
MUSIC WEEK 

19 MAY 1990 

£2.00 U.S.$3.50 ISSN 0265-1548 

-AWN OF TH E F U N K I D R E D S 
MONDAY 21s t M AY 1990 



11 11 A D E C A D 

o o 

ISSS's Club Classics Vol 1 is now triple platinum in the UK and still selling steadily. 
Soul II Soul were the best newcomers of 1989 and here, just over a year later, is the 
follow up. Despite working steadily in the intervening period producing and remixing 
many of the biggest selling dance records of 1989, they have held more than enough 

back to return with an even stronger set than their debut. 
Vol II contains the hits 'Get A Life' and 'A Dreams A Dream' and a handful of the 

remaining 8 tracks could easily be hit singles as well. 
Vol II will be re-promoted throughout the year but the initial spend is £250,000. 

THE CAMPAIGN 
• National co-op TV campaign with Our Price 

• 400 Our Price displays 
400 independant shop displays 

• 500,000 Soul II Soul carrier bags 
• W.H Smiths album of the week 

• Entertainment UK (Woolworths,Morrisons) album of the month 
• 6 week poster campaign on the London Underground 

• National flyposting 
• Press advertising spend of + £70,000 

• 300 London bus sides (co-op with Tower Records) 
• 2/3 major West End displays 

This one will run and run - watch those stock levels 
marketed by AVL 
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MUSIC WEEK 
N S © R BPI says 'let's talk' 

despite tribunal referral 

negotiations with the to continue negotiations. This they Mechanical Copyright Protection refused to do and as a result we Society. were forced to take legal action to The BPI has asked the tribunal to achieve this breathing space in look at the current mechanicals which we very much hope dis- agreement as a device for extend- cussions can continue in a less-pres- MCPS's deadline of July 1 sured atmosphere." ' ' a new scheme. The schedule would be ime 12^per cent more expensive 
MCPS managing director Bob 
i " welve' 

A WORLD OF JAZZ All the latest news, views an< 

RORY RETURNS ^ence of guitarist Ro. 

StiSS-hungrf SAW hit 

a century of hits 

£2.00 U.S.$3.50 
Filmtrax 
deal back to 

ISSN 0265-1548 ^llairman Terry Ell,s soys now: ter ThVolrilYoJlTn^wintole top 

Format moves stir 

square one 
THE PROPOSED purchase of pub- lishing company Filmtrax by CBS is 

A deal between the two was 
up the singles mix 

AN UNPRECEDENTED week in the the changes in the singles market together make up half of the market. and a CBS spokesman says now; "We are no longer talking." The two companies were on the verge of an announcement at the end of January and were prevented from doing so only by the interven- tion of CBS parent company Sony. A press release was prepared but its distribution was blocked after it was sent to Japan for approval. Filmtrax was an attractive prop- osition for CBS because of the cata- 

history of the singles chart is being could signal the demise of the The 12-inch now accounts for 38 seen as a turning point in the life seven-incn. "Previously, record com- per cent and the CD single 10.5 per of the seven-inch, ponies kept the seven-inch share cent. While the demise of the seven- There were 25 new entries in the high by releasing picture discs and inch may be regretted by some, top 75 last week — the highest num- all manner of variants. Now they Jones says the increasing popularity ber since the chart was extended are having to opt for just one vari- of the other formats will mean great- from 50 in 1 978. This upsurge is be- able and most are deciding to do er profits in the long run. lieved to be a result of the change another 12-inch or another CD," he "If people buy the 1 2-inch, thev in chart rulings last month. says. are buying the more expensive al- Bul at the same time, sales in gen- There are now less seven-inch lemafive. This means greater profits eral have not increased and the gimmicks around — like the double and also thot there is less of a cross- new restriction in the number of for- pock or galefold — and this has over between singles and albums. In 
CBS AAusic ^^b^in^Thircompar^r was established from scratch two years ago with substantial funds available to it but without a roster 

Fiimtrax's experienced and suc- cessful directors would have provid- 

and CD single more popular at the drop to 44.2 per cent, the lowest 12-inch and the album and not 
MW researcher Alon Jones says '"Meanwhile, the 12-inch and CD say?Jones01"6 VerS'0n 0 6 SC'n9' "We will reach a sifuafion where 

Chart rules spark a spring clean 
THE NEW chart ruling that led to Cnominated by the individual record «d be

u
caPse onf. people switch extensive catalogue would have been working material. The pur- chase price for Filmtrax was set be- tween £80m and £90m. In the aftermath of the failure of 

the high number of new releases in company. trom tmy|n9 certain formats they last week's singles chart was intro- The change - made to prevent usl;ally ^ ^ , duced on April 1. a proliferation of formats — led to ,Jones a
l
dds ,hat he high number The BPI council decided that onlv 25 new entries in the top 75 last of new re,lease.lin lost week s chart five versions of each song would be   —  " w°s an after-effect of the new chart the CBS deal, Filmtrax directors have been in the US seeking to find another potential purchaser. 

eligible for the chart. One of those These new entries include Kylie ruing. Jus oerore the ruling, a lot formats must be a cassette single Minogue, Mantronix and The of S'ngms came onto the market in and the others con be any four Wondensluff (pictured). TO PAGE FOUR ► 

s o unrque 
kHe^ 

TO PAGE FOUR ► 

We call this Style Music, 
Ground Beat," but it don't matter! 

Ain't that the truth! \^arT\e/Vvx. sVmrpex 

Available on T (F133), 12" (FX 133), MC (FCS133), CD (FCD133), Remix (FXR 133), Order from.Polygram on 081 59 

OUT NEXT WEEK 



HERE'S SOMETHU 

TO SCREAM ABO] 
rW/ § 
r/ 

/ 
19 

- -3M 
i. -tT, ^ 

June 1990 sees New World Video's entry into the sell-through market with the long awaited 
release of Clive Barker's monster horror hit Hellraiser. To keep the screams of appreciation 

at fever pitch, our following release will comprise Wanted Dead or Alive, The Gladiator 
Crime Story and Original Sin. 

HELLRAISER CrimeStqry (liiiasiA 
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DEALER PRICE £6.95 S.R.P. £9.99 
Kl YOUR HIGH FLIERS REPRESENTATIVE telephone,081)7422023 ORO^™^ tLLPHONE (0296) 395151, OR YOUR PARTICIPATING WHOLESALER 



Japan's copyright sun rises at last 
by Jeff Clark-Meads Twenty years ago  had a yen for copyright in 
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, new EP, The Is Mine, out on Pigboy Rec- 
J — self-titled MCA. Out this 
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Dusty Springfield reputation. 
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Sinead O'Connor's Number One album, 
"I do not want what I haven't got," 
has now sold over 5 million copies worldwide. 

Sinead recently completed the first part of a 
sell out UK tour and now continues triumphant 
in the US having secured both the Number 
One spots for album and single. 

The same success has been repeated the 
world over with 18 countries heralding Number 
One singles and 17 Number One albums. 

To continue the UK sales momentum, a six 
week, 7 area TV campaign commenced last 
week supported by specially contracted 
in-store displays. 

A new single will be released in June to 
coincide with more UK dates in Glasgow 19th, 
Edinburgh 20th, Newcastle 21st and 
Glastonbury 27th. 

So far this year nothing compares to this.... 

enS.cjn 
Ch^salis 



Where multiples fear to tread 
Frontline hops on ^ a Vietorio Line lube and heads south of the Thames to a unique retailing 

tion as the wealth of small dance- based shops do their bit for the punters who travel from all over London to get what they want. One local retailer who seems to benefit from this environment is Simon Cearns at Page 43 Records. 'orked or 
dose to the heart [ of London 
BRIXTON MUST be one of the most unusual record retailing environments in the UK. Despite being so close to central London, Brixton has its own unique 

box operations at HaHequ-. ...... what is now Lightning, took over the shop 14 years ago. "It was a record shop when I got involved but it was selling rock and middle-of-the-road stuff. It's one of the largest shops in the area and, 
resl^of^lhem, we seem to do pretty 

In keeping with the rest of Brix- ton's shops, Page 43 sells dance product. 

collection on the new format. It's strange because we are now see- ing all those people we saw years ago buying records who are now coming back into the shop again." Cearns believes that the inde- pendents' dominance of Brixton's record retailing environment is un- likely to change. "I don't think the multiples would want to go in there 
"If I were them I wouldn't do it without a security card. The people there at the moment are very pro- 

if would be" difficult lor Someone 

come to Brixton and get what they 
Moghal sa 1 ' ' 

style when ^hZtSsUf videos' m 
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iiSis the rise 

a shop, says manager Paul 
Red had one shop in the area 

ed in Soho, Peckham and Elephant And Castle. Consequently, its repu- ting bigger here because of the talion as a leader in the reggae other shops. But it is always poss- and donee market has spread fast, ible that I might open up some- "We do stock everything but it where else," is definitely the dance stuff that So for now, it seems that Brixton does the best in terms of sales," has everything that its customers says Williams. "In Brixton, there is want, not really much competition for us except perhaps for Woolworths." 
tributed to Red's success. "At one time, we used to just rely on DJs coming in for stuff, but now every- body that is passing pops in," he 

p[S= 
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Are you the only person involved in your career 

WHO'S NOT LOOKING AFTER NUMBER ONE? 

As an artiste, the last thing on your mind is the legal 
and administrative side of developing your career. That's 
because your major priority is creativity. 

It is a fact of life that popular music has continued to 
make legal history through 'artiste exploitation', mainly 
brought about by initial 'misunderstandings' between artiste 
and management. 

But more often than not, it's down to pure business 
naivety on the part of the artiste when contractual agreements 
are eventually signed. Both management and artiste must, 
therefore, protect their interests in order to achieve a successful 
and long-term business relationship. 

The Phoenix Group have the expertise to offer the 
music industry objective advice on all aspects of the business 
as well as ensure that both parties are professionally and 
legally catered for. 

And, unlike most business consultancies, our costs 
are based on an hourly rate - so you know exactly where you 
stand from day one. 

