRIPPING THE UVE FANTASTIC# Pa. Paul McCartney (McCartnev-Oearmountain/HendeRonl lophoneTCPCST 7346(E) CDPCST731fiWnm 

11 3 7 VERY BEST OF THE RIGHTEOUS BROTHERS • The Righteous Brothers (Spector/Medley) Verve 8472484 (F) 8472482/8472481 49 49 g MUSIC FROM TWIN PEAKS 0 Warner Brothers 7599253164 (W) AngeloBadaiamenti/Julee Cruise/Various(Lvnch/Badalamentil 759926316? 12 2 13 ROCKING ALL OVER THE YEARS * Status OuolVariousI 2 Vertigo 8467974(F) 8467972/8467971 50 46 „ SOME FRIENDLY# s >:tuationTwoSrrC30(RT) 
13 ,.UX 

INXSIThomasI Mercury 8466684(F) 8466682/8466681 51 „ 10 SOUVENIRS# Telstar STAC 2457 (BMG) TCD2457/STAR2457 14 „ 7 SHAKING THE TREE ■ GOLDEN GREATS * VirginPGTVCeiF) 52 70 .SONGS OF THE MUSICALS Mark Rattray (Williams) Telstar STAC 2458 (BMG) TCO 2458/STAR 2458 15 CHOKE * The Beautiful South (Hedges) Go! Discs 8282334(F) 8282332/8282331 53 43 23 STEP BY STEP* Columbia 4666864(C) 
16 a 9 FROM A DISTANCE THE EVENT * EMITCCRTV3HE) 54 WORLD CLIQUE# Deee-Liie(Deee-Litel 7559609572/EKT77 
17 THE RHYTHM OF THE SAINTS * 2 Watnet Paul Simon (Simon} Brothers WX340Cl'W) 551 fftm GREATEST HITS 1977-1990 U3 The Suanglers (Various) Epic 4675414(C) 4675412/4675411 18 THE VERY BEST OF THE BEE GEES* Be Bee Gees IGibh/GibWGibW/aiiousI Polydor 8473394(F) KfiBSI NECK AND NECK 30 lug ChetAtkins/MarkKnopdetIKnopfletl Columbia 4674354(C) 4674352/4674351 19 PLEASE HAMMER DONT HURT 'EM • MC Hammer (MCHammer/Earty/Pilot) Capitol TCEST 2120(E) CDEST2120/EST2120 57 47 53 FOREIGN AFFAIR *4 Capitol TCESTU 2103(E) CDESTU2103/ESTU2103 20 21 9 PILLS W THRILLS AND BELLYACHES Factory FACT 320C(P) FACT 320CD/FACT 320 58 „ „ LABOUR OF LOVE II *2 UB40IUB40) DEPlntCADEP 14(F) DEPCD14/LPDEP14 
21 .RHYTHM OF LOVE • Kylie Minogue (Stoci/AitlieniWatermanl PWLHFC18(P) HFCD18/HF18 58 52 18 MARIAHCAREY# Columbia 4668154(C) 4568152/4668151 
22 a ^ ONLY YESTERDAY * 2 A&MAMC 1990(R CDA1990/AMA19S0 60 55 g DONT EXPLAIN • EMITCEMOX 1018(E) Robert Palmer (Palmer/Macero) COEMDX1018/EMDX1018 
23 „ .. REMASTERS • Led Zeppelin (Page) 7567804152/ZEP1 61 54 ^ LLOYD WEBBER PLAYS LLOYD WEBBER •Phiiips43229i4(F) Julian LloydWebber/R.PO. (Cullen/Uoyd Webber) 4322912/4322911 
24 a 17 BOOMANIA# Rhy thmKing LEFTC12(RT1 LEFTCD12/LEFTLP12 R7 El RUNAWAY HORSES * U£. Lta Belinda Catlislelfftmels) Virgin TCV 2599(F) 
25 2) ^ BEHAVIOUR * ParlophoneTCPCSDmiEl Pet Shop Boys (Pel Shop Boys/Falletmeyeri CDPCSD113(PCS0113 63 45 7 STARRY NIGHT 0 Columbia 4672844(C) 4672842/4672841 
26 3,, „ THE ESSENTIAL PAVAROni * 3 Decca 4302104(F) 4302102/4302101 54 ^ .. BU2E OF GLORY/YOUNG GUNS II# 54 21 Jon Bon Jovi (Kortchmar/Bon Jovi) Vertigo 8464734(F) 8464732/8464731 
27 33 „ UIO NOT WANT WHAT 1 HAVEN'T GOT * Ensign zchen u [El 65 .. WAKING HOURS# Del Amitri (Freegard/Jones/Norton) A&MAMC 9006(F) CDA 90O6/AMA 9006 
28 3, LOOK SHARP! * RoxettelOfwetmarVMose'eyl EMI TCEMC 3557(E) 7910982/EMC3557 66 „ „ THE RAZORS EDGE# ^ 15 AC/DC (Fairbairn) AtcoWX364C(W) 7567914132/WX364 
29 „ IT'S PARTY TIME® T. Jive Bunny & The Mastermixers (Pickles/Morgan) slslar STAC 2449 (BMG) 67 74 82 SLIPPERY WHEN WET *2 Bon Jovi (Fairbairn) Vertigo VERHC 38 (F| 8302642M1/VERH38 
30 23 „ TRIP ON THIS-REMIXES# T Technotronic/Hi Tek 3 (Bogaen) elstar STAC 2461 (BMG) 68 6g 5 HUGGIN' AN'A^KISSIN' 0 Polydor 8476484 (F| 8476482/8476481 
31 g,, 10 NO PRAYER FOR THE DYING# Iron Maiden (Birch) CD^CEMDlOmE) 69 M JORDAN: THE COMEBACK • Iil3 Prefab Sprout (Thomas Dolby) KilchenwareKWC 14(C) KWCO14/KWLP14 
32 „ .MERRY, MERRY CHRISTMAS# New Kids On The Block (Maurice Starr/Various) C0^miS\ 70 „ . THE BEST OF DONNA SUMMER •War, 58 8 DonnaSummeMVarious) fier Brothers WX397C(W) 9031729092/WX 397 
33 ,3 ^ DREAMLAND ^ deConst ruction PK 74572 (BMG) PD 7457m 74572 71 WE ARE IN LOVE 0 Harry Connick Jr (Connick Jr/Shaiman) Columbia 4667364(C) 4667362/4667361 
34 3, „ NEW KIDS ON THE BLOCK® New Kids On The Block (Starr) 4675042/4675041 72 55 g3 THE CREAM OF ERIC CLAPTON i h2 Polydor ECTVC 1(F) 8335192/ECTVl 
35 51 27 WORLD POWER# 260682/210682 73 SLEEPING WITH THE PAST *3 Elton John (Thomas) Rocket 8388394(F) 
36 KIMAPPLEBY# ParlophoneTCPS 7348(E) Kim Appleby (Schweir/DeAngeiis) CDPCS734ffPCS7348 7 A ra THE BEST OF UB40 VOL 1 * 2 #Hi*aU840,Variousl 

