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LLester E. Noble Elected
Ofticer of Federal Corp.
Made Vice-president and General Manager of

the Federal Radio Corp., Buffalo, N. Y.—
Well Known in the Talking Machine Trade

Burraro, N. Y., Nowvember 7.—The Federal Ra-
dio Corp., of this city, manufacturer of Federal
Ortho-sonic radio, aunouaced this week the
election of Lester E. Noble as viee-president
and general manager of the company. Mr. No-
ble his been identified with the Fedvral organi-
zation for some thme past, occupying the posi-
tion of vice-president and sales inanager, aad
his election to this new pest is a fitting tribute
to his exceptional meechandising ability and
general knowledge of the radio industry. Mr.
Nable will need no introduction to the talking
wachine trade, #s for many years lic was man-
ager of the Victrola wholesale departinent of
the Rudolpli Wurlitzer Co. and included among
his Irfends arc dealess from coast to coast, as
well as the leading members of the wholesale
talkng machine trade.

A. C. Stearns, Jr., formerly advertising mane
ager of the Globe Eleetric Co., Milwaukee, Wis.,
has been appointed advertlsing manager of the
Federal Radio Corp. and is doing splendid wark
in this position. Mr. Stearns brings to lis new
post a thorough knowledge of advertising and
publicity as applied to the radio ficld, and he is
working in close co-operation with Federal job-
bers and dealers theoughout the country.

New Thermiodyne Jobbers
Appointed by M. O. Giles

Sales Manager of Corporation Returns From
Trade Centers in South and Middle West
M. O. Giles, sales manager of the Therniio-

dyne Radio Corp., New York, rcturncd to his

desk rceently after a lengthy trip to thic Pacific

Coast, which also included a visit to the leading

trade centers in the South and Middle West

While on this trip Mr. Giles completed arrange-

ments with a numnber of prominent wholesalers

whereby they wilt give Thermiodywe products
adequate represemtation in their respective ter-
ritorics. At the present time Thermiodyne sets
have a nation-wide distribution, with a list of
jobliers that inclndes prominent concerus in the
music, clectrical and automotive industries.
Amang the reeent Thermiodyne jobbers ap-
pointed by Mr. Giles are the following: Miann

Tire Co, Miami, Fla.; Dailey & Co., Atlanta,

Ga.; Clinnard Electrieal Ca., \Winston-Salem,

N. C: E L Taylor & Co, Richmond, Vi.;

Woodward, Wight & Co., New Orleans, La.;

Listenwalter & Gough, San Francisco and Los

Angeles, Cal;; Globe Electrie Co., Seattle,

Wash., and Empire Electric Co., Spokan

Wash.

D. T. Allen Visits New York

Don ’I'. Allen, viec-president of the Carryola
Co. of Awmeriea, Milwaukee, Wis., manufacturer
of Carryola portablcs, spemt ten days in New
York recently, making arrangements with va-
rions mannfacturers of Carryola parts and eall-
ing on the local trade. While here Mr, Allen
cxpedited the delivery of a very large quantity
of parts entering into the construction of Car-
rvola portables, in order to give the factory at
Milwavkee an opportunity to keep pace with
the requircinents of Carryola jobbers and
dealers.

W. D. Montgomery Accepts
Important New Position

Now Sales Manager of the Fletcher-Wickes Co.,
Chicago, Manufacturer ol Tone Arms, Loud
Speakers, Reproducers and Other Products
Cincaco, lan., November 6=W. D. Montgomery,

wlio has been a weli-hnown and popular figure
in the talking wiachine trade {or the past filteen
yeaes, reecntly accepted tlhe position of sales
manager of the Fleteher-Wickes Co., this city,
mavulacturer of tone arns, reproducers, lond
speakers aud loud-speaker units. Ale. Mont-
gomery, wlho has been wetive in both the whole-
sale and retail divisions ol the music trade,
thronghout practically all of his business lifc,
assumed lis new dutics on October 30, coin-
cident with a reorganization of the sales depart-
ment, the cxpansion of production and the
introduction to the trade of a line of Fleteher
lond speakers.

Yecars of expericnce in the talking machine
ficld have made Mr. Montgoinery tlioronghly
conversant with the problems of both mannfac-
turer and dealer, for lic once operated his own
retail phomograph department Tn Pittsburgh,
Pa., and was a prominent factor in the organ-
ization of the Pittsburgh Dealers' Association,
of which he was vice-president. For five years
he wirs assaciated with leading talking machine
mannfacturers, scrving as salesman, special sales
representative and assistamt sales promotion
manager.

When the United States entered the World
War he enlisted and served overseas with the
air forces. Upon his return he beecame inter-
csted in the Unit Construction Co., Chicago, a
finn specializing in musieal merchandise equip-
ment, and served as distriet sales manager, a
position in whieh he came in eontact with many
of the leading dealers of the country.

In Janwvary, 1923, Mr. Montgomery resigned
Irom his position with the Unit Construction
Co. to become special sales representative of
the Brunswick-Balke-Collender Co, a post in
whieh lie gained a still larger nuinber of friends
in the trade and proved a valuable aid to Bruns
wick dealers. About a yecar later he was ap-
pointed special Eastern representative of the
Bush & Lanc Piano Co., Holland, Mich., mann-
facturer ol Duo-Vox phonographs, making his
lIicadquarters in Philadelphia, the position which
he held nntil his acecptance of the important
post with the Fletcher-\Wickes Co.

Southern Aluminum Co.
Adler-Royal Distributor

Lambert Friedl, vice-president and general
sales manager of the Adler Mfg. Co., Louisville,
Ky.. and New York clty, announced this week
the appointment of the Southern Aluminum Ce.,
New Orleans, La., as a distributor of Adler-
Royal phonograph and Neutrodyne radio prod-
uets. This company will serve dealers in Louisi-
Texas and Mississippi, and the snccess it
has already attamed in the introdnction of va-
rfous speeialty products insures am adeguate
represcutation for the Adler-Royal line in this
important territory. Gus Blancand, head of the
Southern Alnminum Co., was a recent visitor to
Nuew York and while here completed the ar-
sangentents with Mr, Friedl whereby his com-
pany became an Adler-Royal jobber.

The Hyatt Muosie Co., Portland, Ore, has
opened a new store at 1422 Sandy boulevard.
A fult line of mnsical instruments is carried.

Stern Bros. Open Victor
Talking Machine Dept.
Large New York Department Store Vietor De-

partment Under the Management of Miss B.
B, Steele—Lord & Taylor Close Department

On Momday, November 2, sclected as Vietor
Day, Stern Bros., large New York department
store, opened its cxclisive Vietor tulktug na-
chine department  The imaugnral was most
ftting, inasmnch as a stock of the new Ortho-
phonic Victrolas was on hand for dewonstra-
tion purposes and hnndreds visited the store,
lured by the attractive advertising which ape
veared it the local papers. The new depart-
ment is under the management of Miss B. B.
Steele, who occupied a similar position with
Lord & 7Taylor, who closed ont their Victor
departincnt on Tuesday, October 27. Miss Steele
is assisted by Miss Elsie H. Baun, who worked
in a similar capaeity at the hord & Taylor
stare, having been connccted with that estab-
lishment for some ten years. The policics
which made the Locd & Taylor establishment
anc of the leading Vietor retail cstablishments
in the metropolitan arva are being earried out
by Miss Stecle in Stern liros.

Ou the opeming day a practically eontinnous
1 ration of the Orthophonic Victrola was
in progress, with . A. Anderson, of Clas. H.
Ditson & Co., Victor distributors, an hand to
lend assistasce ta the sales force of Stern
Bros. Mauy orders for the instrument were
received.

List Price_of Vocalion
Records Is Increased

E. A, Strauss, Gencral Manager ol Vocalion
Record Division ol Brunswick Co., Outlines
Reasons lor Price Change

E. A. Strauss, general manager of the Vo-
calion record division of the Brunswick-Balke-
Callender Co., annouwnced this week that the
comipany, in fCSpPonse to mHucrous requests
from its dealers thronghout the coumtry, lias
decided to raise the list price of all Voealion
records to seventy-fAve cents and to allow all
dealers an additional margin ol proft by quet-
ing a disconnt of 40 and 10 per cent from list.

In making this announcement M. Strauss
painted out that the matter had been given very
carcful thonght and consideration by the
Brunswick-Balke-Collender Co., and that the
decision was wade in the best interests of the
dealers, who apparently can develop to better
advantage a market for a sevemty-five<ent
record than for a cheaper priced record Tt
seems to be the niimous opinion ameong the
dealers that the public will pay seventy-five
cents for a good record and that tlie dealer,
by working on a very satisfactory margin, can
build np a profitable record clientele,

Eddie Elkins Orchestra
to Record for Columbia

Eddic Elkins and His Orchestra, well-known
dance aggregation, receatly signed a contract
to record exclusively for the Columbia Phono-
graph Co., New York. This orehestra is one
of the best known to patrous of night elubs, as
ft was recently featured at the CIGb Richman,
and is also popular with vaudeville andicnces.
The first new Columbia recording by the or-
chestra is “Don't Wait Too Long."

See second last page for Index of Articles of Intevest in this issue of The World
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Powerful Lever for MOVing_ Record gtocE

Broadcasting of World-Famous Artists Gives the Retailer an Aid
to Promoting Record Sales Unparalleled in History of the Trade

Radio programs of marked excellence, from
the musical standpoinl, by artists of wide re-

nown, are now being broadeast, thanks to the cn-
terprisc of A. Atwater Kent and others intercsted
in the devel of musical ion, and

hundreds of thousands of people arc regularly
privileged to hcar famous vocalists and instru-
mentalists via the radio. The effect of this has
been twofold on the business of the talking ma-
chine trade. First, the betierment of the radic
broadcasting programs has geucrated an increased
interest in radio, both among those who already
own scts and also among those who have thus
far refraincd fromn purchasing radio. Second, be-
cause many of the broadeasting artists are better
known through their talking machine rceords, sales
in the record departments have inercascd, the gam
traccable to radio programs, of conrse, centering
on the numbers broadeast and selections recorded
by the artists who lave “entertained through the
microphone.”

In spite of the fact that the talking machine
dealer who is sceking to develop his business rec-
ognizes the value and nced for publicity and pays
a round sum cach year to bring his products be-
fore the publie, there has bLeen apparently no
serious or widespread effom, at feast in New York
City, to wake capital of thc broadeasting pre
grams which, cspecially on Sunday cvenings, are
of a high order of cxcellence. Yet therc are
so many ways in which the dealer can profit, cs
pecially in the rccord department of his business
by taking advamtage of the priceless publicity re
ceived by record-radio artists and the selections
which they have both broadeast and recorded, that
the lack of systematized tic-up with programs is
amazing. To be sure, here and there one finds a

retailer who is fully awake to the opportunity
and who is making the wmost of it, but generally
dealers are, strange to say, indifferent or they
lack the cnergy to carry out a plan of campaign
of this character,

Whatever may be the reason for ignoring what

With artists *‘on the air” who
have achieved fame largely
because of their recordings
the talking machine dealer
has an unrivaled opportunity
of promoting record sales by
tie-ups with the programs.
Far-sighted merchants will
lose no time in effecting
profit-building tie-ups.

is undoubtedly onc of the best and most efcctive
mcans of publicity which the talking machine
dealer has at his command in the promotion of
record sales, the fact remains that this broad-
casting by well-known record artists can be turned
to good account in the promotion of record sales
at very little cxpense, compared to other forms
of publicity and sales promotion not ncarly so
powerful as a lever to push up the sales volume
There are, of course, many ways of tying up
with these radio programs and the artists who
broadcast. Onc dealer who quickly grasped th
pportunity to tic-up with the radio programs did
se through his window display. Each morning,

on a large black placard in white letters were
listed the selcctions which had been broadcast the
uight before and which were obtainable on
records. This placard was placed in the center
of the window, which was exclusively devoted
to the display of rccords. The placard bore the
title “Did you hear these selections over the radio
Jast night?" and immediately under the foregoing
was this message: “We can supply you with rce
ords of your favorite radio songs.

Another live retailer not only f{ratures the rec
oh have been broadeast

but gocs a step further by advertising them in
his regular record newspaper publicity. This re-
tailer also brings these records and the record ar-
tists who are broadeasting to the attention of his
cadio patrons by direct mail.

So many ideas come to mind in connection with
4 real, cffcctive tic-up by talking machinc dealers
with the artists whose fame was largely made by
the talking machine record that one is forced to
belicve there is a lack of enterprise somewhere.

The dealer who neglects any department of his
business to take the line of least resistance in mow-
ing merchandisc is the loser by his short-sighted-
ne That there is a good sale for records in
spite of many distracting influences is proved by
those dealers who make an intelligent effort to
make the rccord department profitable.

Salzman Appo?pted Receiver

Harry T. Salzman has been appointed re
ceiver for the Ideal Music Co., Plainficld, N. ).
This compamy is closcly affiliated with the
Tdeal Music Co, of Newark, which is also in
the hands of a receiver.

NYACEQ_FLEX §2 NYACCO Radio

New five tube radio frequency receivers
built with best material obtainable includ-
ing straight line frequency condensers

The NYACCO Line is attractively
priced merchandise with big
profit for the dealer

This combination created
a big summer demand —

and NYACCO Panels and Cab-
inet Models will continue this

Daalers write your jobbers for details on the complete
NYACCO line or address:

New York Album & Card Co., Inc.

23-25 Lispenard Street, New York

T———
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The first—the only purely
ELECTRICAL Reproduc-
ing Instrument known—
the most remarkable of all
musical instruments + + +

Offered as the combined achievement of the Four
World Leaders in musical and electrical acoustics:

—The Radio Corporation of America, The General Electric Co.,
The Westinghouse Electric & Mfg. Co., and Brunswick
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C. A. Englebeck Elected
Vice-President Zenith Corp.
Zenith Executive Board, Headed by President

E. F. McDonald, Jr., Composed of Men of
Wide Experience and Standing in Business

Citicaco, Tre, November 9.—That the stability
and progress of radio is becoming more cstab-
lished is clearly evidencing itsclf in the fact
that men of many of the older lines of manu-
facture and merchandising arc hearing the “call
of opportunity.” There is hardly a month passes
but what some onc or morc men, promiinent
in the music or automobile business, break

.

C A. Englebeck
awiy from connvetions of long vears’ stamling
and ally thenselyes in the ranks of this infant
tdustry.

What at first was looked npon as a “novelty”
and an industry of to-day only has suddenly
claimed the atteation of promincnt captains of
industey and by this same token radio is fast

assuming the smnc proportions as did the
automobile in 1905, and likewise the phono-
graph in 1910,

C. A. Englcbeck, prominently known in the
automobile industey as among its foremost field
organizers iind merchandisers, particularly in
the General Motors Cadillag division and Peer-
less circles, by what was virtually a temiporary
leave of absenec from what he, liimself, consid-
ered his life's work, came with the Zenith Radio
Corp. in the capacity of assistant to the presi-
deut, E. F. McDonald, Jr., who alse figured
promintntly in automobile eireles yecars ago. It
was gencrally assumed at the time that Mr.
Englebeck’s affiliation with Zenith was more or
fess a temmporary ome. Mr. MeDonald wanted
Mr. Englebeck’s reaction on the merchandising
of radio, and Mr. Englebeck wanted the oppor-
tunity to get a cross-section view of radio iner-
chandising and the trend of public sentiment
and demand.

Four months rolled by and Mr. Englebeck,
engrossed in his study of radio conditions, be-
came so thoroughly sold on its possibilities that
the same old fires of action that made his suc
cess in the automobile field asscrted themselves
and Zenith began to feel the pulse of his ex
perience in the field’s response.

Mr. MeDonald returned to Chicago October
23 from his historic four months’ cruisc to the

Polar region in the intcrest of radio develop-
ment and in which lic was second command
on the MacMillan Arctic Expedition, in eharge
of the S. S. Peary, and it did not surprise Mr.
McDonald to sce the complete change fn Mr.
Englcbeck’s attitude toward radio, and w
e so characteristically expressed himisclf:
Donald, T belicve it is going to surpass cven
the balmicst days of the motor car.”

As a result, Mr. Euglebeck’s name was pro-
poscd to the Zenith board of directors carly
in November, and with the election to the posi-
tion of vice-president he attached himself as a
peananent fxture in the organization of spe-
cialists who are to-day responsible for Zenith
success. Vice-president Englebeck b also
director of sales.

It is interesting to note the line-up of Zenith

1d thelr carly training President
hgurcd among the most
tor car fcld work

execulives
E. F. McDonald, }r.,
promineut in America's o c
during his years of association \\'nllf the F{auk
Ho and other manniacturers Vice-president
Ihomas M. Pletcher, also president of the Q R
S Music Co. is a nian known throughout the
entire music fruteenity and lie has been onc of
that industry’s most ontstanding figures in phe
nomenal sales and indnstrial progress. Scere
tary N. A. Fegen, scrving for years as salcs
ianager in the musical instrument field, wa
also engaged in the sales end of the automobile
business, as was Director of Sales Promotion
H. H. Rocmer, who for fourtcen yecars was in
contact with the sales and field development of
several of the country’s leading motor car man-

ufacturers.

J. S. Ma_cdonald_in— Charge
of Columbia Recording Dept.

Latest Columbia Move in Rounding Out a
Strong Producing Organization Exemplified
in Addition of John S. Macdonald to Staff

The Columbia Phonograph Co. in the devel:
opment of its busincss is gradually eetting to-
gether an organization of the leaders in the n
dustry. Somc months ago the company seairred
for its factory manager Raymoud A. Glovtzner,
wlio lias lad many years' expericice in record
factory organization. The record product the
company is putting ont, which is now regarded
by the trade with marked approval, is a strik-
ing proof of Mr. Gloctzacr's ability.

Recently the Columbia Co. announced a fur-
ther addition to its organization in the person
of Frank L. Capps, to take charge af rescarch
work. He is regarded as one of the leading in-
ventors of the phonograph industry.

The Columbia Co. now amnounces a further
important move. Joln S. Macdonald, who lias
been associated with the Vietor Talking Ma-
ehince Co. for twenty-four years, has joined the
Colnmbia Co. to take eharge of the entire
cording department.  The Columbia recordiug
department has grown so large it has become
necessary Lo organize it ona more cfficient scale
than litherto. Arthur Bergh, who has denc
wonderful work and is largely responsible for
the improved Columbia recording, will now con-
centrate on thie musieal end of the department,
as it is recognized that he is a foremost au-
thority among musicians who arc leaders in the
recording world. Mr. Macdonald beeomes the
exccutive head of that departmenl

During the twenty-four years Mr. Macdonald
was associated with the Victor Co. ic was man-
ager of the Victor recording laboratory in New
York City for many ycars up to 1920, when he
heeame sales manager of the Victor Co. with
lieadquarters in Camden. On the retirement of
C. G. Childs about Oetober, 1922, Mr. Mac-
donald took complete charge of the artists and
repertoire department. It is unnecessary to

Macdonald’s  qualifications T
every respect, for they are well known to
cveryone who is associated with the industry
This move will still further strepgthen the

>

mcution  Mr.

John S. Macdonald
Colmtbia Co. on the lines of producing quality
records by the leading artists.

Music Master Jobber
in New Headquarters

Newark, N. J, November 7.—The North Ward
Radio Corp., Music Master distributor, of this
city, is now cstablished in its new headquarters
at 376 Planc street, where 60,000 square feet of
spacc is available for the servieing of radio
merchandise to dealers in the Newark territory.
In addition to ample stoek and shipping rooms,
attractive reccption and display rooms have
been installed and 2 private office for Herbert
Fink, president of the company. Besides the
Music Master line the North Ward Radio Corp.
distributes Mu-Rad and Day-Fan radio receiv-
ing sets, Farrand loud speakers, Burgess bal-
teries and Cunningham tubes.

NEW PORTABLE ALBUM

NATIONAL PUBLISHING CO., 239 S. American St., PHILADELPHIA, PA.

National Record Albums
Good Albums

Nationally known because they

give real satisfaction.

styles and prices

They require less selling effort.
Made to contain all makes of
disc records including Edison.

Write for our list of 1925

THE PERFECT PLAN
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Invention

Panatrope~#Radiola

Harnessing the powers of ELECTRICITY
to bring you the most wonderful music
Eknown to this age

\ Electrical Super-Reproduction of Music

) Capturing and reproducing hidden tones of melody as
never before. The Brunswick Panatrope—the FIRST

and ONLY purely electrical reproducing instrument

Offered as the combined achievement of the Four

World Leaders in musical and electrical acoustics:

The Radio Corporation of America
The General Electric Company

The Westinghouse Electric & Mfg. Co.
and Brunswick
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Sound Methods Built a $300,000 Business

L. A. Titefsky Started Ten
Approach a Third of a Millio:

1s it worth while for the talking machine deal-

of the popular numbers in the English lan-
guage. N 1ly there arc in the ncighborhood

er to go after the b of the forcign-born
residents of his community? Louis A. Titefsky,
proprictor of the Europcan Phonograph Co.,
successful New York retailer, thinks so and in
proof of the soundness of his views and as a
practical cxample of the profits to be derived by
making a detepmined bid for this trade lic
points out that he started in the talking machine
business only ten ycars ago, with a eapital of
$250 and now his annual gross business is in ex-
cess of $300,000.
What Is In 3 Name?

When Mr. Titefsky started in business he de-
termined to coneentrale on building up sales
among the foreign-born. His store was and
now is located in a section of the city where
reside people of all nationalities, Russian, Polish,
Ukranian, Slovak, Bohemian, German, Jewish,
1talian, Hungarian predominating. Because of
his location among these peoples, hic decided to
sclect a name which would suit all nationalities
and, aecordingly, “Europcan Phonograph Co.”
was the name he decided to operate under. Mr.
Titefsky believes that the name of his business
has been instrumental in sceuring considerable
patronage, especially making a strong appcal to
foreign-born readers of the firm's advertising
in the six leading foreign language newspapers.

Advertising Gets Business

»Adverlising,” says Mr. Titefsky, "is the most
powerful weapon for building sales at the com-
mand of the dealer. We have proved this to
our satisfaction. Our advertising appropriation
last year was $12,000. Our ads appear regularly
in newspapers printcd in various forcign lan-
guages and the bulk of our business is sccured
through this medium of sales promotion. A
feature of the company’s advertising is an an-
nouneement that mail orders will be given care-
ful attention. This has resulted fn a large
number of regular customers who live thou-
sands of miles from New York, Orders for
records are reeeived from Maine to Florida and
West to Scattle, There is food for thought in
this in view of the fact that it indicates dealers
in many citics are overlooking opportunities for
getting bust in their iti hesc
record orders are not merely for single num-
bers. The forcign-born people are, as a rule,
musically inclined and their orders run up to
and in many cases more than $10. Thils is all
cash business and involves no work other than
shipping the rccords.

The Europcan Phonograph Co. carries a
large foreign record stock in addition to most

of 40,000 reeords on the shelves. "We have built
up a reputation of having every foreign record in
stock and it is truc. It is very casy to lose
trade if the numbers called for are not in stock.
At least onec of every number of the forcign
records of scveral of the leading record manu-
facturers is in stock at all times. As the sales
arc made, the girl at the cash register makes

The story of the European
Phonograph Co. graphically
depicts the opportunity that
exists in the talking machine
pusiness. It is the story of a
man who risked his all in
something he believed in and
then through sheer business
ability built up a successful
enterprise, Those who think
the phonograph business has
gone to the “bow-wows’' will
do well to read the story of
Louis Titefsky. . . - - . -

note of the numbers and we promptly place or-
ders for a renewal of the stoek,” said Mr. Titef-
sky. The record business of this live dealer was
about $36,000 last year.
Service Wins Continued Patronage

Service is a fetish at this store. Foreign-born
people become repeat customers only if they
arc given, what is in their opinion, a square
deal, and the dealer who desires to make a suc-
cess of this class of business must be prepared
to go to great lengths to give maximum serv-
ice, according to Mr. Titefsky. The store has
a serviee department which is really kept busy.
1f there is something wrong with a customer’s
instrument, no time is lost in servicing it. To
facilitate deliveries a ton and a quarter truck
is kept busy and to speed up service calls and
for cspecially quick delivery a Dodge auto-
mobile is utilized.

Right Kind of Salesmen Important

The forcign-born customer likes to do busi-
ness with someone who can talk his language.
At least that is the cxperience of this dealer.
For this reason, the salesmen of the storc have
been carefnlly selected for their linguistic abil-

Years Ago With $250-—Today .
n Dollars Per Annum—How He Did It

His Sales

ity. Between them, the salesmen speak fluently
Italian, Jewish, Russian, Ukranian, Slovak, Bo-
hemian, German and Hungarian. Courtesy is a
rule of the store and the salesmen know thor-
oughly how to handle their patrons so that they
go away, after having made a purchase, fecling
that they were well treated. Onee a foreigner
gets the idea that he has been treated unfairly,
according to Mr. Titefsky, he goes away ncver
to come baek as a patron. W hat is even worse,
he tells his friends and they, too, ijgnore the
store where a countryman was treated unfairly.
Foreigners Good Radio Buyers

For some time, there has existed a belief that
forcign-born pcople are not good radio pros-
pects. Mr. Titefsky explodes this theory. "We
opened a radio department a year and a half
ago,” he said, “and our business has grown con-
sistently. Ina period of four months, our radio
business grossed §18,000. The foreign-born
people are beginning to awaken to the fact that
there is nothing mysterious about radio and that
they can get much enjoyment from a receiver.
As is our poliey, we advertise radio in foreign
language nEwspapers and the results in sales
are excellent. The important thing for the
dealer in a neighborhood like this is to be earc-
ful to sclect the right lines. We handle three
nationally known makes of radio, being earcful
to feature lines priced commensurate with the
buying power of our potential customers.”

Sound Metbods Responsible for Growth

When a business starts on a small scale and
Brows consistently thirough the years there can
be no question of the soundness of the mer
chandising methods. The European Phono-
graph Co., as has been mentioned, started ten
years ago On very small capital. At that time
the storc was a single small room; there were
two tiny booths, made by Mr. Titefsky, himself.
Today the store occupies a very large ware-
what was once three buildings.

room, in fact,
devoted to talk

There are large display rooms
ing machines, radio, records, pianos, and the
booths are of modern construction. The out-
side of the store boasts several large electric
signs telling the world the name of the store
and the lines handled

Drive on Bru—s;i—c_k Radiola

Martin Bros. Music Shop, Jeflerson City,
Mo., recently staged a special campaign featur-
ing the combination Brunswick Radiola. Spe-
cial displays and an extensive advertising drive
attracted considerable attention

Piano Co. and =

Times have changed in the Record Business
Old fashioned, profit-absorbing sales methods
are going rapidly into discard

Wanamaker, Lyon & IHealy, A, Hospe & Co., Grinnell Bros,, Baldwin
great many other prominent concerns have adjusted
their sales methods to meet the changed conditions by adepting

The Audak System

Without the

The modern method of demonstrating and selling records

Use ot Booths

Doalers place as many as six Audak units in spac
Audak models to suit cach particulas need.

e tormerly occupied by one booth, There are

Wrlie for full information.

The Audak unit illustrated supplied complete, ready for usc upon removal from crate

AUDAK CO. - 565 Fifth Avenue - NEW YORK, N. Y.
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No. 602 Act Console
{Clored)
American Walnut

er. 3310 without ae-

cesrories.

No.

luis antehnn coupling switel also
hey for switching from flrst audio
1o second audlo freyueoey wnpli-
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DOUBLY SALCABLL—=

/o7 DBeauty and Performance

You will attract your finest prospects for
radio sales—the leaders of radio opinion in
your sales area—with the Stromberg-Carlson
No. 602 Art Console Receiver.

Its exquisite design and beautiful finish
make this Receiver as safe and permanent a
furniture purchase as that of the finest
antique cabinet.

Its advanced radio design, ease of control,
protected price and unmatched radio results

STROMBERG-CARLSON

1 Fype Table Madel, 3-tube:
Prices quoted
ave for the

Salid Mshoguny. $130 without

uctessorics.

-
Ty
E‘i&

1060 University Avenue, Rochester, N. Y.

Builders of apparatus for voice
—standard throughout the world for more than thirty years

Stromberg:

make it the most permanent investment from
the viewpoint of radio.

Its Rejectivity —the radio quality vital in
nearly all sales terntory where the finest
radio receiver can be afforded—is practically
a Stromberg-Carlson discovery and wholly a
Stromberg-Carlson development. Your pros:
pects are going to ask a great deal about
rejectivity this year and about the receiver
which possesses it.

TeLeeHoNE MrG. Co.

transmission and voice reception

Untted States 4
| ot of the Rockies TuB
speaker.  Solld
without accessorles.

- T |

.o

U S

tnkes new tube bas
efutes cither liorn oy cone t5po
Mnhoguny.

No. 602 Art Console
Open)

e,
Shoteing control
board with enchasea
bronze selectors; 6
Tubes; Duai control:
Totally shielded:
Equipped with volt

No. 6] Toble Model, 8:tubes -
tally shielded; dual control; voit

. op
loud
4810
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so anxious to sell every customer that they di_sreprd the qucs‘uzn
of profit on the sale, iguring on gross volume uls_tead of nel.lno t
1f the dealer’s difficulty in getting sufficient supplies of new instru-
ments does not teach him to pick the cream of the market first,
(hat is, cater to the people who want but the best and pay cash for
it, then lie is going to receive a very forceful and painful lesson
when he finds his new stock gone and a lot of almost unsalable
‘nstruments on his floors to represent the cash profit he should have
realized. ;

The same cousideration should be given to the _quesllon of
\erms, for frankly there should be enough cash business at the
outset to make unnecessary instalment terms of any .sorl, and under
any condition the terms should be such as should give lh? dealer a
€air return for his enengy and moncy. A bundle of long-time paper
to offsct the store empty of new stock does not represeut a very
profitable asset.

Tt is a matte:
heeding of the warning will mean dollars an
pocket who gives intelligent attention to this matter.

¢ that should be considered well in advance, and a
d cents in the dealer’s

Publicity With a Punch

HE TALKING MACHINE WORLD last month carvied onc
of the largest and most effective advertisements ever published
devoted to any single line of produets, namely, thirty-four pages
printed on speciul paper in the interests of the line of radio receivers
manufactured by the Zenith Radio Corp. The advertisement was
notewarthy tot only for its size and general conception but for the
fact that it represented an unusual spirit of co-operation between
manufacturer and distributor, inasmuch as over a score of Zenith
distributors taok occasion to tie up with the campaign.
Both the Zenith Radio Corp. and The World have received
many compli 'y messages relative to the advertisement, which

Long Distance Telophones—Numbers 2642-3.4.5-8.7-8 Vanderbilt
Cable Address: “Elill,"" New York

'NEW YORK, NOVEMBER 15, 1925

Plain Facls for the Dealer or Salesman to Digest

HE placing on the market of a number of new sound-reproduc-

ing instraments, revolutionary in charneter, and the promise
{hat other noteworthy achievements in reproducing mediuns will
be offered 1o the public in the neie future bave offered and will
offer to the retailer in talking machines an uuexampled opportunity
for uot only cultivating new and profitable fields for the latest
products but going over the rich ficlds that have been worked in
the past for the purpose uf reselling old enstoniers instruments so
radically new as to make their purchase most desiriible.

The marketing of new instruments has naturally placed the
manufacturer in a difficult position so far as production is con-
cerned, for it has meant that operations had to begin with a standing
start, as it were, and be built up from nothing 1o a point where the
output in some measure at least was sufficient to meet the initial
demand of the trade and the public. Even under the most favor-
able manufacturing conditions, and discounting Ihe public demand
for the maximum, it will probably be many months before pro-
duction can catch up to normal demaud, which means thal unless
every possible calculation is wrong the talking machine dealer is
facing a sellers’ market of long duration.

But with all these apportuuities before them, and with the cer-
tainty that for months tn come the question will be that of getting
enough instruments to sell rather than the prohlem of moving them,
there are dealers who insist upon injecting a very unnecessary bit
of pessimism into the situation. In short, they are beginning to
worry about how they will meet the trade-in problem, feeling that
the owner of an old model machine will want to receive an allow-
ance for it before he buys a new instrument.

It is the consensus of apinion among merchandisers of acknowl-
edged ability in the trade that the dealer who considers a trade-in
at all for months to come is, to put it bluntly, a plain fool, for he
is going to give onc customer A new instrument with an obsolete
model as part payment, instead of waiting an hour and selling that
new instryment to another waiting customer for cash or on a cash
hasis.

There always have been and always will be retailers who are

<erves not only te emphasize the status of The World as an effective
advertising medium, for the Zenith Corp.,, as one of the large
advertisers of the country, has had wide experience with media of
varions sorts, but likewise emphasizes the faith of the company in
its products and in the music dealer as a worthy medium for the
distribution of those products.

The advertisement, as well as the similar campaigns which
have been carried on in The World and dsewhere, was due in
chiel measure to the farseeing vision of H. H. Roemer, Director
of Sales Promotion for Zenith, who is a firm believer in forceful
and originally conceived publicity as a means of driving home sales
arguments. He has been able during the period of his connection
with the company to win the confidence and, what is just as impor-
tant, the co-aperation of the distributing interests.

It will be remembered that it was the Zenlth Radio Corp.
which last year, when the shaving of prices by radio manufacturers
tn an effort to meet the overproduction problem was the rule, had
the courage to announce an increase in prices to cover the increased
cost of manufacturing a worth-while product. One has but to
confer with a Zenith dealer to find out just how effective was that
move in establishing public confidence.

A Potential Markel Full of Possibilities

E hear semi-official reports to the effect that sales of radio
receiving apparatus to the public totaled close to a half billion
dollars in 1924 ; that 1923 also produced a great volume of business,
«nd that 1925 is breaking all records, and the question arises as to
where all the money is coming from and how long it will kecp
coming.

Just to give some idea of the future possibilities for the selling
of radio, the U. S. Department of Agriculture has issued an official
bulletin embodying couniry-wide surveys, referred to elsewhere in
this issue, showing that 90 per cent of the farms of the country are
without radio receivers. To the dealer in radio in the larger cities
these figures may not have a strong appeal, but there arc thousands
of dealers in the smaller towns to whom the figures represent a
potential market full of possibilities and profit.

A large proportion of the public, and in fact members of the
trade itself, are prone to regard the radio receiver as a medium
for entertainmnent, and the talking machine dealer has naturally
fitted in exceptionally well as a distributor of radie products because
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e is essentially in the music field and about 85 per cent of the
broadeasting programs are made up of music.

The permanence of radio depends in no small measure, how-
ever, on its value as a disseminator of news and of education. The
fanmer finds that the radio brings to him, almost as soon as it
happens, the big news of the day, for he has no special editions of
m_cmzpoli(zn newspapers to depend upon. Most important of all, it
brings to him the market reports in which he is so vitally interested,
and more than one tiller of the soil has been repaid for his invest-
ment in a radio set many times over by being able to talk to the
commission merchants in his ewn language, for radio had told him
what the day's quotations on produce were quite as soon as the
information was received by the prospective buyer.

As radio receivers are being built constantly more fool-proof,
and certain in operation, and are being cased more attractively, they
are finding a fresh market in metropolitan arcas, for individuals
have withstond the radio appeal until they were sure of the caliber
of the broadcasting and of the reliability of the recciving medium.
This market itseif should continue indefinitely, but at the same
time there is not to be overlooked the country buyer. Through
him the radio represcats a vital link with the civilization of the
day. His Ford takes him to town, but the trip requires time. The
radio is at his command at all times to bring the news of the city
and of the country at large to him. The dealer in the small city or
the town who doesn't do a large proportion of his hard work out-
side the town limits is missing a vast potential market. We have
the Government's word for it

Proving That Public Interest in Not Dead

HAS public interest in the reproduction of good music died?
Some few months ago it would not have been difficult to find
ordinarily optimistic members of the trade who would have freely
admitted that, although not perhaps entirely dead, interest was dis-
tinctly dormant. To-day, on the contrary, the man who is doubtful
of that public interest in reproduced music will have a difficult
tiine in proving his case.

It is doubtful if the music trade at any time in its history has
received so much publicity in the reading columns of the daily
newspapers as has been accorded the new sound-reproducing instru-
ments and the new and improved records that have been placed on
the market this Fall, and this publicity, more than anvthing else,
cerves to prove the existence or the revival of public interest, for
it is the function of the newspaper to comment on those things
which will appeal to its readers.

The Man on the Street is frankly wondering what it is all
about. He sees the stories and the advertisements and is waiting
for an opportunity to hear and see for himself this new development
in the musical world. The efforts to present the new instruments,
not as improvements over the old but as entirely new develop-
ments in the art of sound recording and reproduction, have un-
questionably been successful. Numerous incidents have been noted
where engineering societics, organizations of business men, colleges,
and high schools have made formal application for an opportunity
to hear and study the new instruments, which in itself should estab-
lish their status.

Most important from the standpoint of the dealer, the new
products have not merely opened new fields for selling but have
reopened old fields. Many dealers can recall customers of fifteen
or twenty years' standing who, having bought a good machine at
the outset, could not be persuaded to reinvest because there were
ot sufficient improvements made to make a reinvestment worth
wlile. To this vast number of individuals who have the money and
{he inclination to gratify their musical desires, the latest instruments
will make an unquestioned appeal. It appears that the immediate
futurc of the talking machinc trade, as snch, is just about what the
retailer wants to make it. The opportunity is his to realize on or
ta neglect, and the effectiveness of his sales praanation campaign
will measure his profits on these new instruments.

Cash in Hand, Not Volume, the Test

HE real test of the success of auy business is not the nunber

of sales made or their gross value at retail list prices, but rather
the amount of actual cash realized in the transaction. In other
words, if $100,000 in sales brings in only $20,000 in cash at the
ontset, it is a $20,000 business until such time as customers begin
making payments under their contracts. Every day that paper in
the safe remains unpaid means just so much actual money taken
from the dealer’s profit, and carelessness in the matter of collections
aften means that the retailer has a very fine paper rescrve, so far
as quantity is concerned, but not enough cash to meet the actual
requirements of his business.

A number of cases have come 1o light recently where retailers
have allowed their overdue accounts to multiply to a dangerous de-
gree on the plea that, with business somewhat off color, it was con-
sidered a matter of precaution to keep the customer amiable and
quiet and not to press him for money due. Such a policy never got
anyone anywhere. When making the purchase, the buyer assumes
a definite contract, duly signed, to pay so much at stated intervals
and should be made to live up to that contract just as he would be
compelled to live up to any other business obligation.

When one payment is skipped without dire consequences, it docs
not take the average even the well ing one, very
long to get into the habit of skipping, and the longer the account is
overdue and the larger the amount becomes in like proportion in-
creases the difficulty of collecting.

This rule of prompt collecting applies to every line, whether it
is talking machines, radios, pianos or whatnot. At the outset, the
customer’s intecest is undeniably centered on his purchase or he
would not have made it. By seeing to it that his payments are
kept up regularly, he is brought to a point where his equity in the
instrument is sufficiently large to make it worth while to pay out
and have full ownership, rather than to face repossession and a
consequent loss.

1t is this power of equity that warrants the demand for substan-
tial down payments and short terms. The dealer whe builds up a
large volume of long-term business with a small amount of cash on
hand to show for it is not a merchandiser. Instead of selling his
goods he is allowing the public to buy at their own terms, and that
is a poor policy where a man is in business for a profit rather than
for philanthropic purposes.

RADIO

4453

Telephone SUNSET | 4 o

CABINETS

Quality Cabinets on a Quantity Basis
Your inquiries will receive prompt attention.
QUALITY—-SER VICE—PRICE
JORDAN CABINET CORPORATION

EDWARD B. JORDAN, IR., Presidem

For thirty years the namc Jordan has stood for quality in cahinet work

PHONOGRAPH

First Avenue and 56th Street
Brooklyn, N. Y.
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Radio Co_rp. Announce_s
Ad Service for Dealers

Advertising Service Bureau to Keep RCA Deal-
ers Informed of Sales and Ad Activities—
J. R. Lunstead Heads New Bureau

The Radio Corp. of Amcrica has announced
the organization of a complete dcaler advertis-
ing service 10 aid the dealer in conncetion with
the adwertising work he carrics on. This new
Advertising Scrvice Bureau will keep the dealer
inforined on all RCA sales and advertising ac-
tivities and their divect relation to dealer helps.

J. R. Lunstead, formerly in charge of the East-
ern district advertising departnient, is now di-
recting the work of this burcan and he places
at the disposal of all RCA dcalers the serviecs
of the entirc RCA advertising department.

The organization of this special division of the
advertising departmeut is an indication of the
impostaace which the Radio Corp. of America
places on local advertising and dealer contact
in sales promotios devices, and also on the
ability of dealers to use such advertising mate-
rial as the RCA places at their disposal.

The background of the ncw system is the far-
reaghing general advertising campaign which the
compiny has planned for the eoming Fall and
Winter. This embraces uewspaper advertising
tn almost a hundsed publications, gencral and
trade advertisements in over forty papers, bill-
board advertising, direet mail, motion picture
fihns, shows and exhibitions and practically
every other medium known to the advestising
art. In order to localize this tpemendous eam-
paign and permit every dealer, everywhere, to
reap the full advantages of it, the RCA has pre-
pared local advertising features which the deales
is to use over his own name. This scrvice
includes general eatalogs and individual leaflets
on each picee of apparatus, news photo service
for window pastc-np, other seasonal.and mer-
chandising posters, the well-known Penny-a-

Day window display campaign, which is a com-
plete serviee on window displays, novelty cut-
outs and other decorative fcatures for the store
and counter, complete advertising letter cam
paigns to be sent out by the dealer to his mail-
ing list over his own signature, scasonal and
tic-in newspaper ads for which either clectros
or complete matyices are furnished, reprints of
national advertiscments, reprints of billboard
posters, the famous "Town Crier,” and other
featurcs which appear from time to time.

In addition to the actual distribution of this
material the new service burcau will keep deal-
crs posted on the latest mecthods of preparing
and placing their local advertising. "It is
planned to have represcntatives from the burcan
travel among RCA dealers all over the eountsy,
clping them with their local advertising prob-
lems and endeavoring to secure for them the
best possible results from the effosts they
make,” said Mr. Luastcad. “Caminunications
are invited, and it will be the aim of this burcau
1o give every dealer the limit in personal sery-
ice, consistent with the sizc of the staff.” Com-
munications should be addressed to J. R. Lun-
stead, Advertising Service Rurcan, Radio Corp.
of Amcrica, 233 Broadway, Necw York Gity.

New Associated Glee Club
Record Made by Columbia

A companion record to the recent recording
of "Adeste Fideles,” sung by 4,850 voices, whiel
was seleascd by the Columbia Phonograph Co.
and advertised widely as the record which would
awaken interest in idle phonographs and
which has merc than achieved this claim, will
be released shortly. It contains a coupling of
two numbers sung by the Associated Glee Clubs
of Amcrica at their concest in the Metropolitan
Opera House and 850 voices render "The Sword
of Ferrara” and the "Hunting Song,” from
Robin Hood, in a fashion that is eertain to
make the record a consistent scller.

Inte;national Radio Week
to Be Held in January

c for American and

Preparations Being Mad .
ational

Forefgn Broadcasters to Make Intern
Tests—To Observe Silent Hour
Intcrnational Radio Weck will be obscn_red
the last week of Jawuary, and it will be a period
of tlic greatest activity on the part u(_ broad-
casting stations throughout the wor_ld l‘he_ big
fcature of the weck will be the mlcrnzuor_lal
broadeasting tests, with broadeasters in Amesica
transmitting special programs each nighl_unl:l
cleven o'clock for the benefit of overscas listen-
ers and then signing off for a full hour between
cleven and twelve so that Ameriean listeners
can listen for foreign stations.

Broadcasting stations in fifteen countries will
participate in the tests and it is expected lh.ﬂl
every broadeasting station in this country will
obscrve the silent hour. During the last Inter
wational Radio Week foreign programs were re-
ported by listeners in practically cvery section
of the country and Amcrican programs svere
heard in all European countries. Broadcasting
stations in this country will make speeial cfforts
to present their niost attractive programs dur-
ing this week.

Morton Downey Brunswick
Records Prove Popular

Onc of the most reeent of Brunswick record
relcases which bears all the marks of being
a best seller not only at the present time but
for years to come is "Mecmories," coupled with
“Lonesome, That’s All" both sung by Morton
Downey. This young artist rapidly jumped in-
to popularity with concert and vaudeville audi-
cnces and since joining the Brunswick roster
of recarding astists, he has achicved even greater
recognition.

Peerless Albums Create

How Much of the Small Gift Money

Is Yours?

Peerless Art Mission Albums Make Ideal Gifts

With or Without Records Unit of Sale Ranges From $1.00 to $12.00
The New Peerless Combination 10 and 12-inch

Art Mission Albums

offers an ideal way to get the Small Gift business. The Album com-
plete with eight 75¢ records and four $1.25 records retails for $12.00.
Smaller combination units can be devised. The Art Mission Album
is the finest product of the album-makers art.

Record Sales

Exclusive metropolitan distributors for the new beautiful and educational
“PICTORIAL RECORDS” for children.

PEERLESS ALBUM COMPANY

PHIL, RAVIS, Presldent

636-638 BROADWAY, NEW YORK

WALTER S. GRAY CO., Pacifie Coast Reprossntative
San Francisco and Los Angeles

L. W. HOUGH, 146 Mass. Avesue
Boston, Mass.
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Expansion

= USINESS men are too busy to write
“gestimonials” and the mute ex-
pression of repeat orders, growing
in size, gives the evidence that
Everybody’s Service is performing satisfac-
torily.

When a small office is superseded by a

Above is a minioture reproduc-

tion of Everybody's Building re- large one; when a floor expands into two
cently purchased by this concern o 5 S 5o o o

to assure permanence o our serv- f]OOrS and fmally an entire bulldmg 18 req\llred
ice. This is located in the heart v o g

of the business section of Phila- for the use of our business, we can consider that
delphia, accessible ; all rmIrogd « h” . 1 3 d f

depots, express offices, nearl

”“f ks Opﬁte, e o ideaJ; growt s a staple commodity O our
location—ideal for receiving and company.

shipping thousands of orders,
and enables us to give them fast,
e This expansion has been safe and sound,
and is the result of being constantly on the
alert to give better values; to improve our mer-
chandise; to safeguard against mistakes that
might cause delay on repair parts and to antici-

pate improvements in Service.

Expansion in promise and premise indicates
our reciprocal attitude to our constantly grow-
g clientele. :

FILADELPHIATUS A

Makers of Honest Quaker Main Springs
A Comnlete Line of Talking Machine Repair Materials
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and Prevents Confu
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Systematizing Retail

A Definite Plan of Operation Insures the Dealer Ag
sion Due to a Lack of Knowledge of How

Store

the Business Stands—Simple Operating Plan of

Sneeessful eperation and naagennnt of a bisi-

retail, whelesale or manu

nees, whether it be a

facturing enterprise, depend on ecriain basic fae-

tors, not the least of which is a simple, cconomi-
eal method of scenting Imsiness and the instal-
Iation of an acenrate acconntaney and record sys-
tem.  The dealer nmst in a position to quickly
determine the exact condition of his business at
all times, awd for this reason records of every
transaction, from the time mereliandise is ordered

€ |
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i of a manth, or in fact auy period during the
mouth, the vertical coltinns are summed wp and
the resnlt placed in the space provided for that
purpose at the boltom of the form, giving the
(otal sales of cach priced record and also the
wninber of caeh of these reeords sold, On form
No, | for a corresponding period the purehases
of diffcront priecd records have hoen recorded fn
A similar mauner, aecording to price. Thesc are
also summmed up, the result in valne of recurds
purchased and amw
ber of recordings ap-
pearing in the spaec
following the words

I J_ “Total Amenunt” aud

“Tatal Units," respee-
tivelv. In the uext
fine is placed in dol
Inrs and cents the in-
| ventory of the differ
enl priced records
previous to the pure
elhiases recorded on
this shect. The value
of pnrehases and the
previons inventory
are added together.
From this sum is de-
3 ) ducted tlic sales for
the period which have
been recorded on
Form No. 2. The bal-
ance is the nmber of
reeords under cach

1 ||

H

Fig. 1—Stock Sheet of Records Purchased. Fig. 2—Rccord of Sales

until the last payment has been made on an in-
stallinent account, are indispensahle. This is the
idea in back of the success of Parnes & Jacobs,
Inc., who operate a successinl talking machine,
radio and general musical merchandise business
in New York
Quick and Accufrate Record Inventory

The accompanying illustrations, Nos. 1 and 2,
comprise a incthod of reeord invenlory whieh is
different from thosc in general nse and has the
merit of being unusially simple. Form No. 1 is
a stock slieel of records purchased. This firm is
imusual beeanse, insteail of listing records accond
ing to mumber, they are listed aceording lo price
as may be sccn from the figures appearing at the
top of the vertical colmmns. Why this is donc
will be made clear later. Form No, 2 is a stock
sheet of records sold and is very much similar to
Form No I, except that the days of the month
have been nserted. On the first forin space has
ficen left for the inscrtion of dates because
records are ordered only once wor twice cach
week and not daily. Form two requires the list-
ing of days- of the month becanse, of course
record sales nrc made each day. Here is how
these forms arc used: At the end of cach day,
the sales of various priced records arc entered
on the “Stock Sheet of Records Sold." At the

price division in
stock. A few nun-
utes of a vlerk’s tune in actunl counting will
determine whether the balanee is cvrreel or
there have been “unexplained" losses in records.
Reordering and Pushing Slow Movers

"Reordering reeords is done from (he cecord
racks and not from Uhe books." explained Mr.
lacobs, active manager of the busincss. “There
arc several reasons why (his method is best
First, the regnlar examinntion of the records by
the salesmim or saleswoman in charge gives that
individual an accarate idea of the condition of
the stock. Sccond, by going over the stock the
sales clerk can delenmine which are the slow-
moving records nnd can push those nmmhers. Be-
canse several records of a number have been sold
there is no reason for reordering unless this par-
ticular number happens to be in popular demand.
When the sales clerk comcs aeross a slow-moving
number, he jots idown the title and number on a
lip paper provided for (hat pnrposc. For ex-
unple: Fox-trots arc listed under that lieading;
Tand imstriment records, vocal, novelty mnmibers,
ete., are all listed scparately. I{ a custoner asks
1 good fox-trot and leaves the selection of

the record o the sales person that individnal ean
then glanee at his list of sloweselling fox-trots
and suggest one of those mimbers. We find this
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Management

ainst Loss

Parnes & Jacobs

Each insteument purchased is recorded on what
i known as a "Stock Register,” which is illus-
\rated herewith,  The record is made as follows
The make of the instrumecnt (Victrola or any
other make ordered) and the style {comsole, table
model, cte.) are cntered at the top of the shect.
A new sheet is nsed for cach style opdered. For
exanile: 1f ten Style 100 Biank machines are
the datc of delivery is entercd in the first

ordercd h
colunn; serial namber of cach instrument in sc
nd colnmn; nish of cach instrnment in third
column; and from whom ruceived (name of
wholesaler, jobber, cte} is entered in the fourth
colunn.

As each sale of a No. 100 Blank machine is
made, the partionlnr instenment sald is crossed
off on the stock register sheet and in the threc
colnmms to the right are cutered date of sale,
name of pnrchaser and (he account number. (Each
enstomer has an "account pumber” in the ledger.)
Thus, by glancing at the stock register shect of
the No, 100 models, it can be instantly determined
what instrnments have been sald, which ones
main on the floor and which models must be or
dered.

Unique Contraet Form and Delivery Cheek

In many respects the contract in usc at Pames
& Jacobs, Ine., is unigne. At the time of sale the
contract is made out in duplicate. The lower por
tion of the carbon eopy is given to the customer
with a “pass” book. The upper portion of the
duplicate, which is really a delivery reeeipt, is

sE

MaKE

SrocK REaMTER.
2% [

Instrument Stock Register

signed by the delivery man and remains in the
store, fumishing a record thal the driver has re-
ecetved the instrument. The upper portion of the
original is taken by the driver and when the in-
strument has been delivered the customer signs
this and it is retumed to the store. In cases
where the customer has made only part of the
initial payment al the store, the bafanec to be eol-
leeted at time of delivery, this is entered in the
upper portion of the conlraet on the right in the
space provided. The dclivery man collects the
moncy and turns it over to the cashier in the
store, the latter signing a reccipt for the money at
the bottom of the upper portion of the contract.

On the back of the duplicate portion of the
contract, which the eustomer keeps, appears the
following salutary talk on cstablishing credit:

When you buy your phonograph mnd make your

(Coutivued on page 16)

very effcctive in clearing our stock of 'sticke

STARR PIANOS

‘!il"l . 5

STARR

GENNETT RECORDS

Represent the Highest cAttainment in Musical
9% STARR PIANO COMPANY

Established 1872

rth

Richmond.’ Indiana

I
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Model Fifteen

The outstanding performerin
the radlo field. Qulytwo dials
for tunng, Highly sclectue,
with tone pure, nainraland
Ifechike. Price St10.00 (with-
ous accessories). Stightly
higher west of the Rockues.

Kennedy Radio Franchise
Spells Permanent, Profitable Business

There are really only four thinis that you as a music dealer need
to think about if you want to build a permanent, profitable busi-
ness with Kennedy receivers.—

(1) Kennedy Protective Policy. Three years ago Kennedy originated
the protective policy that really means something to music dealers, The
Kennedy Franchise is based on a distinct territorial agreement which gives
every dealer fullest protection in his community, Every dollar’s worth
of time and energy a Kennedy dealer invests means building a sound,
permanent business for himself that will grow with the years and become
more profitable as time goes on.

(2) Kennedy Radio Receivers. Proved instruments—every one.
Kennedy receivers are designed, engineered and built to do one thing—
deliver continuous, satisfactory performance.

(3) Kennedy Organization. A sane combination of radio engineering
and sound, progressive business ability. An organization with both feet
on the ground—geared to quantity production, every detail of which
measures up to Kennedy standards.

(4) Kennedy Sales Co-operation. Complete dealer sales and ad~
vertising service. A program comprehensive in nature and extending
immediate profitable benefits to every member of the Kennedy organization.

Thereis Still Time to Become a Kennedy Dealer

There may still be an opportunity for you to line up asa Kennedy dealer.
Time is passing — and you should make your inquiry now. Address

COLIN B. KENNEDY CORPORATION - 2019 LOCUST STREET r SAINT LOUIS

KEN%EDY’

aSATEN

Royal Sixteen

A completely self-contamed set,
including superb reproducer
with full-throated tone chamber,
all built-in. Lists at $235.00
{without accessories). Shightly
higher west of the Rockies.

Model Twenty

A new one-dial Kennedy com-
biming simplest opevation unth
accurate control. Lists at $80.00,
without accessories. Shghtly
higher west of Rockes.

Royal Speaker
Model Six-Thirty
A console speaker de luxe en-
closed in mahogany cabinet with
beautifully grilled front. Lists
at $40.00. Slightly higher west
of the Rockies,

Speakers

Embodics the same reproducing
wnit used in the Kennedy Royal
Speaker. Two stzes. Model Six-
Ten, 12 in, bell, $20.00. Model
Six-Tiwenty, 15 in. bell, $25.00.
Shghtly higher west of Rockies.

of Radio

- The Royalty @

Colin B. Kennedy Corporation, 3019 Locust Strect, Suint Louis: You may send
the Kennedy Protecine Dealer Frenchise and full information on the complere

rticulars of
enedy ne
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Systematizing Retail Store Management
—Operating Plan of Parnes & Jacobs, Inc.

(Coutinucd from page 14)

payments promptly, you ore establlshing credit with
us for all times. Tbe advantages al csiablishing
eredil are many. It means that should you ever desire
to puschase anything from anoilier louse you may
always refer them to us and we will be glad to say
how proniptly you made your payments al the lime
you deall with us.

Your fulure emglaycr or bond company may require

to know your credit and financial halits, Your Job,
otvLiveRy pecewrT

[ o & ERor
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PARNES & JACODS, luc.
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o awmon et
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Liw.omoies

Delivery Reecipt and Conteact
your rcry bread and buller may depend ou onr refer-
cuce, wvhich we gladly give to our promut accoruits.
Don't orerlook the importance of cstablishing eredit
with 2 reliable house,
Fuee Szurtces

Such as adjustments, to keep the insirument In proper

condition, will be giren as per gustantee spccificd on

other side.

Below this appear several excerpts from tle
Penal Code of the State of New York, pertain-
ing to the rights of 1he mereliaut and the inslall-
ment buyer.

Data on Which to Base Credit-

On the back of Ihe original contract, which is
rctained by the store, arc a number of questions
whieh the ewstomer is required to answer. These
are uscd to determine the credit standing of the
prospeetive customer. This includes data on

wltetlier 1lte prospect is married or single, length
of time al prescnl address, occupation, eniployer’s

Account Now

We beg 10 advisc you that we hare not reccived &
payment from you 1his mont, alihougl you usually
pay hefore this timc. We, (herefore, kindly ask that
you favor us with a remiiance prompity upon reeclp!
of this letter.

Thonking you in advance for giving this matter your
prompt attention and with hest wisbes, we are, yours
very truly,

Parnes & Jacons, Ine.,

Credit Dept

name and address, lily, children di
school and thic addresscs of the schools, whether
the prospcet has cstablished eredit with other
firais, savings accounls and the names of banks
iu which lic deposits, insurance, whether he be-
longs to a trades union, and whether he is a mem-
ber of any other societics. In additiou the pros-
jeel bs requested to give the names of three ref-
vrences.
Form Letters Speed Collections

Parnes & Jacobs, Inc, after giving serious
thought to the best methods of keeping collections
up to par, and especially bringing in the payments
of those inclined to be delinquent, have thus far
found form lctlers most economical and effective.
First, @ reminder notice is seat to the cuslomer
and if this fails to bring in the moncy due, four
letters are sent out to 1he delinquent at intervals.
1f the last letter falls to get results persomal at-
tention is given to the collection of the aecomtt
and if this, too, fails, repossession of the instru-
et is made without loss of time. The "notiee
of payment duc” form and the four letters in the
scries follow:

Telephone Dry Dock 5978
Nolice of Paymen

Pasnes & Jacoos, trc.
Puonocaarns—Havouan Pianos

88 Cuntos Samsr

New York
Date. aaaannnnnnnnnnansns 192
Dear Sir.
Your paymeot of $........ will be dve ou ... L..182
We ivould appreciate an immcdinle remitlance.
Yours tridy, B
Pannus & ons, INC
Acel. Na. Date.. - 192
Tanxss & Jacous, In
88 Cuintox STaEsT
New York
Gentlenicn:
Enclosed pleasc find paymeut of $........ to apply en

wy accouut; credit me with same and forward reccipt ta

Yours truly,
Name (in full). .

014 Address

New Address .

City and State. . .

Kindly Enclose This Slip With Your Remiliance.

1f your name ond address Is not spetled right, kindly
carrect il.

The dealer who overlooks Ibe fm-
portance of sclltnz gemutoely rellable
honograph occdles s
i3 record sales. A phooograph oeedle

Is o very small sure, b ¢

you jugdlindg with
youl record sales 2~

Balaoced op thelr polals are your
record cotes.

Strikc a balanco 4o your faver Selt
o oeedle thal has a xecognlzed reputa-
tion for pmiform quality. Stop juggting

ond make sure

Aecount No.
Pavugsr Past Dux §.

Perhaps you did not get our reccat letter ealling
altention 1o your account which, a3 you are aware, is
somewvhal past duc.

We ore sure thal you sre desirous of mecling your
olillgations prompuly, but pessibly in the rush of other
Lusincss, our account was overlocked.

Please faor us witl your check by return mail. Yours
veey truly,
Paxnes & Jacans, Inc.,
Credit Dept,

Aecount Ne.

Arc you aware of ke fact that this is the third
nollfication we have seal you relalire to your account?

We are at a loss to understand your secming negleet
of the matter and your perslstcucy in ignoring previous
requests for scitlement of 1he amount due. We canuot
sce the necessity of our writing you 5o ofign, as e
fecl that we arc entilled o at least the courtesy of a
reply. Even df you cannot pay the amount just mow,
you showld frankly let us know (ke reason why, and
whea you will pay. It is much casier to pay cack
instalment oo the day it is due tbam to lct jt drag
along until nearly lime for the next one. We know
hosr it 4%, and that is irhy e urge you to pay promptly
cach moutl according lo your conlracl.

We want our husiness rclations to be pleasant, aud
we respeetlully requeat that you comply with the tcrms.
of your agreement by sendlng us at once the amount
due and making afzangements lo lake carc of all
fulure paymenis prompily as ¢ach one matures.

Respectfully yours,
Parsrs & Jacoms, 1x€.,
Credit Dept.

Account No.

Four \lmes wec hare written you regarding your
aceount and as yet we have failed to reccive payment
or your reason for witthotding scttlement. We are
forced to infer from your continued refusal to answer
our letter thar it is your inlention to erade payment
and make it necessary for us ta resom to stronger and
more unpleasanl mcasures lo efleet an adjustment.

As e wish to afford you the opportunity of an
amieable sctilement and save you tbe cmbarrassment
and eapeuse of baving this matier taken to court, ive
hare decided to allow you five days longer o which
to make payment. Your rcfusal (o arrange this matter
within that time will result in gur placing the rontract
in the hands of our attorncy for Gnal disposition.

Respecifully yours,
Parnes & Jacoss, Inc.,
Credit Dept.

Clever Tie-Up With the
Popularity of Football

Des Moines, 1a., November S—Harger & Blish,
Atwater Kent dstributors of this cily, have in-
geniously taken advantage of the football sea-
son in a series of suggested letters which they
prepared for their dealers. One letter, which
proved partieularly effective, offered to place an
Atwater Kent set in the home on trial on the
specified day of the football game. This letter
contained a return posteard Ior usc in taking
advantage of the offer. 1§t brought very favor-
able results, not only in the request for sets to
be placed on trial but later in the actual sales
which resulted from these trial sets.

In New Home

New Jersey Radio, Inc, is now established
in new and larger quarters at 328 Washington
strect, Newark, N. J, wlhere 2,000 square feel
of floor space are being utilized to stock and

(hllf 10 0
000 of tho littlo things lo life" wilh your record asles
{hat count in your business. of them wild—

OXeh ... Digetone, Needlles

Products of the

display full and completc lines of the Atwater
Kent line of receivers, the Pooley-Atwater Kent
line, Cunningham tubes, Eveready batteries and
Valley chargers. This company distributes
Atwater Kenl reecivers throughoul the north-
ern New Jersey territory.

GENERAL PHONOGRAPH CORPORATION The Slap Radio Corp. was recently incor-
porated at Albany with a capital stock of

25 West 45ib Strest OTTO HEINEMAN, President New York Cily $10,000. The incorporators are N. Feinberg, A.
,000. a . , A
al Kiernan and A. Slap.
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Jjust one

EXPERTS

Brandes Cone, list $38

ERE’S a straight-from-the-

shoulder proposition. You
want to stock the fast-selling
speakers—you want to sell the
best. You can't know the remark-
able tone—the range and vol-
ume of the new Brandes Speakers
unless you hear ’em.

So order just one—any one—

Brandes Horn Type H, list $18

Brandes Cabinet, list $30

cone, cabinet, or horn. Test it
thoroughly. Try it on any good
set. Compare it with other
speakers. ’

Each is a beauty of its type—and
the tone is of Brandes quality.
Hear one Brandes Speaker—and
let your customer hear it. That's
all we ask!

Canadian and Western prices slightly more.

Select a speaker and ask your Brandes jobber to send it to you for
test. O send your order to us and we will forward it to the jobber.

Brandes Products Corporation
200 M. Pleasant Avenue  Newark, N. J.

Brandes

IN RADIO ACOUSTICS SINCE

1908
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Thousands Hear Orthophonic Victrola in
Demonstrations Throughout the Country

The Victor Co., Wholesalers and Rclail;rs Co-operated in Staging Carefully Plani

ned Demonstra-

tions to Bring the New Instrument to Attention of Music Lovers

d ra-

Since the ment and first
tion some five weeks ago of the new Ortho-
plionic Vietroln np to November 2, selected as
Victor Day, when the new product was shown
to the general bnying public, interest was
aroused i the instrwment in a manner whicl
cannot bielp but awaken admiration. The entise
Victor orgamization, faetory, wholesnlers and
retniless co-operated in bringing the Ortho-
phonic Victrola to tle attention of the public.
Thronglont the countsy Vietor distributorss
banded together in order to sys ze the
instrument, working with Vietor
ealers in giving conntless dentoustrations 0
invited nudicnces, composed of leading musi-
crities, newspaper men and  women,
izens, leading civic and social or-
The resultant publicity all hail its
g the interest of ihe geuernl
Vietrola, witlt the

cians,

s
share in awak
public in the Orthophonic
result that when the advertisements appeared in
the papers asking the blic to call at any
Vietor store and hear tl trument the Victor
stipes were theongeil with visitors.
An idea of the thorough manucr ef introduc-
ing the Orthophonic Victrola can be gained
from the following partial list of dewmonstsa-
tions given by the metropolitan dealers alone:
Hartiord Club, Hastford, Conn., with all Hast-
ford dealers co-operating; the Brooklyn Sym-
phony Soricty, Brooklyn, N. Y.; Myers Hotel,
Hoboken, N. J., under the auspices of Haboken
dealers; the Masonic Temple, Yonkees, under
the auspiecs of the Yonkers T. M. Co. and
Steadman Music Store; Morristown, N. J., un-
der the anspices of loeal dealers; the Concourse
Plazn Hotel, New York, under tle auspices of
ten Broux dealers; South licster, Conn,,
under the auspices of Watkins Bros.
Kemp's Musie Store; Feachers' School Au
£i Rye, N. Y., under the anspices of Do
Musie Store; Flatbush Exchange Clnb, Brouk-
lyn, N Y., onder the auspices of J. T. Owens;
Contemporary Club, Brooklyn, N. Y ge-
wood, N. J. under the anspices of the Ridge:
wood T. M. Co.; Robert Treat Hotel, nnder the
auspices of L. Bamberger & Co., Newark, N. SR
High School, Frechold, N. J., under the auspices
of H. M. Stillwell; the Colonial Mausion,
Brooklyn, N. Y., nuder the auspices aof the
Weber Musie Co. and the Manor Music Co.
Patchogue, L. 1., under the nuspices of Jerome
Ackerley; the Chamber of Commicsce, Brook-
Hotel McAlpin, New York, under
the A s of Parnes & Jacobs and L. Titef-
sky; Alex. Hamilten Club, Brooklyn, N. Y.; A,
1. Beer's, New York City; Hotel Davenport,
Siamford, Conn., under the anspices of the
Arthorn Music Store; Eastport, N. Y.; Tolluer
Building, N. Y., under the anspices of the Gil-
ic Slop, tlie St. Mark’s Studio of Music
and the Ormondc Music Shop; the Bedford
Branch of the Y. M. C, A, Brooklyn, N. Y.;
Casino Club, Cranford, N. J.; Schubert Hall,
Brooklyn, N. Y. under the auspices of E. A
Schweiges, Ine., Koelt & Droge, Michuofl T. M.
Co. and Jacab Bros.; the Berkeley Carteret
Hotel, Asbury Park, N. J.; under the auspices

STYLUS BARS

Phonographs and Radios

(To order)

STYLUS BAR & MFG. CO.
Clague Rosd
NORTH OLMSTED - - -

=

Iyn, N. ¥

OHIO

of the Tusting Visno Co.. the Apolle Club,
Brooklyn, N. Y.; Knights of Columbus Hall,
Flushing, N. Y., under the auspices of E. Blont,
Inc., L. 1. News Co. and the Gould Music Store,
Bayonne, N. J.: Sclwaben Hall, Brooklyn,
N. Y, under the anspices of H. L. Smith, E. A.
Schweiger aud the Millard Music Co.; Abralinm
& Straws Depariment Store, Brooklyn, N. Y.
Hotel Cascy, Seramton, Pa nder the auspices
of all local Victor dealers; Masonic Temple,
Woodliaven, L. 1., under the auspices of local
dealers; Public School No. 99, Brooklyn, under
the awspices of Schwarlz & Chakrin; Halue &
Ca. depastment store, Newark, . J; Hatel
Ellon, Waterbury, Conn., uuder the anspices
of McCay's Music Shop, Brodrib & Blair, Cur-
tis Art Store and Steinert & Sons; the Rotary
Club and the Public School, Uuion City, N. 3k
undes the auspices of Locfer's Music Store;
EIk's Club House, Union City, N. J. under the
anspices  of local dealers; Columbia High
School, Sonth Orange, N. J.i Sunwmitt High

S tt, N. J.; Y. M. C. A, Pough
N. Y. under the auspices of Luckey-
Platt Co., Weed's Music Storc and Hickuk
Music Co.; South Norwalk, Conn, nndes the
auspices of local dealers; Coney 1sland, Brook-
Iyn, N. Y. under the auspices of the Coney
Island Musieal Co.; Bay Ridge Masonic Tent-
ple, Brooklyn, N. Y., under the auspiccs of the
Bay Ridge Temple of Musie, Hanssen Piano
Co.. ldeal Music Co. and the Crescent Hill
Music Co.; Kabanky and Becht's, Brooklyn,
N. Y.: Unity Church, Montelair, N. J., under Lhe
auspices of Perdne Music Co.; Rockville Center,
N. Y. under the anspices of the Montank Mnsic
Co.; Rotary Club, Albany, N. Y. Dinbury
Sehool, nbury, Conn., and the Ridgeficld
Normal School, Ridgelield, N. J, nuder the ans-
pices of Heims Music Co.

Among otlier metropolitan Victos dealers par-
ticipating in ral demonstrations were Baim
Bros., Fred Beeht, Jr. M. Beppler, Bloowming-
dale Bros, Boouton Music Slop, Jas. Brooks,
Jas. R. D¢ Nyse, R. P. Dunlap, Dyckman Musie
Shop, Easman & Co. Eric Basin Musi¢ Shop,
bel Bros., Goldberg's Int. Musie Shop, Gra-
linm Talking Machine Slop, Harway Music
Shop, P. Helfer, Hunt's Leading Music House,
Geo. H. Huslburst's, Jersey City Talking Ma-
chine Co.. Theo. Jospe, Landay Bros, Luscher
Music Shop, Luskin & Levine, A. H. Mayer,
Mead Stationery Co., Morris Music Shop, Na-
tional Music Shop, New York Band [usteument
Ca., O'Dea, Rappaport Music Co., A. 1. Ross,
Rudd & Rix, J. A. A. Soling, Strand Temple of
Music, Wm. Waldman, E. Winter's Sons, E. B.
Worden & Co., and John Wanamaker.

When it is taken into considesatiou that these
deinonstrations  were but preliminary to the
grand demonstration in all Victor stores which
ook place on November 2, and were but a part
of the number given in the territory covered by
the metropolitan Victor jobbers, it can be cont-
prehiended that thousands of peaple thronglout
the conntry who were prescnt at these demnon-
strations spread the word of the wonder of the
mstrunent and helped Al Victor dealess' stores
on Victor Day. The newspaper publicity of the
Victor Co. and of Victos dealers, whieh ap-
peared for scveral days prios to November 2,
lhelped intrigne the publie interest in the new
instrument.  Many hundreds of columus of
newspaper  publicity were given the Orlho-
phonic Vietrola as a result of these a ons.

The Coluntbia Phonograph Co. New York,
anmounces the acquisition of a new group of
artists, the "Singing Sophomores,” wlose first
recordings will be a coupling of "Shiow Me the
Way to Go Home” and "1'd Rather Be Alonc in
the South,” te be relcased shortly.

ILS LEY’S GRAPHITE PHONO
SPRING LUBRICANT
llsley's Lubsicant mekes the _ Motor make rood,
Ie prepered io the proner comwisiency, will oot run
oul, dry up_or beeome sticky of cid. Remaine in
ita originel form inde y.
Putupin 1, 5, 25 and S0-pound csoe for deslers.

This lubricant t up in 4ounce cans lo
D0t fhte cach Under 1he trade onme of

NOISELESS TALKING
EM MACHINE LUBRICANT

Weie for shecial proporitien to jobbess

|LSLEY-DOUBLEDAY & €O, 229-231 Froal St.. NewYork

Appoints Leading Firms
as N & K Distributors
. B. Price, Sales and Advertising Manager of

Neufeldt & Kuhnke, Closes Important Deals
on Trade Tour in the Middle West

§. B. Price, sales and advertising manager of
the Amierican division of Neufeldt & Kuhnke,
ntanufacturers of N & K loud speaker products,
returned to his desk in New York recently, after
a visit 1o N & K jobbers in Chicago, Cleveland,
Montreal, Detroit, Milwaukee, Boffalo and To-
ronto. While Tu Cleveland Mr. Price appointed
Clark, Fleming & Bachr, 1400 ‘Woest Twenty-
fifth street, as factory representatives for his
company, covering Ohio and Michigan. This
firm has a staff of expesicnced men in close
toneh with the radio trade and they have al-
ready cstablished a number of N & K jobbers.

In Chicago Mr. Price completed arrange-
ments whercby the Consolidated Talking Ma-
cliine Co., one of the foremost wholesalers of
phonographs and radio products in the Middle
West, will distribute N & K loud speakers, ltead
phones and units. E. A, Fearn, licad of the
Consolidnted Talking Machine Co. is keenly
enthusiastic regarding the sales possibilities for
N & K produets in his tesritory and many deal-
or accounts have already been opencd.

Silas E. Pearsall Co. to
Distribute Perryman Tubes

Lloyd L. Spencer, general mnnages of the
Silas E. Pearsall Co, 10 East Thirty tinth
street, New York, wholesaler of radio prod-
ywets, announced this week that his company
would distribute Perryman tubes made by the
Perryman  Electric  Co, New York. Mr.
Spencer and the members of his sales organiza
jon tested these tobes very earefully befose de-
ng to act as a distributor for the tubes in
this teeritory. The tesls proved vesy satisfac-
tory, and the Pearsall orgamization is planning
to give the Persyman line effective sepresenta:
tion, mtilizing to advantage the various salcs
helps that have beem prepared by the sales di-
vision of the Perrymnn Electric Co. for its job-
bers and dealess.

Ohio Jobbers _Vi-sil_New York

T. R. Bucl, president and treasurer, and E. B.
Lyous, vice-president and general manager, of
the Bucl-Lyons Co. 1231 Superior avenuc,
Cleveland, O., jobber of musical and radio prod.
uets, were recent visitors to New York, ealling
upon their many friends in the trade. Both of
these popular phonograph men stated that busi-
ness eonditions in Cleveland tersitory were cx-
cellent, with the dealers displaying a keen in-
terest in the development of radio and phano-
graphs sales, pasticularly in conncction with
standard quality merehandise.

Demonstrate RCA Products

MeseRis, TENN, November 4 —A dinner was
held at the Hotel Pcabody recently foliowed
by a demonstration and ¢xplanation of the new
Radio Corp. of Amcrica products. The affair
was under the joint auspices of the Wesco
Supply Co. and the Reichman-Crosby Co., and
many RCA dealers of Kentucky, Arkansas and
Mississippi attended.




ALWAYS GUARANTEED

Iith every Corryola goes a WRITTEN GUAR.
I.N.Ti,‘b‘ thut unless it completely and uncon.
ditionally sutisfies it may be reshipped ut the
end of ten days and all charges will be cau
cellesl. e will coen pay tlie return shippiuz
charge.  This guarantec vlindinures all risk.

WHEN you think of profits, think of port-
ables] “When you think of portables think
of Carryolas, the fastest selling, most profitable
portables you've ever known!

HERE isonly one Carryola. There can beonly
one Carryola. No other machine can have its
exclusive, patent-protected features. No other ma-
chine is so popular. Sales records prove that point.
Today the Carryola is standard among portables.

The Talking Machine World, New York, November 15, 1925

Srofitable
SJortables

HE Flapper for the girls—the Master for
soberer tastes—in these two you have the
neatest sales weapons you'll ever see. Over 2
million dollar business in less than a year!
Think of it man] Are you getting your share?

YLAN a Carryola IFeck. Dress up your
A~ windows with Carryolas. Use our FREE
Display Material. Ask us how one dealer sold
85 Carryolas, and 600 records in one week.

(o CARRYOLA COMPANY of AMERICA

047 Clinton_Street

AMilwauRee Wisconsii
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CARRYOLA MASTER
in TURTLE BLUE

CARRYOLA MASTER
in SPANISH RED

CARROYLA MASTER
in STANDARD BLACK

Four Colors and Black

SO that you may meet every taste we dress

the Carryola Master in four beautiful
colors and black. The Carryola Flapper, in
hat-box style, is available in grained, black,
imitation leather edged with tan. Both the
Carryola Master in color and the Carryola
Flapper are clothed in Genuine Du Pont
Fabrikoid. This durable, water-proof
covering is beautifully illustrated in the
models shown,

YOUR customers may choose between
Spanish Red, Turtle Blue, Jade Green,
or Butternut Brown. Or they may select

CARROYLA MASTER the more dignified Black.
in JADE GREEN

LET your eye rove over these full-color

reproductions. Visualize this choice as-
sortment in your store.  Picture the pulling
power of a Carryola Christmas window.
Remember that they are all Carryolas—
have the regular exclusive Carryola fea-
RSO AT tures. That they yield the same famous
in BROWN ALLIGATOR tone quality and ample volume worthy of
cabinet machines.

Think what wonderful Christmas items these
Carryolas arel  1'hat could make a firer gift?
Order on assortment from your jobber NOW

(e CARRYOLA COMPANY o AMERICA

047 Clinton Street MilwauRee Wisconsir
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SILENT S. S. MOTOR

peerless motor equipment used in

The [ARRYOLA MASTER

.7 O better evidence of satisfaction could be given than that Silent S. S. Motors
A are used in the well-known Carryola Masters. Where dependable, lasting ser-
vice must be assured, Silent Motors are very apt to be found. They are Standard
for High Quality Portables.

The Silent Motor Features

First—Only the best materials on the market are
used.

Second—It is guaranteed to play in excess of two
records.

Third—1It is fool-proof—because regulator is built
within moter.

Fourth—The true runaing of governor, rigidity of
turntable shaft, are guarantced through
Patents approved and issued by the United
States Government.

Fifth—It is absolutely Silent in Wind and Opera-
tion.

Sixth—Lasting, dependable service is assured through
superior construction.

Seventh—Millions are in use giving perfect satisfac-
tion,

The Carryola Master

The Carryola Master is a leading and popular model using
Silent Motors. If you would like to know the names of other
portables in twhich Silent Motars are standard, wrlte us and
the information will be prompily forthcoming.

THE SILENT MOTOR CORPORATION

321-323-325 DEAN STREET BROOKLYN, N. Y.

e i ———3
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TONE ARMS

are standard equipment in
all CARRYOLA models

HE Tone-Arm shown here was de-

signed exclusively for the Carryola
Counpany of America and is used only by
them. The Carryolas—Master (right) and
Flapper (left)—need no introduction to
the talking-machine trade. Their exquisite
tone and splendid volume are eloquent tes-
timony to their excellent reproduction.

