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Introduction: The Decade
That Shaped Television News

Like Caesar’s Gaul, the history of network television news can be divided
into three parts: the start-up phase beginning with tentative, experimental
steps as early as mid-1946 and continuing to full maturity by the end of
1960; the period of consolidation and refinement leading to peaks in au-
dience size and prestige between 1961 and 1980; and the era of decline in
both ratings and influence beginning in 1981. The concentration here will
be on the first of these periods, recounted largely through the growth to
maturity of CBS News.

The largely experimental CBS television operations date from 1946,
when there was an expectation that receivers would shortly be back on the
market after a wartime shut-down. The first experimental postwar efforts
to broadcast news began that same year. CBS’s news staff grew from a
total of six recruited in late 1946 to more than 400 by the end of 1960.
The network was not alone in experimenting with news. NBC in 1946 was
farming out its once a week news programming to an outside contractor.
The first regularly scheduled five nights a week network news broadcasts
began on both NBC and CBS in the fall of 1948. The first national political
conventions to be covered by television were transmitted to a network ex-
tending from Boston on the north to Washington, D.C., on the south and
Pittsburgh on the west in the summer of 1948.

In 1948 there were only approximately 400,000 television homes in the
entire nation, concentrated largely in the Northeast. By January 1, 1950,
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there were more than 3 million and by 1960 more than 46 million, scat-
tered across the entire nation.

By 1961, patterns for news and information broadcasts had been for-
mulated, staffs employed, and audiences built, and prestige was running
high. The news consuming public was apparently reasonably well pleased
by what it saw. The start-up phase was over.

There may have been a decade in American history that witnessed more
profound changes in American life than the 1950s, but one would have to
look long and hard for its equal. A little more than four years had passed
since the conclusion of a long and brutal war that had converted the nation
from a civilian-based economy to a wartime footing. Now normality had
returned and the good life was reappearing in unprecedented measure.

Factories were reconverting to civilian goods from concentration on war
material. Luxuries were reappearing on market shelves. And society was
changing dramatically. Center cities began losing population as city dwell-
ers rushed to the suburbs. Colleges and universities were engulfed in a flood
of new students, many of them war veterans. A network of superhighways
began to reach out across all portions of the nation, and motels mush-
roomed at their junctions. A web of air routes followed a similar pattern
and airports were expanded or new ones built to accommodate a growing
army of air travelers. As air traffic boomed, passenger trains suffered from
the swift competition. Dress became less formal and recreational facilities
boomed.

Not one of these startling transformations in American life, however,
exceeded the impact stimulated by a new medium of entertainment and
information that suddenly began to capture attention by the end of the
decade of the 1940s. There had been some sporadic television before man-
ufacturing was shut down shortly after Pearl Harbor but it had been a
costly toy for a few wealthy residents of large metropolitan areas.

By early 1947 a few television receivers were beginning to find their way
to the marketplace and into shop windows and some homes. By early sum-
mer 1948, those few Americans with access to television receivers and living
within the limited range of the coaxial cables linking nine northeastern
cities were able for the first time in history to watch a national political
convention without personally being in the hall. By early autumn, both
NBC and CBS had inaugurated weeknight fifteen-minute news broadcasts.
By the beginning of the new decade on January 1, 1950, television had
become a tidal force there was no stopping.

Swift as was the growth of the new medium the pace was overshadowed
by its impact on society. The nation had never seen a decade that repre-
sented so dramatic a change in all aspects of national life. Television was
not the sole responsible stimulus, but it surely was a major contributor.

Change was particularly evident in political and governmental affairs.
Government could not overlook the new medium. As the decade opened
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only a handful of Americans had seen live transmission of government in
action. That limited minority had watched some meetings of the United
Nations Security Council and some hearings conducted by committees of
the United States House of Representatives, but only set owners in the
narrow Northeast quadrant of the nation had access to the signals. Once
it had established a solid foothold, television quickly became the tool most
essential to getting elected, and for officeholders, to winning public support
for specific programs or getting reelected. Presidents and members of Con-
gress quickly learned that it was the most effective medium within reach.

Television was a key player in converting news from a largely local com-
modity to a national service. There was still no national newspaper. Al-
though the wire services were national and international in scope, the
principal source of news and information for most Americans was the local
newspaper. The newsmagazines, Time and Newsweek, were delivering a
national service but on a weekly, not a daily, schedule. Radio was the first
service that was truly national, but no network news program ever ap-
proached the audience levels gained by television. As early as autumn 195 1,
both the Douglas Edwards quarter hour on CBS and the John Cameron
Swayze program on NBC were outrating the most popular radio news pro-
grams.’

By the end of the decade, with television signals available live from coast
to coast and set density at nearly a 90 percent level, the White House began
to communicate frequently with the national electorate, not the Congress.
The problem was not television, it was the House leadership, which barred
live TV until several decades later. Live sessions of the United Nations
Security Council and General Assembly were available from the late 1940s,
as was programming on local stations from many of the nation’s state
capitals. The impact on the process of governing has never been fully mea-
sured.

Sports promoters, after giving away rights to their events in the start-up
period, began to look at television as both enemy and potential cash ma-
chine. They moved both to bring the monster under control and to turn it
into a money maker rather than a drain. Professional football, once it
learned that television could be an ally rather than an enemy, was soon
rivaling baseball if not exceeding it as the “nation’s pastime.” The Olympic
Games, which had existed since 1896 as a quadrennial curiosity, suddenly
became an international passion. And both professional tennis and golf rose
from status as sports with small followings among the wealthy to major
audience builders.

Television was the stimulant. As the new medium of entertainment and
information continued its expansion across the nation, television house-
holds were added at a breathtaking rate. As station programming expanded
from limited nighttime schedules into both day and late night hours the
number of hours viewed in the American home soared with it.
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The growth of television during the 1950s was so swift that the medium
grew from novelty to virtually full maturity in that short ten-year span.
There were only a handful more than 3 million television homes in the
entire United States as the decade of the 1950s opened; when it ended, the
count had grown to more than 45 million, an increase of nearly fifteen
times. There were television receivers in approximately 9 percent of Amer-
ican homes in 1950, in more than 86 percent in 1960.2 As the decade
opened there were 108 television stations in operation, in 1960 more than
600. In 1960 live coverage was available to very nearly every city in the
nation.

