— -

N
-t

NEWSPAPER
3

==
(‘-
| -

-
Y

MCA
s R:CORDS




falie (ot
//#ﬂf/

The new album features the single
“YOU WERE RIGHT GIRL:5»

Produced and arranged by George Tobin
in association with Mike Piccirillo
Sfor George Tobin Productions, Inc.

Personal Management
Kevin Hunter/New Direction, Los Angeles




August in Washington:

Government Grinds On
By BILL HOLLAND

8@ WASHINGTON—Over the years,
August in our nation’s capital has be-
come the month of recess and home-
town trips. The wheels of government
continue to grind, but they grind
slowly.

At the Copyright Royalty Tribunal,
the long hearings on cable television
royalty distribution, which had taken
almost all of the Tribunal’stime during
June and July, have been rescheduled
for September 14. “We're way be-
hind,” chairman Thomas Brennan
said, "and so many of those involved

(Continued on page 18)
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Labels Unveil Fall Marketing Strategies

By GREG BRODSKY and
BRIAN CHIN

B NEW YORK—As Labor Day ap-
proaches, signaling the unofficial end
of summer, record manufacturers
have begun solidifying plans for their
fall — and even Christmas — market-
ing strategies. According to a Record
World survey of key record label ex-
ecutives, most of the manufacturers
will implement carefully planned re-
tail tie-ins this fall as well as continu-
ing their virtually year-round radio
and print advertising campaigns. In
addition, several labels indicated that
they will devote a significant amount

Pre-Recorded Tape Sales Up 20 Percent
According to 1980 NARM Annual Report

B NEW YORK—Pre-recorded tape
accounted for 39 percent of all sales of
music at the retail level in 1980, ac-
cording to the just-published NARM
(National Association of Recording
Merchandisers) annual report. Pre-
recorded tape sales were up 20 per-
cent over 1979’s level, and tape sales
have increased 24 percent since 1978.

The NARM report also found that
the greatest growth in its membership
in 1980 was among small companies,
those with a volume of less than one
million dollars. Small-sized com-
panies now account for over 17 per-
cent of NARM'’s membership, up six
percent from 1979. Combined with
companies in the next category —
with a volume between $1 and $3
million — small individual retailers
now account for over 45 percent of
NARM'’s membership.

The annual report broke down rec-
ord and tape sales into musical
categories, and found that rock and
pop accounted for 51.2 percent of the
sales of 1980. This was up two percent
over 1979’s figure. Country music
now accounts for 14.3 percent of

music sales {(up from 11.9 percent),
and the hazy “’soul” category jumped
from 10.2 percent of total sales in
1979 to 10.5 in 1980. Sales in the
disco category dropped from 9.2 per-
cent in 1979 to one percent in 1980.
The rest of the musical breakdown

is as follows: MOR, 6.2 percent, from
5.1 percent; classical, 4.0 percent,
from 4.1 percent; comedy, 1.3 per-
cent, from 1.4 percent; jazz, 4.2 per-
cent from 4.1 percent; children’s
(Continued on page 13)

of their ad dollars towards nationwide
television campaigns once the
Christmas holiday selling season
draws near.

Many record companies will use
generic campaigns, mostly in con-
junction with the National Associa-
tion of Recording Merchandisers’
*Give the Gift of Music’’ slogan. But,
as always, separate marketing cam-
paigns for individual albums are also
planned. Retailers can expect signifi-
cant support for forthcoming releases
from the likes of AC/DC, Paul
McCartney, the Kinks, Teddy Pender-
grass and Meat Loaf as well as con-
tinued promotions involving current
hit product and the widening of the
various labels’ $5.98 catalogue lines.

‘A lot of the dealers, both large and
small, are planning fall advertising
campaigns,” said Harry Losk, senior
VP, marketing, PolyGram Records.
““We hope to be in as many as we
possibly can because we feel that it is
the best way to reach the consumer.
Not only do the dealers do a good job
of getting the product placed in their
stores, but the advertising is usually
well-implemented as well.”” Losk also
noted the “’phenomenal’’ acceptance
by the consumer of PolyGram’s $5.98
line, adding that another 55 titles were
recently added to the initial 80. In ad-
dition, the company will be heavily

New Technologies, New Government
Prime Concern at NAB Radio Confab

By PHIL DIMAURO

B CHICAGO—The expanded oppor-
tunities afforded by new technologies
and new government were the prime
concern of the broadcasters and
suppliers of services to radio who
gathered at the Hyatt Regency Down-
town hotel last week (16-19) for the
fourth annual Radio Programming
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Conference sponsored by the Na-
tional Association of Broadcasters. As
predicted by NAB radio vice president
Wayne Cornils, this year's registration
of approximately 1800 was a record

for the event.
New government’s official envoy to
the RPC was Mark S. Fowler, recently
(Continued on page 19)

promoting the current releases by the
Moody Blues, the Four Tops, Peaches
and Herb, the label debut from the
Kendalls, as well as the highly success-
ful ""Endless Love” soundtrack.