OMPARE the construction, the sim-

plicity, the finish, and the ease with
which Empire Tone Arms may be incorpo-
rated as an integral part of a phonograph.
No other Tone Arm brings out such clear-
ness and sweetness of tone. And it is tone
quality and excellence of reproduction that
make one phonograph better than another.

This Compuny—one of the oldest nmnu(u:mnr; of
tone arms—welcames the opportunity to help phono-
graph makers work out their tone arm problems.

EMPIRE PHONO PARTS COMPANY, 2261 East 14th St., Cleveland, O.

Established in 1914 W. J. McNAMARA, President

E

REPRODUCER
r- ()UT o st the sepoduces vl -

Carryola picked Add-A-Tone as
standard equipment on all Carryola
Models. These popular portables have
taken the country by storm——over a mil-
lion dollars in sales in less than a year.

Add-A-Tone helped. Add-A-Tone is an
essential part of Carryola success. No
other make achieves such clear, accurate,
full reproduction. No other make was
good enough for Carryela, a company
that demands the best.

If vou wnnt 1he best reproduction, you'll need
the best reproducer. Invvsrigate Add-A-Tone.

Unique Reproduction Co.

New York City

P " 32 Union Square
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The
HEINEMAN FLYER!

NOWN to the makers of phono-
\_ graphs as the Motor of Quality, the
Heineman Flyer is built for dependable
performance. Manufacturers use it be-
cause they know that their models will not
come ' back because of motor trouble.
Three million smooth-running, noiseless,
perfectly-obedient motors are eloquent
testimony to satisfactory performance.

The Carryola Company of America, lead-
ing manufacturer of portable phono-
graphs, uses the Heineman Flyer in its
highly popular model, the Carryola Flap-
per. Itis a leading company, a well-known
company—but only one of many that pre-
fer Heineman Motors.

CARRYOLA

Why not write to the Carryola Company,
FLAPPER

if you are not perfectly satisfied with your
present motor, and ask them how the
Heineman Flyer has behaved for them?

GENERAL PHONOGRAPH CORPORATION

25 West 45th St. OTTO HEINEMAN, President New York, N. Y.

e
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Receiver

A New Principle of Radio

— Exclusive in the Valleytone

Every tube set owner
is a prospect for these

The Valley B-Eliminator takes
the place of B batteries and pro-
vides B current from the house
lighting circult at a constant
voltage all the time. Itis a new
and better source of B current,

The Valley Battery Charger
also works off the house light-
ing system and is the only
charger needed for recharging
both A and B storage batteries.
The Valley Charger is known all
over the country. We bave al-
ways been able to sell all that
we could make. -

Your jobber can supply you.
?r write us for further informa-
tlon.

The The Battery
B-Eliminator Charger
Retail Price Retail Price

$30.00 $19.50

The Valleytone is not
just another radio receiv-
ing set made to sell in a
certain price class. It is
built on a new principle of
radio which makes it the
outstanding radio value of
the year.

Toroidal coils (used in a
manufactured set for the
first time), controlled by
the potential balance
method of suppressing
oscillation and distortion
(exclusive with the Valley-
tone), provide unequalled
selectivity and tonal
qualities.

The Valleytone easily
and distinctly separates
stations broadcasting
simultaneously on wave
lengths four or five meters
apart. And it reproduces
with a tone so faithful and
natural as to inspire
genuine amazement and
admiration.

We are looking for good
dealers to profit with us on
the sale of this superior
radio receiver. Consult
your jobber or write us for
the full story of the
Valleytone 5-Tube Radio
Receiving Set.

VALLEY ELECTRIC CO., Radio Division. St. Louis, U.S. A

(Bronches in principal eities)

The Valleytone s
a

mounted jn a solid Tbe Special Valley
walnut cabinet Gnished Table like the above
in_ two-tone with_in with  builbin Joud

Bakclite panel, en
graved fa goid,

Retcit §115,00

ien, ete.

peaker and compart:
ments for all batter

The Censole M»x.l
Valleytone

el $60,00 Retail $250, 00

Valley Electric
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Profit Winning Sales Wrinkles
Bulletin Board Contains Names of Records Played at Store Door of Clark Wise Musie Co—

Advertising S_lore Through Adcq‘uale Signs—How Two Dealers Gain Prestige Through Serviee
—Clark Music Co. Goes Competitors One Better in Giving Service—Letters That Win Sales

When the passer-by hears thie phonagraph in
front of the Clark Wise Musie Co.’s storc in
San Friancisco playing a catchy tune that ticklc
his ear, he docsn’'t hesitale to go in and ask for
it because le doesn’t know the name of the
piece. No, indeed, the Clark Wisc store tells
Iim what it is immediately with the aid of a
big slate standing ncxt to the phonograph which
saves many sales that otherwise would be lost
because the customer didn’t like to hum or
whistle a tune to identify the number that at-
tracts him. Tle slate, 14 by 28 inches, is placed
next the phonograph in the broad entrance and
as reeords are changed a new sign to corre-
spond with the title can be made up in a jiffy
by erasing the old onc and chalking in a fresh
new bulletin that can easily be read from the
street six fect away. The Clark Wise Co. uses
the slate bulletin to scll not only phonograph
records but sheet music and player rolls as well.
The title of the piece is written in at the top
of the slate and below is always added: "W
have it in records, sheet music, player rolls.”
The plan has been used by the company for
more than two ycars and though it cost little
to install and requires no skill to nse, helps the
store to more than double its sales, according
to Manager C. S. Walter, who originated the
idea

s

The European Phouograph Co., of New York
City, is a firm believer in advertisiug. Not only
are there several large eleciric signs on the
front and sides of the storc announcing the
firm namec aud the various products handled,
but on the side wall of the store has been placed
a laege bulletin board, glass enclosed. On this
bulletin board are pinned regularly the latest
record lists. Forcign language record lists are
given special prominence on this board and dur-
iug each day many people stop to see what has
been rcleased in the way of records in the lan-
guage of their home countries. Another little
idea whicl indireetly has becn the cause of
building nuch good will for this enterprising

Chicago, 1L

Cineinnad, O.
Detraic, M
Evansvitle, Ind.
Grand Rapids
Hich Point, N.C.

| Rockford

Hardware

ROM the complete Rockford
Line of Hardware you can get
what you want when you

wantit. More than 300 hardware
itemsfor pianos,phonographs and
radio cabinets are illustrated and
described in our special 96-page
catalog. Advantageous service is
assured by the strategic locations
of our large factory and conven-
ient branch offices. You cannot
know the best in cabinet hard-
ware unless you know the Rock-
ford Line. Write for catalog today

_National Lrock Co..
Rockford. [l

Branch Sales Offices:

Mich. Seartte, Wash.

St Louls, Mo,

dealer is a service department. Not only does
the European Phonograph Co. give service, but
it loscs no opportunity of calling attention of
its patrons to the faet that the company is
anxious to give service. Oun the back of the
simall booklet for entering payments which is
given to cach instahment customner appears this
message: "We maintain a serviee department
for your benefit. Please make use of it.” An-
other dealer who believes in giving service
without question and who has profited by it is

the firin of Parnes & Jacobs, also of New York-

City. Mr. Jacobs, in discussing this angle of
the business, declared: “I truly belicve that the
basic principle of building business is in giving
service. We go to what may sometimes seem to
be wnreasonable lengths in keeping our custom-
crs satisfied, but it pays. The bulk of our pa-
trons arc repeat customers. If a service call
comes to the slore after the service men have
gone home, as sometimes happens, 1 do not
wait until the next day to service the instru-
ment. ) have a little kit of tools right beside
my desk and rather thap disappoint a customer
I go ont and put the instrunent in shape my-
sclf. T have visited homies where a party was
in progress at the time of my arrival. Now
the point is that these people wanted the instru-
mecat during the social affair and the loss of its
nse during the cvening would have spoiled the
party. In most cascs the trouble is quickly re-
paired and you can imagine how grateful these
customers have bt(n to me and to our store.
Also T always take care to pass out a few of
wy business cards. It all brings in business.”
It is significant that these two firms do a busi-
ness in excess of a quarter of a million dollars
per annuin.
¥ i3

The Clark Music Co, Syracuse, N. Y, has a
service department which is second to none in
the State. Five repair and service men devote
their entire timc to the talking machine and
radio service end of the business. It pays to
have a good service department. Satisfactory

Indianapotls, Ind.
Jamestown, N. Y.
Los Angeles, Cat,
Mitwaukee, Wis.

Sheboygan, Wl

aud efficient service and attention to repair jobs
means satisficd customers and that, in the final
analysis, meaus repeal business. So great has
the service end of the business become, due ta
the large number of cnstomers which this store
boasts and also duc to the fact that this depart-
nment attends to the repair requirements of
other dealers in the community, that the men
are kept busy. They are all skilled workers,
and know all there is to know about the me-
clianics of talking machine and radio repairiug
and installation. The mcen use heir own cars
to reach jobs, thus speeding up the work of the
departinent considerably. Of eourse, a charge
is made for the bulk of the work and this charge
is based eitlier on the time consumed on the
work or on the job itsclf. In other words, if
the rcpairman is compelled to travel a long dis-
tanece, and at the Clark Music Co. thcy cover
territory sometimes as far as fifty miles from
the storc, the charge is based on time. In
otlier cases a flat rate is made for the job.

L. A. Dexter, manager of Widners, Inc,
Newark, N. J., hias put his customers to work
for him in a very clever and profitable manner.
The following letter, which is se)f-explanatory,
has been mailed to the good customers of the
store:

Sarispirp?

I€ you are pleased will your deatings with us, may
we nal ask you w0 Ictt your friends? Bring ttewm lere
wilh you any aflerucon or cvewing, if hey are in
the market for a piano. radio or phonograpt, and—
we will give you a commission of 5 per cent of
their purchase in merchandise if sate is made before
Jauuary 31

We try hard 18 serve you—will you nol recipracaict
Another letter to sclected patrons, which was

along somewhat similar lines, and which also
proved effective, is as follows:
You Asx Etecrant

“We bave decided lo cnploy you in your sparc lime
10 briog in your {riends and relationa 1o buy a piano,
phonowrapli or radio. You witl reccive & commisslon
of § per cewl in any merchandise you care lo selecl.
I you seft a piaua you yel 3t feas) §25.

You are thercfore elected aud we congratulale you,
trusiiog that you witt find 1t easy 1o bring us 2 new
customier al once. This offec expires datc). Awailing
the pleasure of your first sale, we are

® i

Landau’s, onc of the leading music stores in
the State of Pennsylvania, operating a chain
of stores, has a particularly successful musical
merchandise departinent, The store does morse
than merely sell musical merchandise. The com-
pany has gone to the extent of securing the
services of cxperienced instructors who not
only teach those who desire 1o avail themsclves
of the privilege but teach tlie purchaser with
the idea of forming bands. This has brought
in mucl bnsiness and the result has been the
formution of several exccllent bands. Recently
in conncction with the fornation of bands
among boys Laudau’s difected a full-page ad to-
ward parents, cxplaining the plan and cmpha-
sizing the free service. A sccoud full-page ad
was dirceled to the children themselves with
the idea of interesting them to the point where
they would discuss the plan with their parents.
This clever advertising campaign brought big
returns both in applications to joiw the bands
and also in sales of iwstruments.

Distribute RCA Catalog

A new catalog on RCA Radiohs, Radiotrons
and accessories lias been sent Radio Corp of
Aincrica dealers for distribution to their cus-
tomers. It is printed in two colors aud all the
RCA produets arc illustrated and described iu the
Looklet.

Declar;s Extra Dividend

The Stewart-Warner Speedometer Co. Lias de-
clared the usial quarterly dividend of $1.25 a
share on the capital stock in addition to the
extra payment of $1 a share. Both dividends
arc payable November 1§ to stockholders of
record October 31
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Distinctive Publicity Wins Holiday Sales

Pre-Holiday Competition Force
for Sales—Some Practical and Effectiv

{During ke bricf prrind preceding the holidays there
is a mad scramble for business, manffested principally
in an unusual velumie of advertising by merchanta in all
lines of bushicas, At this period particularly the adver
lisentent that is distinetive standa out from the mass of

other advertisements and ia read, Make your adverise:
|

By Fred B. Porter

snch nceded to hold the reader's atiention

‘fhe W. P. Mauning Music Co., of Augusta,
Ga., ran in pewspaper space an illustration of
a bination radio and ph h which was
lo be colored with eriyons by the children

nrenis original tn design and individual o exp: if
yuu wonit them 1o be read, is 3 good maxlm i all times
nd espectolly at iliin scasen. Anotlier pomni Is, don't for
ge1 to emplisize the nierchandise you carry lu your eager
Hess to crente a "hollday” stmosphere. The publictty de-
tertbed aud illustrated in the sccampanylng artiele was
used 3 year ago by live dealers ibroughout the country,
ft 1s imue, bul nevertheless the ideas arc jum as foree
ful, suggestive and wonnwhile now—EnTon)

The advertisement that sells talking machines
or radio to people at Christmas time will be the
akes the least-traveled and henee

one thnt

“Are Glving Portable
Phonographs—$20 to 850

ry, young folks s

e el an ed phoregTaphs sre

F the mimeet
scheol, thess amall and esulty ea
a popullr gift.

Semall purtabie Vietrlas,

riabies, B4%

35 and He.

SRS
= All play sapdard peerds. and arerly 1l are In leathacette
i e

The Chency—for

ee yrar

The Ebemey o0
anted stout dances.
Fundamennlly dilere Ask  the salespeople
e o gaphenic principle e ot the record eounter:
loyed. 3! for sugg
Prosepropht

Cyrves Viomt
Fifih Foo, Mudth, fic -

Other illus s on the same page, for other
advertisers, were itlso to be colored and cash
prizes were given by the newspapers for the
best work. Careful altention to the ndvertisc
ment by the talkative members of the fumlly
was Insured in this manmer.

Putting Hints in Their Paths

Marshall Field & Co., Chicngo, do not stop
ut suggesting once ln an advertisement that
phonograpls ar records ar radlo sets will make
== = b — suitable gifts, This
firm knows that not
every reader goes
over an advertise
ment from stast to
finish, so it make
suggestions by
classes of prospects
Just before the last
big rush it prints a
"Quick Gulde' At
such times you will
find phonographs,
records and radio
suggested as "Some-
thing for Recrea-
tion" for a boy, for
the lhioine, for an cl-
derly woman and
cven taoy phono-
graphs for the
youngsters.
Bridging Holiday

Gap

J. ). H. MeLean &
Co, Ltd, of Winni-
peg, Canada, ran an
advertiscment head-
ed "The Day After
Christmas." 1t rec
minded readers thal
new records and
rolls would be want-
ed for the week's
festivities for danc-
ing and suggested
that perhaps Christ-
mas gilts (like
checks) would make
it possible to pur-
chase the long-de-
slred phonograph or
radio set.

Laying Out Ads

Nos. 1, 2, 3 and 4—Lyon & Healy Ads.

Phila.

speediest route to the mind of the reader,” as an
advertising expert has phrased it.

There is so much advertising for the publle
(o read that novel plans of arranging the adver-
iisement, novel plans to get business and
phrases that have not been worked to death are

Nos. 5 and 6—Wanamaker,
No, 7—Marshall Field & Co.

A page advertise-
meut of Kahn's
store, in Washington, D, C, was laid out just
like the storc—you rcad across the page by
floors instead of up and down columns. And at
the left of the page was a pleture of the
elevator shaft—a guide to the merehandise. At
the fourth floor yon found “Come up here

Let us
MADE BY

PHONOGRAPH CASES
RADIO CASES
Reinforced 3-ply Veneer
The Standard Case for Talking
Machines and Radio Sets
figure on yoar

£
PLYWOOD CORPORATION,

Miiis in Ve, N. C. and S. C

reqalrements

Goldsboro, N. C.

s Trade to Make Stronger Bid
e Advertising Suggestions

for . . . Phonographs and Reeords,” Down at
the bottom of the page (in the basement) you
saw advertised books with records for children
Inviting the Christmas Savers
Snggestions  that  Christmas Club savings
cheeks might be invested in talking machine

o o

Make This a Musical Christmas
by Giving Musical Gifts

BRUN WG of Qaatity
PHONOGRAMS
ook oo p——
“mmﬁmm % gty <o
ARSI ot Vs, Tolkng Mo
e Hine Braeick Fhoetiooh ]

JHEETY AUJIC "

o sl & .
Gram, wven a0 amall hoem for Lhe
RBon that wil have @ kol

o

Then Have brought fom @
th fou he heat. o thet
e Chiaran & mevetobe:
i coem.

Soath High Streel ut 123
Third Sweet ol Rid |

C. C. Baker's Clever Ad
were made in advertising by the C. E. Wing
Co., of New Bedford, Mass, which miade 1hi
advertising timely by running it when the bank:
were sending out the checks. For instanee

g

}\\\ I////

A Unique Ad Effect
when ane bank was paying the savers, the store
ran a fac-simile of its checks and used a caption
on the advértisement: "Mare Christmas Club
Cheeks Out! And Not One to Be Wasted on
Trivial Things.”

Novel Method of Demon-
strating Radio Receivers

Toronto, CAN, November 6—Benet & Elliott,
1.1d., Atwater Kent distributors of thls city, are
making a novel and cffeetive demonstration of
Atwater Kent radio through the autos of its
sales staff. Each automobile has had a ncatly
construeted shelf placed across the rear seat and
carefully eushioned to aveid jarring. On this
shelf s placed a Model 20 Compaet Atwater
Kent radio recelving set, Model M Atwater Kent
radio speaker and the famillar Atwater Kent
advertising lamp. On the roof of the car has
been construeted a fan-shaped antenna, extend-
tng from the radiator cap and over the top of
the car. The ground eonmnection is made on
the frame of the car when running. Whenever
the car is standing 2 rod driven into the earth
provides a more effective ground, cnabling re-
ception from greater distances.

A number of dealers have eopled this idea
and find it partieularly vainable when canvassing.
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These governor worm shafts are slightly reduced in size so that you can roll your sample shaft over
the page and in an instant you have the information necessary to order a duplicate! Only one of
the many features in the 100 page Valley Forge catalogue.

originated by

73 0 MARKET STREET
PHILADELPHIA, USA.
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200 feet by 50 feet. The sien Stromberg-Carlson Agency

1 . H approximately
J.wW. Jenk,lns Sons MUSIO‘ can be seen for miles and the location of the K
Co. Displays Zenith Sign building, adjacent to the raiiroad terminal, puts Awarded Yorkville Store
2= the sign in a position to be seen by all passen —_—
Mammoth Sign on Side of Building Puts Name  gers on incoming and outgoing trains. H. G. Bloom, of Gross-Brennan, Inc, Presents
of Zenith Radio Receivers Before the Eyes - Authorized Dealer Certificate and Plaque to
of the Public in Effective Fashion Five Artistic Catalogs Sidney Vorzimer, of Retail Establishment

for KOISter Retﬁllers The Yorkville Radia Co., New York, onc of
the long-established radio establishments in the
Five new and highly attractive catalogs have ity has been awarded the Stromberg-Carlson
made their appearance among Kolster radioc  franchisc. ° The accompanying P
g distributors  during  shows Horace G. Bloom, of G
the past month Inc, New York and Boston representative of

Kansas Crty, Mo, November 6.—~The J. W. Jen-
kins Sons’ Music Co., of this city, onc of the
largest retail and wh olesale musie establishments
in the Middle West, which distributes the Zen-

Each givesa detailed = -
dcseription  of the
four Kolster radio
models, together
with illustrations,
and outiines the
sales policy of the
campany in detail.
The distributors
issuing these cata
logs are the Wete
morc-Savage Aulo
motive Equipment
Co., Boston, distrib-
utor for New Eng-
land; the Duluth
Electrical  Supplies
Co., Duluth, and W,
§. Nott Co., Minne-
apolis, whose terei-
torics combined cov-
er Minnesota and
South Dakota; the
Sons' Co Building Giibert - Keator
Corp., New York City, covering the metropoli

H. G. Bloom and Sidney Vorzimer
\lie Stromberg-Carison Co., presenling an au-
thorized dealer certificate and a bronze plaque

A =
Giant Zcnith Sign on the ). W. Jenkins
ith line of radio rcccivers, has crected 2 sigh
featuring this line of radio reccivers that has  tan district, and the Eleetric Supply & Equip-
occasioned mnch comment because of its size ment Co, Albany, who, with its scveral to Sidney Varzimer, of the Yorkville establish-
and its effeetive position for keeping the name branches, is a Kolster radio distributor for the —ment. The Yorkville Radio Co. is planning an
of Zenith before the publie. As can be scen  greater portion of New York State. Both of aggressive sules promotion camaaign in the

from the accompanying photograph, the sign these wholesalers are actively pushiug Rolster terest of the Stromberg-Carison line of radio

occupics the entire side of the Jenkins Building, radio. products.
il o — i

® TCONTINENTAL

i “New Yorks Leading Radio House”

mesmeororstvee — [mproved design-greater Super VIII Sales

The Radiola Super VIII now employs the improved
six-tube Super Heterodyne catacomb used in
Radiola 25. Fitted with the new UX-120 dry bat-
tery power Amplifier tubes, volume and quality of
reproduction have been materially improved.

With these improvements the Super VIII assures
continuity of performance and stable operation
under all conditions of service.

Distributors for

It’s performance that counts both in sales and cus-
tomer satisfaction. Demonstrate to your cus-
tomers how the Improved Super VIII works.

Wholesale only
Your order will be filled promptly upon request.

CONTINENTAL RADIO and ELECTRIC CORPN.

New York, U. S. A.

Fifteen Warren Street

—— — e —
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Eight-tube “Super-Het” with
power loudspeaker and
NO BATTERIES

Radiola Loudspeaker
Modcl 104, bist $245

‘The new uni-controlled
six and cight-cube Su-
per-Hecerodynes are
rofic builders that be-
ong in the music deal-
er's stock because of
their quality of petform-
ance.

@

Radicla 30, list $575

Of tremendous importance
to music dealers: Radiola 30

IT 1S—first of all—a mwsical instrument. Its loudspeaker is the new RCA

Cone speaker that handles great volume of tone without distortion—
gets all the highest and lowest tones. This Radiola operates entirely on the
60 cycle, 110 volt A. C. lighting circuit—without batteries. It is an eight-
tube Super-Heterodyne—supremely selective and sensitive—and yet is op-
erated with a single control. It can get a whole orchestra at the aetual vol-
wme of the original, and can reproduce both music and speech with un-
precedented faithfulness.

Radiola 30 will do mere than any customer will demand of a radio set. It
is the ultimate achievement toward which music dealers, particularly, have

been looking.

RCA-Radiola

MADE BY THE MAKERS OF RADIOTRONS

RADIO CORPORATION OF AMERICA ~ NEW YORK -~ CHICAGO ~

SAN FRANCISCO
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An Analysis of the Turnove
graph Business and the Need for Kee

[The article which is reproduced herewith was wrilten
by L. O. Confter, assistani sales manager of the Sonora
(. and wiuch appeared i o recent iaue of the Sonara
Bell. Turnover is 2 vitat problem, one regarding which
\be setafler cannol know 100 much. Mr. Coullel knows
what he ia lalking about, and he discusses turnover con
clsely and clearly, making the article of exireme valuc io
those dealers who are a tittle in the dark as 1o this phase
of business management —EoI7ok.)

Idle capital yiclds no profits. You, Mr.
Retailer, whether you sell phonographs, radio
or any other line, make wnoncy in proportion
to your rate of turnover. It is rapid turnover
that counts. Although it inay not be at once
apparcnt, $10,000 turncd over-twelve times a
year is far better than $60,000 turned over twice
4 year.

Large manufaeturers in other lincs such as
Pyrex, Proctor & Gamble and other conccrus
have recently been preacling lo their sales-
men, and through then to the trade, to buy
in quantities equivalent to only one or two
months’ supply and then seck (o move those
goods rapidly, showing the dealer how this
was to lis advantage. The old policy of
“blufl the dealer® has been replaced, with
manufacturers of the better elass, by the new
policy of "help the dealer” Many progressive
concerns have reduced their minimum order
allowance, both to wholcsalers and vetailers,
to a small fraction of thc former quantity.
They have donc this with the idea of helping
the dealer to inake mmorc money. A prosperons
.dealer is a better customer.

The chain store turns over its working capital
practically twclve times a year, It has to
order to make money.

Go to any United Cigar Store almost any
day in the week and you will see a big stock
of new goods coming in to replenish their
shelves. In many items they undoubtedly
turn over their stock once a weck. Advertised
brands of cigarettes, ehewiug gum, cigars,
ete, move with such rapidity that the stock
has to be replenished very frequently. Un-
doubtedly it is rapidity of turnover that makes
them their money. This is a very extreme type

By L. O. Coulter

of cate, but it serves to illustrute the point
A Practical Example

To get down to brass tacks, let us assume

fhat a music dealer carries a stock of radio

Many talking machine dealers
who believe they are making
a profit are not doing so.
Ignorance of the principles
governing the relation of turn-
over to capital is largely re-
sponsible for this condition.
In the accompanying article
Mr. Coulter, in simple Eng-
lish, gives some practical il-
lustrations of the effect of
turnover on profits. . . .

How Rate of Turnover Measures Profits

r Problem as It Affects the Phono-
ping Your Capital Working

Let us assume that he puts this into his
plionograph department, purchasing his stock
on the monthly plan. Allowing an equal net
profit of 5 per cent. on this line he clears
$187.50 cach month on his £3,750, Thus on his
iormer radio investment of $5,000 he now clcax:s
$62.50 plus $187.56 or $250 a month. This
cquals $3,000 a1 year. It can be seen that
whereas, under the old plan of stock carrying,
this dealer was enabled to clear $750 a year on
a capital of $5,000, he now ¢lears $3,000 in the
same period, a profit increase of 330 per cent.

er

Stock Period Cent. Profit
Quarterly Tura.. .$5,000 4 mos. H $250
Monthly Turn.....$5000 4 mos. s $1,000

($1,250)

($3750)

3 x $1,000 or $3,000 per year
3x $250 or $750 per year
........ ..$2,250 per year

In i where "gross™ profit is consid-

Mouthly Turn
Quarterly Turmn

which he turns over or sells out completely
once cvery four months. The stock represcnts
an investment of $5,000. His nct profit on the
cntire stock is 5 per cent. By a little mental
arithmetic it can be rcadily seen that the
dealer elears $250 on his radie line every four
months or $750 a year. This allows him 15
per cent. annual intcrest on his capital of
$5,000. Somc dealers would bc pretty well
satisfied with this.

But supposing this dealer wakes up and
decides to order his stock on a monthly basis
rather than on a four-monthly basis. He car-
ries but onc-quarter the amount of stoek now.
Conscquently his- investment is only $1,250. At
S per cent. this yields $62.50 a month or $250
for four months. Thus far he bas gained noth-
ing. But, of his original $5,000 which he was
accnstomed to invest in radio under the four-
months turnover plan, he now has $3.750 left
which he is free to use for the expansion of
his business.

——

- For

Retail Price
£-4000-5% voli St andard Baxe,
¥ amp. Delecior- amplifer
with full, nolse-free dlsior-
Vlonless volume.

All models sold witha 10
day awritten guarantee

OTEER MODELS SELL AT
3 cart—8/100 omp. Minteiuse Bai

Equip your sets with the tubes
that eliminate rushing, sputter-
ing tube noises by means of tri-
angular stabilizing plates—an
exclusive Schickerling feature.

Try Schickerling tubes in
comparison with any others—
note the big difference in tone

your sets-

the tube that took New York and
Philadelphia by Storm

and volume, Sturdy, long-lived
and so sensitive that far-off
stations come in with bell-like
clearness.

Greater consumer satisfac-
tion and quicker sales come
with the use of Schickerling
tubes. A great improvement!

Write or wire for our interesting dealers proposition
that insures legitimate profits.

SCHICKERLING PRODUCTS CORPORATION

Excestive Offices and Factory: 401-407 Mulbervy Street, Newark, N.J

New York Offices

Model S-8t00 Det.-Ampt..... 2.5¢

5 oolt—Vs omp, Stendard Basc
Model S-200 Deteclor. 2.50
Model S-4000 Det.-Am)
Model S-700 Power Tubo.
3 colt— 1110 omp. Minlolu
Model S-600 Det.-Ampi.

1% oolt—14 amp. Stondard Bass
Model S-300 Det-Ampl..... 2.50
5 oli—16/100 amp. Standard Base
Model S-1600 Det-Ampl..... 4.00

Knlckerbocker Building, Broadwpy & 42nd St.  Jewelers Building. 36 W.471h 31,
Hovemeycr Bulldlng, Cortlandi and Chureh Sis.
Philadelphia Office: Jeflerson Bullding. 1015 Ches nut Sizeel

RADIO TUBES
Lk the Stabilizing Tiangular Plates
Mail Orders filled from our Newark factory

cred and “overlicad” or certain fixed charges
such as rent, light and heat, salaries, ctc., are
taken into account,’ the advantage of rapid
turnover is even more apparent. These charge
remain practically ‘constant and are thus
charged off against a greatly incrcased volume
of salcs, raising the "nct” profit very materially

Nor is the advantage to a dealer in inereasing
his rate of turnover and cutting down his idle
capital one of moncy alouc. Smaller stocks
require less space on the floor and on the
shelves and enable the dealer to build demon-
stration and display rooms and carry other
profitable itemns without increasing his store
space.

Right Buying Important

To some this may argue for buying on a
hand-to-mouth policy, but it is not mcant in
just that way. We don’t mean buying from
week to week. Phonographs, radio and most
music merchandise must be stocked for a much
longer period. Freight, warchouse and lan-
dling costs and facilities necessitate this. What
we do mcan is a fair size stock which will
carry him for a reasonable period and enable
him to concentrate upon and move that stock.

We recognize that cven in the music field
there are certain scasonal items, such as port-
able phonographs, for example. If these can
be purchased in two or threc conmsignments
cxtending over the season. rather than in one,
it will aid the dealer in raising turnover.

Duc to recent overproduction and consequent
falling prices many dealers have been caught
with large inventorics, stocks which were laid
in when wholesale prices were near the peak.
Every onc hates to take a loss, so some of
these dealers have been letting their stocks run
down, hoping to replenish them whea whole-
sale prices hit bottom, just as, to a degree,
consumers have restricted their buying in an-
ticipation of lower vetail values. This praetice,
however, is a losing one.

In the first place stocks do not sun down
evenly. Those articles which are the most
rapid scllers, have the greatest turnover, are
depleted first. Thus in a total stock where half
of the line is rapid sellers, turning over six to
twelve times a year, and the other half is slow
sellers, turning over two or three times a ycar,
it requires little caleulation to see that at the
end of a few months, if the dealer does not
replenish his stock, he will be practically
divested of his best sellers, those lines which
he depends upon to make real moamey, and
left with his stock of slow sellers, those lines

(Continued on page 26)
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No Campalgn Cigars

But—watch our smoke
with Pearsall Service

Pearsall A to Z in Radio

RECEIVERS
Zenith
Sleeper
Adler Royal
PHONOGRAPHS
Adler Royal
Caswell Portables
CABINETS and COMBINATIONS
Adler Royal

SPEAKERS
Ethovox
Silvervoice
Amplion
Saal Soft Speaker
A | P-:](I R o Box T
\\‘\“‘ / I lp:lolt:e ‘a’aiol ox tyee
,'23/'4’2‘ /7/ Xi‘\ BATTEerES
S *—/[[l \\\\” Eveready
4 Philco
TUBES

Radiotron
Ash any Peorsall dealer, he’ll tell you

1
D

WHOLESALE

_____________——
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Is Accessories Business Worth Trying For?

The Talking Machine Co., Rochester, Gets $350 Per Week From
Accessories Sales—Annual Revenue Is $15,000—Low Sales Cost

In the stremtous cflort to promote the sale of
the larger items in his stock the mcrchant is prone
to overlook thc smaller and apparently insignifi-
cant items. Yet these products represent an ine
vestment, and in order for the dealer to sccure a
profit it is necessary to move them from the
shclves.  Every completely stocked taliing ma-
chine cstablishment carries albums, ncedles, record
benshes, oil, cte,, all of which are necessary to get
the best results from the talking machine.

While it is trne that ne dealer can afford to
spend moncey in the promotion of accessories sales,
it is cqually true that this is not wecessary. The
casiest way to scll aecessorics is by suggestion and
that means calling the attention of every customer
to these items.  The question “Have yon necdles?”
asked by the record salesman of the cnstomer o1
“Docs your Instrument nced eiling?” will ereate
sales which in the aggregate will amouwt to a sur-
prising figure. The same applies to rccord albums,
brushes, repcaters, ete.

$350 Per Week from Needlc Sales

The abowe figure is what the Talking Machine

Co., of Rochester, N. Y., averages {rom ncedle
sales. This concern averages about $95 on a Sat-
urday from sales of ncedles and oil, a total reve-
nue of nearly §15,000 per year. That is a sus-
peising volume of business and it serves to prove
what the live dcaler can accomplish without a
great deal of cffort. The company carries a stock
of hetween 600,000 and 800,000 ncedles of each
kind at all times. The first order of cxtra fond
ncedles placed by the Talking Machine Co. called
for 1,250,000,
"This may scem like a ridicutonsly large stock,”
points out E. T. Smith, mamager, "but we have
learned by vxperience that it is none too large to
ncet the demands of our customers, We sell an
unusually large quantity of rccords, indicating that
there are comparatively few idle talking machines
in the homes of our customcrs. We rarely permit
our stock of ncedles to get below thiese figures
because onr customers expect us to have thent on
hand.”

Displays Ald Sales
Suggestive selling means that the praduct nimst
he brought to the attention of patrans  There arc

two wiyn of doing this, natacly, by the salesmen
and Dy display. A good display will do the trick
as good as or hetter than anything clse. The
‘Talkmg Machine Co has arranged a wall shelf
ucar the entrance to the store and on this shelf
have been placed hoxes of the various ncedles, as
well as different sized bottles of Tnbricating oils
The paint Is that any customer who cnters the
sture is bannd ta see both the necdles and oil. 1§
they miss the display, one of the salesmen is cere
taln ta meation these ftems to the cnstomers.

Idle talking machines mean
loss of record sales to the
dealer. Pushing accessories
and making a consistent effort
to promote the sale of records
is one way of making the oc-
casional customer a steady
buyer. The achievement of the
Talking Machine Co. shows
how the sale of small items,
such as needles, albums, etc.,
may be built up to large and
profitable proportions.

The sale of « tatking machine is or should be
tlic beginuing of a number of transactions between
the dealer and the customer. 1f, after the pur-
chasc of the instrument, the customer docs mot
uso it, naturally the dealer loses out because the
repeiat business on records and other items which
he expects and which be should cncourage with
all his power, docs not materfalize. Every idle in-
strument in the home of a eustomer incans a loss
of profit to the dealcr. It means, in the first place,
that sceord sales and the profit therefrom will be
conspicuous by their absence. It means that there
will he no sales of accessorics. Finally it means
that the onc-time enstomer forgets about the
dealer from whom he purclmsed his instrument
and he may do his buying clsewhere. It is up to

parents and children.

The Genola stands but 7V inches high. Then there
is The Baby Cabinet, standing 17 inches high and
which is a delightful piece of nursery furniture as well
as a splendid little talking machine.

Order Samples Today

THE GENERAL PHONOGRAPH MANUFACTURING CO.

Elyria,

Have You A Genola in Your Toy Shop?

It's a great little money maker—a child's phonograph
that plays all flat records up to 10-inch size with the
clear reproduction of a large machinc.
and appealing in appearance and makes a hit with both |

It is bright

Ohlo.

the dealer to encourage the customer to visit the
store to make purchascs
Service Keeps Up the Interest

Onc way by which the dealer can keep uwp the
interest of his customers in their instriimients is to
sce to it that it is opcrating perfectly. An occa-
sional free call to inspect the machine will be re-
paid in two ways. It will encourage the patron to
buy the new records, plenty of ncedles and other
accessories, ete, and it will keep alive the fecling
of confidence of the eustomer in the store from
which the instrument was purchased.

The Talking Machine Co. has proved the sound.
ness of this policy by making service the keynote
of its business, A customer never asks twice for
scrvice, nor is he eompelled to wait long for it
Prompt and free service on demand is glvem.
‘Ihe resalt has beay fewer idle machines, and the
sale of more records aml accesserics.

Young Felks Are Big Buyers

Manager Smith, of this estaldishment, is au.
thority for the statewient that approximately 80
per cent of talking machine sales arc made to
young people. Rochester happens ta be an indus-
trial city, with a majority of the voung men and
women workitg in the factorics and being finan-
cially in a posltion to purchase instruments, For
this rcason the conipany makes a special cfort to
catee to the young people. It is important, says
Mr. Smith, to sclect customers. “"We demand a
large down payment and do not hesitate to re
fuse to scll a machine 1o a person whom we con-
sider undesirable from the eredit standpoint
Once we scll a machine we make cvery cflort to
pramote the friendly rclations between the cus
tomer and the store. The continual sales of the
latest records to these customers has been the big
force in bringing np the sales volume of acces.
sorics.”

How Rate of Turnover
Measures Dealer’s Profits

(Confinued from page 24)
wlhich yield him very little profit, practically
intact. 1f the dealer cannot stec) himself to get
rid of the slow movers, cven by taking a loss,
he should certainly never let his stock of
tapid movers be reduced to the point wherce
the linc is shot full of holes as to models and
finishes and for the necessary purpose of
proper display. The wise dealer knows that if
customers cannot find the style they want in
his store thcy will soon ceasc to enter it,

Evil of Too Many Lines

And now, in conclusion, just a word on an-
other and very important fact to consider if
turnover is to be increased. The radio dealer
has often fallen into the carly mistake of the
phonograph retailer, that of carrying too
many lines. It is srtually Inipossible for the
average refail outlet to devote adequate sell-
ing cffort to fifteen or twenty different makes
of receiving sets. Two or three or four makes,
carcfully chosen for their ability to satisfac-
torily perform under local conditions and with
a proper spread of models and prices in cach
line and backed by manufacturers of national
reputation for quality and clean merchandising
mcthods are ample to sccure a volume business.
Sclling cflort will he less, stock-keeping will
be casier and deliveries and adjustments will
be prompter under this logical method than
with an over-expanded line.

By reducing thie number of makes of the
products you carry, by climinating the stickers
from your stocks, by buying regularly and at
more frequent intervals and by speeding np your
sales forec you can increase your rate of turn-
oVer.
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See us at
CHICAGO
RADIO SHOW

Nov. 17-22

Majestic
A&B

Current Supply

Eliminates Both “A” und *“B” Butteries

Model WG-10
Ebony finish. Retails for

A really perfected current supply
unit—made completely in our own $ 1 2,50
factory. Our guarantee is a Manu- i =
facturer’s guarantee of his own work.
That, to you, as a dealer is worth
money.

No more does your customer have

o . I
Majestic |

the annoyance of batteries and their |
ills, chargers, hydrometers, etc. All | R € p ro d uce r

this is eliminated. | Volume and Tone

With the Majestic, just plug into ‘ ) |
your house current supply and turn and the REASONS for it |
the switch. That's the whole story.
The Majestic Reproducer is manu-
| Retail Price factured — not assembled. Ewvery
Without Tubes part is made under our own roof by
our own skilled craftsmen. The re-

1 sult is volume and tone unexcelled
$4| 7 .50 in the industry. Follow the reasons:
1 Genuine Roxalin horn hy-

draulically pressed.

2 Bases beautifully finished
in crystalline lacquer.

3 Exclusive “constant ten-
sion” diaphragm.

4 Adjustable lever volume
control.

~.ﬁ,f" 5 Elimination of all harsh
2 w sounds.
6 Perfect tone reproduction.

Manufactured by

GRIGSBY -- GRUNOW ... HINDS CO.

4558 Armitage Avenue, Chicago, Illinois

In Canada: Benjamin Eleetric Mfg. Co., of Canads, Ltd., Toronto.
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Farmers Offer Ric}; Field for Radio

Novemser 15, 1925

ales

Over 90 Per Cent of the Farm Market Remains to Be Sold Radios,

According to Exhaus

tive Survey by the Departme

operation and upkeep of mdio sels,

Some idea of the great offered in
the sale of radio lo the farmers throughout the
country is to be gaincd from u pernsal of a
report just compiled by the Department of Agri
enlture as u result of a survey of the rudio si
tion on the farm. 1t was found, {or instance,
that although the nnmber of radio scts on farms
had increascd from 364800 in 1924 to 553,003

and doubtless others way do the same.

“*I'he increasing ummbers of radio scts on
farms place a responsibility upon thosc who con-
duel broadcasting stations and those who have
information to distribute. When half a million
farmers (urn a listening ear toward the broad-
casting stations of the conntry they cxpect to

this ycar, or a total of 51 per cent,
there was still only 83 per cent

PARUS 1024 AND 1925, WITH PEACHIT

HUVPER OP RADIO SETS &Y
FAW'S (AYDID SETS JULY 3, 1925

THOREASE AND PIROEWT OF

nt of Agriculture

formation dircctly into the farmers’ hands.”

1t is cstimated that in 1924 there were 26,134
sets on farms in New York Stale, and (o-day
the nunber is 38,750. Last year it was cal-
enlated that 364,800 farms owned radio receiv-
ers, and this ycar the figure has grown to
853,003.

An ludiana ageut of the Department of Agri
culture reported:

“Fanners generally in this coun-
ty think of the radio now in terms

of the farms of the country (hus ——
supplied. PazuEtad Babi it T TEOIR of an investment that will return a

The survey was made for the de- State i 1925 ! 1noreroc. 1 tedlo 3ty profit directly throngh more intelll-
partiient by county agents throngh- : " i STy - ST — gent buying of live stock. This one
out the country who u_,mpxlcd the ::;:’;’:;“ 3,"’“3 422 X item will prompl many to bny who
information asked for in enrchl_lly Arkangas H 6,75% 450 : 2.3 wonld not otherwise. Once they
dcsigx.md.qucstmnnalrcs. Most in- 23:;:;:1& . % ‘ &7 arc instnlled they wjll receive the
teresting is the fact that the farmiers  oopesou ] 165 i ,z,z talks on farming, marketing, cnter
have come to view the radio mot  pclawaro ' 200 o 1. taininents, ete, In this way they
simply as a means of entertaimment  Borln : B w1 gel first-hand information that wonld
but as haldchl‘u_uu: busl:!ess 'uve‘l‘-I {:;:f. : 3 B:,; ' :z.o never have been received in niany
ment, thal rings returns au odo . : 3 cases.
prom'pl information relalive to the  Indinen : 120 ' 3-3 " . .

; b o 0 10 . 180 “Tlie most cncouraging thing of
various markets and prices. :nn:nn 1 2130 a.2 all is to see the farmer located fif

After a study of the reports ”‘CI L:’:::zn &og - 3:‘, teen or twenty miles from a railroad
Department of Agricnlture issued 0, ' 400 V129 with a radio and truck. This week
lhﬁ following stateinent: | “::{::'h‘:" : 1“’!'; . 34:-‘; 1 was talking to a man cightcen

The farmers are just recovening g, g, 1 s - 9.4 miles from a railroad who has a
from a great fleprtssl°n and they  uinneseta . 10 14.5 radio. The suggestion was made
will spend (heir money cafeflllly. m::::::ppl } ?1, 1::3 that lie had praeticaily as good fa
The cost of good radio equitment  yontcns . 210 s cilitics foc marketing now as the
has been a scrions obstacle in the  Hobriska t : 174 ;z-') mman near lown. He agreed. He
w.a)- of man;' hr.mcrs wh?] lm_\-e :'::a:i:w 1 2{‘; 21 said when he was young Iwo or
wanted sets, ut with semewhat in- oy Joracy i 15 . 2b.o three days were nceded to dispose
ercased buying power and decreased  New Mexico : 40 B 1.7 of a load of hogs. They took

H 5 . M .

costs for good radio equipment they 1<% oK, ] » noRE chanees on what the market would
CZ'I'l be expected to buy more freely.  No.Dakote g 55 i 14.3 be wlhen they reached the yards.

‘The large nux.nbcr of n]m:es of :r;:h : 2’(]): : lﬁ:g !\!ow he conld put his hogs on the
sets and the lack bf kmowledge of o o 1 160 : ,32 city market in two or three hours
how they operate prevent a munb&jr z:::"x. . 5 4'6 and knew what the market was be-
ol'. farmers frou m_aking up their so.o:rf;m 52‘ fore he left the farm. Thesc are the
fmnds to buy. Buying a radio set , 5 350 1305 faniners that receive the grealest
is somewhat of a step in the dark i : iio 1.9 benefit from the radio, in my esti
for a Iot of farmers. There is no g b e 4-3 mation."
one source of inforination to whicl 4 a 160 12 A Necbraska agent said: “Every
the farmers or anyone clse ean turi. A ' o v ;; clevator in this county receives its
The change and the flevc]opmenl i woat virginian. . 490 | '8 market reports by radio. The sainc
the art of broadcasting and recep-  Wisoensin 1 ' 200 : 2! can be said of most shippers of live
tion have been so great that it is ‘m‘t’; isiait = ﬁzg i 25 e stock.

| i 51 i
hard lo kecp up with the progress — ) T G :,,.. T oo “5 G “In most cases these reports come
A 5 . a o 4 A
that is being made. The best ountios seporting mltipiied by 2050, the nuzbir uf ngriewltural euntion. 1" lh“}:‘""“;"gv 3}:“1 &9 ”‘: (g
is in the field at that timc he is not

<ource of help for prospective radie
users now arc the reliable focal dealers who are
giving service with the sets they sell. A great
many of the farn papers have radio depart.
ments thal answer inquirics and publish infor-
mation of a helpful kind. Somec of he State
extension serviecs have issued cirenlars on the
—

hear something worth while. They expect the
weather reports, market reports, agrienltural lee-
tures, instruction on various subjects from their
agrienltural colleges and experiment stations.
A great opportunfty is presented to those
agrcultnral workers to put their availuble in

ble to g;l them. From 12:30 to 1 finds the
farmer at lcisnre. Most farmers would appre-

ciale the peports in the evening, we will say
from 7 to 8. I look on the radio as one of he
Dbig factors in keeping the present generation
age 30)

{Continticd on P

Radio Jobbers have learned a lesson. Sham-
rock’s record for square deafing during the
past year has brought numerous reguests
for Shamrock territory. Shamrock stands

A Square Deal!

for fairness to you. Shamrock gives value
to your customers. Shamrock models will
lead the field. There are still available—
desirable territories. Write today

S

(I_RCA DI O

HAMROCK

s E T S )

196 Waverly Ave.

Makers of Famous STANDARD SHAMROCK PARTS

Newark, New Jersey

SHAMROCK CONSOLE
QRAND’

(Om or two diab eantrel)
Brlit i loud spesker, Space
for 4 & B Balleries. Priee
16

Other modets as tow 8, $95
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M GRATHS

EVEREADY HOUR
EVERY TUESDAY at 9 P.M.
Eastern Stondord Time
For real radio enjoyment, tell
your customers to fune in the
“Eveready Group." Broadeast

through—
WEAP New York
WJAR Providence
Boslon
\Yorcester
WEI hiladelphla
W uffalo
WCAE  Piltsburgh
WSAI  Cincinnath

Detroit
weco "

WOC  Davenport
KSD St Louis

Savs the J. H. McGrath Co,,
Hastings, Neb.: “We carry a
complete line of Eveready
Batteries and find that they
meet the most exacting require-
ments; are the easiest to sell
because they are nationally
known and advertised and
have consumer acceptance.
They are repeaters because
they are satisfactory. We lose
no sales with our stock of
Eveready Batteries.”

“They are repeaters”

There are thousands of
dealers as satisfied as Mr.
McGrath, and for the same
reason. Evercady Radio Bat-
teries are trade builders and
repeaters. They enable you to
meet every customer's radio
battery requirements. Order
from your jobber.

Manufactured and guaranteed by
NationaL Carson Company, Inc

New York

Atlanta Chicago Dallas Kansas City Pittsburgh
Capadiap Natiosal Carboo Co., Limited, Toronto, Onotario

San Francisco

eVEREADY

Radio Batteries

—they last Ionger
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Looks for Period of Steady
Growth in Sales of Radio
Louis Gruen, District Manager, Music Master

Corp.. Makes Intcresting Comments Regard-
ing Radio Sales Possibilities

From thne to time there has been brought
up the subject of just wliat the salnration point
in the radio ficld was. Louis Gruen, district
manager of the Music Master Corp., Philadel-
phia, Pa., at his liwadqwariers in Cinclunati, ina
recent intefvicw with The World, spoke iuter-

" Lows Gruen
estingly ou this subject from his own ehserva-
tions.

*Those who talk ubout the saturation point
being in sight in the radio market” said Mr.
Gruen, "losc sight of the fact that therc are
now only abont 4000,000 sets in operation in the
United States.
000,000 hiomes in this country—nund new ones be.
ing cstablished cvery day—docs it look as if the
satnration point was even in sight? Not yct.
Radio is just getting to the point where it
growing pains arc being climinated. The whole
industry is getting down to an established,
permanent business policy, especially on sales,
and we can look for a perod of steady, normal
growth."

Mr. Grucn spoke with the assurance of long
experience in the radio industry, with which he
lhas been actively associated ever since radio be-
came commercialized. For ten ycars he held
exceutive positions witll some of the largest
phonograplt manufacturers. Foresceing  the
possibilitics in the eommercialization of radio,
he spent two years abroad, sindying the radio
situation in Enrope—an expericnce which has
proved of especial value to him sinee beeoming
attached to the siles organization of the Music
Master Corp.

Mr. Gruen's genial personality and his prac-
tical expericnce as a sales exeeutive in the radio
industry have won for Iiim many friends both
in the wholesale ang the retail radio ficld. He
is a frequewt contributer to tradc jonrnals on

And with a total of seme 25, -

various phases of radio merchandising and has
done a great deal in a practical way to bring
about a eloser co-operation between the whaole:
sale and the retail divisions of the radio in
dustry.

J. M. Jacobs Appoints
Sunbeam Jobbers on Trip

Julian AL Jacobs, sales wanager of the Sun-
beam Radio Corp., New York, manufacturer of
Akradyne radio reccivers and Akratone lond
speakers, is at presemt on au extended tour of
Caunds and the Northwest and Middle Western
States in the imterest of his company's busi-
ness. The trip is to consume abont four or five
weeks, and Mr. Jacobs will call on all the prin-
cipil centers of trade during that time in the
localities whielh he visits,

The Sunbeam Radio Corp. recently appointed
(wo new distributers as a reswlt of Mr. Jacobs'
travels. In cach city he visits Mr. Jacobs plans
to address the sales organization of the varions
distributors of Akradyne produets to fully ac-
qnaint them with the poasibilitics of sales of the
Akradyne linc.

Minneapolis Distributors
in Radio Ad. Campaign

ANNEAroLts, Miny., November 4- “Ten of the
leading radio distributors have joined in a cam-
paign of iustructional advertising in local news-
papers 1o inform the buying public 10 “Bny
radio of kuown quality from rcliable dealers.”
A series of advertisenients in the Sunday papers
gives advice to the public en how to sclect a
good 1adio sct and the class of dealer with
whom it is safe to deal. This campaign is be-
ing waged to counicract the work of radio
"bootleggers” and "gvps.”

Demonstrate Orthophonic
Victrola to Large Crowd

\Waveross, GA, Noventher 4 =The R. B. Zachry
Fursiture Co., of this city, recently gave a
demonstration of the new Orthophonic Victrola
to a large and iutercsied andience. The demnon-
stration niade a striking inipression as, first, an
iostrinnent of tweuty-five years ago was played,
then an ordinary Victrola and then the Ortho-
phonic. The new instrument was commenied
on most favorably.

Music House Buys Building

Tuwsa, OKLA., Novenber 4.=The Rosser Case-
beer Building, at 515 South Main strect, was re-
cently purchiased by the J. W. Jenkins Sons
Music Co. of Kausas City, Mo., for approxi-
mately $250000. The wmusic company will oe-
cupy the building about January 1.

- —_——

Farmers_ Offer a Rich
Field for Radio Sales

(Continued from page 28)
on the farm, as yon are able to keen in touch
witl the world through them. Most of the
radios in this county are operated by the yonng
folks

A New Jerscy representative of the Depart
ment of Agriculture reported: “In the Swede
boro scction of the cowmity, the large shippin
area in the county, markel quotations on farm
produce are received by radio and posted on a
large bulletin board right in the centcr of the
buying and sclling district. This reporting serv
ice by radio has been done for the pist three
scasons and it is greatly appreciated by the
growers in that section.

“Market reports arc usmally reecived dnring
the middle of the morniug, and it is impossible
in many cases for farmers to leave their work
in the field to get the reports. Mauy farmers
have stated that they wish the reports could be
given al some other time, preferably at noon.

1t will be scen fromn the reports that the farme
ing districts present a ripe field for thosc dealers
so sitvated as to be able to ciuvass that teade,
for they are in a position to present the radio
recciver as a business as well as an entertain
went proposition. 1t may require a little extra
canvassing and considerable traveling for the
parpose of deianstrating the receivers right in
the old homestead, but the results should more
than justify the cflort.

The facts prescnied by the Department of
Agriculture are particularly significant for the
reason that they have beem gathercd by un
biased agents and arc calculated to show the
situation as it actually exists. With a copy of
the report at hand, the dealer should gain a new
insight into what the fanmer wants in the ma
ter of radio and how his desires can best be
met.

Reports 400 Per Cent Gain
in Freshman Radio Sales

Chas. Freshman Co., Inc, New York aud Chi-
eago. manufactvrer of the Freshman Master-
picce radio reccivers, reports gross sales for
the month of Scptember, 1925, of $690,708, as
against $163,630 for the month of Scpteinber,
1924, an cstimated increase of over 400 per eent.
The company further reports an cnormous
number of unfilled orders and, according to the
daily sales record, this is steadily increasing;
sales for the next six months arc anticipated
to show a corresponding increasc. With the new
factory in the Bromx, N. Y., and the large Chi-
cago factory now under way, production has
been steadily increased in order to mect the
demand for Freshman products. Additional
factorics are planued in the near future in both
San Franciseo, Cal. and Toronto, Canada.

Wuebben Record Albums

are indestructible

They are manufactured on methods of construc- -
tion which are protected by the Patent Laws. |
It is impossible for the records to drop out.

Ask for our illustrated prospectuses and price lists

Wuebben Gesellschaft, m. b.H.,

F

Kochstrasse 60, Berlin SW. 68

———
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1031, Character in Radio - - at
Down - to - Earth Prices

L . e

$125 List

Cabiner Only $65

$35 Retail

e e S —— LN

) The FINE-ARTS line—the first to combine
= character in radie with downsto-earth prices—
Bl i offers you a truly remarkable opportunity for
== building a profitable and permanent radio busi-
{9 z v ness.

Model R-5 Regardless of price—there can be no finer radio.

$150 List Superb quality-—cabinets that are exquisite 1n
Cetgas” their grace and beauty—plus perfect radio ef-
AR —— A ficiency. All that can be desired in radio—at a
| price within the reach of everyone.
| p— N .
3 Take jmmediate action, and get full details of
\ i our attractive proposition. Order samples sent Model R-3
i | you at once. 3 $85 List

$35 List PLAZA MUSIC CO. - - 10Vest 202 St Hew York
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New Talking Machin

cording Demand

For a nuinber of years the salesinan charged
with the handling of talking machines has been
required to know little of the mechanism of the
instruments, [or the construction was inorc or
less sinple and the eustomer is generally more
intercsted in the music avaifable throngh the
medium of the talking machine than m the
structure of the instrument itself.

It was necessary for the salesman, of course,
to be able to explain that a difterence in price
is warranted by the larger miotor, whether it
be two or three spring, hy the larger and more
elaborate case, the gold plating of the visible
metal parts, or the longer horn. But these fei-
tures require little technical knowledge for their
explanation. As to the record, the same rule
applied, for it was a demonstration that indi-
cated to the eustomer whether or not he wanted
that particular selection and the method of re-
cording did not entcr into the discussion.

More Thorough Knowledge Needed

With the new scason that has just been
launched, however, bringing with it numerons
new products, both in records and nachines,
there has come a demand for a more thorough
knowledge of the mechanics of the instruments
than lhas herctofore heen required and this
knowledge is essential cven in the course of the
ordinary showroom demonstration, for the pub-
fie has been told and is beiug told constantly
that something new is offered for its consider-

ation and they will natnrally want to know just
in what particulars, besides iniproved reprodue-
ing qualities, the new diffcrs {rom the old.
Improved Instruments

In the first place improved instruments Lave
been introduced embodying reproducing and
amplifying devices representing new ideas and
quite out of the ordinary, and it is certainly not
going to prove sufficient to the customes simply
to be able to observe the design of the instru-
ment and not be informed as to what the new
features are expected to accomplish.

Then. too, there are being offered to the pub-
lic this Fall new instrnments utilizing for repro-
diction and amplification radio tubes and other
electrical contrivances of the sort that must be

Salesmanship and Knowledge are Needed

e Products and Improved Processes of Re-

Intelligent Presentation—Order Taker Obsolete

explained simply but clearly to the ‘eustomer
who wants to know what he is getting for his
money and the why and wherefore of the vari-
ous mediums.

The manufacturess and their wholesalers have
offered and are offering opportunities to their
dealers and salesmen to gain first-hand knowl-

During the past year the tre-
mendous changes that have
taken place in talking ma-
chines and records through
unprecedented improvements
have brought about a new era
of salesmanship which is based
on more thorough knowledge
of what is inside the case.
Present sales organizations
are most competent to handle
the situation. . . . . . . .

edge of these new produets and of their me-
chanics, und it is well for the dealer who really
wants to handle a maximumn business to make
immediate provision ta have his salesmen be-
come familiar with the varions important detail
An hour or twe given to instruction regarding
ncw products miay mean the saving of a number
of salcs later on.
New Recording Processes

On top of these new inachines cone the im-
proved types of reeords, several of which are
already on the market, records which represent
a distinct advance step in the art. It is not suffi-
cient that the salesman demonstrate the records
and rely on the cnstomer’s musical sense to dis
cern their superiority over the old produet. He
must be able to explain that the new processes
make possible the recording of sounds that were
far beyond the range of the old apparatus, and
he wmnst be able to explain to the satis(aetion

LID SUPPORTS
CATCHES
CONTINUOUS HINGES

HARDWARE

for
RADIO and PHONOGRAPH CABINETS

NEEDLE CUPS

WEBER-KNAPP CO.

JAMESTOWN, N. Y.

BULLET CATCHES
STOP HINGES
INVISIBLE HINGES

of the customer sowething of the new recording
process that makes possible such excellent re-
sults. The salesman, toa, must be able to ex-
plain why smoother s rfacing of records las
made possible the elimination of the foreign
noises that have frcquently interfered with per-
fect reproduction i the past.
Order Takers' Race Is Run

In short, the future is not the futhre of the
order taker, but of the salesman with a definite
and convincing knowledge of the products he is
selling. He must be able to do business in-
telligently with those who own reproducing in-
struments of the old type, and who must be con-
vinced that in buying the uew instrnments they
are making a wise investment, Likewise, he
must be able to sell intelligently to these who
for one reason or another have hesitated about
buying a talking machine becanse of the “mc
chanical” character of the reproduction.

There has been much said of the necessity of
improved merchandising methods in the talking
machine industry and this point cannot be too
strongly emphasi The develop: t of good
inerchandising methods, however, rests in the
lhands of the dealer himself, who must organize
and carry his business along improved lines
The actual technieal or semi-technical knowl-
edge of the product, however, is a matter for
the salesman who eomes in direct contact with
the public.

“The salesman who cxpects to get the most
out of the opportunity offesred by the new lines
from a sales standpoing, must see to it that he
wnakes a thosough study of these ncw prod-
ucts and their respective features. He must
not only be able to diseuss intclligently the in-
strument and the fecords he is endeavoring to
sell, but must be ablc to discuss competing prod-
ucts and the claims made for them.

Present Sales Organizations Sufficient

This marketing of new products does not
mean that there must be built up new sales
orgauizations eapable of meeting the new prob-
lenss. On the eontrary, existing organizations
should be quitc competent to sell satisfae-
torily, for they have, or should have, a firm
foundation of inusical knowledge so far as it
applies to records, as well as a knowledge of old
types of maelines which shonld fortify them
in presenting logical argnments in favor of the
newer products.

‘The niain thing is that manufacturers have
invested much thought and energy together
with millions of dollars in the new products of
the duy aud will continue to make heavy in-
vestments to keep those produets before the
public. The full value of this expenditure can=
not be realized in profits, however, if the sell-
ing is going to be on a hit-or-miss basis. The
sales campaign for the months to come is ane
that requires real salesmanship. The manufae-
turer's extensive advertising eannot be expected
to move the stock unassisted.

Auto Sales Talk on Record

An address to more than 20000 members of the
Chevrolet Motor Co's sales organization was de-
livered by R. H. Grant, gencral sales manager of
the eompany, by means of phonograph records
sent to every Cherrolet dealer. At an appointed
hour the talking machines were started all over
the country and the outline of the sales cam-
paign far the eoming scason was niade by Mr.
Grant.

‘The Talcott Music Co., Yakima, Wash, re-
cently added a radio department which is nnder
the management of C. L. Laws.
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We established Station WJR as the Jewett
contribution to general Radio welfare. We
are content to maintain it on this basis alone.
But our dealers everywhere report that it is 3
further stimulating the demand for Jewett
Quality Products.
And our resourceful young engineers have
made of WJR a two-hundred-thousand- .
. . . e Jeweit Receiver
F dollar piece of laboratory equipment with o
¥ which, after midnight, they test and perfect oo
; . el e ]
Radio equipment, present and to come.
The Jewett Superspeaker
With broadcasting to their own order, these AU b the oume fmples Recom:
} clever youngsters have learned new secrets o G
! of quality production. Console
| —/\khlnd.lomr cabinet with Super-
Q speaker pes
(# These secrets are today applied to Jewett iy &
{ Quality Products. They increase the value I
M Y i —Faubful in one and pich rezardless
N of every authorized Jewett Dealer Franchise. of bt ol o dampncs. Semiad
|
i Can you longer afford to do without ez s Uit Lt
f the best money-making line in Radio? eI GRIFen © 5
Bl Werite for full details today The Jewett Parkay Cabinet
‘ I \ Puis the amaceur 0 3 rar with lie
“There Is No Substitute For The Best” mosé PRlufes cotinet QY
|} The Jewess Micvo-Dlal
| ‘ JEWETT RADIO & PHONOGRAPH CO. it cuning 80 o asaccum
5684 TELEGRAPH ROAD PONTIAC, MICHIGAN
l 84 Factories: Allegan, Michigan—Pontiac, Michigan uls J*W;;;gf"l;l;;"f"“*“
‘,\ | In Canada: Jewste Radio-Phonographs, Limited, Walkerville, Ontario e R
Export Sales Offices: 116 Broad Street, New York Cley ol batrens. Supecapeaber buili in.
1 ! ‘ ' “Quallty Broudcasting to
1o Y o B
Spectal Wednesday o
WIR _Th
i lials
1 to 10 p.m.
- ol .
e |
] o B2l L1
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THE MANUFACTURERS OF THE FINEST LOUD SPEAKERS AND PHONOGRAPHS USE

MICA DIAPHRA

&

-/

The Absolute Reproduction of the Voice, Instrument and the Ensemble
Diaphragms made of substitute materials do not attain the same results

WHY NOT HAVE THE BEST?

WILLIAM BRAND CO.,

THEY BRING OUT

The Purest Tones
The Subtle Overtones
The Delicate Shadings

Write for Samples and Prices

of Mica

27 E. 22nd Street

a . Ol Tublag ond Insuloting Moteriol for the Rodio and Elcctrical Trode

New York City

W. J. Bryan's Gennett
Records for Nat'l Muscum

Starr Piano €Co. Announces That Complele Sct
of Commoner’s Records and Masters Will Be
Given 1o the Nalional Muscum
Ricumesn, Inn, wier 6. A complete st

of the Gennwtt reeoeds mande by the late Wil

Jvnnings Bryan, togethes wilh the capper mas

William Jennings Bryan
of the reenrds, lave been presented 1o the
il Muscmn ot Wishington by the Stare
' i dnrrr of Gennedt records
s wade at tlie request of
include several
the

recordi
Scriptinal read
adlilress on e Virgi
il e “Cruss of Gold” specel. Other
miade by AMr MBryian inclle
the ““U'wenty-third  Ps;

d

recards

v his spevch of
dential wemination in

neeeptanee of the 1
190, Tlhe raster pli

coating pf ¢ I far eentnric
witlont fear of deteriorilion. the voice of
the “Silver Tangued Orator”™ will be preserved
for fmnre gencrations.

What Mnl_(es_()ne Salesman
Sell More Than Aneothcr?

In Letler to Dealers J. F. Ditzell Points Out
How Dlifference in Sales Clerks’ Methods
Make for Incrcased Record Sales

Aninteresting letter was recemly sent Brms-
wick dealérs by Joha F. Ditzell, manager of
the record sales department of the Brunswick
Lo, giving an anlereating compurison of lhe
methods of reeord sales clerks,  The letter
cads!
reaity we had an vpporiuinty 1o observe fhe sales
minslge of 1un reewril sales girls empluyed n the
saue stute. s comparizon was nskeresilng amil yel

Hghl say 1hat 11 way alo sbissppoinnng —disap
ity lecanse 11 rerealed thar one girl was not
tahing advanimge wf every opporiunily to merease lier
recunl salin ainl lhereby cobianice tie valie of her sery
ces 1o the flenler.

Mere s what we vhserved,  Wha) s yaur opimon?

1 achal wie of e girls fur the tecond
Ny Jobn Charles Thomas, Witk
¢ record was tcmonsiraied aud,
Ly the ciatomer, (he Iransaciion

nrie'’

43 acee]l

dwel witl @ Mk you”  Resnlt—one record

A fen nnnies Live, anather ensioser asked (he
sectanl it fur e siaie reconl,  mmedialely afier
the recond was ohinonsiratel, Ihic sales girl s

wested thal the cmtomer shouhi Reae e Ueautnl
“lplidn Loee Al from dhe same shuw, sy Ly
Virgiia Red. 10 was enplained that Whis smye was
shaziig nist lonnes wiil tbe "Rose Marie®* mmier and
hat Mivs Rea hail maide an unisialhy atiradive e
ord.  Funlier itesenptions of the artisl’s vurk and
the scleclion were g, o 1Ual fhe Tislomer was i a
reecptive framie of aind when be recont was deison

sirateil. Reslllt—=two recorils solil instexd of aie
Tbe ascca girl took advaniage of Ihe cusiviner's
neres se Marie’* and suggesieil

1te saine

certain kind of reeuril, it o» comyata
Ay W innke suggestions nf nthee

sumilar chariter if sales jeople 3re baminar uith the
setestlons anil 1he atlisla.

Increases Its Stock
e American Boseh  Magueto Corp, New
Vork, mannfactirer of radio und elecirical
products, has increased i1s common siock from
175000 10 258,000 shares of no par value.

CONSTANTLY INCREASING SALES

COTTON FLOCKS FOR PHONOGRAPH RECORDS

STEF INTO LINK WITII THE DUYERS OF “QUALITIY'

CLAREMONT WASTE MFG. CO.,

Claremont, N. H.

o e iy e e ) e

Gov. Ferguson, of Texas,
Buys Orthophonic Victrola

Private Demonstration in Exccutive Mansion
of "Ma** Ferguson Resulls in Order for Early
Delivery of Orthophonie Victrola

AusTin, Tex,, Nevemlier 4.—At a private dem-
ousiralion of the new Orthophonic Victrola
Welil for the benelit of Governor Mir

the cxceulive mansion, Gowe
ernor Feeguson v herself a: cing so
Tsighly ql d wtil the wew Orthophonic wa-

e e g
‘Ma" Ferguson and an Orthophonie Victrola
chine that she immedintely placed an order for
ouc, asking an carly delivery,

The demonstration was held before a parly
W abowl tweuty of the Governor's fricuds wmd
relatives and was by invitation only. B. L.
Plauk, factory representative for the Victor Co.,
tnd C. Sicvers, of the T. E. Swann Co., of
Hauston, distributor for the Viclor Co., werc
in cliarge of the cutertainment, Al who were
privileged to lisicn in on this eventl were highly
pleased and agrecably surprised wiih the cnter-
1almment

Columbi; S_panTsh— Catalog

The Columbia Phonograph Co., New York,
recently distributed copics of Its new Spanlsh
record catalog. The records of Amalia Molina
ace featured in this calalog, and a pholograplh
af 1liis popnlar artist adorns Lhe front cover,
Amalia Molina is at presem appearing in (e
leading theatres of this country, lhiaving recently
completed a Iwo weecks' rngagement al e
Hippodrome, New York

New Columbia Release

Foed and Glenn, the Lullaby Boys of radio
broideasiing fame, exclusive Columbia arlists,
have recorded a coupling which is certain 10 be
a popplar seller. The selections recorded are
“What Do We Care If It's Oue o'Clock™ anll
“Sinee You Call Me Swectheart,”
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¥ Y’ HE MARKET for Phonograph

records doesn’t have to be made.

It exists already in the 13,000,000
homes that now have phonographs.

The dealer today pushing Columbia
records is in the most enviable
position in the history of the trade.

COLUMBIA PHONOGRAPH COMPANY
1819 Broadway New Yeork

COLUMBIA
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RECORDS

No betterentrée to the present American
phonograph-owning market is needed
than Columbia records.

Smooth and rich in tone, to a degree
almost unbelievable, these records are
being talked about and given prefer-
ence wherever enterprising dealers are
demonstrating them.

Any dealer who will arrange a diver-
sified program from the wide range of
Columbia’s current offerings should
find little trouble in convinecing custom-
ers that a treat is in store for them
when they play Columbia records “on
their own phonographs.”

COLUMBIA PHONOGRAPH COMPANY
1819 Broadway New York

COLUMB
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ARTISTS

Columbia’s success in record - making
is the result of an inherent ability to
capture and put into the record that
definite but elusive thing the artist
calls “personality.”

No matter how celebrated the artist
or organization of artists may be, no
matter how distinctive their art,
Columbia takes more than usual pride
in being able to transfer to the record
every characteristic of that art which
ensures complete public acceptance.

That is an all-important reason for the
ever- broadening appeal of Columbia
Records.

COLUNMBIA PHONOGRAPH COMPANY
1819 Broadway New York

COLUMBIA
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MODEL 580 MODEL 570
$350 $300

MODEL 240
$75

MODEL 540 MODEL 530 g MODEL 520 MODEL 140
$175 $150 $125 $50

Write the Columbio bronch or dis-
tributor in your territory for fullin-
formotion on the new Columbio line

ATLANTA, GA, S8 WHITEHNALL STREET
NEW ORLEANS, LA. 517 CANAL STREET
BOSTON, MASS., 1000 WASHINGTON STREET
CHICAGO, ILL., 410.440 §. WABASH AVENOE
CLEVELAND, OHIO, 188 E. EXCHTEENTH STREET
CINCINNATI, OHIO, 222 W. FOURTH STREET
DALLAS, TEXAS, 2000 NORTH LAMAR STREET
KANSAS CITY, MO, §4 GRAND AVENUE
MODEL 460 MODEL 450 MODEL 40 ST. LOTIS, MO, 1213 PINE STREET

$200 $178 $150 LOS ANGELES, CAL. 609 S. LOS ANGELES STREET
NEW YORE CITY, 121 W. TWENTIETH STREET
PHILADELPHIA, PA., 40 N. SIXTH STREET

PITTSBURGH, PA, ¢32 DUQUESNE WAY
SAN FRANCISCO, CAL., 345 BRYANT STREET
BUFFALO, N, Y, 700 MAIN STREET
DETROIT, MICK, 439 E. FORT STREET
MINNEAPOLIS, MINN., 18 N. TRIRD STREET
SEATTLE, WASH.,, 11 WESTERN AVENUE
COLUIB!I\ WHOLESALERS,
205 W. CAMDEN STREET, BAL*XMORE MD.
TANMPA HARDWARE Co.. TAMPA, FIA,
COLUMBIA STORE:
1608 GLENI\RM AVENL’E DENVER, COLO.
s, TEM » SALT LAKE CITY UTAE
W, W, l(lMBALL C
WABASH AVENUE "AND EAST JACESON BLVD,
CHICAGO,
COLIMBIA PUONOGRALL €0, Lid,,
20 Wenl Front Nteecet Toronto
. OLIMBI Y PUHONOGRAFII COMPANY,
(LIT) l'lrumlwn) New York

MODEL 420 MODEL 340 MODEL 430
$100 $120 $125

[

COLUMBIA
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D. D. Cleary Now on the
Music Master Sales Staff
Minneapolis Representative of Music Master

Corp. Has Had Wide Business Experience—
In Position to Aid the Dealers

Cleary is now sales representative of
'lhc Music Master Corp., of Philadel
in Mimcapolis, Minn. He brings to his com-

D. D. Cleary
nection with the Music Master sules organiza-
tion ten ycars of valnable expericuce gained in
Cuedar Rapids, Ja, with the lowa Railway &
Light Co. For the past five years he has becen
attached to the sales force of the Western Elec-
tric Co.

His actual field cxperience in lines allied to
the radio industry lhas given Mr. Cleary a val-
uable comtact with many merchants who are
adding radio apparatus to their other lines and
has cquipped him with technical knowledge to
explain to the dealer many points about radio

THE TALKING MACHINE WORLD

opcration. This is one of the most valuable as-
scts that any radio salcsman can lave to-day
Mr. Cleary's knowledge and practical sales cx-
perience are such as ta lcad him to success in
the growing field of radio selling

Absorbs Peter Pan Gramo-
phone Co. of New Yorlk

Marysville Products Co. Now Merchandising
the Popular Camera-shaped Porlable

Marvsviete, Mweu., November $—The Marys-
ville Products Co., of this city, lias taken over
the Peter Pan Gramoplione Co., of New York,
and is merchandisiug this popular camera-shaped
portable from its own plant in this efty. DPecter
Pan gramophencs arc well known throughout
the talking machine trade, for they have ut
tained exccptional snccess and are being dis-
tribuied in cvery impoertanl Irade cenler from
coast to coast.

E. F. Lce, vice-president of the Marysville
Products Co. and in charge of the company's
manufacturing and merchandising program, has
completed plans whereby dealers will reccive
maxiinum co-aperation in taking cape of Christ
mas trade. Last ycar the Peter Pan gramo-
phone was owe of the sales leaders during the
holiday seasom, for it is particularly adaptable
to the holiday sales campaign becausc of its un-
wsual size, tone guality and no 1l price.

Pete Dale Featured at Club

Pcte Dale, cxclustve Columbia artist, whose
initial recordings for Columbia records have
proved exccedingly popular, is onc of the fea-
tured performers at the Coustry Fair, 2 new
night club of New York, which epened the lat-
ter part of last month. Two of Mr. Dale's own
compositions, "Oshkosh” and “"When Old Pete
Daly Plays His Ukulele,” which will be relcased
on a Columbia record shortly, are featured in
the rcvue at the supper club.
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Important Appointments of
Garod Radio Distributors

Recent Additions of Distributing Outlets by
Radio Manufacturer fn Leading Trade Centers
Round Out Territories

The Garod Corp., Belleville, 3 fac-
turer of Garod radio receiving scis, has recently
appointed a mwinber of udditional distributors
throughont the United States, among tliem be-
ing M Steivert & Sons, Baston, Mass.; Vonue
gul Hardware Co., Indianapolis, Ind. Rochu
ter Electrical Supply Co.. Rochester, N.
Wircless Electric Co., Pittsburgh, Pa.; Denver
Radie Service Corp., Denver, Colo.; Nassom
Bros., Colorado Springs, Celo., and lames Clark
Co., Louisville, Ky.

In discussing the appointment of these dis-
tributors, Laurcuce Garduer, president of the
Garod Corp., said: “With the addition of the
new distributors we have about rounded out our
various territorics in the United States until at
the present time we have practically conplete
coverage thromghout the entire conntry. Dealers
in any territory may now casily be served by
Gurod distributors without having to go far
aficld to secure scts and scrvice of the standard
which we have set for ourselves.”

Indiana Firm Chartered

Wasbrod's, Richimond, 1ad., was recently in-
corporated to dcal in talking machines, pianos
and other musical instruments, with a ca
stock of 1,000 sharcs of common stock of no
par value, The incorperators are Carl Weis-
brod, Clarence M Brown and Wilfred Jessup

The Peanant Radio Laboratories, Newark,
J. were recently incorporated at Trenton,
with a capital stock of $100,000. The incor
porators are Edward J. Zeithlin, George A. But-
ler and Jacob H. Zeithlin

Cabioet Super “C" 330.00

The New
SUPER-UNIT
A Special Selling Point

he Smper-Unil opens a new de-
lig)\l 1o the Tistener of radie,. It
in a diaphragm of broad {Y‘“b
Yange, eapecially designed by
10l Engincers, |)u| brings in 1he
deep bass and 1

fulmess. 11 is equally effeciive
in bringing fn clearly cvery wor
clics and lectures. 11 is the
reason why you should [ea-
wure Dristol Loud Speakers this
Chnslmas

per ‘5" and Super “C" have
\Ihc Tew Super-Uni

high tenor or

BRISTO  aestion

ily every day in the year,

cvery purse.
Christmas offerings this year.

can make it work for you.

The Bristol Company, Radio Div. BS
WATERBURY, CONN,

Branches in Nine Principal Cities

e York—ti{ Liberty St
Plusbnm —Frick Bldg
n.nolt«Bw BI

Boston—0l4 South Bldg.
Philadelphta—Widener Bldg.
Birmingham—Age-Herald Bldr-
Chicago—Monsdnock BIo

Sem Francisco—Rialto Bldg.

Loud Speaker

It’s a Great Christmas Gift
for Every One

Its pure tone production promises entertainment for the whole fam-
Four beautiful models
cabinet), priced from $15 to $30, meet practically every taste and
Make the Bristol Loud Speaker prominent among your

Our Holiday Advertising Campaign
Is Now Under Way

Generous space in the Saturday Evening Post,
Literary Digest and leading Radio Magazines is
bringing Bristol Loud Speakers to the attention of
millions of radio fans all over the country.
esting literature and an unusual store or window
display enable you to center interest on your store.

Write for Free Plan Book

Tells all about Bristol advertising and how yuu

i!hrcc horn and one

Inter-

Super “S"
$25.00

ubber horn
|4 A dinmeler.
Black Mat fin:
ish with gold
l’ sc decora
'

nL&-BoAh‘nln s Baak Bldg.
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Radio Service Can Make or Break a Dealer

Thomas Goggan & Bro., of San Antonio, Revised Their Method
of Servicing Radio Sets, Eliminating Losses and Stimulating Sales

“We believe (hal one of the main things whicl
has helped to build up onr radio business is the
service whieh we give!" So states A P. Kolo-
skey, manager of the phonograph and radio de-
partments of Thomas Goggan & Bro, ef Sau
Antonio, Tex.

