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References are grouped into four major categories: General (pages 1-6), Manufacturers & Merchandisers

(pages 6-8), Stations & Applications (page 8), Supplements (page 1). Index attempts to cover only items con-

sidered to be of more than passing interest. Reference numbers following each item designate issue of Newsletter
in which item appeared. If number is followed by a small “n,” article referred to was a note printed in small (8-pt.)

type; all other references are to articles printed in typewriter type.

General

ADVERTISING
Admiral expenditures, 1

‘‘Guide To Television Advertising” by ‘Printers

Ink’, In
DuMont switches to Campbell-Ewald, 3

Emerson budget, 3
Tele King budget, 3 _

TV set linage in newspapers by ‘Media Records ,

3n, 13n
‘Broadcasting Yearbook’ estimates of time sales,

3n
network grosses, 3n, 9n, 14, 17n, 18n, 20n, 29n,

34n, 38n, 43n, 48n
first 15 agencies in network billing, 3n
Rorabaugh Reports, 6n, lln, 16n, 22n, 38n, 47n
Faught report, 6
DuMont pushes daytime TV for small adver-

tisers, 6n
Starch analyzes commercials, fin, 38n
set makers sponsoring TV, 7n, 33n, 36n
TV vs. AM at Chicago TV Council conference,

10, lOn
NBC-TV offers summer discount to sponsors, lln
WFIL adjusts AM rates because of TV, 12

' TV impact on AM rates, 14, 15, 29n, 30n, 31
clients’ sales improve because of TV, says Mc-
Cann-Erickson, 16n

ANPA ranks radio-TV advertising, 16n
NBC-Hofstra College survey, 18
WLW sees TV dominant by 1954, 18
Grocers Television Co., 19n
NRDGA TV clinic, 22n
big advertisers dropping AM daytime, emphasiz-

ing TV night, 23
BAB study of Hecht show, 23n
manufacturers seek to build own Western

"character,” 23n
‘Printer’s Ink’ estimates total 1949 expenditures,
25n

full schedules squeeze sustainers, 27n
ANA proposes lower AM rates, 29n, 30n, 31, 39
San Francisco rating test, 31
‘Advertising Age’ lists network TV sponsors, 32n

^ TV commercials lampooned, 35n
fall sponsors, 37
football sponsors, 37n
NRDGA workshop, 37n
RTMA suggests code of ethics, 38n
ANA convention, 39
TV called ‘‘major, mature” in ‘Tide’, 39n
Schenley advertises in Alaska, Hawaii, S9n
ANA survey of members’ TV plans, 39n
AM stations advertise ‘‘no TV coverage,” 40n
$2,000,000 campaign to sell TV, 44, 45n, 47, 48n
TV network sponsors outnumber radio, 46n
“Help Stamp Out TV” campaign, 48n
major advertisers’ plans, 51n
Procter & Gamble biggest in TV. 52n

ALLOCATIONS—see VHF and UHF
AM (Standard) BROADCASTING
number of stations, CPs and applications, 1, 26
Sen. Johnson urges clear channel duplication, 2n
‘Broadcasting Yearbook’ estimates time sales, 3n
owners dominate telecasting field, 7
WMAR-TV claims outrating AMs, 9n
AM owners accused of delaying TV, lOn
TV impact on rates, 12, 14. 15. 19, 28
rate squeeze by Chevrolet & (Ihesterfield, 18
Biow reassures operators on AM future, 18
Sindlinger attacks share-of-audience measure-

ments, 27
Liberty Broadcasting System, 32n
‘Broadcasting’ sees fall business boom, 34
stations advertise “no TV coverage,” 40n
FCC report on 1949 income, 48
NBC proposes rate cut. 60
Storcr buys WSAI, 50n
Newhouse buys ‘Portland Oregonian’, 51n

A.MERICAN BROADCASTING CO. (ABC)
financial reports, 2n, 12n, 19n, 22n, 33n, 38n, 47n
gross billings estimated. 3n, 9n, 13n, 14, 17n,

18n, 20n, 29n, 34n, 38n, 43n, 48n, 62n

‘Broadcasting Yearbook’ estimates time sales, 3n
TV sponsors, 6, 37
loan agreement, 12n, 45n
officers’ salaries, 13n
TV losses, Noble’s predictions, 16
officers’ stock sales and purchases, 20n, 22n, 27n,

28n, 32n
quits NAB, 22n
signs Metropolitan Opera, 25n, 33n

V ‘New York Times’ article on Kintner, 26n
^ film deal with Walter Wanger, 31n
new Kintner contract, 33n
leak detection with radioactive gas, 34n
Hinckley on ECA mission, 35n
sale rumors, 46, 48n

ANTENNAS, RECEIVING
Brach Mul-Tel, 16n
Jerrold Mul-TV, 25n

ANTENNAS, TRANSMITTING — see Equipment.
Telecasting

ANTI-TRUST
FCC hearing on Federal law violations, 6n, 16n,

17
‘Lorain Journal’ adjudged guilty, 35n

Semi-Annual TV Directories of Jan. 10 and July
15; with weekly Addenda reporting current FCC
grants, applications, etc.

Annual AM-FM Directory of Jan. 1; with weekly
Addenda reporting current FCC decisions, appli-
cations, etc. Listings of all AM-FM stations by
states and frequencies, all applications by states
and frequencies, call letter lists, etc. (Includes
other North American stations.)

Numbered Supplements

No. 56B: Personnel List of the FCC. (Vol. 6:5)

No. IIC: Directory of Attorneys Practicing Before
the FCC. (Vol. 6:9).

No. I2D: Directory of Consulting Engineers Spe-
cializing in Radio. (Vol. 6:16)

No. 67F & 67G : Appearances for hearing on Pro-
posed TV Allocations, Comments and
Oppositions (Vol. 6:12 & 14, respec-
tively.) Note: These are additional to
digests of comments published during
1949 as Supplements 67, 67A. 67B, 67C,
67D, 67E.

No. 70: Hearing on General Issues, Order & Ap-
pearances. With gist of comments and
lists of opposition witnesses. (Vol. 6:36).

No. 71: Proposed FCC Limitations on Network
Time Allotments to TV Stations. Text of
rules limiting hours of network programs
per stations in communities with less
than 4 stations. (Vol. 6:40).

Special Supplements and Reports

Color Problem—and the Freeze. Text of address by
Martin Codel, publisher. Television Digest, be-
fore National Television Conference, Chicago,
March 7. (Vol. 6:10).

Color Issues—as Defined by Coy. Excerpts from
address by FCC Chairman Wayne Coy before
University of Oklahoma Radio Conference,
March 14. (Vol.6:ll).

The Tri-Color Tube—And RCA Policy. Remarks
of Brig. Gen. David Sarnoff before press con-
ference in Washington, D. C., March 29 (includ-
ing questions and answers). (Vol. 6:13).

“Television Is Beginning to Grow Up”. Excerpts
from address by FCC Chairman Coy before NAB
convention, Chicago, April 18. (Vol. 6:16).

APPLICATIONS FOR NEW STATIONS
Filed

Denver, Colo., 9
Danville, Va., 12
Portland, Me., 14
New Orleans, La., 14, 19n, 21n
Augusta, Ga., 16n
St. Louis, 16n
Lancaster, Pa., 20, 32n
Sioux Falls, S. D., 20
Columbus, Ga., 21
Hamilton, O., 27n
Columbus, O., 28n
Cincinnati, O., 32n, 61n
Pittsburg, Kan., 38n
Chicago, 111., 39n
Minneapolis-St. Paul, 41n
Las Vegas, Nev., 42n
St. Petersburg, Fla., 43
Erie, Pa., 43
Beckley, W. Va., 43
Peoria, 111., 44n
El Paso, Tex., 47n
Montgomery, Ala., 47n

Color TV—Sarnoff’s Views & RCA Plans, with
Statement of Policy Regarding Patents. Salient
portions of Brig. Gen. David Sarnoff’s statement
before en banc session of FCC color hearing.
May 3-4. (Vol. 6:18).

Whys and Wherefores of the TV Freeze. Excerpts
from addresses by FCC Chairman Coy before
Portland City Club May 19 and Denver Rocky
Mountain Council May 22. (Vol. 6:20).

What’s Expected of the Manufacturers. Problems
of freeze, color, uhf, oscillator radiation, aural
radio, research, as discussed in address by FCC
Chairman Coy before RTMA convention, Chi-
cago, June 8. (Vol. 6:23).

FCC Report on Color Television Issues, and Notice
to Manufacturers for Further Proposed Rule-
Making Regarding ‘Bracket Standards’. Full
texts, including separate opinions of Commis-
sioners Hennock, Hyde and Jones. (Vol. 6:36).

Coy Reaffirms the FCC Color Report. Excerpts
froin addresses by FCC Chairman Coy before
National Electronic Conference, Chicago, Sept.
25, and Chicago Television Council and Radio
Management Club, Sept. 26. (Vol. 6:39).

Industry Responses to FCC Proposals for ‘Bracket
Standards’. Summaries of all 36 replies filed in
response to notice to manufacturers regarding
color proposal. (Vol. 6:39, 40).

Second FCC Report on Color Television Issues, and
FCC Order Amending Engineering Standards to
Include CBS Color System. Full texts, with
dissenting opinions of Commissioners Hennock
and Sterling. (Vol. 6:41).

Stanton-Sprague Broadcasts & Other Comments on
the TV Color Issues. Full texts of addresses
delivered by CBS president Frank Stanton on
Oct. 15 and RTMA President Robert C. Sprague
on Oct. 22; also facsimile of CBS, Tele-tone and
Pilot advertisements: Admiral flyer to dealers;
editorial comment and cartoons about color TV
situation. (Vol. 6:42).

Mr. Coy Writes to Mr. Halligan. Full text of Nov.
2 letter from FCC Chairman Coy to Hallicrafters
President William J. Halligan; also facsimile of
Hallicrafters ad prompting letter. (Vol. 6:44).

Exchange of Opinions on Color Television Issue
(between editors of Washington Daily News
and FCC Chairman Wayne Coy). (Vol. 6:49).

FCC Authority Upheld But Color Edict Delayed.
Full text of Dec. 20 decision, by 3-judge Federal
Court in Chicago, on appeal by RCA, et al, from
FCC color decision (Vol. 6:61).

Supplements and Specaol Reports Published During 1950
References are to issues of Television Digest with articles pertaining to documents

Directories



APPLICATIONS FOR NEW STATIONS— (Cont.)
Sacramento, Cal., 47n
Jacksonville, Fla., 4Sn
Syracuse, N. Y., 48n
Columbia, S. C., 48n
Evansville, Ind., 48n
Caspar, Wyo., 48n
Chattanooga, Tenn., 49n
Wichita, Kans., 61n
Cheyenne, Wyo., 61n

Dismissed
Los Angeles, Cal., 16n
Lancaster, Pa., 21
20th-Century Fox, 3

ASCAP—see Music Rights, Negotiations for TV
CENSORSHIP—see Film

CENSUS, TV RECEIVERS
NBC Research’s monthly figures, 3, 8, 12, 14, 16,

20, 25, 29, 33, 38, 42, 46, 51
WTMJ-TV sets-per-thousand, 2n, 5n

COLOR (see also CBS, Color Television Inc., RCA)
co-channel ratios, use of offset carrier, 1, 3, 9, 12

Sen. Johnson <s Comr. Jones ’Variety’ articles, 1

Wetzel’s system, 2, 7n, 8

effect on set sales, 3, 5, 8n
Comr. Jones hints anti-trust action, 3

telecasters’ attitudes, 7, 22
Meyer s system, 3, 5

Prismacolor Pictures’ system, 3

NAB’s Miller writes Comr. Jones, 4

UeWald's system, 4
confusing newspaper ad, 4

Jack Gould calls for end of freeze, 6, 7

’Coronet’ article, 6n
“multiple standards” speculation, 6, 9, 10, 12

John Crosby plumps for compatibility, 6

RCA Exhibition Hall survey, 7n
Transvision asks FCC to enlist kitmakers, 7n
comparative demonstration, 8, 9

Emerson petition, 8

‘Life’ compares CBS-RCA, 8n
DuMont industrial system, 9n, lOn
manufacturers blamed for color delay, 9n
Jensen evaluates systems, 10

RCA gets option to sub-license Geer tube, 10

Rensselaer Polytechnic Institute’s work, lOn
Coy’s Oklahoma speech, 11
AT&T’s 4-mc network plans, 11

’Consumer Reports’ favors CBS, 13n
Fink’s testimony, 14
jitters over rumors favoring CBS, 15

FCC asks manufacturers for policy on making
CBS sets, 15

Dr. Judd compares systems, 16

Hazeltine’s dot-sequential work, 17, 18n, 21n, 24,

28, 30, 31, 49
Chromatic Television Laboratories Inc., 17n
Hallicrafters’ petition, 17n
Webster-Chicago plans to show CBS color, 17n,

19“ , . ,
Sarnoff denies holding back color to saturate

market, 18
Natalie Kalmus color activity, 18n, 20n
Sarnoff’s testimony, 18

Baker’s testimony, 18
Lawrence tri-color tube, 18, 20, 21, 22, 26, 30,

31n, 32n, 36
DuMont tri-color tube, 20
hearing ends, 21
Coy criticizes industry for lack of interference

data, 21
Don Lee tri-color tube, 21

Labor Day target for decision, 22

proponents’ proposed findings, 26

Condon Committee report, 28, 30

answers to proposed findings, 28

GE system, 30, 34, 37n
no plans to delay decision, says FCC, 30, 33

Sen. Johnson warns FCC not to delay, 32

Condon Committee continues study, 34

Schule’s system, 34n
FCC favors CBS in first report, 36

industry undecided about report, 36

costs of bracket standards sets, 36

distributor’s reaction to report, 36n
Assn, of Tele-Viewers, 36n
brackets deadline can’t be met, say set makers.

