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George and Ira Gershwin acknowledged Char 
some relationships arejust never going to work, 
T he Gershwins, along with some of the world's 
greatest names in songwriting such as Cole Porter, 
Rodgersand Hammerstein, Gilbert and Sullivan 
and Noël Coward, had their music publishing 
interests handled by Chappell & Co. 
Chappell & Co, the world's largest music publisher, 
is about to corne under the control of Warner 
Communications, the record, film and télévision 
multi-national. 
If these overtures are allowed to suceed, 80% of the 
UKpopular music publishing industry will be 
owned by record companies [according to 
independent research by the Henley Centre for 
Forecasting], SBK Songs would then be the only 
remaining major independent music publisher. 
This cannot be good for the future of music 
publishing. Or for the songwriters and composers, 
whose interests publishers are obliged to protect, 
This is particularly true of writers who do not also 
perform. 
The merger cornes at a time when the 
forthcoming Copyright Bill proposes to abolish the 
statutory royalty rate for records, and new 
technologies are transforming the way in which 
music is reproduced, It is more important now than 
ever that the interests of composers and 
songwriters should be protected, 
The following arejust some oftheareas m which 
the interests of songwriters and their publishers are 
injeopardy; 

□ UK royalty rates for records have fallen since the abolition 
ofrecommendedretailpricein 1981 toonlyapproximately 
5.5% of retail price. Soon the statutory rate may also go. 
□ In EEC countries without a statutory royalty rate, the rates 
have fallen, on average, by 6% since 1981. 
□ The rates for Film and TV copyright usage are already 
negotiable and are generally even lower than for records. 
□ Major conflicts of interest arise within the music 
publishing industry negotiating committes [MPA, MCPS, 
MRS], manyof whose members are employées of record 
company owned music publishers. 
□ The royalty rate for compact dises is substantially below 
the statutory rate. 



□ For US and Canadian sales, songwriters are frequently 
forced to accept reduced or zéro record and film royalties. 
This trend is already starting to take root in the UK. 

It has always been the traditional rôle ofpublishers 
to discover, develop and nurture creative talent 
and to promote it as actively as possible. It is a rôle 
whlch is far greater that their perceived one of 
simply 'producing the sheet music'. Over recent 
years their rôle has been further extended to 
fighting on negotiating committees and in 
individual contract negotiations for fair rates and 
conditions for their songwriters. 
The music publishing industry facesacnsis. The 
loss of Chapped's independence would 
considerably diminish the industry's already highly 
limited ability to control its own destiny. 
The compaign believes that music publishers 
cannof always acf in the besf interesf of their 
writers when owned by record companies. 
Ifyou are worried about who décidés how much 
to pay writers for the use of their works in records, 
compact dises, music videos, compact video dises, 
digital audio tapes and satellite broadeasting, add 
your voice to the campaign and help preventthe 
take-over of Chappell & Co by Warner 
Communications. 
There are other independent options. 
Makea song and dance about it. Write to Sir 
Gordon Borrie at the Office of Fair Trading, and 
Francis Maude MP at the Department of Trade and 
Industry, insisting that the bid is referred to the 
Monopolies and Mergers Commission, 
And ring 0 ! 637 0441 for an explanatory leaflet to 
find out why it am't- necessarily so 

Issued dy: 
the Independence for Music Publishing ACTion group 

ASHBROOK HOUSE, 3-5 RATHBONE PLACE. LONDON WIP IDA 
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January to June 1987 is music 
to lots of peuples ears *)*) 
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44 Ooing a good job, catering for 
the market very weii anorew 
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44 a means of 
American Express and Phillips ZlÏMmimTi'im' 
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44/1 rock magazine has 
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gent disciplined. and no 
more bothered about 

44 The Midland Bank Vector 
Account was a new type of bank 
account for a new type ofcustomer. 
We were seeking to reach the 
"yuppie" in life style" magazines. 
Q offered an audience primarily 
interested in music, appeahng to the 
CD market ratherthan pop singles. An 
audience that wanîedto know what to 
buy and where to go with money to 
spend who a/so require financia! 
management bobnûwakabm (MEDIA CONTROLLER. MIDLAND BANK) ON 0. 

44 dis a magazine that is astutely 
targeted, entertainingly written. hence 
communicating effectively Itultimately 
has no axe to grind We wish ail 
music publications were the same. We 
believe ifs application to both Virgin 
records and Fred Perry schedu/es 
is essential 59 tonyrûwse tony 
ROWSE MEDIA (CHAIRMAN AND MANAGING D!RECTO R. VIRGIN, FRED PERRY) ON 0 
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■ 44 Itcouldn'thave 
' been a bette r Ist year 

for Q. The ABC figure 
moicates the instant rapport the maga- 
zine seems to have estabhshed with 
both readers and advertisers / see 
a new dawn breaking for EMAP 
METRO.... 5 5 MARKELLEN. EDITOR 0F0 

44 If you call me on 01-637 
9181 m send you a Q T-shirt 
wrapped around a rate card 5 5 
CAROLEHARRIS, AD MANAGER, Q 
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MUSIC PAPERS... 
«*• ^ l°v* Ves? No? Ah well, I guess there's olways been a bit of a love-hate thing between the music press and the industry. Can't live with 'em, can'f live without 'em. Cue nostalgia 

Bock in the Sixties it was easy. With virtually no expo- sure for rock anywhere else, the few music papers of the time called the shots. Rock stars even used to corne info the office to be interviewed. You'd look up from your desk and say "Hi Mr Bowie, nice dress." Corne the Sevenlies, things got even better. This was the âge of Rock with a capital R... supergroups, triple albums, trashed hôtels, groupies, sharks... readers loved it. And with a virtual monopoly of the scene, Melody Maker and New Musical Express (joined in 1970 by Sounds) did very 
The record companies did even better. Album sales were huge and so were budgets. Records ched with lavish parties and hacks were jetled around the world to do features on un- known acts. At any given time half the office would be suffer- ing from the effects of ietlag (or something stronger). But if they sometimes abused the, er, hospitality, the papers didn't often abuse their power. As always, there were plenty of duff acts, but vicious hatchet jobs were rare. Maybe be- 

dream and too many super- groups had released too many concept albums. Time to get back to the basics. Enter pub rock, paving the way with broken glass for Punk. Journalists were changing too. Young bloods raised on hippie "counter culture" were aiready taking a more cynical view of the record industry. But 
another man's vicious slag-off, and the first rumblings of dis- content were heard from the record companies. As punk got into its (ban- dage) stride in 1 977 the rock papers competed to find even younger and angrier writers. No experience? Great. Don't know anything about music? Neither do the bands. No' more Elvis, Beatles or Rolling Stones. Up with the indies, down with the majors (but keep sending the free records). It was an inévitable purge, but for a while a lot of record industry people didn't see it that way. Angry phone-calls, cancelled ads, a bumpy ride for editors. No-one would have admitted it at the time, but one sometimes felt a twinge of sympathy for a Company which had spent £1,000 on an advert only to see their act mercilessly butchered on the 

Rébellion was out, capitalism was in. Rock was out; everyone wanted to be a pop star. Enter the promo video as a means of breaking new acts. Enter the TV pop slots and the national dailies, who had discovered that pop in its new, palatable form pulls punters. Wooed by these new suitors, the record companies could be forgiven for wondering if they still needed the rock weeklies quite as much. Fortunately this was compensated by the arriv- ai of some big spenders who had no such doubts. Banks, 

'n TV, gl< decided that covering not jusl hi; pages moy give pop ads such as Terence D'Arby, a high profile but essarily add much ta     line. Sometimes the kind of that which build lona-term sales heall only cord 

pop acts sur Removing my NME b< wider vi 
and devi 

music papers, with their unique re- lationship with the most committed 
Some of our glossier média pun- fiercely for our s'hare of the market! dits seem anxious to waft us ail into Journalists will still put the boot in 

ightly or monthly; rock, pop 
everyone and v/e're ail competing 

'By the mid- 
Seventies, glam 
and disco had 
tainted the rock 
dream and too 
many supergroups 
had released too 
many concept 
albums. Time to 
get back to basics' 

t, Maybe be^ It — howevei naively — that we were ail part of a "rock culture", ail on the same side. Maybe because most journalists had been/ would like to have been musi- ciens Ihemselves, or counted musiciens among their friends. Whatever, musos were still tre- ated with a certain amount of 
But the mvstique couldn't last. By the mid-Seventies, glam and disco had tainted the rock 

But then the butcher was often the same writer who had helped to discover another act which had mode that company a lot of money... so, the old love-hate beat went on. For both sides, the Eighties brought new technology, new opportunities, new attitudes. 

building societies, brewers and manufacturers of clothes, hi-fi and other consumer goodies had sussed out that the rock papers represenled one of the few cost-effective ways of reaching that most elusive prey, the young maie with money in his pocket. 

NME, for examp 100,000 copies every wee some much-vounled new sell barely half that in a 

dary "Were cancelling ail our advertising" ihreat is rarely used — 

relty phlegmatic under fire. Journalists, too, have learned to e philosophical when denied ac- sss to acts which they helped to discover. How soon they forget! Yes, w 

m 

■e got tl 

of copy and revenue. We dépend on each other in 
nœrd^apsno,*"'e Surely that's healthy. IKs called Growing Up. Today, business is good. Record and tape sales are up. So are 

But the only sure thing in life is that right now, somewhere out 

'And we are still 
pushing the 
îrontiers forward, 
discovering not 
jus! hip-hoppers 
and thrash- 
metaliers but 
mainstream pop 
acts such as 
Terence Trenî 
D'Arby' 
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25 yeare of reading rnusic 
A^isinihis TjuZ ind acceptance oi the prag eality of profitability, I feel, ithy wlth their readers. 1 

39,000 more 
readers (with CD at 
home) than 
Melody Maker 
and Sounds 
added together! 
Yes. The July-December '86 NRS 
Jicnars figures tell us if is so. 
Also that The Gramophone together with 
Hi-Fi News & Record 
Review have 18,000 tewer readers 
with access to CD. 
' Latest NRS Oct '86-Mar '87: 
UP 16%!! 
For the most cost effective way 
of reaching CD purchasers ring 
Clive Benton on 01-387 6611 
right away! 
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NME 104,648 100,059 98,733 -5.7% 
Sounds 66,623 62,300 60,770 -8.8% 
Melody Maker 61,329 62,572 61,323 0 
Record Mirror 61,060 52,000 50,198 -17.8% 
No. 1 156,028 158,448 147,643 -5.4% 
Kerrang! 73,233 67,187 68,559 -6.4% 
Smash Hits 517,360 515,427 512,317 -1.0% 
Just 17 241,413 268,370 278,036 + 15.2% 
Q - - 48,140 — 
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LESS NOISE, BUT 

UOEQOTflLOT 

MORE VOLUME. 

Smash Hits is by far the biggest name in pop. For every teenager watching The Roxy, there are two glued to Smash Hits. For every teenager listening to the Network Chart Show there are three tuned to Smash Hits, Our new ABC means that Smash Hits has been consistently selling over hatf a million copies for more than three years and confirms Smash Hits position as not only the largest teenage title, but one of the largest consumer magazines in the country. And that means you can reach over a third of ail Brilish teenagers with just one issue, rising to over half after six insertions. Size, however, without influence is meaningless. HIÏIj Smash Hits offersboth. 9 

Simply because we talk to teenagers notatthem.Weknow what the/re thinking because we thinkthe same way.We know what they like because we like it too. In short, Smash Hits is their veiy own magazine. Ifyouwantto be heardby kids, call Mary Calderwood on 01-437 8050. Because, with our volume, 

MI 

m 
AN EMAP METRO PUBLICATION, 52-55 CARNABY STREET, LONDON W1. TELEPHONE: 01-437 8050. 



RECORD 

rm 
M I R R O R 

DONT 
LEAVE 31 OUT 

While other music papers qre straight 
down the line, too far above it/right down 
below it, or just plain predictably on it, rm 

twists and turns like à twisty turny thing. 
Yes, rm positively slithers across the 

chequerboard of life, poking itstongué 
into every aspect of music that's chartable, 
bringing you the twistiest, turniest parts of 

everything from top 40 pop to thrash métal 
to hip hop to indie bands t'o soul and back 

again. 
Overviews, underviews, upshots, 

downshots, gôssip, informed comment, 
uninformed banter, statistics, and by far 
and avvay the only charts that matter. 

rm slips between the sheets where others 
fearto bed ... and you can call us Sharons 

if itisn'tso ... 