“Last year Mr. Koloskey continucd, “we
were new to the work, and, like others, we
made somec mistakes. We gave serviee at that
tine, but it was at a tremendous cost to anr-
sclves. Comsequently when the scason was over,
we found that we liad last some moncy. It Tad
looked like a good ycar, but our books showed
that while we had enjoyed a beisk hnsiness we
had done so at our own expensc.

“We did not spend much time, however, in
regretting onr losses; but instead we charged
them to cxperience and lessons learned in mer-
chandising, and began a relrenchment which
would place the radio department on a souud
and cfficient basis.

“In checking up our crrors, we found that
we lad been giving away too mnch in the way
of scrvice. We would place a set in a home,
leave it there for a few days, and theu sell it
or pick it up. In this way we were imposcd
upon 1o a great extent. Scts were damaged.
tubes broken, and other things happened which
cost us a great deal of moncy, but on which we
hiad no return.”

Now, a sct is taken out and demonstrated.
I the eustomer is satisfied, a Dbill of sale is
made out and the deal is closed, 1f not, the
sct is taken back to the store. No sash prom-
ises on giving away baiteries, tubes or other
accessories arc inade in order to make a sale.
The store operates on the principle that it has
the best that can be bouglht for the moncy and
if it is nccessary to give away other merchan-
dise, in order to scll the scts, something is
wrong. If a set is worth its selling price, 1t
should be sold for that without strings ticd to
the offer. Otherwise, it is not worthy of stock-
ing in a first class store.

Segvicing New Sets

“Another thing that bothered us last year, and
whigh we have improved, is the matter of giv-
ing scrvice on new scts,” stated Mr. Koloskey.
YAt the preseat time, when a salesman takes
a set ont, it is thorongldy tested before hie leave
the store and he signs for it. Them, if any
tubes are broken or burned ont when the set is
brought back, lie is charged with the loss. 1u
this way, the salesmen soon learn to handle
the sets as they should be handled at all times.

“1f a sct is sold to a prospect, it is thorouyh-

By B. C. Reber
Iy tested at the time of the sale Lo the full sat-
isfaction of the enstomier, who then gives us a

signed receipt stating that the sct was in per-
fect working condition when accepted. Then,
if this customer comes in a few days later com-
plaining of the sct, we ¢harge him for any re-
pairs on it.

+Of course, there are certain conditions which
govern this. We will make an inspection frec
of charge, but if cven a serew is tightened, that
comes under the head of repair work and a
charge slip is made out.

“If a complaint comes in ou a new sct whicl
lhas only been out a few days, a thorough in-
spection is made of the set. 161t is found that
1he material or workmanship is at faull in any
way, it is immediately replaced by a new set,
and any adjnstment on the otd sct is taken np
between 1 and (he faeturer.

“1f, however, it is fouud that the customer lias
endeavored Lo experiment with the set, has been
monkeying with the tubes, or has been putter-
ing around with the dials and batteries, we tell
the customer what will have to be doue, how
much it will cost, and ask if we shall go aliead
with the work.

Instructing Purchasers

“When a new sct is sold, the salesmaa is in-
tructed to give the uew owner thorough in-
struction in ils operation. This instruction not
only includes the head of the home, but the
wife and chfldren as well. We know that il is
only natural for anyonc to waul le operate a
radio sel, and if we teach them they will do it
as it shonld be denc. However, if they do it
of their own aceord, trying to operate it from
what thicy lave picked up frowm obscrvatiou,
ccrious results may happen.  Radio, however,
is not a complicated thing anymore; nor is it
an experiment.  For this reason, we believe in
Leaching cveryone how to operate a sct aud to
enjoy . °

ted

tlwir sales; for, in S0 doing, we arc not only
helping them, but we are helping ourselves as
well.  We, turn over to them any prospects
which we lave and offer any assistanee which
we ean give in lielping to close the sale.

Free Tube Testing

“Qne thing which we have done which has
lelped us a geeat deal in making new friends
and keeping up our good will, is a tubestesting
machine, which we nse for testing tubes. We
test these free of charge and arc often able to
eliminate trouble by tlis work. For cxample,
a sct of tubes may be arranged in the wrong
sockets and will not give the results they should.
A fcw moments spent in testing these tubes
will show the power of cach and tells us how
they should be arranged to get the best re-
turns. However, to make sure that the cus-
tomer puts them back as we reccommend, we
paste a small label on cach giving the instrue-
tions.

“We have worked up a large tube business
by doing this. Tubes and battesies are the only
accessaries we carry.  We have found that therc
are so many slores carrying the smaller acces-
sorics that it is tying up too much money in
stock that will not move fast to do this.

Getting Battecy Business

“From local battery statlons, we obtain the
names of pcople who come in to have their
radio batteries recharged, and we usc these
names for prospecls in repair work, new tubes,
and for better sets. By making friends with
the battery boys, we are able to work up a
large list of names at but little cxpense, and if
we show our uppreciation for their co-operating
with us, they will recommend customers to us
for tubes and repair work. 1n this manner, we
liave worked up a nice business from this angle.

Lines Carefully Selected

“At the present time, our stock averages about
$5,000. We carry Brunswick Radiolas or a
combination of the phonograph and radio. Then

How Sal Are Comp
“We have an average of four salcsmen al
work all of the time. These men are paid a
salary, an cxpensc allowance and a bonns. We
pay Lhem $20 a week salary. They are allowed
$5.00 per week for the cxpensc of their ear
Awd we pay them a bouns of 10 per cent on
their wonthly sales wheu the Lotal exceeds $800
during the wouth. At the present tinie, onr
mcn are averaging between $1,200 and §1,500
per month in sales, and they will no doubt do
betler later in the scason.
“We do all we can heee in the store to co:
operate wilh the salesmen aud lielp them boost

we carty Thompson ncutrodyne and R. C. A.
Super-heterodynes, In sclecting these lines, we
have taken care to give all makes a carcful
trial and in our estimation we feel that we are
stocking the best on the market. We carry
only high grade sets. By picking the sets that
appeal to yon, and the quality, you can talk
better and consequently scll more goods; which
is what we all want to do.

The talking machine and radie depariments of
Tlmas (oggan & Bro. arc among the most snc
cessful, nat only in the city of San Antonio but
in the cutire State.

Van Veen Wareroom Equipment
PREPAREDNESS — |

Dealers in the phonograph industry who have installed Van Veen
sound proof hearing rooms and selling fixtures are well equipped to reap
the reward of their efforts with the latest wonderful achievement of the
Victor Company. Those dealers who are not so equipped should take im-
mediate steps in that direction. They provide an exceptional setting to dem-

onstrate this wonderful new instrument.

VAN VEEN & COMPANY, Inc.

Write for details and catalog

313-315 East 31st Street, New York City

*Phone Lexington 9956-2163

e
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They are counting the days
Are YOU?

Yes, AGAIN “Christmas is coming.” And, AGAIN hundreds of people —
thousands really—grown-ups and children, even the tots are “counting the days,”
planning for the big event. They are PLANNING — they plan early, and
don’t think they don'’t, even if they don’t BUY early.

What are your plans? Do you want to sell them a phonograph, or will you be
unprepared and let the cream business of the year go to some other dealer?

Every indication points to a big MUSICAL CHRISTMAS — the propaganda
for music, ever stronger, is going to reach a climax this Christmas. Take ad-
vantage of it.

There is a Vitanola talking machine and radio cabinet to suit every person and
every pocketbook. But you can’t sell them when they are.in our factory—they
have to be ON YOUR FLOOR.

Our suggestion is to order early, ORDER NOW-—Later on you'll thank us for
urging you. !

Vitanola Console Phonograph No. 103
Mahogany or Walnut Finish

Vitanola Console Phonograph No. 101
o Adapted for Radio. Space for record album

ahogany or Walnut Finish

Adapted for Radio Vitanola Radio Table No. 1031 undes tone chamber on right hand side
Height .......... .33" Height i 30" Height .. ...... .33%"
Width .32 Width o .32 Width Coe....38
Depth 0 Depth 15" Depth ... .. .2314”
List Price $75.00 List Price $30.00 List Price $90.00

Dealer’s Discount on Samples, 50% off List
VITANOLA TALKING MACHINE COMPANY
M. C. SCHIFF, President LEON, C. SAMUELS, Vice-Pres. and Sales Manager
829 American Furniture Mart .
666 Lake Shore Drive Chicago, Illinois
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Frank L, Capps?eags
Columbia Research Dept.

Has Had Long and Saceessful Carcer in Phono-
graph Manufacturing Industry—Responsible
for Many Recording Improvements

I Frank L. Capps, onc of the veterans of the
mdu_stry, has joined the Columbia Phonogmph
Co. in charge of the reseurch department. From

1890 10 1894 Mr. Capps was with the. experi-

Frank L. Capps
mental department of the Beil Telephone Co.
in Chicago. In November, 1890, he invented
and patented the head phone, on whieh patent
is based many of the best head phones and
loud-speakers now being manufactured, In 1894
he invented the duplicating machine. Up 1o
that time cach cylinder record had to be re-
corded separately, but afier the invention of this
machine records could be inechanically dupli-
cated from the original, and thus ereated the
ph graph busl as a ial proposi
tion,

From January, 1894, 10 1900, Mr. Capps wa
with the old United States Phonograph Co,, of
Newark, N. J., which had the phonograph scll-
ing rights of the Edison works. While with
them, in 1895, he invented the spring motor for
the cylinder phonograph. ‘I'his motor was
adopted by the Edison Co. and used in its Tri-
wnph phonograph. In 1900 Mr, Capps joined

he Columbia Plonograph Co., and was with
it until 1915, During the time Mr. Capps was
with the Columbia Co. he was responsible for
many of the inventions in the creation of the
industry and among other things, in conjunc-
tion with the late Mr. MacDonald, of the Colum-
bia Co., he invented the laminated reeord, which
is now being munufactured by the Columbia Co.
He also made the first sapphlre records for dise
records and-made the first recording machines
for the Columbia Phonograpl Co., which, witl
adaptations, are still in uwse.

In 1902 he invented a process for the pres-
crvation and duplication of masters for disc rec-
ords. Where [ormerty, when the master matrix
was worn oul, a title had to be re-recorded, Mr.
Capps invented a means of preserving the origi-
nal master matrix and making duplicates there-
from for the pressing of records, 1n 1915 My
Capps left the Columbia Phonograph Co. and
became factory manager of the Patli¢ Co,, at
which time, ameng other things, lie invented
the apparatus for converting from the sapphire
cut to the neudle ent on disc records. Tlis en-
abled Pathé to bring out lateral cut dis¢ records
from cylinder recordings.

Mr. Capps is one of thc pionecrs of 1the
industry and probably has almost as many in-
ventions to liis eredil as anyonue connected with
the phonograph industry. He is onc of the lew
men in the industry who knows cvery detail
of record manufuacture from the bottomr up. He
is thorougghly versed in the art of making muate-
rials, manufactare of records, rccording of mas-
ters and the necessary machinery to manufac-
ture these items. He will now devote hinself
cntirely to further research work for the Co-
tumbia Phowograph Co.

Silvertown Orchestra Poster

A window poster featuring the Goodrich
Silveriown Cord Orcliestra and the  Silver
masked tenor, who throngh their broadeasting
have beconic one of the most popular dange
orchestras in the country, cast of the Missis-
sippi, was recently issued by the Victor Co. The
poster calls attention to the first records made
by this orchestra, "Brown Eyes, Why Arc Yon
Bine?” and "A Kiss in the Moonlight.'

Frank L. Youse, fornerly in charge of the
Seattle, Wash., branch of Sherman, Ciay & Co,,
has succceded William Austin as manager of
\lile Spokane storc. He was recently trans-
ferred from San Francisco.
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FULL LINE of HARDWARE

For Radios and Phonographs

H. A. GUDEN CO,, Inc.
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Thompson Line Displayed
at Syracusc Radio Show
Thomas J. Northway, Inc, Distributor of R. E.

Thompson Mfg. Co. Products, Features Minu-
et Model in Its Attractive Fair Display

Syracuse, N. Y., November S.==The entire line
of the R Thompson Mfg. Co. was most
altractively displayed at the reeent Syracuse
Radio Show under the direction of Thomas J
Northway, Inc, loci distributor of Thompson

- TR
Thompson Line on Exhibit at Radio Show
produets. The fcature of the exhibit was the
new Mismet wodel, which is meeting with great
snceess and which has calied forth enthusiastic
praise from both dealers and the general pubtic.
‘The acconpunying photograph gives an idea of
the manner in which the Thompson line was
prescnted to the many thousands who visited
the exposition.

Window and Counter Sales
Aid Features Ortho-sonic

Latest Sales Help Being Distributed by the
Federal Radio Corp, of Buffalo, N. ¥, Is a
Most Effective Piece of Publicity
Authorized retailers of Federal Ortho-sonic

sels arc now receiving a designator for window

and counter use. This sign is 9 inches by 13

orthosonic

Radio

Srandard Radie
“Producs

Ortho-sonic Sales Aid
inches, of the prismatic type, finished in blue
and gold.

The Federal Radio Corp., Buffalo, N. Y., an-
nounees this as one of many picces of advertls-
ing material 10 be distributed to Federal retail-
ers this season. Federal advertising has ereated
a pronounced inlerest among the radio buying
public. The designators are for the purpose of
familiarizing that public with the Federal re-
tailer appointee. All retailers showing this sign
will exhibit and demonstrate the new Ortho-
sonic line.

New T;x_en—l:iodyne Plant

The Thermiodyne Radio Corp., New York, has
established a main assembiing plant in Long Is-
land City, N. Y, to supplement the two already
in operation at Plattsburg. The new plant 1s lo-
cated in the Etched Metal Products building.

The Cash Department Store, Arroyo, Cal,
recently opencd a complete music department
under the direction and ownership of G. E.
Bailey, who was formerly a music dealer of San
Francisco.
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Also makers of the
famous APEX Vernier
Dials and APEX Rheostat

Dials.

D

HE stirring, martial music of
a band —the soft, mellow
harmony of a violin— the

pure,sweet notes of a human voice,
away off in the distance, dimmed
by thousands of miles, come in on

APEX Receiving Sets at the very

flood-tide of volume.

The beauty of design and hand-
some flawless finish of APEX Re-
ceiving Sets are as alluring as their
perfection of operation.

Dealers who are interested in in-
creasing and maintaining profitable
trade, should Investigate the many
advantages provided by the APEX
co-operative plan. Write for com-
plete details.

APEX ELECTRIC MFG. CO.

1410 W. 59th Street Dept. 1117

OuaIinRadiOApP' Enler‘:_:i‘rmr
Price $22.50

* ApexConsole
Entertainer
Price $27.50

\ CHICAGO .
- o

Apex Baby
Grand Console

Prices West of Rockics slightly higher.

Apex Super Five
Price $95
without acce.

Price §225

esories

Apex Utility f
Radio Table

Apex De Lue DTS

Price $135

Canadian prices approximately 40% higher,

l
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When'] Thlngs GoWrong Withthe Radlo Set

Trouble Is Easily Found if the Dealer Knows Where tq Look for
It—The Responsibility of the Retailer in Giving Radio Service

Dealers who have handled radio for a matter
of six nronths or u year declare that all their
service troubles do not occnr within the first
few weeks after the set is installed and while
the enstonier is learning to operate it properly.
In fact it often happens that the enstomer may
be perfeetly satisfied with tlie set al the time
of installation and may mot be heard from for
a period of several monthis wntil sml(l('nly he
calls up and declires that everpthing is wrong
with the outhi.

This is one of the situalions that impresses
upon the dealer and his salesmen the value of
having some general knowledge of radio hook
np, with the idea of runnfug down the cause
of the trouble while on the spol and withont
naking ucccssury A special visit of a reprirman.

Many Causes for Trouble

There arc a nunber of 1hings a dealer or
his representative can look for when called
npor 1o adjist an outhit sold scveral months
before. A great source of trouble is fonnd in
the antenna, due to the facl that wihen the
wires were first £ trees were bare, but with
the growth of foliage, twigs and even branclhes
arc likely to comc in contacl with the antenna
wire and cause interference. Then, too, all
acrial connections shonld be inspecled care-
fnlly, for copper wire exposed to the tlement
for some months nudergoes a certain amonnt
ol corrosion and at the joints this serves to
develop clectrical difficultics.  Tlien, too, the
bending of the poles upon which the anteina
18 hung or the looscning of cnd commcctions
may allow for sagging that interfures with
proper reception. A little attention given to
the acrial will often serve to clear up poor re
ception.

Then again it must be considered that a
radio recciving set is a mechanical ¢ontraption
and. that even the best balts and sercws arc
likely to shake loose after a certain period. It
is to be assumed, of conrse, that the dealer or
liis representative before making any general
inspection first tests the batteries to sec that
they are in proper shape. That is fundamental.
Also he tests the tubes to sec that they are all

right though he will find after several months
that even tubes of rccognized nianufacture will
show sfgns of dcteriorating. Perhaps only one
or two ont of a sct of five will go bad at first,
but that is natural. Tubes as a rule should
opcerate rfficiently for xt least a thonsand hours,
bt a sct thal is used more or less eonstantly

Most troubles with radio de-
velop some time after installa-
tion and the retailer must be
prepared to keep his patrons
satisfied with their purchases
by giving them prompt serv-
ice and seeing to it that their
sets operate satisfactorily. The
accompanying article gives an’
idea of how far it is practica-
ble to go in giving service. . ..

for several imonths has kept those tnbes in
action for 600 honrs or moie. It cannot be
expeeted, therefore, that tubes that have passed
two-thirds of their uatural lifc and action can
measire np to Standards cstablished when they
were fresh ont of the carton. M the customer
ean be persmaded to iustall an entirely new set
of tubes after six or seven months of using
the old ones, lic is likely agaim to scewre the
iaftial satlsfaction from his set
Give Set Complete Going Over

Going back again 10 conneetions, it is often
found that in attaching new balterics or moving
the set about, certain of the thumb serews and
bolts have worked loose, thus resulting in poor
councction.” It will pay to go over the entire
set 1o test cach bolt and screw to sec that it is
firmly sct. Then all soldered connections should
be inspected for no matter how carcfully lliey
arc made it often happens that soime of the flux
may have dropped on the panel or other part
of the sct and developed a slight short cireuit.

nferior
Good  trestmenl—richt
deal

the dealer's cood will
unln

25 Waest 45th Street

9 t can't be done

s1zl A cuslomer can't be dragged ialo lhe Slorc.
Esye:lllly. 1f be hos been sold Inferfor need!

1 qualily means customer dlusnlis(a:uan
lust 05 M:n quailty meaws customer ulm-:uo
service—eficient
gmL s, records and necdles—are st the !hbll(h"’ul

3h,

0.
Smcicl( ne!dln that reproduce perfeetly add to

They bring a customer back
Many dealers satisfy thelr customers by

OReh.... Tigtone, Meedles

Products of the
GENERAL PHONOGRAPH CORPORATION
OTTO HEINEMAN, President

New York City

Tlhe dealer may fee! that after six or scven
montlis his responsibility should ccase so far
as any particular sct is concerned, but the serv
ice he is called upon to render to a customer
who lias originally becn well satisfied with hi
outfit is the service that is designed to keep
the set sold and to make the owner a booster
for that particular make and for the dealer who
sold it. Naturally any service rendered under
the copditions herewith shonld be charged for
at the rate accepted by the dealer for gemeral
service work, whether 1t be $1.50 an hour or
maore. Shonld meehs 2] iniperfections develop
in e set within the time limit fixed by the
mannfaciirer in his gnarantee, then adjustinent
ninst be made on u basis satisfactory to the
customer and in accordance with the manufae
tnres’s promise, but it is a rare thing to have
<nichi meechanical troubles develop.

When the Customer Is at Fault

Tt is in the accessorics and equipment that
most of the diffieultics of wear and tear are to
be found, provided of course that the owner
of the outfit has-not been dealing with sone
amatenr radio cxpert who has persnaded him
to make changes fn or addition to the cirenit
o the promise of better results. When the set
has been tampered with all guarantee shomld
go by the board. It is the owner himself who
is then responsible for poor results and neither
the manufactirer nor the dealer.

Preferred Stock Issue of
Landay Bros., Inc., Offered

Bainer, Bond & Vivian, Livermore & Co. and
Pope & Co., prominent financial lionses of New
York, arc offering participating Class "A" stock
of Landay Bros., hic., for financing the expan-
sion policy of this firn. The firm of Landay Bros.,
whicl operales ten music stores in important
retail centers, was founded twenty-five years
ago and has grown 1o be one of the leading
mnsic establishments in the metropolitan sec
tion.

Schwabacher-Frey Co. Now
Handles O'Neil Audiphone

Gedrge A. Tett, manager of the radio depart-
ment of the Seliwabacher-Frey Stationery Co.,
San francisco and Los Angeles, Cal., has just
anwounced that he has sccured the distribution
of the “Audiphone” loud speaker, manufae-
tured by the O'Neil Co., of West New York,
N. J. The Selwabacher-Frey Co. will have
the sole distribution of the lond speaker on
the Pacific Coast, also the console unit which
has proved so successful in the many recent
tests 10 which it [vas been sub)«'clcd

Fﬂecuve Vlclor Publicity

The donble-page spread of the Vietor Talk
ing Machine Co, which appeared in the
November 7 issue of the Saturday Evening
Post, cuused mmnch commemt o the trade be-
cause of ils mnnsual and eficettve style. One
page was devofed to an illustratlon of a
destroyer plongbing through a lhcavy sea; a
Zeppelin in the air, and an insertion of a
worried woman im the home. The caption of
the advertisement is “Wherever there is need
ol conrage, there our music goes.”” The adver.
tisement then tells how ia all places where
liope or frith or courage is necded, the Victrola
is found so that the music Ihat fits the ueced
can be chosen.
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These Dealers Are
nder Way!

Already

The thousands of dealers who
make up the A-C Dayton distribut-
ing system are not only ready now
for the big radio buying season, but
already nnder way on aciive selling
work. These dealers are equipped
with "The Master Radio Salesman”
—and with that as their guide, they
are well started toward a fully re-
sultful season.

“The Master Radio Salesman,"
Prepared only after thorough study
of radio selling methods, is the most
forward step yet taken in radio
mcrthandising It is the key to

in this field
practical, workable plan for devcl-
oping retail radio business—and
holding it. With this work, adver-
tising material provided to the deal-
er doubles in value—and A-C Day-
ton dealers are prepared with plenty

of such selling helps in addition to
extensive factory advertising.

A-C Dayton dealers will make
records this year. They have, first
of all, the right merchandise. Add-
ed to that, they have not only sell-
ing help in the form of advertising
material, but constructive guidance
in using that material.

Remember these dealers when
you go to take on a radio line. Re-
member that selling is your only
road to profit, and remember that
general advertising cannot do the
whole job. With the A-C Dayton
you will have these things—plus
that which no other line can give
you—actual, concrete, scientific sell-
ing plans, ready for you to apply.
Write direct or to any A-C Dayton
distributor asking to see "The Mas-
ter Radio Salesman.”

The A-C Electrical Mfg., Company

Dayton, Ohio

The Standard Cabi
net,  without mcecs
sories, $1t5; wesl of
Denver,

Manufacturers of Electrical Devices
For More Than TWENTY YEARS

5 good reasons

&
The Consale (only thirty: A-C Dayton performance A-C Dayton stands for
“‘gl'ﬁ ‘::i‘:’;;o) S1855 '"" 1 sclls for you. The entire 3 completc price protection

line is built to sell on its own —maintenance of list through
— = merits; demomstrate and you carefully scleeted outlets and
will sell full protection against price
slashcs, stock dumping and
The A-C Dayton linc is bargain basement sales.
complete  yet compact.
Four models provide sufficient 4 A-C Dayton price is hon-
varicty of style and allow est price—sufficient to per-
most rapid turnover; one cir- mit good werkmanship and
v cuit insures equal pcr(crm- good materials—yet no more
o | ance from all recejvers, uni- than is necessary for fully sat-
i form satisfaction and slmpll- isfying performance.
fed scliing problems.
A-C Dayton deal is real assist: "“The Master
phfcméu’isf".ﬂ.‘:e‘?ﬁ F'selnz‘sh 5 Radio Salesman” shows you how to sell, and points the way to

west of Denver, 5130,

the fulicst realization on all A-C Dayton supesioritics.

The Phone Set, for instal A C DA ! ! @N
Jation in practically any pho-

nogragh—cabinet _ or
Sole — without  accessaniex, —
395 wot of Denver, $100. =2 ._/

rA C ELECTRICAL MFG. CO., _]
Dayton, Ohie, |

Gentlemen:  Please Signed.
send me full informa.
tion cunccrning the Street.
A-C DAYTON linc
with details of your City.
Scllmz Service ~ for
1925.26.

SIETT . ca - - S . S——
Taw L
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Several New Shamrock
Distributors Appointed

Bristo! & Barber, McKenzie Co., Specially Serv-
ice Co. and Henry L. Walker Co. Add the
Shamrock Line of Radio Products

The Shawmrock Még. Co. 196:204 Wavcrly
avenue, Newark, N. J., anunounces several addi:
llons 1o its list of distributors. in Ui wctro-
nolilan tesritory Bristol & Barber, Inc., 3 Easi
Fourtcenth street; MeKeuzie Ca.. 35 Wesl
Fhirty-firs1 sireet, New York City, and the
Specially Surviee Co., of Brooklyn, N Y. are
its wiost imporiant distributogs. The Shamrock
Co. also slales that the Heury L. Walker Co.,
well-known radio disItibulor of Deiroit, Mich,,
has arranged to handle Shairock receiving sets
in st ternitory.

The Shameock receivers are six-Tube scts
wmarketed at a popular price. They are of resist
ancc-coupled anplification with two stages of
tnued radia frequency employing onc delector.
I'liey are prodneed with cither one or two-dial
contrel. Each wodel has space for batterics
aud most of its mnodels enclose a built-in loud
speaker.

Featuring Phonograph
Toys for Children’s Gifts

National Co., Inc., Pushing Its Line of Phone-
graph Toys as Holiday Special—Indications
Point to Exceptionally Busy Season
Canmprincy, Mass., November 6—The National

Co, Inc, of this city, which has prediuced
phonograph toys for the talking nachine Irade
for many years, is again featuring its line 1o the
lalking machine trade in time for holiday busi-
ness. Although this compuny does a year-round
business in phonegraph toys, i1he holiday sca-
son has always proved to be the biggest season
of the year,

Model “A*
For radin "*A" snd 6 volt automobilc barterics.
A.C. line. 40 t0 60 cyxle, 110-120 vols.
Battery=6 volts 6.8 ampe:

res, 2
Comes compleie with cords, plug ond leaded clips.

$18.00 List (Eait of the Rockies)

Modet “A-B"
For chosging radio “A® and “B" batterfes
simultaneously.
A. C. line, 40 to 60 cycle, 110-
& volts J.4 amperes;
1710 ompere, up.

$22.00 LISt |East of the Rockiest

THE TALKING MACHINE WORLD

Th-s¢ Loys are animated by being placed upon
the turutable of the talking machine. The line
this year ineludes Shimandy, the Boxers, Rag-
time Rustns, the Magnelic Dancers and Phone-
zmph Phollies

W. A Brady, president of the compauy.
perts 1hat the appreach of the lLolidays has
greatly slimulated the demand for these Ioys,
and that from present indications il would seem
That the currcut season will be an exceptional

one.

Victor Features “Freshie”

Au atlraclive window display poster was rc
cenlly scut Viclor dealers featnring “Freshie,
played by Waring's Peunsylvanians. This nun-
ber is a iealure of Harold Lloyd's motion pic-
Ture, "¥he Freshman,” which has proved so
populur.  An illustration atop the puster shows
Waring's I'ennsylvanians in collegiale outhi:
playing *Freshic,” while jobyna Ralston dues
the Charleston aud Harold [.loyd applands.

Attractive Okeh Poster

The Geueral Plionograph Corp, New York,
has prepared and distribnted 1o Okeh dealers an
attraclive window poster, fealuring “flic Rovin'
Gambler,” sung by Tobe Little. The illustra-
lion is eyc-arresting, bearing the picture of a
Weslern gawibler, dressed as popular fancy
imagines a gambler dressed, a pair of dice, a
four-flush and a raciug horse

Ace Brigode_Sta_rts Tour

Acc Brigode and His Virginians, Columbia
dance orehestra, recently left on an exteuded
tour, during which ey will appear at the lead-
iug wetion picture houses. Columbia dealess in

the varions citics which they visit will effect
tic-ups with the visiting artists and undoubtedly
this will have stimulating cffect on Il sales of
their records,

Novesaeg 15, 1925

Magneto & Machine Co. Has
Good Results From Show
Atwater Kent Distributor Reports Many Sales

Resulting From Allractive Exhibit at Recent
Radio Exposition

Bav Mn, Novewber 6.—Tlhe aflermath of
the recenl radie show held in Baltimore ha
licen decidedly satisfactory to the Magneto &

" Fine Atwater Kent bisplay
Alachine Co., Alwaler Kent distribulor of th

city. During the week of the shew this ent
prising distributing liouse conducted an atir
tive display at the Fith Regiment Arnior
This display attracted considerable attentio
and both Gordon Parks, president of the cor
pany, and Robert S, Green, sales manager, r
port that the dealers served by the Magneto &
Machine are still making sales of Atwater
Kent recciving sels and radio speakers to peo
ple who became interested in the line through
secing the display at the radio show,

Improves Branch Store

The Fresuo, Cal, headquarters of Sherman
Clay & Co. recently underwent extensive aiter:
tious. Fhe cntire first floor and basement hay
been remodeled and redecorated amd new dis-
play booths instalied.

There’s an ADDED profit for you
on every radio sale!

You can get it with

Uses the FULL
A C Current—
not half of it

There are two reasons why you CAN and SHOULD sell a

FACTS ABOUT FUL-WVAVE
~The only chanser that charges A and 96 valis of

B batrerics at the same dme.
—Uses the Full clectrie wave to charge almost o

~—More economical te operate.
R v, chemicals or

Needs no adjustmeni.
Quilet in opcration,

Cannot hlow fuscs.

Not affected by jolts o Jars.

Cannot overheat.

Foolproof. 11 fe scaled at the fuciory.
~Absolute guarantce printed on cach charker,

LALLLL

3EE

LIBERTY ELECTRIC CORP ¢/ NEW YORK-

Ful-Wave with every radio sale. There’s a REAL profit in it—
and it means greater satisfaction and better service from the

Ful-Wave is the EASIEST charger to sell- simplest to demon-
strate and operate—no acids, no adjustments.
operate because it uses BOTH halves of the electric wave.
Order a sample and test it.

342 Madison Ave New York

Cheapest to
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Make these customers

come back!

Don't leave it to chance whether your customers will come back to
your store when thcy want more rccords.

Dealers who feature Odeon Imported Recordings can control their
trade. Their customers come back. Here are the reasons:

Three
Odeon Plans

for Increased Sales

EGULAR Odeon

Dealers are being
told of three new plans
that will increase their
total record sales, make
new customers, and keep
old ones.

You too should know
about these opportuni-
ties for extra, profitable
business. For our mu-
tual benefit, write for
the facts today.

Just drop a postcard
saying :

Send me the three Odeon
Plans"— no cost, no obligation
to

Odeon Selections are semi-classics—buyers do not tire of theni
after a few repetitions. They want more of this kind of music
and are glad to pay for records that give /asting enjoyment,

Odeon Recording is done abroad by a special process, which
makes their tone unmistakably richer and clearer. They improve
any phonograph. Buyers quickly recognize the difference.

Odeon repertoire is not duplicated by any other records. It opens
a fascinating new realm of old-world mwusic which brings extra
sales.

Odeon Records are a safe investment for the dealer because they
don't become out-of-date over night. There is good profit, con-
stant turn-over and growing, non-competitive sales for every
dealer who pushes Odeon.

Odeon dealer cvoperation includes beautiful hangers, attractive

folders, general catalogs (including special editions in 22 foreign
languages) and monthly supplements of new releases.

GENERAL PHONOGRAPH CORPORATION
25 West Forty-fifth Street - - - - New York City

ODEON

Imported Recordings
make customers come
back for more
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Freed-EisemanrniD?ealer
Dinner a Huge Success

More Than Five Hundred Metropolitan Dealers
Attend Conference—Greater City Phono. Co.
and Wholesale Radio Equipment Co. Aid

Approximately
gath
the
for

500 Freed-Biscmann  dealers

d in the Holel Penusylvania, Ncw York,
tler part of last month in a confcrence that
ttendance and emthusiasm shown wis onc

ent, with Paul Comell, merchandising expert,
leading the discussion. Attention was directed
by Ihe speakers 1o the display of Freed-Eiscmann
1eceivers, and during the evening a spotlight was
{lashcd upon a covercd booth which, when the eur-
tains were drawn, revenled a model window dis-
glay which tlie company will install in the dealer's
window for a nominal sum. This window was
carefully examined by the dealers and an address
by Carl Percy on lhe value of window displays
was given careful atlention.

J. D. R. Freed, president of the Freed-Eisc-

Part of the Large Attendance at the Freed-Eisemann Dealer Dinner

of the most suceessful ever held. The gathering
wac under the auspices of the Freed-Eisemann
Rar Corp., Brooklyn, N. Y, assisted by the
Greater City Phonograph Co. and the Whalesale
Radio Equipment . metropolitan distributors
of Freed-Eisemunn products.

The outstanding fcatures of the mccting werc
the statements made by the officials of thc Freed-
Eisemann Co. that this year all indications point-
ed to the dealers cnjoying a rich reward and that
e Frecd-Eisemann organization would co-opcr-
ate in every way by means of territorial prolce-
tion and sales aids to help them gain this end. A
discussion of both the technical and merchandis-
ing angles of radio was indulged in by those pres-

=

A

mane Radio Corp.. described the imporlance of
the prescnt and prospective patent rights of Prof.
Hazelline, but dwelt also on the value of the La-
towr patents, thc rights to which have been sc-
cured by direct license. The license also grants
the company the right to the future devices of
Prof. Latour.

Mr. Frced stated that the policy of the com-
pany was to turn a dcaf car to all propositions for
making rcceivers with novel featurcs and trick
circuits, but that the company has ninc rescarch
cngineers and twenty-two model makers at work
constantly tryng to develop new idcas that are
sound.

Ennel d

pEs © }y and i s

of the Freed-Eisemann advertising material were
distributed to all dealers. These included the new
direct mall camipaign and feature displays, togeth-
er with the national magazine, newspaper, tradc
paper and radio "fan” paper advertising, which
represcnts the largest financial outlay in the his-
tory of thc company. Postcrs and fcature adver-
tisements were hung throughout the ballroom and

| considerabl jon and favorabl
comment,

Following the dinncr, Billy fones and Erncst
Hare, togethcr with other artists, cntertained
the gathering and were voted an immense suc-
ccss.  This confcrence is the first of a scrics of
Frecd-Eisemann mectings to be held in ihe prin-
cipal citics throughout thc country. Among the
well-known nctropolitan dealers who attended
were:

Samuel and Monrae Salrmam, Manrice Landay, Max®
Landay, Emory A. Spencer, Somucl Fromme, Howard A.
Jacobs, Ernesl Jauellf, Samucl M. Goldberg, George E.
Morgan, George Langer, Henry H. Maare, Dencdict Shaw,
W. S. Hanks, Max Blumensiein, William J. Resem, M. R.
Milehell, Edward Kiefer, Ollo Wundertich, Charles Zaren,
Frederick J. Brady, Raymond Koy, Daniel M. Broad, A. S.
Coles, Herbert Rosensicin, William Marhaet, John E. Huni,
Edward J. Fard, Harold K. Mulford, G. E. Swmith, Wil
liam Genz, Lowis J. Wolf, D. C. Chatkam, Miltan R.
Parics, R. LcRay Davis, Sidney Coleman, B. R. Foster,
Julius Roib, Alexander Schwartz, W. T. Vehli, Etmer E-
Gardner, Frank Biges, Harry Faber, Ireing Gruber, Henry
Kabn, J. F. Filigerald, L. P. Naylor, Arthur Erickson, S.
A. Rohbins, Robert R. Maerca, Harry Owen, Charles 'W.
Dowa, Jascph L. David, Marry M. Olhlarf, Ed. 1. Trach-
lenberg, Joseph and Sidney Sicgel, R. B. Rose, M. 1. Tanb,
Sot. Langer, J. H. Concannon, Ernest H. Lewis, Thormon
Widenor, Siduey E. Finketsicin, Charles E- Clement, Waller
E. Mards, Lew Nrenncr, Alfred Boudria, Samucl Rosen-
fetl, Arnold Herbst, Marald A. Hurcwitz, Pouglas C.
Smith. C. Wuntz, Jr., Ernesl J. Brede, Julius Goldbert,
Elmer IV Wilson, Harry Blumenthal, Lonis Staffer, Albces
Rockka, C. M. Hempsied, Claude €. Post, AL T. Sifota,
A. 1. Greiner, Jacob Rosen, R. G. Glaver, Henry Mielke,
Raymond it. Kline.

A. A. Conncr, formerly. connected with the
Gaston Music {o., Hastings, Neb., has opcned
a musie, storc at Central:City, Neb. A complete
line_of talking machines and other musical in-
struments is being carried.

s —

EMPIRE Tone Arms and
Reproducers are made for all
types of phonographs, from
the portables to the big, hand-
some cabinet machines and
the combination Radio and
Phonograph.

Order a sample arm and test
it out. It will win you on
merit only. Our prices are
low and quality second to
none.

Ball Bearing

EMPIRE PHONO PARTS COMPANY

Established in 1914

EMPIRE UNIVERSAL TONE ARMS AND REPRODUCERS

Excel In Every lmportant Feature

It is an acknowledged fact that the
tone arm and reproducer are the
most vitally important parts of a
phonograph.

With no other equipment can you
bring out the clearness and sweet-
ness of tone that EMPIRE will
accomplish. And it is tone quality
and excellence of reproduction that
make one phonograph better than
another, and make it sell in greater
volume.

Pivot Base

2261 East 14th St., Cleveland, 0.

W. J. McNAMARA, President
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Modei No, 30
Price $150.00

The Music is in the Record

N THE MIDST of claims and counterclaims for new, im-
proved phonographs, keep this essential fact well in
mind when talking with prospects, and making sales

that—“after all the music is in the record.”

Tell your customers, and those you hope to make custom-
ers, of the new “clectrical records.” These wonderful new rec-

ADLER-ROYAL
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ords greatly surpass the old type; one outstanding achieve-
ment being the successful recording of a chorus of four
thousand living voices, something quite impossible by the
old methods.

Show your prospects the vastly better phonograph
music which may be had by playing these new electrical

records on a real good phonograph. Adler-Royal is a good
phonograph. The combination of one of these new records
played on an Adler-Royal is a revelation,and a salesmaker.

A Phonograph Shortage
at hand this year

= OR THE FIRST TIME since 1919 you phonograph
dealers face a serious shortage of standard, high
quality merchandise. On the eve of your season of
greatest sales and profits, with the rush of Christmas busi-
ness just around the corner, you can try to sell your cus-
tomers on promises of January or February deliveries.

Or, you can turn to the manufacturer
who has refused to be stampeded into a
wholesale dumping of valuable mechan-
dise, but who, instead, has prepared for
a good and profitable Fall phonograph
season which is sure to come to those
who stock and merchandise with energy.

Consider these Facts

In the face of glowing description and
vast promises regarding the phonograph
of the future and its construction, it
behooves the thinking dealer to take
these two facts into consideration.
FIRST, you cannot pay your Novem-

ber and December bills from February
deliveries and collections.

SECOND, promises of January and
February deliveries of phonographs will
not satisfy your customers, and their
insistent demands for Christmas music.

Good dealers may obtain some Adler-
Royal Phonographs—The Adler manu-
facturing Company and its distributors
have on hand, for immediate delivery, a
reasonable amount of standard high qual-
ity instruments.

Youcanstock and sell Adler-Royal Phono-
graphs with the assurance that you will be
protectedinthe fullestmeaning of the word.

You should act quickly. It is, of neces-
sity, purelyacase of first come, first served.
Write today for the name of the nearest
Adler-Royal distributor.

Your communication will have
our prompt and careful attention

ADLER MANUFACTURING CO.
881 BROADWAY -+ NEW YORK CITY

Gactoriess LOUISVILLE, KY.

Phonographs

Andover—Model 5
Height 34-1m., Widsh 32%-in., Dipth 21-in.
Phonograph designed 0 permitinstalla:
non of any sandard radio pancl.
Guaranteed motor.  Awornatie scop.

In Mahogany ot Walnue. Nickel plated
metal fietings. $95

Pergolesi—Model 20
Herghs 380801, Width 36-in., Depth 24-an.
Phonogeaph designed to permitinwalla-
non of any siandard adio panel.
Guaranteed motor.  Auzamatic stop-
1o highly figuted American Walow of
Mahogany. Nicke! plarcd mecl Riciags.

s

Spanish-—Model 30
Hright 34%-in., Width 36-is., Depth 2i-wa.
Phonograph designed v itinstalla:
e i,
Guatanteed motor,  Automatic Hop.
In higbly ficured Amedican Walnut or
Mahogany. Nickel plated mecal fmsir;xsxo.

Spanish Guthic—Model 90
Height 33-in., Widthd4in.,, Depth 26-in.
A phonograph of utmost qualiry, Guar-

anteed moios of
Autnmatic Stop.
Tn highly figured Amcrican Walnut or
Mahogany, Gold plited metsl fittings.
5300

six record <apaciny.
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Survey Indicates Attitude of Owners

to Receiving Sets They

Have Purchased

Survey Made by Barton, Durstine & Osborn, Inc., to Determine How Owners of Atwater Kent

Radio Use

Some intercsting information relative to the
attitnde of owners of radio receiving scts to-
wards the instruments and what they accomplisl
was gathered recently by.the Atwater Kent Mfg.
Co. through a survey made by Barton, Durstinc
& Osborn, Iné, the company’s advertising
agents, of some 1,900 homes scattered throngh-
out the country, many sections being visited in
an effort to gauge the situation in various locali-
ties.

The survey was made for the definite purposc
of ascertaining llow Atwater Kent owners nsed
their instruments and how the advertising and
sales campaign of the company was working out
along the linc of increasing interest and likewisc
increasing sales. However, mueh of the infor-
mation gaincd is of general value to the indus-
try, for it brings out somc interesting facts,
some of which we take the liberty of quoting
from scctions of the survey as published in the
Atwater Kent bulletin.

“Two-thirds of the persons we talked with arc
owners of radio sets. We made a special effort
to get hald of Atwater Kent owncrs, but also
sought the idcas of owners of competitive
makes.

"Among Non-owncrs we found almost as much
respect for radio as amomg owners. A typical
comment from a school teacher was that there
should be a sct in cvery home, ‘for they are
educational and & great help to the school chil-
dren.’

“We found that a larger proportion of owners
than of non-owners had automobiles, phorso-
graphs, and pianos. More than half of the nou-
owners said they liad seriously considered buy-
ing radio.

"Among the reasons for mot having bought
radio 'First cost too ligh,’ led. Twenty-four
per cent said they were *waiting for the perfect
set” Good salesmanship can capture botl these
classes, for the cost of radio has been reduced
and Atwater Kent radio is as ncarly perfect as
can be found for some tiinc to come.

“Among TOR-OWNCrs we enconntered an as-
tonishing amount of ignorance as to what radio
really is and does. A mam who said there was
no broadcasting om rainy nights and another

- =

Scts and to Ascertain Effcct of Advertising in Promoting Sales
- -

who complained that radio "was taking too much
electricity ont of the air and making bad
weather for the farmer’ were representative of
this elass.

"We found that men were juore CAger pnr-
chascrs of radio than women, but that interest
jmong wommen was increasing fast.

“The largest nmnber of purchascs was made
i December, and of the December purchases
half weee intended for Christinas gifts.

»Fhe leading reason for buying a particular
sct was that the pnrehaser 'thought it best.
*Advice of a frieud’ camc second, then 'Price,
‘the adviee of a denler, 'liome demonstration,’
advertising,’ 'demenstration by the dealer,” and
so on.

"Qur reporter also asked owners what price
they would be willing to pay for a ncw radio
sct. More than half snid they did net know.
Apparently they were open-minded und were
more intercsted in wint they would get tham in
what it wonld cost. Tle average owner who
did have a specific price in mind said e would
pay $180 for a mew sct, complete. Almaost with-
out cxception, the average owner was willing
te pay wore for i new radio than for his
present onc.

"Eighty-seven per cent of the owners said
that they paid eash. Owe out of ten said that
he bonght on the wstalment plan, onc out of
one hundred traded in an old set, and one out
of two Inmdred traded in a phonograph. We
know from what dealers tell ns that the pro
portion of those who buy on instalments i
muell lagger thun herc indicated. The chances
arc that a great many owmncrs hesitate to admit
that thcy did not pay cash.

“A great majority of owners bought their ra-
dio speakers along with their scts, 82 per cenl
being of the lorn type.

“Five-tube scts were the leaders among the
owners interviewed on this survey; threc tubces
came second; fonr tubes third; more than five
tubes fourth; one tube Aftl; crystal, sixth; and
then two tubes. Of the Atwater Kent scts
83 7/10 per cent had five tiubes.

"The nsers of wet A batteries far ontnum-
bered the nsers of dry A baticries. Sixty per

e ———— ———

At Our St.
we have two million feet of
dry walnut lumber

In this large stock we have several |
items of special lengths and thick-
nesses that are particularly adapted
for radio cabinets.

. THE PICKREL WALNUT CO.

St. Louis, Missouri

Louis Mill

Exclusive Manufacturers of Walnut Lumber

cent of the wet battery owners used theie own
ehargers. The outdoor acrial ias uscd by
81 $/10 per cent of set owners.

"We also found out how radio scts are
and cared for. The majority of owners snid
that they installed their own sets and acrials
Forty-ninc per ceut said that the dealer offered
1o scrviee when they bought their sets; 209
per ecnt said that *Any serviee needed’ {
fered. In addition to these two groups nearly
13 per eent of the owners had received sonic
sort of guarantee. The majority of owners re-
ported that their radio had reguired no serviee
which they were not able to, give. When service
wns required, it nsually eamc from the deal
from whom the set was bought.

"There was complaint that somc dealers did
not know how to give service. Of the owners,
28.2 per ecnt said they would be willing to pay a
reasonable fee for regular inspection and ad-
justment; 70.7 per cent would not; and 1.1 per
cent did not know. Sinee our rcporters made
no attenipt to sell the idea of paying for service,
it scems to us that the number who expres d =
willingness to pay was very large indced.

»Are owners of radio satisfied with their sets?

»Of those we interviewed morc than two
thirds said ‘yes’ The proportion of satisfiec
Atwater Kent owners was largest. Qwners of
home-made sets are not as el satisfied as
owners of mannfactured scts, The reasons
given by Atwater Kent owners for their Jati
faction werc, in their order: Simplicity, tonc,
volnme, distanee, selectivity, and appearance.

“The survey proved that the interest of
owners in radio has increased sinee their sets
were bonght. This comment from a Brooklyn
owner helps to explain the faet:

%7 used to guy my wife about the radio, tell-
ing her we would all forget to talk. But that
was not what happened. The radio brings morc
news into the house than all the papers printed
in New York.

“Three-fourths of the owners tald us they
were satisfied with the present broadcasting pro
grains. Among those who expressed dissatis-
faction the principal reason was '"Too muth
jazz.'"

C. I Rey—'Fakes Charge of
Polk Store in Richmond

AteaNTA. GA, November 5—P. C. Brockman,
sales manager of James K. Polk, Inec., one of
the lcading phonograph jobbers in the comntry,
has announced thc appoimtmeat of Charles }.
Rey as manager of thc company’s braneh at
Richmond, Va., which was reccntly established.
Mr. Rey nceds no introduction to talking ma-
chine decalers throughout the Sonth, for he has
been associated with James K. Polk, Ime, for
several years as assistant sales manager at At
lanta, and the success that hc attaincd in this
important wark well merited his pramotion to
mamager of the Richmond branch.

James K. Polk, Ime, is featuring to execl-
lent advantage the prodncts of the Sonora
Phonagraph Co., as well as Okeh records and
otlier standard plionograph lines. It has de-
veloped a very important dcaler clientele,
which is steadily increasing and which will un-
doubtedly grow rapidly in Richmond territorv
under Mr. Rey's dircction.

Make Record?in_ Dallas

Special recordings of Okeh records  were
made in Dallas, Texas, the latter part of last
month under the direction of P. Blackwell
Scveral records were made in that city last
yvear and these met with great suecess.

used

Gast Bros. Open

Jersev Crry, N, J. November 6.—Several well-
known phonograpl recording artists were pres-
ent at the recent opening of the Gast Bros. Mu-
sic Shop, 382 Central avenue.




Orthophonic Victrola

__a New Creation for the Nation

- 7. New Sales Era
8. New Standards
9. New Market
10. New Opportunity
11. New Possibilities
12. New Supremacy

. New Music

. New Patents
New Construction
. New in Principle

. New Popular Prices

oG A WN

. New Cabinet Designs

‘Consolette” — Orthophenic Victrola

Such an opportunity to merchandise real merchandise has
rarely been the good fortune of Victor Dealers. The Ortho-
phonic Victrola means new life in the trade and in the home.

Profits are the result of accomplishments.
How will you share in the profits?

C. BRUNO & SON, Inc.
351-353 Fourth Avenue New York

«Victor Distributors to the Dealer Only” /
l\sww_n-_mé




48

THE TALKING MACHINE WORLD

Nw:\llu is, l9Z§

Built Blg Business in Third Floor Store

DaBoll’s Store Is Located on Third Floor of a Business Building
and in Spite of the Location Handicap His Sales Grow Rapidly

In these days of super-cfliciency in business
management, and in the rsh to sceure sales vol-
ume at any cost, often’the basic principles of
storc operation are lost sight of. A great volmme
of sales is excellent, provided it is sceured at-a
profit.  Etlicicncy is to be commended if it docs
not interfere with the profitable conduer of the
business. The friendship of customers, the kind
of good will that brings increased pztromage and
n profit on every sale arc the foundations of
business progress, and in no cnterprise is this
mofe prononmeed than in the ftallding machine
business,

At Ieast the above is the belic{ of Wilson H.
DaBoll, of Rochester, N. Y, who started in busi-
ness cighteen years ago, and is still going strong.
The bulk of the sales of this denler are secured
from the recommendations of former cnstomers
and friends and from the lowly want ad. Every
sale at this store is made with the idea of satis-
fying the customer and making of him a friend
and booster for the store. The old prineiple,
“"The customer is always right,” is practiced bere,
with the result that patrons do not lesitate to
tell their friecnds to go to DuBoll's when they
want a talking machine, records or a piano. With
customers doing this very effective, if uncon-
scious, sclling, is no wonder that the coneern
has built up a greater bnsiness each year, and lhnl

compmny  decided 1o eontinne xs A third-floor
store aml, accardingly, a sile was selected on the
third floor of the Burke Building, St. Paul strect,
in the heart of the business and shopping scetion
of Rochester. Mu spite of the fact that in lhe imi-
mediate neighborhood Ihere are a number of talk-
ing machine and general music stores the finn’s
success has contilied and, in faci, busimess has
improved right aleng.
Friendly Sales Promotion
DBecause of its low overhead, the company is

the wat ad scetion of the local newspupers to
bring its products to the attention of the public,
belicving these small ads most effective per dol-
lar of advertising cxpense in that particular lo-
enlity. Both new instruments and those taken in
trade are advertised in this way. DBefow is a new
instrument ad

Sonora, all new

Nrunswick, Edison,
Bldg.,

Vieirolas,
Daboll, Rurke

models, §$ down payment.
ele 3 St Paul St.

Onc of ihe nsed instrument ads reads as follow

The success of DaBoll's bus-
iness is predicated on cer-
tain merchandising principles
which are universal, namely,
a square deal to every cus-
tomer and making each sale
the basis of a friendship. This
policy has made every cus-
tomer a booster for the store
with the result that location
has proved of small moment
to this dealer. Other factors
in his success are outlined. . .

in the face of the keenest kind of
DaBoll's docs not believe in cutling prices to
maintain sales volume and the finn’s reputation is
sueh that the public knows it will be given a
square deal by making their purchases at this
store.
Successful Third Floor Store

When DaBoll's was opcued cighteen years ago,
the store location was onc that would have been
considered a bar to success by most talking ma-
chine dealers, {or the cstablishment was on the
third floor of a business building. In spite of this
handicap, the husiness, nnder the principles laid
down by its founder, Wilson H. 1aloll, flour-
ished. Not so long ago Ihe bailding in which the
store made its original headquariers was to he
lm_n' down and DaBoll's fommul it necessary to
move 1o a new location. After some thonght, the

in a position 1o extend favors to its patrons. While
prices, as has been mentioned before, are firmly
nphekl, DaBoll’s sometimes makes a sale on what
might be considered a very low down payment.
Even iu this respect, liowever, the firm does not
go to extremes. There is no dollar down, ot
. free delivery of instrument without down pay-
“ment, or auy other evils which have come to be
recognized as uncthical. The lowest down pay
mant aecepled is $5. _This is an induccment to
the working people of the eity to do their buying
at DaBoll’s. The line of talking machines is
complete—Victor, Brunswick, Edison and Sonora
lines being featnred.

la line with its policy of kecping the overlicad
down, the company has for soine (ime been using

The New

PET O

shape.
O Fone is an all-year-round sclier.

MADE IN U, 5. A.

with One Piece Turntable
TO RETAIL AT $12

Usual Trade Discounts

thr. Made in

Doer oli_a larger
oreph will do.  Reo , “tor green or blur
action in o minute. Joneisaids
Pet O Fone is a rcal portable talking machine. Camcra size. Camera

New one-picee turntable. Good motor and loud, clear tone. Pet

Distribulors and Dealers urile:

PET O FONE MFG. CO., 557 BROADWAY, NEW YORK

Chicago Representatives: Targ & Dinner, 229 West Randolph Street, Chicago, TIl.

B

Improved

FONE

nsed, m
0, 5 de Dalolt, ™

1s "aul

Here is a iccord ad that has been found ef
feclive:

Viclar records. Complete tine. Call and hear the

sl DaRioll, Burke Bldg.

The cost of these small ads is so small com
pared to the resulis dn sales, that DaBoll’s have
speciatized in this type of publieity.

Like all dealers, this firm often has cnstomers
who for some reason or another are delinquent
in their payments. When a payment is overdue
1o time is lost in getting in touch with a cusiomer
10 ascerfaiy the reason. Often it is because of
sickness, or lack of work or some other tcmpor-
ary finaneial difbeulty. The policy of the com-
pany is to be Ienient with customers of this char-
acter and the time is extended to suit the con-
venienee of the patrou. This has resnlted in many
{riendships among the s and the building
of good will which has been reflected in sales.
1n short, DaBoll’s practices the Golden Rule in
its business dealings, and the policy has overcome
niauy handicaps incidental to location of the store
off the beaten path of the shoppers.

Booklet Gives lnte;'estillg
Facts About Kolster Radio

Eight pages of highly interesting reading cov-
cring the history of the Federal Telegraph Co.
of California and the developmcut of Kalster
radio are contained in an attractive booklet just
issned by the company. This booklet is being
mailed by Kolster distributers to all dealers and
prospeetive dealers and provides an unusually
clear insight inte the origination of the sound,
progressive sales policies which have gained
stich widespread approval throughout the trade
since their recent announcement by the Federal
Telegraph Co. Opening with a brief history of
the company since it was orgaaized in 1911, the
booklet ontlines its financial strength, its sales
and advertising policies and then devotes sev-
eral pages to a complcte description of the four
models which represent the Kolster ridio line.

Times Ap-p_liance Co. Radio
Catalog and Guide Issued

The Times Appliance Co, New York City,
distributor of radio products, has issucd its
1928-26 cdition of its "Radio Catalog and Deal-
ers’ Goide” Much care has been exercised in
its preparation and every picee of merchandise,
from the complete Radiola line. of which it is
distributor, to the smallest individual part used
in the construction of a set, is illustrated and
described.

A feature of the mew catalog is the dealers’
gnide scetion, where various artieles of value to
the dealer in the conduct of his business are
presented. E. B. Ingraliam, general manager of
the company, is reeeiving many congratnlatory
letters upon this new piece of literature.
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make an impression. 37 mediums, with circulation | sena us new book on your Ful emwpnisn—
of 13,810,899, reaching three out of five families in the f oot ot
United States, are being used in the Gulbransen Fall |
campaign. The great opportunity offered the Gulbran-
sen merchant becomes infinitely greater!

Natme

THE SATURDAY EVENING POST

“Nb Far- Could Tell What You
See In The Mirror— CThat He
Plays Without Touching the Keps

The Biggest Thrill in Music
is playing it Yourself

And now even untrained persons cando it

IN MUSIC as in every human activity, it’s
yout own participation that rouses youe
emotions most.

1¢’s the ball you drive down the falrway
yourself thae stirs your blood.

1¢'s the song that you sing youeself that
touches your heart,

It's the number that you dance yourself
chat entrances you.

And this human etalt is cven mote pto-
nounced in the music that you play.

There lsrapture in listening to the playing of others;
but in playing yourself there’s the thrill of personal
creation, the hush of ineffable sweetness, and the
fight of joy to helghts no other music can attain.
1t Is here you find your supreme inspltation.

Only Piano of Its Kind

We admit that It scems ineredible that untralned pet-
sons can play like this—can play by roll, equal 1o play-
ing by hand Indeed It would be impossible were it
not for the Gulbransen Registering Piano, the only in-
strument of Its kind In the world.

For nelcher otdinary player-planos, not reptoduc-
ing planos ¢an give you complete control of the keys,

Yo can play better by roll than

many who play by hand

Y
And you can play ALL pieces while

they can play but a few

the Touch and the Tone Volume that you yourself
impart to it

You can play a plano solo correctly, accenting the
melody and ehords.

You can playdance musicin perfecttime andrhythm

You can play an accompaniment foxr voices or instru-
ments, subdulng the melody to a whisper, pausing for
the singer, and playing only the bass or lower register.

Why Pianists Own It
You could not do more if you played by hand than
you can do by roll on the Gulbtansen. And you could
not play so many pleces.
That’s one reason many planists own
sen Registeri iuno, notwitk d
b 1ly toned b

the Gulbran-
that this same
is made withour the roll-

the same as in hand playing. The Gult alone
does this,

Hence you can play not “mechanical” music, but
human music, with the human exptession—the Time,

The New Gulbransen
GRAND

As a Stracht Piano. $785
As aRegistering Piano, $1275

playlng action.

' National Price—Suitable Terms

Gulbrancn planes are o1d at the same ensh price,
freight peepaid, throughout the United States, Foe
your proteetion. we stamp this price on the back,
where you can read it. And Gulbransen dealets
ate prepared to dcllver any model, Grand or Up-
right, for o small cash paymeat—balance to sult
the purchaset, A rensonnble allowance will be
made for your present piano, if you own onc.
Fous Upright Models—Communlry, $450, Sub-
urban, $530, Country Seat. $615, White House,
$700; Stroight Grand, $785; Registeting Grand,

$1275.
Nat'l Avzoelation of Piano Tanars vec:
omwends that all pianos be tunsd twics
year, Your Guibraraen deserves this care.

ULBRANSEN

2
G 010 Ga.

The Registering Piano

Pieces they study, they can play by hand.
More difficult compositions by Chopin,
Rachmaninoff and others of the masters—
they can play by roll.

Then thete are many who cannot tead a
single note of sheet music who play by roll
on the Gulbransen beautifully, easily and
inspiringly. Who accompany amtists who
would not sing to “mechanieal” music—
whose only exception to hand-played ac-
companiments are those played by roll on
the Gulbransen Reglstering Piano.

This Free Book
“Your Unsuspected Talent”
Will Surprise You

Mall us the coupon today fot our new illusrated
book de luxe—"Your Unsus-
pected Taleni—Ies Discovery -
and Enjoyment.” It reveals a
Treasure Trove of musical
compositions. leshowsthejoys
of playing them at home.

With thisbook comes the
address of the nearest Gul-
bransen showroomwhere you
can sec and play all Galbran-
sen models—Grand and Up-
right.

Mall the coupon now—In-
door Months are here. Let
music make home gay.

SEND THIS COUPON
to Gulbransen Company, 332 Chicago Ave., Chicago
for Color [liustrated Book De Luxe
“Your Unsuspected Talent —Ilts Discovery
and Enjoyment”
Name.
Address.

City. State.

D Check herelf youown » planc and we will scad
you form enabling us te cstumate value,

Gulbransen Subuvban Regisiering
Piano, §530
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WALTER S. GRAY COMPANY
926 Midway Place, Los Angeles, Calif.
WALTER S. GRAY COMPANY
1054 Mission St.. San Francisco, Calif.

P L. D. HEATER
357 Ankeny St., Portland, Ore.
TEXAS RADIO SALES COMPANY
411 North Harwood St., Dallas, Texas
JUNIUS HART PIANO HOUSE, LTD.
123 Carondelet St., New Orleans, La.
CONSOLIDATED TALKING MA-
CHINE COMPANY
1121 Nicollet Ave., Minneapolis, Minn,
JAMES K. POLK, INC.

181 Whitchall St.,, Atlanta, Ga.
THE ARTOPHONE CORPORATION
1103 Dlive St,, St. Louis, Ma.
THE ARTOPHONE CORPORATION
804 Grand Ave., Kaneas City, Mo.
CONSOLIDATED TALKING MA-
CHINE COMPANY
227 W. Washington St., Chicago, Il
CONSOLIDATED TALKING MA-
CHINE COMPANY
2957 Gratiot Ave., Detroit, Mich.
BUEL DISTRIBUTING COMPANY
1965 E. 66th St., Cleveland, Ohio

STERLING ROLL AND RECORD
COMPANY

137 W. 4th St, Cincinnati, Ohio
PHONOLA CO, LTD., OF CANADA
Elmira, Ont., Canada
IROQUOIS SALES CORPORATION
210 Franklin St., Buffalo, N. Y.
EVERYBODY'S TALKING MACHINE
COMPANY
810 Arch St., Philadelphia, Pa.
GENERAL PHONOGRAPH CORPO-
RATION OF NEW ENGLAND
126 Summer St. Boston, Mass.

GENERAL PHONOGRAPH CORP,
(New York Distributing Division)
15 W. 18th St,, New York City
JAMES K. POLK, INC,

811 West Broad St, Richmond. Va.
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“Wre_ck of the glenandoah"
Withdrawn by Victor Co.

Manufacturers Take Unusual Action in Connec-
tion With Record of Song Based on the Re-
cent Disaster to Big American Airship

The Victor Co. has reecived mueh favorable
comment on its recent action in withdrawing
from the market the record of the "Wreck of
the Shicuandoal,” designed te commemorate the
reecnt disaster to the airship in Ohio. The ae-
tion aroused much interest because of its un-
usual eharacter and iu the trade particulurly be-
cause of the frankness of tlie lctter annonacing
the withdrawal of the record, whicli read:

"Ont of defcrenee to the family of Com-
mander Lansdowue, of the Shenandoah, we have
decided to make no more shipments of record
No, 19779—\Wreck of the Shenandoah. The
record listed on the atlier side will be re-issued,
dounbled with somnc other appropriatc number.

"In taking this action we feel justificd in
pointing out to the trade that it is our opinion
that great carc mnst be exerciscd in the issu-
ance of songs of this character. We think a
mistake has becn made, Such being the case,
the best thing to do is to acknowledge it
fraukly, even though there be a great dewand
for the rccord.

“We feel certain that you will agree with us
that it would be unsecmly to give the appezr-
ance of wishing to capitdlize a national disastcr.
We think it is our duty, and we fcel sure you
will coucur in the thought, not to in uny way
bring distress upon the survivors or tliose wha
have been bercaved by such occurrences as the
loss of the Shenandoah.

“Wlherever an crror in jndgment has beeu
made in regard to so delicatc a matter as this,
we are quite surc that the commen decencics
demand an acknowledgnient of the error, and
also that an effort be made to counteract what-
ever harmn may have ensued.

*We siucerely trust that we will have your
co-operation iu spreading this idea in your com-
munities.”

Nvaccoflex R-5 Makes Bow

‘Fhe New York Albmn & Card Ce, New York
City awd Chicago, manufacturer of Nyaccoflex
radio reeciving sets, has aunonnced the addi-
tion of a ncw number to the line, which will be
known as the Nyaecoflex R-5. Tlis ncwest ad
dition is a five-tube set of radio frequeney cir-
cuit and employs straight-line frequency con
denscrs. It iy altractively cabincted and has a
somewlhat slaunting panel which adds materially
to the appearance of the set.

Max Willinger, president of the company,
ports all models of the Nyaecoflex line moving
well and that the Nyaccoflex RP-1, whieh is a
combination portable talking wnachine and radio,
is continwing to be in good demand. In the
Nyacce record album liue the advancing Fall
season has generated a substantially increased
demand for these nlbums and the outlook for
lioliday business is excellent.

Unique Auto Delivery Truck

Litree Rock, Ask, November 6.—-555, Ine, At-
water Keut distributor, located in this eity, has
chosen a novcl plan of featuring Atwater Kent
radio. A body for one of its delivery trucks
has Leen built closely resembling an Atwater
Keut five-tube cabincted receiving set.  This
giant radio eabinet was finished in imitation
mahogany aud is four feet high, fonr fect wide
aud twelve feet long.

A capable public speaker was engaged to tour
the Statc and lie stopped in each town and gave
demonstrations, whenever a  crowd gathered,
frour an Atwater Kent Model 20, which was in-
stalled inside the car. It is reported that this
uovel plan of advertising brought remnarkable
results and direct sales.

Novewssx 15, 1925
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MICA
DIAPHRAGMS

Immediate delivery—all sizes

Send for free samples and prices
All Mica Products

INTERNATIONAL MICA CO.

Phane " PHILADELPIIIA, PA. Fiise. Pl

Buring §18

F. B. Barker Member of
Music Master Sales Staft

Experience Gained in Phonograph and Dicta-
phone Fields Stands Him in Good Stead in
Selling Music Master Line
F. B. Barker, who joined the sales staff of

the Musie Master Corp. a few months ago, has

madc an enviable sales record ihieh he at-
tributes to the training whieli he received in

F. B. Barker
the sales cnd of the phonograph and dictaphone

fields. Mr. Barker was formerly conuected
with the Riehardson Ce., of Lockland, O, and
more recently with the Dietaphone Products
Corp., of New York City.

Brunswick Panatrope Heard

The Brunswick Panatrope was played for the
first time in public at the Literary Vespers con-
ducted on Sunday afternoons alt Acolian Hall,
New York. The first of the series taok place
on November §. The instrumcut was supplied
through the courtesy of the Brunswick-Balke-
Calleuder Co.

Haynes-Griﬂi—n éuys Store

The retail radio store of Stanley & Patterson,
Inc., at 27 \Varren street, New York, was re-
cently purchased by Haynes-Grifin Radio Serv-
ice, Inc. The purghase does not in any way
iffect the wholesale radio activities of Stanley
& Patterson, which will be conducted as usual
frons their exceutive offices at 250 \West street,
this city.

Celebrates 50th Anniversary

Menrius, Tenn, November 2—~J. Goldsmith &
Sous Co., large department store, which carries
the Victor and Brunswick lines and sevcral
leading makes of radio receivers, reccutly cele-
brated their fiftieth anniversary by distributing
sone 5,000 cakes to their customers.

Fire, following an explosion of undetermined
origin in the Royal Music Store, Kansas City,
Mo., destroyed the entire stock of the estab-
lishment, valued at about $5,000,
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OKJ\, Records

THE MUSIC OF THE COUNTRY

Vick Myers' Atlanta
Melody Artists.

Jack Linx and His Bir-
mingham Society
Serenaders.

Arcadia Peacock Orches-
tra of St. Louis.

The Melody Sheiks, Sam
Lanin, Director.

Foor-Robinson Carolina
Club Orchestra.

Mickey Guy and His
Rose-Tree Cafe Or-
chestra.

Jimmie Joy's St. Anthony Hotel Orchestra

To Dealers the quality
of national appeal
OKeh Records have
is of first importance.
This quality, espe-
cially in the dance
music, increases day
after day, the buyers
of OKeh Records in
every city and village
in the country.

In OKeh Orchestras
may be observed the
truth that they are
recording the best
dance music in the
country.

Vincent Lopez and His Hotel Pennsylvania

Orchestra

The Goofus Five
OKeh Syncopators.
Original Indiana Five.

The Arkansaw Travel-
ers.

The Yellow Jackets.

The Original New
Orleans Rhythm
Kings.

Tickle Toe Ten.
The Red Hotters.

Jack Gardner and His
Orchestra.

Fred “Sugar” Hall and His Sugar Babies

GENERAL PHONOGRAPH CORPORATION

OTTO HEINEMAN, President

25 West Forty-fifth Street, New York City
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Brooklyn Annual Radio
Show a Great Success

Manufacturers, Distributors and Retailers Ex-
hibit the Latest Models of Radio Receivers
and Equipment at 23rd Regiment Armory

The annual radio exposition in Brooklyn, N.
Y., was held at the Twenty-third Regiment Ar-
mory during the period of October 17 to 24,
and approximately one hundred manufacturers,
distributors and retailers joincd in displaying
to the many thousands who attended the show
the latest in radio equipment. A broadcasting
studio was crected on the armory floor and
practically a continuous performance was given
with the gencral public able to sec in person
and listen to the many artists who had cnter-
tained them via the air route for the past few
years. This studio was connected with stations
WAHG and WBOQ, operated by A. H, Grebe
& Co. One of the features of the show was
the exhibit of A. I. Namm & Co., largest depart-
ment store, which displayed the Freshman
Masterpicce reccivers in different surroundings
with appropriate furniture and scttings.

Among the exhibitors were included the Zec-
nith Radio Corp., with the salesmen from Silas E.
Pearsall Co., Herbert-John Corp. and the Mac-
kenzie Radio Corp., metropolitan distributors, in
charge; Tollncr Electric Co., showing the com-
plete line of the Radio Corp, of Ameriea; John
W. Weber, Jr., Inc, showing American Bosch
products, with a list of authorized American
Bosch dealers in Brooklyn, occupying a promi-
nent position in the exhibit; the Borough Hall
Radio Supply Co., showing the complcte linc of
Stromberg-Carlson reccivers and other prod-
ncts; | Wildermuth, displaying the Atwater
Kent linc of receivers and speakers; Twenticth
Century Radio Corp., showing the Fada line;
the Corwin Radiophone Sales Co., displaying
the De Forest line; McPhilben Radio Corp,
showing the De Forest line and the products of
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the Dictograph Corp.; Victory Elccmc Supply
Co., showing the Fada line; Magneto Repair
Co., displaying Gilfillan receivers and N. & K.
loud speakers; A. H. Grebe & Co., Grebe sets;
the Marwol Radio Corp., displaying its full
line; Sherman Radio Mfg Co., displaying the
entire Clearfield line; Pyramid Motor Equip-
ment Co., showing the Thermiodync line of re
ceivers; Kelly & Phillips, showing the Fada
line; Valley Electric Co, Batteryless Radio
Corp., Columbia Mantel Co, Willard Battery
Co., Sangamo Electric Co., Marko Storage Bat-
tery Co., Tower Sales Co., distributor of Tower
spcakers; Premicr Radio Corp., Mortimer Spin-
garn, distributor of the Burns speaker; G. Bois.
sonnault Co., Inc, showing the Whitcstone line
of receivers; Radio Tel. & Tel. Co,, displaying
Kismet reccivers, and G. J. Seedman Auto &
Radio Co., dnsplaylng lhe Grebe line

Hoboken Dealers Show
the Orthophonic Victrola

The new Orthophonie Vietrola was demon-
strated to a large audience at Meyer's Hotcl,
Hoboken, N. J., at a2 coneert given recently
nnder the auspices of Harold S. Sugarman and
Heeman Jaffe, local Victor dealers. Ten sclec-
tions were played, including operatle, classical
and jazz recordings, and the audicuce was
amazed at the clarity of the reproduced music.

C. W. Kopp Reopens

Soutk BeND, Inp, November 4~Despitc a fire
that completely gutted the building he was
oceupying, and caused a lost of $25,000, of whicli
only one-third was covered by insurance, C. W.
Kopp, talking machine and radio dealer re-
opened for husincss in forty-cight hours.

Victor dealers of Zanesville, O., arc preparing
to tie up with Panl Whiteman, scheduled 10 ap-
pear therc November 24.
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Philco Battery Manufacturer
Occupies Addition to Plant
Flve-Story Concrete Addition to Plant of Phila-

delphia Storage Battery Co. Increases Facili-
ties of This Organization

Prunaoetmaia, Pa, Novenber 4—A new five-
story concrete addition to its manufacturing
plant at Ontario and C streets, this city, was
occupicd recently by the Philadelphia Storage
Battery Co., makers of Philco diamond-grid bat-
terics. The new building, which eontains ap-
proximately 45,000 squarc feet of floor space,
was rushed to comnpletion in order to provide
nanufacturing space for the new prodnet—Phil-
co radio “A” and "B"” Socket Powers.

Produetion on these new Socket Powers,
which change alternating current into direct cur-
rent neccessary for radio, was started carly in

eptember. Despite the handicap of congested
floor space, thic factory was able to produce
1,000 of the new Socket Powers cach day, With
the inereascd manufacturing facilities now avail-
able, aecording to an officer of the eompany,
it will be possiblc to stfll further increase this
output in a few wceks, as well as cnable the
factory to catch up on its orders for radio and
automobile starting, lighting and ignition bat-
terics. The fourth foor of the new building
houses the gencral offices of the company. The
basenient contains recreation rooms and a res-
taurant for the cmployes.

Victrola for Ideal Home

Greenwood's Piano House, Youngstown, O.,
has supplied a Victrola for the ldeal Home,
which is being crected and cquipped by a local
newspaper.

Fred C. Emery has lcascd a store on Pleas-
ant street, Gardner, Mass, and will move his
music business during October.
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DE FORUST F-5-M

In Pittsburgh and Adjacent Territory

THE

DE FOREST

Products Including

F 5 and W Lines

Are Shown, Demonstrated
woini and Intensively Exploited

By the
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DE Fonzs‘r
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ures aer reciion and
Freater distance.

Eries $3.

Pittsburgh Radio & Appliance Co., inec.

112 DIAMOND STREET .

- PITTSBURGH, PA.
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DE FOREST

Swings open the Door on the

Bigdest Sales Opportunity

since e advent of Broadcasting

NS

52 THE TALKING MACHINE WS)_ELD )

The De Forest L S 400 Reproducer
The latest development of the original
and basic patents held by De Forest
on the cone type or opea diaphragm
Reproducer.

U~ >”-. Y/
De Forest Tubes. Bearing the trade
mark of the inventor of the 3-¢lement
tube \:{pon which present day radio is
dependent.  Isclantite base and other
improvements, packed inshock-absorb-
ing, metallic cartons, combine to make
x these the greatest tubc values on the

De Forest market.
Radiophone-—Type W-6

:2 "*Renaissance’’
—_— e e
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Our IF "5 and W ﬁn&f

are Both equipped with the

Mw Magam‘ Clircuit
= B (2

Here you have an opportunity to serve
both extremes of public demand with these
unequalled values

THE De Forest Type F-5 Broadeast Receiver is well-known, popular
dpriccd and a speedy seller. The aew De Forest Type W-6 andP\V-S

iophones are a veritable revelation—the longest stride in reception
and reproduction yer taken.

The development of the new circuit is due to the genius of Roy A.
Weagant, former Chicf Engineer with Marconi 2and now Vice-President
and éhicf Engineer of the De Forest organization. Its advent has been
awaited with interest by radio scientists and musicians. It brings you
2 new musical instrument, reproducing flawlessly the great orchestras,
bands,and the human voice with a clearness that has never been equalled.

And it is housed in a cabinet worthy of its su eriority, designed by
Elbert McGran Jackson, renowned sculptor, archpitect, and painter.

The demand will be tremendous—gert your share—tie up with our
big national advertising campaigns by displaying these marvelous new
De Forest instruments and pushing them:

e —
Type F-5-AW

| TypeF-5-AW. s-tubeser in polished Walout cabinet without built-in T
loud speaker, but with compartments for ““A*" and ““B"’ batterics.
Retails at $90.00.

Type F-5-M. A §5-tube set in nwo-tone polished mahogany cabinet
with built-in loud speaker. Space for both “A™ and “B"' bat-
teries. Rerails at $vro.00.

Type W-6-F Radiophonc —floor model. Retails at $450 00. 6 tubes,
incorporating special power amplifier with 10 inch double cone
reproducer. By ao ingenious device, one kaob opcrates two cog-
dcnscrs—singk dial, dual-control.

Type W-6-T (Table Model.) Same as W-6-F, excepe without lower
cabinet portion. $385.00.

Type W-5-F (Floor Model.) § wubes with 12 inch De Forest cone re-
producer. $135.00.

Inaddition to these new members of the De Forest family
there are two other F-5 models; onc at $85.00, and an- ll

other at $30.00 and the D-17 loap series of three models.
. Western prices slightly bigher

DE FOREST RADIO COMPANY, JERSEY CITY, N. J.

Type F-5-M

n
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Atwater Kent Radio Test
Apparatus Being Marketed
New Device Designed Especially to Aid Dealers

and Distributors in Testing and Servicing
Atwater Kent Radio Sets

Puraverriia, Pa, Novenber 6-—The Atwater
Kent Mfg. Co., manunfacturer of radio reeciv-
ing sets and specakers, this city, has just placed
on the market a new produet designed solely
for the use of its distributers and dealers. It
is a test apparatus which has becn especially
designed to test Atwater ICent radio sets and
assist the dealer and distribulor in servicing At-
waler Kent radio products promptly and cffi-
ciently.

In the instruction book aceompamying this
testing apparatus, it is stated in part: “The At-
water Kent test stand consists of a meter board,
so arranged that the output of the sct ean be
compared with that of a standard set, both re-
sponding to the signals from the \Vavemelcr
under identical ditions. It has been desi
to assist you in elimi: mmg practically any trou-
ble that may exist.” Thereafter follows a full
and comprelicnsive description of the operation
of the test apparatus.