37, 38, 39, 40
CBS licensees, 37
TV Mfrs. Assn, writes to Coy, 37
speculation about adoption of CBS system, 37

RTMA board’s hands-off policy, 38
Comr. Sterling’s speech affirms report, 38

CBS, DuMont test transmissions, 38
Celomat novel color device, 38
newspaper, trade press reactions to color report.

38
digests of bracket standards replies, 39
Siragusa speech attacks decision, 39
Coy speeches reaffirm decision, 39
CBS system finally authorized, 41
court test, 41, 42, 43, 44, 45, 46, 47, 48, 61
manufacturers planning color production, 41, 42,

newspaper comment on decision, 41, 42, 43

stations’ plans, 41, 42
dealer-distributor reaction, 41, 42, 43

Sen. Johnson endorses decision, 42

CBS publicity, promotion, 42, 43, 44

Stanton broadcast, Sprague answer, 42

advertisers interested in sponsoring CBS, 42

anti-TV forces’ reaction, 42
applicants’ interest, 42

commissioners queried on advice to public, 42
color films promised, 43
engineers berate FCC, 43
‘Electronics’ describes adaptations, 43n
Coy’s letter to Halligan, 44
FCC asks RCA to give tube to CBS, 44, 46
Loughren, DuMont talks at IRE-RTMA sessions,

44
gadgets, 44n
converter costs, 46
Geer advises buying public, 46n
mathematician claims simple conversion, 45n
photography expert favors dot-sequential system,

46n
court issues restraining order, 46
FCC advises public about set buying, 46
St. Louis set owners oppose decision, 47n
Birch-Field system, 47n
N’TSC continues on compatible systems, 48
RCA demonstrations Dec. 6-16, 49, 60
Chicago court decision, 61
wholesalers ask NPA to ban color sets, 61, 62

COLOR TELEVISION INC. (See also Color)
KPIX tests, 1, 3, 4, 6
WMAL-TV tests, 4, 7, 10
comparative demonstration, 8, 9
improved performance, 10, 11
quality poor, says Chapin, 16
San Francisco demonstration, 20
asks for more time, 21
Lippincott’s patent recommendations, 21
Uniplex system, 34
reaction to final decision, 41

COLUMBIA BROADCASTING SYSTEM (CBS)
gross billings estimated, 3n, 9n, 13n, 14, 17n, 18n,

20n, 29n, 34n, 38n, 43n, 48n, 62n
‘Broadcasting Yearbook’ estimates time sales, 3n
CBS-TV pitch to advertisers, 4n
TV sponsors, 6, 37
financial reports, 6n, 7n, 13n, 16n, 19n, 31n, 45n,

47n
Phonevision attitude, 8n
suit against company using name, 13n
officers’ salaries, 13n
buying Warner Bros, lot, 16n
gets rights to Madison Square Garden events, 16n
Stanton featured in ‘New York Times’, 19n
quits NAB, 20n
IBEW strike, 24n
leases theatres, 26n, 34n, 38n
brochure defending AM, 28, 31
signs Autry films, 36n
leases former garage, 40n
officers’ stock sales and purchases, 41n, 44n, 49n
buys KTSL, 21n, 42n, 43n, 46n, 46, 62n
loyalty oath, 61n

Color TV
field test schedule, 1

Washington public demonstrations, 2, 3, 4, 7, 8
fans build converters, 3
comparative demonstrations, 8, 9
color-monochrome interference ratios, 8n, 9, 15
Navy kine recordings, 9, 13
medical demonstration schedule, lOn
claims doubled resolution with horizontal inter-

lace, 11
Celomat converter, lln
Stanton opposes multiple standards, 12
programming plans, 12
cross-examined during hearing, 16
may sponsor $50,000,000 corporation, 16
license fees, station costs, 16
shows horizontal interlace, 17
Webster-Chicago plans to show system, 17n
Goldmark sums up systems, 19
criticizes Condon report, 30
Stanton asks immediate commercialization, 32
Remington Rand tieup, 33
on air with test pattern, 37
licensees, 37
speculation about adoption of system, 37
Goldmark made vice president, 37
system authorized, 41
plans, 41, 42, 44
Murphy addresses New York dealers re color, 42n
Godfrey says “wait 6 months” on set purchases,

43, 44
list of stations to carry color, 46
New York public demonstrations, 46, 47
sponsors lined up, 47n
‘Time’ story, 48
Philadelphia demonstrations, 60n
wholesalers ask NPA to ban color sets, 61, 62
Siragusa says system offered to Admiral, 61
drum for 17-in., 52

CONGRESS AND TV-RADIO
Johnson’s thinking on color, uhf, freeze, 1, 2, 6,

11
Johnson’s Bar Assn, speech, 2, 2n
House subcommittee bills, hearings, 3n, 4n, 6n, 7n
Presidential Communications Policy Board, 4 , 5n,

lOn, 33n
Jack Gould attacks Johnson, 6, 7
DuMont sees Congress on freeze, 5, 6

TV excise tax, 4n, 6, 6, 7, 8, 8n, 9, lOn, 16, 16n,
17n, 18, 23, 26n, 26n, 28n, 31, 32, 33, 34, 36,

38, 41
McFarland bill, 8n. 30n, 31n, 33n
Johnson’s comments on CTI, 11

radio license fees studied, 12n
Bureau of Standards radio center, 12n

Denverites petition Sen. Johnson for freeze end,

14n

Pittsburgh and Chicago City Councils urge freeze
end, 15n

Sen. 'i’obey’s Phonevision letter to FCC, 17
Johnson’s color-freeze timetable, 19n
Sen. Mundt proposes “Vision of America”, 24n
House committee approves greater "Voice” funds,

31n
political time sold on TV, 35n
excess profits tax, 43, 44, 45, 46, 47, 48, 49, 51
educational TV resolution, 48n

DUMONT NETWORK
(see also DuMont, under MANUFACTURERS)
attacks NBC’s Saturday night plans, 1, 4n, 5n,

7, 8n
“Closed Circuit Convention,” 5n, 12n
TV sponsors, 6, 37
Jersey TV center plans, 7n
gross billings, 9n, 17n, 20n, 52n
centralizing production, lln
1949 losses, 16
Notre Dame games, 15n, 16n
Yale games, 29n
Julian Armstrong dies, 29n
improves kines, 29n
leases Ambassador Theatre, 31n
signs with lATSE, 36n
closed-circuit affiliates convention, 44n

EDUCATION AND TV
Oklahoma U radio conference, 6n
effect on study habits, 9n, lOn, 12
Stephens College TV course, 9n
effect on comic book reading, lOn
Comr. Hennock urges educators into TV, 16n
religious films, 16n
booklet on religious programs, 18n
Washington & Chicago surveys of effects on

children, 19n
Cincinnati College of Music orders RCA camera

chain, 23n
Michigan State College petitions for channel, 23n
Boston U course, 27n
Comr. Walker warns educators to use channels,

28n
John Crosby urges more education in TV, 39n
allocations hearing, 48, 49

EQUIPMENT, TELECASTING
Antennas

Empire State Bldg., 27n, 40n, 48n
FCC rules change, 29n, 51n

Cameras
RCA Vidicon, lOn
General Precision’s new unit, 47n

Transmitters (see also UHF)
amateur transmissions, 8, 27

Miscellaneous
experimental stations deleted by FCC, 4n
DuMont fast projector, lOn
velocity modulation, l()n

stations seek high power, 33
stations rush to buy more equipment, 33
FCC questions transmission quality, 34n
ABC-’TV detects leaks with radioactive gas, 34n
dot-interlace possibilities for monochrome, 35n
final rules on remotes, STLs, intercity relays, 40n
war-induced scarcities, 49, 60

EYESTRAIN—see Home, TV’s Impact On
FEDERAL COMMUNICATIONS COMMISSION

(FCC)— (for actions in particular services, see

specific categories, such as Color, VHF, UHF,
individual stations, networks, etc.)

Don Lee network case, 2n
Richards case, 2n, lOn
trafficking in licenses, proposal to ban, 2n
budget, 2n, 12n
‘What Makes Jones Tick?’ 4, 6n
Coy visits President Truman, 5n
Presidential Communications Policy Board, 4, 5n,

7n, lOn
Mansfield, O., news monopoly case, 4n
chief engineer, 6, 10
McFarland hill, 8n, 30n, 31n, 33n
political libel court ruling, lln
functional reorganization, 10, 12n, 26n
licensee fees studied by Congress, 12n
Coy on ‘Meet the Press’, 13n
former chairman McNinch dies, 16n
Coy’s NAB convention speech, 16n
staff salaries hikes, 18n
examiner Johnson dies, 18n
Braum named TV engineering chief, 20n
Jones attacks “multiple-interest broadcasters,” 21
Plummer speech on TV interference, 21n
Sterling confirmed for new term, 22n, 24n, 25n
Coy RMA convention speech, 23
changes in TV legal personnel, 38n
affected by election, 45
considers regulation of set production, 47, 50
WBAL “Blue Book” case, 49n
new license renewal procedure proposed. 51n
Walker exempted from age limit, 61n

FILMS (See also Movies, Phonevision, Surveys)

J. Arthur Rank features signed for TV, 1

round-up of films available to TV, 1

“advances” to producers suggested, 6n
Eastman booklet, 9n
Russ Johnston lists advantages, 10
DuMont fast projector, lOn
Eagle Lion makes 1945-47 features available. 12n
Hayes-Parnell buys TV rights to 3300 reels, 18n
U. S. Govt, catalog, 24n
court rules States can’t censor, 36n, 60n
officers of National TV Film Council. 40n

2



Westinghouse projection lamp, 45n
stations form syndicate, 47n

FINANCIAL ACTIVITY, GENERAL
Broadcasting (see also Advertising and individual

networks)
‘Broadcasting’ estimates time sales, 3n, 52n
estimate of 1950 time sales, 21, 48
FCC report on 1949 income, 48
excess profits tax impact, 52
NBC’s Weaver sees TV networks profitable in

1951, 52n
Francis I. Du Pont estimates $150,000,000 for

1950 TV time and talent, 52n

Manufacturing
(see also Financial Reports and individual com-
panies under MANUFACTURERS)

Television Fund Inc,, 3n, 6n, 8, 8n, 13, 14n, 18n,
19n, 28n, 30n, 33n, 36n, 43n, 45n, 48n

“tip” service, 7
analysis by Nat’l Industrial Conference Board, 7
analysis by New York Dept, of Labor, lOn
investment in TV estimated, 12n
Gingold, ‘Wall St. Journal’, on TV stocks, 13n,

16n, 19n
‘Tele-'Tech’ estimates 1950 electronics sales, 18n
manufacturers’ net estimated, 26n
why TV stocks are weak, 29n
Lurie evaluates effects of war, 29n
‘Wall St. Journal’ lists 11 firms’ profits, 32n
Merrill Lynch says TV stocks good for long pull,
40n

profit for underwriters, 41n

FINANCIAL REPORTS—See individual manufac-
turers and networks

FOREIGN TV
international committees, 3n, 9n. lln, 22n, 25, 32
observer’s opinion of European TV, 32
plans for Stockholm, Netherlands, Switzerland,

39n
Brazil

GE ships 2000 chassis, 19
Chateaubriand, 19, 30, 33n, 35n, 39

Britain
TV boom, 3n
set census, 41n
Pye sees slim U. S. market, 14n
Americans’ interest in Scophony-Baird, 17n
Fink lauds techniques, 32
TV chief resigns, 41n

Canada
set production, lOn, 18n, 19n, 22n, 23n, 41n
National Exhibition, 37n

Colombia
Bogota station planned, 19

Cuba
CMQ-TV, 17n, 28n, 29n, 38n, 49n
Havana Union Radio, 30, 33n, 38n, 39, 40n, 43n,

46n, 51n
Telenews Co., 49n

Guatemala
TGED plans, 47n

Mexico
O’Farrill, 16n, 19, 25, 28n, 30, 35n
Azcarraga, 19, 30, 33n

Russia
Soviet TV “booming,” 6n, 19

Uruguay
shows interest, 19

FREQUENCY MODULATION (FM)
number of stations, CPs, applications, 1, 26
proposal for duplication of AM hours, programs,

1

WMCA-FM difficulties. In
Sen. Johnson suggests FM for foreign countries,

2n
Wilmette’s experiments, 2n, 13n
’Broadcasting Yearbook’ estimate of time sales,

3n
Muzak petitions for special multiplexing, 3n
table model makers, 6
New York City grants, lOn
stations quit, 13n, 15n
Coy attributes troubies to TV "sex appeal”, 14n
“FM boat has sailed,” says Stanton, 16
transit FM, 22n, 29n
interference to aviation radio, 23, 27n, 30n, 31n.