So dont forget: rm twists and 
turns iike a twisty turny thing  

Call Carole Norvell-Read, rm's 
twisty, turny Advertisement 

Manager on 
01 3876611 

Lost tnbes can be 

difficult to find 
|» UCCESSFUL MAGAZINE largetting is a Iwofold op- S eration, and on paper o W very straightforward âne. >t you idenlify your potential 1 5, and find out everything m aboul them. Second, you p a magazine to satisfy the 1s of that 

tesfing^lhe v/hoare 

m ÎHE Isaee of dedining moss readership 
it is Ibesoming inereasingly the 
poblisher's art to identify a key, target 
readership and fulfil its needs. fhe skill 
in doing this springs from a eombination 
®f înfoifSon and extensîve researeh, 
expSaîns S&unds and UndergFovnd 
publisber irk FoBSer 
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This is what happened to Brother beyond at the Just Seventeen Open Day. 1500 teenagers went wild at the Empire Ballroom, Leicester Square, in a week when their single had just charted at number 60. These teenagers turned up because they read Just Seventeen. Just Seventeen selis more each week than Record Mirror, Sounds, Melody Makerand NME put together. Almost twice as much as No. 1. And Just Seventeen is the only music magazine with a growing circulation. 15% yearon year to 278,036.* Proof that teenagers look to our 

pages for entertainment and information. Information on new bands and established acts. New singles, new albums and concerts. Our readers buy more than 1 million singles and 1 million albums and tapes every month. Enough to make your new release go gold. So if you want your bands to grow, use the only music mag that's growing too. Use Just Seventeen. Call Barbara Smith on 01-437 8050. Let some of our success rub off on you. 

IDMiC 

AN EMAP METRO 
PUBLICATION 52-55 Carnaby Street, London W1. do ma 
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Tapping the force 

thofî defines pop 
THERE'S S7ELL 
osuSy ©irae besMe 
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yooBîgest 
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they son 
reolistically be 
atfracted, says 
EMAP Métro 

■ éditorial director 
David Hepworth 

JUST SEVENTEEN's open day c which fealured Jonathan Ross, Gary Crawle/ ana oruintn atsyunu « stage attracled 1,500 young women. Publisher Flona Smith says: demonstrotes the power of Just Seventeen and the loyalty il inspires in 

WHEN SMASH Hits was laun- ched in late 1978 there was, by common consent, no market in teenage maga- zines, Certainly there were no glossy, colourful pop ti- tles vyinq for the pocket money or school âge read- ers. There were a few drab publications that published song lyrics on the one hand and the slightly more col- ourful giris' titles on the other, but the teenage mar- ket was still an area looked down upon by publishers, journalists and record Com- pany marketing staff alike. Even when Smash Hits began to chalk up ABC fi- gures in excess of 200,000 there was still an inclination to write off what was hap- pening as an intriguing sideshow that was some- how irrelevant to the real game of selling inky tab- loïds to 16-24 year old maies. It wasn't until Smash Hits' circulation on its way up began to pass MME, Melody Maker and Sounds on their way down that se- rious questions began to be asked. The trouble was that the question that was asked — basically, how did Smash Hits steal our readers? — was the wrong one. Smash Hits never wooed away a single reader of the older music tabloids. Even though it has a current ABC of 512,317, which is more than the rest of the music press put together, nobody ever experienced a sudden révélation which mode them fhrow off their over- coat and go joyfully skip- ping into the arms of an A4 colour magazine with great posters and nosey features. The readers of the tabloids simply grew older and lost interest at a slightly faster 

rate than they previously had done. While this was happening Smash Hits was building a, readership among 1 2, 1 3 and 14 year olds. By recruiting sa successfully among these pea- ple, by ensuring that Smash Hits was in effect the first prap- er magazine they were to buy as they graduafed from comics, we created a wedge which eut off the traditionaï supply of readers to the tabloids. No 1 6 year old Smash Hits reader was going to embrace the arcane world of the NME if they were quite happy with what they were getting. The resuit is that those 1 2 year olds 

who first bought Smash Hits in 1978 are now 21 and very few of them have ever read a traditionaï music tabloid. It's the sheer inevitability of this process that make me deepiy sceptical of any pub- lisher who announces the in- tention of slotting into some 

mythical "gap" just above Smash Hits. IRC tried it with The Hit and failed to even begin to attract mid-teenage boys in large numbers, They also attempted a similar strategy with Mizz, a girls' magazine aimed "slightly older" than EMAP's massively successful 

'No 16 year old 
Smash Hits reader 
was going to 
embrace the 
arcane world of 
the NME \\ they 
were quite happy 
with what they 
were getting' 

weekly Just Seventeen (cur- I, rently selling 278,036), and | were forced to settle for aiming j at exactly the same market. And now Rupert Murdoch's 1 Sky is re-positioning itself to I aim at young adults, so slim has itfound its pickings in the black hole of the mid-teenage years. Although there are rich advertising rewards to be won by attracting trendy young 16- 20 year olds — and that alone accounts for ail the activity in this area — there is still only one battle worth fighting in the teenage market. mat battle is for the interest and loyalty of the very youngest teenagers at the very youngest âge they can realistically be attracted. Catch them at 1 2 and there's a good chance they'll stay for as long as their interest in pop music holds out. Try to lure -, them at 1 6 and you probably won't succeed. And even if yoù ; do there's every chance that their priorities will change and they'll ditch you anyway. Pop music is no longer pure- ly the province of teenagers. Young fans grow up and in many cases become nostalgie old killjoys. But teenagers re- main the most dynamic and important force in establishing the direction and health of pop. And tomorrow's teenager is completely unaware of what foday's teenager holds dear. Anyone who wishes to publish i successful teenage magazines, i and those who wish to reach 1 
teenagers through them, has to face that fact. 

ORDER IT NOW! 
JOCKS DJ YEARBOOK & DIARY 

Over 2500'listings — 17 catégories 104 diary pages — 228 page casebound annual publication. Indispensable for every v/orking DJ whether radio, présenter, club DJ, mobile DJ, club manager/ proprietor and everyone associated with disep, record and manufacturing industries. Just £13.68 iri the UK, inci. post & packaging ) Send this advertisement for full|details or telephorie Helen Twéedley on 01-387 6611. To: Jocks DJ Yearbpok, Spotlight Piiblicattons Ltd, Greater London House, Hampstead Road, LondonNWl 70Z.' 

PUBLICATION OCTOBER 1 98Z 

Please send détails of 
ordering the 1988 Jocks 
Yearbook. 
Name   
Address   
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iiillDS 

IO1NUSF0R 

THE SONIC 

PERIOD 

Don't be left grounded when SOUNDS takes off with its auatMmsm 
Promotiosï in September. 
We'll be breaking the sound barrier with the SOMIC S®UM©S ElFs 
- three four-track hard vinyl records featuring 12 brillâamt acts. 
Given away free 60 oaar readleirs, they will be cover-mounted on 
our issues dated SEPTEMBER 12, 19 a!ra<d 26. 
To reach yosar «arget market of young record buyers, reserve 
your place now. Because we will promote these issues with; 
*rEXTMII DISTRIBUTION 

NATIONAL, RADIO CAMPAIGN 
PRESS ADVERTISING 

Be a high-flyer this Autumn and call our ad-vertisemeut 
dcpartmcnt on 01-387 6611. 

ililDS 
mro THE WO&ERKESS 

©s 

B« 

iiilii 

mm FOR COWER 
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, fros Booming os they 

|§gg were going ouf @ï style 
:1S 

ST™ ctn.t:! s 
ssipi s£5SSâ?3 ^ 

Mi-ii Sml ond less rrusic. I jusl think we're 
àù ftobe 17^24, 

DYLAN JONES'Sj-C 

CONTRARYTO RUMOUR, 
AGAINST THE TREND 
OF THE SCANDAL SHEETS 
AND BEYOND THE VALLEY 
OF THE ÛLOSSY PIN UP5 
WÊBELilWfl THERE 
IS STILL LIFE M MUSIC! 

Il 

Issue six of UNDERGROUND " 
features THROWING MUSES, 
DEADCAN DANCE, 
THEDENTISTS, 
IN THE NURSERY, 
BADDRESS SENSE, 
AC TEMPLE and more 
In issue sevenof I 

If you want to educate your cuslomers into buying the fines new products, you can stock Underground In your very own shop (and get a free namechec 
Gel your speciallsed and spécifie product to the readers with brains by emblazonlng your wares in the Pages of Underground, reach the people who matter ,.. dial 387 6611 and ask for the Underground 

WALLET-HOLDING POTENTIAL ADVERTISERS 

UNDERGROUND weeven provide a soundtrack to read it by, with a FREE cover mounted cassette featuring new material from LOWL1FE and THE SHMflEN and séminal hard to find indépendant classics from THE NORMAL, DEPECHE MODE, CABARET VOLTAIRE, CLOCK 
DVA, SONIC YOUTH and THROWNG MUSES. iïfflmMITWll 

I What's more, we'Il even have a bundle of I features from BIG BLACK, PSYCHIC TV and I GENE LOVES JEZEBEL*Addtothatourfully I exténsive reviews section, ail the news that's I breaking and more facts than the mlnd can craml isSZSlTHE SECRET OF NOISE AND ITS FLEDGLING OFFSPR1NG! 

CAySt iC BRAiN SCRAPING A S&EG1AI ITY 
PAGE 16    MUSIC WEEK 22 AUGUST, 1987 



1 
T HAS become highly fashionable lo wrile-off the weekly tabloid music press 

pletely prématuré," argues Eric Ful- ler, publisher of Sounds. But Spot- lighl Publications' Sounds and IPC's 

they did In their post-punk, late Sevenlies heyday. Ail three tilles have suffered dramatic déclinés in total circula- 
teen eighty saw the peak for both the NME and Souncfs'circulations, the latter being 1 82,000 copies in 
23° ,000 copies. ^odyMlkJds highest circulation was 209,000 in 1974. 

Tabloïds take a 

new perspective 

I 

MORALE SS high 
the weekBy 

roek tobGeids, 
reports MoMhew 
Fearnley 
NME and Melody A 

:an be said of NAtf, while seve )uf of the lasl 10 ABC figures fc Melody Maker have aclually gon 
se titleslnavc from thot of i sd to recenl Fuller. lutumn 1 986 

rago/'s 

faken 68 pages in the tabloïd weeklies, an 8,6 per cent increase, NME has 207 pages of adver- >i •- — —of 48 pages rhile Melody Moker jained |u 

approachable style. We al drafted in new blood. The avérai âge of our writens is now early rTiid-20s. The éditorial product significantly diffère 
been quick to respom research findings. In aulumn 1 986 And McDuff is ensuring both the the tabloid weeklies initiafed a NME and Melody Moker evolve wide programme 6f qualitative along similar line'' "**/- u-j 

E2H «1° veX 

MAP Mel'roTJmas/r «ib has over 

e period to take it to 98 pages. However, Sounds has lost eignl pages since 1986 and now has 138 pages of record Company odvertising for Jan-Jun 1987. The tabloid weeklies are also 

adveriisers are looking to the music ,, magazines and tabloids for space," soys McDuff. Ail three of th ' ' 1 

campaign using highly musical 60 

iilliîl ëli§| Hili 

JOCKS 
THE UK'S TOP SELLING ^.MAGAZINE 

* In under 12 months firmly estahlished as the most. widely rëad DJ Magazine in Britain today. 
* Specifibally targetted to Club DPs — MobileJDJ's, Radio Presenters, Club Managers and Proprietors. 
* A curreht circulation sale in excess of 15,000 every issue. ABC July December 1987 applied for: 
★.-In 1987 réaders of Jock Magazine will spend arOund 20 million on records' ând tapes.- : jsM 

y ! 

a weekly audience in excess' of 11 
★ The latest officiai Top 100 Pop Dance Charts with BPM's. 
★ Advertisement and Editorial deadlibe 8 days prior te sale'. 
Inexpensive, extremely cost effective and it woirks! 
Téléphoné Eddie Fitzgerald on 01-387 6611 for full détails. 
Spotlight Publications Ltd, Greater London House, Hampstead Road, London NW1 7QZ. 

SEPTEMBER ISSUE 
OUT THIS WEEK 
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Home grown talent 

takes on US might 
by John Tobler O'Donnell's success with I Need .M . ^ . You, hîs second LP for Rlfz, has I hyear ^ 6 -cn ^ been for from a flash in the pan. I ZL fo 'cTd l.1 erurourao The album mQde the ToP 10 ho5 
| ^ to note°that some Marc^ 

SÎ.r^S^FldFoT'K -'o,T!nrJ1^ZuD"S 
mmm 

mmm " 

m 

4 

ils iriîs-cîrfr TOP 10 

ÊÉiïsil 
SËSrSS" ™p

rs 

s 

10 tE™™"5' 

DANIEL OVONNELL: taking the 

gSS£3 

BB 

TOP • 20 • ALBUMS 
C 0 U N T R Y 

TRIO Warner Brothers WX99(W) G WX99C l 2 Dolly Parton/Linda Ronstadt/Emmylo uHarris CD; 925 491-2 
« , HILLB1LLY DELUXE Reprise WX106 (W) 
3 3 DwightYoakam Ç WXIOéaCD: 925 567-2 
m , JOHNNY CASH IS COMING TO TOWN 4 Johnny Cash Mercury MERH108 (F) 0 MERHC108/CD; 832 031-2 
r , GUITARTOWN 5 Steve Earle CMC MCA MCF 3335 (f) FC 3335/CD: DMCF3335 
6 'ISSL, cerzrcooSSSÏS 
7 " 'amer Brothers WXlOTjV^ 

8 10 Pdsyaine^^5 GMCC ;C600^r^ 
9 : 925R3T2l/C9D259327523722 
lO-Sy^151^ RllZ "c^RITZLC 0042 
îlN«elsNaoTHESEA CBS 451 041-1 (C) C; 451 041-4 
12 ^^SOFDANIELO'DONh IELL Rite RITZLP 0031 (SP] G RITZLC 0031 
13 11fhlVJEuddLs'^LEL0VE GPK^Sœ 
14 MC^MCFC3364 
1CNFWi<ing'srecordshop | j1NI:wRosanne (;ash CBS 450 916-l(C) G 450 916-4 
i# „ NEW MOVES 1 0 Don Williams n» 
1 7 RE Kris Ktistoffereon ^ ER^^ 
i8NEwœrsDBESTFRiENDs mc^S- 
19 ' Emmylou Harris ■BrothersK^™ 

THEY USED TO 633/CD-.PD 85633 (BMG) 
Compiled by Gallup for the Country Music Association © 1987. 

