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General

ADVERTISING

1962 ad spending gains, 2:3

FTC report on aspirin, 3:2

TV outshines print media , CBS study shows

,

4:2

AFA-AAW govt. -industry conference, 6:2

TV analyzed as market yardstick, 8:4

1962 gross network time billings, 9:4

admen want TV to guarantee audiences, 10:4

FTC tones down "sandpaper" order, 10:5
AAAA reaction to,ratings hearings, 17:5

1962 national spot radio up 2.1%, 17:5

networks.' views on cigarette ads, 18:5
sales reps back ratings, 19:3

Xi. best TV commercials , 21:5
ANA probes TV value, 21.6
Alberto-Culver 1962's top TV spender, 22:6
network rates Increased by CBS & NBC, 25:5
Tatham says TV costs are rising for advertisers,

26:5

Tobacco Institute urges ban on youth-aimed
ads, 28:5

FTC rules CM and.L-O-F commercials Illegal,

31:2

NAB adopts guidelines for arthritis and
rheumatism ads , 32:4

NAB says admen are part of ratings problem,
39:3

ARF wants voice in ratings reform, 40:3
Cowles' views on media growth, 43:5
AAAA's Crichton dissects Washington, 44:4
Senators favor self-regulation of ads, 46:2
ARF expands media research, 48:4
Klntner warns on ratings deception, 50:4

ALLOCATION.S

Ch. 50 Detroit granted to Kaiser, 1:4

Ch. 2 Santa Fe issued to KGGM-TV
Albuquerque, 1:4

Ch. 47 New Brunswick, N. J. assigned WNJU-
TV letters , 3:5

Ch. 3 CP, Sterling, Col., granted Frontier
Bcstg. , 7:5

4 groups apply for Ch. 5 Boston, 13:4
Ch. 7 CP, El Centro, Cal., granted to KXO;

Ch. 9 CP to Tele-Bcstrs. , 15:6

Ch. 38 CP, Boston, goes to Boston Catholic

TV Center, 20:6

Ch. 11 proposed for Staunton-Waynesboro,
Va. , 30:5

Ch. 12 Santa Maria, Cal. granted Central

Coast TV, 37:4

Ch. 20 CP, Chicago, granted Chicago ETV
Assn. , 37:4

Ch. 2 granted Samoa for ETV, 47:5

WWLP Springfield, Mass, gets WONE-TV's
uhf CP, 50:5

AM (Standard) BROADCASTING
Tighter rein on new stations likely, 2:3

KRSD Rapid City, S.D.' fined $1,000 for

defective equipment, 17:4

KWK St. Louis license revoked, 22:5

FCC levies $3,500 forfeiture against 3 Ohio
stations, 25:6

Nielsen drops local radio service, 26:5

WDKD, Klngstree, S. C. goes to court over
"obscenity" decision, 34:4

ARB readies radio study, 35:3

Fee's 1962 profit report, 47:3

Station Sales
Ann Arbor, Mich., WHRV, 9:5

Puerto Rico, WAPA, 47:5

New York, N. Y. , WBFM, 50:5

AMERICAN BROADCASTING COMPANY tABC)

profile on new Pres. Tom Moore, 15:2

views on cigarette advertising, 18:5

petitions FCC for option time, 27:4

AWARDS
TV guide annual awards, 16:5

1962 Peabody awards , 17:6

CBS wins World TV Festival award, 19:5

best TV commercials, 21:5

COLOR TV
set makers join color bandwagon, 4:12
Cincinnati is "Color Town USA" with set

penetration, 6:10

color sets pose no service problems, Mans-
field says , 19:7

Admiral introduces $399.95 color leader, 21:7

Motorola Introduces 2-slze color line, 26:7

RCA invests $11.6 million to expand color lab,

26:9

Pilot studies return to TV production, color

only, 26:11

Curtis Mathes enters color market, 27:10

Pilot to make color sets, 32:10
Sylvania survey of color market, 37:6; 38:7
1954-63 color set production estimates, 39:7

RCA color survey by Elmo Roper, 40:9
color TV at World's Fair, 48:11
EIA will publish color statistics in 1964,49:7
sales forecasts , 6:8; 11:9; 28:11; 33:8; 37:8;

50:7

COLUMBIA BROADCASTING SYSTEM (CBS)

financial, 7:12; 19:12; 33:10; 46:12
contests FCC decision on affiliate compensa-

tion plan, 1:4

TV vs. print media study, 4:2

contributes $100,000 to educational WNDT,
N.Y. , 14:6

views on cigarette advertising, 18:5

annual affiliates meeting, 19:4

wins World TV Festival Award, 19:5

increases network rate, 25:5
"Town Meeting of World" Telstar project,

27:5

donates $250,000 for educational Ch. 28 Los
Angeles, 33:4

Stanton & Salant views on editorials, 40:5
makes move into CATV, 45:3
adds colorcasts—when sponsor pays surcharge

46:6

rejected by FCC on TV compensation plan,

47:4

stockholders approve 2-for-l stock split, 52:5

COMMUNITY ANTENNA SYSTEMS
compromise on control law seen, 2:2

New England Video buys Keene, N.H. system,
3:5

broadcaster-CATV conflict in Tifton, Ga . ,4:3
giants battle at Austin , Texas, 5:3; 6:5

FCC regulation foreshadowed, 7:2

CATV-microwave dispute , 8:5

CATV operators seek regulations, 12:3

Binghamton, N.Y. , system gets go-ahead,
12:3

McLendon radio group goes CATV, 15:5
CATV regulation nears climax, 16:3

NCTA-FCC at odds on CATV law, 17:2
list of broadcasters with CATV Interests, 17:3;

22:4

Vincennes U. plans unusual CATV operation,
17.4

WGN-TV Chicago moves into CATV field,- 18:5
Casper, Wyo., gets CATV-microwave channel