This newest development on the part of the
Atwater Kent Mfg. Co, may be characterized
as a decidedly progressive step in the servicing
of radio. It cnables the dealer himself to place
the most exacting test on the merehandise be-
fore it leaves his warerooms and to quickly lo-
cate any trouble that might arise. It enables

THE TALKING MACHINE WORLD

Garod Corp. Moves Into
New Belleville Factory
Piant Contains 60,000 Square Feet of Floor

Space and Provides Adequate Facilities for
Produetion of Garod Sets

The Garod Corp., Newark, N. J.,, manulacturer
of Garod radio recedvers, has recently moved
into its new factory at Main and Mill strects,
Belleville, N. J. The uew plant contains 60,000
square fect of floor space and provides adequate
facilitics for the production of Garod sets
Lanrence Gardner, president ol the company,

Novesser IS, I925

flaors be addcd to llu factory itself, bot there is
sufficient room on the surrounding property for
any new buildings which we may care to crect.”

Sacramento Trades Ass'n
Holds Important Meeting

Music and Radio Dealers Hold October Gath-
ering—Interesting Tatks on "Profit,” "Radio
Installation” and “Collections”

SAcCRAMENTO, CALIF,, Novcmbcr 3—The Saera
mento Music & Radio Trades Association held its
regular meeting the latter part of last month at
1 the Hotel Saera

mento, with Ellas
Marx, president of the
Assoeiation, in the
chair. A number of
interesting talks were
given, the outstand
ing oncs being an ad
dress on “Profits” by
Shirley Walker, presi-

dent of the Music
Trades Association of
Northern California,

and general manager
of Shennan, Clay &
Co. J. O. Tobey, dis-

in ing on the acqui of the new
faetory, said: “For the first \Ime since we went
into produetion on our present models, all of
our ing operations, warchousing,

him to render expert service to his
TFhis new test device will be distributed lhrough
wholesalers,

Sol Lazarus, popular metropolitan talking
maehine and radio dealer, has joined the ranks
of the granddaddics, his daughter, Mrs. A, F,
Wellin, having become the mother of a lusty
son, Harold Lewis.

—

shipping and offices will be under onc roof, We
expect the move will allow us to keep up our
production on a scale equal to the demnand,
which heretofore has always excecded the num-

The Modern New Pl:m! of the Garod Corp

teict manager ol the
Pacific Gas & Electric
Co., spoke on "Radio” and assured the members
that his company would give every possible
assistance to radio dealers and radio fans and
asked ju return that the owners of radio scts
use precaution in placing the antennac, and that,
for salety's sake, they should not get under
high-power wires.

The subjeet of the next address was "Far Bret-
ter C ion Between the Sales People, Me-

ber of models we have becn able to ure
under former conditions. The new site and
building arc such that they provide ample op-

portunity for futnre expansion, nol only ecan
—_

chanies and Credit Department for Better Collec
tions,” by Mr. Kettler, credit manager and di-
rector of the Sacramento Retail Merchants' Credit

ation, All of the talks were timely and

The eight
“Straight Eight” m:

gether,

distant stations.

tubes of the Priess
may be likened to
eight giant gencrators hooked up to-
They mean POWER—the
ability to reach out and bring in far

$175

The "Straight Eight” has no com-
petitor when a side by side compara-
tive demonstration is made with any
other set. For case in tuning—uo
set is more simple. Just one tuning
conlrol—a visible wave length indi-

T i S
t-a- ::cefub{;&m,md;{,ms‘:anEfs“g,'g;‘ cator, Loop operation makes home
Eight” you can give them distance; demonstrations an ecasy matter and

no set on the market approaches the
ous radio encrgy amplifica-
tion of the Slnughl Eight"—a radio
energy amplification over 100 times
than the ordinary

tremes

more powerful
five-tube set.

o
towdspeakerandbur.
tery comparmensy

$285

STRAIGHT
PRIESS RADIO CORPORATION

693 BROADWAY E4P3 NEW YORK,NY

installations exlrcmcly simple.

Write or wire for earliest possible
demonstration by our distributor in
your lerritory, Our protective deal-
er francliise will interest progressive
dealers.

EIGHT

vroved most interesting to the assembled member:
Musical entertainment was provided by outstand-
ing local talent Open discussion by the mem-
bers brought forth a number of good thoughts
whi¢h are to be discussed at the next meeting.

Analysis of the Radio
Market in Central Ohio

A comprehensive analysis of the radio market
in ccntral Ohio has been completed by the
Columbus Dispatch, a leading ncwspaper ol
Columbus, O., and the results are being broad-
cast in booklet fonn. Some of the results ol
the analysis are partieularly interesting inas-
nuch as they deal with the talking machine
dealer who handles radio.

A portion of the booklet is devoted to sets
and parts and in conncction with the sale of
each of these groups it is stated that “Fo the
enthusiastie support of the amateur sct builder
the radio owes much of its early success. To-
day, however, with the passing of the experi.
mental stage, radio, like the automobile, is more
of a neeessity than a Juxury and it has become
standard cquipment in the home.

"According to the dealers, pre-secason cus-
tomers prefer the closed job.' The parts busi-
ness may gradually be giving way to the com-
plete set.”

Columbus radio dealers were asked: "Is the
sale of parts increasing or decreasing?” and of
the 52 per cent who answered the question 60
per cent declared that the parts business is de-
creasing, while 40 per cent declared to the con-
trary. On the other hand, when these dealers
were asked the same question regarding the
sale of radio scts, 75 per cent stated that sales
were gaining, while only 25 per cent reported a
decrease.  Sixty-three and four-tenths per cent
of the dealcr! dcclared they would handle addi-
tional
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Great Names in the

World of Music

SOME makers of musical instruments are equally
famous with the great composers of symphony,
sonata, and song; and with the world famous artists
who interpret them.

And yet there is often but little visible difference
between a Cremona violin and the much inferior
imitation of it; between the master piano and one
that utterly fails to respond to the flying fingers of
the virtuoso.

You can’t’ always describe the difference but the
name of the maker identifies it.

So it is with an Air-Way radio receiver. Those 15\'{37“‘;'0 5‘zvmfif>m?y;
fortunate enough to know Air-Way performance Air-Way speaker.

adopt it as a standard. And it is significant that
those educated musically appreciate it the most.

The Model 61 shown above is the outstanding
value in the radio world at $98.50. The distinctively
beautiful case is in American Walnut. Tone, range,
selectivity and volume speak for themselves. We
repeat our challenge: test it in parallel with any
receiver, at any price, anywhere, under any con-
ditions. Air-Way proves its superiority.

The Air-Way Certificate of Satisfaction makes this
super-quality a powerful merchandising force for the
dealer. Get the facts about it.

List of AIR-WAY Representatives
Mr. Ralph Bretzner, The Carroll Company,

128 W. 42d St., New York City 1323 Wall St, Dallas, Texas
Telephone Wisconsin 21 Mr, J. D. Palmerlee,
Mr. B. H. Smi Armada, Mich.
755 Boylston St Boston, Mass. Mr. James M. Sullins,
Mr. H. E. McKenney, Knoxville, Tenn.
997 Forest Ave Portland, Me. ElectncMPower Maintenance Co.,
Mr. J. H. Lyt 1101 Monroe St Toledo, Ohio i .
Box 917, Narheth Pa. Mr. C. L. évllg;i;lo %on?;;;xvat{:is
Mr. C. M. Cutting 430 U. s. Nahonal Bank Bldg., Air-Way with any
1217 Ba.mbndge St., Denver, Colo. other at lwice the
South Richmond, Va. Motor Electric Co., price.
The Jackson Sales Company, 3320 Broadway, Oakland, Calif.
308-20 E. Jackson Blvd, Mr. Frank A. Brady,
Chicago, Ill., 215 N. Manhattan Place,
Telephone Harrison 3744 Los Angeles, Calif.

For detailed information commmnicate directly
with the factory or the nearest representative.

AIR-WAY ELECTRIC APPLIANCE CORP. _ ____________ b
612 Broadway, Toledo, Ohio (== 1

Export Department, 220 Broadway, New York, N. Y. ‘I

|

|

I

|

|

Air-Way Electric Appliance Corp.,
612 Broadway, Toledo, Ohio.

Please send mc dala and prices covering
the new Air-Way Radio Receivers.

!
< — !
[ RADIO RECEIVER | ‘L

- g
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Portl'mds First Radlo
Exposition Great Success

Complete Display of the Latest Models of Re-
ceivers, Speakers and Accessories Draws
Thousands of Enthusiasts to First Show
PorteARy, Oke., October 22.—Puriland's first ex-

clusive radio exposition openeil its doors to the

public October 15 and :t that time dannched
inte full swing the greatest season in the
history nf radio In this region, in  the
opinion of the officers of the Oregon

Radie Trades Association, which pnt om

the  show Many  thonsands stormed the

doors for admittance dnring the three duys and
nights the exposition was in progress at the

Multnomah Motel. Vifty-one booths in 41l were

installed, representing the products of cvery na-

tionally known radic mannfactneer.  Scveral
local anfnctnrers also wese represeuted with
compictely stocked booths,

I'he moruing sessions were given over o
ness mectings for dealees.  Special musteal
w5 were arrunged for bots altersoon and
evening. A special stuge was crected in the
center of the exhibit hall, where broadeasting
wiis done in full view of the visitoss, ‘Fhe railio
depurtinent of Sherman, Clay & Co feainred in
A radio dance, with umsic
ed np vin r.ulno from KGW, was the big
sing cvent

Scyveral matiowtl exhilitors came to I'ortland
to display their wares, making the cveut of ant-

% importanee. The Zinke Co., Chicago,
on'md for the first tinte to Portland radio

the Mohiawk one-dial set. They also displayed

Mohawk knock-down seis, Thorola line, Stnedy

tubes and the Graynie “B" battery.

nich Baldwim, Silt l.ake City, attracted

jon to his display, which eonsisted of the

Baldwin lond spenker.  An caborate display

bouard sliowed all parts used in the making of

the speaker, The Hunter-Walsh Co. showed

Mirwol and Kennedy reccivers and many othe

lines of accessories and Utih lond speakers

Thic Farbes Sapply Co., Macific States Electric

Co. and Sherman, flay & Co., in conjunction

with the Rudio Corp. of America, iad an attrac-

tive displuy of thelr prodncts, among which was
the latest power speaker. The Stubs Eleetric

Co. had the largest set, a Grebe Syucrophase,

measuring cighit fevt in height and twelve fect

in length. ‘Fhey also displayed Gilfilla

pro

TALNEE umlv

Forest and Grebe sets.  All models were shown,
from the consolc type to "just plain” radio sets.

‘The l.. €. Warner Co. liad the highest-priced
set at the show, a Super-Zeaith, a beautiful
picce of furniture of hand-carved design hous-
ing the set. Other Zenith models wese shiown,
as well as the Fada linc of consolcs and other
models.

The Marshall-Wells Co. featured the Freed-
Eisemann and Crosley lines. J. K. Gill and the
Electric Corp. fentured Stromberg-Carlson and
Duy-Fin rcceivers. The Kellogg Switchboard
& Supply Co, had the new Wavemaster on dis-
play, as well as the Symphony lond speaker.
‘The Snnsct Elcetrie Co. featured Atwater Kent
reccivers and Pooley eabincts. The combina-
tion of the ahove is an ideal one and held the
attention of all wlio passed the display. A uew
cone speaker, the latest Atwater Kent creation,
also held much attention, The Auto Electric
Supply Co. showed Utah speakers and other
products. Brown's Radio Shop featured the
Grebe  and  Freed-Eisemiann  reccivers;  one
model, a Grebe, in A wnassive cabinet, was a big
hit.  \Weed's Radio Shop featured R. C. A,
Grele aud Freed-Eisemann scts, showing all
models. Radio Heailguarters featured Zewith
The G. F. Johnson 'iano Co. displayed R. C A.
Sup Hets” of the latest type and Frecd-Eises
manm phonograph panels, 'I'lic Industrial Elec
tric Supply Co. sliowed the Atlas Coloumiul set
and Atlas speakers, The Lectro Mig & Sales
Co. featured Magnavox aud Norco rseceivers
and Maguavox lond spcakers. Lipman, Wolfe
& Co. ind Mnnsen-Rayner disptayed Magnavox
and speakers. The Willard Battery
winiatnre W'LAM broadeast station,
as well as its latest offering in both "A” and
“13* batteries. The Philadelphia Storage Rat-
tery Co. offered its "A™ and "B" batteries, be-
sides their latest prodnet, the Phile power unit,
whieli works fromn the housc-lighting circuit,
doing away with batterics. The Gould Battery
Co. shiowed its latest batteries. The Prestolite
Buttery Co., of San Franciseo, had several new
model “A” and “B” batteries. L. D. Heater
showed the latest Thompsen scts and speak-
ers. H. A Killam, of the A. 8. Lindstrom Co,,
of San Francisco, featured the Balkite line. The
Hyatt Mnsic Co. featnred R. C. A. and Atwater
Kent reccivers and R . A, speakers. The G.
M. A. Radio Research Laboratorics ad a com-
picte radio lub. of precision cquipment, where
tests of varions parts took place. This exhibit
wiag entirzly edneational am attracted uany,

PO -,
st 29308

Sell the Larger Slzes
Wherever Possible

Make it a point to push the larger sizes of French

Ray-O-Vacs.

For a few cents more the customer

can almost double the life of battery service, he’s
better satisfied and comes back for other items as
well as batteries. You make more profit from the

outset.

Stock the full line of ten Ray-O-Vacs to

meet every requirement, but put special effort on
the heavier-profit, larger sizes,

FRENCH BATTERY COMPANY, Madison, Wisconsia

ATLANTA  BALLAS  RANEAS €iTv

FRENC

CIOCAGD  NIW YORK  MuentArcLIS

RAY-OVAC

Radios Besi Batleries

Officers of the Oregon Radic Trades Asso-
ciation put much effort behind the event and
deserve great credit for its snecess. The offi-
cers are: G. F. Johnson, of the F. Johnson
Piano Co, prcsulenl. Joseph Hullock, of Hal-
lock & Watson, vice-president; M. E. Brown, of
Brown’s Radio Shop, trcasurcr, and G. J.
‘Thompson, secretary and general booster.

The Liberty Comparometer
Just Placed on the Market

Latest Product of Liberty Transformer Co.,
Inc., Chicago, Excites Wide Trade Interest

The Libeety Transformer Co., Inc., Chicago,
1il, placed npan the market a few wecks ago a
new prodnet by means of which four radio sc-

Liberty Comparometer

ceiving scts may be tested under the same ex-
isting conditions, This latest Liberty prodnet
is known as the Liberty Comparometer, and it
ts wow in the hands of a munber of dealers, as
well as Liberty Transformer Co. representa-
tives, who use it in demonstrating sets to the
dealers.

The Cowmpuaromcter, shown herewith, is in
reality a testing meter with two switches, each
controlling two sets. By nterely flipping the
switeh, the scts may be heard in siecession,
cach being tuned in on the same slation and
program, and the apparatus will undonbtedly
prove a great help to the dealer in demonstrats
ing to his prospeets the performance and
tonal qualitics of his variens scts. Fonr Joud
speakers, operated from a sclector switch, may
also be connected to the Comparometer, and
cach sctwhich is being tested may be conmect-
cd with the loud spcaker, onc after the other.
Ju addition, the Comparometer contains a tube
socket which both tests and rejuvenates tubes.
A voltmeter will show the dealer, or the ulti-
mate uscr, as the case may be, exactly the nume
ber of milliamperes of current consumed by cach
set, and he is thus furthes cnabled to make his
choiee acenrately and intelligently.

The Comparometer is finished in black leath-
erette and, unusual as it may sound, weighs
only fourtccn ponnds, being about two-thirds
the size of the average snitcase. The panel of
the instrument is made of bakelite.

The new product is claimed by Liberly execu-
tives to be the first of its kind, and was de-
veloped by the Libesty Transfoemer Co, engi-
neering staff, working in close ¢o-operation with

B. Cannon, president and sales manager.
Mr. Cannon has had extensive experience in the
clectrical and sonnd transmission ficlds, having
been head of all telephone and telegraphic re-
scarch work for the American Expeditionary
Forees during the World War. Previous to that
time he was ehicf engineer for the Pearson En-
gincering Corp., of Brazil, for a period of cight
years,

New Columbia Orchestra

The Half Way House Orcliestra, of the Half
Way House, New Orleans, makes its initial bow
as a Colunbia rccording aggregation in this
month’s record releases with a coupling of two
extremely "hot” dance selections, “Let Mc Call
You Sweethcart” and “Maple Leaf Rag”
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Tuning handlie that
moves around |
periphery of cone.
inside adjacent cir-
cular scale, tuning
all cireuits' simul-
| taneously when
moved.

Cone and
cone speaker.

_—

Battery compart-

ment entered from g

back, holds all nec-
essary batteries.

Large scale indi-
cating tuning posi-
tions of circuits.

Filament control

L — .

Com ing tun-
ing control knob.

g tun-
ing control knob.

Push-pull battery
switch,

Far, far ahead of yesterday

BY LEAPS and bounds the radio nant tones, equivalent to the orig-

industry has grown. But no prog- inal, make broadcasting a new Thompson Minuet. Model R-81. A
ress has been greater than that of marvel. The unique design of the combined five tube receiver and
the Thompson laboratories, which cabinet—employing acoustic prin- cone type speaker, built in special
have built over 116 different types ciples new to radio—contributes tone-amplifying chamber. Operates
of radio apparatus in 16 years. largely to this result. The Minuet on dry-battery tubes, using either
Among these, the Thompson Min- is far ahead of yesterday, main- inside or outside aerial. Everything

self-contained. All desired stations,
one rtight after the other, brought
in by moving one tuning lever. Sur-
prising volume, distance and selec-

uet today stands out as a leader. It taining Thompson’s reputation for
brings new resulis to radio users. giving you “tomorrow’s” receiver
By combining a special receiver today. Other Thompson Receivers

and cone speaker, built to co-ordi- from $125 to $360. Thompson and tivity. Handsome and artistic ma-
nate with each other, this set re- Thompson-Fuller Speakers, $28 hogany cabinet, 213} inches high,
produces voice and music with and $35. Inquiries invited from 18Y4 inches wide, 1034 inches deep.
unrivaled accuracy. The deep, leading dealers. R. E. Thompson List price $150, without tubes and
sonorous tones of the bass clef are Manufacturing Company, 30 batteries.

faithfully rendered. The rich, reso- Church Street, New York City.

CROMPSOIN
RADIO

BUILT BY MAKERS OF ARMY AND NAVY RADIO APPARATUS USED BY LEADING NATIONS
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Development of the P:)rtabléil’h;)r;)graph
Popularity Shown by Carryola Co.’s Growth

Carryola Co. of America Takes Over Larger Floor Space to Meet Tremendous Demand—October
Best Month in History—Don T. Allen, Vice-President, Largely Responsible for Success

A recent announcement by the Carryola Co.
of Amecrica, Milwaukee, Wis., manufacturer of
the Carryola line- of portable plionograpls, tn
the cffect that the campany had just taken aver
15,000 squarc feet of additional floor space, is a
conercte indication of the execptional success
that this company has attaincd in developing
a market for its products. This extra floor
space gives the Carryola Co. 50,000 square feet
devoled exclusively to the manufacture of Car-
ryola portable plionographs and, judging from
the phenomenal progress that thic company has
made during the past four months, it is safe to
predict that ewven this large amount of space
will be insufficicnt to mect the demand for its
product.

The cxecptional sugeess of Carryola port-
ables mnay be attributed directly to the activi-
ties and ability of Don T. Allen, viec-president
of the Carryola Co. of America, who, in ihc
short space of fonr months, built np national
distribution for Carryola portables. Mr. Allen
has established jobbers fromn ome end of the
coumtry 1o the other and therc is no important
trade center that is not being covered efficiently
and adequately by a Carryola distribntor, It is
interesting to note that the sales of Carryola
portables for the fArst twenty days of October
were 30 per eent ligher than the sales figures
for any previous catire month in the history of
the company. The total figures for the month
of October were over 50 pecr eent more than
any month in Carryola history, and the popu-
larity of the Carryola Master and the Carryola
Flapper, which was recently introduced, is indi-
cated in the fact that various jobbers ordered
during the month of October six carloads of
phonographs, in addition to the regular L c. I
shipinents. The success of any phonograph is
assured when jobbers order in carload lots, par-
ticularly a portable phonograph, and the coni-
pany is natnrally gratified at the support and
patronage accorded its product by Carryola
jobbers.

When the Carryola Co. started ont on its ex-
tensive merchandising campaign in behalf of
Carryola portables it based its sales plan on the
idea that the portable phonograph shiould not
be considered as a small-goods item, to be sct

uside in a corner, but was entitled to recogui-
tion as a miajor-sales item for the progressive
and succcssful inusic dealer. This idea formed
the joundation for Mr. Allen's sales activitics,

Don T. Allen
and in preparing his plans he also detcruiined
to give Carryola jobbers maxinum eo-operatiun
and protection in the devclopment of their ter-
ritories, Mr. Allen has followed this plan
througliout all of his activities during the past
few months, and as a result of this policy lLas
built up a powerful jobber organization that is
primarily responsible for Carryola sales. Mr.
Allen has spent the greater part of the past tem
montlis visiting the trade from coast to eoast,
and by acquainting himself with the jobbers’
and dcalers’ probleis he has been in a position
to give them practical assistance and help in
making Carryola a success in their respective
territories.

The manufacture of the Carryola Masterand the
Carryola Flapper is based on the Ford progres-

PADIO BUYERS INSIST ON

L

BRACH HIGH QUALITY
IS KNOWN BY EVERYBODY

L.S.BRACH MFG.CO,

NEWARK,NEW JERSEY

sive system of production, calling for v
cfficiency in the factary as well as an exccutive
dircction capable of turning out a prc_:ducl_ in
very large quantities that will give satisfaction
under all conditions.

Onc of the most imteresting featurcs of
the Carryola plant in Milwaukee is an inspee-
tion departmeut which tests and actually play
cach and every instrument before it is shipped
to the jobber and which is far morc critical
than the average dealer or consumer. Mr. Allen
has been a vital factor in the perfection of this
factory organization, and at the present tite he
is directing plans whereby the Carryola organi-
zation will be in a position to handle a Christ-
mas business far beyoud all figurcs in the his
tory of the company. Recently the Carryola
Co. appointed George Pr Hough as sales mana-
ger of the company, and he will work in close
co-operation with Mr. Allen, visiting the job:
bers througliout thie ycar and keeping in touch
with the activitics of the Carryola sales organi-
aation. '

For 1926 the Carryola Co. of America plans
considerable extension in co-opcrating with its
dealers through the preparation of descriptive
sales literature, window displays, dealer helps,
cnvelope enclosures, cte, The company is now
working out a plan for co-operative dealer ad-
vertising which should add materially to the
valuc of the Carryola dealer franchisc, and tak-
ing into consideration the company’s pheuome-
nal progress during thie past cighteen months,
there is every rcason to believe that during
1926 the sales figures will show the saine sub
stantial imcrease that has been a factor in Car-
ryola business for cach period during the past
year and a half.

Noyes Elect. Supply Corp.
Gets Enlarged Territory
Dayton Fan & Motor Co. Gives Noyes Corp.,
Metropolitan Distributor, New Jersey Terni-
tory—Featuring Line Aggressively

The Noyes Electrical Supply Corp., New
York, cxclusive distributor in the metropolitan
district for the Dayton Fan & Motor Co,, man-
ufacturer of Day-Fan radio recciving sets, has
recently been appointed a “distributor for the
New Jerscy territory which it will cover in ad-
dition lo its present ternitory.

H. C. Cashmore, president of the Noyes
Electrical Supply Co., after his company’s ap-
pointment as a Day-Fan distributor in New Jer-
sey, said, “Altbough we are comparatively
young insofar as the distribution of radio pro-
ducts is concerned, we feel that rapid strides
have been made, in the last several years, dur-
ing which timc we have been connected with
the radio industry. Our appointment to the
additional territory in the State of New Jersey
represents the confidence which the Dayton Fan
& Motor Co. has in us as a distributor of radio
products. We have conslantly striven to in-
crease the efficiency of the organization as a
distributing unit, until to-day our sales foree is
composed of a number of men whom we fecl
are most capable to scll intelligently and co-
operate with our dealers in every possible way
towards the more satisfactory moving of radio
merchandise.”

The complete line of Day-Fan products was
exhibited at both the recent radio shows which
were held in New York. By virtue of this fact,
and the intensive advertising campaign which is
being conducted on behalf of the line in the
metropolitan territory, a distinctly increased de-
mand is being felt by dealers merchandising the
Day-Fan products, according to officials of the
Noyes Co.

New York Firm Chartered

The Gloria Radio Shop, New York, has been
incorporated at Albany with a eapital stock of
$10,000. The incorporators are A. M. Dingle, and
N. E. Windsor,
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Argus Radie Corp. Host
to the Davega Officials

Sales and Service Staff of Davega Chain of Re-
tail Stores Hears Interesting Talks on Radio

‘The Argns Radio Corp.. New York City, man-
nfacturer of the Power electric radio, enter-
lained the officials of Dnvega, Inc., at a dinner
recently, beld a1 the Times Sguare Hotel
Amony these present of the Davega staff were
A. Davega, president; Byron R. Forster, treas-
urer of the Knickerbocker Talking Machine Co.
and general manager of the radio division, and
a group inclnding the sales and service staff of
the entire chain of Davega retall stores.

Upon the conclusion of an elaborate menu,
Ira Greene, treasurer and sales manager of thc
Argus Radio Corp., introdiecd Dr. Marcel Wal-
lace, vice-president of the Argus Radio Corp.
and its chief engincer. Dr. Wallaec is the in-
wentor of the Power clectric radio set, which
operales withont batteries, and interestingly
told of the development of this sct from its
very beginming. Capt. A. Soccc, seerctary of
the eompany, next spoke, Captain Socec has
assisted Dr. Wallace in much of Lis laboratory
work and he also spoke interestingly on the
Power eclectric sct. A. Davega, president of
Davega, Inc, responded with a talk upon his
expericnee in the merchandising of the Power
clectric set.

This sct is being sold in every one of the
Davega chain stores and is also being whole-
saled in the metropolitan district through the
radio division of the Knickerbocker Talking Ma-
chiue Co., whigh is controlled by Mr. Davega.
Mr, Davega, in his address, told of his personal
experience with the set in his summer home at
Long Beach, in which he had it installed during
the Swmmer manths. The concluding address
was given by Ira Greene, who gave a history
of the organization from its very beginning.

Prior to the dinncr, the Power electric radio
provided entertainment for the guests in an ad-
joining room.

Talking Ma_c_hine Committee
for Annual Red Cross Drive

The talking machine division of the anmnal
Red Cross drive has been organized and a com-
mittce appointed. Llayd Spencer, of Silas E.
Pearsall Co., is chairman of the eommittee,
which hicludes H. A. Beach, manager af the
Eustern division of the Brunswick Co. L
Johnston, Frederick P. Oliver, C. Bruno & Somn,
Inc.; New York Talking Machine Co.; Chas.
H. Ditson Co. Gencral Phonograph Corp.,
Anierican Talking Mnchine Co., Musical Prod-
uets Distributing Co., Eugeac A. Widmann,
president of the Pathé Plonograph & Radio
Corp., and R. H. Keith, of the Long Island
Phonographi Co. A similar group is being
forined in the radio industry with David Sarnoff,
general manager of the Radio Corp. of America,
#s chairman,

R. H. Woodford in New York

R. H. Woodford, sales manager of the radio
division of the Stewart-Warner Speedometer
Corp., Chicago, Il was a recent visitor to New
York, making his headquarters at the company’s
New York service station and also visiting the
Brooklyn branch. In a chat with The World,
Mr. Woodford stated that Stewart-Warner deal-
ers throughout the country reported a steadily
increasing demand for the company’s sets, and
Mr. Woodford’s organization is endeavoring to
co-operate with these dealers in building sales.

Two recent releases In the Columbia Inish
record catalog which have met with a heavy
demand are “Peeler and the Goat,” coupled
with "Old Tea Kcttle,” and "“Old Bog Hole,"
coupled with “Murphy’s Wife,” sung by Frank
Quinn.

How Com '\Icl)onald Kept
in Touch With His Oftice

On Arrival in Chicago Tells of Daily Commun{-
cation With Zenith Offices—A Truly Mar-
velous Achievement
Commander E. F. McDonald, Jr.. president

of the Zenith Radio Corp., is pictured herewith

as he arrived fn Chicago on October 23, fol-

Commander Eugene F. McDonald, Jr.
lowing the landing at Boston, Mass, of the
MaeMillan Arctie Expedition. One of the first
questions asked him as this photograph was
taken at the La Salle Street Station immedi-
ately after e stepped from the train and at
tempted to make his way to a waiting motor
which was to carry hin to the Chicago resi-
dence of his wmother and sister was, "You prob=
ably are very anxious to get fo your office and
factory to sce how your business has been do-
ing in your absenee?

AMr. McDonald answered, "What do you mean
by my absence? I have been in constant daily
communication with the Zenith offices by our
short wave radio apparatus. In fact, I believe
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lhal I was in closer touch than when 1 am
actually at the ofhice. That is teue, at laast,
when one consillers the thonsands and thon-
sands of words which passed belween us cach
week.  In once Instance the department execu-
tives were in session and a guestion of con-
siderable nnportauce arosc which necessilaled
information which I alone knew abonl.  While
these mien were in conference they telephoned
the Zenith Arctic experimental station 9NN,
which in tnen radined WAP aboard my ship,
the S8, & Peary. In less than twemly winnies,
1 understand, iy reply reached the Zenith of-
fices, before the conference was concluded, and
elhanged their decision completely. Otherwise
they wonld have followed an entirely different
plan because of lack of information which 1
alone possessed. I was mever at any lime
farther away from my office than you are fro.mn
your teleplione.  We certainly made radio his
tory.”

J. B. Ferguson, Inc., Is
Now in New Factory

J. B. Ferguson, Inc, manufacturer of the
"Ferguson Six,” a tnacd radio frequency re-
ceiver produced in both table and console
models, has moved into a new factory, 342
rnny first street, Long Island City, New York.
J Ferguson, who heads the company, is an
electrical engineer of over twenty years’ expe-
rience and a radio pioneer who has been asso-
efated with both the United States Navy and
the Marconi Co. On its enginecring staff the
Ferguson Co, also has A. Ketcham, an electri-
cal engincer and former commercial radio oper-
ator, and E. M. Roeder, mcchanical engincer
and amatewr call operator.

Logan Music Co. Purchased

Twix Faits, Ioano, November 5.—The Logan
Music Co., of this city, was recently purchased
by the B. Sampson Music Co., of Boise.
A complete line of talking machines, pianos and
radio equipment is carried. R. K. Logan is
connected with the new establishment.

ZIMMERMAN *BITTER

CONSTRYCTION®' COMPANY

Landays 10th Store, a Zimmernnan-Bitter
Achicvement SHEET
‘The Ieader In the retall musle trade once

more selects the lecader in music shop
equlpment, to deslgn and furnish the lo-
terlor of its newest

offer radlo

Record Rachs
Hosring Rooms
Service Countere

er:
In workmunshlp and design
with n. m]nlmum of expen.

{o
Caser, Ero.
Prices on request

ZIMMERMAN-BITTER

CONSTRUCTION COMPANY
326-27 East 94th Strect, Now York

ASK US
ABOUT
OUR

MUSIC
AND
MUSICAL
INSTRU-
MENT
CASES

Telephons Atwatar 178
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The new
Orthophonic
Victrola

The greatest development in sound-
reproducing instruments for thirty years
—the greatest opportunity which dealers
in Victor products ever had at any time.
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The Victrola
and the Radiola
combined

A still wider field of opportunity is
opened by the Victrola and the Radiola
combined —the newest and best in music
reproduction and the newest and best in
radio reception, both in one instrument.
Dealers in Victor products have the big
advantage—as usual.

Victrol

Victor Ta.lking Machip';e Cémpan g Camen,

WJ’K\*\;‘! L{/@/—%ﬁ 3 @%‘?}) f‘,’ ;: }'f S

ADOAC
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The. wonderful performance of these
Radios will be duplicated this year — an
New prices they should be Radio

Lives in Lawrenceburg, Ind—Lis
tens to U. S. With u Crosicy
2.Tube 51

"I reeeived program under nor-
mal conditions from New Eng-
land States, including Canada, the
Western Coast and as far Sonth
as Florida and Texas.”

AR F. Frist,
Lawrenceburg, Ind.

Vermont Man Appreciates Selec
tivity of Crasley 2.Tube 5/
"KOA, nuver, Colorada, as
you know is very close to WGB
of New York City. Cumnc in on
my dial only onc point from each
other, yet | get no inlerfercnce.”
Artoy D. Faukinerox,
Putncy, Vermonl

Lives in the Hcart of Chicago—
Gers the Country's Hest in Redio
With a Crostey 2.Tube 51

E. W. Dlank, of 8130 Sheridan
Raad, Chicago, sends a list of 16
stations he hears regularly outside
of Chicago from New York City
to Los Angcles, California, to
which he adds *all prase ami
credit to Crosiey Radio.”

Vancuuter ta Torringun, Counec.
ticut Is a Short Distance for the
Crosiey 2.Tube 51

“Following are only a few of

the stations { have received:
“WBAP—Fun Warth, Texas; 6
KW, Cubn; KOA—Denver, Colo-
rado; WTG—Manhattan, Kansas;
KPO—San Francisco; Manches
ter, England, and Vaacouver, for
which 1 can furnish sworn state-

ment if desired.”

Hazmis C. RonsgreiLow,
“Forrington, Conn.

Crosley Trirdyn Has Brought iim
178 EKKO Stnmps und KZKZ
Manila, Philippine Istands

“In all 1 have logged 208 sia-
tions and reccived 178 EKKO
stamps. The farthest I have re-
ceived is 7,000 mules, which is
Manila, Philipvinc 1sland (KZIKZ).
1 have received ouc Alaska sta-
tign and four California statious.”

Leo CAasserL,
Indianapolis, Ind

“Coast tu Cansl".l_(lﬂ’pn'au #ith
a Crosley 3.Tube 52

I have a record of reeeption of |

practically all thie large radio sta-
tions in this eountry and-Canada

from WBZ, New England, to
WMBF, Miami; _from Faort
Worth, Texas, to CURT, Ta-
ronto; and from CYL, Mexico

City. ta KGW, Portland, Oregon,
and KFI, Los Augeles.”
WarLter HAGERTY,
Burlington, lowa

Crosley 2-Tube 51 Regular

This efficient little set uses any
make of tubes. Nearby stations
on loud speaker, long range on

headphones.
Now'14%5:55

Crosley 3-Tube 52 Regular

For a less expensive 3-tube
set the Crosley 52 Regular
cannot be surpassed at the
new low price.

Now2

Crosley Super-Trirdyn Regular

was
‘30

In the Super-Trirdyn, 3
tubes do the work of 5.
Matchless performance.
Beautifully finished solid
mahogany cabinet.

Now 45

These prices do not include accessories.

was

‘50

Add 10% 1o all prices W est of the Rockies.

CRO
d with these
's best sellers
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Easy Tuning Is a Feature of the
Crosiey Trirdyn

*Ay little daughter, two and a

half years old, is a real radio fan.

For an honest fact, she can tune

in the most powerful stations and
get some music.”

L. F. INFANGER,

Rome, New York.

Hot Weather Did Not Keep This
Crosley Trirdyn Owner Home
“During hot wcather 1 being in

New York, Schencctady, Detroit,

alia, Cineinnati, Cleveland,

New Orleans, Denver, St Louis

and Atlanta on any night. No

matter how many stalions are

broadcasting in Chicaga 1 can al-

ways pick np 10 to 20 outside sta-
tions on my set.”

Owviues G. Dany,

Chiicago, Nlinois.

35 States in the Union Report 1o
This Crosley Trirdyn Owner
“Hrre is a list of States from
which I have received verification
stamps—from one or more sta-
tions in cach State. I have also
heard Scotland during interuation-
al test”
PuTHOFF.
kron, Ohio.

Lo Power Stations Heard Across
the Country With the Crosley
3.Tube 52

“One big asset of Crosley 52’
is its ability to pick up low-pow-
ercd broadeast. I have picked up
KFON, Long Beach, California,
and KFUM, Colorado Springs,
Colo., both stations using only 1
watts, and KFEL, a 50-watt sta-
tion in Denver.”

PrirLir S. WILLIAMS,

Joun H.
A

Lives in California=—Lists 35 Sta:
tions East of Rockies Heard on
Loud Speaker
J. F. McGinley, living in Hall-
ster, Calif., sends us a 1fst of sta-
tions in the East, including Ohio,
Pennsylvania and New ork,
whose broadcasting he enjoys con-
stantly on his loud speaker. He
emphasizes the fact that lie owns

10 car phones.

Spruce, Michigan, Is Withiu Far-

shot of Europe With a Crasiey
3Tube

"During the Intcrmational test
last year I lieard the follow
ing stulions ¢learly and distinctly

*Paris, Berlin, London, Honolulu

and Forto Rico Six and 8tube

sets in my neighborhood don't

begin to compare with my ‘Little

Wonder.'"

Eiris € Martin,

Spruce, Michigan,

B ETTER "

The Famous MUSICONE

This marvelous loud speaker—well on
its. way to REPLACE HALF A
MILLION HORN TYPE SPEAK-
ERS by January lst—is substantially
reduced because of assembly improve-
ments developed by Crosley engineers.
Reproduces all tones—without distor-
tion. Crosley patented unit, not cone,
secret of its amazing perfection.

COSTS

ow
e

was $1732

\ &

(G

LESS
THE CROSLEY RADIO CORPORATION - Department 26 - CINCINNATI, OHIO



NoveMmser 15, 1925

Priess Radio Corp. Adds
10,000 Feet of Floor Space

Extra Facilities Needed to Handle Flood of
Busincss—Distribution Arrangements Practi-
cally Complcted—Producing at Top Speed

The Pricss Radio Corp. has taken an addi
tional 10,000 squarc fect of foor space in order
to handle expeditiously the flood of orders for
its Straight Eight, the cight-tube, loop-operated
receiver. They will use the space for cabinct
assembly and shipping.

Clifford Estey, general sales managcr, reports
that distribwtion arrangements have been ef:
fected in all trade tcreitories except Los Angeles
and Bnffalo. Arrangements for both territories
were pending as this ncws was reccived and the
probabilities arc that 100 per cent distribution
will have been arranged by the time it is
printed.

All the Priess distributors have sent in word
that trade interest in the Straight Eight is very
active and that they are appointing many dealers

Onc of the new Priess distributors is the Gil-
bert-Keator Corp., of New York. This firm
will share the mctropolitan territory with Vic
tory Electrical Supply Co., of Brooklyn. The
Gilbert-Keator Corp. has been actively identified
with loop scts from the beginning of popular
vadia broadeasting.

The Pricss factory at 693 Broadway, New
York Ci s working at top specd. Two shifts
are working a total of 16 hours a day. And
another shift will be put en in an attempt to
mect the hcavy demand for "Straight Eights”,
making twenty-four-honr manufacturing pe.
riods.

General Electric Co. Wins
Vacuum Tube Patent Fight

Long Legal Battle Brought to an End by Deci-
sion in Favor of Schenectady Concern

Basic patent rights of the modern vacum
tube, used extensively in radio, X-ray and simi-
lar work, have bcen awarded to thc Gemeral

Elcctrie Co., of Schenectady, N. Y., followhg
l\vtlvc ycars of litigation. Thc typc of tube
lved in the litigation was l in 1912

by Dr. Irving Langmuir, assistant director of
the General Electric rescarch laboratory, and
has been the center of long eontroversy In the
Patent Office. During the war the legal battle
was suspended beeause of the necessity of war
work being done by the litigants, but it began
again after the armistice and has just ended.

The tube is characterized by its hard, con-
stant vacumn and its general reliability, permit-
ting operation with more than 50,000 volts, as
well as smaller amounts such us arc used in
Tlie invention is
¢ possible the cnormous de-
velopment of practical radio within the last ten
years.

Dr. Langmuir's patent application was passed
for issue in 1916 by the Patent Office exam-
incr, bit was revoked in order to permit a
counter claim in an “interference’’ procceding.
After it had been determined that the inven-
tion was patentable, further litigation began as
to prior rights in the invention. But this, too,
eventnally was settled in Dr. Langmuir's favor.

It is estimated that more than 10,000,000 tubes
embodying the invention are in operation in the
United States.

It’s a Boy!

Harry Blumenthal, a music dealer, operating
a store at 40 Lce avenue, Brooklyn, N. Y., has
been receiving the congratulations af his friends
due to the recent arrival of Blumenthal, Jr. Mr.
Blumenthal was so well pleased that he made
two phonograph and three radio sales the day
after the annotincement.
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Powel Crosley, Jr.. Wrxtes
on Radio’s Benefit to Home
Head of Crosley Radio Corp., States That the

Radio Has Been Rcsponsible for Bringing the
Family Back to the Home

In an intercsting artiete which appeared in a
recent issue of the Crosley Radio News, the of-
ficial house organ of the Crosley. Radio Corp.,
Cincinnati, O., Powel Crosley, Jr, president of
the company and vice-president of the National
Association of Broadcasters, dwelt on the bene.
fits of radia as the incdium which has brought
the family back to the home. In part, Me
Crosley in treatlug this angle of radio's bencfit
te mankind, states

"{f you stop a moment to reflect over the
number of recent greal inventions that wake
life more pleasant, you mnst incvitably conclnde
that the motor car, the motion picturc and the

i " _ and it comes true with dealers of

RESAS

RESAS TONE-A-DYNE
De Luxe Model

A Stube xe) of proven merit and us
equalled rone.  All the latest iniprove.
menis are bu!ll in, such 23 the araight-
line frequency :ondtn!e B .
simple tumn: permils :rulu ease of
operalion. ¢ broadcasting saiions
are dhlnhultd zv:nly over the entire
dial. - This feature has herelofore been
uml only in scis selling aroun

The finesl maierials obtainable are used
in this model. Each el ia a laboratory

Cabinety Lengih 2734", bright 87, depih
9%, malioeany finish, artisiic design.

List Price $69.50

RESAS TONE-A-DYNE
Compact Model

Smatler than the De Luxe model, hin
ibe same superior fea-

tures. ncluding  the popular Tonc
Modulaler, three matched luning eon:
trols and onc filament eontrol for all

five 1ubes.
signed and metully constructed.

Czbmel Lenmb 21147, beight 87, depih
mabogany finish, artistie design.

List Price $49.50

When you handle a radio set you want to know
more than that your first sales will be big and
your profits good. You want also to know how
your customer is going to react to his purchase..
Will he be a booster for his set?
sending his friends to you?
in which you put a set be an annex to your
showroom with the proud owner as your star
salesman?

ioTzedd: The expericnce of Resas dealers has been that
the customer does boost the Resas Tone-A-Dyne.
And there 15 every reason why he should.

The simplicity of controlling both tone and volume
by a single turn of the
the Resas—appeals to him. The ease with which he
brings in distant stations, clear, strong and frcc from
Tocal interference, pleascs the most critical.
all this the price is far bclow other scts of this same
high grade.

You can talk price. quality, sclectivity, reception, every-
thing, in faet, with a Resas Tonec-A-Dyne and fecl
sure that the set will stand up to your promiscs.

Jobbers and Dealers:

RESAS, Inc

556 West 52nd St., New York City
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r.\d:o would overshadow all others in the lust
two decades.

"Yet the motor car and the motion picture,
glorious and beneficial as they arc, have tended
to draw the family ont of the home, with a
resulting slackening of the ties that make for a
contented family life.

By bri g Cnterf and a
dircet to the hearth, radio is onee again inak-
ing the home morc than a mere stopping-off
place in which to cat and slecp cn romte to a
gay round of pleasures.

“Through bringing the family back to the
lome, radio is bringing the family togetlier as
in days gone by when outside inagnets of
pleasure were not 50 plentiful as to-day. The
infinite variety of broadcasting programs afford<
appropriate entertainment for cvery member of
the family. Dancing for the young folk; inclo-
dics and opera for the older folk; market quo-
tations for the farmers and business men; bed-
time storics for the ehildren ”

Every Home in which a
dealer puts a radio set
should be an annex to
his showroom with the
proud owner as his star
salesman

Tone-A-Dyne

Will he be
Will every home

Tone Modulator—exelusive to

And for

Write for exclusive proposition
in levritory still open
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“Air College” Lectures
Afford Dealers Tie-Up

New Type of Buying Public Can be Reached
by Tie-up With Educational Feature—N. Y.
U. Course Starts First Semester
One of the outstanding advantages of the mer-

chandising of sadio reecivers is the fact that the

appeal of the instrument is canfined to no ouec
class or type of customer, but the varicty of the
brondeast programs makes the recciver desirable
to cveryone. The dealer should consider this sit-
wation and now that the valne of a radio sct is
known to all and the first buying urge is over, he
shonld, in addition to featuring it in his advertise-
ments as a general source of hume entertainment,
also call attention to the differcnt fcatures of the
varions programs which can be reccived, The
great interest aroused by the morning physieal
cnltnre cotteses, the market reports for the farm-
ers, the Wall strect quetations, the broadeasting
of the baschall and football games, have nndoubt-
cdly resulted in the sale of hundreds of scts. An-
other class of the buying public whom the dealer
would do well tn interest can be reached by in-
forming them of the plans of the "Air College,”
which is conducted by New York University and
which broadeasts its lectures through station WJZ,

New York.

The first semester of the third year of the Air
College opened the latter part of last month with
an address by Chancellor Elmer Ellsworth Brown,
to the invisible audience of 1,860,000 students, the
estimate of ihe Radio Corp. of America, of those
whe cau tuue in on the lectures. Fourteen weceks
of lectures will be given during the first scines
ter. The curricnlmn includes philosoply, psy
dhology, plysics, the clnssies and their influence,
and cconnmie organization in the United States
Einphasis has been placed on these subjects, fum-
damental to a liberal cducation, beeause of the
great interest in enltural suhjects on the part of
last year's radio students.

The lectures will follow classroom routine, onc
leeture being given cacl weck an cach snbjeet. The

Trade Honors J. H. Mayers
on Return From Abroad

Dinner and Reception Given J. H. Mayers at
Broadway Central Hotel—More Than 300
Trade Associates and Friends Attend

More than three hundred members of the talk-
ing machine industry, together with friends of
Joseph H. Mayers, gathered in the Crystal

, Room and main dining
hall of the Broadway
Central Hotel on Satur
day, October 7, to pay
honor to the proprictor of
the International Phomo-
graph Co., who had just
rcturned from a four
months' tour of Eurepc
and the Near East. Mr.
Mayers was accompanicd
on his journcyings by
Mrs. J. H. Mayers and

J. H. Mayers their two sons and by
Mr. and Mrs, A. H. Mayers, also promincnt in
metropolit:an talking machine and radio circles.
‘The countries visited included England, France,
Germmny, Switzesland, Roumania, Belgiunm,
Italy, Turkey, Egypt and Palestine.

The banquet, which was tendered Mr. Mayers
by his trade associates, cmiployes and fricnds,
was replete with entertainment features fur-
nished by the Columbia Phonegraph Co. The
dancing was donc to the strains of music pro-
vided by the Columbijans, recording artists, play-
ing wnder the dircction of Robert Hood Bowers,
musical director of the Columbia Phonegraph
Co. Bctween dances Pete Dale, exclusive Co-
lumbia artist, played on lis scven-stringed uku-
lele and sang several sclections. Art Gillham,
thie "Whispering Pianist,” of nation-wide radio
broadeasting fame, whe is also a Columbia art-
ist, did lis bit to make the party the success
which it was. Between courscs of the dinner
furthcr entertainment was furnished by Robie
Goldberg, lumorist; R. Burstein, Scymour
Rechtzeit, Estelle Schreiner, soprano, and other
Columbia artists.

lcetures on Philosophy will be given on Monday
evenings; Tuesday, Physies; Wednesday, Psychol-
ogy: Thursday, the Classies and Friday, Eco-
nomics. The lectures will cach be of onc-half
hotr duration from six-thirty to seven p. m. The
lecturers are memhers of the staff of New York
University and are all cducators of considerable
prominence.
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In addition to supplying the artists, the Co-
lnibia  Phonograph Co. was well represented
throngh the presence of Mr. and Mrs. E. w.
Guttenberger, manager of the wholesale division
of the company; N. B. Smith, assistant manager
of the wholesale division, and Mrs. Smith.

ER CITY

PHONOGRAPH COMPANY IMNC

special sales representative;

Geor; Luders,
¢ ger, Mrs,

William Britton, wholesalc eredit mana
Britton; 5. A. Porges, manager of the foreign
rceord department of the wholegsale offices, and
Mr. and Mrs. C. R. Stinson, of the sales foree.
1. Nodiff, of the international artists” depart
ment, was also prescnt.

Bricf addresses of a congratulatory nature
were made by Lloyd Spencer, general manager
of Silas E. Pearsall Co.; Lambert Friedl, viee-
president and gencral manager of the Adler
Mfg. Co., maker of the Adlcr-Royal line of
phonographs and radio; Maurice Landay, presi
dent of the Greater City Phonograph Co,, So
nora and Freed-Eisemann distributor; A. H.
Mayers, E. W. Guttenberger and Danicl M.
Broad and George Sklar, of Mr..Mayers’ organi
zation. All of the speakers paid high tribute to
Mr. Mayers and his influcnce in the trade. Pron-
inent trade personages present At the dinner
were Mr. and Mrs. Adotph H. Mayers, Lloyd L.
Spencer, Silas E. Pearsall Co.; Paul Carlson,
Charles H. Ditson Co.; Lambert Fried], Adler
Mfg. Co; O P Graffen, Wholesale Radio
Equipment Co.; P. Paul Gracf, Radio Distribut-
ing Corp.; Joseph A. Kerr, Herbert-John Corp.;
Mr. and Mrs. George Sklar, Mr. and Mrs. Dan-
icl M. Broad, Maurice Landay, Greater City
Phonograph  Co., Ine; Joseph W. Schwetz,
Kuickerbocker Talking Macline Co.; Mr. and
Mre. E. W. Guttenberger, Mr. and Mrs N B.
Sinith, Mr. and Mrs. William Britton, Mr. and
Mrs. Charles Stinson, George Luders, S. A
Porges, Mr. and Mrs. Art Gillham, Mr. and
Mrs. Pete Dale, Mr. and Mrs. L. Nodiff, all of
the Columbia Phonograph Co.; Ira Greene, vice-
president, Argus Radio Corp.; Archic Mayers,
William Mayers, Bert Mayers, Michael Schloss,
Otto Goldsmith, E. A. Wildermuth, Atwater
Kent distributor; Mr and Mrs. Lazar Pathé
Plionograph & Radio Corp.; Mr. and Mrs. Ben
Switky, Mr. and Mrs. J. Brooks, Sidncy Cole-
man, Greater City Phonograph Co.; K. W. Mor-
gan, Blackman Talking Machine Co.; John Y.
Shepard, Knickerbocker Talking Machine Co.;
Misses Anna and Fannie Wolfe, Mr. and Mrs.
Alex Broadman, Dr. Herschman and Dr. and
Mrs. Glassman, Mr. and Mrs. Frank Mandel,
Mr. and Mrs. Leo Rocklin and Mr. and Mrs
Harold Brownder.

Schloss Bros. Introduce
Special Radio Cabinet
Well-known Cabinct Firm Announces Model

No. 225 Especially Made for Radiola Model
25—Special Features in New Product

Sechloss Bros, who for many ycars have
manufactured quality cabinets for the talking
machine industry, have achieved unusual suc
cess this scason with a radio eabinet partie
ularly made as a base for RCA Model 25. The
factory, located at 801 East 135th street, New
York City, has been working double shifts in
order to supply this modcl to the large number
of distributors throughout the country.

The mode! that has won this special favor
is known as Schloss Bros. No. 228 It is an
cxaet mateh for the radio set and makes a
perfect sctting for the instrument. It has a
sliding shelf available on cither side of the
cabinet which can be used when pulled out for
a loud-speaker basc. The cabinet has compart-
ments for battery climinatars, etc., A most com-
plete product.

Schloss Bros. also produce single, double and
triple-deck cabincts, with and without cnclosed
loud speaker, available for practically every
table model reeciver. The products of this com-
pany arc made of the finest woods by expert
cabinet makers.

New York Firm Chartered

The Tremont Radio Phone Co.,, New York,
was recently imeorporated at Albany with a
capital stock of $25,000. The incorporators are
M. Rubin, R. Glass and E. Whynman.
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REED-EISEMANN is the first of the leading

radio companies to give Dealers the neces-
sary discount to insure their making a profit
on sets listing over $100.

+ PLUS+

A complete range of sets at $75 up—

A sincere and binding franchise contract—not a mere
selling diploma—

A direct-by-mail-campaign to the consumer, all ad-
dressed, stamped and imprinted with the dealer’s
name—at a fraction of the actual cost—

Awindowdressingservice bytrained,expert decorators—

Powerful advertising campaign now appearing.

RITE us and one of our officers will reply personally,
whether or not there is a franchise still available in
your section.

Freed-Eisemann Radio Corporation
MANHATTAN BRIDGE PLAZA, BROOKLYN, N. Y.
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Court Renders Decision Kolster Radio Receivers

Against Price Cutters

Appcllate Division Reverses Order of Federal
Trade Commission to American Tobaceo Co.
—Opinion of Judge Henry W. Rogers

A deeision which shonld prove of iuterest to
manufacturces of talking machines and eadio
cquipinent was written by Judge Henry W.
Rogers of the United States Cirenit Covrt of
Appeals and reverses an order of the Federal
Trade Commission which dirceted the Amcrican
Tobaeco Co. to desist from acts alleged to be
in resteaint of trade and to be in violation of
the Sherman Anti-Trust Law. The Appellate
Conrt holds that the American Tobacco Co.
acted to proteet its interests; to enable jobber
10 nake 2 reasonable profit, and to avoid de-
moralization of trade. The decision, in part,
read:

“Practices cannot be regarded as fair which
work the demoralization of the business, and
practices cannot be regarded as unfair methods
of ition if the cr declines to
scll ta the wholesaler who demoralizes the
legitimate market hy selling at a priee which
those in the husincss regard as insufficient 1o
cuable the busincss to be candneted at a reason-
abic profit

“The American Tolacco Co. was, in our
opinion, within its rights i deelaring that it
would 1ot scll to jobbers who nade it a prae-
tice to sell to retailers at a price which made
it impossible for the jobbers to earry on the
business at a reasonable profit and worked the
demoralization of the trade. In holdlng that

v A =

Contain Exclusive Features

Product of Federal Telegraph Co, of California,
Invented by Dr. F. A. Kolster, Well Reccived
by the Trade and the Public

‘The Kolster line of radio which was placed
on the market during the past womth has
aroused tnuch favorable commient both from

the Federal Trade C was

to prevent what the Aincrican Tobieco Co.
did we are clearly of the opinion that the com-
mission lias misapprehiended the intent of the
act.”

The aetion in question was an order of the
Federal Trade Conmmission in the rase of the
Wholesale Tobacco aud Cigar Dralers’ Associa-
tion of Philadelphia, the American Tabacco
Co. and the P. Lorlllard Co. The eommission
acted on complaint that the association had
issued list prices and certain discounts not to
be exceeded by its mcmbers.

The Radio Scrviee & Supply Co., Wilning
ton, Del, reecntly inercased its capital slock
from $5,100 to $25,000.

dealers and from the general buying public.
“This radio rceeiver was invented by Dr. Fred-
crick A. Kolster, an inventor and scientist ol
international reputc, and is a product of the
Yeederal Telegraph Co. of California, one of the
oldest radio commpanies existing and operating
1nder its onwn name. The backing of this com-
pany assurcs the sounduess and perinanemce of
the new undertaking, and the fact that Rudolph
Spreckles is cliairman of thie board of the Fed-
eral Telegraph Co. only adds to this impressiou,
for he is well known in the ficld of finance.
Dr. Kolster is also well kiown to the public
mind and kis record is impressive. He was
for cight ycars chief of the radio section af the

The 1925-26 Line of

New and Improved

ANS TSI

5 Tube Tuned Radio Frequency Receivers
Sold direct to selected dealers—one dealer only in towns of less
than 25,000 people—specified Jocalitles in Jarger cities.

NO MORE CUT-THROAT COMPETITION
NO MORE LOSSES ON INSTALLMENT SALES
Chasfreshmen otse;

FRESHMAN BUILDING

b7 4OTH ST

R

Eightdistinctive
modele from

$39.50 to S115 240-248 W

Chicago OMce—2626 W. Washington Bivd.

Ec}

Write (o either
office for oom-

NEW YORKNY. plete information

United States Burcau of Standaeds and repre
sented the United States at the Internatioual
Radio Convention in London, as technical ad-
viser to the American dclegation. He has
made several notable contributions to the radio
industry in the form of new inventions. The
Federal Telegraph Co. recently took over a
factory in Newark, N. J. for manufacturing
PUTDOSCS.

The Kolster line consists of four attraetive
models, constricted of geunine mahogany
throughont and finished a duo-tonc Adam-
brown satin finish. Twe of the models are
of the eight-tnbe type and the other two oper-
ate by six tibes. The cight-tube sets appear
n highly artistic floor model console cabinets,
with built-in loud speakers. The six-tube set
are also of thc cabinct type, oue containing a
specially designed built-in reproducer.

A feature of this line is the Kolster split
cireuit, which provides automatic adjustinent of
conpling 1o just the cxact degree required for
eacl wave length. .This avtomatic adjustment,
it is elaimed, climinates the necessity of using
manually operated makeshift devices, and
scenres absolute stabilization, independent of
all personal factoes.  Migh selectivity is also
secured throngh this eirgnit.  An eutirely new
andio system is also contained in the Kolster

receivers.

Hommel Encyclopedia of
Radio Apparatus Issued

Latest Edition of Complete Catalog by Ludwig
Hommel & Co., a Trade Reference Book
Piyrsourai, PA., November 6—Ludwig Hom-

el & Co., radio distributors of this city, have

just issucd a new edition of the Hommnel En
cyclopedia of Radio Apparatus by which name
their catalog is known. This newcst catalog
has surpasscd all previous efforts of the com-
pany and comstitutes an exceptionally compre-
hensive catalog of radio sets, parts and acee

sories. The scction devoted to complete sets is
printed on tinted stock and the pages devotcd
to accessories and parts are on white, thus
clearly separating them for the dealer’s con
vemience.

The complete line of the Radio Corp. of
Anierica is shown, as well as Fada and Crosley
lincs. A novel fcature introduced in this cata
log is that in addition to the description of the
set itsclf there is added a listing, with prices, of
the nccessories required to complete the installa
tion of cach model.

There is also included detalled information
and illustrations of a wide line of accessorics
and parts. The page devoted to the policies of
the company, which has been a feature of the
Homme! Encyelopedia in the past, has been
retained and another page describing the” House
of Hommel is to be found, with a photographic
reproduction of the large Hommel staff of em
ployes, thus visualizing the service facilities of
the company.

This periodical “eneyclopedia” has become
very popular with Hommel dealers and has
been fonud of invaluable assistance for refer
ence and ordering purposes.

Wiedoeft, Ash, Lyman and
Whiteman in One Orchestra

Chicaco, liL, November 5.—The andicnee at
the Palace Theater on Sunday evening of the
weck when Herb Wiedoeft and His Orchestra
swere appearing was given an umexpected treat in
an afterpicce when the Brunswick recording or-
ehestra was augmented by Paul Ash, another
Brunswick artist, who played the piano; Abe Ly-
man, also of Brunswick fame, who presided at the
drums, and from the audience Paul Whileman,
who joined the other musicians in providing a
“wow" finish to the Wiedoeft appearance. This
orchestra of stars played scveral choruses of
“Hotsy Totsy" and they brought down the house,
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More
About
DYMAC

National
Advertising

THE SATURDAY EVENING POST

it
/;’ @ption -

is like vision
through plate glass

T

—

N looking through plate glass
gives a clear cye-picture, 50 re-
ception from a DYMAC Sclecto
Five glves a true, clear eampicture

/ of transmitted sound.
| The DYMAC represents something
different in sct construction --- it's

not just a recciver, but a fine, musi-
cal instrument bulle to render com-
plete and accurate reproduction of
tonal values.

The DYMAC s bullt exclusively

of time.proved, DYMAC - made
parts. Cabinct Is walout finish ma.
hogany with chonlzed panels.

Its price is $§75. If your dealer
can't supply you with a DYMAC
Selecto Five promptly, write direct
to us. DYMAC Type G Headset
{5%) and loud Spcaker ($8.50),
shown above, will increase your
reception enjovment,

Every DYMAGC product is gnavantecd for onc year

Tvpe E Headrer, $3
L

L $1.50
Loud Speaker Unli. $§
Soldecing Set (Standard) $2,50
Crysial St (Compleic) $7.50
ub-panel Socker, 7

This advertisement appeared in the
SATURDAY Bl ENING _ POST  of
October 17 aud in RADIO NEWB'S
und COUNTRY GENTLEMAN for

November

Do,

Elecirical Products Mfy. Co.
Providence, Rhode Iifand

N. V. Oifice: Mctropalitan Tower

Export Office: Ad. Aurdema, Inc.,

116 Broad Strect, New York City

In the September issue of this publication, we told you how completely DYMAC
National Advertising covers the ﬂeld' of prospective radio buyers.

Don’t you agree that DYMAC advertisements like the one above will sell more
sets than ads which merely burst into a “hullabaloo” about “the radio sensation

of the century”?

Is it not better to sell one idea—clarity of reception—and hammer that point home
from a new angle in each advertisement?

Many dealers and jobbers are writing to us say-

ing we are right.

Electrical Products Mfg. Co.
Providence, Rhode lsland
New York Office: Metropolitan Tower
Export Office: Ad. Auriema, Inc., 116 Broad St,, N. Y. Gty

Write us or nearest DYMAC Faclory Salas Agent for Calalog
rAoswing completa linc of DYMAC Gearanteed Radio Products

/,_\\
EVERY T_@ PRODUCT

LET'S HEAR FROM YOU.

DYMAC Factory Sales Agents

Bustox, So.—lastings Elec. Sales L.
L'misaveer: Erlichman, Harris & Kleu
WashivNgro: V. Lester Raker
Cexveeans—Fuctory Sales Co.
Cutcaco—E. V. Finson
AinnearoLis—Twin City Radie Sales Cv
St. Lovig—M. Scott Lardner

Kansas Crxv—Wm. S. Reid Sales Co

Usiaga—Levuard Kolin
Dexver—Schmull Sales Co.
Scarriz—Fred. L. Tomlinson Co.

San Feaxcisco. ed. L. Tontlmson Co.
Los Axcaizs—Fred. L. Tondinson Co.
Forr Wosru—Savage & Schrid
Atianta—Barnes & Co.

Vancouver, 8. €C—Jobn E. T. Yewdall
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aumbia Co. Launches
Newspaper Ad Campaign

Full-Page Advertisements in Leading News.
papers Feature Recordings by New Proc-
ess—Dealers Get Tie-up Opportunity

A newspaper campaign of nitional propor-
tions utilizing full-page advertisements in the
uewspapers of twenty-cight of thc largest cities
in the country was inangurated the latter part of
Inst month by the Colunbia Phonograph Co.,
New York. ‘Ihe initial advertisement bore the
"Your phonograph is weorth twice

slogans:

James P. Duffy
what yon paid for it” and "You never heard
your own phonograph till to-day.” Cirrying
ont this thought Columbia record S0UIID is
featured and the attention oi the public is called
to this extraordinary recording of 4,850 voices
singing "Aduste Fideles.” Six of the latest and
best Colunibio dance records and six Columbia
vocal recordings by well-known artists arc also
mentioned in this first advertisement.  Janies
P. Dufy, advertising manager of the company,
states this advertisement is the first of a series
whieh will undoubtedly stimulate the sale of
Columbia rccords to a great degree. Copics of
the advertisement were sent Colinbia dealers
i advance for display in their windows and
on the walls of their stores.

Tle newspapers in which this advertiscment
appearcd were: Evening Journal, Atlanta, Ga.;
Marning and Evening Sun, Ealtimore, Md.;
Evening News, Buffalo, N. Y.; Moruing Post,
Boston, Mass.; Morning Tribune, Chicago, 1{}
Evening Post, nnati, O.; Evening Press,
Cleveland, O.; Morning News, Dallas, Tex;
Evening Post, Denver, Colo.; Evening News,
Detroit, Mich.; Evening News, Indianapalis,
1nd.; Moruing Times-Union, Jacksouville, Flu;
Marning und Evening Star, Kaunsas City, Mo,;
Evening Herald, los Angeles, Cal; Evening
Jonrnal, Milwankee, Wis.; Eveuing Journal,
Minncapolis, Minn.; Moruing Times-Pieaynne,
New Orleans, La.; Morning Herald-Tribunce and
Meorning Fimes, New York, N. Y.; Evening Bul
letiv, Philadelphia, Pa.; Evening Press, Pitts.
borgh, I'a.; Marnfug Oregonian, Portland, Ore.;
Evening 'ost-Dispatch, St. Louis, Mo.; Moru-
ing Tribune, Salt Lake City, Utali; Evening Call
Post, Sau Franciseo, Cal.; Evening Times, Scat-
tle, Wash.; Moruing I'ost-Standard, Syraensc,
; Moruing Tribune, Tampa, Fla.; and the
Evening Star, Waslingten, D. C.

Walter A._Heppner With
R. E. Thompson Mfg. Co.

Has Taken Charge of Laboratory Force as
Chief Assistant to Dr. L. F. Fuller

Whalter A. Heppuer, formerly of the Western
Electrie Co., hias joined the R. E. Thompson
Mfg. Co, radio manufactirer, to take charge of
the lnboratory forec as chicf assistant to Dr.
L. I%. Fuller, vice-president and chiel engincer.

Mr. Heppner, who is well known as a radio
engincer, has had widespread experience in lab-
aratory and ficld work with the Western Elce-
tric Co. At the request of the War Department
in Washington he was granted leave of absence
from the Western Eleetric to supervise impor-
tant waork with the United States Army Signal
Corps at Cmnp Alfred Vhil in New Jersey, a
work which lic just receutly completed prior
to accepting the position with the R. E. Thomp-
soun Mig. Co.

The Naylor Radio Corp., New York, was re-
cently incorporated at Albany, with a capital
stock of 200 sharcs of comunon stock of mo
par valne. The incorporators are J. N. Scne-
gal, H. J. Crawford and S. Thompson

outside attachments.

is nceessary to operate.
ENTIRELY SELF CONTAINED

graph Pancl.

NoBatteries-No Artnchments -All Self Gontained

Power ELecrrie Raoio
The only elcetric radio that warks or;mr\. C.

.
To thr Progrrives
Raduw Merchont
PUWER" mesas—
NG BATTERIES ! o
| e
o bl LESS
OPERATES FHOM THE LIGHT SOCKET RESISTANCE
No More Buying A, B, or C Batteries. Economical lo oper- -
ate.  Pawer Electric Radio Receivers——made in 4 different GREATER
models. Twe Console ‘Types, Standard Model and Phono- PROFIT

Send for Litcrature, Distributor and Dealer Propositian
MANUFACTURED BY

] ARGUS RADIO CORP.

25 West 18th Street, New York City

FEATURES

Werks on AC. ov D.E.
il Conaained
No Mars Barterios
N Anachoent
No Recutving Tubse

or D. €. nsing no
Light Socket—all that

Lovp oe Indeor Avelal
e Duanc
Vertow M
ozt Conmmcind
Lifr o4 Tubes Prokonged
Senaltiviey Unescrilad
110 crms pes honsr

Erery S is
UNCONDITIONALLY
GUARANTEED

Ot s Pt

oy

Just Plugln_Works on AC or DC Current

N—”
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Selling Effort Necessary
in Merchandising Radio
G. C. Cunningham, Field Representative of Mu-

sic Master Corp., Pittsburgh, Says Radio
Market Has Eccome Buyers' Market

‘The change from a sellers’ to a buyers' mar-
ket in radio was interestingly described in a re-
cent nterview with G. €. Cunninghau, ficld rep-
resentative of the Pittsburgh headquarters of
the Music Master Corp., of Philadelphis, V2

"Until very reeently,” says Mr. Cnnniugham,
“we in the radio business have had one grand

G. C. Cunningham
merchandising joyride. People have flocked
inta stares and aluost begged to be allowed to
buy a radio set—any set and cvery sct—just as
they flocked into Dawson in the first wild days

of the Gold Rush. A sellers’ market—and r
sclling cffort was unncecssary.
"That was when radie was new. To-day it's

different. The buying public, through the efforts
af reputable radio f ers, have becn
tanght to know what they may expect of a
first-class radio set. And the manufacturer:
themselves, throngh protective, iron-clad salc

policies and restricted distribution, have done

much to make the radio industry safe and

sound, both for the buyer and for the scller.”
Mr. Cunningham Dhas literally come up

through the rasks to his present position in the
radio trade. A native of Peunsylvania, lhe
learned the practical trade of machinist as a
tool and dic maker. He has served successively
as instructor, inspector, foreman and supe
tendent. Dnring the World War he still fol-
lowed his chosen trade to practical advantage,
serving as Chief Army Inspeetor of Grdnance.
Here his training proved valuable, and he came
through with a clean record and a certificate
for faithful service rendered. His sales experi-
ence has been very extensive

"1 have been a salesnan for twenty years,
says Me. Cunningham, "and have sold nearly
cverything from cash registers to electrical fix-
tures. And now, cnlisted under the Musie Mas-
ter banner, 1 see splendid possibilitics ahead,
Under our protected sales policy, the merchant
1s assured of lis profit aud his customers get
full value for their money in the unending sat-
isfaction and pleasure of Mnsic Master radio
products.”

Organizations Take Notice

All district and local radio trades associations
in the United Statcs are urgently requested to
conumnnicate at once with the Radio Manufac-
turers’ Association, 123 West Madison street,
Cliicago, Hl. The purpose of this request is to
gel the correct address and the names of the
officers of the various organizations, so that they
can be informed of legislative and other inat-
ters vitally imaportamt to every inanufacturer,
jobber and dealer. A prompt response will be
greatly appreciated by the officcrs of the Radio
Manufacturers’ Association. (Signcd) Herbert
H. Frost, President.
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“PETER PAN”

will be your
best seller

CHRISTMAS

It Is the Perfect Gift

List Prices
N article you are proud $25.00 Leathers,
A @ displayybecause[:)f . $20.00 Black Imitation.
tractive appearance and
proud to sell because of sub-

stantial performance and For the radio owner and enthusi-
ability. ast Peter Pan is ideal as there is

. . . always a time when music
Lasting quality encased in through the phonograph is de-
exquisite elegance embodies S,

this successful product. . . .
p Here is a machine that is small

The thought of possession is and inexpensive which can be

[ instantly instilled in all who tucked away easily and be ready
hear and see Peter Pan to perform on these many occa-
operate. sions.

| PETER PAN GRAMOPHONES
Fatented in Forelen Countries—U, 8. Fateat Pending
UNITED STATES DISTRIBUTORS
MARYSVILLE PRODUCTS CO.
MARYSVILLE,
MICH.

The Superior Little Phonograph
—A Quality Product
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Columbia Record Praiscd
by English Publication
*The Recorder” of the Lelcester Chronicle Makes

Interesting Comment About Columbia Ree-
ord, "Adeste Fideles”

1n a recent issne of the Leicester Chroniele,
of England (Aug. 29, 1925), "The Recorder,”
wlio conducts a eolumn entitled "Progress of
Gramophone Musie,” says somec very interest-
ing things about the recording made by the Co-
lumbia Plonograph Co., New York City, of the
recital of the Associated Glee Clubs of Amierica
in the Metrapolitan Opera House, New York,
on Mareh 31, last. This is the record which
accurately rccorded 4,850 voices—the first time

oo IO S — _ —
THE TUBE WITH A SENSIBLE GUARANTEE 45"

that so many veiees have ever been successfully
recorded on one disc. "The Recarder” referred
to this record In part as follows:

" At the time of writing, very little n the way
of Scptember issues lhas conie 10 fuud, but 2
glance at the advance lists will eause all really
mmusical peaple to rejoice at the material prom-
ised, and to fecl considerable relick that we have
managed to bid farewell to the trivial summer
records.  The issues have arrived, Tiowever,
from Columbia and tley contuin one of the
most amazing records ever produced in the
whole history of the gramophone. This is the
singing, by no less than 4,850 voices, of the
liymn  “"Adeste  Fideles™ (O Comne, All Ye
Falthfnl), ua No. 9048, with "D'ye Ken Jolm
Peel,” by 850 volces on the reverse side. Hon-
estly, 1 never thought it could be done, and

Each SUPERTRON is

Profit Is One Thing
Goodwill Is Another «

Both Are Exsentlal to Building a Permanent Business
serful  numbered  with @

A

(Profi ts and
goodw/ill

(YOt

B

o/

All
Types

$2.00

Cunada, $2.78

GUARANTEE Certificale bearing a correspondiug
number—for your pro\eclwur-for your eustomers’ sat-

isfaction.

A GOOD PROFIT to the dealer—he deserves il.
A GOOD PROFIT to_the Jobber—he earns it
‘A GOOD TUBE to the PUBL1C—they're entitled to it.

Distributors

Iroslds Radio Bel Co.
E. Nichol &

Licado
ATLANTA

DALLAS .
FHILADELFIIA .
MINNEAFOLIA. .
KANSAS CITV
ENVER. ...

SUPERTRON MFG. CO., Inc.
HOROKEN, N.J

Favort DepL, 230 Drosdwar, N. Y. Ol

SUPERT RON

Hranch Offices

. Lulesge

Newsgh, N, 3.
silte
! Louls

L. Angusta. M
..... Cateary, U
(Baull Ric Marle, do
> Nentreal, Canade

West Juckeon Bhid
o

teorgle Bavingi Demd DIds

. ..203 ‘Routh Elmweod
Federsl Hesrve Bide
14 lafuyene Bide

lea

il Cherry Bldr.

A _SERIAL

ey - A g
NUMBER GUARANTEE |
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when [ saw the record announced in the ad-
vance list, 1 was in a state of ecombined skep-
ticism and appreliension as to what the result
would be, from previous painful expericnce of
“waslh-outs' in ehoral recording. But learing
the production dispelied all that. It i1s a mar-
velous achievement, and the highest compliment
one ean pay it is to say that on neither side
docs the dise sound the least like a record.
Tie effcct upon you is exactly the same as that
produced upon a listener standing outside a
great eathedral listening to 3 full e¢horal Mass
within. Not only are the words astonishingly
clear for sueh a great velume of sound—and
the sternest antiphonal swell s recorded with
a fidelity rcally uncanny.

"A word may be of interest as ta the ‘com-
ponecuts’ of the record: 1t was made by the
Ameriean branch of the Columbia Co., on the
occasion of the gathering of the Associated
Glee Clubs of Ameriea in the Metropolitan
Opera House, New York, on March 31, last.
The item "John Peel” was suug by the Glee
Clubs’ Choir. of 850 voiecs. The meeting ended
with the singing of "Adeste Fideles,” and the
audience of 4,000 was invited to join in it. 1
am pleased (o matiee that the record s issued
at the ordinary pricc of ds. 6d., whieh brings it
within reach of -all.”

Equipped Pullman Car With
Atwater Kent Receiver

Burr-Fowler Co, New York State Distributor,
Equipped Exhibition Pullman Car With Radlo
at Recent State Falr at Syracuse

Syracuse, N. ¥, November S.—The advent of
radio as part of the regular cquipinent of Pull-
wan club cars would scem to be logical in the

. s .

Atwater Kent in Pullman Car
very near future, At the recent State Fair held
iu this city the Burr-Fowler Co, Atwater Kent
distributor, cquipped the exhibition Pullman
car with an Atwater Kent Model 20, as shown

in the aecompanying photagraph. The small
<pace ogcupicd by this model and its harmo-
wious adaptability with the other fittings of the
car combine to give a very pleasing cffect. The
Burs-Fowler Co. is au energetic distributor and
is accomnplishing much with the Atwater Keut
fine in the territory which it covers.

Eagle Radio Co. Announces
Two New Distributors

The Conduit Eleetrie Supply Co., 244 West
Jefferson street, Syracuse, N. Y., has been ap-
nointed distributor for the Eagle Radio Co. in
its territory. This eompany will carry on an
intensive campalgn exploiting Eagle products.

Another appointment by the Eagle Radio Co.
is that of the American Radio & Eguipment
Co., of Milwaukee, Wis., located at 449-51 East
\Vater street, that city, The officers of the
company are Harry M. Haln and Edmond B.
Shea, both of whom are Eagle enthusiasts.

Peter J. Constant, Inc, New York, manufac-
turer of radio supplies, recently filed a sched-
ule of assets and liabilities, showing asscts of
$21,486 and liabilities of $45382.
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Celebrating Our Fifth Anniversary with a
BIG NEW CATALOGUE

PHONCGRAPHS

MUSICAL
INSTRUMENIS

ACCESORIES

=
Mr. Dealer:
This catalogue is a gwde for your purchases and contains a very fine line of musical merchandise at prices as low
or lower than those offered by any reputable house in the trade.
No dealer can afford to be without this comprehensive guide.
PHONOGRAPHS
H 'S

| d Lab]

Never before have we offered st quipped p graphs at these rem y low prices. Our new line of
Artophone and Majestic phonographs combines attractiveness and superior workmanship with prices that will
enable the dealer to do a volume of profitable business.

MUSICAL INSTRUMENTS
The d d for Musical Instr ts and small goods far exceeds the supply and we call particular attention
to the section of our catalogue dealing with Musical Instruments and accessories.

GET YOUR COPY TODAY
Now is the time to get in your stock of Phonographs, Radio Sets, Accessories, Ukuleles, and all other merchan-
dise for the fall and holiday business. Mail your letterhead or business card and get your copy at once. A
trial order will convince you.

The Arfof@lone Corporation

1103 Olive Street, St. Louis, Mo.
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ADLER-ROYAL

' Phonograph and Radio

of all your customers.

Allalong the line, from the largest
distributor to the smallest retall ﬁ
store the prestige of handling the
complete,high qualityAdler-Royal
line is a selling factor of immense
value,

Epwin Scuukte, President

You will find ADLER-ROYAL
a profitable line to handle

@HE ADLER-ROYAL franchise brings to you a
complete and comprehensive line of radio
sets and speakers; radio-adapted phonographs,
radio-phonograph combinations and exquisite ra-
dio cabinetry. There are models of every type and at
the right prices,to meet the tastesand requirements

We congratulate our customers
(and ourselves as well) on the fact
that we are offering this splendid
line backed by the progressive
ideas, vast resources, selling acu-
men and matchless product of the
¢ preat Adler-Royal organization-

Get ready for your coming fall and Christmas
trade by writing at once for full information.

THE ARTOPHONE CORPORATION

Hernear S Seunee, Vice Pres. & Treas.