OUT NOWS 
FROM 

CAPITOL AND EMI AMERICA 

ANNEMURRAY-Harniony 
TANYAIUCKER 

LoveMcLikeYou UsedïoDo 
and 

BARBARA MANDRILL 
SureFeelsGood 

LP - CASSETTE - COMPACT DISC 

NANC1 GR1FF1TH 
FROM A DISTANCE MCA 1169 

LONE STAR 
STATE 0F1IND 
MCF 3364 ■ MCFC 3364 ■ MCAD 5927 
SEE HER ATTHE PETERBOROUGH FESTIVAL 29th AUGUST 
OflDEH FROM VOUS MC* SALÉS REPRESENTATIVE OR 

m 
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f O^p^T 75 . SINGLES 

TOI " TITLES A-Z (WRITERS) rai 
GEORGIA SATELLITES SPECIAL 4-TRACK 12" INCLUDES 2 LIVE TRACKS PLUS FREE POSTER • OUT NOWi 
KEEP YOUR HANDS 

EKRSO/TXTO YOIIRSELF ^ SEE THEM LIVE AT READING - SATURDAY AUGUST 29tli , 

TITLES A-Z (WRITERS) THE 
BHUNDU BOYS NEW 7"& EXTENDED REMIX 4-TRACK 12"- YZ 151/T 
pf -IOIZJIWE- ^ 

OUT NOW! OBDEBFROMIHEluea L i ^ 0 ujsa 'l ?«"lELt SAiFS PEHS0N 
Odlé-fc97 79 Lobel7'112T Numbcr(Dislnbutor) fl/l/l/ \o^ Artish iPfoduccn) PublisKors ( ? 1/ V 3gî 19 9 IT'SASIN Porlophone/EMI(121R6158(E) Pet Shop Boys (Julion Mendelsohn/Stephen Hague) 10 Music ® I , 3 1 JUST ÇAN'T STOP LOVING YOU Epie 6502027 (12 -6502026) (C) Michael Jadcson/Siedah GarreM (Quincy Jones/Michoel Jackson) Warner Bros, (s, 39 18 6 Bea^He^oyMRick Rubin) Island Music ® DelJomEEAST(1)2(Q 

2 3 5 pjgnagnoli/Theo Sp^.a, 40>4 2 r^^^rmo^^ikld, J^Kl^if^2 -Zr<'4321|6MG] 

3 >, , NEVER GONNA GIVEYOU UP RCAPB41wn2--(lT41«8)|BMG) ,J 3 Rick Aslley (Slock/Ailken/Woterman) Ail Boys Music ® 
ICon'l Forgel (Hoegord' ^ ^gor.Supw l8o.7/^mK_ 91 iFo^Urrppêrr-™ 

(4l)cEa KUJndThe Bench Boys (Alber,Cabre,o/TonyUKyŒ5S 
^ |0 5 TOY BOY Fanfare (12]FAN 12 (A| / ~,.r 5 Smltta (Stock/Aiken/WatGrmon) Ail Boys Music ® 42 8 I^B^L^berls, Reword 
® 1 9 New^OiSer^fSlephen Hague/New OrderJ Ber.usîuWanMîr BkîT/CuI/m!^! 43 52 3 s^e^-EX" Tborngren/Glenn Flbrook) Virgin 1,1 ^ ^ ' 
^ , , ANIMAL 61 da R H lo/Pho ag am tEP(X) F (F) *' 9 Del Leppard {Robert John "MutT longe) Bludgeon RiBola/Wamer Bros/Zomba Music (s) AAlfi 3 HEARTANDSOUL S,ren/Virg:nSRN4I|12|(E| 48 3 T'Pau (Roy Thomas Baker) AMP Publishing/Virgin Music 'W , , LABAMBA Slosh/FFRRFlondon LASHIXl 13 IF) ' 2 6 Los Lobos (Milchell Froom) Carlin Music ® 

i
 

I
I

 

45 27 10 WISHING WELL CBS TUENT riBfO Terence Trent D'Arby (Mortyn Teddy Beor' Wore/T. Trent D'Arby) Virgin/OiiYSolis Music (s) @ ,, 7 SOMEWHEREOUTTHERE(from"AnAmericanToiF) tfCAMCAIl)1132|F| ® ' Linda Ronstadt ond James Ingram (Peler Asher) MCA Music 46 32 7 OOPS UPS'DE^YOUR HEAD ('87^M'X) ^ . CI»b/Phonog,amJA8[XlW|F) 
o „ r SWEETLinLEMYSTERY TheP,cciousOrgon!!alion/PhoaoaromJEW£L4(12|(f| " 12 3 Wet Wel Wet (Michael Baker/The Arteman) Chrysalis/rrecious Music ® (Mcrnli/Rubtcom) 56 loverîJChildAVolIel 84 rroNolIn love(Sfcwari/ TKruThe Flowen(Couyi) — 77 AT rm Seattle LUJ RiL (Gary langan/Pil) 10 Music VirginVS988|I2|(E) ' 

ICI rm WHATHAVE 1DONE TO DESERVETO DE5ERVE THIS? Po,loPho.ell21R6153|E| IW LUJ p8) shop Boys and Dusty SpriagOeia |Slepher, Hague) 10 Music/MCA Music 
iyv:;; 

Aft 9E o A LITTLE BOOGIE WOOGIE (IN THE BACK OF ...1 EplcSHAKY(n3|q Shakm' Stevens (Mike Leonder/Jobn Springalc) MCA Music/Filmlrax 
11 24 6 FUNmOWN, ^ ^ ^ ^ ^RCAPB 49705 (12'—PT49706) |BMG) 49> 3 Jonathan Butler (Barry J. Eastmond) Zomba Music r 

W , n LABOUR OF LOVE Ci,ca/Virai„YR(n4|El ■-* 6 11 Hue & Cry (Harvey Jay Goldberg/James Biondolillo) Chappel Music (GriHirr/Morolei). 54 Wlo-rHelGirllUrdom»/ 
ÉSËF'T? 

50 47 M 1WANNA DANCEWITH SOMEBODY(WHO LOVESME1 • Ad*.815(1)1 (BMG) SW 42 M Whitney Houston (Narado Michael Wulden) Rondor Music (London)® 
13 rm GIRLFRIEND IN A COMA RouaRTradeRTID 19711/RD IO LiU Th8 Sm!ttis (Johnny Marr/Morrissey/Slepben Slreel) Warner Bros. Music 51 ,, , PERSONAL TOUCH ® Errol Brown (Tony Swain/Steve Joltey) Warner Bros Music WEA YZ 130[Tt (W) ■Brffl . ,, ALONE 3 " HeartjRonNevison) Warner Bros. Music® Capitol (12)CL448(E) Pister 53 'TcSaSS^l 93 WJTŒSSL—33 59 , THE LIVING DAYLIGHTS War„erB,olhen99830S(I||W) 3^, 1IJ J A-ha (Corsaro/Mags/Waaktaar/Barry) SBK Songs/ATV Music ® 
lE „ , WHO'STHAT GIRLC Si™ W8341(1| (w) ■W 8 6 Madonno (Madonno/Palrick Léonard) Wamer Bros. Music ® 53 34 4 Bcho gj flre Bunnymen (laurie Lotbom) Wamer Bros. Music/Zoo Music ^ 
tACnh ROADBLOCK Breol<ouI/ASMUSA(E|611 |F| 1» 1^3P5 Stock Ailken Walerman (Stock Altken Walerman) AH Boys Music ® 
ITHSt, ALWAYSO V THE NEXT 25 

CJË. JUST GIVE THE DJ A BREAK Coollcmpo/CKrysalisCOOKXl 151 (Cl C J Dynamix II Featuring: Too Tough Tee (Norberto Morolcs/Enc GriffinJ Chrysahs Music 
SS^fcna casanova i ,_If Atlonlic Slarr (David Lewis/Wayne Lewis) Island Music ® 

IS^nn WHENEVER YOU'RE READY Tent/ECAPB41477|12-PI41478)(BMG) 
^10\ 1R , UGOTTHELOOK Pairlcy Parlt/Warncr Brothers Wa289(T] [W) 

(76Vo 77 - SSISSeeVCeU lusurrcunuvr 78 90 S Km ^d.:.d Yo, 

StSïyLliil Lever! (ReggieCalloway)Chappell Music A(lanHcA9217(DiW) i 

KZA&'.C ■} JUMPSTART Maahattao/EMl(12)MT22(E) , 30)58 3 Na,0|ie Cale (Reggie Calloway/Vincenl Colloway) Chappell Music 
Prince ond Sheeno Easlon (Prince) Warner Bros. Music ® 

m n BRIDGE TO YOUR HEART RCAPB41405|12-PI-41406|(BMG| vfiM 34 4 Wt,x (Christopher Neil) SI Annes Music/lsland Music 
57 (54)4 Was Not Was (Paul Staveley O'DuHy) MCA Music O°0!|r'"" 2 

È5@ „ , CHAIN-GANGSMILE PodophGne(12)114160(E) , 99 Brother Beyond (Richard James Burgess) Sangs Outside 
Ol ,0 , NEVER SAYGOODBYE Vert,9o/Pbonog,an,JOV2(12)(F| ^ 1 29 2 Bon Jovi (Bruce Fairbaim) PolyGram Music 81 94 SiwiRL;i n» coS^r^ 82 - WATERFML 1 w,. « W9.,7, , E(P) o SWEETEST SMILE J' 9 Black (Dave Dix) Copyright Conlrol A&M AM(Y) 394 (F) 
9^1 rm DIDN'T WE ALMOST H AVE IT ALL Ansto RIS|T) 31 (BMG) LIiJ Whitney Houston (Mlcbael Masser) Warner Bros./Rondor Music (83V ■ 7-) 7 IFTHERE WASAMAN ReolYZ 149(1} (W) À W ^ ^ The Pretenders For 007 (J. Barry/P. O'Duffy) SBK/Hynde House Of Hits/CGve Bonks 
OTî ,, . JUSTCALL W B h M «8380(1)199) 31 3 Sberrlck (Michael Stokes) Wamer Bros. 4SL1 „ c SUGARMICE EMI(I2iMARIL7{E| Wl 37 5 Marillion (Chris Kimsey) Marillion/Charisma Music (s) 

rm WILD FLOWER -*■» The Cuit (Rick Rubin)Chappell Music Be9goreBanqr,elBEG1950(99| C86V î10."™' , P ri) 0 l 11 rm ''M NOT IN LOVE j UU johnny Logon (pau| Hardcastle) St. Annes Music Epie LOG (7)2 (C) 
05 rn 0 HAPPYWHENIT RAINS blanco,ncaro/9VEANEG2S(T)|W) 30 2 The Jésus And Mary Chain (Wrlliom Reid/Bill Price) Wamer Bros. Music 

rA^Uh 7 LOVE POWER Afista RIS(T) 27 (BMG) / ^Q^65 ? Dionne Worwick & jeHrey 0sborne (Bacharach/Baycr Sager) Island/Warncrs - 
O* -, „ JIVETALK1N' Hardback 7BOSS 4112'— BOSS 4) (A) ' 0 Boogîe Bo* High (Chns Porter/Andros Georgiou) Gibb Bros/Chappeil Music (?) 'oir'"8" — AArm THE RHYTHM DIVINE Mcrc0ry/PhonooramM£R(X)253(F) i OtLiiii Yello featuring Shirley Bassey (Yello) Warner Bros/APB Music * 
9'r tm THE 5.98 EP - GARAGE DAYS RE-VISITED AS - STARTREKKIN'O 45 12 The Firm (Lister/O'Connor) Bark Music® Bafk{12)TREK 1 (A) 
<90 , 1 HEARD A RUMOUR LondonNANA13|12"-NANX13J(F) -*«» 10 7 Bananararra (Slocl/Ailkcn/99alerman) In A Bunch/Warncr BrosYAll Boys Music ® 911 - - "LAC (Cil; ? 93 - LOVECHAMc.^d^-T,,^ ^ A A rm MARY'S PRAYER VJfginVS934(i2)iEj a OO LSJ Danny Wilson (Dave Bascombe) Copyright Control * 
490 „ , SAY YOU REALLY WANT ME MCA K!M[T)6(F) 33 3 Kim Wilde (Rod Temperton/Dick Rudolpb/Bruce Swedicn) MCA/Cop. Con. m CHANGE Polydor POSP(X) 871 (f) O# (^5J) 4 David Grant (David Grant/Roy & Bob Carter) Cap Con/PolyGram 
1rs n , GIRLS, GIRLS, GIRLS ElekiraEKR59m(99) wV 24 4 M6l|ey Crii8 |Tom Werman) Warner Bros, Music @ 96 85 fîg®ï?|J*ÎJlK,ef. "î-lwiil Afi ST 7 WOT'S ITTO YA ManhaHon/EMI (12)MT24 (E) OO 53 7 Robbie Nevil (Alex Sadkin/Philip Thornalley) MCA Music 