,

22:4
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Cox Stations buys Aberdeen , Wash. CATV
system, 22:4

status report on CATV regulation, 23:1

report on CATV prosperity and growing pains,
24:3

new NCTA officers, 24:6

broadcaster R. W. Rounsaville applies for

Rome, Ga. franchise, 27:5

H & B American seeks Communications
Satellite stock , 27:5

translators vs. CATV in Neb., 31:2
PGR Enterprises buys 2 Va. systems, 32:5
NCTA eager to work with FCC, 34:3

nation's largest CATV system signed for Austin,

Tex. , 35:6

Storer buys 80% of S. Cal. Cable TV, 36:4
RKO plans acquisition of H & B American,

40:4

antenna makers team to stop CATV growth,
41:1

CBS invests in Vancouver, B.C. system, 45:3
CATV & TV-Radio Veterans meeting, 46:4
updated list of CATV systems, 47:3
McLendon aims for 34,400 CATV subscribers,
49:3

CATV progress report, 50:2
American Cable buys Tupelo, Miss, system,

52:5

TV Microwave's CATV plans, 52:5
broadcaster W. E. Hussman enters CATV

field, 52:5

CONGRESS
hearings on rating services, 9:b 10:1; 11;3;

19:2

broadcasters launch offensive against Sec.

315, 10:3

Rep. Celler slates TV-newspaper probe, 10:6

Nielsen testifies at ratings hearings, 12:1;

13:3; 15:3

House passes equal-time suspension, 25:1

Senate Communications Subcommittee holds
equal-time hearings , 26:2

opens hearings on editorial practices, 28:1

House hearings on editorializing, 29:3

Rogers bill bans commercial limits, 35:4

Harris thinks FCC over-steps Itself, 36:1

Sen. Proxmire bill bars FCC favors for

congressmen, 36:5

Richardson's 4-point program of ratings valida-

tion, 38:3

Congressional views on editorial freedom, 38:5

House approves 1964 FCC & FTC appropriations

41:5

Rep. Rogers raps FCC, 42:2
Senate group tells FCC to limit staff, 42:5

House hearings on commercial limits, 45:1

Harris scores "fairness" doctrine, 46:5

Senate passes 1964 FCC & FTC appropriations,

47:4

House action on commercials and editorials,

50:4

EDUCATIONAL TV
Virginia's ETV network plans, 1:4

airborne ETV group seeks 6 uhf channels, 3:3

Peace Corps' Colombia project, 6:2

Triangle donates $1.5 million in facilities to

ETV station, 17:5

travails of ETV In N. Y. , 18:3

CBS says ETV should compete with commercial
TV, 19:5

Agency for International Development drops

ETV project, 19:5
FCC establishes new point-to-point ETV

service, 30:2

HEW ETV grants, 31:5; 32:5; 34:5; 35:6; 39:5;

43:6; 50:6.

Congress loosening ETV purse strings, 33:1

ETV makes bid as real program force, NET gets

$6 million grant, 40:2

merits of airborne ETV, 52:5

ELECTRONIC INDUSTRIES ASSN. (EIA)

will compile color TV sales data, 12:7

moves to broaden scope, 12:9

crusades for all-channel tax repeal, 25:10

Wayman succeeds Sandwick as consumer
products staff dir. , 37:8

girds for fight on Imports, 39:7

drops statistics on 11-ln. TV, 40:8
pushes for color set data, 48:8
will include color TV statistics in 1964, 49:7
Horne forecasts 1963 and 1964 records, 49:8

ELECTRONICS INDUSTRY
Armstrong estate settles FM patent suits, 21dl
profile on home facsimile progress, 31:3
molecular consumer products due in 1964, 45:7

leaders see business climate good under LBJ,

48:7

BJUIPMENT
MGM Telestudios' new tape-film system, 2:5

Waltham Precision develops Tele-Beam pro-

jection system, 3:6; 4:7

molecular revolution in consumer products, 5:7

GT&E transmits TV via laser, 8:9

3 portable TV tape recorders debut, 13:6

Sylvania shows 2-ln-l TV camera, 13:9

transistorized broadcast equipment debuts at

NAB show, 14:3

FTC ruling on foreign parts controversy, 14:14

ABC-TV debuts 4-vldicon color camera, 15:5

Collins Introduces stereo modulation monitor,

17:5

report on Talaria color projector, 18:2

Scope Inc. developing color adaptor for b&w
sets, 27:9

report on Telcan home video tape recorder,

27:11; 31:7; 32:7

KEND-TV Fargo builds 2, 06 3 -ft. tower

—

world's tallest, 31:4

EBU delegates see 4 types of color cameras,
31:5

behind Cinerama-Telcan deal, 36:7

Ampex shows home TV tape recorder, 37:10

Ampex introduces portable broadcast video

tape recorder, 38:6

Eldophor color projector in production, 39:3

Philips to export TV cameras to U.S. , 39:5

Fairchild readies home TV recorder, 44:9

demonstration of color TV Plumbicon camera,

47:5; 48:6

preview of Telcan TV recorder, 50:3; 51:7

FEDERAL COMMUNICATIONS COMMISSION fFCC)