1103 OLIVE STREET, ST. LOUIS, MO

Distribattors for Missourl, Kansas, Arkansas,
Southern Illinois and Western Tenncssee

Model $0

din Set—Model 199

Radio-Phonograph Highboy b o
Model F d

Height 50%-in., Width 36-in., Depth 21%-4m.
Highest qusllty Adler- Royal Phanogteph
supplicd with o withour Adler. Royal five
nube Neaurodme Rudio., In Walnae with
Birdseye Maple and stslped Walnut overlays.,
Wuh Neutrodyne secand unii . . $340
Phonogrph onlh. for insisllatfon of say set
a0d unit B 731

Radi

and Console Speakee—Model 200
This combinadon mukes 3 most deslrable ndie
inseallanon. Botb wieduls ale told yeparsisly.
Five-tiihe Neutrodyne Radio Set snd Comiole

»rcaker, a3 idlustrared $175
Radio Set only . $125
Comole Speakeronly ., . $50

AWl dantesmenss prived without tubes o batsersss

Hiight 34%-in., Width 36.in., Dipth21-ia.
High quality AdlecRoyal Phonograph
Switchaver from radio 1® phonogra
—no adivstment sequited. In Walnui or
Mahugony.
With Adler-Royal five-wube Neuitodyac
radio set 2nd amplion unit <315
Phonogmph only (for fnstallatinn of any
sundard panel) $175

Pergolesi—~Model 20
Heigbt 34%-in., Width 36:in., Dipib 210
Phonograph designed ta permit installz:
1on of any standard radio panel.
Guananteed motot. Automatic $10p.
In highly figured American Walnut or
Mashogany. Nicke! plated meal fm’lr;xz:s.

Maric Antoincte—Model 60
Haght 93\ in,, Width 38.in., Deptb 21-15.
Phonograph designed 1o permn installa
Wioaof any $tandsrd radfo panel.
Guaranieed motor of six fecoed capaciy.
Automstic $10p.

In highly figured Amevican Walnui or
Mahogany. Gold plsted mead ftiings.

$190

Spanish Gothic—Model 90
Height 35-1m., Widibdd-in., Detth26in
A phonograph of wmost quality. Guar-
anteed moior of six record capsdity.
Automatic Stop.

In liighly fisured American Wagnig ot
Mahagaay. Gald plated meial ﬁl(ls:'ngs.
200

Adler-Royal Radio Speaker
Model 100

For superiority of eeceivios esults with

beauriful sppearance added, no better

choice can be made. Docs away cntizely

with the unaigluly hotn. Correct prina:
les of sound eproduction as developed
¥ yeats of phoaograph manulacture are

employed.

InWalow or Mshogany . . . $25
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Congratulations!
ARTOPHONE COMPANY

on its 52 Yearof
successful business 42

and its biggest year in the han-
dling of Carryola Models. We
are proud to have these people
for our distributors in St. Louis.
Considering their splendid show-
ing for this year in selling L
Carryolas we can’t think of a
kinder or better wish than that
they may have a still bigger year
in 1926. Indeed we confidently
expect this company in 1926 to
more than double its 1925 Carry-
ola sales—for it will have just
twice as many models to work
with. The Carryola Flapper is
now honey-mooning with the
Carryola Master. From their
happy union greater prosperity
should spring.

CARRYOLA
FLAPPER

Once more—congrotulations! And
good wishes for a 6th yeor that
will be still more wonderful.

CARRYOLA
MASTER

e CARRYOLA COMPANY of AMERICA

647 (Clinton Street Milwaukee,Wisconsin

-
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= ONGRATULATING for an

il
t attained and distinguished success

THE ARTOPHONE
CORPORATION

15 an occasion to us of sincere
pleasure and best wishes for the
greatest progress and prosperity
the future can bring them.

The Artophone Corporation has per-
formed an important work; especiauy n
establishing the popularity and perpetuat-

ing the sale of Okeh-Odeon records, like-
wise the O](eh and Truetone needles, n
thc middle and southwcst.

The merit of their business activities
reﬂects the reason why they have 50 de-
cidedly progressed toward and attained

success.

GENERAL PHONOGRAPH
——CORPORATION——

OTTO HEINEMAN, Pres,
25 West Forty-fifth Street - - New York City
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Congratulations!

Allow us to congratulate The Artophone Corporation on
their Sth Anniversary in the Phonograph Industry. It is
certainly an occasion for general felicitations.

The success of Mr. Edwin Schiele and his associates is
an achievement that any distributor would be justly
proud of.

Our relations with The Artophone Corporation have
always been extremely pleasant. We are confident that
on their 20th Anniversary we shall continue to co-operate
with them and have their organization distribute our line
of HONEST QUAKER Main Springs and Repair
Materials.

So we take this opportunity to congratulate The Artophone
Corporation again and say . . . “May you continue to be
successful and have an infinite number of anniversaries.
May you continue to be recognized as the Leading Dis-
tributor of the Middle West and may the best you ever
wish for . . . be the worst you ever get.”

ALIING MACH)

Makers of Honest Quaker Main Springs
A Complete Line of Talking Machine Repair Materials

INE €0, PHILADELPHIALUS.A.
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To

THE ARTOPHONE CORPORATION |
ST. LOUIS

Hearty congratulations on the occasion
of your Fifth Anniversary.

Sincere best wishes for unlimited future
success.

The privilege of the splendid patronage
afforded to date is deeply appreciated.

THE WoLF MANUFACTURING INDUSTRIES

{Established 1890)
Builders ‘*Mastercraft’’ Phonographs, Radio Cabinets
QUINCY, ILLINOIS

NEW YORK OFFICE—17 West 42nd Street
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To

The Artophone
Corporation

Distributor of WALL-KANE
products for the states of Mis-
souri, Kansas, Southwestcrn
Indiana, Southern Illinois, and
Western Kentucky.

It is indeed fitting that the year
which marks the culmination
of your five years of service to
the phonograph industry,
should be the year of your in-
ception as distributor of the
WALL-KANE products.

We were proud to have you as
our jobber. The splendid rec-
ord that you have established
for integrity, worth and sterling
principles, makes us doubly
proud to appoint you as our
distributor.

Sincere congratulations and
best wishes for the continua-
tion of the success which is the
fitting reward of your earnest
endeavor and honest efforts to
really serve the phonograph in-
dustry.

Wall-Kane Needle
Mfg. Co.,Inc.

3922 Fourteenth Avenue
BROOKLYN, N.Y.

WALL-KANE, JAZZ
CONCERT AND PETMECKY
NEEDLES

B

While visiting the

Chicago
Radio Show

November 17th—22nd

You are invited to make your
Headguarters at the booth of

T S TALKING >
Zirt) WOQRLID «ow

THE BIG BOOK WITH THE
ORANGE COVER

You will find The WORLD in

Booth W' 5

IN THE MAIN BUILDING

and we will gladly place at
your disposal stenographic and
telephone service.

The TALKING MACHINE
WORLD display will reflect
the pre-eminence of “The Big
Book With the Orange Cover”
as an advertising medium for
the phonograph and radio in-
dustries.

e S,
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LIST OF EXHIBITORS

The Fourth Annual
CHICAGO RADIO SHOW

COLISEUM

November 17th to 22nd, 1925

Endorsed by the Radio Manufacturers’ Association

Name Booth
American Bosch Magnem Com HH-9
Alco Mig. Co.. HH-6
Apco Mig. Co AA-8
Andrea, Inc, F. A. D. HH-30
Alden Mfg. Co. .. E.7T
Amsco Products, Inc, AA-1
Acme Apparatus Co. . " . ES
Auto Mechanical Products Co. ...... ... X-6
A. C. Electrical Mig. Co. - EE-3
Apex Electrlc Mfg. Co. .E-4
American Electric Co. . .FF-5
Andrews Radio Co. ...... .CC-1
All-American Radio Corp. ..]8
Atwater Kent Mig. Co. . . Q-1
Auburn Button Works .... .L-1
Acro Products Co., Inc. w.3
Anylite Electric Co. ...... HH-18
Aalco Radio Lab, Ime. ...... KK.8
Airway Electric App. Co. . GG-1

Ainsworth Radio Co.. ..TA1
Acme Wire Co.... .. ...T-2
Baker-Smith Co,, Inc. ..... HH-12
Buckingham Radio Corp. . AA-6
L. S. Brach Mifg. Co. .. A-4
Bremer-Tully Mig. Co. . LA-10
Buell Mfg. Co. ........coovnnn Y-3
Belden Mfg. Co. . K1
Brunswick-Balke-Collender Co. JH-1
Barkelew Elee. Mig. Co. - HH-13
Benjamin Elec. Mig. Co. . HH-15
Brown, Strickler & Brown KK-19
Buckwalter Radio Co. KK-33
Continental Fibre Co. P4

Cribben Radio Corp. .
Chelsea Radio Co. .
Curtis Leger Fixture
Colonial Radio Corp. .
Crosley Radio Corp. ...
Coyne Electrical School
Carter Radio Co. .... .
Cunaingham, Inc.. E. T.
Cole Battery Co. ..

Central Radio Laboratones I e G3
Crowe Name Plite & Mfg Co.. HH.17
Capitol Phono. & Radio Corp. .. HH-14
Connersville Furniture Co.... W-6

Cleartron Vacuum Tube Co
Crest Radio Corp.

Daven Radio Corp. .21
DeForest Radio Co. . EE-1
Dubilier Condenser & Radlo Corp BB-1
Dayton Fan & Motor Co. . . A6
Dictograph Products Corp. ..F-4
Diamond T. Mfrs..... KK-34

..... U.4

Express Body Corp. ...

Name
Electric Storage Battery Co.
Electrical Rescarch Laboratories
Ekko Co. ..

English Whitman Products ...
French Battery Co. .

Fansteel Products Co.

Form!ca Insulation Co. .

Frost, Inc., Herbert H.

Federal Radio Corp. . .
Ferguson. Inc, J. B. ..
Freed-Eisemann Radio Corp.
Chas. Freshman Co..........
Fore Electric Mfg. Co. .
Fletcher-Wickes Co....
Gllfillan Bros, Inc. ...
General Radio Co. .....
Garod Corp.
Gale Radio Laboratorics
Grigsby-Grunow-Hinds Co.
Grebe & Co., Ine., A. H..
Goldschmidt Corp., Th. ..
Graynic Corp. . ..
Gleason Corp.. 2
Hormnig, August W. .
Halldorson Co. ...
Howard Mig. Co. .
Helnemann Electric Co
Henry Hyman & Co....
Jewett Radio & Phono Co. ..
Jones, Howard B.

Jefferson Electric MIg Co
Jewell Electrical Instrument Co.
Karas Electric Co. -
King Quality Products, Inc
Kodel Radio Corp.

Kellogg Switchboard & Supply Co. .

Kennedy, Colin B., Corp.
Kurz-Kasch Co.........
Liberty Transformer Co. .
Lynn Radio Specialty Co.
Lignole Corp.......

Magnavox Co. .....
Mohawk Electric Corp.
Music Master Corp. ..
Muter, Leslie F., Co.
Morris Register Co.

Murdock, Wm. J., Co. .

Minerva Radio Co. .
Niles Mifg. Co. .
National Co., Inc. ..
National Carbon Co.
Neufeldt & Kuhnke
Operadio Corp.

Pearson Div. of Elec. Research Lab..

Booth
HH-23

. K4
... G3
.HH 2

G. CLAYTON IRWIN, JR.

General Manazer Radlo Manufacturers’ Show Asseciation

Name Booth
Pathé Phono. & Radio Corp . E-2
Pooley Co. N-2
Prest-O-Lite Ca. o . P9
Pfanstichl Radio Co. . ... .J4
Phenix Radio Corp. _B-1
Philadelphia Storage Battery Co.. .R-2
Perryman Electric Co. ......... KK-27
Precise Mfg. Corp... m . AA-11
Premier Radio Corp................ L.T4
Priess Radio Corp. .... P ]
Q R 8 Music Co. ...... . W8
Quam Radio Corp. ....... HH-3
Remler Radio Mig. Co. ...R-3
Rola Co. ...... o= HH-34
Robbins & Myers Co. FF-1
Runzel-Lenz Elee. Mfg. Co. .DD-8
Reichmann Co. ... F-5

Rathbun Mig. Co........ ... AA-10
Saal Co, H. G. FF.2
Stiles Mfg. Co. . EE-4
Shakeproof Lock Wash" Co. ... HH-36

Sunbeam Radio Corp. ... .Cc-2

Stromberg-Carlson Telephone Mfg. Co... .EE-§
Stewart Warner Speedometer Corp.. .C1
Sonora Phonograph Co. ... - .. 0-1
Splitdorf Electric Co. . .L.
Seaman-Jones Fibre Products Co. ...... HH-13
Sherman Radio Mfg. Co. .. . Y2
Steinite Radio Labs..... KK-11
Shamrock Mfg. Co.. .GG-5
Sturdy Eng. Co... ..P3
Samson Electric Co.. .83
Stanley-Warren C HH-19
Sterling Mfg. Co. .. Z.a
Timmons Radio Products Com . DD-3
Thompson Mig. Co., R E. .AA-3
TALKING MACHINE WORLD. WS
Thermiodyne Radio Corp. ........ ..B3
Trimm Radio Mfg. Co. - A9
Thordarson Electric Mfg. Co. ............. E-1

Elower MIp! CO.. . surcurei ) prokesssnlclansls
Utah Radio Products Co.
United Scientific Lab.

Valley Electric Co. .........

Wireless Dry Cells, Ltd . ..GG3
Walnart Electric Mig. Co. . P-4
Western Coil & Electric Co. . .A-3
Willard Storage Battery Co. . .L-§
Walbert Mfg. Co. .......... . oS |
Wilson Electrica] Laboratory HH-13
Windsor Furniture Co. .BB-5§
Yaxley Mig. Co. .... .CC-7
Zenith Radio Corp, . ..M-1
Zinke Co. ....... ..... .P-3
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Important New Invention
Has Vast Possibilities
Radio Vacuum Tube and Photo-Electric Cell

Combined by Physicist of the Westinghouse
Eleetric Research Laboratories

Okeh Sales Force Engaged
in Novel Sales Contest
“Race to the Pole” Contest Devised by Manager

Ray Wilson Stimulates Sales of All Produects
Handled by New York Distributing Division

An invention which may have a far-reaching QOkeh and Odeon reeords, Carryola, Outing
effect on radio rcecption and lification was and § portable talking machines, Okeh
exhibited at tlie reecent eleetrical show in the and Truetane ucedles, and in fact all the prod-

Grand Central Palace, New York. The inven:
tion, which is tlie result of long research on the
part of V. K. Zworykin, a physicist of the
Woestinghouse Elcetric Researelh Laboratorles,
eombines the photo-electrie eell, whiech is used
in turning light into electric enrrent in picture
tclegraphing, in talking films, new types of talk-
ing machines and other processes of like char-
aeter, with the radie vacuum tube amplifier.

Variations of light falling on this instrument,
which looks nearly the same as an ordinary
radio tube, instantly bccome variations of eleg-
trical current and are amplified many thousand-
fold.

The photo-electric cell, whieli makes clec-
tricity out of light, is built into the standard
radio tube. One end of the radio tube is coated
on the inside with potassium or some other al-
kaline metal which throws off showers of elec-
trons when light falls on it. Electron showers
are electrical currents. The shower is feeble if
the light is feeble, heavy if the light is strong.
Any variation in light changes the intensity of
the electron shower. The eurrent which the
light strikes out of the alkali meta] is amplified
before it leaves the tube.

Speaking of television, or the projeetion of
motion pictures, on which several inventors are
warking, Mr. Zworykin said:

“All the processes that are needed for pro-
jecting motion pictures are in existence al-
ready. The theory is all right, but at presemt
the apparatus would have to be endless, cum-
bersome and uncertain. But it will be simpli-
fied. It will take some years, but we will have
eventually the i or instantane-
ous transmission of moation pictures.”

The inventor sald he thought the new com-
bination tube was a step in the direction of tele-
vision, but nothing more. One of the Zworykin
patents covers a bination of his photo-el
tric and radio tube with the interferometer in
vented by A. A. Michelson, the Amcrican as-
tronomer. The interferometer is the most sen-
sitive measuring instrument known.

The Michelson invention is so sensitive that
its performances ean be disturbed by the slight-
est sound. The patent, which Zworykin is seek-
ing to cover both his own combination of de-
vices and the interferometer, is intended to give
him the rights over any microphone that may
be produced by the bination of all three.

"It might be possible,” he said, “to combine
the principles and produce the most sensitive
microphone in the world. The interferometer
responds to pressure by clianges in its shadows,
or interference fringes. It might be possible to
arrange the grids of the photo-cleetric eell in
such relation to the interference fringes so as to
produce disturbances of current corresponding
to the disturbances produced by the sound-
waves in the interferometer. The trouble is
now that such a combination of instruments
would react wildly and violently to sound. It
would be neeessary to find some way of contral-
ling their oversensitivity. I covered this com-
bination by patents, but of course, many things
are patented which do not come to pass.”

The physicist said that his invention could be
used for measuring the light of stars and for
recording continyously the light of variable
stars, This is now being done by astronomers
using the photo-clectric cell and the tube sepa-
rately.

The Wecisbrod Music Co., Richmond, Ind.,
has opened an attractive store at North Ninth
aud A streets.

uets handled by the Distributing Division of
the General Phonograph Corp., New York, have
enjoyed good sales during October, and the to-
tal sales show a large increase over September
and an increase over October of last year
The good business accomplishied is due in large
part ta the aetivities of the sales foree which Is
cngaged in a novel sales contest devised by
Ray Wilson, mianager of the division. This i
in the form of a race to the North Pole,
each of the products handled representing a cer-
tain mileage value. The course is laid out in
Mr. Wilson's office and is in thc form of air-
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planes attaclied to wires, with a marker wire
indicating the distance covered. Not only lias
the comtest stimulated the sales foree but visit-
ing dcalers show an interest in the progress of
the salesmen who visit them and all together
the idea has roused enthusiasm which is mak-
ing for profits,

Another feature of tlhe contest is that the
greatest mileage value is given slow-moving
stock and naturally the salesmen get behind
this merchandise in a most vigorous manmer,
with the result that it is maving briskly. Odcon
album record sets, portable talking machines
and needles are showing special sales activity
at this timc.

New Manager in Alliance

Awtance, O., November 3.—E, C. Burbick, for
several years identified with the Lewis Dros.
Co., Vietor dealer here, lias been appointed
manager of the new Cope storc hiere. Mr. Bup-
bick, before coming to Allianee, was connected
with a retail niusic house in Canton

Shimandy
Price $1.65

The Magnetic Dancers
Price $1.00

(Usual Trade Discounts)
Don't pass up this proposition. Give it your immediate attention. You will

es just a minute to fix the whole thing. Get your letter
in tonight’'s mail. Quick action at this end.

NATIONAL COMPANY, Inc.

W. A. READY, Preident

be glad you did. It

110 Brookline Street

The Boxers
Price $1.25

NATIONAL
PHONOGRAPH TOYS

STOCK THEM FOR CHRISTMAS

Display Them; Their Funny Antics Make Quick Sales
Order the Complete Assortment— Here It Is:

Ragtime Rastus
Prico $1.25

Phonograph Phollies
Price $1.00 per sot

Cambridge, Mass.
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HEREVER people have been asked to specify the
Radio they intend to buy, more of them have answered
“Atwater Kent” than any other name. For example:

The Mcredith Publications, ewned by E.T. Meredith, former Secre-
tary of Agriculture, asked 100,000 readers throughout the United
States what make they intended to buy. Atwater Kent led.

The Capper Publicationi, owned by Senator Capper of Kansas,
asked the townspeople and farmers in Ohio, Kansas, lowa and
Texas what make they intended to buy. Again Atwater Kent led.

Dnsregud, if you wish, our own national survey, although
it was impartial and extended from Maine to Oklahoinma—
and had the same result,

Disregard, if you wish, the fact that owners of Atwater
Kent Radio are so well sansﬁed that they hold our Receiv-
ing Sets at the highest re-sale value in the market.

Disregard, if you wish, cverythmgexccpt the one question
so vital to dealers and prospective dealers: The people who
have no Radio now, and those who expect to replace their
present sets—what Radio do most of them intend to buy?

More of them, we repeat, intend to buy Atwater Kent
than any other Radio. Ewery survey proved it.

Atwater Kent Radio is the most desired of all, Its
reliability, simplicity, good looks and sensible price make it
the Radio which most people want to buy and most dealers
want to sell.

HWrite for ilhistrated bookies of dtavater Kewt Radio

ATWATER KENT MANUFACTURING COMPANY
A, Acswarer Kent, Preident

4725 \VIsSSAHICKON AVENUE PHiLavELPHIA, PA.

€ax tlie Atwater Kent Radio Artists every Sunday evenlvg
at 9.18 o'elock {liustent Standard Titne ) through stations —

New York  wrI Phitadriphic  ww) . . ... . Detroit

Provideucr  woo {* ' ¢ alirenating  WoC . Davenpert

... Bottor  weAe «. Pinburgh  xsp . oS Louss

.« . Cincingati  Wax . . Bn]alo WEAR . Worcester
weab o .. Washiugton \\cco \lmn(npolu 1, Pnu/

Privcs slightly hugher from hs Model H,w!
'nun‘mlzt.;'u-, Reedies west, and in Comada, 9* Bexlble :m ;u

Phonograph Attachment,

Model 10, whibout 1abes, $S0 Model 1y, withent mder, f1co
with 9* Hexlble cord, 53

adgiall @553 alelolll

Modelto, incitlog baneny cable,  Model 10 Compact,ineludiogbat.  Model 13, buslt od speetst ordes, Includ.
' whibout tubes, tety eadle, butwithout tubts, $50  ing baticry cable dut withoutrubes, §100
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POOLY r  : 3 ,ﬁ ;1';

RADIO - PHONOGRAPH

awith

h, 30°

d \Illh Ar

Modprlﬁ Comp:
ncl Tvpe Receiv

Poo| ﬁ"l lon tinw

i} b
wlt o omil
hid dcbn by ch‘Xln:

- I
athum Ccmpk !c 1ubes
and baiserice, $268

Modcl 1500-R-3
Closed View

/ ‘Ghe Pooley \_
Radw Phonograph

HE cabinet is beautiful. Women like it. 1t combines
the two most modern means of entertalnment at al-
most the price of one.

It sets frec at will the wealth of entertalnment stored in all
the countless phonograph records. This Pooley model is a
wonderful space saver to the thousands and thousands
whe want phonograph and radio. It is a particularly fine
Pooley Cabinct equipped with Atwater Kent Radio. Where
will you find its equal?

wmmmm :

l.hl“ X

We can stlll take care of a few orders for December de-
livery —but you had better phone or telegraph your dis-
triburor immediately.

Radio-Phonograph Sales Department F

m“m" THE POOLEY COMPANY

Sec our Exhibit at the 1604 Ind A
nalana Avenue - _m——_—
FOURTH ANNUAL z. Philadelphia, U. S. A, - /TS

CHICAGO RADIO

SHOW
COLISEUM, CHICAGO

as a 1ad\

h Prices dighly higher west of
Y. the Rockies and in Canada o8
.,

November 17th-22ud inclusive

Novemser 18, 1925
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Modcl 1600-R.2
Italian S o 13y o1 % sInut . dyo-tone.
Hel:hl“xa lzmhw. \depeni6ta® Equll‘
' dwich Atwarer Kent Klodel 20 pact,
Bube Panel Type Recelving Set andbut.‘lg:

||||

Pooley Aoatlng holn. Complete, less .

S’ >OOLTY

m RADIO CABINETS

-

th

Model 1320-R-2-D

Seuare Styte —muh x
ot walnut, espesially lzk(u
Oulencal butl, rosew
palnut intavs; Height xﬂ.
en:lh 114 deoth iskye
d with Arwatet Kent
Vinde] 20, S tube Panel Type
Recetving Sctand buill-in
Pooleyflostinghorm. Complete.
e4 tubes and batcerles—$265.
Model 1320-R-2
1s the same but without doots
covering grille. 5260

Model 1120-R-2

Suwor Sevle~mnhorany oc vl |
by Seromay o Aot il
T caiess s b 7 Enarpred

"3 - “*]H I,

MODEI. 1600-R2]
ﬂ’fl
il

wih Ar\uu Kent Model 20, 5
be Panel Type Recelving Set.
S tuile in Paaley fioating horn,

Camplere. u tubes and
bateeties—$228.

Model1lIOR. lhrhemme except
equipped with Model 10 Acwarer
Kent § tube Open Sct = $220,

Telegraph i
Your Orders

TN June we announced the new Pooley models—all
of them ready for immediate shipment.

In July we sald “to be sure of enough Cablinets this fall—
act now”. In August we reported heavy orders from
d[stribulcrs—waming dealers again to prepare them for
the big season to come. In September business took a
leap and in October each day was a sales event.

It’s surely a Pooley season. And now we say—be sure
you have enough stock to cover your full share of
November and December sales. We cannot urge too
strongly that you phone or telegraph your Pooley dis-
tributor today.

MDBEL I}ZD R‘ll}'ﬁ

)

Radlo Sales Deparument F

THE POOLEY COMPANY

Console Model 1400-R-1

1604 Indiana Avenue Louts XVL Sele -mahogany | | §
Philadelphia, U. 8. A. G0 1330 Has bullcrm Fostey |
’ Hoaring horn wich Avwatet Kent I

teproducing unit. The top of
Console accommodates any Ate
water Kent Recelver. Puice, les
Ser, tubes and battetles—$75,

Prices slighely higher west of
the Rockies and in Canada
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Columbia International, Ltd.,
Formed With Largc Capital

New $20,000,000 Concern Includes Columbia
Phonograph Co., Columbia Graphophone Co.,
Lindsirom Co., and Transoceanic Co.—Presi-
dent Cox’s Inieresting Statement

Henry € Cox, president of the Columbia
Phonograph Co., Ine., New York, whose licad-
quarters are at 1819 Broadway, has confirmed a
eablegram from Londou announcing the forma-
tion of the Colmnbia International, Ltd., of
London, a £5000,000 holding rompany for the
following four eompanics, with an aggregate of
more than $20,000,000 of capital stock and as-
sets: The Carl Lindstrom Co., of Rerlin; the
Transoceanic Trading Co., of Amsterdam; the
Columbia 1'honograpli Co. {of Amecriea), and
the Columbia Graphoplione Co., Ltd., of Lon-
don, which, last March, liad acquired a con-
trolling interest in the Columbia Phonograph
Co. (of America).

President Cox is a directar in the lolding
company, and the otlier Amncrican represe
tive on the beard of directors is louis Sterling.
The chairman of the board of the holding com-
pauy is Sir George Croydon Marks.

The Lindstrom Co., of Berlin, is also a mann-
faetnrer of radios and wircless cquipinent, in
addition to talking machines and records. Al-
though President Cox said that he was not pre-
pared to state to what extent, if any, the uew
alliance would go in for a cembination of
phonographs and radio, it is thouglit that the
new combination may take advantage of the
rights of the Lindstrom Co. to cuter the radio
field, just as, in this country, the Vietor Talk-
ing Machine Co. and the Brunswick-Balke-Col-
tender Co. alrcady have done throngh arrange-
ments with the Radio Corp. of America.

The American company las faclories al
Bridgeport, Conn., and the Lindstrom Co. has
faetorics in Germany, France, Spain, Italy, Aus-
tria, Sweden, the Argentine, and Brazil. The
London company has plants in England, and
the Amsterdam company has factories in ol
land. The holding company, therefore, will
haye factories in cleven countrics and, through
its laboratories and trade sclling arrangements,
will berome one of the largest organizations of
its kind in the world.

The above announcement by Mr. Cox, which
represents one of the most important moves
that have been made in the talking machine in-
dustry in recent years, reflects the phenomenal
progress and cxeeptional success attained by
the Columbia Phouograph Co, inc., nnder the
direction of its presemt cxecutives. Louis Ster-
ling, managing director of the Columbia inter-
ests, is recognized internationally as one of the
foremost authorities on plionograph manufac-
turing and distributing and, in coujunction with
Mr. Cox and W. C. Fuhri, vice-president of the
company, he is giving Columbia dealers cvery

possible form of co-operation. The association
with the lLindstrom organization adds mate-
rially 1o Columbia fame and prestige and is sig-
nificant of the Columbia program of expanded
activities for 1926.

Eddie Pcabody Making
Records for Plaza Co.

Famous Banjoist Featured in Late Releases of
Banner, Domino and Regal Records—Special
Publicity to Exploit These Numbers
Fddic Peabody, whose records with voice and

banjo have attained considerable success, has

now ealarged his activities by including his band

Eddie Peabody
in some of his later releases for the Banner,
Domino and Regal rccords, produced by the
Plaza Music Co.

t is nnderstood that he will continue to
make banjo reeords, for lie has created a large
elicntele for these offerings, With his enlarged
musical combination his later records are ex-
pected to beeome just as important.

Banjo records, with vocal versions of popular
hits, are quite the vogne now. Eddie Peabody
undonbtedly brought considerable of this popu-
Iarity to the record industry. It is understood
that he will shortly miake operatic seleetions
in moderu form which during the coming sca-
son should add further to Peabody's importance
as a record maker.

The Plaza Music Co., in cxploiting the Eddic
Pcabody produets, has arranged for mucl spe-
cial advertising material, incliding window and
counter displays, cirenlars, streamers and other
business creators.

Crosley Station Starts
Educational Programs

Stalion WLW Broadeasting Talks by Leading
Educators on Elemenlary School Subjects—
Has Endorsement of Authoritics
Cixcinnat, O, November 5.—Broadcasting

station WLV, which is conducted by the Crosley
Radip Corp. inaugurated, the carly part of this
montli, an clementary school conrse which prom
jses to be a big feature of the programs sent
from this station. Lessons are broadeast on Mon-
day, Tiesday and Friday mornings from mine to
nine-thirty, which period is divided into four di-
visions: First, tcn-minute lesson in music appre-
ciation; sccond, ten-minute talk by leading edu
calors on such subjects as nature studies, geog
raphy, current cvents, et ; third, five-minute ag
ricultural primer and fourth, five minutes of eal-
isthenics.

The departments of cducation and publie in-
struction of Ohio, Indiaua, Kentucky, West Vir-
ginia and other States have given their endorse-
ment 1o the radio school feature, and leading
smiversitics, colleges, schools and the ¥. M. C. A
are hehind the movement. The plan increases the
three "R's" to four, making them readin’, 'ritin’,
*rithmetic, and radio.

Bamberger's Demonstrate
Orthophonic in Newark

Newark, N. J. November 7—The reeent dem-
onstration by Bamberger's Department Store, of
\he new Orthophonic Vielrola, held in the Me-
Carter Gallerics of the Robert Treat Hotel, this
«ity, under the direction of E. Paul Hamilton
manager of the music departinents of Bam
berger's, created widespread intercst for this
new produet. During these demoastrations the
Rotary Club members, who met in an adjoining
room, lieard of the demonstration and immedi-
ately wpon the conclusion of its affair a large
number of the Rotarians attended the Vietrola
demonsiration, with the result that the Bam-
berger store took a nnmber of orders for later
delivery from some of the lcading businuss
exccutives in Newark.

Merchants’ Ass’n Year Book

The Mcrchants Association of New York re-
cently distributed its Year Book of 1925, which
is practically a “Who's Who" of the city's
trades, industries and professions, as it elassi-
fies the membership of the Assaciation, which
is in cxeess of 7,000 and which is divided inta
forty-nine large divisions within which there
are 145 sub-divisions. The ontstanding activi
tics of the Association arc snmunarized and the
reports of the varions committees are given in
full

§ RAD!O CABINETS

0
R

In New York Radio’s
“BEST SELLER” is

. "  Pooley-Atwater Kent

F

22 West 19th St.

Also Federal Qrtho-sonte—Cunningham—Radis-Ari—Red Seat
Philco—Balkite—\¥cstern Electirie—Feost Muselle, Elc.

Wholesale Distributors

Musical Products Distributing Co., Inc.
New York City

MODEL NO. i600-R2

Price $200 |
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UTAH RADIO PRODUCTS CO.

1427 S. Michigan Ave., Chicago, Ill.
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Analysis of Developments
in the Radio Industry

Albert E. Haase Outlines the Progress Made
in All Branches of Radio Merchandising in
the Course of a Comprehensive Article

In a most instruetive article entitled “"What's
Happening in the Radio Industry,” Albert E.
Haasc in a reecnt issuc of Printers’ Ink makes
an interesting analysis of the business, includ-
ing the manufacturing, distributing and retnil
ends. He says, in part:

“Radic mannfacturers found out morc quiekly
than the automobile makers did that their sue-
cess was absolutely dependent upon the right
dealer organization. Last Spring it beeame ap-
parent to all wlio were willing to sce that the
use of any rctailer as a_sales outlet could not
last. Expericnce had defiied the characteristics
of a radio retailer by that time. It was plain
that he had to have three basie requirements if

AMP

oophicastto reror
OANeA s prevented by
Tubber Dbusblage

Hinged beso Ul bom to
angis deaired for Deal ocoub:
10 eToct.

alrumenis {0

Amplion Junior DeLuse

Executive OMers:

Associated Companies: ALTRED GRANAM
A AsrLion, Paris. France; Couracalz

YhelorldsStandard
[foud Speaker

AL¥RED GRAMAM & C€O.. Lonnox, Ewo.

Sell More Sets by Using an
Amplion to Demonstrate Them!

Note This Very Special Offer:

Permit us to send you, if you are a
dealer in musical instruments, an
Amplion on ten days’ teial.  Unless,
in your opinion, the performance of
the Amplion really surpasses all
other speakers, retum it for full
credit. (Be sure to give us your job-
ber"
entirely through jobbers and further
business would go through your job-
ber.)

The reason that Amplions for years
have enjoyed the largest international
sale among all Joud speakers is typi-
cally revealed in the following letter:

+1 had pever heard musle through the
Amplion toud speaker before but hod
ihrouch mnny oltier makes, some of which
t had herelofore conmisiered the best.
Lam 1o basure you that 1 had really

plion. e xound i clear,
Yell modutated It bringe in elearly dn

were lost in oth
Thovoughty detlghted and content. 1

<
d want 1o thonk you for g 63
‘ﬁg. ohinindl.  opporlunliy fo enjoy my radio o a de;
- ekl opportuntiy, o SnieY BX eneht possibler T Ung 1o
—C. \WV. Boasidy, Auburn, N. Y. Two Shes

THE AMPLION CORPORATIONofAMERICA
Bulte C, 280 Mndison Avenur, New York €Ity

Canadian Disiribulors: BURNDEZT OF CANAIA, 10
i & Co., London, England; Coupasyir Fran-

Representatives in all leading cities thraughout the world.

lie was to continue to scll radio with profit to
himsclf and the maker, and to the satisfaction
of the consumer. These characteristics may be
defined as:

“1. Ability to demonstrate. This means
that he must have a proper setting in which
to show the product in operation to the
consumer.

“2. Ability to sell on 2 timnc-payment
basis. The market for the low-price set is
disappearing. Time-paymeut has made the
set retailing at a hundred dollars the popu-
lar choiee. Every day instalment selling
becomes more and inore of a faelor in radio
retailing. The retailer who is unable to
keep a clean record with finance compa-
nies will consequently lose sales. The deal-
er who has had expericnee in instalment
selling and who knows how to collect his
own accounts will be way ahead in the pro-
ccssion. Finance companies have put through
an increasc in financing costs for dealers
who do not collcet tlicis own aeconnts.

LION

Palenlees

s name and address as we sell

bands and. orchestras ~iliat
other speakers, an

Lro., Toren

CoxtixEaTALE ANMrLION, Drussels, Belgium,
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"3, Ability to give se
must know how to keep a set in operation—

the buyer demands this knowledge. The
radio rctailer who cannot render service
will losc original business and acecssory
business. Some retailers have already found
it profitable to guarantec year-round service

at a cost of $10 a year to their customers.

Much battery and tube sales volume of re-

tailers is being obtained through scrvice

men.

“These three known requisites for success in
retailing radio sets liave been usced as mcasur-
ing reds and have resulted in the opinion that
thiere are, at presemt, scven satisfactory retail
channels.

“These retail outlets are: (i) The straight
radio store; (2) the talking machine shop; (3)
the clectrical shop; (4) the department storc;
(5) the automabile dealer; (6) the sporting
goods store, aod (7) the hardware shop.

“Of the other six types of dealers, general
opinion in the radio trade at present is Lhat
the talking muchine store and the clectrical
goods storc will form the most important retail
outlets, The department store is problem-
atical. The dcpartment store was 2 retail
outlet for the automobile years ago, but it isn't
to-day. Twenty-two ycars ago John Wana-
maker sold Ford motor cars. His store
wouldn't think of sclling them to-day. At pres-
ent some department stores are dumping
grounds for distress merchandise; others are
selling at regular prices but make no offer of
service; while still others offer real service to
their eustomers. 1t is a fairly general praetice
in department stores to put radio buying au-
thority in the hands of the talking machine buy-
er. Tlere are exceptions to this practice, how-
cver.”

The various plans of leading radio manulac-
turers in building up selcct dcaler representa-
tion are also described, notably, the plan of
e Radio Corp. of America, that of Chas.
Freshinau, Ine, Stromberg-Carlson Tel Mig.
Co., and the Stewart-Warner Specdometer Corp.
The distribution plans of the Atwater Kent
Mfg. Co. F. A. D. Andrea, Inc, Music Master
Corp., and others arc deseribed in morc or less
dets All in all, the artiele is so comprehen-
sive in scope that the reader is given a clear
idca of "what is happening in radio.”

Heavy Advance Orders for
the Orthophonic Victrela

New Havey, Conlv., November 6.—~The Horton-
Gallo-Creamer Co., of this city, Victor distribu-
tor, is finding the increased facilities of its new
building valuable in the handling of the heavy
orders for the mew Orthophonic Victrola. Vie-
tor dealers throughout the cntire territory arc
tremendously enthusiastic about the new instru-
ment and are booking good busincss. E. C.
Gallo, head of the organization, reports a de-
cided increase in record sales.

Gilbert-Keator Corp. to
Job Priess “Straight 8”

The Gilbert-Keator Corp., 135 Fifth avenue,
New York City, well-known distributor, was
recently appointed a jobber for the Pricss
“Straight 8" manufactured by the Pricss Radio
Corp., of which William H. Priess, the radio en-
gincer, is the head. The Gilbert-Keator fran-
chise covers the metropolitan area of New York.

Repair Business Grows

Cepar Rapips, 1A, November 4.—The Cedar
Rapids Plionograph Repair Co., which started
four and a half years ago in a small way, has
grown to such proportions that it now handles
work from practically every State in the country
and has a flect of motor cars and cycles operat-
ing about this city. The firm was founded and
is operated by Mr. and Mrs. G. W. Setty.
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Introducing

my family to you in a new
and more personal way

The Flyer

OR years you have heard of Heineman Motors.

Through their efficient service and their widespread

use, they have become known to thousands in the
industry.

This family of mine has gotten to be quite famous—
but in a formal and distant sort of a way.

And so I'm going to introduce them to you now on 2
strictly informal basis. To begin with here's one of the
younger members of the family. We call him Flyer, not
because he's fly or because he's a “high flyer,” but because
he flies from place to place in portables. He’s a great
traveler and an ideal companion for the thousands who like
to take their music with them.

And then, of course, we have the Thirty-Eight. Here's
a solid, substantial sort of a citizen, pretty useful in an all
around way. And his elder brother, Seventy-Seven—of
course you know him already and he really needs no in-
troduction.

But keep your eye open for these informal chats be-
cause I'm going to tell you some things that will help you
in your business and that's, after all, what you are in-
terested in.

e

The Motor Ad Man

HEINEMAN
wality MOTORS

A Product of

GENERAL PHONOGRAPH CORPORATION
Otto Heineman. Pres. .
25 West 454 Street - - - New York City
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Colder ‘Wea_tl{erflérin_gs Increased Sales
in Indianapolis Field, Say Retailers

Strong l?emand for Talking Machines and Records Anticipated by Dealers as Wind-up of Year's
Business—New Talking Machines Excite Interest of Trade and Public—Other News

InotANAPoLIS, IND., November 7—Much to the
dclight of the radio and talking mackine dealer,
cold weather has set in on him carlier than he
had anticipated. It has meant a heavier de-
mand for his radio line—and all talking ma-
chine dealers are radio dealers as well, and the
local feld has developed more rapidly than was
expected. Records have likewise shown a slight
decline in salecs. Local dealers anticipate a
strong demand in the talking machine and rec-
ord lines as the season advances. In some
instances record sales have run ahead of last
year’s figures.

Good Demand at Brunswick Shop

W. J. Baker, anager of the local Brunswick
Shop, reports that the record business of this
store is running ahead of its last year's sales.
Radio sales have shown an increased activity
this Fall. The local storc has carried strong
newspaper advertising and has tied up cach
week with the several artists that have appeared
at local theatres. Attractive window displays,
changed each weck, have proved their merchan-
dising value, Greshamm, for the past
five years associated with the Baldwin Piano
Co., has been added to the sales force of the
Brunswick Shop,” states Mr, Baker. “Our in-
ereased activity in the radio ficld made it neces-
sary for us to enlarge our sales foree.”

Orthophonic Vietrola Demonstrated |

Joel Ryde, of the Fuller-Ryde Music Co.,

a d that its establisl gave an Ortho-
phonic d for the Indi lis Ro-
Jary Club, Monday, November 2, in the Riley
room at the Hotel Claypool. This store had
the assistance of A. F. Delano, of the Chi
cago Talking Machine A spccial fea-
ture of the program was an exhibition of
the Charleston popular dance step with musie
furnished by the. mew Victor Orthophonic.

The talking machine dcpartment of the L.
Ayres & Co. store gave a private demonstration
and dinner for the bencfit of Indianapolis news-
paper men at the Indianapolis Athletic Club,
October 26, of the new Orthophonic Victrola
and was assistcd in the demonstration by F. C.
Deas, direct representative of the Vietor Talk-
ing Machine Co.

From advance reports from the department
of this store, the new Orthophonie machine will

Hermann Thorens
Ste. Croix, Switzerland
Manufacturer of Europe’s Most

Celebrated Swiss Phonograph
Motors

Write for descriptive
matter and prices on

portable motor num-
bers. 36 single-spring
motor, 24BC and 28BC
double-spring motor.

L.H.JUNOD &CO.

104 Fifth Ave. New York

Sole Agonts for the U. S, A.

prove a tremcndons sales value to this store,
Atwater Kent Sales Lead

W. G. Wilson, of the recently formed Wilson-
Stewart Music Co., reports that radio sales have
predominated the demand at this store. The
store features the Atwater Kent radio, "Record
sales,” states Mr. Wilson, "have been a little
slow thus far this Fall, but 1 belicve that the
future will sec an increase in this department ”
The store undcr its new management has shown
added activity in the local talking machine field
and one of its employcs, Miss Olive McGriff,
represented “Miss Pennsylvania Street,” in The
Greater Indiana Mardi Gras parade, which fea-
tured the cclebration staged in downtown Indi-
anapolis. The majority of local talking machine
dealers are situated on Pennsylvania strcet or
adjaecnt to it.

Beats Last Year's Sales Record

C. P. Herdman, manager of the talking ma
chine department of the Baldwin Piano Co.,
which handles the Brunswick, Vietor and Edi-
son lines, reports that “the talking machine sales
have run ahcad of their last year's record. 1n
faet, our record business was so good during
the Summecr months that we did mot feel that
we could afford to close on Saturday after-
noons.” The ncw loeation on Monument Circle,
which affords spacious display rooms and prox-
imity to thc licart of the city, was given as a
reason for increased business in this depart-
ment. This store is adjacent to the Circle
Theatre that has featured each weck for the
past six months well-known recording orehes-
tras featuring their own recordings. The Bald-
win Co. lias tied up to good advantage.

Introduces New Teletone Speaker

G. L. Bailey, of the Tecletone Corp. of Amer-
ica, of New York City, was calling on the local
trade the latter part of the week introducing
the new Teletone drum type speaker. Mr.
Bailey has made his trip through the East and
Middle West calling on the radio dealers in the
principal eitics comprising the territory of
Washington, Richmond, Va., Pittsburgh, Cin-
cinnati, Louisville, Indianapolis, and is now on
his way back East. In commenting on the busi-
ness conditions in the territory which he has
covered, Mr. Bailey says: “I have found that
the radio dealers are doing a very good busi-
ness. In fact, there have not been cnough sets
available to supply the demand and dealers
show confidence for a good vear's busiuess.”

R. E. Thompson Co. Adds
25,000 Square Feet to Plant

To keep pace with its expansion program
insured by an increasing amount of orders for
its new Minuct model and other units of its
production, the R. E. Thompson Mig. Co., radio
nanufacturer, has acquired by fkcase an addi-
tional two floors in a separate building in Jersey
City, where its main plant is located.

Tncluding the two floors just leascd, at 314
Claremont avecnue, and four entire floors re-
cently leased in the 103 Greence street, Jersey
City building, the company has added approxi-
mately 25,000 square fect of leascd floor space
to the plant facilities it owns at 66 York street,
Jersey City.

Audition of the Orthophonic

Sourh Bewp, Ino., November 6—A demnonstra-
tion of the Orthophonie Vietrola was given to
an invited audicnce at the Hotel Oliver here re-
cently under the auspiees of the Complete Mu-
sic Store. The differcnce between the present-
day Vietrola and the Orthophonic instrument
caused much comment among the listeners.
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BRASS
TONE ARM

for

RADIO

and

PHONOGRAPHS

Speakertube Tone
Arm available for

all loud speaker at-
tachments in radio
cablinets

No. 3
Portables high
quality tone at a low
price

No. 4
Universal full size
Priced for quick
turnovers, Good
volume—clear tone

No. 5
High Class Univer-
sal. Latest model.
Acoustically perfeet
for finest machines

Tone Arms and Sound Boxes and All
Parts for These Produets in Raw or
Finished State

All Globe Products are Manufactured

in Entirety From Raw Material to the

Finished State, on the Premises. The
Savings Assure Low Quotations

All klnds of Plating, Polishing end
Finishing for the Trade

75-77 Winthrop St. Newark, N. J.
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builds a Radio-Phonograph
for the Smith family—

keen appreciation of cabinet artistry and
qnly beautiful furniture will find its way
into their homes.

THE Smith family knows just enough
about radio to know that they know
nothing about it. When they buy their
instrument they do not buy radio circuits
or the mechanical parts of a phonograph
—theybuy performance and confidence in
the integrity of the maker.

They realize that the real enduring charm

of radio and phonograph is quality of tone
and realistic reproduction. They have a

I SONORA PHONOGRAPH COMPANY, 279

In short, their taste is refined, though
their income may be moderate. This
Smith family (numbering some 100,000
members) is a quality group. The Sonora
Chatham is a quality product priced for
the Smiths—$225.

BROADWAY, NEW YORK




| ~ For the home beantiful |
A RADIO SPEAKER

famous for its
mellow tone!
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Demonstrations and Displays of Victor .
Orthophonic Interest Cleveland Public

Introduction of the New Instruments the Outstanding Event of the Month in the

Trade—Ex-

pect Big Holiday Business—Artists Tie-Up Proves Salgs Stimulator—Other News

CreveLany, O, Novenber 6—The Vietor Ortho-
phonle phonograph has gone over with a whirl
in Cleveland. Howard H. Shartle, president of
the Cleveland Tnlking Machine Co, Victor dis-
tributor, said he had given a blanket order 1o
the manufacturcr for $1,000,000 worth of the
new machines. Before they had been placed on
sale the first of November he had booked orders
for $200,000 worth with dealers in Cleveland
and other northern Ohlo cities. He and his
sales forec arc cuthusiastic over the reception
dealers gave the new instrument during demon-
strations lie conducted in Cleveland, Toledo,
Columbus, Indianapolis and other citics. The
first displays of the new machines by Cleveland
dealers aroused the interest of the public. Deal-
ers like the Dreher Piano Co., Buescher's Music
Store, Robert L. White Music Co., William Tay-
lor Son & Co. \Wolfc Music Co. and others,
booked mauy orders alwead of the first offer-
ings of the new machines.

“Radio will lelp to inrreasc the sale of these
wew Victor machines,” said Mr. Shartle. "It
lias crcated a wider desire for good music and
we have a product now that will Al the de-
mand.”

Mueh newspaper space was given Lhe new
machines by Clevcland newspapers. David
Dictz, sctence cditor of the Press, paid a high
compliment to tlie new instrument, following a
demonstration before the members of the Cleve-
land Advertising Club and a recital at Carnegic
Hatl, attended by leading talking machine dealk
ers and other music merchants.

The Cleveland Talking Machine Co. co-oper-
ated largely with dealers in advertising and fea-
toring the new machines, thonsands of picees
of dirret mail going from the company to dexlers
aud prospretive buvers.

Artist Tic-Up Aids Sales

A uew demand for MeCormack Victor talking
machine records was ereated by lis appearance
in the Public Hall, this city, November 1. Denl-
ers the week previous to his appearance made a
good tic-up of McCormack records in window
and store displays. Advertising material used

in connection with the displays and McCor-
mack's concert wis supplicd dealers throngh
E. J. Jones at the i'ublic Hall.

“Brown Eycs, Wiy Arc You Blue,” is one
of the hest new Vietor rccords. €. S. Cruthers
and L. A. MeQueen, of the Goodrich Tire &
Rubber Co., of Akren, O, are supplying dealers
with material for featuring this song which was
played by the Goodrich Silvertown Orchestra
for the Victor Talking Machine Co.

Co-opcrative Ad Drive

The new Columbia records are being featured
in big newspaper advertisements in Clevelanl
through co-operative ads carrying the name of
several tolunbia dealers. These products have
been universally aeclaimed.

Expects Big Business

Dan E. Baumbangh, manager of the Mav Co's
talking machine departinent, says Octoher was
the best month of the year and predicts Novein-
ber will beat all previous months in sclling
Vietor machines

Cleveland radio dealers lhave been iuformed
by C A. Entrekin, president of the Entrekin
Electric Co., of Columbns, O, that his store
will be elosed uutil July 1, 1926. Mr. and Mrs
Entrckin will motor through the South this
Winter and nest Spring.

Cleveland’s newest radio broadeasting studio,
in the “Blue Room” of the Public Hall, has been
put in opcration.

Nine Columbus, O., radio dealers report they
have fonmed an organization to improve trade
conditions. L. R. Krumm, of the Erncr-Hop-
kins Co., chairman, and James H. Gooley,
of the Radio Elcctrie Co:, is secretary of the
arganization, which includes these two firms and
the following: C C Baker Music Co, the Sell
Electric Co., the Avery & Loeh Eleetric Co,
Winders Motor Sales Co., Columbus Ignition
Co., J. H.and F. A Sclls Co, and the Columbus
Battery & Radio Servier.

Vietor and Brunswick at Radio Show

Several Clevetand radlo dealers are interested
in the sccond radio show to be opened in Me-

i .

o

Have You Heard It ?

If not read offer below!

The Remo Trumpet

{Concort type)
List Price, §25.00

Every radio fan will be surprised and delighted
with this loudspeaker. Tt produces the high and
low notes without distortion with true and clear
eeproduction. It also has plenty of volume, Ac-
knowledges no superior at any price. Hand-
somely finished In crystal black with grained ma-
hogany bell and antique silver detail.
Retails for $25.00

The Remola Concert Cabinet

Produces the same beautiful tooc as the Trumpet.
A fine mahogany finished cabinet of just the ri%h\
size.

Remola Concort Cablnet
List Price, $25.00

Offer—Both of these instruments will be sent to
you on 10 days' free trial through your regular
jobber, We are willing to do this so that you

may hear them.

The REMO CORP. £%'%:

moral Hall, Columbns, ©, November 7, and to
run a week. The Columbus Dispatch, an after-
noon daily newspaper, will co-operate with the
Olio Radio Show Co. in conducting the show
and aniong the exhibitors booked arc the Victor
‘Taiking Machine Co, and the Brunswick-Balke
Collendesr Co.  The mncw niodel instruments
inade by these finns will be shown.
M. Glick Resigns

M. Glick, ssles manager for the Raobert 1
White Music Co., the Old Arcade, has resigned
and his dutics are now handled by Mr. White.
Fhe firm has had a big run on Victrolas and
RCA radio reeetvers

M. R. Slocum Opens Store

Milton R. Slocum, n familiar figure in the
piano business of Cleveland for several years,
is back in the business. He announces the open-
ing of a new store at 235 The Arcade, and will
landlc a full line of well known pianos, making
a specialty of tuning and repairing. He will
alse handle talking machines and possibly add
radio scts.

Features "“Talkers” in Sales Drive

The Bailey Co. department store of Cleveland,
October 31, fcaturcd "“National Sales Day® in
which a chain of fificen retail stores nnder the
control of the National Department Stores,
Ine, co-operated. Pianos, talking machines and
radio sets and cquipnient were largely featured
in 12-page duily ncwspaper advertising and 2
new record for sales of musical instruments
and radio sets was cstablished, according to
Victor W. Sincerc, gencral manager.

W. T: Blue in New Post

George M. Ott, head of the George M. Ott
Piano Co., has made W. T. Blue maniiger of the
Ott branch store at Euelid avenue and East
Sixty-first street.  Mr., Blue 1s well known to
Cleveland music merchants. Both of the Ott
stores feature Victrolas and Hardman piancs

Good *Talker” Business

The Muehlhnuser Bros. Piano Co. which fea-
tures high-grade talking machines, reports the
best October since the firm started in business
The Starr Piano Co.'s phomograph sales have
also mmade big gains over a ycar ago. The
Wourlitzer stores, Buescher's, Wolfe Mnsic Co.,
Wright Music Co, three stores of the Euclid
Music Co., and the talking machine sections of
department stores such as the Bailey Co, Wii-
liam Taylor Son & Co, May Co, Aldrich-
Howey Co, report sales gains

RCA at Radio Show

The first Cleveland radio show is all set for
the formal opening in the Public Hall, to-inor-
row, for a full week. The Radio Corp. of Ames-
ica will be among the exhibitors. The Drclier
Piano Co. will have an cxhibit of radio scts and
phonographs and other local distributors will
make cxtended exhibits.

News Gleanings

The first Fall meeting of the Cleveland Radio
Association was held October 23.

The Concert Radiophone Co., of 1938 Euclid
avenue, has taken over the bankrupt stock of
the Cleveland Radio Co.

The Glidden Co. and the Sherwin Williams
Co., Cleveland paint and varnish companics,
which supply much of the varnish for pianes,
playcr-pianos, phenographs, radio sets and other
musical instruments, report increased sales.

The Buell Distributing Co., of Cleveland, ac-
cording to E. B. Lyons, general manager, con-
tinues to make big gains in its sclling territory.

Sales of Adler-Royal machines in the Cleve-
land zone show a good pick-up.

Splendid orders for the Zenith radios are be-
ing booked by the Cleveland Talking Machine
Co., distributor of Zenith instruments herc.

The Gencral Plionograph Co., of Elyria, O., is
booking many orders for the Genola, which will
b?: a popular Christmas gift in the line of fur-
niture for children,

The Highboy modcls of phonographs such as
arc featured by exclusive Sonora distributors
like the Pennsylvania Phonograph Distributing
Co. having a branch at 1747 Chester avcnue,
Cleveland, are meeting with a good demand.
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Pathex for Christmas,

THE CAMERA

47"

{Stightly higher in Far West)

PATHEX MOTION
PICTURE CAMERA

Photographs everything from
s distance of § f(ect to infinity.
Complete with tripod snd
leather cases

Noo-Inflammable
PATHEX MOTION
PICTURE FILM

1n daylight loading magariae,
capacity about 1100 frames.
Price, Including developing
and return to you, $1.75.

a Sales Sensation

ERE'’S the fastest and most phenom-
enal seller in years—Pathex, the
newest thing for Christmas, the marvel-
ous motion picture outfit that has taken
the nation by storm.

Pathex sells—and re-sells—and every
sale brings a big profit to you. Backed
by wide national advertising in leading
magazines — pushed by concentrated,
hard-hitting local newspaper campaigns.

Pathex jumped to big sales on the very first day
it was announced—it has been smashing sales
records ever since—it has a universal appeal, with
Pathex anyone can make motion pictures as easily
and at no greater cost than taking snapshots.

Priced below competition, Pathex offers the
chance of a lifetime for an unequalled volume of
huge Christmas business—the Pathex Camera is
$47.50, the Projector sellsat $50.00—the Complete
Pathex Motion Picture Qutfit with all accessories
costs only $97.50.

And there’s a Pathex Library with Complete Reels for
Home Exhibition —Comedies, Trave! Films, Educational
Features, News Reels—always something new. This means

continuous repeat sales—here’s a business builder with even
greater pulling power than the phonograph record.

Don’t miss this chance. Get in on Pathex now and grab
your share of the flood of Christmas orders—write today

for terms and full information.
Complete
Outfit $ ; 50
CAMERA and

PROJECTOR  wWith necessary nccessories

Pathex wagdeveloped by Pathe
of France, pioneers of the
Motion Picture Industry.
Pathex, Inc., of America, Is 2
subsidiary of the famous Pathe
Exchange, Inc.

G

PATHEX, Inc.,

{4
MOTION PICTURE

amera~ Projector

A Subsidiaryof 35 W. 45th St,, N.Y.
PATHE EXCHANGE, Inc.

THE PROJECTOR

5020

(Slightly hicher in Far Weat)

PATHEX MOTION
PICTURE PROJECTOR
Operates on hnme aleetele lixht
current—ihrowe motbun pic-
tures 27" x 36" ata distance of

only 12 feet,

PATHEX 1IBRARY

2sisesof reelsfor Home Exbibic
ton: Features, Comedics,
Travel, Indunry, Art. Sport.
$1.00and $1.75 cach.
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71 Newspapers o sne 9,000,000

are carrying the message of Farrand Speaker supremacy to radio
buyers the country over.

Farrand dealers everywhere are demonstrating this
superiority. And thousands upon thousands of listening ears are saying BUY!
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s enjoyed so great a demand. No product has ever
profit and volume. Is YOUR order in? If

No product in all radio history ha
offered greater opportunity for retailing

not, get in touch with your distributor at once. Two models — the Farrand Speaker
Senior at $32.50 and the Farrand Speaker Junior at $16.50

FARRAND MFG. CO., Inc., Tt LONG ISLAND Crty, N. Y.

e
’




82

THE TALKING MACHINE WORLD

i e

Victor Co. Announ::;s Radio Installations
in the Orthophonic Types and Electrolas

Radio Receivers of the RCA Type Rang

¢ From Five-Tube Models for Small Console Instruments

to Eight-Tube Models in Combined Orthophonle and Electric Product

Simultancously with the introduction of two
revolutionary types of talking inachines cm-
bodying newly disovered principles of sound
reproduction, the Vietor Talking Maehine Co.,
of Camden, N. }, announees that modecls of
both lines of instruments will be produced in
combination with radio receiving sels rangiug
from five to elght tubes. The new Ortho-
phonie Vletrola, and the cleetrical amplifying
talklng niachine, to be known as the Electrola,
are to be put on the market with built-in radiv
sets of the latest types announced by the Radio
Corp. of America,

‘Fhe smallest of the new conibinstion
ments is to be a console type ineehan
trola, built to the new Qrthophonie design, com-
bined with a five-tube balaneed radlio frequency
receiver of substantially uni-eontrol type (Rae
dlola No. 20), equipped with controllable regen
cration. Provislon is madec for adapting the
recciver to acrials of various lengths, Elther
outside or loop antenna can be used, and the
set operates on dry eclls, one of the new UX-
120 tnbes being used in the last audio stage

‘Fhe console type QOrthophonic instrument is
also being built in combinatlon with a six-tnbe
supcr-heterodyne recciver (Radlola No. 25),
having a door loop antemna and operating on
dry-cell power. A jfeature ol this six-tuhe re-
eciver is the usc of the new UX-120 tube in
the last audio stage, and onc UV-877 protective
tube, for protcction against “shorts” The
other five tubes arc the UX-199 type. A loud-
speaker attachinent feeds into the Orthophonie
horn. In this model cither five or cight-tube
radio equipment s aptional.

Next in size comes what is known as the

stri;

Florcuxza model with interniediate lorn, in eom-
bination with the six-tube super-heterodyne re-
ceiver operating on dry-ccll power. A loud-
speaker attachment which utilizes the Ortho-
phonic sound passage will be used. The un-
tenna will be of the flat panel door loop type,
whieh folds out of sight when not in use. This
inodel also is substantfally uni-controlled.

The new eight-tube supcr-heterodyne  re-
caver {Radiola No. 28), operating on battery
power, will be incorporated with the Ortho-
phonic Victrola in what is> known as the De
Luxe Credenza cabinet, in whieh the Ortho-
phonie tulking machinc reaches fts highest de-
gree of perfeetfon, with the sound passagc Or
horn only slightly less than six feet long. This
sonnd pussage is also used by the radio receiver
by means of a loud-speaker unit.

‘Ilic antenna for the clght-tube reeeiver 1s
bullt into the Credenza cabluet and is invisi
to the listemcr, This reeciver has the full uni-
control tuning system, cniploying “strai ht linc”
frequency eondensers giving equal spaeing of
all stutions on tuning scale, Seven UX-199 tubes
and onc UX-120 tube ure uscd.

Another DeLuxe Credenza nodel of the Or-
thophonic instrument will also be cquipped with
the elght-tube super-heterodyne receiver oper-
ating on 110-volt, sixty-cycle alternating currenl,
and will in addition contain another new Vietor
fcature, the Eleetrola, providing for cleetrical
reproduction of sound {romn 1alking machine
reeords. In the above combination instrument,
lowever, there areincluded the three big Ieatures
of this year's new Victrola inodels, the Ortho-
phonic (mcchanieal) Victrola, the Elcetrola and
the cight-tube super-heterodync radio rcceiver.

Constant vigilance

is the price ofvwwnwa
uniformity»vevawn
and constant vigil~

ance is maintained
over Magnatrons.

That is why Magna-
trons are uniform,and
uniformly good.~ww

Magualrons mast always be
e picasure. amt

With Ihis eml i view the

dealer  vanuamly  receives

faciory co-operation:

\Write Dept, 8 far your

copy of "Magmntrom
ow ' n anuppy Mille

trade newspnper.

Maguatron DC-z0tA, DC199 and DC-199
(large basc)

now list for only $2s0

Connewey Elec. Laboealorics, Magnalron Bidg., Hoboken, N. J.
Went cumet unpplind (rom eamplete alwka exrried by P'aeade lindlo
Ladw,, 23l Ao,

ws Augelen N1, low Amceles, Cwllf
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this instrinent to

Thaus it will be possible in
utilize at will cither Orthoplionic nechanica
reproduction from records, electrical scproduc
tion and amplification through vacuum tubes
from a record or the radio receiver.

The Elcetrola takes the meclanical vibration
Irom the rccord groove by means of a necdle
in the usual manner, and translates these vibra
tions into clectrical impulses. These electrlcal
impulses arc then amplificd through
tubes In the saine manner as are radio impulses.

Sinec the Elcctrola employs a current rect
fier of the same type as that required for the
cight-tube receiver where alternating current
from a houschold cirenit is used, the Elcctroh
and the radlo set will use the sawne rectifier.
A simple throw-over switeh changes from the
radlo set to the clectrical talking wmachine at
wil. The talking machine turntable is notor-
operated.  Tlhe radio receiver, the Orthophonie
king machinc cquipment and the Elcctrola
ng machinc rcproducer all use the Ortho-
plionie horn.

Tube equi of this bination
of seven UX-199 tubes, one UX-210 tube, two
UNX-216B tnbes, one UX-876 tube, und one UX-
877 proteetive lamp.

These combination instruments are n addi-
tion to the large line of straight talking ma
clines being introduecd by the Vietor Co. in
both the Orthophonic Victrola and the Electrola
desigus.

“There is also offcred a new Victor clock-type
loud speaker which cmploys the double bal-
aneed diaphragm principle and a pleated parch:
ment sound-radiating surface. The electro-mag-
netic unit cnergizes the entire surfacc of the
diaphragm, giving loud, undistorted reproduc-
tion when used in conncetion with any good
audio-frequency amplifier.

The J. C. Mclntosh Music Co., Fort Lauder-
dale, Fla, recently comnpleted extensive altera-
tions to its store.
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Over the Top

Mr. Victor Dealer

During the World War we knew what was meant by the “Zero Hour”
and felt our responsibility when the word was given to go “Qver the Top.

The “Zero Hour” has arrived for Victor Dealers and with the incom-
parable new Orthophonic Victrola comes the obligation to go “Over the
3 Top : B
Thousands of Victor Dealers are going “Over the Top” with each 4
demonstration of this marvelous musical instrumnent. Opposition is being
overcome, prejudices are melting away, discouragement or lost interest is
being succeeded by the greatest confidence and enthusiasm ever shown
for Victor Product.

Business is never just the way we would have it. We recently had too
much merchandise and too little demand and now we have not enuugh mer-
chandise to fill a quickly revived demand.

Some time ago we heard people ask who would want Victrolas now that
we have Radio. Now thousands are asking who will want Radio after hear
ing the new Orthophonic Victrola.

You will have the answer, Mr. Victor Dealer, in the combination of the
Orthophonic Vietrola and Radio if you add to that Blackman Victor and
Radio service. Then you can fill the demand for Victrolas and Radio, com-
bined or separately with a quality of product and serviee that will steadily
increase your goodwill and profit. 3

We suggest, Mr. Victor Dealer, that you confine your lines to as few {
products and sources of supply as possible. Make your representation and
patronage worthy of the best support and you will get it. Don’t try to handle
everything or to please everybody. It can’t be done
and it will not bring you the support you will need
during a great shortage of goods.
i

If you make Blackman your main source of
supply, we will fully recognize our responsibility
and it will be feflected in our support and service.
But let's all go “Over the Top” with the new Victor
Product, Mr. Victor Dealer, even though you may
not be in the Blackman division.

“Blackman and Dependability—
One Suggests the Other.”

"~ Tatking Macrine Co.
28-30 w.'lf_f'—" ST. NEW YORK NY..
'VICT.OR'WHOLESALE DISTRlyUTO'RS
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WH BLACKMAN SELECTED |
GAROD—DEFOREST—GREBE |

BECAUSE for 23 years the Blackman Talking Machine Co. has han-
dled merchandisc of unquestioned quality and reputation and Black-
man dealers have learncd to expect dependability in every transaction.
This has culminated in the thought “Blackman and Dependability—Onc

Suggcsts the Other.”

With the advent of Radio and the unprecedented demand the new-born
products and industry had to go through a period of “growing pains.”

Consequently the ‘Radio Industry sprung up with a “mushroom” growth,
including a “toadstool” variety of manufacturer or assembler, whole-

saler and dealer.

Until the Blackman organization could become trained to judge Radio
products and apply sciling tests to determine the dependable Radio prod-
ucts we preferred to delay our entry into the Radio field.

Meantime some Radio manufacturers who had asked us to act as whole-

_ sale distributors have since fully proved the dependability of their prod-
uct. They now believe that they have satisfactory wholesale distribution.
This being the case we believe they should not add us or any other dis-
tributors. We frankly admit there are worthy competing Radio prod-
ucts and wholcsale Radio distributors.

But in selecting GAROD, DEFOREST and GREBE we are showing
our confidence in reputable manufacturers with a sales policy we can
support and each with a product which has stood the test of time and
will meet a certain demand.

We fully appreciate the confidence placed in us by GAROD,
DEFOREST and GREBE in sclecting us to act as wholesale Distrib-
utors.

And now, Mr. Radio Dealer, we want you to get acquainted with
Blackman Radio Service. Let us explain and demonstrate what “Black-
man and Dcpendability—One Suggests the Other,” can mean to you.

war

Tarking Maching Co.

28-30 W.23%2 ST. New York N.Y.

EXCLUSIVELY WHOLESALE

NOTE: Blackman Service includes a complete
line of dependable Radio accessories
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New Edison Plays Part in
Operetta Given in Java

Provides 3 Vocal Solo in One of the Scenmes
of "The Last Waltz,” as Presented by a
Traveling Operetta Troupe—Good Publicity

According to a rcport reccived recently by
Thomas A. Edison, Ine, from Larsen, De Brey
& Co., representatives for the New Edison

THE TALKING MACHINE

The Edison on the Stage
phonogrph in Weltevreden, Java, the New Edi-
son somc time ago played a most prominent
part in a local presentation of “The Last Waltz"
by the Oscar Strauss Opcretta Troupe.

One of the scenes shows a big feast in a
castle, during which there is sung a sclection,
supposedly by a well-known opera singer. At
the local performance this sclection was ren-
dercd from behind closed curtains and the au-
dience heartily applauded the singer, comment-
ing favorably upon the quality of the voicc.
When the curtains were parted it was disclosed
that the song had come from a New Edison,
placed in the rear of the stage.

The unusual feature reccived wide comment
in the loeal ncwspapers.

Ed. E. Hartwell reccntly joined the sales
staff of the J. R. Manton Co., Herrin, n. Mr.
Hartwell is an experienced salesman.

Exhibit Power Electric
Set at Dealers’ Meeting

Talking Machine and Radio Men, Inc, Listen
to Talks by Ira Green and M. Wallace, of
Argus Radio Corp., at October Mecting
The regular monthly meeting of the Talking

Muachine & Radio Men, Inc., New York, was held
on Wednesday, October 16, with a large num-
ber of members present, The feature of the
gathering was a  demonsteation of the Power
Elcetrie Radio sct, with brief talks given by Ira
Green, vice-president of the Argus Radio Corp.,
New York, manufacturer of this recciver, and
Marcel Wallace, inventor of the .Power Electric
receiver.  An unexpected feature of the meeting
was the attendance of Henry E. Weisert, prusi-
dent of the National Association of Music Mer-
chants, who spoke briefly to the gathering and
suggested that the mceting pass a resolution to the
effcct that a conference be held with the manu-
facturers of talking machines and radio scts to
the ond that a more cquitable discount be given
dealers so that they could secure a fair profit on
their capital investment.

Irwin Kurtz, president of the association, an-
nounced that the first of the radio concerts to be
given under the auspices of the association with
record artists featured, would be given in Novem-
ber. These concerts were planned with the defi-
nite idea of their stimulating record sales and
dcalers arc urged to tic up in cvery possible way, so
that their customers can listen to the broadcasting
of the artists and be influenced to purchase the
records of those selections which appeal to them.
The dealer reports of the result of the first con-
cert will detcemine whether or not the serics
which is planned will be carried through.

The next meeting of the association will be held
an November 18 and the Frced-Eiscmann receiv-
ers will be demonstrated and the officers of the
Freed-Eiscmann Radio Corp, Brooklyn, N. Y.,
will speak of the policics of the company.

WORLD
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D. T. L;m;ng _Co 'i‘enders
Dinner to Its Retailers

Scranton Distributor of Atwater Kent Co. and
Pooley Co. Host to Dealers at Hotel Casey—
Visit the Radio and Electric Show

ScraNtoN, Pa, November 6.—D. T. Lansing
Co., Inc,, this city, whicli was recently appointed
a distributor for the Atwater Kent Mfg. Co., of
Philadelphia, and the Pooley Co., Inc., also of
that city, rccently tendered a dinner to the new
dcalers which, in the short spacc of time since
it has been in cxistence, it has ecstablished in
this very important territory.

The affair was held at the Hotel Casey in this
city and a full program was prepared to cover
the eatire day. In the morning the business
session was opeued at 10:30, which was later
followed by a buffet lunchcon. In the aftcrnoon
representatives of the Atwater Kent and Pooley
factorics gave talks on the Atwater Kent line
of receiving scts and speakers and Pooley cab-
incts. Following the afternoon session, the D.
T. Lansing Co., Inc., was host to its dealers at
an claborate dinner. Following this, all present
adjourned to the Radio and Electric Show which
was in progress in Scranton during that week.
There were present from the Atwater Kent
Mfg. Co., C. W. Geiser, T. J. Malloy and Bert
Henry. A. A. Faig represented the Pooley Co.

This well established and cnterprising concern
has becn in the automotive ficld for a number
of years and has .cntcred the radio field for
the first time. In spitc of the strike situation
in the surrounding anthracite ficlds and of the
late start in the radio scason, and the company's
newness in the merchandising of radie, the D.
T. Lansing Co., Inc, has made exceplional
strides. It has gonc into it in an cnergetic
manner and in order to provide the maximum of
service has sccured a new building at 342 Gibson
street, this city, pruviding exceptional service
facilities.

its merits.

loudspeakers.

on the market.
Build
Audiphone.

Your customers want the O'Neil Audiphone.
that this loudspeaker with its wonderful 3-way control balanced
armature will sell itself in comparison with any other loudspeaker

O’Neil

up new business

A Few Profitable Territories Now Open.
and Free Local Newspaper Advertising.

O’NEIL MFG. COMPANY

4734 Hudson Boulevard West New York, New Jersey

ke O’'Neil Audiphone
is the Loudspeaker Your
Customers Want

s I \HE O'Neil Audiphone is being sold in direct comparison
with other loudspcakers—at any price—and selling BIG on

Clear, full volume, resonant tone and absolute freedom from
blast and chatter have made the O'Neil Audiphone supreme among

and profits with the

Endorsed and sold as the Marconi Speaker in
Canada by the Canadian Marconi Co.

You will find

Write for Dealer Proposition
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Marked Increase in Interest in i‘;]king
Machines Reported in Milwaukee Field

D ations of Orthoph

Vietrola Well Received by the Publ

ic—New Brunswick Panatrope

Also Stimulates Interest in Phonographs—Trade Activities of the Month

Mitwauxee, Wis., November 7.-Milwankce
jobbers and wholesalers report a very satisfac-
tory demund for radio during the month of
Oclaber, and interest in tulking machines bas
shown a marked increase wlhich promises well
for November business. Cold weather has been
targely responsible for the heavy demand for
radio scts durimg the past wonth, and probably
cxplains the faet that the denand has been com-
ing much carlicr this ycar than usmal. Interest
in talking machincs has been centering around
the new Victor and Brunswick products

Orthophonic Victrola Well Received

Although formal announccment of the new
Orthoplionic Victrola was 1ot made lo the xen-
cral public until November 2, or Victor Day,
samples of the mew instrument were shown by

TheWilson"B™

In Walhue Case

This new unit makes itpossibleto use a
light socket for B voltage, withoutany
troublesome bum from alternating current.
Supplies the constant voltage neces-
sary for perfect reception. No acid
to spill. No moving parts. Requires
no attention. Semi-automatic in
operation, The least expensive ¢
of unit because of lor first eoyr:,
ini current ption and
long life. In handsome walnut case

List price $35.

The Andrews
Paddlicwhec!-Coil

Lisee. Poaty There is a big market
for the standard paria
which are employed in
the most successful com- ¥
merdial teceivers. Here
is asuperior coil used in
such high grade receivers

Lin as the Derrinadyne and

n.:o e Buckigham. It an be

used in any hook-up requinng a high

R.F. Tﬂnvaflntf-illduﬂﬂntf: R

Has exceprionally high tatio of inductance to

resistance with minimum distributed capa-

city. Improves tonc. Incteases range, volume
and selecuvity. Blue prints of tested hook.
upa employing this coil are available.

Our Technical Dept. will answer inguirier.

Duo-Spiral
Jolding Loop

Handsomely finished
in silver and mahog:
anytoharmonize with
the finest home
furnishings.

Easily portable. Hos insulated handle and
graduated dial. Reduces static and other in.
terference. A special model for every circuit.
These producls are all extensively adver-
tised. You will hove many calls for them.
Write today for complele information and
discounts.

Radiio Lt Ime,
Mayweood, Ellinois

1321 First Avenuc
Perkins Elect. Ltd., Montreal, Taronto, W innipeg

the Badger Talking Maehine Co.. Victlor job-
ber, during the latter part of Oclober, and many
dealers arranged far private demonstrations be-
fore selected audiences at their stores. The
wew instrument is being very well reccived by
Milwaskee dealers who ure very cnthusiastic.

*I'he demand for the new Orthoplionic Vie-
trola is going way beyond our foudcst expecta-
tions,” stated Marry Goldsinith, sccretary of the
Badger Talkiug Machine Co. *The reception
given it in private audilions was most cnthusias-
tic, and the cxpressions of opinion, most extrav-
agant, Basing my belicf on dealers’ orders af-
ter hicaring the samples, | should say the Ostho-
plionic Victrola was a huge snccess.”

Many stores throughont the city held thesc
private demonstrations during the few weeks
preceding the public announcement of the new
instrument. Morc than 300 people aceepted the
invitations to a private recital at the J. B
Bradford Piano Co., home of the Duo-Art, and
the aceommeodations at tlie storc were so over-
taxcd that the recital was repeated a wecek later.
‘I'ic Carberry-Parker Co., home of the Chireker-
ing. also arranged for private demonstrations at
the store. This firm also gave a demonstration
of the new instrunent before the Kiwanis club
lunchcon mecting. Sinilar activities werc en-
tered into by dealers throughout Milwaukee
Mrs, A. H. Winslow and Miss Margaret
Streeter, of the Victor Co., assisted.

Brunswick Panatrope Excites Interest

Annonncements  cegarding  the Brunswick
Panatrope have also been made to the Milwau-
kee public throngh the local press, and dealers
are sliowing great interest in the mew instru-
ment. Carl Lovejoy, Brunswick representative
m this territory, states that e has been calling
on the trade in Milwaukee and surrounding
cities, and that orders have been coming very
satisfactorily.

Sonora Popular

#Business is fine,” reported G. K. Purdy, man-
ager of the music department at Yabhr & Lange,
whiolesalers for Sonora in Wisconsin and Michi-
gan. "It secms as if cveryonc started buying
in Octnber, and cverything has been going very
well, Souora radio sets are showing the great-
est activity, and Sonora spcakers in the consale
type arc also proving very popular. Repeal or-
ders arc coming in niccly.”

H. C. Schultz, in charge of Michigan territory
for Vahr & Lange, also rcports an excellent
October, with Sonora radio scls moving rery
well.  Mr. Sehnltz is in charge of the new
Somora warcrooms which were opencd in De-
teoit last month.

Fred E. Yabs, of Yahr & Lange, spent the
last week of October in the East, calling at the
Sonora factory and the Brightson Laboratorics,
as well as transacting business for the firm.

New Music Master Deafers

»Qnr Mnsic Master linc is going over very
big—much better than we had anticipated for
the past month,” said Harry M. Hahn, vice-
president of the Amcrican Radio & Equipment
Co., which featurcs the Music Master and Mag-
navox lines. Mr. Hahn stated that at preseat
the firm was devoting its time to building wp its
gronp of Masic Master dealers. He mentioned
two new dealers of importance, which were the
Fischer Furniture Co., and the Lueblow Co.

New Interstate Catalog Sent to Trade

“Business has been excellent,” declared David
M. Kasson, vicc-president of the {nterstate Sales
Co., which handles Freed-Eiscmann and De
Forest lines. “We have been ordering scts in
carload lots, and we are anticipating a big No-
vember.”  The Interstate Sales Co. has just
<ent out its new catalogs to dealers, incorporat-
ing in this catalog a new idea of having a
looscleaf booklet.