[mher^Vandross'lLutheA/andross/Marcus Miller) SBK Songs/^CA'Music (s) 98 C'Vî" AO si s MY BOY LOLLIPOP Island(12)WIP6574 (E) OV 51 5 Millie (Ernest Ranglin) Planetary-Nom 
„ JUSTDONTWANTTO BE LONELY GermainDG(T)24(JS/E| '2 9 Freddi8 McGr8g()r (Donovan Germain) island Music ® 99 ■■■■■;■ SPECIAL F./X Solar/MCA MCA(T) 1178 (F) 7 

7%9\*y whispers (Léon F. Syluers III) Jobele Music 
11 rm WONDERFUL LIFE ssSrrJ» L-ikl Black (Dave Dix) Rondor Music A&M AM(V) 402 (F) lOOK i^-ïrïSc^ IkoWuhusr.r ter .F -11 41 10 MYPRETTYONE FMI (13)EM4 (E) -ZI 41 10 CiiH Richard (Alun Tarney) Morrison Loahy Music ® 
1A « s 1SURRENDER (TO THE SPIRIT OF THE NIGHT) Jl.eFOXY(T)MBMG| «s®# 25 5 soma„,ho Fox (Jon Aslrop) Zomba Music ® l^lore^Zm.. -TF1 jo j l-A 6AMBA "ZB RilchieValens (—) Carlin Music (s) RCA PB 41435 (12--PT 41436) (BMG) 
15 , , THE MOTIVE (LivingWithoolYou) LondonLON|X)145|F) O» 43 5 T|lerl jerico j0wen gaï|8sj yhen Songs/Dejamus ÊS'Sl o' fumï '"l 'L"™?.™"'.ro^ ''ZS'J Tt rm LOVE ME TENDER/IF 1 CAN DREAM À *** LBJ ElvisPresley (-) Carlin Music RCA Vidor ARONfT) 2 (BMG) 

n UNDERTHEBOARDWALK0 , M.lo.n2B41349p2--ZT41350)|BMG) «S© -0 13 Bruce Willis (Robert Kro(t) TM Music (Carlin Music) ® yjAv -■!   b' 7» 74 CES TblsWoyUp (Roy Hay) Virgin Music Virgin VS 954 (1Z) |E) à 

If ,, , F.L.M. „„ .. _ Suprême SUPE1T) 113 (A) JZ 23 7 M8| J K|m (Stock/Aitken/Watorman) AH Boys Music ® Top 25 ebort cntries le dote (32 wedrs] 500 ' 'lÊ'lrse HOW SOON WE FORGET MCAMCA(T|1179(F| ,A ,73; ■ Colonel Abrnms (Colonel Abrams) MCA Music | - 



A launch-pad view of music's 

space âge success 
THi RECENT launch of MTV Europe, fhe latest 24-hour music télévision «ssble skannel, has hotted up Sbe compétition in the potenîieally lucrative satellite TV market whero original programming appears îo 
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• AIRtv • Animation City • Atlantic 
• A&M • Arista • BreakmarketLtd. 
• Benetton • British Telecom 
• Basys • British Cable Services 
• Big Audio Dynamite • Chrysalis • Panic Music • PK Berlin 
• Cable Camden • CBS • CAI Westland • PRS • Pimms • Polydor • Rhythm King 
• Capital TV • Colour Film Services « RCA • SONY • STOFA • Steve Main 
• Cine Europe • Complété Video • Stanley Productions • Sonet 
• Coutts & Co. • Chalkie Davis ® Stefan Sargent Productions 
• DickDale • Double Vision • Durrants 
• Dirty Work Work • David Zeffman 
• Deloitte Haskins & Sêlls • EMP 
•EMI • Elton John • Frere Cholmoeley 
• Field of Vision • Ferret & Spanner 
• Firehouse •Félix Fil m • GEB Rotterdam 
• Grosvenor Bureau •Harbottle & Lewis 
• Harvey Goldsmith • IFPI • Island 
• John Henshall • Jive • JDC Studios 
• KTAS Cable TV • KTA Amsterdam 
• Lyonnaise Eaux • Levis • London 
• Maria Morgan • Molinare • MCPS 
• Mirror Group Newspapers • MCA 
• MTV Network • Malcolm Walker 
• Maria Djurkovic • Magnet • Motown 
• Mute • Original NewYorkSelzerCompany 

mmm télévision 

WMM\ 
8 m 

PLUS SPECIAL THANKS TO FAMILIES & ASSOCIATES 
AND OTHERS T00 NUMEROUS TO MENTION 
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wins bitîle in the skf 
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An^if MTV is os successful here audiences and segmented groups 

£fS,3S3'EK cbK a viable 
Eucopeand Liggesl 

^nir^rcaU0^ Thaï means they have to be able As a resuit, MTV's initial advert.s- 
ZXIS&SS&SS iSKTSgttSJt^ 
""Sa how do they sel aboul 
lis?™ seven days a ^week,^ 

mjm 
r -dividuals v/otched direclor, Zed Zawada. "MTV is not 

EShal0^ 0°^ makmaSour 

srrsfjt 
?i Eœ 5 

^OuringThe period af the survey, ^ BuîX^s ^ 

IfS 

SŒaSS 

rr;: 

WM isling cable networks - or | 

rSgM 

i=Ès ss^s 

XchannT^rhSiS 

WÊÊ 
heTpl ove'rconecs^ht ^arl- 

ses 

g 
'te&S's being 

ms-sè. 

mm 

spots ehaye Ï^Crbo^keV'12-"d 

lin072TJùt,lC2aetrnn".he 

IS 
xsasm 

S&l i= 
la oVr,6:? 

ssassiB* But the Non is too low, There coul 
ÊSP— 

MUS1C WEEK 22 AUGUST, 1987 



q-< 

20 
1" ô 

o 

V 

S SB H « 
È SO H X . 

O
U

T
N

O
W

 
FR

O
M

T
H

E
I m&i «Igio1-" l'H 

E
Y

E
R

T
 

• 
T

H
E
 

B
IG

 
R

O
W

D
G

W
^

 
LP •CASSETTE 

wwxTaï" * wrrêk CD:78i '773-2 
INCLUDES THE SINGLE: 

'C
A

SA
N

O
V

A
' 

Ss cm O t» 

^ p 
0 

g-i 

il 

00 

o 

& 

1° * s 5^ 



TALENT 

s 
amm /ss. V<v A 

who'll do exadly s= 

MBE&i justa 
on the last' 

end resuit bears him s 
« 

?:f:~ 

es ot 

Ifs a 

Laugh 
BHUNDU BOYS. M sel for '/ïve 

mmâ Boys at 

their 

best 

s. 
asSiSËiïi 

innit? 
SSllil r;S. 

9M 
.ariXî-'û: 

S»PS 
tfpSSi 

i'h'':!ikl,',j"ï "°'"S  ",b"* 
piil 

=H EH5 SX 
ÉiËH 

Middler^nd"^^'^, Taugh's^re- 
sHifajZ?aheeiil 

we ail 
irc- îng^ agood 'tîmer 

sssa 

'We 

ttTpsa, recording an LP 
.aW 

£SS= fook 

PAGE 24 

PERFORMANCE 

Laylng 

down the 

folk fore 
1987's SUMMER folk festival sea- 

Ifiil 

lltP 

®i 

ifssss 
■ris r m Trowbridgs itru|: 

s;srite'£ps5r 



onother folk festival, which 

&s=L:oftthA^ 

egeof 3 

EE'i 

Hlsii 

The VeSvet 
underbelly 
MANY YEARS ago, at the lurn of 

"Hi 

Bot Etfwyn Collins and 
Rig'hHhrough from his fime 

^ndonPd.B^im 

E,0£Fsr 

&SEiè-rS 
sstgsïs-s; 

m.,*-* 

sil 

'^€£■■0 
mm 

Nightofthe 
ooiicing mm 
gsœgn 

MUSIC WEEK 22 AUGUST, 1987 

^o^ecdntlyreleasecffTG mnmpn- oîx;1 

oTS 
in the ^iri- 

^T^^verseoMhe 

iSli 
"£ 

P"b.. 
BFS 

Could cry 

barder... 

SE z; 
wXo' 

fl 

= 45^dHS 

m 

WÊM rs 
SHES 

:!EES= 
ezirs™ 

isis 
er enovgh m pop «wlia.. 



M! U> 
IMIH 

iiiin 

'i 

i ^ § 

m i il 
H 

a liliis i 
O d'o 

si Si 
a s s 

M > ) 

un> 

M 

K 
« 

î 
i 

3S 
r m 

i 
ii 

il 

o 
il 

il II 
el I 

il il il 1^1 3° 

N 



i 1 S 
| 
| i u 

iy z 
31, 
fl @ fS 

S | s 
o @1 m 
1 ii > 
o i 0| îî mi 
5| 
iJ 

II li 1- r.g, 
ni 
ï 

R 1 i- 

k i I I 
iii i fi o 

sg||g| 
2ilS'îgpg§2ëiiiS^iis£|°s 
ctSES[!;Q£S3i = = t|o|ag2i£S|ï5 

Si | Il fi 
HfefiP-l 

iliîii|0 

i i I I 1 | I J 11 „ 
J !lj§ liiîiJ 

liSgSBgiSsiiiiis ssgel^lgsis^llsi 

/"M- ^ 
>«»! 
*Jjr\ ^ 

5 

:U 

H w 

a; = 

kU-1 

0> 

s 

0 0 0 

^ ^ W 

W £ S I 
^ > z ? 
C/!3 HH LU C 

Q | | 
:W ^ h I ^ Û o 

:>■ h I I 
^ S § 

J Ê i 

^ w ^ 

GO H O 0 

MO 
Ha 
W<o 
UBS 



STOCK I T 

SSSÎ: ll« 

ms 
K:. 

iS^P-= 

THE SMITHS STOCK I T 
S?! STOCK I T 

rSlSZ!- 

liSI 
EEE2EP* 
Lyf -WJ STOCK I T 

was a big 
15 ^re

ndhEëSPIsb^ tavebeerfa 

lili 
EHE 

'Kil 
im s 

SSES 
Ey„ïrb.

br? 
STOCK I T 

rs^^*rore 
& s 

iEirSS«5 giSH 
s^ttnthAXXt 

tr oT^r L^t? 

mm 
JT/f ^yrj STOCK I T ^ STOCK I T îhesc 

aS; 
1° lack of 

So^s'o s 
mm 

r.«rwx^r 

5 SB?R
Cl^: 

i® 
sckc ÏÏTngo 

MsM 
ZI 

Ï3£S:SS 
PAGE 28 WEEK 22 AUGUST, 1987 



INDIES 

K 
by Dave Henderson to hear Ihot Bocks are also doing 

rswsa 
' '"o-rdt ^sl 

rCO,lcndlli^nV&temaanunfact wétd'rSucou^xp'îo- 
Ésfpp iisss 

iilèl as-sa feoh.ing A PHnsory .ndustry, 

N 

Pïig imgi 
TheG7hnnneTseonSdt0re.P:e0vPen ^ ^tre^dS m 

m mm i The 
SS-SM» — H THE FOOD label, who've 

Inr5 ZToZ 

suntxrfhing ' an^wor 
Food 

HoH 
S 

m Z* 

§mM 3 

ta iÊaïPc 

SîàSéil SîHs&aS 
SHEEELUr&S 
E£ 

■ta,' 

KATIE PERKS: rolher 5p°"ed neor 

SSHrS 
S^sxSSfô 

TelrTx0 

Youlh EP 

ans 

Cosmos Factory'eto se/ for press 
MUSICWEEK22AUGUST, 1987 

THELODGE 
UNBEÂTABLE VALUE AND SERVICE 

ÏSK 

OUT NOW 
DEMON -BREAKOUT (CLAY I_P 23) 

oempri 



| Î g S â 
-s i3 è y - 

dm 
is î 
iii 

il 
H * 

hiU 

S ^ Sd g 
£ è S S 

iim" 

in 
9 

! i il 

s s s 
s ë s 

"Ul 
1 i : ® > c 
s a • 

S î 

ni 

H o S 00 3 « 
y S y S ë ^ ' 

mw 
< : ? | i > i 

i 1 ! S pi i 

S K g ES B - 
s s 0 = - " 

sii'ffl 

!!i!n 

iiifi 

W (yni ya y ©s ^ y 

khm 

!s 

i 
1 

11 h 

ni ya ya ya y FB ^3 M ■= 
S £ y s 

Pli fil 

i il if 

r • i i 

„ fi 

3 8 S 1 
g & 

'11' 

i P 
8 | 

Kl 

S g â g 6 g I 
£ £ g S 3 ' i 

smij i 

j ? ' 1 ! i 

infs i 

^ m 
est % 

si^S il ^ g n ce | 7|.3> C ; -J 
mm 

x K uj aw 

^ s i 

llili 

PU 

I ! 

