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Is this a SURPRISING
STATEMENT to you? Well, it’s true and you can

prove it for yourself!

“Mallory-Yaxley leadership”, said a service man
some time ago, “has certainly done more for the
man in my profession. It has given him universal
replacement with dependable products—easier,
surer methods of installation—smaller stocks—
and accurate service and replacement information.
I'd like to use more Mallory-Yaxley products but

1°°

I have to watch my prices!

Yet the very thing he said he had to do was the
very thing he hadn’t done! He hadn’t watched his
prices—he hadn’t made comparisons—he didn’t
know that Mallory-Yaxley Prccision Radio Re-
placement Parts with all their quality, with all
their prestige, cost no more than ordinary products.

But he proved it for himself—just as you can prove it for yourself! lie got out
his catalogs and checked condensers price for price! He turned to vibrators and
checked them price for price! He did the same with volume controls!

Perhaps you think that a company big enough to publish the Mallory-Yaxley
Radio Service Encyclopedia charges more for its parts than you can afford
to pay. Perhaps vou feel that a company big enough to provide all the help
that Mallorv-Yaxley has provided, does provide and will continue to provide
must charge at least a little more than or-
dinary replacement parts can be purchased
for. If so—check prices and make compari-
sons. You'll be surprised and pleased!

The Biggest
Help A Service

Man Ever Had

Ask the Mallory-Yaxley distributor about your copy of the
MALLORY-YAXLEY RADIO SERVICE ENCY&LOI’E-
DIA which gives complete, authoritative information on all
e Tepairing of all sets!

And after you've used Mallory-Yaxley Re-

placement Parts awhile you’ll find they in-
sure customer satisfaction to such an extent
that they actually cost less in the long run. §

Use

e Po Ro MALLORY & co., II‘IC.
M A I. L O RY INDIANAPOLIS INDIANA E
AEBLACEMENT CABLE ADDRESS—PELMALLO A [
L REPLACE!
CONDENSERS...VIBRATORS VOI.UMECCEON;FI";JI.S
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GENERAL ELECTRIC

A NEW COMPREHENSIVE LINE OF

METAL AND GLASS

RADIO

EALERS and service men have request-
Ded General Electric to market a compre-
hensive variety of both Metal and Glass
Radio Tubes bearing the famous G-E mono-
gram. General Electric acknowledges this
demand and announces its new line which
embraces all the popular types of both
Metal and Glass Radio Tubes trademarked
General Electric.

The General Electric Company has been
a pioneer in the development of electronic
devices for the electrical and radio indus-
tries. In 1917, General Electric developed
the first high-vacuum tube used for com-
mercial purposes. Battery receiving tubes,
the first radio tubes known to the public,
were announced in 192l. The screen-grid
tube was perfected in 1927. And, in 1935,
General Electric contributed the metal tube.

TUBES

The new lines of General Electric Metal
Radio Tubes and Glass Radio Tubes are man-
ufactured and tested under conditions which
conform to the most exacting specifications.
To capitalize on the superior quality of
General Electric Radio Tubes —they are
merchandised under the name ""PRE-
TESTED.”

Both G-E Metal and Glass Tubes are packed
in a new, improved, sealed, tamper-proof
carton. This new carton protects the tube’s
guarantee and inspires the public’s confi-
dence. The unique design of the carton
makes possible many arresting displays.

See your G-E RadioDistributor for full details
regarding the General Electric Radio Tube
MerchandisingPlan.LetG-Ehelpyougetyour
share of the profitable radio tube business.

FOR CUSTOMER SATISFACTION, SPECIFY G-E PRE-TESTED RADIO TUBES

GENERAL @@ ELECTRIC

APPLIANCE AND MERCHANDISE DEPARTMENT, GENERAL ELECTRIC COMPANY, BRIDGEPORT. CONN.

APRIL,

1937 o
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LEADING MODELS

IMODEIS RBHn (High Impedance): RBMn (200
_ohms); with cable connector and switch,

yiak $42.00 LIST
| Chrome, or Egg Shell............. $43.00 LIST

FEATURES

The Amperite Velocity is compact,’
streamline, modern. Embodies the latest;
technique in microphone design, fea
turing . ..

1. Outputincreased 6 DB.
|'{ly lower oulput than above, with swnch only,
2. Triple Shielded—against all RF or i | }3" $32.00 LIST
1 g 2L

magnehc fields. entirely eliminat- “' : JWith cable connector. . ... ......... $34.00 LIST

ing hum pickup.
.. FINISHES: All microphones have
3. Eliminates feedback troubles. the new standard gunmetal finish.

4. Excellent for close talking and dlS-
tant pickup.

Chrome or Egg Shell,
extra $1.00 LIST

OTHER PASTEL SHADES
extra $2.00 LIST

5. Acoustically designed to eliminate

any possibility of cavity resonance..
e

A POPULAR AMPERITE FREE TRIAL OFFER
VELOCITY . $22.00 LIST TO STUDIOS

A Two Weeks Trial Offer of the Amperite
SR-80 Velocity is extended to broadcasting

A Velocily Microphone of very high excellence.
Built to Amperiie standards. Used for both
studios only. No deposit, obligation. or strings
atiached. Give the SR80 an exhaustive two
weeks’ ‘test. Then you may either return the

speech and music with great success. No peaks.
Flat respoase over audible range. Output.- 68
db. Triple shielded. Fitted with shock absorber
and swivel bracket. MODEL RAL (200 ohms)
with 8 t 5! cable: MODEL RAH (2000 ohms}

microphone or keep it on our very attractive
terms. Write, specifying either MODEL SH-80
high impedance, with 12 ft. of cable. (low impedance); or SB-80 H. high impedance.