The Capitol/EMI-America/Liberty
Records group is among the manufac-
turers that are planning massive tele-
vision advertising campaigns. The one
and two-minute spots will feature be-
tween four and seven artists depend-
ing on the length of the commercial
and will be tied to the NARM slogan.
Capitol’s vice president of marketing,
Dennis White, reported that a similar
program last year featuring, among
others, Kenny Rogers and Anne Mur-
ray, was ‘‘tremendously successful.”
The company is also planning addi-
tions to its $5.98 ""greenline’’ series of
pop catalogue, with a retailer discount
of five percent being offered. From
August 26 through September 25, the
company will introduce its “‘redline’’
series of Angel classical product with
an initial entry of 25 titles.

Joe Petrone, VP, marketing, EMI-
America/Liberty, made note of his
labels’ recent successes. "“All of our
artists are currently hot going into the
fall campaign. If anybody missed out,
though, on the Kim Carnes album, or
the Marty Balin, the Gary U.S. Bonds,
or the Sheena Easton records, these
artists all have or will have new singles
out.” Forthcoming fall releases from
the Capitol/EMIA/Liberty group in-
clude the Little River Band, Cliff
Richard, the . Geils Band, A Taste of
Honey, John Hall, Peabo Bryson, the
Knack, an Anne Murray Christmas al-
bum, and a new LP from Sheena Eas-
ton.

Arista’s marketing force recently
concluded meetings in Puerto Rico,
and regional marketing meetings this
month will finalize the company’s fall
program. Although radio remains the
prime advertising outlet, the label will
be increasing its utilization of news-
paper ads. In addition, television ads

(Continued on page 13)

College Radio Stations Are
Serious About Breaking Acts

By JOSEPH IANELLO

B NEW YORK—The importance of
college radio as a starting point for
new music has increased as AOR and
top 40 radio formats continue to
tighten. Record companies have rec-
ognized this importance by, in some
cases, revitalizing their own college
promotion departments or utilizing a
number of independent marketing/
promotion firms and trade publica-
tions specifically geared to the college
marketplace.

A Record World survey of the major

college radio stations and key
college-oriented firms reveals a grow-
ing, sophisticated network of alterna-
tive music that is serious about estab-
lishing itself as the minor leagues of
the record business.
Training Ground
College radio has traditionally been
a.training ground for aspiring DJs and
students interested in broadcasting.
Rarely did the industry take campus
outlets seriously; in as many cases as
(Continued on page 43)
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Page 10. Bassist Bernard Edwards,
guitarist Nile Rodgers and drummer Tony
Thompson are the core of Chic, one of the
most influential and imitated black groups
of the disco and post-disco period. As pro-
ducers, Rodgers and Edwards have
worked their hit-making magic on Sheila
and B. Devotion, Sister Sledge, Diana
Ross and, mostrecently, Debbie Harry. Ina
Record World Dialogue, Edwards and his
colleagues talk about what makes Chic
tick.

Page 14. Although the summer is drawing
to a close, it's not too late to purchase and
play what is traditionally summer-oriented
music. Two recently compiled anthologies,
“Ocean Drive Vols. | and II" and “California
U.S.A.,” remind listeners that beach and
surf music, respectively, are more than
simply summer sounds. RW reveals thaton
the Carolina and California coasts, this
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(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Daryl Hall & John Oates (RCA) “Private Eyes”

With widespread airplay in one week’s time, this hitmaking
duo returns with yet another smash.

Little River Band (Capitol) “The Night Owls”

While blanketing the country with airplay, this single has been
picked as a hit by many programmers.
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Jac Holzman Expands
Consultancy with W(l

B NEW YORK—Jac Holzman, senior
consultant to the office of the presi-
dent, Warner Communications Inc.,
has renewed and expanded his in-
volvement with WCI, it was an-
nounced by Emanuel Gerard and
David H. Horowitz, co-chief operat-
ing officers of the company.