Virgin UBTVC 1(F) CDUBTV1/UBTV1 
37 44 59 ... BUT SERIOUSLY *8 Virgin TCV 2620(F) 75 UH RHYTHM NATION 1814 ★ A&MAMC 3920 IF) CDA 3920/AMA 3920 

TOP 20 i2january1991 

COMPSLATSONS 
1 
1 

i iTOi6 3 1 Artists 'S '"cd/LP 

1 NOW! 18*2 EMI/Virgin/PolyGramTCNOW18(Ei 7 Various CDNOW18/NOW18 
2 THE HIT PACK Sony/WEA/BMG COMPC1 (C) 3 Various COMPCD1/- 
3 DIRTY DANCING (OST| *4 RCA BK 86408 (BMG) ^ Various 8D 86408/BL 86408 
4 GREATESTHITSOF1990 O Telstar STAC 2439 (BMG) 3 Various TCD 2439/STAR 2439 
5 DEEP HEAT 90 ® Telstar STAC 2438 (BMG) Various TCD 2438/STAR 2438 
6 SMASH HITS 1990 * DoverZDDlSIE) Various CCDia/ADDlS 
7 ROCK'N'ROLL LOVE SONGS Dino dinmc 13 (P) Various DINCD13/DINTV13 p PRETTY WOMAN (OST) * EMI USA TCMTL 1052(E) o Various CDMTL1052/MTL1052 
9i „„ MISSING YOU-AN ALBUM OF LOVE * EMITCEMTVSSIEI Various CDEMTV 53/EMTV 53 

10 , . VERY BEST OF GREATEST LOVE • Telstar STAC 2443 (BMGI 0 Various TCD 2443fSTAR 2443 
11 |ff| THE LOST BOYS (OST| O All3rttic/EastWest78176741W) 1 EJsa Various 7817672/7817671 
12. . MOTOWN COLLECTION « Telstar STAC 2375 (BMG) Various TCD 2375/STAR 2376 
13 MEGABASS2 S Telstar STAC 2448 (BMG) Various TCD 2448/STAR 2448 
14. , 60NUMBER1sOFTHE60s • TelsiarSTAC2432(BMG) Various TCO 2432/STAR 2432 
15. 8 ATONOFHITS DoverZDD19(El 
16. GREATEST LOVE 4 ® Telstar STAC 2400 (BMGI Various TCD 2400/STAR 2400 
17 15 THAT LOVING FEELING VOL 3 jDino DINMC 11 (P) 
18 PnijTHE ULTIMATE BLUES COLL.. CastieComms.CTVMCMIBMGI a u umtys,\0IJS CTVCD 206/cmP 206 
J9. |8 9 TRULY UNFORGETTABLE ® EMI TCEMTVD 55(E) 
9(1 Cl fOPC^SiCS-ZSCLASSiCTRACKS Arcade(C) tu Saea Various ARC 944424/ARC 944422/ARC 944421 

ARTISTS A-Z 
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REVOLVER 

DISTRIBUTION LTD 

INDEPENDENT SALES & MARKETING 

REPRESENTING THE FOLLOWING LABELS: 

ACID JAZZ IN YOUR FACE RKT 
ARIWA JAH SHAKA MUSIC SARAH 
ATTACK KK SCHEMER 
AWARENESS KAZ SEMAPHORE 
BIG NOISE PRODUCTIONS KEYMAN SHARK 
BLASTER LAZY SHIMMY DISC 
BOP MAJOR SINK BELOW 
BUY OUR RECORDS MCQUEEN SLAP UP 
CATT RECORDS MOLES RECORDS INTL SOMBRERO 
CENTURY MEDIA MOON SOUL UNDERGROUND 
CHAPTER 22 MUSIC MANIAC SPACE STATION 
COMMUNITY 3 NAKED BRAIN SPECIAL DELIVERY 
CONTEMPO NATIVE STRANGE THINGS 
COOKING VINYL NECROSIS THREE STRIPE 
COR NIBELUNG TREEROOTS 
COSMIC ENGLISH MUSIC NUBIAN TUPELO 
CREATION PRESS NUCLEAR BLAST TWINKLE 
CSA ORIGINAL MUSIC VERA 
DANCETERIA OZONE VINYL DRIP INTL 
DEAF PATHOLOGICAL VOICE PRINT 
DISCAFRIQUE PAULS MUMS FRONT ROOM WILD RAGS 
EARACHE PEACEVILLE WOMAD 
FIRST STRIKE PRODUCT INC WORLD CIRCUIT 
FLAMETRADER PROFUMO YOUNG GOD 
HANGMAN RAGE ZANE 
HEAVENLY RESONANCE ZAP 
HORACES RISE ABOVE 

FOR NEW RELEASE INFORMATION CONTACT: 

REVOLVER TELESALES 0272 411858 (5 LINES) 
0272 411859 (FAX) 

for stock orders contact: PINNACLE SALES DESK 0689 873144 
DISTRIBUTION ENQUIRIES: 0272 540004 

! our new 1991 CATALOGUE available now ! 
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NEW RELEASES: ALBUMS 