II II 

i 3 S g 3 
ai3- 

Sffil 

i ' 1 

il h i 

1 g S : 

ÎI1Î 

'M 

! h i 

S g s 8 g f S 
I s s s s g g 

iiniii 

niîM 
i 8 o 
s 

II h 11 î 

g 8 g si § a1 

y g a s s S3 i 

WIIH 

s i1 H 

i i t i if 



£„î 
The Butterfly celedors 

"1 

as,,; 

:;s mm 

 s mm 
aesmâ i§SM rnsm 

igBSS Siiliss iàsfeaiB 
A decade of independence 

ipsg ipppp 

fS]BÊ ISH 
rot.r: Jet t 

rnsm mmê 

IlSiS 
  José Correros 

»r °°°ul°, 

pfp:iï|S 

SUS 
I^SSsIS 

SltrlBîCFS 

r^sSrsÈ 

sa1. 
?£rïr 

SE q his own 
I Iry 

ES arSûs 
m 
sr. te 

™s= 

5f El ^ 
"mN" 
COMPACT 

450 

;Sa"S.. 

=S"-S= 



THE WAIT 

IS OVER! 

.sas 

mmsssw 
BT Mnipto^g GOd""^ H, W,ll Rnd Ymj Oul^tap Wd. iq 

BSBgBSifSaî.'r^° 

amuBteœssiBSU 

mmmsssszj: 

Y.o, ,0 Date (39 weoks .0 28 AiglKl) Single Rcle.LeLi 2,795 

wëm 

ARE BACK 

NEW SINGLE 

ÏÏI 

and 

4/ 

- 

iGY69 ancl 12" 
LGYT69 

AVAILABLE NOW 
THROUGH PRT 

MUSIC WEEK 22 AUGUST, 1987 



m top 

--1 
r- 

-:e 

Izr:.:: 

OR-OAta. 0.-965 82M 

sts 

w^asii 
PAGE 33 198/ 



TOP • 1 ® @ - A 1,81 U M S 
 — —  M     Il I I"     ——' 1 , 5 HITS6 ** CBS/WEA/8MG HITS 6 (BMG) 1 Rien i MIRACLE, 

5257 21 NOW.THATSWHAIKALL MUSIC 9 » * ^'C'^C'N^WSYCDTCIHJOW'S ^ ; 5 INTRODUCING THE HARDLINE ACCORDING TO ... * J 
g- - SIXTIESMIX# Stylus SMR 733 (SH) 1 k sp 536' 3 G!.R|LSG,RLSTG,RLSrman1 CrEKTJSC/cSS'zM 
4 , • WHITNEY * * M M W W MM208 

lîiTii1 h/GD:mK41ffi) 54)2 2 S'XJIES MANIA» TeUtorSTAR2287(_BMG) 
g c 4 ORIGINAL SOUNDTRACK'WHO'S THAÏ GIRL'® SiroWX102(W) v/O!^ SS n C EKT^S^ 
46 THE JOSHUA TREE * * * C 26/CD" ClD 026 

m- BO SENSATIONALLY 

567 2 STREET SOUNDS HIP HOP 17 si-cet Sounds E^icsn^W 
y 7 BAD ANIMAIS# Cop.tol ESTU WE) «■■BP WAR * Island ILPS 9733 (F) S# 50 11 IJ2 (Sieve Lillywhite) G ICT9733/CD:CIOn2 

Vcf CVERHS/C^ 832 5J360(-2 EO,„ ELECTRIC» Bcs3°rVB;„Tf,'«rl enffi »06' 19 The Cuit (Rick Rabin) C;BEGC80;CD:BECA80CD 
Q ■ „ TRUEBLUE***** SireWX * ' Madonna [Madonna (ail 9 tracks} Patrick le naîd1 MSlephén'Br'aî 4(4|t SPOWC^CCOk isr3l - , ALL1NTHE NAME OF LOVE Wa,ne,B,=,l...sWX115|Wj 59 " 7 Atlantic Starr (David&Woyne Lewis) C:WX115C/CD;925S60-2 

1® 5 62 INVI5JBLETOV^p*dqh0m) Atra-a .c RAINDANCING * , OU"3 19 Alison Moyet (Jimmy lovine/Vorious) C; 450152.4/CD; 450152-2 
m - F.i.m.* * Mel & Kim (Slock/Aitken/Waterman) c zcsumd'cdsuj DOUBLE ALBUM DUT NOW 1 © SMR 7 33 E|SMC?7 33 | 61 80 5 MHdFIRSiRAlB^Y* 1 C-WX22aCDS™ STREET LIFE— 20 GREAT HITS * E'GJVirgin EGTVi (E) ■-* 0 10 Curiosity Killed The Cat (Stewart Levine (6 ol 9] Vorious (3) CD; 832 025-2 13 -. 3 HEARSAY , T°h° cSifi 1 STS'^-1 

WXioJ ^ Bryan Ferry/Roxy Music (Various) C: EGMTV 1/CD. EGCTV1 aPLEASE* Porlophonc PS81 (E) Ow»53 8 Pet Shop Boys (SlephenHague) OTCPSBl/CD;COP746271-2 
1/B ; LICENSEDTOILL», 1 # 6456 215 QUEENvGREATESTHITS ****** c TcBO/CD^CD^ls033^2 
1C GIVEMETHEREASON» E u® : Luther Vandross (Luther Vondross (91 Marcus Ailler (8S))'3i'',CCD; 450134-2 .■ 6S5,1 9 Pc'ffh^p'oys(Various) C;TCPRC1001/CD;CDP74645o'-2 
lAi c, THERETURNOF BRUNO» ■ Bruce Willis (Robert Krafll MolownZL 72571 (SMG] , h 'u:.-. ■,03 ; A A-n ,, 5TRONG PERSUADER Mercw/PhonogmmMERH97(F)C MERHC97 OO70 n The Robert Cray Band (Bruce Bromberg/DenmsWalker) CD; 830548-2 
|^v ,, ATLANTIC SOUL CLASSICS» Atbnlic WX105 (W) BUShSc .7." 1 77 wotleycVUE" 7 .53 7^i, _:-7 

,, NOJACKETREQUIRED **** Virgin y 2345 (El O#60 " Phil Collins (Phil Collins/Hugh Padgham) C;TCV234S/CD;CDV2345 
; ,, LIVE IN THE CITY OF LIGHT ♦ Virgin SIHDU M 683S 4 VERCE|V ' ) Cooltcmpo/ChrysalisCHP^jCj ■a® ,0 SL1PPERYWHENWET* IV 5 - Bon Jo»i (Bruce Fairbairn) VMC3CHC»CO?M026« Ô#88 3 Posse/D. 

JOlo 16 SOL'TUDEBTAND'NCù e^b /L Ka e) A&M SUZLP2 (F^G SUZMC 2 ■ytfVo , WHISPERINGJACK Wheo.le,/BMGPL71224|R) #W5? 7 John Farnham (Ross Fraser) C;PK7I224/CD;PD 71224 
? TANGO IN THE NIGHT» WornerBrolhcoWXiSIVOCiWXéSC | •«'" Fleelwood Mac [Lindsay Buckingham/Chnstine McVie) CD;925t71-2 ~c7r:| „ a HITS REVIVAL • K-Iel NE 1363 (K) ^l62 ' Various (Various) C:CE2363 

22 ^ 3 vlc-K IT^ SAMPLER V0L-1 • DelJcm/aSœiTUq 'i'.'I 1 'J ■ . r 7® THE WHOLE STORY** EMIKBTV1 (EIC; TC KB1V 1/ÇD!'CDP746 414-2 MA"' -0 Kate Bush (Kate Bush (6) Kate Bush/Jon Kelly (3) Andrew Poweil (3)) 
O**!- R CLUTCHINGATSTRAWS» -«*>' 3 Marillion (Chris Kimsey) C; FMI EMD 1002 (E) 77 „ ,, KISSMEKISSMEKISSME» F,tiionFiXH13(F| Zw>-- 17 The Cure (Dovc Allen/Robert Smith) C;FIXHCt3/CD:832 l30.2 
aArm ORIGINAL SOUNDTRACK "LA BAMBA" -*•» LUii ^ Lobos/Various (Steve Bedin (7 ol 12|/Vor,ouS) C: LONC 36/CD?828 OsUl 7X , . AUGUST * DacWWorner BrothersWX71!W| -T-»94 7 EricClaplon(PhilCollinslallll)Tom Dowd (1)) C WX71C7CD;925476-2 oc 3 1. IT'S BETTER TO TRAVEL * -*!» 4 Swing Oui Sister (Paul Staveley O'Duffy) Mercury/Phonogram OUTLP1 (F) C; OUTMC 1/CD: 832 213-2 ' ' ' ' 1 7E,- - SGT. PEPPER'S LONELY HEARTS CLUB BAND CD CDP 746 442-2 #5" '7 The Bealles (George Martin) Fc.laphonnPC5?027(ElC;ICPCS7027 
OA16 m MEN AND WOMEN * r**»-15 -3 simply Red (Alex Sodkin (9) Yvonne Ellis/Mick Hucknall tlT85 ï ST.7V:'Ï 7^t p. . ORIG.SOUNDTRACK'THELIVING DAYLIGHTS' CiWXIUC/CD.925612-2 # O 86 - A-ho The Pretenders/John Barry (Various/John Borry) Wa.acr Bros WX1 11 (W| 
OTio-ib BROTHERS IN ARMS ******** 13 Dire Slrails (Mark Knopller/Neil Dorfsmon) . 77-, LIVEMAGiC * £MIEMC35t9(E| ## 1 J' Quecn(Queen/TripKhola() C TCEMC3519/CD;CDP746 413-2 
28 25 URLIVE "UNDER A BLOOD RED SKY" ** * C;IMC3/CD!CID311F3 C^.'7!c„ntul0. lr 70», -a NEVERTOOMUCH© Ep.cEPC32807|C| #0,7 10 Luther Vondross (Luther Vandross) C:40.32807 
20 21 6 THE ISLAND STORY • Island ISL25(F) C; ISLC 25/CD: CID 25 •W&s- a THEVERY BESTOFHOTCHOCOLATE * 8AKEMTV42(E1 XV 87 77 Hot Chocolaté (Mickîe Most) C;TCEMlV42rCD;CDP746375-2 m,, s ECHO & THE BUNNYMEN '. weavb 108|WC;WX108acoï24.2137-2 Echo & The Bunnymen (Laorie Latham (10) G. Norton/Echo & The Bunnymen (1)) kev,™""\7' gQ;., 3 STANDING ON A BEACH - THE SINGLES • F|XHC 
31 4 SamonthIHFox|:(Steve Lovell/Sleve Power'"!)' TonStmpw'varioïs'fS)) ®»«, ,x LIVING IN A BOX). ChrysalisCDll547|C|CtZCDn547/CD;CCDt547 Ol 8'' 16 Living In A Box |R. J. Burgess (ail 9) Tom Lord Alge (2) Living In A Box (1 )) TITIE label LP No. (Diltiibulor) en GRACELAND**** 'Srfi J Paul Simon (Poul Simon] '"c'wX 52C/CD ^925447-2 r. aLtiTa^nrir.r, 8^^ 8 THE BFSTOF HOUSF VOLUMF 1 Serious BJHO^Aj' «»•»„ s JEAN-MICHEL JARRE IN CONCERT LYON/HOUSTONC CO;833170-2 w»w*-s 3 Jean-MichelJorrejj.-M.Jorre) D.cjlus'PolydorPOLHSilFIiCiPOlHCJS | A 83 ^ JHoSiny Logln ffwhelon (9 or 10) Paul Hordcostle (1 ol Ô73-4!C| 