Holzman’s increased respon-
sibilities with the company will lie
primarily in the high technology areas
applicable to WCl’s businesses, such
as Atari, Warner/Amex Cable, Warner
Home Video and Panavision.
Holzman will also continue his super-
vision of long-range WCI planning as
it relates to new technologies, with
particular emphasis on the application
of those technologies to video, com-
puters and recorded music.

Holzman founded Elektra Records
(now Elektra/Asylum), which Warner
acquired in 1970. He remained as
Elektra’s president and chief executive
officer until moving to WCI in 1973.
Holzman became senior consultant to
the office of the president of WCI in
1976.

RIAA Issuing
Air Freight Guide

M NEW YORK—The Recording In-
dustry Association of America (RIAA)
is sending an Air Freight Shipping
Guide to member companies this
month. The Guide provides an over-
view of services available from the
air freight industry, a relative view of
costs, and discussion of rates and rate
application, shipper’s value declara-
tion, carrier liability and claim filing.

The Air Freight Shipping Guide is
the second supplement to the RIAA
Freight Transportation Shipping
Guide. Supplement I, the UPS Weight
Break Shipping Guide, was issued in
December 1980. All were prepared by
Behme Associates, directed by RIAA’s
Traffic Committee.

The Air Freight Shipping Guide is
especially useful because of the recent
deregulation of air freight carriers,
which eliminated numerous uniform
standards in the industry. The Guide
will be made available to members of
the National Association of Recording
Manufacturers. Information on all
Guides and Supplements is available
from the RIAA, at 888 Seventh Ave-
nue, New York 10106.

Mazza Named To Posts
On Two EMI Boards

M LOS ANGELES—Bhaskar Menon,
chairman and chief executive of
Capitol Industries-EMI, Inc. and EMI
Music Worldwide, has announced the
appointment of Jim Mazza as a di-
rector of the Capitol Industries Board
and a member of the EMI Music
worldwide management board.
Mazza is president of EMI
America/liberty Records.
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Retailers: Plan Now to Attend the 1981

Los Angeles 5 K New York Hilton
Convention Center ALIOTe m September 11-
August 29-30, 1981 ( \ < YV 12-13, 1981
saturday and Sunday, w Am Friday thru Sunday,
10a.m.to 6 p.m. 9a.m.to6p.m.

A.B.A. Record Dist. Inc.

A.l. Rosenthal Assoc., Inc.

AVvV.C.

Acard Co.

Adult Video Corp.

Advanced Packaging Inc.

AGI

Al-Len Cutting Co.

Alshire International

Altec Distributing Co., Inc.

American Album and Tape

American Music Marketing

Atlantlc Records

Audio Fidelity Enterprises

Autovend, Inc.

BASF

Benson Company

Berklay Air Services Corp.

Bib

Bi-Rite Enterprises

Bokor/Merzon inc.

Brightco

Bowers Record Sleeve Co.

Brown Record Distributors

Can Am

Candy Stripe Records, Inc.

Caroline Exports

Checkpoint Systems, Inc.

Chrysalis Records

Closeout Records Inc.

Countrywide Tape & Record
Dist.

Crazy Horse Records, Inc.

Cut Corners Record Dist.
of NY

Cut-Rite Record
Distributors

Dance It Distributors

Dean Wallace Record Dist.

Dewey Carter

Disc Trading Co.

Discwasher

DRG Records Incorporated

Dutch East India Trading

Dynasound

Eagle Merchandising

Family Home Entertainment

Freedman Artcraft

Fuji

Funky Enterprises, Inc.

German Language
Publications

Gourmet Video Collection

Great Atlantic & Pacific
Music

Gusto Records Inc.

High Ridge Advertising Co.

Herdeg & McFarlin

Hot Line

Home Video

Impact Music Promotions,
Inc.

Imperial Plastics

important Record
Distributors

Indian House Records

Innovative Concepts

Inter-Cassette Inc.

Intercontinental Record and
Cassette

International Advertising
Prod.

International Book & Record
Dist.

Island Musical Supplies

J & M Video
Accessories, Inc.

JAKS of California

Jem Records, Inc.

K-Tel International, Inc.

Kenton Industries

Kimbo Records

King Embroideries

Koala Record Co.

Kraftwerk Co.

Last Chance Record & Tapes

Leisure Time Development
Corp.

Lenter Enterprises, Inc.

Lewis Lektronix, Inc.

Liberty Fixture

Little Island Marketing

Lookinglass, Inc.

Luney Tunes Record & Tape
Dist.

Luv Music

Maine Record Sales

Margold Silk Screen

Maxell Corp. of America

MJS Entertainment Corp.