3W MESA. MC: R 47902, (3S1   
~",w' ^ 

    El El El     

24162 CDGEFD 24182 C ^ 

C 36.6,6,SP, B\TB MATER PHILIPS 00:4263,22 C.S 
Si l CO:J 

u 

£:zz oji 
4,GH. cS 

2.140 CD:GEFD 24148 f Zt 
'E^Shoen C,.S 

406/WX M6C 00:7599266,32 (W) ^ S 

ELVIS PRESLEY 
"WHY DON'T YOU PLAY HOUND DOG" A 12" PICTURE DISC 

Contains Rare Interview Material 

With Elvis Presley 
OVER A BACKING TRACK TRIBUTE BY NICK SAMPLE 

PIT IVOW 01N LOST MOMENT RECORDS LM12047 DISTRIBl TED BY ROICH TRADE 
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NEW RELEASES: ALBOSVSS 

m 

E 

ji 

C74(MMG 

C^,0582 
casoNoof/' Eii 

SH 

4 

vz 

r^sZT^r 'CH' 
DISTRIBUTORS 

UNDER NEW OWNERSHIP/MA 
WE ARE LISTENING 

Product Available Now 

Riviera 

Records 
We Cover Country to Classics 

ALAN BRITTON CD Guitar Emotions 
(Instrumental) 
Single 
Single/CD/Album Spring 
A.O.R. Single Dance Track 
Single/CD/Album Spring 
Electro Pop 

ln-house 24 Track Production Facility 
CONTACT: 0272 560672 FAX: 0272 571500 

RICHARD DIGANCE 
KYRO 
KIM 
TECHNIQUE 
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TOP SO DANCE SINGLES 

THE OFFICIAL musk week CHART 

1 
M SENSITIVITY Ralph Tresvant MCAMCAT1462 tBMGI 

I CANT TAKE THE POWER 
, SADNESS PART 1 Virgin InlemationalDINST 101 (F) 

5 ESI All Tabu 6565716(C) 

LOVE, PEACE AND HARMONY 

9" 
103 6ICE| ICE BABY 
11^ . MARY HAD A LITTLE BOY 

5 SCHOOL OF THE WORLD/SINGLE... 
13' 
14' , CLOSE ENCOUNTERS npion CHAMP12 270 (BMG) 
15E3m 
16 ic fi A MATTER OF FACT CoollempoCOOLX 223(E) 
17* 
18" 
19" 
20» ' 
21« ' 
22^ ' 
23" ' 
24 El 

Vinyl Solution STORM 22 (SRDi 
LOVE COME DOWN 
THE EXORCIST (REMIX) 

PREACHER MAN 

Fontana OLETA312 (F) 

Ml a 
JS I 1 | Artist 

25« JUSTIFY MY LOVE Madonna Sire W MOOT (Wl q/1 „ . SUCKER DJ J't" 6 Dimples D FBIFBI12(SP| 
26 ra THE FIRST TIME Surface Columbia 6564766ICI 36 « s WHAT'S IT ALL ABOUT Profile PROFT315(P) 
27CBa DAYDREAMING Baby D ProduclionHousePNT019|PACI gy ,6 s THE TOTAL MIX ^ ^ itruction FT 44236 (BMG) 
2826 ETERNITY Subject 13 Vinyl Solution STORM 23 (SRDI OQ M , HOLD YOU TIGHT 00 ^ 2 Big Beat BV9101 (Import) 
29* SELF HYPNOSIS (EP) Nexus 21 Network NWKT16IPI OQ mm FOUND LOVE JO LidJ Double Dee (feat Oany) Epic 6563766(C) 
30 ^ AFRICAN REIGN DeepC M And CMAGX 4(F) /in r™ just to get a rap 41; UaU Gang Starr Chrysal is (USA) V23620 (Import) 
31 * LET ME HEAR YOU (SAY YEAH) PKA Stress SSTKSP) ^ 25 6 MISSING YOU . TenTENX345(FI 
32" PSYCHE OUT Meat Beat Manifesto P.I.A.S. BIAS 182R (APT) /io fTl MAGIC ROUNDABOUT 4^ Ucd Rising High Collective Tarn Tarn TTT 038 (PAC) 
33 ra STEEL CITY (EP) FXU Made One Earth MADE 006 (RTI ^ 38 4 ^AS^NBY 

Virgin VST1295(F| 
34" THE BEE The Scientist KickinKICK3(SRD) 44 ra JSaSPSU®^1 Tarn Tarn TTT 031 (PAC) 

TOP 10 
/IK „ , ALL THE MAN THAT 1 NEED 40 56 4 Whitney Houston Arista 614000 (BMG) 
/ic rtn ILLEGAL GUNSHOT/SPLIFFHEAD 40 blaU Ragga Twins Shut Up And Dance SUAD 7 (PAC) 

DANCE ALBUMS 
47 o ™NTHE 

Rham!RS9012(P) 
48 CSS 2|"aRLE IT (REMIXES) Atlantic096407(Wl 

^ ^ i S S t 49 [23 A BRAND NEW WORLD on House PNTOIBIPAC) % 5 E i lliS,s 
LabeKSoRr1 50 M cHLw^eler RCA PT 43720 (BMG) 

s RALP.H TRESVANT^^^^^ (i ^ 0^,3 6 SITUATION M t 12YAZ4(RT) 
2' ' , MCMXC A.D. ^ ■ | tLPVIRI/MCVIRKE) KT 33 6 ARE YOU DREAMING? Twenty 4 Seven BCM BCM 12604 |P| 
3' ' . KILL AT WILL 1 ice cube Ruthless EVL 7230/- (Import) 52 28 5 helping HAND ffrr FX 148(F) 
46 < .THE FUTURE 'Guy MCA MCG 6119/MCGC 6119 (BMG) 54 M ATr^eCa^dQueL Jive (USA) 14001 JD (Import) 
55 < . BELIEF ' Innocence Cooltempo CTLP 20/2CTLP 20 IE) 505, 2 OOBE l/OOBE 2 iet Pacific PPAC 2T (PAC) 
B1 = . I'M YOUR BABY TONIGHT ' Whitney Houston Arista31l039/411039(8MG1 gg 3, 6 MY DEFINITION OF A...^ h+B'way 12BRW197 (F) 
7 EH THERE'S NOTHING LIKE THIS I Omar Kongo Dance KDLP 2/KDMC 2 ISP) 5y 3, 5 HYPNOSIS 02 020021SRD) 
O 0 . DO ME AGAIN 0 s 6 Freddie Jackson CapilolEST2134frCEST2134|EI 58 ® BREAKAWAY (REM'X) ^ ^ U3308TIWI 
9 CSS BRAN NUBIAN One For All Elektra (USA) 9609461 59 ® runaway champj on CHAMP 12266 (BMGI 