While growing at a very rapid pace, the medium was forced to face up
to the pressures imposed by the wave of postwar blacklisting. It had to
contend with congressional investigations, McCarthyism, the reverbera-
tions from the quiz scandals, and constant threats of punitive actions from
a government that always had the latent power to revoke licenses. Even
though it is now commonly assumed that news was a loss leader that never
had to pay for its full keep, pressures to hold down budgets were intense
and budget hearings painful for news executives.

The impact on government was particularly apparent. The process of
campaigning was revolutionized. Political advertising budgets soared. Po-
litical campaign consultants proliferated. Candidates were selected as much
for their capability in communicating on the television screen as for their
competence.

Government, too, felt the sharp impact of the new medium. The response
time between policy formulation and public support was sharply reduced.
Many serious issues were trivialized in an effort to cater to the presumed
interests of the viewers. Empbhasis in political campaigning was frequently
shifted from serious policy matters to superficial, sometimes trivial, solu-
tions. Efforts were made to reduce complicated explanations to the lowest
common denominator, avoiding the difficult to understand in favor of
the simplistic approach. Emphasis frequently shifted to issues that lent

/ themselves to consensus rather than disputation. Likewise, response
time between policy formulation and action was frequently dramatically
shortened.

The defining event in the accession of television to a dominant role in
the political process was the Nixon-Kennedy debates in the closing months
of the decade. Some 100 million Americans watched some part of one or
more of the debates, and it is widely assumed that they were largely re-
sponsible for Senator Kennedy’s victory over Vice President Nixon.?

It was a remarkable, almost unbelievable, decade. It is now buried so
deeply in communications history that it may seem ancient. Yet it was so
vibrant and is such essential background to the enormous changes in com-
munications that have occurred since and continue that its history bears
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telling. It may also furnish tools for better understanding the communica-
tion revolution that is well under way as this is written. .

The rapidly spiraling growth impacted almost all facets of society. Tel-
evision turned sports into a megamillion-dollar commercial complex, rev-
olutionized the film industry, destroyed the newsreels, drove the picture
magazines Life and Look out of business. The new medium drastically
changed the life-style of nearly everyone living within range of a television
transmitter or, more recently, a cable outlet. It was a juggernaut, laying
waste to everything that got in its way or, if not destroying it, dramatically
changing it. Most of the shock effect had been registered by the time of
the Kennedy inauguration.

To some old-line institutions the impact of television, at least during the
temporary period of adjustment, was devastating. The motion picture in-
dustry was hit hard. Many of the old movie theaters, the Taj Mahals built
in the 1920s and 1930s, went dark. They were gradually replaced by mul-
tiscreen cinemas. Some were even converted into television offices and stu-
dios. Hollywood production suffered, not to recover until at least a decade
later. Evening newspaper circulations began to slide as television rounded
out its late afternoon, evening, and late night news programs. The four
evening newspapers in New York City in 1950 were down to two at the
end of the decade and to one a decade later. In Philadelphia, where the
promotional slogan “Nearly everyone reads the Evening Bulletin” was not
entirely an idle boast, the Bulletin started a downward slide that eventually
led to its demise. The same fate befell the Washington Star, which for many
years had boasted of selling more advertising lineage than any American
newspaper.

Collier’s and the Saturday Evening Post both died and Look and the
original weekly Life suffered damaging blows that were eventually to lead
to their following suit. Vaudeville was in a weakened condition when tel-
evision began to invade American homes, but once the new medium began
its meteoric rise there it quickly expired. As early as 1948, without leaving
their living rooms, viewers could see the vaudeville stars at no cost and at
home. They could watch a full hour of Milton Berle every Tuesday at
8:00 r.M. And Jack Benny, George Burns and Gracie Allen, Ed Wynn, Red
Skelton, and Phil Silvers followed in the early fifties.

In the decade of the fifties television news and documentaries grew most
rapidly, established themselves securely, and created the patterns and pro-
cedures that were to prevail through the remainder of the century. Suc-
ceeding years saw refinements, extensions of both depth of coverage and
geographic range, and the introduction of new technologies that vastly sim-
plified coverage and transmission. But the pioneering period was over.
Many of the changes that occurred in the subsequent years diluted the
product, catered to the commercial interests of advertisers, and reduced
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standards to win the race for ratings. And the proliferation of local tele-
vision stations created new and formidable competition for the networks.

The carefree days of gambling with untested techniques, of daring to
defy convention and laws of probability, of flaunting established procedures
were largely finished. There continued to be significant evolution of meth-
ods and procedures. Technologies coming on stream, including videotape,
satellites, camcorders, jet airplanes, and electronic editing, made everything
easier. The ratings book, however, rather than the mission to deliver in-
formation to the viewer, became the Holy Grail and the product began to
soften. The 1950s may not have been the “Golden Years,” but they cer-
tainly were the formative years. There would continue to be growth but
not at the same dizzying pace.




The Search for a Road Map

There had been some limited television before the war but it was little more
than a rich man’s toy. A minimal broadcasting schedule continued after
Pearl Harbor but set manufacturing was shut down in early 1942. When
it resumed in 1946 programming had to begin almost from scratch. There
were only seven thousand television receivers in the entire country, ap-
proximately three thousand of them in New York City. Nobody knew how
many were still in operating order. There was hardly a large enough au-
dience base to interest advertisers in investing in what programming was
available. And there was no evidence that television was more than a costly
toy.

Some news and information programs had been broadcast before the
war. In fact, on the day Pearl Harbor was bombed the CBS news staff
began broadcasting shortly after the Japanese attack was announced in
early afternoon New York time and continued until late into the evening,
reading the latest bulletins and illustrating them with still photographs,
maps, and charts. But by 1946 that small staff had been dispersed by war
and it was necessary to start anew.

There was not much to start with. There had been no enduring patterns
established before the war. Prospects in 1946 looked pretty grim. Receiver
manufacturers had been granted permission to resume production, but fac-
tories had to be outfitted, assembly lines geared up, sales and merchandising
strategies devised, and pipelines filled before the new production could
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make any dent in the abysmally low receiver count. Only a trickle reached
the marketplace before mid-1947. By the end of that year the number of
receivers in use, according to one estimate, had risen to approximately sixty
thousand. The number of stations on the air had grown to twelve.! This
was hardly deep enough penetration to constitute a profitable market.
There was one upbeat note, however. A coaxial cable link had been com-
pleted between Boston and New York.? This marked a first small step to-
ward interconnecting the entire country.