Maxson Distributors

Los Angeles - A Partial Exhibitor Listing - New York

Memorex

Metro Flag

Moss Music Group Inc.
Motor City Marketing

Mr. Buttons

Music Minus One
Musician Player & Listener
Naughty Bits

New Light Distributors, Inc.
Now Playing Productions
One Way Records, Inc.
Paradise Creations

Paula White Sales

Permo International
Pfanstiehl Corporation
Photartgrafix

Platter Matter Inc.
Poly-Pak Industries Inc.
Promo Record Dist. Inc.
Raynor Sales

RFT Music Publishing Corp.

Recard Company

Rack Factory

Rashid Sales Co.

Record Worild

Recoton

Reliance Paper Products
Ltd.

Rhino Records

Rockin Relix Merchandising
Co.

Rolling Stone

Rounder Records

Royal Sound Co., Inc.

Savoy Mfg. Corp.

SCM Records

Scorpio Music Distributors

Scorpio Posters, Inc.

Seal-O-Matic Corporation

Sensormatic Electronics
Corp.

Sentry Industries, Inc.

Serv-Rite Record & Tape Co.

Show Industries

Sky Disc Inc.

Solid Brass

Sound/Video Unlimited

Special Shipping Techniques

Stak-It By Visual Displays

Star Video

Soundguard

Sounds Good

Stiff Records

Square Deal Record
Company

Stratford Distributors, Inc.

Surplus Record & Tape Dist.

Sutton Distributors

Takoma Records

TDK Electronics Corp.

Upstate Music

vCX

V.T.S. Enterprises

Video Library Company, The

Video Product News

Viking Records/
Symphonette

Zenith Distributing
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Dealers, Buyers & Merchandise Managers: Write Now for FREE Registration
Badge or Register During Show Hours in Los Angeles/New York.

Music & Vvideo Suppliers: A limited number of booths are avallable for the
New York and Los Angeles Shows. For information and reservations, call
toll-free 1-800-225-4278.

Free
concerts

New York

sun Records artist ORION National Music, Sound & Video Show B
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e wear® 210 Boylston St., Chestnut Hill, Mass. 02167 I
day evening, September 12
at the New York Hilton.
NAME
TITLE
Los Angeles I l
A special concert featuring Chry- FIRM PHONE
salls Records’ Swamp Dogg, will
- be held Saturday evening, August STREET
» _+ 29, at the Los Angeles Hiiton, a
flve-minute walk from the Con- I CITYy STATE ZIP
vention Center.
.I [J New York OLA. o
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RCA Denies Wrongdoing
In Presley Estate Dispute

B NEW YORK—In the wake of court
activity in Memphis, Tennessee con-
cerning the estate of Elvis Presley, RCA
Records has released a statement de-
nying any improprieties in its dealings
with funds derived from the estate.
Two weeks ago, a court-appointed
guardian submitted a report to Shelby
County Court alleging mishandling of
Presley estate funds by RCA Records,
Colonel Thomas Parker (Presley’s
manager), and Management lll.

Last week, after studying the report,
a piobate judge instructed the
executors of Presley’s estate to file a

suit against Parker based on the
judge’s interpretation of the guar-
dian’s report. The judge refrained from
suggesting a suit against RCA and
Management Ill, saying he’d need
more time to study the facts.
RCA Statement

Concerning the allegations against
RCA contained in the guardian’s re-
port, a label spokesman said, “We
continue to be convinced that all our
dealings with Elvis Presley, his estate
and Colonel Tom Parker have been
entirely fitting, entirely fair and en-
tirely legal.”

The Four Tops in Vegas

Jefferson Starship in L.A.

Jefferson Starship recently performed four shows at the Greek Theatre in Los Angeles
recently. The group, whose “Modern Times” album on Grunt Records, manufactured and
distributed by RCA Records, was recently certified gold by the RIAA, performed selections
from the album, including the current single, “Stranger,” and the previous hit, “Find Your
Way Back.” During the engagement, Jefferson Starship, which consists of Craig Chaquico,
Aynsley Dunbar, David Freiberg, Paul Kantner, Pete Sears, Grace Slick and Mickey
Thomas, was feted by RCA with a dinner party at Chasen’s. Pictured at party are, from left:
Jack Craigo, division vice president, RCA Records-U.S.A. and Canada; Slick; Barry Oslan-
der, division vice president, west coast A&R, RCA Records; and Don Wardell, manager,
product management, RCA Records.