10® TREAT 'EM RIGHT Chubb Rock Select FEP 9063/(Import) 60 EH fTILL FEEL THE RAINs 3 Bizzare SBZ12002 (RT) 
ADVERTISEMENT 

REGGAE DISCO CHART 

J I : T ST;A;R 
081 961 5818 

REGGAE CHART 

ADVERTISEMENT 

REGGAE ALBUM CHART 
CU OONUH Reggie Stepper Techniques WRT 62 1 (2) TEMPTED TO TOUCH Beres Hammond PenlhousePH 1253 11 (ID 

2 (3) STICK IT UPCvlty Ranks MrDaoM0D028 12 (16) LATE DATE Gregory Isaca 8, Lady Palra Steely iOeevieSa 17 
3 (6) NO. 1 PON THE LOOK... Copeiion JohlifcJLT 1028 13 (19) I'M IN THE MOOD... Admin,slraton t Groovoll/4CRD008 
4 (4) GUN Captain Borkcy Sloe 1/ & Oeevio SCT 18 14 (8) JUMP UP Shako Demus Powerhouse PH 56 
5 ID CAAN DUN Shobba Ranks Sfnc ly&QeevieSCT 15 15 (13) IT COULD BE YOU Fronkie Paul Mr Daa MDD 027 
6 (5) DRUM PAN SOUND Baggie Stepper Sis lely BiClcevie SCT 9 16 (15) PERFECT RELATIONSHIP Calvin Supre rme White Label SDR 003 
^ (7) FALUN'Peter Hvnningole Taurus TRS 017 17 (20) I'M STILL IN LOVEMeilo Steely & Clevie SCT 19 
8 (10) MAGGA MAN Sweetie Irie « ongo 12 MNG 760 18 (18) I'M IN THE MOOD... lord Tanamo/M, sonaest 12Moan1009 
9 (12) DIRECTION PrivateColleaion Progressive Sounds PSPOtS 19 (21) DEFEND YOUR WORD JahAnny Tenna Ry & R Davis BD10 

10 (14) GONE HOME MadroB&JohnMcClean Ariwa ARI114 20 (17) WICKED RULE Martin Campbell Ragga Elic LIC1 

(1) REGGAE HITS VOL. 9vn, 
| JUST REALITY ShobboRonb 

(4) CALL ME COLLECT Grugo 
(5) HARDCORE RAGGAvorious 

5 (6) LOVERS FOR LOVERS VOL 4 Voho 
6 (3) OVER PROOF Dennis Br. 
7 (9) DIE HARD GnvRonbMon, 
8 (10) THIS IS LOVERS REGGAEVano 

TO (14) FUNKY PUNNANYvahous Fashion FADLP0i9 
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MEDSA 

EXPOSURE 

iDIO\ 
vciyDg 

Radio Station: Radio Clyde, FM contemporary service Hours on air: 24 Audience Potential: 2.1m. Average weekly listening hours; 8 '/c hrs, 63 per cent weekly reach (16-24 year olds) Age profile: 15-40-year-olds Key staff: Programme controller — Alex Dickson. Head of music —Mike Holloway. Presenters (weekdays): Mike Riddock, Dougie Donnelly, Gary Marshall, Mike Holloway. Bobby Hain, Tim Stevens, Gerry Berk and Billy Sloan. Features: Special music events: co-ordinated the Glasgow Big Day with Channel Four, Thursday evening focus on indies with sessions from local bands presented by Billy Sloan. Music Policy: Daytime policy — adult contemporary/adult orientated rock. Evenings — charts/Top 40. No album tracks played except future singles. "Ourpresentation style tries to reflect the energy and buzz which is Glasgow." — Mike Holloway, Typical mid-morning plays: Simply Red, Michael Jackson, Bruce Springsteen, Tina Turner. Promotions view: "Dealing With them is pretty good — they accept new stuff like Omar and Dizzy Heights. Their dance show is very good. They're a receptive station." — Mike Plumley, managing director International Radio Promotions. Cost per ad: Peak 1, 30-second spot: basic rate card cost £326. Average cost per thousand: £1.80 to £2.00. typical ad break: Telstar, Akai (promoting Nicam 
Jgital stereo), RCA (Soul Decade), PolyGram, WEA. Buyer's view: "Very good station for test marketing. Low cost and effective way of testing an album out. The Scots are "cry open to advertising."- 
MediaB1'^1'display manager> "Its avery good bay in terms I'm.edia effectiveness. It's a healthy station. We try to p^f'trate on Thursdays and "ays and on as many spots dm!0; '/" " David Woods. Sales dia CamPaign 
MUSIC WEEK12 JANUARY 1991 

The guessing game 
Given the choice between audience research figures or gut feeling, record companies have traditionally plumped for the latter when deciding where to place their radio ad- vertising. The job of interpreting re- sults published by the Joint Industry Committee for Radio Audience Research (JICRAR) is left to their respective media buyers. One head of market- ing, David Steele at AVL, hap- pily admits; "Personally, I don't read them." But as the radio framework broadens, detailed research is set to become more valuable to the record industry. "It's important to find out how a campaign builds across different stations," says David Collins who manages Tel- star's account at media buyer Zenith. "To do that the data needs to be more detailed and 