Lee irked by MST uhf critique, 1:2

regulatory agency streamlining proposed, 1:3

reaffirms WDKD "obscenity" case, 1:4

upholds integrity of WLOF-TV Orlando princi-

pals, 2:5

Sheridan to be Broadcast Bureau chief, 3:2

fiscal-1964 budget submitted, 3:5

repulsed at "battle of Omaha," 5:1; 6:3

Cox breezes through Senate hearings, 5:2

sponsors “CUB" for uhf promotion, 6:1

Minow slated to leave FCC, 7:1

splits on vhf drop-ins, 7:2; 8:1

plans hearings on "honest labeling" bill, 7:4

Issues uhf mobile data, 7:5

votes against vhf drop-ins in 7 markets, 10:2

recommends new license fees, 10:5

renews 70-plus TVs on local-live issue, 11:3

rejects settlement of NBC-Philco fight over

WRCV-TV Phila . , 11:5

a.cpro/es Ford's motion for more radio pro-

gramming data , 12:2

Lee would raise station ownership limit, 12:5

seeks celling on commercial time, 13:2

votes license fees, 13:2

Cox views on local-live issue, 13:5

considers altering AM-FM standards, 14:6

finalizes new license fees, 19:5

Issues anti-payola rules, 19:5

Henry's address before Radio & TV Council
of Middle Tenn. , 19:6

William Henry named FCC chmn., 20:1

shape of TV program form, 20:5

issues proposal to limit commercials, 20:6

proposes new AM-FM standards, 20:7

Interview with new FCC chmn., 21:1

questions 5 New England stations on local-

live, 21:4

orders end of option time, 22:1

kills proposal for vhf drop-ins, 22:2

Chmn. Henry's new staff, 22:5

Loevlnger urges FCC self-restraint, 23:2

Minow recommends revamping FCC, 23:4
Loevlnger takes oath as FCC commissioner,

24:5

FCBA debates "program control," 24:6
Ford's position on local-live, 25:3
seeks $16.5 million appropriation, 25:5
explores "combination rates ,

" 26:3
delay in drop-in decision, 27:1

new Emergency Broadcast rules , 27:5
report on activities, 29:1

studies plan to end FM freeze, 29:2
AMST asks Cox to drop out of drop-in case,

29:5

profile on Comr. Loevlnger, 30:1
votes short-spaced move of KOCO-TV Enid to

Oklahoma City, 30:2
sets ground rules for drop-in arguments, 31:2
seeks to promote uhf, 32:2

Loevlnger's maiden speech is tough one, 35:2
ponders "fairness" in dramatic works, 35:3
commercial limits battle nears climax, 37:1
official 1962 TV profit report, 38:2
CATV-microwave policy, 38:5
Henry attacks "over-commercialization," 39:1
reserves Ch. 37 for radio astronomy for 10

years, 40:5

revisions in uhf allocation plan, 41:2; 43:3
Henry's report on Omaha local-live hearing,

43:1

staff urges no CATV compromise, 43:3
affirms $500 forfeitures from 4 Minnesota TVs,

44.:5

forms Pay TV Committee, 45:5

kills vhf drop-ins in final 4-3 vote, 46:1

acts to crack sales logjam, 46:5
examiner approves NBC-RKOdeal, 47:4

hits Metromedia with ownership quirk, 48:4

fairness-in-fiction hearings , 49:2

Loevlnger seeks program-form consensus,
49:2

commercial-limits showdown nears, 49:3

studies mobile sharing of Ch. 7-13, 49:4

trusteeship approved for Mrs. LBJ stations,

49:4

over-commercialization decision, 50:1

telecasters and set makers split over vhf power
ratio, 50:5

Ch. 10 Miami should shift to S. Fla. TV Corp.,

examiner says , 52:4

Henry's year-end statement, 52:4

FINANCIAL ACTIVITY. GENERAL

Manufacturing

components makers score 1962 gains, 14:11

set makers net big 1962, 15:9

profile of electronic parts distributors, 19:8

set makers post good first quarter, 20:9

parts distributors topped $1 billion in 1962,
22:9

components makers sagged in first quarter,

28:8

set makers post first-half gains, 33:6

components profits dwindle in first half, 34:9

parts distributors in profit squeeze, 42:8

components sales-profits show 9-month lag,

46:8

Film Pro.ducers & Distributor s (financia l

reports)

Allied Artists , 10:12, 21:12, 42:12; 46:12

Columbia Pictures, 10:12; 23:12; 42:12; 51:12

DesUu, 11:12, 30:12, 34:12; 51:12

Disney, 2:12; 6:12; 19:12; 33:10

Fllmways, 6:12; 14:16; 23:6; 48:12

Four Star, 18:12; 40:12
MGM, 3:12; 16:12; 29:12; 49:12

Meredith Publishing, 19:12; 34:12

Movielab, 16:12; 22:12

MPO Vldeotronics, 8:12

Paramount, 16:12; 20:16; 33:10; 41:12

Republic, 3:12; 10:12; 23:12; 36:12

Walter Reade/Sterling, 38:12

Screen Gems, 8:12; 21:12; 39:12; 49:12

Seven Arts, 24:12

Stanley Warner, 3:12; 15:12; 28:6; 46:12

Trans-Lux, 11:12; 18:12; 46:12
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20th Century-Fox, 14:16; 21:12; 34:12; 48:12

United Artists, 17:12; 24:12; 36:12; 50:12
Warner Bros., 6:12; 19:12; 49:12

Telecastlnn

profile of broadcasting firms, 5:3

broadcasters post big 1962 gains, 15:1

NAB 1962 TV-radlo profit report, 28:4

broadcasters net first-half gains, 36:3

FCC 1962 TV profit report, 38:2

AB-PT, 12:12; 17:12; 31:12; 44:12
Boston Herald-Traveler, 29:12

Capital Cities Bcstg. , 9:12; 17:12; 29:12;

43:12
Cowles Magazines & Bcstg., 10:12; 35:12

Chris Craft (formerly NAFI), 10:12; 20:16;

35:12; 47:12
Famous Players Canadian, 11:12; 38:12; 51:12
Crowell-Colller, 10:12; 18:12; 30:12; 45:12
Goodwill Stations, 17:12; 30:12; 43:12
Gross Telecasting, 12:12; 19:12; 29:12
Macfadden-Bartell, 16:12; 32:12; 45:12

Metromedia, 9:12; 16:12; 30:12; 41:12
Outlet Co., 15:12; 26:12; 39:12; 43:12
Reeves Bcstg., 12:12; 19:12; 31:12; 45:12
Scrlpps-Howard Bcstg. , 45:12