34n
remotely-controlled station, 26n
Strouse NAB FM committee chairman, 29n
enthusiasm at NAB meetings, 16, 32n
Maj. Armstrong on oscillator radiation, 35n
DuMont pushc-s Inputuner for TV-FM reception,

.35n
RTMA committee on set production, 38n

HOME. TV’s IMPACT ON
(see also Surveys)
effect on family habits, by Alldredge, 5
Roger Babson criticism, 9n
eyestrain studies, 9n, 39n, 42
Hunter College president Shuster criticism, 9n
effect on children, 9n, lOn, 12, 15n, 19n
Norman Cousins criticism, lOn
viewing distance survey, 11
lockable doors on Pilot set, 15n
home designed around TV, 18n
increased . home beer consumption attributed to
TV, 19n

TV power consumption, 22n
Meek survey, 22n
Woodbury College survey, 22n

programs approved for children, 26n
children must adjust to 'I'V, says article, 26n
Edison Electric booklet on correct viewing, 32n
TV blamed for restaurant business decline, 32n
‘House Beautiful’ articles, 32n
effect on dining-out habits, 88n
Young & Rubicam survey, 39n
drop in evening bus rides. 39n
TV in west coast buses, 39n
antennas hamper firefighters, 39n
farm viewers, 41n
special glasses, 47n
effect on dry cleaning business, 47n
beer commercials criticized, 47n

INDUSTRIAL TV
Talk-A-Phone video-voice system, 7n
DuMont color, 9n, lOn
RCA Vidicon, lOn
medical demonstration of RCA equipment, 18n
tri-dimensional TV, 21n
Squibb Latin American tours, 26n, 47n
Remington-Rand color, 30, 40, 43n
in steel industry, 41 n
Fisher Body plant, 47u

INSTITUTE OF RADIO ENGINEERS (IRE)
1950 awards, 9n
new officers, 45n
Dome gets Liebmann prize, 46n

JTAC—see also Color, Uhf, Vhf
discusses role with FCC, 2, 3
interference studies, 7n
new members, 23n

LABOR—see Unions
MERCHANDISING, TV SET

(see also individual manufacturers)
Jordan Marsh Co. sales, 1
color talk and set sales, 2, 3, 5, 8n
Chicago Mart, 2
seasonal pattern, 2
cut-rate sales, 3
dealer complaints on price cuts, 4, 8n
coal strike, 6, 8, 9
vets’ insurance dividends earmarked, 6n
Nat’l TV Dealers Assn., 8n
“1950 Could Be $2 Billion Year,” 9
RMA set advertising committee, 9, 12
dealer-exhibitor fight over TV ads, 9n
Ic sale of Admiral 7-in., 10
non-TV radio demand, 11
Washington, Philadelphia 1949 sales. 11
viewing distance survey, 11
set built into homes, 11, 12
summer market, 14, 15, 17n, 19, 22n
TV and furniture boom, 14n
Better Business Bureau ad advice, 15n. 23n, 26
public’s buying plans, according to Federal Re-

serve Board, 16n
Sarnoff denies holding back color to saturate

market, 18
TV’s effect on home furnishings, 18
Philadelphia sales, ISn
$2 billion retail forecast for 1950, 22
Jack’s imports Majestic sets into Denver, 22n
expected price levels, 24
markets with and without TV, 24
RCA’s Elliott speaks at NAED convention, 24nNCO reports 70% of sets financed, 24n
Videotown survey of sales prospects, 26
New York BBB standards, 26n
Westinghouse dealer claims record sale, 27n
higher prices, 29, 31, 33, 34
scare buying, 30n
average factory price, 32n
consolette base for table set conversion, 33n
radio shortage, 34
Meek surveys replacement market, 34n
factors raising prices, 36
Western Merchandise Mart, 36n
surveys show rate of sales, 37n
ads slanted at upcoming excise tax, 37n
dealer and manufacturer failures, 37n
dealer-distributor reaction to color decision, 41
dealer acts to ease credit ruling impact, 42n
excise tax added, 43, 44
effects of credit controls, 43
BBB warns about excise tax ads, 43nTV in BLS price index, 43n
sales dip, 45
affidavits on color slump, 46n
pre-Christmas slowdown, 50
wholesalers meet with NPA, 51

MILITARY, Use of TV by
ad budget, 8n
Navy, underwater tests, 13n
Navy, shipboard, 17n
replacing test pilots,' 38n
recruit training over WOR-TV, 40n

MOBILIZATION & WAR
first reactions after Korean attack, 26
government equipment contracts, 26, 28n, 29n,

31n, 33n, 35n, 36n, 38n, 39n, 40n, 43n, 45n, 46n,
48n, 49n, 50n, 52n

call for technician volunteers, 27n
component shortages, 28, 30, 34, 37
wartime uses of TV outlined by Gen. Sarnoff, 28n
Advertising Council public service plan, 28n
use of radio to pierce Iron Curtain, 28n, 31n, 35n
symposium on improved components, 28n
no plans to curtail telecasting, 29
estimates of electronic requirements. 29, 32
Electronic Industry Advisory Committee, 29, 30n,

33, 33n
industry’s World War II record, 29

committee of Chicago parts manufacturers, 29n
military film pool, 29n
TV correspondents to Korea, 29n
key govt, offices, personnel, 30
procurement ijrocedures, 30
World War II’s effect on companies, SOn
manufacturing employees 65% women, 31
Disaster Communications Service, 31n
NAB studies station manpower, 31n
Galvin analyzes impact on production, 31
Joint Electronics Industry Committee, 32, 33, 36n
Signal Corps advisory group, 32
TV war coverage, 32
Electronics Procurement Resources Agency, 33
Gen. Harrison in top production job, 33, 35
impact on civilian production gradual, says govt.,

33
President’s Communications Policy Board, 4, 5n,

7n, lOn, 33n
high-ranking officers in industry, 34
EIAC power tube subcommittee, 34n
Dr. Baker estimates 20% civilian cut by Jan. 1, 35
first controls on raw materials, 37
NSRB civil defense booklet, 38n
Govt, has no plans to operate stations, says Cov.

39n
Broadcasters Advisory Council, 40n, 50n
govt, contracts for engineering services, 40n
Munitions Board components committees, 40n
excess profits tax, 43, 44, 45, 46, 47, 48, 49, 51NPA metals restriction, 43
TV stations unaffected by NPA construction

ruling, 44n
Commodore Small heads Munitions Board, 45
cobalt, 45, 46, 47, 48, 49, 50, 52
critical metals in typical receiver, 45NPA sets up electronics-communication division,

45n
mica, 45n, 47
nickel, 46, 47, 48, 49
copper, 46, 47, 48, 49, 52
tin, 49
aluminum. 46, 47, 48, 49, 52
1951 predictions, 47
“austerity” sets, 47
steel, 47, 49
plant shutdowns, 47n
many companies without contracts, 48
receiver production cutbacks, 48
Govt, orders tubes for aircraft, 48n
station equipment shortages, 49, 50
Office of Civilian Requirements, 49
price controls, 49
inventory limitations, 49
President declares national emergency 50
Charles Wilson heads ODM, 50
end product controls, 50
cadmium, 50, 52
zinc, 50
scrap metal controls, 50
camera and transmitter tubes assured, 50
Stromberg’s Tait criticizes defense planning. 50n
Gen. Arnold heads NPA Communications Div

50n
war contract speedup, 51
Defense Dept, asks radiation control, 51
price freeze doesn’t affect TV, 51, 52
wholesalers meet with NPA, 51
disposition of World War II equipment, 51n
anti-hoarding order, 52n
radar screen manufacturers, 52n
NPA Facilities & Construction Bureau, 52n

MONOPOLY—see Anti-Trust

MOVIES (see also Films, Phonevision, Surveys)
J. Arthur Rank films signed for TV, 1
roundup of films available for TV, 1

20th Century drops station applications, 3
exhibitor forced to burlesque by T'V, 3n
Paramount sale of DuMont interest rumored, 4,

5n, 7n
Alldredge survey of TV’s impact, 5
FCC anti-trust hearing, 5n, 15n, 17
attendance drop, impact on boxoffice, 5, 16n, 26.

27
movies activities resulting from TV, 5
Faught report, 6
Eastman TV film booklet, 9n
exhibitor-dealer fight over TV ads, 9n
Paramount TV impact survey, 9, 16n
attendance statistics, lOn
“fight for survival,” says Skouras, 11
“fight TV with TV” attitude, 11
Sen. Johnson blasts “moral turpitude,” lln
Paramount cites value of TV trailers, 16n
Balaban & Katz, WBKB income. 17n
‘Harper’s’ article by John Houseman, 19n
20th Century tries TV trailers, 22n
Columbia, Goldwyn, MGM trying TV ads. 34
theatre-owner becomes set distributor, 37n
TV trend to Hollywood, says Goldwyn, 38n
‘Movies For TV’ (technical), by John Battison,

38n
Paramount financial reports. 39n
supermarket built instead of theatre because of
TV, 39n

list of Hollywood stars into TV, 40n
burlesque of TV westerns, 40n
stars’ home receivers, 40n
TV forces production drop, says Goldwyn. 42n
attendance spurred by Detroit TV ads. 46n
Skouras favors theatre TV, TV ads, 47
viewers’ back-to-movies trend found, 51n

Predictions
Goldwyn, in ‘N. Y. Times’, 13

3



MOVIES— (Cent.)
Hollywood to be TV center, says Hal Roach Jr..