CBS Plans International
Demonstrations of CX System

B NEW YORK—CBS Records has
announced plans to demonstrate its
CX noise-reduction system to the in-

sixth hardware company to market CX
decoders for home use. The decoders
are now available at retail outlets in all

Casablanca/PolyGram recording artists the Four Tops recently played a three-week stint
at the Silver Bird Hotel in Las Vegas. Their debut Casablanca single, “When She Was My
Girl,“ is on both the pop and black music charts. Their new album, “Tonight,” has just been
released. Pictured backstage after the show are, from left, top row: Levi Stubbs of the Four
Tops; Duke Fakir of the Four Tops; Ernie Singleton, national director, black music market-
ing, PolyGram Records; Lawrence Payton of the Four Tops; Russ Regan, vice president and
general manager, west coast, PolyGram Records; and Willie Tucker, west coast regional
promotion manager, special markets, PolyGram Records. Bottom row: Ron Strasner,
manaoger, Four Tops; Obie Benson of the Four Tops; and Emiel Petrone, vice president,

marketing, west coast, PolyGram Records.

Billy Bass to WMOT

B LOS ANGELES—Alan Rubens,
president of WMOT Records, has an-
nounced that Billy Bass has been re-
tained by the CBS-distributed label to
develop the company’s newly created
pop division. Bass will be consulted
on all aspects of pop marketing includ-
ing A&R, promotion, and artist devel-
‘'opment.

Billy Bass

Bass was most recently senior vice
president of promotion and creative
services for Chrysalis Records. Prior to
that he had served as director of pro-
motion for Rocket Records, RCA Rec-
ords and United Artists Records.

Singles

East:

Beach Boys (Capitol)
Lulu (Alfa)

Quincy Jones (A&M)
Four Tops (Casablanca)

South:

Rolling Stones (Rolling Stones)
Christopher Cross (WB)

Little River Band (Capitol)
REO Speedwagon (Epic)
Allman Bros. (Arista)

Four Tops {Casablanca)

Midwest:

Rolling Stones (Rolling Stones)
Llv (Alfa)

Kim Carnes (EMI-America)
Quincy Jones (A&M)

Debbie Harry {Chrysalis)

Four Tops {Casablanca)

West:

Rolling Stones (Rolling Stones)
Christopher Cross (WB)

Carl Carlton (20th Century-Fox)
Rick Springfield (RCA)

ternational electronics and music in-
dustries. In July, representatives from
CBS showed the CX system to British
label executives and engineers, and
CBS is conducting demonstrations of
CX in Berlin at the German Audio Fair
from September 4 to 13. In October,
CBS executives will present CX to the
Japanese industry at the Japan Audio
Fair in Tokyo.

In the U.S., Superscope-Marantz
has announced that it will soon man-
ufacture CX decoders, becoming the

@
Albums

East:

Debbie Harry {Chrysalis)
BB&Q Band (Capitol)
Aretha Franklin (Arista)
lan Hunter (Chrysalis)

South:

Debbie Harry (Chrysalis)
Aretha Franklin (Arista)
Allman Bros. (Arista)
lan Hunter (Chrysalis)
Spyro Gyra (MCA)

Midwest:
Debbie Harry (Chysalis)
Aretha Franklin (Arista)
lan Hunter (Chrysalis)
Spyro Gyra (MCA)

West:

Debbie Harry (Chrysalis)
Aretha Franklin (Arista)
lan Hunter (Chrysalis)
Spyro Gyra (MCA)

major markets, and CBS estimates that
close to 25,000 units will be shipped
to retailers by the end of 1981.

Motown Productions

Names Four Executives

B LOS ANGELES—Suzanne de
Passe, president of Motown Produc-
tions, has announced the appointment
of four executives to the newly restruc-
tured theatrical arm of Motown Indus-
tries, Inc.

Coston Named

Suzanne Coston has been named
vice president of the music depart-
ment of Motown Productions. Coston,
who has been assistant to the vice
president of the creative division of
Motown Records since 1972, will be
responsible for the development of all
musical projects for film, stage and
television, as well as all soundtrack
projects for Motown and non-Motown
ventures.

Russell C. Stoneham has been ap-
pointed executive vice president. He
will be responsible for the develop-
ment of Motown'’s television depart-
ment. He has had extensive experi-
ence as a network executive, producer
and director.

Carol Caruso has been named vice
president of acquisitions and devel-
opment. Caruso has been with the
company since 1975, formerly as a
production executive.

Chris Clark has been appointed vice
president of internal creative devel-
opment. In her new position, Clark is
responsible for the creation and
development of original material and
concepts. She joined Motown 18
years ago.
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