Rollins Bcstg., 9:12; 28:6; 35:12; 38:12; 48:12
Storer Bcstg., 9:12; 15:12; 30:12; 44:12
Taft Bcstg., 5:12; 23:12; 30:12; 43:12
Tlmes-Mlrror, 13:12; 15:12; 36:12
Transcontinent TV, 6:12; 17:12; sale pending

to Taft, 15:3; sells stations for $38.5
million, 31:6

Wometco, 12:12; 17:12; 28:6; 29:12; 39:12

Miscellaneous

Capitol Records , 35:12
Decca Records, 12:12; 19:12; 33:10; 46:12

H & B American, 10:12; 22:12; 51:12; sale
pends to RKO, 40:4

MCA, 15:12; 20:16; 33:10; 47:12
A. C. Nielsen, 2:12; 14:16; 27:12; 46:12
TV Shares Management, 24:12

FORnCN TRADE
1962 TV-radlo-phono Imports from Japan, 6:7

Radio Imports climbing, 18:10
Japanese TV sets near UL approval, 25:9
Europe trends away from "Fair Trade," 28:9

Jan. -May Imports up, exports down, 28:10
Symphonic flies anti-trust suit against

Japanese firms, 29:7

400,000 TV Imports seen for 1963, 32:7
AID supplying 10,000 radios to Viet Nam,

34:10

UK's 1962 electronics Imports to U.S. up 30%,
34:11

Canadian electronics—a profile, 35:8
Japan sets minimum TV prices, 35:11
"mistake" gives windfall to TV picture tube

Importers, 45:8
Japanese export prices falling, 48:9

FOREIGN TV
Canada rules no color TV for near future, 7:8
overseas TV stations Increased 29% In 1962,

10:5

foreign TV receivers outnumber U.S. , 11:1
listing of foreign stations and sets, 11:5
Greece plans 17-station network, 14:8
KONA-TV Honolulu affiliates with Japanese

network, 14:8

Japan pins hopes on TV, 18:10

Japan's Toho Co. plans theater-TV color
network, 20:6

Japan seeks "orderly" TV exports, 22:10
Russia has 9 million TV sets, adds 5,000

daily, 26:5

Mexico decrees uhf telecasting in color only,
27:6

FREQUENCY MODULATION (FM) f. FM STEREO
1962 FM radio sales, 1:8

Pacifica denies red ties, 2:6
Gallo shows new Indoor FM antenna, 4:9
GE pioneers FM stereo drama, 6:4
FM car radio sales rolling — slowly, 8:7

Audltron's single channel FM set, 9:8

10 new FM stereo markets open, 10:7

report on FM broadcasters' gains, 14:6

list of 230 U. S. & Canadian FM-stereo
broadcasters, 20:10

9 additional FM-stereo starters, 23:9

new FM-stereo starters boost total to 241

stations, 28:3

WABC-FM N.Y. schedules stereo-casting,

29:6

FCC lifts FM freeze, 30:5

FM-stereo stations now total 259, 31:9

5 million FM radio sets seen for 1963, 44:8

14 new FM stereo starters, 47:9

MERCHANDISING. TV RECEIVER & APPLIANCES
Manufacturers decry consignment plans for

dealers, 2:7

BBB & list prices — 7 months later, 5:9

Westlnghouse plans retail store, 7:7

Supreme Court ruling on White Motor franchise

case, 10:8

Quality Stabilization hassle, 14:13

action for consumer & dealer protection grows,
16:9

FTC opens "deceptive pricing" hearings, 23:8

National Assn, of Mass Merchandisers attacks
Fair Trade bill, 23:8

House committee passes QS bill, 26:9

Shallow sees distribution upheaval, 27:8

Opinion Research survey on discount buying,
29:9

"shook out" discount Industry expanding, 35:9

N.Y. passes false advertising law, 38:10

Committee for Competitive Prices forms, 41:7

Hertz readies new TV rental program, 43:8

Neb. pulls rug on Installment sales, 44:7;

47:10
discount group offers quality seal, 46:10

discounters improve image, gain shoppers,
47:8

Louisville retailers sue to force Sunday closing
by discounters, 49:10; 50:11

discounters face rising costs In 1964, 52:8

NATIONAL ASSN. OF BROADCASTERS (NAB)

gives Collins 3-year contract, 3:1

Collins flays FCC for Omaha hearing, 4:1

highlights of Chicago convention, 13:1; 14:1

new elections to NAB board, 14:6

forms committee to study forming Program
Dept., 17:4; committee recommends Program
Dept. , 18:5

Harris likes NAB rating proposal, 21:2

questions commercial limits codes, 21:4
Radio Code Board attacks FCC commercial

plan, 22:4

TV Review Board proposes code changes, 24:2
rating council holds first meeting, 25:2
vows fight against commercial celling, 26:1;

28:2

raters endorse audit plan, 28:3
1962 TV-radio profits report, 28:4
plans to establish outside rating audit, 29:2
Nielsen favors audit only, 30:4

Collins views on British TV, 31:1

Nielsen & NAB talk turkey on ratings, 31:3
challenges FCC's Interim editoriallring guide

lines, 31:5

tension develops in rating reform; 32:3
Nielsen applies for accreditation, 33:2
Robert Swezey resigns NAB post, 33:4
President Kennedy lunches with top broad-

casters, 34:1

fights challenge to leadership, 34:2; 35:5
rating council wants AAAA on board, 37:2
NAB sessions spotlight govt, problems, 42:3
Quarton's "Dear Roy" note on commercials,

44:3

Bell named Code Dir. , 45:3
Bell's views on Codes, 48:3
Collins attacks Luckies commercials, 48:5
action to oust Collins, 51:1

presses study of commercial practices
problems, 51:3

NATIONAL BROADCASTING COMPANY (NBC)
FCC rejects settlement with Phllco on WRCV-

TVPhlla., 11:5

1962 foreign TV business up 61%, 13:6
Sarnoff's views on ETV goals, 21:5
NBC-MCA plans for network "movie premieres",

24:1

Increases network rate, 25:5
charged with "coercion" In Phlla. case, 39:5
donates $250,000 for ETV uhf In Los Angeles,