Outlined below are the specialised areas where our 
expertise could help you build towards an even more suc- 
cessful future in the entertainment industry. So, if you feel we 
can help you, ring us now on 081-944 6266 for an informal 
chat or write to us in complete confidence at the below address. 

x PRODUCING YOUR OWN r RECORDS AND PROMOTIONAL VIDEOS. w 
w w 

%S|f wz 

The Phoenix Group 
DEPENDENT BUSINESS ADVICE j-Wimbledon Village Lc 

W ;== 
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CATCH UP 
ON THE NEWEST :ii:/! i i 
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New Music Seminar 11 ^ July 14-18, 1990 Marriott Marquis Hotel, NYC Register Early and Save $100 Pay only $230 thru May 18th 
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ADVERTISEMENT 
YOUR WORST NIGH 

STOCK AITKEN WATERMAN 
No HIGHEST POSITION ARTISTS LABEL (PRODUCER) PUBLISHERS 

i 22 USE IT UP AND WEAR IT OUT Pat & Mick (SAW) ATV Musit/Choppell & Co 
2 ,S COUNTING EVERY MINUTE Chrysolis/PWL (SAW) All Boys Music 
3 8 HANG ON TO YOUR LOVE Jason Donovan PWL (SAW) All Boys Music 
4 2, HANDFUL OF PROMISES Big Fun (SAW) All Boys Music 
5 HAPPENIN' ALL OVER AGAIN o Lonnie Gordon (SAW) All Boys Music 
6 1 TEARS ON MY PILLOW o Kylie Minogue (SAW) Sovereign Music 
J 1 DO THEY KNOW IT'S CHRISTMAS • Band Aid II PWL/Polydor (SAW) Choppell Music 
8 2 WHEN YOU COME BACK TO ME • Jason Donovan PWL (SAW) All Boys Music 
9 LISTEN TO YOUR HEART Chrysolis/PWL (SAW) All Boys Music 
10 22 WHEN LOVE TAKES OVER YOU Donna Summer WEA ■ (SAW) All Boys Music 
11 8 CAN'T SHAKE THE FEELING Big Fun Jive (SAW) All Boys Music 
12 . ^ NEVER TOO LATE o Kylie Minogue (SAW) All Boys Music 
13 17 CAN'T FORGET YOU Chrysolis/PWL (SAW) All Boys Music 
14 2 EVERY DAY (1 LOVE YOU MORE) o Jason Donovan (SAW) All Boys Music 
15 LOVE'S ABOUT TO CHANGE MY HEART Donna Summer WEA (SAW) All Boys Music 
16 3 JUST DON'T HAVE THE HEART Cliff Richard (SAW) All Boys Music 
17 4 BLAME IT ON THE BOOGIE Big Fun JIVE (SAW) Global Music/GEMA 
18 WOULDN'T CHANGE A THING o Kylie Minogue PWL (SAW) All Boys Music 
19 YOU'LL NEVER STOP ME LOVING YOU o Chrysolis/PWL (SAW) All Boys Music 
20 SEALED WITH A KISS o Jason Donovan PWL (SAW) Choppell Music 
21 1 DON'T WANNA GET HURT Donna Summer (SAW) All Beys Music 
22 FERRY 'CROSS THE MERSEY • Various PWL (SAW) OJM/Polygcom 
23 HAND ON YOUR HEART • Kylie Minogue (SAW) AU Boys Musk 
24 1 HAVEN'T STOPPED DANCING YET Pal & Mick iSAW) c PWL lid -Eye' Music/Buckwheot Music 
25 TOO MANY BROKEN HEARTS • Jason Donovan PWL iSAW) All Boys Music 

26 THIS TIME 1 KNOW IT'S FOR REAL o Donna Summer WEA (SAW) All Boys Music 
27 I'D RATHER JACK 8 The Reynolds Girls PWL (SAW) All Boys Music 
28 HELPo Bananarama & lanananeeneenoonao (SAW) Northern Songs 
29 8 1 ONLY WANNA BE WITH YOU Samantha Fax Jive (SAW) Choppell Music 
30 ESPECIALLY FOR YOU • TCylle Minogue & Jason Donovan PWl (SAW) All Boys Music 
31 SEXCESS Sigue Sigue Sputnik (SAW) Sputnik Songs 
32 S.S. PAPARAZZI Slock Aitken Waterman PWL (SAW) All Boys Music 
33 TAKE ME TO YOUR HEART Rick Astley (SAW) All Boys Music 
34 is NATHAN JONES Bananarama (SAW) Jobete Music 
35 HE AIN'T NO COMPETITION Brother Beyond EMI (SAW) All Boys Music 
36 , JE NE SAIS PAS POURQUOI o Kylie Minogue (SAW) All Boys Music 
37 5 ALL OF ME Sabrina PWL/Mega (SAW) All Boys Music 
38 LOVE, TRUTH AND HONESTY Bananarama (SAW) All Boys Miull/ln A Bumn 1 Wusic/Worner Choppelt Music 
39 „ 1 DON'T BELIEVE IN MIRACLES Sinitta (SAW) All Boys Music 
40 TURN IT INTO LOVE Hazell Dean EMI (SAW) All Boys Music 
41 s NOTHING CAN DIVIDE US o Jason Donovan PWL (SAW) All Boys Music 
42 THE LOCO-MOTION o pwl Kylie Minogue (SAW) Smen Gems/EMI Music 
43 2 THE HARDER 1 TRY 0 Brother Beyond EMI (SAW) All Boys Music 
44 2 MAYBE (WE SHOULD CALL IT A DAY) Hazell Dean EMI (SAW) All Boys Music 
45 ALL THE WAY England Football Club MCA (SAW) All Boys Music 
46 , GO TO BE CERTAIN o Kylie Minogue PWL (SAW) All Boys Music 
47 „ LET'S ALL CHANT Pat & Mick PWL (SAW) All Boys Music 
48 5 1 WANT YOU BACK Bananarama (SAW) All Boys MuiWIb A Bumk I Aosic/Worner Choppell Music 
49 4 WHO'S LEAVING WHO 4 Hazell Deon (SAW) All Boys Music/jUK) 
50 , TOGETHER FOREVER 2 Rick Astley RCA/PWL (SAW) All Boys Music 

CONGRATULATES STOCK AITKEN WATERMAN 

ON THEIR FIRST 100 HITS... 



TMARE COME TRUE? 

51 THAT'S THE WAY IT IS o Mel & Kim (SAW) All Boys Murk 
52 CROSS MY BROKEN HEART o Sinitta Fonlore (SAW) All Boys Music 
53 1 SHOULD BE SO LUCKY • Kylie Minogue PWL (SAW) All Boys Musk 
54 1 CAN'T HELP IT Bananarama (SAW) All Boy! Muiil/ln A Bum ch Musit/Wonief ChappeHMusic 
55 LET'S GET TOGETHER TONITE Steve Walsh (SAW) All Boys Music 
56 PACKJAMMED (WITH THE PARTY POSSE) Stock Aitken Waterman A&M (SAW) All Boys Music 
57 G.T.O. o (SAW) All Boys Music 
58 WHEN 1 FALL IN LOVE/MY ARMS KEEP MISSING YOU o rca/pwl Rick Astley (SAW) The Avenue Muril Publilhing Co/All Boyj Muiii 
59 WHENEVER YOU NEED SOMEBODY o Rick Astley RCA/PWL (SAW) All Boys Music 
60 LOVE IN THE FIRST DEGREE o Bananarama (SAW) All Borr Music/In A London i Bunch/Warlner Cboppell Music 
61 NEVER GONNA GIVE YOU UP • Rick Astley RCA/PWL (SAW) All Boys Music 
62 ROADBLOCK Stock Aitken Waterman A&M (SAW) All Boys Music 
63 TOY BOY o Fonfore (SAW) All Boys Music 
64 F.L.M. o Mel & Kim (SAW) All Boys Music 
65 H 1 HEARD A RUMOUR Bananarama (SAW) All Boy! Mesit/ln A Bum :h Music/Warner Chappell Music 
66 « NOTHING'S GONNA STOP ME NOW Samantha Fox (SAW) All Boys Music 
67 56 GET READY Carole Hitchcock A&M (SAW) Jobeie Music 
68 « IN LOVE WITH LOVE Debbie Harry Chrysalis (SAW) Chrysalis Music 
69 i LET IT BE • Ferry Aid (SAW) Northern Songs 
70 69 HOOKED ON LOVE Dead Or Alive Epic (SAW) Choppell Music 
71 i RESPECTABLE • Mel & Kim (SAW) All Boys Music 
72 2 HEARTACHE Pepsi & Shirlie Polydor (SAW/Hommond) Handle Music 
73 l SOMETHING IN MY HOUSE Dead Or Alive (SAW) Chappell Music 
74 60 AIN'T NOTHING BUT A HOUSE PARTY Phil Featon (SAW) Blue Ribbon Music 
75 IN THE HEAT OF A PASSIONATE MOMENT (SAW) All Boys Music 

M(&L\ 

76 T2 SHOWIN'OUT (GET FRESH AT THE WEEKEND) o sup,.™ Mel & Kim (SAW) Ail Boyr Musk 
77 3, BRAND NEW LOVER Dead Or Alive (SAW) Choppell Music 
78 41 MORE THAN PHYSICAL Bananarama (SAW) All Boys Music 
79 7. NEW YORK AFTERNOON Monda Kane (SAW) Chrysalis Music 
80 8 1 CAN PROVE IT Phil Fearon Ensign (SAW) Chrysalis Music 
81 67 SOMEBODY Brilliant WEA (SAW) E.G. Musk 
82 3t TELL ME TOMORROW (SAW) All Boy^Musk 
83 8 VENUS o Lonj0„ Bananarama (SAW) Island Muslt/Simra 
84 ,6 I'LL KEEP ON LOVING YOU (SAW) All Boys Music 
85 23 AFTER THE LOVE HAS GONE Supreme (SAW) All Boys Music 
86 M LOVE IS WAR Brilliant (SAW) EJ 5. Music/All Boys Music 
87 58 THEY SAY IT'S GONNA RAIN Haiell Dean EMI (SAW) Your Musk 
88 58 IT'S A MAN'S MAN'S WORLD Brilliant WEA 

89 « THE HEAVEN 1 NEED Three Degrees (SAW) All Boys Music 
90 67 GETTING CLOSER Haywoode (SAW) All Boys Music 
91 73 MY HEART GOES BANG (GET ME TO A DOCTOR) Dead Or Alive Epic (SAW) Choppell Music 
92 7 SAY I'M YOUR NO 1 Q (SAW) All Boys Music 
93 H IN TOO DEEP Dead Or Alive Epic (SAW)-Chappell Music 
94 "... LOVER COME BACK TO ME o Dead Or Alive Epic (SAW) Choppell Music 
95 NO FOOL FOR LOVE Hozell Dean (SAW) All Boys Music 
96 41 BACK IN MY ARMS (ONCE AGAIN) Hazell Dean (SAW) All Boys Musk 
97 1 YOU SPIN ME ROUND (LIKE A RECORD) • Dead Or Alive Epic (SAW) Choppell Music 
98 ,52 I'M SO BEAUTIFUL (SAW).All Boys Music 
99 4 WHATEVER 1 DO (WHEREVER 1 GO) Hazell Dean Profo (SAW) Afl Boys Music 
100 SO YOU THINK YOU'RE A MAN Divine Profo (SAW) EMI Songs 

• GOLD (400,000 UNITS) o SILVER (200,000 UNITS) 
  

( 90PS SORRY 10! •• • 
101 . BETTER THE DEVIL YOU KNOW Kylie Minogue (SAW; All Boys Musk 



/aZz uOw0N Parade £M1( 
EACH COMPACT DISC COMES WITH FULLY DOCUMENTED SLEEVE NOTES 

18 OF HIS GREATEST AND MOST POPULAR RECORDINGS 
1NCIUDING; I'm Gonna Sit RisM Down And Write Myself A Latter My Vory Good FriendThe Mitoan Somebody Stole My Gal 