Technology, a critical element in further progress, was likewise making
rapid forward strides. Videotape recorders were first used in the late fifties.
Film quality was vastly improved. Professional film cameras were beginning
to replace the amateur equipment that had dominated the market in 1950.
Film processors were yielding higher quality. Increasing numbers and ca-
pacity of AT&T transmission lines not only enabled most populated areas
of the nation to receive live signals but made “back haul” transmission
(transmission from the field to central headquarters) relatively easy and
inexpensive. This help:d deliver coverage of major news in the field to
broadcast headquarters ‘n a fraction of the time required in the early fifties.
Jet aircraft were gradually replacing propeller-driven planes, thus speeding
film shipments. They were flying from more and larger airports and on
enhanced schedules. As recently as the early 1950s shipment by train or
bus was frequently more efficient than that by air.

All these changes combined to simplify the reporting and recording proc-
ess and reduce time elapsed between event and transmission. It also enabled
producers and reporters to experiment with new devices and new processes
to make their reports more interesting and attractive.

In the early 1950s CBS had relied almost entirely on Telenews, an in-
dependent contractor, for film coverage. By 1960 it had its own camera
teams in the field working with its own correspondents to develop inte-
grated news reports. Hard-hitting reporting was beginning to replace soft
features that sometimes had to be used because hard news was in short
supply. Where it had no personnel of its own it was able to rely on
exchange agreements with other television or film organizations or on
stringers (part-time camera personnel or reporters who might service several
clients on a piecework basis).

Early in the decade television was rarely able to rely on members of the
famed CBS correspondent team to add depth to coverage. They were largely
restricted to radio, and some looked on television with disdain. When the
radio and television staffs merged in middecade, the problem was solved
and some of the disdain melted as opportunities for television exposure
became increasingly tempting.

The increased amount of viewing, the growing impact on society, and
the growing interest demonstrated by the government reflected the devel-
oping attractiveness, efficiency, and sophistication of the medium. But never
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again would television news reach the percentage of available audience that
it had reached in 1950. A total count of a phenomenal 45 percent of all
homes within range of the signal has never since been exceeded or even
approached, except for short periods during major crises. The reason can
probably be found in the fact that in the early fifties there was little com-
petition on the air to divide the audience. Local stations carried very little
news. Many communities were served by only one station, many others by
only two, so it was a matter of watching the news or turning off the set.
NBC, with the best lineup of stations, started off with a big lead. CBS
gradually caught up, and when ABC finally entered the field as a third
contestant, the three-network race began.

No decade since has seen a fraction of the progress achieved during those
ten years. It wasn’t all error-free. There were ludicrous moments when
inexperienced staffs overreached. There were experiments that did not pay
off. Gambles were taken that would not even be considered today. Impro-
visation did not always yield positive returns, but it demonstrated a vitality
if not maturity that helped the medium grow.

The inexorable direction was forward. Failed experiments led to more
efficient approaches. During the decade patterns were set and methods de-
veloped that would constantly be modified but never completely abandoned
in the next thirty-five years.

Although the daily fifteen-minute news broadcast was the centerpiece of
the early television news effort, the real glamour lay in the special events
that television covered during the decade. The Japanese Peace Conference
in San Francisco in September 1951, from which the networks delivered
the first West Coast television signal seen on the East Coast; the exciting
and dramatic political campaign of 1952; the coronation of Queen Eliza-
beth Il in June 1953; early efforts by NASA to conquer space in the late
1950s; and the first presidential candidate debate in 1960 all took a solid
grip on an enthusiastic public.

There were, however, anxious moments. News and public affairs pro-
grams were somewhat slower to mature than entertainment shows. Their
audience base at the outset could hardly compare to the millions reached
every Tuesday night by Milton Berle or, starting in the autumn of 1951,
by “I Love Lucy.” By midsummer 1952, however, the nation had been
given a sample of what television could do with live coverage of major
public events. More than 60 million Americans looked in on the two po-
litical conventions in Chicago that summer.

The total head count in the CBS Television News department on January
1, 1950, showed only fifteen employees: one on the air broadcaster, two
studio directors, three writer-editors, four film editors who doubled as cam-
eramen on local New York City stories, three graphic artists, one special
events director, and a director of news.

A Washington bureau, existing primarily to serve CBS Radio, helped out
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occasionally, principally on special events such as presidential messages or
congressional hearings in which service was delivered to both television and
radio. The largely radio-focused orientation of the earliest news on televi-
sion was soon facing stiff competition from the young television novices
who began to introduce innovation geared to television’s unique capabili-
ties.

The early television news program was an experimental hybrid. But TV
personnel were beginning, even in those earliest days, to give the medium
a character of its own. They began tentatively at first to experiment with
storytelling devices conceived by their own imaginative personnel.

No one involved at the beginning was quite sure what television news
should be. The pioneer television news personnel preferred not to produce
radio with pictures but had no clear-cut notion of what they really wanted
or what they were creating. They just went ahead innovating from day to
day, searching for new ways to tell a news story in a new medium with
drastically limited resources. To add pictorial content CBS experimented
with film shot by its one cameraman. To broaden coverage CBS purchased
a film service from a fledgling news film syndicator named Telenews. NBC
started hiring its own camera crews. It was soon obvious that a syndicated
service was not the answer. Not only was the film quality inadequate, but,
worse, what was delivered was essentially an old-time newsreel product. It
was geared to the motion picture screen, not to the introduction of a news
service in the living room, a more intimate setting than a motion picture
theater. Furthermore, it was simply impossible to deliver a daily news re-
port without coordinating film product with daily news flow. The film as-
signment editor could not go one way and the television personnel another.
It was clear at an early date that one assignment editor had to coordinate
both news assignments and film coverage. The objective of the television
staff was to find a new way of conveying news and information to a grow-
ing audience. The end product would likely be much more responsive to
viewer interests if reporters could work directly with camera teams. That
was unlikely when working with an outside supplier.

Growth by 1960 had been enormous. The fifteen-person staff at CBS in
1950 had grown to nearly four hundred, including production teams work-
ing on special projects and documentaries, an increase of more than twenty-
five times in ten years. In contrast to the insularity of 1950, when the entire
staff was New York-based, there were now staff members and contract
personnel in eight major capital cities outside the United States and in six
cities within the country. Washington had become a major bureau point
manned by editors, correspondents, writers, cameramen, film editors, a spe-
cial events staff, and a bureau chief. The entire radio news and public
affairs operation had been absorbed by television and the newly formed
CBS News division had been given special status as an autonomous unit
within the CBS corporate structure.
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The eastern United States did not see live television from the West Coast
until the broadcasting of live pictures from the Japanese Peace Conference
in San Francisco in early September 1951. Nor did the West Coast see
television from the East Coast until October 1 that same year, when a
National Baseball League championship play-off between the Brooklyn
Dodgers and the New York Giants was broadcast nationwide. Ironically,
before the decade was over both those teams would be West Coast—based,
and television was a major inducement for the westward move.