34;) 8 EOREVER^FORALWAYS, FOR LOME Epie EPCZSOU^jQ 8477 5 HEAR[r N ■ ) C 24 03727CD1 CJOP73"l57 2 -»I5 WHITESNAKE1987» Whitesnoke (Mike Stone/Keith Olsen) C C MC 3528 CD^CDP 74^6 702^2 1NTO THE LIGHT* ASMAMA5121 |F| Chris De Burgh (Paul Hardiman) CiAMC5121/CD;COAS121 3£?5 23 j ^ L .j C AMCsîw^CDA^lOô ïï^rcm^alorraaOm^yo'.ra.LPc Carra.,. 86e* ÇRIEND^AINDL0VE|ÎS ~ K-telNE 1352(K) -lITv 6 LIKE A VIRGIN*** Madonna (Nile Rodgers (9) Madonna/Steve £ ̂(iSirewxzoïwhqwxzoc STATISTICS tWV 33) TbaWa.l YM„aPa,. &f 1 AKINDOFMAGIC ** EMIEU3509IE|C;TC.EU3S09 OX 5 - Oueen(Queen/Mack (5) Queen/Dovid Richards (4) CD. CDP 746 267-2 m 52 SILK AND STEEL**** Ten./RCA PL 7)10018): C: PK 71100/00: PD 71100 | OO ^ Five Star (R, J. Burgess (4) Busler Pearson (3) P. Wingficld (2) M. Jay (2) Various) | ^.PraragaT . . QOon , FACEVALUE*** Vi,aiaV218SIEI OO90 1 Phil Collins (PhilCollins/Hugh Podghom) C;TCV2185/CD;CDV2185 
39 ;5 6 Jemii^rW^rn^(CRoscoe^eck/JcnniferW( RCA PL 90048 (BMG) C:PK 90048 ftOr« 11 RUMOURS ****** WarnerBrothorsK56344 (WIC-K456344 OV68 31 Fleelwood Mac (Fleelwood Mac/Richard Dashut/Kén CoRM Cd! K 256344 jrnes) CD: PD 90048 |ORDER NOW 1 40^ ? yp FRONT 7 ^ Serious UPFT 7 (A) 1 ORIGINAL RECOROINGS 0033 9 ON. ™E REACH • Magnat MAGt 5069 (BMG) Chris Rea (Chris Rea/Dave Richards) C; ZC MAC 5069/CD: CD MAG 5069 

20 IMtUKÇUb# MuleSTUMM35(l/RT/SP) ^ Erosure (Flood) C. CSTUMM35/CD. C05TUMM 35 1 A M COMING AROUND AGA1N Aris.a208140(BMG) ^ « Corly Simon (Paul Samwell-Smilh (4 o( 11) (Various] C; 408IJO/CD: 258140 
^ Peler Gabriel (Daniel Lanois/Peter Gabriel) C PGMC S/G)" PGCD^S @®9.I O THEHOLIDAYALBUM» CBSMOOD2IC) Various (Vorious) C; MOOD C2/CD: MOOD CD2 ,0 3 THE UNFORGETTABLE PIRE * * ■Ww ■" U2 (Brian Eno/Daniel Lanois) C:UC25^ra V/'Hci @388 53 DANCING ON THE CEILING * Ma.ov,„ZL724l2|8MGl/Cr2K 724t2 Lionel Richie (Lionel Rtchie/Jamos Anthony Carmichael) CD: 2D 72412 MM-: y? ORIGINAL LONDONCAST'THE PHANTOMOF THE OPERA'* | H' Varîous(AndrewLloyd Webber) Pol/dorPODV9(F)C:PODVC9/C0;831273-2/831563-2 | O^Loi a FORE! * ChrvsolisCDl 1534 (Cl C- ZCDl 1534 y»31 Huoy Lewis ond The News (Hue, Lewis and The Newsl CD: CCD 4g QTJ THE PRINÇE'S TRUST C: PTC 1987/CD fcD^A 19^ «C , ALLBYMYSELF ras 450sas t ici y» Rcgina Belle (Nick Marlinelli (5) Michoel J. Pawell (4)) c- 450 998-4 AA/; 77 RUNNING IN THE FAMILY * ^ Level 42 (Wally Badaroo/Level 42) C POWC&CD0831593 2 96" 13 Run D-WLC^Russell Simmons/Rick Rubinl 'c-'lONOW^MO2!»') AT - - H1SFINESTCOLLECTION# : t - rRmv i l*** ^ ' RogerWhiMaker(Various) C. RV/TVC1/CD: 831 726-2 OT»T| RECKLESS*   ; ...nia, Bryan Adams (Bryan Adams/Bob Cleormounloin) C;AMC5013/CD-CDA50y Aflvi -< DUOTONES Arisla 207 792 (BMC) | "O J Kenny G. (Preslon Glass (ail 10) Kenny G- (4)) C: 407 792/CD: 257 792 | IVOSTAIGIA 3\0y MEGAMIX ©8 nu ?he^e^%baKi;;SHt BLUES ^KSOZIWCDT^É AOr; go WHITNEY HOUSTON * * * A(is.a2{ Whilney Houston (Jermaine Jackson (3) M. 

iS© '/J Prince (Prince) 
)6 978 (BMG) C: 406 978/CD: 610 359 1 Masser (4) Kashil (2)) ley Park/Warncr Brolhcrs WX88 (W) C:WX88C/CD: 925 577-2 " Slmon a,"l Gorlunkal (Simon/^rfunkel/Ha^eeî c'^WOOZO/CD: Cd'cs'iAiIS OUTLAND ~       ln.u. . mvtQI[:, 10V--.SpearOfDes,i„y,ZeusB.H..dl r.rn n „D X1 1 



With Lift Systems your shop becomes the centre of attraction for music and video lovers. Throughhighly visible full face présenta- tion, huge capacity and ergonomically correct browsing heights, Lift Systems provide your customers the opportunity of comfort- able and enjoyable browsing. 
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en is the 25th liversary of the I Reading Rock Fes- tival, one of the hardy peren- nials of the British rock scene. It began in 1961, which is more thon 25 years ago, and was held in Richmond — items which deserve some clarifica- 
The founder of this institu- tion, Harold Pendleton, who is still involved as chairman of the National Jazz Fédération and another long running musical venue — London's Marquée Club — recolls that the idea was for an open air jazz festiv- al along the lines of Lord Mon- tagu's Beaulieu Jazz Festival which had been disconfinued following a riot. Pendleton had been in- volved in the Beaulieu orga- nisation, and when he noticed the possibilities presented by the grounds of the Richmond Athletic Association on the Great Chertsey Road, he suc- 

cessfully negotiated to hold a garden party there on behalf of the NJF and the Marquée, which in those far otf days was primarily a jazz club. The first two years saw a largely refined audience of jazz fans enjoying a rhythmic weekend, although in 1962, police discovered 64 beatniks sleeping under bushes in near- by Old Deer Park. In 1 963, the Sunday bill included a young R&B group who had caused a great deal of interest at the Marquée, the Rolling Stones. The reaction to Jagger and co was such that in 1964, - Pendleton added a Friday night devoted to R&B with the Stones headlining, while acls of a similar musical inclination such as the Yardbirds, Manfred Mann and Géorgie Famé shared the Saturday and Sun- day bills with the likes of ffurn- phrey Lyttleton and Chris Bar- ber. Afler the 1965 event when the crowds attracted by acts such as The Who, the Animais and the Spencer Davis Group became too large for the venue, the Crown (which administered the Richmond site) asked Pendleton to find an alternative. Windsor racecourse became the new home for the festival, by this time known as the National Jazz & Blues Festival. The jazz part was becoming smaller as the years passed and the main event of 1 966 
trio appeared playing fogether but without using their familier top of the milk epithet, while Keith Moon of The Who pro- vided an equipment smasning 

Nineteen-sixty-seven was the second and final year at Windsor, and was a relatively undisturbed occasion, save for the power being eut after only 

K 

a short portion of the sche- duled set by The Small Faces, but this was only a foretaste of what was to transpire the fol- lowing year. According to Pendleton, the local council was afraid that the Queen would not be too keen on a festival so close to the Castle — a similar judge- ment to that mode by Amer- icans who assume that Wind- sor Castle is sited where it is to be close to Heathrow Airport. No doubt Princess Di would have insisted on the festival confinuing at Windsor as long as Duran Duran and Dire Straits were among the head- but ! ■ future only an infant at 
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V A Surrey farmer claims to have had an extra-terrestrial 
experience of an intimate nature. Brian Astley, 29, says he 
was abducted by a female alien on December 2nd at about 
12.30 in the afternoon. V 

"I was powerless to resist, held 
the grip of some invisible force, 

ras beamed aboard the alien ship, 
ich was disguised 
a first floor flat 

ive the Kai Fong 
nese take-away in 

> high streetf 
E> Inside the ship, Mr Astley claimed 
he was offered a drink called Moose- 
head which he found difficult to 
describe. 
O The close encounter of the 

: % 
A 

fourth kind took place at about 
1.15 pm. He was then manhandled 
out of the ship and lefl stark naked 
in the high street. Mr Astley was 
taken to the police station and made 
a full report. A police spokesman said, 

"I know it sounds 
far fetehed, but 
O WOULD ANYONE 
INVENT A BEER 
THAT'S BREWED 
AS AN ALE, GOES 
DOWN LIRE A 

LAGER ANDCOMES FROMCANADA?" 



< FROM PAGE 37 

jazz content of the bill minor in comparison wnn u host of rock stars — Jerry Lee Lewis, Deep Purple, Traffic, Jethro Tull and many more — and Arthur Brown. Pendleton remembers: "I always feel sad 
'The reaction to 
Jagger and co was 
such that in 1964, 
Pendleton added 
a Friday night 
devoted to R&B 
with the Stones 
headlining' 

thinking about Arthur, because we knew him very well before he became famous, and we virtually finished his career for 
"His managers, Kit Lambert and Chris Stamp, wanted to do something spécial for him. How spécial and spectacular I be- gan to realise when a gigantic crâne lumbered up to the fes- tivol gâte at Windsor, and was 

set up behind the stage. Arthur had a dish clamped round his head which was filled with pet- rol, and he had a throat mic. "The idea was that he would be lowered on stage perform- ing Pire. I was standing back- stage chatting to my father-in- law who had recently retired as chief fire officer of Rich- mond. He was standing talking to me with a pint of beer in his hand backstage when Arthur started singing, sounding like a man in pain. My father-in-law swung round and saw a man apparently on fire. "Being a good fire officer, he immediately extinguished the fire with his beer. The crâne had already started lifting him, so poor Arthur was lifted up into the air spluttering with his hoir ail over his face, the pint of beer running down his neck and the fiâmes, the great effect, doused by a compétent 
"The sad sequel was that for the following year's festival at Kempton Park, Kit and Chris decided that they would really make up for it by bringing in a hundred performers, circus clowns and a brass band," continues Pendleton. "God knows what they were trying to do — this tremendous entrv of the gladiators thing for what- ever the record was. Around the ground at Kempton wc 

ARTHUR BROWN having trouble with lechnology. 
covered walkway leading from the station to the back of the stage area. It was only de- signed to keep people dry, and was rather flimsy, but lots of local loonies had climbed on the roof to watch the show. "The security guards kept telling them to get down be- cause it wasn't safe, but they paid no attention, and what was worse, they started bang- mg their feet in time with the 

music, which weakened it even further. Soldiers are supposed to break step when crossing a 
"Just as the compere announced Arthur Brown, the walkway fell down, and ail the spotlights swivelled away from the stage where Arthur had just leapt out with arms akimbo and everyone's attention switched to the back of the arena. So we did it to him a 

sorry to say. Kempton Park was a tem- porary site, and in 1969 and 1 970, the festival took place at Plumpton, yet another race- course and yet another brief stay since a particularly vociferous local résident was also an MP. During this brief period, the Nice appeared backed by a 40-piece sym- phony orchestra and the cast of Hoir were forbidden to re- move their clothes on stage. By 1971, the festival finally ar- rived at Reading, where it has remained (more or less) ever 
It was about this time that Harold Pendleton handed over the reins to Jack Barrie, who was previously the festival's catering manager and also the licensee of the Marquée. Pend- leton, whose first love was jazz, felt that he was no longer in touch with the kind of acts which would draw the crowds, whereas Barrie, who worked at the Marquée, would be bet- ter placed to book suitable 
During the early years of the Seventies, the list of famous 

Quo, Lindisfarne, Ten Years Af- ter, Rory Gallagher, The Faces, Alex Horvey, 1 Occ, Steve Har- 

IWlE'D LIKETOTHANK 
THE FESTIVAL ORGAN1SERS 
FOR ASKING US TO PUBLISH 

THE SOUVENIR PROGRAMME 

(AGAIN) 
THANKS : AjLSO TO 

A-HA ERIC CLAPTON DIRESTRAfTS JETHRO TULL JAMES LAST AL1SON MOYET MOODY BLUES OZZY OSBOURNE ROBERT PLANT THE PRETENDERS FRANK SINATRA STARL1GHT EXPRESS LUTHER VANDROSS PAULYOUNG 
FJOR LETTING US LOOSE ON THEIR PROGRAMMES 

atulates 
ESTIVAL 
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PRESTIGE TALENT 

CONGRATULATES 
The prestige festival' 