\'J*ThUU PAR 2003 ^ Distributed by PINNACLE - Telesales 0689 73144 
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»ii(Mellopht..._   1962) and Woody Hcmian (... & His Orcheslra 1957 Feafuring Bill J " •' ier Music adds reissued titles, un__.  logo of Best Of Big Bands. Three solos — featuring Cab Calloway, Benny 
(including Art Blokey's Mirage, Vol 2 of Lester Young's Savoy Recordings, and a two-disc Charlie Parfcer — Savoy Masters), and Muse by tenorist Harold Land, and 

59, Roland Kirk Paris 1976, Thad iones/Mel " ' • ' * risl969. Cry Me A River, a noble effort from and receMng 
PolyGram's Mayiime jazz exi 

Rep Records from I  - strong CD-only issues from such as the Basie Band, Teddy Wilson and a couple from presently touring Spike DahlMMt FCM lcmfnn..inr,k/ 
ks. One of Dex's musical 

to-CD release this month-same label, and titled Lush Life. Distributed here by Harmonia Mundi, which is 
Mercury); Polydor < 
Randy Wesfon, Bin Co*£y (he 

her BriHsh recent Billboard Jazz Chart-topperi, M by and an all-girls-together compilation 

FABULOUS NEW ALBUM 
"I TOUCHED A STAR" 

BY THE LEGENDARY 
ADELAIDE HALL 

12 Great Songs: 
SIDE ONE 

/c;oteif Bad And That Ain't 
Lady Is A Tramp 

Solitude /1 Lei A Song Go Out Of My Heart Tenderly 
12" Vinyl or Cassette Price £6.99 

PLUS 
A FREE BOOKLET giving the life 

story with pictures of Adelaide Hall 
and others. 

Toro Productions Ltd., Unit 12, Bolsover Enterprise Park, Boisover S44 6BH Tel. (0246) 822444. Fax. (0246) 824143 

Dexter Gordon: 

be bop deluxe 

^ca 

iii 

StTeolechas 

iiiiKl 
Virgin Music Video is proud to announce a 

Ilongterm licencing deal with Storyville - the 
leading european based jazz label. With a 

rich and varied 

□ 

claAAic 

The first Storyville video rt 
"THE G000YEARS OF JAZZ" 

Five, thirty minute colour stereo programmes 

All available from July 

catalogue of first 
rate artists and 
films, Storyville 
and Virgin Music 
Video can 
promise the best 
in jazz on video. 

uicLo 



Slisn BriW on how specialist 
distributors are meeting the demand for more Jazz product 

Jl 

/J 

EXTRA 

Shaping up and shipping out 

I 

imlng from a deep-rooted af- rection for the music Itself. John Jack has been in the dis- tribution business since 1973, op- erating Cadillac Music from his of- fice in London's Shaftesbury Av- enue. An exporter-importer — to the US, Japan, Australia and the main European territories — Jack has a penchant for the former. "Maybe it's because that side of particularly good for y l ckir. on|y t0 ja. d more stuff tainly, I si 
to the State from there." he says. Most of Cadillac's tradir is done by telephone, and bulk delivery by road; smaller consignments ("say 25 CDs or less") are posted, pf course," says Jack, "sometimes people call on 

PICNIC 
FOR MAD MEN ONLY! 
Compact Disc 
Album & 
Cassette 

me, or send their orders in writing." Chris Wellord, of Independent Record Soles, is another long standing Jazz fan and was for many years owner of a specialist shop in New Cross, south London, which achieved near-legendary status. Wellard conducts his distribution business from his premises at Eltham, also south London, on a one-man basis — except for his wife[s help with bookkeeping and 
"I pick up the 'phone every Mon- day morning and call all the jazz specialist shops — something I do practically every day. At the same time, I have to order from all my suppliers — Hep, Mole Jazz, Jas- mine, el al. I usually make deliver- ies myself by car, especially by night as ifs so much easier. My working day is 8am-l 0.30pm, and I work every Saturday and Sun- day. I've been doing all this for nearly 1 2 years now." Jazz Music (Manchester) has been involved in jazz distribution for eight years. It has five staff, in- cluding Jutta Greaves, the com- pan/s product buyer. "Jazz Mu- sic," says Greaves, "is another distributor which exports as well as imports jazz and blues product." On the home front, the com- pany's orders arrive by telephone, post and fax. "We sell all over the UK, as far as the north of Scotland to the tip of Cornwall. All our deliv- eries are by post or road courier." Exports, says Greaves, are ship- ped all over the UK, and to Europe and Australia. New Note's imported product — from the US and Europe — is handled by neighbour Pinnacle Records, at Orpington, Kent. Or- ders are accepted by Pinnacle tele- sales and tapped into a computer. Newly-released product is shipped 

delivered, along with the com- pany's classical and pop release by courier, says Jeremy Elliott. Other- 
Harmonia Mundi als Parcel 

r every Wedne; 
product is 

But there are one or two di ere who strike a more cauti posture. Cadillac's John Jack, for c 

value — from LP' to CD — as you're dealing with higher priced goods," he says. "It's very easy to manufacture a machine turning out more and more sausages. I auess our market is underdoing a bit of expansion 
of the future. "This is a volatile market. And people haven't got a bottomless pit of money to spend on records. Sore, there's a greater awareness of music as a consumable com- modity, as opposed to 20-30 years ago. But in the longer term, anyone who thinks it will remain a non-stop progression must be mad. "I d like to implore manufactur- ers: please cut back on the volume of product! For one thing, it will give the consumer a chance to really to know the things the/re 

For Chris Wellard, if there is any real increase in the market it is with the crossover and contemporary jazz-influenced music. "If there is to be any kind of real increase in the Nineties, for me anyway, it'll come through Jazz," says Wellard. "Regrettably, most of the stuff I sell doesn't get too much airplay on Jazz FM. Mind you, the JSP CD of Luis Russell material, which has been played, has done very well. Which showed, too, that if the right tracks are presented in the right way, people will listen — and the records will sell!" Naturally, other distributors in the London area have reason to be grateful to the appearance of Dave Lee's jazz station. And they are confident that their owh 

Wore nent for it 
next-day-deiivery servi wide. Of course, if ai 

will continue to ae enhanced by Jazz FM's continued presence. For Panther's Kellas, the station has "helped considerably" in the increase in record/tape sales in the London catchment area since its in- ception. A viewpoint shared by Jeremy Elliot, of Croydon-based 

tinue to exercise a significant influ- ence in any market-growth for UK in the future," I 
its own fleet of 

PillP 
deS,^ 

wrt 
there ;rf:roTonfirr™«n- 
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Will jazz's 

day, here tomorrow 
how do they allocate reso tween marketing old c issues? 

ket demands of chart music. Poly- Gram, like the specialists, would talk to retailers such as Our Price and magazines like Record Mirror. All these lessons were applied with the release of Steve William- son's album A Waltz For Grace. As far back as November it was scheduled to fit in with the launch of Jazz FM. Grenfell believes that decision contributed to healthy sales — 6,000 up to the beginning of April, an exceptional figure for 

art 
popularity fed© on Hie arrival of rock's Next Big Thing? Record 

think not. Barry 

way jjesss ns being marketed to the ever-eager 

faiHyec YOUNG BL 

111 i=i THE COVER ol isn, 

^omXan^w 
iiii tr obveef uc 

etS 
i 

il P5? 
"Isl^-s most 

station Jazz FM, he feels new fans of bei 
arque aqains, ^ 

m &ssm 
the Eighties, and so 

Walkman ue^e'sbX 

Jazz 
Anthology 

FORTHCOMING RELEASES - DEALER PRICE £3.65 550182 CD LOUIS ARMSTRONG PARIS SESSION 1934 NEW YORK SESSION 1938 550192 CD DUKE ELLINGTON JAZZ GROUP 1964 550202 CD BUD POWELL BIRDLAND, NEW YORK 1956 550152 CD LIONEL HAMPTON AND HIS ALLSTARS 1956 550172 CD BENNY GOODMAN LIVE IN BRUSSELS 1958 
CHECK YOUR STOCKS - DEALER PRICE £3.65 
N.B. 500051/2/4 LP/CD/MC "DE" ULTRAMARINE 401052 CD LIONEL HAMPTON LIVE IN PARIS 1961 550002 CD COUNT BASIE BASIE PIANO 1944-1959 550012 CD CHARLIE CHRISTIAN LIVE AT MINTON'S 1941 550022 CD BASIE/ELLINCTON SOUTHLAND CAFE 1940 550032 CD ELLA FITZGERALD AND HER 9 

M U S I D I S C DISTRIBUTED BY PINNACLE 550042 CD ERROLL GARNER 
AND HER ORCHESTRA 1940 HISTORIC FIRST RECORDING 1944 

550052 CD ARTTATUM 550062 CD MODERN JAZZ QUARTET 550072 CD GERRY MULLIGAN 
550082 CD CHARLIE PARKER 

550112 CD SCOTT JOPLIN 550122 CD JELLY ROLL MORTON 550132 CD COLEMAN HAWKINS 
550142 CD SONNY ROLLINS 

PIANO SOLO 1940/41 
LIVE 1956 BIRDLAND, NEW YORK 1960 LIVE IN LOS ANGELES 1947 LIVE AT THE ROOST 1948/49 QUINTET & QUARTET 1950/51 RAGTIME PIANO, BLUES & RAG 1924/25 LIVE SESSIONS AT THE SAVOY BALLROOM 1940 FIRST RECORDINGS 1957 
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TOP i>o 

- TAKE YOUR TIME 7 Montronix feat. Wondrcss Capitol (12)CL 573(E) 
23 HOLD ON 3 EnVogue Allantic/EoslWoslA7908(T)(W) 
33 DIRTY CASH 5 Adventures Of SlevieV Mercury/Phonogram MER(X) 311 (F) 
4 4 KILLER 7 Adomski MCA MCA(T) 1400(F) 
5, A DREAMS A DREAM 3 Soul II Soul 10/VirginTEN(X) 300(F) 
6,0 TAKE ME BACK 2 Rhythmalic Network NWK(T) 8 (P) 
73, LOVE THING 2 TBePosodenas CBS PASA(T) 4 (C) 
83, WON'T TALK ABOUT IT (REMIX) 2 Beats Inlernolional Go Beat GOD(X) 43 (F) 
9 5 SNAPPINESS 4 BBG Urban/Polydor URB(X) 54 (F) 

10 „ DO YOU DREAM 2 Corlton 3 Slripe/Hrr/London SNM|X) 1 (F) 
1134 IN THE REALM OF THE SENSES 2 Bass-O-Matic Virgin VS(T) 1265(F) 