47n
SMPTE

conventions, 9n, 37n
booklet on color film production, 38n
officers. 44n

Theater Owners of America
theatre-TV planning committee, 5n
Jansky & Bailey consultants. 24n
asks members for theatre-TV research funds, 47

favors TV ads to lift attendance, 47
Theater TV

RCA & Twentieth Century cooperate. In
WBTV Cotton Bowl telecast. In
FCC hearing set, 2, 9n
Paramount plans, 2n
free admission in L. A. theatre, 3n
TOA planning committee, 5n
Allied plans to join hearing, 6n. 7n
Century Circuit installations, 9n
Nathan Halpern on economic potential, 13

high resolution RCA unit, 16n
Skouras discloses 20-theatre L. A. plan. 17

Halpern on theatre TV vs. home TV , 24

National Exhibitor Theatre Television Committee,
26n

Hodgson speaks at ATO convention, 25n
Paramount, Big Ten games, 32n, 40n, 50n
Halpern talks to NAB TV committee, 35n
RCA installation list. 37n
football, other than Big Ten, 38n, 40n
theatres pick up NBC-TV newsreel, 45n
TOA asks members to support research, 47

equipment costs, 47

JIUSIC RIGHTS, Negotiations for TV
payments to ASCAP in 1949, In
ASCAP breaks off negotiations, 50n

MUTUAL BROADCASTING SYSTEM (MBS)
gross billings estimated, 3n, 9n, 13n, 14, 17n,

18n, 20n, 34n, 38n, 48n, 52n
‘Broadcasting Yearbook’ estimates time sales, 3n

offers stations as TV network, 16n
remains in NAB, 24n
cancels TV discussion, 31 n
World Series AM-TV rights, 34n

NATIONAL ASSN. OF BROADCASTERS (NAB)
General

number of AM, FM, TV members, 5n
reorganization, dues changes, 6n
contenders for general managership, lln
convention speakers chosen, lln
NAB-RMA estimate total receivers, 12n
Engineering Conference, 15

Ryan named general manager, 16n
membership drop, income, 16n
TV board, 16n
Kobak’s advice, 16n
TV code discussed, 16n
CBS and ABC quit, 20n, 22n
June board meeting, 25
talk of RTMA-NAB-TBA merger, 26n
defense liaison committee, 28n, 30n
Strouse FM committee chairman, 29n
Kobak urges stations join or rejoin, 30n
station manpower status questionnaire, 31n
new BAB, 32n
Higgins named BAB director, 33n
1951 convention scheduled, 35n
new members, 38n
estimates 1950 station revenues, 52n

TV Activity
TV committee membership, 2n, 30n
Miller’s letter to Comr. Jones on color, 4

BAB retail information, 4n
TV members on board, 5n, 9n
BMB evaluates TV, 5n
survey of telecasting economics, 13

impact of TV at convention, 16

BAB study of Hecht show, 23n
Markham resigns, 24n
Batson TV director, 25
TV rate standardization, 29
Batson’s TV Itinerary, 29n
Swezey TV committee chairman. 29n
analysis of TV income, 33
hears Halpern on theatre TV, 35n
separate TV board proposed, 46n, 47n
telecasting employees estimated, 48n
merger with TBA expected, 49n, 50n
estimates station operating costs, 51n

NATIONAL BROADCASTING COMPANY (NBC)
Saturday night TV plans, 1, 2n, 4n, 6n, 7, 8n, 13n

AM-TV reorganization, 2

$10,000,000 estimated 1949 TV income, 2n
identifying chimes trade-marked, 3n
gross billing estimated, 3n, 9n, 13n, 14, 17n, 18n,

20n, 29n, 34n, 38n, 43n, 48n, 52n
‘Broadcasting Yearbook’ estimates time sales, 3n

monthly set census figures, 3, 8, 12, 14, 20, 25, 29,

33, 38, 42, 46
WNBT profit, 3n
TV sponsors, 6, 37
summer discount offered sponsors, lln
color programming plans, 12

Ted Cott WNBT mgr., 13n
affiliate convention, 13n, 18n, 40n
General Mills summer deal, 14

1949

TV losses, 15
West Coast personnel, 15n
Hofstra College study, 18, 23n
breakdown of affiliates’ local-network hours, 19n
improved kine recordings, 23n, 24

remains in NAB, 24n

buys Hudson Theatre, 25n
Philharmonic series, 25n
says AM still good in spite of TV, 28, 31
expands studio facilities, 29n, 32n
plans big Wednesday night, 29n
wartime employe policy, 30n
operas planned, 31n
new AM sales plan rumored, 35n
West succeeds Strotz in Hollywood, 39n
TV at affiliates meeting, 42
population in TV range estimated, 48n
proposes AM rate cut, 50
Margaret Truman signed, 51n

NETWORKS. Interconnection Facilities
New York-Washington, In, 37
Omaha-Denver, 7n, 8n, 18n
AT&T expenditures, lOn
“G-String.” lOn
channel map, 15
extensions speeded, 15, 16n, 37, 50n
coast-to-coast schedule, 25n
interconnection hearing, 26n
GE denied use of New York-Schenectady link,

26n
service to 14 more cities, 31, 37. 39
networks argue over circuit allocations, 34n, 37n,

38n, 39n, 49n, 50
AT&T permits better use of private relays, 34n
New York-Chicago microwave starts, 35n
Los Angeles-San Francisco, 37
network allocations hearing, 42. 44n
allocations compromise, 49n, 50
AT&T year-end review, 52n

NETWORKS, General Activity
(see also ABC, CBS, DuMont Network, NBC)
first 15 ad agencies in TV billing in 1949, 3n
TV sponsors, 6n, 37
gripes of interconnected stations, 6

Ross compares production, talent costs in 1948-
49, 6n

Sheppard licensing bill, 7n
1949 losses, 15
FCC proposes network “equalization,” 40, 45n,

46, 47n, 48n
FCC wants to clarify “rebroadcasting,” 40n
AT&T facilities allocation hearing, 42, 44n
FCC rules on Dallas-Ft. Worth business, 44n
FCC report on 1949 income, 48
NBC proposes AM rate cut, 50
NBC’s Weaver sees TV networks profitable in

1951, 52n

NEWSPAPERS, TV’S IMPACT ON
(see also Surveys)
'TV set linage estimated by ‘Media Records’, 3n
stations owned by, 7, 27
special TV issues, 19n
Neustadt report on TV linage, 19n
17% circulation drop attributed to TV, 19n
stations hunt “right” news format, 22
KTTV’s Chandler asks newspaper-owned stations

to underwrite films, 22n
‘Washington Post’ publishes ‘TV Week’, 36n
morning sales make up for evening losses, re-

ports Sullivan, 38n
bill to bar station ownership, 47n

OFFSET CARRIER—see Vhf
PATENTS, TV
RCA statement during color hearing, 19
Col. Lippincott’s recommendations, 21
RCA reduces rates, DuMont suit settled, 23
Supreme Court upholds Hazeltine agreements, 23
Philco-Hazeltine 5-year contract, 48

PHONEVISION
McDonald visits Hollywood, 1, 8, 12n
hearing postponed. In
test authorized, 4n, 5n, 6
Faught report, 6

GE transmitter ordered, fin

feature films sought, 6, 7, 8, 9, 10
proposed royalty rates, 8
CBS attitude, 8n
‘Newsday’ dealer ad, 9
called “undemocratic” by Meek, lOn
McDonald accepts second-run films, 12n, 13
power increase denied, 13
Faught named consultant, 15n
Teco stock offering, 15n, Ifin, 39n, 40
Zenith seeks films on same basis as exhibitor, 16.

22n
transmitter move granted, 16n
Sen. Tobey’s letter to FCC, 17
exhibitors’ opposition, 18n
McDonald’s selling tour, 19n
McDonald puts damper on Teco stock rise, 21

FCC questions promotion practices, 22n, 23n, 25n,

26n
letter to publishers and CBS, 24

Skiatron Subscriber-Vision, 24, 41n. 47n
withdraws offer to manufacturers, 26n
MacFarland, Aveyard survey of movie boxoffice,

27
FCC grants test period extension. 30n
TOA’s Halpern analyzes weaknesses, 30n
McDonald’s reply to Halpern. 32n
Faught article in ‘Saturday Review of Litera-

ture’, 35n
power increase granted, 37n
gets boost from Coy speeches, 39

McDonald warns telecasters, moviemen, 39

test postponed month, 40

Hollywood may supply films. 40

further postponement. 44n, 46n
analysis by NBC’s Edward Madden, 46n

4

Justice Dept, gets films, 48n
test starts, 52

POLITICS
Democrats booklet on radio-TV usage, 38n
Gov. Dewey man-in-the-street telecasts, 40n
effect on elections, 45n

PREDICTIONS
Ogilby (Philco) pi"edicts 5,000,000 in 1950, 1

Abrams (Emerson) predicts 30,000,000 by 1955, 1

RMA executives’ average for 1950, 9n, 19n
Vogel (GE) predicts 28,000,000 by 1955, lOn
Baker (GE) on overall growth, 13n
Videotown survey of sales prospects, 26
1950 telecasting income, 21, 48
1951 production by industry leaders, 51

PROFITS, TV STATION
general analyses, 32, 33, 48
WNBT, New York, N. Y., 3n
KFI-TV, Los Angeles, Cal., 5n
KTTV, Los Angeles, Cal., 5n
WTVJ, Miami, Fla., 5n
WICU, Erie, Pa., 6
WTVN, Columbus, O., 6, 13
WJBK-TV, Detroit, Mich., 6
WSPD-TV, Toledo, O., 6
WDTV, Pittsburgh, Pa., 13
KSD-TV, St. Louis, Mo., 13, 36
WABD, New York, N. Y., 13
WBZ-TV, Boston, Mass., 13
WCAU-TV, Philadelphia, Pa., 13
KLAC-TV, Los Angeles. Cal., 21n
WPTZ, Philadelphia, Pa., 23n
KTLA, Los Angeles, Cal., 23n
WHAM-TV, Rochester, N. Y., 24n, 52n
KSTP-TV, St. Paul, Minn., 26n
WTCN-TV, Minneapolis, Minn., 26n
WLWT, Cincinnati, O., 29n
WLWC, Columbus, O., 29n
WLWD, Dayton, O., 29n

PROGRAMS AND PRODUCTION
protests against programs featuring violence, 1,

18n
radio editors’ favorites. In
test pattern-music ruling, 2n, 13n, 22n
“Emmy” awards, 4n
video tape recording speculation, 4n
news presentation survey, 4n
complaint about kinescope recordings, 4n, 12n
“Kines & Oldies Find Ready Use”, 5
Faught report, 6
studio admission charge suggested, fin
paid program listings, 6n
Hooper sells to Nielsen, 9n
WMAR-TV claims to outrate AMs, 9n
programs misrepresenting govt, employees. 9n
Dr. Dunham predicts popularization of opera, lOn
Coy’s Oklahoma speech, 11
TV shows top AM in New York Hooper, lln, 18n
duPont awards, lln
Hooperecorder, Ifin
Berle Cancer Fund show, 16n
code, 16n
big names preparing for TV, 17n
Sindlinger out of business, 17n
Peabody Awards, 18n
simulcasting waning, 18n
Hopalong Cassidy’s earnings, 19n
ABC’s Vitapix kines, 21n
summer program hiatus, 22
stations hunt “right” news format. 22
Hooper shows nighttime TV outpulling AM, 22n,

23
‘Variety’ Showmanagement awards, 22n
manufacturers seek to build own Western “char-

acter”, 23n
NBC’s Orthogram for kines, 24
New York TV week, 26n
CBS’s Mag-neg-tic system for kines, 26n
WOR-TV’s Vidicam for kines, 26n
INS procuring film symphonies, 28n
DuMont improves kines, 29n
summer shows criticized, 30n
Trendex new rating service, 31n
Commerce Dept, estimates employe income, 31n
TV war news coverage, 32
Nielsen using audimeters exclusively, 32n
UN telecasts seen elevating quality, 35, 36n, 39n,

41n
“red purge,” 35n
Coy discusses obscenity, 39n
Cunningham asks for creed, 39n
unique Philadelphia simulcast, 40n
movies burlesque TV westerns, 40n
election campaign telecasts, 44n
theatres converted to studios, 45n

PUBLICATIONS, RADIO-TV
18n, 26n, 29n, 36n, 46n, 49n

RADIO-TELEVISION MANUFACTURERS ASSN.
(RTMA)
NTSC, 1. 3, 4, 7n. 28n
picture tube shipments. In, 5n, 9, 13n, 18n, 21.

27n, 32n, 37n, 44n, 52n
receiver production, monthly, 3, 7, 11, 17, 21, 25,

30, 33. 38n, 41, 44, 49
color booklet, 4, fin

excise taxes, 4n, 5, 6, 7, 8, 8n, 9, lOn, 15, 16n,

17n, 18, 23, 25n, 26n. 28n, 31, 32. 33, 34, 36, 38.