This month US radio audi- ence research company Arbitron is to join forces with the UK market research com- pany Taylor Nelson to bid for the JICRAR contract, current- ly held by Research Surveys Of Great Britain (RSGB). The contract is being put up for tender at a time when JICRAR is under scrutiny for its ability to keep up with the new broadcasting framework. Ethnic incremental Spec- trum jwing it 

mm ^ 

W>/0 \Hy 

participation following cent JICRAR-style survey which gave the London station a weekly reach of just 74,000. The station claims its own research, carried out by Audi- ence Selection, gives it a 221,000 reach among Greek- speaking, Asian, Chinese, His- panic, Jewish and Arabic people, "Our survey showed up the limitations of JICRAR," says Spectrum spokesman Ian Sweiger. "Because our audi- ence divides into ethnic sec- tions, each group has to be sur- veyed separately." Youth-orientated broad- casters Kiss FM and the Bris- tol-based FTP also fear their audience is being ignored by current research methods. "JICRAR could miss our lis- teners altogether if they don't 

take the make-up of this kind of audience into account," says FTP MD Clem McClarty. JICRAR research is con- ducted by lodging diaries with listeners in the commissioning station's service area. Respon- dents note any listening time in quarter-hour segments. Other factors, such as whether listening has occurred at home or elsewhere are also noted. But this supporting material has been criticised as being in- sufficient by today's increas- ingly research-led marketeers. Graham Johnson, media buyer of DPA which has han- dled CBS's radio advertising for 15 years, believes that TV research is more thorough. "JICRAR is okay for a broad demographic but otherwise it is insufficient. I'd like far more data for ethnic markets and the young dance market — it's pointless looking at JICRAR for those," he says. JICRAR chairman and Capital Radio managing direc- tor Nigel Walmsley accepts that the survey's data on eth- 

nic groups is insufficient but rejects the suggestion that JICRAR can't do justice to 
"Unquestionably JICRAR can accommodate special in- terest stations." he says. "The methodology has been regular- ly reviewed and will cope with new stations perfectly well." But the fact remains that audience research is not the only influence on the indus- try's advertising strategy. "In the music business, most people get a feeling for ; tion first; figures are moi portant to other chents," ments John Quinn who   ages Kiss FM's business at In- dependent Radio Sales, And Robert Lemon, director of PWL's agency Sharp End, adds that he tries to "get a feel for what is going on" rather than just consult surveys. It's one thing however using your judgment, another thing entirely being forced to guess because the data is so poor. Re- form is long overdue. Stu Lambert 

NOW: £481,000 spend 

ADVERTISING SURVEY 
NOW 18 tops MWs latest ad- The Nineties (315), EMI for its vertising survey. live Cliff Richard LP (288), According to Media Expen- Now Dance 9-03 (251), EMI's diture Analysis. EMI, Virgin Truly Unforgettable (242) and PolyGram spent £481,000 Vertigo for Status Quo (225)! on TV, press and radio adver- CBS for Michael Bolton (217)! Using for the double platinum Telstar's Deep Heat 90 (195)' compilation in November. WEA for Led Zeppelin — Also in the top 10 (spends in Remasters (193) and Madonna £000s) were Telstar for Hits Of (188). Source: MEAL 

MONDAY JANUARY 7 
Lunchtime Concert turing Olaf E mSt. John's Smith Square. New series, Radio Three: 1.05-2pm 
The Ron Lucas Show O featuring Whitney Houston, ITV: 

WEDNESDAY JANUARY 9 
Rapido featuring Bob OGeldof, ZZ Top, Julee Cruise, BBC2: 7.35-8.05pm 
Jazz On A Winter's Night O featuring Bran ford Marsalis — Steep, Channel 4: 12.55-2.40am 
Des O'Connor Tonight 

THURSDAY JANUARY 10 The Oprah Winfrey Show O featuring New Kids On The Block, Channel Four: 5-5.30pm 
Top Of The Pops, BBCl: 7-7.30pm 
America's Top 10 featuring Othe top 10 singles of 1990, ITV: 4-4.30am (regions vary) 

FRIDAY JANUARY 11 
The Word, Channel Four: | p] 1 lpm-12am 
MTV Unplugged featuring 

SATURDAY JANUARY 12 The ITV Chart Show, 
a U.30am-12.30pm Classic Albums featuring ("T-i BonJovi'sSlippery ' j- ^ When Wet. New series, Radio One: 2-3pm 

SUNDAY JANUARY 13 
Orchestra: with Dudley O Moore and Sir Georg Solti, Channel Four: 8-8,30pm 





Dear Steve Henry, 

Now's your 

chance to wipe the 

smile off the 

dinosaur's face. 

||^|i 
The 1991 D&AD Awards presentacion is on April 10th at the Grosvenor House. § 



FEATURE 

The promo dilemma: 

A pop promo that 
nobody sees is a 
waste of money — 
and all too many 
record labels have 
shelves full of 
unscreened, and 
hugely expensive, 
'masterpieces'. 
Selina Webb reports 
on the future of this 
high-cost, high-risk 
marketing tool 

companies that the marketing department would dearly love to forget. A row of slim, grey cases containing never-screened — but hugely expensive — promo videos serves as an unpleasant reminder of thousands of pounds which would have been more profitably spent elsewhere. It is inevitable that some videos will never do the promotional job for which they were intended. In a typical week, there are 146 opportunities to place a video on UK terrestrial TV (see right), But, in practice, more than a third of those slots go to current top 40 hits, another third to oldies and tracks on their way out of the chart and just a couple of dozen to new releases. The ITV Chart Show, currently the best opportunity for promo exposure on UK terrestrial television, says it is plugged with around 50 new videos every week, all vying for five or six freshers' slots. Clearly there are not enough to go round. 
fewIouUe^"^sT-herearePr-C10US 

PROMOS' TV TIMES 
TV programme Details No. ot Promos Total Airtime 
The Chart Show ITV Sat 11.30am W$M 41.32 
America's Top 10 ITV Wed 2.40am 20 18.17 
TV AM ITV Daily 6am 10 13.56 
Top Of The Pops BBC 1 Thur 7pm 11 11,43 
Going Live BBC 1 Sat 9am 4 9.53 
Rapido BBC 2 Wed 6.55pm 14 9.22 
The 0 Zone BBC 2 Sun 11.50am 10 8.33 
Entertainment UK ITV Toe 4am 6 7.19 
The Word C4 Fri Upm 9 6.55 
Motormouth ITV Sat 9,25am 2 6.53 
Daytime UK BBC 1 Daily 12,20pm 4 6.33 
Dance Energy BBC 2 Mon/Wed i 6.45pm 6.15 
James Whale ITV Fri 1,05am i 4.54 
01 ITV Thur 11.10pm 6 4.39 
Boxpops BBC 2 Sun 11.10am 2 3,50 
Channel 4 Daily C4 Daily 9 3,11 
Others TOTAL 146 

12.33 
178.18 Source: TV Tracking. Promo screenings on UK terrestrial TV w/e 8/12/90 

video being used, he says. M11 BSkyB are all very well but they aren't seen by that many people is to push a record up the top 40 than put it there in the first pla< UIV If you don't get you. v.uooo,. .... Chart Show you aren't left with many 

fSef 

repeat 
sJSIu^^anS thu.amountsneedtobespent 

SVeTeare Lhe amount of 

:srgto 
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money for nothing? 