12 30 WHAT DID 1 DO TO YOU? (EPJ 2 LisaStansfield Arislall3168112J-613168)(BMG) 
13, GHETTO HEAVEN 8 Family Stand Allonlic/Enst West A 7997(1] (W) „ WHAT AM 1 GONNA DO (ABOUT...) 14,5 2 Tafuri Sleeping Bag SBUK 20(T) (l/RT) 
15 6 AFRIKA 5 History (eaturing Q-Tee SBK.One |12)SBK 7008 (E) 
16 „ 2 Dr Baker Desire ■ (WANTX 28) (PAC) 
17,o TOMORROW 6 Tongue V Cheek Syncapole/EMI (12)SY 34 (E) 
18 „ 4 Nation 12 Outer Rhythm/Mule - (EBU1) (l/RT) 
19 8 
20 42 

WEIGHT FOR THE BASS/MUSICAL... 6 Unique 3 10/VirginTEN(X)298|F) HEY! HEY! CAN U RELATE 2 DJ Mink/K.i.D. Carrulhers Warp/Mule - (WAP 4) (l/RT) 

WUXs 11 
FROM ©Al XUP DATA. BUBBLERS ARE FROM OUTSIDE 

2124 2 David GraJt0GETH 4U,+B'way/,sland „2,BRW 16, (F, 
22 ,3 Snap P0WER Arista 113133(12--613133) (BMG) 
23,7 STEPPING STONE/FAMILY OF MAN 3 Farm Produce MILK 101S (12--MIU( 101) (P| 
24 EE ̂  Don Pablo's Animals Rumour RUMA(T) 18 (PAC) 
25 CD 7>Esaw,NN#,«.!y£w«.w«i 
26 2 jjrsoN 

27,3 £20 TO GET IN 5 Shut Up And Donee Shut Up And Dance - (SUAD3) (PAC) 
28 ce 1 STILL HAVEN'T FOUND WHAT ... 3 The Chimes CBS CHIM(T) 1 (C) 
29 CEI CabarelVollaire Parlophone (12)R6250(E) 

la 3 PEOPLE'S INSTINCTIVE TRAVELS.. A Tribe Colled Quest Jive HIP 96/HIPC 96 (BMG) 
2 5 

FEAR OF A BLACK PLANET Public Enemy DelJam4662811/4662814 |C) 
37 2 BRAND NEW HEAVIES Brand New Heavies Acid Jan JAZIDLP 23 (l/RT) 
42 4 THE FUTURE IS OURS Musto And Bones CityBeat/Beggors B. CBLP 5/CBMC 5 (W) : 5 6 4 JOHNNY GILL Johnny Gill Motown ZL 72698/ZK 72698 (BMG) 
6 csa How!l'dHRewettEWEbktra 7559609041/7559609044 (W) 

' 7:' , 
84 2 TO THE EAST BLACKWARDS X-Clan 4th7 B'way (USA) 444019 (Imp) 
9 023 Chimes Columbia (USA) C 46008 (Imp) 

10 cEa DA POSSE'S LARGE 

U M * 

I 1 

30 ca 

JIE7 ST'A'R ADVERTISEMENT 

REGGAE DISCO CHART 
REGGAE CHART 

!) KNOWHOWTOMOVEMojofDooyr (5) KU-KLUNG-KLUNG Red Drogoo 
(22) DO YOU EVER THINK ABOUT ME \ 06) YOUR LOVE Midwel Prophet 
(19) BODY TUNE UP Johnny P (10) CHAKA ON THE MOVE Chob Dwwa 

REGGAE ALBUM CHART 
i) REGGAE HITS VOL 7 Vonow 
,) NINJAMANvs JOHNNY PN.niOm0n& Jo \) DEBORAHE GLASGOW Debcfohe Glo^ ') TWICE MY AGE SHOWCASE'91 Vori 
[) FROM THE SECRET LABORATORY Leo l ') PAY DUN PON ITVoiiom >) MUSIC WORKS SHOWCASE '90 Vorioo 
» ROCK WITH ME BABY Vori i) PICK IT UP SHOWCASE Vori. 

>) ARIWA ARTISTS VOL 3 Vori. (21) WAYNE WONDER MEETS SANCHEZA/fat? Pen 

•but/Passion DEBT(X) 3094 (PAC) _ TALK BACK 3 Double Trouble/Janettc Sewell Desire WANT(X) 27 (PAC) NEVER BEEN IN LOVE LIKE THIS.. Soultown-(SOUL 007) (GAM) 
Outer Rhythm/Mule • (FOOT3) (l/RT) 

Spiral Cut SCUT00](T){$P) 

Man Machine feat. Zen Outer Rhythm - (MMAN2T) (l/RT) 
3 slio^ S&M/Savoge7SAV 106 (]2'-12SAV 106) (PAC) TREAT ME RIGHT 3 Adeva Cooltempo/Chrysolis COOL(X) 200 (C] 

AND I LOVED YOU , 
45 CEJ MikiHoward' STEP ON 7 Happy Mopdays Factory FAC 2727 (12--FAC 272] (P) —DISVE 

Ftemal/WEA YZ 464(T) (W) 

eUBBiliRS 

Fast Forward PAUL(X) 92 (8MG) 

ZYX-)ZYX 633212) (Imp) PRIDE (MORE THAN SPECIAL) Volume Ten/Poplo Doyid RCA P6 43585 (PT 43586) (BMG) 

MERCY MERCY ME Motown (USA) MOT 4714 (Imp) 

OUT NOW COMING SOON 
DISTRIBUTION 

MOCCASOUL - RHYTHM OF LOVE - (CD) TTT018 - CD + 12" - TAM TAM 
Massivo Featuring Tracey - Loving You - Debt (X) 3097 - 7" + 12" - Debut 

REACT TO RHYTHM - RHYTHM ADDICTION - GRRR2 - 12" - GUERILLA 
Jazz + The Brothers Grimm - Casanova - (CD) TTT024 - CD + 12" - Tarn Tarn 

REBEL MC - REBEL MUSIC - WANT (X) 31 - 7" + 12" - DESIRE 
Genaside II - The Motiv - 12TOT6 -12" - Jumpin' + Pumpin' 

VARIOUS - THE BIGSHOT MIXES - DBLP 506 - LP/MC/CD - DEBUT 
ORDER DESK • TEL: 01-800 4490 • FAX: 01-800 3242 • PACIFIC HOUSE • VALE ROAD • LONDON N4 1QB 

DR BAKER - KAOS - WANT (X) 28 -12" - DESIRE 
Don Pablos Animals - Venus - Ruma (T) 18 - 7" + 12" - Rumour 

BOBBY KONDERS - THE POEM - WANT (X) 29 - 12" - DESIRE 
Force Legato - System - Rumat 17 - 12" - Rumour 

DOUBLE TROUBLE - TALKBACK - WANT (X) 27 - 7/12/MC/CD - DESIRE 
Plaza - Yo! Yo! - Debt (X) 3094 - 7" + 12" - Debut 

BLADE - LYRICAL MANIAC - BLADE 1202 -12" - RAW BASS 
Orr - Some - We Can Make It - Debt (X) 3096 -12" - Debut 

PROMISED LAND - SOMETHING IN THE AIR - BIW (T) 008 - 7" + 12" - BIG WORLD 



u 
SOME OF the hotter UK released newfloorfillers include the LA Mix produced Get Loose girl rappeds Chic Le Freak guitar punctuated frisky hip house JAZZI P Feel The Rhythm (A&M USAT 691); 112 song adapting sultry gospel-ish girl gurgled 
 - Still Haven't Found What I'm Looking For (CBS XPR 1523); familiar quotations and funky sax woven rolling Italian COLLINA Featuring I.T.I. Babe What's Goin' On (Supreme Records SUPET 169); Dove Angel and Dave Dorrell produced "acid rave" style Eurythmics oldie remixing, previously a supposed bootleg though now revamped and promoed legally (as flip to a Eurythmics slowie confusingly called Angel); ANGEL Sweet Dreams (Nightmare Mix) (RCA,DAT 25); Paul Dakeyne & Steve Anderson remixed percussively thumping 

The Rhythm Pump (Remix) (Atlantic A7919T); familiar old house elements woven chanting and bounding infectious WESTBAM The Roof Is On Fire (Swanyard Records Ltd SYRT 1 0, via Total/BMG); Steve Anderson & Dave Seaman created Italian style girl yelped frantically pounding BROTHERS IN RHYTHM Peace And Harmony (Italo's Grand Finale) (4th + B'way 1 2BRW 173); cartoon characters and other familiar vocal effects 

(Atmosphere Records ATMT 1); Sheffield recorded Iwiffery third generation acid house instrumental DREAM FREQUENCY Live The Dream (CityBeatCBE 1249, via Beggars Banquet); repetitive girl cooed and muttered simple Dubbly loping MARINA VAN-ROOY Sly One (de/Construdion Records PT 43474); hottest dancer on a four track EP, gently harmonised shuffling jiggly THE BLOW MONKEYS If You Love Somebody (RCA PT 43624); hotter than previous pop vocal mixes, electronically bleeping and bubbling instrumental CABARET VOLTAIRE Keep On (Sweet Exorcist Mix) (Pariophone 12RX 6250); iangling grand piano and T-Connection Do What You Wanna Do percussion driven Italian DJ's house oldies combining DJ ATOMIC© 'HERBIE' Atomic House (CityBeat CBE 1251, via Beggars Banquet); Lenny Dee & Victor Simonelli created six tracker including four mixes of the mystic girl and guy muttered pulsing SUBLIMINAL AURRA Ease The Pressure (XL Recordings XLT-8, via WEA); apparently Steve 'Silk' Hurley created stuttering and spitting frenetic hip house A.T.C. It Ain't Over (SBK, One 12SBK 7008); definitely Steve 'Silk' Huricy remixed NHe-Lifers' K Jee riff prodded hip house MELLOW MAN ACE Welcome to My Groove (Capital 12CL 574); Robert Ozn muttered and chanted typical Frankie Knuckles & David Morales remixed smooth deep house DADA NADA Deep Love (Urban URBX 53), hoarsely rapped aggressive rumbling OVERLORD X Powerhouse (Mango Street 12MN5 732, via Island); Jr " punctuated tense juaaery raggamuffin rap DEMON BOYZ International Karate (Mango Street 12MNS 738); bluesily picked then bright acoustic guitar drive "Balearic" instrumental FLUKE Joni (FOO 2T); London DJ Ian B created disjoinledly spurting electro rave EON Inner 

Mind (Vinyl Solution STORM 14); comily rapped and chanted bright though routine Dutch pop hip house TWENTY 4 SEVEN I Can't Stand HI (Hip House Remix) (BCM Records BCM 395X). UK released albums include the obviously eagerly awaited THE FAMILY STAND Chain (Atlantic WX 349); old fashioned jazz funk THE BRAND NEW HEAVIES The Brand New Heavies (Acid Jazz JAZIDLP23, via The Cartel); afro, ambient and acid combining break beats like NO SMOKE International Smoke Signals (Warriors Dance WAFLP 3, via Spartan); disappointing tracks crammed PUBLIC ENEMY Fear Of A Black Planet (Def Jam 466281 1, via CBS). Some recently selling US LPs include the lazily drawled ' listening than dancing) 
. __,_._'s InstinctiveTravels And The Paths Of Rhythm (US Jive 1331 1-J), James Brown exhortations prodded and often beats driven hip house MR LEE Get Busy (US Jive 1273 1-J). Hopefully there'll be room for an import singles round up next 
• Dance news on p30 
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Tims A-Z (WRITERS) 
*tniJ&own\   64 