45:5

PAY TV
Home Entertainment Co. of America files with
SEC, 3:5

GE & National General plan theater-TV network,
9:3

theater-TV hockey tleup In Canada, 22:4
Paramount's Telemeter plans, 23:5

Subscription TV forms for West Coast pay TV,
33:2; names Pat Weaver pres., 37:4

details of West Coast pay-TV cable deal, 34:3
O'Neil's outlook on pay TV, 38:4
NBC's Bevllle assails pay TV, 41:4
Macfadden-Bartell seeks 8-month delay for

Denver project, 47:b gets 2-month delay,
48:5

Subscription TV's pay-TV plans, 47:4

PHONOGRAPHS
"package" hl-fl definition goes to FTC, 2:9

phono makers seek grading system, 12:8

3M-Revere plans new tape cartridge models
for 1964, 18:8

FTC makes slow progress toward hl-fl definition
21:8

console phono boom looms, 39:9
"form freedom" expands hl-fl market, 43:7
forecasts for 1964 radio-phono sales, 51:9

3M's cartridge plans, 51:11

PREDICTIONS
Sylvania sees up to 800,000 color sales in

1963, 6:8

set makers predict color's future, 11:9

Mansfield's 15-year forecast for TV-radlo-
phono, 14:10

Industry reviews all-channel law's effect on
sales, 18:7

Bartell sees pay TV in 15 million homes, 25:6

Sarnoff says color will account for nearly all

TV sales by 1970, 28:11

Motorola forecasts 1963 color sales of 600-

700,000, 33:8

RCA predicts 1964 demand for 1.5 million color

tubes, 37:8

forecasts for discount industry in 1970s, 37:9

1963 forecast for component hl-fl industry,

37:10
GT&E predicts $15 billion electronics volume

in 1963, 37:10
Ampex's Roberts says world electronics sales

will double In 6 years, 39:9

Sarnoff sees satellites with one billion

audience in 2 decades, 49:4

Television Digest forecasts for 1964 telecast-

ing, 52:1

year-end statements by major set makers, 52:11

PRODUCTION. TV-RADIO-PHONO
1962 TV output--6,484,501 sets, 2:9

RCA designs new color chassis, 10:7

set makers face all-channel challenge, 12:7

GE builds transistorized uhf tuner, 13:7

All-American sets disappearing, 13:8

Matsushita announces 90-degree color set,

16:10

TV set prices down 7%, radios 9% since 1957-

59, 16:10

industry puzzled by radio sales slide, 17:7

radio-phono in 1964, 51:10

PROGRAMMING
Steiner study on audience attitudes, 8:2

FCC answer on Nixon-Hlss telecast, 8:5

Hubbell Robinson leaves CBS-TV again, 11:6

Increasing Interest In syndication, 12:2

growing reaction to ratings fever, 16:1

Rep. Harris needles FCC and broadcasters in

Biloxi speech , 16:3

users sue ratings services, 17:1

Salant extols TV news, 21:5
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flurry of rating-reform moves, 22:2; 23:3

FCC-FTC to examine use of ratings, 24:3

Nielsen drops local radio service, 26:5
CBS’s "Town Meeting of World" wins kudos,

28:1

editorializing changes follow House hearings,
30:3

Nielsen favors audit only, 30:4

Group W schedules theater-and-TV project,

31:4

Harris subcommittee "encouraged "over rating

progress, 34:2

programming seen uhf's unsolved dilemna,35:l
Civil Rights march on Washington is TV spec-

tacular, 35:6
ARB report on’ TV audience measurement, 36:4
Group W succeeds as TV-stage angel, 42:2
FTC checks Nielsen, 44:2
Nielsen takes action to stop ratings leak, 45:5
reaction to NBC's "Week Tnat Was", 46:4
coverage of JFK assassination wins praise,

48:2
Rating Council incorporates, 51:2
sports tolls worrisome bell for TV, 51:2

SALES. TV STATIONS
KLYD-TV Bakersfield, Cal., 1:4

WREC-TV Memphis, 1:5

WHAZ-TV Macon, 2:6

WDBO-TV Orlando, Fla. , 4:4

KQAT-TV Albuquerque, 4:4

KVOA-TV Tucson, 4:4

KKTV Colorado Springs , Col., 4:4

WREX-TV Rockford, 111., 5:5

KAVE-TV Carlsbad, N.M., 9:5

KSYD-TV Wichita Falls, Texas, 11:5

KVIP-TV Redding, Cal., 11:5

KFEQ-TV St. Joseph, Mo., 12:6

Taft buying Transcontinent TV, 15:3

WDBO-TV Orlando, Fla., 15:5

Midwest TV buys KFMB-TV San Diego and
KERO-TV Bakersfield, 16:5

KTTV Los Angeles , 22:5

KBLL-TV Helena , Mont., 23:5
KVIP-TV Redding, Cal., 23:5

WNBE-TV New Bern, N.C., 25:6

KAVE-TV Carlsbad, N.M., 25:6

KOVR-TV Stockton-Sacramento, 40:5

KTVU San Francisco, 42:6

WDEF-TV Chattanooga, 45:7

WAFG-TV Huntsville, Ala., 46:5
KVII Amarillo, 46:6
KRGV-TV Weslaco, Texas, 47:5

KUAM-TV Agana, Guam, 48:5

KIRO-TV Seattle, 51:5

KBAK-TV Bakersfield, 52:6

KGGM -TV Albuquerque, 52:6

STATIONS
WLOF-TV Orlando renamed WFTV, 4:7

WFAA-TV Dallas gets FCC renewal, 6:3

"Group W" is new Westlnghouse Bcstg. identi-

fication, 20:5

WHAS-TV Louisville fined for not Identifying

political sponsor, 21:6

WHYZ-TV Duluth CP cancelled, 22:5
Northwest Agencies granted control of KETV
Omaha, 23:4