C. T. Seivert, formerly with the Standard Oil
Co., is now the Middle States represcntative for
the Interstate Co., snceeeding V. 1.ombard

Big Atwater Kent Demand

“Demand for radio las been very good dur-
ing the past wmonth,” said Ralph Miller, secre
tary and treasurer of the Radio Specialty Co.,
which features the Atwater Kent finc. "Ownr
business for October was practically double that
of last year, and orders are contipuing to come
in at a good rate.”

Appointed Valley Forge Distributor

Willard N. Muizbar, 709 Wells street, Mil-
wankee, well-known distributar of lalking mia-
chine repair parts, lias been appointed A dis-
ribntor of Valley Forge main springs and re-
prir materials. Thesc products are madc by the
} A. Fischer Co., of Philudelphia, and they have
attained wite populasity among talking nachine
dealers. The Valley Forge line is complcte in
every detail, ind Mr. Mutzbar is cquipped to
give the dealers cxccptional scrvice in han-
dling thcir requirements for mnin springs and
repair material.

H. M. Steussy in New Post

An important change in the loenl retail trade
was the appointment of Heory M. Steussy as
vice-president and general manager of the Kes-
sclman-O'Driscoll Co., home of the Ampico in
the Knabe. Mr. Stcussy has been very well
known in the Milwaukce trade sinece he came
here about cight ycars ago. Victor, Bruns-
wick and Edisou plhonographs arc inclnded in
the Iines handled.

Edmund Gram Anniversary

During the last half of October, Edmpnd
Gram, Inc, home of the Steinway, and Bruns-
wick, Chency, Columbia and Vocalion phono-
graphs, celebrated its forty-sccond mnniversary,
featuring several special offerings which ran for
the period of the anniversary celebration.

Opens Broadcasting Station

The Kessclman-O'Driscall  Co. formally
opened its new radio broadcasting station in
the Antlers Hotel last month, and radio listen-
ers in Milwaukee, and in all parts of the coun-
try now hear the name of this music store con-
nected with the programs over the new station,
WKAF.

Look Rorward to Radio Show

The annuat radio exposition of the Wisconsin
Radio Trades Association will be the outstand-
ing event of the coming month for radio dealers,
jobbers and manufacturers, as well as the gen-
cral public which is interested in the develop-
ment of this trade. Tlhe show this year will be
given on a larger scale than cver, with more
exhibits and morc elaborate entertainment.
The great majority of local jobbers and manu-
facturcrs, as well as many manwfacturers from
other States, will display thcir lines during the
show, from November 11 to 16.

Brief but Interesting

Harcy E. Weber, Ine, distributor of Stewart-
Warner products in Wiscousin, upper Michigan
and western Michigan, has announced the ap-
pointment of the Avcnue Music Store, 1339
Washington avenue, Racine, Wis., as cxclusive
Stewart-Warner radio dcaler in that oty.

Radio dealers in La Crosse, Wis., and sum
rounding scctions in Minncsota, Illinois, Jowa
and Wisconsin gathered in La Crosse for the
purposc of organizing an association and dis-
cussing  devel and improy in
radio.

Distributors of

VALLEY FORGE

Mainsprings and Repair Materials for All
Makes of Talking Machines.

Cherington  Motor Parts and Mainsprings
Onr Specialty. e
High Grade Mechanics at Your Serviec in
Wisconsin’s Oldest Exclusive Talking Ma-
chine Repair Shop.

WILLARD N. MUTZBAR
Est. in 1919
709 Wells St.  Milwaukee, Wis.
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This is Selectron iu place. 1t 1akes
only two or three niinufes to set 1n
position. Naw built for all standard
Vietrolu ar RNrunswick machiues.

OU don't hire a singer on
good looks alone. You
must hear her sing. Let your
customers hear Selectron sing!
Just put Selectron on a good
phonograph, plug the Selectron
cord into a good radio set, and
let Selectron sell itself!

Getting from radio, through
Selectron, whole octaves of low
and high notes that never have
been heard before is an actual
fact that has startled listeners
at every hearing. Selectron is
to radio what the new electric
records are to recorded music.

Selectron’s working elements
have been so exquisitely co-
ordinated with the vibration
period of the fine phonograph
reproducing tone-chamber, that
a whole new world of beauty
and tonal truth is revealed.

We do not wish to use the
superlatives in which radio
equipment usually describes its
achievements. We only ask
you to hear Selectron and judge
for yourself.

And don't forget the new
importance of instantly being
able to flip the Selectron dial
to records.

REG \LS.PAT.OFF.

Selectron

SELECTRON CORPORATION, 565 Fifth Ave., New York, N. Y.

[ASSOCIATED WITH AUDAK COMPANY]

Y this time, you have heard
) the new electrically recorded
records. You know the extra
range they give —the high and
low notes, rich and full. These
new records will give new life to
the millions of good phonographs
now in American homes. People
will again want to play their
phonographs.

But radio has a permanent hold on the
American public. The average person
sees, as the ultimate answer to these two
needs, the combination radio-phonograph
instrument.

But 80 per cent of the market for this
combination already own phonographs.
This 80 per cent won't buy combinations
without trading in their out-of-date ma-
chines. You know you can't afford to
freeze your profits in these instruments.

Therefore, the problem for you is to

o S e i

Problem!

Turn It to Your

Advantage !

answer the demand for a combination in-
strument using the present phonographs.
You know very well that a mere speaker
unit doesn't make a true combination be-
cause it has to be fussed and tinkered
with every time people want to play rec-
ords. The necd for this perfect combin-

ing link brought about Selectron.

Why Scelectron Satisfies the 80%

Selectron gives radio or record instantly
—nothing to fuss or tinker with (and
that's important because people will want

to play the new records often).

But Selectron does more than that. It
gives radio the same rich overtones that

_the new records give recorded music.

These qualities have led many progres-
sive dealers to actually sell radio sets by

demonstrating them with Selectron.

Somebody is going to use Selectron to
sell the 80 per cent who can't be sold any

other way. Why not you?

Retail
Price

Liberal
Profit
to
Dealer

COUPON W

Selectron Coarporation,
565 Fifth Avenne,
New York, N. Y.

Please send me full details of your Selectron
proposition by return mail. 1 am a dealer O
Jjobber O

1 want to hear Selectron, and see it work O

Name oo’ oo (gote - o et ey
Address

| Egnanbien -

$19.50
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DEALERS

A Big New Sales Opportunity

MILLIONS of people own cabinet
phonographs—they are only
part of the huge Magnavox market.

Show them how to make a com-
bination radio and phonograph at
half the usual cost—and you've got
them,

Here’s all there is to itt—

Install the Magnavox Receiver
Drawer and necessary batteries in
the lower compartment of any
phonograph cabinet — attach the
PM-.4 Reproducer to the phono-
graph tone arm—that’s all, you

have a splendid radio set and a
handsome cabinet phonograph.

The Magnavox Receiver Unit is
entirely protected in a detachable
drawer with multi-plug and cord
for all battery wires. With this great
new feature and the Magnavox
Radio Phonograph Reproducer, yout
can siwweep the market.

Here’s the greatest opening for
quick sales and big business now
available in the whole phonograph
and radio field—write for full in-
formation today.

MAGNAYOX

THE MAGNAVOX COMPANY

OAKLAND, CALIFORNIA
1315 So. Michigan Ave., Chicago
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MAGNAVOX M. 20
Cabinet Loud Spesker.
Especially adapred for
use with Magnavon
Model 10Radio Receiv.
inyg Set. Prise of the M-
20 Cobinct Model In:
cludinycordandplugis

MAGNAVOX
JUNIOR
Sameeircuit as Magna.

able from cabinet. A
compaet, portable sct.

Price $85

Magnavox Perfected
Single Disl Contro!

) STANDARD
CAUBRATION

| wave

LENGTH

MAGNAVOX 25
Table model, Magnavox
Built«in Loud Speaker,
coclosing B batteries, ex.
posed dial panel Price,
without tubesorbatieries

MAGNAVOX M-3
Loud Speaker
Magaavox Loud Speakers
comabine all factors cssential
to perfect reproduetion, The

M-3 has a 15 lach bell.

Price $25

$110

The New Magnavox

The Radiant Name in Radio

ETTER reproduction, im-

proved appearance,easier
operation, unequalled satis-
faction —that’s the New Mag-
navox.

So simple in its single-dial
control, a child can work it—
so wonderful in its richness
of tone, it delights the lover
of fine music.

The response of the public
to this long step forward in

MHAGNAVOX

radio has been amazing—Re-
markable Sales are the imme-
diate tribute to the superb
performance of the New
Magnavox.

Cash in on this Swift-Sell-
ing New Magnavox—get busy
and get your share of profits
on this Most Popular Radio
Value.

Don’t delay, write now for
terms and full details.

THE MAGNAVOX COMPANY

OAKLAND, CALIFORNIA
1315 So. Michigan Ave., Chicago

M

=

Licensed Under
Hoxan Patent 1,014,002
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Forest Products Laboratory

Madison, Wisconsin
This lnhoratory rates BIRCH and MAPLE as having the Highest Teasile

all hard woods.

Atlns Plywood Packing Cascs are constructed of 3-ply BIRCH and MAPLE vencer. Thi

accorts for their phenomenal strength 1nd resistance to abase in transit.

Alaximunn Strength and Protection combined with

tingnishing features which render Atlas Cases ideal fo

Save your custamers the inconvenicuce and dissatisfaction felt at receipt of

Save yourselves the trouble of presenting damage clai
SHIP IN AN “ATLAS”

Ask for details

Atlas Plywood Corp.

PARK SQ. BUILDING

Largest Manufacturrrs of Box Shook in New England

Strength of

Extreme Lightness in Weight arc di;
r Phonograph and Radio shipments
dumaged goods
ms to the lrans])orlnlion companices.

BOSTON, MASS.

Cogert and Motto, Okeh
Artists, on Vaudeville Tour

»Human Jazz Band,” Popular Recording Stars,
Appearing in Middle Western Cities—Aggres.
sive Dealers Stimulate Sales by Tie-Up
Cogert and Motto, the hnman jazz haud, popn-

lar Okeh artists and vandeville leadliners, are

enjoying a niost snecessinl tour of the vaude-

Cogert and Motto
ville theatres of the Middle West,
far team played the Cleveland lonses for the
past few wecks and is due there until the lat-

This popn-

ter part of this montl. Fullowing this engage-
wrent they will proceed to Chicago for extended
engapements. Okeh dealers in both these cities
are alert to the opportunitics of cffecting tie-
nps with these artists.

Economics of Radio Industry

Economics of the Radie Industry, by Hiram
1.. Jomne, professor of Econoniies, Denison Uni-
versity, is the title of a work on radio cro-
nomics. The aim of this book is to show how
the radio indnstry is working ont its signifi-
cam, important problems of business organiza-
tion, marketing, Rnance aud relatious with the
public.

In his preface the author states: “The legal
and cconomic problems of radio opcration and
regulation arc findamentally problems of social
significance and it is appropriate to look upon
these as scrviee problems and to amalyze them
from the social point of view.” This approach
is indicated by the main divisions of the sube
ject. In Part I the author takes np the develop-
ment and present extent of the radie industry.
Part II is dcvoted to a consideration of the
most effective ways of making this service avail-
able to the people. In it will be fonnd, elearly
described, various marketing policics and, eon-
trasted and compared with them, an illnstra-
tive scelion outlining a proposed marketing plan.
Also the retailer will find here an cffective treats
ment of his problem; what type of store can
render best service, its location, the selection
and arrangement of itock, kinds of advertising,
the importanee of the pureliasing department,
ip and ing sy A chap-
ter on the status of radio as an imvestinent,
and another on the method of handling traffic

containing scveral paragraphs on the physical
privciples npon which the art and science of
radio arc based, help considerably to bring ont
the pivotal points in mannfacturing and market-
ing radio cquipment.

Part I considers the problemns facing the
organizations rendering radio service. 1t dis-
cnsses the problems of efficiency in radio senv
ice connected with broadcasting, copyright, pat-
cuts, public policy and control. Part W is
devoted to the future of the radio service and
its relation to the other socfal agencies and
means of eommunication. An interesting fea-
ture is the appendix, which contains the views
of promiuent experts as to the place and fnture
of radio, and also a list of important cvents
sivce 1827, furnishing a chronological eompen-
Jdim of the onstanding happenings in radie
since the frst crude cxperinients.

“Selling” Atwater Kent
Radio to Boys of Nation

‘Fhere has been niuch said about the increas-
ing importance of sclling the radio sct to the
lady of the hounse. However, it has remained
for the Atwater Kent Mig. Co., of Philadclphia,
Pa., mannfaeturer of Atwater Kent reeciving
sets and radio speakers, to consider the impor-
tanee of the boy's choice in the sclection of the
radio set to be installed. It cannot be refuted
that the boys of the nation have taken tremen-
dons interest in radio and many parents 1ine
donbtedly lean heavily on the boy's advice in
the purehiase of a manufactured sct.

The Atwater Kent Mfg. Co. has, therefore,
seleeted as a medium for its national advertising
cawpaign the American Boy. The advertising
copy wsed in this publication is of an entircly
diffcrent natsre than that used iu the other
magazines constituting the list. In the prepara-
tion of this capy two bays were conducted
through the great manufacturing plant of the
Atwater Kent Mfg. Co., after wliich they them-
selves wrote their impressions of this tenr
of inspeetian. The copy is written in a lan-
guage that will readily appeal to the average
boy and will undoubtedly greatly cnhance the
popnlarity of the Atwater Kent radio reeciving
set amang boys.

Florida Demonstrations of
the Orthophonic Victrola

JacxsoxviLLe, FLa., November 6.—~French Nes-
tor, president of the French Nestor Co., Victor
distributor in Florida, and David S. Pruitt,
Southienstern Victor representative, have been
engaged dnring the past month in giving a series
of demounstrations of the wew Vietor Ortlio-
phonic instrument in different cities and towns
throughont the Stale, in conjunction with local
dealers, .

New Eveready “B” Battery
Announced to the Trade
Latest Product of National Carbon Co. De-

signed for Compartments of Certain Types of
Radio Recciving Sets Now Being Marketed

Tlhie National Carbon Co. amnouuces a new
Evercady "B battery to be known as No. 779.
This is designed particalarly to fit the battery

New Evecready "B” Battery
compartments of certain typces of Operadio and

DcForest receivers. The voltage is 224 and
dimensions 44 x 33§ x 7%.

This battery is added to the Evecrcady line
in accordance with its established policy of
mecting every cxisting radio battery nced. TFhe
new battery permits the use of the largest size
cclls possible in the battery compartments of
the sets referred to, resnlting in the greatest
cconainy permitted by the space available far
power supply.

Salak Bros. Expand

Racing, Wis., November S—Larger quarters
418 Sixth strect have been taken by Salak Bros.,
piano merchants, of this city, who have been
loeated at 306 Fifth strect for about six years.
In order to house the concern properly in its
new store many alterations have been miade
necessary and lave been completed recently
Salak Bros, handle the Branswick line
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An (u_nusual Sales Proposition

SERVICE AND QUALITY

RADIO SERVICE BULT SETS
CONSTRUCTION BLUE PRINTS
REPAIRING PARTS
ASSEMBLING TUBES
TESTING BATTERIES
WORKSHOP ACCESSORIES

236 GENESEE STREET
UTICA. N.Y.

Auguet, 22, 1925,

¥r. R. 0. Leos,
Stewart Warnar Radio Distridutors,
Wica, K.Y.

Dear 3ir:

I wish to report to you the euccese I had 4n testing
your eixty-five dollar kodel 3tepert Werner radioc aet.

Boing quite interseted in the mew ides of celibreting
the center diel I teeted it for accuracy and although the night
wea bad I daneged through heavy static, to tune im nine otations
which did not vary over one point on the disl an my atation.
This was quite surprising and inowing thet KPO end K0O Celifornie
were on thot might at midnight our tlme, I got up end efter ebout
e half hour tuned thez both in slmost on the dot on the dial
calidbratjon snd vas sble to get the announcements of both mith
the head phones.

This sort of demonatration thie time of the yser hes
satiefied me to tho extent that I az sold on Stewart Rarner

sots a3 an unusual eslca proposition end me feel that me oen do

e §ob with 1t over eny similar product on the market regerdless of

the foot that 1t 13 e new set on the market.

ceason o8 e result, I am,

AOINLE

Gen') Mgr. & Trese.

AES/JB

Thenking you for your tenecious efforts in trying to eell
us on your product and trusting we vill all enjoy e proepsrous

Modei 505
Console Table

L\Mod:l 310—$175.00  Modcl 320—$450.00

U can t imagine 2 more enthusiastic group than our Stewart-

Warner radio dealers. And why shouldn't they be enthusiastic!

They tried the sets under adverse summer conditions and came
through with flying ¢olors in every case

The wonderful quality of tone, the extreme selectivity, the strong
volume, the accuracy and simplicity of tuning gives them every
selling advantage. And back of all is the Stewart-Warner reputa-
tion, which in the opinion of many 1s in itself sufficient reason to
buy a Stewart-Warner Matched-Unit Radio.

Over ten million people are using StewartsWarner products today
and know Stewart-Warner quality. Soon over ten million people
will be talking about the wonderful job Stewart-Warner has accom-
phshed in Radio. Will you be reaping the benefit in your localty?

Tune in

-
Ste‘van'warner m W
Programs

Scation WBAM
226 Meters

TIME SCHEDULE
OPPOSITE

INSTRUMENTS - TUBES

Qur “dealer-made” plan guarantees you absolute protection.
There are no other authonzed Stewart-Warner dealers in your
vicinity. You deal directly with Stewart-Warner Branches—we
have no jobbers. And there will be no “bargains™ in Stewart-
Warner Radio.

Our national advertising is already creating a big demand.

If you are interested m selling a high grade Line that will give you
real profit, prestige, protection and permanence, and furmish your
customers with complete radio satisfaction, wnte for the Stewart-
Warner proposition today!

Address: Stewart-Warner Speedometer Corporation, 1824 Diversey
Parkway, Chicago, 11l

Mon. - 67 p.m.
Tues. - 10-12 p.m.
Wed. - 122am
Thur.. 9-10 p.m.

810 p.m.

Matched~Unit Radio = ::

CHICAGO TIME

REPRODUCERS ACCESSORIES

COPYRIGHT 1933 BY 8. W. % OORN
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Featttig MUSICAL”

g, TA | KING MACHINE

i jo Ihe fly-Gf1y of a serice of
astleles by William liraid While devoled o [he varioin
lileresting opyoriip whie it in 1Lc_domain of
ediicaiion for fie retaller of atking machiner. The subject
ia one of great inteeeat and we commend theee artictes lo
(he consideration af all who st devoliug atlention 1o the
featuring an ing of the miusical possibilltics of Hie
LalkIng machine.]

fEwmror's Novr.

A New Era in Music

For a gond long time past 1 have beeu telling
the readers of The Talking Machine World
about the musieal possibilities of the talking ma-
¢, and how these way and should, in my
opinion, he developed for the purpose of stimu-
lating public interest. If it has been possible
to do this with real interest, and perhaps even
not without some effect, with the records and
the machines of the day that is now so defi
nitely though so rccently past, what may enc
not expect to be able to say and do in the new
conditions uow just opcning out before us?

For It there be no mistake about the matter.
The new announcements by the Vietor and
Brunswick intercsts have raised a veritable
whirlwind of interest through the length and
breadth of the talking machine industry. The
retaifers arc plucking up courage and are look-
ing forward to a mew age. The manufacturers
th 1 are justly pointi with pride to
wouderful achievements. The public is on tip-
toe with cxpectation. By the time that these
words come to he read, the talking machine
stores will have the mew records and the new
machines. It is evidently time to say a word
or two about their musical possibilities, for it is
upon these that the future of the business will
umloubtedly have to rest. The past is past and
nothing can bring it back. But the futurc is
already defined, and the sign-manual of it is
Music.

How It Worked
The difficulty with the talking niachine rec-
ord in the past has been that the mechanical
system of recording, using a glass diaphragm

these souuds arc well sustxined and not choppy
or pesenssive.  Violins, cellos and violas always
have sonnded wonderfully well as reproduced
from rccords made im this manncr, but the more
evanescent tanc of the piano bas, to a large ex-
tent, wot been well eaught and fixed. On the
other hand the range of sounds, as to piteh, has
always been marrower than ome might have
wished, and the long wave fengths have not
recorded well.

Nevertheless, and despite all this, the tal
miel lias fourished, records lixve been sold
by millions and the nwsic-loving peaple of a
whole western world have had all the finest i
tsical literature repraduced for theni tliel
lomes, after a fashion which, with all its limi
tions and defects, lins been, on thc whole, war
velously successful. 1 know that I liave ncarly
seven hundred of these records, gathered from
the U. S. A, from Great Britaiu and from
Germany, which I wonld not part with for any
moncy.

The New Ways

Now come along the new systems of record-
ing. Onc makes use of the mieraphouce Fecciver
so well known in conncetion with radio broad-
casting, but which was worked out long beforc
radio broadeasting had been thonght of. This
ve than the old mechanical sys-
tem because it transforms the sound vibrations
into electrical vibrations, sends these to the cut-
ting stylus and there re-transforms them into
mechanical motions. With this system ome gets
a wider range of sounds, more definite distine-
tions of color between one and another instru-
ment, and better results from the pereussive
sounds like these of the giano, the harp and the
drunis.

The other new systen is harder to describe. It
depends om sctting into vibration a very small
mirror ou which a beam of light plays. This
light is reflected into a selenium cell. Seleninm
is a rare metal which has the peceuliarity of

ing its electric ductivi ling to

disectly recciving the sound vib and
transmitling them to the cutting stylus, is rela-
tively insensit It takes up inarvclously well
the sounds within a certain range, provided that

y g
the amount of ils exposure to light. Consc-
quently the combination of a vibrating light
source and the seleninm ccll produces a vibrat-

l "W Seit OKZK Reconss
r Gt Pl

ended where

15-17 West 18th Street

Does a
Growing

- Business
~Appeal to You
(OKfC Dealers ate atways quick to discover that

business shows a steady increase and low sales are

Oksk Records are sold

Let Us Send You Owur Proposition

GENERAL PHONOGRAPH CORPORATION -

New York Distributing Division

New York City

ing clectric current whielt is carricd to the cut
ting stylus aud there again re-transforined clee
tro-magnetically into mechanleal motion. In
this case too, the, sensitivencss of the recording
is vastly increased and the fidelity of the repro-
duction, therefore, to the same extent enhaneed

1 shall not now speak of the very technical
questions involved in the reproduction of these
new records (or of old ones) upou the new
machines, onc of whicl is mechanically actu:
ated and depends for its virtne upon a more
scientifically coustrueted amplifying apparatus,
while the other works cleetrically and obtains
its amplification through vaeuum tubes. 1t is
cnongh for the moment to say that the new
records, even by themsclves, open up absolutely
new vistas of musical possibility in the talking
machine ficld, and, when taken with the new
machines foreshadow possibilitics which can as
yet hardly even be couceived

Truly a New Era

It is cvident then that the talking machine
business is at the opcning of a new era Mer-
chants who realize this will then not fail to sce
that they cannot hope to reap rewards from
cven the new and wonderful apparatus now put
at their disposal save as they ground them-
selves fast upon the basic principle of perform-
ance. Henceforth, performance is to be the
measure of the merchandise offered, while the
raw material is to be, not the names of opcra
singers, but music herself, the whole realm of
the tonc-art—music in every shape and every
form. Henecforth we must talk nwsic, and
nothing clse; and we must scll it upon the per
formance of it which we can demonstrate.

Possibilities Unlimited

1 am supposed to be writing about the musi-

cal possibiliti

ies of the talking machine, and how
to develop them. Well, that is just what 1 am
doing; and I say that every merchant who reads
these lines ought to consider very scriously
what the new developments mean to this very
subject. The mere fact that vast improvements
have been made and are now available, so that
recording and reproduction will be enormously
more effective than they have been in the past,
simply means that the musical side of the busi-
ness is the side which henceforth will have to be
stressed, For there is nothing elsc than this

Jto talk about. Tlhe new records are better and

the reproduction of them is better too. That i
the whele point, and that will have to be the
basis of the selling.

Wlerefore, it should seem, the immediate
thing to do is to make a careful and serious
study of the new material, insist upon one's
salesmen becoming interested in it and under-
standing at least a little of what it means, and
inaugurating the poliey of putting the whole
selling system upon a foundation of musical
result. It is music we shall have to sell, and
we shall be compelled, in the nature of the case,
to sell our community upon superior repraduc-
tion of supcrior music. There is no alternative
to this.

Are we, 1 wonder, ready to take wp the task
in this way? If we are, if we can measure up
to our new responsibilities, then a new era is
before us, a new day of prosperity is ready to
dawn. Henceforth, if we are wise and stcong,
we shall go out to the American people to sell
to them all of musi¢, symphomy orchestras,
opera companies, dance bands and piano recitals
all in one, all music at command, whea it is
wanted, how it is wanted, and as good as it
can possibly be wanted to be.

The musical possibilities of the talking ma-
chine have always been vast. To-day they have
become miracull
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Barnum With Bailey, Okel
Artists, on Tour With Show
Featured Artists of “Lady Be Good" Now on

Road With Popular Broadway Success—Op
portunity for Effective Dealer Tie-Up

Barnum with Bailey, Okeh artists and star
of the popular musical revae, “Lady Be Good,”
who received praise from both the theatrical

Barnum With Bailey
press and from the play-going public for their
share in the success of this show, are on tour
with “Lady Be Good” and Okeli dealers in the
«cities visited by this Broadway success arc
urged to tic up and co-opcratc in cvery way
with their appearance.

New Sterling Tube Tester
Is Now Being Marketed
Sterling Mfg. Co. Introduces “Sterling Uni-

versal" to Test Vacuum Tubes, A and B Bat-
teries, Transformers, Sockets, Ete.

The Sterling Mfg. Co., Clcyeland, O,, special-
ist in the manufacture of clectrical and radio
apparatus, is marketing a new tube tester. This

Sterling Tube Tester in Operation

is known as the "Sterling Universal,” and shonld
be available for the sales and serviee depart-
ments of cvery radio store. It tests vacuum
tubes, "A” and “B" batteries, transformers,
sockets and wiring circuits.

BEL-CANTO PRODUCTS
Supcrior in Matcrial, Workmanship and
Performance. Bcl-Canto Adjustable Loud
Speakers, with massive, mahogany-finish cab-
inet, at $17.50. Goose-Neck Fibre Horns, at
$10.00 and $15.00. Loud Speaker Units,
patented Flexible Reed Tone Chamber. The
Bel-Canto Recording Dial, $2.00. With mag-
nifying glass $2.50.
BEL - CANTO RADIO & TEL, EQUIPMENT €0., INC.
872 Broadway New York City
Noinmally duribued by Baker.S

13 .
Francisce, Cal.

H Offic: Call Btdg., Sa
nrf.::fm in Los Apgeles, Cal; Portland, Orte.i
Seattle, Wash.; Vancouyer, B. Salt Lake City,

Utah; Denver, Colo.; Chicago, Buffslo, N. Y.;
New Y

ork City

The ability of this instrument to quickly test
tubes when geccived in shipment and when sold
over the counter makes it a radio essential in
the store. Its varied uses in other dircetions,
such as testing batteries, ete., give it added im-
portance. It not only tests the tubes, bmt,
throngh its meters, it gives the milliamperes of
the plate enrrent of vacunm tubes. To be able
to check the Alament and plate voltage makes
it invaluable.

Tesides its valuc in the storc fts many uscs for
the hame radio set owner should give it a wide-
spread sale in other channels. 1t will locate de-
feetive tube sockets, detect open circuits in the
prisnary transformer, find poorly soldercd joints
in the set wiring and test for poor contact in a
Jack,

Connplete instructions explaining how cach of
the above tests should be made are attached to
cach Sterling tube tcster, and thus the device
becomes a ready aid to radio set owners. Its
use by repair and service departments aids eon-
siderably in saving time of the serviee staff.
Not only that, but it adds 1o the competeney of
the personnel and should cut down service costs
to a minimum.

Dealers who find the servicing of scts a prob
lem should quickly see the great value of the
Sterling tester. It not only makes for cfficiency
and cconomy of time, but should aid eonsiderably
in attaining good-will and prestige. Thus it is,
indircetly, a business creator.

Products of Daven Radio
Corp. in Big Demand
Daven High Mu Tube and New Power Tube

Now in Full Production—Factory Rushed to
Supply the Growing Trade Needs

The Daven Radio Cerp., 160 Summit street,
Newark, N. J., manufacturcr of "Daven Re-
sistors,” “Daven Leakandenser” and other radio
deviees, is in full production on its two latest
products, the "Daven High Mu Tube” (type
Mu-20) and the "Daven Power Tube” (type
Mu-6). The demand for these two speeialized
tubes is heavily on the increase and the Daven
cngincers have a difficult problem in making
them fast enongh 10 care for orders.

The "Daven High Mu Tube” and the "Power
Tube” undergo rigid tests. These exacting re-
quirements, for the purposc of maintaining a
high standard of quality, make increases in
production a slower than ordinary process.
There is now, however, no shortage and the
Daven factory is turning out tubes in nceded
quantities.

Production on the "Daven Leakandenscr”
has also been substantially inereased  This
product combines in an attractive form a grid
lcak and a grid condenser. It has heen one of
the fcatures at radio shows held throughont
the country this Fall. The construction, ex-
plained by Daven cngincers, “consists of a hol-
low bakelite spool, within whieh a Daven grid
leak is suspended. Each end is threaded and
fits into a nickel-plated terminal cap. Around
the outside of the spoal, and connected to the
end caps, is the grid condenser, which is formed
by 1wo scparate and insutated wircs, wound
parallel in a single layer. One wire connects
witli onc terminal and the other with the other
terminal, cach wire, of course, having its other
end open.  There being no physical contact be-
tween the two wires, they form a condenser
the capacily of which has been designed to be
just right to fanction properly as a grid con-
denser.”

The “Daven Leakandenser” is made in five
diffcrent values of grid leak, making available
a selection suitable for any detector tube.

l.andau Bros.' Jewclry & Music Store, of
Hazicton, Pa., recently demonstrated the new
Ortliophonie Victrola before the members of
the Sisterhood of Temple Beth fsracl at their
luncheon, held in the ballroom of the Alta-
mount.

——
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RADIO

I'he Bosch Radio Receiver,
unapproached m tonal
quality, volume, selectivity,
simplicity of operation and
beauty of design, 18 2 prod-
uct of an organization ex-
celling in the manufacturc
of precision electrical equip-
ment. The Bosch radio re-
ceiver and the Ambotone—
the Bosch wood conowd re-
producer—combine to give
a new standard of quality in
radio reproduction.

The authorized Bosch
Radio Dealer has these in-

comparable selling features
in Bosch Radio Products,
plus the valuable presuge
and public acceptance that
goes with the Bosch name.

Write at once for complete
information on the exclu-
sive Bosch proposition for
vour locality.

AMERICAN BOSCH

MAGNETO CORPORATION
SPRINGFIELD - - MASSACHUSETTS
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CLEARTRON

=
GUARANTEED O RADIO TUBES |

To no other line of
radio products should
you give more con-
sideration than tubes,
because tubes are
radio’s staples. They
bring buyers to your
store, if — you handle
the right tube—a tube
that is a sure repeatcr.

Such a tube is Clear-
tron. They deliver per-
fect service, because
Cleartrons are made
right and pass the most
rigid tests and careful
inspection, to insure
| uniformity, before be-
ing packed with our
ironclad guarantee.
Read it below.

Write for discounts ond nome
of your nearest distributor

Following Types List $2.50
G- 400 Restcon

ubs
For D Battery

Etiminalors
crx 120

Ceu
Ampiifiers
List $2.00
N CTX 112 Power

Tubs

ALrAUutars (6 make epla mrst
oy Closripg Tabe v

o G et e
by reqdromant L that the
ke o A b e

Eanls 5 Win

aulppe

Genuine  Boke.
Hle Bagrs

Cleartron Vacuum Tube Co.
Executive Offices:
28 West 44th Street, New York City

Fnetorles:
West New York, N
Bremlughon

ForR BETTER RECEPTION

Brooklyn Stewart-Warner
Branch Gives Co-operation

Sol J. Levy, Radio Sales Manager, Has Staff of
Trained Salesmen and Other Means of Help-
ing Dealers Sell Stewart-Warner Products

The radio division of the Stewart-Warner
Prodncts Service Station, Brooklyn, N. Y., serv-
ing the territory of Brooklyn, Long Island,
Staten Islind, Westelester and Rockland Coun-
ies, inder tlie management of Soal. J. Levy, Te-
ports A most satisfactory demand for the Stew-
art-Warner radio cquipment and a large numba
of accounts opencd in the above-mentioned ter-
ritory. A systematic, extensive campaign of co-
operation with its dealers distinguishes  this
Stewart-Warner branch and Manager levy is
leaving 1o stone inturncd which inight liclp the
retailer sell his products. An cxample of the
mannce in which the branch is lielping the
dealer sell is explained iu a recent letter to the
trade in which Mr. Levy explains how he will
scnd to cach dealer a staff of trained housc-to-
house salesmen, all of whorn have a wide know!:
cdge of the Stewart-Warace products, wlo will
work with the dealer and rcceive their commis-
sions from hitn on the basis of a schedule pre-
pared by Mr. Levy.

In conncetion with this housc-to-house cam-
paign an acroplan: d on an bil
chassis and fully equipped with Stewart-Warner
radio cqnipment and advertising will visit the
neighborhiood and aid the salesmen in selling
the Stewart-Warner products. The driver of
this acroplane-auto will distribute posteards to
the public asking them to wait before buying
their radio scts until they hear from him. These
postcards thcy arc asked to rcturn and they
will then be sent to the dealer and his sales
staff as a list of likely prospects. Dealers have
expressed cnthusiasm over the planned cam-
paign. Another featnre of the Stewart-Warner
policy that will appeal 1o dealers is that the re
cipient of a franchise rcecives territorial pro-
tection.

Okeh Record of “Little
Annie Rooney” at Strand

The Okel recording of "Little Annic Roouey,"
by Vinccnt Lopez and His Hotel Penusylvania Or-
ehestra, is meeting with a great demand, duc to
its excellence and to the popularity and wide
publicity which is being given the film of the
same name which played for several weeks at
the Strand Theatre, New York, with Mary Pick-
ford in the title role. Another feature of the
tic-np between the record and the filn was that
during the picturc's showing at the Strand the
Okch recording was played and the strains of
the ninsie were broadeast throngh aloud speaker.
Spccial posters, featuring this recording, show-
ing Mary Pickford in onc of the scenes from
the picture, were distributed to Okch dealers.

Demonstrate the Orthophonic

Boise, 1pAHo, November 4—A  demonstration
of the new Orthophonie Victrola was given to
an invited asdicuce nnder thc auspices of the
Sampson Music Co., and the praisc accorded
the mew instrunicut by both press and public
was high indecd. A large and varied list of
selcetions was plaved and the eomparison be-
tween the present type of Victrola and the new
instrument was most cffeetive.

Buys Dixie Mus—ic Shop

M. Radel, proprictor of Radel's Mnsic Store,
recently purchiased the stock and fatures of the
Dixic Mnsie Sliop, 538 Lewox avenne, New
York. A complete stock of talking machines,
radio receivers, pianos, musical merehandise,
records and other musical accessories is earried

S-trorr‘)gerg-Ca:lson T;ble
for Radio Being Marketed

Latest Product of the Stromberg-Carlson Tele-
phone Mfg. Co. Is Table Specially Designed
for Radio Model No. 601

A spegially designed table, of unigue but at
tractive appearance, for mounting the Strom-
berg-Carlson Na. 601 table type radio recciver
is now heing marketed by the Stromberg-Carl-
son Telephone Mfg. Co. of Rochester, N. Y.

This table is just large caough to accommo-

Stromberg-Carlson Table and Mode} 601
date the rcceiver in a most pleasing manncr
11 is cquipped with a sliding shelf that can be
pullcd out for the purpose of logging stations
and which can be pushed back out of sight when
wot in usc. The front door is designed to give
the pleasing appearance of two drawers. This
door is of one-piece construction and hinges
down exposing ample space for balterics and
battery charger, or battcry eliminator. This
conscle table is known as List No. 2881

Weston Electrical I-ns. Corp.
Shows Net of $425,651

The Weston Electrical Instrument Corp. for
the cight months ended August 31, 1925, re-
ported net carmings of $425,651, after interest,
depreciation and tax resesves. This was equal
to an annual rate of §6 a share earned on the
Class A cumulative stock. After allowing for
the participating feature of the Class A stoek,
the carnings, according to a statement issued
vesterday, were cqual to an annual rate of
$3.68 on the Class A stock and $2.68 a share
on the common stock

The improvement in earnings, according to
the statement, was due to the increasing use of
indicating volt meters on radio scts, and the ex-
tension of automatie train control, which re-
sulted in the placing of large orders for the
company's speed indicators for locomotives.

Willard Music Shop Opens

Cixaixnat, O, November S.--The Willard Mu-
sic Shop opened the latter part of last month
with a complete line of musical instruments, ra-
dio cquipinent, records, musie rolls and shect
music. Harry Kligfeld is the proprictor of the
new establishment and he has had many ycars'
experience in the retailing of musical instrn-
meats,

The Ferm Mnsic Shop, Brooklyn, N. Y., re-
cently purchased the music business of Charles
Graf ow Manhattan avenue and will add it to his
growing busincss on Nassau avenue.
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Schloss Bros.Cabinet for Radiola 25

Approved and Selected By Leading RCA Distributors

i1
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o DU nenS
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T

e A Graceful and
%] Artistic Setting for
It a Fine Product

I
i This cabinet improves
| the appearance of Ra-
diela 25 It s a beau-
tiful picce of furniture
4 and an exact mateh for
this particular machine.
k Sliding shelf on side for
| lond speaker and en-
closed compartment Schloss Cabinet No. 225 for Radiola 25

;g:‘sﬂf:’.'”ué’l',;ﬁ};‘;;‘;’_ Hewght, 2% Width, 214" Depth, 2014%,

o JaT 74 JGNTTa LA T M T

L7

&
& Approved and sold by all the leading jobbers. If your jobber is unable to supply
) you, write to us direct, giving the name of your distributor

A Catalog for the Asking

O B U

SCHLOSS BROS. & comoration 801 E. 135th St. New York City
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Urges Intelhgent Sales Promonon of ,.’i'i.. IR TP borl,
Talking Machines and Records by Trade " "770 00 oo oo
H. V. Pettibone, in Interesiing Communication to The Talking Machine World, Emphasized Profit :\":(’l I','.' c'c':fc',' . ’l':‘l,,; ;,cﬂsu,clﬂ:"...c',":;"
Possibilities of Tying Up Talking Machine With Radic Broadcasilng =, @ [
sible ws s muy be over the rudio, it Is pos- s - o M" Nics

In the course of a recent letter, highly rom-
mendatory ia substance regarding Ui wmerits ol
The Talking Machine World, H. V. Pettibone,
4 Clinton sircct, Woreesler, Mass, finds fanll
with the apparemt ncglect or indiffercnce of
talking machlne merehants to the greal oppor:
wmities that exist for intelligent pni \y ree
garding developments in the raillo and broad:
casting fields as far as il alteets 1len. He says,
n part:

“There are none who will deay that the radin
is doubtless here 10 stay, awd why aot the
phonograph alse? 1 would wol be withont
rudlo, ncither wonld 1 wish to have the plono.
graph takem from thr home. | am a little dif
ferent from others, and we necd then both.

“But now a word as to this ‘lay-down’ spir
uo ‘fighl-it-out’ spirlt at all. With the Atwaler
Kent hiour on cach Sunday evening, in whiclh
are featured the world's best aml most 1aleuted
artists, most, if not all, of thew reeording arl-
ists for one finm or another, we arc given a rare
mnsical treat.  Throngh the radio we are
brought face to face, 1 niight alinost say, with
the artist, not possible in the concert hall. Even
then we hicar them as they are at the lime, and
not alone as the artist is bul as Whe receiving
scl is performing at the lune, but I might say
tiial is a part of radio as it is lo-day

"We have alrcady heard Werrenralh, of Vie.
g fame; Secidel, of the Columbia;
Homer, of Victor, and Anna Case and others
are to follow, wnade famous, 100, by their Edi-
son recordings, yct we fail to sce adverlisce
ments announcing lhe faet that thesc artisis
arc to be our guests and cnterluin us in Ihe
contfort of our own lioines through these re-
cordings at sueh times as we may desire,

“Atwater Kent hour is naturully udvert
Alwater Kent radio, but as we listen to the art-
ists over Ihe radio let ns not forgel that thils
will probably be the first and lust time many
will broadcast and that we shall hear them no
more outside of the concert hall. And cven
then when the artists ‘falier’ and becone passé
they will no more appear in conecrt, wuillier
will they be heard over the radio,

"How many tincs we hear the cxpsession, ']
wish they wonld sing that once morc.’ linpos-

iy, aml the arlis
by means of lis

sible to siatisfy onr every w
is ours, at our 'beck aml call,
recordings.

"What would wi: wol give 1o hear Carnso,
Williaws, Powell and otlices over the raih
Yel we have their recordingt ever Lo entertain
us, and the time will come when this will be
true of Kreisler, Spaulding, Case aund others
cquully as prominent to-day. It will he a real
treal lo hear them over the radio, yet what
pleasure to kuow we miay add these siane sele,
tions In the form of varions reeardings to listen
10 again and again, cven after these artists shall
be no morc.

“h is radio that is giving these a s ro
newed promincence, adverlising, if youw wish to
call it such, yel why ‘sit back, und in n
contenl wateh the phonegraph wonderme
almost, as thengh the radio was bm 4 sicp in
advance. At that, the phonograph w.s the step
in advance over the carly wircless, when the
signal was the m. of trausmission.  And
now we have both the radio und phuenog
cachi cqnally cssemtial in its own parti
sphere; so while radio is paymy for the adver-
tising why not make liis same advertisi
bring the dusi-covered phonograph
corncr, add to our colleclion of recordings us
radio broadeasts cach Smuday evening, and let
ns wol be a bit bashful aboul unmouncing the
fact that we have these recording onr stocks
awaiting inspection.  Now is the time for the
Edlson dealer 10 gel busy and let his trade
conduct a tone tesl of their own, scc how uear
to the arlist is their recording, and the Vicior
dealer is given ample opporiunily to back’ his
ussertion that the record is the artist, and so
on down the line,

“While the spirit is on as we listen 1o e
arlist broadcasting then is the tinc 1o dispose
of the recordings of thut artist, and to prove
that to-day is the li nnt to-morrow, sell the
custamers bath radio und phonograplh, and show
thein, too, what a phenograph nnit really is, for
many peesons re satisfied with the tonal quali
ties of their pllmlographs who have yet Lo hear a
loud speaker to su

*f will wot take np more of venr time, bnt 1

Tlodet 11
You will then be contvineed that never
before have you hcard REAL Radio.

You will then realize why the Blair Rr-
ceiver is ereating a sensalion and is sell-
ing like wild fire, wherever it has been
itemanstrated and heard.

368 Sixth Ave.

HEAR IT~
T Bt
$7

W'rite or wice s for the name of th,
ifve who oill give yon a demonsiration aud full gursiculirs.

LIST PRICES

Fast of Rockies—Model 11—$75; Standish Consolr, $125; L'El
West of Rockics—Model ll—lﬂﬂ Standish Cousolc, 5135 LU

et SIX TUBES "t
Resistance- -Coupled Amplification

The Original and Genuine
Resistance-Coupled Receiver

LAIR RECElyrp

You will then admit that the Blair is su-
perior to all other reccivers regardless of
price.

Some unallotied Blair territory is still open,
Wrile or wire ns today for particalars

venress Blalr representu.

-, $I50¢
Elrgunte ¢,ou=u|r, $160.

New York City

offered fn the v of entertainment for thr un

clnge
vimd np’ 4h nograph ind
iter Kcul Wonr of this or
that Sunday cvening.

“1 did not intend, when 1 started, to lake wp
so mnds of your time, bul, fact is, I lave seen
so mineh of this .indolence, 1 gness that is the
ight word, that it has gat on my wind a bi
for when we night he taking nlvaniage of op
¢ we arc wattlng for opportuirily to give
ich’ along the right path,

Aud remember, 100, thal 1t is no fanlt of
bnsiness that when a cnstomer asks for some.
thing you have not got he goes only to buy
where they earry

you have uol gol, and | mever
good business to make a ‘fair’
might be making twice as m If phono-
graphs and records are not 'going,’ just see if it
does nol lic with us just why this sccms 1o be
<0

consider
ng when 1

What ‘live’ dealer will trade with a jobber
who is not alive, who will not give service?
Just remcmber, 100, that customers will not
wasle much time on a dealer who docs not en
thuse abouw his line. Thex may not tell you so
in so many words, bhat they tell you just as
cffectively when tliey pass their dollars over
the counter of the fellow who has what they
makes that fael known

Very trl

want

KimaroNy.

Gould Un_ipowerTs
Popular With Public

Product of the Gould Storage Battery Co. Fill-
ing Real Need

The Gould Storage Battery Co., New York
City, reports that it has had partlenlarly greal
snecess with the Gould Unipower, which it
placed on 1he mnrkcl al the bcglnnlng of this

Gould Unipower
scason. In referring o this deviee, an offci
of the company polnted oirt that it is nol a so-
called battery eliminator, but is a scientifcally
designed “A” powcr unil that automatically con-
verts honse lighting cusrent into radio power of
constant full voltage.

Duc to the fact that It is a single conspact nnit
in a well-finished gas-tight case and that il fits
and matehes wost radio cabincts, the ad-
vertising appcal generated by this copy on ihe
Gonld Unipower has been different from that
nsually employed in featuring batieries. In al-
most every instance the Gould Unipower is
shown in hiome surroundings, in close proximity
10 good furpilure or expensive hangings. It is
being featured as part of home furnishings. An
olher point stressed in the publicity of the com-
pany is its ease of operation. A single miaster
conlrol switch operates hoth the radio set and
the Unip . Many other individual claims for
the Unipower have suceceded in plaring this de-
viee in an enviable position in radio sales.
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JEWETT QUALITY PRODUCTS

CONE SET

List $140

Three of Jewett Quality Products buiit as only Jewett
can. A Receiver of originality and the nearest to per-
fection ever built, eliminating all B Battery noises so
prominent in most sets. With the aid of either of these
two speakers, the reception is equal to the actual pro-
duction,

List $18.00 Dealer Franchises dre Still Avaislable

Exclusive Metropolitan Distributor

List $30.00

Jewett Distributing Co. of New York, Inc.
16-22 Hudson St., N. Y. City
Phone 5921.5922 Whitehall
ﬁ){\\ =/ u\ /AN
Daytonia
Day Fan 5

Day Craft

List $145 ‘ List $300

The only set on the market which has a one dial control, show-
ing meter and wave-length readings on this dial.

The 1925-26 Day-Fan Radio line includes ten different models
and box speaker for every requirement. Our service facilities on
Day-Fan insure perfect satisfaction.

Noyes Electrical Supply Corporation

33 Park Place, New York City

Sole Metropolitan Distributor of Day-Fan Producis
Barclay 1023.24.25.26

List $115
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New Products Force Better Sales es Methods

Sales Volume of Remarkably Improved Reproducing Instruments
Depends on Intelligent Sales Promotion of the Retail Trade

1t is not 1oo much ta suy that duriag the last
few weeks the whole atmasphere of the talking
machine bitsiness has been clunged. The Vie-
tor and Brunswick announcements and demon-
stralions liave brought about a change in the
general teade feeling which can enly be called
“eleetric.”” Evcrybody now is on Lhe qui vive Lo
see what the futurc will bring fortll. LEveryone
has the highest liopes, FEveryone belicves that
the talking machine trade is about to enter
upon a new period of achicyement,

Nor is there any reason to douht the prob
save only the reason of skep-
tlcism concerning the ability of the retail trade
to grasp and muaintain ils hold upon correct
principles of salesmanship. No one can hope
that these principles should be grasped by cvery
onc immediatcly or that their general applica-
tion should come abont casily and whthoul rough
traveling; bul cvery one may, and must, liope
that the new deal now mipe I not be
suffered to degenerate into an exh on of bad
manlpulation of the cards, and loss of trick
which should hiave been won. In a word, every
wise man will hope that the reiail trade will be
wise, and will make good. Buu if this is to be,
then obvionsly the salesmanship nmst be good
also,

We and They

It is surely obvious that the pnoplc are nol
going lo resh in aud b
new records and new
we have done our pait 1 edu g Uiem, The
talking miachine experinee of the past will
partly he withont value to us under nrw condi-
tions, because that business waxs bullt up upon
what amonnted to an exclusive position lu the
ficld of mnsic reprodn That exelusive po-
sition is no longer lield, since both railio broad-
casting and the reproducing piuno have coine
d the last few years and are
wow ictive iind formidable compelitors. Never.
theless, they Im\c changed thic coi 5, aml
onr sale therefore ad

s and nuntil

wltt it finds before it,
Allowing theu that the first principle of sales-

uel we now have to sell, we turn to the sccond
princlple, which is Ihe princlple of Funclion.
One does nol buy the malerlal called a machine
tool or a piane or a moter-car or a butcher
knife, No anc, thal is lo say, goes out to buy
any onc of Uhese things, or any other thing re-
garding it in thc light of Ihe aggregated matter

A new condition in merchan-
dising suddenly confronts the
trade with the introduction of
improved reproducing instru-
ments and records, Better
selling methods are essential
if the dealer is to secure sales
volume. Braid White makes
some constructive and inter-
esting comments regarding
this phase of business in the
accompanying article. . . .

Oue docs not buy a
s a ccrtain nuinber of
uy ponnds of steel
wire, One binys It because it will do somiel
or other, give one pleasure of some kind, cven
if the pleasnre be more social than musical,
So ulse onc dors ol sct oul lo buy the aggre-
gated pounds of steel that make up a motor-
cir. Onc buys ils speed, ability to go any-
wliere; one buys travel, motion, thrills. When
one buys a talking mieline and records to go
with il ane buys the performance of music
under the finest conditlons, miraculously pre-
erved so thal it may be ealled at any waoment
into hfe by the veincnt of a hand and the
pressing of a button
c then whicl is bouglt, and sales-
t be applied to selling musle and

‘I'his is only another way of saying Uiat our

$28.50 “unak"

1451 Hamilton Avenue

“B” POWER SUPPLY UNIT

The sensation of the year.
troublesome “B” batteries to fuss
with,
long expected an efficient successor
to radio batteries.

NOW IS YOUR OPPOR-
TUNITY TO CASH IN

Liberal Discounts With » Rapid Turnover

THE ACME ELECTRIC & MFG. CO.

No more

The Dealer with vision has

Guaranleed to Serve

Wrile for detalls

CLEVELAND, OHIO

salesiunship nnst include a very persistent
campalgn of ¢ We milght as well
admil the truth now al the beginnlng of our
new age of talking machine salesmanship that
the buying public las ncver yet thoroughly ap
preciated what the talking miachine could do
It of course, truc that the first great succe
wits made in the talklng machine game when
it was perceived that the true position of this
remarkable inveation was in the musical Instru-
ment field. Then eame the courageous aud sue-
cessful altcmpl to sell the public on the idea
of talking machine musie. T was done by
cnlisling the aid of well-known {by nawmc)
singers and players, especially operalic artists,
and sclling machines and records through them,
In those days the Amecrican people were so
gencrally ignorant of music that the names of a
few opera sturs constitnted the averige man's
stack of knowledge, so thnt undoubtedly the
plan of selling music through these names was
perfecily sound. Cerlainly il won.
A New Decal

Bul now a ncw deal has been made, The
talklng machine enters wilh ncw stundards of
perfection in recordlug amd reprodiction, und
it cnlers at a momenl when Lhc American
public can look back upon Lwenty ycars of edu-
eation in music appreciatlon. 11 is said that
there are now nmcarly slxty symphony orclies-
tras of from fifty to one hundred players apicce
fungtioning regularly in the Uniled Slates to-
day, whereas twenty years ago there were about
six. To-day a scorc and morc of Amcrican
cilics Iave annual scasons of grand opera. The
schools teach music, Music literally is in the afr.

Plainly there is mwch more known about
¢ Uian there once was, and the public spirlt
is mweh nore critical, being based much more
upon practical knowledge. Conscquently in
selling the new machines and reeords we have
to sell their improved reproduction to a publie
all ready lo reccive il gladly: bnt at the same
time to a public inuch more ¢
Iess inclined to belicve anything it is told, That
is why we must make up our minds lo take this
matter scrionsly. We must make up ous minds
to work. We must sell our public on the fact
that the talking machine of to-day is a rcal, not
a substitute, reproducer of the fincst musie
undes condltions, now at last realized, with vir-
tually a perfect resull, This we have never be-
fore been able to say. This to-day we can say.

Shall We Be Wise?

But it is not cuough lliat we can say it. We
must say it and say it cvery day, cvery hour,
cvery minute. We have music al command,
music that sounds as music should sound, music
that does not call for apology or cxplanation.
Arc we going lo be wisc enough to teach our
buying public that this is the thing Lhey have
always nceded? Or shall we stand back und
wait for the buyers to come flocki w?

Shall we be wise? That is the whaole ques-
tion. For the principles of our salesmanship
are clear. \We must realize thiat il is a new deal
for wusic in the home which we have to sell;
and we must also realize that it is going to be
Just as mueh of a job to put this over as twenty
years ago It was for the first time to put over
the talking machine as a musical instrument
1f we grasp this fact, rcalize all that Is in it
and make our pluns accordingly, we shall suc-
cced. 1§ we drift, we shall fail.

In New_ Home

The John G. Schuler, Inc., music store re-
cently moved from 1394 Main strecl, Buffalo,
N. Y., to 1301 Jefferson avenne, Increased busi-
ness inade the move neeessary.
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Here’s the Booklet ~
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treo eolors, deckle.edge cover. Inside printed on firstgrade
eoated paper, HNiustrated with thumb.-nall sketches in tia colors.

/m conmicrciallienvelcpeleete i oriicdhig “:

Now go on with the Story
The History of Communication ||

S a booklet that has been written especially for The Radio

Industry, and covers the History of Communication through
the ages of prehistoric, ancient, medieval and modern History.
It explains the semaphore system and modern radio com-
munication.

This booklet can be used by manufacturers of radio ma-
chines or accessories, or by dealers with their advertisement
on the front page as a follow up in newspaper or magazine
advertising—or as a log book or as part of equipment.

Present this interesting booklet to the layman and watch
your results,

LA R

For further information uddress

THE SCHILLING PRESS, Inc.

:_ Headquarters for Direct Mail Advertising
Schilling Building NEW YORK 137 East 25th Street
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BRASS
AMPLIFYING

Y X, P:8. 'E'} » TYPE '""N»
Height—11% b, Height—12V; inches.

Bell or Flue Dismeter— Bell o Flare Diameter—
934 Inches.

Flmﬂud ln amart looklng Finlshed n Ach brown
M‘rl lestherette,

TYPE ‘ES’’

Samme
finished Kn 'ltllllllu] hel:hl
erystal gol

Price ..........3750

COMBINATION
TONE-ARM QUALL-TONE
This Quall-Tone fone.srm RADIO UNIT

har en inferior safve (ser
arvow.murked disc in phots Adjustable mature peem

above) which throws cone Core of lamiruled

unusuel clarificstion ol Ionc

TYPE '"N§”°
PN —=bul
nnx.w in ‘Tetliog. crvatal

irom'phonogreph dizebesem ot e vt 15, S,

STl 5d  DURO METAL PRODUCTS CO., & Lol g ot
e shengerh oot 2649-59 No. Kildare Avenue H‘gﬁa‘ﬁgﬂ;;
:).:: oo (v ot CHICAGO, ILL. G :iwololme!:., i

price
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Mutual is Supreme |
in Sound Reproduction—Both Radio and Phonograph !J
UNITS

of the better class—combining Tone and Volume—Rich and Clear
and-at the Right Price

| Adjustable Unit
Hear the Mutual Units in side-by-side comparisons with other units and be convinced of their merits

Tone Arms

with No. 4 Reproducer and Adjustable Unit

No. 6 Radic Combination

No. 4 Radio Tone Arm

Distributors —Write for our interesting territory proposition

Address our Executive Office at
New York City

149.151 Lafayette Street

”m""‘""mmpzxﬁm&cow

DisTaioUTORS rand &
“n el Hardwass”




100

THE TALKING MACHINE WORLD

Novenmeer 15, 1925

Early Arrival of_Cold Weather i;rings Up :

Sales Volumes

in Cincinnati Territory

Increase in the Demand Felt In All Lines—Introduction of Orthophonic Victrola a Huge Success
—Stocks of New Brunswick Panatrope Duc—Other Trade News of the Month

Cincinnaty, O, November 7.—At last the new
Orthophonic talking machine is here, and it has
been successfully demonstrated to the public
by the dffferent dealers who handie it. Mon:
day, Noveinber 2, was Orthophonic Vietrola
Day, and thousands took advantage of this op
portunily to view the instruments in the leading
Victor retail stores.

Brisk Weather Aids Sales

The unusually carly arrival of Winier temper-
atures hias had the cffect of stimulating the sales
of talking machines and rccords, and dealers in
general report that business is good. The holl
day trade is expected to be even greater than
it was last ycae, at which time it was eeported
to bc very large. The dewand for radio com-
binations and single instruments is also grow-
ing. The Orthophonic machine is wot yet of-
fered with radio combined, and it is stated that
this will not be on sale here wntll after the
first of the ycar.

General busincss conditions have imiproved
greatly d for this rcason dcalers have mude
preparations to take care of a big demand far
talking machimes and reeords. Collections are
reported to be good, with a larger mumber of
cash buyers than heretofore.

Trade Revival Due, Says A. H. Bates

A. H. Bales, of the Ohio Talkmg Machine
Co., wholesaler, is of the o that the re
cent impravements will bring about a great o
vival of intercst in the talking machine, with the
result that there will be a mnch greater o) nd
for instrumnents and rccords than cvir before,
The talking machine dealer can now mieet the
demand of the “classes,” as well as that of the
“masses,” and that breadens the market a lat,
he expluined

Satisfactory Columbia Demand

“HBusiness is very good right now, and it is im-
proving cach day,” stated Miss Rose Helberg,
manager of the loral branch of the Colnmbia
Phanograph Co. “All of our dealers expeet an
unnsually large holiday trade, and they are mak-
ing their preparations accordingly. Records are
in cxceptionally fine demand. Naturally, onr
dealers are anxiously awaiting onr new maeline,
which will be ready about the first of January,

but in the mcantime they are having good sales
of present stock.”  Mr, Des Faldes, sales man-
ager of the Columbia’s foreign record depart-
ment, was in the city the carly part of the
manth.

Some Excellent Publicity

Otto Graw, president of the Otto Grau Piano
Co., is so prond of the new Orthophonic Vie-
trola that he svnds in advance one of thesc
instruments, and also a supply of fine records, to
cvery place where he is guing to attend a din-
ner or meeting, As he is a great “joince” and
belongs 1o varions or thi
fine ot of publicity The mew instrunient is
already in great demand,” cxplained Mr, Gran,
“and we arc wondering whether they can be
1de fast vnough to keep up with the siles,
am confident that they will create a r
und increased jnterest in talking wnachines, be-
cause of thvir perfect reprodnction, A greal
many eritical persons who would net cansider
the purchase of s formmer machine will bny
these, because they overcame all possible objee-
tions,”

Busy Times With Sterling R. & R, Co,

‘The Sterling Roll & Record to. reports 4
thriving tion with talking muachine dealers
not only on all talking machine products but on
radio goods well,  According to Ben 1
Brows, manager of the company, the Adltr-
Royal, for whith they recently lecame distribn-
tor, has heen in partienlar favor and the A-C
Daytan products arve slso having a good de
mind,

The Sterling Roll & Record Co. has also
placed the Operadio prodnets with many deak
ers in this territory and these sets will be ac-
tively pushed dnring the Fall season. Aliss F
Freidhof, who handles mueh of the office radio
. helieves the products presented by
Roll & Record Co. will fll prac
tically cvery nced of the talking machine-radio
merchant.

Gennett Record Sales Boom

“We never before have ltad as big o demand
for records as there is now,” said Chas. J. Mein-
berg, sales manager af the local house af the
Starr Piano Co.,, maker of Gennett records.

“The demand for talking machines {s inercasing
cach day, and we confidently exprct cven ;
farger holiday trade thaw we Iﬂd. last yecar
W. J. Purnell, wholesale mamager, is makn;
trip to various up-State brawches. E. L. Pauh.nu,
vice-president, is out once more, after being
confined to his home two weeks with lumbago
Death of Paul Bicse, Record Artist

Paul Bicse, head of the Panl Bicsc Orchesira,
which under his dircction las done much play-
ing for recording, died herc Qctobuer 26, after
a brief illncss. Mr. Biesc is said ta have been
onc of the first, and probably the first, to usc
the saxophone as an orclicstral instrument.

L. T. Dougherty Promoted

l.co T. Dougherty, who jor some time has
been connceted with the retail department of
the John Church Co., has beea made inanager of
the store. This store, now at 109 West Fourth
strect,. will be moved to a ncw location soon
after the first of the year, as the building it mow
occupivs will be torn down. The W. G. Wood-
mansce Co., dealer in pianos and talking ma-
chines, which occupics an adjoining building,
will alsa liave to nove, for tlie same reason
Wiifle both eoncerns have made tentative ar-
eangements for new quarters, neither dcsires to
announce them at this time.

Looking Forward ta Panatrope

“We expect the new Panatrope in a few day
not later than the middle of the month,” said
Lonis H. Ahaus, of the Brunswick Shop, "and
then watch onr smoke, We have a lot of people
lined uwp waiting for the mew phonograph, and
the anly problent that will eanfront ns will be
to supply the demand Our sales of records
have been very large, radio is moving better
cvery day, and of course therc is some demand
for presemt types of plionographs, with and
withowt radio comibinations. We expect an nn-
usnally large holiday trade, amd natnrally the
Pianatrape will stimulate it. People whe do net
care for the old-style phonograph will buy the
new onc, becanse of its broad range and perfeet
reproduction.”

Crowds at Chubb-Steinberg Store

Almiost as soon as the doors of the Chubb-
Stcinberg Music Shiop were opened the mornintg
of Monday, November 2, pcople began to enter
the store, ta hear the demonstration of the new
Orthophonic Victrola, which had been an
nounccd in newspapers of the day befare. In
a short time the place was crowded, and it rc-
mained crowded all day.

Previous to Hallawceen, onc of the show win-
dows of this storc contained a featnre that kept

the sidewalk blocked. This consisted of an

Of Superior Recording
Material of Quality is
always Used
Best Artists heard on
OKeh Records

PROFITING AS YOU GO!
When you choose O:KJVR&CONS

to sell you are putting into your
business the safest merchandise to sell.

THEY SELL BEST BECAUSE

THEY ARE WHAT THE PUBLIC DEMANDS

Let the profits of other OKeh Dealers be your guidance

STERLING ROLL AND RECORD CO.

137 West 4th Sireet, Cincinnati, Ohio

They are hits of the
minute
Dance music by the
greatest city’s greatest
orchestra

cnormous pumpkin, which was made into a
practical radio recciver, on top of which was a
londspeaker. There was a row af four tubes,
with a full sét of dials underncath, and con-
cealed on the inside was an Atwater Kent outfit.
This display was onc of the most attractive in
the entire city.
Program Dircctor at Crosley Station

Louis John Johnen is now program cclor
of WLW, the Crosley superpower station
Cincimnati, and he will alternate with William
Stocss, studio dircetor, in introducing the artists
and announcing the numbers. Before coming
to Cincinnati, Mr. Johnen was announcer at
WGBS, New York Ci He is a baritone and
teaches voice In the Cincinnati Conscrvatory of
Music

Copyright Sult Dismissed

Upon representation of both partics that they
had reached an amicable agreement, U. 5. Dis-
l(iel Judge Benson W. Hough, on October 28,
dismissed the copyright infringement suit of
Jerome H. Remick & Co., music publishers of
New York City, against WLW, the Crosley
broadcasting station in Cincinnati.

In New Home

Furer's Music Shop, Stamford, Conn,, recently
moved to new and larger quarters at 446 Main
strect. A full line of talking maehinces, pianos
and radios is carried.
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(UNNivcH
TYPE
C.300:4
AMPLIFIE Y
ll ll 1.
mu o e

TYPES C3001A csooczgg cuce

Ever Alert—
Always on Duty~

UNNINGHAM Radio Tubes are the Sentinels which guard radio re-

ception from distortion and discord. If you enlist them as an integral
part of your own merchandise force to give your customers complete radio
satisfaction, they will render dual service

FIRST, in increasing your reputation and
prestige.

SECOND, in yielding an ever growing volume
of sales.

Since 1915—Standard for All Sets.
Price $250

each

i

Home Ollice: 182 Seoond Street
Chioago San Franclsco New York
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Outlines Extensive Plans for the En-
largement of the Odeon Record Library

A. Thallmayer, Manager of the Foreign Language Record Di

ision of the General Phonograph

Corp., Gives Details of Complete Sales Plan in Conncction With Odeon Record Library

In 2 recent chal with The World A. Thall-
mayer, manager of the foreign langnage record
division of the General Phonograph Corp.,
New York, gave an important résumé of this
company's plan in conncclion with the enlarge-
ment of the popular Odeon Library. Mr
Thallinayer, wlo has leen working in ¢lose co-
operation with Otto Heinemnan, president of the
company, in developing this important branch
of the business, is one of lhe recognized an-
os in the forcign lunguage record ficld,
and lis stalement to the trade regarding Odeon
plans was as [ollows:

*Since we introduced imporled Odeon re-
cordings we haye been recciving abmost daily
wentary letters from privale in-
dividnals as well as {rom dealers who state
that our records of Marck Weber, Dajos Bcela
and Edith Lorand haye erealed a new lendency
in musical cntertainment. As a maller of fact
the Tight classles, whicli are so splendidly per
formed on Odcon reeords by lhese artists, ure
becoming very popular as a elass through the
radio, as many of these scleclions appear con-
tinnowsly on rirdio programs. Dealers lell ns
that they actnally coutrol their trade by featur-
ing Odecon rvcords because lovers of good
niusic who have bought them once always come
back for more. As these records are of a semi-
classical nature they do not go oul of date over
it and are theeefore a sale investment for
dealers.

“In order to make Lhe trade betler avquainted
with onr Odcon proposition we have worked
om a sales plan which we lave mailed to all
Okeh and Odeon deilers in the lorm of a broad-
sidc. We present in Lhis plan a complete sir-
vey of the facts abom Odeon records, how 1o
go about offcring them 1o Lhe pnblic, and we
arealso giving information as to the sales mate-
rial that is available in the form of complele
catalogs, special folders, altractive posters,
window displays, etc,, that go with this plan.
Three different assortments of onr famous 3000
series records are suggested to those dralers
wlho wish to lry oul our proposilion on a small
scale and our Odeon library of symphonic
works is fully cxplained.

“We have divided owr calirc repertoire of

inporled Odeon recordings into thece differ-
ent sections. There are to Legin wilh, orches
tral and instriincental selections of light cla b
popular melodics, famous overturcs, cte., whi
are all listed in our famous 3000 serivs, being
twelve-fueh secords, selling at the price of $1.25.
The enlire reperloise In this scries lias been ar-

%

L

A. Thallmayer

eanged in o classificd way i a haudsome lwclve-
page catalog which will be of help to all dealers
who handle this popular serics. We have also
inclnded in this eatalog a list of vocal sclec-
tions of nnusual merit comprising mosily the
well-known arias from Wagnerian operas sung
by artists who have appearcd in these roles in
the leading opera houses of the Continenl. In
order to enhance the sales valne of these ree-
ords we have prepared an attractive folder list
ing all recordings that have Leen made of Wag-
nerian opueras.

“Our third scction of imported Odeon re.
cordings prises the ab d albuni
sels. We liave originated the idea of presenting
symphonic works in album form and we have
claborated on it bv presenting these albuns

EXCLUSIVE DISTRIBUTOR

Metropolitan New York, Northern New Jersey
Brooklyn and Long Island
FOR

ThecAewlederal
ortho-sonic e

Musical Products Distributing Co., Inc.
Also

POOLEY-ATWATER KENT
CUNNINGHAM TUBES, RADIO-ART RED SEAL. WESTERN ELECTRIC
BALKITE, FROST MUSETTE PHILCO

22 West 19th Street

New York City

—
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now in clegant eloth binding, heavily rgol
stamped and giving on Lhe fly leaf or ou
special folder 2 description of lhe music pre-
sculed in the albums. Six of Becthoven's sym-
phonics, including the Ninth Sywmnphony, are
available now, and a lotal of fourteen works
is offered in album form which will be enlarged
by new works as we go along. Our labora
lorics in Europe have succecded in recording
perfectly the most difficull symphonic work
and the Ietlers of appreciation from people who
liave bought thesc records demonstrate that we
have oblained some cxcellent sesults with the
recordings of sympliony orchestras.”

Teletone [facl_or; Rushed
to Meet the Demand

Radio Speakers Made by This Concern Enjoy
Inereasing Popularity

The Teletone Corp. of America, 449 West
Forty-second strecl, New York City, has this
scason confined its manufacturing aclivilies ex-
clusively to the production of tlie Telctone eabi-
net speaker. This speaker is built upon the
principle of sound wave conduction and ampli
fication, the work of acoustlcal engincers. The
amplification chamber is based upon the strue
ture of the human nose and mouth.

The interior ol Lhe instrument is of sprucc
wood. The amplification chammber is produced
by woodworkers many of whom formerly had
expericnce in the manufacture of violins. The
process of manufacturing the Telctone cabinel
speaker is along similar lincs to that carried
oul in violin factories,

‘The Teletone Corp. has worked two shifts
during the Fall in order to turn oul a sif-
ficient quantity of speakers to meet carly de-
mands. With the height of the season now
being reached another shift has been added and
the factory will shortly be on a Lwenty-four-
hour basis,

In marketing the Telelone cabinet speaker
the sales division of the company distributes
its goods through jobbers in the key cilies of
the country. There are, however, no restrictions
as to jobbers® tcrritory. Duc to the facl thal
the company docs not encourage Lhe stocking
of large quantilies of its products by distribu-
tors, il feels no necessity in limiting the
number.

Purchase Music Store

Harrrorn, Conn , November 6.—Wesley K. Clif-
ford and Walter C. Cliffiord, well-known figures
in the talking maeliine busincss for many years,
recently purchased the Widence-Cushman Music
Shop at 719 Main sirect, and have changed the
name to Clifford Bros. A number of new linc
are being added 1o the store’s incrchandise,
which includes talking machines, radio equip
nent, records, musie rolls, musieal mcrchandise
and sheet music.

Piqua Music Shop Opened

Pigua, O, November 6.—A new musie store.
the Piqua Music Shop, was recently opened here
by J. B. Thompson and G. F. Atter. Both of
these young men are well known in musical cir-
cles as (hey are connecled with orchestras. A
coniplete line of all musical instruments is
carried. The formal opening of the establish-
ment took place on October 31 and the pro-
prictors reccived the best wishes of many friends.

New Victrola Demonstrated

Montcosery, ALA., November 4.—A demonstra-
tion of the Orthophonic Victrola was given in
the parlors of the Exchange Hotel reeently to
an invited audicnce of musicians, newspaper
men and prominent citizens. The ecvent was
under the auspices of the Jesse French & Sons
Piano Co.
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No Signed Contracts!

No “‘scrap of paper’ is needed to strengthen the
bonds between Federal and its trade

If you ask an old Federal cus-
tomer why he doesn’t insist on a
signed contract he is likely to
answer, “From Federal? Why,
no one needs a contract from that
house. Their word is the best
guaranty I know of.”

And that faith — built upon
years and years of honorable busi-
ness methods—is the most
priceless asset this firm pos-
sesses.

A contract never kept a custo-
mer with you. A contract fulfilled
under pressure never can be
profitable. Therefore we do not
have any. Federal’s word is Fed-
eral’s bond. And Federal never
forfeits its bond. That is why we
are proud to have the implicit
faith of the finest class of whole-
salers and retailers in the radio
industry.

The new, simplified Federal line
is off to a glorious start. Ortho-
sonic meets the growing demand
of the public for lifelike tone
production. Our powerful na-
tional advertising is putting the
message over. Sales plans—sales
helps—are at your command.

The Federal proposition gives
you a nationally advertised line
that is widely and favorably
known—a name that will bring
you prestige and profit—a dis-
count proposition that allows you
to make money—and an agree-
ment based only upon mutual
satisfaction.

If you haven’t read the details
of this unusual proposition, write
us. We will promptly send you
a copy.

FEDERAL RADIO CORPORATION, Buffalo, N. Y.

(Divition of Federal Telephome and Telegraph Company)
Operating Broadcast Station WGR at Buffalo

Federal

ortho-sonic

Radio

“Rivaled only by Reality”
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Pittsburgh TalkinglMa—chine Dealers Are )
Inaugurating Holiday Sales Campaigns

All Victor Dealers Featuring Orthophonic Victrolas in Vigorous Sales Campalgns—Wide Interest

in Panatrope—Edison Demand Cause

Prrrseukcti, PA, November 7-~The ontsiantling
event in talking machine trude cireles here the
past few days was the co-operative display and
demeanstration of the new Orthophonic Vie-
trala  Every Vietor dealer in Pittsburgh wnd
adjacent territory, starting on November 2 in
line with the geneeal adverstising progrim as
spousored by tie Victor Tulking Machine Co.,
teatusedd the new Orthoplionic Vicleala to 3
large winber of persons, Mendny the epcuing
thy proved to be a highly satisfactory enc for
the Vicler dealers.  Hundreds of persons vis:
ited the varions Vicler shops 1o listen to the
new mstenment. Tn every instance the listeners
were wore than pleised, they weee highly de-
lightell, and 1t 15 cstimated that us a res<ult of
1he demonstrution heliday sales of the new
Orthophunic Victrols will be far heyond the
expectations of the local dealers

Start Holiday Drives

Victor, Brimswick, Etlison, Sanora, Cheney
and Colunbis dealers here all repnrt husineas
couditions as improving and they are anticipal-
ing a very brisk busincss front now nutil Christe
mas Eve. A nuwaber of enterprising dealers
hiave latuched their Chiristnius advertising eam
paigns in a motlest manner 5o as to bring lo
the attention of their elicms and the puhlie
the fact that a tal ne or phnnograph
as a Christniic gift ix quite appropriate. Ree-
ords arc also liciwg brongh lo the minds of
gift-givers,

Pleased With Reception of Panatrope

Brunswick dealers are pleased with the re
ception that the public hias givea to the Bruns.
wiek Panatrope and the Brunswick Panatrope
and Radiola. Throngh the medimn of judici
advertising and satisfactory dewonstrations a
wumber of Brunswick machines liave heen sold
Brupswick dealees arc very oplimistic concern
ing the outlook for the late Fall and heliday
trade. Bronswich records cspecially are in good
demand.

Revival in Edison Demand
A. A Bnc of the Buchn Phonograph Co.,
Edison distributor, reports the outlook for the
holiday trade as very satisfactory Reports from
Edison dealers thsopglout the territory indi-

for Optimism—Other Imporlant News

cate that there is u revival of interest in the
I dison phonographs and Edisen records. The
Buchn I'tenograph Co. las i
‘Iionipsen Nentrodyne radlo and the entire luie
of the Zcuith Radio Corp. R. \W. French has
heen added 1o the travcling arganization of the
Buchn Mhonograph Co.
Advanee Orders for Holidays

AL the Columbia Music Co Jolin Henk, gen-
eral munager, stated that advinee husiness for
loliday dehivery in the Columbia, Edison and
Brunswich lmes was muceh hetter at this time
than it was o ycaf ago, lorcign reeords, n
whirl the Colnmbia Minic Co, docs an execps
tonally larpe lusiness, will show a decided
Bi the current month over the same nionth
a year ago.
New Sonora Models Find Favor
nra dealers are highly pleased witl the
new model Sonoras thay have just ¢oine on the
warket. The attractivencss of the varions
madels lias found mnch favor nong the bny-
ing public and sales arc reported as satisfac
tory. Sales of the Sonoradio arc also keeping
np well

Discuss New Condltional Sales Act
Au important miceling of talking machme

S

dealers and munsic merchants in general was
held at the Hatel Henry List mor wilh
Aetlinr O lechuer, of the Leeliner & Schoen-

Lerger Co,, presiding.  The meeting was called
for the purpose of diseussing the conditional
sales uet of Pennsylvania, which hecame ef-
feetive as a law on Septemhee 1 This law has
heen the snhjeet of considerable study hy the
denlers in musical instruments of this scction
as well as their lawyers, and there is a wide
difference as to the meaning and operation of
its varions scetions. In passing it might he
noliced that this new law contains thiriy-three
scetions and was approved by Geverner Pin:
<hiot on Nay 12 last.

Alexander P, Lindsay, a promiuent niember
of the Allegheny County bar, attended the meet-
ing and discussed the law a1 considerable
length, answering n number of questions that
were put to him hy the guests. On molion
of Mr. Hamilton it was deciled te name a com-

He works shoulder to shoulder with his
dealers at all times—he never compeles
with them. Large stocks of the best and
most desirable radio equipment arc car-
ried ready for dealer shipment on a mo-
ment's notice,

An inspeetion and repair department is
maintained so that apparatus, requiring

14 o poratus 466-W will help you.

A et

WHOLESALE

““% HighRadio

Tle up with HOMMEL NOW—the Helpful Jobber. Our

929 PENN AVENUE ——Z ik

"HOMMEL
is an Ace-

y Jobber

testing, €an be quickly checked before
shipment, and repairs made to returmed
sels without sending Lthe cquipment te the
factory.

Hommel dcalers furthcr benefit from
Hommel’s natioual advertising as all nser
inquiries and orders resulting are for-
warded promptly Lo the local dealers,

scw Encyclopedia on Radio Ap-
Write for your copy to-doy.

EXCLUSIVELY

MMEL&EDB

oW Z——— PITTSBURGH, PA,

wmitlec to confer witlh the legal advisers of the
various frms represented with a view to se.
curing a uniform sales contracl or lease that
would stand the test of the law.