■jSa^a; A. ««««1KW»V 91 

a| 1 Adam ski (Adamskil MCA Music/Beelhoven St. Musi^tgiaTuli"|F| 

A 2 3 BETTER THE DEVILYOU KNOW PWlPWimSilP) Kylie Miaogua ISlock/AilkonAValamian) All Boys Music 
A 3 DIRTY CASH Mercury;PkonogromMERl*)3ll (F| Adventures Of Slevie V (Slevre V) Copyright Control 
A 43 COVER GIRL CBS6LOCK(T)5{C| Now Kids On The Block (Maurice Storr| EMI Music 

5 3 0PP0S1TES ATTRACT 0 Siren/Virgin SRNfl) 12t IF) Poulo Abdul (duel with The Wild Pair) (Ollie Leiberj Virgin Music (s) 
6 VOGUE 0 SiroW9851fT)(W] Madonna (Modonno/Shep Petlibone) Worner Choppell Music ® 

A 7 " HOLD ON Allanlic/Easl West A 790811) (W) En Vogue (Thomas McElroy/Donzil Foster) 2 TuH-E-NuH Songs 
8 BLACKVELVET 0 AllonlicPEast West A 8742(1) (W) 1 Alonnah Myles (David Tyson) Zomba Music/EMI Music ® 
9 3 : A DREAMS A DREAM )0/Vi™inl£N(X)300|Fl 5 Soul II Soul (Jazzie B./N Hooper) Jazzie B./Virgin/law/EMI/Worner 

A 10 3 , WONTTALK ABOUT IT (Remix) GoBeoiGOD(Xl«(F) ■ Beats International (Norman Cooic) Go Discs Music/Warner Chappell 
A n 19 TAKE YOUR TIME Capitol(12)Cl573|E) 1 Manlronix (feat. Wondrcss) (Manlronik) MCA Music/Cop. Con. 

12 ' KINGSTONTOWN 0 DEPIi,lernalionol/VirginDEP35(12)lF) ' UB40 (UB40) Sparta Florida Music ® 
13 o , THEPOWER 0 Arista 113133 112 -613133)(BMG) Snap (Snap) Warner Chappell Music 
14 . HOW CAN WE BE LOVERS CBS6559187(ir.6S59186)|C) * Michael Boltan (Desmond Child) Warner Chappell/EMI Music 

TOMMY •' 

PAGE W9959/C/ 
I'LL BE YOUR EVERYTHING 

THE U.S. NUMBER 1 

   20 pSseuton^TlwWdof/Doy/ pSqti^rJj ■p'bi) -! pij1,.."'!1-;T1- 
gfg^:: 

• 'Vaah^O 

39 3 

41 
42 
43 

^}<Now'hefe (f o.iif' S. 

Ai&nWatemonj _ 

Mctcury/Phonogram BIGC8|12)(P) ^ 
N' Cheek (Boolsie & Srnidge) 'lb' d

S|Jj'c°f"",'EMI|12'SY34lE' 
HANG ON TO YOUR LOVE 

46c&3 \ Parlophone (12)R 6254 (EJ ^ 
Circa/Virgin YRfT) 45(F) a 

an (S. Roberts/D. Roberts/ MCA MCAfT) 1405(F) a 

i Ss^saEsrS 
^ra-li/M.j^a.o: . 68 VAo.MlCteIoW!EFl 

49 nm THE DESPERATE HOURS b Binare/PoHophorw 112)R 6252 (E) A 
50 - 

locsa S4 
? M E 2 5 4# 

57 
20 58 csa 

22 fee 
23 
24 62 

fee 
26 m 
27 65 90 p. £« 
28 EE QQ LEj 
29 67 
30cEa 68 

69 
32 70 
33 
34 72 

73 
36 74 
37 
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_RORY GALLAGHER. 

Defender of the blues... 
. . , ©^iicagiieF pFesenfs some 

Fresh i^fidenis© to Neil Jeffries 
RORY GALLAGHER has a substantial following across the globe which has translated into sev- eral million albums sold world- wide. No mean feat for a man that has traditionally shunned the razzmatazz of rock 'n' roll showbiz and its attendant media circus. Throughout his career he has instead preferred to let no- thing come between him and his music, content in his constant and painstaking search for perfection and a truly honest approach to the blues. It's a form of music so often attempted but rarely ever played with anything matching the original American version, or the feeling and honesty given to it by Rory Gallagher. This is largely because so few have gone to the trouble to gain the depth of knowledge and under- standing of its history that Rory 

"I still have a great interest in American things," he explains, "not the political things, but the roots of the music, the images. 

and Americana in general — even though I'm European. Whenever I write there's a strong American influence. Because I probably grew up listening to all these people and it kind of left images in my mind." Although Rory prefers to be geographically specific, the "American" influences on his new album Fresh Evidence are everywhere; on songs like The King Of Zydeco (a song about the late French-speaking Loui- siana-based accordion player Clifton Chenier), Middle Name, Ghost Blues, the Texas blues- style Heaven's Gate or the more R&B flavoured instrumental The Loop (which takes its title from the overhead railway system in Chicago). These — and five other numbers — all come to- gether to make the new album Rory's strongest. "I've been working hard on the album. It took a lot of months, I'm only just recovering now... slowly," he laughs. "You live lots of nightmares right up to the last, 

constantly checking things. But it's dangerous to do that — you start getting manic about it you know? You start comparing it to other records, your earlier al- bums and sometimes you get blind to the whole thing that you're missing any quality that it might have. But I think we've got it all right." I think he has too. It has the sound of a Nineties record with- out cheapening the input of the old blues influences. It's a record that will appeal to established fans of Rory Gallagher, the whole spectrum of the blues mu- sic genre, and almost inevitably to a new generation of converts. "The musicians had different approaches," says Rory. "We went for as natural a sound as possible to avoid getting over compressed and over glamor- ised because the nature of the material had to be left well alone. In fact," he chuckles, "it might have worked as just as well as a mono album!" By "natural" he means as close 

■jfSw 

only one puce worth 

iossible to live-in-the-studio. Rory Gallagher band line-up) on , rt,=  -i — keyboards, and saxophonists John Earle, Ray Bevis and trum- pet player Dick Hanson, all from The Rumour Brass. Rory's interest in Americana and blues music, dates back to his childhood days in Cork when he would sit for hours listening to the music on the radio. "I didn't even have o record 

as pc  .. With just the  , I touched vocals, and additional overdubs like Geraint Watkins' accordion and dulcimer. The re- sult is a crystal clear mix that is a tribute to the 10-year working relationship built up by Rory and his current band. The rhythm sec- tion is anchored — as ever since 1971 — by bassist Gerry 
Fresh Evidence has the sound ® 
Nineties record without cheapening the input of the old blues influences 

npleted by 

PAGE 2 RORY GALLAGHER 

McAvoy, and co drummer Brendan O'Neili old schoolfriend of Gerry's who joined the band in 1982. Adding 
form 0niK? iS ^ Feltham' ^ tormer Nine Below Zero man described by Rory as "a superb Ployed'. Mark is a "fuN-hms guest" with Rory's recording and 
fmdr'Km TUp'a,lthou9hhedoos I no "ine to work on other nm 
danV?" h ""j"9 the other rousi- Uk ?a,Vred O" the LP are (who used »e Lou hAartin (who used to play in an ear|ier 

player when I was growing up. So I'd tune into Radio Luxem- bourg, BBC AFN (Armed Forces Network), listening to Lonme Donegan, Muddy Waters Chuck Berry and all the rock 'n rollers like Eddie Cochran. Eventually 
that. "I was hungry for any music at the time, I was a Beatles fan and a Rolling Stones fan too, bu 
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Salute 

RORY GALLAGHER 

on his outstanding career 

and congratulate him and 

capo records on the release of 

"FRESH EVIDENCE" 

we are very proud to be the exclusive 

lirpn^ppQ friif 

RORY GALLAGHER CAPO RECORDS 

in France and Spain 

To the unsung hero DONAL GALLAGHER 

thank you 

9 

92305 LEVALLOIS CEDEX, PARIS FAX No: (010 33) 14758 0686 

MUSIDISC FRANCE 3 - 5 RUE ALBERT DE VATIMESNIL TEL No: (010 33) 1 47581290 
92305 LEVALLOIS CEDEX, PARIS FAX No: (010 33) 1 4758 6748 
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tweaking job, that is going to be 
back to 71 and that's going t be remixed as well. "Calling Card was brightened up too. There was nothing wrong with it as an album but it was, by today's standards, a little bit soft on the top. We just added a little bit of bite to it. There's a thin line. If you make a record too harsh, it's very difficult to lis- ten to it over and over. And if you make it too soft, you lose the aggression. You can get the Guns 'N' Roses sound but that's so harsh. I mean, I like them, I'm 

ss like that 
Talk of big names like Guns N' Roses and the Rolling Stones — he much preferred the less-hyp- ed Dirty Work LPI — reminds f that such is Rory's often been linked with some ot the all-time greats. In 1973 he was enlisted to play guitar alongside Jerry Lee Lewis when The Killer came to London to record and within 12 months, Rory found himself fulfilling the 

..  - Muddy Waters. You've also played live with a lot of legends too, haven't you? "Yeah, we've done dates with Albert Collins, Freddie King. I've also worked on an Albert King album," he adds proudly but quietly. "I've been fortunate that way. Very lucky. You learn so much if you get to jam with them or record. It's not so much you learn technically, but all these 
you learn from t ^arand experience, their control of the situation. I've been very lucky." Not all these occasions have been memorable for the right 

a blues great-   nameless — only to find the guv's band refused to give Rory the most basic of guidance. "What key should I play in?" asked Rory. "B natural boy! B natural!" Hopefully he'll meet no such obstacles when he goes out on the road later this year for an au- tumn tour. During the rest of the summer he'll be playing a num- ber of festivals, which includes headlining the famous Cam- bridge Folk Festival. How do you feel about tour- 

ing these days? You've been on the road for many years now, do you still enjoy it? "I do, but it doesn't get any easier I must ad- mit! It doesn't get smoother either because you're working on new material all the time and you're trying to improve. But mostly, I get just as much of a kick out of it as I ever did, I just become a lot more self-critical." His concerts have never failed to please, since Rory has played energy-packed sets built on spontaneity and enthusiasm, of- ten lasting well over two hours and never the same on two con- 

1 

A&R centre 
noms StMOlOS 

THE COMPLETE PICTURE 
Where else would you find three legends under one roof? 
After a long and happy association, Nomis Studios and the Fender A&R Centre wish 

ail success to Rory and Strange Music on the release of the forthcoming album - FRESH EVIDENCE. 
Nomis Studios & Equipment Hire Ltd and Arbiter Group pic. 
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rory gallaghe 