Co’urt of Appeals upholds shift of Ch.6 Provi-
dence, 25:5

WAST Albany shifts from Ch. 35 to Ch. 13,

30:6
WQAD-TV Moline, 111. is year's 6th starter,

31:5

WFGA-TV Jacksonville keeps Ch. 12, 39:6
Jack Paar dickers for WMTW-TV Mt. Washing-

ton, 40:5; 41:7

new-statlon status report, 42:1

tail-tower king: KE ND-TV Fargo, 45:5
Group W's public service image, 46:2
KJFL-TV Durango, Colo., is year's 13th

starter, 46:5

WHNT-TV Huntsville is 14th new starter, 48:5

SPACE COMMUNICATIONS
more space TV "firsts," 2:5

Syncom satellite- goes astray, 7:6

Hyde report on space communications, 8:6

Communications Satellite Corp. gets $5 million

credit, names L. D. Welch chmn. , 9:6

Sarnoff's views on overseas carriers, 27:4
Communications Satellite Corp. accused of

dragging feet on stock sale, 30:5

CSC's reply, 32:4

STEREO FM
See "Frequency Modulation & Stereo"

TELECASTING
FTC consent orders on ratings, 1:2

industry combats new tall tower criteria, 39:4
Mrs. LBJ moves to disassociate President from

financial connections with industry, 48:1

TV RECEIVER SALES & TRENDS
private label TV puslness booming, 4:8

distributor sales up 9% in 1962, 4:10
1962 TV imports totaled 2% of market, 4:10
EIA's 1962 TV-radlo-phono sales figures, 7:7

9 states require UL approval, 8:8

tlnyvision heats up as Sony cuts price, 9:7

top TV-brands-ln-use in 15 markets, 17:8

calendar of 1963 new-line showings, 18:9

few warranty changes seen in 1963, 19:7

Industry shuns $399.95 color set, 22:7
radical changes in TV sales mix, 1952-63,22:8
review of 1964 TV lines, 23:7; 24:8; 26:10
Emerson's U. S.-made 16 in. TV at $99.95,

25:7

most Sears sets Include all-channel tuner,

26:8

top TV brands in Latin America, 28:3

industry views on tlnyvision, 29:9

color, tlnyvision and portables dominate Music
Show, 30:7

flve-and-dlme stores move into TV, 31:8

top TV-brands-ln-use in 11 markets, 32:8

Admiral ships 11-ln. TV, 35:7

govt.'s 1962 TV-radlo figures, 35:10

Heath to offer color TV kit, 35:10

Curtis Mathes plans 11-ln. TV, 36:7

price trends of 15 TV orands, 36:8

analysis of Imported TV prices, 43:8

hotel TV survey, 46:7

set maker’s 1964 predictions, 50:7

winter drop-ins , 49:10; 50:11; 51:12; 52:11

set makers view 1964 's major problems, 52:7
set makers see upbeat 1964, 52:11

TUBES . TV PICTURE (See also individual mfrs.
& Color)

Westlnghouse becomes 4th firm to make
Kimcode, 5:9

bonded Teleglass gains acceptance, 7:9
RCA will make Kimcode tubes, 11:7

11-ln. is next U. S. picture size, 11:7
single-gun color tube patented by N.Y.U.

scientist, 12:10
25-ln. color bulbs seen 18-24 months away,

13:8

Philips explores U.S. picture tube business,
15:8; 32:11

Sylvanla ships color tube samples, 15:11
Motorola 23-ln. color tube ready for pro-

duction, 17:8

Corning unveils "Shelbond" tube, 23:7; 24:7
activity on Paramount's Chromatron color tube,

23:11
industry appraises Shelbond tube, 25:8
RCA unveils Pan-O-Ply anti-implosion tube,

25:11

old-size picture tubes still available, 26:9
RCA stands pat on 21-in. 70-degree color tube,

27:7

Shelbond meets wide approval, 36:7
Admiral studies color tube production, 38:8
Video Color Corp. develops flat 2-color tube,

41:8

1963 color tube shortage seen, 41:8
tube implosion suit filed against Muntz TV,

42:10
1964 color tube capacity of 1.5 million seen,

49:8

Motorola not sure of 23-in. color tube, Galvin
says, 50:8

UHF (Ultra High Frequency)
tuner makers prepare for uhf transition, 3:7

Minow states faith in uhf, 4:4

uhf-development committee holds first meeting,
lL-2

committee for development of uhf broadcasting
names exec, committee, 12:5

3rd technical report on New York's uhf project,
13:5

General Instrument's transistorized uhf tuner,
14:10

uhf market guide, 16:7

D. L. Steel's views on uhf prospects & pitfalls,

17:3

conflict develops in uhf study, 18:1

Sony shows uhf adaptor with tunnel diode,
27:10

Lee's views on all-channel progress, 30:8
transistors in uhf tuners, 34:7

action to ease all-channel transition, 35:7
FCC says it will enforce all-channel law, 40:7
Mallory plans detent-type uhf tuner, 42:7
NAEB releases national uhf plan, 45:4
General Instrument charges Industrial Electronic
Hardware with tuner "piracy," 47:7; 48:9

set makers say Increase for all-channel sets
will be buried, 48:7

networks & FCC confer on uhf, 51:4

Japanese get advantage in all-channel law?
52:8

MANUFACTURERS AND MERCHANDISERS

ADLER ELECTR'DNICS 9:12

ADMIRAL
financial, 12:12; 19:12; 32:12; 46:12
shows 16-ln. set in new line, 13:9

ships 11-ln. TV, 35:7

studies color tube production, 38:8

winter drop-ins , 50:11

AEROVOX 10:12; 30:12

ALLIED RADIO 12:12; 22:12; 36:12; 52:12

AMPEX
financial, 8:12; 27:12; 33:10; 49:12
offers home TV recorder, 37:10

AMPHENOL-BORG ELECTRONICS 7:12: 14:16;

17:12; 30:12; 43:12

ANDRE4 RADIO 9:12; 20:16; 32:12; 45:12

ARVIN INDUSTRIES
financial, 9:12; 17:12; 31:12; 44:12

re-enters TV via Imports, 30:7

AT&T 8:12; 14:16; 27:12; 46:12

AUDIO DEVICES 14:16; 22:12; 32:12; 47:12

AUTOMATIC R^DIO MFG. 21:12

AVCO CORP . 4:14; 13:12; 25:12; 39:12

AVNET ELECTRONICS 7:12; 21:12; 40:12; 46:12

CAPEHART 42:12
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GTS CORP. 7:12; 16:12; 28:6; 42:12