39n, 41. 43. 48n
revises set production, distribution reports. 7n
paid president sought, 8, 15. 16, 17, 19n, 22

set advertising committee. 9

RMA-NAB estimate total receivers. 12n
dealer education program, 14n



Gen. Clay approached for president. 16, 17

government sales, 16n, 26, 39n, 51n
Sprague named president, 23
new name, 23
directors elected, 23n
reorganization committee, 25
TV committee, 25
Hackbusch president of Canadian RMA, 25h
talk of RTMA-NAB-TBA merger, 26n
set shipments, 26n, 34
receiving tube sales, 27n, 30, 30n, 34, 39n, 43n,

47n
Secrest succeeds Geddes, 30n
Batcher succeeds Horle,.30n
distributes Jordan sports study, 33n
Percy Crane reorganization consultant, 34
fears anti-trust action re bracket standards, 37
Syracuse technical session, 37n
Radio & TV Week, Voice of Democracy, 38n
new members, 38n
members increase ads, 39n
reaction to color decision, 41
Town Meetings, 41n
Sprague broadcast on color decision, 42n
fair trade practices committee, 48n
Sprague sizes up 1951, 52

REPRESENTATIVES, TV STATION
H-R Representatives formed, 7n
Katz Agency’s ‘Here’s Television’, 9n, 31n
NARSR objects to rate protection, 15n
FCC ruling, 29n
3 reps join to procure programs, 30n
Katz prepares allocation charts, 32n

RECEIVER INSTALLATION & SERVICING
Moch’s complaints against ads, manufacturers, 6,

10
RCA antenaplex installations, 6n
oscillator interference, 8n, 14, 17n, 18n, 19, 23,

25n, 26n, 27n, 29n, 30n, 31n, 34n, 35n, 37
“Jensen’s Law” on diathermy interference, 9n
types of interference listed, 9n
servicing publications, 12n, 47n
DC-AC inverters, 17n
power consumption, 18, 22n
tube life, 18
Radio Daily’ expose of shoddy practices, 19n
WEWS reports third harmonic interference, 19n
licensing of servicemen proposed, 22n, 26
Carmine terms servicing contracts “headache,”

23n
RCA’s Odorizzi lists do’s and don’t’s, 26
Jerrold Mul-TV in Chicago apartments, 32n
no parts shortage for servicing, says Sprague, 34
Federated Television & Electronics Services

Assns., 37n
serviceman fears sales will outrun servicing, 37n
‘N. Y. World-Telegram’ series on gyps, 37n
amateur’s license threatened because of interfer-

ence, 38n
RTMA opposes licensing of servicemen, 38n
warning against racketeers in ‘Better Homes &

Gardens’, 39n
“community” antennas, 39n
McCarthy Bros, color converters, 41
Philadelphia association manpower shortage, 41n
reaction to color decision, 42n
alliance of service assns., 43n
shortages bring warranty worries, 46n
RTMA educational campaign, 47n
RCA’s Cahill warns against poor quality, 49n
company failures, 49n
House resolution to investigate rackets, 50n

RECEIVER PRODUCTION (see also individual
manufacturers and Merchandising)
predictions, 1, 9n, lOn, 13, 14
RTMA monthly, 3, 7, 11, 17, 21, 25, 30, 33, 38n,

41, 44, 49
lowest prices, by sizes, 4
excise taxes, 4n, 5, 6, 7, 8, 8n, 9, lOn, 15, 16n,

17n, 18, 23, 25n, 28n, 31, 32, 33, 34, 35, 38, 39n,
41, 43, 48n

coal strike, 6, 8, 9
Moch’s complaints against ads, manufacturers, 6
top 1950 producers estimated by Television Fund.

8. 13, 38
oscillator interference, 8n, 14, 17n, 18n, 19, 23,

25n, 26n, 27n, 29n, 30n, 31n, 34n, 35n, 37
“1950 Could be $2 Billion Year”, 9

types of interference listed, 9n
RCA licensees, 1949 production. 10
receiving tube, cabinet shortages, 10, 11, 31, 41
Caldwell-Clements spec sheet, 10
Guilfoyle rates top producers, 10
devices for weak signal, lOn
small sizes on way out, 12
TV adds 5000 employees, says BLS, 15n
printed-circuit tuner, 16, 21, 26n
new transformer makers, 16n
RCA license figures, total & average value of

sets, 17
sets with earphones, 19n
vacation shutdowns, 20, 21n, 23n, 27n
tuner makers, 21
parts show, 21 n
list of set makers dropping 12Vi-in., 22
Sylvania’s Whalley on circuit simplification, 26n
Admiral’s Graver on components’ shortage, 27n
receiving tube sales, 27n, 30, 30n, 34, 39n, 43, 47n
compared with automobiles, 29n
Caldwell estimates 1950 TV-radio value, 29n
components shortages, 29n, 30. 31. 34. 37
average set price, 32n
erratic production lines, 33
Electronic Parts Mfgrs. Assn., 33n

war may freeze set design, 34
radio shortage, 34
no parts shortage for servicing, says Sprague, 34,

36n
NEDA convention, 35n
soda ash strike, 37
private brands reported sharply curtailed, 37
concentration on easy-to-move models, 37n
hoarding is principal worry, 38
‘Tele-Tech’ analysis of models, 38n
excess profits tax, 43, 44, 45, 46, 47, 48, 49, 51
1949 excise tax total, 43n
FCC considers regulation of set production, 47, 50
cutbacks, 48
winter lines shaping up, 48
West Coast Electronic Mfrs. Assn., 52n

RECORDS
video tape speculation, 4n, 15n
new MMM tape, 6n
RCA LP album, 8
Capitol Records financial reports, 12n
phono & record makers urge players in TV sets,

13n
RCA Victor Toscanini promotion, 22n
all majors except Columbia making 45rpm, 28n
jukebox conversion to 45rpm, 28n
new speed, 30n, 32n
Columbia makes 45rpm, 32n

RORABAUGH REPORTS—see Advertising

SERVICING & SERVICEMEN—see Receiver In-
stallation

SMPTE—see Movies

jPORTS TELECASTING
General

Alldredge survey of TV’s impact, 5
WPIX options Madison Square Garden events,

12n
Dempsey warns Canadians against TV, 19n
-Jordan surveys, 19, 23n, 33n, 38n, 47n
Bill Stern & Tommy Henrich try-outs on NBC-
TV, 27n

Baseball
station-club contracts, 3n, 5n, 8n, 15
WTMJ-TV drops Milwaukee Brewers, 15n
Philco distributors share Cleveland Indians cost,

17n
Jordan surveys, 19, 23n, 33n, 47n
Senators plan to drop TV in 1951, 19n
AP attendance figures show little TV effect, 31n
World Series, 33n, 34n, 35n, 40n, 52n
Houston attendance up despite TV, 33n
minors rescind ban proposal, 49n

Basketball
U of Washington ban, 7n
TV termed no threat in Indiana, 9n

Boxing
IBC-managers agreement, 28n
Louis-Charles fight, 39n

Football
Washington to see Redskins on film, 5n
Jordan survey, 7n, 19, 23n
DuMont gets Notre Dame games, 16n, 16n
Big Ten ban, 16n
CBS signs Army, Navy, Columbia games, 23n
National Football League okays 15 fall games, 24n
Pacific Conference permits TV, but demands

guarantee, 24n
Red Grange joining ABC-TV staff, 27n
DuMont signs Yale games, 29n
Big Ten on theatre TV, 32n, 40n
Admiral sponsors L. A. Rams, 33n
Hoffman plan to guarantee gate, 35n, 51n
fall sponsors, 37n
non-Big Ten games, 38n, 40n

Minor Sports
Los Angeles wrestling ban, 7n, 9n
Crosley studio wrestling, 7n, 13n
Derby on CBS-TV film, 17n
PGA bans championship telecasts, 24n

STRATOVISION
offers full coverage, says Coy, 39n
in vhf-uhf hearing, 45

SURVEYS (see also Home, TV’s Impact On)
effect of color on set sales, 3, 5, 8n
Psychological Corp., set market, 4n
Alldredge, effect on family habits, 5

Hooper calculates TV’s impact on AM. 6

color survey of telecasters, 7, 22
ownenjhip of stations, by classifications, 7

Paramount. TV’s impact on movies, 9n
effect on restaurant business. 9n, 32n
Rutgers, viewing distances, 11
NAB, telecasting economics, 13
’Los Angeles Times,’ audience composition, 15n
NBC-Hofstra College, TV sales impact. 18, 23n
Hooper, TV passes nighttime AM, 18, 22n, 23
Jordan, sports, 19, 23n, 33n, 47n
Meek, impact on home, 22n
Woodbury College, impact on home, 22n, 47n
Videotown, set purchases, home habits, 26
‘TV Guide’, New York theatre attendance, 26
Gallup, 60,000,000 have seen TV, 26n
Sindlinger, attacking share-of-audience, 27
MacFarland, Aveyard, impact on movies, 27
Starch, top set producers, 28
Meek, set replacement market, 34n
WOR-TV, out-of-home viewing, 37n
Young & Rubicam, home habits, 39n
U of Oklahoma, home habits, 39n
research in a mess, says BBDO’s Manchee, 41n

theatre owners, back-to-movies trend, 61n
KPKC-TV, viewers’ likes and dislikes, bln

TAXES—see Receiver Production

TECO INC,—sec Phonevision

TELEVISION BROADCASTERS ASSN. (TBA)
sample rate card, 3n
annual meeting, 6
officers and board. On
code committee, 18n
membership drive, 22n, 39n
talk of RTMA-NAB-TBA merger, 26n
Dec. 8 clinic, 48n, 49
merger with NAB expected, 49n, 50n

TELEVISION FUND—see Financial Activity,
General

THEATER TV—see Movies

TOA—see Movies

TRANSIT FM—see Frequency Modulation
TRANSMITTERS—see Equipment, Telecasting

TUBES, TV PICTURE
(see also individual manufacturers)
early work on rectangulars, 1, 4, 9, 10, 13n, 14
work on 21-in. and up. 4, 8, 12, 18n, 24, 29, 30,

36, 37, 40
RMA monthly shipments. In, 5n, 9, 13n, 18n 21,

27n, 32n, 37n, 40, 44n, 48n, 52n
huge sizes envisaged by Dr. DuMont, lOn, 27, 28
30-in. DuMont, 12, 27, 28, 36, 40
DuMont’s opinion of rectangulars, filter glass, 12
metal cone spinners, 12
life in receivers, 18
Federal production, 21
National Union’s new projection, 21
trend in sizes and shapes, 17, 21, 22. 24. 29. 30

36, 48n
porcelain-steel experiments reported, 22
U. S. Steel cuts cone prices, 27n
Spincraft’s big cone experiments, 29, 30, 40, 41
standardization urged, 40
new alloy for cones, 40n
metal plentiful, says Spincraft, 41
Corning no-glare bulb, 43n

Price Cuts
Sylvania and National Union, 1
Protelgram. 3. 9
RCA. 9, 21, 23n
Sylvania, 9, 21
DuMont, 9. 21, 21n
GE. 30

UHF (Ultra High Frequency)
Allocations

Communications Policy Board, 4, 5n, 7n, lOn
Collins troposphere study, 6n
WELI manager praises uhf, 6n
DuMont plan, 7n
manufacturers plan to measure Bridgeport, 22n
Bureau of Standards propagation study, 22n
post-freeze problems, 34
Westinghouse Ft. Wayne propagation study, 34n
vhf-uhf compared in Bridgeport, 39n

Hearing
470-500 me common carrier, 15, 22n 23n 24
hearing, 42, 43, 44, 45. 46, 47, 48
uhf future analyzed, 42
Stratovision, 45
Polycasting, 45

Receivers and Converters
oscillator radiation, 8n, 14
Philco plans. 15
Stanford Research work, 21

sets operating in Bridgeport, 23n
f.CC requests sample from manufacturers, 34n
simple converter proposed, 39n
new tuners, 44
RCA, Zenith testimony, 47

RCA-NBC, Bridgeport. 3n, 5, lOn, 14, 22n 26
39n. 43, 44, 45, 46, 47

experimental stations deleted, 3, 4n
WELI manager praises uhf, 6n
Astoria application denied, 8n
Steinman, Allentown-Easton, lOn, 31n
Philco, Philadelphia, 18n
WELI and WTIC enthusiastic, 19
Ed Pauley, San Francisco. 21
Polycasting, 26n
WEST granted uhf booster, 31n
Westinghouse, Ft. Wayne, 34n, 45
coverage pros and cons, 43, 44. 45, 46 47 48
DuMont, New York, 43n

Transmitting Equipment
^^7 P" development, availabilities, 12n,

Stanford Research work, 21, 27n

UNIONS
Keenan (AFL) calls for end of freeze, 5
RTDG strike threatened, 5n, 8n
NLRB hearing in IBEW-UEW battle, 5n
list of unions in or trying to get in TV, 6n
Petrillo punishes first film ban violator, 6n
excise tax opposition, 8

TV Authority, 8n, 16n, 18n
SDG claims jurisdiction over directors, 12n, 16n
SAG asks NLRB for So. California election, 17n
ABC, NBC sign new contract with NABET, 17n
lUE-CIO wins at Westinghouse & GE, 17n. 21n
AFM considers music for TV film, 22n, 23n
IBEW strike at CBS, 24n
IBEW 2-day strike at RCA Bloomington, 31n
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UNIONS—(Cent.)
AFRA warns against cries of poor business, 33n
lATSE seeks stronger TV position, 33n
Du'Jont stations sign with lATSE, 36n
UEW elects officers, 38n
lUE-Westinghouse contract. 40n
NLRB hearing on SAG-TVA jurisdiction, 42n
TVA-network contract. 47n
IXJE asks immediate wage increases, 49, 50n