ON 25 YEARS 

WELL DONE 

JACK BARRIE • HAROLD PENDELTON 

BARBARA PENDELTON 
& EVERYBODY CONNECTED WITH READING FESTIVAL 

NEIL BRETT NICK REEL MIKE HINC 

MARK GOSLING PAGLO SEDAZZARI DOMINIC WALKER 

■ ■ B ■ ■ ■ 
s m m ■ ■ □ : i J □ □ □ A □ □ □ □ □ LJ 

PRESTIGE TALENT 
BUGLE HOUSE • 21A NOËL STREET 

<. LONDON W1V 3PD 
TELEPEIONE 01 -289 6161 
TELEX ■ 895 5398 PAN G 

FAX 01 "439 7649 
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<3 FROM PAGE 38 
ley, Thin Lizzy, Focus, Soft Machine, John Mclaughlin, Supertramp, Richard and Linda Thompson, AC/DC, Eddie And The Hot Rods, Yes, Dr Feel- good — in fact, a virtual who's who of mid-Seventies British 

The emphasis moved more recenlly towards hard rock/ heavy métal, although this was not a deliberate change of direction, according to Barrie, but more a auestion of availa- bilitv coupled with acts' success at the Marquée. Slade to the R 1980 Noddy   — were late replacements for Ozzy Osbourne's Blizzard Of Ozz and, much to everyone's amazement, captured the hearts of the crowd to the ex- tenl that they evenlually capitu- lated to audience demands to hear Merry Xmas Everybody — in August! Among other Eighties heroes to play Reading have been Def Leppard, Iron Maiden, The Kinks, The Thompson Twins, Dave Edmunds, The Stranglers, Marillion and Big Country. But the continuous run of festivals ended in 1983, wh.en Reading council fold Pendleton that it was embarrassed that the Thameside site occupied by the 

festival was required for a new leisure centre. Alternatives were offered, but these were ail unsuitable, usually because they were too small, and no festivals were arranged in either 1984 or 1 985. Howev- er, the former who owned the land adjacent to the site va- cated in 1 983, informed Pend- leton that because of réduction in milk production quotas, he would have a 100-acre site available for the 1 986 festival if Pendleton would like it. The latter was overjoyed, of course, and in 1 986, the 24th festival took place, with a bill including latterday notables like Dr & The Medics, The Mis- sion and Zodiac Mindwarp. This year's silver jubilee festival wil| fealure as usual a well chosen combination of stars from the past like Status Quo, making their fourth Reading appearance, The Stranglers, The Mission and Zodiac Mind- warp again. Magnum, The Fall and FM, while American visi- tors are the legendary Alice Cooper and up and coming hopefuls the Georgia Satellites and Lee Aaron. Two radio specials have been planned to celebrate the 25th anniversary. Local ILR sta- tion Radio 21 0 will be broad- casting a two-hour spécial with the title 25 Years Of Reading Rock — The Story, presented 

LIZZIE BORDEN jolning the line-up 
by local résident lan Gillan of Deep Purple, who has himself piayed the festival no less than 

Among those being inter- viewed by producer Brian Pithers are Quo, Alice Cooper, David Coverdale, Jon Ander- son and the holder of the re- cord of appearances, Rory Gallaqher, who has been on the bill seven times so far. The show, sponsored by Harp Beat, 

is available to be networked, and Pithers suggests that at least half the ILR network sta- tions will take it. Pithers, who is producer/ présenter of 210's Saturday night Rock Show, will be broadcasting live from the backstage area on the Satur- day night of the festival. Over on Radio One, Tommy Vance will be fronting two one-hour specials on the history of the 

Reading Festival, with music from many of the acts which have graced the festival stages since 1961 and comments from Pendleton, Barry and John Peel, who worked as compere at Reading for many 
Pithers notes of the work which went into the ILR spécial; "It was one of the most tiring but rewarding expériences of 
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LOUDAND LIVE 
AT TWENT Y FIVE 

5 
C0NSTRICT0R HIS LATEST RELEASE IS AVAILABLE ON ALBUM (MCF 3341 ) CASSETTE (MCFC 3341) 6 COMPACT DISC (DMCF 3341) 
LOOK OUT FOR HIS NEW ALBUM 

RAISEYOUR 

FIST&YEII 
OUTSOON 

ORDER FROM YOUR MCA SALES 
REPRESENTATIVE OR THE POLYGRAM SALES DESK ON 01-590 6044 
CONGRATULATIONS ON 25 YEARS FROM MCA RECORDS 
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Congratulations Reading 

on the first 25 years 

/ 

Rick, Francis, Andy, Jeff, Rhino 

and 
^0OND PRODucr,^ 

<9 Richmond, Surrey. E-Mail; DGS1879 ocsigw , . o 

' ' ^OnyiDbBOOOC^ 

Alan, lain, John 



Indépendant Radio in Berkshire, Norlh Hampshire and Oxfordshire 
Is glad to have been associated with Rock over the years and proud to présent: 

"25 Years o£ 
Reading Rock" 

A spécial documentary narrated by lan Gillan and including many exclusive interviews with major artists including Status Quo and Alice Cooper. 
Produced in association with Harp Lagers "Harpbeat" it will be broadcast on Sunday 23rd August at 3pm, repeated on Saturday 29th at 5.30pm. 

97 & 102.9 MHz VHF/FM Stereo 210m MW (1431 KHz) 

Stage on way to 

1 A READING 
! eBigeogement is 
| prizedl, ©is 
j s®me ©f this 
j yeear's 
i Biew€®mer$ 
! ©mod vétérans 
i tell Meogga 

J Fwrcast 
APPEARING AT Reading has been a highlight of the careers of many acts, and the kudos of a Read- ing booking remains today, as several of the acts on this year's bill confirm. Kooga's lead vocalist Nevil- 

SdlfJg&s; in ou, career. and the publicïly will alsohelp us toget a record 

deal, if we give it our best", Virginia Wolf have chosen Reading as their début UK gig, after touring in America. Drum- mer Jason Bonham, son of the late John Bonham of Led Zep- pelin, notes: "There are only two really important festivals in Britain, and unlike Donington, which is now becoming more of a closed shop to new bands, Reading allows an act like us to perform for a large crowd." Chariot look poised to sign a major deal soon, and vocalist Jetf Braithwaite says: "For us, the Reading Festival is the jack- pot. We've been playing festiv- als in Europe, but the compéti- tion to piay Reading is enor- mous, even for the opening spot, so we ain't gonna waste one second of our set." Kyoji Yamamoto of Japanese band Vow Wow also Reading as a major 

Another foreign visiter, Lee Aaron, adds a similar overseas viewpoint: "The festival is re- garded in the States and Cana- da as a very important and prestigious event on the tour- ing calendar. The great thing about Reading is tfee atmos- phère among ail the acts, un- like the festivals l've played in North America where the backstage bitching and fight- ing is horrendous." Vétérans of Readings past also seem to have a place in their hearfs for the National Rock Festival. Chief Motorheader Lemmy says: "If the weather's great, then you're in business. I always have a good time there be- cause usually I can't remember a thing about it by Monday, so for me that's a great indication that it was a good atmosphère. But for me, really the best time I rhen Hawkwind SU" 
"sEc Howe ha-, played 

fflieahe cManc&ùe Œfd. 

Adrian Hopkins & Jo Chester would 
like to congratulate NJF/MARQUEE 
on their 25th Anniversaiy but there 
isn't enough room on this advert 

International Talent Booking 

CONGRATULATIONS 
ON 

YOUR 

ANNIVTRSARY 

MUS1C WEEK 22 AUGUST, 1987 



stardom 

Iff AARON appeanng "al a very prestigious evenl". 

ROCK ON 

READING FESTIVAL 

ANDY TAYLOR 
Smallwood Taylor Ents. 

ROD SMALLWOOD 
Sanctuary Music Inc. 

CONGRATULATIONS TO 

Iterfîiif/FiSTIWJIIo 

UBL & 
SOUND 

S.LIGHT 

ARE PROUD TO BE ASSOCIATED WITH THE WORLOÎ PREMIER 
ROCK N' ROLL FESTIVAL^ ^ *text£5yecvu ! 

L-c-» SHEPPERTON STUDIO CENTRE ■ SHEPPERT0N.MIDDX.TW170QD SUPERIOR CONCERT SYSTEMS TEL:0932866777.TX:894278ENTECG. E-MAIL:DGS1377 
Profession al hire, sales & propuc  —— 
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FROM PAGE 42 notes: "The Reoding Festival bas always had an atmosphère of its own. It epitomises the English festival, and as a per- former, the big plus is that everyone senses the occasion 
{'Francis Rossi 
asserts: Reading 

| has always been 
! seen as hugely 

important by 
| bands aî ail stages 
| of their careers' 

and it's spécial. The minuses are if it's rainy and wet, which can make playing an electric guitar a big dodgy. The festiv- al's also about the right size — anything over 10,000 people makes it a festival, but anything over 35,000, and things can get out of hand." This year's headliners, Status Quo, are dearly looking for- ward to their latest Reading engagement. Francis Rossi asserts: "Reading has always been regarded as a hugely important show by bands at ail stages of their careers. If a young bond steals the show at 

Reading, its career aulomati- cally steps up a notch, not only in the UK, but throughout 
"We feel an affinity with the Festival because it was one of the first major festivals we ever headlined, so we're delighted to be asked to headline the jubilee event which features a really strong line up throughout the three days." Rossi's longtime Quo part- ner, Rick Panitt has a slightly différent point of view: "For me, the finesl memories of Reading must be the dedica- tion of the audience. Even in the most adverse weather con- ditions, the punters don't give an inch. The atmosphère is al- ways electric, and the audi- ence makes the show become one huge party." Up and commg Midlands rock band Magnum select différent qualities. "Reading has the most welcoming and friendly atmosphère. Everyone is on equal terms backstage, which is unusual for such a big event, where tempers and egos can get very easily frayed. For new bands, it's an exceptional shop window, be- cause so many agents and promoters attend from Britain and Europe. "We're lucky this year, be- cause as spécial guests, we're on late enough to enable us to 

m 

VOW WOW are glod lo 
have a decent light show. I know Reading can be a bit hard on the bands who open, but 1 don't know any new bands who would turn it down!" Fqmed dise jockey John Peel, who one might not 

associate with the Reading Fes- tival in current musical terms, has in fact compered the festiv- al on several occasions, Peel reflects; "Something that peo- ple often overlook is the fact that there have always been a vost number of lesser known 

bands on at Reading, many of whom have disappeared with- out trace, but ifs a crédit to the organisation that they do try to give these lesser known bands some sort of audience, even if it is an unattentive and slightly resentful audience at times." 

F A I RiW A R N I W G 

Congratulations 

on 

25 Great Years 

FAIRWARN1NG (AGENCY) LIMITED, 40/42 NEWMAN STREET, LONDON W1P 3PA. TELEPHONE; 01-631 1844 
TELEX: 21929 JACKOS G FACS: 01-580 4088. E-MAIL: SYSTEM 78 — DGS1444 
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HOUSE/HIN RG/R&B/ NORTHERN SOUL 

IT'S ALL RIGHT HERE! 
HOUSE 

EBONY EYES 
DONT CALL ME (l'LL CALL YOU) 

(FOUR MIXES) KEV T3 
INDEPENDANT SOUL RECORDINGS 

HIN RG 
FINE YOUNG THINGS IT SHOULD HAVE BEEN ME TRK T101 ELECTRICITY RECORDS MOTOWN CLASS1C RE-WORKED IN COMMUNARDS STYLE — CLUB CLASS1C 

SOUL/R & B 
HOT CUISINE WHO'S BEEN KISSIN' YOU KEV T4 INDEPENDANT SOUL RECORDINGS ^oduced by BIDDU STRONG STUFF! 
NORTHERN SOUL 

NORTHERN SOUL STORY 4 ^ou! Supply Records LPSD 121 
rn

32 TRACK, DOUBLE ALBUM UDNTINUING THE SUCCESSFUL 
P A Dr- T SERIES FRA^E TRACKS FROM MAZE'S rdANKlE BEVERLY TO NAME JUST ONE? CLASSIC STUFF 

BACkçm^ted in the U.K. by: tKS/THE CARTEL (0603) 626221 
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^OWSpON WE FORGET 
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18^ 
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Solar/MCAMCAIT) 1178 (F) 

2 LOVE POWER Pionne Wanwick & Jeffrey Osbn s CHANGE a RISfT) 27 (BMG) 
Polydor POSP{X) 871 (F) 

2 OOPS UPSIDE YOUR HEAD ('87 Mix) The Gap Bond Club/Phonogram JAB( 

Breoltoul/A&M USA|T) 607 |F) 
31 35 3 LOVE IS A HOUSE Tommy Boy/WEA U8252 (T) |W) 
3337 4 POINT OF NO RETURN 
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-tr 2 yJIVE TALKIN' Rnnaie Box Hiah 
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Boogie Box High Hardboch 76 055 4(12-6055 4| (A) 
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2 ELECTRICA SALSA 

i -t- B'woy/fsland (12) BRW 66 (E) 

4js 3 NEVER GONNA LET YOU GO diFRE QD13X (Import) 
45 nTaTHELAST TIME RCAPB41471 H2"-PT41472|(BMG) 

- Criminal—(BUST4HJS) 
47 ^ ^ kÛlllovGHT Cooltempo/Cbrysalis COOL(X) 148 (C) 

rginTEN(T) 163 (E) 
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DEBUT OF AN INSTRUMENTAL NEW FORCE IN MUSIC 
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He writes, heplays, he sings.Sodiverse are h,s talents that Jonathan Butler ,s 
début on a double album containing 16 songOn everytour date m the USA 

WhimeyHouston, he's won over thousands more fans. 