$22.00 LIST LIST $80.00. with New Special Discount to

CHROME DR EGG SHELL.. ... $23.00 LIST : PASTEL COLORS on : Studios.
" Microph d Stands. - . —
AMPERITE JUNIOR SEEPRORSE 2T RS REE: WINDOW DECAL

Amperite now furnishes micro-

A “lapel” Velocity of surpassing ™ phones and stands in EGG A striking window decal adver-
quality. Size of a match boxi CEIAARS IS SEDEIIN LG fising your SOUND SERVICE.
Ideal for lectures and specialtyf & & A IS SUMT R G - Y I Size, 5Y%x9Y%, finished in 4

Bf acts. Can be hidden under coat v stands feature the patented posi- ”[‘ .
Output constant with any posigs tive, non-sliding clutch. Com- §

! n]ox:i Oé the head. Tra}xl\sformer indl p-ete line of desk, banguet, floor ~ Free to Jobbers, Dealers,
U= PRt s Ba e A0l Mol and studio stands. Available in. FESSEEE Writ,
MODEL 7] (200 ohms); or MODEL S Chrome or Eqg Shell at $1.00 [N nd Service Men. Write
EUU&W m”mf B LIST extra per starid.

Write for Bulletin ST-66

m]‘E omp ﬁsn._..f,.
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THE_ANTﬁENINA_.

INTERCOMMUNICATING SYSTEMS
AND THE SERVICE MAN

DURING THE PAST YEAR the manufacturers of p-a equip-
ment have given special attention to the design and con-
struction of intercommunicating equipment. A number
of typical systems with brief technical descriptions are

shown on pages 210-12, this issue,

With the many types available and with the improved
operation possible it should be an easy task for the
Service Man to tackle the job of selling these systems to
the 1,700,000 or more potential business customers and
to the increasing number of prospects in the home. Prac-
tically every factory, office, store and restaurant repre-
sents an eventual sale—there is not a single type of busi-
ness that could not benefit from the innumerable time
The
possibilities inherent in this lucrative field have barely
been scratched—and the sale and installation of such
equipment presents problems for which the Service Man

saving advantages which these systems provide.

is peculiarly adapted.

The Service Man can readily enter into the necessary
explanations preceding the sale of such equipment and
his suggestions will be received by the prospect as the
counsel of a technical adviser rather than as the ballyhoo
of a counter salesman or department store clerk.

The Service Man knows just what to expect from
cach type of equipment and can therefore recommend
the proper one to suit the individual requirements of
the customer.

And, when the sale is completed the Service Man is
certainly suited to the job of installing, adjusting and
servicing the equipment.

It remains only for the Service Man himself to scout
for live prospects and push the sale of intercommunicat-

ing systems—the setup is a natural for him.

202

AUTO - RADIO SALES

FROM TIME TO TIME, in these columns we have pointed
out that auto-radio sales are properly within the capacity
of the Service Man. It is not only within his sphere to
sell these sets to the old car owner but to the new car
purchaser as well—and these new car purchasers can
be reached through arrangements made with the new car
dealer. The Service Man can offer the automobile dealer
convincing arguments that mean sales that stay sold and
profits without comebacks.

The automobile dealer is not through with the receiver
The
auto-radio receiver is subjected to rough duty and in

sale upon the installation of the set in the car.

spite of rugged construction does require service—and
the Service Man can guarantee prompt service to his
customers. The radio purchaser must protect his in-
vestment and the dealer must insure his sale. His good-
will and future car sales depend upon 100 percent cus-
tomer satisfaction. The best (and cheapest) insurance
in this case is reliable service.

There are, of course, the usual additional arguments
concerning the Service Man’s unique ability to recom-
mend the proper type and installation of auto antenna,
the most practical noise suppression and more prompt
installation.

The Service Man should not feel chicken hearted—
he should contact his local auto dealers and make every
effort to agree on some mutual arrangement for selling
auto-radio receivers to every new car purchaser.

OUTDOOR P-A

IN ADDITION TO being the time when extra effort may be
spent in selling customers on the idea of having their
sets tuned up in anticipation of the splurge of new pro-
grams in the fall, the summer should provide numerous
opportunities to keep the p-a equipment busy.

e SERVICE FOR



Model 110-R
20 Watt Portable P. A.
List Price $190

Roe .

Model 124-W

22 Watt Portable P. A. Unit
List Price $198

Model 870
70 Watt Booster Amplifier
List Price $125

Model 855
55 Watt Amplifier
List Price $180

Model 135

and Steel Cabinet
List Price $57.50
per pair

Model 111
Amplifier Paging System
List Price $220

- s

*Also a complete line of
P.A.and Radio Replace-
ment Speakers :

*All Prices
INCLUDE Tubes

oPERADIc

MANUFACTURING COMPANY
ST. CHARLES o ILLINOIS

APRIL, 1937 °

Model 108
8 Watt Portable P. A, Unit
List Price $83

Intercommunicating System
Obtainable in both Wood

Model 117
14 Watt Portable P. A. Uni
List Price $117

t

Model 835
35 Watt Amplifier
List Price $120

Unit

Model 132-BAC
25 Watt Mobile P. A. System
List Price $240

Model 145-10

Intercommunicating System JCEH

Obtainable in both Wood
and Steel Cabinet

;

A . e e e T
List Price from $38 to ETEDLY Y Iy
$56.25 per station =)

New Catalog
Describes NEW LINE

MAIL COUPON

Operadio Manufacturing Company, Department S84, St. Charles, lllinois
Please send me your NEW 1937 lllustrated Catalog desciibing the COMPLETE
Operadio Profit line for 1937,

Name of Firm ..

Kind of Business.

Street Address.._.......

State ...

My Jobber is .

Address of Jobber ... .. o, . o s -
-------------------
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