Awnong the phonograph dealers and musieal
merchandise dealers present were William C.
Hamilton .nd Clarles 1. Hamilton, of the S,
Hamilton Co.; A O Lechner  and
sehoenherger, of e lechner & Schoc
Co.; |. O. Bair and C. C. Furnicr, of J. H Buir
& Son; W. H. Goldbluni and Floyd Evler, of
e Rudolph Warlitzer Co.; Panl $. Mechling,
of the Dawson Bros, Piano Co. E. J. Michael,
of ihe E. J. Michael Co.i Mrs ¢ Mullen
of the Henricks Piano Co.; F. J. Groves
Groves Piaro Co.; Throdore Hoffman, of the
J. M. Hoflinan Co, all of Yittshurgh; W
Bloom, of Coopcr Bros., New Kensinglon; 1
M Kelly and C. F. Gaylord, Pioncer Musie
Housc, Indiana; M. V. De Forcest and William
M. Dec Forecst, Sharon, Pu; W P.oand F. C
Wampler, of I©. C. Wampler & Inc., Me

Keesport; J. G Wicster, G. W. P Jaue, nsfe
Co., Washington, Pa
C. V. Breyman Opens Store
C. V. Breyman lias opencd a new radia shop

at 422 Third street, Beaver, Pa, He lias . com
plete stock of radios and rad’'o cquipmen H
has on display six models of the Freshnian
Musterpicee, four models of the Atwater Ként,
and other sets.
Stage Radio Demonstration

A rudio dealers’ demonstration was licld in
the M. C A hall at Frankling Pa, wiil
H. Stickle, of the Penusylvania Rubber & Snp-
ply Co., in charge. Sixty-five persons were
present.  Prlor to thc brsiness session dinn
was served; then followed several imtere

talks, including an address by Berl Rick . of
the Operadio Co., of Clicago, Ul The talk
and demonstration were lighly interesting and

instruclive.
Death of W. C. Dierks
‘Talking machine circles as well as the music
trade in general were deeply sliocked at il
sudden death of W. C. Dicrks, general manag

of the C Mellor Co. Mr. Dicrks passed
wway at lis home in Ed ond, a swhurb of
ittshurgh, on Ociober Mr. Dicrks was

horn in Recdsburg, Wis, in 1837. TFor a nmm
ber of years lic was engaged in the music busi
uess in the West, in 1911 coming to Pittshnrgh
as gencral munager of the €. € Mecllor Co
A numhber of the talking machine and musi
trade representatives attended the funcral. H
is survived by his widow, a daughter, Elizabeth,
d a son, Barry C Dicrks, an architect who
makes liis home in Paris. H. H. Flcer, of Lyon
& Healy, Chicago, who for many ycars wa
associated with the € €. Mellor Co, latlerly
as sales manager, came on to attend the {uncral
Orthophenie in Special Display Room

At the Rosenbauin Co., Pittsburgh, a special
room in the talking machine dcpartment has
been set aside for the display and demonsira
tion of the Orthophonic Victrola. This inno
vation on the part of the firm was suggested by
C. R. Parsons, mapager of (he talking machine
depariment. The new display room is located
on the baleony floor in part of what was once
the office of Mr. Parsons, A large nomber of
persons have been given demonstrations of the
new Vietrola and were loud in their praise of
it. Mr. Parsons is of the opinion that holiday
sales will be especially large. In the same de
partmenl there arc on display the new model
of the Sonora phonograph which are attract
ing a great deal of attention.

Radio Show at Kaufmann's

One of the largest radio shows of the season
was that held the week of October 26 to 31 in
the new radio department of Kaufmann's (The
Big Store). The new radio seetion is now per-
manenltly located on the eleventh floor, where
is also lacated the Vietrola dcpartment. The
installation of the radio department was marked
by the sending out of a large number of invi-
tations inviting reciplents to vicit the new de-
partment and the radie show. Tle following

(Continued on page 106)




Novemper 15, 1925

THE TALKING MACHINE WORLD 105

TELETONE casINET sPEAKER

All Wood Construction
Inside—Spruce
QOutside—Walnut

Beautiful Walnut
Finish

15 inches High

3% inches Decp
Packed in Individual

Corrugated
Containers

Easy to Handle

Easy for your Customer
to carry home

Net Weight— 5 lbs.
Shipping Weight—6 lbs.

The New Teletone Principle of Sound-

Wave Construction and Amplification—

Based on Structure of
Nose and Mouth

Refer to the above sectional view of Teletone. Note
that a sound-wave coming from the sound produc-
ing unit “A” (the human vocal cords) is amplified
through the orifice “B” (the human larynx) until
it reaches the conducting area “C” (the back of
| the throat), whence it is again conducted to the
point of greatest amplification “D" (the correctly
| formed and opened mouth of the singer).

“Makes
Any
Receiver
Sound
Better"’

33259

Ready to
Listen

Teletone Cabiner Speaker pleases the ear with
its sound, delights the eye with its appearance,
and pleases the purse with its price. Beautifully
finished in Walnut it stands 15 inches high and

is only 3% inches deep. A handsome piece of

furniture, fits on top’ of any receiving set, or
any 3% inch space.

Jobbers: Some territory still
open, ‘write today. Attractive
discounts. Protection. Free
newspaper advertising.

Write for sample and jobbers discount

TELELTIﬁJ}ZI; E(fﬁnp?@:\ﬂun

QE/RII:A

449 WEST 42nd STREET, NEW YORK CITY
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QOur Slogan
Service— None Better

909 Penn Avenue i

Exclusively Wholesale Service inthe

PITTSBURGH DISTRICT

Atwater Kent Equipment
Pooley Radio Cabinets
Colin B. Kennedy Equipment
French Ray-O-Vac Batteries
Exide Storage Batteries
Balkite Products
Music Master Loud Speakers
Weston Radio Plugs
Pennsylvania Radiophones
Brach Antenna Sets

SENBE C

SWARTZ & BUEHIN °

Telephenet Atlantic 0539
Gatering espeocially to musio dealers

Pittsburgh, Pa.

Pittsburgh Trade Starts
Holiday Sales Campaigns

(Continued from page 104)
1adio sets were on display: Radiola, Victrola,
Zenith, Ultradyne, Music Master, Atwater Kent,
Frecd-Eisemain Amplion reproducers.
Features Freshman Radio

Al the Rosenbaum Co. n speeial showing was
made of the five-tube Freshman Masterpieee,
which had a very satisfactary sale. The firm
is also authorized agent for the Stromberg-
Carlson, Atwater Kent, Freed-Eiscmann and
Radio Corp. sets. C. R Parsons, manager of
the talking machine department of the Rosen-
baum Co., gave a successful demonstration of
the new Orthophonic Victrola at the monthly
mecting of the Pittsburgh Advertising Club in
the Hotel Henry on Tuesday, November 3.

Featuring DeForest Line in Pittsburgh

The Pittsburgh Radio & Appliance Co., lne,,
112 Diamond street, this eity, DeForest job-
ber, has aroused keen interest among DeForest
dealers in this territory in the new DeForest
models. M. W. Kunkel, secretary of this com-
pany, and ianager of the sales division, is
very much gratified over the enthusiasm shown
by dealers. A campaign along intensive lines
cxploiting these new prodnets is being put nn-
der way by DeForest dealers with the arrival
of the new models. These prodncts, noted for
their unusual tonal values and for the sim-
plicity of operation, embody radio standards
that will have wide appeal here.

—_—

“Five Foot Two,” played by Lanin's Red
Heads with a vocal chorus by Art Gillham, the
Whispering Pianist, coupted with “I'm Gonna
Hang Around My Sweetie,” is seheduled for
carly relcase by the Columbia Phonograph Co.

ATTENTION DEALERS

Send for onr 192 pago oatalog

The finest and largest exclustve
Radto Catalog in the Untled States.
SCHNEITTER RADIO COMPANY
Dept. L $1, Joseph, Missourl

New Radiocompak Console -
a Departure in Radio

The Radiocompak Co., Asbury Park, N. J.
has for the past two scasons manufactured and
assembled a new idea in a complete radio re-
cciver. This year's model is a further advance
in this type of instrument.

The new Radiocompak console model has the
power, control and recciving panel at the same
hicight and in the same compartment. Above
this is liberal space for the radio speaker ampli-
fication. The power plant is in the botlom
compartment of this two-decked console, com-
pletcly wired and rcady for operation.

The equipment of the Radiocompak Inclndes
Brightson “True Blue" tubes, the Amplion
speaker, the Sterling tube tester, Jefferson tube
rejuvenator and the Tungar charger. There
is also automatic clectric socket battery eon-
trol. The whole operation of the sct and the
power cquipment are made from the panct
space.

Plaza Products Being
Turned Out in Quantity

The Plaza Mnsic Co. which early this Falt
announced a complete line of radio rcceiving
sets, is now producing its instruments in quan-
tities. A new building is being acquired by the
eompany for the purpose of adding to its as-
sembty plant and for cabinet storage space. E.
M. Schenkel, sales manager of the radio di-
vision of the Plaza Musie Co., has been par-
ticularly well pleased with the company's Model
R-1 console receiver, which, due to its popular
price, has developed into the lcader of these
new Plaxa products.

Miss Ida Privens Weds

Miss I1da Privens, sccretary to Andrew P.
Frangipane, secretary of the Mntual Phono
Parts Co., New York City, was married to Ben-
jamin Markowitz. on Octoher 24, The affair
was held at the Hollywood Gardens and among
those who attended were A. P. Frangipane, sec-
rctary, and N. Garfinkel, president of the com-
pany. After a honcymoon in Atlantie City, the
couple returned to their new home in Brooklyn.
For a while Mrs. Markowitz plans to continue
her duties with the Mutual Phono Parts Co.

Prominent Meriden Firm
Has Built Big Business

Remo Corp. Concentrated on Parts and Acces-
sories of High Quality and Has Built Wide
Demand for Its Products
MemineN, Cony., November 6.—An excellent ex

ample of how a large organization ean be buil

up in the manuficturing of parts and acces-
sories for radio recciving sets alone is to be
found in the experience of the Remo Corp., of
this city. Althongh not producing a radio sct
of its own, this eompany is doing an excellent
business with a number of accessorics. Its first
venture in the radio field was with the Remo
trumpet. This was Jater improved with an ad-
justable unit and then there appeared the Con-
cert type and finally, in keeping with the pop-
ularity of cabinet typ€ loud speakers, the

Remola concert cabinet made its debut.  This

company has also developed a phonograph unit

of cqual quality which is proving.very popular
throughout the trade.

Remo Trumpet Speaker

The faborataries of the Remo Corp. next pro-
duced a tube reviver in two types. Junior and
Senior. These devices are designed to bring
back the full cfficieney in a fcw minutes of any
standard old or weak tube. With the millions
of tubes being sold and used it is found that the
demand for thesc tube fevivers is constantly
increasing and the Remo tube reviver accord-
ingly has become one of the most important
products of the Remo Corp.

The use by many of the telephone as an

Remo Cabinet Loud Speaker
aerial induccd the Remo Corp. to prodnee the
Remofone aerial which consist of a plate upon
which the tclephone rests and from which a
wire is run to the antenna binding post of the
receiving sct.

B. C. Rogers, head of the Remo organiza-
tion, reports that the present season has proved
a very busy one. He states that not only has
the volume of business been greatly increased,
but that an additional number of dealers are
now selling the Remo line.

To Record Heart Beats

Announcement was nade rceently by the Co-
tumbia Phonograph Co. of the perfecting of a
deviee for the phonographic recording of heart
beats, whieh is expected to save thousands of
fives annually by better diagnosis of heart dis-
case. Engincers of the Columbia Phonograph
Co. and the Bell Telephone Laboratorics, Inc.,
perfeeted the invention, working with leading
surgeons and medical authorities.
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PUSH

MuUsSIC MASTER
fOT Christmas TYPE 100

Five iubes Resonant re:

S P e n s i

TYPE 250 TOJits A A

Music Master-Ware “tihen 3100
ey Sorn USIC MASTER—Quality
S e 0 Radio Products—will

faone. Exquiae.‘tone. allow you to reap a harvest
ooy g on your Christmas trade.

ment. Price .

Ry $250 T§n new cabinet models, T 495
with all the latest refine- . "0 7°"
ments of mechanical inge- Uiloipmane
nuity and tone quality, will  Si28R80. 0 EbY
draw the best trade to you i mdin i
for Christmas, and assure ‘,,n‘:;:.i.“(,"ﬁ;‘:‘::'.‘;’.

you profitable business all Wiiiimem -

the year. $400 ‘/ﬁv \‘

' Everybody knows MUSIC %:%E;éﬁié::
MASTER. Its story has been 'z
told—is being told—to mil- ¥

lions of radio enthusiasts

Music Master
Resonant ¥'00d
Insures Natural

v Qyadip through national magazines,
MODEL VI weeklies, newspapers, and
“ ”
l4inch $ pers.
SRS A
MODEL VII [USIC MASTER Franchise gives

you real protection, and our long

21inch 4 3 4
Wood Bell s35 line gives you the merchandise.

Write or wire now for details
about MUSIC MASTER.

Music Master Corporation
y Makers and Distributors of High-Grade Radio Apparartus
128-130 N. Tenth St., Philade!phia, Pa.
CHICAGO NEW YORK PITTSBURGH

RADIO PRODUCTS
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M;ny Favorable Factors Create Optimism
Among Dealers Throughout the Twin Cities

Successful Serles of Edison Comparison Recltals Concluded in the Northwest—Tremendous
Demand for Music Master Products—Sprague & Warren Pushing Adler-Royal Line

Al dealers wre sharing in the revival of North-
west confidence.

C Co Bennrty, ager of the George (
Beckwith Co., Vietor distributer, fecls that the
Vietor Co, has achicved a signal tedmpl
having the new Orthophome aodels rrady far
the alealers whe hive placed their orders,

Successful Edison Tone Tests

A L. Toepel. of the Lawrence luckrer o,
Edison distributor, apolagizes for the nleicsant
bromides that husiness 1+ good in both phono-
wraph and radio hnes, that trade vi<tors asc
frequent and that the entice territory
higher tio last year.

He offers as more novel news an acconnt of
the tone tests rerently conducted in the Diholis
cxola  Fhese were, of vonrse, far the
d the public and were highly snccess-
n dentonstrating the <an ltone in coin
parison with the voice. 'I'he artists who made
the tour weee Betsy Lane Shepherd, cinent
soprano, and Will KReed, saxophone aad flut
player,
igns of thie timrs uec seen in the facl t
the Lucker Co. has put several new salesnien
the Northwest territory.

Music Master Popular

Fhe reeently reorganized radio de; nt of
the Heekwith Ca. is finding it dificult to keep
up with the ent sin for the Music Master
line. In the past few weeks, however, il has
beeote ailjiisted to the demund and orders are
heing flled promptly.

Will Rogers, Victor artist, was accorded an
enthusiaslie reception at the St Paul Audi-
toriwm where he uppeared Wednesday night,
Novembher 28

Traveling in Interest of Adler-Royal

Both Mr. Sprugue and Mr, Warren, of the
firm of that name, are away on trips thronghont
the Northwest visiting the Adler-Royal dealers,
Scveral new accounts have been opencd and the
business inspires the greatest enthnsianm as to
the year’s avcrage,

The portable demands continne to press the

supply and the radio and phonograph lincs are
gning cqually well.
Interesting but Brief

2 G. Hoch finds the Cheney dealers throngh-
omt the territory fnll of cnilmsiasm and very
uptinistic over (he prospects of a big holiday
trade,

the Fostes & Waldo Co. is still doing busi-
mess ut the old siand, Lut the new storc is
having the final touches added. The walls are
hrivg deeorated with a mumber of large paint

1y has had 2 moat al window
1 id the sidewalk in
Iront of the stose has heen erowded with
rsted spectutors, A pirl Colouial costi
seated at the pisno, playigg, while a music mnas-
ter in costume and powdered wig heats time,

“The Master Radio Salesman”
Arousing Trade Comment
Booklet on Radio Merchandising Prepared by

C. H. Bosler, President of A-C Electrical Mig,
Co., Fills Trade Nced

“The Master Radio Salesman,” a scientific
uiethod for the organizition of the radio <ahs
department, prepared Ly C. H. Bosler, of the
A-C Eleetrical Mig Co., of Dayten, 0O, de
seribed in detad in the kst issue of The Waorld,
and which was presented to A.C Dayton deal-
hts prodinced widespreied comment from the

<.
The rudio sales ficld has been 10 necd of Just
siieh an instructive and vonstpuetive compila-
tion. The material, delivered in book form,
donbtlcss was prepared with great carc and for
that reason will prove a ready book of refer-
ctiee and permunent guide to dralers who have
reccived it
The anthor of “The Master Radio Salesman,”
C. H. Baster, is president of the A-C Electrical
Mlg Co. He is onc of the pioneers of the in-
dustry and the products of his company have
been noted for their advanced characteristics
and their ability to ll trade needs, This is true

A HOLIDAY SPECIAL

An All Year Round
SELLER

The Basy Caminst Phonograph, stand-
ing 17 inches high, is a popular seller
for the phonograph dealer during the
holiday season and is in steady demand
the year round,

Attractively designed, the Basy CapiNir
also has splendid tone quality, and car-
ries with it the manufacturing guarantee
of onc of the leading manufacturers in
the phonograph industry.

Send for samples today.

General Phonograph Mis. Co.
Elyria, Ohio
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of the A-C phono set, which has achirved popu-
larity with talking machine dealers lhmugh.oul
the conntry for its availability as a recciving

C. H. Bosler
sct for upright talking maclimes now in the
hewice of the country.

Becamse “¥he Master Radio S:
hnilt npon a foundation of expericnce and he

=
TheMaster

RADIO

Salesman

Cover Page of The Master Radio Salesman
cause (his knowledge is adapted to the proble
of the retailer its value in a ficld just reac
the bilization period is cnb d.

Plaza Co._ln;wgurates
Holiday Sales Campaign

The Plaza Music Co., 10 West Twentieth
street, New York City, has arranged a holiday
campaign on its small talking machincs, includ-
ing the “Pal” portable, It is the Plaza Co.'s
contention that portable talking machines, as
in the past two scasoms, will find particnlar
favor during the Christmas period. The Plaza
Co. is forwarding to its dealers much advertis-
ing material on the “Pal* portable, including
a window display cut-out. From experiences
of last year the Plaza Co. realizes that where
dealers display portables conspicuously during
the holiday weeks many sales result.

In addition to the “Pai* portable, the new
“Kompacl,” a2 camera-sized phonograph, is
being exploited dnring this scason, as well as
twe novelty model lalking machines for the
nursery.

Orthophonic Victrola
on View in Oklahoma

Oxranoss Civy, Okea,, Nowember 4 —A series
of demonstrations of thie Orthophonic Vietrola
was given here by Miss Madeline M Davics, of
the educational department of (he Victor Co.
The concerts were piven at the Oklaboma Club,
the Lions Cinb and before the school musie
supervisors.  The new instrument was well re-
ceived by those Wi attendance,
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Talk is cheap — especially radio talk. What you want is PROOF.
And the one certain proof is PERFORMANCE.

If you are using URECO Radio Tubes on your own set, you are already
sellmg URECO because you’ve had all the proof you need. Otherwise make
this test. Tune in on any station you wish. Listen closely. Then change
to dURFCO tubes and listen again. Note the amazing improvement in power
and tone

That's because URECOS are made to pass the severest of all tube tests in the
factory.

And try the new URECO GOLDENTONE Power Tube in your last stage.
It kills every last trace of distortion and increases range marvelously.

The United Radlo & Electrlc Corporation

418 CENTRAL AVENUE - - NEWARK, NEW JERSEY

You'll prefer URECOS in your own set
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Introduction of New Instruments Has a
Favorable Effect on Sales in Kansas City

Most Retailers Supplied With Sufficient Orthophome Vletrolas to Enable Development of Sales
Campaigns — Brunswick Dealers Ready to Push the Panatrope—The News

Kansas Crrv, Mo, Novenher 6—Nianrutty, the
chicf topic af comversation in talking mackine
cireles here, s clsewhere, is the advent of the
new machines. ‘The Victor Orthophonic is at
vracting a loi of attention, and Victor dealers
are cuthusiastic alowt 1t The public re-
ceived it miost cordially, White johbers have
been working night awd day in order to get
everything lined up for the coming of the new
machine, it was found that a nmnber of dealess
were disappointed beeanse they had not made
the neerssary arringements to get the first
shipments to be used as demonstrators. Rat in
spite of these disappointnents, most of the
dealers got their maclines, and they have been
busy giving the publie a chance to hear them.

J. W Jenkius Mnsic Co., o » wholesale
Victor departinent bandles the e in this
territory, has had models in prictically all parts
af the territory and given dealers jind the publie
an apportunity to compare them with the old
machines. The large orders which have been
reccived indicate that the dealers were much
pleased. And wow \W. E. Lyons, of tlic whole-
sale department, reports that his desk is cov-
cred np with telegrams and special delivery
letters asking when shipments of the stock may
be expeeted. Tn the meantime the sale of the
regular Victor i and records innes

Eagerly Await the Panatrope

The Brunswick's new machine, the 'anatrope,
is being amnonnced in pape spreads in the
duilics, and 1hosc who have been partial to that
make of instroment are looking forward with a
great deal of miterest 1o the appearanee of the
latest improvement. ‘The advertisements of the
Panatrope arc stressing the fact that it is the
joint achicvement of the four world lexders in
musical and clectrical aconstics-~the Radio
Corp of America, General Electric Co., West-
mghonse Electrical & Mig Co. nd the Brins.
wick Co

On the whole, alt of the jobhers and dealer
here are optimistic about the Fall and Winter
buciness and look for a geanine revivid of bny
ing of phoungraphs

Radio Sales Grow

Ounc of the things whirh ure ontstnding in
the mnsieal world is the large and growing sales
of radio. In the current Sunday issnes of the
Kansas City papers there are over four full
pages of advertising of radio, and during the
week there is always more than a page. Aund
the reports from dealers arc (o the effcet thit
1hese advertisements ace bringing lots of husi-
ness,

Bright Edison Outlook
Manager Smith, of the Edison Co., says that
the reports for October, which have just heen

comuleted, show a very deended pain over ey
tember and also over October of last year. His
wecting of fickd nicw reccutly revealed that they
were all enthnsiastic over the outlaok for the
i business.

R. R. Karch, ficld representutive of Thos. A.
Lidison, lac., is expected to be in town this next
week and confer as to development of futire
Lusiness,

New dealers for the Edison arc: A. D. Calli-
son Furniture Co.,, of Rogers, Ark.; Matters'
Musie Honse, Neosho, Me.; Home Furniturce
Co., Sand Springs, O

Mr. Smith reports that the personal visita
tian plan of awners and the follow up of leads
which are thin sccured are still bringing in fine
sestlts and mark a revival of business wherever
the plan is pat into operation, He reports that
his record business is away above the average,
and thiat the sale of Edison phenographs i

Master Gene Kinney Trans-
formed Into an Eskimo

Commander E. F. McDonald, Uncle of Buffale
Youngster, Delighted With Gift of Furs and
Skins From Arctic

Conunander E. I, McDouald, )r., president of
the Zenith Radio Corp., Chicago, returned from
the recent MacMillan Arctic Expedition with a

Eugene F. McDonald, Jr.. and Gene Kinney
wnnber of troplics, including an Eskimo suit
of furs and skins, procured in Etah, Greenland,
11V4 degrees froni the North Pole. ‘The Eskimo
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growiny stronger all over the territory He
looks for a very fine business befl Christmas
H. B. Zimmerman With Brunswlck

H. B. Zimmerman is a ncw salesman for the
Brunswick in the Joplin territory. He come
highly recommended and has been added to
help push the new Panatrope machine,

The Sinipson-DeBoard Deug Co. is a new
Brunswick dealer at Horton, Kan.

The Joplin public sehools huve recenity added
to their stock, nsed in the mnsic appreciation
lessons, $500 worth of new Victor records

An Attention-compelling Display

Hooking up with the Charley Chaplin pic.
tnre, "The Gold Rush,” is a display m the win
dow of the J. W. Jenkins Sons' Music Co. in
which Charley is represented on his way to the
Arctic, and on his sled is a "Zenith” radio. It
i< attracting a great deal of attention

Exploiting New Columbia Record

Much interest was manifested in the page ad

f the Colnmbia Co. runonncing the recording
of the singing of 4,800 voices recently, and Co
Inmbia dealers eashed in on the appearance of
the advertiscment.  Columbia dealers are r
porting a very large sale of records this Fall,
aud this achicvement is adding to their prestige

I » nse for money, neither does he know it
mcaning or valie, therefore it is inpossible to
estimate low nany cigars, cans of tobaceo,
strings of beads or other trinkets represent the
cxchange in the transaction to obtain the suit

Mr. MeDonald, on his return to his home
Chicago from Boston, Mass., after the landmg
of the expedition, stopped in Buffalo, N. o
visit his sister, Mrs. J. M. Kinncy, wifc of th
president of the Liberty Bank, of Buffalo, and
his nephew, Master "Gene” Kinney.

The accompanying photagraph shows Mr. Me.
Douald with Master "Gene,” doubtless cxplain
g the intricacies of a toy Kayak, an Eskimo
boat, said to be the fastest onc-man cralt in the
world and made by an Eskime in Greenland.
Master “Gene,” pictnred in the E<kimo garb
mentioned above, is said to be a counterpart
of Comnumder "Gene” MeDonald in individnal
character and attitudes.  Little "Gene” <how
fine promise of becoming as promiment and ag
gressive iu his cantributions to progress as his
popmiar cle and some day he muy pick ap
wlhere Con vder E.1F deDonuld, Jr., lcaves
off 10 ciarry on hi

Korn Music Store Altered

Micmeax Qiry, Ivo, November 6 —The Angus
Korn Music Honse reecntly completed exten
<ive alterations, inelnding a new front and the
conversion af 1hie two stores formerly occupicd
intn one lagge one. The interior changes pro
vide larger and separate display rooms and a
nortion of the estahlishment is being sct aside
ital room.  The concern 1s planning an

aguressive holiday saler promotion campaign.
—

This newest portable is

others.

The New Minnelli Portable

tone arm with its many high qualities of tone reproduc-
tion. This tone arm which is reproducer and amplifier
combined is readily detached which allows the ma-
chine to be built compactly.

Well equipped and finished the Minnelli portable
enables you to sell a portable that is different from all

Send today for full details and dealers’ prices.

equipped with the Minnelli

Pittston, Pa.

MINNELLI PHONOGRAPH CO., Inc.

-
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All That is Best in Radio i

HERE is a reason why the
demand for full capacity
production is always in

evidence on [agle Receivers.

The reason 1s:

Eagle dealers are absolutely con-
fident that in merchandise and
policy, Eagle always leads the field.

For a clean-cut, aggressive and
profitable campaign this year, secure
the Eagle dealership for your terri-
tory.

136 @

M, - . . o
e Quantity production consistent

with a quality product 1s your -
surance for satisfied customers and
profits.

Write for Booklet Describing

BRI BIRIRD

Other Models
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Model C-3 D
With Model F Receiver—$275.00 || e A B . £
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That Stands Jor SSuoEE %
Eagle Radio Company :
16 BOYDEN PLACE, NEWARK, N.J. il %
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Prospects for Proﬁtable Year-hnd Sales
Volume Materialize in the Toledo Field

New Instruments, Orthophonle Victrola and answ\ck P:mauopc Responsible for Increased

i dio Sales Also Growing

Interest in Talking Machi

Entire Trade Opti

Torkna, O, November 7 —With the ndvml of the
Orthoplionie  Victrola, Brunswick Manulrope
and cool Antunin cvenings, trade in talking
machines, records and radio has taken an up:
ward treml. The feeling of oplimismn as ex-
pressed so often by retailers as to the Full pros
pects is becotning a y.

The continued and growing intcrest in radio
is one of the marvels of present-day smerchan-
ng. Women, wlo ! recently have bern
regurded mildly as possibte bnyers, are to-day
fooked upon as fermung an cver-increasing buy-
ing power in radio circles as they do in so
many other lines. They arc shopping the radio
stores as comsistently as they ilo the depart-
ment stores for this modern “world in your
howe cnteriaimment deviee,”

Tle Lion Store Music Rooms on the firsl of
the mionth sent along with the monthly staic-
ments o customers 35008 Victrola booklets

phonic demonstrations.  The latter demonstra-
tion was under the direction of Bertha K
Eckliarl, of the cducation:l departiucnt of the
Victor Talking Macline Co. The hionsc also
demonstrated the instrument hcfore the Ex-
change Cleb, ‘The University Club, the teachers
of Scott High School and Glenwood school.
Miss Helen Baumgardmer directed these exhibi-
tions. D. Howard May is a new menber of the
sales forcee.

In the radio scction the store, on account
of the increased demand for outhits, is com-
pelied (1o remain open evenings. Interest in the
new Radlola i s unusual. Thompson, Zenith,
Atwater Kent outfits are favored.  Robert J.
Elwell, for scveral ycars connected with Grin-
nell Bros., has joined forces with the liowse.

Al Grinnell Bros, €. E. Bell is named man-
uger of the Victrola departinent  The storc
has made a number of demonsirations of the
Ort 1 Victeoln, ‘I'he radio depastment,

giving the facts about the new hine and a
like mimber of leallets vis icw radio
shop with ils array of recel

The store is carrying on the lurgest Red Scal
single face record sales drive in the history of
the city; ten thonsand records are being offered
In fact the Hirm purchased the entire stock of
the dises owned by a cortuin mid-West jehber
The event was ciarsied on in conjunction with
the GBth Anniversary Sale of the store when
many people were allractell by bargains in all
scetions of the lurge enterprisc

Oun Monday the Orthoplionic Viclrola was
demonstrated 1o the Toledo Woman's Club and
to the Toledo Chiamber of Comumerce.  The
departmient presented the cntire Topsy & Eva
show troupe, including the Dwican Sisters,
Victor arlists, to the Chamber of Commcrce
recently. The reeord “lirown Lyes!' by the
Goodriell Silver Cord Oreliestry, was featured
in a special wanuer in conjunction with the
local Goodrich rubber bramch, The sules ran
to large proportions, according to Lawson S.
‘Talbert, tnanager.

The Radio Shop, whicli is one of the finest
in the State, has sold a large nnmber of Radi-
olas, Atwatcr Kent, Music Master, Zenith and
Thompson outfits recently.

The J. W. Greene Co. hias entertuined its
friends and clientefe with a mmmber of excep-
tional musical events reccutly in the store audi-
torlum, the object of which was to create in-
terest in talking machiues and radio. Recently
Nick Lucas, Brunswick artist, was the center
of attraction. On the samc day Harry Snod.
grass, Brunswick arlist and broadeastiug favor-
ite, now appearing at Kecith's Theatre, pleased
many. Then the Nold Trio, also record artists,
worked in conjunction with Victor Day Ortho-

i scta,

whicli is featuring Freed-Eisemann and Zenith
scls, is now in clirge of Harry §. Reeves, for-
scrly with the Lion Store in a like capacily.

The Wightner Music Co., Columbix alealer,
recently had an exelusive radio and phonograph
display a1 the Ohio Food Shiow here. The rudio
exhibil consisted of Radiola, Hartman, Air Way
aml Lrla sets. Several deals were closed at the
show and a large wnmber of prospecis were
secnred.  Hanmnony records are moving brishly,
Frauk Flightner stated

Don O. Flightuer, formerly sales prometion
mawager of the Air Way Radio Corp., has sie
eved=d F W, Dumaer as district representative
for thr Colwubin "lonograph Co. e will
cover a large part of Ohio.

The Goosmau Pisno Co., Columbia dealer, is
cnlarging its floor display space aml ma
rendy for a lirge loliday trade. Tlic store has
been redecorated and window display space has
been enlarged.  Revord Dbooths ase alse to
undergo extensive changes.

Tlhie store, which makes nsc of timely events,
is always able lo draw inlerest to the enter
Harry Wasscrman, propriclor of the
Uunited Muwsic Store, Victor and Brunswick
dealer, devotes his cnmtire window space to
tiniely cvents. A Hullowcen window attructed
wide altcntion.

The house enjoys a large foreign following
who, unlike most Americans, buy records in
large gquantities. Just now Spamish, Mexican,
Asabian and Hebrew buyers are most numcr-
ous. In addition to native music, many Ameri-
ean records are purchascd by the forcigner
Among these Victor and Brunswick selections
are neck and neck.

‘The Whilncy,

prise.

Blaine, Wildermuth Co. s
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m*:tmg with good success in its dcmonstra
tions of the Osthophonic. David Blaine, pres
dent, predicls a large sale for the instrument
Verne Ashclman is a new member of the sales
stafl.  Ruth Milchell, of the office force, will
Winter at St. Petersburg, Fla

Fred. Stewart, in charge of the radio section,
helieves that radio will continue to cnlarge it
Told upon all cfasses of pcople. Sales this Fall
are far above last ycar. Zenith and Atwater
Kent are the principal lines carried liere

At the Frazeile Music House tlre
priced phonographs and radios fead in salc:
Music Master, Zenith, A. C. Dayton and Grime
fincs are featured. W. O. Hart has joincd force

with the house.

Harry R. Carlisle Now
With the Apco Mfg. Co.
Provinence, R, I, November 2—Harry K. Car-

fisle, an authority amd one of the pionecrs in
radio publicity and salcsmauship, has now be

higher

H. R. Carlisle

cowc identificd with the Apeo Mig. Co., of this
city, manufactvrer of Apco battery chargers
Apco "B" Dattery eliminators and ollicr prod-
ucts in the radio field. Mr. Carlisle nceds no
introduction in radio circles. For many years
dating back to the infancy of radio, Mr. Car
lisle was in charge of the advertising depart-
ment of the Atwaler Keat Mfg. Co., Pliladel
phia. Later lie was in charge of the advertising
of thc Welsbach Co., of Philadelphia, for a
short period. His intimate knowledge of the
radio ficld and his wide acquaintance through-
oul the industry will be of invaluable assistance
to him it the important duties he has now as
sumed

AKRADYNE’S PERFORMANCE

It is a pleasure to scll Akradyne Radio Receivers.

After your

customers have been delighted by Akradyne’s appearance, there
is no doubt but that they will be charmied by its quality reproduc-
tion and impressed by its absolute dependability.

As the radio buying season approaches its peak, it is important
to present a line of radio receivers with an appeal to all tastes

and purses—Akradyne.

The ccmplcle Akradyne line—cabinet and console models,

$75 to $215; art models of bLeautiful design,
to $1,475; and the Akratone cabinet speaker,

$475
$31.50.

SUNBEAM RADIO CORP
350 West 315* St, New York

Also monofacturing Pink-A-Tone Rodio Receivers in 2,
3 and 5-tnbe models at $18.50, $28.50 and $34.50

Model 110

priee 110
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sel} a Tungar with
every storage battery
set you sell ~ « « «

HE Tungar means better reception, and
Ttherefore easier selling. It means less
cost and trouble in the upkeep of a storage
battery set, and therefore satisfied customers
after Christmas. And it adds an extra profit
to each radio sale, if you sell a Tungar with
a set.

And don't overlook the opportunity of selling
P Tungars as Christmas gifts to every family
that has a storage battery set without a charg-
er. The Tungar—the original bulb charger—

) . is known everywhere, and sells easily on its
Qualtty Points name, Push Tungar for Christmas profits.
—:;:;arg':':ngar B e e B For aggressive music dealers, the profit

possibilities of the Tungar are tremendous.

—It is built to last for years.
Write for sales helps and distributor's address.

—It charges any make and size of stor-
age battery: radio "A” and auto bat-

teries, and “B" batteries as high as

96 volts in series.
—1It is simple! Just two clips and a

plug for the house current. '
~It makes no disturbing noise. u n a
—it can't blow out Radiotrons if bat-

te-y is left hooked to set while REG. U.S PAT. OFF.
charging.

—1It causes no radio interference. [FATT E RY c H A RG E BJ
——

Prces East of the Rockies
Two ampere Tungar . List $18
Five ampere Tungar . List §28

Tungar—ea registered trademark —is found only on the
genuine. Look for it on the name plate.
60 cycles— 110 volts

GENERAL ELECTRIC

GENERAL ELECTRIC COMPANY MERCHANDISE DIVISION BRIDGEPORT, CONNECTICUT
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R1c11m0nd Musnc Lovers Turn Out to Hear
Orthophonic Victrola in Spite of Rain

Orders for New Instrument Being Received in Substantial Quantities—Local Radlo Broadcasting
Station Opencd—Radio Dealers Co-operating to Put Over Local Radio Exhibition

Ricumonn, Va, November 3.—The fist poblic
demousteintion of the new Orthophonie Vietrala
et with most gratifying response from the pub-
lic, according to dealers, although the weather
was anythiog but propitious, a eold drizzling
rain falling throughout the day sct apart for the
purpose,  Previonsly, under the direction of
Miss Grace Barr, of the edueational depurtment
of the Victor Co., the Corley Co. gave a private
invitatfon demonstration i the awlitorium of its
store at which some 210 or more persons were
preseut. Miss Barr also dirceted unother dem-
onstration at the Woman's Club, which was
given prior to the publle event. Somie 400 wom-
«n atlended. 1t is planacd to demonstrate the
new machines later at several of the leading
clubs of the clty as well as in the schools. They
Irive been selling so well sinee they have been
put on the market here that difficulty has been
encauntered in filling orders, as only a limited
mmber of the nachines are avalfable at the
present time,

Walter D. Moses & Co. report the sale of onc
of the “Credenza® styles to the Country Club
of Virginia, which plans to use it to supplement
orchestral musie.

Fred R, Kessniel ger of the wholesale
department of the Corley Co., visited the fac-
tory at Camden the other day in an cffort to
get a larger stock of the new Victrolas, Muny
inquirics are coming In to jobbers from out-of
town dealers and wot a few orders are being

received from them.

The
Henderson .

TYPE 101A

Radio Tube

Henderson tubes are being used
by discriminating radio enthusi-
asts throughout the United States,
Europe and the Orient.

Guaranteed uniform—5$0% longer life
“Best for quality and distance"

Mutual conductance—750
Amplification constant—9
Plate impedance—12,000

Standard type—101A—S volts—4 amp.
Dealers 1canted cveryichere
HENDERSON BROTHERS

Manuf - Recob

Boslon, Mess.

of
93 Federal Street

Mutual Ph;)nO Parts -C.o.

Newspaper space was utilized liberally in ex
wloiting the public demonstrations here, practi-
cally all the Vietor dealess indulglng in nse of
peinter’s ink (o hiclp boost the event, 'The day
wus described as Vietor Day.

The opening of Edgeworth station, WRVA,
the new ntammoth broadeusting plant of Larus
Hrothers & Co., tobacco mannfacturers, oceusred
on November 2 Local radio dealers linked np
with the event, advertising their lines quile
frecly in the newspapers and extending a niost
cordial welcome 1o the ucw station which is
capeeted to stimulate inlerest in radio as well
as in musie generally. ‘The B. Hayues Co.,
fson jobber and dealer, featured Atwaler

Markets Loud Speaker Unit

New Unit With Non.Adjustable Stylus Ar-
rangement Announced—Othes Departments
Report Heavy Demands

The Mutal Phene Parts Co, New York City,
has umouneed & wew londspraker umt with
stylns urrangement that is non-udjustable. The
two other radio units of the Mutnal line have
proved very popnlar and it Is expected that this
uew improved unit will rapidly find its place in
the feld.

The tane arm department has received excep-
lmll.\lly heavy demands upon it and is working
cach night wntil nine or ten o'clock to All all
orders. ‘The denmand is reported well propor-
tioned throughout its varfous modcls,

A. P, Frangipane eceently returned from a
trip through the Middle West, He found con-
ditions in the territory good and the various
manufacturers very busy striving to lake care
of the sudden licavy orders which they have
recelved. He fouml a general spisit of optimism
prevalling.  On his way home, Mr. Frangipane
went through Canuda and stopped at the heud-
quarters of the Lanadlan Acmce Screw & Gear
Co, m Toronto. These Canadiun distributors
of the Muwial line arc doing exceptional busi-
ness in the Dominion,

Audiphene Loud Speaker
Popular With Radio Fans
Excluslve Features Embodied in the Radio.

Loud Speaker Manufactured by the O'Neil
Mfg. Co—Three-way Control Princ.ple

T'he O'Neil Mlg. Co., 4734 Hudson boulcvard,
West New York, N. J, is the builder of the
“Audiphone* loud speaker, which Incorporates an
eaelusive three-way control balanced armature,
witlt laminated eleetro magnet, large permanent
wagiet and lndia mica diaphragin

The O'Neil Co., besides manufacturing :
marketing the Audiplione, also snpplles lond
sprakers Lo some of the best-known Awncrican
manufacturers, as well as several in foreign
conntrics, including the Marconi Wireless Co.
of Canada. This latter finm, in a recent letter
to Ruymond R, O'Nell, the hiead of the O'Neil
Mfg. Co., said:

“After thorough tests, we have decided to
adopt the O'Neil Audiphonc unit for our new
Marconi loud speaker. We are maturally very
Jealous of the Marconi name and will only place
it upon a product which will measure up to the
very high Mareoni standard of excellence.”

Besides letters from a number of manufac-
turers throughout the country, the O‘Neil Co.
also is very wnuch gratified through tlie fact that
it has been the reciplent of hundreds of letters
from radio owncrs, Among these lctters are
some from noted musiclans, including H. Ves-

Kent and other lines of radio which il handle

Thirty Riehmond radio dealers, co-operating
with cach other, plan to open the city's first
annual radio exhibition November 16, in the
Williain Byrd Hotel. Ben H, Hoffman, of Hoff
wan & Goodman, will be chairmian of the show
‘I'he exhibition will continue for a weck and
will be open from 6 to 11 o'clock each eveing
.\ large attendance is expeeted

Miss Florenee Biscoe, of the Corley Co.
wholesale department, planned to visit Beckiey
W. V. November 13, for the pnrpose of at
tending the annivessary celebration of the mew
Lilly Music Store. Tle ¢vent was to be topped
ofl with u banquet, Miss B expected ¢
stop off at Lynchburg and Roanoke on her
trip 10 call on Victor dealers in those two citic

S. P. Dowdy Furnitre Co., 404 East Broad
street, which handles Pathé, and other lines of
phonographs, has bought store property at
504 East Broad street, and cxpects 10 occupy it
abont the first of thie ycar.

brugghen, r of the Mi lis Syr

phony Orchustra, who says that the O'Necil "in
strument has remarkable mellowness and com-
plewely climinates the hollowness of lone and

-

The Audiphone

nasal guality; the outstanding featurc, however,
is that the individuality of the various instru-
mental timbres Is presesved  The spcaker repro-
duces the high and low notes with equal fidel-
ity and the overtones are always present.”

The O'Neil factory Is well loeated, with excel-
lent shipping facilitics. Tl plant is most niod-

@ @ ®
E R TAY

ARHAYVRE— / /

—
‘ PERMANENT MAGNET
( ELECTRO MAGNET —
\ —paTeNTED — ADJUSTMENT

Showing Three-way Control of O'Neil Speaker
ern~—of the dayllght type. Raymmond R. O'Nell,
as well as Nrs, @'Neil, who is also an executive
of the company, are both well-known musicians,
The pany has In addition a corps
of engincers and cxpert assenmiblers,

Adds Music De;utment

Hussor, N. Y., Noveber 7—A music depart-
ment was recently installed in Jaquin's store,
owned and operated by Stephen E, Boisclalr,
who opcrates simllar departments with Jaquin’s
in Amsterdam and Troy.

New Victrola Demonstrated

BinciuamtoN, N. Y., November 6—A demon-
stration of the Orlhopllonlc Victrola was given
miembers  of the Monday Afternoon  Club
through the courtesy of Fowlcr, Dick & Walker,
Victor dealers
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The New Series Gennett Records

at 50c.

NOW that the indoor season is here the New Series Gennett Records at
50 cents with their timeliness and quality are an important stimulant
In renewing interest in the record as a source of home entertainment,

The Gennett Slogan “First and Best on Gennetts” was never truer than
it Is today, for up-to-the minute popular dance, vocal and novelty hits are
to be had when they are new and at a new price!

Then there are the Gennett standard numbers—without which no deal-
er's shelves are complete—representing the highest attainment in the art of
sound recording.

The new Gennett sales plan eliminates all possibility of
dead stock and enables the dealer to have on his shelves
selections that are in constant demand, the profits from
which are never being jeopardized by left-overs and slow
movers.

Every dealer will be interested in this new plan because the Gennett
proposition is worth while. Write for further information.

' GENNETT RECORDS Richmond, Indiana
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Why dealers

The Kolster Eight pictured above 13 one of four
beautiful models, of which there are two Eights
and two Sixes. Each is housed in a cabinet of rare
charm, designed by leading authonties. A Kolster
is a pleasure to the eye as well as to the ear.

Another Kolster advertisement

- Ny P R ———
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SO attractive

E. T. C. executives, planning long
ago, are rewarded by the wide re-
sponse upon the part of progressive
dealers.

The reasons are simple.

Primarily, in the instrument itself,
a Kolster anticipates the current
public demand.

That means sales and profits to the
dealer.

Secondarily, in the relationship with
the trade, F. T. C. executives have
developed a mutually successful
plan.

A Kolster franchise means: territo-
rial protection, substantial profit,
protection against obsolescence and
against erratic price fluctuations,
aggressive advertising.

If the above were a mere claim, it
would not be unique. But backed by
F.T.C. it is not a claim, but a
fact.

Furthermore, 1t is unique because
behind the Kolster is a concern so

appearing in trade papers

ably financed and so forward-ooking
that it can afford to give every
Kolster dealer the very limit of co-
operation.

In selling a Kolster to a customer a
Kolster dealer is insuring a satisfied
customer. A Kolster satisfies in tonal
perfection, simplified tuning, quiet-
ness from background noises, selec-
tivity, no interference, sensitivity,
beautiful cabinets and a factory
guarantee.

F. T. C. executives, in anticipating
public demand, also anticipate the
requirements of a permanent,
mutually profitable relationship with
dealers, founded on cooperation.

Because of F. T. C. policies, you
should handle Kolsters if you want
substantial and steady profits.

Write, wire or mail the coupon for
further information.

FeperaL TeLeGrRArH CoMmpPANY
(of Calforma)

Woolworth Building, New York City

Federal Telegraph Company
(of California)

the Kolster dealer proposstion
Name

Steect

T.M. W. N

Woolworth Building, New York, N. Y.
Please sead me particulars regarding Kolster Radin and
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Michigan Music Merchants
Organize State Association

Successful Meeting Held at the Hotel Pantlind,
Grand Rapids, November 2 and 3—Frank J
Bayley Elected First President
Granp Rarips, Mica., November 4.—At a incet-

ing leld at the Hotel Pantlind here on Monday

and Tuesday of this week there was suecess-
fully launched the Michignn Musie Meschants

Association, made up of musie dealers within

the confines of this State. The attendance was

very satisfactory, and many who were unuble
to be prescat significd their desite to co-operatc

After the constitation and by-laws were
adopted the following officers were elected:

President, Frank J. Bayley, Detroit; first vice-

president, J. C. Shattuek, Owasso; sccond viee-

president, Charles E. Roat, Battle Creck; sce-
retary, C. H. Hoffiam, Grand Rapids, and treas
urer, A. H, Howes, Detroit. In addition to the
officers the exccutive committee will include

Otis Bigclow, Dowagiac; L. C. Schroeder, E

canaba; A. . Meier, Holland; H. J. Turnell,

Jackson, and W. T. Davis, Saginaw.

Tlic next annual convention of the new asso-
ciation will be held in Detroit at a date to be

Everybody Wants
Single Dial Control

But few radio makers provide it

Why?

SXNGLE dial conrol is an immense advantage in runing. It is nor only utrerly sim-
Ple; 1t enables the merest amateus to fune as accurately a3 an euperr. You donot i
dials. You IMMEDIATELY turn one control to the

have to grope around adjust
wave length desired. You can do that by ear, if you like,

W hat is the handicap?

Why do 50 few makers offera single dial? Decause most circuits ose too complicated
to it of it. You have to diive too mang horses. It 13 evident that you camsion tune
with a single dial unless tle eitcuits are dectrically equal, and they cannot be electri-
cally equal if there is any coupling of stray encigy betseen ihem. It mauers not
whethet such stray energy is "trapped” by extra condensers or orher devices. Thein-
prevem accurate single dial turung,

That1s why you sce single dial sets equipped with vernicrs and auxiliary adjusiers.
These ase needed to complete ot refine the tuning, That operuon is as comphcared

equalities are still there a

83 using three dials.
The secret of success

Planstieh) last year laid the foundarion for & perfect single dial cootrol by discover-
ing how log!cven( stray encigy at its source, how to keep the radio stteam m ns
without the use of auxiliary devices. That was the scerer also of his

forwasd pat
OVERTONE reproduciion and the matchless tone

deeided wpon and announced in the near future.

The speakers at the various mectings included
E. R. Jacobson, president of the Music Indus
trics Chanber of Commerce; Thotnas M,
Pleteher, president of the © R S Music Co. sud
an  excentive of the Zenith Radio Corp.;
Heury Weisert, president of the National
Associittion of Music Merchants; C. L. Dennis,
of the staff of the Chamber of Commersce;
Harry E. 13ibl, of the Brunstwick-Balke-Collen-
die Co., and others

Mg, Pletcler’s talk aroused particular intcsest
and promoted considerable discussion, He
talked om the future of radio, and traced the
growth of publie demand for high-priced re
ccivers, enphasizing the fact that it is not the
priee but the performance that counts. He de-
clared that the public wanted entertainment and
not education. "Thirty years ago.” said Mr.
Pletcher, "I was peddling what the trade ealls
smul] goods, aid have lived to sce motion pic
titre shiows grow frem a S-cent attraction to a
high place in public cntertainment with tickets
at §2 cacl.  Thirty years ago we lad no auto-
mebilcs, radios, plionographs or playcr-pianos,
and I am going to propliesy that within two
years radio will absorb $1,000,000,000 yearly of
the public’s rcercation moncy.

“Do you realize what a prefit you are missing

Actaal Have Length GLOWS
from Hiuminated
i cafe
ecessary

A complewe 6-Tuby
L Comele Grrnaoe Rev

evone Y
Banery Chargrrand Comn
for Daitery burlt o Pre
11 rubes aad baiwnel,

which resulis. There is no siray energy to mar the
delicate vibrations which make overones Voice
and music sr¢ reproduced exaaly as rransmitted.

o Exclusive
Dealer Feanchise

And his single dial works with the uwmost pro-
cision; enubles aaybody to tunc as accuratcly as
an expert, It is fundsmentally sound,

For fusther details, address
PFANSTIEHL RADIO COMPANY
11 South La Salle Serect, Chicago, lllinois
Prices Wew of the Rochies Stighly Higher

‘The Plonstietil line lasold through
exctusive dealers whoate thus

Mopia 1o—Overiose Sinale-diel ¢-Tube Re-
exiviag et Price §133.00 then) sccewsonerl

“"OVERTONE" RECEIVER
Perfcetly Reproductng the Overtones

Sieaks
100.00 flens ruter

L824 lov peed 1DLL .
4 " Merate

hivuehtot, Prce 3,00 hess e
P

unmls-hodhlsﬂhh Recvi
Ing Ser, nuble from conwle
tend. pes n

Oveninog Spes
15300 Uraa rubes and bamesend,

if you try to ignore radio? Don’t you realizc
that the music merchant offers the logical chan-
nel for the sale of radio? If you sell o_nly 20
per cent of the radio which the public will buy
in the next two ycars you will lave a nct
volume of sales greater tham the net turnover
of the piano trade, and it is cvident that it is
the net volume of sales that counts.

“The radio people started with the clectrical
supply, garage and hardware dealers becaus
the music tnen were not willing to try it. Now
stop and figure for a moment what you are
losing by letting dealers who are not orga ed
for this kind of business take your profits
fromn you.

“The music dealer apparently does not scem
to realize that the broadcasting stations aic
helping him dircctly every day, .putting on
throughout the United Stutes constantly peo-
grams which are 90 per cent musie and only 10
per cent otlier matter. Herc is an interest and
desire worked up for you without costing you a
cent.

*Tlhe radio is going through the same stages
that the player-piano went throeugh in its carly
days. 1 heard dealers years ago laugh at the
idea that anyonc would pay $3,000 or morc for
a reproducing piane, but there arc scores of
dealers who are making thesc salcs to-day nnd
we are alrcady selling a radio at $2,000, when
some of you secem to think that the public won't
pay more than $8S for a receiver. To those
who excusc their neglect of radio sales by say:
ing that the present discount don't permit of a
profit, I inight say that there are radio makers
who are willing to make good scts and scll
them at a price which will give a living markup
for the dealer.”

An important feature of the Tuesday mcet-
ing was a demonstration of the ncw Ortho-
phonic Victrola given under the auspices of
Grinnell Bros. It aroused a great deal of in-
terest.

1926 Music Convention to
Be at Commodore in June

away

The meeting of the board of directors of the

“Music Industries Chamber of Commerce, held

the latter part of last month in New York,
resulted in the fixing of the time of next year's
convention during the weck of June 7 and the
place as the Hotel Commodore, New York The
contract with the hotcl rescrves all the exhibit
space roomis to be available only to members
of onc of the associations comprising the
Chamber.

A campaign was started which has as its aim
the instruction in the playing of musical instru-
ments in every grade school in the United
States. The Burcau for the Advancement of
Music has been asked to advance plans for such
an activity.

The convention next year will be known as
the “Anniversary Convention™ as it marks the
twenty-fifth anuiversary of the National Asso-
ciation of Music Merchants and the tenth anmi-
versary of the Music Industries Chamber of
Commerce.

Registers Name “Concert”

The Wall-Kane Needle Mfg. Co., Brooklyn,
N. Y., has made application at the Patent Office
in Washington, D. C, for the exclusive use of
the name "Concert,” as applied to phonograph
needles. They have used the name Concert for
tleeir steel necdles for the past thiee years. The
Wall-Kane Co. also manufactures the Wall-
Kane needle, Jazz and Petmecky needles.

N. Cohem, president of the company, is mak-
ing frequent business trips on the road and re-
cently returned from an extensive trip in the
Eastern territory which proved very profitable.

The Demuth Radio Shop was recently opened
on the main floor of the Exchange Building,
Memphis, Tenn,
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Buffalo Dealers Face Hol{days With Low
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Stocks of Instruments, Declare Jobbers

Predict This Will Be a Talking Machine Christmas—Orders Being Placed for Holiday Delivery
—Publlc Enthusiastic Over Orthophonle Viclrola—Brunswick Sales Gain—Trade Aetlvitics

Busraro, N. Y., November 7—Clrlstmas of this
xcar is going 1o find plionograph stocks pretty
low in the Buffalo distrlet, it is predicted hy
jobbers in practically all lues here.  This will
be a talking maekine Chnstinas, there is no
doubt. Enthnsiasin of the public over the new
Orthoplionic Victrola and the new Hrimswlek
Panatrope has gone bryond carly Fall expecta-
tlons af 1lie trade. Orders are now being placed
for future dellvery, for as late as Christinias

“Just now Brunswlick sales arc greater in the
Buffalo territory by a gond pereentage than
they were during the samc period last year,”
said C. W. Markhani, Bnffaln distributer. "Our
dealers are looking forward with mneh au as
tion {o release of the new Brunswiek which i
bhound to bring sales mp to a volume vastly
greater than any month of 1924  Buffalo and
western New York dealers bonghit conscrw
tively this Sunnner and their stocks arc normil,
some allowing thrir stock te gel nuite low in
antleipation of the new models released for dis
tribntion this month. However, the combi
tion Radiola super-heterodyne is in good de
and. We are shipplng orders dally for these
fustruments which are In most popular demand
Just now.” Mr. Muarkhaw suid that deliveric
will be inade immediately after the publie ilem-
onstration, whicli will be held in onc of the
hioted bullrooms about the 15th of Novewher
‘The new records are in pood dewmand, pnpnlar
pnaibers Icading in puhilic favor. Nick Luus®
vocal record, “P'mi Tired of Everything Bt
You," is the best sclling disc in the Bennswick
ealalog liere this mouth. V'ark Lane Orelicstra
wnnbers also arc sclling in good volinnc.

Buffulo Victor dealers have heen given execl-
lent eo-opcration by the jobbers here, the Hnf-
falo Talking Maehine Co. and Curtis N. An-

dlrews, i exploiting the wew  Orthaplioni
Victrola, which lias prartically taken the Buffalo
puhlle by storin. The consumer denind is by
far greater than the local supply, dealers inter
viewsd report. Orders for the instriments ar
heiny reecived for fntnre delivery, wany bein
received for Cliristmas delivery, since the short.
age hus been well advertised, and persons dlcter-
mived 1o give the Victrala for Christinas are
placing their orders now,

“Our great difficulty just now is supplying the
demaud,” said . F. Neal, of the Buffalo Talk
ing Machine Co, “Dealers are very optimistic a
to the Winter teade, amil present indications are
that instrmments will leave the floors as rap
Wly as they arrive.* The Roffalo Talking

Ralph H, Meade with
Dorrance, Sullivan & Co.
Former Advertising and Sales Promotlon Man-

ager of Adler Mfg. Co. Joins Prominent Ad-
verlising Specialists in New York

Ralph 1. Meade, formerly advertising and
sales promolion manager of the Adler Maun
facturing Co., assmned his new dotics with Dor-
ranee, Sullivun & Co., adverlising ageuls, ou
November 2. Alr. Meade, who is well known
threnglionl the phonograph and radio iudus-
tries, will be elosely assoclated with Erask )
Coupe, vlee-president of Dorrance, Sullivan &
Ca.  Messrs. Conpe and Meade are old tcam
mates, liaving worlked together while hoth were
willi the Sowora Phonogrupli Co., Mr. Conpe as
vice-president and gencral sales wanager and
Mr. Mreaidle a< adverlising manager.

Na, 784
RADIO CABINET
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THE UDELL

28th St. at Barnes Ave.,

For Holiday .Profits .
Udell Radio Cabinets

Here 1s illustrated
another cxample of
the rare valucs to
be found in all
UDELL Cabinets.
Youcanmake
friecnds and money
by stocking and sell-
ing this line woaw!
Also UDELL Play-
cr Roll Cabiners
and Console Talk-

ing Machines,

W'rite for catalog.

Inc.

Indianapolis,

WORKS,

—

nd.

Machine ¢ v is doing an exeellent Federal radio
Inisiness, dealers showing more euthusiasm over
the sets this ycar tham ever before.  Federal
~ere .atracted nmich attention at the recent radio
shiows in lnffalo and Rochester. conducted by
the BufMale distributers.

Alwater Kenl scts are among the leaders in
radin popularity here, Dealers intervicwed who
report exceptionally good Alwater Kent busi-
ness are the J. N. Adam Co, Barber & Wilson,
Adam, Mcldrum & Anderson and Goold Bros
Roth & Zillig, distributors of Atwater Kemt
radio, exliibited in an cspeeially alleactive booth
at the Buffalo radio show, and constant throngs
about tlie bootl proved Its popularity.

Scliwwegler Bros. have purchased a four-story
brick building at Genesee and Ellicotl streets,
wherce they will make their headquarters next
Spring, following alterations and hinprovements.
Chis conecrn will liave more than double their
present floor space, and speeial attention will be
given to window space.

Clifford Prentice has opened A slore in Paotts
ville, I"

‘Teaming wp once more, these lwo popular and
capahle merchandising  exceutlves should be
able to render a splendid and distinctive type
of advertising and marketing scrvice lo thelr
clicuts, among which are numbered Magnavox,
Vocalion Red rccords, Pathex, Bright Star
baticries, Polymict products and numcrous
otlicrs which are well known in the Irade

Latest Sum_ma;' of Exports
and Imports of “Talkers”

Figures on Exports and Imports of Talking
Machines and Rccords for the Nine Months
Ending Scplember Make Interesting Reading

Waswingron, D. C., November 8.—In the smin.
mary of cxports and imports of the commerce
of the United States for the month of Scptem-
ber, 1928 (the lalest period for which it has
been eowpiled), the following arc the figures
beuring on talking machlnes and records:

The dntiable inports of talking machlnes and
parts during September, 1925, amounted in value
to $I8,631, as compared with $19,854 worth
whieli weee imported during the same perlod of
1924, ‘fhe nine months’ total ending Scptember,
1925, showed importatlons valued at $296,617,
as compared with $296,333 in the same period
of 1924

Talking machines to the number of 6512,
valued al $187,230, were cxporled in September,
as compared with 6,789 talking maehines
valued al §232.238, semt abroad in the same pe-
rioi] of 1924 The wine months' total showed
that we exported 56,036 talking machines, val
ved at $1,a34,335, as against 52,240 1alking ma-
chines, valued at $1,985271, in 1924,

The 1ot.1l exporls of records and supplies for
Scptember, 1925, were valued at $112,120, as
compared h $156,417 in Scptember, 1924, The
nine months ending Scptember, 1925, show ree-
ords and accessories exported valued at $1,217,
055, as compared wilh §1,360,552 in 1924,

The conntrics lo which these instruments
were seut during Scptember and their values
wire as follows: United Kingdom, $435; other
Enrope, §5050; Canada, $3.898; Central Amer-
ica, §11,057, Mexico, $20,888, Cuba, $8.077; Ar-
gentina, $2934; Chile, $12,158; Colombia, $11,-
166; Prru, §11,058; other South Ameriea, $14.-
149; China. §1881; Japan, $146; Philipplnc 1s-
lands, §7,516; Australia, $40.193; New Zcaland,
$25473; other eountries, §11,451.

Orthophonic Victrola Shown

Guenvitie, . C, November 2—A demionstra-
tion of the Orthophenic Victrola was given re-
cently al the Greenville Women's College, un-
der the auspices of the Phillips & Crew Piano
Co., Victor dealers licre. A large andience ex-
pressed itself as being most favorably impressed
with the amazing inprovement In souikl repro-
duction whicli is shown by this new instrument,



Novemper 15, 1925 THE TALK‘NG MACH_‘NE WOR_L_D 121

——

START RIGHT !

Handle Radio Sets Multi-Plug Equipped or
Equip Those You Have With Our Type
BP Adaptable to Any Set

You can then demonstrate one or a number of sets from one set of
batteries as all Multi-Plugs are interchangeable. A plug and socket
connection betyeen the batteries and the radio is as essential as a cord
and socket on an electric iron, and your customers will want one with
the set he buys or for the set he now has. It will pay to stock Jones

Multi-Plugs which are nationally advertised and non-competitive. Write !
today for descriptive folder and prices.«

HOWARD B. JONES

618 S. Canal Street

Chicago, Illinois

=== e — —_
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Leo Potter Discusses the
Radio Trade-in Problem
President of Thermiodyne Radio Corp. Analyzes

a Situation of Growing Importance and Draws
Comparison With Auto Industry

Leo DPotter, president of the Thermiodyne
Radio Corp., in answer to a dealer who 100k
exception to the “trade-in" feature in Thermio-
dyne's merchandising plan, in au inieresting re-
ply, reproduced in part below, discusses Ihe
problem and draws an intcresling comparison
between the silualion faced and successfully niel
by the automobile trade and ilic radio Irade nl
the presen] lime:

"I 0s witl exteme regret 1hat we teallze dhat you du

not the merchandi with wiich
the radio manufactuser dn confronted. ‘The faet ot the
matter s, liowever, that we, In Mie radie businens, now
have to meet the same pioblems 1hat the anteuohile
monufacinrer iad 3o meer wume lme ago, mawiely, the
obsoleseenee of models aliemdy on the market. The grur.
pose of this letter in to present to you a pictuie thal
e you fn il sympathy with the problems of the i
try, in %0 fa1 as they concern the enrire eountiy,
than any our parhiewlar communbiy.
With this in mind, let us foruet the radio businesn for
the moment aud think entitely In terma of the auso-
mobile. The wiiter 1s vomewlat eonveisanl witl the
autnmolile inannfaeturci®s problems imamnnichk ns ke was
& manufacwirer of Iynirion apparatus for mauy years.

"The weiter has befoie hie on his desk u copy of Liw
lie's magnzine, dnasne of Janmary, 1904, lu tiat fusue theie
sere presenter), pictoially, moie than one humlred own:
inoblles mannfactuied by some seventy-sevew manufac
turers of that perlod. Of these serenty-seren masnlm:
tisters theie are bul fwelve afill {n the rame. Whar e
etied to e otlier shaty-fved

“We look upon the anccess of the awtomntbve i ry
ns & whole, but we furgel the sixty:-five wannfacturers
who faded into oblivion. Undoultedly, williont consider
ing any of 1lie other moumtfacturers, who, alnee that time,
have flasticd in and ouwt of Mlie pletie, those sixty-five
represent milllons of doliars of lassen, nol only to the
investors whe saw a fnture in the automobile buslness,
but alse to the geneiral publle who bought their vain and
who shortly found thal ticre nus no maiket for their
cars when they become obsolete,

“1§ & 'second-band' market liad not been eieated for the
automabile during the past twemly-one years, the auto:
mobile industry would never have developed as it has.
Thereloie, in alvising the consumer to traile in his oluo
lete amomahile foi a later and better wodel, the suto:
mobile nannfacturer has net only pul mioncy lnto his own
Jocket, as well aa into the pockets of his ilealern, but he
has helped to ereale an e1s of prosutsity unpreredented in
the hiatnry of any mation,

"We travel wilh the limes, ond he who is but one atep
ahead of Nis compeiliors, nalurally reaps the henefits of
# lorwaid-looking policy. Dy advising the puhlle to huy
the mew models a3 they are pesentel from season to
the s eli the
ty of mnhlng the point of saturation. N s quite
tese that dn o smunll community the saturstlon point niay
be quickly reached nnd the dealer find i difficnl to dis
pose of sccond-hand models. Tu auch cases, liowevel, he

f

detettor met was the gieal phenomenan of the times,
With It eame an uige for impiovemeny, whith 1esulted in
the one.tube single-clreuit sel.

“The crystal detector set Il a 1ecelving range of some
ten o twenly mlles, whereas the one-tube et was eap:
able of reeelving, with headphones, S0 miles or more.
Eventually eame two mtagés of audio frequeney, maklng
il porsible to use a lond spraker.  Ax hroadenmting sto:
tlons Increasell in number it hecame neceasnry lo bulld
a mtl]l more seleciive receiver sn as lo aepakate one mta-
tion from another. aml the tuned radio f1equency recelver
1y developed with two stages Lelore tlie deteetor. Am

final develomneat Thermiodyne uppeared with thiee
titned atages hefore the deteetor—an acconplishment thal
Witherto been eansidered Imponsilile
We are mow confronted with the fact that some four

Leo Poiter
million secervers ave now w1 use B the puesent tine, Let
3 visialize this tbought. 'These are mnme 25,000,000 iomes
in 1he Mnhei Stares and appioximately 1S per eent to 20
er cenl of them lare railio sets. These sets have been
alled duting w petied of fonr years. 1 & man awneil

on antumebile that e bonsht in 1904 he would eut
sidienions figure were he 1o diive #t tliohgh Ihe streels
to-day. Similarly, the man who exns a icceiver that |

bought foir years ago, n seieeching, howlims Son of Beil
lam, wilh m capaeity limited tu I miles ar w0, would be
nuseh Tappier {0 he switeliel o off forever.

"The writer given n pieal deal of thought to 1his
sibjeet aml ean sympathlze with you as a dealer if you
find it itiffienlt to tusn yomr srocks auiekly enough ta mieer
your obligntinns mamptly, but weie we or any other
maunfacturer to base n merchandising policy wtrietly
upon the requhievents of an éndividual dealer, our prod-
uet wonld f(ade ont of the piclnze on quickly and as
surely as the producte ol those simty fve manulaeiurers
who have faded ont of the automobile picture sinee 1904

"We, a8 mannfactwiess, and you, as a dealer, are eon
fionted with the same pioblem that the automabiie people
had to meet ten or twelve yeors ago. 16 & man hos made
an in apparatus, which nas the rery last

bas the of selling Niis
10 communitles wbeie the saturalion polnt hav not been
reached,

""Let us now get o plcture of the radio Indusiry, Radle
ataited os on indusiry some fonr years ago. Broadcanting
sialions were nol numerows at the stail.  The ciyatal

Mfre. of String and Button Bage as woll
Speelal borders for Columbla, Vietor and Bronswiek deglers

COHOES ENVELOPE (0., INC.

Sales Offies Bome Ofec
. and Vicinity and Factory
342 MADISON AVE. COHOES, N. Y.

werd nt |I|e time of purchnse, and now wants something
better, must he Inke a total loss on thal apparatus or
shall we (and by 'we' the wrhier means you as well a3
ourselves) look to the Miture of anr industry and help
this consuriel to sonie extent in cutling down his loss?
"To our way of thinkimg, and in view of the mutomabile
mannfacturer's experlence, our path is ciealy mapped

“In other woida, if il weie not {or the Ford ear ond
mdliar makes, theie wanld never he a market for the
Studelaker, Marmon, Cadllloe or Pavkawd. I it wese
not for the crymtal detector sct, the oiie-tube sel, the
three-tnhe set, etr., lliere would be no niarket for Thep
miolyue, auil we are firmly convineed that far every obso
Irte aet whieh the dealer irades in, puts in woiking con.
dition and resells, he is ertating a future piospecilve eus:
1emer for 2 Thermiodyne.

“Let ns analyge thin Suppove o man came to you with
a set ihint fie had built himself, 2 neunalized fve-tuhe
tined redio ficquency recciver—the very last word in
radin receivers a year ago. That 1ecelrer may have cost
Mm 850 to construct. let us assume Vhat he fs impressed
witl the perforssaice of Theimiodyne to the extent that
lie wonld like to own owe, Lul that his (unds aie limited
and there 11 nobody iw town that will make him an
allowsiiee on his old set. That Is one Theemiodyne that
has not been nold: one miofil that you have not made.

“On the olher hand, if you were ro figure that lliere
is somebody in town. until now mol touched by Hie 1adio
lever, who wonld be wllling to pay $25 for that receiver,
you rould then well aflord 10 moke a trade.In allowanee
of 5 on it. This $35 set thal you have taken In trade
ean castiy be pul in order to operale as efficiently an ft
ever has operated  Suppose §2 or &) were spent on it to
put it in working order, 1t ean then be placed on sale
with ell aecessories Ineluded 10 thal you get hack nol
only tie §38 1hal this reeefver has now eosl you, but
alro & M0 per cenl to 40 per eent profit on the secessories
sold therewith.

"In addition, you have also ereated a new radio (an

who would not have banght o Theemlodyme leeause of his
leeting that lie eonld not aflord jt—you have sold him 3
teeelver practleally 3s good as most of the tumed radlo
(requeney 1eecivers on the markei—you have not misled
Mm—you bave not misremesented snythlng—you have
given liim a largain and made a piofil on

“Yau have alko made  piofit on your Thermiedyne sate,
which we a1e assuming would not have been made had
you not taken the old tet In hiale, und this new radio
fan whom you have cieated will he mire to cnme haek in
time for romething Letter, namely, 3 Thermiodyne. In
the event that you thaughl best again 10 aeeepl his old
set In tiade, you would not lave 1o 8tlow liim more thon
$3 or $10 for it Leeause it would be even more obvolere
than belote. Even then you would be able te find a mar
ket dor a1, provided It eould do A few certaln thingr that
are 1equited of tiie average mel,

"Jo summing up le1 s take & fnal look al the future
of she imtnstiy. Nelther we, an manufaeiirers, nor you,
as a ilealer, can hope tn suceeed unless we think of the
puldic demand ond tlic public's pmse. What we aie adve-
1g on a8 'old as the hllte' You, youisell, practieally
adus Mhat there 18 nothing orlglnal in Rut, il you
and we do noi assuine leadeiship in a proeilee that b
ubviowsly demanded, soumeliody else will do 10, and we
shall then be confronted with the necessity of foliowing
wlhere ve might as eastly have leil.

“One thing 0 quite eeinaln, You eamiiot
scll new Iypes of reeeivers flom senson to season unless
you gralually eliminate the obsolete sets, and it is the
welter's betlel 1liat W you think this problem oul for
yoursel{ along the lines we have dudieated, you wili find
Jiow to make ohsolele 1eceivers net you a landsome
profit for the seamon, aud at the same time provide you
wilh a seeondary profit on Ihe ety thal you aetept in
trade, always provided, of eourse, 1hal you are caieful
in the ullowances that you make.

“The wrlter is gratcful to yos for Maving bioughs thi
matter up al this partfenlar time it las glven him an
appartunity to clarify a policy That he feels will be most
benefiein] to all Thermiodyne dealers. If there are el
porwts that are wot elear to you, be good enouxh lo wrile
again se that we may reach & peifeet understanding.
Cordially yours,

coniinue to

Leo Porren.

Features of the New

Perryman Radio Tube
‘The new Perryman type R, H. 201-A radio
tube, made by the Perryman Electric Co,, New
York, employs an interesting and ingenious as-
sembly, as seen in the clear glass demonstrating
tube furnished free of charge to
all dealers. This new assembly
employs two bridges in addition
L to 1he usual plate, filamenl and
[ grid. These bridges are drilled
a2 to the nth degree of accuracy
W and hold the elemenis seeurcly
4 in place, top and bottem, al the

% t cffici

'S
V-

Glass Demo: oie
wtrating Tube This reinforcement holds 1he
g RUbe  Larious clements permanently

parallel and prevents any shifting thal migl
olherwise be caused by carelessness in handling.

Buys A. D. Bulen Co.

Mzaovieee, Pa, November 9.—The Edward T
Bates Co., of ihis eily, has purchased the store
and stock of the A. D. Bulen Co. and has placed
L. J. Hipwell in charge to run it until a decision
is reached as to whether it will be retained. The
Bates Co,, in addition 10 the Iwo stores it now
has in Mecadyville, operates siores in Titusville
and Greenville. A D. Bulen announces lis in-
tenlion to retire.

fon of the Orthoph

Ad Vicirola
was giveu lo musicians, music teachers, educa-
liomal authorilies, ncwspaper represenlatives

and promijient eitizens at the store of Ramon
Montalvo, Jr., Victor dealer, New Brunswick,
N. J., the latter parl of last month. The new

instrument made a decp impression on  the
audience.
AUTOMATIC LID SUPPORT

Finithed io Nickel and Gold

Samples on request

Patanted Dea 5. 19197 Oct. 5. 1931;
Nev. f. 1013 Cansda appited

The Most Dependable Lid Snppon on the Mulel
Star Machine & Novelty Co.,"" Oof

llu-mi< LA
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Every Blue RadioTub

BRriGHTSON TRUE BLUE T UBE

is not a

RIGHTSON True Blue Radio Tubes are unlike any other

radio tube.

ently; and their tone is pure noiseless tone.

Their construction is different; they tune differ-

Let our nearest distributor demonstrate the superior qualities of
Brightson True Blue Tubes, and show you how with the substitu-
tion of True Blue Tubes the cost of Operating your set will be
reduced almost one-half.

Brightson Laboratories, Inc., Waldorf-Astoria Hotel
16 W. 34th Street, New York City

C. A, Buscher & Co., 1219 Locust
Strest, Kansas City, M.

Ameritan Electric lep C., 176
Spring Streot, Atlants, Ga.

Brown & Hall Supply Co. 1504
Plae Street, St. Louis, Mo.

Bering-Cortes Hardware Co, P. O.
Box 117, Houston, Texas,

D’Ella Elec, €o., Inc, 291 Jobn
Street, Bridceport, Cons.

non Electrlc Company, Weal
Bay Street, Jncluonvlllr Fla.

Huey & Pbilip Hardware Co.,
Dallas, Tezas. ?

!unler-Wnllh Company, 46 Stark
Street, Portland, Ore.

BRrRIGHTSON TRUE BLUE

Write Our Nearest Distributor

Stepben H. Inps, 437 Chamher of
Commerce Bide, Los Ancetes, Cal.

Lee-Kountze Hardwore Co, 9th and
Farnam. Omaha, Nebr.

Magoeto & Machine Co., 1035 Ca-
thedral Street, Baltimore, Md.
New Haven Elec, Co., 296 Elm

Street, New amn Conn
Nizon.Klmmel  Com s.
Foli Streee. Spovane. Washiaton
Wm €. Onkes, 260 Pack Square
Bidg.,, Boston, Mass.
Deafers Sugply Co, 925
Howard swreet. Sao Francisco,
al.

Reynolds Radlo €o., lac, 1834
Glegarm Street, Deaver, Colo.

Rcbms Toledo Company, Toledo,

C Scbultz, uz E Latayette
‘Aveoue, Detrolt, M
G. ] Seedmon A\lhmoﬂvr & Radio
Inc, Bedford at Madisop
Sum, Bmoklyn.
Sonlhrrn Statea Industrial Corpe
p Strect, New Orleans, Ls.
Tﬁnﬂ Sll!l Co., Trust Co, of N. J.
Bldg., Jersey City, N. J.
Phlladeiphia Office: $0 N. Elevesth
Street, Philadelpdia, Pa.
W. & E. Radlo Servico Compasny,
Wricht Bldg., , Oxle,

Wiliams Hardware Co., 100
Aveaue,

Second
N., Minaeapolls, Minn.

Be sure the name
BRIGHTSON
TRUE.BLUE

appears on the base 4
of every tube

Frank B. Wllson,

72 Weat
Chicago, IIL.

Jacksen

Yabr & Lange, 207 East Water

Street, Milwaukee, Wis.
Ziow's Co-operative
Selt Loke City, Utah.
Neloon Hardware Co.,
Avenue E., Roanoke, Va,

H. Lesser & Co., 706 Prospect Ave,

Clneland OBfo.

Sutton, Inc,
Struh Chlrlol“, R €

RADIO TUBES

Inc, 22 Pike
Street, Seattle, Washington,

Young. Lorish & Richardson. Hac.,
Boulevard,

Morc. Inst,

Campbell

1) Went First
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Improved Outlook for Holiday Business
Creates Optimism in St. Louis Trade

Introduction of New Models of Talking Machines Has Stimulating Effect on Acti

ties of Dealers

—Southwest National Radio Exposition Boosts Radio Sales—New Sonora Dealers

St. Lotns, Mo, November 6—Early November
is a criterion of what the Christmas talking mia-
chinc busincss is going to be. Tlhe criterion this
tlime is not as eneouraging as it might be, but at
that it is betler than anybody, a montli or so
ago, was looking for. The definite stimulus is
the coming out of the Victor machinc and com-
binations, together with the accclerated effort
of thosc handling other makes. Demonsteation
of the new Victors lave kindled interest and clie-
ited admiration for the modcls and the improved
quality. The advertising broadside which just
preecded the offering of stoeks familiarized the
general public in addition te those who had at-
tended the demonstrations with the models,
developed an cagerness to hear them damon-
strated on the sales foors. All dealers were
ready November 2 with Lhe mew
for demonstration, and sales are s
highly satisfactory.

Exposilion Aids Radio Sales

The Southwest National Radie Exposition
given al the Colisenm by the St. Lowis Radic
Trades Association gave a jump lo the radio
it would do e most good.
ors were the Acolian Co. of
Missouri; Brunswick-Balke-Collender Co., Koer-
ber-Brenner Co., Senora Phonograph Co. and
the Stewart-Warner Specdonicter Co.

Artophone Corp. Busy

T'he Oclolier busincss of the Artoplione Corp.
was Lhe best in the vompany's history, acrordfug
to President Schicle. Phonograpls, records and
small merehandise shared in the prosperity. The
company has taken on the Adler-Royal line of
radio, in addition to the Adler-Royal tulking
machincs, which tlie conpany lias been handling
for some time.