* 
* 

it has yet to is 

3omrg"
sem 

^eseUt^H 

WHERE THE MONEY 
GOES 

Company fee (15 per cent) Director (10 per cent) 
it (incl Harry machine) five per cent) les and studio hire Art director (four days) Hire of camera equipment Catering Cinematographer (two days) Four dancers/extras Styling (hire/purchase of clothes) Lighting equipment 

Telecine Off-line edit (2/3 days) Stylist Art department assistants Film stock General production expenses Production manager (week) Gaffer and grip Runners 

£2,000 £1,600 £1,500 £1,300 

llmOptTshTo^Zo da"on 

From showreel to showtime — a rough guide 
Once the short list of thre names is agreed, the selected 1 re the song plus m the 

hope for. Choosil the right director the right project while placating artists, managers . and marketing departments is a thankless task. ' ssioning a pop video is 

hugbear 

illliiP SSS!!, 

treatment. At this stagr and artists rarely meet with many production who argue that it means two days of fraught scripting in the dark. Video commissioners respond that it would be a logistical nightmare to ordinate such a meeting. 

technically c< sketches are i Finalising t 
oryboards or 

3 budget requires r both sides. Costs arc 
although the production company does se 

without that close relationship," argues Steve Hodges, For Arista, which commission' about 20 promos a year, a full-tiii 
extravagance. So marketing lanager Harry Magee employs I n-vices nf Tho n  services of The Video Departi 

Komt, 

entitled to checkS^^ of up 
sro^Tt'o 

SMutas 
s^n'the script should'beon'fi] 
SSSrshas 
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LIVE 

ROUND-UP 
Irish bands are proving more bankable than overseas imports. Duncan Holland 
reports from Dublin on the city's vibrant gig circuit. 

Thieves thrive on local scene The Mel Bush Organisation is claiming the record for most nights sold out at Wembley Arena for CliffRichard's current tour. His 18 nights eclipses Prince's 16 nights at the London venue for promoter Barry Clayman .. The Greyhound in Fulham, west London, the stepping stone for many bands, is re-developing to re-open early this year under the tittle The London Greyhound. New owners, Place Urban, promise a varied booking policy, but still with an eye to new talent. . . Tom Jones celebrates a return to activity with a 21-date tour, featuring five nights at Cardiffs 3,700-capacity St David's Hall. The tour, through March and April also includes dates at Wembley Arena and Birmingham's NEC as well as two nights at PortTalbot's Afan Lido .. , MCP has confirmed the Dave Lee Roth five-date tour, with shows in Glasgow, Whitley Bay, Shepton Mallet, Wembley and Birmingham .. . MCP has also added two extra dates to the AC/DC tour at Wembley and Birmingham during April. 

London might be experiencing a seasonal slump in live attendances but in Dublin the circuit is bubbling. Publicist Oliver Walsh of Irish tour promoters MCD de- scribes the current climate as "brilliant" with December see- ing MCD putting on 30 well- attended shows. One example was The Honey Thieves' support slot to local-boys-made-good Some- thing Happens at Dublin's SFX Centre. SFX is not some modernist structure but a church-owned building, SFX standing for St Francis 
The Honey Thieves recently entered the Irish Top 20 sing- les chart with Drive on their own Buzz label. The concert enabled them to build on this success in front of a local I crowd. Walsh points out that lately. Irish bands have been doing better than interna- tional acts on the local gig cir- cuit as the record-buying pub- lic has begun to regard home- spun talent more highly. "About five years ago a lot of Irish bands were signed by 

UK majors," says Walsh, "and they were sold on what they had done internationally. People were then expecting too much of bands like In Tua Nua and Cactus World News. "They'd toured interna- tionally, recorded in America, but they were still relatively 
"Nowadays a band can build a following in Ireland; It's not necessary to go to London to break big," he says. Walsh attributes this change to genuine growth in the Republic's music industry, with bands such as Something Happens being able to make a healthy living from income de- rived from Ireland alone. "Take the Four Of Us," says Walsh. "They still mean little in the UK but could easily sell out one or two nights at an 8,000-seater in Ireland. But international acts have it a little harder: Billy Idol struggled to sell 3,000 over Christmas. The Four Of Us now outsell Michael Jackson," he claims. The Honey Thieves succeed- 

Promoter: MCD Tour manager: Phil MacDonald Production manager: Brian Almond PA hire: DBA 
a partisan crowd, waiting for Something Happens. Their ag- gressive punk-influenced rock is now attracting a following quicker than could have been expected in the mid-Eighties, a fact Walsh again attributes to the healthy state of the Irish 

Lighting: Lighting 
Venue: SFX Centre, Dublin Capacity: 1,200 Ticket price: £7.50 Potential gross: £9,000 

On the back of strong re- views and positive reactions, The Honey Thieves are now set to play a few low-key gigs in London during January. But unlike those who have gone before, they can now ap- proach this task with confi- 

•J ■ 

A U D 1 0 

(VANCUARlJ 

mmm 

NOW DISTRIBUTED EXCLUSIVELY IN THE U.K. 
BY TARGET RECORDS/TAYLOR'S 

_ ORDER ON 
Recofcls 021-765 4405 Tkyhrs 
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CLASS»FB E D 

ECHSTI 
Nal 

IN 

faxorder 0952620361 
SECRETARY 

^ Bwe<mlkumg up j. 
is hurd tap dap,.. 