It was October of the same year before the transmission lines crossing
the whole country were fully established for regular service. The microwave
facilities used to carry the signal across the country were still so limited,
however, that they could carry only one program at a time. This led to
complicated time sharing arrangements.

While growth in the volume of network service was multiplying, the
number of stations available to carry the programs was static. The Federal
Communications Commission had imposed a freeze on granting new li-
censes in spring 1949. As a consequence the 108 stations that been licensed
prior to the freeze had the field to themselves for nearly four years.

The freeze was lifted in the spring of 1952, but it was months before
additional stations could complete their license applications, move them
through the commission, acquire studio and transmission equipment, em-
ploy and train personnel, and begin to broadcast. Once the new licensees
began to come on the air, though, a trickling stream quickly became a
torrent. In contrast to the 108 stations on the air at the beginning of the
decade, the total count in 1960 was growing to the 1,000 level. By 1995
it had topped out at 1,699, including UHF and public stations.?

Through most of the first three years of the decade CBS’s only major
news program was fed to a network lineup that hovered between 18 and
20 stations. By 1960 the total had exploded to more than 200. The two
networks, CBS and NBC, that were reaching measurable audiences for their
news programs in the 1950-51 season were watched regularly in a re-
markable 5 million homes. That represented 45 percent of the entire mar-
ket. By 1960 the number of homes reached, boosted by ABC’s becoming
a factor in a three-network race, had soared to more than 16 million.

Whereas personnel in network newsrooms in 1950 had drifted into tel-
evision largely by accident, the pattern in 1960 was quite different. New
recruits had been imported by design from newspapers, wire services, news-
magazines, picture magazines, newsreels, still picture services, and docu-
mentary production companies. An amalgam of varied talents and
experiences was replacing the largely radio-oriented programming of the
earlier days. It was reasonably certain, even at this primitive stage in tele-
vision’s development, that news and news-related programming would ul-
timately constitute an important element in television schedules, but critical
decisions had to be made before news broadcasts could be expected to build
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the audience. There was no pattern for a fledgling news department to
follow and there were no experienced personnel to create the patterns. The
prewar news show was not much more than radio dressed up with a few
stills and maps and some scratchy film.

When the first news broadcasts were scheduled, network executives
charged with creating program schedules were confronted by a number of
questions regarding news on the new medium. It had been pretty well de-
cided that something more was needed than a radio news program with a
camera fixed on the broadcaster or a daily newsreel with off-camera nar-
ration. If the latter, where would one obtain the news footage? And in
what form? Would having a news reporter on the screen add enough in-
terest to justify the effort and cost? The newsreel idea had the merit of
saving the viewer the price of admission and the time to travel to and from
the motion picture theater. But conventional newsreels would not serve the
purpose because ordinarily they were released only once a week and ran
for only about ten minutes, too little time to cover more than a fraction of
significant events. They concentrated on items that were loaded with the-
atricality at the expense of the day-to-day information that was harder to
pictorialize. And they were designed for a large screen and a captive au-
dience, not for a small screen and a family setting.

In fact, producing a daily news report with a newsreel format was not
practical: Delivering a weekly, or even twice weekly, report was one thing;
producing sufficient volume to follow current developments on a daily basis
would require an enormously expanded operation. To complicate the prob-
lem further, newsreel crews were tied down by heavy and bulky equipment
that restricted their flexibility. They were accustomed to using 35-
millimeter (mm) cameras that were too unwieldy to transport to fast-
breaking, unanticipated events. They simply could not move fast or have
the flexibility required on the scene. In addition, the film stock was more
costly and processing required much more time.

Using the much lighter 16-mm photographic equipment would help but
there was no 16-mm camera with a sound-on-film capability. Silent film
would be a valuable asset in some circumstances but useless in events in
which sound was critically important. A viewer could hardly be attracted
to a news broadcast featuring a silent film of President Truman announcing
the initiation of the Marshall Plan or Winston Churchill delivering his “Iron
Curtain” speech at Westminster College in Missouri. There would be a
place for stills but only as a poor man’s substitute for motion.

Even if highly mobile high-quality sound-on-film cameras were available
and there were competent crews to operate them, transportation was a
problem. No available telephone lines had sufficient bandwidth to accom-
modate a moving picture, much less one with sound. Coverage outside the
largest population centers was difficult, if not impossible. Airlines scheduled
only infrequent flights and many areas had no commercial air service.
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Planes were slow and stops frequent. Except for very long distances, trains
and buses at this stage were more effective and reliable in transporting
completed film reports.

Producing a daily newsreel was quickly dismissed; something comparable
to the popular radio news broadcast seemed more promising. An on-
camera personality could preside over the program, introduce pictorial or
graphic elements, narrate news items for which illustrative material was
unavailable, and serve as a guide through the day’s news. But there were
still unanswered questions regarding both content and format; there were
no guidelines. Should television try to cover the significant news of the day
comprehensively like first-class daily newspapers? Or should it restrict itself
to reporting events for which it had film or other illustrative materials?
When film or graphics were not available should they use the “talking
head” format and read the story straight into the camera? And where
would they find personnel with the ambition, imagination, and creative
skills to face dismaying realities and make the system work?

It was assumed that news would be a significant part of television once
it got under way. Both CBS and NBC had discovered that news, if it ac-
complished no other purpose, was an invaluable builder of prestige. It
helped create an image that was useful in attracting audiences and stimu-
lating commercial sales, not to mention maintaining favorable government
relations. The Federal Communications Commission in granting station li-
censes had no legal mandate to prescribe that news be included in sched-
ules, but it made it clear that public service broadcasts, news among them,
would be a critical factor in deciding among applicants for licenses and in
granting license renewals. Even though the networks were not directly li-
censed, they owned stations that were and served as a program source for
affiliated stations that depended on them for balanced schedules. News met
the test of “public service.”

It was pretty well understood from the beginning that news and infor-
mation would play a part in network television schedules as it had in pre-
war programming. Facilities were not available in the late 1940s for much
more than illustrated lectures buttressed by still photographs, maps, charts,
and interviews. There were no experienced television journalists and only
the limited prewar experience to serve as a guide.