VHF (Very High Frequency)
General

offset carrier, 1

Communications Policy Board, 4, 5n, 7n, lOn, 33n
experimental stations deleted, 4n
station-planning brochure, 4n
Pan-American program pickups, 6n
Philco ‘freeze’ map, Sn

Bureau of Standards propagation study, 22n
markets with and without TV, 24
talk of vhf-to-uhf move, 26, 27, 47
Ad Hoc Committee, 26n, 37n
pent-up demand for stations, 27
U. S. Census, cities without TV, 29
Condon Committee recommends more channels,

30, 35n
post-freeze problems, 34
dot-interlace possibilities for monochrome, 35n

FCC “Unfreezing” Plan
Jack Gould calls for end of freeze, 5, 6
DuMont goes to Congress on freeze, 5, 6
Philco’s Smith shows effects of freeze, 5
DuMont vhf-uhf allocation plan, 7n
JTAC interference studies, 7n, 22
steps needed to end freeze, 9, 18, 23

comments filed, 12n
Rep. Kelley speech, 13n
Denver, Pittburgh, Chicago urge freeze end, 15n,

18n, 22
dealers association urges work to end freeze, 18n,
23n

Sen. Johnson’s color-freeze timetable, 19n
’Business Week’ roundup, 19n
Coy’s Portland and Denver speeches, 20
end of freeze April-July, Coy estimates, 39n
“Is the Freeze Frozen for Duration?” 52

Hearing
hearing. 42. 43. 44. 45, 46, 47, 48
standard IF, 45, 4'7

oscillator radiation, 45, 47
speculation over new allocation, 47
educators request channels. 47, 48. 49

MANUFACTURERS AND MERCHANDISERS

ADMIRAL CORP.
new' sets. 1, 13n, 20n. 25n, 37n
rectangular tube, 1

production rate, 1, 4, 5, 8, 13, 15n, 18n, 25

advertising expenditures, 1

first quarter orders, 1950 goal, 2

Siragusa on 1949 profits. 6n
financial reports, 8n, 9n, 15n, 23n, 29n, 36n, 37n

42n. 51n
4000 chassis for Levittown, 11, 18n
officers’ salaries, 13n
Canadian Admiral, 14n, 18n, 22n
Increases distributor discount, 27n
takes over Newark distribution, 27n
distributor discount lowered, 31

price increases, 34, 44
Siragusa speech attacks color decision, 39

reaction to color decision, 41

AEROVOX CORP., 9n, 32n, 34n, 47n, 48n

AIRBORNE INSTRUMENTS LABORATORY, 50n

AIRCASTLE (SPIEGEL INC.), 15n

AIR KING PRODUCTS CO. INC.
new sets, 2, 17n, 21n, 26n
production rate, 8, 13, 17n, 40n
financial reports, 13n
price increases, 32n, 36n
reaction to color decision, 41

ALDENS INC., 12

AMERICAN PHENOLIC CORP., 43n

AMERICAN STRUCTURAL PRODUCTS CO.
rectangulars, 10, 22, 36

AMERICAN RADIO & TELEVISION INC., 34n

A.MERICAN TELEVISION LABORATORIES, 24

ANDREA RADIO CORP.
new sets, 6, 19n
Andrea calls stereoscopic color “ultimate,” 19n
price increases, 33n
reaction to color decision, 41

ANSLEY RADIO & TELEVISION, 24n, 28n, 49n

ARCTURUS ELECTRONICS INC., 24

ARTONE (MACY’S), 5

ARVIN INDUSTRIES INC.
SVz-in., 1

new sets, 2, 11, 25n
production rate, 11, 4 In
financial reports, 7n, 9n, 18n, 22n, 28n, 32n, 33n,

36n, 41n, 44n, 45n
new plant, 15n, 17n, 43n
name change, 20n
price cuts, 22n
40-mc IF, 26n
rural sales promotion, 29n
price increases, 35n
theatre-owner becomes distributor, 37n

ATW’jVTER TELEVISION, 4, 21n, 28n, 32n. 37n

AVCO—see Crosley

RACE TELEVISION CORP.. 21n

BELMONT—see Raytheon

BENDIX RADIO DIV., BENDIX AVIATION
new sets, 1, 11, 19n, 20n, 24n, 25n, 43n, 52n
plant expansion, 7, 23n
financial reports, 22n, 34n, 35n, 48n
price cuts, 25n
CAA contract, 28n
price increases, 32n
officers’ stock sales and purchases, 32n
discontinues 14-in., 34n
production rate, 40n
reaction to color decision, 41

BOND TELEVISION INC., 6

BOWERS RADIO & TELEVISION CO., 37n

BRAND & MILLEN LTD., 22n

BRUNSWICK DIV., RADIO & TELEVISION
INC., 4, 13n, 17n, 26n, 28n

CAPEHART-FARNSWORTH CORP.
new sets, 5, 9, 14n, 21n, 33n, 34n
production rate, 8, 13
plant expansion, 17n, 32n
price increases, 20n
Col. Behn estimates 1950 gross. 21 n
tube shortage, 35
Philo Farnsworth describes memory tube, 38n
$500,000 dividend to IT&T, 49n

CELOMAT CORP., lln, 41

CLAROSTAT MFG. CO. INC., 39n

COLLINS RADIO CO., 12n, 35n, 36n, 47n, 48n, 51n

COLONIAL—see Sylvania

COMMANDER TELEVISION CORP., 38n

CONRAC INC., 21n

CORNELL-DUBILIER. 2n, 22n, 36n, 47n

CORNING GLASS WORKS
financial reports, 12n, 18n, 30n, 36n, 47n, 50n
rectangulars, 4, 10, 22, 30, 36, 37
soda ash strike, 37
no-glare bulb, 43n
expansion, 51n

CROSLEY DIV., AVCO MFG. CORP.
new sets, 14n, 16n, 33n, 34n
price cuts, 2, 3
production rate, 8, 13, 37n
ups dealer discount, 3
financial reports, 9n, lOn, 13n, 28n, 32n, 35n,

41n, 43n, 46n
buys into Bendix Home Appliances, 20n, 29n,

32n, 34n, 46n
price increases, 35n, 40n, 42n
reaction to color decision, 41

DeWALD RADIO MFG. CORP., 9. 19n, 20n, 21n

ALLEN B. DuMONT LABORATORIES INC.
Chicago convention, 1950 goal, 2
switches ad agency, 3
Paramount stock sale rumored, 4, 5n, 7n, 15n,
29n

DuMont sees Congress on freeze, 5, 6
Telecruiser itinerary, 7n
industrial color, 9n, lOn
new film projector, lOn
Dr. DuMont charges AM owners with delaying
Dr. DuMont envisages 4x5 ft. tube, lOn
30-in. tube, 12, 21n, 27. 28, 36
Allwood tube plant, 12
production rate, 8, 13
metal-coned rectangular tubes, 14, 17, 22, 31n
registers 250,000 more shares, 14n
financial reports, 14n, 15n, 20n, 21n, 26n, 30n,

33n, 34n, 46n, 48n, 51n
new transmitter, 15
new Paramount board members, 15n
new sets, 16n, 27n
stock issue, 16n
color hearing cross-examination, 17
plans to drop 121/2-10 ., 17
tri-color tube, 20
tube price cuts, 9, 21, 21n
dealer contest, 23n, 37n
ad campaign, 27, 30n
price increases, 30n, 35n, 49n
component shortage forces shutdown, 32n
wage raise, 34n
plugs Inputuner, 35n
closed-circuit convention. 39n. 41n
reaction to color decision. 41
ridicules CBS color with 8-ft. disc, 46n
cuts number of dealers 20%, 50n

EDISON TELEVISION INC., 24n

ELECTRONIC CORP. OF AMERICA. 2

EMERSON RADIO & PHONOGRAPH CO.
new sets, 1, 5, 26n, 41n
dollar volume, 1

Abrams predicts industry production, 1. 14
financial reports, 2n. lOn, 12n, 17n, 21n, 25n, 35n,

38n, 40n, 43n
ad budget. 3, 26

production rate, 4, 5, 8, 13, 18, 26, 40n
$330 projection set, 5

buys Continental Can Bldg., 6, 14n
color hearing petition. 8
officers sell shares, lln. 49n
stock split, 17n, 22n
price cuts, 18, 19
color 2-3 years off. says Abrams, 22
90-day price guarantee, 26
buys Musagrand Corp,, 26
price increases. 30n, 33n
reaction to color decision. 41

EMPIRE COIL CO.. 17n

FADA RADIO & ELECTRIC CO. INC., 6n. 11, 14n

FEDER.4L TELEPHONE & RADIO CO. (IT&T)
financial reports, 16n, 24n, 37n
F. A. R. Liquidating Corp. dissolved, 17n
officers’ stock sales and purchases, 37n
expansion, 39n

FEDERAL TELEVISION CORP., 3. 6, lln, 2.3n

FINCH TELECOMMUNICATIONS INC., 38n
FIRESTONE TIRE & RUBBER CO., 40n
FISHER RADIO CORP., 28n
FREED RADIO CORP., 4, 15n, 23n, 28n, 32n, 41

GENERAL ELECTRIC CO. (GE)
price cuts, 3
production rate, 7, 8, 13, 16, 28n
24-in. tube, 8, 18n, 19n
new IF, 8n
financial reports, lOn, 16, 16n
new sets, 11, 28n, 42n
new TV transmitter, 15
seeks to enjoin Macy price-cutting, 15n. 16n
Baker’s color testimony, 18
expansion, 22n, 32n, 39n, 47n. 48n, 51n, 52n
gearing for uhf, 28n
color system, 30, 34, 37n, 44
tube price cuts. 30
17-in. tube, 31n
1,000,000th picture tube. 33n
price increases. 34, 41n
strike, 35, 37
reaction to color decision. 41
30-in. tube. 44n
miniature magnetron for uhf sets, 44
high-definition monochrome system, 44n
20-in. tube, 48n

GENERAL INSTRUMENT CORP.
financial reports, 2n, lOn, 22n, 34n, 36n, 42n, 51n
anti-trust fine, 13n
officers’ stock sales and purchases. 28n

GENERAL PRECISION LABORATORY, 47n
GLOBE-UNION INC., lln
GRAYBAR ELECTRIC CO., 35n
HALLICRAFTERS CO.
new sets, 2, 10, 17n, 19n, 24n, 28n, 29n
price cuts, 2
production rate. 1, 8, 9, 13, 16n
leases new building, 1

dollar volume, 1, 37n
financial reports, 16n, 21n, 24n, 39n, 51n
color hearing petition, 17n
printed-circuit tuner, 21
amateur orders increase. 30n
price increases, 36n
stock offer, 38n
reaction to color decision. 41. 43
Coy’s letter on color ad. 44
officers’ stock purchases and sales. 44n, 49n
Havana shipment, 49n

HAYDU BROTHERS, 35n
HAZELTINE ELECTRONICS CORP.

financial reports, 7n, lln, 20n, 46n
officers’ salaries, lln
works on RCA color, 17. 18n, 21n. 24. 28. .30. 31
officers’ stock sales, purchases, 22n, 28n, 37n, 49n
reaction to color decision, 41
Loughren assails color decision. 44
5-year agreement with Philco. 48

HI-PAR PRODUCTS CO., 9, 24n
HOFFMAN RADIO CORP.
new sets, 1, 12. 29n, 30n
production rate, 11, 16n, 17n
stock split, 7n, lln, 34n
expansion, 9, 39n
financial reports, 12n. 14n. 16n, 25n, 31n. 39n,

43n, 51n
Eastern markets, 17n
price increases, 34, 39n
reaction to color decision. 41
almost buys Don Lee, 41n
cut-backs, 49n

HYDE PARK (MACY’S). 11

HYTRON RADIO & ELECTRONICS CORP.
capital stock increase. 2n. 4n. lln
financial reports, lln. 15n, 30n. 32n, 38n. 41n,

44n, 47n
Newburyport plant, 27n

IMPERIAL TELEVISION MFG. CO., 29n, 39n
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INDUSTRIAL TELEVISION INC., 12, 16n, 18n,