Telephone: 714011 F, 

IRELAND'S INDEPENDENT 
MUSIC DISTRIBUTOR 

WE ARE PROUD TO DISTRIBUTE 
THE RORY GALLAGHER CATALOGUE 
IN IRELAND, AND LOOK FORWARD 
TO ANOTHER CLASSIC ALBUM IN 

"FRESH EVIDENCE" 

CONGRATULATIONS RORY FROM 
ALL AT RECORD SERVICES, AND 

HERE'S WISHING YOU EVERY 
SUCCESS FOR THE FUTURE 

CAPO: A device fitted across all the strings of 
a guitar or lute so as to raise the pitch 
of each string simultaneously." — New Collins Dictionary 

THE CHOICE of label name neatly encompasses the philos- ophy behind Capo Records: one which originated from Rory's own non-compromising musical 
From his first release in 1969 with Taste, Rory has chalked up 18 albums to date, not to men- tion innumerable guest appear- ances, compilations, etc. There- fore, he was fully aware of the associated "drama" that may surround the artist when pushed and pulled by the corporate structure. In 1986, upon com- mencement of the recording of Defender, and with the welcome return of his entire back cata- logue, the concept of housing both past and future works under one umbrella became the ideal for Rory. Gallagher already had his own management set-up — Strange Music Limited (based at the Nomis Studio Complex), run by his brother Donal Gallagher and ably assisted by Diana Worthy — so juxtaposing the operation of a label with this made it an easier task to under- take. Thus Capo Records was 

The advantages in licensing di- rect to territories are summed up by Donal Gallagher: "Having experienced working with more than one record company woridwide, it things work well you have the muscle with the company but you have to take their bad territories with their good — whereas this way, we feel all our licensees are commit- ted to the ai to deal with the territories on a * person-to-person basis rather than via International offices." Next came the job of choosing appropriate suitors to license in the various territories throughout the world. Europe was licensed immediately in the form of De- mon Records for the UK; Record Services took care of the home territory of Ireland and Intercord Recoras were licensed for Ger- many, Austria and Switzeriand (currently being extended to cover Eastern Bloc territories). Sonet, whom Rory had worked with previously, were the obvi- ous choice for Scandinavia, as was Musidisc for France. Collec- tively, these companies service all other European territories. Looking further afield, Capo 

WOULD LIKE TO CONGRATULATE 

RORY GALLAGHER 

FOR HIS OUTSTANDING 
CAREER OVER THE YEARS 

WE'RE HAPPY AND PROUD TO BE 
WITH HIM IN JAPAN 

JADE MUSIC Co., LTD. 
101-102, Chojaniaru Maison 
2-3-5, Kami-Ohsaki, Skinagaiua-hu, 
Tokyo 141 Jafjan. 
TeL (03)442-3451 Fax. (03)442-3453 

m N 
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Catherine & Pascal Bernardin 
Editions Dubois (V 42 60 67 25. (1) 42 60 69 40 fax 
PARIS . FRANCE 
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The label 
Rory Gallagher's cMee of label 

name aptly reflests the philosophy 
behind Cesp© Records 
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DORY 

Congratulations on your remarkable achievements over 
the last twenty years. 

We are very proud to have worked with you over this 
period and we are sure that the next twenty years will 
be just as exciting as the last. 

Hill House, 1 Little New Street, London EC4A 3TR. Telephone: 071-936 3000. 
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mm mm. also earned him critical acclaim quee Club, counting among their fans 
Ton ^llHis rock 'n' roll odyssey began 

ELrt an TV 
m (Maye7990l)UR! 

with. times (25 US tours to date). 
1972, 

ft: 
aft 

M the forme, reco^g contract 

THE SIMKINS 
PARTNERSHIP 
SOLICITORS 

"... on the basis of 

'fresh evidence' 

we hope to be involved 

in getting you released 

for many years to come." 

She music station would like to present 

rory gallagher 
wishing you every success with your new album 
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Rory's first gold album, and his second chart album success in the US. In 1973 Rory changed the line-up of his band and released a furtner two successful albums; Blueprint and Tattoo. Later in the same year Rory achieved a per- sonal high when he was invited to guest on Muddy Waters' Lon- don Sessions album (Chess) and at the end of '73, Rory toured his native Ireland. This now al- most legendary tour, was caught on film via a documentary made by Tony Palmer. In 1974 The Rolling Stones in- vited Rory to Holland to record with them, following the depar- ture of Mick Taylor. 
junction with a live double entitl- ed Irish Tour '74 and soon be- came his most successful album ever in the US, winning him woridwide acclaim, and prompt- ing a tour of the Far East later in the year. On his return, Rory was invited to guest on an album by yet another of his heroes, Jer- ry Lee Lewis (a double album re- corded in London), and went on to the Montreux Jazz Festival to record with Albert King on his Live In Montreux album, then guested with jazz/blues man, Chris Barber. Rory signed with Chrysalis in 1975, having completed his con- tract with Polydor, and released Against The Grain. After an ex- tensive worldwide tour, Rory re- turned to the UK to headline the Reading Festival (one of many performances at this festival for 

Calling Card was recorded 

(with the aid of Roger Glover) at Musidand Studios in Munich, and charted worldwide on its re- lease. Rory then returned to the US for yet another tour. Rory made television history by being the first ever artist to appear on Rockpalast, transmit- ted live through Eurovision to some 15 countries with an esti- mated audience of 50m. In 1978 Rory returned to Germany to record his critically acclaimed album Photo-Finish at Dieter Dierks' studios in Cologne. Fol- lowing his lengthy worldwide tour, Rory returned to Dierks' stu- dios in 79, sticking with the same successful formula to record Top Priority. The album was released and followed up with an exten- sive louring schedule which re- sulted, in 1980, with the mile- stone of live albums, Stage Struck, In 1982, Rory released his fi- nal album for Chrysalis, Jinx, which was released by Poly- Gram in the US and then return- ed to where he's happiest — the stage, and a successful tour of the world. After the return of his entire catalogue in 1985, Rory formed his own label. Capo, and began recording the Defender album, released in 1987, which charted heavily in many countries. As you can see, this rock 'n' roll journey still has a long way to go, and the worldwide release of Fresh Evidence on May 1 4, 1990, should not only see Rory Gallagher opening the ears of a wider audience, but will, un- doubtedly, eclipse the success he has already achieved interna- tionally with his previous albums. 

TfR MAN with Albert Lee and Peter Framplon at Jerry Lee Le don sessions 
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ASSOCIATION 

From Jim Aiken 

AIKEM PROMOTIONS 

147 StrannniSIs Road 
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Nterfiiern Ireland 
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Masterfile is your monthly guide to everything that's been released Tn record! tape, CD or music video., .plus a full rundown on what s entered the charts. Masterfile builds , month by month, into a complete directory ofthe year's releases, all fully cross-referenced and indexed Want to know the name of the album when you only know the name of one track?. . .look it up in Masterfile...it'll fell you the album name, the release date the catalogue number, what format it's available in and what other tracks are on it...even if it's a compilation. ■mr 
★ A-Z of the year's single releases * A-Z of the year's album releases ★ Full track listings for album releases ★ Albums categorised by type of music ★ CDV listings year to date ★ Album tracks in alphabetical order ★ Singles chart - new entries for the year to date plus initial entry date, highest position, weeks on chart and producer, all fully cross referenced ★ Albums chart - new entries for the year to date plus initial entry date, highest position, weeks on chart, and producer, all fully cross referenced ★ Music Video releases - the year's releases listed alphabetically with dealer price ★ Sell-Through Video releases - the year's releases listed alphabetically with dealer price ★ Classical releases in composer order. A year's subscription contains eight monthlies, two quarterlies, one half yearly and the Yearbook. All the information in Masterfile comes straight from Music Week, Britain's only music industry weekly newspaper...so you know it's totally up-to-date and accurate. 

Take out a year's subscription NOW and you'll wonder how you managed without it. 
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SUBSCRIPTION ORDER 
Please could you send me ............ copies of Music Week Masterfile every month. I would like to; (Please tick appropriate box) □ Take out a full year's subscription to Music Week Masterfile. I understand that if I am not satisfied with the product. I must notify you in writing within 30 days, and I will be reimbursed for the full year's subscription. 
□ I enclose a cheque/PO/IMO for £ or $ (please indicate which card). Access (Mastercard) □ V™ □ Eurocord □ American Express □ Diners Club □ My Card Number is | | . | | | | | | | | | | | | | | | 

Europe (inc Eire) Middle East and N Africa USA, S America, Canada Africa, India, Pakistan 

SIGNATURE— NAME  

A Full Year's Subscription made payable to Masterfile 
£95 £131/US $217 E172/US $285 E205/US $340 E230/US $380 

DETAILS OF WHERE TO SEND MUSIC WEEK MASTERFILE 

COMPANY  ADDRESS  

ALL SUBSCRIPTION ORDERS SHOULD BE RETURNED TO: Subscription Department, Music Week Masterfile, Computer Posting Ltd, 120-1 26 Lavender Avenue, Mitcham, Surrey CR4 3HP. Telephone: 01-640 8142. 

Castle Communications PLC and Castle Communications Australasia 
. are proud to he behind 

the new album from fefadUt 
front BM.G or 
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Hell of a debut 

for New World 

PRESS TO PLAY 

NEW WORLD/Trans Atlantic Pic- tures is unlocking the gates of hell with its launch onto the sell through market this month. New World's first release is Hell- raiser, a masterpiece of special ef- fects written and directed by Clive Barker, and already a huge the- atrical and video rental success. The US-owned company has lin- ed up a schedule of over 20 titles during the next six months and among its 1 990 movie releases will be Wanted Dead Or Alive; Flowers In The Attic; Vamp; 18 Again; Fin and the Crime Story 

Goldthorpe says New World/Trans Atlantic will initially concentrate on feature films, draw- ing on its own product catalogue as well as pursuing acquisitions. He also anticipates releasing specialist programming. The marketing campaign behind Hellraiseris June 4 release includes a joint promotion with 20:20 Vi- sion, the video rental company which is putting out the Hellraiser seauel on May 21. The campaign will be spearheaded by a week- long promotion in the Daily Star. Hellraiser has a £6.95 dealer price and is to be distributed by High Fliers Video. SW 