The real birth of postwar television can be placed some time in mid-
1947, when postwar receivers began to come onto the market. During the
remainder of the 1940s TV was building the foundation for a meteoric
ascent. By January 1, 1950, the preliminaries were over, and TV was ready
for the main event. Formats were being tested and adopted; program sched-
ules expanded; personnel recruited, hired, and trained; and audiences were
exceeding the most optimistic expectations. Income, though still negligible,
was showing signs of gathering momentum. Television was on the thresh-
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old of a breathtaking decade that would see its rise to a dominant phe-
nomenon in society.

As the medium began to scratch out a foothold in the late 1940s there
was still little news in the abbreviated schedules except for the early evening
weeknight broadcasts that began in September 1948. There was, however,
an abundance of live coverage of sports. Sports programs were inexpensive.
Sports promoters had not yet learned that there was gold to be mined in
selling rights to television programmers. No studios were required, no re-
hearsal time to book, no script to pay for. The only performer required
was a play-by-play broadcaster and perhaps an aide. A mobile unit with a
minimum of personnel could program two to three hours of excitement
and thrills at minimum cost. And sports interested men, who in the late
1940s were still the family breadwinners. It was they who would buy the
new box that would put live sports events into their homes. Bar owners
simultaneously discovered that play by play coverage attracted additional
customers, mostly men, and kept them at the bar longer. The television
receiver became almost standard equipment.

NBC in 1946 made a preliminary move into postwar television news. It
hired a former newsreel employee, Paul Alley, to produce a weekly news
program, largely patterned after the theatrical newsreels that were still a
staple at motion picture theaters. CBS was also producing a once a week
news program. It was a little more innovative in that it attempted to create
something new and better adapted to home viewing. It employed a six-man
news department, a legacy of its efforts to build a well-rounded news sched-
ule in 1941 before the war shut down most of its live programming. CBS
had a news director, an assistant director, a special events expert, a “vi-
sualizer,” a cameraman, and a secretary. It is notable that there were both
a “special events expert” and “visualizer.” Inclusion on the roster of these
positions suggests that thought was being given to using the special capa-
bilities of television to create something new in news broadcasting that
would go beyond still pictures, silent film, or ‘““talking heads.”*

There was no designated “anchorman.” That came later. The network
was still experimenting with talent. Should there be on-camera narration?
If so, should the central figure be a ringmaster to drive the program forward
or a guide and interpreter? Should the person selected be a father figure, a
show business personality, a star, a widely known reporter, or a competent
news reader? No one was quite sure. The staff tried an elderly man with a
beard, an aggressive young sportswriter from a New York daily newspaper,
and finally a number of staff announcers who were professional performers.
It was quickly determined that they still did not have the answer.

By midsummer 1948, when the Republican party opened its national
convention in Philadelphia, the number of homes with television had grown
to more than 400,000; AT&T had interconnected cities from Boston to




10 . The Decade That Shaped Television News

Washington and Pittsburgh. Westinghouse tried to fill in the gap in the
Midwest by feeding a signal through what it called “stratovision,” an air-
plane carrying a television receiver and a transmitter. The plane picked up
the signal from Pittsburgh on the receiver and relayed it back on the trans-
mitter to an area across central Indiana and parts of Illinois and Ohio. The
system did not prove very effective.

Chicago and Los Angeles, still islands with no connection with the East
Coast network, were becoming television centers with their own production
facilities. Other cities across the country, including San Francisco, St. Louis,
Cleveland, Kansas City, Minneapolis-St. Paul, and Miami, were beginning
to develop their own programs and their own audiences, awaiting the day
when they could be interconnected with networks operating out of New
York or Los Angeles. Like the networks, they were experimenting with
news.

The real birth of the television news era can be dated from the 1948
political conventions. Television had then its first real opportunity to prove
to masses of Americans that it could deliver a service unlike anything that
had ever been available. The geographical area in which the signal could
be seen was limited. The number of persons with access to television re-
ceivers was still minute, but the enthusiasm of those who had access to sets
could hardly be kept secret. The contest for the presidential nominations
was the center of attention, but television was the new element on the scene.
Newspaper reporters were fascinated by it. It was so omnipresent that radio
could not avoid mentioning it.

At the end of the summer NBC had decided to take the full plunge into
news. It assigned the central role to John Cameron Swayze, who quickly
became identified by his sign-off line, “Glad we could get together.” R. ].
Reynolds Tobacco Company bought full sponsorship of the program,
which was known henceforth as the “Camel News Caravan.”

CBS quickly followed suit. By this time CBS executives had concluded
that they had had enough of experiments in their effort to find the ideal
master of ceremonies. They decided that rather than a slick MC what they
really needed was a reporter who was articulate, friendly, warm, and able
to communicate. There wasn’t much chance they could assign one of the
stars of their famed cadre of correspondents who had won their laurels
during the war. There was so much distaste, whether feigned or real, for
the upstart medium among the elite corps that there was little hope of
attracting any one of them.

It was clearly necessary to select one of the lesser lights who would feel
that he had nothing to lose by being identified with an environment that
was considered too frivolous by the elite of the staff. Management picked
Douglas Edwards. Edwards had had some choice radio assignments but
was not one of the haughty inner circle of “The Murrow Boys.” He had
achieved some national standing, but his real strength lay in the fact that
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he appeared likable, modest, warm, friendly, and knowledgeable. Olds-
mobile shortly later assumed full sponsorship of the five day a week pro-
gram, and the duel between NBC and CBS was on. ABC carried news, but
its ratings were so low that it was not a factor until the 1960s. DuMont
was never really in the running.

By autumn 1948 both networks were grinding out Monday through Fri-
day fifteen-minute news programs to the handful of television homes able
to receive the signal. It was a period for both experimentation and expan-
sion. Sponsorship added new pressures but also new resources. NBC con-
tinued building its own film gathering organization to support its Swayze
show. To bolster its coverage it sent a German-American photojournalist,
Gary Stindt, to Europe to start building a film structure there. CBS relied
on Telenews, a news film supplier staffed largely with former newsreel per-
sonnel, to furnish a daily service. A pattern was beginning to develop. A
ringmaster, Edwards on CBS or Swayze on NBC, introduced film or still
pictures, sometimes maps or charts, and sometimes he just read the news
item when no illustrative material was available. Sometimes crude anima-
tions or jerry-built props were used to illustrate stories when no film or
stills were available.