21n, 28n

INTERNATIONAL RESISTANCE CO., 16n, 36n,

45n, 50n

INTERNATIONAL TELEVISION CORE., 12, 22n,

23n, 34n

JACKSON INDUSTRIES, 2, 16n, 19n, 21n, 25n

JAMAICA TELEVISION MFC. CO., 26n

NATALIE KALMUS TELEVISION CO., 20n

KAYE-HALBERT CORP., 18n, 39n, 41, 43n, 46n

MAGNAVOX CO.
financial reports, 4n, 6n, 16n, 19n, 33n, 38n, 43n,

new sets. 6, 8, 11, 12, 13n, 16n, 18n, 26n, 39n,40n

5-year loan, 5n
price increases, 8, 36n
price cuts, 10, 20n
production rate, 8, 13, 14n
new directors, 19n
officers’ stock sales, purchases, 22n, 28n, 32n, 49n
salaries, 39n
new tuner, 45n

MAJESTIC RADIO & TELEVISION CORP.
new sets, 1, 2, 7, 20, 28n, 40n
production rate, 1, 8, 13, 28n, 32n
acquires Wilcox-Gay, 16
Wilcox-Gay-Majestic Corp. formed, 28n, 32n
price increases, 33n, 41n, 43n
reaction to color decision, 41

MANCHESTER (Mandel Bros.), 6

MARATHON RADIO & TELEVISION INC.,
11, 37n

MARS ELECTRONICS, 3, 21n

MATTISON TELEVISION & RADIO, 7, 20n, 24n

JOHN MECK INDUSTRIES
new sets, 7, 13, 14, 17n, 19n, 38n
production rate, 8, 13, 14, 28n, 29n
seexs purchase of Wilcox-Gay, 13
buys Scott, 16
warns against price increases, 31n
surveys replacement market, 34n
stock offer, 35n, 38n
plans New York sales, 40n
reaction to color decision, 41, 46
dealer problems surveyed, 43n
expansion, 46n
private brands, 47n
price increases, 60n

MERCURY RADIO & TELEVISION CORP.
23n, 24n, 27n

MITCHELL MFG. CO., 13n

MONARCH RADIO & TELEVISION CORP., 46n

MONTGOMERY WARD (AIRLINE), 22n

MOTOROLA INC.
new sets, 2, 13u, 14n, 16n, 22n, 30n
drops 7-in., 2
financial reports, 3n, 8n, lln, 15n, 24n, 28n, 32n,

36n, 37n, 42n, 46n
production rate, 4, 8, 13, 15n, 16n, 17n, 31n
Gubitchev takes set to Russia, 12n
ad budget, 21n, 32n
officers’ stock sales and purchases, 28n
Galvin analyzes impact of war on production^ 31
price increases, 36n, 44
reaction to color decision, 41

MP CONCERT INSTALLATIONS, 23n
MULTIPLE TELEVISION MFG. CO., 32n

MUNTZ TV INC.
price cuts, 3, 28n
production rate, 3, 28n
stock offering. 16n, 16n
financial reports, 18n, 41n, 44n, 45n
price increases, 32n
component shortage forces shutdown, 32
plans auto production, 36n
new sets, 43n
interest in color, 43n

MUTER CO., 7n, 16n, 16n, 23n, 28n, 31n, 32n, 36n,
48n

NATIONAL ELECTRONICS INC., 36n
NATIONAL-SIMPLEX-BLUDWORTH INC., 6

NATIONAL UNION RADIO CORP.
price cuts, 1

stock sale, lln
financial reports, 16n, 18n, 31n, 44n
Meinken analyzes tube shortage, 31

NATIONAL VIDEO CORP., 24, 39n, 42n, 43n

NIELSEN TELEVISION CORP., 42n

NORTH AMERICAN PHILIPS CO. INC.
price cuts, 3
Protelgram promotion, 8
set production, 37n
discusses color projections, 41

OAK MFG. CO., 19n, 33n, 39n

OLYMPIC RADIO & TELEVISION INC.
new sets. 2, 32n, 40n
production rate, sales, 5, 8, 12. 13, 17n, 23n
financial reports, 12n, 16n, 17n, 26n, 36n, 39n,

43n, 47n
price increases, 15n, 36n, 40n
stock split, 17n
stock sales, 18n
applies for N. Y. Curb listing, 24n
drops 12',4-in., 40n
reaction to color decision, 41

PACIFIC MERCURY TELEVISION CORP.
15n, 16n, 20n, 21n

PACKARD-BELL CO.
financial reports, 4n, lln, 17n, 24n, 28n, 31n, 36n,

60n, 61n
new sets, 7, 20n, 30n
1949 gross, rate of sales, 10
production rate. 11
color hearing petition, 10, lln
price increases, 32n, 38n
stock split, 36n
H. A. Bell proposes to sell stock, 39n
cut-backs, 49n
expansion, 61n

PATHE TELEVISION CORP., 11

PEERLESS TELEVISION & RADIO CO., 21n

PHILCO CORP.
new sets, 1, 17n, 22n, 26n, 41n, 62n
production rate, 1, 4, 8, 12, 13, 13n, 21n, 26n, 33n
Ogilby predicts 5,000,000 sets in 1950, 1

drops 7-in. and 10-in., 1

first quarter orders, 1960 goal, 2

FTC complaint, 2n
radio sales holding firm, 3

Jan. production 6 times that of Jan. 1949, 7

financial reports, 7n, lOn, 12, 19n, 20n, 26n, 33n,
44n, 46n, 47n, 48n

“freeze” map, 8n
June convention, 12, 25
lamp giveaway, 13n
uhf receiver plans, 15
24-in. tube. 16n
1946 patent arrangement with RCA, 15n
uhf experimental station, 18n
officers’ salaries, 18n, 45n
officers’ stock sales and purchases, 22n, 26n, 28n,

41n, 44n, 49n
‘Tide’ and ‘Fortune’ articles, 24
comment on printed-circuit tuner, 26n
leases space for govt, work, 26n
claims first place in appliance ads, 26n
Carmine sees tough going for private brands, 27n
oscillator radiation measurements, 29n
price increases. 31, 39n, 44
20-in. rectangulars, 37
Havana distributor starts service school, 38n
stock split, 39n
reaction to color decision, 41, 42
expansion, 47n, 48n
6-year agreement with Hazeltine, 48

PHILHARMONIC RADIO CORP., 9, 13

PHILMORE MFG. CO. INC., 23n
PILOT RADIO CORP.

price cuts, 6
new sets, 6, 9, 17n, 26n
lockable doors, 16n
fights color decision, 43

PIONEER ELECTRONICS CORP., 51n

PYE LTD., 14n, 15n, 22n

RADIO CONDENSER CO., 36n

RADIO CORP. OF AMERICA (RCA)
theater TV, In
map showing TV Status, In
record making, 1

Bridgepoi't uhf, 3n, 5, lOn, 14, 22n, 26, 39n
financial reports, 8n, 14n, 18n, 31n, 43n, 48n, 62n
officers’ salaries, lln
Clark Clifford retained, 17n
officers’ stock sales and purchases, 22n, 28n, 37n,

44n, 49n
Wilson dies, 22n
Buck succeeds Wilson. 27n
Sarnoff outlines wartime uses of TV, 28n
borrowing through Lehman Bros., 32n
surrenders trade-marks, 33n
lUE wins at Camden plant, 34n
Sarnoff forecasts transoceanic TV, 34n, 35n
Sarnoff measures industry growth, 36n
list of theatre installations, 37n
new Govt. Service Division, 40n
Guy bearish on uhf coverage, 43, 44, 46, 46, 47
Bruno-New York into war work, 46n
expansion, 48n, 62n
Folsom contract, 60n
backing plays, 60n

Color TV
co-channel ratios, use of offset carrier, 1, 3, 12,16
progress report, 1

color-phasing stabilized, 2, 3
press showing of color-phasing, 6
tri-color tube. 6. 9. 12, 13, 14, 19, 31, 32, 33
comparative demonstration, 8, 9
option to sub-license Geer tube, 10
Sarnoff launches attack on CBS, 13
coaxial transmission, 14, 31, 32
doubly vulnerable to interference, says Chapin, 15
Hazeltine’s work, 17, 18n, 21n, 24. 28, 30, 31^ 48
Sarnoff’s testimony, 18
specific standards recommended, 18
dot-reduction technique, 18n, 31, 32
Washington Home Show demonstrations, 19, 20
station conversion costs, 19n
simpler camera. 31. 32
Sarnoff asks immediate commercialization, 31
court test, 41, 42, 43, 44, 46, 46, 47, 48, 61
Zworykin talk, 42n
give tri-color tube to CBS, says FCC, 44, 46. 49
Washington demonstrations, Dec. 5-15, 48, 49, 60
Chicago court decision, 61

Receivers
production rate, 8. 13
Elliott estimates 1960 market, 13n

printed-cificuit tuner, 16
oscillator radiation reduction, 18n, 27
switches radio production to Canonsburg, Pa.,20n
Canadian production, 22n
Elliott speaks at NAED convention, 24n
ad campaign, 27
new sets, 27n, 51n
Commercial Credit Co. financing, 27n
takes over Buffalo-Rochester distribution, 27n,30n
lowers service charges, 28n
2-day Bloomington strike, 31 n
dropping 12 '/2-in., 33
record-players, 33n
price increases, 34, 44
drops “MP” slogan, 38n
increases service contract fee, 41n
uhf plans, 47

’Transmitting Equipment
Bridgeport uhf, 3n, 6, lOn, 14, 22n, 26
2U-kw amplifier, 15
Empire State development contract, 22n
testimony on costs, availabilities of uhf, 47

Tubes
new prices, 14n, 21, 23n
new Harrison, N. J. building, 21
metal-coned rectangular, 16n, 24, 36, 37
Cincinnati plant, 49n

RAYTHEON MFG. CO. (Belmont)
financial reports, 2n, 6n, 14n, 31n, 38n, 40n
stock issue, 22n, 28n, 31n, 33n, 43n
officers’ stock sales and purchases, 32n, 41n, 44n
Ray Rice dies, 33n
drops AM-FM transmitter manufacture, 39
tube plant expansion, 41n
new sets, 1, 20n, 27n
price cuts, 8
production rate, 2, 8, 13
appoints Graybar distributor, 30n
price increases, 32n
Uelwein plant, 32n
distributor’s AC-DC set, 36n
“truth about television” ads, 39n, 40n
reaction to color decision, 41

REEVES SOUNDCRAFT CORP., 22n, 33n, 51n
REGAL ELECTRONICS CORP., 7, 20n, 21n
REMBRANDT TELEVISION CORP., 24n, 42n
REMINGTON RADIO CORP., 16n, 17n
REMINGTON RAND INC.
CBS color equipment. 33, 40, 43n, 49
General Aniline & Film Co. sale, 33, 35n

RICHMOND TELEVISION CORP., 14n
SCOTT RADIO LABORATORIES
new sets, 21n, 23n, 28n
price cuts, 2
bought by Meek, 16
production rate, 19n
financial reports, 32n, 38n, 46n

SENTINEL RADIO CORP.
new sets, 2, 32n
new ownership, 10, 16n
financial reports, 13n, 45n, 48n
plant expansion, 17n
officers’ stock sales and purchases, 20n, 28n
price increases, 36n

SETCHELL-CARLSON INC., 20n, 24n, 41n
SHAW TELEVISION CORP., 12, 26n
SHELDON ELECTRIC CO.