HELLRAISER: enter New World to sell through 

SELL THROUGH VIDEO 
i , 4 NEW KIDS ON THE BLOCK 1 Music/50 min/£6,95 CMV 490302 o , 12 CALLANETICS ' ' " Spedal Interest/60 min/£6.95 CIC 
3 4 12 THE BLUES BROTHERS 0 " Comedy/127 min/£9.04 CIC VHR1382 4 3 2 RAMBO III H / Action/90 min/£6.95 Guild 
c 5 5 THREE MEN AND A BABY 3 ^ Comedy/98 min/£6.95 Touchstone D406582 6 6 3 MINOGUE; On The Go... Live Video Collection Music/56 miri/£6,95 Vr4n93 7 7 5 MOONWALKER Guild GH 8580 , 8 9 7 BEGINNING CALLANETICS Spedol lnteresf/30 mln/£6.95 CIC VHR1380 Ojj 4 PHIL COLLINS; The Singles Collection Music/55 min/£6.95 Virgin WD 594 in 8 6 THETPLAN Special lnlere5l/80min/£6.95 WD?52 11,4 ,2 DIRTY DANCING 1 1 Droma/l 00 mir\/£6,95 Vestron VA15223 

i if •seM»«'oi!Kour Video Collection LR2218 1 is-. A&M AMV847 14,0 5 BUSTER DranHi/98 min/£8.34 Vestron va 17032 15,2 5 FATAL ATTRACTION 3 Drama/1 Mmin/£9,04 VHk2^ I/, is 7 HELP! 16 7 Musica!/9Q mitV£6.95 Video Collection 
17 MAGICAL MYSTERY TOUR " , 1 Musico!/60inm/£4.95 Video Colledfon 
TfclO 4 BIG ij 10 10 ' Com04y/lO8.mio/£6.W CST, 10 20 9 CROCODIIE DUNDEE II 17 , Come<Jy/107 min/£9.04 ..S 
20" "™||S5lPM1N 

© BPI. Compited by Gallup for BPI, Music Week 

bragging that it has hands on "probably the second most erotic love scene in the history of the movies". After Don't Look Now, in the compan/s opinion. The film in question is Secrets starring Robert Powell ond Jacque- line Bisset and its steamy sleeve sets the scene for a hot-blooded film on the subject of affairs. Secrets is released with a £6.95 dealer price bn May 21. i Probably lacking in La Bisset's sex appeal but equally controver- sial in his own way is Brian Clough, the subject of an in-depth portrait released this week by Watershed 

£8.34 dealer price. It is backed by a national TV and radio campaign targeted at football audiences. Yet more controversy surrounds fishing, a seemingly.gentle sport with plenty of unsavoury aspects, not least the maggots. Warner Home Video is releasing six instruc- tional fishing videos on May 21, with £7.65 dealer prices, all pro- duced with the help of former World Champion Ion Heaps. Each title is devoted to a particular fish- ing method with such intriguing titles as The Waggler, The Slider, Long Pole and The Feeder. Rounding up this fortnight's sport is Parkfield Publishing, which is re- leasing a trio of titles under its new Racing Year banner. 1988/89 Na- tional Hunt; 1989 2-Year-Olds and 1989 3-Year-Olds And Upwards, which must surely sound more enticing to the enthusiast, come under starters orders on May 21, each with a £6.95 dealer price. It might sound like a Spitting Im- age sketch but Stand-Up Reagan is a bonafide compilation of Ron- ald Reagan's favourite stories, as told to Congress, after dinner, to 

the press and so on. Running for 39 minutes, it is released by Park- field Publishing with a £6.95 dealer price. Finally Parkfield in- vites us to spend time in Paul Brudhomme's Louisiana Kitchen for a touch of cajun and creole cookery. The two cookery volumes run for 30 minutes and hove £6.95 dealer prices. Video Collection's assault on the feature film market continues with the release of Blue Jean Cop on May 21. Robocop's Peter Weller teams up with Mask star Sam Elliot in a detective and attorney part- nership aimed at uncovering a vast network of corruption in the New York police department. VCI is publicising the film with a heavy- weight national press campaign to include advertising and competi- tions in the national doilies. It has also been trailered on the front of its Running Man tape which enjoy- ed three weeks at the top of the sell through chart and has a £6.95 dealer price. He's no relation to Beano's Den- nis The Menace, but the star of Od- yssey's family film release for May 18 is also based on a cartoon character called Dennis who 

dealer price. Odyssey is also releasing a passionate love story starring Michael Caine, Glendd Jackson and Helmut Berger. The Romantic Englishwoman is a drama about the conflict of life, love and sex in a marriage. It has a £6,95 dealer price. Two classic television adventures lead Castle Pictures' collection of video releases for May 21. The Martian Chronicles, an adapta- tion of Roy Bradbury's sci-fi mas- terpiece and The Word, taken from the best-selling thriller by Irving Wallace, were both popular when they first appeared on TV. Now they can be relived on video both with £9.04 dealer prices. ' 

Also in Castle's May package are Bogie, the pnvale story of Humphrey Bogart, The House On Garibaldi Street in which Nazi war criminal Adolph Eichmann ij tracked down. The Winds Of Kitty Hawk, the rise of the Wrioht brothers. High Noon Part II, fL Return Of Will Kane and Rosie the Rosemary Clooney story. All have £6.95 dealer prices. Castle rounds up its May rei leases with The French Collection, a series of 11 films each going oul to dealers at £9.04. Director Roger Vadim features strongly in the call lection which includes the original 1959 version of Les Liaisons Dangereuses ond much of his work with protege Brigitte Bardot including If Don Juan Were A Woman; And God Created Woman and Plucking The Daisy. The savage gore of The Evil Dead is available after six years off the shelves thanks to Palace Video which releases the film orj May 21. The story of five innocent teenagers who unwittingly unleash an evil spirit while holidaying in the Tennessee woodland has an 18 certificate and £6.95 dealer pricel Little Nikita leads RCA/Colum- bia's package of releases for May 21, supported by a melange of suspense thrillers, frightening hor- rors and crazy comedy from the lovable Jerry Lewis. Little Nikita is a taut espionage thriller starring River Phoenix and Sidney PoiHer. It shares its release with The Joker; Shadows On The Wall; Reapers Revenge — Danger Zone II; The Brain; The Gorgon; Pulse; Twist- ed Nightmare; The Big Mouth; Don't Raise The Bridge, Lower The River and Hook, Line And Sinker. All go out at £6.95. The Oscar-winning film of Mar- lene Dietrich's life kicks off Castle Hendring's releases for may 2T. The portrait of the star runs for 95 minutes ond has a £6.95 dealer price. Castle Hendring is also re- leasing new titles in its comedy, sport and children's series. More details in two weeks . . . 

m 

THE EVIL Dead: eekl BLUE JEAN Cop: arresting stuff 
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David Barnard is very well 
by Martin Aston make good videos." — k ODLEY & CREME'S for- According to Barnard, dance - mer runner and assistant labels are more willing to go with V director has hit home 'irs, 'I111® airectors because dance   with only his third video, ,'s easier to do — "a lot of Beat International's Dub Be Good 'bem basically tell you what they To Me, which reflected the song's want before you even hand the 
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Poo Wop, the 
sound of Fifties New York, is again flooding the airwaves in the Big Apple, with Don K Reed's Doo Wop 
shop attracting 2.ini listeners. Robin Kat* reports 

The Don Reed network 
ON SUNDAY nights o staggering 2.1 m lis- 

area tune into WCBS- FM (101.1), the station boosting al- most two decades with an oldies format, to hear Don K Reed's five- hour-long Doo Wop Shop (7pm until midnight). Doo Wop, or "vocal group har- monv" was the sound of New 'York in the Fifties. For every 

'mm 
% 
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re-forming (welcome back Lillian Leach and the Mellows) and play- ing local gigs on weekends as do dozens of grand new groups (like Fourteen Karat Soul, who opened here for Whitney Houston in '86. "My audience includes all types," says the low-key Reed. "I get fanatics who can fell you what colour socks the Del Vikings were wearing when they recorded 
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Prime-time Kennedy 

gets full exposure 
^n0,w- ,ok?,n ° ,^ecLsion some. 350 record shops thrc 
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TOP 2 0 FULIL-FRiCE 

D/addm/ 
VIVALDI FOUR SEASONS Nigel Kennedy/ECO NIGE2/TCNIGE2 (E) MENDELSSOHN/BRUCH/SCHUBERT HMV Nigel Kennedy/Jeffrey Tate/ECO EL7496631/E17496634 (E) BERNSTEIN IN BERLIN: BEETHOVEN... r T ~—.. .w Deutsche Gram. Leonard Bernstein 4298611/4298614 (F) , ELGAR CELLO CONCERTO/SEA PICTURES —EMi H BarbiroIli/LSO/Baker/Du Pre ASD655/TCASD655 (E) 

6 SIBELIUS SYMPHONY NO. S/VIOLIN... HMVReflexe 0 Nigel Kennedy/Simon Rottle/CBSO EL7497171/E17497174(E) , BIZET CARMEN HIGHLIGHTS Phfe ' Jessye Norman/Seija Ozawa/ONDF 4260401/4260404 (F) 
R ELGARCELLOCONaRTO/ENIGMA... CB5Maslerv,c7kI 
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EMI RELEASES IN THE TOP 40 1990 

NIGEL KENNEDY-Vivaldi: The Four Seasons 
NIGEL KENNEDY - Mendelssohn-Bmch-Schubert 
NIGEL KENNEDY/SIMON RAHLE - Sibelius 
SIMON RAHLE- Porgy & Bess 
1990 BRIT AWARD FOR BEST CLASSICAL RECORDING 
1989 GRAMOPHONE AWARD FOR 
BEST OPERA RECORDING 

SIMON RATTLE 
Stravinsky The Firebird 
SIMON RATTLE 
Mahler Resurrection Symphony 
ROGER NORRINGTON 
Berlioz Symphonic Fantastique 
ANDREW LLOYD WEBBER 
Requiem 
JACQUELINE DU PRE 
Elgar Cello Concerto 
KIRI TE KANAWA 
Kiri Sings Gershwin 
and not forgetting 
THE CLASSIC EXPERIENCE 
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ONE HOUR OF THE BEST NEW MUSIC IN SCOTLAN 

THE CATHERINE WHEEL BOTANY 500 MOUTH MUSI OL LAULA THE LEGENDARY HEARTS 
21ST. TIV 003. DISTRIBUTION: PINNACLE 
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■CAIM'T STOP L.OVI SINGLE: BCM 450 / MAXI-SINCLE: BCM 450 X /1 

THE BEST 
7 0 ' S DISCO 
RECORD - 
WITH THE 
SO'S SOUND!" 
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Iff MUSIC 
NMS '90 

JULY 14-18 
NEW YORK CITY 

miku 
FUGHTS FROM £390 

Hotels, Apartments, Flights, Transfers 
All options available including Club and First 

Call Dean Borg on 
071-828 4530 

premierpace travel consultancy 
44 Churton Street, London SW1V 2LP 

[mxmpis ^ 
'The. One. ytop  For all your Promotional products From Concept, Artwork and Design, to Production an Delivery. We can handle the whole project for you. 

.ytagc.! 