Apparently the haphazard process was working. The growth of television
news, once TV set sales began to boom, was rapid. News broadcasts went
from obscurity in the late 1940s, a novelty shunned even by radio news
personnel, to a dominant role in electing a president in 1952. Only a hand-
ful of Americans had even seen a television screen prior to the opening of
the 1948 Republican convention in Philadelphia. By mid-July 1952, only
four years later, as many as 55 million had watched simultaneously as
Senator Taft and General Eisenhower dueled for the GOP nomination at
the International Amphitheater in Chicago and Adlai Stevenson rose from
relative obscurity to win the top spot for the Democrats. The total number
of the curious who had looked in on some part of either of the conventions
was estimated at more than 60 million.*

When the gavel fell to open the Republican convention on July 7, 1952,
there were more than 18 million receivers in American homes, a gigantic
increase from the 7,000 in mid-1947 and the 400,000 in midsummer 1948.
In 1948 there were only nine interconnected television markets; in 1952,
fifty-two.* Microwave and coaxial cable facilities capable of carrying a tel-
evision signal that had reached only as far as Pittsburgh in midsummer
1948 by 1952 had crossed the continent. Through the 1950s AT&T lines
continued pushing outward, not only driving television’s Golden Spike to
bind East and West coasts into a single network but also reaching into
more remote areas. Receiver manufacturers continued to pour out torrents
of sets and the public kept buying them.

In the early 1950s the networks, still restrained by the FCC’s freeze on
licensing, were engaged in fierce competition to place their programs in
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single- or two-station markets. It was a particularly serious problem for
ABC and CBS since NBC had acted swiftly to sign primary affiliation con-
tracts. By 1961 there were three going networks (ABC, CBS, and NBC)
and the race for program acceptance was a matter of history (DuMont had
dropped out in 1953).

Studies on public attitudes toward news media made by the Roper Or-
ganization show that by 1959 television was already far ahead of radio
and nearly on a level with newspapers as the primary source of news. By
1962 it had caught and passed print.”

In a little more than a decade television had moved from a novelty to a
major force in journalism. Patterns had been established that were to guide
further expansion in subsequent years, but the expansion would be more
deliberate, without the carefree élan and bursts of chance-taking energy
that characterized the fifties. It was a period of trial and error, on-the-air
experimentation, serious analysis of strengths and weaknesses, and intense
desire to create a new medium for dissemination of news and information.
All available evidence suggests it was succeeding. By the end of the decade
experimentation and risk taking were decelerating. By January 20, 1961,
the date of President Kennedy’s inauguration, television news was out of
its adolescence. It continued to mature and to experiment, but it was the
experimentation of a mature organization, not the rash risk taking of the
fifties or the late forties. Still to come were President Kennedy’s assassina-
tion, the Viet Nam War, the introduction of satellite transmission, the com-
ing of cable, and the birth of CNN; but by the JFK inauguration, patterns
were established and the set count was near enough to saturation to indi-
cate that the period of explosive growth was over.




The First Awkward Steps

Television’s coming out party was the 1948 national political conventions.
The quadrennial rites of politics starting with the Republicans in June in
Philadelphia gave television news the perfect venue for its introduction to
thousands of viewers. The conventions were exciting. They had suspense
and drama. A race to the wire between New York governor Dewey and
Ohio senator Taft for the Republican presidential nomination and an ex-
plosive walkout by southern delegates protesting Minnesota senator Hum-
phrey’s fiery civil rights speech at the Democratic convention kept tension
high. Even a third convention scheduled by the Progressives after the Re-
publicans and Democrats had left town served to keep the excitement level
high.

The audience in end of the century terms was not very large. Only four-
teen stations were interconnected and able to receive the convention signal.
It was television’s first chance, however, to show off its new muscle. The
receiver count, too, was misleading as a measure of total viewership. Tel-
evision sets in bars and in department store windows captured large au-
diences and viewing parties in homes added to the total count. Broadcasting
magazine, in a series on television history published in early 1981, esti-
mated (perhaps a little optimistically) that up to 10 million viewers may
have seen some part of one or more of the conventions.?

Americans living within range of the television signals were given their
first chance to look in on the boisterous process by which candidates for
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the nation’s highest offices are chosen. They could sit in their living rooms
and look in on the sometimes tedious, sometimes apparently lunatic, but
nevertheless highly significant and frequently exciting process.

Few concessions were made to the infant medium by convention plan-
ners. No delegate in the hall or on the streets or in downtown hotels,
however, could fail to note the presence of the television cameras on plat-
forms in the Convention Hall and television crews with their bulky gear
roaming the Philadelphia streets. Monitors in the corridors of the Conven-
tion Hall permitted delegates and guests play-by-play views of the action.
In those few cities that had coverage, crowds gathered in bars and in front
of department store display windows, where enterprising store managers
had discovered a novel marketing device. They found that television re-
ceivers carrying pictures from Convention Hall or candidate headquarters
could draw curious crowds so large that they blocked traffic. No more
effective way could have been found to stimulate receiver sales than these
impromptu TV set demonstrations.

Camera and sound facilities in the Convention Hall were pooled. Tem-
porary studios had been constructed in auxiliary space by both CBS and
NBC. They were used for interviews, analysis, and background pieces. NBC
had contracted with Life magazine to produce its coverage. The producer
was Andrew Heiskell, later publisher of Life and board chairman of Time
Inc. Heiskell, given free rein by network executives and surprised to have
so much latitude, not only covered the proceedings inside the Convention
Hall but sent roaming camera crews to pursue the Taft campaign’s baby
elephant striding through Chestnut and Walnut streets, march with Gov-
ernor Warren’s parade down Broad Street, and look in on Harold Stassen’s
followers gorging themselves on Wisconsin cheese in the candidate’s head-
quarters suite.

Print and radio reporters quickly discovered that there was a more com-
fortable spot from which to watch the proceedings than their stiff, straight-
back seats in the steaming Convention Hall. They could do just as well
sitting in overstuffed furniture, a mug of beer in hand, in the air-
conditioned railroad lounge watching television receivers conveniently
placed throughout the room. The lounge was a public relations gesture of
the Association of American Railroads. Whether the railroads or television
profited more is still a question. This was an audience that whether or not
it approved of the new competition could not fail to give television a big
boost.