POSTING RECORDS? 

APPOINTMENTS 

^tjaJrpA^ueJltA^L.  
NETWORK HOUSE, 23-39 STIRLING ROAD, LONDON W3 8DJ UK SALES: 081-392 7732 INTERNATIONAL SALES: 081-992 0098. BUYING: 081-993 4278. FAX 081-993 8276. TELEX 291908 ARAB G. 

The.OnG.ytop- TOR ALL YOUR PROMOTIONAL PRODUCTS (rom Contepl, Am 

./^Oge.2np«!«««ira«it 
—ytcgcLS Promotion./— 

—ytQgc.3 Internationol-— 
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CLASSICAL 
RECORD LABEL 

FOR SALE Established in 1987, a classical record label is offered for sale by the owners to enable them to concentrate on other activities. This high-profile label, with an interesting artist roster and U.K. and International dis- tribution, has attractive E. European con- nections for future repertoire development. For further information, please write to: The Managing Director Disctronics (Europe) Ltd 4th Floor North Glenthorne House Hammersmith Grove, London W6 0LG 

S-U-OOE-S-S' 
URGENT!! COPYRIGHT ASSISTANT £12K 

V Co clearing music used in programming A detail essential for this busy, friendly enviroi 
PA/SEC - FILM TV 

) NICOLA CAIRNCROSS OR GERALDINE WALP0LE. Success Appointments 12/14 Argyll Street, London W1V1AB Tel: 071-287 7722, Fax: 071-734 1692 

BUSINESS TO BUSINESS 

MY NAME IS ALICE SPRING AND I AM N0I LOOKING FOR MONEY, A JOB, A MANAGER, OR A RECORD DEAL 

(081) 761 6264 

SONY 
NEXT DAY DELIVERY NATIONWIDE Carousel Tapes Unit D, Inchbrook T/E, Woodchesfer, Slround, GL5 5EY S 045 383 5500 

WINDSONG INTERNATIONAL LTD Based in Orpington, have the following vacancy: 
INDEPENDENT/ 

ROCK SALESPERSON 
You should be product-orientated, with good knowledge of all aspects of Rock and Independent Music. Enthusiasm more im- 
This is an excellent opportunity for the right person to become part of a ful team. 

FOR FURTHER DETAILS PLEASE CONTACT KEVIN TILLEY ON 0689 836969. 

SALES MANAGER 
An opportunity now exists within a new music and video Television Marketing Company. 
Operating from the UK but with a mandate to expand throughout Europe by 1992. 
This exciting prospect creates an immedi- ate position for a Sales Manager. 
The successful applicant will have an out- standing track record plus an excellent re- lationship with all the major multiple re- 

Negotiable Salary + Care + Bonus 

Box Wo 2089, c/o Music Week 

Assistant Accountant 
required by International Music Agency. This role requires an ac- counts person with a keen interest in the music industry. 
Please apply, with detailed CV to: Box No 2088, c/o Music Week 

SVSSDESVl 91 
Need A Lift? 

lie rate phone John Dagnell 0865-248493 

INTERNATIONAL DISPLAYS SPECIALIST SHOP FITTERS TO THE MUSIC TRADE NEW RANGE OF DISPLAY/STORAGE SYSTEMS FREE PLANNING AND DESIGN SERVICE TEL: (0480) 414204 FAX: (0480) 414205 

ALL BOX No REPLIES TO MUSIC WEEK 23-27 TUDOR STREET LONDON EC47 ONR 
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APPOINTMENTS 

SALES REPRESENTATIVE 
— CLASSICAL MUSIC 

EMI Records have recently established a Classical Sales force to enhance its selling activities in this increasingly important sector of the market. We are now looking for a motivated, results orientated sales professional to join the team. 
In this new role, you will be responsible for selling to specialist classical retailers and multiples as well as developing new opportun- ities within Midlands, North of England and part of East Anglia. 
edge and interest in classical music coupled with ness are essential. 
We'll offer you an exciting and challenging job, attractive salary, performance bonus, company car and other benefits c   a large company. 

I n-^ZTii) Interested? Then please write to me with full I eMB I details of your career to date:— 
Barbara K Rotterova, MANAGER — PERSONNEL & TRAINING, EMI Records (UK), ')) 20 Manchester Square, London W1A 1ES. Iiem 

FIRST CLASS 
FIELD SALES MANAGER 

for the UK'S Leading 

1991 OFFICIAL LICENSED ROCK CALENDARS 

PoByGram   

■ C.K. APPOINTMENTS ■ MUSIC • FILM • TELEVISION JANUARY SALE! PERSONAL ASSISTANTS £13-16k pa SECRETARIES £n-14k pa CLERICAL STAFF  £9-12k pa AU with experience of the music industry WHILE STOCKS LAST! Steve Baskerville 
ii i w 1 071-491 1045 mmmmammm 

tv promotions 
manager 

I If you've got a minimum of 2 years' experience in 
TV promotion,' a thorough knowledge of all aspects of 
regional and network TV and a love of good music then 
think about moving to East West Records. 

As well as a competitive salary we offer a 
company car and excellent benefits package. 

It could be the smartest move you'll 
ever make. 
Send your CV to: Sheila Clancy, 
East West Records. PO Box 59, 

Alperton Lane, Wembley, Middlesex 
HAO 1FJ. 

sast west records ^ TIME WARNER COMPANY 

sales/promotion 
representative 

Chrysalis 

Copyright/ 
Royalties Assistant 

We require a Copyright/Royalties Assistant to work for our 

O!?!-973!00li LonC'on ' ' y, p o e o 

MUSIC WEEK 12 JANUARY 1991 



PEOPLE 

mit for my 
The Travel- ling Wilburys Vol 111. I hap- 
talking to George (Har- 
phone and he said, "Have you heard the new album," and so I bought 

"It's hard to think of what else. 1 do get lots of stuff, but off the top of my head it's diffi- cult to say what stands out. "I did buy the World Party album, which has just won a Q award, but that was a while back, and yes, I got Graffiti Bridge by Prince. "Nothing too up-to-the-min- ute really." Paul McCartney is signed to Parlophone Records. 