.jic\g<L2 TELL US WHAT YOU NEED 
 ytogc. 3 Promotions—- 

BCM 

,.ytogc.3 Internotlonol- 

DISPLAYS 
INTERNATIONAL DISPLAYS NEW AND EXCITING RANGE OF MODULAR DISPLAY/STORAGE SYSTEMS. NOW AVAILABLE IN UK. PROVEN TO INCREASE SALES. TEL; (0480) 414204 FAX: (0480) 414205 

Senior International 
Marketing Manager 

More than promotions, more of a challenge... 
Excellent Rewards + Car 

BMG Eecords (UK) Limited is one of the brightest and most successful names in the music industry. We enjoy a high profile Internationally with much of this due to our innovative Marketing Department who provide a sophisticated service across all our operations. Your brief will involve formulating marketing plans and co-ordinating every aspect of marketing programmes, as well as maintaining a high profile throughout our young, fast-moving organisation. Self-motivation, organisational and communications skills are therefore essential, together with a strong background in international marketing over the past two years. In return you'll receive an excellent salary, together with a Company car and a top level benefits package. If you're looking for a true senior level challenge call Valerie Elliott on 071-973 0011. Alternatively please sendyour CV to her at BMG Records (UK) Limited. Bedford House, 69-79 Pol ham High Street, London SW6 3JW. 

RECORDS (UK) LIMITED 

RETAIL T-SHIRTS EQUIPMENT 

RETAIL T-SHIRTS 

POSTING RECORDS? 
Don^t leave 
anything 
to chance! 
KING WILTON OF LONDON FOR PROTECTIVE ENVELOPES AND ALL YOUR PACKAGING 

Contact: Krishna on 01-341 7070 (6 lines) Stanhope House, 4/8 Highgatc Street, London N6 5JL Telex: 267363. Fax; 01-341 1176 

m DISCS 
ACUPUNCTURE Garr^ G.r Trainer 
MCTradriUonaf CWncs" 0f 

37 Adelaide Road, London N\V3. Tel; 071 586 8556 

CASH PAID FOR YOUR 
UNWANTED STOCK ANY QUANTITY CONSIDERED DISCREET SERVICE GUARANTEED PHONE: 01-692 0372 
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MARKETPLACE 
APPOINTMENTS 

•S*U*C*C*E*S-S* 
THE SPECIALIST RECRUITMENT CONSULTANCY TO THE MUSIC INDUSTRY 

PA MAJOR LABEL  13K A&R S/H 80TYP 60   12K ROYALTIES ACCOUNTANT  15K RECHARGE ADMINISTRATOR  12K PRESS & PROMOTIONS S/H 80 TYP 50 1 IK RECORD CO RECEPTIONIST 9,5K PA A&R MANAGER 12K STUDIO RECEPTIONIST     10K SEC BUSINESS AFFAIRS . HK ACCOUNTS ASSISTANT MAJOR LABEL 10K JUNIOR SEC S/H 80 TYP 50 10K 
FOR EXPERIENCED TEMPORARY OR PERMANENT STAFF 

Success Appointments 12/14 Argyll Street, London W1V 1AB. Tel: 071-287 7722. Fax: 071-734 1692 
♦ ♦ 

DILLONS 
THE BOOKSTORE 

GOWER STREET, LONDON Dillons The Bookstore, the premier brand in UK book retailing, is cur- rently expanding our prestigious classical music department. As a result we are looking to recruit an 
Assistant Depapfim smanegep Music — £10,500 + Bonus 

Please apply in writing to Jessica Grierson, Senior Personnel Officer, Dillons The Bookstore, 82 Gower Street, London WC1E 6EQ or tele- phone 071-636 1577/071-580 4215. 
A Pentos Company 

Telemarketing Executive 
£11,000 + bonus For anyone with a genuine love of Classical Music, this is an opportunity to mix business with pleasure, BMG Records Is one of the most exciting names in the record industry with an expanding classical catalogue. Ttte up the challenge and you'll work closely with our classical marketing team promoting our classical range to dealers via the telephone. An easy listening telephone manner is therefore essential, together with the initiative and professionalism to develop your career in line with our young and fast-moving business. Write giving full details of your career to date to The Personnel Department, B" J -' Bedford ffiuse, ''" 

/T PA • HANAOEHEMT(80160) CI «h — IIIT(35+typ) Cf'/aH " (80/60). CI3h IIOMOTIONS(50+typ) ElOh ADHIM ASST - LABEL (40+ typ)... £ M K INTERNATIONAL A&R (50+ typ)C I ON 
Hie music industry 

The permanent and temporary consultants to the music industry 

Handle 
Recruitment 

01-493 1184 

DISCS 

choice of QMiiiy 

Sx ORDER NO 
0952620361^ 

Why sell for less? 
► After all, you don't settle for second best from yourself. You're confident, clear-headed, a 

dealing with tough clients, you enjoy the thrill of the chase, but you also enjoy developing business relationships based on mutual trust and professionalism. You're a self-starter who can also 
So why are you looking at the jobs section? Because you're hungry. You want more. Mayking Cassettes can give 

" We're successful. Very. We're the UK's leading independent. As a group, we're the only supplier offering all formats - cassettes, vinyl, CD's and videos - from a single source. Selling our cassette duplication services will provide you with a unique platform for career 
only limited by your ability and imagination. On target earnings will be S25 - 30,000. We'll give you a car, pension and wide-ranging benefits. Why settle for less? Contact Rizwana Niazi on 071-924 1661 today. Mayking Cassettes is what your MAYKING 

CASSETTES 
250YORK ROAD. BATTERSEA. I I 3SJ. TELEPHONE:071-9: 

RETAIL T-SHIRTS 

ROCK 
T-SHmS 
also Phone Mark or Paul for brochure 01-879 3949 

A.S.L. (Vinyl Division) /Tm+n is a leading independent pressing plant manufacturing records by Erasure, Depeche Mode, New Order, Kylie & sttuTy Jason to name but a few. We require a —^ 
PRODUCTION CONTROLLER'S ASSISTANT to liaise with record labels and suppliers, pro- cess artwork, organise production schedules itc. This is a challenging position with bright 

Please send a full C.V. to: Mel Gale, General Manager, Audio Services Ltd, 6 Orsmon Road, London N1 5JQ 
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Curtain call for pirates 

VBsssast 
thos^to be found In 

at the 

snap up pirate tape "bar- 

Record Retailer, 20 May 1965 o p^mi^^offerof|4.6m for gathering at Eari's Court in SeF 

I,was' 
SIS 

Sifr? Music Week, 18 May 1985 
i sx 

s. 

UK musk £H5s ^ tllotion of a Mi/em-style MARK LEWISHC 

FREE 
MASTERFILE YEARBOOK 

worth £50 
when you subscribe to Masterfile 

For a limited period only we are offering the latest Masterfile Yearbook (covering 
the last 3 years' releases) absolutely FREE when you subscribe to Masterfile. 

That means that in addition to your subscription to Masterfile - which includes 8 
monthlies, 2 quarterlies, 1 half yearly and next year's Yearbook - you will get 
the current Yearbook free of charge. 

The Yearbook contains over 163,000 separate listings broken down into 10 
separate categories. 

r Singles & Albums by Title 
CDVs by Artist 

k Music Videos by Artist 
★ Singles by Title 
★ Sell Through Videos by Title 
★ Albums by Title 
★ Album Tracks by Title 

k Classical Works by Composer 
k Music Week Single Chart entries 

for 1989 
k Music Week Album Chart entries 

tor 1989 

Please complete the card stitched in this issue and send it to us today* 
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m i «? * PUBLISH AND be reorganised: Columbia Music Publishing MD Richard Rowe (second right) introduces new staff members, from left, copyright manager Jenny Parkes, A&R executive John Rahim and professional man- ager James Little. 

- ENJOYING HERSELF: K-tel's gen- eral manager in Ireland Shay Henness^ presents Kylie Minogue 
MEETING PRINCE Charming: Adam Ant makes an appearance at the re-opening of Our Price Mu- sic in Manchester. 

GOOD EVELYN: Evelyn Glennie meets percussionist James Blades at the launch of her BMG/RCA al- bum Rhythm Song and autobi- ography Good Vibrations. 
album Soft On The Inside 

(WV 

St 

U 

KNOW Wh 

tMUij iiuc em? Could Phonogram's next MD come from the retail ranks? Dooley believes the high-powered retailer con- cerned is considering his options but is Obie's current favourite for the job. Talk linking EMI director David Hughes with the vacancy appears to De just that — talk. Meanwhile, Obie continues to so enjoy the hands-on experience — "1 ve got a record in the chart and that's always fun' — that the success- ful candidate may need a crowbar to prise him out of the Phonogram chair... Making commercials has been a nice little earner for singers in recent years. Having other people imitate your distinctive voice can prove even more profitable, with Tom Waits being awarded a swingeing £1.5m by an LA jury which agreed that a crisps company had ripped off his gravelly tones in a soundalike TV commercial.The message is clean be- ware of voice theft ,.. Paul McCartney's 184,000 crowd at Brazil's Maracona Stadium has been declared a new v/orld 1 record for the biggest audience for a single performer by the 1 Guinnness Book of Records but if you've ever been at the [1 top of the football stand (and Dooley has), you will wonder 1 how much the fans in the cheap seats saw of their idol ... 
IF YOU'VE got it, flounl it. Or, in Richard Branson's case, if you can inflate it, fly it. There's no holding the adventurous (some would say reckless) millionaire who has unveiled plans for a further ballooning exploit. At the end of last week he also made his debut in a TV ad for a Virgin recording artist, playing d dodgy door-to-door salesman flogging Phil Collins his own album, and has been much"photographed in the Vir- gin-emblazoned kit of FA Cup finalists Crystal Palace. Funny how oil this media blitz happens To coincide with the launcn of the new air service to LA .,. Sad to record the death of PR Nick Massey and equally sad to note the OTT coverage of the sad circumstances in the tabloids... PolyGram continues to look good in a poor set of Philips results which have even shocked the Philips management, so don't be surprised to hear of further flotations of PolyGram stock or other asset sales ... Congrats to New Rose label MD Patrick Mathe who has been made an Honorary Citizen of Memphis in recognition of his "services to the Memphis music scene" ... Eill is happening on the Continent or the new co , paper The European isn't very European in its listings, with Lon- don the only city registered with a rock gig in its first issue ... You've heard of kissagrams and stripograms, now there is the operagram, described by its instigator Geraldo Enter- tainments as "singing telegrams for the sophisticated". 
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THE ULTIMATE COLLECTIONS 

NATIONAL. T.V. ADVERTISING CAMPAIGN 

Lff 1 

II foces 

fsftljM GRANADA 

rw^gr- Yorkshire 

m ANGL1A 

:^:n^hersl fiYigi 

R^^il ™etees 

rj / RADIO ADVERTISING 

cnL^HTmco"eamm INSTORB DISPLAYS 

eloes 

24 TRACKS ON EACH 
INITIAL SPEND £300,000 

EXPECT THE ULTIMATE DEMAND 
RELEASE DATE 14th MAY 

COMPACT DISC DOUBLE PLAY CASSETTE 
£7.29 £4.86 

DOUBLE ALBUM 
£4.86 

ORDER NOW FROM B.M.G. TELESALES 021-500-5678 OR 