Radio and newspapers reached far larger audiences and were able to go
where television cameras failed to go. Inside the Convention Hall television
did not have the resources to do much more than relay the action from the
rostrum, supplemented by limited analysis from some of the correspondent
personnel.

The Democratic convention also had plenty of fireworks. Minneapolis
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mayor Hubert Humphrey’s stirring civil rights speech was covered by the
television cameras, which also followed the southern delegations as they
angrily stalked from the hall. But it was radio and newspaper reporters
who were able to probe for the motivations that led to walkout. Television
was not quite ready to do a thorough reporting job, and still had too small
an audience to have much impact. It was the newspapers that showed the
haunting picture of President Harry Truman sitting forlornly on the back
steps of the Convention Hall awaiting his belated postmidnight cue to enter
the auditorium to make his acceptance speech. Except for NBC’s portable
unit roaming Philadelphia’s streets, television lacked the mobility at this
stage in its development to move its bulky cameras and the hundreds of
feet of coaxial cable required to capture a picture except from prepared
sites. Nor did it have access to the reporting staffs attached to radio, who
derived more satisfaction from reporting for the much larger radio audi-
ence. But for those Americans able to see a television set, even without
many of the technological improvements that would come later, television
had made its mark.

The fast-growing new medium had demonstrated in Philadelphia, par-
ticularly through the imaginative NBC coverage, that it could excel in
showing actual public events to the American people, or at least that it
would be able to do so when signals could travel from coast to coast and
when the number of receivers in American homes would be sufficient to
justify the effort.

It was significant from the beginning that management’s goal was to
create television news as a new information medium. The character of tel-
evision at CBS was in large measure a legacy from the two men who were
responsible for nurturing it in its earliest stage, Gilbert Seldes and Wor-
thington (Tony)} Miner, both imports from Broadway, who saw TV not as
radio with illustrations but as a new art form closely related to the stage
and motion pictures.

CBS recruited a miniature news department in late 1946. Only Henry
Cassirer, the assistant news director of this new unit, had a radio back-
ground. Leo Hurwitz, the news director, had been a documentary film pro-
ducer. Larry Racies, the only cameraman, came from CBS Technical
Operations but had been in the Signal Corps during the war and was fa-
miliar with motion picture cameras. Chester Burger was employed to fill a
job with a title that showed some managerial foresight: He was designated
‘““visualizer,” but he had no background for the assignment. Burger had
been a CBS page briefly in 1941 but had had no broadcast experience; nor
had Fred Rickey, who was assigned as studio director.

This small cadre began with the notion that they were creating something
new. There were virtually no constraints except those imposed by a meager
budget and inadequate equipment. They could try anything reasonable to
create a new type of service, but photographic facilities were in short sup-
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ply. They had a Bell and Howell 70 DL silent film camera that Racies used
to cover local news. Sound on film was not available until 1949, when
Auricon started marketing a camera with sound capability. Burger con-
ceived of story approaches and went along on assignments as reporter and
scriptwriter. There was a premium among the staff on developing ideas for
illustrating major news stories with the limited resources available. Staff
members were willing to try anything within reason if it would illustrate a
complex news item.

On one occasion during the period when Soviet aggression in Central
Europe was rapidly changing the map of the Continent, the news staff
asked for help from an innovative member of the television production
staff, Rudy Bretz. Bretz, who had a reputation for being willing to take a
gamble if he thought it might effectively illustrate a complicated story, had
been assigned to assist from time to time in developing new approaches to
the news. He suggested a novel approach: Maps of Europe, one without
the Soviet-forced changes, the other reflecting the new de facto boundaries,
were placed on a table covered by a black cloth. Members of the staff found
a wooden arrow that could be painted white to show up on camera. Burger
was then sent to Bergdorf Goodman to buy a pair of long silk ladies gloves.
The plan was designed to exploit a weakness of the old orthicon studio
camera, a forerunner of the more effective image-orthicon that was intro-
duced several months later: Because it had a limited sensitivity to light the
camera would only convey images that were brightly illuminated. Burger
was to put on the gloves and move the arrow on cue. With ‘its limited
capability for showing dimly lighted images the camera would not be able
to reproduce Burger’s hand encased in the black glove nor the black cloth
on the table. It would appear that the arrow was moving under its own
power. By this process Bretz hoped to produce what amounted to crude
animation. The sequence, however, never got on the air. The International
Brotherhood of Electrical Workers (IBEW) protested that only union mem-
bers could move sets and props. Arguments were futile. The gloves and
arrow went into storage.

The 1947 World Series involving the New York Yankees and the Brook-
lyn Dodgers, a series made to order for New York television viewing, was
carried in its entirety, sponsored by Gillette. Brooklyn Dodgers home games
and college basketball from Madison Square Garden were sponsored by
Ford, and Columbia University home football games by Knox, the Hatter.?

Also in 1948 arrangements were made to begin some networking of pro-
grams. It would not be much of a network. Signals would be able to go
only to Boston, Philadelphia, Baltimore, and Washington, but it was a be-
ginning, and it would enlarge the audience, thus reducing the cost per
viewer and making the medium more attractive to advertisers.

As television expanded so did news operations. The rapid upward spi-
raling of viewer counts suggested that the time had come to give some
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serious thought to television’s basic objective in delivering a news service.
Once these decisions were made it would be easier to determine the sources
from which future personnel would be recruited. Since there was no exist-
ing talent pool from which to draw, it was clear that inexperienced per-
sonnel would have to be trained. The best available course would seem to
be enticing restless talent from a variety of other media: newsreels, news-
papers, radio, wire services, picture magazines, still picture services, or an
amalgam of all.

The conclusion was gradually being drawn that television news was to
be a new art form, an amalgam of existing news media, with a substantial
infusion of showmanship from the stage and motion pictures. The role of
the limited news staff was to mix all the ingredients in proper proportions
and deliver a product that was distinctive, employing all the capabilities of
the electronic medium. That was the long-range goal; in the shorter term
a medium struggling even to get a start could not be very selective. It would
have to look to younger recruits willing to gamble on the future.

The source of motion picture film to support its news posed another
problem. There were two options, either discover an outside supplier able
to serve the unique requirements of television or develop its own service.
If it were to develop its own service, its IBEW contract would lead it into
an inevitable union conflict. Newsreel crews were members of the Inter-
national Alliance of Theatrical and Stage Employees (IATSE). CBS was tied
to its IBEW contract for all its technical services, including film.