More Faith 
than reason 
Former golden boy of British pop Adam Faith can claim many strings to his bow — singer, producer and even ac- tor. But if his record in his new job as Mail On Sunday City pundit is anything to go by, he could find himself back work- ing as a film company messen- ger boy from which he launch- ed his career in the mid-Fift- ies. Faith is one of many hiding red faces after the fall of the Levitt Group, with which he was closely linked. Strangely, there is no men- tion of Levitt in his MoS Faith In The City column of late and now he's gone to ground and is keeping those thin lips tightly closed. His boss, MoS financial edi- tor Laurence Lever, says; We've had the best coverage of that story and we've not hid- den the connection between Adam Faith and the Levitt Group." But what of that strange omission by their celebrity pundit? "I think you should address that comment to Adam," he replies curtly. If only we could. 

£2 
It has been said for months that those slippery songwriters Stock, Aitken and Waterman are on the slide and here's the proof. The silly SODS (members of the Society of Distinguished Songwriters) donned these bizarre slug costumes in the name of art. The trio were persuaded 
move for the elite society's end of year ball. The man who convinced them was 

that ex-king-SOD with a penchant for dressing up, Mike Batt — remember, he was a Womble. "They were really good sports," says Batt. "They came along and did it although they had only just become SODS." It's usually Batt who ends up in wacky outfits, all made for him by his mum. His debut slug appearance came a few years ago in front of the Prince and 

Princess of Wales at the Royal Opera House, when he was accompanied by David Essex, Andy Hill and Steve Harley. Even for the most distinguished songwriter, finding appropriately slug- like songs is a problem. Last time out, Batt gave a moving rendition of She Was Only A Winter's Snail. For their moment in the slime-light SAW plumped for I Should Be So Sluggy! 

Tacye: behind bars 
Jaiibreak 
for Tacye 
From Jim Morrison to James m, pop has a long history jailbirds, but 25-year-old singer Tacye has now been to prison so many times she prob- ably qualifies for a starring role in the programme Prison- - Cell Block H. Not of course that Tacye has actually committed a crime: she has just completed a short ■ of UK jails, was one of her shows at Holloway Prison that caused most excitement. "It was „„,J strange because they really got into the music and the girls stormed the stage," says Tacye. "It w y. It v 

joyed that." Tacye, who is the first rock signing on Fly Records since Marc Bolan, decided to play the prisons after a friend of hers was put inside. "My friend is a musician and having visited him I was dis- turbed to find out that they don't have anyone coming in to entertain them," she says. "He asked if I could organise a gig at the prison and it all grew from there. Since then I have played Holloway, Worm- wood Scrubs and Pentonville." The gigs-behind-bars went down so well that the singer is now planning another prison tour for the New Year. Meanwhile, Fly Records plans to release Tacye's second single, a cover of Sweet's Love Is Like Oxygen featuring Sweet's Andy Scott, in Febru- ary. 
You want music 
— we've got it 
There's more than one head of A&R who wishes he had art- ists that could produce music ■der. But a new Birming- !S it ci do just that. The clumsily-titled NeMuCo — it sounds more like a decon- gestant — is targeting the lu- crative hospitality and event 

management business with the offer of custom-written tunes for that special event. Father and son team Geoff and Nicholas Davies have launched the service as a spin- off from their established "in- dustrial writing" business. "We arc in the business of press releases and information sheets and 1 thought it would be a logical move to extend that to writing music," says Geoff Davies, He says he can provide mu- sic for any occasion, but em- phasises that he who pays the piper calls the tune. "We have to know exactly what people want, for instance how long a piece and what mood it should be." he says. The rates sound pretty rea- sonable: you can have your own three minute company song for less than £300. Any reasonable request is accept- ed. Just think of the possibilit- ies all you A&R men: instead of shamefacedly creeping to the MD's office with the awful news that there's no Elton al- bum this year or Whitney's not in the mood or Gazza has left the studio to go fishing, simply ring up the Davies family, slap a cheque for three hundred quid in the post and Bob's your 
Why has nobody thought of it before? 

DIARY 

While Sony and Philips may be facing a battle over who has the best digital cassette system, they might be wise to keep an eye on the small Liverpool-based company Instant Miracles International. Managing director Jeff Russell claims he invented the first DCC system and is putting it on the market within six months.. . Okay, who said: "About five years ago 1 got badly caught up in the parties, the drink and everything else. I suddenly realised everything I'd worked so had for could disappear in a flash and I just stopped". Keith Richards? Billy Idol? George Best? Nope, it was WEA MD Jeremy Marsh in The Daily Mail last week . . , What's all this I hear about some CBS/Epic/Sony Music staff being more than a little peeved that their planned £50,000 Christmas party at Westway Studios was switched at the last minute to the Gas Club in London "for financial reasons"? The revelation that the corporate name change to Sony Musical Entertainment will cost $2m world-wide probably didn't raise their spirits any. But look on the bright side; that is only about one-fiftieth of the amount that BT is planning to spend on its new 

Chuffed as I am to see Iron Maiden become the first British heavy metal act to hit number one, I must point out that Bring Your Daughter is probably also the first single to top the chart with an erect penis on 
Congratulations to Capital Radio Enterprises director John Burrows who received an OBE in the New Year's Honours list "for services to music" . . . David Bowie currently homeless after his split with EMI in the US, is said to be contemplating launching his own label. . , Good news for dealers in the transfer to MCA of Geffen titles previously handled in the UK by WEA: while MCA trade prices for Geffen CDs are 2p higher than WEA's, LPs and cassettes are 18p cheaper. 

Unisic week 
£ ABC 
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Your best sales assistant 

never gets tired... 

Fast-moving products like new releases, chart hits and best sellers can sell 

themselves automatically all day long without taking up valuable time. 

,# 

I?! 

Bestseller headphone units boost 
sales substantially without in- 
creasing staff costs. The range ■ includes free-standing, wall-. 
mounted or clip-on overhead 
systems as well as a model for 
traditional listening bars and 
can be adapted to any selling 

We can provide full planning 
advice, problem-free installation 
and an effective after-sales ser- 

Call Jeremy Morton on 0296 
61 51 51 and discover how to in- 