CIAROSTAT CORP. 14:16; 34:12; 45:12

CLEVITE 9:12; 19:12; 31:12; 44:12

COLLINS RADIO 10:12; 23:12; 40:12; 42:12;50:12

CORNING GLASS
financial, 7:12; 15:12; 27:12; 43:12

unveils "Shelbond" tube, 23:7; 24:7

"Shelbond" meets wide approval, 36:7

CURTIS MATHES
enters color market, 27:10

plans 11-in. TV, 36:7

DYNAMICS CORP. OF AMERICA 10:12; 31:12;

44:12

EITEL-McCULLOUGH 7:12; 14:16; 18:12; 33:10;

44:12

ELECTRONIC SPECIALTY 16:12

ELECTRO-VOICE 3:12; 24:12; 42:12

EMERSON RADIO & PHONOGRAPH
financial, 4:14; 9:12; 22:12; 36:12
debuts 16-in. TV, 13:9

intrO'duces U.S.-made 16-ln. at $99.95, 25:7

1964 line, 25:10

winter drop-ins , 51:12

ERIE TECHNOLOGIGAL PRODUCTS (formerly Erie

Resistor) 7:12; 14:16; 17:12; 30:12; 43:12

ESQUIRE RADIO & ELECTRONICS 12:12; 34:12

FAIRCHILD CAMERA & INSTRUMENT
financial, 6:12; 17:12; 31:12; 42:12
readies home TV tape recorder, 44:9

FEDER.\L PACIFIC ELECTRIC 7:12; 21:12; 40:12;

45:12

GENERAL ELECTRIC
financial, 7:12; 15:12; 28:6; 41:12

plans theater-TV network, 9:3

hit by FTC on co-op ads, 11:10

unveils 11-in, TV at $99.95, 20:8

shows unique stereo products, 40:11

Chmn. Cordlner retiring, Fred J. Borch becomes
pres. & chief exec, officer, 41:11

winter drop-ins , 50:11

GABRIEL CO . 7:12; 20:16

GENERAL BRONZE 11:12; 18:12; 31:12; 45:12

GENERAL INSTRUMENT
financial, 2:12; 22:12; 29:12; 41:12
develops transistorized uhf tuner, 14:10

charges Industrial Electronic Hardware with
tuner "piracy", 47:7; 48:9

GENERAL PRECISION EQUIPMENT
financial, 7:12; 17:12, 33:10; 46:12
merger talks with Magna vox terminated, 46:11

GENERAL TELEPHONE & ELECTRONICS
financial, 7:12; 16:12; 30:12; 43:12
transmits TV via laser, 8:9

GIANNINI CONTROLS 7:12; 30:12

GIANNINI SCIENTIFIC 18:12

GILFILLAN CORP. 40:12

GLOBE-UNION 9:12; 17:12; 31:12; 44:12

GRANCO PRODUCTS 5:12

GULTON INDUSTRIES 20:16; 26:12; 39:12

HALLICRAFTERS 15:12; 25:12; 45:12; 51:12

HARVE~Y RADIO 15:12; 24:12; 37:12; 49:12

HAWLEY PRODUCTS 4:14; 23:12; 34:12;46:12

HAZELTINE 10:12; 17:12; 30:12; 43:12

HEWLETT-PACKARD 2:12; 7:12; 10:12; 23:12;

37:12

HOFFMAN ELECTRONICS 14:16; 19:12; 31:12;

45:12

INDUSTRIAL ELECTRONIC HARDWARE
financial, 7:12; 26:12; 36:12; 47:12

charged with tuner "piracy" by General

Instrument, 47:7; 48:9

INDIANA GENERAL 7:12; 17:12; 31:12; 44:12

INTERNATIONAL REGTIFIER 7:12; 19:12; 37:12;

40:12; 45:12

INTERNATIONAL RESISTANCE 7:12; 18:12; 29:12;

45:12

ITT 13:12; 19:12; 33:10; 46:12

TERROLD
financial, 20:16; 46:12

Shapp reassumes presidency as Harman
resigns, 26:4

FTC dismisses case on indoor TV antenna,

29:10

Shapp to run for U. S. Senate, 49:11

LAFAYETTE RADIO ELECTRONICS 7:12; 21:12;

38:12; 47:12

LEAR SIEGLER 5:12; 18:12; 32:12; 45:12

UNG-TEMCO-VOUGHT 10:12; 18:12; 30:12;

45:12

LITTELFUSE 15:12; 17:12; 30:12; 43:12

LITTON INDUSTRIES 10:12; 20:16; 33:10; 44:12;

47:12

LYNCH CORP. (SYMPHONIG)
financial, 14:16; 23:12; 36:12; 50:12

Symphonic's "Der Spiegel" case, 2:11

Symphonic files anti-trust suit against

Japanese firms, 29:7

MAGNAVOX
financial, 12:12; 17:12; 30:12; 43:12
1964 line. Including color combo at $795,

24:8

franchises 25 Friendly Frost Stores, 25:9
franchises Polk Stores, 28:12
discontinues merger talks with GPE, 46:11

studies private-label deal with Montgomery
Ward, 49:11

P. R. MALLORY 5:12; 16:12; 29:12; 41:12

MINNESOTA MINING & MFG.
financial, 9:12; 19:12; 31:12; 45:12

plans new 1964 tape cartridge models, 18:8

cartridge plans, 51:11

MOTOROLA
financial, 11:12; 19:12; 30:12; 43:12.