Two new ficld men have been put on by the
Artophone Corp., A. Engclmann, lately wilh
Fucterer & Co., and hefore that with the Victor
and Brunswick Co.'s, and Cliff Rogers, wha
has been in another line of husinesa.  Mr. En-
gelmann will travel in linois und Mr. Rogers
in Oklaltonmia. Tlhie company has discontinued its
Kamsas City branch, but C. R. Lee, who was in
charge of thal braneh, continnes with the enm-
pany, traveling throngh westera Missonri, Kan-

sas and Nebraska, with headguarters in Kansas
City. His enstomers will be served from herc,
liowever, instcad of {ron St. lLons. A s
conference was lield liere carly in Novenmber,
attended by the entire sales force. There was
a luncheon. Falks were mude by Herberl
Schiele and Ray Layer.
Retiring From Business

The Columbia Distributors, the argauizalion
that formerly landled the Colwmubia products
in this territory, are closing their plant lere

R. Salinon, who was in charge, has nol an-
uounced his plans

Allen Strauss, of the Adler-Royal Co., Lonis-
ville, whose headynarters are in Chicago, was
liere late in October.

Edison Sales Improve

The Sitverstone Music Co., Edison distributor,

the itnre busi-
the Edison, rrports

distributes
business improved since the reopening of the re-

ness but siill

modeled store. The adjoining building, on the
cast, purchascd for cnlarging the establishment,
has been torn down and will be rebuilt 1o con-
form to the prescnt structure.

L. C. Schooler, travcling representative of the
Silverstone Musie Co., is on a trip through Ar-
kansas and Kentncky. I B. Ellisman is travel
ing in Ilinois.

New Sonora Dealers

The Horras Piano Co., 2618 Cherokee strect
and the Ray-Scelcy Music Co., Kansas City,
Kan., have taken on the Sonora lines of talking
niachines through J. E. Maundcr, the distribn-
tor for the St. Lonis territary. Mr. Maunder
reports @ very cncouraging increase in business
in both the Sonora plionograph and Semnora
radio over last year. He had a booth al the
Radio Show, showing the highboy combination
and straight radio.

Interesting News Gleanings

Fred Roediger, field representative of the So-
nora Phonograph Co., was in St. Louis the lasi
week in Oclober.

The Kiesclliorst Piano Co. cclcbrated its
forly-sccond anniversary with a sales drive in
11 phonographs were featured.

The Acnlian Co. of Missouri liad an exhibit

Weaston Instant
Change Radia
Plag

\fl'l,"‘ﬂ\ A

LLITE

190 Weston Avenue,

® Wesion Model 489
Radio Table Voltmeter

= For full information

i
WESTON ELECTRICAL INSTRUMENT CORPORATION

ANDARD_THEWORLD.OVER

Discovering New

Dealer Profits

OTH these devices

give so much greater
satisfaction to radio re-
ceiving that they are the
best kind of profit builders
to the dealer who sells
them.
The Weston Instant
Change Radio Plug makes
fast and positive connee-
tion between loudspeaker
and ear-phones.
Weston Model 489 Radio
Table Voltmeter is a most
versatile lype testing in-
strument. Its constant

use makes tubes last long-
er, conserves the batteries.
distance,

gives  greater
clarity, volume

ust of f the press.

Newark, N. J.

al the Home Beawtiful Show at the Coliseum,
showing talking machines and pianos.

The Stix, Bacr & Fuller talking machine de-
partment has been disposing of the entire stock
of Sonora De Luxe models at greatly reduced
prices. The Stix, Baer & Fuller organization
was chosen to liquidate the models because of
its cxeellent sales organizalion

The Nugent department store has announced
the acquisition of the Brunswick line of phono
graphs, Radiolas and records, and is offering
tlic opportunity of purchase on the club plam.

Arrangements are being made at Brunswick
lcadquarters lhiere for a showing lo dealers of
\lie new Panatrope as soon as Lhis latest Bruns.
wick instrument is ready.

E. E. Fritchc has joined the sales organiza
tion of the Stewart-Warner Co. and will wor
thironghont the St. Louis trade territory.

Sonora Products Featured
at Wisconsin State Fair

Yahr & Lange Ercct Huge Sign Calling At-
tention to Sonora Radio Products

Miwauker, Whs., November S—The Sonora
line of radio rcceivers and speakers came in
for valuable publicity during the recent State

Aot R L —
s W mAD YOANE A3 LR

g >

Featuring Sonora at State Fair
Farr, as is shown in the accompanying photo-
graph. Yalir & Lange, distributors of Sonora
products, crected this monsler sign featuring
the Sonara sct at the starter’s stand where the
motoreycle races were held.

Represents Adler-ﬁoyul
on the Pacific Coast

In order to co-operate with Adler-Royal job-
bers and dealers on the Pacific Coast, Lambert
Friedl, vicc-president and general sales manager
of the Adler Mfg. Co., has added Emery Blum
and Howard D. Tliomas as factory representa-
tives. Mr. Blum will make his headquarters in
San Francisco and travel through Pacific Coast
territory in the interests of the Adler-Royal
plionograph products. Mr. Thomas will estab-
lish headquarters at Scattle and will visit the
Pacific Coast trade in behalf of the Adler-Royal
radio products. Both of these factory repre-
sentatives will co-opcrate with the company's
jobbers in cvery possible way, assisting them in
the development of this important territory.

Many Dal—las Musicians
Record for OKeh Catalog

Darcas, Tex., November 4—Among the local
nusicians who made records for the Okeh cala-
log of the General Pliowograph Corp. are Jack
Gardner, the Bel Canto Quartet, Edgar Norris,
Irene Taylor, Jinumic Joy's Orchestra, College
Ramblers, Cormficld Symphony Orchestra, Jim-
miic Wilson's Catfish String Band, Doc and
Mae and Macbeth, harmonica player.

Peler P. Decker and George S. Jeffers, of the
General Phounograph Corp.'s recording staff, re-
cently spent a week licre making recordings by
hese xrtists,

Lauday Bros., New York, recently increased
thefr capital stock from 10,000 shares at $10Q
per share to 230,000 shares of common stock
nf no par value.
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/wa—a De Luxe Model PA L

Order a || - ok : l At the \
Sample | — ,l same price
Now! e

51 50 ST | sos

: : : etaut/
Dealer’s Price : / 3 /v

Here is the new De Luxe Model PAL—unrivalled in its beauty—exquisitely

finished in shark skin fabrikoid, with an artistic design embossed cover, but

inwardly the same PAL whose superior tone-quality and sturdy construction

have made it the outstanding leader in the portable field during the past
four years.

The Popular-Priced Portable : " The Smallest REAL l’honograph
CAMERA SIZE

R@ gal $12-50
$ l 5.00 v Retail

Retail $7.75

Dealer’s

$9.00 : Price

Dealer’s i Comes ready to play. Nothing
Price + formovr-or Atkache

THE PLAZA MUSIC CO.

10 WEST 20th STREET NEW YORK CITY
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(g)utl_ook_ I:s _BnTght
in Baltimore Field

Retailers Preparing to Launch Vigorous Sales
Promotion Campaigns on New Instruments—
Trade Activities of the Month

Batminonr, Mo, November 7.—According to
statements made by dealers in the talking ma-
chine and radio busincss in this city, conditions
al present arc very good and there are exeellent
prospects for the new scason. The record
business is also very good, considering the timr
of the ycar. Most dealers are moving their old
stock, preparatory to lannching cimpaigns on
their new lincs,

W. C. Roberts, of E. I7. Proop Ce., said the
mecting of the phenograplh dealers of Maryland
at the Belvedere Hotel on October 20, with an
attendance of 322 persons, was one of the most
enthusiastic ever held here. A talk was given
by Miss Grace Barr, of the cducational depart-
ment of the Vietor Co. The demonstration of
the Orthophonic Victrola was a liuge suceess.

The Colmubia Co., of Baltimorc, reports a
very good css to date. The records for
the past month liave not yet been completed,
but so far there is a 60 per cent inercase on rec
ord sales and a SO0 per cent fmereasc on the
number of maehines sold over the same month
last year. All types of machines are badly over-
sold, there being only one miodel in the house
at the cnd of the month. Machines are coming
in by the carlead, but are all sold. They arc
not even being taken to the warchouse but are
being shipped dircct from the car.

There is a splendid business on reeords at the
present time, and many dealers arc already
stocking up on recerds for the holiday trade.
There arc goed prospeets for the next two
months, at least, in the record business. This
bnsincss is due, in a large degree, to the big
advertising new being done.  The Columbhia
Co., together with twenty-eight Baltfmore deal-
ers and twelve Washingtou dealers, has been
running full-page advertisements the papers
in this teeritory. The day following the inser-
tionr of the advertiscinent the Columbia whole-
salers were swamped with orders on the glee
clib record featiring 4.850 voices. Dealers or-
dered in Ints of from twenty-five to scuventy-
five records, using telegraph and long-distane
calls to get quick scrvice. The Columnmbin ad,
with its tic-ups, was by far the most spectaen-
lar in the papcr and resulted in big sales to the

@ 128% More Record

Business!

Columbia dealers in this territory have, for the
last three months, AVERAGED 128 PER
CENT MORE record business than for the
same months in 1924. Actually in September
they enjoyed the remarkable increase of 220
per cent over September, a year ago!
COLUMBIA dealers are making the best
profits of their history.

Let Us Serve You!

ColumbiaWhol

L L. Andrews ~  Wm.H.Swartz
Exclusively Wholesale
205 W Cainden St., Baltimore Md.

The list of new dealers includes the Williams

dealers. The dealers have been doing more ad-
Furniture Co., of Littletown, N. C.; Adams Fur.

vertising than ever before, even the larger clty
dealers wsing large space consistently. Louis niture Co., Taylorsville, N. C.; Bland Piane Co.,
& Co., ol Washington, liave been deing large, MHigh Point, N. Clinchficld Coal Corp..
advertising on Art Gillham rceords, Wilder-Clineho, Va.; H. Lee Travers, Warren-

special
which have heen sclling by leaps and beunds. ton, Va, and Wilson’s Department Store, Onan-
‘This popnlar artist lias recently been broadeast coek, Va.

George Kicffer, of the Kranz-Smith Piano Co.,

ing from both Baltimere and Washinglon.
Dance records arc sclling splendidly and deal-  annomnces that practieally all his old stock ol
ers are stocking #p on them. Victrolas has been sold and that he is sclling
The radio business is booming. The nain radfo of the b:ucr_ grade at the rate of six A
difficulty is the lack of steck. The company is day. The Brunswick Rnf]iola, Atwater Kent,
hadly oversold on Crosley, Fada and Magnavox  Music Master and Fada instruments are han.
sets and is doing a fine business in DBurgess dled by this louse. A mailing I'S'_ amownting
batteries. Baltimore dealers have inserted three  to over 1,000 names is kept by this EOBIPRY.
full-page ads in the daily papers, featuring the and cach \w.:ek supplFanls of the different
new eabinet models in the Fada sets. Last makes of radio arc mailed.
week there was a total of three full-page adver- Charles W. Shaw, manager of the local _Bruns-
tisements in the leading paper of this lerritory itk agency, has just complclt.:d tentative ar-
on a line which Columbia handles on an exelu- for the d I ion of the new
sive- basis. Applications have come in very fast Brunswick Panatrope, which will be given at
for awencies on both the Fada and Crosley scts. the ageney around the fifteenth of the month
A private d ration will be given for deal-

obligation,

if possible.

205 W. Camden St

Peunsylvania  Maryland  Dist of Columbia Virginin North Caroline  Delaware

have a staff of cxperts unequalled in any part of the

South, who can solve every radio problem for the music . . e
dealer,  Advice and help cheerfully given without any Music Associations Help

BALKITE BURGESS CUNNINGHAM
TOWER PHILCO BRACH ondoll accessories Education Jolin J. Tigert.

CoLUMBIA WHOLESALERS, INC.

Ecxclusively 117holesale

ers, after which public demonstrations will be
held at all Brunswick stores and demonstrations
also given before clubs and other lecal organi-
zations. This ageney is also making a drive on

Service— Knowledge— Dependability | Vs word e i viei o

teenth ol the month.

These three qualities are indispensable o the music dealer John 5. Leland is now covering the Balti-
in the RADIO WHOLESALER he sclects. more and Washington territery for the Bruns

wick Co., formerly covered by H. H. Sheldon,

COIJUB/IB[A WHOLESALERS. Inc. | whe is now connccted with the Boston Bruns-

wiek agency.

American Education Week

CROSLEY ° FADA o I\/IAGNAVOX The members of ll'mtioual Association of

Music Merchants and other branches of the

1f you want exclusive franchises protecting you from music industries and trades will participate in
competition, write mlmcdlatcly to reserve your territory American Education Week, which is to be ob-

served November 16 to 22 Their co-operation
will be tendered in response to a direct invita-
tion from tlie United States Commissioner of

The Merchandising Scrviee Department of
the Music Industrics Chamber of Commerce has
prepared posters and supplied bulletins giving
suggestions and methods for co-operation with
school autlorities. The Bureau for the Ad-
vancement of Music has also prepared and dis-
tributed to the trade literature dealing with
music in the schools.

Baltimore, Md.
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Ghermiodyne and Christmas
are awonderful combination
for Extra Bustti_zs_‘as at a Prohit

——

THERMIODYNE—Neodel TF§
Six Tubes

smooth-working _instru-
‘ h Three Stages of Ther
mionle Frequency before detector
Detector, snd Two Stages of Audio
Frequency. Master Controf. Indoor
er Qutdaor Antenna, Genwine Wal
nut Cabinet with interlor com.
pagtment for "B Battery.

Powerful,
et L

Price (witbout sccessories) 150
Rocky Mt. and Coast States.....$160

THERMIODYNE—Model CTFs \
Console De Luxe

Model TF6, enclosed in Consale
Cabinet of genuine walnut' with
buile-in
space for Batterles amd Charger
All ¢quipment conceale

required for local stations.

Prico (without accessories).... .ST5
Rocky Mt and Coast States.... 5250

WIRE us for name of our
distributor in your
territory so that you may
secure the Thermiodyne
sales franchise and an
adequate supply of sets for

the holiday trade.

THERMIODYNE RADIO CORPORATION '§
1819 Broadway Nesw York City E

Canadian Sales Office:

OOMINION THERMIOOYNE RADIO, Ltd.
Montreal. Quebec .

425 Phillips Place

aker and  with

No wires

THERMIODYNE—Model TFé
Op Speaker Tahle

Handsome, well constructed table,
with butlt/in Loud: Speaker, speaker
unit and hoen caneealed by open
grtlle.  Ample room for Batteries
and Charger. Genuloe Wilnut fin.
ished, to match Model TF6

Price of Speaker Table. 360
Rocky Mt and Cosst Siates. 368

THERMIODYNE--Model TFS
Five Tudes

Master Contral Radia  built l’A_m
6.

Price (without accessorics).  $i00
Rocky Mt and Coaxt Siates. $110

quen
T wi 0
Ma:

Be Jure 1o gec our <&

Nibit of the Fourth Aw
nusl Chicagao Radw
Show, Colisguim, Chicage,
Nowsmber 17 fo 22, tn
cluslye,  Booih

tion "8,
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Detroit Retail Tr;de S

THE TALKING

tarts Christmas

Clubs as Part of Holiday Sales Drives

Dealers Making Early Plans to Cash in on the Gift Scason—The Close of an Unusually Prosper-
ous Year—Michigan Music Merchants’ Association Organized—News of the Month

Detroir, Mici., November 7—This is e

month that nshers in the real haliday seuson’

for the talking maehine dealers. Already Christ-
mas Clubs have started and dealers are begin-
mng lo get quite busy showing talking ma-
chines of all kinds. The carly models favored
are the popular-priced consoles and thie combi-
nation machines. As a matter of fact, the latter
nndoubtedly will have the greatest eall.
Detroit is closing a Very prosperous year.
More pcople are employed than ever belore
more new homes and apartment buildings hawe
been crected, and generally all industries have
expanded.  Although this is the dull scason for
the motor companics, all of then are enjoying
prasperity cqual to t of last Spring. With
such a condition existing and an increascd popn-

Mr. Edison Man;—
Never Say

“KANT,” & “KENT”

The KENT No. 1

With 5" Sound Box for playing lateral
eul records on the Ediron Dise Phono-
xraph has outsold all competition.

Banght for tbels re-
sule and playing value
by thouemnds of deulers
mnd Johhers for avar
10 years.

Wrile for catalog of complete line

Res. U. S. Pav. OfF.

F. C. KENT CO.

Irvington, N. J.

lation, can anything bt a whopper holiday busi-
ness be expected?

One of the greatest boons to the talking ma-
chine indnstry has been the introduction of the
new Victor models and we can truthfully say
that tlie exhibitions taking place this week in
all of the Victor stores have attracted consider-
able altention. The advance ouncements as
to what the Orthoplionic Victrola contains in
the way of improvements have been proved to
the public and many orders have alrcady been
taken. There is a possibility that unless dealers
order at once they are not going to be able 10

MACHINE WOBLD_

Novemuen 15, 1925

MICA
DIAPHRAGMS
Absolutely Guaranteed Perfecs

We get the best [ndle Mice direatly.

We supply itie Isrgen Phonographi Manu-
facturers.

Ask for our quotations and samples before
placing your order.

American Mica Works

47 Woat St1. New Yerk

Cheney Sales Corp. in Radio
Field With Thermiodyne

Successful Distributing Organization in Phono-
graph Field Has Added Radio to Its Other
Lines—Appointi

fill all their orders on time for the holid

The new Brunswiek phonographs and the
combination machines have been the cause of
much new business for Brumswick stores. Man-
ager Quinn, of the Brunswick Shop, for exam-
ple, reports that busimess in October was far
alead of the same month tast year, and that it
looks like November and December will be the
greatest months the store has ever had.

Ilarry Resor, Framk Banta, and Rudy Wie-
docft were in Detroit recently to give a concert
over the WGHP broadeasting station.  While
n the eity they also gave a recital at the Grin-
nell Bros. Woodward avenne siorc, which packed
te baserient auditorinm.

Nick Lucas, a Brunswick artist, has been
appearing in person at the Addison Cafe.
first week of his engagement cach lady visiter
was prescnted with one of the Brunswick-
Lucas records. As he has proved himself ex-
cccdingly popular at the Addison, the sale of his
Brunswick rccords has been greatly stimulated.
As a matter of fact, the Brunswick Shop lras
been featiring the Lucas records in the store
windows.

‘There has been organized in Michigan the
Michigan Mnsic Merchants’ Association, com-
prising leading piano and talking machine mer-
chants from all sections of (he State. The
firat 1meeting, complete details of whiel appear
on another page of this issne, was held in Grand
Rapids

S E. Lind, of the S. E. Lind Co., jobber in
Michigan for the Adler-Royal line, is execed.
ingly well pleased over the amount of sales
for the first tcn months of this year and antiei-
pates reecord business for the remaining two
months.

The Wurlitzer Co., now in the Lincoln Build-
ing, Dctroit, has purchased property on Broad
way, thirty fect wide, and plans to ereet thercon
a new building cxclusively for its own use. Part
of same will be devoted to talking machines, as
it is planucd to push this departinent more vig-
orously than cver.

The Starr Piano Co., on Broadway, has
cularged by taking additional space at the rear,
thus allowing more rooin for display of its line
of mstrnments.

Purchase?é_ru—ns:'ick Shop

Forest Park, Iti. November S.—Martin E
Rolirs, forinerly of the McKinley Park Bruns-
wick Shop, has purchascd the Forest Park
Brunswick Shop at 7526 Madison strect, from
M. F. Hill. A complete line of phonographs,
records and radio cquipment is carried.

New Victrola Demonstrated

BeNTun Haknor, Alien., November 2—A dem-
onstration of the Ortheplonic Victeola at (he
Viireent Hotel, under the auspices of the L. 1B
Gorton Co. and the Red Cross Drug Co., was
acclainied as one of the outstanding musical
cvents of the season by an audience of wu-
sicians, nmsical educators and prominent citi-
zens.

Many Dealers

The entrance of the Cheney Sales Corp.,
Philadelphia, New York and Bosic n, into the
radio wholesale ficld has added another organi-
7ation thoroughly versed in service to the talk-

G. Dunbar Shewell
ing machine dealer. In 1920 G. Dunbar Shewell
formed in the city of Pliladelphia the Cheney
Sales Corp. to distribute the Cheney phono-
graph, made by the Cheney Talking Machine
Co., of Chicago, Ill. The success with which
the Cheney Sales Corp. met is well known
throughout (he talking machine industry. The
cnergetic  manner in which it co aperated
with its dealers soon buill up for it a tremen-
dous business and high reputation in the terri-
tory. The value of the Chency Sales Corp. as
a distributor was soon apparent to the parent
concern and it was not long before the Chencey
Talking Machine Co. added the New York ter-
ritory to the district covered by the Cheney
Sales Corp. Accordingly, a New York office of
the comnpany was founded. Later, for the same
reasons, the cntire Ncw England territory was
added, with an office in Boston,

Mr. Shewell in the meamtime traveled exten-
sively between the three offices, Philadelphia,
New York and Boeston. Later, howcver, Mr.
Shewell placed the Boston office in complete
charge of his son, G. Dunbar Shewell, Jr. Mr.
Shewell, Jr., gave his entire attention to this
office, and Cheney busincss in New England
grew accordingly.

Realizing the important outlet for radio sets
and acccssories that the talking machine re-
tailer affords, the Cheney Sales Corp, in all jts
offices has added a well rounded out line of
radio products. The same intensive cffort
which marked its sueccss in the talking ma-
chine field is being applied to the distribution of
s radio produets, and the present radio season,
although the first one in which it has become
engaged, is a very successful onc. In the re-
ceiving sel line the Cheney Sales Corp. is fea-
turing the Thermiodyne receiver,
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new “A” Power—a new sales-success

Thousands of dealers report that our national
advertising is bringing many prospects into their

stores for quick easy sales with large profits

6 VOLT
MODEL

i

i ll|H ] @f”f

I
N 5

¥ I

UNIPOWER is supplied for use with 110-125 volt A, C. only.
(Special niodels 25-30 cycle are available at slightly higher prices.

60-cycle.

Standard models are for

The $-volt

model is for UV-199 tubes or equivalent and retails for $35; the 6-veolt, for UV-201-A
tubes or eguivaleut, retails for $40. (West of the Rockies, prices are $37 and §43.)

UR national advertising
campaign is now in full
swing and it is fast educating
radio enthusiasts to the superi-
ority of Unipower. It is telling
the millions a proven sales story
that makes them want and buy
Uniposver.

This is a scientifically de-
signed ‘A’ power service that
automatically supplies radio
power of the highest quality
from the house lighting current.
It 1s a single compact unit,

enclosed in a beautifully finish-
ed gas-tight case that fits com-
fortably and safely inside most
radio cabinets.

Unipower is not a so-called
battcry eliminator and should
not be confused with any other
radio power device. It is a
triumph in radio engineering
—not a hopeful experiment.

Unipowersells easily, steadily
and your profit on each sale is
large. In addition to the mil-
lions who have already bought

multi-tube sets, every new pur-
chaser is a prospect. Bc pre-
pared to meet the demand from
prospects in your territory.

Order Unipower at once,
your jobber is supplied! Then
send for **Spccial Dealers’ Fol-
der,”” which explains how you
can put Unipower to work for
greater Fall and Winter profits.

The Gould Storage Battery Co.
250 Park Avenue

New York Chicego Kansas City Sun Francises

Unipower

Off when it’s on— On when it’s off
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Montreal Radio Show Created Record in
Exhibits and Volume of Business Booked

Stimulus Given te Bust by the Exhib

Brings Up Sales Volumes—Rudolph Weese Now

With Radio Depastment of Victor Talking Machine Co. of Canada—Other Trade Activities

Moxtrear, Cax., Noveinber 7. The reeent radio
show held in Montreal created a record not
only In the numbcer of exhibits and the attend
ance of the public, but in the great volume of
business donc by the exhibitors. There is no
donbt lnt that Camada is pointing the way in
radio shows, This was the opinion of severil
oi the cxhibitors from the United States who
had displays, and who Jad previously displsyed
their scts in New York and Chicago. ‘Fhere
the custoni is to hold the ecxposition in an
armory or conveation room and allow each ex-
hibitor to arrange his own booth so that au -
cffeclive conglomeration results. Here a better
place could hardly Le had than the Windsor
Hotel, which offercd pleasant and attractive
surroundings, with its soft rugs, hangings and
becoming lights. The recent teadency of the
manuficturer of sets to make them an orna-
ment and desirable article of Mrniture for the
lome rather than the mess of wires, batlerics
and tnbes that comprised the original outhi-
tings, was scen to advantage in the series of
booths arranged with chairs, Chesterficlds,
tables, Turkish rugs, flowers and boaks; in
fact, everything to make them homelike,

Rudolph Weese, of the Northern  Electric
Mig. Co, Ltd, this city, has been appointed
special representative for the raulio departmient
of the Victor Talking Machine Co. of Canada,
Ltd. The Northern Eleetric Co, in cn-opera-
tion with the Victor Co., has developed a new
line of scts that will be contained in plea:
eabincts in keeping with the Vietrola ling

Montreal has been chosen as the headguartes
for a convention of radio amatenrs from U
provinees of Ontario, Quebee, New Brunswick,
Nova Se nd Prince Edward Island.  Dele-
gates will assemble on Thursday, November
26, and hold sessions duging that und the cn
suing two days at the Windsor Hotel.

G. R. Markewski, wnnsical director ut the
Qucens Hotel, Moatreal, has recently signed a
contrict with the C. N. R. for a serics of radio
voncerts to be broaidcast through its stations in
both Moutreal and Moncton. In addition to
this he i wneh drmand among Vietor artists

of accenting phonographs in cxchange
for radio recci sets,

carrying Vietor tutking inachines and records.
Luyton liros, Ltd, have been appointed as
anthorized local rep tutives for retail sales
and service of the De Forcest and Crosley lincs,
whicli they are planning to fcature.
ian Fairbanks-Merse Co., Ltd., Mont.
real, is a distributor for Philco radio A and B
socket powers.

Allen's  Westmount  Theatre, through the
cunrtesy of Hartucy Co., Ltd, s Master's
with a Victor

Voice" deales, was supplicd

Northern Electric radio, which ¢nabled thosc in
attendance it the theatre to get the full clection
returis.

Laytaw Bros., Lid, announces its sccond an
nual Radie Cheisnmas Club, : co-operative plan
through which 300 members will secure radia
sets for Christmas with cxceptional elub terms,
privileges and savings. The choice of Atwater
Kent, De Forest, Craslcy and Radiolas is ai-
fered to club mcmbers

Iu conncction with the opening of Steinway
Hall, New York, €. W. Lindsay, Ltd,, this city,
broadeust through CFCF (Marconi) on Novem-
ber 6 a concert with local as well as imported
talent

Cosmopalitan Graphophone & Piano Co., St.
Lawrence boulevard, has reopened its store after
the disastrous firc which took place some time
ago. 1t s now cquipped with a full and com-
plete stock of new Columbia phonographs and
records.

Important Developments
in ‘Toronto Territory

Appointments of Manufacturers” Representa-
tives for Leading Lincs—Amplion Corp. of
Canalda Incorporated—The News

ToroNiv, OnT.,, November 6.—Cleartron radio
tubes are now bein keted in Canada by
the Clearteon Vacoum Tube Co., 8 Colborne
street, this city. A stock is being earried and
all replacements ade from a Canadian ware-
house.

The ground was brokews for the formation of
the Canadian scction of the Institnte of Radio
Eungluicers on the occasion of a mecting held
in 'Foronto quite recently, which was attended
by representutives of the industry in the city.
Oue of the chief objects of the organization will
be the stundurdization of radio equipment and
the Interchange of techniral matters of interest,

The Hetrola Radio Co., Ltd, has been in-
corporated with head offices in Bridgeborg,
Ont.; eapital, $40,000.

Sole sclling rights for the J. Nazely Co. line
for Ca excepting the provinee of British
Cobmubia, lias been secured by the British Amer-
ican Mfg. Co., Toronto, of which Mrs. Warren
is president.

Radiomotor, 1.1d, was recently granted letters
patent, with headquarters at Toronto, Out,, with
a italization of $250,000 to dcal in radio sup-

for the etion of orcliestral acc s,
and a muniber of records demonstrating his abil-
ity have recently been seleased.

V. Sgroi Musical Honse, Ltd, 3083 St. Jamies
strect, is amother new Montreal dealer taking
on the selling rights of the Bruuswick pliono:
graph aml records.

The Mount Royal Exrhange, Ltd., 7)8 Monnt
Royal avcnue, East, Montreal, has opened a
new radio department with recciving scts ee-
tailing at from $30 upwards. This concern nakes

plics, cle.

The Amplion Corp. of Canada, Ltd., capital-
ized at $50,000, has been established. The chalr-
man of the board is the orighwitor of the Am-
plion, Edward Alfred Graham; president, S. B
Traincr, who also holds tlic position of treas
urer; vice-presidents are W. H. Lynas, of Al-
fred Grabam & Co, and H. B. McKenzie, who
also holds the position of technical dircctor of
the new corporation. Burndept of Canada, Ltd,,

NONE BETTER IN QUALITY

Talking Machine Springs
and Repair Parts

THE RENE MANUFACTURING CO.

MONTVALE, NEW JERSEY

NONE LOWER IN PRICE

has been appointed sole sclling agent for
Cunada and will, thercfore, continue with the
Ampfion line, following three years' distribu-
tion of Amiplions. The head office of the new
corporation will be located at 130 Richmond
street, West,

C G. Logwood, radio engincer with the De
Forest Radio Corp., New York, recently paid
a visit to the Canadian De Forest Corp. and, i
addition, paid a friendly visit (o the officers of
the Carter Radio Co. of Camada,

George R, Archdeacon, 9 Crang uvenue, has
been appointed factory representative for the
provinces of Outario and Qucbec of the Stand-
ard Radio Corp., of Worcester, Mass., maker
of the Standardync five-tube radio frequency set.

J. M. VanAtter, manager of the Carter Radio
Co, of Canada, recently returned from a West
ern sales trip which took him as far as Van
couver, B. C. He reports that the radio busi-
ness out West is booming beyond ant i
and believes that Western business will almost
cqual that of the East this year. Farmers will
have the moucy to spend and they want to spead
some of it on radio.

A most cffective advertising medium was re-
cently gotten out by a dealer for use in comnece-
tion with his radio exhibit. This consisted of a
small dise record for use on the phonograph.
This was clamiped to a cardboard bearing the
firm name and labeled “A Message of Impor-
tance 2 U’ The article was so attractive and
ingenious that the individual recciving one was
bound to carry it home and try it out on the
talking machine. He then heard a short talk
from one of the officials of the stere in which
was outlincd (he policy in so far as its radio
department was conceriied and a little talk on
the scrviee rendered and the quality of goods
which the dealer handled.

R. H. Cooinbs and Alex McKenzie, respec-
tively gencral inanager and sales manager of
the Canadian National Carbon Co., of Toronto,
have both rcturned from the \Vin peg, Man,
radio show held recently i that eity.

Feature Victor-Northern
Radio in Fair Display

The Vietor-Northern radio receivers manu-
factured by the Victor Talking Machine Co.,
of Canada, Ltd,, in conjunction with the North-
crn Electric Co,, were displayed at the recent
Toronto and Winnipeg fairs and drew consid-
crable favorable comment.

The Sampson Music Co., Boise, Idaho, re-
cently moved to new and larger quarters,
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Ready to Fill Your Last Minute Orders for a Big %

HOLIDAY SEASON
with

BRILLIANTONE
GILT EDGE
REFLEXO

The Leaders in Phonograph Needles

R AL R TETETETETETLRER

5? ERE is a profituble small-~ You don't have to push them.
sq' item line that you should They sell on sight. Onr attrac-
§%  stock for the holiduys. All 3 are tive display stands make ‘em
‘g recognized by the public as the bny. Prepare now! Get yonr
best in phonograph needles. holiday order in today!

g

BRILLIANTONE |

STEEL NEEDLE COMPANY OF AMERICA, Incorporated

N

Selling Agents for W. H. Bagshaw Co., Factories, Lowell, Mass.

370 SEVENTH AVENUE, at 31st Street, Suite 1214, NEW YORK

W. H. Bagshaw Co., Export Dept., 4¢ Whitehall St. puf A
New York City. Cable Address: “Brillneed!” Reproduction

SOLD THROUGH JOBBERS EVERYWHERE

WRITE today to us
or your jobber for
samples and sales-
getting information.
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For those who simply want to “turn on’’ radio there
has never heen i receiver like the Thorola Islodyne
S-tibe. It mukes o dead language of all the old tech-
nicalities. Now there is normally nothing to do but
to pick out statians znd listen. For Thorola Low-
Laoss Duoughnut Coils —the crux of Islodyne success
—do not pick np unwanted stations; do not inter-
couple; do not permit excess feed-buck,

With these old difficulties conquered, it was possible
also to correct other factors that had been over-
shadowed by the big troubles. So a degree of finality
has been reached. Thorola Islodyne brings non-
mechinical, artistic radio at last, with the tone, range,
volume und selectivity that only Thorola Low-Loss
Doughnut Coils make possible,

Where the receiver business centers, the most loud
speukers are sold. And Thorola dealers make doubly
good here, Thorola speakers, always the steadiest
selling item in radio, are hettered with new technical

and “Bugs”

uarters for Both

refinements and new beauty to match. The new
‘Thorolu seli-harmonizer eliminates manual adjust-
ment. The magnificent new Thorola Bakelite hoen
is the largest form of thiy material ever produced!
“Thorola tone and volume remain the standard, farther
than ever out of ordinary reach.

The results obtained only by Thorola draw the radio
experimenter 5o surely to Thorola parts. Thorola
Low-Loss Doughnut Coils are the great sellers of
the season among parts. Thorola S. L. F. Condensers
capitalize for you the swing to straight line frequency.
Thorola Golden Audio Reproducing Transformers
are us good as they look,

The Thorola parlor fans have something the experi-
menters want. The experimenters favorably influence
Thorola receiver and speaker sales. ‘Thorola dealers
are in on all of it

REICHMANN COMPANY, CHIc4GO

Thotota

1 SL ODYNE

Novzunu 18, 1925




Novenorr 15, 1925

THE TALKING MACHINE WORLD 133

Sas -y HICAG

SHEADQUARTERS?

o REPUBLIC BLDG..209 SOUTH STATE ST

TELEPHONE WABASH 6242

LEONARD P CANTY

Good Crops and General Improvement in
Mid-West Business Basis of Optimism

Announcement and Demonstrations of Improved Sound Reproducing Instruments Have Strength-
ened Trade Confidence—Expect Large Holiday Sales Velume—Important News of the Month

Chilcaco, Itt.,, November 9.—With the talking
machine and radio busincss approaching the
lheight of its best buying scason, the music
trade in the Middle West finds ftself in a grati
fymng position. The entirc scction is in good
cconomic condition, the agricultural districts, in
reality the basis of Middle Western business
stability, arc about to harvest the best crops in
several years, and there is cvery indication of
prospesous times ahead.

The recent revolutionary developments in the
sound-reproducing features of the talking ma-
chine have done much to strengthen the confi-
dence of the trade, and the public interest, here-
tofore termed as latent, which has been so sus-
prisingly awakened, has brought about a re-
vival of the phonagrapli and rccord business in
gencral. The public has proved, by its curiosity,
not only interest, but by actual purchase of ma-
chines during the past few weeks, that it still
tetains a place for the talhing machine and
permancently secorded music. The industry, in
genersal, is keenly alive to the possibilities which
lic before it, and cvery member engaged in the
production of talking machines is dirceting cf-
fort toward the betterment of the mechanical
features and the appcarance of his product.

The result of the newly aroused interest lias
been felt in record sales mounting still higher,
and a visit to talking machine shops in Chicago,
especially along Wabash avenue, the Music Row
of this city, finds busy salespeople belund the
tccord counters and the demonstration booths
filled with prospective purchasers. The opera
and concert scasons are in full swing, and the
demand far recordings of classical und operatic
awrs is steadily increasing, although orders for
dance records and pepular numbers are still
greatly in the majority.

The present situation, existing fully six wecks
before Cliristmas, leads the trade to the belicf
that it is justificd Tn looking forward to a hali~
day buylng scason which will outstrip thase of
the past several years. In the postable talking
machine ficld, especially, one finds products with
both appearance and valuc as holiday gifts and
the manufacturers and distributors  of the
smaller imachines are busily engaged in filling
large orders for the holiday period.

The radio scason ic at its peak, and within

few days the point will be marked by what
is perhaps the niost gigantic radio exposition
cver staged, to be held in the city of Chicago,
Tt will be visited by scorcs of dealers from all

Kiunball Siyle §

means satisfied customers.

Il Correct Construction
Visible Beauty
Natural Tone

types.

KIMBALL PHONOGRAPHS PLAY ALL RECORDS

The reliable Kimball sells quickly and

Variety of both Upright and Console

W. W. KIMBALL CO.

KIMBALL PHONOGRAPHS

parts of the country, and the public will throng
the exhibition by the thousands. Radio receiv
ing sets, loud speakers, butteries, chargers, and
otlier accessories arc moving at a fast rate, and
with the advent of improved broadcasting, sim-
plificd and beauntificd radio scts, the present
radio scason bids fair to live up to the predic-
tion that it will exceed in sales figures that of
1924,

Dealers Tie Up With Notable Orchestras

Brunswick dealers have had 2 number of in-
valuable helps in the sale of records during
the past few months in the form of Brunswick
recording orchestras appearing in Chicago the-
atres. Paul Ash and His Orchestra, appeasing
continuously at McVickess Theatre since mid-
Summer, bid fair ta cqual their long San Fran-
cisco rsun, while Abe Lyman's orchestra, also
from the Pacific Coast, is holding forth at the
College Inn, popular cafe in the Hotel Sher-
man. Ray Miller’s orchestra has been touring
the circull of Balaban & Katz mation picture
houses, and the eves-popular Oriole orchestra
plays on nightly in the Marine dining room
of the Edgewater Beach Hotel. In addition,
Herb Wicdocft's orehestra, dircct from the Cin-
derella Roof Garden, Los Angeles, appeared at
the Palage Theatre, Orpheum circuit vaudeville
liouse, for onc weck, starting October 11. At
this leading varicty house Abe Lyman has
played his second cngagement this Fall, with-
out intersupting his schedule at the College fun,
where his popularity is growing continuously.

{Continned an page 134)

Build Business for Holidays

Now is the time for activity in
phonographs for the Holidays.
Many dealers are ordering in
car-load lots to meet the fall
trade. They know that the
Kimball is built with the same
care and knowledge that have
for over half a century made
the name synonymous with
quality and durability in musi-
cal instruments. This means
ready selling.

Look over your stock and order
at once that you may be ready
for all customers.

Established 1857

Kimball Hall—306 So. Wabash Avenue

M nufacturers of

Phonographs, Pianos, Player Pianos, Reproducing Pianos, Pipe Organs,
Distributors of Columbia and Harmony Records

Kimball Style Y

CHICAGO, ILLINOIS

h
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FROM OUR CHICAGO HEADQUARTERS—(Continued from page 133)

Brunswick lealers throughout the Chicago
territory have tied wp with the suceesses scored
by thesc visaing aggregations by the use of
window displays and mrrwspuper advertising and
huve also scored results in the way of increased
record sales,  The Brunswick-Balke-Collender
Co. recently inaugurated s new dealer service
whereby the retailer sceures release blanks scv-
days in advamce of the date upon which
tie records go on and he is cnabled to
prepare his udvert g, windows, display eards
aund sales stunts, all csseutial to good record
erchandising, far ngh in advioner of the re
lease so that there is concerted effort between
the sales and udvrer 1 alepurtiients

Good Stromberg-Carlson Publicity

The Stromberg-Carlson line of radin and
ather products handled by Gray, Trimble &
Follick Co., of Bloomingiou, 1., reccived somc

Stromberg-Carlson on Exhibjt
excellent publienty at an indnstrial exhibit held
in that city. One of the fincst booths at the ex-
lubit was that of the company mentioned above,
which showeil the Stromhberg-Carlson line of

mg Jack Kapp. Mr. Rockwell is well equipped
to assumc the responsibilitics of his new po-
sition and will work in close accord and co-
opcration with the army of Columbia retait deal-
ers in this iimportaut territory.

“Items of Interest

Novemper 18, 1923

dows for 3 week previous to the gencral in

troductory date, advising the public of the dem-
onstrations to be held beginning Monday, No-
vember 2. On that date Victor shops on
Wabash avenue, Chicago’s music row, were
crowded throughout the day with curious and
i d people i i to the instrnment,

The Targ & Dinner Music Co., wholesal

of Chicago, places in the hands of the trade
cach month a handy catalog and reference book
entitled “ltems of Interest,” coataining illus
trations wml descriptions of the var line:
of phonographs and musical merchandise ham-
slted by the Ar A glance through the catalog

hrings to the eye the Caswell and Outing port-
ihle pbowographs, also the “l'ct Fone,” :
sutall eantera style portable, plonograph acres

strings, mmsic stands,
puitars, tiples, accordi und a scorc of other
itens. “ltems of lutrrest issucd about twice
a mouth as the holiday scason necars, and on
ar about Novcmber 15 the firm will wail its
latest eatalog.
Various Demonstrations of Victar Orthophonic
I'he Chirago Talking Mactiue Co., uudrer the
lirection of 1), A. Creed, viee-president, and
W. C. Grifliths, sales nimnager, took u miost
iclive part m the general introduction program
spousorcd by the Vietor Co,, the interest of
the new Ortlhioplionic Vigtrols, in the period
of two mouths previows to the formal intro-
duction to thic public of the new insirument
on November 2. During the middle of Scptem-
ber demonstrations were first lield in the Hotel
1.aSalle, Chicago, for dealers in the lerritory
i ely di Chicago, and nicet-

sories, needles, vi s,

d snrr

radio recciving sets to excellent advantage. Dur-
ing the past year Uiere have been hield in many
citics vxpositions amd where local rudio dealrrs
have tied up with these events, profits have
sued. Gray, Trimble & lollick Co. is a live
cancern and perinits 1o opporlunity to pass of
bringing its line to the attention of the public.
T. G. Rockwell With Columbia Co.

T. G. Roekwell, for fowr yvears manuger of

ihe Sam Fruncisco branch of the Musson-Ray-

1 held in the prin-
al cities throughont the Middle \West from
September 18 nntil Oclober 1S

Ilenionstrations were also lield at the Drake
Hotel three times cach day for almost two
weeks, amil then the display was nioved to a
more cratral location in the Congress Holel,
where dealers and their sales forces might take
advantage of the opportunity to lcarn of the
1 details and sales possibilitics of the

nor Carp,, jobbers of Cliency pl graphs and
Vocalion records on the Pacific Coast, receatly
accepted the position of munager of the record
ilepartment of the Chicago brauel of the Co-
lumbia Phonograph Co., Inc. A few months
prior to his transfer to the Chicago office Mr
Rorkwell was located in the Columbia branch
at San Francisco, devoting his time to the in:
terests of the record sales division,  He as-
sumed his new ilulics on October 10, snceecd-

wew austrument.  Fiest shipments of the new
moiels by the Chicago Talking Machine Co.
werc made late in October after demonstrations
had been given to over 2,000 sales people in this
terrilory.

Victor dealers throughout the Middle West
ticd up with the exteusive publicity campaigs
sponsored by the Viclor Co., by loeal adverlis-
ing and by displaying large sigus in their win

r
>

goes all over the country.

good selectivity.
to “get into the game."

RADIO RECEIVER

The “‘Stepping Stone’’ to the

IN NEW ORLEANS over 25,000 HOWE Receivers have been
sold. One house in Houston bought over 10,000—and so it
HOWE Radio Receivers are being
sold by Dealers who appreciate the fact that millions of men
with money have not yet made their initial purchase—the
virgin field is the profitable field.

The HOWE Receiver is most decidedly Not a Toy—it brings
in loud and elear all stations within a 25 mile radius, and has
Its Low Price induces the non-user of Radio

We shall be glad to hear from Jobbers and Dealers
who are not selling the HOWE in large quantities

HOWE AUTO PRODUCTS CO., 120 N. Green St., Chicago, IL

HOWE

$1.75

Tube Set
Make New "Radio Funs from that
Skeptical 80% of the Publlic
which owns no Radis

Excello Products Populas
‘Ihe Excello Products Corp., radio cablnet
manufaclurer of Cicero, Ill, entering upon its
ccond scason in the radio field, is cnjoying a

=
Excello Cabinet, Style R-11

healthy businrss on all of its cabinel models,

The Excello line represeuts a complete range

of eabincts from Wlie small table type and the

radio stand to the walnut censoles, including

style R-20, a table type cabinct that houses sct

and is installed in comsoles, made of cither
solid mahogany or solid walnut, with five-ply

tap. The panel fits iu grooves in the sides and
b rail and is held in place finnly. This modecl

is finished in brown maliogany, walnut or two-

tonc in either finish.

Style R-11 is onc of the leaders in the line,
finished as it is in Tudor style, cspecially de
signed 1o harmonize with living room furniture
of quality. Raising the dome or lid brings the
shelf bearing the radio recciving sct to a con
veunient table height. The shelf raises and low
ers vertically, aud will in no way disturb the
delicate g set.  The instruinent s
tone cliamber built into the
cabinet with the opening at a grille on the right,
and any lond spcaker unit ean readily be at
tached to the tone chamber,

Other Excello models include Style R-10, a
Queen Annc console, with the same sel-hous
ing arrangement as Style R-I1; Style R-6, a
wall console with compartinent for batierics
and a charger; Style R-7, also a wall console,
with an amplifying chamber above the receiv-
ing sel compartment, and space for batteries
and charger; Style R-8 a wall console, with
the amplifying ehamber at the right of the re-
cciver, and Style R-9, a desk style console de-
signed for nse with a set in a separate eabinet,
and a built-in tone chamber provided with a
grille in the ccuter of the cabinet

Style R-14 is a wall comsole with the ampli-
fying chamber in the lower compariment. The
firm also manufactures wo radio cabincts, des
ignated as Styles R-1 and R-2.

Max Targ Visits Ohio and Michigan

Max Targ. of the Targ & Dinner Music Co.,
wholesalers of this city, reccutly made a swing
theosgh Ohio and Michigan, visiting Cleveland
and Detroit, in the interest of his organizalion.
The finm is doing an increasingly fine business
with its complete lines of musical merehandise
and Mr. Targ is working eloscly wilh dealers
throughout the country in an cfort to give
them maximum co-operation and service.

Wiswell Co. Visited by Thicves

The Wiswell Radio Co., prominent Chicago
distributor for Thompson and Sleeper radio
1eceiving sels, was visited by thieves onc night
(Contined on page 136)
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Confidence

When a dealer cstablishes the fact that a
customer can negotiate a purchase with
positive assurance of obtaining the greatest
value procurable, he has constructed a solid
foundation for a profitable, enduring and ex-
tremely satisfactory trade rclationship.

The Liberty Seal promotes confidence. It
places the purchase of Radio Receiving Sets
on a plane of provable, demonstrable value.

Every Liberty Sealed Five Receiving Set is
sold under an absolute guarantee that any
defective workmanship or any faulty part
will be replaced FREE OF CHARGE any-

time within sixty days from date of pur-
chase.

The most cautious buyer instantly recognizes
in so liberal a guarantee the desire of the
manufacturer to produce a Receiving Set
of supreme excellence and the ability and
determination to supply a set that meets
every demand of efficient operation.

Dealers who build business on the basis of
proven merit, who realize the importance of
winning and holding the confidence of the
buying public should investigate the very
attractive Liberty Franchise.

Complete details upon request

LIBERTY TRANSFORMER CO.

123 N. SANGAMON ST.

CHICAGO, ILL.
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during the latter part of Oclober. Tle robbers
hattered down the door to the Wiswell ofiice
and departed with several receiving sets.
Panatrope Demonstrations Excite Enthusiasm
The Brunswick Panatrope, new musieal re-
prodicing instrument soon to he introduced by
the Brunswiek-Balke-Collender Co, was on dis-
play carly in October al the Congress Hotel,
Chicago. Becausc of Lhe narked enthnsiasm
with which the Panatrope was rcceived at these
dcmonstrations, and also the fact that it was
impossible to accommodalc all those who de-
sircd to attend, the firm cxecntives arranged
to continue the demonsirations atl the Brins-
wick display rooms, 623 South Wabash avennc,
Chicago. At 10 a. m, 2 p. m. and 4 p. m
promptly for several days the ncw product was
displayed and demonstrated by C. 1. McKelvey,
of the Brunswiek sales promeotion departmeni
All Brunswick dealers were inviled to attend,
and thesc in the Chicago tcrritory arringed
lor thcir cntire organizations to visil lhe Bruns-

the new |||slrumcnl and its sales pnss.lnil
Death of F. A. Knight Regretted
While visiting the factory of the Ampliphonc
Phonograph Co., Brazil, Ind, F. A. Kuwight,
president of the firin, who maintained his office
in the Republie Building, this city, was strnck
by an automobile Tuesday cvening, October 27,
and died a few hours later. The body was
taken to Denver, Colo., where funeral services
were held Saturday, October 31, at the home of
liis daughter, Mrs, 'L W. Howard. Mr. Knight
wans seventy-five years old, and was one of the
pioncer piano and phonograph manuflacturers
of the Middle Wesl. He first cutered the inu,
business as onc of the founders of the Kniglt-
Campbell Musie Co., of Denver, Colo., but later
sold his interest to form the Knight-B rhoff
Co., of Brazil, Ind. A factory was cstablished
to mannfacture pianos, but scveral years ago
this company was dissolved and the plant was
sold. Mr. Kniglit retained one building, how-
ever, for the purpose of manufactiring phono-
graphs. The deecased was a well-known figure
in the music trade, and his death was mourned
by scores of friends througliont the conntry.
Alto Automatic Stops Are World Famous
The Alto Mfg. Co., of Chicago, mannfacturer
of Allo needle cutters and automatie stops for
phonugnph tnrntables, has been emjoying an
creasingly fne business on its products, hoth
in the United States and in forcign comutries.

Australia leads in consumplion with both ncedle
cutters and autowatic stops and is closely fol-
lowed by England, Denmark, Russia and Japan.
An indication of the fael that the manufaclurers
of talking machines are busier than they have
been during the past six or cight months is
found in the increasing number of orders which
arc arriving at the Alto plaut for autownatic
<|ops. which arc installed on a great number of

hs by the I s themselves.
The firm has also reccived numerous letters
from salisficd uscrs of both thc siop and the
needle cutler, one officer in the United States
Aviation Corps addressing thc firm in very
complimentary manncr, stating that lic lost his
ncedle eutter en routc from one army post to
another, but remecibered the firm name, and
was writing direct for a new one

The Alto anntomatic stop is tested thoroughly
before it leaves the factory, caeli instrument be-
ing placed upon a testing device, the arin of
whicli moves over an are one hundred times the
width of a rceord grove. As the stops arc test-
cd on this fxture, the inspcetor is enabled lo
adjnst it within onc-thousandeh part of an tnel,
whieh is approximately onc-teuth of the width
of one groove in the record. This is much inore
acenrale thaa the stop will have to operate un-
der ordinary eonditions.

Oro-Tonc Recording Tone Arm Combination

The Oro-Tone Co., of Chicage, recently
nmailed to the trade an attractive catalog, bound
in a brown cover, with thie Oro-Tonc lrade
name imprinted npon it in gold, containing illus-
trations and descriplions of its entire line of
tonc arms and reproducers. The illustrations
arc the cxael sizc of the actual produet, thns
giving the wannfacturer of phonographs, as
well as the dealer, n more concrcte idea of the
dimensions and appearanee of cach tone ar
The first page opens with a general view of the
Oro-Tone offices and is followed with illustra-
tions and descriptions of the products, includ-
ing the Nos. 60 and 65 brass tone arms and thec
new Nos. 50 and 55 reproducers cquipped with
face guards,

A new Oro-Tonc product, whicli it is felt will
create an unnsval amount of interest im the
trade, is illustrated and described in the new
entalog, namely, the No. 150 recording and re-
producing tonc arm conibination. The new de
vice serves a fourfold purposc—the recording
of the human voice, recording of radio pro-
grams, reproduction of phonograph records,

(CARTER)
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We can supply any part. The largest and most
complete assortment of
United States—on hand, for old, obeolete and
If your order cannot be
filled from stock, we will make it up special.

Special prices on main springs.
springs, micas, 1epair parts, motors,
steel needles, etc., in quantity lots.

Expert repairing on all makes of phonographs

27.220 W, WASHINGTON ST.. CHICAGO, tLL
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governor
tone arms,

tRaoe waew

‘CONSOLA*

1121 Nicollet Ave., Minnenpolte, Minn,

as a radio loud speaker. In order to make a
record the user merely places an aluminum disc
upon the turntable, removes the cap from the
radio conmeclion and altaches a horn in its
place, inserls tle reeording needle and places
the mechanical fced on the record. Less than
ten seconds is required for the process just
named. Rcproducing the newly madc record
merely requires the removal of the horn and
replacing of the recording needle with an ordi-
nary one. Tlie No. 150 cambination rccording
and reprodueing tone arm is a combination of
the No. 70 and 17 radio arms, and in order to
record radio programs it is only necessary to
attach the loud speaker unit to thic radio eon-
ncetian, foreing the sound back through the
diapliragm 1o the needie and aluminum record,
mstead of through the tonc arm and liorn.

The Oro-Tone Co. started production on the
ncw product some time age, and it will be in
the hands of the trade carly in Deccmber,

Announce Two New Balkite Battery Units

The Fansteel Products Co.. manufacturcr of
the Balkite battery charger, at North Chicago.
Ill., recently announced two new Balkite battery
units as additions to its line for the coming sea-
son. The first of these is to be known as the
Balkite Trickle Clarger, the other is a smaller
cdition of s already well-known Balkite B-2.
Thesc two new items are in ad n to the
present line and both the present Balkite bat-
tery eharger and Balkite-B, whieh have been on
the market the past season, will continue with:
out change,

Tlhie most intercsting thing about the trickic
cliarger is from the technical standpoint, in that
it makes rcadily available to tlie owner of cvery
radio sel what amouats to automatic power
supply. The charging rale of this charger is
1.8 amperes, which is much lower than the usnal
charging ratc, the manufacturer stating that it
is inlended for use over long periods of time.
It can be used while the set is in operation, as
is the case with the larger Balkite chargers.

With some sels il is not practicable to charge
cxcept while operating, and in such cases th:
charger is eonnected to the battery and lamp
socket and allowed to charge continuously at
such a rate as will put into the battery more
current than is used by the tubes. This is known
as trickle eharging, Triekle charging consider-
ably simplifies radio reception, because once the
battery and cliarger arc connccted to the light
socket and a resistance is put in to cut the rate
down to tlic requirements of the sel the owner
need pay no more attention to the charging of
lis “A" battery,

There are some sets with which it is not prac-

(Comtinued on page 138)
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JEWEL
Cabinet Loud Speaker

No matter how good your radio receiver may be it is entirely
dependent on the loud speaker for tone qualities. With this
thought in mind our organization started months ago to de-
velop a superior Cabinet Loud Speaker, which is now offered to
the radio public. The tone amplifier in the Jewel Cabinet Loud
Speaker is made entirely of wood and is des'gned to deliver sound
waves of every length in the proper manner for the finest and
purest tone. Certain acoustic laws not hitherto used in connection
with radio reproduction have been utilized in this loud speaker
with the result that its tone is wonderful in quality and
timbre. The cabinet is substantially built of five-ply veneer and
is finished in a beautiful brown mahogany.

The price complete with cord is $25.00. West of the
Rockies $27.50.

The WHITING
Cabinet Loud Speaker

A truly remarkable value in a Cabinet Loud Speaker. The
horn is made of special fibre board, impregnated and lacquered
and the curve of the horn gives a greater range than most loud
speakers, It is especially good in reproducing the tones in the
lower register and brings out the rich deep tones of the cello and
organ in all their beauty. The outside of the cabinet is heavily
bronzed with grille front. Each packed in a substantial container.

Price complete with cord $12.50. West of the Rockies $15.00.

JEWEL Type “B’’
Loud Speaker Unit

This compact little unit represents a truly remark-
able development. With it you can make a radio loud
speaker out of the Edison, the Victor or any talking
machine that has a standard sized hub like the Victor.
Simply take out the regular reproducer and put on the
Jewel Type “B” Unit and you have a speaker of ample
volume with full, clear, natural tones that must be heard
to be appreciated. Semi-adjustable and equipped with
a soft rubber adaptor cap which makes it absolutely air
tight and totally insulates the parts and prevents vibra-
tion of whatsoever nature being transmitted to the
tone from the unit, or vice versa.

Price complete with cord $6.00.

Back View showing
Adjustable Feature

Side View

«
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THE ALTO
Automatic Stop

Fae Fbenegeapbs.

Nothing needs to bo

acrewed _unto the tone
arm, Imple in con-
structlon. "It Ots under

le. Our

euﬂomerl eay it 1a the

most aceurale stop thoy
found vt ln splia’of lta
low con

ALTO MFG.CO.,'" Y, weilram 21t

Canadisn Dlfribulor Univirasl Bueply Co.. Taroslo. Oat

lical 10 charge during operation at all. Tn these
few cases, the owner of a radio set cun il
make an “A" power supply \v||l|
trickle charger by nsi
turers afe putting switches on the mar!
turn on e charger and ture off the "I

when
the set is turned off, and turn off the charger

and turn on the “B” when the sct is on.

‘These swilchies are of such a type that the
can Le installed on the panel of the radin set,
while Ihr battery and charger, if so degirerl,
be put in the basement. Remole control
acevssories ol of the way is made possilile in
this manner. ©

The other produet, known as thie Ralkije *13°,
is exactly like the Pafkitg awhich wasmtro
ducnl very sieecsefully 1Ase Vear, U rephrers
“IR batleries, both of the dry ecll and stevagee
type, wnd supplics plue cuerent from the N;rl.l'
socket. Like the other two unfis, these twe
new Ralkite units may be nsed with any set as¢
they require no chianges or alditions to the sel
itself,

Gulbransen Co. Declares Quarterly Dividend

The Guibransen Co, Chicago, manufaetueve
of Gulbransen registering os, receully de
clared a dividend of 2 per cent on the conmmon
stock of the company, s beigg the third quar
terly common stock payinent af the yrar. The

THE TALKING MACHINE WORLD

action was taken at a mecting held Tue day,
Ocloher 6, at the company's offices and thr
dividend was payable on or before October 20,
to all stockholders of record Oclober 6
Orthophonic Vicirola Delights Rolarians
The Ortlhiophenic Viclrola, new product of
the Victor Talking Machiue Co., was introduce!

Novemurr 15, 1928

York Cily, sang a barltone sclection, acco
panicd by Mrs. Dclano al the piano, Jack Chap
man, onc of Chicago's favorite dancc rehestra
Ieaders, played a piano solo in dircel compari:
son (b the Victrola version of the same record,
and t\wo dancers performed the Charleston lo
the Orthophonic reproduction of “Collegial

The d on was plaunced by D. A, Creed,

in Chicaga w a very novel amib eff way.
Two weeks before the new instrument was for.
mally introiluced 1o the genreal piblic it was
presented, for the first time in the cily, al the
Chicago Retary Club luncheon, at the Sherman
Hotel

A steict Rotary Club policy discourages the

conducling of business al any inceting or
tuncheon of that o g:n- ion. Elowever, upon
oIS, HCW Inven

and new devclopments relaling 1o connnercial
pradiiets liave biren displayed and demonsirated
before the Rotary Club, and it wa< npan thi
basis that the Chicagu Talking Machine Co. ex
hibited the new Orthephonic Victrola. Six
fmmndred Rotarians atiended lhe twnchicon and
were delighted by the range, tone and volume
of the new instenment.  Among Lhe officials
concerned with the presemlation of the new
product whae were invited by tlic Chicago Ro-
tary Club 1o be present at ke lunchecon were
Walter Hoagland, J. Gleason, George Hull Por.
ter, C. \W. Robbins and J. Kasley, of the West-
crn Electric Co.; C. Lloyd Egner, E. F, Marx,
Viclor Co.. Jolim Hansel, K. V. Root, E. C.
Greiner, of N. \WW. Ayer & Son, and D. A. Creed,
W. Grifith, F. A. Delano, of the Chicage
Tulking Macliine Co.

The large crowd of lisieners, comprising
representative  business  men  of  Chicago,
cheered in approval al the end of the thirty-
fve-minute musical program, and a lurge
numbcr remained after the mecting to hear

seleclions,  lu  addition lo  the
coneert, F. A.  Delano, of the
Chicago Tulking Machine Co., former vo-

ealist with the Metropolitan Opera Co., New

vice-president of the Chicago Talking Machine
Co., assisted by W. C Grifliths, sules manager.
Stromberg Carlson Exhibit at Convention
Radio is beginning lo mnake its appearance at
telephione conventions.  This is cvident b
glancing at the view herewith of the Strom
berg-Carlson exhibit as it appeaced at the re

Siromberg-Carlson at Convention
cept teleplione convention of the United Stales
Independent Telephone Assoeialion, which wa
fhield in Hote! Slierman, in Octaber.

The Stromberg-Carlson cxhibil was localed
in the Grey Room of tlic Hotel Sherman. One
cndd of the room was equipped with Stromberg-
Carlson tclephione and swilchboard apparatus
The ather end was cquipped with Stromberg.
Carlson radio apparatus and lelephone supplic

{Continned an page 140)

No. R-16

soles.

Radio Consoles

Combine highest quality cabinet”work
with the latest developments in Wall Con-

The Console shown here is made of Butt
Walnut with matched panéls in duo-tone
finish. Loud speaker and unit included.

The Excello Line includes all types of
cabinets from small table type to Wall
Console type illustrated.

Write for complete catalog
sent free on request

Excello Products Corporation
4824 W, 16th St., Cicero, IlI.

Oty
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Records

VALUE
AT ALL TIMES

OKeh Records are issued with a national appeal for an
objective.

There is no character of music that cannot be heard,
with the greatest perfection of tone, on OKeh Records.

Dealers everywhere, have placed their confidence in
OKeh Records and as a result have been repaid with
greater profits.

Our OKeh dealer proposition
concerns the growth of
your business. Now is the
time to inquire for details.

CONSOLIDATED TALKING MACHINE CO

227 West Washington Street, Chicago, I11.

BRANCHES :

2957 Gratiot Ave., Detroit, Mich. 1121 Nicollet Ave., Minneapolis, Minn.
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Patented Nov. 18, 1924

l”( unm/f.

For EVERY
Radio Set

A stunning piece of furniture
that restores order in the room
where you have your Radiol
No more cluttered table-tops,
nor litter of cquipment under
foot.

No unsightly
horn in cvi-
dence, either!
This console has
its own loud-
speaker, inbuill.
1t's out of sight,
but with very
apparent tonal
superiorities.
For it has the g
highest - devel-  S3ien which
oped type of

unit. With horn built of special non-
vibrating, extra-hard, ccramic mate-
rial. Produces clear non-vibrant tone.

Non: Vibrant Cersaie
lorn

‘The clearest |m|¢ Y(ro
lh

il
llzle.u-

There's ample room for cverything;
space for largest A and B wet haller-
jes—or battery eliminator—requircd
for any home set; and for a big charg-
ing outfit, too.

Finished in mahogany, or walnut
color. Dainty design of parqueteric
on two front pancls. Top, 38 in. x 18
in. Substantially built; the product of
a 40-ycar old furniture maker.

The price, forty dollars, is for the
complete console and includes the
loudspeaker horn and unit. Thou-
sands of dealcrs are showing this
artistic addilion to home radio equip-
ment.

Rear Ficw~—Sct Hooked Up

Price, $40
Weat of Rocky Mts., $it 4

]

WINDSOR FURNITURE CO.
1422 Carroll Ave, Chicago, 111
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Tl|c lalla\\'vug oflicers and mcmbcrs of the
Siromberg-Carlson Telephone Mfg. Co. were in
attendance at thal comvention: W. Roy Me-
Canne, G. A Scoville, . A Reinke, R H. Man-
san, .. A, Hanover, Heston, ). H Leviy,
A B. Crineford, I Dawis, M. D. Woall, ). €
Suyder, W. T. Eastwood, C. W. Wutson, A. M.
Roherts, J. & Taggurt, W. C. Caldwell, B. H
Merriman, A. ). Roberts, C. P. Kinne, P. Winc:
miller, N W. Baldwin, C. W. Schafer, N. W
Redmond, 6. J Johnsou, C. J. Fressler, C. ¥
Sanilers, 11, T, MeCraig and Mr. Snmmers.

New Mohawk Distributors Appointed

‘The Mohuwk Corp., of Illinois, announce
that the following concerns have been added to
lis st of distrihutors in Clicago: Marshall
IField & Co., wholesale; Henry Paulson & Co,,
South Wabash avenue; Englewood Electrical
Supply Co., $725 W. Madison sirect; Amber
Fleetrical Supply, 553 W. Madison streel, and
Harry Alter & Co., Ogden and Carroll avenue
wlio, for over a ycar, has been a Mohawk dis-
itor in Chicago und vicinity.

Morchonse & Wells Co., the large hardware
jalibers of Decatar, 11, who last year sold Mo
Iln\k scts, will con © their sale this coming
Al.olhcr large distributor who is sclling
Molm\vk produets Is the Isaac Walker Hard
ware Co., Veoria, 111

With this lincup of live distributors in clty
and State, Moliawk products will be impressive-
ly represented.

Lyoa & Healy Orthophonic Campaign

Upon November 2, the date of the official
introduction of the new Orthophonic Victrola
to the public, Lyon & Iealy, Chicago, tied up
in an nnnsually effective way with the exten-
sive advertising sponsored by the Victor Co
and the publicity aceorded the new reproducing
instrument  during the preccding six  weeks
Each of the windows, cight in all, of the large
Lyon & Healy store was used in displaying
the new Credenza model of the Orthophonic
Victrola in some mauner or other. Onc window:
revealed the original Vicirola introduced in
1895, with its unwicldy brass liorn and small
1ecord  The passcrby noted in the adjoining
window the Victrola af 1908, with its canccaled
horn, in A wmahogany upright. cabinet. The
third window held an exhibil of the acoustic
system employed in the orthophenic instru-
ment, showing the paths which the sound
travels before it reaches the listening car.

Promptly at 9 o'clock on the morni

iri

A USINESS

crice .
speeds o d
This. blnlm:- !

The Harry

The Ha

G,

SATISFACTORY

SERVICE!

dnl:n what they

e
sale.. . oflcring adequale projec-
tion to our pauoos.

Deslerr—Send forour lolesteatolog!
Please ure vour kettetheud n sertling

Wholesale Radro

Ogden at Carroll Ave,
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FROM OUR CHICAGO HEADQUARTERS—(Conhnued from page 138)

vember 2 a demonsiration of the new instru-
ment started in the Lyon & Healy concert hall,
which lasted until the closing hour in the eve
ning. Inicresicd crowds packed 1he anditorium
through 1he day, and at limes standing room
was al a premium. Demonstrations werce also
lheld in the talking machinc departmeat on the
second Aoor continuously during 1he day.
Where the Gulbransen Pianos Are Made
The picture reproduced herewith is the first
presentation of a new vlew of the Gulbransen
Co.- factorles in Chlcago, 1ll. Two buildings,

Gulbransen Factory

not previonsly shown in any picture of the plant,
arc 1o be seen, the mew six-story grand piana
buildlag in the background on the right and the
battery of new dry kilns on the cextreme left

The publication of the Gulbramsen factory
picture at this tlme is givea added interest be-
cause of the fact that at no period in the firm's
history has the production of Gulbransen in:
struments been as large over a long period of
tine as it is at present. All records for sus-
tained shipment of an average of 110 instru-
ments per day arc being surpassed, and the out-
put is being increased above that figure as rap-
idly as possible. Additional workmen arc be
ing ecmployed daily in an attempt to cope with
the tremendons demand for Gulbransen regis-
tering pianos, gramd pianos and uprights

New machinery and new power cquipment
were added reeently in aorder to care for the
larger demand anticipated, and factory produe-
tion is at a stale of cfficiency never before ap-
proached The Gulbransen plant has been in
comstant operation all ycar with the exception
of onc lioliday. Gnibransen officials state thal

{Continued on page 142)

bulle on wiving

Alter Co.
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For Distance -

oll a Beldenamel Aerial

AT i =
"r"‘"‘tTnf'

Voors

ADIO dealers have discovered the impor-
tance of good aerials. Music stores, hard-
ware stores, electric shops,and other dealers

in radio sets and parts, are now selling the aerial '
wire as one of the important accessories of a 3
complete set.

Beldenamel Aerial Wire is merchandised in dis-
tinctive cartons, in 100 ft. and 150 ft. lengths,

ready for immediate sale to your customers. It is }

widely advertised in leading radio publications to t
(N millions of radio enthusiasts, every month. Itis

the best known aerial, today! ¢

Put in a stock of Beldenamel Aerial Wire, now, and
enjoy an extra profit from this fast-selling accessory.
Everybody needs aerial wire,
and Beldenamel is easy to
sell. It is endorsed by lead.
ing radio authorities as a
“long distance aerial.”

Every se¢ owner wants 8 Belden Radio Bartery ASK YOUR JOBBER FOR

Cord so protect bit battcries and make » nesier BELDENAMEL AERIAL
e i WIRE—HE CAN SUPPLY

o —

Belden Hendohone Itepiacement Cords are good
scllers, And the Beiden 20 fr. Radlo Exrenston
Cord is just the thing for loudipeakers. Dlsplay
them in your window and watek them go
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the peak has not yet been reached and that cven
greater production will result from more inten-
sive sales cffort and the 17all campaign of ad-
vertising, which is the most extenslve in the
history of the firm. Thirty-seven leading pub-
lications, reaching tlirce oul of fve familics in
the United States, iare being nsed to carry the
Gnlbransen adverlising message.
Jolns Sales Force ol Harry Alter Co.

George Windiniller, connccted with the Mo-
wh Electric Co.,, manufacturer ot radio re-
ng scts for the past theee years, reeently
joined the sales department of the Harry Alter
Co., promincnt electrical and radio jobbers of
Chicaga, Tl

Recitals Arouse Wide Interest

For seversl wrcks hefore the new Ortho-
plhionie Vietrala was formally intenduced to the
public in the dealers’ stoges the Chicago Talk-
ing Machine Co., Victor wholvsuler, condnetrd
a scries of advance demonstrations of the mew

instruinent at the Drake Hotel, Chicago. This
plan was put into effect because of the many
requests received from dealers for private show:
ings to their friends and small groups. Private
recitals were given at 10:30 a. m., 2:30 p. n. and
8 p. m. daily, except Saturday and Sunday, with
F. A Delano, of the Chicago Talking Machine
Co., in charge
Piano Club Cemter of Activity

The Piano Club of Chicago, at its noonday
luncheon, hcld every Monday, has been cajoy-
ing overflow crowds. The ncw officers liave
been funetioning in 1heir respretive positions
for the past several weeks and coustitute an
actlve group, with Henry D. Hewitl, as presi-
Gordon Liugliead, vice-president; Harry
bb, secrctary, and James V. Sill, treasurer.

‘The varions cominittees were annonnced a
sliort time ago, und the list follows: General
enterlainment and speakers, G. R Brownell,
chairman; Albeet R. Ncely, chairman of the

"y

=

Simplify and improve,
radio reception with Balkite
Radio Power Units

-

1o,
i,

kg

cireuit,

For the "A™ circuit there are the Balkite

Chargers. The advantages of the populur

v Balkite Battery Charger are obvious. En-

tirely noiscless, it can be used while the

set is in operation. For sets of smaller "A”"

current requirements —any dry cell set or eral

storage battery scts of few tubes—there is
the Balkite Trickle Charger.

For the "B” circuit there is Balkite"B."

It eliminates” B"battcries entirel y and sup-

plies plate current from the light socket. It

is designed to serve sets of 6 tubes or less.

For sets of 6 tubes or more there is Balkite

Balkite
Battery Charger
This popular batiery
charger b enlirely nolie-
tessund can he woed while
:Ihe radio set 1s In Opern-
tlon.

ampere rares fro
110120 AC60 eyclecnr-
rent. Specinimodetfor $0
cyelen, Alro for 2840
(ldtl with 1.5 smpero
charging rale.
Price $19.30
Bert of Rockin, 520
In Canoda.$27.50

“BYIL

Balkite
Trickle Charger
Chargeshoth 48nd6 st
radlo “A" batteries at
bout .S amperes Usable

nufacturees are of.
ferlag »witche leh
furn on Batkicc “B'*and
the chargerwhea

FANSTEEL

Balkite Radio Power Units simplify and
improve radio reception. They reduce the
amount of attention required by the ser.
With their use the radio current supply
is always exactly what is required for each

“Noiseless— No bulbs— Permanent
All Balkite Radio PowerUnits are entirely
noiseless in operation. They have no mov-
ing parts, no bulbs, and nothing to adjust,
break or get out of order. Each is a perma-
nent piece of equipment with nothing to
replace. They require no other attention
than the infrequent addition of water.
They require no changes or additions to
your set, All are trouble-{ree, fast-moving
and thoroughly advertised.
SMannfactured by

FANSTEEL PRODUCTS COMPANY, Inc.
North Chicago, Illinols

i

Balkite "B"
Eliminales “BY barlerics.
Supplics plate cureent
from thellzht aocker. Op-

ik elihver storage
baitery or dry cell tubes.
Keepe “B” cireull always
operatingat mazimumef.
fielency. Requires no ot
tention otheethan adding
water twice a year,

WIN serve any set re-
quiring not more than 20
millismpetes 81 90 vohs
—practically all sees of §
1ubies or tes and most 6
tube scts, Occupies sbout
apaceas 45 vol dry
altery. Opeeates
from 110-120 AC 60¢+ -
clecnrrent. Specisimodel
for 50 cycles.

Price $35
In Canoda,349.30

Balkite "B I1
Same as the new Balkite
“Bebutwill it any oct in-
cluding those of B tubes

r rmore. Operntes from
110.120 AC 60 evcle cur-
tenl. Speciot modal for
SO eveles

Price $55
Io Conade 373

[ ]
=
a t( ., The Gould Umpower
is equipped »itha

muke u
supply for both clreuits
sutomatic.
Price $10 :
Weit of Rockres, 310,30 speclal Balkite
i o Radio Power Unit

In Canade. 315

I3 SALKITE BATTERY CHAROER

Radlio PowerUnifs

BALKITE TRICKLE CHARGER

BALKITE =B~

14e0as® €2 1ot 4 Bamm ST Ao oD
=

BALKITE*$"~0 B
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peakers’ committee, assisted by E. E. Lapham,

V. Galloway, Otto Schulz, Jr., Edw. Leveillc
M. Marshall Scchorg, Joc G. Pierson, Joscph
Klinenberg.

Jack Kapp, who has long sinee carnvd the
reputation of being a chairman to be depended
upon to fernish artists of notc at the noonda
mcetings, is chainman of the ecntertainment
committee  He will be assisted by W. M
Derges, George K. Dowd, Williain Grosvenor,
Axel Christensen, Frank J. Sheldon and Harold
A. Dick. The rcmaining committees and their
personnel follow: Finance: James T. Bristol,
cliainnan; Kenncth W, Curtis.  Membership
and reception: Gordon Laughead, chairman;
Ben Duval, William Mcister, Walter Carlson
Resolutions: Adam Schincider, chairman; Gene
Wilietan, Matt Kennedy. Promotion of music
Roger O'Connor, chairman; Clarence W. Reich
ardt, Richmond Harris. Press: Walter Kielin,
chairnan; H. J. Terwilliger, L. P. Canty, Frank
W, Kirk, G. L. McNab, Frank D. Abbott, Al
Koch.

H. L. Kraus, Mohawk Export Manager

The Mohawk Corp,, of T s, announces tl
. L. Kraus, Bush Terminal bnilding,
York City, has been appomnted its export
ger.  Mr. Keaus, whose experience
orl ficld covers u period of years, has travel
xtensively and is thoroughly acqnainted with
existing conditions in the various conutfics
thronghout the world. His present conncetions
melide representation of a munber of automo-
bile nunufacturers. He predicts a wonderful
fturc for radio in the export ficld and couf
dently expects to put the Mohawk lime over in
a big way.

Moving Picture Slide for Dealers
Mohawk Corp. of lllincis recently rc
leased a moving picture slide whiel the dealer
can use very cffectively. It is an attractive
300- ure reel, showing the extreme simplicity
of the ouc-dial reeeiver,

Gulbransen Instruments Featured in Concerts

Thie Gulbrawsen grand and register wrand
ianos, mamfactured by the Gulbransen Co.,
Chicago, have heen especially featured in San
Francisco and J.os Angeles by Lee S Roberts,
Ine., and the Martin Masic Co., respectively, in
ennueetion with e appearance of Elviea do
Hidalgo, soloratura peima donna of the San
Fraucisco Opera Company.  Miss de Hidalgn,
an arlist of mote, rcecntly wrote a very fince
Ictter of connmendation of the Gulbransen reg-
istering piuno. Tu auc scction of her letter Mi
de Hidalgo says: “There is nothing mechanical
about it, molwithstanding that onc can play
by roll withont 1enching 1he keys.” The picturce
shows Miss de Hidulge standing. Playing the
Gulbransen grand is Blanche Van Buren, vocal
instructor connccted with the Herman DeVries
Studio, of Chicago.

Liberly Transformer Co. Line of Wide Range

The complete line of radio receiving sets
manufactured by the Liberty Transformer Co.,
e, of this city, was formally introduced 1o
the music frade a short time ago. The Liberty
line represents a complete range of receiving
instrumeuts, from a small table model to a
beautifnl wilnut console with self-contained
loud speaker and space for baticries and a
charger.  All Liberty reccivers contain a spe-
cially developed five-tube tuned radio frequeney
cirenit, consisting of 1wo steps of tuned radio
fecqueney, detector and two steps of audio fre
quency. The Liberty line includes tlie Libert
Canccaled Five standard code Nos. 6161 and
62062, table models fnished in two-tonc walnut
base, No. 6262 being equipped with a cowccaled
lond speaker. Code No. SISl is another lable
model with a 7 x 26 inch panc], finished in two-
tone walnut,

In eonsole moadels, the Liberty line offers
cade No. 6363 and code 6452, both cncased in
two-tone solid walnut cabincts. Both of these arc
cquipped with a milliammeter, which shows thy
amount of battery enrrent used when the set is

(Coutinued on puge 144)
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Chosen by Experts—

HE Louisville € Nashville Railroad, after ex-
— haustive tests of about 47 various receivers,

w@g__@;ﬂ_@—% chose the MOHAWK. Overcoming the large

T — 5 amount of interference caused by a moving train
was an ac