Discover Jonathan Butler -a 25 year old musical veteranl 
ON LP - HIP 46 - CASSETTE - HIP C 46 - COMPACT DISC - CHIP 46 



Book Keeper/ 
Royalties Manager 

ARTIST MANAGEMENT, RECORD PRODUCTION, MUSIC PUBLISHING, A ROCK CLUB AND A RECORDING STUDIO 
Book Keeper/Royalties Manager. 

>sful candidate will have knowledge c business and be faniiliar with corr 
lublishing royalties via a computer bureau. Th nd duties also include wages, PAYE, manué keeping to T.B. and général accounts 

Sa/ary negotiable 
To apply, please send detailed CV together with current salary and covering letter to: RICHARD PARTINGTON, Group Finance Director, Riva/Marquee Group, 45 Broadwick Street, London W1V IFS 

GENERAL MANAGER — 
MARKETING 

Internai promotion within the PolyGram group of companies has created an exciting career opportunity within Polydor for a marketing professional. Reporting to the Managing Director, the General Manager — Marketing will be responsible for the management of the Press, Product Marketing, Creative, Video and Production departments comprising c. 19 staff. An in-depth knowledge of marketing gained during several years working in a record company (or possibly in a related business) will need to be complemented by a creative approach to marketing and the proven ability to direct, motivate and develop staff. The package offered will reflect the seniority of this position. To apply, please send a detailed c.v. and covering note to Veronica Spicer, Polydor Limited, 19 Upper Brook Street, London W1 or téléphoné her on 499 0422 ext 815 for further information. 

Professional Management required 

CJte Sèttîe (Zûub 

Enquiries: 01 888 1557 01 450 8616 

STAGE TTOii PROMOTIONS T AND SWEAT SHIRTS, HATS, MUGS. PENS, STICKERS PATCHES, SUNSTRIPS, P.O.S , PROMOTiONAL ITEMS ' PRINTED TO YOUR SPECIFICATION MIXED PACKAGES OF ABOVE ITEMS ^ AVAILABLE A T SPECIAL PRICES re ^BUY DmECT6— WHYP^^S^^h0010015 
IF YOU ARE INTERESTED IN ANY PERSONALISED PRODUCT — JUST    YOU IF IT CAN BE DONE 

CAROLINE EXPORTS LTD One of the UK's leading exporters of 
SALESPERSON Ve are looking for some 

t of .... Virgin Group PLC, we are in a offer a compétitive salary and benefits 

AOIFE MURPHY CAROLINE rtfj'ftyw) EXPORTS LTD.. 56 Standard Road, London NW10 6ES. 

\L MERCHANDISING FOR BANDS ON TOUR AT ANY LEVEL WE OFFER IN-HOUSE DESIGN AND PRODUCTION FACILITIES TO BACK UP THE BEST TOUR MERCHANDISING PERCENTAGE DEALS. OR IF YOU P TO HANDLE YOUR OWN SALES WE OFFER THE MOST COMPETITIVE RATES AS WELL AS ADVICE SERVICE AND SUPPORT. CALL PETER ON 01 43 

Small Office Suite To Let near Kensington High St Tube 
RECORD DISPLAY 
UNITS FOR SALE. 
NORANK SYSTEM, 

AS USED BY VIRGIN. 

PHONE: (0782) 
279294 

International 
Press & Promotions 

International Department for a Press and P to deal specifically with UK Artlsts signecf to the Epie & Associated Labels. The successful candidate will be responsible for liaising closeiy with ail overseas affiliâtes, to set upTV appearances, téléphoné interviews, photo sessions and tour promotions, which will entail working closeiy with Artists/Managements. Relevant experience is preferred but not essential, howeveryou will need to be able to work under pressure, be an exceptional organiser and have a first ciass téléphoné manner. Please apply in writing giving full détails of career 
oquare, uonoon vv i v ont 

CBS 

PLEASE ADDRESS ALL BOX NUMBER REPLIES TO: BOX NO ..MUSIC WEEK, GREATER LONDON HOUSE, HAMPSTEAD ROAD, LONDON NW1 7QZ 

PINNACLE RECORDS 
EXPORT SALES 

Pinnacle Records, Brilain's fastest growing distributor requires an 
Export Salesperson 

based at Orpington. 
Good basic salary and commission for the right applicanl. 

Please phone or write to: Bob Moore, National Sales Manager, 
Pinnacle Records, Unit 2, Orpington Trading Estate, 

Sevenoaks Way, Orpington Kent BR5 3SR. Téléphoné: (0689) 70622 
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HERON RELAY LIMITED 

NATIONAL 
SALES EXECUTIVE 
WE ARE SEEKING AN EXPERIENCED SALES PROFESSIONAL WITH A proven track record, who is capable of opening accounts and developing volume business ENTHUSIASM, TIRELESS ENERGY AND SELF MOTIVATION ARE 
VITAL INGREDIENTS, AS ARE GOOD COMMUNICATION SKILLS BOTH WRITTEN AND VERBAL. 
REPORTING DIRECTLY TO THE GENERAL MANAGER MUSIC DIVISION, THIS NEWLY CREATED POSITION WILL BE DEMANDING AND EXCITING AS YOU SEEK TO BUILD ON THE INITIAL MOMENTUM OF THE DIVISION WHICH HANDLES A BROAD SPECTRUM OF MUSIC ON RECORDS, CASSETTES. COMPACT DISC AND VIDEO. TO SPECIALIST RETAILERS AND MIXED PRODUCT MULTIPLE CUSTOMERS. 
THE REMUNERATION PACKAGE INVOLVES AN ATTRACTIVE SALARY, PERFORMANCE RELATED BONUS, COMPANY CAR AND A PRIVATE HEALTH PLAN. 
ALL APPLICATIONS WILL BE TREATED IN THE STRICTEST CONFIDENCE. 

outstanding opportunities 
in retail management 

Alto arc a ncw retail chain with a différence- scllint» only compact dises from small. stylish units in prime liigh strect locations in London and die South Hast. Wc arc secking cxpcrienccd retail professioiltlU to manage ncw stores schedulcd to open very shortly. You will bc rcsponsiblc for the nmning of your store, so you must demonstrate the drive and talent to succccd on your own 
i cxcitmg young Company at an eany stage. Wc're looking for the best. Dur ternis and conditions will not disappoint you. Contact: Chris Nayloi-Snnih, Manafinii Dtreclor on 0442'/ 76422. 221 HiXh Street, Bcrklwmsiead, Hcris HP4 IAD. 

NEWLY ESTABLISHED 24-TRACK STUDIO REQIIIRES 
BOOKINGS 

PERSON 
WITH GO; EXCITING DEVELOPMENT POSSIBILITIES. 
PLEASE WRITE TO: P.O. BOX 629, LONDON NWI. 

REPERTOIRE 
MANAGER 

îekmg to appoint an expenenced reper- 
s will include the account handling of ncees, ie Readers Digest, Pickwick etc.; of repertoire Information, suggested te. for use by the Premium, Mail Order ling areas; the overseelng of ail reper- in the Division to ensure high standards Production and selecfn 

j 5-351 with a very positive and commercial at 
sVtiLepertoire rnanagement. Excellent adminlstr Mills are essential as is the abilily to work well w 
edapaLi63"1 Providing specialised repertoire kr beahlot a creat,ve marketing input. Applicants 55able to préparé and présent written and oral re| ^uired by the General Manager. " addition to a good salary, PolyGram will pre " Company car, annual bonus contributory per ^cheme, B^eeks hoLay etc ' 
leh» P.ly' ,Please send a detailed c.v. with covi ationc i ■ Voronica Spicer, PolyGram Record C ^So„teIH

P°; .Box 2JH, 54 Maddox ir téléphoné 01-499 0422 ext. 815 

polyoram 

SBK S 

high level of 

nuisit pubtishing bjsii 
LIZ^AU'iKNVR—'o'Fc^Manager 

3-5 Rathoone Place LONDON W1P IDA 
aiïorded by a irw/or compaar- 

Itô 
fl/fogether better 
a 

SECRETARY 
TO THE MARKETING MANAGER 

POLYDOR INTERNATIONAL 
In addition to first class typing, shorthand J and WP skills, a lively personality, sense of humour, the ability to work well under pressure and excellent communication and organisation skills are ail vitally important in this raie. Duties will include minuting weekiy product/ promotion meetings; liaison with production centres; préparation of weekiy sales reports and assisting with the production of a regular newsletter. Benefits include annual bonus, LVs, 5 weeks holiday and free product. To apply, please write enclosing a detailed CV and daytime téléphoné number to: Joy Hamlyn, Personnel Officer, PolyGram International Limited, 45 Berkeley Square, London W1X5DB. 

polyGram 

MAISON ROUGE 
RECORD1NG STUDIOS LTD 

require 
BOOKINGS PERSON 

Expérience required. 
Apply in writing with CV to: 

TONY TAVERNER. 
Maison Rouge Recording Studios Ltd., 
2 Lansdown Place, London SW6 1DN. 

MUsICWEEK22AUGUST, 1987 
PAGE 49 



OLDIES 
UNUMITED 

.Kt SI Geoiges, TELFORD, Shtops TF2 9QH, U.K. Tel: TFIFORD (0952) 616911. lelex; 39493 dite G. Fox: 61224. 

For the Widest sélection of bock catalogue 7" + 12" singles, turn to Oldies Unlimited. We can offer you any quantity of such singles. Our lisfs are constantly updated and sent out automatically to our customers. 
We also offer our Oldie Records Racking Service, where we leave a sélection of Oldie singles at your premises on sale or return. 
Contact us to get more détails of the many services Oldies can offer. 

ASSORTED 
DELETIONS 

25p each. Min order 1,000 records. AH freight charges 

Phone, fax or mite for full catalogue: MARNEL RECORDS PO Box 953, Piscataway, New Jersey 08855 0953 USA. Tradc only: Tel; 0101-201-560-9213. Fax; 0101-201-563-1731 

GLOBAL 
RECORD SALES 
3 CHEPSTOW STREET, MANCHESTER Ml BEN. TEL: 061-236-5368/9. 

1000's OF DELETIONS/ 0VERST0CKS. MID AND FULL PRIEE ALBUMS. 
WRITE OR CALL AW FOR OUR LATEST LIST. 

30 PENCE 
FOR DELETIONS! 

RECORD AND VIDEO 
SHOP FURNITURE 

ALL TYPES OF VIDEO DISPLAY AND STORAGE UNITS AVAIL/"' " COUNTERS Ei 

Specialist Contractors and Shopfitters 54 Lower Marsh Lane, Kingston, Surrey KT1 3BJ. Telphone; 01-390 2101 

CATALOGUE EXPLOITATION SPECIALIST? 

Box No. MW 1583 c/o Music Week 

01-743 6730 pm. Or Box No: MW 1582 c/o Music Week 

TIRED OF VAN ORDINAIRE? SPECIALISED VEHICLE HIRE 
You've probobly seen Ihe Bedfords, Transits, V.W'.s bul are you aware lhat for a similar price you can now renl^EAL LUXURY foryour nexl tour, convenlioa PA, I.L.R. (promo/radio) 

■ luli U.K. S; European twek Up 
" Power Steenng 4 Broies 

BROWSER DIVIDERS 

Systems 
for display storage and counters 

Tel: (0727) 22018 
If" 

POSTING RECORPS? 
Don't leave 
anything 
to chance ! 
RING WILTON OF LONDON FOR PROTECTIVE ENVELOPES AND ALL YOUR PACKAGING NEEDS Contact: Kristina on 01-341 7070 (6 lines) Stanhope House, 4/8 Highgate High Street, London N6 5JL Telex: 267363 

T0 ADVERTISE IN MARKETPLACE 
PHONE CATHY ON 01-387 6611 
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(YOU CAN EVEN DO IT IN THE RAIN) 

everybody 

GIT ON 

yovjr 

FEET 

thm 

cau'Y 

31 BEAT' 

r 

7"CYI -7-121 BÂREFOOTIN' 
b/w LET'S GO BABY (WHERE THE ACTION IS) 

I3EHÏE^B]| BAREFOOTIN' (BIG AL'S SIZE14 MIX) 
b/w LET'S GO BABY (WHERE THE ACTION IS) 

a BONUS ÎRACK THE HICCUP 

ORDER NOW FROM CHARLY RECORDS LTD 
156/166 ILDERTON ROAD, LONDON SE1S )NT 

(01)6398603 OR YOUR CHARLY REP 