23-in. color tube ready for production, 17:8

debuts 23-ln. color in 8-set line, 26:7

not sure of 23-in. tube, Galvin says, 50:8

1963 prospects, 50:11
winter drop-ins , 50:11

shake-up in sales dept., 51:11

MUNTZ TV
financial, 14:16; 28:6; 29:12; 43:12; 52:12

ends Chapter 10, 6:12

pilot-producing 2 color models, 14:14

tube implosion suit, 42:10

projects 1964 color sales of 20,000 sets,

52:12

MUTER CO. 4:14; 15:12; 16:12; 31:12; 44:12

NATIONAL CO . 11:12; 19:12; 31:12; 45:12

NATIONAL UNION 7:12; 19:12; 32:12; 46:12

NATIONAL VIDEO 14:16; 31:12; 38:12; 51:12

OAK MFG. 9:12; 18:12; 31:12; 45:12

OLYMPIC RADIO & TV
1964 line, 23:7

OXFORD ELECTRIC 14:16; 21:12; 33:10; 47:12

PACIFIC MERCURY
financial, 30:12
plans merger with Warwick Electronics,

34:U- 39:12

PACKARD BELL ELECTRONICS
financial, 4:14; 18:12; 30:12; 47:12

1964 line, 23:7

quits EIA , 25:10

PENTRON ELECTRONICS 10:12; 18:12; 43:12;

47:12

PHILCO
settles patent license suit against RCA, 1:7

ends battle with RCA-NBC over WRCV-TV
Phila., 3:1; FCC rejects pact, 11:5

earmarks $40 million for consumer products,

4:11

1962 sales approximated $400 million, 6:12
shows new TV portables, 8:7

loses suit for $1 million refund on excise
taxes, 12:12

negotiates takeover of John M. Otter com-
panies, 14:14; 25:12

Sandusky, O. employes ask Tariff Commission
help; 14:14; petition rejected , 21:9

claims basic color patent, 18:10

shows 1964 line, 20:8

still in red at end of Sinl quarter, 45:10
readies big 1964 push, 51:8

winter drop-ins , 51:12

PHILIPS LAMP 14:16; 35:12; 47:12

POLARAD ELECTRONICS 7:12

RADIO CORPORATION OF AMERICA
financial, 9:12; 16:12; 41:12; 52:12

settles fight with Philco over WRCV-TV Phila.,

3:1; FCC rejects settlement, 11:5

ends patent license suit with Philco, 1:7

shows new portable TVs, 8:7

will make Kimcode tubes, 11:7

1964 line with 16-in. TV, 20:8

unveils Pan-O-Ply tube, 25:11

Investing $11.6 million to expand color lab,

26:9

stands pat on 21-in. 70-degree color tube,

27:7

drops color price, 33:9

Saxon forecasts RCA's 1964 color volume, 40:8

color survey by Elmo Roper, 40:9

winter drop-ins , 49:10
proposes 3-way stock split, 49:12
year-end report on consumer products, 50:8

RADIO SHACK 13:12; 17:12

RAYTHEON
financial, 6:12; 16:12; 31:12; 4bl2
closes receiving tube plant, 50:9

REEVES SOUNDCRAFT 10:12; 33:10

HOWARD W. SAMS 4:14; 17:12; 20:16; 34:12;

43:12

SANGAMO ELECTRIC 15:12; 20:16; 48:12

SCHLUMBERGER 11:12; 22:12; 36:12

SEEBURG 8:12

SERVEL 35:12; 51:12

SILICON TRANSISTOR 20:16; 38:12
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SONOTONE
financial, 12:12; 18:12; 32:12; 46:12

discontinues tube manufacturing, 46:11

SPARTON 6:12; 35:12; 44:12

SPENCER-KENNEDY LABS , 8:12; 35:12

SPR.AGUE ELECTRIC 13:12; 35:12

STANDARD KOLLSMAN INDUSTRIES
financial, 12:12; 19:12; 45:12

Pres. James O. Burke dies, 42:11

STEWART-WARNER 12:12; 17:12; 44:12

SYLIANIA
ships color tube samples, 15:11

sells Interest In Golden Shleld-Puerto Rico,

16:11

color sets no service problem, Mansfield says,

19:7

new TV line, 23:7

profile on new image, 24:7

one executive killed, others hurt In plane

crash, 27:12

survey on dimensions of color market, 37:6;

38:7

closes Brookvllle tube plant, 46:11

winter drop-ins , 50:11

SYMPHONIC see Lynch Corp.

TECHNICOLOR 38:12; 42:12

TELEPROMPTER
financial, 19:12; 32:12; 45:12

plan to sell 3 divisions hits roadblock, 45:10

TERMINAL-HUDSON ELECTRONICS 14:16; 22:12;

34:12; 46:12

TEXAS INSTRUMENTS 8:12; 16:12; 42:12

THOMPSON-STARRETT (Delmonlco) 14:16; 34:12;

47:12

TRANSITRON
financial, 8:12; 20:16; 36:12; 45:12

establishes $5 million fund to settle stock

law suits, 1:10

TRAVLER INDUSTRIES 11:12; 30:12; 37:12; 51:12

THOMPSON RAMO WOOLDRIDGE 9:12; 17:12;

30:12; 44:12

TUNG-SOL 8:12; 17:12; 33:12; 44:12

VOGALINE 38:12

WE3COR 4:14; 49:12

WELLS -GARDNER ELECTRONICS 14:16; 16:12;

46:12

WARWICK ELECTRONICS
' financial, 45:12; 47:12

renamed Warwick Electronics from Warwick
Mfg. , 25:9

plans merger with Pacific Mercury, 34:1b
merger completed, 39:12

WE3TINGHOUSE
financial, 5:12; 16:12; 29:12; 43:12
becomes 4th company to make Klmcode tube,

5:9

plans retail store, 7:7

1964 TV line, 26:10
Donald C. Burnham elected pres., succeeding
Mark Cresap Jr. , 29:10

Mark Cresap Jr. dies, 31:10

ZENITH
financial, 9:12; 17:12; 45:11

Truesdell analyzes 1963 business , 13:10

1964 TV line, 22:10
sales to distributors top one million TVs In 9

months, 45:11

Rauland producing color tubes, 45:12
winter drop-ins. Including all-channel color

TV, 52:11
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