An assignment issued to the news staff’s “visualizer,” Chester Burger, on
one spring day in 1948, illustrates the problems facing television news in
its efforts to film important local stories.* Burger was assigned by the as-
sistant news director, Henry Cassirer, to accompany the cameraman, Larry
Racies, on a venture in New York Harbor. They were to board a Coast
Guard cutter, which would take a cadre of news personnel out into the
harbor to meet the Cunard liner Queen Mary arriving from London. Their
objective was to film the Duke and Duchess of Windsor arriving for a New
York visit. The film story would be fitted into the news program broadcast
on WCBS-TV.

It was not an easy assignment for a fledgling television news reporter. It
was a scene made to order for newsreel personnel to demonstrate their
contempt for the new competition and the rival union. Television camera-
men belonging to IBEW were regarded as “scabs” and were sitting targets
for a wide range of dirty tricks. They were accustomed to being bumped
and shoved and their electrical power suddenly shut off.

The duke and duchess, affable and charming, appeared on schedule,
made their little speeches, answered a few questions, and said their good-
byes. Burger, meantime, discovered that an electrical plug had been pulled
and the CBS camera had nothing. He caught the duke before leaving and
asked for a repeat, preferably on the deck away from the newsreel crews.



The First Awkward Steps . 19

The duke graciously agreed, even though there was a rain shower in pro-
gress. And Burger had his story. The newsreel men could not have foreseen
it then, but it would be only a very few years before television personnel
would have the field to themselves. The newsreels would vanish under the
avalanche of television.

The year 1948 marked a watershed in the history of television news.
After the conclusion of the political conventions, CBS management decided
that the medium had grown to the point where it could obtain advertiser
support for a daily news program. It was time to assign a full-time broad-
caster to what later became the anchor position. Full promotion was to be
given to the effort and the program put on the market for possible spon-
sorship.

Douglas Edwards was selected, partly by default, as the on-air reporter.
Most of the highly regarded stable of correspondents expressed no interest
in the assignment. They couldn’t see television competing with radio and
it was too closely related to show business to interest them. Franklin Schaff-
ner, who had done his apprentice work in the Program department, was
selected to direct the program in the studio. He stayed only a year before
moving back to directing drama.® Don Hewitt was recruited from Acme
News Pictures to be his assistant and succeeded him on his departure.
Schaffner brought professionalism, style, and quality; Hewitt, flair, energy,
creativity, inventiveness, and imagination that have never been duplicated.
His “60 Minutes,” created after he left the evening news, is frequently
referred to as the most successful television program series ever broadcast.

Burger became one of three writers assigned to the program. Technicians
with some experience with film, mostly home movies, were transferred from
technical operations to edit film and, on occasion, to function as camera-
men. A contract was signed with Telenews to supply film. Telenews was
staffed for the most part by experienced newsreel personnel but had made
one major concession to television: It used 16-mm cameras adapted to tel-
evision rather than the 35-mm units used by the newsreels and delivered
service daily, rather than weekly. The news stories photographed on 16
mm were easier to edit and project. Camera crews could respond to fast-
breaking stories and submit film for immediate processing.

There were, however, discouraging aspects to depending on a syndicated
service. The News department had to accept what was delivered. Its per-
sonnel had little impact on the product and there was little opportunity to
coordinate the efforts of its reporters with Telenews crews. It could, on
occasion, suggest stories for coverage but had no real control over the
output. The net effect was that Telenews, even though more flexible than
traditional newsreels, was more newsreel-oriented than television would
have liked and, more important, less responsive to television’s specialized
news requirements.

The CBS staff established two procedures to overcome the weakness: The
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combination film editors-cameramen who had been transferred to News by
the Technical Operations department were increasingly sent out on local
assignments, usually with Burger as the reporter. Later, as the staff was
enlarged, reporter contacts were trained for this function. But this only took
care of the New York metropolitan area.

An effective process for developing specially tailored coverage of events
out of New York was struck on almost by accident. In spring 1948 the
nation was in danger of being crippled by a strike of the Brotherhood of
Railway Engineers. The brotherhood’s headquarters was in Cleveland and
its president, A. F. Whitney, managed the strike from his office there. Whit-
ney was obviously the key to any meaningful coverage. When his office
announced that he would issue a statement regarding the union’s position
later the same day, Burger’s news instincts were aroused. This was not the
type of news Telenews could or would cover.

It was a challenge, however, to Burger, who immediately searched out a
Cleveland Yellow Pages directory. In it he found listings for a number of
freelance cameramen, one with sound equipment. He dialed a number and
within minutes had his quarry. The freelancer was instructed to go imme-
diately to Whitney’s office, film the statement, and, when his assignment
was completed, pack up his film and deliver it to the conductor of a New
York Central train at Cleveland’s central railroad station. There he was to
hand it to the conductor with instructions to turn it over to a CBS repre-
sentative who would meet him at Grand Central Station the next morning.

The Whitney episode triggered a series of experiments with freelance
camera personnel scattered across the country. Burger accepted the respon-
sibility for building a master list of available freelancers, particularly those
who had invested in sound gear. Many of them proved adequate only in
emergencies but the exercise unearthed some real gems: Wendell Hoffman
in Lincoln, Nebraska, and Manhattan, Kansas; Fred Lawrence in Dallas;
and Mario Biasetti in Boston, among others, were subsequently on regular
call.

The neophyte news organization was also lucky to discover a highly
imaginative graphic artist willing to take a gamble on joining the new ven-
ture. Aaron Ehrlich had, besides good taste, a willingness to gamble with
Hewitt and the news staff in discovering graphic approaches to making
news interesting and understandable to a growing audience.

No one discovered the magic formula for solving all the problems of
television news but there was constant experimentation. Crude animation,
notwithstanding the failure of the Rudy Bretz effort, was the subject of
ongoing innovation. Ehrlich and Hewitt together tried various combina-
tions using still cameras and fusing negatives and positives to create inter-
esting superimpositions to illustrate difficult stories. Maps and charts were
spread out on the floor, where cameras could achieve novel effects. After
the Korean War broke out, Hewitt went to a store specializing in toy sol-
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diers and bought a set, along with tanks, guns, trucks, and planes. He
spread out his toy armies on the studio floor to recreate major battles. His
daring and inventiveness, coupled with his fertile imagination, kept the
news staff alert. No one could anticipate what implausible stunt he would
try next.

Two technological developments introduced during 1949 greatly simpli-
fied production: One was the acquisition of a 16-mm sound-on-film cam-
era. Prior to the introduction of the Auricon Pro in 19