(Allied Electric Products Inc.)
stock issue, 22n
financial reports, 23n, 30n, 37n, 47n
tube production rate, 24
new radiant heating process, 27n

HAROLD SHEVERS INC., 36n
SIGHTMASTER CORP.
new sets, 1, 8, 10, 17n, 24n, 30n
issues preferred stock, 6n
forms Sightmaster Television Corp., 22n
converts sets to larger tubes, 24n
reaction to color decision. 41, 42n

SILVERTONE (Sears Roebuck)
15n, 17n, 23n, 36n

SONORA RADIO & TELEVISION CORP., 2. 19n
SONOTONE CORP., 40

SPARKS-WITHINGTON CO. (Sparton)
new sets, 2, 25n, 48
financial reports, 4n, 32n, 33n, 38n, 41n
price cuts. 28n
officers’ stock sales and purchases, 28n, 44n, 49n
price increases, 35n
management change, 44n

SPIEGEL INC., 23n, 24n, 40n, 52n
SPRAGUE ELECTRIC CO.

financial reports, 20n, 47n, 52n
Sprague named RTMA president, 23
forms Ferroxcube Corp., 29n
expansion, 46n

STANDARD COIL PRODUCTS INC.
sues Automatic Mfg. Corp., 33n
stock offer, 33n
financial reports, 33n, 48n

STANDARD ELECTRONICS CORP., 6, 15n

STARRETT TELEVISION CORP.
new sets, 2, 17n, 19n, 28n
price cuts, 2, 19n, 31n, 33n
production rate, 17n
price increases, 31n, 33n
color plans, 41
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STEWART-WARNER CORE,
new sets. 11. 20n. 22n, 28n. 29n
drops 12*,2-in., 20n
financial reports. 7n, 13n, 19n, 34n. 43n, 47n
officers’ stock sales and purchases, 20n, 49n
Canadian production. 22n
price increases, 34n

STROMBERG-CARLSON CO.
new sets. 10. 14n, 19n, 26n. 29n
stressing large-screen, 3
price cuts, 4
financial reports. 9n, 12n. 13n, 47n. 52n
Canadian production, 22n
Hackbusch president of Canadian RMA, 25n
production rate, 26
price increases, 31n, 40n
reaction to color decision, 41
24-in. set, 45n
Tait criticizes defense planning, 60n

SVLVANIA ELEC. PRODUCTS CO. (Colonial)
FTC complaint, 2n
financial reports. 9n, 12n, 17n, 22n, 30n, 39n,

43n, 47n, 50n
new headquarters, 17n
officers’ stock sales and purchases, 37n, 41n, 44n
new color phosphors, 39n
illegal TV station, 42n, 43n
expansion, 37n. 48n
"Sylvia” awards. 51n

Receivers
new sets, 27n
price cuts, 2. 3, 4
production rate, 3, 8, 13, 19n, 41n
AM sets, 15n
drops 10-in., 19n
price increases. 35n
reaction to color decision, 41

Tubes
price cuts. 1. 9, 21
all-glass 16-in„ 6
tube complement book, 6n
24-in., 15n, 36
expansion, 22n
metal-coned rectangulars, 36n
booklet on CR tube characteristics, 41n

SYMPHONY RADIO & TELEVISION CORP., 24n

S.ARKES TARZIAN
new Philadelphia plant, 32n
featured in ‘Variety’, 38n

TAYLOR TUBES INC., 24

TELE KING CORP.
new sets, 7, 19n, 22n
Pokrass sees small makers dropping out, 2
ad budget reported at $1,000,000, 3
production rate, 19n
price cuts, 20n, 22n
drops 12>,2-in., 23n
reaction to color decision, 41

TELEQUIP RADIO CO., 1, 17n

TELE-TONE RADIO CORP.
new sets, 1, 11, 19n, 21n, 27n
reports $11,000,000 in orders, 4
production rate, 8, 13, 29n
export subsidiary, 15n
stock offer, 26n, 34n, 35n
new plant, 29n
price increases, 31n, 36n
financial reports, 37n, 60n
rejoins RTMA, 38n
color plans, 41, 45
private brands, 47n

TELE-VIDEO CORP., 13n

lELEVISION & RADAR CORP.,'21n
TELEVISION INC., 27n

TELEVISTA CORP., 19n, 27n

TE.MPLETONE RADIO CORP., 5

TRAD TELEVISION CORP., 12, 28n, 43n

TRANSVISION INC., 4, 23n, 25n, 27n

TRANS-VUE CORP., 3, 9, 21n, 25n, 28n

TRAV-LER RADIO CORP.
new sets, 6, 21n, 22n, 24n, 25n
price cuts, 22n
rate of sales, 7
plant expansion, 17n, 27n
stock issue, 17n, 18n
financial reports, 21n, 24n, 33n, 37n, 38n, 39n, 50n
production rate, 26n, 27n
price increases, 32n

TRUETONE (WESTERN AUTO), 16n

TUNG-SOL LAMP WORKS, 9n. 27n, 31n, 32n, 39n

U. S. TELEVISION MFG. CORP., 18n
VIDCRAFT TELEVISION CORP., 5, 24n

VIDEO CORP. OF AMERICA, 5, 7, 22n, 28n

JOHN WANAMAKER, 19n

WEBSTER-CHICAGO CORP.
phono promotion, 14n
financial reports, 15n, 17n, 31n, 44n, 46n, 48n. 61n
plans to show CBS color, 17n, 19n
‘Tide’ feature article, 19n
color converter plans, 41, 45

WELLS-GARDNER & CO.
buys Zangerle & Peterson Co., 19n
production rate, 45n
private-brand customers, 45n
financial reports, 47n

WESTERN ELECTRIC CO.. 24n
WESTINGHOUSE ELECTRIC CORP.
new sets, 1, 7, 22n, 25n, 38n
abandons 10-in., 7
financial reports, 9n, 16n
production rate, 4, 8, 10, 13, 16, 28n
dealer reports record sale, 27n
moves station activities to Washington, 32n
price increases, 33n, 42n
expansion, 35n, 39n, 47n, 51n
Govt, jet test instrument contract, 50n

WILCOX-GAY CORP.
new sets, 6
financial reports, 12n, 32n, 45n, 48n
Meck-Lippin seeking purchase, 13
bought by Garod, 15
receivers unloaded. 20n
Wilcox-Gay-Majestic Corp. formed, 28n, 32n, 34n
stock offer, 43n

ZENITH OPTICAL CO., 4

ZENITH RADIO CORP. (see also Phonevision)
22-in. tube, 2n, 24
price cuts, 3
drops auto radios, 4
financial reports, 7n, lOn, 14n, 23n, 25n, 26n, 30n,

37n, 40n, 47n
production rate, 8, 13
new sets, 19n, 27n
sets with earphones, 19n
officers’ stock sales and purchases, 22n, 37n, 49n
buys Louis Hanson Furniture Co., 26n
remote control for sets, 27
officers’ holdings, salaries, 27n
price increases, 31n, 36n, 41n
design & production schedule, 40n
reaction to color decision, 41
uhf strip performance, 47

STATIONS AND APPLICATIONS

CONDO, HOLBROCK & SMITH, Hamilton, O.
applies, 27n

FORT INDUSTRY CO., Minneapolis. Minn,
applies, 41n

KCRA, Sacramento, Cal. applies, 47n
KELO, Sioux Falls, S. D., applies, 20

KEYL, San Antonio, Tex.
claims installation record, 3, 6

KFMB-T\’, San Diego, Cal., sold to Kennedy, 46
KLAC-TV, Los Angeles, Cal., profit, 21n
KLEE-TV, Houston, Tex.
bought by Houston Post. 13
man kills self near camera, 24n

KOAM, Pittsburg, Kans., applies, 38n
KOB-TV, Albuquerque, N. M.

requests decreased minimum hours, 25n
KPHO-TV, PhoenLx, Ariz., sold. 6, 20n
KPIX, San Francisco, Cal.
Color Television Inc. tests, 1

KROD, El Paso, Tex., applies, 47n
KSD-TV, St. Louis, Mo., profit. 36n
KSTP-TV, St. Paul, Minn,

profit, 26n
bill to revoke license introduced. 38n

KTLA. Los Angeles, Cal., profit, 23n
KTSL, Los Angeles, Cal.

bidders for Don Lee reported, 19n, 21n, 26n
granted full CP. 28n
Weiss retires, 39n
Hoffman bids on Don Lee. 41n
Yankee and CBS buy Don Lee. 42n, 43n, 45n, 52n
Pauley intervenes in sale. 50n

KTTV’, Los Angeles, Cal.
moves to Nassour studios, lOn, 20n, 29n
claims first rights to L. A. Phonevision, 18n
asks stations to back film production, 23n

SOUTHWESTERN PUB. CO., Las Vegas. Nev.
applies, 42n

SUNFLOWER TV CO., Wichita, Kans.
applies, 51n

BILL M, TOMBERLIN, Caspar & Cheyenne, Wyo.
applies, 48n, 51n

WABD, New York, N. Y.
move to Empire State Bldg., 2n, 4n, 12

WAGE, Syracuse, N. Y., applies, 48n
W BKB, Chicago, 111., color plans, 42
WBTM, Danville. Va., applies, 12
WBTV, Charlotte, N. C., theatre TV, In
WCAU-TV, Philadelphia, Pa.

color plans. 42

WCKY, Cincinnati, O., applies, 32n
WCON-TV, Atlanta, Ga.
merger of newspaper parent. 12, 13, 20n
1057-ft. tower, 31n
FCC orders choice between WCON-TV &
WSB-TV, 33n, 36n

propagation tests. 46n
WCPO-TV, Cincinnati, O.

‘Business Week’ article, 31n
heavy weekly schedule, 32n, 35

WDOD, Chattanooga, Tenn., applies, 49n
WDSU-TV, New Orleans, La.

Stern, Sr., sells interest, 50n
WDTV, Pittsburgh, Pa.
adds local live programs, 46n

WFAA-TV, Dallas. Tex.
sold to Dallas News, 4, 11
changes call from KB’TV, 16n, 20n

WFIL-TV, Philadelphia, Pa.
adjusts AM rates because of TV, 12

WFJL, Chicago, 111., applies, 39n
WGAN, Portland, Me., applies, 14

WGBA, Columbus. Ga., applies, 21

WHAM-TV, Rochester, N. Y., profit. 24n
WHAS-TV, Louisville, Ky., on air, 10

WIKK, Erie, Pa., applies, 43

WIKY, Evansville, Ind., applies, 48n
WIS, Columbia, S. C., applies, 48n
WJAC-TV, Johnstown, Pa.

interconnected, 26n
high power requested, 47n

WJAX-TV, JacksonvUle, Fla.
laggard hearing, 6
extension denied, 31n, 33n
CP deleted, 41n

WJBF, Augusta, Ga., applies, 16

WJHP, Jacksonville, Fla., applies, 48n
WJIM-TV, Lansing, Mich,

radio relay, 3, 9 t

on air, 16n \
FCC seeks to clarify rebroadcasting rights, 40n

WJLS, Berkley, W. Va., applies, 43

WJZ-TV, New York, N. Y.
moves to Empire State Bldg., 2n, 4n

WKZO-TV, Kalamazoo, Mich.
radio relay, 3, 9, 19n, 26n

WLAN, Lancaster, Pa., applies, 20

WMAR-TV, Baltimore, Md., color plans, 42
W.MBD, Peoria, 111., applies, 44n
WMCT, Memphis, Tenn., coaxial hookup, 9
WNAC-TV, Boston, Mass.

requests channel shift, 13, 20n
WOI-TV, Ames, Iowa, on air, 7

adds local live programs, 46n
WOR-TV, New York, N. Y.
out-of-home viewing survey, 37n
Navy recruit training, 40n
tower fire, 41n
Subscriber-Vision, 41n, 47n

WOSU, Columbus, O., applies, 28n
WOW-TV, Omaha, Neb., Gillin dies, 29n
WPIX, New York, N. Y.
move to Empire State Bldg., 2n. 4n, 7n
buys rights to Garden events, 25n

WPTZ, Philadelphia, Pa.
profit. 23n
claims longest station-client relationship, 40n

WRTB, Waltham, Mass., CP deleted by FCC, 7
WRTV, New Orleans. La., drops CP, In, 3
WSAI, Cincinnati, O., applies, 61n
WSAZ-TV, Huntington. W. Va.
microwave from Cincinnati. 19n, 21n, 27n
construction-operating costs, 46n

WSFA, Montgomery, Ala., applies, 47n
WSM-TV, Nashville, Tenn.
microwave relay, 20n
TV circus, 30
Stone resigns. 30
on air, 39

WSUN, St. Petersburg. Fla., applies, 43
WSYR-TV, Syracuse. N. Y., on air, 6
Newhouse buys ‘Portland Oregonian’, 60n

WTAR-TV, Norfolk, Va.
radio relay, 10
on air, 13

WTCN-TV, Minneapolis, Minn., profit, 26n
WTMJ-TV, Milwaukee, Wis.
expands facilities, 29n
tube costs, 34n

WTOP-TV, Washington, D. C.
bought by WTOP Inc., 25, 30, 46n
changes call letters from WOIC, 30
‘Post’ publishes ‘TV Week’, 36n
color plans. 42

WTPS, New Orleans. La., applies, 14
WWJ-TV, Detroit, Mich,
guarantees rates for year. 28n
complains about WJIM-TV pickups, 29n
tieup with U of Michigan, 32n
NABET strike, 34n
expansion, 44n
1947-49 losses, 46n

220 NORTH KINGSHIGHWAY INC., St. Louis.
Mo., applies, 16n
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